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2020 Census Integrated Partnership and
Communications Operation

The Integrated Partnership and Communications operation
communicates the importance of participating in the 2020
Census to the entire population of the 50 states, the District of
Columbia, Puerto Rico and the island areas to:

* Engage and motivate people to self-respond, preferably via
the internet

Raise and keep awareness high throughout the entire 2020
Census to encourage response
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A Campaign Based on Research

Respondent Data Sources

Provides raw material for predictive modeling
Integrates respondent data sources:

- Census data — Planning Database, American
Community Survey, National Content Test,
and Master Address File
Third-party, commercially available data —
Mational Household File

2020 Census Barriers, Attitudes, and Motivators Study

Identifies perceptions and knowledge that impedes or assists
individuals in responding to the census

Survey component: Fielded from February through April 2018;
17,283 respondents, 39.4% weighted response rate

Focus Group component: Fielded from March through April
2018; 42 groups across the country with 308 participants.
Dutputs: Mindsets to inform segmentation and granular data to
support creative development

Final Survey and Facus Group Reports: December 2018
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Predictive Models

Creates models that predict tract-level low
response scores for overall self-response and the
proportion of self-response expected to occur
online; also includes the creation of benchmarks to
predict response timing (available for different
geographic and demographic groupings)

Predictive Models Report: October 2018

Quick Idea Platform Testing

Team Y&R and the Census Bureau will select 3
potential campaign platforms (theme, tagline, etc.)
using all available inputs including research results to
date and lessons learned from the 2010 Census

QIPT tests those platforms via online testing, focus
groups, and discussions with cultural representatives
Output: Final campaign platform

NPT Repart: February 2019

Segmentation

Identifies groups of tracts {segrments) based on the
similarity of low response scores, demographic
characteristics, and other factors

Brings together predicted response behaviors, media
usage data, and 2020 CBAMS mindsets

Sepgment profiles inform many aspects of the
campaign including creative development, media
planning, and partnership efforts

Segmentation Report: March 2019

Creative Testing

Ingests all QIPT inputs and final selected campaign
details to develop culturally sensitive advertising that
will resonate among varied audiences, encouraging

Iterative feedback process with creative teams using
qualitative and online quantitative technigues to
create and refine ads from initial sketches to pre-
production to the final product

Creative Testing ftergtive Results: Throughout 2019
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Operation Components

Integrated Partnership and

Integrated Communication
Partnerships: Contract (ICC):

= Statistics in Schools (515)
= Creative
' Community = Media
National Partnership Partnership & « Recruitment
Program (NPP) Engagement Program - Campaign Optimization
(CPEP) ; = 2020 Website
; = Social Media
= PR/ Crisis Communication
_ = Partnership Support

Communications Work Supported by
Census Bureau Stafft
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2020 Integrated Communication
Contract (ICC)
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2020 ICC Major Milestones Accomplished

v
v
v
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Creative Strategy Workshop

Media 101 Workshop

Creative Platform Testing

Audience Segmentation

Creative Platform Selection

CBAMS Final Results Report/Presentation
2020census.gov website Release 1 — Go Live

2020 Census Recruitment Website (2020census.gov/jobs)
2020 Census Day — One Year Out Event

Media Vendor Day (Stateside & PR)

October 2018
October 2018
November 2018
December 2018
December 2018
January 2019
March 2019
March 2019
April 2019

April 2019

Shape
your future
START HERE >

United States
Census
2020




10

UpCOmlﬂg MajOI' |\/|I|eStOﬂeS (through December 2019)

Media plan v1.0 Finalization

Media UpfrontNegotiation

Census Day 2019: Press Conference & SocialMedia

Launch

Creative Testing
Audience Segmentation FinalReport

Creative Testing Results

Approval of Final Creative for Production

Production of Creative Materials and Content
Media Plan v2.0 Finalization

SIS Count of Young Children CampaignBegins

2c020CENSUS. GOV

March 2019
April 2019 — August2019
April 1, 2019

March 2019 — May 2019
June 2019
July 2019

August 2019
August 2019 — December2019
October 2019

October 2019
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Connecting to All Audiences

Lead Agency Audience

CULTURE ONE WORLD U.S. Hispanic

carol- h- williams

B o o
q ‘9 American Indian/Alaskan Native (AIAN)

Black/African American

Native Hawaiian/Pacific Islander (NHPI)
Kalaimoku

TPW Asian American

Diverse Mass

Puerto Rico Shape
your future
START HERE >
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Bringing it to Life

Examples of how key messages might connect to the concept and tagline

Theme

Key
Message

Examples
of copy

2c020CENSUS. GOV

Shape Your Future. Start Here.

Data Confidentiality

Your response to the 2020
Census is safe and
confidential because it is
protected by law. That means
that it cannot be shared with
anyone, including other
government agencies. So you
can confidently help shape the
future of your family, your
community and your country
by filling out your 2020
Census.

Under Count of Young
Children

When you fill out the 2020
Census, you are helping

shape the future of this
country. That is why it is vital
that everyone who lives in your
household on April 1stbe
counted. Be sure to include all
young children, including
babies.

Community Funding

Did you know you can help
shape the future of your
community by responding to
2020 Census? Start here to
help ensure your family,
community, and country
understand what resources
are needed by filling out the
2020 Census.

Constitutional

Since 1790 the
constitution has
required a count of all
people living in the
United States. It is
the foundation of our
unique demaocratic
experience and
response is required.
So start here, and
help shape your
future.
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Segmentation

Audience segments are essential as they serve as a roadmap for media planning and creative
development for the 2020 Integrated Partnerships and Communications (IPC) Program. Every strategic
and tactical aspect of the IPC Program hinges on having accurate and up-to-date segments.

Sha pe United States
your future Census
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Segmentation Goals

The goals of segmentation areto: Segmentation will inform:

 Provide an overarching framework * Planning for messaging, advertising,

for understanding the country. partnership activities and other

Use geography to bring together communications

behavioral, demographic, attitudinal, and « Strategy

media usage data for campaign planning. . Creative

Simplify complex data by identifying key . Media
shared characteristics.

Sha pe United States
your future Census
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Tract-Level Segmentation

Segmentation uses a mathematical approach to balance similarity within segments and diversity
between segments.

The U.S. is divided into 70,000+ Tracts have unique Segmentation sorts tracts into
tracts having, on average, ~4,000 characteristics across different groups based on self-response
people each. types of data. and demographic data.

ol

Predicted response

Demographics
CBAMS data

Media usage
Shape
your future
17 2020CENSUS. GOV START HERE >
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Media Usage Data for Tract-Level Segments

At the highest level, average media behavior in each tract-level segment is compared to the
national average across sixchannels:

Newspaper

Magazine - Television

=
&
m

P
Out-of-Home Internet

« The communications team will use more detailed information about specific channels and

programs to inform the media planning process. That information will not be publicly
disseminated.

About the Medija Data:
MRI created a custom tabulation of media behaviors for each segment based on the

2018 Survey of the American Consumer. Media estimates are weighted to reflect the

demographics of each segment. For more information about the survey, visit M F"{*; ‘
https://mri.gfk.com/.

Shape
your future
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https://mri.gfk.com/

Creative Research Updates

Shape
your future
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2020 Census Barriers, Attitudes, and
Motivators Study (CBAMS) Survey

CBAMS 2020 Research

CBAMS Quantitative CBAMS Qualitative

The quantitative component of CBAMS will The qualitative component of CBAMS is
consist of a survey that will test the message designed to draw input from a wide variety
frames that will be used to ultimately shape of audiences at the very beginning of the

actual messages, rather than the messages message/creative development process.
themselves.

Sha pe United States
your future Census
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~ Completed 2020 CBAI\/IS

& Motivators QKan:ﬂgﬂ‘za.pﬁ L‘ ( concerns

Funding for community « Lack of knowledge about « Similar to 2010:
needs is the most influential Census’ scope, purpose, and
motivator across audiences constitutional foundation

o Privacy concerns

o Distrust of
Services such as hospitals, « Important subgroup government

fire departments, and differences » Stronger than in2010:

schools are important to
many respondents » General apathy toward the o Fearof
Census repercussions

>

v" Connect Census participation to support and resources for their
local communities

v' Educate the public on Census’ scope, purpose, and process

v" Engage trusted voices to address concerns that have led many
Shape United States

to question their participation vour futore IRSSIE
2020CENSUS-GOV START HERE > 2020




2020 Testing: All 50 States + Puerto Rico

All Focus Group Locations — 180 Total Groups
CBAMS, QIPT, & Campaign Testing’
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Focus Groups + Onlme Testmg
Coverage in all 50 States + Puerto Rico
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Focus Group Locations — 180 Total Groups -~

Campaign Testing — 122 Focus Groups

9 QIPT — 18 Focus Groups

" CBAMS — 42 Focus Groups

2c020CENSUS. GOV
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*Note: Where locations overlap, not all instances are visible.

Shape
your future
START HERE >

United States
Census

2020




Testing Methodology for QIPT

Quick ldea Platform Testing (QIPT) explored how the audiences perceived the platforms and assessed whether each
campaign platform was viewed as a relevant, motivating, and compelling idea.

The primary goal of QIPT was to select the single strongest platform based on direct feedback from audiences and
community representatives.

o

Community
Representative Reviews

Focus Groups Online Testing

8 American Indian and Alaskan Native N = 1,600 Gen Pop, including: _ .
4 Native Hawaiian and Pacific Islander - LGBTQ 5 Black or Afrlcan American
2 Asian - HH with young children 5 Puerto Rico

2 Hispanic - MENA

2 Rural N = 400 Low Response

NOTE: Platforms were randomized within and across methodologies to mitigate order effects. Participants across all methodolog ies saw culturally relevant image adaptations. The platformimages P
included in this presentation are Diverse Massversions. Shape (:‘em;,'ills’ar g
NOTE: Sample sizes for Online Testing exceeded minimum targetthresholds. your future
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Methodology (cont’d)

Audience # of Groups Locations

Alaska
American Indian and Arizona

Alaska Native (AIAN) Michigan
Oregon

Native Hawaiian and Washington
Pacific Islander (NHPI) Hawalii

Asian California

Hispanic Texas

Rural Missouri

Sha pe United States
your future Census
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Quantitative Testing Metrics

Metric

Question

Measurement

Data Presented

Importance

ONLINE

TESTING Taught me

something
new

Clarity

Believability

With this in mind, how important is it

for you to fill out the 2020 Census?

Please indicate whether you believe
the following statements apply to this

draft advertisement idea.

How clear is this draft advertisement

idea tounderstand?

Coming from the Census Bureau, this

draft advertisement idea is... ?

Click on the words that are MOST /

5-point scale

5-point scale

5-point scale

5-point scale

% Very important +
Somewhat important

% Strongly agree +
Somewhat agree

% Completely clear +
Mostly clear

% Completely believable +
Mostly believable

Number of thumbs Up

Tagline

Clicks LEAST APPEALING with a thumbs up

- down.

Not Applicable / &;’j
Number of thumbs Down i

Term Definition

Respondents were asked to click on words that were MOST and LEAST appealing witha

Click Test thumbs up and/or thumbs down, up to ten clicks per platform

After the click test, respondents were given the opportunity to provide an explanation for their
thumbs up or thumbs down; if they were offended by any platform, they were asked to provide
an explanation as well

Open-Ends

ha pe United States
your future Census

START HERE > 2020
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Campaign Testing Overview

Purpose

The primary goal of Campaign Testing is to evaluate the creative originals (storytelling techniques) developed by

Team Y&R.

Process

Gather feedback on
initial creative originals
from diversity of
audiences and
community
representatives.

2c020CENSUS. GOV

Highlight strengths
and identify watch
outs. Provide
actionable insights
and direction for
refinement.

Production of final
creative products.

Shape
your future
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Campaign Testing Overview (cont.)

Audiences — specific groups of people who share demographic characteristics

O3
(o) O

[H]H_LP[LF 26 Audiences

Methodology

BAS &
Community Representative

Focus Groups Online Testing Reviews

Time Frame

~0-0
ooo ( 8 Weeks 1 March to May 2019

your future
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Target Audiences

Audience Group Audience Language
Diverse Mass
Wavemaker (Traditional) Diverse Mass English
Reingold (Digital)
AIAN American English
Indian .
g&g advertising AIaskaNatlve ____________________ English
Asian American Chinese Mandarin
TDW+Co Chinese ~ Cantonese
Korean Korean
Japanese Japanese
Vietnamese Vietnamese
Filipino Tagalog
Black African English
American .
Carol HWilliams Afro- English_+. Haitian
Caribbean Creole
Sub-Saharan African French
Latino Mainland Spanish
!_-I 1Spanic L e Sha pe CT_.Tl ited States
20 Audiences - 14 Languages your future ensus
2020CENSUS - GOV Culture ONE World Brazilian Portuguese START HERE > 2020
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Audience & Language by Methodology

o

Focus Groups

English-Language Groups Non-English-Language Groups

Alaska Native Arabic
American Indian Brazilian (Portuguese speaking)
Black/AfricanAmerican Chinese (Cantonese speaking)
Middle Eastern or North African (MENA) Chinese (Mandarin speaking)
Native Hawaiian or Pacific Islander (NHPI) Filipino (Tagalog speaking)
People living in rurallocations Haitian Creole
People with young children living inhousehold Japanese
People living in rurallocations Korean
Middle Eastern or North African (MENA)
Polish
Russian
Spanish, Puerto Rico (islandresidents)
Spanish, U.S. mainland(mix of country of origin)
Sub-Saharan African descent (French speakmg hape Cgﬁls'ﬁ'“s

future
2020CENSUS.-GOV Viethamese START HERE > 2020




Expanded Creative Testing in 2020

3

Focus Groups

Online Testing

;;fg]

Community
Representative
Reviews
c020CENSUS . GOV

United States

Census
2020

United States™

Census
2010

122 Focus Groups
» 22 Audiences

78 Focus Groups
* 16 Audiences

37 Groups added by ARRA
e 10Audiences

130 Participants
* 50 Diverse Mass

16 Black/African Americans
16 Hispanic

16 LGBTQ

16 HH with young children
16 Young and Mobile

Not utilized in 2010

35 Interviews
9 Audiences

Not utilized in 2010
Shape
your future
START HERE >
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Focus Groups @

Purpose

Evaluate creative originals based on their relevance, appropriateness, and efficacy to motivate self-
response to the 2020 Census among the original’s target audience.

Timing

March to May 2019

Participant Experience

Team Y&R will recruit between 14 and 16 participants, to seat six to eight participants per focus
group.

Each focus group will last 90 minutes, during which participants will evaluate and discuss a variety of
creative originals as a group with the aid of a demographically appropriate moderator.

Interpreters will assist focus group observers by providing real-time translations of non-English
language groups.

Participants will receive an honorarium to offset the costs of participating. Shape Cf—-Tuit-er—iStaLes
your future ensus
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Online Testing

Purpose

To gain insights into up to 35 creative originals that will be randomly tested among Diverse Mass and
select English-speaking audiences.

Timing

April 2019

Participant Experience

Participants will be recruited via online panels to participate in a three-day online qualitative session
during which a virtual moderator will post discussion topics and activities for participants to complete.

Participants will log on for a minimum of three days within a five day period to provide their views.

All activities will be individually based; participants cannot see others’responses or discuss
responses with one another.

Participants receive an honorarium to offset the costs of participating

Sha pe United States
your future Census
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Community Representative Reviews

Purpose

To gather feedback from community representatives who can speak on behalf of identified audiences
about how creative originals resonate with the audience’s cultural perspectives, motivations, and
concerns

Timing

March and April2019

Participant Experience

Team Y&R and multicultural partners will elicit input from community representatives on creative
originals specificto that group.

Community representative reviews will be based on an informal conversation framework to prompt
useful context and feedback relative to creative original messages and executions.

. . . . . . . S h a pe United States
Discussions will be conducted in a one-on-one setting, and may take place in person or via web your future Census
conference, as needed. START HERE > 2020




Applying the Findings and Insights

Team Y&R will highlight: N
. Areas of convergent findings
. Areas of complementary findings

\- Areas of divergent findings

4 . : : :
Team Y&R researchers, multicultural experts, and strategists will review all data and

feedback and work with creative teams to provide recommendations for refining
each storytelling approach.

N

-

Moving toward creative distribution:

« Conduct creative campaign revisions
» Final creative presentations

» Creative production

\ / Shape CT_.Tuit.e d States
your future ensus
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Phase 2 Recruitment Advertisement
FP?’I

Online Testing* Community Representative Reviews

Diverse Mass Afro-Caribbean (English & Haitian-
Black/African Americans Creole speaking)

Hispanic, English preferred Brazilian (Portuguese speaking)
Households with young Diverse Mass: South Asian
children (English speaking)

LGBTQ Japanese (Japanese speaking)

South Asian MENA (Arabic speaking)
Polish speakers (reliant or preferred)

*All conducted in English Russian speakers (reliant or
preferred)

Sub-Saharan AfricanImmigrants
(English or French speaking)

Undocumented Immigrants
(Hispanic, African/Caribbean, Asian)

Sha pe United States
your future Census
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High Level Timeline —
Creative Development

Creative Creative
Testing Testing
Begins Complete Awareness ThankYou

Phase Phase
Begins Begins

DoC Final Motivation Reminder
Creative Campaign Phase Phase
Review Approval Begins Begins

FY 2019 Q1 Q2 Q3 FY 2020 Q1
© N D J F M A M J J A S O N D

|c7

ampaign Census Day

Testing |
QiPT In(;)rpolzate
: esults
Testing | Internal
Platform | Operational

Announced Creative Production Milestone

Publically

United States
Campaign Shape CenSUS

Phases your future
2020CENSUS- GOV START HERE > 2020




Campaign
Component

Updates

Shape United States
your future Census

37 2020CENSUS - GOV START HERE > 2020




Completed Phase 1 Recruitment Advertising

JOIN THE 2020 CENSUS TEAM APPLY ONLINE!

2020 Census jobs provide: N T = . ;
' v Great pay v Weekly pay N Q| 2020census.gov/jobs
APPLY ONLINE- v Flexible hours v Paid training / - @ 2020 Censusjobs provide:
7 v Great pay

1055-108-2020 +/ Flexible hours

%HF  2020census.gov/jobs ——— / Weekiy pay

v/ Paid training

APPLY ONLINE!
2020census.gov/jobs

2020 Census jobs provide:
+ Great pay

' Flexible hours

+ Weekly pay

+' Paid training

For mars infserusion or heip applyiag, plsaws cull

38 2020CENSUS. GOV

APPLY ONLINE!

2020census.gov/jobs | =

2020 Census jobs provide:

+ Great pay

v Flexible hours
v Weekly pay
+/ Paid training

For more information or help appling, please call
55 0B-F020

Fodural Bebay Sorvic:

-BOC-AT-AI0 TTASCE

wewm e g Tedralay

Thve 115, Ewemurs Buirwans b an Equal Opporhunity Emploper.

United States

Census
2020

SOMOS
ABUELOS, Y

IUNASE AL CEN50 DEL 2020!
COMPLETE LA SOLICITUD
POR INTERNET
2020census.gov/jobs

Los trabajos del Canso
del 2020 ofrecernc

+ Buen salario

+ Horarhos fledbles

+ Paga semanal

+ Capacitacion pagada

Paca e Indorrmact i pacn compieiar ba ks bud,
wnww:?ﬁi’-ﬁlﬁ i

e o v e . e g e
ek i s HuC.

i

IUMASE AL CENSO DEL 2020!
COMPLETE LA SOLICITUD
POR INTERNET
2020census.gov/]obs

Los trabajos del Canso
del 2020 ofrecern:

~' Buen salarie

+ Homarlos fledbles

+ Paga semanal

+ Capacitacion pagada

Faca s inforrnacts s paem compietar s xckc
o s e 1855 102000 =

Shape
your future
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Recruitment Phase 2 — Video

Shape
your future
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Recruitment Phase 2 — Print AdSs.

e ACensusTaker | | Jieul® Be A CensusTaker

Apply Online 2020CENSUS.GOV/JOBS e WiN Apply Online 2020CENSUS.GOV/JOBS

- v Extaincome ) B v Extra income
- £ Flexible hours

v Weekly pay

¥ Flexible hours
¥ Weekly pay

¥ Paid fraining v Paid fraining

Shape CWW
your fulure

Shape nited States
your future Census
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Recruitment Phase 2 — Brochure

@ Apply If:

You are at least 18 years old.

You have a valid Social Security number.

You are a U.S. citizen.
You have a valid email address.

You are registered with the Selective
Service System, or have a qualifying
exemption, if you are male and were
born after Dec. 31, 1959.

/=] If Offered
@ A lJob:

* You must pass a criminal background
check and review of criminal records
(including fingerprinting).

You must be available to work flexible
hours, including days, evenings,
and weekends.

;=] Most Jobs Require
~@ Employees To:

* Have access to a vehicle and a
valid driver’s license, unless public
transportation is readily available.
Have access to a computer with
Internet (to complete training).

Become a Census
Taker and Get
Paid to Help Your
Community

Learn how you can help collect important
data that will determine your state’s
representation in Congress, as well as how
funds are spent in your community on
things like roads, schools, and hospitals.

For more information or to apply online,
visit 2020census.gov/jobs or call
1-855-J0B-2020.

Federal Relay Service:
1-800-877-8339 TTY/ASCII
www.gsa.gov/fedralay

The U.S. Census Bureau is an Equal Opportunity Employer.

Census
Taker

Apply Online
2020CENSUS.GOV/JOBS

v Extra income
 Flexible hours

v Weekly pay
 Paid fraining
Shape

your future
1567 | Apel 2019 APILY NOW 3

How Do | Apply
* For A 2020
Census Job?

Applying Is easy.

Click on Apply Now at
2020CENSUS.GOV/JOBS

As part of the application process, you
will be asked to respond to questions that
relate to your educational, work, and
other experience.

If you need help, just call 1-855-562-2020
or use the Federal Relay Service at
1-800-877-8339 for TTY/ASCII.

== \What Will The
Work Be Like?

What can | expect my work
schedule to be like?

If hired, your work schedule will depend
on your position. Generally, hours for field
positions are flexible. Some field positions
require you to work during the day. Other
positions require evening and weekend
work interviewing the public.

Supervisory positions require employees to
be available for certain day, evening, and/or
weekend shifts.

Where will | work?

The Census Bureau is committed to
hiring census takers to work in their
own communities.

JOIN THE
2020 CENSUS TEAM AND

BE A CENSUS TAKER

9 How Wil
) Get Paid?

How often will | be paid?

Employees are paid weekly and can
expect to receive their first paycheck
approximately ten to fourteen days after
their first day of work.

Will | be reimbursed for work-related
expenses?

Field employees will be reimbursed for
authorized work expenses, like mileage,
incurred while conducting Census work.

Will | be paid during training?

You will be paid during training at a
slightly lower rate than your regular
hourly rate.
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Social Media

Sha pe United States
your future Census

42 2020CENSUS. GOV - 1 ' . V : : START HERE > 2020




Launched the NEW 2020Census.gov

Unit
Census Paners  Educators  News & Events
2020

GET THE FACTS HOW TO TAKE IT WHY YOUR ANSWERS MATTER PRIVACY AND SECURITY

Language Options: ] English

Shape Your Future.
Start Here.

HELP US COUNT EVERYONE

Why It Matters

Hospitals. Fire departments. Schools. Even roads and highways. The

census can shape many different aspects of your community. Each year,
the results help determine how more than $675 billion in federal funding
is distributed to states and communities. It's also mandated by the
Constitution: The U.S. has counted its population every 10 years since
1790.

4 Is this page helpful? x
See how the census shapes communities i J 47 = e ) o

Shape

your future
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Implementing Statistics in Schools

United States
Ce nsus ACTIVITIES RESOURCES STANDARDS ABOUT
—— Bureau

STATISTICS
IN SCHOOLS

Educate your students about the value and everyday use of statistics. The Statistics in Schools program provides
resources for teaching and learning with real life data. Explore the site for standards-aligned, classroom-ready activities.

Classroom Resources

Shape
your future
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Completed Several Earned, Shared and
Owned Media Initiatives

Crisis Communications Plan — January 2019

2019 Social Media Strategy and Content — March -
2019 CRISIS

Media Relations Strategies for Diverse/Multicultural
Audiences — March 2019

Shape

your future
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Media Vendor Day (MVD) Metrics

The purpose of Media Vendor Day was to
allow Team Y&R the opportunity to present
background information on the upcoming
2020 Census Paid Media Campaign,
important information relevant to the Paid
Media RFP process, and timing for the RFP
process, to media vendors and the general
public.

Media Vendor Day was attended both in
person, in New York and Puerto Rico, and
via live-stream for the New York sessions.
Eventbrite invites were available for each
session, with a total capacity of 150 per in-
person session in New York, and 60 in
Puerto Rico. There was no capacity set for
the live stream.

46 2020CENSUS. GOV

Key Indicator

New York, AM

New York, PM PuertoRico

Registered for In-Person Session

Attended In-Person

Unique Livestream Views

Individuals who viewed the livestreamvideo
*Livestreamvideo is no longer public
**Excludes repeatviewers

Final Posted Video Views as 0f5/22/19
Total views since posting date
*Includesrepeat viewers

Shape
your future
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Secured Several Partnerships

-SCHDLASTIC

Aarzrican Lsaciatian of Pespie with Disabilities

ADVANCING
N jUsTICE
o

AAIC

TELEMUNDO

@ THE BAUMAN FOUNDATION
FCCP

FURBERS COMMITTEE FOR SvIC

ALA

Amarican
Library
Association

.

0
STATEVOICES Way .

= NHCSL
25

SMU Google SO tmssisznindian

Coalition on Black
Civic Participation

imsTITUTER

ASIAN AND
PACIFIC ISLANDER
() [ € rMERICAN VOTE

Military Officers Association of America

[[[iMoAA

ABAN AMERITAN ATWERTISING FEDELATION
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Campaign Timeline
and Next Steps




2020 Integrated Communications Contract
Preliminary Phases of 2020 Census Communication

lan Feb Mar

Strategic Early Education Phase,
October 2018 — December 2019
Awareness Phase,
January 2020 — February 2020

Motivation Phase,
March 2020 — April 2020

Ot Nov Dec lan Feb Mar

Apr May Jun Sul Acg Sop Apc May Jun lul Aug Sep ar Ape May lun lul Aug

Oct Now Dec lan Feb hMa Y Sep Oct Now Dec

Reminder Phase,
May 2020 — July 2020

Thank-You Phase,
August 2020 — December 2020
Data Dissemination Phase, =
Ongoing
January 2021 — Ongoing

S h a pe United States
your future Census
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Executive Timeline and Next Steps

Creative Te sting

Final Creative
Approval
(Start Production)

Media Planv2.0
Final Approval

Ongoing Creative Production

Campaign Phases (Paid)

Awarenass Motivation
Phase Phase
Begins Begins

Reminder Phase
Begins

Thank You
Phase
Begins

FY 2019 Q3
R M

Upfront
MNegotiations
Begin

50 2020CENSUS. GOV

Q4
A

SIS Materials
Distribution
Begins

SIS Website
Launch

Iticulturall Media Briefings

2020Census.gov
v3.0 (final)
Go Live

Count of Young
Children Campaign
Kickoff Event

Census Day
2020 Event

Campaign
Phases

Public-
Facing
Milestone
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High Level Timeline - Creative and Media
@

Audience
Briefs
Approved

Q4 FY 2019 Q1

A 5 [OHIN ED A

J Jd
Media Vendor \

Day and RFP MMediz Plan
o Creative Medis Tﬂda}* 2.0 Approved
oevecomere @) U570, €
bl Mediz Plan
1.0 Approved
—

Upfront Imternal
Megotiations Operational * CT:;:LIS

Begin Milestone
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Questions

Kendall B. Johnson
2020 Census Integrated Communications Contract

Program Management Office
U.S. Census Bureau

Office: (301) 763-4238

Kendall.B.Johnson@census.gov

Sha pe United States
your future Census
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