o o8’ e
¢ o

[ o "
[ ]

. Taking Your Digital

, . S
o LW Communications to

C—— the Next Level

U.S. Department of Commerce
Economics and Statistics Administration

United States™

Census

cassssssssse Bureau

U.S. CENSUS BUREAU
census.gov



()
America’s
History In

Since the first Census in 1790 200M
when Thomas Jefferson
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Marshalls to count our
people, the Census Bureau
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Presenter
Presentation Notes
When it comes to the Census, our history goes all the way back to 1790. We have to think past the 24 hour news cycle and beyond the next fiscal year. Our work stretches across decades. 


First Email Marketing Message
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Presenter
Presentation Notes
The first email marketing message was sent out 41 years ago. We’ve come a long way since then. Let’s take a trip down memory lane to see how digital communications have changed over time. 
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Presenter
Presentation Notes
In the 90’s, email became personal as America went online. You remember this. The first time you heard, “You’ve got mail!” it was a special feeling, Your email address was like your digital home on the world wide web.
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WhiteHouse.gov
in the year 2000...
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Today at 4:30pm, Hugh Downs of Executive Branch Television Interviews

White House Spokesman Joe Lockhart on the Internet and Politics

Mational Afri American

The President & Vice
President:

Their accomplishments, their
families, and how to send them
electronic mail --

= Interactive Citizens'

i | Handbook: Your guide to
information about

the Federal government

o

MWhite House History and
} Tounrs:
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Past Presidents and First
Families, Art in the President's

House and Tours -- Tour
Information

CUnited States™

ensus

cassssssssse Bureau

WWW.
B hoiny el
JEOY

istory Month

Commonlv Requested Federal

i | Services:

Dhrect access to Federal Services
-Census 2000

-Twenty Things You Can Do and
Learn ou U.S. Government Web Sites

What's New:
What's happening at the White
House

-Supparting Passenger Rail for our
Nation's Transportation Fuurs
~Working to Mitigate the Fffacts of
High Homs Heating Oil Prices
-Clinton-CGore Economic Record:

Strong and Sustained Feonomic
Growth

Site News:
Featured sections of our site

-China Trade Relations Working


Presenter
Presentation Notes
And eventually, the government went online too. This is a screen shot from the Internet Archive. I’m not making this up. And yes - those flags were animated.


Our Digital Communications Have Changed

Google

Google.com domain registered in 1998

Apple’s iPhone launched in 2007

R
YO[I Tl]he First YouTube video posted in 2005

First Tweet sent in 2006

n FacebOOk reaches 100M users in 2006
United States™ | Us. Depa"‘""‘-‘;‘tt :‘,‘ff”:;‘"'?“fet ,
Ce n S Bu S atistics ministration

Economics and
U.S. CENSUS BUREAU
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Presenter
Presentation Notes
Since the 90’s we’ve come a long way and the digital landscape has changed. Sometimes it feels like we’ve always had these digital services but the truth is that this is all still relatively new.
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2000

U S ‘ en S u S B u re au d % SoreitepS 2010CENSUSHOME ~ PRESS&MEDIA  PARTNERS i e Bt L ok 1 E S ot
st cg ?8

United States Department of Commerce i TS 1N OUR HANES How It Works Why It's Important Privacy & Confidentiality Get Involved Go

Subjects Ato Z "””‘“E Advertising - Operations -
ABCDEFGHI 85 Partnerships - News - More

JKLMNOPQ
RSTUVWXYZ People Estimates - Projections -

: International - Income - Poverty - U.S. 275,418,163
New on the Site Genealogy - Housing - More World 8,087,857,874
o 06:54 EDT Aug 08, 2000 : S X y.% : TR
- Business Economic Census - Government - S%E&I'Figlﬂigw L - S—— . SR e T E—
Access Tools NAICS - Foreign Trade - More e — = " i . :

The 2010 Census is a portrait of the entire

Slt_elecl 3 _State 4 country. Every individual within this snapshot

. : i - a { .
Catalog 'G'Eograth Maps - TIGER - Gazefteer - More Go! = W " - has a story. Hear what people are saying.
= , - 2 ;
Publications (PDP) News Releases - Webcasts + Minority Latest Economic | - ‘ - -
= Links - Contacts - Maore Indicators This content reguires Javascript to be enabled, and version 10 of the Adobe Flash Player. Get Flash B, available free from Adobe.
Jobs@Census SRt i i e
. ) ) . E N caiucday, March 23, 2019 This content requires Javascript to be enabled, and
About the Bureau Special ~Conversations with America - We Can't Move Forward Until You Mail It Back.  vession 100the Adobe Fiash Player. Get Fiash Br
OPI cs Ame Lot Community Survey - Manufacturers', & Preview The 2010 Census Form L
REhtEd Sites M % M New Orders Select a Languags v

American FactFinder

Featured Videos

v Thiz content requires .Javascript to be
enabled, and version 10 of the Adobe Flash
TOP QUESTIONS TODAY Get the infermation you peed, ashked by people just like you Player. L, awvailable free from
z ) F'n'-.-_s::,-.| ﬁ:c_&ssilqilit_ﬂ Adobe.
USCENSUSBUREAU Quality | Confidentialify “Why can't ill this out online?"

Doing business with us

Tha safaty of your persanal Informatian ks our Aumber one priority.

Helping You Make Informed Decisions

CUnited States™ U.S. Department of Commerce

Economics and Statistics Administration
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Presenter
Presentation Notes
Here’s what the Census Bureau website looked like near the turn of the century AND in 2010.


Uriited States

Cen SUS Partners Educators Mews & Events

GET THE FACTS HOWTO TAKEIT WHY YOUR ANSWERS MATTER PRIVACY AND SECURITY

Language Options:

! I. -

" 'Shape Your Future. g
 \N Start Here. _ 2 P

HELP US COUNT EVERYONE

United States™ U.S. Department of Commerce
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Presenter
Presentation Notes
For the first time in 2020, people will be able to respond anytime, anywhere — online from any device or by phone or by mail.


Integrated Communications

PUBLICITY
MEDIA RELATIONS

BLOGGER RELATIONS
AUTHORITY INVESTOR RELATIONS
OPTIMIZED CONTENT INFLUENCER RELATIONS
SHAREABLE CONTENT J.cceiectrccnsisnnionnecannnns,

ENGAGING CONTENT
GOOGLE AUTHORSHIP <

EARNED

MEDIA

INFLUENCER ENGAGEMENT

vesssansasd RESPONSE TO DETRACTORS
DETRACTORS TURNED TO LOYALISTS
LOYALISTS TURNED TO ADVOCATES

PAID MEDIA
FACEBOOK SPONSORED POSTS
SPONSORED TWEETS r
el Apeibdl I——

FAN ACQUISITION ' “q. PARTNERSHIPS
LEAD GENERATION : ~| CHARITY TIE-INS
OUTBRAIN COMMUNITY SERVICE
CO-BRANDING
MEDIA
INCENTIVE
AFFILTE| SOCIAL MEDIA
BRAND AMBASSADORS FACEBOOK
SPONSORED CONTENT TWITTER
MNATIVE ADVERTISING LINKED-IN
YOU TUBE
PINTEREST
INSTAGRAM
CONTENT VINE
; GOOGLE+

CREATE FROM EXPERTS
EMPLOYEE STORIES :
CUSTOMER STORIES |
USER-GENERATED CONTENT
REVIEWS
BRAND JOURNALISM
WEBINARS, VIDEQS & PODCASTS

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov




Level 1

Brand-Centric

Level 2
Bidirectional

Level 3
Aligned

Level 4
Synchronized

What’s Your Marketing Maturity Level?

Level 5
Simultaneous

Strateqgy is
reactive or
nonexistent

Processes
and

campaigns
can't scale

Data is siloed and

insignificant to
efforts

Strategic focus is
on awareness and
conversion

Teams can
attribute results
to discrete

channels

Data begins to
inform personas;

skill and
capabilities gaps
hamstring growth

Personas drive a
customer-focused
strategy and
personalized
content

A campaign
management
platform aligns
and
orchestrates
data

Internal
collaboration
grows critical

Automated
processes become
necessary for
continued results

Digital channels
drive results, led by
social media;
personalized,
real-time efforts
are robust

Customer
advocacy joins
retention as a
business goal

A marketing
analytics center
of excellence or

dedicated
in-house analytics
team shares
data-driven
insights across the
organization

Multidimensional
segmentation
strategies inform
new personas
and channel
innovations

Predictive
modeling and
increased
automation are
top investments

Marketing teams
align to customer
sagments

U.S. Department of Commerce
Economics and Statistics Administration

U.S. CENSUS BUREAU
census.gov
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YOUR DIGITAL MARKETING ROAD MAP

v Understand Your Hurdles

v Why Should You Use Email Marketing
With Your Audience?

v How To Grow Your List
v' Case Studies
v Best Practices

v Resources

United States™

Census

uuuuu

U.S. Department of Commerce
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Presenter
Presentation Notes
The communications campaign will be massive. Visit our YouTube page to watch the video and learn how you can Shape Your Future in 2020.


Why Email?

. 41% Are Not Sure That
Their Response Matters

Only 33% Familiar With
Census

Many Are Confused About
What Census Is Used For

59% Have Trust Issues With
Government
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Presenter
Presentation Notes
Survey Research informs our marketing strategy. Many do not feel it matters if they are counted. 


5 Things to Know About Email Marketing

AN

High Return on Investment. Up to 44:1 ROI according to
_Itmus.

_ow Cost Per Email Sent. And low cost per subscriber too.
High Deliverability to the Inbox. Our benchmark is 95%.
_ow Unsubscribe Rate. Our benchmark is less than 1%.

High Potential for Growth. A small team with the right
training and resources can have a major impact on
operations across the enterprise.

NN N X

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov

United States™

Census

UUUUU




Email Sign Up Overlay
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Thanks for signing up!

Stay connected with us on social media.

U.S. Department of Commerce

Economics and Statistics Administration

United States™
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State and Local Outreach & Support For

e Regional Offices

e 2020 + Field Recruiting

e Partnership Specialists

e Data Dissemination
Specialists

United States™

Census

cassssssssse Bureau

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov

. AK

Census Bureau Regional Office Boundaries

New structure as of January 2013

REGIONS
AMlanta

Fhilsdelphia




Geo-Targeted Outreach

auntlAM = sl |

Generic Message with Florida Message with Texas Message with Arizona Message with
Nationwide Data Florida Data Texas Data Arizona Data

Open Rate: 16% Open Rate: 24.3% Open Rate: 23.9% Open Rate: 27.1%
Click Rate: 1.9% Click Rate: 4.3% Click Rate: 4.1% Click Rate: 5.3%

‘ e n S u S Economics and Statistics Administration

cassssssssse Bureau

U.S. CENSUS BUREAU

United States™ U.S. Department of Commerce
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Featured Government Updates

* Census Day 2019

Featured Government . Updates
U p d a te s Ta ke ove r souentured | get ready for the 2020 Census.

Updates

Featured Government Updates

() Next Up: constitution Apply for a 2020 Census Job
Day 2019

Receive 2020 Census News for the Media and Stakeholders
Teach Students About the 2020 Census
Get 2020 Census Updates and Reminders

View all topics for Featured Government Updates
Privacy Policy

U.S. Department of Commerce

Commerce Week at a Glance
: United States™ U.S. Department of Commerce

Economics and Statistics Administration Press Releases
u U.S. CENSUS BUREAU
o Bureau census.gov View all topics for U.S. Department of Commerce

Privacy Policy



S h a red La n d i ng Pages u 289 B9 Get Email updates | Encer Email Addiress SIGN UP

How the 2020 Census Will Invite Everyone to Respond

e Share This button

ited States®
e Share approved messages with C%nnsutg
new audiences on social media 2

* Provides new readers with a way

to S i g N u p How the 2020 Census Will Invite Everyone to Respond

e Helps fight back against social (O 95% o pouwaocs witrcane e corsn mtmion mra . puar pou
c c c c have the option of
media algorithms that limit reach

responding online,

h ™

m ﬁ by mail, or by
ap iy ]

™

phone.

What to Expectin
the Mail
0:“..".".?""1..5.. houshorts (g Less than 1% of sememois When it's time to

e — expond on thew cwe. We do th respond, most

households will
United States™ U.S. Department of Commerce crrzlon e il
in the mail.

U.S. CENSUS BUREAU
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census.gov Depending on how

ossssssssme Bureau
likely your area is to

R N [N



Case Study: Welcome Campaign

C United States"

cUnited States’ cUni’red States’
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s . Explore Census Bureau Data
Welcome! Thank You for Signing Up We Measure America P
_ . Jze thiz guide to gst started with Census Burzau datz. Click on the imagss
i W below for more information and personalized updates bassd on your
interests.
Why complet us Bureau sur 2 a : Data Visualization and Infographics bring data to
- : L tI'J' lif2 with interactive tools.
B s, | R 2
.. o

Data Training with Census Academy features

videos, webinars, and workshops.
Watch this short video to learn more about the Census Bureau and

your community. We're recruiting thousands of people across the
country to assist with the 2020 Census count. Data from the 2020
Census will be used to determine your representation in Congress, as
well as how funds are spent for roads, schools, hospitals, and more.,
Help ensure that everyone in your community is counted in the next

decennial census. Click the button below to get started. Learn More
Get Stal'ted e e smw  Developer Tools power custom maobile and web

Watch this short video to see how our stats touch the lives of every
American. Learn more about our surveys and click on the images
below for more information and personalized updates based on your
interests.

Resources for Data Users help you connact with
gxperts at the state and local level

- . . . applications.
cm:jm. The 2020 Census will count every resident in the United ] re—
. _ . . ENSUS  siatec aArtice 1, Section 2 of the Constitution mandates that =i
Over the next few days, we'll tell you how to get the most out of 2020 ) ” =
E X this occur every 10 years. The goal of the 2020 Census is to - -
Census Bureau data and we'll show you how to get personalized . .
q b int . count everyone once, cnly once and in the right place.
updates based on your Interests. . . .
F & ¥ Digital Storytelling
Eaf *_.w. See how we're using Census Bureau data to tell
The American Community Survey is the premier source of W b stories in @ new and inviting way with America
data for detailed population and housing information about E‘ F ﬁ'! Counts
our nation. LT

Preview Our New Data Experience

United States™ U.S. Department of Commerce
The Economic Census measuras the nation’s economy every 5 B

‘ e ns u S Economics and Statistics Administration
U.S. CENSUS BUREAU years providing vital statistics for every industry and HiEzsEiine HzE s aralElr

Bureau census.gov data.census.gov 2nd let us know what you think. e
L] .




Why complete a Census Bureau survey?

e nsus Economics and Statistics Administration

U.S. CENSUS BUREAU
easssssss—— Bureau

CUnited States™ U.S. Department of Commerce
census.gov



Case Study: Welcome Campaign

Support the enterprise and raise awareness
Shine spotlight on key initiatives
Leverages campaign automation

Open Rates more than 40%

Click Rates up to 12%

Compare to benchmarks of 10% open and 1% click rate.

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov
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Case Study: Re-Engagement Campaign

Message 1: What’s New With
Statistics In Schools

Message 2: Here's What You
Missed: Statistics In Schools

Message 3: Do You Still Want
Statistics In Schools Updates?

Message 4: Your Statistics In
Schools Subscriber Status: Inactive

‘ e n S u S Economics and Statistics Administration

U.S. CENSUS BUREAU
cassssssssse Bureau

United States™ U.S. Department of Commerce
census.gov

SIS Re-Engagement Campaign I

/

Engaged

\

Not Engaged

Opened Message or Clicked Links

No Opened Messages or Clicked Links

Active Subscriber Status

Regular Program Updates

Inactive Subscriber Status

I Limited or No Program Updates




SIS Re-Engagement
Campaign Message 1

Links to:
* Home Page
e 10 Benefits for Teachers

* Includes social media share
CTA

United States™ U.S. Department of Commerce

Economics and Statistics Administration
u U.S. CENSUS BUREAU

oassssssssm» Bureau census.gov

C United States®

ensus

Bureau

What's New With Statistics in Schools

Explore the updated Statistics in Schools website for standards-aligned,
classroom-ready activities and see what's new.

€0 m,--
v oS Q

Benefits of Statistics in Schools for Teachers: We provide data, tools, and
activities that you can incorporate into your lessons to help teach statistics
concepts and data analysis skills to students. The activities and resources
are segmented by subject (English, geography, history and social studies,
mathematics and statistics, and sociology) and grade (from kindergarten
through high school) so statistics education can be brought to any
classroom.

About Statistics in Schools

The Statistics in Schools program provides resources for teaching and
learning with real life data. Educate your students about the value and




CUnitecl States®

ensus

SIS Re-Engagement
Campaign Message 2

. ) ) 4 . . 4 J
i
W SCHOOLS II {
Here's What You Missed

Thea Statistics in Schools program celebrated
\alentinz's Day and African American History

L ° ° “anth with engaging resources. Teachers usad

I n S to a theze data- driven materizls in their classrooms
to enhance their student’s statistical literacy
=killz.

* Home Page

Fum Facts: vaeries

* Links to Fun Facts

e Links to PSA

To celebrate this holidzy the U.S. Census
Suresu shares facts and figures sssociated with
this romantic time of year.

8

e Links to Activities

TAYLOR DA vHE ji& ﬂ
g Sorqanien
. e .. . Public Service A t
Economics and Statistics Administration T_u 'c_h r_me hnmfm[efnen 5 S
U.S. CENSUS BUREAU Eviorbayne, B tras-ams Srammy nominats
singer, mother, suthor, and music education

osssssssssse Bureau census.gov advocate, t2lks 2bout how the Statistics in

Schools program helps students batter

United States™ U.S. Department of Commerce

understand the valus and everydsy uss of

e Bureau

|

.

"I Have a Dream" —
Learning About
Martin Luther King Jr.
Students used this
activity to analyze
census dats and graphs
that demonstrate how
certain aspects of the
lives of African-
Americans have
chenged since civil
rights leader Martin
Luther King Ir. deliverad
his “I Hawe a Dream™
speech in 1963.

Download

Examining Changes
in Data—African
Americans’
Education Levels
Through the Years
Students used this
activity to analyze and
compare census data on
the education lavels of
African-Americans in
1850 and in 1880.
Students will also
discuss how historical
events can affect data.




SIS Re-Engagement
Campaigh Message 3

Links to:

e 10 Benefits for Teachers Video
e Teacher’s Guide to Data

e Census 101 Guide

e Activities

* Fun Facts

United States™

Census

cassssssssse Bureau

State Facts for Students

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU
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¥ STATISTICS
IN SCHOOLS

Top I Benefits for Teachers

i

Did you know that you £an access, st no charge, more than 100

5, 3

downloadable activities and resources on the updated Statistics In Schools

website?

@ W €
.ﬂ;"-@a-.,

Teachers' Guide to Data Access
Tools for Students

Students can find city- or state-
specific information about their
birthplace, current place of
residence, or ideal future
hometown, for example. Using
these tools, students and teachers
can see data on housing,
population, age, s, race, ethmicity,
geographic location, and much

maore.

Help studer

Chon T OR

Census Bureau 101

The U.5. Census Bureau is the
leading source of information on the
nation’'s peaple, places, and
sconomy, providing data about our
country's population size and
growth. The Census Bureau, part of
the LS. Department of Commerce,
was created to address language in
the Constitution on America’s need
to count its population. America’s
founders recognized that this
information was needed to
sffectively serve its people.

State Facts for Students

nits learm about their state as they
collect, arganize, anslyze, map, and graph =
variety of information in “State Facts for
Students”



SIS Re-Engagement
Campaign Message 4 sElbcy

% ! t ' 1 J r J
Links to: = iﬂ ‘ i“'
* Home Page !

Your Statistics In Schools Status: Inactive

C United States®

We can help you educate your students about the value and everyday

* Uses 0% Saturation to

According to our recards, you haven't opened a Statistics in Schools
message or clicked 2 link in the past & months. Click the link below to

Emphasize Inactive Status

* Uses Loss Aversion Message
Frame

About Statistics in Schools

The Statistics in Schools program provides resources for teaching and

learning with real life data. Educate your students about the value and
everyday use of statistics. Visit census gov/schools to learn more and
explore standards-aligned, classroom ready activities.

United States™ U.S. Department of Commerce

‘ e n S u S Economics and Statistics Administration

U.S. CENSUS BUREAU
oassssssssm» Bureau census.gov



Case Study:
America Counts: Stories Behind the Numbers

e Launch of America Counts program.

Email marketing starts February 2018. Visits by Device Type °
80,000 e
e 2020 Recruiting and Spousal Income 60000 Q
stories picked up. °
20,000
e Releases for ACS and IPHI in September. e
Manufacturing Week in October. B | - -
Desktop Mabile Phone Other Tablet

° Opioid Crisis, Voter Registration data,
and other stories picked up.

United States™ U.S. Department of Commerce

C Economics and Statistics Administration
e n S u S U.S. CENSUS BUREAU

oassssssssm» Bureau census.gov



Case Study: America Counts

Positive
feedback

loop for
marketing...

CUnited States™ U.S. Department of Commerce

Economics and Statistics Administration
u U.S. CENSUS BUREAU

eassssssssme Bureau census.gov

Visits by Page
Publication Year

(All) O »

Page

For the First Time, 90 Percen.. “ _
Redesigned Questions May ..

LIS, Census Bureau Meeds H. 3.3%

Growth in Interracial and Int.. 1.0%

Jobs, Mamage and Kids Co..
The US. Jains Other Countri. 6%
Spouses Report Eamings Dif..
Poverty Rate at 12.3 Percent.. 2.3%
Eight of Ten Most Populous .
Temporary Workers Are Rec..

Unknown

T
TN
T
BN
2w |
|_1ox
s |
%

Where You Grow Up Can Aff., 1.7%
Mast Older Adults Lived in .. [N

More Than 1 in 3 Lawyers Ar.

Microbrewery Business is H.

Fun Seasonal Facts From the..

I!Iﬁ!!!|!|!l|!
] =

0 10000 20000 0% 50%

100% 0%

Visits by Page = % by Visitor Frequency

50%
% by Referer Type

100%

Search

Engine

Referrals

Social Media
Referrals



Presenter
Presentation Notes
Stories are published on census.gov
Stories are shared via email marketing and social media channels
Readers share stories on social media and forward to friends
Media report on stories and link back to America Counts
Search engines like Google crawl and  index America Counts stories
Next: More links back to America Counts stories help content rank higher on search engine results page
Search engines drive more traffic to older America Counts stories



Best Week Ever for
America Counts

Visits by Device Type \J
;_;
Augl 17 Decl 1l Aprl 18 Aug 1, 18 Decl 18 Aprl 19
Desktop Mobile Phone Dt e Tablet

United States™ U.S. Department of Commerce

Economics and Statistics Administration
u U.S. CENSUS BUREAU

oassssssssm» Bureau census.gov
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America Counts: Stories Behind the Numbers
— TP

The Opioid Crisis and Grandparents Raising
Grandchildren

In the wake of the opioid epidemic that was declared a public health crisis in
2017, there has been increasing concern about what happens to the
children of parents with substance abuse disorders who may be unable to

care for their children.

New Census Bureau research shows that grandparents may sometimes step

in to care for these children.



Taking the next step with data.census.gov

Q, Fairfax County, Virginia

Fairfax County, Virginia

County, or equivalent in Virginia

Covering 390.8 square miles, Fairfax County, Virginia is the 47th-largest county in
Virginia by area. Fairfax County, Virginia is bordered by Montgomery County,
Charles County, Alexandria city, Falls Church city, Prince George's County,
District of Columbia, Arlington County, Prince William County, Loudoun County,
and Fairfax city.

[e]e]e) @]
0D i d i
s}
POPULATION MEDIAN HOUSEHOLD INCOME POVERTY RATE EMPLOYMENT RATE

1,142,004 $117,515 6.1% 67.7%

United States™ U.S. Department of Commerce

Economics and Statistics Administration
u U.S. CENSUS BUREAU

oassssssssm» Bureau census.gov
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Measuring Success

v Total Digital Impressions
v Shared Landing Page Views
v" Benchmarks

v Quarterly Reviews

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU
census.gov
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Measuring Success

Source of New Subscribers

30-day trend, ending on 05/07/2019

6,000 I Upload
B etwork
4500 Overlay
I Direct
3,000
- =es N
0 . 22 s 0 | | I
02/01/2019 05/02/2019 05/03/2019 05/04/2019 05/05/2019 05/06/2019 050772019
United States™ U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU
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Change Change
Report End Date 4/30/2019 5/7/2019 (wk) (2 wks)
Total Bulletins Sent (Includes
internal test messages) 51 52 2.0%  -17.5%
Messages Sent 2,407,393 2,078,668 -13.7% -23.9%
Messages Delivered 2,306,287 1,996,363 -13.4%  -23.4%
Delivery Rate 95.8% 96.0% 0.3% 0.6%
Open Rate 13.7% 13.1% -5% -1.4%
Unique Opens 316,172 260,958 -17.5%  -24.5%
Click Rate 1.38% 1.24% -10% 31.7%
Unique Clicks 31,736 24,845 -22% 0.9%
Deleted Subscribers 2,283 1,664 -27%  -37.5%
Unsubscribe Rate 0.10% 0.08% -16%  -18.4%
Social Media Share Clicks 1,912 1,032 -46%  -71.1%
Total Digital Impressions 540,171 435,008 -19%  -30.8%



Visual Design System for Email Marketing
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Incorrect Headline Text Font & Placement

America Counts: Stories Behind the
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Do Not — Italicize Headline
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Elements of an Email

sender: Appears in inbox, o o Adiress U5 S Pnes” AU RO LTS o
Builds trust and reinforces 2 OO Stanes i St an et Gromng the e
the brand. Q- . R .
A A whole., the LS. pooulaten Conimuts 1O £row dus 1O Deth fatursl incress

Subject Line: Keep it short and ]
to the point. Longer than 50 cUﬂllEd States”

characters gets cut off... ensus

o—— Bureau

Preview Text: Less than 155 © America Counts: Stories Behind the
characters. Just like a Tweet. Numbers

Header Image: Reinforces the
brand. Always link to primary
"goal" URL. Same goes for the
hero image and the images in

the body of the message.

Headline: Make this
unigue, use it to brand your
message, or just repeat the
subject line. Keep in mind
that more people read the () States in South and West Growing the
headline than read your Fastest

body copy. The top five tastest-growing states batween July 1, 2017, and July 1,
2018, wera all in he South and Wesl, Bccording 1o ULS. Cansus
a Bureau population estimates released today,

MHevada and ldaho topped the list with a growih of about 2.1 parcent

First Line: This sentence
sets the tone for the
rest of your message.
Make it count or lose
your reader’s attention.

Body Copy: Chunk text,
use bold, break it up with
bullet points. Don't use
spam words, jargon, or ALL
CAPS. Aim for 9*" grade
reading level.

Call To Action Button: Use a
strong call to action in your
button. Experiment with
button shape, size, texture,
and color. Write button text
using H3 header and then
link text to create HTML
button. Keep text under 20
characters to avoid line
break on maobile.



o From Address "U.S. Census Bureau" <census@subscriptions.census.gov> :

) Sender: Appears in inbox.

BUiIdS tl’USt and I"EinfOI"CES OSubject States in South and West Growing the Fastest o FIrSt Llne: This Sente nce
the brand. sets the tone for the
o Preheader As a whole, the U.S. population continues to grow due to both natural increas
rest of your message.

@) Subject Line: Keep it short and Make it count or lose

to the point. Longer than 50 CUnited States” your reader’s attention.

characters gets cut off... e nsus

eassssssssm— Bureau

_ ¢)» Body Copy: Chunk text,
© Preview Text: LF"?S than 155 © America Counts: Stories Behind the use bold, break it up with
characters. Just like a Tweet. Numbers bullet points. Don't use
: spam words, jargon, or ALL
CAPS. Aim for 9" grade

(4 ) Header Image: Reinforces the
reading level.

brand. Always link to primary
"goal” URL. Same goes for the
hero image and the images in

the body of the message. @ call To Action Button: Use a

strong call to action in your
button. Experiment with

button shape, size, texture,
and color. Write button text

@ Headline: Make this
unique, use it to brand your

message, or just repeat the A using H3 header and then
subject line. Keep in mind link text to create HTML
that more people read the () States in South and West Growing the button. Keep text under 20
headline than read your Fastest characters to avoid line

bo dy copy. The top five fastest-growing states between July 1, 2017, and July 1,
2018, were all in the South and West, according to U.S. Census
Bureau population estimates released today.

break on mobile.

Nevada and Idaho topped the list with a growth of about 2.1 percent
U.S. Department of Commerce each in the last year alone. They were followed by Utah (1.9 percent),
Economics and Statistics Administr: Arizona (1.7 percent), Florida and Washington (1.5 percent each).

U.S. CENSUS BUREAU

The population growth in these states far outpaced the 0.6 percent




C

Secondary CTA: Provides an
opportunity to promote
related content. It is
sometimes use to share
content on social media.

Additional Featured Content:
Shines the spotlight on
important related content the
user might be interested in.

CTA for Additional Content:
Follow guidelines for
primary call to action. Use
Teal button.

Resource Box:

Use this area to provide
help, find answers, or
share additional
resources.

nited IStates™ U.S. Department of

Economics and Statis
n u S U.S. CENSUS BUREAU

Bureau census.gov

13) Share this message or view it as a web page.

growth of the United States. The total population of the U.S. reached
327,167,434 in July 2018.

The nation’s capital reached a milestone. Washington, D.C.’s,
population hit 702,455 in July 2018, topping 700,000 for the first time
since 1975.

——

@U.S. Population Up 5.96% Since 2010

Want to see which states gained
and lost population at a glance?
- Use our new data visualization to

. view changes in your state.

— o
i

zAbout America Counts

America Counts tells the stories behind the numbers in a new inviting
way. It features stories on various topics such as families, housing,
employment, business, education, the economy, emergency
preparedness, and population. Contact our Public Information

Office for media inquiries or interviews.

0 There are many more ways you can stay connected with us!
Join the conversation on social media by following us on:

000

() Social Media Share CTA:
Ask users to share the message,
forward it to a friend, or view it
as a web page.

(14 Footer/Social Media Follow CTA:
Each and every message asks
users to follow us on Facebook,
Twitter, or YouTube. Subscriber
Services links including one-click
unsubscribe also appear at
bottom left of every email
template.
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Census Academy Is Here! census.gov/academy
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Presenter
Presentation Notes
I'm proud to announce the launch of Census Academy - a virtual hub for learning data skills. With Census Academy, you can learn how to work with Census Bureau data using short form videos, webinars, and online courses. For the first time, we are going to deliver Census Academy courses via email starting this Summer. If you don’t have time to take the course online, we’ll bring the course to your inbox and you can complete it at your own pace. The Census Academy team worked hard to take this from prototype to production. Check it out and leave us some feedback!
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Big Game Census

Is someone from your hometown in the game?

iy
Los Angeles &%
Select Team(s)i: & ~
: (Al
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o [ 11 = New England

D OpenStreetMap contributors
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One More Thing...
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Presenter
Presentation Notes
Take out your cell phone, hold it up, and take a picture of the QR code on the next slide to receive email updates.


Anthony Calabrese

Digital Marketing Lead
CLMSO, Communications Directorate
U.S. Census Bureau

anthony.j.calabrese@census.gov

Let’s connect on LinkedIn!

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov
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