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2020 Census 

• Non-ID response

• Dynamic environment2020

• $5 billion savings
• No margin for error

4 Key
Innovation
Areas

Source: 2020 Census Operational Plan 

Count everyone once, only 
once, and  

in the right place 
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Young & Rubicam Group 
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Team of innovators 

Project Management 

Recruiting 

Research & Analytics Digital and Civic Engagement 

Multicultural 
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Creative Development 
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Creative Teams 
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Carol H. Williams 

13% 
Increase in swimming lessons 

18%  
Increase in African-American 

recruitment 

Army favorability with parents 
increased  

60% 
Source: Carol H. Williams campaign measurements 8 



TDW+Co 

2.9% 
Click-through 

(vs. 1% industry average) 
175M  

Impressions 2.4M 
YouTube Views 

3 National Honors! 

+4% 
 Market share amongst 

Asian-American Millennials  
 

Source: TDW+Co campaign measurements 9 



Culture ONE World 

#1 
Adweek worldwide ranking  

of TV ad in English & Spanish 

100M+ 
20M+ 

Impressions & shares  
among target audience 

Views in English & Spanish for 
video documentary 1st 

Time government video 
lands on YouTube Ad 

Leaderboard 

160K 
Likes within two weeks of social 

influencer video launch 

Source: Culture ONE World campaign measurements 10 



G&G Advertising 

74%  
Matched final 

participation rate for 
2000 Census 

Create awareness, 
understanding, & support for 

youths with mental health 
disorders 

40K Most successful 
of Ad Council minority sites 

(based on Ad Council evaluation) 
Hits in one month on 
Native American Web 

page 
 

Source: G&G Advertising campaign measurements 11 



Kālaimoku Group 

Total debit card 
growth in 2013 

9%  Total debit card 
growth in 2014 

Integrated TV, radio, print, 
outdoor, & digital campaign 

30-year 
Debt settlement 

Over 40  
Statewide community meetings 

45,000+  
Likes 

589,051  
Monthly reach 

Source: Kālaimoku Group campaign measurements 

7%  
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Y&R Advertising 

Outreach to 5 billion consumers 

in   220+ countries 

International brand penetration in  

64%  
of households worldwide 

Source: Y&R campaign measurements 13 



Reingold and Penn Schoen Berland 

+5% 
Response rate increase 

$19 Million 
Potential savings 

120 Days 
82 

Activities developed 

Digital test developed in just 
2015 Savannah Site Test 

Source: 2015 ACS Reports ACS15-RER-18 & ACS15-RER-19 14 



Civis Analytics 

Efficiency gain  
in media buy 

Model predicted outcome within  
1 percentage point  

in all key background states 

Predicted those without insurance to 

97% 
accuracy for top quintile 

+25% 

Source: Civis Analytics campaign measurements 
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Large-Scale

Multicultural

Civic Data-Driven

Managed 100+ national civic-minded  •
campaigns (voting, public safety, healthcare)

driving individuals to specific action
Leader in federal recruitment  •

Google Public Sector Advisory Board  •
Leadership in deploying advanced  •

digital advertising strategies in federal sector

•  Industry-leading multicultural small businesses
on team

•  Operating across  200 countries and 
    in more than150 languages
•  Deep experience driving diverse groups to

civic action

•  Knowledge and experience working with
Census data and research

•  Leader in quantitative visual testing
•  Digital and predictive analytics expertise

Lead largest advertising campaigns in  •
the world

Led 2000 Census  •
Worldwide leader in crisis communications  •

Leader in large-scale federal communications  •
project management
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Count every person once, only once, and in the right place. 
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Thank you 


