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FACTS ABOUT THE STATE DATA CENTER PROGRAM 

  

 The U.S. Census Bureau’s State Data Center program was created in 1978 to provide an 

effective vehicle for the dissemination of Census Bureau information and data to state and 

local governments. The Census Bureau’s Customer Liaison and Marketing Services Office 

in the Communications Directorate administers the SDC program through the Data Users 

Branch.   

 

 The SDC program’s vision is to be the Census Bureau's premier local partner; deliver 

accurate and timely information; prepare and provide training and assistance; assist the 

Bureau in achieving its mission; and foster two-way communications with the Bureau on 

data usability, data user needs, and operational issues. 

 

 The SDC program’s mission is to empower data users with understandable, accurate, and 

timely information through the mutually beneficial partnership between the SDCs and the 

Census Bureau. 

 

 The SDC network includes lead organizations in each of the 50 states, the District of 

Columbia, Puerto Rico, Guam, the U.S. Virgin Islands, the Commonwealth of the 

Northern Mariana Islands, and American Samoa. 

 

 The SDC network and the Census Bureau have adopted core competencies to ensure the 

effective operation of the program. These competencies define a minimum level of 

participation for each state’s network for each of the following program areas: 

 

1) Program Administration 

2) Data Dissemination 

3) Data Analysis, Technical Assistance, and Consultation 

4) Customized Programming and Product Development 

5) Education and Promotion of Census Programs 

6) Training 

7) Assistance with Census Bureau Operations 

8) Web Presence 

9) Participation in Census Bureau-sponsored Regional or National Meetings 
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Summary of Key Activities in 2012 

 

The SDC program was allocated 1,008 full-time equivalent employees. This number is consistent 

with 2011, but lower than 2010. This reduction in employee time is a direct result of budget cuts 

affecting all states.   

 

The individual states have supported the SDC network over the past year with more than 

$16,332,480 in funding. This is down from $17,463,612 in calendar year 2011. Likewise, this 

decrease can be attributed to decreasing state government budgets.  

 

However, the SDCs responded to 655,421 data requests this year, up from 616,743 last year. This 

was the highest amount of data requests handled in the last five years, with the lowest being 

446,747 in 2009.  

 

Of the 655,421 requests 251,433 (38 %) were from media, of the 251,433 media requests 217,290 

(86 %) came from new media, i.e., on-line blogs, social media, etc., 122,503 (18 %) were from 

academic/research, 88,251 (14 %) were from businesses, 84,373 (13 %) were from government 

 

The 655,421 requests responded to was shown to have 593,581 (91%) requests that were free to the 

client, 113,427 (17%) requests that required more than 20 minutes to prepare, and 15,440 (3 %) 

requests that required extensive programing such as SAS and SPSS.  

 

The SDCs have been progressively giving more presentations and speeches. The 2010 Census 

greatly increased these from 3,834 in 2008 to 10,500 in 2010. Since 2010, the SDCs have 

maintained a high number of presentations and in 2012 gave 6,384.  

 

Over the past five years, the SDCs have consistently reached more than 85,000 people annually, 

teaching them about the census, training them how to use census data tools, and informing them 

about the many uses of census data.  

  

Each SDC lead office has a web presence. Additionally, most of the coordinating and affiliates have 

websites, as well. The total number of website hits (“visits” the term most often used at the Census 

Bureau) decreased from an all time high of 532 million in 2008 to 354 million in 2012. However, this 

year’s figures represented an increase from the 250 million hits in 2011. The user sessions (time that 

a hit spends on the site), which some agencies cannot track, represented about 8 percent of the total 

website hits.  

 

Feedback from the SDC network continues to be positive and supportive of the program and its 

goals. There is a general request for more training on Census access tools and concepts. Many 

SDCs would like improved communication on Census application software development and more 

opportunities to share local data application software solutions. The SDC network is interested in 

Census Bureau plans for the 2020 Census and look forward to having an in-person annual meeting 

to share information and discuss future partnership opportunities. 
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State Data Center/Business and Industry Data Center 

2013 Annual Report 

 

Data Users Branch Executive Summary 

 
 

The SDCs Leads are responsible for the collection of data from their network. Of the 56 leads, 54 

reported on their networks. At the time of collection, two States did not have leads for their 

programs. The total number of affiliate agencies recorded is 1,497. This number represents the 

number of affiliates in the program, but may not represent the number that have reported to their 

lead.  

 

The SDC program’s core competencies (established in 1998 and updated through the new strategic 

plan) and selected activities for program year 2012 (Jan. 1, 2012 through Dec. 31, 2012) are 

described below: 

 

 

1. Program Administration: The lead organizations reported that approximately 1,008 full-

time equivalent (FTE) employees were dedicated to the SDC program. Some SDCs have 

affiliates that do not have an employee who is solely dedicated to the SDC program, hence 

the equivalent status.  

 

From 2010 to 2011, there were fewer FTEs than in previous years. This may be attributed to 

a temporary increase of FTEs to support the 2010 Census. Post 2010 Census, the number of 

FTE’s decreased, and remained constant through 2012.  
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2. Data Dissemination:  The network responded to more than 655,000 requests, an increase over 2011, 

which may be attributable to the release of the 2010 data and the ACS one-. Three-, and five year 

estimates.  
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3. Data Analysis, Technical Assistance, and Consultation – Of the 655,000 requests shown above, 

the network performed more than 129,000 in-depth responses that required more than 20 minutes to 

complete.  The number of in-depth data requests has steadily declined since 2010. This maybe 

attributed to faster computers, the availability of pre-prepared data tables, and/or the data users 

ability to prepare responses on their own.  
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4. Customized Programming and Product Development - The network prepared 15,440 customized 

products, using Census Bureau data. Although the number of customized products has decreased 

over the last year, numerous application softwares and online dashboards were created which were 

not included in this question.  
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5. Education and Promotion of Census Bureau Programs - Network representatives collectively 

conducted approximately 6,384 speeches/presentations regarding the decennial census and the 

American Community Survey. This number increased between 2008 to 2010 due to additional 

activity in support of the 2010 Census. There was a corresponding drop in the number of 

speeches/presentations from 2010 to 2011 following the conclusion of the 2010 Census.  The number 

of speeches/presentations appeared to rebound between 2011 and 2012.   
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6. Training - Network representatives conducted 1,481 workshops/roundtables that included training 

on Census Bureau data. This number is declining from previous years. The spike in 2010 includes 

the extra trainings that were done in support of the 2010 Census. With the advent of more SDCs 

using on line presentations in the place of trainings, the number of workshops/roundtables have 

decreased while the number of speeches and presentations conducted via webinars have increased.   
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6.1) Education and Promotion of Census Bureau Programs and Products - In 2012, 

the network reached about 128,000 people across the United States, Puerto Rico, and 

the Island Areas. The 2008, 2011 and 2012 are showing normal outreach to the 

general public. The increase in 2009 and 2010 can be attributed to the 2010 Census 

outreach to more groups. . 
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7. Assistance with Census Bureau Operations – The SDC network assisted the Regional 

Offices with 516 trainings and workshops. The 2008, 2011 and 2012 does not show 

significant changes. The increase in 2009 and 2010 can be attributed to the 2010 Census activities.  
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7.1) Assisted Regional Offices with Media activities - The network also assisted 

in 108 media events.  
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7.2) Responded to Media – In 2012 the network representatives participated in about 

230,000 media interviews that featured Census Bureau data. These media interviews 

included answering questions on census data across multiple media platfroms, as 

depicted below.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

8. Web Presence – The SDCs reported that the network had approximately 25.5 million user sessions 

and 355 million website hits.  
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Number of Web Hits
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9. Participation in Census Bureau-sponsored regional or national meetings – Sixty-One of the 

network agencies attended the annual meeting. One Hundred and six network agencies reported 

attending a Regional Office media event, LUCA meeting, or other informational meetings. Twenty-

one leads reported having annual affiliate meetings. A total of 163 visits were made by lead agencies 

to the coordinating/affiliate organizations this year. 
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CLMSO and SDC/BIDC Coordination and Cooperation 

 

In 2012, CLMSO convened one annual meeting, two formal meetings and held monthly conference 

calls with the SDC/BIDC steering committee.  

 

CLMSO supported the program by offering training (on-site and virtual) trainings and program 

assistance. CLMSO also worked closely with Census Bureau Subject Matter Experts to ensure that the 

networks’ interests and needs were met. This included involving the SDCs in Geography Division 

operations and PIO media events. In addition, the SDCs provided their input on the Public Use 

Microdata Areas and participated in reviewing potential new software. 

  

SDC/BIDC and Census Bureau October 2011 through September 2012 Activities 

 

Fiscal Year 2012: 

 

The Census Bureau Headquarters and Regional Offices staff continued their technical support and 

training activities of the SDCs. 

 

CLMSO convened one annual meeting for Lead agencies. In addition to addressing administrative 

network needs, the Census Bureau experts provided program updates and forecasts about a variety of 

programs. As a result, the network members were able to interact directly with Census Bureau staff and 

provide them with information on how product or program changes have affected on their local data 

user communities. 

 

Calendar Year 2012: 

 

CLMSO and the Steering Committee collaborated on the SDC Memorandum of Agreement (MOA) 

which spans 2014 – 2020 and updated the Welcome Packet based upon the new strategic plan and 

MOA. The Welcome Packet was created for new agencies coming into the SDC network.  

 

The SDCs continued their activities to support the Geography Division Boundary and Annexation 

Survey. 

 

In addition to CLMSO's support, the six newly formed Regional Offices provided on-site support, 

product and program information, training, and technical assistance. CLMSO and the Regional Offices 

worked together to support the network’s organizational needs and meet the training needs of the SDCs 

and their local data user communities. The local data users included local governments, planning 

agencies, academic institutions, local business communities, profit and nonprofit organizations, and 

local media and citizens. CLMSO staff, regional office geographers, and Data Dissemination Specialists 

(DSS) held workshops, participated in media events, and made presentations at SDC sponsored 

workshops throughout the nation. 

 

The Census Bureau continued to support the SDC/BIDC program and the communities they serve. In 

addition to the continued emphasis on the network's support of economic, demographic, and geographic 

programs, special emphasis was placed on keeping the network informed and involved in support 

activities for the American Community Survey and product releases from the 2010 Census.  

 

CLMSO provided program management, technical assistance, consultation, and training to the SDCs 

through on-line platforms for the SDCs, while continuing to market the program to the Census Bureau's 

internal and external audiences.  
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Appendix A 

 

Executive Summary Submitted by the SDC Steering Committee 

 

The State Data Center (SDC) partnership continues to be the trusted, local face of Census data answering 

over 650,000 data requests and expending $16.2 million in local resources to support applications of Census 

data.  The over 1,600 organizations within the SDC network volunteer their time and resources to support 

this valuable partnership.  The 2012 SDC Annual Report details this SDC support and how each member 

works to apply Census data to serve local needs. This report also expresses appreciation for the SDC 

partnership, shares suggestions and recommendations for improving both the program and Census products, 

and stresses the need for improved support of the partnership. 

 

SDC network members appreciate the work of the Census Bureau, Customer Liaison and Marketing Services 

Office (CLMSO), and Regional Offices in organizing training and providing assistance with data.  Although 

the Bureau Census has experienced downsizing with the Regional Offices, the Regional Office staff has 

continued to be active in holding conference calls, webinars, and hosting or participating in training sessions 

for SDC affiliates.  The resulting adjustments have had mixed results, for the SDCs, but some Regional 

Office staff have been active in holding conference calls, webinars, and hosting or participating in training 

sessions for SDC affiliates.  Continuing to improve communication between the SDC network, Regional 

Offices, and CLMSO will further enhance the partnership.  CLMSO has worked to advocate for the SDC 

partnership and they certainly deserve thanks for their efforts. 

 

Many of the data requests answered by SDC affiliates in 2012 led to local comprehensive planning, regional 

strategic development, successful grant submissions, etc.  SDCs have held training on Census tools, data, and 

concepts as well as developing custom web apps, dashboards, and mapping tools.  Many of these trainings 

and tools integrated other federal, state and local data sources with the Census information adding context 

and making it more relevant to local needs.  This report details how SDC affiliates worked with media to put 

a local focus on major Census data releases, and many other affiliates expressed that they could do more if 

embargo access were open to them.   

 

The Census Bureau established the SDC network in 1978, and that investment has produced great returns.  

SDC members appreciate the sharing of information and the opportunity to provide feedback to the Bureau 

on enhancement to tools, products, and services.  SDCs have provided input on the value of social media 

dissemination, data visualization, Business and Industry Data Center partnership, and activity reporting.  

Training on new products like iPUMS and utilizing SDCs as beta-testers of developing products will further 

strengthen the partnership. Feedback on the impact of the SDC supported activities and beta-testing will 

make the partnership stronger. 

 

The SDC network has adjusted to the changing realities of the federal data community, but the partnership 

must be supported if it is to remain vital.  Webinars and improved communication can offset diminished 

resources that SDCs once received as partners.  However, there is no substitute for the collaboration, 

training, networking, and planning of the annual in-person meeting of the SDC members.  A regular, in-

person annual meeting and a slightly expanded data embargo policy would invigorate the SDC network that 

is the local connection to media.  

 

The SDC network and its members look forward to the future and continuing to evolve with the Bureau to 

maintain this worthwhile and productive partnership.
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Appendix B 
 

State Data Center 2012 Annual Report Comments and Suggestions from the network: 

 
ENHANCE SUPPORT AND RECOGNITION OF THE SDC NETWORK & ITS 

PARTNERSHIP WITH THE BUREAU  

 

I believe some work needs to be done to make some of the affiliates feel that they still have an important role 

when so much of the Census Bureau information is easily available online. 

 

Our network has become disconnected over the past 3 years. We are striving to reconnect.  

 

The ability for the SDC members to network is critically important. The impacts of the loss of the annual 

face-to-face meeting cannot be stressed enough. It will be difficult to maintain volunteer support for the SDC 

work unless it is reinstated.   

 

Network members need to be able to show the benefits back to our bosses of our volunteer SDC work. The 

Bureau needs to do more to acknowledge our efforts and incorporate our expertise into decision making 

especially in preparation for the 2020 Decennial. 

 

Fiscal crises are at both state and federal levels and it is imperative the Bureau finds ways to be more 

efficient in working with their partners because many of us face cut backs in both time and resources which 

the Bureau does not seem to understand.   

 

Hold the Annual State Data Center Meeting as an in person meeting and not a virtual meeting. I get no sense 

of what my colleagues from other states are doing with Census Data Releases or products, nor do I have the 

access to them to ask them questions about how they are doing innovative things with Census data the way I 

would in a face to face setting.   

 

We really need the ability to get the embargoed data from the Census Bureau. Media outlets call to ask us to 

comment on newly released numbers, and we can't respond because we don't have them.   

 

Affiliate organizations would be made much stronger if they were able to see embargoed data in advance of 

the public release. 

 

We would love to get embargoed reports released to media so we can be prepared for media requests. 

 

The affiliate network in New York continues to have issues with being excluded from the embargoed data 

releases. While the local media outlets can get the information, we are not allowed the same level of access. 

This creates problems when trying to field questions ahead of any news releases being prepared about the 

data. As affiliates strive to work WITH the Bureau in the dissemination of information; we work hard toward 

understanding the nuances of the data and making sure that where appropriate the media and public, as well 

as policy makers, also are aware of the strengths and the weaknesses of the data. But with our exclusion from 

accessing the embargoed data before the public release dates, we have been marginalized by the Census 

Bureau, which draws into question the value of continuing that relationship. 

 

We have had budget cuts that have affected our ability to provide census related information. Internal and 

external frustration with the 2010 census and the ACS data has also created some blowback. The agency has 

posted much of the 2010 census data to its website and advertised the presence by political subdivision and 

tract. 
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Provide funding for the activities. 

 
The Rio Grande Council of Governments is working with the Census Bureau's Denver Office to provide a 

workshop for the local populace on using the Census website. We wish to continue this work with the Census 

and to provide the most up-to-date TSDC information to the local communities within our region. 

 

Our biggest problem is how much it costs us. We don't get support for these activities and the money has to 

come out of our general budget. There may well come a time when we can't afford this "free" service.   

 

A couple of comments and points of clarification. Our organization typically does not produce products 

whose content comes exclusively from Census data but are drawn from a number of state and federal data 

sources (Census, BLS, BED, Wis. Dept. of Workforce Development among them) and are more likely to be 

off-the-self in nature to our customers vs. customized. 

 

Regarding offering Census programs or getting the word out on Census products or programs, as best I recall 

our organization has not been asked in the past.    

 

Before, our BIDC affiliation had higher value to our organization in having access to Census resources that 

were not readily available outside of libraries. Since the Internet, the passive benefits we receive are very 

limited - nearly everything that used to be somewhat unique (publications, data CD's, etc.) is now accessible 

over the Internet 

 

APPRECIATION OF THE SDC NETWORK & THE BUREAU 
 

I think the assistance given by SDC was very useful for understanding modalities and conceptual frameworks 

for making local projections.  

 

Great statewide meeting. Future workshop idea might include IMPLAN training 

 

More than half of our data requests includes showing how to access the data from the Census Bureau 

website. 

 

Many affiliates commented about the importance of the Census Bureau data in their jobs and the importance 

of maintaining the SDC network. 

 

I also watch population trends which are necessary for the implementation of (or change in) services. State 

Data Centers provide excellent service to the state's citizens. 

 

The SDC program has been very helpful in the past and will continue to be crucial into the future. Our 

Planning Commission and member municipalities use Census/ACS and SDC demographic data to plan for 

the future in Comprehensive Plans, Sewer Service Plans, Regional Strategies, grant writing, etc. We 

appreciate your resources and will continue to assist where possible to strengthen our partnership.   

 

We appreciate the SDC program. 

 

This survey has prompted some thoughts about putting some information on our website. Our office refers to 

the state data center website often each year and appreciate the continued updates. 

 

The annual meeting was excellent! Really enjoy these when I can attend.  

 

We like the webinars. They help feed manageable amounts of information and/or training.  
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The integration of census geographic and data files for use in GIS analysis is a significant improvement that 

will facilitate local analysis.   

 

The census data provided enables me to determine funding levels for Older Americans Act programs in 

Brown, Bartholomew, Jackson, Jennings, and Decatur counties. 

 

Members appreciate the assistance. 

 

I appreciated receiving an update on US Census Bureau releases this week. Please continue to send notices as 

they become available.   

 

The lead participates in the Denver Regional Office quarterly conference calls. 

 

Always clear directions on how to us the Census website.   

 

We are pleased with how the BIDC program works for us. 

 

We all are very appreciative of the work that Linda Clark, our Los Angeles region data dissemination 

specialist, does and those that worked with Hector Maldonaldo, from the Census Bureau, would also like to 

extend their thanks 

 

PRODUCT / SUPPORT REQUESTS 
 

We have a new reference and instruction librarian who may want more information about these 

data collections and would most use this kind of current census information  

 

The annual meeting was excellent! Really enjoy these when I can attend.  I love learning What’s happening 

and how to use the products? 
 

Conduct more webinars or just old fashioned conference calls to discuss new products and answer questions  

 

We are concerned that some of the items requested in the annual report are difficult to obtain - particularly 

the Internet hits. That means these data are incomplete and do not reflect actual use. In addition, there is 

some confusion on what is included on some items. We hope that work continues on possible revisions to the 

annual report.   

 

It may be useful to collect the data for the annual report earlier in the year. Our memory of prior year's 

activities would be better in January-February than in July.  

 

Affiliates continue to request embargo access restored to assist with their activities and to be prepared for 

media inquiries following large releases.   

 

We have been waiting for training to be scheduled in the region.  PUMs training - I haven't ever done it 

before, and I don't really understand it. 

 

Downloadable presentations on advanced data extraction from AFF, SASS/SPSS for all affiliates, Strong 

leader for affiliate network, Webinar capable affiliate meetings.   

 

Leadership at the state level is imperative for the operation of an affiliate network. 
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Provide the affiliates with a summary of the survey results by state /nation.  

 

 

Is it possible to offer more training sessions on Census and other federal datasets and their use?   

 

Hands on workshops in the area. 

 

Recent improvements to American FactFinder are very helpful, but several important new features are 

essential. These include, particularly, the ability to save geographies for later use (especially helpful to those 

working with multiple counties), the ability to compare multiple years of data for the same data point, and 

the ability to aggregate data for multiple geographies.   

 

While we are allowed to use social media, we have not developed the capability to do this. 

 

Also helpful would be additional data relating to international issues (i.e. international student population, 

etc.). 

 

Librarians had a difficult time answering many of these questions. 

 

Others commented about the importance of maintaining/increasing the ACS sample and the ACS funding 

overall.   

 

We do provide general assistance with Census information to anyone who walks in, calls or emails. Basic 

training via webinars would assist our staff - with 9 people at the reference desk (2 stationed at the desk at a 

time) not many of the staff feel confident in finding results on the Census. Guidance and when to phone for 

assistance would help too. 

 

With American Fact Finder and the American Community Survey now online we see fewer requests. 

However, we would be interested in putting on a workshop in our region in 2014 on how to use those 

resources to access data. 

 

PARTNERSHIP METRICS 

 

All social media outreach is handled by our Public Information Officer.   

 

Census data is available in the Data Center of the Eastgate RCOG website. The Data Center portion of the 

web is made up of 6 categories, one of which is "Demographics," which is where all of census data are 

located. The data received an average of 23.4 hits per week or 1,218 hits per year. If 15% of the hits to the 

Data Center are for Census-related data, that would make an additional 183 census products disseminated. It 

is unknown how many visits to the web site last longer than 2 minutes, but we do know that the average visit 

to the Eastgate RCOG web site lasts slightly longer than 4 minutes. 

 

Note: Our websites have been migrated to a new server and also use a new log file analysis software. The 

number of hits and user sessions are being counted differently due to these site modifications and appear 

much lower than previous years. 

 

We have sent staff to training on the use of social media, but we have not implemented its use. We do intend 

to do so in the future. With the access to Census data on the Internet, we have few requests for Census 

information. We do use Census information on reports generated by the CBCOG staff and in the 

development of allocation of funds that we administer. Census data is also used in the scoring of CDBG 

funds and we had to develop the scoring criteria. As can be seen by this report, we are more likely to use 
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Census data in our internal operations than to be disseminating it. We have limited funds and therefore, have 

to limit our participation in outside activities that involve providing staff to attend. We would be willing to 

host Census workshops or training, but it would depend upon those events being created by TXSDC or the 

Census Bureau.  

 

Very few affiliates are reporting social media involvement and if their employer is involved 

in social media, Census information isn't necessarily posted there. 

 

With the availability of census data online, the number of inquiries/requests has dropped. 
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Appendix C 

 

During the 2012 calendar year, there were 123 added value preparations completed by the SDCs. 

These included PowerPoint presentations as well as written reports. Not all SDCs reported 

their added value information.  

 

December 2012 

1) “Texas Demographic Characteristics and Trends“- Texas SDC  

2) “Texas Demographic Characteristics and Trends: Implications for Property Value and 

Taxation”- Texas SDC 

3) “What’s New in the MSDC Website” Presentation – Maryland SDC  

4) “American Community Survey Vulnerable Population Index” - Maryland SDC  

5) “On the Map – Local Employment Dynamics Application” – Maryland SDC  

6) “2010 Census Summary File 1 Data Engine” – Maryland SDC  

7) “Demographic Characteristics and Trends in Texas and San Antonio”- Texas SDC 

November 2012 

8) “What the Next 5, 10 & 20 Years Hold for the Legislature- Demographic Challenges in   

Texas”- Texas SDC  

9) “Trending at the Census Bureau”- Washington SDC  

10) “Exploring Collaboration Between SDCs and Census Bureau Research & Methodology”- 

Washington SDC  

11) “NW Census Research Data Center”- Washington SDC 

12) “How to Use Census Bureau Economic Data in a Business Plan”- Washington SDC  

13) “Changing Population of Texas and San Antonio”- Texas SDC 

14) “Changing Population of Texas “- Texas SDC  

15) “Census Geographic Support Systems Initiative & New Products” Presentation – Alabama 

SDC 

16) “Updates from the FSCPE” Presentation – Alabama SDC  

17) “Updates from the Alabama SDC” Presentation – Alabama SDC  

18) “Reducing Child Care Assistance: Impact on WV Low-Income Working Families in West 

Virginia” Presentation – West Virginia SDC - Center on Budget & Policy  

19) “New Population Projections” Presentation – Alabama SDC  

20) “The Other Nine Years” Presentation – Alabama SDC  

21) “Making Sense of the Census” Presentation - Ohio SDC  

22) “Answering Census questions with MCDC Apps” Presentation - Missouri Census Data 

Center  

23) “Census Bureau Research and Methodology” Presentation – Oregon SDC  

24) “On the Road to 2020: Census Geographic Programs Update” Presentation – Oregon SDC  

25) “Business USA” Presentation” – Oregon SDC  

26) “Data Tools: Oregon Explorer”- Oregon SDC  

27) “Trending at the Census Bureau”- Oregon SDC  

28) “Data Tools: American FactFinder Enhancements”- Oregon SDC  

29) “Oregon Demographic and Housing Trends”- Oregon SDC  
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October 2012 

30) “Changing Population of Texas “- Texas SDC 

31) “Changing Population of Texas “- Texas SDC  

32) “Texas Demographic Characteristics and Trends”- Texas SDC 

33) “Texas Demographic Characteristics and Trends: Foreign Born and Language”- Texas SDC  

34) “Texas Demographic Characteristics and Trends”- Texas SDC 

35) “The Changing Population of Texas and San Antonio”- Texas SDC  

36) “Texas Demographic Characteristics and the Golden Crescent Region “- Texas SDC  

37) “Visualizing Demographic Change: Gentrification and Older Moms in Portland”- Oregon 

SDC  

38) “Older Moms Deliver: How Increased Births to Older Mothers are Impacting School 

Enrollment “- Oregon SDC  

39) “A Pitch for School Geo-Demography”- Oregon SDC  

September 2012 

40) “Dynamic Demographics of Texas Hispanic Population “- Texas SDC  

41) “Changing Demographics of Texas and Impact on our Nonprofit Sector”- Texas SDC  

42) “Demographic Characteristics and Trends: Austin and San Antonio Metro Areas”- Texas 

SDC  

August 2012 

43) “Funding Our Future Symposium” Presentation - Office of Economic & Demographic 

Research – Florida SDC 

44) “Economic Outlook: Specialty Trade Contractors” Presentation – Kentucky SDC  

45) “Our Graduates and the New Business Environment” Presentation – Kentucky SDC  

46) “Data Products Released in the Past Year and Next Year” Presentation – Nebraska SDC 

47) “Census Overview” Presentation – Nebraska SDC  

48) “Race/Ethnicity, Ancestry and Place of Birth Data and Commonly Used Key Statistics” 

Presentation – Nebraska SDC  

49) “Neighborhood, Community and Small Area Data Analysis” Presentation – Nebraska SDC 

50) “Information for Grant Writers and Data Users” Presentation – Nebraska SDC  

51) “Nebraska Population Trends” Presentation – Nebraska SDC 

52) “Advance Computer Training on Local Employment Dynamics (LED)” Presentation – 

Nebraska SDC  

July 2012 

53) “Texas 2010 Census and Beyond”- Texas SDC  

54) “The American Community Survey”- Texas SDC  

55) “Texas Demographic Characteristics and Trends”- Texas SDC  

56) “Texas Demographic and Health Characteristics and Trends”- Texas SDC  

June 2012 

57) “Nebraska Demographics: Trends and Implications” Presentation – Nebraska SDC  

58) “Topics on the ACS Survey” Presentation - California SDC  

59) “Finding ACS Data on AFF2″ Presentation – California SDC  

60) “Texas Demographic and Health Characteristics and Trends”- Texas SDC  

61) “Projections 2020 – New Jersey Employment” Presentation - New Jersey SDC  
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62) “AFF2 Training” Presentation - New Jersey SDC  

63) “Census Geography, Margins of Error, Multi-Year Estimates” Presentation - New Jersey 

SDC 

64) “2010 Census Highlights” Presentation - New Jersey SDC  

65) “Regional Office Consolidation” Presentation - New Jersey SDC  

66) “Understanding Place in Census Bureau Products” Presentation - New Jersey SDC  

67) “Geographic Mobility of NJ Residents” Presentation - New Jersey SDC  

68) “NJ State Workforce Profile” Presentation - New Jersey SDC  

69) “NJ Finding Your Relatives in the 1940 Census” Presentation - New Jersey SDC  

70) “NJ Advance Manufacturing Update” Presentation - New Jersey SDC  

71) “NJ Cluster Finance Service Cluster Analysis” Presentation - New Jersey SDC  

72) “American FactFinder Refresher” Presentation - New Jersey SDC  

73) “Using AFF to Extract Economic Data” Presentation - New Jersey SDC  

74) “Florida Economic Trends” - Florida Office of Economic & Demographic Research  

75) “Louisville MSA: Looking Ahead” Presentation – Kentucky SDC  

May 2012 

76) “Census Bureau Reorganization”- Texas SDC  

77) “Count Question Resolution Continues”- Texas SDC  

78) “County Information Project (CIP) On-Line Country Profile and Redistricting Data 

Question Resolution Continues”- Texas SDC  

79) “County/Zip Business Patterns”- Texas SDC  

80) “Data Products Released in 2011 & Next Year”- Texas SDC  

81) “Economic Census”- Texas SDC  

82) “Local Employment Dynamics”- Texas SDC  

83) “Measuring Economic Opportunity & Mobility – Preview of the TX Regional Opportunity 

Index”- Texas SDC  

84) “New to Texas: Census Research Data Center at Texas A&M”- Texas SDC  

85) “Reviewing Changes to the Census Bureau Website and AFF2″- Texas SDC  

86) “An Evaluation of Population Estimates”- Texas SDC  

87) “County and Place Estimates for North Central Texas”- Texas SDC  

88) “Creating Population Estimates for Local Areas”- Texas SDC  

89) “School District Estimates and Projections”- Texas SDC  

90) “Targeted Employment Areas EB-5 Immigrant Investor Visas”- Texas SDC  

91) “You want to Estimate What? Creative Estimation Case Studies”- Texas SDC  

92) “Demographic and Health Characteristics and Trends in Bexar County & San Antonio “- 

Texas SDC  

93) “ACS and How to Effectively Use This Information” Presentation – Connecticut SDC  

94) “Digital Data Archive” – Connecticut SDC Presentation  

95) “Redistricting in Wisconsin: A Comparison of Majority & Minority Populations - Applied 

Population Laboratory Presentation” – Wisconsin SDC 

April 2012 

96) “Geospatial Research at the Wisconsin APL” - Applied Population Laboratory Presentation 

– Wisconsin SDC 

97) “Demographic Characteristics and Trends for Smith County & Tyler”- Texas SDC  

98) “Texas and Waco: Demographic Characteristics & Trends”- Texas SDC  
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99) “Texas: Overview of Demographic Characteristics & Trends”- Texas SDC  

100) “Applied Demography: Some Texas Examples”- Texas SDC  

101) “Financial Condition in Pre- and Post-Merger Louisville” Presentation – Kentucky SDC  

102) “Kentucky’s Older Population by the Numbers 2010 Census and Beyond” Presentation – 

Kentucky SDC  

March 2012 

103) “Texas and West Region: Demographic Characteristics and Trends “- Texas SDC 

104) “Topics on ACS” Presentation – California SDC  

105) “Census Update” Presentation – California SDC  

106) “Geographic Programs Update” Presentation – California SDC  

107) “Census Transportation Planning Products” Presentation – California SDC  

108) “Using AFF2 New Tools and Enhancements” Presentation – California SDC  

109) “Overview of 2012 Interim Population Projections ” Presentation – California SDC 

110) “2010 Census and New American FactFinder” – Presentation - Hawaii SDC 

111) “Accessing ACS Data from the New American FactFinder” – Hawaii SDC Presentation  

112) “Texas and North Region: Demographic Characteristics and Trends “- Texas SDC  

February 2012 

113) “Madison Neighborhood Indicators: Past, Present & Future” – Wisconsin SDC Applied 

Population Laboratory Presentation  

114) “Mapping Measures of Reliability alongside ACS Data” – Wisconsin SDC Applied 

Population Laboratory Presentation  

115) “Redistricting in Wisconsin” – Wisconsin SDC  Applied Population Laboratory Presentation  

116) “Emerging from the Housing Crisis” Presentation – Delaware SDC  

117) “Texas Demographic Characteristics and Trends “- Texas SDC  

118) “Demographics in Texas: Changes in Household Characteristics & Changes in Family 

Structure of the Dallas Area “- Texas SDC  

119) “Towards Meaningful Economic Vitality Indicators” Presentation – Georgia RDC and Carl 

Vinson Institute of Government SDC  

120) “What is the American Community Survey” Presentation – Mississippi SDC  

 

January 2012 

 

121) “Update on Texas Demographic Characteristics & Trends”- Texas SDC  

122) “Texas and Region 4: Demographic Characteristics & Trends”- Texas SDC  

123) “Older Moms Produce: How Increased Births to Older Mothers are Impacting School 

Enrollment”- Oregon SDC  
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54 2012-1
State Data Center 2013 Annual Report 

Calendar Year 2012

SDC Network Report - Totals

This report should include data from your entire State Data Center network.

  Section 1:  Organizational Information

1 State

2 Reference Period (12 Months):         From (mm/dd/yy)

3 To (mm/dd/yy )

4 Contact person:

5 Telephone number:

6 Total number of employees (full time) in the entire network working on 

          activities related to SDC (including Business and Industry Data Centers)

            (Use decimals --not fractions, that is 1.5 not 1 1/2): 1,008.00

7 Funds spent by your entire network for all SDC/BIDC program activities.

          (This should include personnel, equipment, travel, supplies, overhead etc.): 16,332,480

 Number of organizations in your network by type:

8 SDC Lead Agency: 54

9 SDC Coordinating Agencies: 102

10 SDC Affiliates: 1,136

11 BIDC Lead Organization: 14

12 BIDC Coordinating Agencies: 43

13 BIDC Affiliate Organizations: 148

14 Total: 1,497

15 Does the Lead Organization conduct an evaluation of the network,

             that is, use a mechanism to evaluate one or more coordinating or Yes No

 affiliate organizations' performance? 7 44

Annual Bi-Annual Other

16 If the response to question 15 is "yes," how often is this evaluation done: 6 0 1

  Section 2:   Data Dissemination, Data Analysis, 

                      Technical Assistance, and Consultation Activities

Includes number of data requests handled by all agencies in your affiliate network and all staff in your SDC,

via email, phone, fax, in person, letter, etc.

Do not include web hits.  Use whole numbers, not percentages.

Total number of requests handled by category for your entire network:

17 Government: 84,373

18 Business: 88,251

19 Academic/Research: 122,503

20 Community-Based Organizations/Non-Profit: 22,199

21 Media: (total count) 251,433

22 Radio (approximate number of total for 2012 year) 1,850

23 TV (approximate number of total for 2012 year) 1,574

24 Print (approximate number of total for 2012 year) 8,971

25 On-Line  (blogs, twitter, online media outlets, etc) 

(approximate number of total for 2012 year) 217,290

26 Private Citizens:                70,740

27 Other: 15,922

28 Total number of requests handled (self adding): 655,421

29 Number of requests (of the total reported in 28) that are free of charge to the user 593,581

30 Number of requests (of the total reported in 28) that required more than 20 minutes staff time to respond 113,427

31 Number of requests (of the total reported in 28) that required customized/extensive programming 15,440
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Section 3: Product Development Using Census Bureau Data

In addition to data requests, SDCs/BIDCs develop value-added customized products to

to meet user needs. These products include reports, spreadsheets, computer applications, etc.

32 List the total number of completed, customized  "value added" products 

produced by your entire network using Census Bureau data. 207,904

Section 4:  Education and Promotion of Census Bureau Programs and Products for

the entire calendar year. 

This includes education and promotion of demographic, economic and geographic programs. 

33 Total number of speeches made by your network 1,673

34 Total number of workshops given by your network 1,247

35 Total number of presentations given by your network 3,464

36 Total number of round tables done by your network 234

37 Total number of attendees for all speeches 35,760

38 Total number of attendees for all workshops 15,720

39 Total number of attendees for all presentations 67,415

40 Total number of attendees for all round tables 7,156

41 Total number of media interviews 2,475

42 Total number of newsletter articles and press releases prepared about Census Bureau 

programs and products  by your network 1,795

43 Total number of informational products released by your network on your website about the 2010 Census. 8,363

  Section 5:  Assistance with Census Bureau Operations

"Census Bureau operations" refers to carrying out Census data collection and/or processes related to updating 

geography and similar activities. This applies to the decennial and economic censuses, the American Community 

Survey and other current surveys and geographic programs.

44 Total number of Census operations trainings/workshops assisted with or given by your network. 516

45 Total number of Census operations media activities assisted or sponsored by your network. 108

46 Total number of times your network supported the Census Bureau Regional Office or Census Bureau headquarters in:

47 Locating or arranging for meeting space  (Example: room for media event/training) 132

48 Locating or arranging for training space  (Example: computer lab) 131

49 Assisting in recruitment activities 41

50 Assisting with testing/reviewing of Census Bureau data, software, or training 164

51 Assisting with address update operations 3

52 Other activities (examples: BAS, building permits, PUMA delineation, Census of Governments, etc.) 553

Section 6:  Web Presence - Information for entire network

53 Total number of hits that all the websites in your network received in this reference period 354,880,222

54 Total number of user sessions (lasting longer than 2 mins.) the websites received in this reference 25,518,761
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  Section 7:   SDC/BIDC Meetings

Yes No

55 Did the lead hold an affiliate meeting? 24 30

56 Did the lead attend a Regional Office-sponsored SDC meeting? 17 36

57 Total number of visits the lead made to the coordinating/affiliate organization sites during the year 166

58 How many agencies from your network attended: 

59 a Regional Office-sponsored meeting, including media events, LUCA, informational meetings? 118

60 a mid-year meeting? 49

61 the Annual National SDC/BIDC sponsored meeting? 61

  Section 8:   Technology

62 How many agencies in your network are allowed to use social media:

63 lead 47

64 coordinating 52

65 affiliate 495

66 How  many agencies in your network have social media:

67 blogs 149

68 twitter 257

69 facebook 350

70 my space 12

71 other 77

  Section 9:  Suggestions for Improving the SDC Program

72 Please provide below any comments, suggestions or questions that you or your network may have.

Thank You!  Your report is completed for the 2012 calendar year.

 


