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Team of Innovators
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Our Process

Research and
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« Data Gathering and Creative Optimization
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Initial Activities

Activities to Date

Foundational Research — Ongoing

Census Scientific Advisory Committee participation — September
15, 2016

Census 101 training — September 19-20, 2016

Regional Directors introductory meeting — September 22, 2016
IPC-IPT Team participation — Ongoing

2018 End-to-End Census Test meetings — Ongoing

Fulfilment Center Working Group meetings — Ongoing

Field Recruitment meetings — Ongoing

Tribal Consultation in Miami, FL — October 5, 2016

State Data Center/Census Information Centers Steering Committee
participation — October 19, 2016

Tribal Consultation in Fort Hall, ID — October 19-20, 2016

National Advisory Committee participation — November 3, 2016

Upcoming Activities

Team Y&R visits each regional office — November — December
2016

Tribal Consultation in Pala, CA — November 4, 2016
Tribal Consultation in Chandler, AZ — November 17-18, 2016
IPC Subteams participation — Ongoing

Additional 2020 Census Stakeholder Engagement meetings —
Ongoing

National Communications Plan for 2020 IPC

(coming Spring 2017)
Team Y&R will review draft plan with NAC to seek feedback
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Carol H Williams:

African-American/Black Audiences

INDEPENDENTLY P!
the)' a HEDR":SCELFDTEHN!.WHUEDLLEGE e R
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5 Y BACHELOR'S DEGREE LED OVER 200 SOLDRRS
DRIVEN TO BE THE BEST ko]
JOURNALIST IN HER FIELD. PLAMS TO STARTA

THE WORLD IS P |
71% WATER :

YOUR CHILDREN ARE 100% CURIOUS

0 Army favorability with parents 0

1 3 /o increased 1 8 /o

increase in swimming lessons 60 0/ increase in African-American
0 recruitment

Source: Carol H Williams campaign measurements
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G&G Advertising:

American Indian and Alaska Native Audiences

Create awareness,
understanding, and support
for youths with

mental health disorders

74% 40K Most successful

matched final hits in one month on of Ad Council minority sites
participation rate for Native American (based on Ad Council evaluation)
2000 Census webpage

Source: G&G Advertising campaign measurements
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Kalaimoku Group:

Native Hawaiian and Other Pacific Islander Audiences

@A Kaka'ako Makai Parcels A, B, C, D, E,F, G, 1, K,
and L

e
o
cs]  Get the freedom of a credit card with the control of  dabit card.
© HawaiiUsA ifemetes

70/ Total debit card
O  growthin 2013

30-year

debt settlement

9%  gownaots
Over 40 589,051

Integrated TV, radio, print, statewide community meetings monthly reach
outdoor, and digital campaign

Source: Kalaimoku Group campaign measurements
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Culture ONE World:

Hispanic Audiences

160K

likes within two weeks of social

#1

Adweek worldwide ranking

of TV ad in English and Spanish 2 O M + influencer video launch
views in English and Spanish for
1 OO M + video documentary 1 St

time government video lands

impressions and shares
on YouTube Ad Leaderboard

among target audience

Source: Culture ONE World campaign measurements
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TDW+Co:

Asian-American Audiences
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Celebrate the stories of #l1Am this Y
Asian Pacific American Heritage Month esseasy varizon

2.9% 175M

click-thru

(vs. 1% industry average) 2 4 M
YouTube views
+4%

market share among
Asian-American millennials 3 national honors!

impressions

Source: TDW+Co campaign measurements
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Y&R Advertising:

Strategy and Creative Development

International brand penetration in

Outreach to 5 b|”|0n consumers in 640/
220+ countries 0

of households worldwide

Source: Y&R campaign measurements
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Reingold and Penn Shoen Berland:

Research, Digital Advertising, and Partnership Support

AR ~

S e BEYOND POPULATION - USING™
DIFFERENT TYPES OF DENSITY TO
UNDERSTAND LAND USE

TEACHER VERSION

vy '~
WE COUNT

+5%

response rate increase )
2015 Savannah Site Test

Digital test developed in just 82

$1 9 m | I I IO N 1 20 d ayS activities developed

in potential savings

Source: 2015 ACS Reports ACS15-RER-18 & ACS15-RER-19
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Civis Analytics:

Predictive Modeling, Analytics, and Rapid Response

u ‘} ENROLL

VOTED /1 AMERICA. .
X x
TODAY *
*** Xy oy X * 5
+ 2 5 % ﬁ]ﬁ:ﬁi:(;\igybgua;/in Predicted those without insurance to

97%
Model predicted outcome within

1 percentage point accuracy for top quintile

in all key background states

Source: Civis Analytics campaign measurements
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Lead largest advertising campaigns in
the world

Led 2000 Census
Worldwide leader in crisis communications

Leader in large-scale federal communications
project management

Managed 100+ national civic-minded
campaigns (voting, public safety, healthcare)
driving individuals to specific action

Leader in federal recruitment
Google Public Sector Advisory Board

Leadership in deploying advanced
digital advertising strategies in federal sector

18

Large-Scale

TeanY&R

Data-Driven

Knowledge and experience working with
Census data and research

Leader in quantitative visual testing
Digital and predictive analytics expertise

Industry-leading multicultural small businesses
on team

Operating across 200 countries and
in more than150 languages

Deep experience driving diverse groups to
civic action
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