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Outreach Beyond Paid 
Advertising and Partnerships 

Social Media, Media Outreach, Statistics in Schools

Providing resource support for trusted messengers

Supporting translation for trusted messenger materials

Canvassing service providers

Creating connections between national and local partners



Emerging Social Media

 Balance trending with trusted

 Explore media ingested by groups not covered in IPC plan, 
especially young children, LGBTQ, English-speaking racial 
and ethnic groups

 Consider organizational newsletters



Non-traditional 
Communications Methods

Deep Canvassing

Street Marketing

Storytelling


