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2020 Census Integrated Partnership 
and Communications Operation

The Integrated Partnership and 

Communications operation communicates the 

importance of participating in the 2020 

Census to the entire population of the 50 

states, the District of Columbia, Puerto Rico 

and the island areas to:

• Engage and motivate people to self-

respond, preferably via the internet

• Raise and keep awareness high throughout 

the entire 2020 Census to encourage 

response
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IPC Phases
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*All upcoming activities are contingent upon approval of the 2020 Census Integrated 

Communications Plan v.1 and  funding availability.
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Key Updates
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Completed Phase 2 Recruitment 
Advertising
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Launch of New 2020Census.gov
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Completed Several Earned, Shared 
and Owned Media Initiatives
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Social Media 
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Implementing Statistics in Schools
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Selected  Campaign Tagline
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Overview of Selected Tagline

A Data Driven Decision:

• Strong performance in both quantitative and qualitative 
testing

• Aspirational, informative and relatable

• Interpreted positively as forward-looking

• Mixture of community-oriented concept and benefits 
motivates interest in participation

• Ability to emphasize key motivators and address barriers 

identified in CBAMS
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Bringing it to Life

Theme Shape Your Future.  Start Here.

Key 

Message 
Data Confidentiality

Under Count of 

Young Children

Community 

Funding
Constitutional

Example

s of 

copy

Your response to 

the 2020 Census is safe 

and confidential 

because it is protected 

by law. That means that 

it cannot be shared with 

anyone, including other 

government 

agencies. So you can 

confidently help shape 

the future of your family, 

your community and 

your country by filling 

out your 2020 Census.

When you fill out the 

2020 Census, you are 

helping shape the future 

of this country.  That is 

why it is vital that 

everyone who lives in 

your household on April 

1st be counted. Be sure 

to include all young 

children, including 

babies.

Did you know you can 

help shape the future of 

your community by 

responding to 2020 

Census? Start here to 

help ensure your family, 

community, and country 

understand what 

resources are needed 

by filling out the 2020 

Census.

Since 1790 the 

constitution has 

required a count 

of all people 

living in the 

United States.  It 

is the foundation 

of our unique 

democratic 

experience and 

response is 

required.  So 

start here, and 

help shape your 

future.

Examples of how key messages might connect to the concept and tagline
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Start & Completion Date: March 25, 2019 - May 9, 2019

Total # of Focus Groups: 122

Online Qualitative Sessions Dates: April 22-26, 2019

Total # of Online Qualitative Session Participants: 130

Community Representative Review Dates: March 25, 2019 – May 9, 2019

Total # of Community Representative Review Sessions: 35

2020 Creative Testing Focus Groups 
Schedule
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Segmentation Goals and 
Applications
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The goals of segmentation are 

to:

• Provide an overarching 

framework 

for understanding the country.

• Use geography to bring together 

behavioral, demographic, 

attitudinal, and media usage 

data for campaign planning.

• Simplify complex data by 

identifying key shared 

characteristics.

Segmentation will inform:

• Planning for messaging, 

advertising, partnership activities 

and other communications

• Strategy

• Creative

• Media
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Tract-Level Segmentation Approach
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Segmentation uses a mathematical approach to balance similarity within 

segments and diversity between segments.

The U.S. is divided into 

70,000+ tracts having, on 

average, ~4,000 people 

each.

• Predicted response

• Demographics

• CBAMS data

• Media usage

Tracts have unique 

characteristics across 

different types of data.

Segmentation sorts tracts 

into groups based on self-

response and demographic 

data.
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Media Usage Data for Tract-Level 
Segments

• At the highest level, average media behavior in each tract-level segment is 

compared to the national average across six channels:

• The communications team will use more detailed information about specific 

channels and programs to inform the media planning process. That information will 

not be publicly disseminated.

Newspaper

Magazine

Out-of-Home

Radio

Television

Internet

About the Media Data:

MRI created a custom tabulation of media behaviors for each segment based on the

2018 Survey of the American Consumer. Media estimates are weighted to reflect the

demographics of each segment. For more information about the survey, visit

https://mri.gfk.com/.

https://mri.gfk.com/
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Media Vendor Day

Key Indicator New York, AM New York, PM Puerto Rico

Registered for In-Person Session 150 138 66

Attended In-Person 107 95 46

Unique Livestream Views

Individuals who viewed the livestream 

video

*Livestream video is no longer public

**Excludes repeat viewers

533 568 N/A

Final Posted Video Views as of 4/24/19

Total views since posting date

*Includes repeat viewers

869 126
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ICC Public Facing Timeline

Status As of 

04/29/2019
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Key 2019 Milestones

2019 Media plan v1.0 Finalization – March 2019

Media Upfront Negotiation – April 2019 – August 2019

Census Day 2019: Press Conference & Social Media Launch – April 1, 2019

Creative Testing – April – June 2019

Creative Testing Results – July 2019

Approval final Creative for Production – August 2019

Production of Creative Materials and Content – August – December 2019

Media Plan v2.0 Finalization – October 2019

SIS Count of Young Children Campaign Begins – October 2019
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Questions for the Committee

Other than paid advertising and partnerships, what are the current areas you 

suggest giving more weight to reach out your audience? Social media?  Media 

outreach? SIS? 

Are you aware of any social media platforms that have emerge recently that 

might be an avenue for reaching hard to count audiences?

Are there any non-traditional communications methods that you are aware off 

that we can consider?
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Thanks!


