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The Respondent Advocate
After One Year

= Advocate for and represent American Community Survey focus

the respondent's perspective e 3.54 million households in ACS each year

*  Most respond on their own (59.76%)
thrOUghOUt the Survey e Phone and field interviews boost response

lifecycle, including survey (97.38%)
design and data collection. * Less than 8,000 refusals in 2012
e 233 Congressional letters on behalf of
= Resolve household survey constituents since April 2012 (0.00343%)
respondent concerns. Activities include
1. Providing direct assistance to respondents
= Improve key stakeholder 2. Meeting with Congressional offices
experience in relation to 3. Fine-tuning data collection procedures to

reduce respondent burden
4. Participating in the ACS Content Review
5. Engaging with ACS messaging research

respondent concerns.

cUnited States™ | u.s. Department of Commerce

ensus Economics and Statistics Administration
U.S. CENSUS BUREAU
o—— Bureau Ccensus.gov




Respondent Interaction

= Engagement with respondents on all demographic surveys, though primarily ACS

= Most people have never heard of the American Community Survey
* They remember the 2010 decennial census
e They don’t know what the ACS is and have never heard of it
e ACS messaging focus groups in January 2014 confirmed this

= Some have had a bad experience with an interviewer
= Some have exceptionally strong and expressive political views
= Some are worried about identity theft

= Simple Process with resolution in 24 hours or less
 Listen to respondent and figure out their concern
e Research with sponsor to determine exactly what stage of survey respondent is in
* Seek a resolve with respondent that often includes survey participation

= Nine out of ten agree to participate
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Congressional Interaction

= | have met with 97 Congressional offices since position began

* Most indicate 5-6 constituent ACS complaints each year.

* Most are surprised to learn that approximately 8,000 addresses within their district
are part of the ACS each year (650 per month). Put another way, for every 10,000
addresses in their district, 22 are in the ACS sample each month.

* Most are impressed at the high response rates in their district.
* Many understand the value of ACS data and use it for policy making and speeches.

e HR 1078 would make the ACS voluntary and has 52 co-sponsors (in the last
Congress there were 70).

* | discuss the impact of a voluntary ACS on smaller population areas, particularly
rural areas, referencing Statistic Canada’s recent experience in 2011, as well as the
Census Bureau’s 2003 study regarding impact of a voluntary ACS.

* All express strong appreciation at having a “go to” Census person for difficult
constituent situations.

= Ongoing meetings will continue with Congressional offices and
other key stakeholders
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“Are You In A Survey?”

A new improved website coming in Spring 2014
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ACS Messaging Research

= Purpose is to determine best public-facing
messaging to increase ACS self-response.

* This may result in changes to envelope
messaging, respondent letters, or online
response messaging.

* Earliest to incorporate revised messaging
would be calendar year 2015.

= Recent focus groups (7) said...
e “ACS? Never heard of it”

e “Why would you possibly need to know
this?”

* “They already have this information.”

e “What have you done for me?”

* “No hablo Inglés”
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ACS Comprehensive Message Testing Approach

Formative
Research

!

ACS
Plan

Mental Models
— (Regional/Field)
n=25

Deliberative Focus

Groups
(Privacy/Distrustful)
n=7 groups

—

Message Testing Message Testing
— (Telephone Benchmark) = (Telephone Refinement)
n=1,015 n=1,000

Key Informant
Interviews

—
(IDIs with Stakeholders)

n=109




CAPI Contact Attempts Research

= Primary question — is there a defined point when a field interviewer
should stop contact attempts with ACS nonresponders?

= |f so, what method should be used to establish “stopping guidelines”?
* Raw number of contact attempts universally applied to all field interviewers

Formula that incorporates “hard” versus “soft” contact attempts

A hybrid respondent burden score per address

Variable formula based on prior ACS respondent contact
1. Mail only

2. Mail and CATI
3. No prior contact to CAPI

Other method
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What Prior ACS Contacts have
Respondents Had Leading Up To a
Field Interview Attempt?

Number of Cases in CAPI and Percent of CAPI Workload by Case History

(average month, unweighted)

Number of Percent of CAPI

Cases in CAPI Workload
CAPI is 15t contact mode (no mail, no CATI) 6,414 11.6%
CAPI is 2" contact mode (Acs mail, no CATI [no number or bad number]) 42,746 77.3%

CAPI is 3" contact mode (ACS mail plus CATI contacts that resulted in CATI refusal

[4.4%]; CATI maximum of 15 calls [4.0%]; or other CATI non-interview such as insufficient partial, 6,131 11.1%
language barrier, or hearing barrier [2.7%])
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How Many Field Contact Attempts Are
Made To Resolve Each Address?

Number of CAPI Number of Percentage of CAPI Cumulative Percentage

Contacts CAPI Cases Cases Resolved of CAPI Cases Resolved
1 20,974

2 14,266 25.8 63.7

3 7,260 131 76.9

'} 4,222 7.6 84.5

5 2,650 4.8 89.3

6 1,739 31 92.5

7 1,197 2.2 94.6

8 819 1.5 96.1

9 593 1.1 97.2

1,571 2.8 100.0

55,291 100.0 100.0
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What are the Results of CAPI
Contact Attempts?

All CAPI Cases
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Cumulative Percent Resolved

1 2 3 4 5 6 7 8 9 10+
Total Number of CAPI Contacts

==9==CAPI Interview =fl—CAPI Type A Refusal =>&=CAPI Type C (ineligible)
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Questions For Committee

ACS Self Response Rates (2012) by 113th Congressional District

If you were a
respondent...

= What advice can you
give related to the ACS
CAPI “stopping
guidelines” research?

ACS Self Response
Rates (2012)

=  What insights can you oo
i i P
provide regayrdmg the B =
ACS messaging = i g Wlesor
&
research? ™
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