Optimizing self-response

I".l : ' Assure respondents that their data

Motivate People to Respond
P P are confidential and secure

Make It Easy to Respond from
Any Location at Any Time
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Pre-Assigned ID Not
Required®

*Validzterespondent sddressas for
those without 3 Census 1D and prevent
fraudulent submissions

Online Forms in
NMultiple Languages



Motivate people to respond @

Micro-Targeted
Advertising

 Who are you trying to influence?
e How do they want to be reached?

Different audiences use different media for
different purposes. You're selectively blocking
out audiences if you don’t use the media that
they use.



~
v
=]

Mumber ofusers in millions

w
=]
=]

[
wn
=]

4]

03 Q1 02 03 04 Q1 02 03 Q4 Q1 Q2 03 Q4 Q1 Q2 03 Q4 Q1 Q2 O3 Q4 Q1 Q2 O3 Q4 Q1 Q2 03 04
'08 "09 '09 '0% '09 10 10 10 "TO CRDOCAMOCTT OCTT B2 12 12 12 '13 '13 "13 '13 '14 '14 "14 14 '15 "15 "15 '15

\ I @ Statistica 2016

About 222,000 in U.S.
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Twitter Usage Among Key Demographics

GENDER

MEN WOMEN

LOCATION
101

Tt U U LT B8 25 (m 23% (@ 7%

URBAN SUBURBAN

g
S
E
£
B
H
]
]
=
T
5
=
£
T
5
£
5
T
a
£
5
=

o

Ql Q2 03 Q4 QI Q2 O3 Q3 04 Q1 02 Q3 Q4 Q1 Q2 Q3 04 Q1 Q2 Q3 Q4
B LT U LR L I N I B B " N 2 "z 13 "3 3 13 14 14 14 14 15 15 15 1S INCOME EDUCATION

27% o
@ Statistica 2016 ielNry 7 o X 3006 24%

S$EOK-$78K 21% GRADUATE B

- - $I0K-$40K 2 0% COLLEGE leﬂé%o‘-
EOH EOH FOE ESE —

]

SProutsocial e oo




“The real power of social media is not in the number of posts or Tweets but in user
engagement measured by content spreadability.”

-- Dr. Pamela Rutledge, Director of the Media Psychology Research Center

U.S. Census Bureau @
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Minnesota l:ompass ICompass - Fe
What happened when Canada SW|tched to a voluntary census:
Implications of source data quality on bias & equity
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What We Don’t Know About Canada Might Hurt Us

In 2006, the small Canadian town of Snow Lake, Manitoba, had 837
residents, many of whom worked in the local mining industry. It was a pro...
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Make it easy for people to respond e

« How are you accommodating areas where
Internet access Is poor or limited to cell
phone only?

* Are you suggesting different strategies for
different geographies? (How fine are you
going - blocks? tracts? zip codes?)
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How are going to deal with the challenges
associated with the current political climate?
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