
Optimizing self-response 



 
Motivate people to respond 

• Who are you trying to influence? 
• How do they want to be reached? 

 
 Different audiences use different media for 

different purposes. You’re selectively blocking 
out audiences if you don’t use the media that 
they use. 



Facebook users worldwide Among online adults, the % who use Facebook 

About 222,000 in U.S.  

@ Statistica 2016 

Source: Pew Research Center, 2016 



Twitter users worldwide Among online adults, the % who use Twitter 

@ Statistica 2016 

Source: Pew Research Center, 2016 



“The real power of social media is not in the number of posts or Tweets but in user 
engagement measured by content spreadability.”  

 

-- Dr. Pamela Rutledge, Director of the Media Psychology Research Center 



 
Make it easy for people to respond 

• How are you accommodating areas where 
internet access is poor or limited to cell 
phone only? 

• Are you suggesting different strategies for 
different geographies? (How fine are you 
going - blocks? tracts? zip codes?) 
 



Optimizing self-response 

How are going to deal with the challenges 
associated with the current political climate? 
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