Table 7. Ratios of Manufacturers' Inventories to Shipments and Unfilled Orders
to Shipments, by Industry Group *

Based on Seasonally Adjusted data from the Man:

acturers' Shipments, Inventories, and Orders Survey.]

Inventory/Shipments ratio

Unfilled Orders/Shipments ratio?

Industry Feb Jan Dec Nov Feb Jan Dec Nov
2017° 2017 2016 2016 2017° 2017" 2016 2016
All manufacturing industries®........................... 1.31 1.31 1.31 1.34] (X)) (X) (X) (X)
Durable goods industries®.. 1.61] 1.61 1.61 1.64 6.53] 6.57, 6.59) 6.75
Wood products. .. 1.27] 1.31 1.31 1.32] X) (X) X) X)
Nonmetallic mineral products. 1.28) 1.29) 1.30) 1.30 ) ) ) X)
Primary metals... 1.71 1.71] 1.71] 1.74] 1.80] 1.81] 1.82] 185
Fabricated metal products. 1.55| 1.56 1.57] 158 2.44] 2.4 2.49 2.50
Machinery.... . 213 2.15] 2.13| 2.18| 3.28 3.30] 3.25) 334
Computers and electronic pmdu(:ls3 ........ 1.53] 1.53| 1.52] 1.53] 5.85| 5.90| 5.87| 5.89
Electrical equipment, appliances,
and components. 1.70] 1.71] 1.69| 1.71 211 212 2.10 2.09
Transportation equipment. 1.51] 1.50] 1.50 1.55 13.73] 13.80 13.85 14.32
Furniture and related products. 1.15| 1.14] 1.13] 1.13] 1.60] 1.58| 1.54] 152
Miscellaneous producs........... 1.81] 180 179 1.82] ) ) ) X)
Nondurable goods industries... 1.02) 1.02) 1.02] 1.04] ) ) ) X)
Food products...................... 0.82] 0.82| 0.82] 0.83, X)] (X)) (X)] X)
Beverage and tobacco products. 1.69) 170 166 1.66] ) X) ) X)
Textiles.......... 1.19) 1.21] 1.23] 1.25] (X) (X) X) X)
Textile products. 149 147 145 149 )| ) )| X)
Apparel . 2.17] 2.15] 2.23] 2.35] X) (X) X) X)
Leather and allied products. 220 223 221 230 ) X) ) X)
Paper products 1.05) 1.06| 1.05| 1.05) X)] (X)) (X)] X)
Printing..... . 0.85| 0.85| 0.87, 0.85| X)] X)) X)) )
Petroleum and coal product: 0.69 0.67| 0.67| 0.71 X)] (X)) (X)] X)
Chemical products........... 1.19| 1200 120 1.22) ) X) ) X)
Plastics and rubber product 1.33] 1.33] 1.33] 1.33] X)] (X)] (X)] X)

* Not Applicable
? Preliminary

‘ Revised data due to late receipts and concurrent seasonal adjustment.
2 Excludes the following industries with no unfilled orders: Wood products; nonmetallic mineral products; medical equipment and

supplies; office supplies; other

cutlery and

peripheral devices; audio and video

g and repr

trucks and utility vehicles; heavy duty trucks: and miscellaneous furniture.

2 Unfilled orders to ratio excludes

Note: Estimates of manufacturers' shipments, inventories and orders are

in;

 farm and garden machinery; computer storage and
ucing magnetic and optical media; batteries; automobiles; light

g
subject to survey error and revision. One major component of

survey error is nonsampling error, which includes errors of coverage, response, and nonreporting. Since the survey panel is not a
probability sample, estimates of sampling error cannot be calculated. For further details on survey design, methodology, and data
limitations see <http:/www.census gov/manufacturing/ms3/>
Source: U.S. Census Bureau, Manufacturers’ Shipments, Inventories, and Orders (M3) Survey, February Full Report, April 4, 2017.
Information on data sources and methodology can be found on our website at

<www.censu

html

_the_data_are_

Table 8. Revisions to Previously Published Monthly Percent Changes *

[Based on Seasonally Adjusted data from the Manufacturers' Shipments, Inventories, and Orders Survey.]
Shipments New Orders Unfilled Orders Inventories
Feb® Feb® Feb® Feb®
Industry 2016- 2016~ 2016- 2016~
Feb? Jan Feb? | Jan Feb’ | Jan Feb’ | Jan
2017 2017 2017 2017 2017 2017 2017 2017
All manufacturing industries..... X)) 0.2] (X)) 0.2] X 0.14 (X)] 0.1
Durable goods industries. 0.0] 0.1] 0.1 0.5 0.0 0.1] 0.0] 0.1
Wood products. .. )| 05 o Ay ™| (A (X) 0.2
Nonmetallic mineral products. X)] 0.14 (X)) (NA)] X)] (NA)| (X)] 0.1
Primary metals... -0.2| 0.3] -0.7 0.8, -0.14 0.3] 0.2] 03
Fabricated metal products. 0.1 0.3] 0.6 0.5 0.3 0.2] 0.1 0.2
Machinery. . 0.2] 0.4 0.2] 0.4 0.0 0.2] 0.0] 01
Computers and electronic products. 0.1 0.4] 0.3] 0.7 0.1 0.1] 0.0] 0.2
Electrical equipment, appliances,
and components. -0.4 0.4] -0.3] 0.7 0.1 0.2] -0.14 0.2
Transportation equipment 0.0 0.2 0.1 11 0.0) 0.1 0.0 0.1
Furniture and related products. (X)] 0.3 (X)] 1.0 X)] 0.5 (X)] 03
Miscellaneous products...................... ) 0.5] ) 0.6] ) 0.2) )| 0.2
Nondurable goods industries... ) 0.2] ™| (A 2 TS ) 0.3
Food products.............c..cceueen (X)] 0.3 (X)) (NA)] X (NA)| (X)] 0.4
Beverage and tobacco products. )| 05 o A ™| (NA) (X) 03
Textiles................ ) 0.5] ™ (~Na) ™| (NA) ) 0.3
Textile products. )| 05 o (A x| (NA) (X) 03
Apparel..... . ) 1.1 ™ ~Na) ™| (A ) 0.4
Leather and allied products. )| 0.8 o A ™| (NA) (X) 03
Paper products X)) 0.2 (X)) (NA)] X (NA)| (X)] 0.2
Printing . ) 0.3] ™| (NA) ™ Ay ) 05
Petroleum and coal product: X)) 0.8 (X)) (NA)] X)] (NA)| (X)) 15
Chemical products........... ) 0.2] ™| (NA) ™ e ) 0.1
Plastics and rubber product (X)] 0.3 (X)] (NA)] X (NA)| (X)) 0.2

X Not Applicable
NA Not Available

* Estimates of shipments and new orders are for the duration of the period, while estimates of unfilled orders and total
inventories are for the end of the period. Not seasonally adjusted estimates of shipments and new orders include adjusted data
for non-calendar reporters. Seasonally adjusted estimates include concurrent adjustments for holiday and trading-day
differences, where appropriate, as well as seasonal variation, based on the results of the latest annual review of the model
parameters. Estimates are not adjusted for price changes.
2 The current month revisions are the difference between the advance percent change and the percent change as shown in this

publication.

th-t

° The twelve month revisions are the differen

between the

th percent changes of the preliminary and final

estimates. The monthly averages are the simple averages of the absolute values of the differences for the months specified.
The advance to final percent change revisions for the durable goods industries are shown in the advance report for the month.
Note: Estimates of manufacturers' shipments, inventories and orders are subject to survey error and revision. One major
component of survey error is nonsampling error, which includes errors of coverage, response, and nonreporting. Since the

survey panel is not a probability sample, estimates of sampling error cannot be calculated

design, and data

see <http:/ww

censu: />,

For further details on survey

Source: U.S. Census Bureau, Manufacturers’ Shipments, Inventories, and Orders (M3) Survey, February Full Report, April 4,
2017. Information on data sources and methodology can be found on our website at

<www.censu

html

_the_data_are_



