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The Census Bureau of the Department of Commerce announced today that advance estimates of U.S. retail sales for May adjusted for
seasonal, holiday, and trading-day differences, but not for price changes, were $158. 8 billion, an increase of 0.2 percent (+1.79%) from the
previous month and were 2.7 percent (+ 1.9%) above the same period a year ago. Total sales in the March through May period were 3.0
percent (£ 1.9%) above the same period a year ago. The April from March 1992 percent change was revised from +O 9 percent (+1.7%)
published in the Apnl advance, to +0.4 percent (tO 4%)

’

Durable goods increased 0.4 percent (+3.4%]) from the previous month and were 5.2 percent above the previous year. Bu:lding materials

_dealers were up 8.0 percent from May 1991.

Nondurable goods were unchanged from April. General merchandise stores were up 4.6 percent above May e year ago.

The advance estimates are based on a small subsample of the Bureau’s full retail sales sample. Estimates from the advance end the
subsaquent full survay can diffar because of the aarlier raporting in the advance and because of sampling variability present in both surveys.

The Advance Monthly Retail Sales Report for June is scheduled to be released July 14, 1992 at 8:30 a.m.

ESTIMATED MONTHLY RETAIL SALES
June 1989 - May 1992

> (Data adjusted for seasonal, holiday, and trading-day differences)
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Address inquiries conceming this report to Ronald Piencykoski, Business Division, Bureau of the Census, Washington, D.C. 20233.
Telephone: (301) 763-5294 or (301) 763-7561.

This report is available the day of issue through the Department of Commerce’s online Economic Bulletin Board. For information call (202) 377-1986. The data are
also available through the Census Bureau’s online information service - CENDATA. CENDATA is available from Dialog information Services, INC. (1-800-334-2564)
and CompuServe (1-800-848-8199). The CENDATA staff at the Bureau of the Census {301-763-2074) can provide content information and general guidance.



Table:1. Estimated Monthly

(Seles in:millions of dollars)

‘Retail Sales, By Kind of Business

Not edjusted Adjusted’ ,
1992 1991 1992 1991
SIC Kind of business . v
code May? | Apr. | Mar. | May | Apr. | Mey? | Apr.. | Mer. | May | Apr.
adv. prel. final - adv. prel. final
- Retail tr;do, tonl.........-..-......‘ 163,368 167,395 | 163,026 | 161,887 | 150,204 | 168,818 | 158,641 | 157,873 | 164,708 | 163,009
Total (excl. suto group)...| 127.713 | 121,887 | 118,499 | 126,489 | 116,832 | 126,407 | 126,367 | 124,816 | 123,071 | 121,843
" Durable goods, total........... 60563 | 588201 66.646| 60,740 | 56,943 | 67,609 ] 67,363 ]| 67,122 64,769 | 64,265
52 Buﬂdmg mat., hardwars, garden T ‘ o ) L
aupply, snd mobile home dealers....... 10,048 9.278 8,069 9,699 8.850 8,707 8,813 8.682 8,062 8,199
521,83 Building mat. and aupply stores . ) 6,714 6,038 6,806 6,331 *) 6,631 6,479 6,870 6,076
525 Hardware stores.................. t*) 1,083 081 1,176 1.083 *) 1,036 1,062 1.022- 1.020
25 ex. 654 Automotive dealers..............c.coeueenaes 36.665 ] 35408 | 34,627 | 35,3881 33,462 | 33,411 ] 33,184 | 33,068 | 31.637| 31,166
51,2,5, L hicle and miscelianeous .

.7, automotive deslers....................... 32,701 | 31.852| 32425| 30,626 30,774 | 30,633| 30,373 | 28,848 28.410
551 Motor vehicle {franchised). . 27,718 | 27,002 ] 28,481 | 26,769 () (NA) (NA) (NA) INA)
553 Auto snd home supply stores 2,707 2,575 2,973 2,836 *) 2,651 2,685 2,789 2,756
57 Furniture, home furnishings, and 4 ) '

BQUIPMENT STOMES........c.oevvrereernnnenns 7.466 7.207 7.325 7.402 7,040 7.657 7,625 7.677 7.608 7.461
571 Furniture and home furnishings........ {°) 3,003 3,968 4,100 3,899 ') 4,070 4,074 4,008 3,083
§722,32 Household spplisnce, radio, )
and TV stores........ccoeovneennenns e (*) 2,467 2,567 2,675 2,448 *) 2,717 2,754 2,685 2,687
5722 Household appliance stores.......... (*) 674 667 735 675 *) (NA) (NA) (NA) (NA)
Nondurable goods, total...... 102,805 1 98,566 | 96,380 | 102,147 | 94,351 | 101,219 } 101,178 | 100,751 | 99,949 | 98,744
53 General merchandise group storas. 18,945 12.717 16.90i 18,111 16,3621 19,154 | 19,012 19,030 | 18,308 | 18,123
531 Dept. stores (ex. leased depn)s 14,952 | 14,079 13,500 14,126] 12,8977 15,1951 15,010] 15,050 14,385 14,260
531. Dept. storas (in. leased depts) (°)] 14668} 13,963 | 14,622 ] 13,474 (*)] 15,488 | 15,532 | 14,905 | 14,774
533 Variety 8tofes..........ocoeeuvninens . (*) 684 609 606 6547 ) 601 574 617 616
538 Misc. general mdse. stores............. ) 3,054 2,892 3,379 2,838 (M) 3,401 3,406 3,306 3,247
54 FOOd 81OrBS.......cuvvenininiiiiininciienrannns] 33.404 | 31,684 31,174 33,5751 30,375 32,114 32,169 31,823 32,048 31,515
541 Grocery stores.........c...cccveeaerencnnnns 31,265 | 29.607 | 29.233| 31.462| 28485| 30,063] 30.119| 29,830 | 30,050 28,579
664 Gasoline service stations................... 10,402 9,907 9,758 | 11,055 10,232 10,188 | 10,203 10,229 10,712 10,441
56 Apparsl snd accessory :f(ove: ............. 8,076 8,199 7.397 7.990 7.527 8,133 8,195 8,137 8,133 8,083
. 561 Men's and boys' clothing
and furnishings atores................... ) 683 619 717 686 ) 711 729 730 742
562,3.8 Women's clothing, specialty
stores, furriers........ ) 2,889 2,631 2,894 2,691 ) 2,858 2,817 2,888 2,797
565 Family clothing store *) 2,446 2,181 2,317 2,115 (°) (NA) (NA) (NA) (NA)
566 Shose stores................ ) 1,591 1,383 1,497 1,466 ) 1.450 1,436 1,481 1.497
58 Esting and drinking places.................. 17.362 16,348 16,581 17,019 16,909 16,472 16.463 16,716 16.162 16,053
591 Drug and proprietary stores................ 6,502 6,548 6,384 6,366 6,116 6,561 6.661 6528 6.297 6,279
692 LiQUOr STOreS.....cuveienivnanerreirenecaeeeaes *) 1,818 1,741 1,876 1.7 *) 1,838 1,809 1.861 1,857
6961 (pt) Mail-order houses (department
5366.67 store merchandise).................c.eu..... ) 385 383 364 355 () (NA) (NA) (NA) (NA)
56,
594 GAFY ..ottt ()| 38,098 | 36444 | 38,601} 35,387 (°)| 40,721 | 40,611} 39,413 | 39,071

*Advanca estimatas sre not evailable from the aubasmple panel for thesa kinds of business.

NA Not availeble. 'Revised.

Dsts are concurrently adjusted for seasonal varistions, holiday, and trading-day differencea. Concurrent asasonal adjustment uses all available unadjusted

astimates as input to the X-11 program and the factors darived from the progrem are used in calculsting sli seasonally adjusted data shown in this publication.
Factors and axplanstory materie! sre contained in the Monthly Retail Trede Report, BR-92-04.

2pdvance astimates are based on aarly reporting by a small subsample of the fuil survey panel. All other estimates are based on the full sample.

Jincludes data for leased departments operated within department stores. Data for this line not inciuded in broader kind-of-business totals.

4GAF represents stores which specialize in department store types of merchandise.

Naote:

Totals include data for kinds of business not shown separately.

(



Table 2., Percent Changé in Estimated Monthly Retail Sales, by Kind of Business

(Adjusted for seasonal variations, holiday, and trading-dey differgnces)

Percent change
R - Mer. 1992
Mey 1992 Apr. 1992 through
SiC Kind of business advance from-- preliminary from- May 1992 from-:
code
Dec. 1991 | Mar. 1991
Apr. 1992 May 1991 Mar. 1992 Apr. 1991 through through
prelim. final final final Feb. 1892 | Mey 1991
ROtSil tr8de, 10Tal...........cverrerenrirneennene] +0.2” T k27 T +0.4 “$3.8 407 T 430
Tota! (exc!. sutometive groupl..... 0.0 +19 | +04 ] +20 +0.9 +2.3
E . . o )
Durable goods, total......c..cceveemeeee +0.4 +5.2 +0.4 T+6.7 +1.1 +5.2
52 Building materials, hardware, gsrden .. | ) to
supply, snd mobile home dealers.... -1.2 : +8.0 - +1.4 +76 1 +34 +8.9
66 ex. 554 | Automotive dealers +0.7 +5.6 +0.4 +6.5 +0.1 +5.6
561.,2.,86, . Motor vehicle snd miscellaneous suto- n
6,7.9 MOtive deBlers..........occclviiiiniiieiaaireaenass +0.8 +6.7 « - +0.8 +7.% +0.2 . +84
57 Furniture, home furnishings, and equipment ’ .
BLOTES. ..ottt e rae e +0.4 +2.0 -0.7 +2.2 +1.0 +2.4
Nondurable goods, total.................. o0 +1.3 +0.4 +25 +05 +1.8
53 General merchandise group stores................. +0.7 +4.6° -0.1 +4.9 +0.6 +4.9
531 Dept. stores (ex. leased dept.&.. +1.2 +5.6 -0.3 +5.3 +0.4 +5.6
531 Dept. stores (in. leased dept.)“.. .4 {NA) (NA} -0.2 +4.9 {NA} {NA)
54 Food stores o -0.2 +0.2 +1.1 +2.1 +0.2 +0.9
541 Grocery stores.. ~0.2 0.0 +1.0 +1.8 0.0 +0.7
854 Gasoline service stations..............ccoceveeeenrnnnn -0.1 -4.9 -0.3 -2.3 +0.1 -3.7
56 Apperel and accessory stores. -0.8 0.0 +0.7 +1.4 +1.3 +1.4
58 Eesting and drinking places...... +0.1 +1.9 ~-1.5 +2.6 -1.5 +3.1
591 Drug and proprietary stores........................... 0.0 +4.2 +0.5 +4.5 +1.2 +3.8

Tabie 3. Estimated Monthly Retail Sales of Large (Group Il) Companies, by Kind of Business

{Sales in millions of dollars)

Not edjusted Adjusted’
SIC Kind of business
code Apr. 1992 Mar. 1992 Apr. Apr. 1992 Mar. 1992 Apr.
prelim. . final ) 1991 prelim. final 1991
Retail trade, total..............ceeven.n. DU 62,947 60,895 68,352 65,159 64,615 61,912
53 Genersl merchandise group stores................. 16,840 16,125 16,396 18,193 18,165 17,161
531 Dept. stores (ex. leased dept.)z. 13,861 13,290 12,748 14,809 14,783 13,993
531 Dept. stores (in. lessed dept.) 14,337 13,742 13,238 16,285 15,269 14,499
533 Varioty stOre6........c.cocvvrvirinierniiirenasncnrinnns 380 322 348 390 366 387
539 Miscelianeous general merchandise stores... 2,599 2,513 ) 2,300 (NA) : (NA) (NA)
54 FOOD BIOMBS.....ocevuiiiiniiiicniarentieeriaeeestnnnnas 18,950 18,700 17,845 {NA) (NA) (NA)
541 GTOCOIY BIOIEE....ccevvnuinrrnrnnrreneneennnencencanan 18,576 18,367 17,546 18.878 18,628 18,296
56 Appsrel and 8CCRE80rY STOMES.......covvvuinneannnsn 6.187 4,656 4,582 5,144 5.145 4,941
562,3.8 Women's ciothing, speciaity stores,
FUITIOTB. ... covevreernonceierrenrenauesresnnnerensssanns 1.801 1,619 1,618 1,780 1,783 1,727
566 Shoe STOTeS......c.cvnninienieriiniiiiieaieniirccenanns 1,070 923 870 846 958 997
591 Drug stores and proprietary stores................. 4,040 3,878 3,684 4,052 4,014 3,749
NA Not svailable. 'Revised.

Dats ars concurrently adjusted for seasonal varistions, holiday, and trading-dey diffarences. Concurrent seasonal sdjustment uses all available unadjusted
estimstes as input to the X-11 program and the factors derived from the program ara used in calcuisting sll saasonally adjusted dats shown in this publicstion.
Factors and axplanatory material are contained in the Monthly Retail Trade Report, BR-92-04,

2inciudes data for leased departments opersted within department stores. Data for this line not included in broader kind-of-business totais.

Note: The large (Group il} component of the sample consists of companies which had 11 or more retail establishments accordina.to the most recent update of
multi-establishment files and which were selected with cartainty (i.e., their salas size exceeded specified doliar volums cutofts which vary by kind of business).
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Sample De5|gn and Rellablllty of Data

The advance estimates are based on & cmall subsample of the Bureau's 1ull retail aales sample. Estimates from the .dv.nco and the aubsequent full survey can
differ becauae of the earlier reporting in the advance and because of sempling variability present in both surveys.

Percentege differences between advance and full sample preliminary estimates of month-to-month percentsga change in ;onomlly. adjusted total retail store ssies

have rangad from epproximately -0.8 percent to +1.5 p 1t with the e ga of the absoiute diff sbout 0.4 percent for the past 12 months. For
individual kind-of-busi groups, thou ditferences tend to be higher. Sampling variability of and revisions to .dvum to-pulnmmary estimates :are shown in
table 4 below. : .

Prélirninary estimatas for April 1992 and final estimates for March 1992 based on the full aample are published fater this month in the Monthly Retail Trade
Report for April (BR-92-04). The complete report will provide sales estimates in greater detail and will present e description of revisions end the techniques used
in developing the estimates. - : .

The margin of sampling error, as used on page 1, indicates a range about the estimate which comresponds to a 80 percent confidence interval. if, for example,
the estimate is up 0.8 percent and the margin of sampling error is 1.2 percentage points above or below the estimate, then the indicated range is -0.4 percent to
+ 2.0 percent. If the range contains O, it is uncertain whether there was an increase or decrease. The Monthly Retail Trede Report inciudes explanations of
confidence intervals and sampling variability along with additional measures of sampling variability.

Table 4. Sampling Variability of and Revision to Ad\)ance-to-PreIin;inaryAEstimate

Estimated Coefficient of variation .
in percent of the -
Preliminary-to-final
percent change
: Ratio Dollar Ratio of : - - - minus the - .
siC Advance-to- to same | volume | current Advance-to-preliminary Vi
code Kind of business preliminary month asles Quarter percent chsnge 1
ratio a year est. to prev.
ago quarter
Rlnae‘ Median Median | Median Median Rnnqe2 Mean Avg. of
absolute
From To From To dif{.
Rotail trade, total.................] 0.8 14 | os 10 0.9 16| -08 | +18 |00 |. 04
Totat {excl. autol............. 0.8 0.9 0.8 1.0 0.8 0.9 -0.7 +1.3 | +01 0.4
Dursble goods, OtAL...eereereerenan 1.8 2.8 2.2 2.5 2.2 2.3 -2.5 +2.2 +0.2 0.7
- 62 Building materials, group stores.......... o 1.2 2.0 1.7 3.3 2.5 ‘25 -3.4 +4.0 +0.4 2.0
65 ex. 554 | Automotive dealers............................ 2.2 4. 31 34 3.6 3.3 -3.0 +2.6 +05 1.0
661,2,5, Motor vehicie snd misc. .
6.7.9 automotive dealers.. 1.6 4.1 2.9 4.8 3.9 s =32 +2.6 +0.5 1.1
57 Furniture, home furn., and g
oquUIPMENt STOTeS........ccoveenrenivnniennnss)) 1.8 4.3 2.4 4.5 4.2 3 -2.5 +2.3 -0.2 1.2
Nondurable goods, totai................ 0.7 0.9 0.8 1.0 0.8 0.9 -0.6 +0.8 +0.2 0.4
63 General merch. group, total................. 0.2 0.8 0.4 0.5 0.6 0.5 -1.4 +1.7 +0.1 .7
631 Dept. stores (ex. leased depts.)........ 0.1 0.3 0.2 0.2 0.2 0.1 =1.7 +1.6 +0.1 0.8
54 FoOd 8tOMeS.......ovvvrieniniiinniiniicinannend] 0.9 1.5 1.0 1.7 1.4 1.5 -0.5 +0.6 0.0 0.4
641 Grocery Stores................cccevreeeneennns 0.2 0.9 0.3 1.8 1.3 1.5 -0.5 +0.7 0.0 0.3
554 Gesoline service stations.................... | 1.1 4.7 1.3 33 2.6 2.8 -1.4 +1.9 +0.3 0.8
66 Apparel and accessory stores. 1.1 2.9 20 30 2.6 2.0 -2.7 +4.8 +0.5 1.8
58 Eating and drinking places..... 0.6 1.3 0.9 31 2.7 2.7 -0.9 +2.3 +0.3 0.8
591 Drug and proprietary s:-res.... 0.5 3.2 0.8 2.4 1.7 2.0 ~3.7 +1.1 +0.1 1.0

11’he ranges of sampling variability shown are based on sales estimates not adjustad for seasonal variation, holiday, and trading-day differences for
the data months of November 1890 - March 1891,

2The ranges shown for the retail trade total are based on sales estimates adjusted for seasonal variations, holiday, and trading-day differences fo‘
the 12-month period, May 1991 - April 1992. The ranges for ali other totals and kinds of business are based on the 12-month period April 1990 -
March 1991.

Note: Coefficients of variation for the ratio of current quarter to current quarter a-year-ago estimates are approximately the same a¢ thote for the
ratio of current quarter to previous quarter. See appendix B, Reliability of Data in the Monthly Retail Trade Report for s discussion of the measures
of sampling variability.




