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FOR WIRE TRANSMISSION 8:30 A.M. EDT., Thursday May 12, 1894

“The Census Bureau of the Department of Commerce a“nnc’unced today that advance estimates of U.S. retail sales for April

adjusted for seasonal, holiday, and trading-day differences; but not for price changes, were $183.6 billion, a decrease of 0.8
percent {+1.1%) from the previous month but were 7.6 percent {+1.8%) above the same month a year ago. Total sales in
the February through April period were 8.6 percent (+1.8%) above the same period a year ago. The February to March 1894
percent change was revised from +0.4 percent (£1.2%) as published in"the March advance, to +1.7 percent {£0.4%].

Durable goods were up 13.8 perceni from the previous year. Building materials were up 12.2 percent from April 1993 while
automotive dealers and furniture were up 18.0 percent and 11.4 percent, respectively, in the same period. ‘

Nondurable goods were up 4.0 percent from April 1993, General merchandise stores were up 6.4 percent from the
previous year. . : '

The advance estimates are based on a small squample of the Bureau’s full retail sales sample. Estimates from the advance
and the subsequent full survey can differ because of the earlier reporting in the advance and because of sampling variability

presentin both surveys.

THe Advance Monthly Retail Sales Report for May is scheduled to be released June 14, 1994 at 8:30 a.m.

ESTIMATED MONTHLY RETAIL SALES
May 1991 - April 1994

(Data adjusted for seasonal, holiday, and trading-day differences, but not for price changes)
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Address inquiries concerning this report to Ronald Piehf:ykoski, Business Division, Bureau of the Census, Washington, D.C. 20233,
Telephone: (301) 763-5294 or (301) 763-7561. ;

This report is available the day of issue through the Department of Commerce’s online Economic Bulletin Board. Forinformation call (202) 482-
1986. The data are also available through the Census Bureau’s online information service - CENDATA. CENDATA is available from Dialog
{nformation Services, INC. (1-800-334-2564) and CompuServe {1-800-848-8199). The CENDATA staff at the Bureau of the Census (301-763-
2074).can provide content information and general guidance: .



Table 1. Estimated Month‘y Retail Sales, By Kind of Business | . A

(Sales in millions. of dollars)

Not adjusted ‘ . Adjusted’
1994 1993 1994 1993
sIC Kind of business
code’ Apr? Mar. Feb: Apr. Mar. Apr.? Mar. Feb. Apt! Mar.
adv. prel. final adv. prel: final ‘
Retail trade, total....iveeisin 181,840, | 184,389 | 156,643 | 170,324 | 164,642 | 183,608 185,000 181,958 | 170,627 167,294
Total {excl. auto group... 136,030 137,471 118,866 130,937 1 126,958 140,485 | 141,143 139,346 1 34,0861 132,091
Durable goods, total........... 73,600 | 74346 | 60819 65319 61,834 71,831 72972| 70,860| 63,113 60,950
52 Building mat., hardware, garden ‘ : )
supply; and mobile home dealers....... 11,126 10,051 7,414 10,031 8,5921 10,350 10,616 9,832 9,228 9,073
5213 Building mat..and supply stores....... . (") 7,424 5,676 7,178 6,415 * 7,709 7,343 6,823 6,703
525 Hardware stores.....cuuiioieieesivivn, *) 1,046 865 1,075 967 *y] 127 1,140 1,012 1,052
55 ex. 554 . Automolive dealers 45,810 46,918 37,777 39,387 37,684 43,123 43,857 © 42,612 36,541 35,203
551,2,5, Motor vehicle and mi ’ : ‘

- 6,7,9 - automotive dealers.agisinoinin. 42,44 43,533 34,989 36,193 34,632 39,817 40,458 39,269 33,419 32,126
551 Motor vehicie {franchised).. (*) 39,428 31,684 32,1841 30,895 = {NA) {NA) {NA} {NA}
553 . Auto and home supply stores.......... *) 3,385 2,788 3,194 3,052 (*) 3,399 3,343 3122 13,077
57 " Funiture, home furnishings, and ) ) '

equipment stores......... crrsisieraseinnee 9,56 10,003 8,770 8,589 8,757 10,130 10,176 10,053 9,091 8,946
571 Furniture and home furnishings....... ol ] 4,954 4,256 4,533 4,513 ™ 4,979 4887 4,640 4,563
5722,31,4 Household appliance, radio, TV . ; o .
: and: compUter SLOTeS. usienienee - (*) 4,088 3,620 3,216 3,366 (*) 4,214 4,209 3,519 3,477 .
5722 Household appliance stores ") 822 698 774 739 (*) (NA) (NA) (NA) (NA)
Nondurable goods, total..... 108,150 1 110,043 95,824 | 105,005} 102,808 1,777 b 112,028 1 111,098 1 107,514 1 106,344
53 | General merchandise group stores....... 212281 21685 | 17,718 20972 19,174 | 23,2661 23246 | 23,206 21,858 21,203
531 ‘ Dept. stores (ex.. leased dEpls)l.. 16,20 16,573 13,297 15,208 14,287 17,69; 17,763 17,729 16,353 15,717
531 : Dept. stores {in. leased depts)’.. (") 17,019 13,667 15,688 14,736 *) 118,320, 18,247 16,761 16,229
533 Variety stores. (*) - 498 414 616 542 ) 527 535 617 620 ;
539 Misc. general mdse. stores. {*} 4,614 4,003 4,448 4,345 3 4,956 4,942 4,888 4,866(;"’
54 Food stores.....cc... 33,)183 33,654 30,13 32,283 31,846 33,500 33,551 33,576 32,504 32,241 S
541 Grocery ‘stores... 31,355 31,768 28,473 30,487 30,224 31,640 31,673 31,707 30,733 | 30,591
554 Gasoline service stations......eiiii 11,267 11,003 9,880 11,080 10,923 11,664 11,521 11,279; : 11“,470 11,402
56 Appare} and accessory stores. ... 8,450 -8,561 6,557 8,740 7,762 8,784 " 8,900 8,956 8,735 8,488
561 Men'’s and boys’ clothing ’
and furnishings stores.,....eees (*) 723 597 657 582 (*) 814 812 684 678
562;3 Women's clothing, specialty ) .
stores (*) 3,071 2,415 3,352 2,971, *) 3,159 3,259 3,319 3,167
565 Family clothing stores. {* 2,625 1,944 2,492 2,247 (*} (NA) (NA} {NA} (NA}
566 Shoe stores *) 1,537 1,113 1,568 1,355 *) 1,465 1,455 1,441 1 1,411
58 Eating and drinking places.... 18,625 18662 | 16,334 | 17,460 17,070) 18,551 | 18718 18169| 17408 17,190
591 Drug and proprietary stores............... 6,755 7,044 6,293 6,749 6,734 6,809 6,886 6,796 6,695 ] 6,661
592 LIQUOF SEOTeS..cituerennneiiisnnnsennnresionns {*) t',634 1,445 1,706 | 1,676 (*) 1,738 1,714 1,809 1,806
5961 Total mail order......cvnen eveerenrrnies ; *) 2,709 2,179 2,185 2,498 "] 27311 2,59 2,398 2,481
53,56,57 *} 45,610 38,096 42,966 40,626 (*) | 48,644 48,590 45.966 44,552

594

*Advance estimates are not available from the subsample: panel for these:kinds of business.

NA Not available: ‘Revised.

*Data-are concurrently adjusted‘ for seasonal variations, holiday, and trading-day differences, but not for price changes. Concurrent seasonal adjustment ases all available
unadjusted estimates as input to the X-11 program and the factors derived from the programare used in calculating all seasonally adjusted data shown in this publication. Factors
and explanatory material are contairied. in the Monthly Retail Trade Report, BR-94-03. . )
Zadvance estimates are based on early reporting by a small sub;ampie of the full survey panel. All other estimates are based on the full sample.

3inciudes data for-leased departments operated within dépanment stores. Data for this line not included in broader kind-of-business totals,

“GAF represents stores which specialize in-department store types of merchandise (general-merchandise; apparel, furniture, and miscellaneous /
shopping goods: stores). ) k

Note: Totals include data for kinds of business not shown separately.

v



Table 2. Percent Change in Estimated Monthly Retail Sales, by Kind of Business

(Adjusted for seasonal variations, holiday, and trading-day differences, but not for price changes)

Percent change
j Feb. 1994
~ ' Apr. 1994 Mar. 1994 , through
sIC ; . Kind of business advance from- ‘ preliminary- from-~ Apr. 1994 from-
code
Nov.. 1993 Feb. 1993
Mar. 1994 Apr:. 1993 Feb. 1994 Mar, 1993 through through
prelim. final final final Jan. 1994 Apr. 1993
Retail trade; 1otali....ciiviaiiinininn: -0.8 ‘ +7.6 +1.7 +10.6 +2.2 +8.6
. Es
Total {excl, automotive group)..... -0.5 +4:8 ) +1.3 +6.9 +1.6 +5.4
‘Diirable goods; 101al....suserirrneerens -16 +138 +30 £19.7 +26 +16.2
52 Building materials, hardware, garden . )
supply, and mobile home dealefs............eo.. -2.5 +12.2 +8.0 +17.0 -0.6 +12.0
55 ex. 554 Automotive dealers . -1.7 +18.0 +2.9 +24.6 +4.3 +20.9
551,2,5; Motar vehicle an .
6,7,9 MOLVE ARAIBTS ... it eereessarnsaiainir e sioie -1.6 +19.1 +3.0 +25.9 +4,2 - +22.2
57 Furniture, home furnishings, and equipment f
stores -0.5 +11.4 o+ 1.2 +13.7 +1.7 +12.4
Nondirable goods; total..oveeen , 0.2 +4.0 - +0:8 +53 +2:0 ; +4.3
53 General merchandise group stores....c......... +0;1 +6.4 +0.2 +9.6 +1.8 +7.7
531 Dept. stores:(ex. leased dept.). - T -04 . 482 +0.2 +13.0 +2:1 +10.2
531 Dept. stores (in. leased depl)'......cicoviieiin CNA) (NA +0.4 +12.9 (NA) ANA)
54 FOOd: SEOTES...cicevivivasiviuiuniinn -0.2 +3.1 =07, +4.1 +0.7 - 432
541 GIOCETY SLOTES iiiicimristivesrinssrecserniasarins -0:1 - +3.0 -0.1 +3.5 +1.0 +2.9
554 Gasoline service Stations.. ... iu i +1.2 +1.7 ) +2.1 ' +1.0 © 454 +05
56 Apparel .and accessory. stores... -1.3 +0:6 0.6 +4.9 +1.0 +2.5
58 Eating and drinking places... -0.9 +6.6 +3.0 +8.9 +4.2 +7.2
591 Drug and proprietary SIores. .....ci.iewiveriomvyens -1.1 +1.7 +1.3 +3.4 -0.2 +2.0

NA' Not available.

Yincludes data: for leased departments operated within department stores. Data for this line not included in broader kind-of-business-totals.

Table 3. Estimated Monthly Retail Sales of Large (Group Il) Companies, by Kind of Business

To obtain space for additional charts, this table has been discontinued. These data are published in the
Monthly Retail Trade, Sales and Inventories Report.
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‘sample Design and Reliability of Data

jvance estimates. are pased on-a small subsample of the: Bureau's full retail sales cample. Estimates from the advance and the subsequent full survey can differ because
earlier reporting in the advance and because of sampling variability present in both surveys. :

intage differences petween advance and full sample preliminary estimates of momhotd—momh percentage charige in seasonally adjusted total retail store sales have
>d-from approx'\maxeiy -1.0 percent 10 41,3 percent with the average of the: absatute differences. about 0.4 percent for the past 12 months, For individual kind-of-
Jess groups, these differences tend to be higher. sampling variability of and, revisions 10 advance—to—preﬁm'\nary estimates.are shown in table 4 below. :

iinary estimates for March 1994 and final estimates {or February 1994 pased on. the full sample are published {ater this month in the Monthly Rietail. Trade Report for
i (BR-94:03). The complete report will provide sales estimates i greater detail and will present a description of revisions and the lechnique!s‘used in developing the
nates: ’

margin of sampling error, 33 used on. page 1, indicates 2 ange about the estimate which cofresponds 102 g0 percent confidence interval. i, for example; the estimate 15
08 percent and the margin of sampling, error is 1.2 percentage points.above or below the edtimate;:then the indicated range is~04 percent O +2.0 percent.’ if the range
sains 0, it is uncertain whether there was an increase Of decrease. The Monthly Retail Trade Report includes explanations of confidence intervals and sampling variability
ng with additionat measures of sampling variability. :

Table 4: sampling variability of and Revisidn to Advance—to—Preliminary Estimate

stimated Coefﬂéien; of variation
in: perc

ent of the
Pre)iminary-to-ﬁnal
percent change
Ratio Dollar Ratio of minus the
iC Advancedor o same volume current Advan‘ce-tcrprelimkinary
-ode Kind of business pretiminary month sales quarer” percent change
ratio a year est. 10 prev.
) agod quarter
Range’ sedian median median Median Range’ Kean Avg: of
i - absolute
From To From To diff.
Retail trade; {OtaLneeeereerie 05 1.3 07 1.0 0.8 1.0 -1.0 +1:3 © 402 04
Total (excl. PUTI (o) PN 0.5 0.9 0.7 1.1 0.8 - 1.0 -1% 07 Y -01 04
Durable goods, [ T | FRUSRSNER © 12 34 1.4 2.2 1.7 2.2 -0.9 +11 +0:2 0.5
52 guilding materials, group SROTES.omriinreic 0.9 26 16 41 .29 34 =42 +2.5 -0.4 k 1.4
55 ex..554 Amomot‘we deaters....: PR 1.6 3.2 2.7 34 26 3.1 1.3 +2.2 +06 | 11
551,2,5 ) Motof vehicle and misc. .
6,7, automotive dealers. it 1.2 3.0 1.5 4.0 2.8 3.2 -1.5 +23 +0:5 1.1
57 \ furniture, home furn., and ‘
equipment GLOTRS crsrssesisesirss st 1.3 3.6 2.1 4.6 3.4 41 -3.4 +2.3 -04 1.5
Nondurab\e goods, 1otabe esmereee 0.4 0:8 0_(> 11 0.8 1.1 =11 +0.5 ’ 0.0 0.3
53 General merch. grouP, R 0. 0.4 03 0.4 03 05 -03 +07 +01 62
531 Dept. stores (ex. jeased depts... 0.0 0.2 0.0 0.1 0.0 0.1 -0.4 +0.6 -0.1 SR
54 Food S1Ores. s 06 10 07 17 09 17 o5 | +o08 | +0! 03
541 Grocery, Stores:: a1 08 6.3 1.8 0.9 1.7 -0.6 +0.5 0.0, 0.2
554 Gasoline service stations 0.5 1.9 0.9 2.7 1.8 3.0 -1.4 +1.2 =0.4 08
56 Appare! and accessory store 0.8 3.4 1.4 33 28 2.6 -24 +1.3 0.4 11
58 £ating and drinking places.. 08 2.0 1.2 4.6 4.0 3.9 =30 +2.4 0.0 1.0
591 Drug and proprietary stores.... 0.4 1.8 1.0 2.5 1.5 2.5 -1.0 +1.3 +0.2 06

1The ranges of sampling variability shown are based on sales estimates not adjusted for seasonal variation, tiotiday, and trading-day ditferences for the data
months of April 1993 - March 1994 } :

FThe ranges shOWR for. the retal! {rade total are based on sales estimates adjus\ed for seasonal variations, holiday, and trading-day differences for the 124month
period, April 1993 - March 1994, The ranges for all: other totals and kinds of business are based onth period April 1993 - February 1994.

cUrreEt quarter 10 previous quarter, 5e€ appendix B, Reliability of Data in the monthly Retail Trade Report for-a discussion.of the measures of sampling
variability. g

Note: Coefficients of variation for the ratio ofdcurrem quarter 10 current quartet a‘year-ago estimates are approx'\ma\eiy the same as those for the ratio of
S : ‘




