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SALES AND INVENTORIES

Sales

Sales of merchant wholesalers in January were only
slightly (1%) below December 1956 sales, a smaller
than usual decline from the previous month. However,
January 1957 sales were 11 percent above January
sales a year ago. (Data in this report are not ad-
justed for number of days in the month nor for sea-
sonal or price fluctuations.)

Durable goods trades, in total, showed no change
from December sales, but noted a 7 percent gain over
a year ago. Nondurable goods trades reported a slight
(1%) decrease from previous month sales but noted a
larger gain (15%) over January 1956 sales than the
durable goods trades.

The sharpest declines from previous month sales were
reported for wine and distilled spirits (46%), jewelry
(42%) and amusement, sporting goods (39%). Other
large - declines, including electrical apparatus and

- supplies (15%), electrical appliances (11%), furniture
{14% ), construction materials (16%), poultry, poultry
products (19%), beer, ale (17%) and tobacco (12%),
offset sharp increasesfor farm supplies (23%), piece
goods converters (22%), iron, steel scrap (22%) and
iron, steel products (22%). Most trades reported in-
creases over year ago sales. Farm products (raw
materials), up 53 percent, reflected the principal
gain over January 1956 sales. Iron and steel scrap,
up 23 percent and industrial machineryand equipment,
up 20 percent, also showed large increasesover a year
ago. The principal decreases were registered for
motor-vehicles (8%), poultry, poultry products (9%),
waste materials (10%) and lumber, millwork (12%).

Most geographic divisions showed small to moderate
changes from December 1956 sales. However, the New
England and West North Central Divisions reported
declines of 7 and 9 percent, respectively and the
East South Central Division indicated a gain of 15
percent, mostly due to increased sales by farm prod-
ucts (raw materials) merchants. Compared with a
year ago, the FEast South Central Division reported
a sales gain of 23 percent, and the West South Cen-
tral an increase of 20 percent. All other divisions
noted smaller gains ranging from 14 percent in the
Pacific Division to 4 percent in New England.

Inventories _

Wholesalers inventories at the end of January de-
clined 2 percent from the December 31 level but were
up 8 percent above stocks on hand a year ago. The
January 1957 stock-sales
point above the ratio for December 1956 and 3 points
below the ratio for a year ago.

Most trades indicated only moderate changes in their
inventories. However, farm products (raw materials),
down 11 percent, iron and steel secrap, down 12 per-
cent and coal, off 20 percent, reported sharp de-
clines from previous month inventories, while cloth-
ing and furnishings, and amusementand sporting goods,
each up 10 percent, mnoted the largest increases.
Compared with stocks onhand a year ago, the prineipal
increases were indicated by coal (30%), nonferrous
metals (30%), iron, steel products (26%) and farm
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ratio of 128 percent was 1

products (raw materials) (20%). Small declines were
reported by lumber, millwork (7%), piece goods con-
verters (6%) and meat, meat products (5%).

No significant changes from previous month inven-
tories were noted in any geographic divisions. How-
ever, in comparison with a year ago, larger inven-
tories were reported inall divisions except the East
South Central, which showed no change. Inventory
gains ranged from 4 percent in the Middle Atlantic
and West North Central Divisions to 17 percent in
the West South Central Division.

The January 1957 stock-sales ratios far most trades
showed only moderate changes from December 1956.
The 'most significant change was reported by the
Jewelry trade, which noted a ratio of 261 percent-in
January 1957 as compared with 125 for December 1956,

General

Data shown inthis report are based an a probability
sample representative of all merchant wholesalers in

the country. A description of the revised sample is
included on page 2.

Each month approximately omne week prior
publication of +this report, an advance
issued containing percentage changes in sales and
inventories and stock-sales ratios for most trades

covered by this report. This advance release is
available upon request.

to the
release is
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UNITED STATES, BY GEOGRAPHIC DIVISION
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DESCRIPTION OF SAMPLE, TERMINOLOGY AND KINDS OF BUSINESS

Scope of the Survey.--Wholesale trade includes several itypes of
establishments: merchant wholesalers; manufacturers sales branches
and sales offices; petroleum bulk stations; assemblers of farm prod-
ucts; and agents, brokers and commercial merchants. This survey
is limited to merchant wholesalers which constitute the major portion
of the broad field of wholesale irade. However, all kinds of busi-
ness in which merchant wholesalers operate are represented in this
survey.

Merchant wholesalers are described in the Standard Industrial
Classification Manual developed by the Federal Bureau of the Budget,
as “Establishments usually known as wholesalers, merchant wholesalers
or jobbers, primarily engaged in buying, taking title to, and where
customary, physically storing and handling goods and selling the goods
at wholesale prineipally to retailers and industrial and commercial
users. This group also includes industrial distributors, exporters,
and importers, cash-and-carry wholesalers; drop shippers, wagon dis-
tributors, etec. The establishments included in this group may perform
operations on the goods incidental to the wholesale trading and de-
livery, such as installing equipment, and fixtures; and collecting and
baling waste materiamls. Firms which operate. retail and menufacturing
establishments in addition to their wholesale establishmenis report
only for their merchant wholesale establishments. A deseription of
each kind of business classification shown in this report is included
on page 6.

Sample design.--Firms reporting in the survey are part of a ‘prob-
ability sample representing merchani wholesalers in all kinds of busi-
ness. The sample, which includes over 17,000 firms (about 26,000 es-
tablishments) is drawn from two sources: (1) 1954 Census of Busidess
lists representing all wholesalers (with paid employees) in business
in 1954 and (2) Bureau of 01d Age and Survivors Insurance (BOAST) lists
of wholesalers (with paid employees) entering business (or requesting
new Employer Identification Numbers) since 1954.

The reporting panel includes a fixed panel of about 1,400 wvery
large firms reporting monthly and four rotating panels-each containing
about 3,900 smaller firms which report every fourth month. In any
given month, the total reporting panel includes about 5,300 firms.
Over 90 percent of this number of firms submit their reports in time
for tabulation.

The number of firms selected in the sample for each kind of busi-
ness varies from 150 to 650 firms, depending uwpon {a) the total number
of firms in the trade, (b) the distribution of firms within the trade
by sales-size, (e) the degree of reliability desired in the data, and
{d) whether geographic division trends were %o be shown for the trade.

This sample has beén designed to develop monthly dollar volume
estimates of sales and inventories by kind of business with a sampling
variability for each trade of approximately 5 percent at the one sigma
level. The sampling variability .of the percentage changes based on
this sample is expected to be somewhat lower. In those kinds of busi-
ness for which percentage .changes are shown by geographic division,
the sample chosen for the national estimates was increased by about
50 percent to provide wider representation by geographic division. In
some of these trades, however, data are not shown separately for some
geographic divisions because even this increase in the sample size will
not provide reliable results in all geographic divisions.

Each firm selected in the sample has an assigned weight which
reflects its probability of selection (or, in other terms, the number
of firms in the trade which it represents in the sample). Large firis
are selected with certainty, thus having a weight of ome (1). Other
firms are sampled at varying rates, depending upon size,with smaller
firms having a lower probability of selection and thusa larger weight. -

Percentage changes.--For each firm Teporting, date are available
for eacn of the 3Ihree months (current, previous, and year ago) for
which comparisons are made. Sales and inventory figures reported for
each firm are multiplied by its weight and the resulis summarized to
obtain percentage changes of. sales and inventories and stock-sales
ratios. Data in this report are not adjusted for number of days in
the month nor for seasonal or price fluctuations.

Sales include-sales of merchandise and receipts from repairs or
other services to customers after deducting returns end allowances, and
discounts. Sales of merchandise for others on a commission basis are
also included. Local and State sales taxes, and Federal excise taxes
are included. Sales trends shown in thls report reflect the operation
of firms selected in the sample which were in business in each of the
three months compared.

Inventory, end-of-month represents stock, ai cost value, of mer-
chandise on hand for sale at the end of the month. Inventory trends
are based on reports from only those firms which included data for all
three periods compared. The number of firms reporting inventories is
generally smaller -than the number reporting sales. Some firms cannot
submit inventory data in time for tabulation but furnish sales figures
only.

Stock-sales ratios are percentages derived by dividing stocks, at
cost, by total sales for those firms reporting inventories in conjunc-
tion with sales. Excluded from these ratios were all firms which re-
port Ygero" inventories (e.g., drop shippers). Wo adjustment -is made
in these calculations for the markup of sales, which varies from trade
to trade.
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Sales

Inventory, end-

Stock-sales ratios

- 1 nt
Percent change of -month (at cost) (percent)
Kind of business Percent change,
January 1957 from-- January 1957 from-- Jamuary | Jamuary |December
- 19 1956 1956
January December January Decenber 57
1956 1956 1956 1956
MERCHANT WHOLESALERS, TOTAL.......oeenon... +11 -1 +8 2 F12g F131 T127
Durable goods, total +7 0 +8 +1 161 160 157
Automotive wholesalers.... +10 +8 +2 +2 204 220 219
Motor-vehicle distributors. -8 +8 +1 +e 152 124 155
Automotive equipment, tire-tube wholesalers +14 +7 +3 +2 216 249 234
Electrical, electronics, appliance distributorS.......... +10 -13 +12 +2 149 146 123
Electrical apparatus, supplies distributors........ PN +12 -15 +13 0 135 134 112
Electrical appliances » ™, redio sets, electronic pa
distributors......ccevvea... Prrereeataeetiircescannans +8 -11 +10 +5 169 163 140
Furniture, home furnishings wholesalers.s .......... traee +1 -12 +1 +2 209 202 173
Furniture wholeSalerS..see e enasesnsnencnnan,s . +4 -14 +5 0 200 198 157
Home furnishings, floor coverings wholesalers.......... -1 -~10 0 +3 213 204 181
Hardware, plumbing-heating goods wholesalers.......... e +2 -1 +1 +4 238 244 223
Hardware wholeSalerS.ieeesseesveessaas ceens . . +5 -1 s +1 +7 256 261 233
Plumbing, heating equipment, supplies distributors..... 0 ~2 0 +1 219 226 211
Lunber, construction materials distributorS............. . ~9 ~5 -1 [¢] 134 130 122
Lumber, millwork wholeSalerS....ecessec... ~12 +3 -7 +1 134 132 135
Construction materials distributors...... -3 ~16 +7 4] 134 126 109
Machinery, equipment, supplies distributors.....eecee.... A +12 +5 +13 0 173 175 180
Air conditioning, commercial refrigeration equipment,
distributors.... . -1 +10 +6 +2 172 165 185
Commercial machines, equipment distributors.. . -1 -3 +7 -1 209 199 197
Industrial machinery, equipment » Supplies distributors. +20 +8 +12 -2 142 153 151
Professional equipment, supplies distributors.......... +8 -6 +6 +1 229 249 237
Surgical, medical, hospital supply houses.. +5 0 +2 -8 182 214 230
Service establishment Supply houses......vwenvernayan . +6 +6 +6 +1 118 117 121
Metals, metalwork (except scrap) distributors............ +9 +8 +27 0 144 113 167
Iron, steel and products distributors +13 +22 +26 0| 175 142 218
Nonferrous ‘metdls distributors.......... +3 =7 +30 +1 7L 58 71
Scrap, waste materials dealers.......... terearasanens vene +9 +21 + -8 41 41 51
Iron, steel scrap dealers.... +23 +22 +7 -12 28 31 37
Waste materials dealers..... -10 +18 +1 -5 61 53 72
JeWE LTy WNOLESAET S wt sttt et s nenaeennenrannrennss +5 ~42 4] +8 261 327 125
Nondurable goods, total................ e, +15 -1 +9 -5 T103 T107 T106
Grocery, confectionery, meat wholesalers....... temeesenas +13 +8 +4 -1 71 76 77
General-line grocery wholesalers........ B +14 +12 +4 +1 97 106 108
Voluntary groups..ceueecsnse.. +10 +7 ¢} -3 92 102 101
Reta1leT—CO0PeTatIVe. t e st et vraeerneinsennnnnens s +25 +20 +10 +5 71 78 81
Nonaffiliated........ ceineans +13 +12 +2 +3 116 130 128
Specialty-line grocery wholesalers +10 +5 +9 -2 61 59 €8
Confectionery wholesalers......... +6 -6 +12 +3 73 63 65
Meat, meat products wholesalers......... . +14 +6 -5 +1 21 24 21
Farm products (edible) distributors........... fetearennay 4] -13 0 +1 36 37 30
Poultry, poultry products distributors. e -9 -19 +1 +4 34 31 26
Fresh fruit, vegetable wholeSalerS..sveesererensnn.n ‘oo +5 -10 0 0 37 41 33
Beer, wine, distilled spirits wholesalers +6 T3y +10 ~3 133 128 T39
Beer, ale distributors...... . +5 -17 +6 +8 70 67 52
Wine, distilled spirits wholesalers +7 Tse +11 -6 183 180 T109
Drugs, chemicals, allied products wholesalers....... +8 Tig +8 +3 135 131 F145
Drug wholesalers (general and specialty lines). +9 T47 +9 +3 154 151 66
Industrial chemicals, explosives wholesalers... +6 +7 +5 +1 82 79 88
Paint, varnish wholeSalers..vsueieeusneeennnnnn, rerreee +2 +12 +3 +4 196 208 223
Tobacco diStributorseseeseeseeses.. R +14 =12 +1 +2 65 74 57
Dry goods, apparel WholeSalerS...s.eeuesssson. cerriieaian +1. +12 Tl +5 196 214 208
Clothing, furnishings, footwear wholesalers. ......... . ~2 +3 + +10 225 226 210
Dry goods wholesalers (general and speeialty lines).... +6 +13 Ti3 +4 190 199 205
Piece goods converters....... teretmeaniean tesasensanaes -1 +22 -6 2} 172 221 210
Paper, allied products wholesalers...... . +6 +5 +9 +1 109 108 118
Paper wholesalerS..essereneunnans +5 +7 +10 +1 107 106 118
Stationery, wallpaper wholesalers.. +11 -9 + 1] 125 128 117
Farm products (raw materials) merchants........ +53 +9 +20 -11 T123 T130 149
Other nondurable goods WhOLeSalerS...eesv.s... . +11 =1 +6 -2 111 123 113
Amusement, sporting goods distributors. . +4 ~39 +5 +10 233 279 134
Book, magazine, newspaper wholesalers. +14 +7 +3 -4 124 T141 T
C0oal WhOleSalerSe.ee e eesisrenasereraonnnnns +7 -2 +30 =20 s 69 110
Farm supplies WHOLESa1erS.snnsureneenrsnnsssronernanas . +14 +23 +3 -3 137 148 166

T Revised from Press Release of January 1957
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Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: GEOGRAPHIC DIVISION, FOR SELEGIED KINDS OF BUSINESS

JANUARY 1957
. Sales Inventory, end- Stock~sales ratios
of-month (at cost ercent
Kind of business and geographic division Percent change ¢ ) (o nt)
(See map page 2) Jamuary 1957 Percent changs,
from—- January 1957 from—- Janvary | January|December
January December January December 1957 1956 1956
1956 i 1956 1956 1956

MERCHANT WHOLESALERS, TOTAL......cvvinenes +11 -1 +8 -2 128 131 127
New EnElanda...veeescecssssaeaasssssarsossnnassonssssnnon “ee +4 -7 +10 Q 143 135 131
Middle Atlantic..... +9 . -3 +4 -1 113 118 112
East North Central.. .. +7 -1 +7 (o} 112 109 109
West North Centr@ls.cireiesiinroeanocanarassrcsvsisnenasee +8 -9 + ¢] 146 149 131
South At1antiCes e rciecneerinonnsrssrnsesesimacsarssacssnnes +9 0 +6 -1 144 151 147
East South Central.. . +23 +15 4] -1 352 599 512
West South Central.. .. +20 +1 +17 0 153 167 165
Mou.lzltsi\m ............ +8 -3 +5 o 130 119 130
PacifiCecerearcnarsocsoroncass feneevares eeereenaenananaen . +14 +1 +12 -1 120 125 121
Automotive equipment, tire-tube wholesalers...... vas +14 +7 +3 +2 216 249 234
New Englande..oveeensosansnescsarasoesasas . +53 +29 +7 +3 172 229 200
Middle Atlantic... .. +16 +9 +1 +5 200 237 203
East North Central. +36 -2 +2 -5 162 214 171
West North Central. +11 -5 +6 [0} 278 301 274
South Atlantic..... 0 +19 +5 +3 196 232 243
East South Central. +9 +12 4 +8 222 257 232
West South Central. +10 +13 +9 +2 261 265 289

MOUntain. e e reenens e +16 +7 (x) (x) (x) (x) (x)
PACIfiCeserinmnsiersrsnssrcascsasrsaniancrssenonsos . -1 -1 +2 +3 252 244 249
Electrical apparatus, supplies distributors......coveccies. +12 -15 +13 0 135 134 112
New England...cocesesicosnosoncscranseanns . -35 31 +21 -1 183 g6 118
Middle Atlentic.... . . +11 -8 +13 -3 130 129 116
East North Central. . +11 -21 +7 0 114 ns 92
West North Central. . +18 -23 +21 Y] 204 193 156
South Atlantic..... . + -15 +1 +2 151 154 126
East South Central. . +22 +3 +20 -5 159 168 185
West South Central, .. +5 -18 +20 4 210 185 170
Mountain,....... ver cee +14 -2 +31 +7 140 149 123
PacifiCivececceenss tessseeareeiranasasen veveens [ +20 -12 +16 +5 144 149 119
Elect. appliances, TV, radio sets, electronic parts distrs. +8 -1l +10 +5 162 163 140

New ENgland...oeeeeeresncnsossancsaroranens s eeraresenns +17 -6 {x) (x) (x}~ (x) x)
Middle Atlantic....ceceeinosnn e +1 =14 +14 +5 175 158 144
Fast North Central. oo +3 -15 +18 +7 169 151 128
West North .Central. B -19 ~11 -7 +3 151 137 133
South Atlantic... +12 -8 +9 e 165 198 136

East :South Central. +7 -7 {x) {x) {x) (x) {x)
West South Central. . -3 -11 +6 +11 177 164 143
Pacificeceass R R T R ERE R T TR +Y4 -6 +12 +7 205 211 179
Furniture, home furnishings wholesalerS.........eceecesrves +1 -12 +1 +2 209 202 173
Middle Atlantic...ieieecsvnascccaes cane ceveee +4 -10 -1 +1 229 236 205
East North Central.. [P +6 -14 +7 +7 171 168 134
West North Central.. . . -1 -8 +7 +3 196 176 198
South Atlantic.... .e -11 w2 +7 +3 239 203 166
South Central.. . +7 -1 -1 +10 217 202 178
PacifiCecennescccoann . +12 -3 +8 -3 199 215 - 156
Hardware wholesalers.. +5 ~1 +1 +7 256 261 233
Middle Atlantic..... -3 0 -5 -8 208 204 220
East North Central. +16 -2 +5 +9 241 254 219
West North Central. + + -5 +14 294 307 268
South Atlantic..... +5 +5 +13 +1 282 253 278
East South Central... e +5 +2 +9 231 233 220
West South Central. -2 ~12 +6 +16 331 307 252
PACITiCeraaeroaseassssacnnonans .. +10 -2 -2 +6 280 313 258
Plumbing, heating equipment, supplies distributors..eeesea. 0 =2 D1 . +1, 219 226 211
New England...scevennsscncsrnans F O .s -10 -6 -1 -2 243 233 253
Middle Atlanmtic.... . +2 | + -5 -1 193 209 197
East North Central,.. .. o] 4 + +5 225 217 203
West North Central... aes +13 -17 +5 0 260 266 260
South Atlantic,. .. +6 -4 -6 +5 179 232 162
South CentrBlaecesarrscasocsotsssavsassssnacasvoasees . -9 +7 -1 +2 271 250 280
PacifiCe.cseoeaes eessaene vesniaen veasennesan ceaieene vens 0 -2 +1 -3 208 217 200
Lumber, construction waterials FistTibutorSeecveeescnsennas -9 -3 -1 0 134 130 122
New Englande..eeresceeranasenezess P e -12 =41 +9 -6 101 91 55
Middle Atlantic... RN ~15 -8 -2 -1 }39 liz ig;

East North Central. vas =12 -12 +3 +10 3 1

West North Central - -14 +2 -17 =1 148 188 148
South Atlantic.... . +5 -6 -2 +2 165 181 149
South Central.... . s +16 -1 -2 122 138 141
PACITIC e ensevnncssusatsannassaresmeveosssssssnsonasasecs . -7 +3 +24 -1 57 47 58

See footnotes at end of table.
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Table 2.~-TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: BY GEOGRAPHIC DIVISION, FOR SWLECTED KINDS OF BUSINESS--Continued

JANUARY 1957
Sales Inventory, end- Stock-sales ratios
, Percent change of -month (at cost) {percent)
Kind of business and geographic division
(see map page 2) January 1957 from Janig;e‘{; 5?711?_;%:: -
January | January | December
January December January December 1957 1936 1956
1956 1956 1956 1956

Industrial machinery, equipment, supplies distributors.... +20 +8 +12 -2 142 153 151
New Englande.cecessssocenaans tererenstsvesissasarearanna +13 4 +28 +1 207 204 159
Middle Atlantic..... +33 +16 +2 -5 119 158 137
East North Central.. +11 +13 +3 -3 85 89 98
West North Central.... +9 +16 +6 +5 241 172 240
South Atlantic..... +5 +12 +10 +5 159 150 173
South Central... +32 +11 +9 -1 147 170 160
Mountain...... +11 -19 +25 ~2 186 159 156
Pacific.. +10 -1 +10 0 174 194 170
General-line grocery wholesalers. +14 +12 +4 +1 97 106 108
Middle Atlantic...... +15 +8 +1 [9] 105 124 114
East North Central.. +4 +7 + -4 80 78 88
West North Central. +15 +15 +3 +3 104 115 115
South Atlantic.... +13 +10 +3 +6 107 114 114
East Souwth Central. +18 +15 +% +1 104 i21 119
West South Central..... 0 +13 ~4 + 117 121 124
Mountain.eecassenesonns +19 +21 +12 + 122 127 142
PacifiCecerenans T +36 +18 +19 -1 65 70 73
Specialty-line groeery wholeSalerS..scseevsassssornsaness +10 +5 +9 -2 61 59 68

New England.... -5 -6 (x) (x) {x) (x) (x)
Middle Atlantic... +8 +6 +9 -1 59 53 66
East North Central.. +15 +10 0 -8 61 68 77
West North Central -2 +7 +16 -2 73 59 75
South Atlantic. +11 -3 +8 -9 92 88 98
South Central.. +25 +20 +9 -5 55 68 77
Pacificesesns. e -1 -6 -7 +12 43 44 35
+5 ~10 0 0 37 41 33

+11 -7 ) x) (x) (x) (x)
Middle Atlantic. +12 -14 -2 +2 14 16 12
East North Central... +7 +6 -3 -1 20 % 21
West North Central... +7 -16 +1 -1 48 50 40
South Atlantic.... +3 ~19 ~10 +3 21 24 16
South Central.. <3 -19 4] +9 25 21 16
Pacific....c..s +10 +1 -4 -1 3 89 78
Drug wholesalers (general and specialty lines)....ieeeeses +9 +7 +9 +3 154 151 166

New England..cevscssseos +5 +14 . (x) x) (x) [€3) x)
Middle Atlantic.... +6 -5 + +3 139 134 137
East North Central... . +7 +14 +6 -1 137 136 155
West North Central... . +15 +10 +8 +2 153 158 174
South Atlanticeicisiciescrncecienrsnnvosconasass . +11 +15 +10 +6 153 157 164
East South Central... . +8 +2 +12 +4 222 228 208
West South Central,..... . +12 +15 +13 +H 167 163 178
Mountaineesseessvnnseneanoe . +7 +25 +7 +6 170 173 210

PECALIC iasareessnnrassenononess earessrsessssetsesanntne +16 +17 +19 +1 146 145 165 -

Tobacco distributors...... ‘errees meereee cesseasitssarancae +14 -12 +1 +2 65 T 57
New England...cec.s +12 -16 +3 +2 66 68 53
Middle Atlantic.. +17 -19 +1 0 77 20 65
East North Central. +15 -11 +3 -3 59 &7 55
West North Central. +6 -19 +3 -1 69 73 58
South Atlantic..... +20 -6 +7 +15 55 56 40
South Central... +4 -2 =7 +3 55 63 51

PACITIC s unnnessserenanansnsas e cerereanaaan +15 -3 (x) (x) (x} (x) (x)
Dry goods, apparel wholesalers +1 412 41 +5 196 214 208
New Englandsecaceccaseceoss +14 +9 4 +1 227 201 290
Middle Atlantic -2 +16 -1 +3 173 199 197
Fast North Central.... +11 -13 +4 +2 189 215 153
West North Central....,. -8 o +8 +5 313 280 250
South AtlantiCeseceesscancess +2 +30 [¢] ] 164 186 164
South Central..... -5 +42 +11 +23 283 243 367
PACITiCecarnavresasn +16 -8 -5 +5 188 221 160

x Insufficient data to show separately.
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DESCRIPTION OF KINDS OF BUSINESS

All kinds of business 'in which merchant wholesalers operate are represented in
this survey. The kinds of business shown in this report parallel broad clas-
sifications used in ‘the 1954 Census of Business covering wholesale trade. Each
establishment in this survey has been assigned a kind-of-business classification
based upon iis trade designation and an anslysis of its annual 1954 sales by
commodity lines as reported in the 1954 Census of Business. A description of
each kind-of-business classification in this report is given below.

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchant wholesale establishments primarily en-
gaged in selling new and used passenger automobiles and similar motor vehicles,
road-type truecks, truck-iraciors, busses, trailers, and semitrailers to dealers
or to fleet operators, industrial accounis, and to commercial users. Dealers in
road-type trucks, truck-tractors, and truck-trailers are included here on the
basis of kind-of-goods sold.
 Automotive equipment, tire~tube wholesalers.--Merchant wholesale establish-
ments—-{requently referred 1o as jobbers in this trade--primarily.engaged in
selling automotive equipment, accessories, parts, tires, tubes and garage equip-
ment and tools.

Electrical, electronics, appliance disiributors

Electrical apparatus, supplies wholesalers.--Merchant wholesale establishments
selling a general line of electrical goods such as electrical equipment and
apparatus; wiring supplies and construction materials; lighting fixtures and
lamps; radio and television sets and accessories; electric refrigerators and
other electrical appliances and specialties; and electronic parts and equipment;
and those primarily engaged in selling such elecirical equipment and apparatus;

" wiring supplies and ‘consiruction materials, and lighting fixtures and lamps, as
conduits and fittings, interior wires and cables, wiring devices, safety swiiches,
poles, crossarms, pole-line hardware, outside wires and cables, residential,
commercial, and industrial lighting fixtures, and incandescent and fluorescert
lamps. Establishments specializing in the sale of electrical prime movers and
other electrical power equipment for the generation, transmission, or utiliza-
tion of electric energy are also included.

Electrical appliances, IV, radio seis, electronic parts distributors.--Merchant
wholesale establishments primarily engaged in selling such electrical appliances
and specinaliies as radio and television sets, dish washers, electric refriger-
ators, electric ranges, washing machines, ironers, radio and television parts
and accessories, home freezers, sewing machines, hot water heaters, electric
iroms, percolators, clocks, hotplates, vacuum cleaners, etc., and electronic

tubes, electronic replacement parts and accessories, and transmission and sound
equipment.

Furniture, home furnishings wholesalers

Furniture wholesalers.--Merchant wholesale establishments primarily engaged in
selling home or office furniture--wooden, metal or other.

Home furnishings, floor coverings vholesalers.--Merchant wholesale establish-
menis primarily engaged in selling household china, glassware, and earthenwate;
ficor coverings (carpets, rugs, linoleums, etc.); antique home furnishings; and

miscellaneous home furnishings such as brooms, brushes, curtains, draperies,

pictures end picture frames, window shades, kitchen utensils, phonograph records,
and musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments selling ageneral line
of merchandise sulficiently broad to service retail hardware stores and the hard—
ware departments of other outlets--general-line hardware wholesalers; and estab-
lishments primarily engaged in selling builders hardware, heavy hardware, shelf
or light hardware, and hardware specialties such as tools, cutlery, bolis, nuts,
rivets, serews, padlocks, keys, and the like--spe¢ilaty-line hardware wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
lishments primarily engaged insgeélling plumbing and beating equipment ard supplies
such as plumbing fixtures, including sanitary ware; steam and hot water heating
boilers, radiators, parts, amd fittings; .sioves, ranges, furnaces, and other
types of heating apparatus (except electric); oil burners; gas appliances and
supplies; plumbing pipe, valves, and fittings; and plumbers brass goods.

Lumber, consiruction materials digtributors

Lumber, millwork wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling lumber and millwork such as rough, dressed, and finished lumber;
sheathing, siding, {looring, shingles, plywoocd, veneers, doors, sashes, frames,
interior woodwork and irim.

Construction materials distributors.--Merchant wholesale estsblishments pri-
marily engaged in selling such consiruction materials as brick, tile, and - terra
cottia; cement, lime,ard plester; building glass; sand, gravel, and crushed stone,
ready-mixed concrete; roofing, siding and insulation; and stone, slate, concrete
products, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment distributors.--Merchant
wholesale establishments primarily engaged in selling commercial refirgeration
equipment {including electric) such as refrigerators , display cases, freezers,
dispensers, water coolers, food locker equipment; and those selling air con-
ditioning and ventilating equipment and supplies, including fans, blowers, and
accessories. ZEstablishments specializing in the sale of commercial refrigeration
comporients and accessories are also included in this classification.

Commercial machines, equipment disiributors.--Merchani wholesale establishment
primarily engagéd in selling office machines and equipment (except furniture)
such 2s adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, china, glassware, silverware, linens, and re-
lated items; store machines and fixtures such as display fixtures, show racks,
pricing equipment, cash registers, scales, meat slicers and grinders, coffee
grinders, -etc.; and such related equipment as florists’ supplies, theater supplies
and equipment, and parking meters. Establishments primarily engaged in selling
to users are included, as well as those selling to dealers.
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Machinery, équipment, supplies distributors--continued

Industrial machinery, equipment, sugglies distributors.--Merchdnt wholesale
egtablishments primarily engaged in selling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments selling
industrial machinery; industrial belting, hose, and packing; machine tools, mine
and mill supplies; oil well and oil refiming supplies; printing machinery and
supplies; indusirial rope, cordage, and twine; industrial materials, handling
equipment; power ftransmission equipment; end machinery and equipment for such
industries as food products, woodworking, shoe manufacturing, tanning, textile,
and paper and pulp.

Professional equipment, supplies distributors.--Merchani wholesale establish-
ments primarily engaged in selling dental supplies {chairs , sterilizers, cabinets,
instrumenis, dental gold and alloys, waxes, teeth, and the 1like); religious
supplies (church goods and religious articles such a5 statuary, vestments, fontis,
candles, religious pictures, calendars, literature, etc.); school equipment and
supplies (desks » blackboerds, chalk, rulers, wall and globe maps, etc.); optical
goods; surgical, medical, hospital supplies, and equipment; artists supplies;
engineering instrumenis and supplies; and supplies for other professions.

Surgical, medical, hospital supply houses.--Merchant wholesale establish-
ments primarily engaged in selling surgical and medical.insiruments; doctors
apperatus and equipment; orthopedic appliances; artificial limbs; operating
room and other hospital equipment; X-ray machines and accessories and other
scientific instruments used by physicians and in hospitals.

Service establishment, supply houses.--Merchant wholesale establishments pri-
meTily engaged in seliing barber and beauty supplies; laundry, dry cleaning
equipment, supplies {washing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, marking equipment, etc.); shoe service
supplies and equipment; undertakers .supplies {caskets, buriasl vaults, burial
garments, embalming chemicals and preparations, and other morticians and funeral
equipment); upholsterers supplies (fabrics, leather and fillings, and other types
of supplies used in the upholstery irade}; and miscellaneous service equipment,
such as janitors' supplies, furriers' supplies, bootblack's supplies, and hat
cleaners' supplies.

Other industrial machinery, equipment disiributors (not- shown separately in
accompanying table).-Merchant wholesale establishments primarily engaged in
selling (a) transportation equipment such as aireraft and meronautical equip-
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other transportation equipment and supplies; (b) construction machinery, equip-
ment such as road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and@ related construction equipment as pneumatic
hammers, concrete construction clamps snd forms, scaffolding, chutes, and wheel-
barrows--but not construction materials, and {c) farm-garden machinery, equip-
ment (including tractors) used in the preparation and maintenance of the soil,
‘the planting and hervesting of crops, and other operations and processes per-
taining to agriculture; dairy machinery and equipment, such as milking machines
and cream separators; pouliry equipment, suchas incubators, brooders, and feeders
and irrigation equipment.




Metals, metalwork (éxcept serap) distributors

Iron, steel, and products distributors.--Merchant wholesale establishments
usually referred 1o as steel warehouses—-primarily engaged in selling iron and
steéel ‘products such as semifinished forms and shapes, plates, sheets, strips,
bars, struetural shapes, piling, nails, tubular products, wire products, forg-
ings and castings. Sieel warehouses of firms operating steelvorks and rolling
mills are also included here.

Nonf'errous meials distributors.--Merchant wholesale establishments primarily
engaged in selling nonferrous metals and metalwork suchasaluminum, copper, tin,
brass, lead, and zine.

Scrap, waste materials dealers

Iron, steel scrap dealers.--Merchant wholesdle establishwents primarily en-
gaged in assembling, breaking up, sorting, and selling all forms of iron and
steel scrap, .

Waste materials dealers.--Merchant wholesale establishments primarily engaged
in assembling, soriing, and selling such wast¢e materials as nonferrous scrap
matals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and other
waste and salvage materials. Scrap iron and steel may be handled as secondary
lines.

Jewelry wholesalers

dJewelry wholesalers.--Merchant wholesale establishments primarily engaged in
selling & general-or specialty-line of jewelry such as clocks and watches 3 pre-
cious stones and metals; watch wmaterials, jewelers supplies; costume jewelry;
and miscellaneous items such as silverware, plated ware, medals, trophies, semi-
precious stones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers.--Merchant wholesale establishmenis handling
a general line of dry groceries and processed foods usually sold in retail gro-
cery stores, such as canned ‘foods, flour, sugar, coffee, tea and spices, as well
as such nonfood items as household chemicals, soaps and detergents, paper prod-
ucts, brooms, brushes, etc. Voluntary group wholesalers, retailer-cooperative
warel and h-and-carry depots are included, as well as nonaffiliated
general-line grocery wholesalers, -

Specialty-line grocery wholesalers.--This classification includes two general
types of merchant wholesale estsblishments: Those handling a combination of
grocery items, no one item predomonating, but not a sufficienily broad line of
commodities 1o be classified as "general line"; and ihose primarily engaged in
selling speclalized lines of groceries and related products, such as canned
foods; coffee, tea, and spices; dairy products; dried fruits and nuts ; frosted
and frozen foods; fish and seafood; bakery products; packaged hreakfast cereals ;
flour; cooking oils and shortening; and soft drinks.

Confeciionery wholesalers.--Merchant wholesale establishments primarily en-
gaged 'in selling candy, chewing gum, popcorn, potato chips, salted nutg, fountain
fruits end syrups, and related items. Cigars, cigarettes, and other products
are also frequently handled as secondary lines. .

Meat, meat products wholesalers.--Merchant wholesale establishments Pprimarily
engaged 1in selling fresh, frozen, cured or processed (but not canned} meats,
lard, and other edible meat products, Secondary lines such as butter, cheese,

©ggs, dressed pouliry, vegetable shortening, and canned meats are frequently
handled.

Farm products (edible) distributors

Poultry, poultry preducts distributors.--Merchant wholesale establishments
primarily engaged in selling 1live ar dressed pouliry, eggs, and related products.
Establishments primarily engaged in dressing pouliry are considered manufactures.

Fresh fruit, vegetable wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling fresh fruits, vegetables, berries, melons, and related
items.

Beer, wine, distilled spirits vholesalers

Beer, ale distribuiors.--Merchant wholesale establishments primarily engaged
in selling beer, ale, porter, stout and other fermented malt liquors. Soft
drinks, confectionery, tobacco, wines, and spirits are frequently handled as
secondary lines.

\\Ii'nel distilled spirits wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling ‘wines, whiskey, gin, rum, brandy, and other spirits,
including ‘meutral spirits and ethy) alcohol used in blending. Merchants who
bottle and sell wines and distilled spirits manufactured in bulk by others,
liquor depariments of drug wholesalers, and State-operated wholesale outlets are
included. State depois primarily engaged in supplying State liquor stores, how-
ever, are not included in vholesale trade.

Drugs, chemicals, allied products wholesalers
Drug wholesalers (general and specialty lines)
General-line drug wholesalers {not _shoun se@rste;l).-—mrchant wholesale

cstablishments engaged in selling a full 1line of drugs, pharmaceuticals, pro-
prietary medicines, druggists rubber goods, cosmetics, toiletries, drug sun-
dries, and related merchandise. Cooperatives and voluntary group wholesalers
handling a full linedf drugs ere also included in this classificetion. Liguor
departments of drug wholesalers, however, are included with "wines and distilled
apirits wholeselers.®

Specialty-line drug wholesalers {not_shown separetegz).—‘Merchant wholésale
establishments primarily engaged 1in selling proprietary wedicines, toilet
preparations, and articles suchas drugs, perfumes, -cosmetics, powders, shaving
prepfarations, toilet soap, dentifrices, combs, brushes,mirrors, medical glass,
bandages, rubber goods, and antisepties.
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Drugs, chemicals, allied products wholesalers--Continued

Industrial chemicals, explosives wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling such industrial and heavy chemicals as coal-
tar chemicals, plastics, compressed and liquefied gases {except LP gas), acids,
ammonia, soda, industrial alechols, explosives, dyestuffs, naval stores, etc.
Concerns primarily engaged in selling pyrotechnics and emmunition for small arms
are included in "Amusement and sporting goods wholesalers."

Paint, varnish wholesalers.~-Merchant wholesale establishments primarily en~
gaged in selling paints, varnishes, lacquers, enamels, calcimines, shellac, and
stains. (Glass, wallpaper, painters supplies, oils, chemicals, and related prod-
ucts are frequently handled as secondary lines.

Tobacco distributors
Tobacco distributors.--Merchant wholesale establishments primarily engaged in
selling wanufactured tobacco products such as cigars, cigarettes, chewing and
smoking tobacco, and snuff, Confectionery, smokers articles, razor blades, play-
ing cards, eic., are frequenily handled as secondary lines.

Dry goods, apparel wholesalers

Clothing, furnishings, footwear wholesalers.--Merchant wholesale establishments
primarily engaged in selling men's, boys' clothing, and furnishings (including
suits, coats, overcoats, work clothing, hats and caps, shirts, ties, and under-
wear); women's, children's clothing, furnishings, and accessories {including
suits, dresses, and skirts); furs andfur clothing; willinery, millinery supplies;
shoes and other footwear; work clothing; and related lines.

Dry goods wholesalers (general and specialty lines)

General-line dry goods wholesalers (not shown Separately) .-~Merchant whole~
sale establishments epgaged in selling a diversified combination of lines
usually sold in retail dry goods and gemeral merchandise stores » including
piece goods, home furnishings, work clothing, dresses,  infants' wear, no-
tions, and hosiery. Men's and women's clothing, furnishings, and millinery
frequently constitute secondary lines.
Specialty-line dry goods ‘wholesalers (not shown separately) .~-Merchant whole~
sale’ establishménts primarily engaged in selling hosiery, underwear, piece
goods, knit and lace goods, fancy linen and needlework and notions (thread,
tapes, needles, pins, buttons, hair accessories, zippers, and shoe laces).
Pisce goods converiers.--Merchant wholesale establishments which purchase tex-
tiles in the gray or unfinished form, have them dyeéd and/or finished by others,
usually on a coniract basis, and sell to the cutiing-up trade, garment makers,
wholesalers, or retailers. Converiers operating bleaching, dyeing, and finish-
ing plants &re not considered as merchant wholesalers.

Paper, allied products wholesalers

Paper wholesalers.--Merchant wholesale establishments primarily engaged in
selling wrapping peper and other coarse paper; fine paper (writing papers, re-
production paper stock, cover, iext, thin, and ofher fine papers); newsprint and
book paper; paperboard;and converted paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps,

Stationery, wallpaper wholesalers. --Merchant wholesale establishments primarily
engaged in.selling commercial and social stetionery, ineluding envelopes, type-
writer and mimeograph paper in cut sizes, file cards and folders; and office
supplies such as pens, pencils, writing inks, carbon paper, paper clips, type-
writer ribbons, greeting cards, and erasers; and embossed and printed wallpaper
for use in covering or decorating interior walls and ceilings.

Farm products (raw materials) merchants

Parm _products (raw,materials) merchants.--Merchent wholesale éstablishments
primarily engaged in selling cotton, grain, hides, skins, raw furs, livestock,
leaf tobacco, wool, mohair, horses and -mules, end other inedible products such
as broomcorn, moss, hair, feathers, bristles, and fibers. This classification
includes werchants (ineluding terminal elevators) primarily engaged in selling
ray farm producis in marketing centers. Dealers buying such producis direct
from farmers and assewbling them at local production points are classified as
"azsemblers" end not included here. !

Other nondurable goods wholesalers

Amusement, sporiing goods distributors.--Merchant wholesale establishmentspri-
warily engaged in ‘selling cameras and photographic goods (cameras, parts, and
accessories, projection apparatus, enlargers, developing and printing room appa-
ratus and accessories, sensitized unexposed photographic supplies and equipment) ;
sporting goods (toys, games, novelties, firevorks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bile
liard and bowling equipment and supplies; and hobby goods.

Book, wagazine, news r wholesalers,--Merchant wholesale establishments pri-
marily engaged in selling books, magazines, periodicals, newspapers, and related
items.,

Loal wholesalers.~~Merchant wholegale establishments primarily engagedin sell-
ing bitumious .coal, anthracite coal, and ccke. This inecludes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling mixed and other feeds; fertilizers, fertilizer materidls, and
agricultural chemicals; seeds {farm, garden, and flower); and miscellaneous farm
supplies such as hay, straw, and alfalfa.

Merchant wholesalers, n.e.c.~-(Not shown separatelyin the accompanying table.)
Merchant wholesale establishments primarily engaged in selling petroleum prod-
ucts,cut flowers and potted plants; forest products except lumber; inedible oils
and fats; textiles and materials other than dry goods; industrial yarns; erude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
products not elsewhére classified; and establishments handling a line of mer-
chandise too broad to be included in any of the classifications outlined above.
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SALES AND INVENTORIES

Sales

Sales of merchant wholesalersin February 1957 were
7 percent below January sales but were only slightly
(1%) below February sales a year ago. However, cumu-
lative sales for the first two months of 1957 were 5
percent higher thanin the comparable period of 1956.
(Data in this report are not adjusted for number of

days 1n the month nor for seascnal or price fluctu-
ations.) :

Durable goods trades, in total, were off 6 percent
from January sales and down 3 percent from a year
ago. Nondursble goods trades reported an 8 percent
decline from previous month sales but,experienced a
slight (1%) gain over sales a year ago. Nondurable
goods trades, with sales in the first two months 8
percent higher than a year ago, reflected a larger
gain than the durable goods trades, which were up
only 2 percent over the first two months of 1956.

Sharp declines from previous month sales were re—
ported by farm products merchants (20%), iron, steel
scrap dealers (18%), and lumber, millwork wholesalers
(17%). Most other trades experienced moderate de-
clines. Jewelry wholesalers, up 13 percent, amuse-
ment, sporting goods distributors, up 12 percent, and
air conditioning, commercial refrigeration equipment
distributors, up 10 percent, reflected the principal
increases among the few trades registering gains.
In comparison with sales a year ago, most trades re-
ported small gains. These were offget, however, by
large declines shown by lumber, millwork wholesalers
(24%), waste materials dealers (23%), end specialty-
line grocers (11%).

A1l geographic divisions showed declines from
January 1957 sales, the smallest decrease (3%) being
shared by the West South Central and Mountain Divi-
sions, the largest (10f) occurring in the Pacific
Division., Compared with year-ago sales, geographic
division trends varied. One geographic division, the
South Atlantic, showed no change; four indicated
moderate inereases; while the remaining four noted
small declines. The largest inecrease (8%) was regis-
tered in the West South Central Division; the largest

decline (5%) was experienced in both New England and
the Middle Atlantie Divisions,

Inventories

Wholesalers inventories at the end of February re-
mained at the same level as a month earlier but were
9 percent above stocks on hand a year ago. Durable
goods trades, in total, were up 2 percent since Jan-
uary while nondurable goods trades declined 3 percent.
The February 1957 stock-sales ratio for all merchant
wholesalers--at 142 percent--was 9 points above the

ratio for January 1956 and 10 points sbove the ratio
for a year ago.

Most trades indicated small changes from previous
month inventories. However, farm products merchants
reported a drop of 14 percent and farm supplies were
off 8 percent. In most trades, inventorles were sub-
stantially higher than a year ago. The sharpest in-
crease was reported by coal wholesalers (52%). Other
large inventory gains were shown by iron, steel
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products distributors (29%), farm products merchants
(27%), industrial machinery distributors (19%), and
iron, steel scrap dealers (16%). Jewelry wholesalers,
down 5 percent, and piece goods convertersand lumber,
millwork wholesalers, each off 6 percent, were among
the few trades who noted small decreases from year-
ago stocks,

By geographic division, changes from previcus month
inventories were moderate, ranging from an increase
of 3 percent in the East North Central Division to a
decline of 4 percent in the West North Central Divi-
sion. However, all divisions reported inventories
from 4 to 14 percent above year-ago levels. The West
South Central Division, with stocks up 14 percent,
noted the largest Increase.

General

Data shown in this report are based on a probability
sample representative of all merchant wholesalers in

the country. A deseription of the revised sample is
ineluded on page 2.

Each month approximately one week priorto the pub~-
lication of this report, an advance release is issued
containing percentage changesin salesand inventories
and stock-sales ratios for most trades covered by

this report. This advance release is available upon
request.

For sale by the Bureau of the Census: single copy—10¢, annual subscripticn—$1,00.
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DESCRIPTION OF SAMPLE, TERMINOLOGY AND KINDS OF BUSINESS

Scope_of the Survey.--Wholesale trade includes several types of
establishments: merchant vholesalers; manufacturers sales branches
and sales offices; petroleum bulk stations; assemblers of farm prod-
ucts; and agents, brokers and  commercial merchants. This survey
is limited to merchant wholesalers which constitute the major portion
of the broad field of wholesale trade. However, all kinds of busi-

ness in which merchant wholesalers operate are represented in this
survey.

Merchant vwholesalers are desceribed in +the Standard Industrial
Classification Manual developed by the Federal Bureau of the Budget,
as "Establishments usuelly kmown as wholesalers, merchant wholesalers
or jobbers, primarily engaged in buying, taking title to, and where
customaery, physically storing and handling goods and selling the goods
at wholesale principally to retailers and industrial and commercial
users. This group also includes industrial distributors » -exporters,
and importers, cash-and-carry wholesalers; drop shippers, wagon dis~-
iributers, ete. The establishments included in this group may perform
operations on thé goods incidental to +the wholesale trading and de-
livery, such as installing equipment, and fixtures; and collecting and
baling waste materisls. Firms which operate retail and manufacturing
establishments in addition to their wholesale establishments report
only for their merchant wholesale establishmenis. A description -of
each kind of business classification shown in this report is included
on page 6.

Sample design.~-Firms reporting in the survey are part of a prob-
ability sample representing merchant wholesalers in all kinds of busi-
ness. The sample, which includes .over 17,000 firms (about 26,000 es~
tablishments) is drawn from itwo sources: (1) 1954 Census of Business
lists representing all wholesalers (with paid employees) in business
in.1954 and (2) Bureau of Old Age and Survivors Insurance (BOASI) lists
of wholesalers (with paid employees) entering business {or requesting
new Employer Identification Numbers) sifice 1954. -

The reporting panel includes a Fixed panel of about 1,400 wvery
large firms reporting monthly and four rotating panels each containing
about 3,900 smaller firms which report every fourth month. In any
given month, the total reporting panel includes about 5,300 firms.
Over 90 percent of this number of firms submit their reports in time
for tabulation.

The number of firms selected in the sample for each kind of busi-—
ness varies from 150 to 650 firms, depending upon (&) the total number
of firms in the trade, (b) the distribution of firms within the trade
by sales-size, (¢) the degree of reliability desired in the data, and
(d) whether geographie division trends were to be shown for the trade.

This sample has been designed +to develop monthly dollar volume
estimates of sales and inventories by kind of business with .a sampling
variability for each trade of approximately 5 percent at the one sigma
level. The sampling variability of the percentage changes based on
this sample is expected to be somewhat lower. In those kinds of busi—
ness for which percentage changes are shown by geographic division,
the sample chosen for the national estimates was increased by about
50 percent to provide wider representation by geographic division. In
some of these irades, however, data are not shown separately for some
geographic divisions because even this increase in the sample size will
not provide reliable results in all geographic divisions.

Each firm selected in the sample has an assigned weight which
reflects its probability of selection (or, in other terms, the nwmber
of firms in the trade which it represents in the sample}. Large firms
are selected with certainty, thus having a weight of one (1). Other
firms are sampled at varying rates » Gepending upon size,with smaller
firms having a lower probability of selection and thusa larger weight.

Percentage changes.--For each firm reporting, data are available
for each of the three months (current, previocus, and year ago) for
which comparisons are made. Sales and inventory figures reported for
each firm are multiplied by its weight and the resulis swmmarized to
obtain percentage changes of sales and inventories and stock-sales
ratios. Data in this report are not adjusted for number of days in
the month nor for seasonal or price fluctuations.

Seles include sales of merchandise and receipts from repairs or
other services io customers after deducting returns and allowances, and
discounts. Sales of merchandise for others on a commission basis are
also included. ZLocsl and State sales taxes, and Federal excise taxes
are included. Sales trends shown in this report reflect the operation
of firms selected in the sample which were in business in each of the
three months compared.

Inventory, end-of-month represents stock, at cost value , of mer-
chandise on hand for sale at the end of the month. Inventory trends
are based on reporis from only those firms which included data for all
three periods compared. The number of firms reporting inventories is
generally smaller +than the number reporting sales. Some firms cannot
submit inveniory data in time for tabulation but furnish sales figures
only.

Stock-sales ratics sare percentages derived by éividing stocks, at
cost, by total sales for those firms reporting inventories in conjunc-
tion with sales. Excluded from these ratios were all firms which re-
port "zero" inventories (e.g., drop shippers). No adjustment is made
in these calculations for the markup of sales, which varies from trade
to trade.
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Sales Inventory, . s
end—of~month Stock-sales ratios
Percent change (at cost) (percent)
Kind of business Feb. 1957 2 mo. Percent change, .
from-- 1957 Feb.1957 from—- Feb. Feb. Jan
from ;
1957 1956 195
Feb. Jan. 2 mo. Feb. Jan. 7
1956 1957 1956 1956 1957
MERCHANT WHOLESALERS, TOTAL..ciisinrnscnnnne -1 -7 +5 9 (O i 142 132 133
Durable goods, total...... e teeseansera bttt e tanen . -3 - 42 +9 42 182 164 170
Automotive WholesBlerS e iisrrirersssecertonsorsenceesennseenson +6 -9 +8 +2 0 210 214 198
Motor-vehicle distributors ens . +2 -2 e +5 -2 138 140 133
Automotive equipment, tire-tube wholesalerS......se.. . +7 ~-11 +10 +1 0 227 231 213
Electrical, electronics, appliance distributors. cesrenasuses 0 ~5 +5 +12 +2 196 179 182
Electrical apparatus, supplies distributorS........ PPN +2 -1 +7 +13 +3 175 161 166
Electricel appliances, TV, radio sets, electronic parts,
QLB UL OIS st e teuentrnrenesssosnnsoncrosearsarasanasensnns -1 -9 +3 +10 a 218 200 197
Furniture, home furnishings wholesSalerS....esesoeesseren -2 +1 ~1 +2 +3 193 180 188
Furniture WholeSalerS.civisssssscanrasnseasss o] +1 +2 ~1 +4 199 187 186
Home furnishings, floor coverings wholeSalerS......sese. -3 +1 -2 +3 +3 191 178 189
Hardware , plumbing-heating goods WhOleSalerS..evsvseasrossvsenne -1 -7 +1 0 +3 242 241 220
Hardware wholesalers....i.... seersenenienans caena =2 -3 +1 +1 +5 261 251 242
Plumbing, heating equipment, supplies AiStribuborSs.s.ssesones o =10 ¢} -1 +1 223 230 200
Lumber, construction materials AistributorS...csseeeescnesinvens ~15 ~8 ~12 4] -2 146 130 145
Lumber, millwork WholeS8leTS.eeveecevsnnsensrassn srven -24 ~-17 -18 -6 -2 178 146 164
Construction materials diStributOrSeseseeceeesnsonssasensesens -3 +7 =3 +8 -2 116 112 125
Machinery, equipment, sSupplies AiStribUbOrS.ececesessssreserones -1 0 +6 +15 +2 190 169 190
Air conditioning, commerciasl refrigeration equipment j
AistribULOTS e te e vaveisatasssnsarssennnanssa . +2 +10 0 +6 +6 206 194 222
Commercial mechines, equipment diStTibULOTS..evseeesernss .. +1 0 0 +12 +4 155 147 159
Industriel machinery, equipment, supplies Ai8tributorS........ -1 0 +10 +19 +2 174 148 168
Professional equipment, supplies distributorS..........e... +1 -2 +5 +4 0 186 178 182
Surgical, medical, hospitel supply houses... +2 +3 4 +2 0 142 143 147
Service establishment SUpply hOUSES.ssesuveeses cesrasensane [ +6 -2 +6 +9 42 149 151 149
-1 -9 4 +27 +5 193 149 166
+2 -8 +7 +29 +6 231 178 200
Nonferrdus metals distributorS.e.ceceeesn.. =7 ~10 -2 +13 -1 96 79 83
Scrap, waste materials deAleTS.evissciseessssersarassey esrecsaes 12 -17 -2 +11 ~2 44 36 37
Iron, steel scrap dedlers... cereanas . *3E -18 +6 +16 -3 38 31 32
Waste materials dealerSeisvevsssercscsconianeensns e =23 ~13 ~16 +2 -1 59 46 52
Jewelry wholesalerS.eeteeesveanceasneans 0 +13 +2 -5 "-2 257 304 308
Hondurable goods, total.....iivevivnvnnnn.s esevenees +1 -8 +8 +9 -3 110 105 104
Grocery, confectionery, meat wholesalerS.eeeeseessss. ceviensenns -2 -9 +5 +2 +1 84 g1 75
General-line grocery wholesalers...... sesesesssraes +2 -9 +8 0 o 104 109 97¢
Voluntary groupSceessiscernaassss +1 4 +5 +1 +4 93 94 86
Retailer-cooperative.... +8 =10 +16 +6 +4 81 85 71
Nonaffiliated..cs.iass -5 -12 +4 -2 -1 1326 139 126
Specialty-line grocery wholesalers. =11 -10 -1 +5 +1 87 71 75
Confectionery wholesalerS.evveeeanvess ctasesearrrrarens +1 -6 +4 +2 +1 93 90 86
Meat, meat Produets WROLeSElerSe.ecsersoaensnsaessrnssoncnssse + =11{ | +10 + +1 20 20 18
Farm products (edible) GiStribuborE.eescesseseesssnnsonsansennss -6 -7 -3 49 0 38 29 31
Poultry, pouliry products distributorsS...... -9 12 -9 +15 +4 33 25 26
Fresh fruit, vegetable wholesalerS..e..e..s.. 4 -5 0 +6& -2 40 31 34
Beer, wine, distilled $pirits WhOleSAlerS.s.sesencoreseoensnseee +5 +4 +5 +13 -3 119 112 131
Beer, ale distribUutorSesscecsssnceccecrensonenneonns . +3 +2 +4 +10 +5 68 64 67
Wine, @istilled Spirits WholeSALlerS.s.eevesvrseesosssnsosnssns +5 +5 +6 +14 -5 149 140 i
Drugs, chemicals, allied products wholeSalers........ +3 -9 +6 +10 0 161 149 145
Drug wholesalers (general and specialty li.nes) eesan % 11 +7 +10 +1 178 164 159
Industrial chemicals, explosives WholeSalerS........ +4 =7 +5 411 -1 117 109 105
Paint, varnish Wh0leSaLlerS.e:ciaeseseeseaseneeoannessneonsenss ~4 -5 -1 +7 0 209 191 195
TObACCO Ai8triDULOTS . s s srenenesstosnsesssssrssnesmoneonasnos +1 4 +7 +2 0 66 61 58
Dry goods, apparel WNOLEBAIETSaasnusoenesnscrersnsncrcnennninnne =7 -3 -3 +1 Q 184 169 184
Clothing, furnishings, footwear WholeSAalerS.....eeeeess.. -7 +6 -5 +7 +4 211 178 226
Dry goods wholesalers (general and specialty lines)...... -5 -6 0 -1 -5 149 142 148
Piece goods converterS.eieeeeav.. -8 =7 -5 -6 +3 207 205 197
Paper, allied products wholesalers. +2 -6 + +7 -1 118 121 119
Paper wholesalerS.viserennsesnnes +2 -6 +4 +7 -2 115 119 118
Stationery, wallpaper wholesalerSe...evs.. +4 -6 +7 + +3 145 139 132
Farm products (raw materials) merchantS....... +8 -20 +32 +27 -14 T145 T149 T139
Other nondurable goods wholesalers...... cetsesveees +# -8 +7 +6 +2 3100 100 92
Amusement, sporting goods distributors. . +8 +12 +6 +7 48 155 166 164
Book, magazine, newspaper wholesalers.. [T +5 -5 +9 +10 +5 139 130 134
Coal wholesalers...... cerecenan ~1 -12 +3 +52 -7 67 49 61
Farm supplies HHOLEBA OIS s atseenansennnsroncnsosennesnennnns +3 +8 +8 ~2 -8 118 120 145

T Revised from Press Release of February 1957.
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Teble 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT ‘WHOLESALERS ;

FEBRUARY 1957

BY GEQGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

Sales

Inventory, end~

Stock-sales ratios

Percent change of-month {at cost) percent)
Kind of business and geographic division Feb. 1957 2 mo. | Percent change,
(See map pege 2) from-~ 2‘_957 Feb. 1957 from-- Feb. Feb. Jen.
rom
Feb. Jan. 2 mo. Feb. Jan. 1957 1956 1957
1956 1957 1956 1956 1957
MERCHANT WHOLESALERS, TOTAL ....... Ceeveadiesennebiaase =1 -7 +5 +9 0 142 132 133
New England..sescsass, -4 -7 o} +5 +1 136 130 128
Middle Atlantic.... -4 -9 +2 +6 Q 122 i 108
East North Central.... -2 -5 +2 +12 +3 133 117 124
West North Centrai.. +5 -7 +6 +5 -4 146 157 141
ggu’ch Atlantice.eessas 0 -8 +5 +12 +2 171 157 156
st South Central.. +5 -6 +13 +12 ~3 171 156 168
West South Central.. 48 -3 +14 +14 -2 157 151 156
Mountain..seveeeases +3 ~3 +5 +4 1 159 160 157
PACIfiCetseertnnnanans -3 -10 +5 411 -3 143 130 137
Automotive equipment, tire-tube wholesaleérs... +7 =11 +10 +1 0 227 231 213
New England. +7 ~15 +31 ~8 -5 242 277 220
+11 -18 +14 +1 +2 207 220 172
-1 +1 +11 3] ~1 190 186 193
West North Central. +7 -1 +9 -3 -1 318 361 316
South Atlantic...... +8 4 +4 +8 +4 220 215 205
East South Central.. +13 ~3 +11 +11 +4 240 217 220
West South Central.. +12 -6 +11 0 +1 225 249 210
Mountain..coeenesnanne saterescianeesisnanae +43 -11 +23 0 -7 202 325 192
PR I C s et ateatetsneeeresonsionnonseseneesoennenrnonss ORI RN +3 ~10 +1 +1 -1 255 225 252
Electrical apparatus, supplies distributors....... veves +2 -1 +7 +13 +5 175 161 166
New Englandecseceasacscesonceesis ~ -8 ~17 +6 +11 165 160 152
Middle Atlantic.. (3} -5 +6 +23 +9 162 138 133
East North Central.. -2 0 +5 +16 18 167 135 153
West North Central.. +13 + +16 +21 +7 224 212 218
South Atlantic...... -7 -5 ~3 0 +4 179 170 169
East South Central.. +11 +10 +18 +20 +4 174 175 183
West South Central.. +13 +12 +10 +15 +5 193 198 208
Mountain....eesses +21 + +16 +14 +4 148 160 147
2T T S +1 -4 +9 +6 -3 159 154 159
Elect. appllances, TV, radio sets, electronic parts distrs.. -1 -9 +3 +10 Q 218 200 197
New Englanducececsecessaanss -6 -5 +2 -1 +1 265 254 253
Middle Atlantic.. +5 4 +3 +17 +1 200 191 189
East North Central. -1 ~11 +1 +15 +2 219 186 195
West North Central. ~12 -3 16 ~2 +3 233 215 214
South Atlantic..... -5 -18 +4 +15 4 225 202 167
East South Central.. -18 ~15 -10 0 +8 250 227 163
West South Central. . . . -5 +3 ~4 +4 +1 198 165 210
Pacific......................................................... +10 -14 +12 +33 ~10 203 189 194
Furniture home Turnichings WholeSElerS e rersorannecnvennoeneess ee -2 +1 =1 +2 +3 193 180 188
Middle AtlantiCe.creiecernseseacenens -3 +9 ) +4 +3 197 174 211
East North Central.. -2 0 +2 +2 +1 172 171 173
West North Central.. -5 ~3 -3 +3 +6 209 195 196
+16 +1 [ +7 -1 264 243 206
-3 =7 +2 -4 +5 263 238 244
-6 -5 +2 +3 42 160 151 147
=2 =3 +1 +1 +5 261 251 242
-8 -8 -6 - -6 +2 124 123 105
Eest North Centrali..s... -5 +3 + +1 7 255 238 253
West North Central..... +4 +2 +4 -1 + 294 309 283
South Atlantice.essess.. +1 -10 +3 +8 +5 322 311 277
Eagt South Central.... . -2 -9 +1 =2 +6 242 233 208
West South Central...evevesess +3 +4 0 + +6 321 326 333
T D +3 -3 +6 (4} 0 302 292 294
Plumbing, heating equipment, supplies d4stributorS.eeeeesssesoress o] =10 0 -1 +1 223 230 200
New Englandeeececevocvaes 0 +1 -5 o} +% 193 130 191
Middle Atlantic... -8 -10 =3 +2 +1 313 284 287
East North Central. [¢] -6 0 -6 -6 171 180 176
Wesi North Central. -7 =20 +2 +1 +2 280 256 218
South Atlantic..... +3 ~13 +5 +1 +9 215 227 178
South Central.... +7 -3 -1 -9 -2 225 253 223
PacifiCeeecs.. G raeseaceaataasssattantesaaresatsanncnosann +8 0 + +6 +2 260 283 250
Lumber, construction materinls AigtribubOrS..eeeeceesonenoeessses =15 -8 =12 Q =21 146 130 145
NeW BNELAIEers e raseanesnsonssnnssnnsns = -1L ) -1 1 125 179 116
Middle Atlantic....... Cesven =17 -1 ~-16 -1 -2 153 137 156
East North Central.... cane =19 -1 -16 +2 +1 153 125 146
ceene =11 =17 ~12 -5 +5 179 -190 192
veeesans -3 -8 0 +8 +12 147 141 129
veseenen -10 -1 =7 +5 =7 153 126 152
teesan ~19 =9 -4 -11 ~14 119 98 134
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Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS-—Continued

FEBRUARY 1957

Xind of business and geographic division
see map page 2)

Industrial machinery, equipment supplies distributors....evesveeas
New.England.eesevesconsnean
Middle Atlantic..
East North Central..
West North Central..
South Atlantic......
South Central.....
Mountaine......
Pacificeiiau..ns

Middle Atlanticiiicecesnaens
East North Central........
West North Central.....
South Atlantic.........
East South Central..
West South Central...

PacifiCecnvceasrann

West North Central.....
South Atlantic......
South Central.......
PacifiCiceenenennnes reees

Fresh fruit, vegetable wholesalers.......
New Englandeecssesessecencenes
Middle Atlantic.....

R N PR TR PR

South Atlantice.....
South Central.......
Pacifice.ccvennn

Drug wholesalers (general and specialiy-lines).....
New Englandecceesnaans
Middle Atlantic......
East North Central.......
West North Central.....
South Atlantic......
East South Central,.
West South Central.,.
Mountaine.ceieesaass
Pacific........

Tobaceo distributors.....
New Englandeessiceseensss
Middle Atlantic.scices...
East North Central....
West North Central...
South Atlantic.......
South Central,....
Pacific.....\.

Dry goods, apparel WHOleSAlerSe...sseeeessesesenons
New England..eveeececencananenns
Middle Atlantici.eiieiesnass,
East North Central..........
West North Central..
South Atlantic......
South Central..
Pacificeiieivinauas

Sales Inventory, Stock-sales ratios
end-of ~month (percent)
Percent chaenge (at_cost)
Feb. 1957 2 mo. } Percent change,
from-~ 1957 Feb. 1957 from--
from Feb. Feb, Jan.
Feb. Jan. 2mo. | Feb. .| Jan. 957 193 | 1957
1956 1957 1956 1956 1957
-1 0 +10 +19 +2 174 148 168
+10 =13 +12 +31 -3 175 164 182
-10 +3 ©+10 +33 +3 216 144 204
+14 +7 +12 +20 -1 154 151 171
~1 -13 +2 +21 + 151 121 136
-6 -14 +2 +9 +2 184 153 149
0 0 +17 +14 + 161 146 154
-5 +3 + +25 +6 203 193 208
-9 -2 -1 +20 +1 210 154 194
+2 ~9 +8 0 0 104 .109 97
-9 -10 +3 -10 + 120 127 113
+7 0 +5 +9 +8 78 77 73
+3 -2 +8 ~4 -2 106 113 107
0 -11 +8 -4 +2 102 110 89
+5 -5 +10 +2 o} 135 136 128
+9 ~6 . +6 +4 +1 _ 107 116 100
+3 -13 +12 +9 +2 131 122 111
-2 -24 +15 +14 -3 81 74 69
=11 -10 -1 +5 +1 87 71 75
% =7 4 +21 0 61 44 51
-15 -13 -3 +13 +7 97 &4 71
-11 -12 +2 6 +5 80 67 69
-18 -16 -10 -8 -5 T4 72 76
=7 -6 +1 -5 0 130 128 127
+14 -8 +20 +15 +13 20 91 T
=7 -3 ~5 -2 -8 61 63 66
4 -5 0 +6 ~2 40 31 34
-8 -2 +3 +3 +6 32 28 30
-3 -2 +2 +33 +9 56 16 21
-9 -7 0 +7 + 21 18 19
-7 -5 -2 +1 -3 49 42 43
+2 -1 +3 +9 +4 31 32 31
+3 +1 +1 +6 -9 40 30 35
-9 -13 0 +1 14 52 46 57
+4 =11 C 47 +10 +1 178 164 159
+15 -11 +10 +9 +3 163 179 155
0 ~13 +3 0 0 161 154 146
+7 -12 +7 +# +1 161 156 145
+11 -3 +13 4 -1 191 209 188
+e -8 +8 +21 +5 172 153 144
+7 -6 +7 +16 +4 198 179 17
+4 -8 +9 +11 +3 205 187 184
+9 -16 +8 +13 +2 197 190 i
+5 =15 +11 +24 -5 161 137 145
+1 4 +7 +2 0 66 61 58
-1 -3 +6 -3 +2 52 50 50
+2 -2 +8 +2 -3 63 62 59
+1 -2 +7 +2 +3 66 66 60
o -9 +3 +8 +1 76 T4 70
0 -1 +9 +5 -2 80 53 56
-2 -9 +1 +8 +1 61 56 55
+5 -6 +9 -5 -3 44 47 42
=7 =3 -3 +1 0 184 169 184
-18 +1 -6 -5 ~4 183 164 174
-5 4 ~4 0 o] 180 172 179
-3 -6 +3 [¢] 0 168 141 168
~12 +25 -10 +15 4] 269 208 323
=13 -2 -7 +8 +7 196 11 198
~15 -7 -9 +2 +8 213 194 174
+2 +3 +7 ~21 -10 1c5 100 124
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DESCRIPTION OF KINDS OF BUSINESS

411 kinds of business -in which merchant wholesalers operate are ted in

this survey. The kinds of business shown in this report parallel broad clas-
sifications used in the 1954 Census of Business covering wholesale irede. Each
establishment in this survey has been assigned & kind-of-business classification
‘based upon 1its trade designation and an analysis of 1ts annual 1954 sales by
comnodity lines as reported in ' the 1954 Cemsus of Business. A description of
each kind-of-business classification in this report is given below.

DURABLE GOODS

Automotive wholesalers
—_——

Motor-vehicle distributors.--Merchant wholesale establishments primerily en-
gaged In selling new and used passenger automcbilés and similar motor vehicles )
road-type trucks, truck-tractors, busses, trailers, #nd semitrailers to dealers
or to fleet operators, industrial accounts, and to commercial users. Dealers in
road-type trucks, truck-tractors, and truck-trailers are included here on the
basis of kind-of-goods sold.

Automotive equipment, tire-tube wholesalers.--Merchant wholesale establish-
ments-~frequently referred 1o as jobbers in this irade--primsrily engaged in
selling automotive ’equipment, accessories, parts, tires, tubes and garage equip-
ment and tools. :

Electrical, electronics, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchant wholesale establishments
selling & general line of elecirical goods such as electrical equipment -and
apparatus; wiring supplies and construction materials; lighting fixtures and
lamps; radio and television sets and accessories; electric refrigerators and
other electrical appliances and specislties; and electronic parts and equipment;
end those primarily engaged in selling such electrical equipment and apparatus 5
wiring supplies and construction materisals, and lighting fixtures snd lamps, as
conduits end fittings, interior wires md cables, wiring devices, safety switches,
poles, crosserms, pole-line hardware, outside wires eand cables, residential,
commercial, and industrial lighting fixtures, and i d t and {1 L
lamps. Establishments specielizing in the sale of electrical prime movers and
other electrical power equipment for the generation, transmission, or utiliza-
tion of electric energy are also included.

Electrical applisnces, TV, radic.=is, electronic parts distributors.--Merchant
vholesale establishments primarily engaged in selling such elecirical appliances
and specialiies as radio and television sets, dish washers, electric refriger-
ators, electric ranges, washing machines, ironers, radio and television parts
and accessories, home freezers, sewing mechines, hot water heaters, electric
irons, percolators, clocks, hotplates, vecuwn cleaners, etc., and electronic

tubes, electronic replacement parts and accessories, and transmission and sound
equipment.

Furniture, home furnishings wholesalers
Furniture vholesalers.--Merchant wholesale esteblishments primarily engaged in
selling home or office furniture--wooden, metal or other.

Home furnishings, floor coverings wholesalers.--Merchant wholesale estsbligh-
ments primerily engeged in seliing h hold china, gl e, and ear ;

STOCK—~SALES -RAT10S. OF MERCHANT WHOLESALERS (N SELECTED
KINDS OF BUSINESS: FEBRUARY 1957 COMPARED WiTH FEBRUARY 1956
(P;;cantl .
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’ H
floor coverings {earpets, rugs, linoleums, etc.); entique home furnishings; and
miscellansous home furnishings such as brooms, brushes, curtains, draperies,
pictures amd picture frames, window shades, kitchen utensils, phonograph records,
and musical instruments.

Herdware, plumbing, heating goods wholesalers

Herdware wholesalers.--Merchant wholesale establishments selling ageneral line
of merchandise sufficiently broed to service retaill hardware siores and the hard-
ware departments of other outlets--general-line hardware wholesalers; and estab-
lishments primarily engaged in selling builders hardware » hesvy hardware, shelf
or light hardvare, and hardware specialties such as tools, cutlery, bolts, nuts,
rivets, screws, padlocks, keys, and the like--specilaty-line hardware wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
1lishmen®s primarily engaged EJselling plumbing and heating equipment ard supplies
such as plumbing fixtures, including sanitary were; sieam and hot water heating
bollers, rediators, parts, ad fittings; stoves, ranges, furnaces, and other
types of heating apparatus (except electric); oil burners; gas sappliences and
supplies; plumbing pipe, velves, and fittings; and plumbers brass goods.

Lumber, construction materials distributors

Lumber, millwork wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling lumber and millwork such as rough, dressed, end finished lumber;
sheathing, siding, flooring, shingles, plywood, veneers, doors, sashes, frames,
interior woodwork and trim.

Construction materials distributors.--Merchant wholesale establishments pri-
marily engaged in selling such consfruction materisls as brick, tile, and terra
cotta; cement, lime, and plaster; building glass; sand, gravel, and crushed stone »

veady-mixed conerete; roofing, siding and insulation; and stome, slate, comerete
products, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment distributors.--Merchant
wholesale establishments primarily engaged in selling commercial refirgeration
equipment (ineluding electric) such as refrigerators, display cases, freezers,
dispensers, water coolers, food locker equipment; and those selling air con-
ditioning and ventilating equipment and supplies, including fams, blowers , and
accessories. Establishments specializing in the sale of commerciel refrigeration
components and accessories are also included in this classification.

Commercial machines, egquipment distributors.--Merchant wholesale establishment
primarily engaged in selling office machines and equipment (except furniture)
such &s adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, chinaz, glassware, silverware, linens, and re-
lated items; store machines and fixtures such as display fixtures, show racks »
pricing equipment, cash registers, scales, meat slicers and grinders, coffee
grinders, etc.; and such related equipment es florists!' supplies, theater supplies
and equipment, and parking meters.. Establishments primarily engaged in selling
to users are ‘included, as well as those selling to dealers.

Machinery, equipment, supplies distributors--continued

Industrial machinery, equipment, supplies distributors.--Merchant wholesale
establishments primarily engaged in selling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments selling
industrial machinery; industrial belting, hose, and packing; machine tools, mine
and mill supplies; oil well and oil refining supplies; printing machinery and
supplies; indusirial rope, cordsge, and ‘twine; industrial materials » handling
equipment; power transmission equipment; snd machinery and equipment for such
industries as food products, woodworking, shoe manufacturing, tanning, textile,
end paper and pulp.

Professional equipment, supplies disiributors.--Merchant wholesale establish-
ments primarily engaged in selling dental supplies (chairs, sterilizers, cabinets »
instruments, dental gold ‘and alloys, waxes, teeth, and the 1like); religious
supplies (church goods and religious articles such &s statuary, vestments, fonis,
candles; religious pictures, calendars, literature, etc.); school equipment and
supplies (desks, blackboards, chalk, rulers, wall and globe maps, ete.); optical
goods; surgical, medicael, hospital supplies, and equipment; .artists supplies;
engireering instruments and supplies; and supplies for other professions.

Surgical, medical, hospital supply houses.--Merchent wholesale establish-
ments primarily engaged in selling surgical and medical instruments; doctors
apparatus and equipmént; orthopedic appliances; artificial ~limbs; operating
room and other hospital equipment; X-ray machines and sccessories and other
sclentific instruments used by physicians and in hospitals.

Service establishment, supply houses.~-Merchant wholesale establishments pri-
marily engaged in eelling barber eand  beauty supplies; leaundry, dry -cleaning
equipment, supplies (weshing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, marking equipment, etc.); shoe service
supplies and equipment; undertakers supplies (caskets, burial veaults, burial
garments, embalming chemicals and preparations, and other morticians and funeral
equipment); upholsterers supplies (fabrics, leather and fillings » &nd other types
of supplies used in the upholstery trade); and miscellanecus service equipment,
such as janitors' supplies, furriers' supplies, ‘bootblack's supplies, and hat
cleaners’ supplies.

Other industrial machinery, equipment distributors (not‘ shown separately in
accompanying table) .--Merchani wholesale establishments primarily engaged in
selling {a) transportation equipment "such as aircraft and aeronautical equip-
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other transportation equipment and supplies; (b) construction machinery, equip~
ment such es road building machinery, excavabing and dredging machinery, derricks,
cranes, holsts, and winches; and -related construction equipment as pneumatic
hammers, conerete construction clemps and forms, scaffolding, chutes, and wheel-
barrows--but not construction materiais, and (e} farm-garden machinery, equip-
ment (including tractors) used in the preparation and maintenance of the soil,
the planting and harvesting of crops, and other cperations and processes per-
taining to sgriculture; dairy machinery and equipment, such as milking ‘machines
and cream separators; poultry equipment, such as incubators , brooders, and feeders
and irrigation equipment.




Metals, metalwork (except scrap) distribuiors

Iron, steel, and products distributors.--Merchant wholesale establishments
usually referred io as steel warehouses--primarily engaged in selling iron and
steel products such ar semifinished forws and shapes, plates, sheets, sirips,
bars, structural shapes, piling, nails, tubular products, wire products, forg-
ings and casgtings. Steel warehouses of firms operating steelworks and rolling
mills are also included here.

Nonferrous metals.distributors.--Merchant wholesale establishments primarily
engaged in selling nonferrous metals end metalwork such asaluminum, copper, %in,
brass, lead, and zine.

Serap, waste materials dealers

Iron, steel scrap dealers.--Merchent wholesale establishments primarily en-
gaged In assembling, breaking up, sorting, and selling 81l forms of iron and
atesl serap.

Waste materials dealers.--Merchant wholesale establishments primarily engaged
in assembling, sorting, and selling such waste materials a&s nonferrous scrap
metals, waste paper, rags, wiping cloths, textile wastes, serap rubber,and cther
waste and salvage waterimls. Scrap iron and steel may be handled as secondary
lines.

Jeve. vholegalérs

Jewelry wholesalers.--Merchant wholesale establishments primarily engaged in
selling a general-or specialty~line of jewelry such as clocks and watches; pre-
cious stones and metals; watch waterials, jewelers supplies; costume Jjewelry;
and miseellaneous items such as silverware, plated ware, medals, trophies, semi-
precious stones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers.--Merchant wholesale establishments handling
& goneral line of dry groceries and processed foods usually sold in retail gro-
cery stores, such as canned foods, flour, sugar, coffee, tea and spices, as well
as such nonfood items as household chemicals, soaps and detergents, paper prod-
ucts, - brooms, brushes, etc. Volumtary group wholesalers, retailer—cooperative
warehouses, and cash-and-carry depots are included, as well as nonaffiliated
general~-line grocery wholesalers.

Specialty-line grocery wholesalers.--This classification ineludes two general
types of merchani wholesale establishments: Those handling a combination of
grocery items, no one item predomonating, but not a sufficiently brosd line of
commodities to be classified as “general line"; and those privarily engaged in
selling speclalized lines of groceries and related products, such as canned

. foods; coffee, tea, and apices; deiry products; dried fruits and nuits; frosted
and frozen foods; fish and seafood; bakery products ; packaged breakfast cereals;
flour; cooking oils and shortening; and soft drinks.

Confectionery vholesalerg.--Merchant wholesale establishments primarily en-
gaged In selling candy, chewing gum, popcorn, potato chips, salted nuis, fountain
fruits and syrups, and related items. Cigars, cigarettes, and other products
are also frequently handled as secondary lines.

Meat, meat products wholesalers.--Merchant wholesale establishments primarily
engaged ‘in selling fresh, frozen, cured or processed (but not canned) meats,
lard, and other edible meat products, Secondary lines such as butter, cheese,

eggs, dressed poultry, vegetable shorfening, and canned meats are freguently
handled.

Farm products (edible) distributors

Poultry, poultry products distrimnitors.--Merchant wholesale establishments
primarily engaged in selling live ardressed pouliry, eggs, and related products.
Establishments primerily engaged in dressing pouliry are considered menufactures.

Fresh fruit, vegetable wholesalers.--Merchant wholesale establishments prie
marily engaged in selling fresh fruits, vegetables, berries » melons, and related
1tems.

Beer, wine, distilled spirits wholesalers

Beer, ale distributors.--Merchant wholesale establishments primarily engaged
in selling beer, ale, porter, stout and other fermented malt liquors. Soft
drinks, confectionery, tiobacco, wines, and spirits are frequently handled as
gecondary lines.

Wine, distilled spirits wholesalers.~-Merchant wholesale establishments pri-
marily engaged in gelling wines, whiskey, gin, rum, brandy, and other spirits,
including neutral spirits and ethyl alechol used in blending., Merchants who
bottle and sell wines and distilled spirits manufactured in bulk by others,
liquor departments of drug wholesalers, and State-operated wholesale outlets are
included. State depots primarily engaged in supplying State liquor stores, how-
ever, are not included in wholesale trade.

Drugs, chemicals, aliied products wholesalers
Drug wholesalers (general and specialty lines)

General-line drug wholesalers (not shown seperately).--Merchant wholesale

establishments engaged in seiling a full lime of drugs, pharmaceuticals, pro-
prietary medieines, druggists rubber goods, cosmetics, toiletries, drug sun~
dries; and related merchandise. Cooperatives and voluntary group wholesalers
handling a full lined drugs are also included in this clagsification, ZLiquor
departments of drug wholesalers, however, sre included with “wines and distilled
apirits wholesalers."

Specialty-line drug wholesalers {not shown geparately) .--Merchant -wholesale
establishments primarily engaged in selling proprietary medicines, toilet
preparations, and articles suchas drugs, perfumes, cosmetics, powders, shaving
preparations, toilet soap, dentifrices, combs, brushes,wirrors, medical glass,
bandages, rubber goods, and antiseptics.
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Drugs, chemicals, allied products wholesalers--Continued

Industrial chemicals, explosives wholesalers.--Merchant wholesale establish-
ments primarily engaged In selling such indusirial and heavy chemicals as coal-
tar chemicals, plastics, cowpressed and liquefied gases (except LP gas), acids,
ammonia, soda, industrial alcohols, explosives, dyestuffs, naval stores, etc.
Concerns primarily engaged in selling pyrotechnics and ammunition for smaill arms
are included in "Amusement and sporting goods wholesalers."

Paint, vernish wholesalers.--Merchant wholesale establishments primarily en-
geged in selling paints, varnishes, lacquers, enamels, calcimines, shellac, and
stains. Glass, wallpaper, painters supplies, oils, chemicals, and related prod-
ucts are frequently handled as secondary lines.

Tobaceo distributors

Tobaceo distributors.~-Merchant wholesale establishments primarily engaged in
selling manufactured tobacco products such as eigars, cigarettes, chewing and
smoking icbacco,and snuff. Confectionery, smokers erticles, razor blades, play-
ing cards, etc., are frequently handled as secondary lines.

Dry goods, apparel wholesalers

Clothing, furnishings, footwear wholesalers.--Merchant wholesale establishments
primarily engaged in selling men's, boys' clothing, and furnishings {including
suits, coats, overcoats, work clothing, hats and caps, shirts, ties, and under-
wear); women's, children's elothing, furnishings, and accessories (ineluding
suits, dresses, and skirts); furs and fur clothing; millinery, millinery supplies;
shoes and other footwear; work elothing; and related lines.

Dry goods wholesalers (general and specialty lines)
Gemeral-line dry goods wholesalers {not shown separately).--Merchant whole-

sale establishmerits engaged in selling a diversified combination of lines
usually sold in retail dry goods and genmsral wmerchandise stores, ineluding
‘piecé goods, bome furnishings, work eclothing, dresses, infants’ wear, no-
tions, and hosiery. Men's and women's clothing, furnishings, and willinery
frequently constitute secondary iines.
Specialty-line oods wholesalers (not shown separately).--Merchant whole—
sale establishments primarily engaged in selling hosiery, underwear, plece
goods, knit and lace goods, fancy linen and needlework and notions (thread,
tapes, needles, pins, buttons, hair aceessories , zippers, and ghoe laces).
Piece goods converters.-—-Merchant wholesale establishments which purchase tex-
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on a contract basis, and sell to the cutting-up trade, garment makers,
wholesalers, or retailers., Converters operating bleaching, dyeing, and finish-
ing plants dre not considered as merchant wholesalers,

Paper, allied products wholesalers

Paper wholesalers.~-Merchant wholesale establishments primarily engaged in
selling wrapping paper and other coarse paper; fine paper (writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
book paper; paperboard;and converted paper products such as bags, boxes, cups,
dighes, ‘towels, napkins, tissues, and bottle caps. .

Stationery, wallpaper wholesalers. -~Merchant wholesale establishments primarily
engaged in selling commercial and social stationery, including envelopes, iype-
writer and mimeograph paper in ocut sizes, file cards and folders; and office
supplies such as pens, pencils, writing inks, carbon paper, paper clips, iype-
writer ribbons, greeting cards, and erasers; and embossed and printed wallpaper
for use in covering or decorating interior walls and ceilings.

Farm products (raw materials) merchants
Farm producis (raw matériala} mgrchants.--Merchant wholesale establishments

primarily engaged in selling cotton, grain, hides, :skins, rew furs, livestock,
leaf tobacco, wool, mohair, horses and mules, and other inedible products such
ag broomcorn, moss, hair, feathers, brietles, and fibers..This classification
ineludes wmerchents (including terminal elevators) primarily engaged in selling
raw farm products in marketing centers. Dealers buying such products direct
from farmers and asgsembling them at local production points are classified as
“asgemblers"” and not inecluded here.

Other nondurable goods wholesalers

Amusement, sporting goods distributors.--Merchant wholesale establishmentspri-
mwarily engaged in .selling cemeras and photographic goods {cameras, paris, and
accessories, projection apparatus, enlargers, developing and printing room appa-
ratus and accessories, sensitized unexposed photographic -suppliesand equipment);
sporting goods (toys, games, novelties, fireworks, bicyeles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil-
liard and bowling equipment and supplies; and hobby goods. .

Book, wagazine, newspaper wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling books, wagazines, periodicals, newspapers, and related
1tems,

Coal wholesalers.--Merchant wholesale establishments primarily engagedin sell-

itumious coal, anthracite coal, and coke. This includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling mixed and other feeds; fertilizers, fertilizer materials, and
agricultural chemicals; seeds (farm, gardem, and flower); and miscellansous farm
supplies such as bay, straw, and alfalfa.

Merchant wholesalers, n.e.c.—(Not shown separatelyin the accompanying table.)
Mérchant wholesale establishments primarily engaged in selling petroleum prod-
ucts, cut flowers and potted plants; forest products except lumber; inedible oils
and fats; textiles and materials other than dry goods; indusirial yarns; crude
Tubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
products not elsevhere classified; and establishments handling s line of mer—
chandise too broad to be included in any of the classifications outlined above.






MONTHLY

IHOLESALE TRADE

REPORT

MARCH 1957

U. S. DEPARTMENT OF COMMERCE

Sinclair Weeks, Secretary

BUREAU OF THE CENSUS
Robert W, Burgess, Director

FOR RELFASE,_
MAY 9, 1957

SALES AND INVENTORIES

First Quarter Sales

First quarter 1957 sales of merchant wholesalers
were 3 percent ahead of sales in the first quarter
of 1956. Sales in the nondurable goods trades were
generally higher than in the durable goods trades.

Farm products (raw materiald merchants y with quar-
terly sales up 26 percent over first quarter 1956,
reported the most significant increase; in contrast,
distributors of edible farm products noted declines.
However, most nondurable trades reported increases,
with significant gains indicated by retailer-coop-
erative grocery wholesalers (14%) and by meat whole-
salers (11%). The largest increase in quarterly
sales reported among the durable goods trades was a
7 percent gain shared by automotive equipment whole-
salers, industrial machinery distributorsand service
establishment supply houses. Declines were noted by
8 durable goods trades, the sharpest drop being shown
by lumber, millwork distributors (19%).

With +the exception of the New England and East
North Central Divisions, which showed no change, all
other geographic divisions shared in +the increased
sales during the first quarter of 1957 compared to
1956. The East South Central and West South Central
Divisions, reflecting heavier marketing of farm pro-
ducts (raw materials) this year , registered the prin-
cipal gains--10 and 12 percent respectively--over
first quarter 1956 sales.

March Sales

March 1957 sales increased seasonally & percent
above February but were only slightly (1%) above
March sales ayear ago. Electrical appliance distrib-
utors, reporting no change, and scrap and waste
materials dealers, with a small decline, were +the
only trades which failed to showan increase in sales
over the previous month. Among the trades showing
substantial increases over February were wholesalers
of lumber, millwork (20%), jewelry (18%), air condi-
tioning-commercial refrigeration (18%) and industrial
chemicals (16%4). Most nondurable goods trades re-
ported sales gains over a year ago, These were
partially offset by declines in the durable goods
trades. Coal wholesalers, with sales up 20 percent
over last March indicated the principal increase 5
while lumber, millwork wholesalers, off 20 percent,
showed the sharpest decline from March 1956 sales.

Inventories

Inventories of wholesalers at the end of March were
only slightly (1%) above the previocus month but were
8 percent higher than.stocks on hand a year ago. The
March 1957 stock-sales ratio of 128 percent for all
merchant wholesalerswas 12 points below the February
ratio but 6 points above the wratio for a year ago.
& chart comparing March 1957 and March 1956 stock-
sales ratios in selected trades is included on. page 6.

Most trades indicated only small changes from pre-
vious month inventories. Coal wholesalers y» while
reporting the sharpest decline (23%) from February
inventories, also noted the largest increase (454)

For sale by the Bureau of the Census:

SALES OF MERCHANT WHOLESALERS IN SELECTED KINDS OF SUSINESS
FIRST QUARTER 1957 COMPARED WITIH FIRST QUARTER 1956

{Percent Charge,
15 -10 -5 o +5 410 +15 +20

ALL TRADES, TOTAL I:]

DURABLE G00DS, TOTAL

AYTOMOTIVE

MACHIRERY, EQUIPHERT
METAL, METALWORK
ELECTRICAL GOODS
JEWELRY

HARDWARE, PLUMBING
FURHITURE, FURNISHIRGS

SCRAP, WASTE MATERIALS
LUMBER, CONSTRUCTION,
MATERTALS
#DUDURABLE G00DS, TOTAL
FARM PRODUCTS (RAW MAT.)
MEAT AHD MEAT PRODUCTS
coaL |
GROCERTES {GENERAL LIKE)
FARM SUPPLIES
BRUGS, CHEMICALS
TORACCO
BEER, WIKE, SPIRITS

PARER AHD PRODUCTS
GROCERYES . (SPECIALTY
LINE)

£RY GOODS, APPAREL

FARM PRODUCTS, EDIRLE

=15 -10 -5 o +5 +1o +15 *20

BUREAU OF THE CENSUS

compared with year-ago stocks. Other substantial
increases over year-ago inventories were shown by
iron and steel products distributors (31%) and farm
products merchants (20%). The only large decline

fro%x: a year ago was reported by piece goods converters
(34%).

Inventory changes by geographic division were small
compared with a month ago, being limited to 2 percent
or less in seven of the nine divisions. However , the
East South Central Division reported a 4 percent de-
cline, while the Pacific Division noted a gain of 6
percent. All divisions reported stocks from 5 to 11
percent higher than a year ago. The largest increase

was shared by both the West North Central and South
Atlantic Divisions.,

General
Data shown in this report are based on a probabil-
ity sample representative of all merchant wholesalers

in the country. A description of this sample is
included on page 2.

Each month approximately one week prior to +the
publication of this report, an advance release is
issued containing percentage changes in sales and
inventories and stock-sales ratios for most trades
covered by +this report. This advance release is
available upon request.

single copy—10¢, annual subscription—s$1.00.
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DESCRIPTION OF SAMPLE, TERMINOLOGY AND KINDS OF BUSINESS

Scope of the Survey.--Wholesale trade includes several Types of
establishments: merchant wholesalers; manufacturers sales branches
and sales offices; petroleum bulk stations; assemblers of farm prod-
ucts; and agents, brokers and  commercial merchants. This survey
is limited to merchant wholesalers which constitute the maejor portion
of the broad' field of wholesale trade. However, all kinds of busi-
ness in which merchant wholesalers operate are represented in this
survey.

Merchant wholesalers are described in the Standard Industrial
Classification Mamual developed by the Federal Buresu of the Budget,
as "Establishments usually known as wholesalers » merchant wholesalers
or jobbers, primarily engaged in buying, taking title to, and where
customary, physically storing and handling goods and selling the goods
at wholesale principally to retailers and industrial and commercial
users. This group also includes industrial distributors, exporters,
and importers, cash-and-carry ‘wholesalers; drop shippers, wagon dis-
tributors, etc. The establishments included in this group may perform
operations on the goods incidental to ‘the wholesale trading and de-
livery, such as installing equipment, and fixtures; and collecting and
baling waste materials. Firms which operate retail end manufacturing
establishments in addition to their wholesale establishments report
only for their merchant wholesale .establishments. A description of
each kind of business classification shown in this report is included
on page 6.

Sample design.--Firms reporting in the survey are part of .a prob-
ability sample representing merchant wholesalers in all kinds of busi-
ness. The sample, which includes over 17,000 firms (about 26,000 es-
tablishments) is drawn from iwo sources: (1) 1954 Census of Business
lists representing all wholesalers (with paid employees) in business
in 1954 and (2) Bureau of Old Age and Survivors Insurance (BOASI) 1ists
of wholesalers (with paid employees) entering business (or requesting
new Employer Identification Numbers) since .1954.

The reporting panel includes a fixed panel of aboub 1,400 very
large firms reporting monthiy and four rotating panels each containing
about 3,900 smaller firms which report every fourth month. In any
given month, the total reporting panel includes about 5,300 firms.
Over 90 percent of ‘this number of firms submit their reports in time
for tabulation.

The number of firms selected in the sample for each kind of busi-
ness varies from 150 to 650 firms, depending upon (a) the total number
of firms in the trade, (13‘) the distribution of firms within the trade
by sales-size, (c) the degree of reliability desired in the data, and
(@) whether geographic division trends were to be shown for the trade.

This sample has been designed +to develop monthly dollar volume
estimates of sales and inventories by kind of business with a sampling
variability for each trade of approximately 5 percent at the one sigma
level. The sampling variability of the percentage changes based on
this sample 1s expected to be somewhat lower. In those kinds of busi-~
ness for which percentage changes are shown by geographic division,
the sample chosen for the national estimates was increased by dbout
50 percent to provide wider representation by geographic division. In
some of these trades, however, data are not shown separately for some
geographic divisions because even this increase-in the sample size will
not provide reliable results in all geographic divisions.

Each firm selected in the sample has an assigned weight which
reflects its probability of selection (or, in other terms, the number
of firms in the trade which it represents in the sample). Large firms
are selected with certainty, thus having a weight of one (1). Other
firms are sampled at varying rates » depending upon size,with smaller
firms having a lower probability of selection and thusa larger veight.

Percentage changes.~-For each firm reporting, data are available
for each of the three months (current, previous, and year ago) for
which comparisons are made. Sales and inventory figures reported for
each firm are multiplied by its weight and the resulis summarized to
obtain percentage changes of sales and inventories and stock-sales
ratios. Data in this report are not adjusted for number of days in
‘the month nor for seasonsl or price fluctuations.’

Sales include sales of merchandise and receipts from repairs or
other services to customers after deducting returns end allowances , and
discounts. Sales of merchandise for others on a commission basis are
also included. Local and State sales taxes, and Federal excise taxes
are included. Sales trends shown in this report reflect the operation
of firms selected in the sample which were in business in each of the
three months compared.

Inventory, end-of-month represents stock, at cost value, of mer-
chandise on hand for sale at the end of the month. Inventory trends
are based on reporis from cnly those firms which included data for all
three periods compared. The number of firms reporting inventories is
generally smaller -than the mumber reporting sales. Some firms cannot
submit inventory data in time for tabulation but furnish sales figures
only.

Stock-sales ratios are percentages derived by dividing stocks, at
cost, by total sales for those firms reporting inventories in conjunc—
tion with sales. Excluded from these ratios were all firms which re~
port "zero" inventories {e.g., drop shippers). No adjustment is made
in these calculations for the markup of sales , which varies from trade
to trade.




Table 1.--TRENDS IN SAIES AND INVENTORIES OF MERCHANT WHOLESATERS:

UNITED STATES, BY KIND OF BUSINESS
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MARCH 1557
Sales
Inventory, end- Stock-sales ratlos
Percent change of~-month (at cost) (percent)
Kind of business Mar. 1957 3 mo. Percent change, :
from-- %221 Mar. 1957 from-- Mar. Map. Feb.
Mar. | Feb. 3mo. | Mar. Fep, | 197 1856 1957
1956 1957 1956 1956 1957
MERCHART WHOLESALERS, 'Tb‘TAL feeeras s +1 +2 +3 +8 +1 128 122 140
Durable goods, total............ rrererreaes eeereranneane . 4 +9 o +8 +2 164 149 179
Automotive wholesalers....... treeseneans cassen -1 +8 +5 +5 +1 205 197 - 220
Motor~vehicle distributors.eseevssseesonesscs -7 +11 -5 ~2 -1 121 118 135
Automotive equipment, tire-tube wholesalerS...esev... 0 +7 +7 +6 +1 227 216 241
Electrical, electronics, appliance distributors...... cereserenaas -3 +1 +2 +131 +4 192 167 187
Electrical apparatus, supplies distributors....ccesevecsceceosas | -2 +1 +3 +14 +5 181 158 174
Electrical appliances, TV, radio sets, electromic parts,
distributors....cceneinnae fereaeaaa. Cemesenaeas teseresstacan “ee 4 0 0 +8 +3 204 177 202
Furnit'ure home furnishings wholesalers......... ersaresecina ST -1 +9 -1 "o +2 187 Ti84 196
E‘armture wholesalers.iec.... deereesrenenennaes . -1 +6 +1 0 +2 184 175 184
Home furnishings, floor coverings wholesalers. fesesereresaerees -1 +10 -2 0 +3 189 189 204
Hardware, plumbing-heating goods wh0leSalerS..c.eeecese... arraee 0 +11 +1 0 0 233 233 257
Hardware WhOLeSalerS.cvesecuieeesinsscsnssnnnnaanans - +4 +12 +2 0 0 v 258 262 284
Plumbing, ‘heating equipment, supplies distr:.butors cereasusnanes -3 +9 =1 -2 0 206 203 229
Lunber, construction materials distributors.. . =17 +17 =14 ~1 +1 124 109 144
Lumber, millwork wholesalerS...seaecusase. PP . ~20 +20 ~19 -4 [4] 154 131 183
Construction materials distributors......... sebeesenenns veemann <12 +13 -6 +5 +3 96 85 106
Machinery, equipment, supplies distributors....... teesseranan reee +2 +12 +5 +10 +1 160 154 179
Air conditioning, commercial refrigeration equipment >
distributors..ceeeeens tesseeneas Chererecraeasieesitienien cevans -11 +18 4 +12 +1 239 197 288
Commercial machines, equipment dlstnbutors tesranesenns ees +6 +11 +2 +7 0 164 154 175
Industrial machinery, equipment, supplies distributors TN +1 +10 +7 +11 +2 134 131 148 -
Professional equipment, supplies distributors. tesuevas +6 +5 +5 +5 -3 182 i81 192
Surgical, medical, hospital supply houses... . . +5 +2 4 +1 ¢] 143 147 145
Service establishment SUPPly hOUSES.cvvwavnansnns teeeaana cevenn +11 9 +7 +5 +2 127 131 137
Metals, metalwork (except scrap) AistributorS........ chenene +6 +10 + +29 +3 171 140 188
Iron, steel and products distributors....... rrerean +3 +10 +5 +31 + 222 172 227
Nonferrous metals distributors......cece... sreseesensae tesennns +11 +10 +3 +18 0 62 63 82
Serap, waste materials dealers =7 -3 4 +2 -2 &b 42 45
Iron, steel scrap dealers... +1 -3 +4 +11 -2 33 34 34
Waste materials dealerSeusiceccecsues -19 -1 -17 <5 -2 61 55 60
Jewelry wholesalerS...eeeevenancans [ sesemeeanaas PP +2 +18 +2 +4 -1 227 225 258
Hondurable goods, total ............ [ teserebreraenen . +5 +8 +7 +8 -1 97 96 107
Grocery, confectionery, meat wholesalers. etenenn +6 +6 +6 +2 ~1 73 77 78
General-line grocery wholesalers.... ven +3 +h +6 -1 -1 97 106 103
Voluntary groupS.esessssvacececass +6 +2 +5 0 +1 84 94 87
Retaller-cooperative. .. +7 +5 +14 +11 -1 73 74 76
Nonaffiliatede.eveencieennnnnnns ves 0 +8 +2 -4 -3 110 114 122
Speclalty-line grocery wholesalers .o cnen +7 +8 +2 +5 -2 71 73 80
Confectionery wholesalers........ oee +6 +7 +4 +13 +4 95 91 98
Meat, meat products wholesalerS........ reeeenan trseasees chearae +13 +5 +11 +14 +7 24 22 23
Farm products (edible) distributors...... cersaranaes -11 +6 -6 +3 +3 25 23 26
Poultry, poultry products distributors.... -1 +5 -10 +11 +5 29 23 29
Fresh fruit, vegetable wholesalers..... seestrseacncraccnsernens ~-10 +7 ~4 -2 +2 22 22 24
Beer, wine, distilled spirits wholesalerS...eveeessees +2 +10 +a +15 +5 -133 114 139
Beer, ale digtributorSssesssussoercssnseaana 4 +7 + +1T +10 68 60 66
Wine, distilled spirits WhoLleSalers.eseeiecescccssonecrsasennen +1 +12 o +16 +e 168 145 178
N -
Drugs, chemicals, allied products WholeSalerS....essevessen erreea +8 +9 +6 +10 +1 136 133 148
Drug wholesalers (general and specialty lines)... ven +9 +6 +7 +9 +2 150 152 156
Industrial chemicals, explosives Wh0leSalerS.seeeeseesassenen . +6 +16 +5 +13 +1 97 91 115
Paint, varnish wholesalers.......... +2 +15 0 +9 [¢] 167 149 191
Tobacco distributors..... teesierseeesacsnneene S T TS ~1 +6 4 +8 +1 57 53 62
Dry goods, apparel WholeSAlerS..eecseessssessessss hescasmteseneas 0 +9 -2 -1 o 192 200 222
Clothing, furnishings, footwear wholesalerS......... . +4 +10 5 +8 [s] 169 174 207
Dry goods wholesalers (general and specialty lines). . -1 +10 s} 0 +2 223 228 240
P1ECE ZO0US COMVETEOTE v v e st ennessernsensresensnssnnsonenesos =7 +5 -6 -14 -7 171 185 211
Paper, allied products WhOLeBAlerS.u..uesssssecsnssossonesrsnses +1 +6 +3 +7 0 123 117 130
Paper wholeSalersS....ucecsciceen.. 0 +6 +3 +7 [¢] 118 112 124
Stationery, wallpaper wholesalers .......... creensian voneean creee +8 +8 +8 +9 -3 157 156 168
Farm products (raw materials) merchants........ teesseesieaans .. +14 +4 +26 +20 -8 110 109 135
*Other nondurable goods WhOleSBLlerS......eeesessss eesesnnene +8 +8 +8 +9 =1 88 89 99
Amusement, sporting goods .distributors... wes +3 +10 +5 +6 +3 204 219 214
Book, magazine, newspaper wholesalers.. ee +7 +6 +9 +16 +3 116 105 131
Coal WholeSalers. e suerisensnennnnnss +20 +1 +8 +5 -23 54 41 66
Farm supplies wholesalers... cerenene +3 +15 +6 + -9 97 100 - 129

r Revised from Press Release of March 1957.
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Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: BY GEOGRAPHIC DIV ISION, FOR SELECTED KINDS OF BUSINESS

MARCH 1957

Sales

Inventory, end-

Stock-sales ratios

Percent change of-month (at cost) (percent)
Kind of busux?:: ea::pg;gg:aghm division Mar. 1957 3 mo. Percent change,
from-~ 1957 Mar. 1957 from--
from Mar. Mar., Feb.
Mar. Feb. 3 mo. Mar, Feb, 1957 1956 1957
1856 1957 1956 1956 1957
MERCHANT WHOLESALERS, TOTAL cevcinciorecnasnonncnes +1 +8 +3 +8 +1 128 122 140
New EnglanGecceresavencvnseasanssoscnsns tesmssessieanareracstesnenn -1 +6 8] 49 +2 127 121 134
Middle Atlantice.... +3 +10 +2 +6 +1 114 115 129
East North Central.. -3 +5 Le] +6 0 125 117 132
VWest North Central........ +6 +14 +6 +11 -2 133 134 154
South Atlantic..ceeeenenss +2 +3 +4 +11 0 141 130 146
Bast South Central.. +5 +6 +10 +5 4 155 159 7
+9 +2 +12 +10 +1 143 139 149
- -5 +3 +2 +9 0 179 156 187
2T B e 0 +11 +3 +7 +6 126 7 137
Automotive equipment, tire-fiibe WhOleSaleTSe.seseeerenorassassnonne +7 +7 +6 +1 227 216 241
Middle At1antiCeeseeeanessscnsscavsosensan +7 +6 +16 +6 224 206 228
East North Centrale....... +1 +8 -7 -6 238 234 263
West North Central. +11 +13 +7 +2 221 236 239
South Atlantic....® [} +3 +9 +2 209 181 210°
+4 +10 +5 0 242 246 253
46 +2 +9 +2 249 212 258
~14 +8 +9 +2 367 319 311
2T 0 +19 +1 +3 +3 209 201 243
Electrical apparatus, supplies diStributorS.ivececscesssssnsosssene -2 +1 +3 +14 +5 181 158 174
New ENglandessseseecacescssonoennsasensse A 0 ~1Z +23 ET) 213 180 208
Middle Atlantic... -7 +6 +2 +15 +6 150 123 146
East North Central. -12 -3 0 +12 +3 188 145 174
West North Central... ¢} -2 +8 +12 +2 205 187 195
South Atlanticeesesseses +1 +1 -2 +11 +7 191 171 180
East South Central...... +6 -3 +13 +9 +2 170 181 180
West South Central.... +3 +1 +7 +15 +5 215 190 206
Mountain..esesevesans anve +10 +7 +14 +18 +10 181 175 177
PRI iCancusnrennsssessonssresnssesnensancsssssssssnanssencannans +2 + +6 +16 +10 153 137 146
Elect. appliances, IV, radio sets, electronic parts distrS..cseeeee 4 0 8] +8 +3 204 177 202
New Englandesccessesssseoncascscsasessesssscsnncsanscnne +11 +6 +5 +13 +2 183 182 200
Middle Atlantic.... 14 ~11 4 +2 +4 210 172 183
East North Central. -2 +2 0 +19 +1 189 156 192
West North Central... -8 +1 -13 0 +6 221 213 208
South Atlanticeseeeevenn +4 +3 . +4 +9 +1 212 189 209
East South Central. 0 +17 -7 +12 -8 228 205 303
West Socuth Central, sesnee -12 4% -7 -9 +2 248 192 240
PaCl it seanrcanscsancesecsnioaruonnsrsnnsnsossassceronsnssncnsas ~3 +12 +6 -ty +5 157 165 170
Furniture, home furnishings wholesalerS.c..cesssessassesse -1 +9 -1 0 +2 pE 184 19
New Englandeecreecenceissncovonescscnnsaas +9 +33 4% x) (X) x) x) x)
+1 +7 +1 +7 +2 182 165 194
-7 +9 -1 +8 +3 189 163 196
West North Central..cesee.. +6 +18 +1 ~15 A5 165 205 196
South AtlantiCesieesses + +# +1 -12 -1 215 261 233
South Centralessecesencencescocecsans -13 +8 -5 ~1 ~1 202 189 218
PaCIfiCesseceusconnnserascsscsascnonscanss -5 +6 0 -5 +3 216 225 203
Hardware wholesalers. +4 +12 +2 0 0 258 262 284
Middle Atlantice.eeeness -2 +14 -5 +4 +3 229 218 239
East North Central...... +14 +20 +7 -1 0 233 264 271
West North Centrale..... e +15 +4 0 0 273 304 328
South Atlanticececss 4 o +1 +9 -2 312 276 318
Fast South Central.... -8 -2 -2 -9 -2 254 246 244
West South Central..s... -9 +1 4 |+ +1 317 277 316
Mountaineeecocsseenons 0 +20 -5 -2 +5 307 319 351
PacifiCeasss +7 +13 +7 +1 0 230 242 259
Plumbi; heating equipment, supplies distributorS..iceescccescenes -3 +9 =1 ~2 ] 206 203 229
Fog RPNt +9 +7 0 1 5 218 222 240
Middle Atlentic.... -3 +4 -3 -9 +2 229 251 233
East North Central. -7 +13 -3 0 +1 179 166 201
West North Central. -3 +17 +1 -1 +1 266 267 307
South Atlantic. -2 +7 +2 +7 +1 200 178 228
South .Central.. +9 +12 +3 +5 +2 190 189 210
Mountain....... +5 +17 -3 (x) (x) (x) (x) x)
-~13 +11 -3 -3 -3 1 173 223
~17 +17 14 -1 +1 124 109 144
New Epgland... -9 +9 -9 -5 +6 117 89 116
Middle AtlanticC.ececevsonncnns -5 +22 =13 -5 k¢l 144 166 180
East North Centrale.senes.. . ~-18 +10 -17 -6 +2 142 124 163
West North Central.. - -10 +22 -1t -6 -5 163 157 178
South Atlantice..... . ~12 +17 -3 -1 -4 95 76 103
South Central.. -12 +18 -9 +1 43 130 122 150
Mountaineseeses ceseesaanaien ves -6 +18 =7 +3 -6 139 17 175
PRCIfiCeceeenerenctansessocanccsarasosscensasssncassascocsssesesn =25 +17 -18 +3 0 73 42 83

See fooinote end of table.




Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: GEOGRAPHTIC DIVISION, FOR SELECTED KINDS OF BUSINESS--Gontinued
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MARCH 1957
Sales Inventory, Stock-sales ratios
end-of -month (percent)
Percent change (at cost)
Kind of husineize:n‘dna ge;g:pg:)tc division Mar. 1957 3 0. Percent change
£Tot~~ 1957 Mar. 1957 from-- | .
from . Mar. Feb.
Mar. Feb. 3 mo. Mar. Feb. 1957 1936 1957
1956 1957 1956 1956 1957 )

Industrial machinery, equipment, supplies distributors ean +1 +10 +7 411 +2 134 131 18
New Englemd.....ce.... +5 +13 +9 x) x) (x) x) x)
Middle Atlantic..... +7 +22 +9 +11 +3 106 101 130
East North Central....... -7 +6 +4 -1 +1 144 152 151
West North Central..... ~14 -2 -2 -2 -3 135 122 139
South Atlantic.. +33 -2 +12 +5 +1 123 158 130
South Central.. +2 +8 +12 +18 =1 130 116 142
Mountain....... -13 -9 -3 -2 +h 179 188 170
2T -9 +16 -3 +5 +5 171 159 201

General-line grocery WholeSaLerS..ssesesasonseses +3 +4 +6 ~1 -1 97 106 103
New England.eeeessorsioescanscannsonns +3 +2 +7 +9 4] 100 100 100
Middle Atlantic... +6 +5 +4 -1 0 95 108 97
East North Central.. +2 +3 +4 ~4 -1 87 95 90
West North Central.. +4 +1 +7 0 +3 92 98 9%
South Atlantic.... +5 +3 +7 +2 -1 116 115 121
East South Central. +2 +5 +8 0 0 129 132 135
West South Centrai.. + +7 +5 -3 -5 167 116 120
Mountaineseeeeeuans 0 +2 +7 +1 0 117 114 124
Pacificeiscsssensnnnnns +3 +5 +10 +5 +3 73 72 76

Specialty-line grocery wholesalers..eveeessssnses +7 +8 +2 +5 -2 T3 73 80
New England.... -5 =2 ~5 +4 +11 136 122 113
Middle Atlantici.....: +9 +5 +1 +20 -1 76 72 84
East North Central... +12 +8 +5 -1 -12 64 75 81
West North Central..... +1 +12 -5 ) (x) (x) x) (X}
South Atlantic.see..s +2 +27 +2 -2 -1 56 61 93
South Centrale.eesseesas +3 -4 +13 +9 ~4 S7 95 67
P et ceuintatieneaneresesressinsecincesnsnsessososnsarsonens +8 +11 0 -3 +4 41 51 48

Fresh fruit, vegetable WHOLeSELerSy vt er svurnsssennesonsosvonsnens -10 +7 4 -2 +2 22 22 24
New Englanfe.erecsscsssacsnavenes . -2 +4 +2 -17 +2 20 33 20
Middle Aflanticescuses. . =3 +7 [} +9 +5 14 12 14
East North Central..... . -8 +10 4 -2 +3 18 18 20
South Atlanticisssesna. . ~20 +2 4 2 +8 3 34 32
South Centrale.eseecan. hesesseresecrasanrana . -8 +6 -3 +3 +6 23 22 25
PRI Ie. s vttt cnerrinenree e r s cnsetnrnorsnananss . -9 +6 -3 -3 +1 23 22 24

Drug vholesalers (gemeral and specialty-lines).. +9 +6 +7 +9 +2 150 152 156
New England.... +3 +3 +7 [63] [63) H (&3] (&)
Middle Atlantie... +12 +7 +6
East North Central.. +11 +5 +8
West North Central..... +3 +2 +10
South Atlantic.... +12 +9 +9
East South Central... +7 +2 +8
West South Ceutral... +8 +6 +9
Mountainieeseveesnes +8 +9 +8

+2 +7 +8 ™ ™) ) ™ )
-1 +6 +4 +8 E2N 57 53 62
-1 +9 +3 410 +4 36 37 59
Middle Atlantica..s.... +1 4 +6 +15 =5 57 50 64
East North Central..... +4 +8 +6 +5 0 55 56 59
0 +10 +3 +10 -1 75 72 84
-2 +1 +5 +12 +4 53 49 57
seresesenans .o +1 +6 +1 +5 0 53 51 55
BB Ca il st its st ctenanesatisensennrenoensesnnnssoncannnssnee +4 +14 +7 +3 +20 62 63 61

Dry gocds, apparel WHOLESALErS e e evavesnnsrsnencnassasossnnsansnnes g +9 -2 ~1 0 192 200 222
New Englandesesesesescsesinsneans +5 +1 -2 -7 +2 226 223 208
Middle Atlantic.. 0 +9 -3 -2 -1 191 205 227
East North Central -3 +22 0 +3 +3 194 172 216
West North Gentral..... +4 +16 -6 +3 ~6 189 227 235
South Atlantic..iecernenss -5 -2 -6 +10 ~2 170 156 197
South Central.... cesernaves crensens Waeee 4 +3 -8 +16 45 279 232 271
Pacii‘ic.......................................................... -6 +1 +3 -8 ~2 173 188 190

1 Due to incomplete reporiing, inventory data by geographic division are being withheld and United States data for
revision. Revised datd will be included in the April 1957 report.

X Insufficient data to show Separately.

this trade are subject to
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DESCRIPTION OF KINDS OF BUSINESS

All kinds of business in which merchant wholesalers operate are represented in' °

thig survey. The kinds of business shown in this report parallel broad eclas-
sifications used in the 1954 Census of Business covering wholesale trade. Each
establishment in this survey has been assigned a kind-of-business classification
based upon 1ts irade designation and an analysis of its annual 1954 sales by
commodity lines as reported in the 1954 Census of Business.
each kind-of-business classification in this report i§ given below.

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchent wholesale establishments primarily en-
gaged in seiling néw and used passenger automobiles and gimilar motor vehicles >
road-type trucks, truck-tractors, busses, trailers, and semitrailers to dealers
or to fleet operators, industrial accounts, and to commercial users. Dealers in
road-type trucks, truck~tractors, and truck-trailers are included here on the
basis of kind-of-goods sold.

Automotive equipment, tire-tubé wholesalers.--Merchant wholesale establish-
ments--frequently referred to as jobbers im this trade~-primarily engaged in
selling automotive equipment, accessorles, parts, tires, tubes and garage equip-
ment and tools.

Electrical, electronics, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchant wholesale ‘establishments
selling a general line of electrical goods such as electrical equipment -and
apperatus; wiring supplies and construction materials; lighting fixtures and
lamps; redio and television sets and accessories; electric refrigerators and
other electrieal appliances and specialiies; and electronic parts and equipment;
and those primarily engaged in selling such electrical equipment and apparatus;
wiring supplies and comstruction materials , and lighting fixtures and lamps, as

conduits and fittings, interior wires end cables, wiring devices y safety switches,"

poles, crossarms, pole-line hardware, outside wires and cables, residential,
commereial, and industrial lighting fixtures , and i t and 1 t
lemps. Establishments specializing in the sale of electrical prime movers and
other electrical power equipment for the generation, trensmission, or utiliza-
tion of electric energy are also included.

Electrical appliances, TV, radio sts, electronic perts digtribuiors.--Merchant
wholesale esiabiishments primarily engaged in selling such electrical appliances
and specialties as radio and television sets, dish washers, electric refriger-
ators, electric ranges, washing machines, ironers, radio and television parts
and accessories, home freezers, sewing machines, hot water heaters, electric
irons, percolators,.clocks, hotplates, vacuum cleaners, ete., and electronic

tubes;- electronic replacement parts and accessories , and transmission end sound
equipment.

Furniture, home furnishings wholesalers

Furniture wholesalers.--Merchant wholesale establishments primarily engaged in
gelling home or office furniture~-wooden, metal or other.

Home furnishings, floor coverings wholesalers.--Merchent wholesale establish-
ments primarily engeged in selling & >1d china, gl , -and ear Te;
floor -coverings (ca.l'pets, Tugs, lincleums, ete.); antique home furnishings; and
miscellanecus home furniehings such as ‘broows, brushes, curtains, draperies,
pictures end pleture frames, window shades, kitchen utensils » phonograph records,
and musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments selling ageneral line
of merchendise sulficiently broad o service retail hardwave stores and the hard-
ware departments of other outlets--general-line hardware wholesalers ; and estab-
lishments primarily engaged in selling builders , heavy , shelf
or light hardware, and hardware specialties such as tools, cutlery, bolts, nuts,
rivets, serews, padlocks, keys, and the like--specilaty~line harvdware wholesalers.

Plumbing, heating equipment, supplies distributors. t wholesale estab-
lishments primarily engaged Inselling plumbing and heating equipment and supplies
such as plumbing fixtures, including sanitary ware; sieam and hot water heating
boilers, radlators, parts, al fittings; stoves, ranges, furnaces, and other
types of heating apparatus (except electrie); oil burners; gas appliances and
supplies; plumbing pipe, valves, and fittings; and plumbers brass goods.

Lumber, construction materials distributors
Lunber, millwork wholesalers.--Merchant wholesale establishments primarily en-

gaged in selling lumber and miliwork such as rough, dressed,and finished lumber;

sheathing, siding, flooring, shingles, plywood, veneers,
interior woodwork and trim:

Construction materials distributors.--Merchant wholesale establishments pri-
marily engaged in selling such conmstruction materials as brick, tile, and terra
cotta; cement, lime, ard plaster; building glass; send, gravel, and crushed stone »
ready-mixed concrete; roofing, siding and insulation; and stone, slate, concrete
products, and bujlding board.

doors, sashes, fremes,

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment distributors.--Merchent
wholesale establishments primarily engaged in selling commercial rtefirgeration
equipment (including electric) such as refrigerators » display cases, freegers,
dispensers, water coolers, food locker equipment; and those selling air con-
ditioning and ventilating equipment and supplies, including fams, blowers , and

les. Establi specializing in the sale of commercial refrigeration
components and accessories are also jncluded in this classification.

Commercial machines, equipment distributors.--Merchani wholesale establishment
primarily engaged in selling office machines and equipment {except furniture)
such 85 adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tebles, china, glassware, silverware, linens, and re-
lated items; store machines and fixtures such as display fixtures, show racks,
pricing equipment, cash registers, scales, meat slicers and grinders, coffee
grinders, ete.; ard such related equipment es florists' supplies, theater supplies
end equipment, and parking meters. Establishments primarily engaged in selling
to users are included, as well as those selling to dealers. -

A description of

STOCK—SALES RAT{0S OF MERCHANT WHOLESALERS 1M SELECTED KINDS
OF BUSINESS: MARCH 1957 COMPARED WITH MARCH 1956
(Percant)
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Machinery, equipment, supplies distributors--continued

Industriel mechinery, equipment, supplies distributors.--Merchant 'wholesale
establishments primarily engeged in selling mac inery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments sellilng
industrial machinery; industrial belting, hose, and packing; machine tools , mine
and mill supplies; oil well and oil refining supplies; printing machinery and
supplies; industrial rope, cordage, and twine; industrial materials, handling
equipment; power transmission equipment; and machinery end equipment for such
industries as food products, woodworking, shoe manufacturing, tanning, textile,
and paper and pulp. R

Professional eguipggnt: supplies distributors.--Merchant wholesale establish-
ments primerily engeged in selling dental supplies (ehairs, aterilizers, cabinets,
instruments, deutal gold end alloys, waxes, teeth, and the 1like); religious
supplies (church goods and religious articles suches statuary, vestments, fonts,
cendles, religious pictures, calendars, literature, ete.); school equipment and
supplies (desks, bleckboards, chalk, Tulers, wall and globe maps, ete.); optical
goods; surgical, medical, hospital supplies, and equipment; artists supplies;
engineering instruments and supplies; and supplies for other professions.

Surgical, medical, hospital supply houses.--Merchant wholesale .estabilish-
ments primarily engaged in selling surgical and medical instruments; doctors
apparatus and equipment; orthopedic appliances; ertificial 1imbs; operating
room and other hospital equipment; X-ray machines and accessories and other
scientific instruments used by physicians and in hospitals.

Service establishment, suggg houseg.--Merchant wholesale eatablishments pri-
mar: engaged in selling barber a ‘beauty supplies; laundry, dry cleaning
equipment, supplies (washing, drylng, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, marking equipment, etc.); shoe service
supplies and equipment; undertakers supplies (caskets, buriel vaults, burial
garments, embalming chemicals and preparations, and ‘other morticliens and funeral
equipment) ; upholsterers supplies (fabrics, leather and f£illings , and other types
of supplies used in the upholstery trede); and miscellaneous service equipment,
such as Jjanitors® supplies, furriers' supplies, bootblack's supplies, and hat
cleaners’' supplies.

Other industrial machimery, equipment distributors (mot showm separately in
accompenying teble) .~-Merchent wholesale establishments primarily engaged in
selling {a) transportation e€quipment such as aircraft and aeronsutical equip-
ment, supplies; railroad equipment, supplies; marine equipment, .supplies; and
other transportation equipment and supplies; (b) construction machinery, equip~
ment such es road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and related construction equipment .as pneumatic
hemmers, conerete construction clamps and forms, scaffolding, chutes, ‘and wheel-
barrows—but not comstruction materials, and (c) farm-garden machinery, equip-
ment {including tractors) used in the preparation and maintenance of the soil,
the planting and harvesting of crops, snd other operations and processes per-—
taining to agrieulture; deiry machinery and equipment, such as milking machines
and cream separators; poultry equipment, such as incubators, brooders, end feeders
and irrigation equipment.




Motals, metalwork (except serap) distributors
Iron, gteel, and products distributors.-——Merchant ‘wholesale establistmeirts

usually referred io as steel warehouses-~primarily engaged in selling iron and
steel products such as semifinished forms and shapes, plates, sheets, strips,
bars, siructural shapes, piling, nails, tubular produets, wire products, forg-
ings and castings. Steel warehouses of firms operating steelworks and rTolling
mills are also included here.

Nonferrous metals distributors.——Mprchant wholesale emtablishments primarily
engaged in selling nonferrous wmetals and metalwork suchas aluminum, copper, tin,
brass, lead, and zine.

Scrap, vaste materials dealers

Iron, stesl scrap demlers,--Merchant wholesale esteblishments primarily en-
gaged * in ‘assembling, breaking up, gorting, and selling all forms of iron and
steel serap. . .

Waste materials dealers,--Merchant wholesals esteblishments primarily engaged
in assembling, sorting, and selling such waste materials as mnonferrcus serap
wetals, waste paper, rags, wiping cloths, textile wastes, serap rubber,mnd cther
vwagte and salvage materials. Scrap iron and steel may be handled as secondary
lines.

Jewelry wholesalers

Jowg! wholesalers.--Merchant wholesale establishments primarily engaged in
gelling a general-or specialty-line of Jevelry such as clocks and watches; pre-
cious stones and metals; watch materials, jewelers supplies; costume Jewelry;
and miscellaneous items such as silvervare, plated ware, medals, trophiss, semi-
precious stones, and insignia.

NONDURABLE Goans

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers.--Merchant wholesale establishments handling
a general 1line of dry groceries and processed foods usually sold in retail gro~
cery stores, such as canmed foods, flour, sugar, coffes, tea and spices, as well
ag Such nonfood items as household chemicals , Soaps and detergents, paper prod-
ucts, brooms, brushes, ete. Voluntary group wholesalars, retailer~cooperative
WAT , and d-carry depots are included, as well as monaffiliated
general-line grocery wholesalers. .

Specialty-line cery wholesalers.—This classification includes two general
types of merchant wholesale establishments: Those handling a combination of
grocery items, no one item predomonating, but not a sufficiently broad line of
commodities to be classified as "general line"; and thoBe primarily engaged in
selling speclalized lines of groceries and related products, such as canned
foods; coffee, tea, and splces; dairy produets; dried fruits and nuts; frosteq
and frozen foods; fish and seafood; bakery products; packaged breakfast cereals;
flour; cooking oils and shortening; and soft drinks.

Confectionery wholesalers.—Merchant wholesale establigshments primarily en-
geged in selling candy, chewing gum, popeorn, potato chips, salted nuts, fountain
fruits and syrups, and related items. Cigars, cigarettes, and other products
ars also frequently handled as secondary lines.,

Meat, meat products wholesalers.--Merchant wholesale establishments primerily
engaged in selling fresh, frozen, cured or processed (but not canned) meats,
lard, and other edible meat products, Secondary 1ines such as ‘butter, cheese,
eggs, dressed pouliry, vegetable shortening, and cenned meats are frequantly
handled.

Farm products (edible) distributors

Poult; 1t; roducts distributorg.--Merchant wholesale establishuents
primerily engaged in selling 1ive or drgaamed poulbry, eggs, and related products.
Establishments primerily engaged in dressing poultry are considered manufactures,

Fresh fruit, vegetable wholesalers.--Merchant wholesale establishments “pri-
warily engaged in selling fresh fruits, vegetables, berries, melons, and related
items.

Beer, wine, dlstilled spirits wholesalers

Beer, ale distributorg.-—-Merchant wholesale establisiments

in " selling beer, ale, porier, stout and other formented walt liguors. Soft

drinks, confectiocnery, tobaceo, wines, and spirits are frequently handled ag
8secondary lines.

Wine, digtilled spirits wholesalers,--Merchant wholesale establishments pri-

warily engeged in selling wines, whiskey, gin, rim, brandy, and other spirits,

primarily engaged
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Drugs, chemicals, allied products wholesalers—Contimued

Industrial chemicals, explosives wholesalers.--Merchant wholesale establishe
wents primarily engaged .in selling such industrial and heavy chemicals as coal-

‘tar chemicals, plastics, couwpressed and liquefied gases (except LP gas), acids,
amponia, sods, industrial alechols, explosives, dyestuffs, naval stores, ete.
Concerns primarily engaged in Selling pyrotechnics and ammunition for emall armg
are included in "Amusement and sporting goods wholesalers.®

Paint, varnish wholesalsrs.--Merchant wholesale establishments primarily en-
gaged in  selling paints, varnishes, lacquers, -enamels, caleimines, shellac, and
stains. Gless, wallpaper, painters supplies, 0ils, chemicals, and related prod-
ucts are frequently handled as secondary limes.

Tobacco distributors

Iobacco distributors.--Merchant wholesale establishments primarily engaged in
gelling wmanufactured tobaceco products such as eigars, cigarettes, chewing and
smoking tobacco, and snuff. Confectionery, swokers articles, razor blades, play-
ing cards, ete., ave frequently handled a8’ secondary lines.

Dry goods, apparel wholesalers

Clothing, furnishings, footwear vholesalers,—Merchant wholesals establishuents
primarily engaged in selling wen'a, boya' clothing, and furnishings (including
suits, coats, overcoats, work c¢lothing, hats and caps, shirts, ties, and undep~
wear); women's, children's clothing, furnishings, and accessories (including
suits, dresses, and skirts); furs andfur ¢lothing; millinery, millinery supplies;
shoes and other footwear; work clothing; and related lines.

Dry goods wholesalers (general and 8spseialty lines)

General-line g oods wholesalers (not shown separats: »~=-Merchant whole-
sale éstablishments engaged in selling a diversified combination of lines
usually sold in retail drvy goods and general werchandise stores, including
piece gocds, home furnishings, work clothing, dresses; infanta’ WeAT, no-
tions, and hosiery., Men's and wemen's elothing, furnishings, and millinery
fraquently constitute secondary lines,
Speeialty-line dry goods wholesalers (not shown goparately).~-Merchant whole-
sale establighments primarily  engaged in selling hosiery, underwear, piece
goods, ¥mit and lace goods , faney 1inen and needlework and notions (thread,
tapes, needles, pins, buttons, hair accessories, zippers, and shoe laces).
Ploece goods converters.--Merchant wholesale establishments which purchase tex-
tiles in the gray or unfinighed form, have them dyed and/or finished by others N
usually on & contract bagis, and sell to the cutting-up trade, garment wakers,
wholesalers, or retailers, Converters operating bleaching, dyeing, and finish-
ing plants are not considered as merchant wholesalers,

Paper, allied products wholesalers

Paper wholesalers.--Merchant wholesale establishments primarily engaged in
8elling wrapping paper and other coarse paper; fine paper (writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
‘book paper; paperboard;and converted paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps.

Stationery, wallpaper wholesalers, —-Merchant wholesale egtablishments primarily
engaged in selling commercial and soeial stationery, including envelopes, type-
writer and wimeograph paper in cut sizes, file cards and folders; and office
supplies such as pens, pencils, writing inks, carbon paper, paper clipa, type~
writer ribbons, greeting cards, and erasers; and embossed and printed wallpapsr
for use in covering or decorating interior wells and ceilings.,

Farm products (raw paterials) merchants
Farm _products (raw materials) merchants.--Merchent wholesale satablishnents

primarily engaged in selling cotton, grain, hides, skins, raw furs, livestock,
leaf tobacco, wool, moheir, horses and mules, and other inedible products such
as Yroomeorn, woss, hair, feathers, bristles, and fibers,.This classification
includes merchants (including terminal elevators) privarily engaged in zelling
raw farm products in marketing centers, Dealers buying such products girect
from farmers and assembling them at loeal production points are classified ag
"asgemblers" and not included here.

Other nondurable goods wholegalers
Amusement, sporting goods distributors..-Merchant wholesale establishmentspri-

marily engaged in selling cameras snd photographic . goods (cameras, parts, and

including neutral spirits and ethyl alechol wused in blending. ts who
bottle and sell wines and distilled aplrits wanufactured in bulk by others,
liquor departments of drug wholesalers , and Stete-operated wholesale outlets are
ineluded. State depots primarily engaged in supplying State liquor stores, how-
ever, are not included in wholesale irade,

Drugs, chemicals, allied products wholesalers

Drug wholesalers {general and speeialty lines) .

General-line drug wholesalers {not _shown separately).--Merchant wholesale
establishments engaged in selling a full 1ine of drugs , pharmaceuticals, pro-
prietary medicines, druggistis rubber 0ods, cosmetics, toiletries, drug sun-
dries, and related merchandige. Cooperatives and voluntary group wholesalers
bandling a full lined drugs are also included in this claggification. Liquor
departmenis ofdrug wholesdlers, however, are included with "wines and distilled
apirits wholesslers."

Specialty~line drug wholesalers (not_shown separately).--Merchant wholesale
establishments primarily engaged in selling propristary medicines, toilet
preparations, and artieles suchas drugs, perfumes, cosmetics, powders, shaving
Preparations, toilet soap, dentifrices, combs, brushes, mirrors, medical glass,
bandages, rubber goods, and antiseptics.

les, projection apparatus, enlargers, developing and printing room appa-
ratus and accessoriss, sensitized unexposed photographic supplies and squipment) ;
sporting goods (toys, games, novelties, fireworks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil..
liard and bowling equipment and supplies; and hobby goods.

Book, magazine, ‘newspaper wholesalers.--Merchant wholesale establishments pri-
l;arily engaged in selling books, magazines, pericdicals, newspapera, and related

teums.

Coal wholesalers,--Merchant wholesale establishments primarily engagedin sell.
ing bitumious coel, .anthracite coal, and coke. This includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--Merchant wholesale esteblishments primarily en-
gaged in selling wixed and other feeds; fertilizers, fertilizer materials, and
agricultural chemicals; seeda {farm, garden, and flower); and miscellaneous farm
supplies such as hay, straw, and alfalfa.

Merchant wholesalers n.e.c.~~{Not shown geparatelyin the accompanying tabls.}
Merchant wholesale establishments primarily engaged in selling petroleum prod-
uets, cut flowers and potted plants 5 forest products except lumber; inedible oils
and fats; textiles and materials other than dry gocds; industrial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
products not elsevhere classified ; and establishments handling a line of mer~
chandise oo broad to be included in any of the classifications outlined above.
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SALES AND INVENTORIES

Sales

-Sales of merchant wholesalers 1in April 1957 were
at the same level as in March but were 6 percent above
sales a year ago. Cumulative sales for the first
four months of 1957 were 4 percent higher than in
the comparable period of 1956,

Durable goods trades, in total, showed a slight
(1%) increase over March sales which was balanced by
a slight (1%) decline in the nondurable goods trades
totals. Compared with April sales a year ago, the
durable goods were off 1 percent but the nondurable
goods trades mnoted an increase of 11 percent. Sales
of nondurable goods, up 8 percent during the first 4
months of this year, reflected a larger gain during
this period than durable goods sales, which showed
no change in the like period,

Air conditioning and refrigeration equipment dis-
tributors (16%), construction materials distributors
(13%), veer, ale distributors (12%) and lumber, mill-
work wholesalers (10%) reported significant increases
over March sales. These were offset, however, by
sharp declines by farm supplies wholesalers (14%),
electrical appliances distributors (9%) and irom,
steel scrap dealers (9%). Substantial increases
over year-ago sales were shown by farm products mer-

chants (31%), clothing, furnishings wholesalers (26%) -

and coal wholesalers (21%). Declines from a year
ago were recorded by other kinds of business, the
sharpest decline being indicated by waste materials
dealers (20%) and smaller decreases by iron, steel

serap dealers (124) and lumber, millwork wholesalers
(11%).

Although sales in the Mountain Division were up 12
percent over the previous month, all other divisions
showed smaller changes ranging from an increase of 3
percent in New England to a decline of 3 percent in
the Middle Atlantic and West North Central Divisions.
Compared with a year ago, sales were up in eight
geographic divisions, the smallest increase occurring
in the West North Central Division (4%), the largest
inthe Pacific Division (11%). Sales were off slight-

1y (14) from a year ago in the East North Central
Division.

Inventories
Wholesalers inventories at the end of April showed
a slight (1%) decline fram previous month inventories
but were 8 percent above stoeks on hand during April
© 1956. The April 1957 stock-sales ratio of 130 per-
cent was 1 point below +the ratio for March 1957 but
3 points gbove the ratio for a year ago.

While most trades indicated small changes from pre-
vious month inventories, significant declines were
noted by wholesalers of farm supplies (11%) and coal
(12%) and a moderate gain was shown by beer, ale dis-
tributors ©%). Changes from year-ago inventory levels
were greater. Iron and steel products distributors
indicated the sharpest increase (29%) while dry goods
wholesalers indicated the sharpest decline (13%4).

Other large increases omr year-ago stocks were shown

For sale by the Bureau of the Census:

SALES OF MERCHANT HHdLESALERS IN SELECTED KINDS OF BUSINESS
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by farm products merchants (25%), coal wholesalers
(16%), industrial machinery, equipment distributors
(15%) and nonferrous metals distributors (15%).
Sizeable drops were indicated by piece goods con-
verters (11%) and by poultry distributors (9%).

By geographic divisions the changes from previous
month inventory levels were mostly small and downward.
While three divislons--the East North Central, the
West South Central and the Mountain-~-showed mo change;
the remaining six divisions indicated declines of 1
to 3 percent. Compared witha year ago, however, all
divisions registered moderate to substantial increases
in inventories ranging from 4 percent in both the
Middle Atlantic and the Pacific Divisions to 16 per-
cent in the East South Central Division.

General

Data shown in +this report are based on a prob-
ability sample representative of all merchant whole-

salers in the country. A description of the revised
sample is included on page 2.

Each month approximately one week prior +to the
publication of +thls report, an advance release is
issued containing percentage changes in sales and
inventories and stock-sales ratios for most trades

covered by this report. The advance release is
available upon request.

single copy~-10¢, annual subscription--$1.00.
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DESCRIPTION OF SAMPLE, TERMINOLOGY AND KINDS OF BUSINESS

Scope_of the Survey.--Wholesale trade includes several types .of
establishments: merchant wholesalers; manufacturers sales branches
and sales offices; petroleum bulk stations; assemblers of farm prod-
ucts; and agents, brokers and commercial merchants. This survey
is limited to merchant wholesalers which constitute the major portion
of the broad field of wholesale trade. However, all kinds of busi-
ness in which merchant wholesalers operate are represented in this
survey.

Merchant wholesalers .are described im the Standard Industrial
Classification Manual developed by the Federal Bureau of the Budget,
as "Establishments usually kmown as wholesalers, merchant wholesalers
or jobbers, primarily engaged in buying, taking +title to, and where
customary, physically storing and handling goods and selling the goods
at wholesale principally to retailers and industrial and commercial
users, This group also includes industrial .distributors, exporiers,
and imporiers, cash-and-carry -wholesalers; drop shippers, wagon dis-
tributors, etec. The establishments included in this group may perform
operations on the goods incidental to the wholesale trading and de-
livery, such as installing equipment, and fixtures; and collecting and
baling waste materials. Firms which operate retail and manufacturing
establishments in addition to their wholesale establishmenmts report
only for their merchant wholesale establishments. A .description of
each kind of business classification shown in this report is included
on page 6.

Semple design.--Firms reporting in the survey are part of & prob-
ability sample representing merchant wholesalers in all kinds of busi-
ness. The semple, which includes over 17,000 firms (about 26,000 es-
tablishments) is drawn from two sources: {1) 1954 Census of Business
1ists representing all wholesalers {(with paid employees) in business
in 1954 and (2) Bureau of 014 Age and Survivors Insurance (BOASI) lists
of wholesalers (with paid employees) enterimg business (or requesting
new Employer Identification Numbers) since 1954.

The reporting panel includes a fixed panel of sbout 1,400 very
large firms reporting monthly and four rotating panels each containing
about 3,900 smaller firms which report every fourth month. 1In any
given month, the 1iotal reporting panel includes about 5,300 firms.
QOver 90 percent of this number of firms submii thelr reports in time
for tebulation.

The number of firms selected in the sample for each kind of busi-
ness varies from 150 to 650 firms, depending upon {a) the iotal number
of firms in the trade, (b) the distribution of firms within the trade
by sales~size, (c) the degree of reliability desired in the data, and
(d) whether geographic division tremds were 10 be shown for the trade.

This sample has been designed +to develop monthly dollar volume
estimates of sales and inventories by kind of business with a sampling
variability for each trade of approximately 5 percen} at the one sigma
level. The sempling variability of the percentasge changes based on
this sample is expected to be somevhat lower. In those kinds of busi-
ness for which percentege changes are shown by geographic division,
the sample chosen for the national estimates was ‘increased by about
-50 percent to provide wider representation by geographic division. 1In
some of these trades, however, data are not shown separately for some
geographic divisions because even this increasein the sample size will
not provide reliable results in all geographie divisions.

Each firm -selected in the sample has an assigned weight which
reflects its probability of selection (or, in other terms, the number
of firms in the trade which it represents in the sample). Large firms
are selected with certainty, thus having a weight of one (1). Other
firms are sampled at verying rates, depending upon size,with smaller
f£irms having & lower probability of selection and thusa larger weight.

Percentage changes.--For each firm reporting, data are available
for each of the <three months (current, previous, eand year ago) for
whieh comparisons are made. Sales and inventory figures reported for
each firm are multiplied by its weight and the results summarized to
obtain percentage -changes of sales and Inventories and stock-sales
ratios. Data in this report sare not adjusted for number of days in
the month nor for seasonal or price fluctuations.

Sales include sales .of merchandise and receipits from repairs or
other services to cusiomers after deducting returns end allowances, and
discounts. Sales of merchandise for others on a commission basis are
also included. Local and State sales taxes, and Federal excise taxes
are included. Sales trends shown in this report reflect the operation
of firms selected in the sample vhich were in business in each of the
three months compared.

Inventory, end-of-month represents stock, at cost value, of mer-
chandise on hand for sale ‘at the end of the month. Inventory trends
are based on reports from only those firms which included data for all
three periods compared. The number of firms reporting inventories is
generally smaller than the number reporting sales. Some firms cannot
submit inventory data in time for tabuletion but furnish sales figures
only.

Stock-sales ratios are percentages derived by dividing stocks, at
cost, by total sales for those firms reporting inventories in conjune-
tion with sales. Excluded from these ratios were all firms which re-
port "zero" inventories (e.g., drop .shippers). No sdjustment 'is made
in these calculations for the markup of sales, which varies from trade
to trade.
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Table 1.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: UNITED STATES, BY KIND OF BUSINESS

APRIL 1957
Sales Inventory, end- Stock-sales ratios
Percent change of -month (at cost) (percent)
Kind of business Apr. 1957 4 mo. Percent change,
) from-- 1957 Apr. 1957 from--
from . Apr., Apr. Mar.
hpr. Mar. 4 mo. apr. Var. 1957 1956 1957
1956 1957 1956 1956 1957
MERCHART WHOLESALERS, TOTAL . . iviiiiivnnnanranenns +6 0 +4 +8 -1 130 127 131
Durable goods, total..cieeiiiiiiiiiiiniiisiinicisenaraninnnes -1 +1 0 +8 0 171 157 171
Automotive WHOLeSalerS.veeuurenersassssrencsnmennsonneassenncssen +7 +5 +5 +4 +1 190 186 7197
Motor-vehicle distributorS...ccsseececianaeans crrerresrssaenen -5 -1 -5 +5 ~4 124 105 127
Automotive equipment, tire-tube WholeSalerSe.u..vseessosseesons +9 +6 +7 +4 +1 206 209 215
Electrieal, electronics, appliance distributorS...ssees.. . +1 -4 +2 +6 Q 188 176 181
Electrical apparatus, supplies diStribuiorSee.ceesssvnceseesnon +1 +1 +3 +7 -1 165 156 170
Electrical appliances, TV, radio sets, electronic parts,
BBt DU 0T . ce s eevareieintnnt st tetananenantraoensansennones +2 -9 +1 +6 [s] 220 204 195
Furniture, home furnishings wholeSaleTrS...eveeesenesnsncnrnsonsns +9 +1 +2 +4 0 180 183 | 182
Furniture wholeésalerS.eesnsieesenaseneannsss O +9 +5 +3 39 0 212 213 220
Home furnishings, £1oor coverings WholeSAlerS...eseseonssoracas +9 0 +1 +1 -1 162 168 161
Hardware, plumbing-heating goods WhOLeSALETS, s senunenvsosnonrannss ~4 + -1 ~1 0 235 228 242
Hardware WholeSalerS.seaensseesssnersnseasennsenscnns SR .1 +2 +1 0 0 253 T252 255
Plumbing, heating equipment, supplies distributorS.....ivee.... -4 +7 -2 -2 [} 215 210 228
Lumber, construction materials distributors...................,.. -9 +11 =13 ~3 -1 119 109 132
Lumber, millwork wholeSalers..ceeceesrvosases e ae -11 +10 17 -6 ~4 T153 T134 Ti6d
Construction materials distributOrS..eecceverescenns . -6 +13 -6 -1 +2 103 103 116
Machinery, equipment, supplies diStribUtorS..eeeeeecseescesacnnse +6 ~1 +5 +14 -1 175 166 173
Air conditioning, commercial refrigeration equipment,

B8 DU LTS s st e eaeeeetannsetsrescaesaossossnsnnsnsnscasarans 0 +16 ~3 +12 +2 172 157 203
Commercial machines, equipment digtributorS...cv.evieveeecennsss +12 +8 +5 +7 0 161 174 171
Industrial machinery, equipment, supplies distributors.... . +3 -8 +6 +15 0 168 153 153
Professional equipment, supplies distributorS........ .. +15 -1 +8 +8 +1 174 187 173

Surgical, medical, hospital supply houses.. . +17 +2 +8 +20 41 143 145 150
Service establishment SUPPLY NOUSES.«esernreeesnnserenessnsnnas +4 0 +6 +1 ~1 144 160 148
Metals, metelwork (except scrap) GiStributorS...e.ceeeesssseseeces 2 +1 +2 +27 +2 191 152 190
Iron, steel and products distributorS.......... N renea +2 +3 +4 +29 +2 T 229 183 229
Nonferrous metals distributorS.sesssrsesesseereearnensensvensan -9 -5 0 +15 +2 85 70 83
Scrap, waste Materials deBlerS..casicsiccusnressoroseasecnnsennas ~15 -6 -7 +1 -5 51 44 49
Iron, steel scrap déalers..... evesarne . -12 -9 [¢} -2 -8 43 40 41

» Waste materials Ge8lerS.eecaceeressrionnenaasnrossnsnscsannnnns -20 +1 ~18 4 ~1 64 50 65
JeWelry WhOleSalerSaussusnseeetunenssoeruosnooreranrsnssnensonnns +1 4 42 -1 41 211 206 190
Rondurable goods, £otal.....cieiiirvireiininrninanininansens A1 ) +8 +8 2| o8 101 99
Grocery, confectionery, meat wholeSalerS.ersvensvessens +10 (o} +7 +2 -3 79 85 83
General-line grocery wholesalerS.sseesos.. +12 +3 +8 +3 -2 104 110 109
Voluntary grouPS.ese-ceesscssersncans +13 +h +7 0 ~2 99 104 105
Retailer-cooperative. +19 +2 +15 +9 +3 88 91 84
Nonaffiliated..v.euu. . +8 +3 +4 +3 -4 128 119 123
Specielty-line grocery wholesalers..... +5 -6 +3 [¢] -4 80 87 83
Confectionery wholesalers......... teseraaeas caens +11 -1 +6 +6 -2 65 72 64
Meat, meat Products WholeSalerS...ereaverseesssnsscnncss . +13 +5 +12 +5 -3 20 22 22
Farm products {edible) distrilUtOrS. . e ceesereensoeesenoneneosenas ¢} +8 -4 r.s -5 23 24 26
Poultry, pouliry products distributors...... +3 +3 -6 -9 ~7 19 22 23
Fresh fruit, vegetable WholeSAlerS..uveescesrensconas -1 +7 ~3 -4 -5 25 26 28
Beer, wine, distilled SPirits WHOLeSB1erS..eeeeeesscscosennnesoes +4 +1 +4 +10 +2 121 119 123
Beer, ale distributors...ccesceeaseenns +9 +12 +5 +12 +9 67 &6 70
Wine, distilled spirits wholesalers......... +1 -6 +3 +9 0 166 161 162
Drugs, chemicals, alljed products WHOLeSALerS....esseeeescesoeons 49 +1 +7 T 48 T4l r143 144 141
Drug wholesalers (general and specialty lines). +10 -2 +8 T410 Ty2 167 164 160
Industrial chemicals, explosives wholesalers... +8 +4 +6 +5 -1 90 97 94
Paint, varnish wholesalers..... +5 +7 +2 +5 ~1 162 166 174
Tobacco QISR IBULOTS s st s sninarennvasnsssnsssssansenennnsnsenas +8 +2 +5 +7 +1 62 63 63
Dry goods, apparel wholeSAlerS...eeeeesssescscs cenenrsesisanaen +9 -5 +1 -8 =2 | 179 201 169
Clothing, furnishings, footwear WholesalerS......eee... +26 -6 + +1 0 164 180 150
Dry goods wholesalers (general and specialty lines)..... ee 4 ~4, +1 -13 -2 200 227 189
Piece GOOMS CONVErterSeuaeeruorerteroensenceenaseossssannsensns -2 -8 -5 ~-11 -3 168 187 165
Paper, allied products WhOleSAleTS..essssssescnersssssorncnnonans +3 -2 +3 +4 0 128 128 126
Paper WholeSalerSeecssoeesaooensnnes +2 -2 +2 +3 0 127 127 125
Stationery, wallpaper wholesalers. +7 -2 +7 +7 +2 143 134 138
Farm products (raw materials) BETChAN S s s neersrnnsernnsennnannna +31 ol +27 +25 -8 127 126 134
Other nondurable goOdS WHOLEBALETS.esuesensereonesone +17 =7 +10 +14 ~3 85 88 78
Amusement, sporting goods distributors.... +3 +5 +5 +8 +2 194 180 200
Book, magazine, newspaper wholesalers.. +13 ~2 +10 +12 +3 118 117 105
Coal WholesSalerS.sssessesresrsensare +21 0 +12 +16 -12 42 41 39
Farm supplies wholeSalerS..cesesscecasnss Crrraeseaes +8 ~14 +7 -3 -1 o7 107 26

z‘Revised from Press Release of April 1957.
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Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANTS WHOLESALERS: BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

APRIL 1857

Sales

Inventory, end-

Stock-zales ratios

percent change of-month (at cost) (percent)
Kind of business and geographic division Apr. 1957 T 4 mo. Percent change,
(See wap page 2) £r0m~— 1 1957 Apr. 1957 from—-
from . Apr, Apr. Mar,
Apr. Mar. 4 wo. Apr. Mar. 1957 1956 1957
1956 | 1957 1956 1956 1957
MERCHANT WHOLESALERS, TOTAL....ooeieininnrinnnnans vens +6 | 0 +4 +8 -1 130 127 131
New England... +9 +3 +2 +7 ~3 120 123 129
Middle Atlantiec.. +6 -3 +3 +4 -2 108 109 106
East North Central. -1 0 Q +10 0 132 119 132
West North Central. +4 -3 +5 +6 -1 153 152 148
South Atlantic...... +9 +2 +5 +7 -3 148 148 152
East South Central.... +10 +2 +10 +16 | 0 149 134 153
West South Central.. +10 -1 +12 +15 -1 134 126 135
Mountain...ceevonannn +5 +12 +2 +9 0 141 134 156
Pacific...... [N etsanassessanasresaossnasssscnesasroasenn . +11 +1 +5 + -1 134 147 139
Automotive equipment, tire-tube WholeSAleTSB.cees.cisrcecsoncrarnans +9 +6 +7 +4 +1 206 209 215
Middle Atlantic....sve.us terteensaraesaanennas . +19 +9 +9 +1 -1 179 193 185
Eagt North Central.. +9 +5 +8 +2 +1 214 213 226
West North Central.. +3 +7 +11 +7 +7 269 268 292
South Atlantic...... +19 +4 +6 +4 0 190 204 199
East South Central.. +16 +4 +11 4 +1 263 294 277
West South Central.. +7 -3 +3 +10 +1 281 267 269
Mountain.. . +1 +5 +5 -6 -1 293 315 313
Pacific... +7 +10 +3 0 +2 165 180 183
+1 +1 +3 +7 =1 165 156 170
Mew England......e.. trereerseeas feesavien -2 [¢] ~11 +10 -1 193 170 206
Middle Atlantic,.. +4 +3 +2 +10 4 124 117 136
East North Central.... -5 o] —2 +11 0 179 152 182 |

West North Central.. +3 ~10 +7 +10 +1 198 186 172
South Atlantic.... +6 +6 +1 -3 -1 173 188 185
East South Centra 14 ¢ -3 +6 =7 -1 187 159, 194
West South Central... . +3 -8 +6 +5 -3 198 194 187
Mountain........... tersiersrecaneinaenensaes +9 +12 +13 +17 -1 206 190 221
g +6 +2 +6 +8 -1 148 146 155
421 ~9 +1 +6 Q 220 204 195
+4 -3 +5 +20 [} 156 135 142
ol -11 -3 +1 s 188 172 155
+31 ~11 +1 +15 +2 238 208 221
West North Central.. 0 ~20 ~10 +5 + 275 232 229
South Atlantic...... +17 ~3 +7 +7 -3 228 250 219
East South Central,. +3 -3 -5 +2 -1 238 242 229
West South Central.. -8 ¢} -7 -6 0 271 256 265
Pacific..... teeemsereenenne eesesnens +3 -12 +6 +11 +4 215 199 170
Furniture, home furnishings wholesalers.. . +9 +1 +2 +4 o] . 180 183 182
New England....eccecncncnnens atsaesennes . [¢] ~2 -2 -5 +2 201 218 204
Middle Atlantic... . . +10 -2 +3 ¢] -2 155 159 151
East North Central. . +19 +8 +4 +5 -1 178 194 190
West North Central. . +5 +2 +2 +5 +2 254 258 247
South Atlantic. . (¢} ~1 +1 +1 +1 180 166 181
South Central.. . +18 +10 0 +10 +1 163 77 179
Pacifice.coan..s tedeebeesnaresanaannantasraavenasstanranannnsnn . 4 +1 +1 +13 +4 172 173 163
Hardware wholesalerSeeeeeeenno. S S . -1 +2 +1 0 0 253 252 255
Middle Atlantic...eesearvussnacncrcasnennnns . -1 -2 -4 -3 -6 212 212 199
Last North Centrai. . -3 -6 +4 -1 o 264 262 243
West North Central . <3 +6 +2 -3 -3 279 280 301
South Atlantiec.... . +5 +6 +2 +7 ~4 250 250 277
East South Central... . -5 +6 ~3 -7 -3 237 243 259
West South Cemtral. . -4 +1 4 3] -1 254 240 257
PACifiCee.eeraesnerarosarsersonmanes eesesvaanae Geveeerreaseeeie +2 +10 +5 +3 +6 280 277 290
Plumbing, heating equipment, supplies distributors....... Ceesressas 4 +7 -2 ~2 0 215 210 228
New Englande.csesecscnrocannacancssncaorannsssi . -9 EvA -3 4 +10 281 232 244
Middle Atlantic.... . +2 +6 -1 =1 0 164 174 173
East North Central... . -9 +11 -4 +2 0 249 219 273
West North Central. . % +12 +2 +2 0 251 259 279
South Atlantic,.... .. +6 +9 +3 -2 0 229 251 247
South Central. . -20 0 4 <10 4 227 202 246

Mountain...... . e -17 +10 -7 (x) (x) (x) (x) (x)
D523 i P . -9 +10, -5 -2 +2 207 188 212
Lumber, construction materials distributors. . -9 +11 -13 =3 =1 119 109 132
New Englande..cesssrseerecsocsisnasnnanns veae . ~17 +13 =11 -9 -3 64 60 76
Middle Atlantic.... . +2 +18 -8 -6 -1 90 96 114
East North Central. .. =12 +8 -15 -14 +1 129 134 136
West North Central. .. -13 +9 ~-12 -10 -4 149 135 173
South Atlantie.. .o -10 +13 -5 +4 o] 92 75 98
South Central. . -2 +6 -8 =1 +1 113 110 117

Mowntain. ..... .. +24 +31 0 (x) (x) (x) (x) (x)
21T T T PN P P “es -17 +7 -18 +21 -3 156 122 168
Industrial machinery, equipment supplies distributors.....esseuvvaan +3 -8 +6 +15 0 168 153 153
New England...ccenvnsvccncanennncanrans raseseasaersian +20 -20 +12 +29 -5 205 196 173
Middle Atlsntic.... +6 -8 +8 +5 # 164 161 3k
Fast North Central. -3 -1 +2 +12 ~1 151 131 150
West North Central. +1 -2 -1 +19 -3 140 138 136
South Atlantic..... +8 -11 +11 +30 +2 143 121 108
Sofith Central... 0 4 +8 +24 0 160 17 160
Mountain...... +9 +10 -2 +16 o} 191 177 214
Pacific..ceereeenniiiiiiecnnnnnans [P veeene cerbreraseneen . +20 -7 +1 +21 +4 195 192 170

See footnotes at end of table.




Table 2.--TRENDS IN SALES AND INVENTORTES OF MERCHANT WHOLESALERS:
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GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS--Continued

APRIL 1957
Sales Inventory,
end-of ~-month Stockzszizzn?;tios
Percent change {at cost) P
Kind of business and geographic division Apr. 1957 4 mO. Percent change,
(see map page 2? from-- ggz‘ Apr. 1957 from— | Apr. Mar.
Apr. Mar. 4 mo. Apr. Mar. 1957 1956 1957,
1956 1957 1956 1956 1957
General-line grocery Wh0leSalelrSeeesssosavasvsossasrososvsnsonasons +12 +3 +8 +3 -2 104 110 109
New England..sveesesserssanene +19 +11 +9 -8 -6 69 89 34
Middle Atlantic. PR +5 -1 +4 +7 -6 136 132 144
East North Central. +13 -2 +6 +5 -2 98 106 98
West North Central. -3 +3 + -3 -6 96 96 107
South Atlantic..scc.oos. +8 -1 +7 +1 0 127 134 124
‘East South Central-...... +é +3 +7 -4 -3 105 112 114
West South Central.... +15 +6 +8 +7 0 95 104 100
Mountain........ +13 +9 +8 45 -1 106 111 115
2T e T AN +29 +11 +14 +5 +3 79 88 92
Specialty-line grocery wholeSalerS..cueeeereacssaseosarcsssescssroes +5 -6 3 ] 4 80 87 83
Middle Atlantic...vucevrnveenes +2 ~5 +1 +18 ~4 5 72 81
East North Central. +3 -2 +5 +3 +3 80 80 76
West North Central. +5 -6 -3 +9 ~4 118 103 108
South Atlantic..... +5 +8 +2 +3 -8 97 102 95
South Central, +19 -5 +16 -3 ~1 72 89 65
PacifiCeiuuisnenesersoncnsacnnonn +21 =7 +3 ~21 -13 46 75 60
Presh fruit, vegetable wholesalers.. -1 +7 =3 —4 -5 25 26 28
New England.veecseseceacircainenaas +2 +9 +2 -19 ~25 7 11 11
Middle Atlantic.... -1 +7 o +8 +9 20 18 19
East North Central. +1 +16 -2 =16 ~2 20 25 24
West North Central.. -9 +8 -5 -7 -7 38 35 46
South Atlantic..... +10 =7 o +13 ~3 21 22 21
South Central...... -5 +2 ~4 -1 -5 14 13 15
Pacificesivrennas +3 +12 -1 -15 ~17 31 38 39
Drug wholesalers {general and specialty-lines) eses +10 -2 +8 +10 +2 167 164 160
New England..... . +10 A +8 +5 ~7 147 154 151
Middle Atlantic.... +7 =1 +6 0 0 161 156 155
East North Central..... +8 -1 +8 +3 +1 148 155 148
West North Central..... +11 o] +10 +7 +1 153 156 151
+10 =7 +9 +16 +3 184 174 165
+13 -8 +9 +7 +1 182 190 1e8
+ -6 +8 +10 +3 209 194 187
+6 +5 +8 +10 +9 219 212 191
+13 +2 +9 +21 +2 150 145 151
Tobacco distributors.... .. +8 +2 +5 +7 +1 62 63, 63
New England....esaeanns . +9 +3 +5 +4 -6 59 63 65
Middle AtlantiC..esueinnesnnaes .. +7 +3 +6 +10 -1 67 63 69
East North Centraleseeeesscesseon ve +10 +3 +7 +2 +5 56 61 55
West North Centrdliseseereaa. +8 +4 +4 +3 -1 &4 60 69
South Atlantic.... +4 -1 +5 +15 -4 78 71 77
South Central.. “es +6 +1 +2 [o} -2 48 50 49
T e +18 +2 +9 +9 +17 78 84 69
Dry goods, apparel WholeSBlerS.iseasessrsssassnsaansoassssnnnisinnse +9 -5 +1 -8 -2 179 201 169
+23 -1 43 -3 4 179 205 192
+9 =7 o] -12 -3 154 180 144
East North Central..... +8 ~1. +2 (x) (x) x) x) x)
West North Central..... + -6 -3 -2 ) +2 279 265 250
+21 -2 0 -9 0 265 315 258
+5 -1 -4 0 -1 263 260 267
PaCifiCeuutesietneniiruossenssoninioscsnsocesnansassnsoncessanees +14 -8 +5 4 -1 177 208 159
X Insufficient data to show separately.
ADDENDUM TO THE MONTHLY WHOLESALE TRADE REPORT: MARCH 1957
Sales efx:YE?E;2Z{:h Stock-sales ratios
Percent change (at cost) percent)
Kind of business and geographic division Mar. 1957 3 mo. Percent change,
£rom-~ %33’; Mar. 1957 from-- Mar. Mar. Feb.
Mar., Feb. 3 mo. Mar. Feb. 1957 1956 1957
1956 1957 1956 1956 1957
Drug wholesalers (general and Specialty-1ineS)e.v.eeeeeroneerscosos +9 +6 +7 +6 Q 147 152 156
New England +3 +3 +7 +7 0 129 139 130
Middle Atlentic. +12 +7 +6 -6 -3 130 157 143
East North Central.. +11 +5 +8 +7 -3 134 139 145
West North Central,.. +3 +2 +10 +7 -1 161 154 167
South Atlantic.... +12 49 +9 +12 -1 147 151 162
East South Ceniral +7 +2 +8 +11 ¢} 158 161 159
West South Central. +8 +6 +9 +7 -1 198 206 213
+8 +9 +8 +3 ~2 138 131 153
+2 +7 +8 +15 +6 169 144 171

Data on inventories of drug wholesalers by geographic division presented here were withheld from the March 1957

reporting of inventories at time of publication. United States inventory

report because of incomplete
data for this trade have been revised from the March report.
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DESCRIPTION OF KINDS OF BUSINESS

All kinds of business in which merchant wholesalers operate are represented in
this 'survey. The kinds of business shown in- this report parallel broad clas-
sifications used in the 1954 Census of Business covering wholesale trade. Each
establishment <in this survey has been assigned a kind-of-business classification
based upon its trade designation .and an analysis ‘of its annual 1954 sales by
commodity lines as reported in the 1954 Census of Business. A description of
each kind-of-business classification in this report is given below.

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchant wholesale establishments primarily en-
gaged in selling new and used passenger automobiles and similar -motor vehicles >
road-type trucks, truck-tractors, busses, trailers, and semitrailers to dealers
or o fleet operators, industrial accounts, and to commercial users. Dealers in
road~type trucks, truck-iractors, and itruck-trailers are included here on the
basis of kind-of-goods sold. .

Automotive equipment, tire-tube wholesalers.—-Merchant wholesale establish-
ments—-{requently referred to as jobbers in this trade--primarily engaged in

selling automotive equipment, accessories, parts, tires, tubes and garage equip-
ment and tools.

Electrical, electronies, appliance distributors

Electrical ap_garatus', supplies wholesalers.--Merchant wholesale establishments
selling a general line of electrical goods such as electrical equipment and
apparatus; wiring supplies and construction materials; lighting f{ixtures and
lamps; radio and television sets and accessories; electric refrigerators and
other eleetrical appliances and specialties; and eléctionic parts and equipment;
and those primarily engaged in selling such electrical equipment apd apparatus;
wiring supplies and constr stion materials, and lighting fixtures and lamps, as
condults and £ittings, interior wires s cables, wiring devices, safety switches,
poles, crossarms, pole-line hardware, outside wires and cables, residentidl,
commercial, and industrial lighting fixtures, and incandescent and flucrescent
lamps. Establishments specializing in the sale of elecirical prime movers and
other electrical power equipment for the gemeration, transmission, or utiliza-
tion of electric energy are also included.

Electrical appliances, TV, radio sets, electronic parts distributors.—-Merchant
wholesale establishments primarily engaged in selling such electrical appliances
and specialties as radio and television sets, dish washers, electric refriger-
ators, electric ranges, washing machines, ironers, radio and ‘ielévision parts
and sccessories, home f{reezers, sewing machines, hot water heaters, electric
irons, percolators, clocks, hotplates, vacuum cleaners, etc., and electronic

tubes, electronie replacement paris and accessories, and transmission and sound
equipment.

Furniture, home furnishings wholesalers

Furniture wholesalers.~-Merchant wholesale-establishments primarily engaged in
seiling home or office Turniture--wooden, metal or other.

Home furnishings, {loor coverings wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling household china, glassware, and earthenware;
floor coverings (carpets, rugs, linoleums, etc.)}; antique home furnishings; and
miscellaneous home furnishings such as brooms, brushes, curtains, draperies,
pictures emd picture frames, window shades, kitchen utensils, phonograph records 5
and musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments selling ageneral line
of merchandise sufficiently broad to service retail hardware siores and the hard-
ware departments of other outleis-~general-line hardware wholesalers; and estab-
lishments primarily engaged in selling builders hardware, heavy hardware, -shelf
or light hardware, and hardware specialties such as tools, cutlery, bolts, nuts,
rivets, screws, padlocks, keys, and the like--specilaty-line hardware wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
1ishments primarily engaged inselling plumbing and heating equipment and supplies
such as plumbing fixtures, including sanitary ware; steam and hot water heating
boilers, radiators, parts, ami fittings; stoves, ranges, furnaces, and other
types of heating apparatus {except electric); oil burners; gas appliances and
supplies; plumbing p{pe 5 valves, and fititings; and plumbers brass goods.

Lumber, construction materials distributors

Lumber, miilwork wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling lumber and millwork such as rough, dressed, and finished lumber;
sheathing, siding, flooring, shingles, plywood, venecers, doors, sashes, frames,
intertor woodwork and trim.

Construction materials distributors.--Merchant wholesalé establishments pri-
marily engaged in selling such consiruction materials as brick, iile, and terra
cotia; cement, lime, ard plaster; building glass; sand, gravel, and crushed stone,
ready-mixed concrete; roofing, siding and insulation; and stohe, slate, concrete
products, -and ‘building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment distributors.--Merchant
wholesale establishments primarily engaged in selling commercial refirgeration
equipment (including electric) such as refrigerators , display cases, freezers,
dispensers, water coolers, food 1locker equipment; and those selling air eon-
ditioning and ventilating equipment and supplies, including fans, blowers, and
accesseries. [Establishments specializing in the sale of commercial refrigeration
components ‘and .accessories are also included in this classification.

Commercial machines, équipment distributors:--Merchant wholesale establishment
primarily engaged in selling office machines and equipment (except furniture)
such as edding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, china, glassware, silverware, linens, and re-
lated items; store machines and fixtures such as display fixtures, show racks,
pricing equipment, cash regisiers, scales, meat slicers arnd grinders, coffee
grinders, etc.; and such related equipment &s florists' supplies, theater supplies
and equipment, ‘and parking meters. Establishments primarily engaged in selling
to users are included, as well as those selling to.dealers.

) STOCK-—SALES RAT10S OF MERCHANT WHOLESALERS IN SELECTED K{NDS
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Machinery, equipment, supplies distributors--continued

Industrial machinery, equipment, supplies distributors.--Merchant wholesale
establishments primarily engaged in seiling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are .establishments selling
indusirial machinery; indusirial belting, hose, and packing; machine tocls, mine
and mill supplies; oil well and oil refining supplies; printing machinery and
supplies; industrial rope, cordage, and twine; industrial materials, handling
equipment; power transmission equipment; and machinery and equipment for such
indusiries as food products, woodworking, shoe manufacturing, tanniog, textile,
and paper ‘and pulp.

Professional equipment, supplies disiributors.--Merchant wholesdle establish-
ments primarily engaged in selling dental supplies (chairs, sterilizers, cabinets,
instruments, dental gold and alloys, waxes, t%eeth, and the 1like); religious
supplies (churéh goods and religious articles such as statuary, vestments, fonts,
candles, religious pictures, calendars, literature, etc.); school equipment and
supplies (desks, blackboards, chalk, rulers, wall and globe maps, etc.); ophical
goods; ‘surgical, medical, hospital supplies, and equipment; artists supplies;
engineering instruments and supplies; and supplies for other professions.

Surgical, medical, hospital supply houses.--Merchant wholesale establish-
ments primarily engaged in selling surgical and medical instruments; doctors
apparatus .and equipment; orthopedic appliances; artificial limbs; operating
room and other hospital equipment; X-ray machines and accessories and other
scientific instruments used by physicians and in hospitals.

Service esiablishment, supply houses.--Merchant wholesale establishments pri-
marily engaged in Selling barber and beauty supplies; laundry, dry cleaning
equipment, Supplies (washing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, marking equipment, etc.); shoe service
supplies and equipment; undertakers supplies (caske'bs, burial vaults, burial

-garments, embalming chemicals and preparations, and other morticians and funeral

equipment); upholsterers supplies (fabries, ledther and fillings, ard other types
of supplies used in the upholstery trade); and miscellaneous service equipment,
such -as janitors' supplies, furriers' supplies, bootblack's supplies, and hat
cleaners' supplies.

Qther industrial machipery, equipment distribuiors {not shown separately in
accompanying table).--Merchant wholesale establishments primarily engaged in
selling (a) transportation equipment such as aircraft and aeronautical equip-
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other transportation equipment and supplies; (b) construction machinery, eguip-
ment such s road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and related construction equipment as pneumatic
hammers, concrete construction clamps and forms, scaffolding, chutes, and wheel-
barrows--but not construction materials, and () farm-garden machinery, equip-
ment (including tractors) used in the preparation and maintenance of the soil,
the planting and harvesting of crops, and other operations and processes per-
taining to agriculture; dairy machinery end equipment , such as milking machines
and cream separators; poultry equipmént, such as incubators » brooders, and feeders
and ‘irrigation equipment.




Metals, metaluwork (except serap) distributora

Iron, steel,.and. products distributorg,--Merchant . wholesale . establishmerits
usually referred 1o as steel imarily in’selling “iron and
steel: products such as semifinished forms and shapes, ‘plates, sheets,: strips,
bars, structural shapes, piling, nails, tubular products, wire products, forg-
ings and castings. Steel warchouses of firms operating steelworks and = rolling
mwills are.also included here.

Nonferrous metals distiributors.--Merchant wholesale establishments primarily
engaged in. §elling nonferrous metals and metalwork such asaluminim, eopper, tin,
brasg, lead, and zinc.

Scrap, wagie materials denlers

Iron, steel scrap dealers.--Merchant -wholesale ' establishments - primarily en-
gaged in-, assembling, breasking up, sorting, and-selling all. forms of iron and
steel serap.

Haste materisls dealers,--Merchant . wholesale establishments. primarily engaged
in  assembling, sorting, and selling such waste  materials as.  nonferrous’scrap
wetals, waste paper, Tags, wiping cloths, textile wastes, Bcrap Tubber;and other
waste and - salvage materials, ' Scrap iron and steel way be baudled as secondary.
lines. .

Jove! wholesalers

Jewelry wholesalers,--Merchant wholesale establishments priwarily engaged in
selling a general-or specialiy-line of jewelry such as clocks and waiches; pre-
cious stones and wmetals; watch -materials, jewelers supplies; costume Jewelry;
and ‘miscellaneous items such as silveruare, plated ware, medals, trophies, semi-
precious stones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers.--Merchant wholesaleé establishmenis handling
a general line of dry groceries and processed foods usually sold in retail gro-
cery stores, such as cammed foods, flour, sugar, coffee, tes and spices, as well
as such nonfood items as household chemicals, scaps end detergenis, paper prod-
uets, brooms, brushes, eic. Voluntary . group wholesalers, retailer-cooperative
warehouses, and cash-and-carry depois are included, as well as nonaffiliated
general-line grocery wholesalera,

Specialty-ling grocery wholesalers.--This clasgification includes tuwo. general
types of merchant wholesale establishments: Those handling a combination of
grocery items, no one item pradomonating, but not a sufficiently broad -line of

commodities %o be clagsified a8 "general line"; and those primerily engaged in,

selling specialized 1lines of groceries and related products, such as canned
foods; coffee, tea, and spices; dairy products; dried fruits and nute; frosted
and frozen foods; fish and seafood; bakery producis; packaged breakfast cereals;
flour; cooking oils and shortening; and soft drinks.

Confectionery wholesalers,--Merchant wholesale establishments primarily en~
gaged in selling candy, chewing gum, popeorn, potato chips, salted nuts, fountain
fruits and syrups, and related itewms. Gigars, cigarettes, and other products
are also fréquently handled as secondary lines. .

Heat, meat products wholesalers.--Merchant wholesale establishments primarily
ongaged in selling fresh, {rozem, cured or processed (but not canned) meats,
lerd, and other edible meat products. Secondary 1lines such as butter, cheese,
eggs, dressed poultry, vegefsble shortening, and carnned meats are f{reguently
handled.

. Farm products (edible) distributors
Poult: oul:
primarily engaged in selling live ardressed pouliry, eggs, and related products.
Establishments primarily engaged in dressing poultry are considered manufaciures.
Fresh fruit, vegetabls wholesalers.--Merchant vholesale establishments pri-

wmarily engaged in selling fresh fruits, vegetables, berries, melons, and related
items.

Beer, wine, distilied spirits wholesalers

Beer, ale distributors.--Merchant wholesale establishments primarily engaged
in selling beer, .ale, porter, stout and other fermenied malt llquors. Soft
drinks, -confectionery, ‘tobacco, wines, and spirits are frequently handled as
secondary lines. :

Wine, distilled spirits wholesalers.--Merchant wholesale establishments pri~-
marily engaged in selling wines, ‘whiskey, gin, rum, brandy, and other spirits,

oducts distribuiorg.—Merchant wholesale -establishments-
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Drugs; ohendeals; allled prodicts wholesalers-Continued '

Industrial  chemicals, sxplosives wholesalers.--Merchant  Wholesale establish-
wents primerily engaged in selling = such Industrial and heavy chemicals as coal-
tar - chemicals, plastics; and’1liguefied ‘gases (except LP gas); acids,
ammonia, -~ 8oda;, industrial - alcohols; explosives, dyestuffs; naval 'stores, etc.
Concerns primarily engaged in 'selling pyrotechnics sind awmumnition: for small arms
are included in "Amigement and sporting goeds Wholesalers.!

Paint, -varnish wholesalers.--Merchant .wholesale . establishments primarily en-
gaged in  selling painis, varnishes; lacquers, enamels; calcimines, shellac, and
staina. Gless, wallpaper; painters supplies, olls, chemicals, and related prod-
aets are frequently handled as: secondary lines.

Tobacco digtributors

Tohaceos: distributors:~~Merchant wholasale  eatablistments primarily engaged in
melling ‘manufactured tobagco  products such as’ cigars; cigarettes, chewing and
smoking tobacco; and snuffi’ ‘Confectionery, smokers articles, razor bledes, play-
ing cards, ete., are-irequently handled as’secondary lines.

Dry goods, apparel wholesalers

Clot! farnis 8, footwedr wholesalers.—-Merchent wholesale establishments
primarily engaged- -in selling men's, boys' clothing, and furnishings (ineluding
suits, coals, overcoats, work clothing, hats and caps, shiris, ties, and under-
wear); women's, childrenis clothing, furnishings, and accessories {including
suits, dresses;and skirts); furs andfur clothing; millinery, millinery supplies;
ghoes and other footwear; work clothing; and related lines,.

Dry_goods wholesalers (general and specialty lines)

General-line 4 gods _ wholesalers (not ghown separately).--Merchant whole-
sale establishments engaged in selling a diversified combination of lines
usually sold in retail dry goods and general - merchandise stores, including
plece gaods, home furnishings, work clothing, dresses; dinfants’ wear, no-
tions, end " hosiery. Men's and women's clothing, furnishings, .and millinery
frequently constitute secondary lines. :
Specialty-line cods wholesalers (not shown separately)..-Merchant whole-
sale ‘establishments priwarily = engaged In Selling hosiery, underusar, piéce
goods; knit and lace goods, fancy linen ‘and- needlework end notions (thread;
‘tapes, needles, pins, buttons, hair . accessories, zippers, and: ghoe laces).
Plece goods converters.--Merchant wholesale establishments which purchase tex-
tiles in the gray or unfinished-form, have them : dyed: and/or finished by others,
usuelly on a contract basis, and sell to the cutiing<up trade, garment niakers,
wholesalars, or retallers, Converters operating bleaching, dyeing, and finish~
ing plants are not considered as werchant wholesalers.

Paper, allied products wholesalers

Paper wholesalers.--Merchant wholesale sestablishments primarily engaged in
selling wrapping paper . and other coarse paper; fine paper {writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
book paper; papsrboard;and converted paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps.

Stationery, wallpaper wholesalers, --Merchant wholesale establishments primerily
engaged in selling commercial and social stationery, including envelopes, type-
writer and wmimeograph paper in cut sizes, file cards and folders; and office
supplies such as pens, pencila, writing inks, carbon paper, paper clips, type-
writer ribbons, greeting cards, and erasers; and embossed and pripted wallpaper
for use in:covering or deccrating imterior walls and ceilings.

Farm products (raw waterials) werchants

Farm _products (rav materials) werchants.—-Merchant . wholesale esteblishments
primarily engaged in selling cotton, grain, hides, skins, rav furs, livestock,
leaf icbacco, wool, mohair, horses and mules, and other inedible products such
as broomeorn, moss, hair, feathers, bristles, and fibers..This classification
includes merchants (ineluding terminal elevators) primarily engaged in selling
Taw farm products in marketing ceniers. Dealers buying such products direct
from farmers and agsembling -them at local production poinis are classified as
"asgenblers™ and not included here.

Other nondurable goods wholesalers

Amusement, sporiing goods distributors.--Merchant wholesale establishmentspri-
marily in selling and photographic goods {cameras, parts, and

including neutral spiriis and ethyl alechol used in blending, ts who
bottle and sell wines and distilled spirits manufactured in bulk by others,
liguor departments of drug wholesalers, and State-operated wholesale outlets are
included. State depots primarily engaged in supplying State liquor stores, how-
ever, are not included in wholesale itrade.

Drugs, chemicals, allied producis wholesalers
Drug wholesalers {general and specialty lines)

General-line drug wholesalers (not shown separately).--Merchant wholesale
establishments engaged in selling & full line of drugs, pharmaceuticals, pro-
prietary wmwedicines, druggists rubber goods, cosmetics, toiletries, drug sun-
dries, and related merchandise. C(ooperatives and voluntary group wholésalers
handling & full linedf drugs are also included in this classification. Liquor
departments of drug wholesalers, however, a® included with "wines and distilied
spirits wholesalsre." .

Speciality-line .drug wholesalers {not shown se@ratey[).——warchant wholesale
esteblishments primarily -engaged in selling proprietary medicines , toilet
preparations, and articles suchasdrugs, perfumes, cosmetics, powders, shaving
prepardtions, toilet soap, dentifrices, combs, ‘brushes,mirrors, medical glass,
bandages, rubber goods, and antiseptics.

ries, projection apparatus; enlargers, developing and printing reom appa-
ratus and accessories, sensitized unexposed photographic suppliesand equipment);
sporting goods (toys, games, novelties, fireworks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil-
liard and bowling equipment and supplies; and hobby goods.

Book, magazine, newspaper wholesalers.--Merchani wholesale esteblishments pri-
marily engaged in selling books, magazines, periodicals; newspapers, and related
itews.

Coal wholesalers.--Merchant wholesalé establi primarily in aell-
ing bitumious coal, anthracite coal, &nd ccké. This ineludes firms with coal
yards as well as those selling goods ghipped directly from mine io customer.

Farm supplies wholesalers.~-Merchant wholesale esteblishments primarily en- .
gaged in selling mixed and .other feeds; fertilizers, fertilizer materials, and
agricultural chemicals; seeds (farm, garden, and flower); and wmiscellaneous farm
supplies such as hey, straw, and alfalfa.

Merchant wholesalers, n.e.c.—(Not ghown separatelyin the accompanying teble.)
Merchani vholesale establishments primarily engaged in selling petroleum prod-
ucts, cut {lowers and potted plants; forest products exeept limber; inedible oils
end fats; textiles and materials other than dry goods; ipdusirial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artifieial flowers; and
products noi elsewhere classified; and establishments handling a line of ‘mer-
chendise too broad %o be ineluded in any of the classifications outlined above.
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SALES AND INVENTORIES

Sales

Sales of merchant wholesalers in May 1957 were 3
percent ahead of April but remained unchanged from a
year ago. Cumulative sales for the first five months

of 1957 were 3 percent higher than in the comparable
period of 1956.

Durable and nondurable goods +trades, in totel,
each -showed an increase of 3 percent over April sales.
However, compared with a year ago, durable goods
trades showed a 4 percent drop--balanced by a gain
of 4 percent by nondurable goods trades. During the
first five months of 1957 durable - goods trades were
off 1 percent in comparison with 1956 while non-
durable goods trades registered an increase of 6
percent. :

Iron, steel scrap dealers, off 13 percent and
clothing, furnishings, footwear wholesalers down 12
percent, indicated the most notable declines from
previous month sales, Significant increases were
reported by wholesalers of fresh fruit, vegetables
(12%), meat (13%), wine, distilled spirits (14%),
air conditioning and commercial refrigeration equip-
ment (15%), beer, ale (16%) and eonstruction materi-
als (16%). The largest declines from year ago sales
were noted in such durable goods +trades as ironm,
steel scrap (35%), waste materials (224) end lumber,
millwork (16%), These were offset by large gains by
meat wholesalers (12%), electrical appliances dis-

tributors (12%), farm products merchants (15%) and
coal wholesalers (18%). :

All geographic divisions except +the West South
Central indicated sales gains over the previous month.
The West South Central Division noted a small decline
(2%) while the West North Central showed the principal
gain (8%). Compared with sales in May 1956, trends
were mixed., Most divisions indicated small changes
ranging from a decline of 2 percent-in the East North
Central Division %o an increase of 3 percent in both
the West South Central and Mountain Divisions. How-
ever, one division;the East South Central, regilster-
ed a gain of 1l percent principally due to the in-
creased sales by farm products (cotton) merchants.

Inventories

Wholesalers inventories at the end of May showed
a small (2%) decline from April stocks but were 5
percent above inventories on hand during May 1956.
The May stock-sales ratio of 128 percent was six

points below the previous month ratio but six points
above the ratio for a year ago,

While most trades showed small changes fram previous
month inventories, a very substantial rise (324) was
reported by coal wholesalers and large drops were
noted by farm supplies wholesalers (12%) and farm
products merchants (22%). Coal wholesalers (314)
and iron and steel products distributors (324) re-
gistered the largest increases over year ago inven—
tories., Smaller increases were reported by farm
products merchants (184), nonferrous metals distrib-
utors (15%), meat wholesalers (124) snd emusement
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HONDURABLE 600D, TOTAL
FARK PRODUCTS {RAW MAT. )
COAL
HEAT. AND MEAT PRODUCTS
GROCERIES (GEKERAL LIKE)
FARM SUPPLIES
DRUGS, CHERICALS
TOBACCO
BEMR, WIKE, SPIRITS

PAPER AND PRODUCTS
GROCERIES {SPECIALTY
LIAE)

ORY -GUODS, APPAREL

FARM PRODUCTS, EDIBLE

-15 -10 -5 4 +5 +10 +15 +20

BUREAU OF THE CENSUS

and sporting goods wholesalers (11%).  Significant
declines from year-ago inventories were shown by
fresh fruit, vegetshle wholesalers (10%), lumber,
millwork wholesalers (10%) and piece goods converters

(18%).

Inventories in most geographic divisions were down
from the previous month by 1 or 2 percent. However,
the West South Centrel andEast South Central Divisions
were down 5 and 7 percent respectively, while the
East North Central Division showed a slight (1%) in-
crease. Compared with year-ago dinventories, small
to moderate increases were shown in seven geographic
divisions, the West South Central reporting the
largest increase (11%). Two divisions, New England
and the West North Central,noted slight (1%) declines

General

Data shown in this report .are based on a prob-
abillty sample representative of all merchant whole-
salers in the-country. A description of the revised
sample- is Included on page 2.

Each month approximately one week prior +to the
publication of this report, an advance release is
issued containing percentage c¢hanges in sales and
inventories and stock-sales ratios for most trades

covered by this report. The advance release is
available upon request.

single copy--10¢, annual) subscription=--$i.00.

RS
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DESCRIPTION OF SAMPLE, TERMINOLOGY AND KINDS OF BUSINESS

Scope of the Survey.--Wholesale trade includes several types of
establishments: merchant wholesalers; menufacturers sales branches
and sales offices; petroleum bulk stations; assemblers of farm prod-
ucts; and agents, brokers and commercial ‘merchants. This survey
is limited to merchant wholesalers which constitute the major portion
of the brodd field of wholesale trade. However, all kinds of busi-
ness in which merchant wholesalers operate are represemted in this
survey.

Merchant wholesalers .are described in the Stendard Industrial
Classification Manual developed by the Federal Bureau of the Budget,
as "Establishments usually known as wholesalers, merchant wholesalers
or jobbers, primarily engaged in buying, taking title to, and where
customary, physically storing and handling goods and selling the goods
at wholesale principally to retailers and industrial and commercial
users. This group also ‘includes industrial distributors, exporters,
and importers, cash-and-carry wholesalers; drop shippers, wagon dis-
tributors, ete. The establishments included in this group may perform
operations on thé goods incidental to the wholesale irading and de-
livery, such as installing equipment, and fixtures; and collecting and
baling waste materials. Firms which.operate retail and manufacturing
establishments in addition to their wholesale establishments report
only for their merchant wholesale establishments. A description of
each kind of business classification shown in this report 1is included
on page 6.

Sample design.--Firms reporting in the survey are part of a prob-
ability sample representing merchant wholesalers in all kinds of busi-
ness. The sample, which includes .over 17,000 firms (about 26,000 es-
tablishments) is drawn from two sources: (1) 1954 Census of Business
lists representing all wholesalers (with paid employees) in business
in 1954 and (2) Bureau of 0ld Age and Survivors Insurance (BOASI) lists
of wholesalers {with paid employees) entering business (or requesting
new Employer Identification Numbers) since 1954.

The reporting panel includes a fixed panel of about 1,400 very
large firms reporting monthly and four rotating panels each containing
about 3,900 smaller firms which report every fourth month. In any
given month, the +foital reporting panel includes about 5,300 firms.
Over 90 percent of this number of firms submit their reports in time
for tabulation.

The number of firms selected in the sample for each kind of busi-
ness varies from 150 to 650 firms, depending upon {a) the total number
of firms in the trade, (b) the distribution of firms within the trade
by sales~size, (c) the degree of reliability desired in the data, and
(d) whether geographic division trends were to be shown for the trade.

This sample has been designed 1o develop monthly dollar volume
estimates of sales and inventories by kind of business with a sampling
variability for each trade of approximately 5 percent at the one sigma
level., The sampling wvariability of the percentage changes based on
this sample is expected to be somewhat lower. In those kinds of busi-
ness for which percentage changes are -shown by geographic division,
the sample chosen for the national estimates was increased by about
50 percent to provide wider representation by geographic division., In
some of these trades, however, data are not shown separately for some
geographic divisions because even this increase in the sample size will
not provide reliable results in all geographic divisions.

Each firm selected in the sample has an assigned weight which
reflects its probability of selection (or, in other terms, the number
of firms in the trade which it represents in the sample). Large firms
are selected with certainty, thus having a weight of one (1). Other
firms are sempled at varying rates, depending upon size,with smaller
firms having a lower probability of selection and thusa larger weight.

Percentage changes.--For each firm reporting, data are available
for each of the three months (current, previous, and year ago) for
which comparisons are made. Sales and inventory figures reported for
each firm are multiplied by its weight end the resulls summarized to
obtain percentage .changes of sales and inventories and stock-sales
ratios. Data in this report are not adjusted for number of days in
the month nor for seasonal or price fluctuations.

Sales include sales of merchandise and receipis from repairs or
other services to customers after deducting returns end allowances, and
discounts. Sales of merchandise for others on .a commission basis are
also included. ZLocal and State sales taxes, and Federal excise taxes
are included. Sales trends shown in this report reflect the operation
of firms selected in the sample which were in business in .each of the
thiree months compared.

Inventory, end-of-month represents stock, at cost value, of mer-
chandise on hand for sale at the end of the month. Inventory irends
are based on reports from only those firms which included deta for all
three periods compared. The number of firms reporting inventories is
generally smaller +than the number reporting sales. Some firms cannot
submit inventory data in time for tabulation but furnish sales figures
only.

Stock-sales. ratios are percentages derived by dividing stocks, at
cost, by total sales for those firms reporting inventories in conjunc-
tion with sales. Excluded from these ratios were all {irms which re-
port “"zero" inventories (e.g., drop shippers). HNo adjustment is made
in these calculations for the markup of sales, which varies from trade
1o trade.
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Table 1.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: UNITED STATES, BY KIND OF BUSINESS
MAY 1957
Sales Inventory, Stock-sales ratios
+ ch end-of-month
Pargent change (at cost) {percent)
Kind of business May 1957 5 mo. Percent change, ) .
from-—-— 1957 May 1957 from-- May May Apr
from -
May Apr. 5 0. May Apr. 1957 1956 1957
1956 1957 1956 1956 1957

MERCHANT WHOLESALERS, TOTALs-sssvesnssseostsssscssncassnssen 0 +3 +3 +5 -2 128 122 134
DURABLE GOODS, TOTALe oo ¢ evsovoasoansass tessersecesetennsrasserssens b +3 -1 46 -1 165 151 172
Automotive WholeSalerS.cesasesevesassanssosranensanananss [P +6 6 +5 +3 +2 198 200 205
Motor-vehicle distributors....... Ceesnenene ~10 +2 -6 +2 4 127 113 131
Automotive equipment, tire-fube wholesalerSe.iessecsscssseccnes +9 +7 +8 +3 +2 211 219 219
Electriecal, electronics, appliance AistributorS....sessecessecssnr . +3 4 +3 +3 -3 171 166 188
Electrical apparatus, -supplies distributors........es.. eesenene -4 +2 +1 4 -2 162 150 166

Electrical appliances, TV, radio sets, electronic parts B
QIS iBULOTrE . s et urtarsteceeronnessasssesnesiovonssonanns PRNPIRNN +12 +7 +4 +6 4 183 190 218
Furniture, home furnishings WholeSalerS..ssseeesressessossorosnre 4L ~2 +2 14 Q 190 182 186
Furniture wholesaleTS...seeeserssessecsasases . +1 +1 +3 +5 [} 185 176 193
Home furnishings, floor coverings wholesalerS..ees.e.. censeeere +1 ~4 +2 +3 0 192 184 184
Hardware, plumbing-heating goods wholesdlerSeescscansoes cavaensan -3 +7 -1 -2 0 221 218 236
Hardware WhOleS8lerS..essssessesscssnsessnrannsans .. -1 +6 [¢] -1 0 234 233 247
Plumbing, heating equipment, supplies dlstributors e 4 481 -2 -3 o 208 204 224
Lumber; construction materials distributors.... =11 +12 -11 =5 0 108 99 116
Lumber, millwork wholeSaleTS..ssesssscssssnns -16 +8 ~16 -10 -1 125 106 126
Construction materials AistributorB.cveessscssscersvoscacsannes -5 +16 -5 0 0o 94 92 108
Machinery, equipment, supplies distributorS.eecsesceeseccssscssee +4 +2 +4 +9 -1 160 152 166
Alr conditioning, commercial refrigeration equipment, .
distributors..ceeeacencnans ressesssessasserntirarancenne +9 +15 0 +4 +3 122. 133 132
Commercial machines, equipment distributorS.....csseses vee +6 -1 +7 +1 -1 177 183 175
Industrial machinery, equipment, supplies distributors.. -1 +1 +4 +9 -3 150 140 159
Professional equipment, supplies distributors.. e .. +8 +1 +8 +7 +4 208 203 198
Surgical, medical, hospital supply houseS....... .. +8 -1 +8 -3 -3 179 196 163
Service establishment Supply hOUSESeevevsecreevesrvossosnaccnns +6 +3 +7 +3 -3 107 111 115
Metals, metalwork (except serap) distributors.. =7 -1 0 +30 0 196 146 200
Iron, steel and products distributors........ 4 -1 +3 +32 0 222 166 227
Nonferrous metals distributorS.cceecceeereirecrensconconcaenvans -13 0 -3 +15 +1 103 82 107
Scrap, waste materials dealerS..cvecerscesscccsssssnsosarcsaranas =30 ~10 =11 -2 +1 55 40 50
Iron, steel scrap deglerS.uveeecissaces . eree ~35 -13 -7 +2 ~1 48 33 43
Waste materials GeBlerS.iveicicereaeciocreserensonsacrsanssnnen -22 -5 -18 -5 +2 65 51 61
Jewelry wholeSalerS..eceesssvecacssinans B G -8 + -1 +9 -1 208 190 243
NONDURABLE GOODS, TOTAL «enuectsvsacsosncesesnssassocsoaseansensson +4 +3 +6 +3 -3 9% 9% 100

. ’

Grocery, confectionery, meat wholeSalerS.iesceccsecrssrcsarsnases +5 +5 +6 +3 +1 73 73 76
General-line grocery wholesalers... evas +5 +2 +7 +3 +1 98 99 100
Voluntary groupSeecsss. PR .o +5 +3 +7 +1 4] 88 92 87
Retailer-cooperative . +6 -2 +13 +7 +5 85 84 77
Nonaffiliatedeseeeevecsnseenennss . +4 + + +3 -1 110 111 113
Specialty-line grocery wholesalers. . +1 +5 +2 +1 +3 68 65 7
Confectionery wholesalerS.eesesss . . +8 +4 +6 +7 +2 58 61 60
Meat, meat products wholesSalerS...ieeceeevserensccsosansven rieas +12 +13 +12 +12 0 19 19 21
Farm products (edible) diStribUbOrS.eecieesseeccesecsoscescnsense =5 +10 4 -6 -7 20 21 24
Poultry, poultry products distributors.. . ~5 + -6 +4 -5 26 2 26
Fresh fruit, vegetable wholesalerS.veivivesesssscasasannescnnss -6 +12 -3 =10 -9 18 19 23
Beer, wine, distilled spirits wholesalerS.iaveessscscensesnssesaans 14 +15 +4 +3 0 108 109 122
Beer, ale distributorS..sscssssscsssves +3 +16 +5 +8 +5 60 58 67
Wine, distilled spirits wholesalerS.eeseveseseevsesnonorsnsnans 4 +14 +3 +1 -1 146 150 165
Drugs, chemicals, allied prcducts WholesalerSesseeessssansnoanss +4% +1 +7 +4 -1 132 133 136
Drug wholesalers (general and specialty lines). +6 -1 +8 +5 -1 151 151 154
Industrial chemicals, explosives wholesalers... -1 +2 +6 ~2 Eal 84 87 87
Paint, varnish wholesSalerS.u.escesansascassssssnsessssssssnsane +4 +5 +3 +8 0 150 150 155
Tobacco dIstributorSssieerieeeeacensesenecessnnssscasssoensnness 4 +8 +5 +3 ~2 61 62 63
Dry goods, apparel wholesalerSececsscsscececacs [ +1 =7 0 =5 =1 196 207 185
Clothing, furnishings, footwear wholesalers...... . “re +1 ~12 +4 +5 0 217 220 197
Dry goods wholesalers (general and specialty lines)... ven +2 -5 +1 -6 -1 175 187 173
Piece g0o0ds CONVETterSivecevsssrcnssnrnnnessnrnsen [N +1 -4 -3 =18 -2 205 228 190
Paper, allied products WhOleSalerS.eevsecsescersososnsnnrssnoncas Q 41 +2 +5 Q 116 114 122
Paper WholeSBlerS.ieeessessscsuens .. -1 +2 +2 +5 0¥] 113 112 119
Stationery, wallpaper WholeSalerS.scecssacsscencosocsvassnsnana +2 -5 +7 +8 -1 143 131 140
Farm products (raw materials) merchantSeeececvesesescsesessnsaens +15 C 42 +25 +18 -22 106 94 124
Other nondurable goods WhOleSBIeTS..csseteseasisssernsesasssasoss +6 =2 +9 46 -1 100 o8 102
Amusement, sporting goods wholesdlers.. +9 +1 +7 +11 +7 225 210 -204
Book, magazme , newspaper wholesalers.,. +8 4] +10 +6 +8 117 117 110
Coal WwholesalerS,usvesesnersnseosnssnan +18 -3 +13 +31 +32 78 68 55
Farm Supplies WhOleSAlerSecsusescessenessososessnsecrsntsnsenen +3 -7 +7 4 -12 93 87 105
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Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS:

BY GEQGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

Kind of business and geographic di’.vision
(See map page 2)

MERCHANT WHOLESALERS, TOTAL.«veconse trsecseesrenaneresanenans

New England...eessesroenesecnennnnonnananas
Middle Atlantic,...
East North Central..
West North Central..
South Atlantic.....
East South Central.
West South Central.

Pacific..iieiunnvannne seeearrasee sescenrecaranrann besesissensesanan
Automotive equipment, tire-tube wholesalers..
Middie Atlantic........... Ceeesersenenann
East North Central
West North Central
South Atlsntic....
East South Central..

West South Cenmtral......ccieneas.. .
Mountain......... “es .
Pacific.c.inveiecsnnn. areseneans teecavar et teanemiessnresan

Electrical apparatus, supplies distributorS....veeeecseceeeennenes .
New England...... Ceees

Middle Atlantic.......
East North Central..
West North Central..
South Atlantic.....
East South Central..
West South Central..
Mountain....... con
Pacifice.ciineinecnunn

Elect. appliances, TV, radio sets, electronic parts distributors...
New Efglande....ceeveeas femaseacesenianss devireeene .
Middle Atlantic...
East North Central..
West North Central..
South Atlantic......
East South Central..
West South Central..
Pacificee e eriiiiainiennnnses

Furniture, home furnishings
New England.....iuavmvencesen
Middle Atlantic.....
East North Cemtral..
West North Central..
South Atlantic....
South Central..
Pacific...coeen.. Waeeerrereasanetasasrsen o

Hardware wholesalerS......... .
Middle Atlantic.....
East North Central..
West North Central..
South Atlantic.......
East South Central..
West South Central..

Pacifice..... P vesnsesnnine Ceeseesannsas . ceee
Plunbing, heating equipment, supplies distributors.iiecececcecseces .
New Englande.cevseereervncsnenrsnsnocnnens .

Middle Atlantiec..
East North Central..
West North Central..
South Atlantic..
South Central

Mountain. .

Pacific.ccoereeerienaennenans sreesiiecsins tereessevsanas [P
Luwber, construction materials distributors......... vae o

New England.ccecevecrevnnncnrnanons Cereeas

Middle Atlantic...
East North Central..
West North Central...
South Atlantic...
South Central.. e ‘e
5T sertrestaieecaenrnne PP

See footnotes at end of table.

MAY 1957
Sales
Inventory, end- Stock~sales ratios
Percent change of-month (at cost) (percent
May. 1957 5 mo. Percent change,
from. %:2;2 May 195_7 from May May Apr.
May Apr. 5 mo. May Apr. 1957 1956 1957
1956 1957 1956 1956 1957
0 +3 +3 +5 -2 128 122 134
~1 +3 +1 -1 -2 129 128 137
0 +3 +2 +2 -1 109 106 115
-2 +5 ¢} +6 +1 118 109 124
+1 +8 +4 -1 -1 136 140 148
+2 +3 +5 +5 -2 143 135 152
+11 +2 +10 +8 -7 145 145 157
+3 -2 +10 +11 ~5 152 136 157
+3 +2 +2 +6 -1 149 145 152
-1 +1 +h +9 ~1 137 127 140
+9 +7 +8 +3 +2 211 219 219
+11 +14 +10 +6 +3 191 183 204
+23 +23 +11 +3 +13 155 195 177
+11 +7 +11 +13 +1 259 271 277
+5 +5 +5 =3 0 219 238 231
+7 +3 +10 +4 -1 246 252 257
+4 +7 +3 -2 -2 239 254 255
+8 -6 +12 +9 +1 244 247 223
-5 -3 +1 =3 +1 266 259 253
-4 +2 +1 +4 -2 162 150 166
~-11 -5 -11 + ~1 199 170 191
o -2 +2 +13 0 141 124 137
~11 -1 -4 +2 +5 176 145 162
-2 +3 +5 +8 -2 202 188 210
-8 +4 -1 -1 ~3 147 144 163
-5 +8 +4 +1 -9 185 197 224
~7 +3 +2 +2 -6 191 173 216
~2 +11 +9 -2 -8 145 145 161
+4 +3 +6 -3 -5 144 153 156
+12 +7 +4 +6 4 183 190 218
+36 0 +10 (xX) (x) x) [63] {x)
+13 +13 +1 ~t -4} 157 183 201
+11 -2 +3 +14 ~1 182 183 205
~7 +2 -9 -2 -3 176 172 185
+13 +23 +8 +4 -2 199 215 255
+7 +13 -3 +16 ~13 203 174 263
-6 +10 =7 +4 -8 183 167 228
+25 +9 +9 +19 -4 214 207 252
+1 -2 +2 +4 [¢] 190 182 186
1 1 -2 [63) [63) X3 X) (X)
+2 ~4 +3 -1 -1 190 190 180
+ +3 +4 +9 -1 167 162 176
+2 -3 +1 +6 +2 200 182 188
+7 +2 +2 +10 -1 215 216 250
-20 -7 ~4 -3 -3 248 207 227
V] -6 +1 +8 +4 192 178 175
-1 +6 0 -1 0 234 | 233 247
+3 +1 -2 € ~3 202 210 206
+2 +4 +4 =5 -2 210 230 225
+6 +11 43 -2 +1 253 268 278
+1 +12 +2 +6 -2 244 225 266
-6 +11 -4 +3 +5 233 212 249
-10 +5 -5 +5 =3 281 241 304
~4 0 +4 =7 +1 272 275 267
4 +8 -2 =3 0 208 204 224
-9 +1- 4 ~5 0 305 304 312
-8 +7 ~3 =5 +2 192 183 199
0 +12 -2 -1 4] 201 200 227
+5 +15 +2 ~2 4] 257 258 277
+4 +9 +3 +1 +4 176 185 178
-10 +13 +1 -10 -5 217 209 262
~14 +3 -8 =11 0 238 219 243
-9 +3 -5 -2 =2 200 181 212
~11 +12 =11 =5 Q 108 9 116
+5 +18 -8 =17 +1 49 69 56
-9 +16 -8 -11 -6 122 123 152
-13 +10 =14 ~2 +5 97 85 101
-18 +11 -13 14 +6 159 151 164
-10- +7 -6 +9 +L 154 117 160
+1 +17 -6 -10 -3 108 103 108
-20 +13 ~18 -1 +1 75 47 79
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Kind of business and geographic division

Sales

Percent- change

Inventory;
end-of-month
{at cost)

Stock-sales ratios

(percent)

May. 1957 5 mo. Percent change,
(see map page 2) o 1957 May 1957 from— 1 i
from May May April
May fpril | 5 mo. May April 1957 | 1956 | 1957
1956 1957 1956 1956 1957
Industrial machinery, equipment supplies distributors.....seececece. -1 +1 + +9 -3 150 140 159
Hew EDgland.s.ieecesssivnsssisonerasninertonsorse 10 0 +6 9 6 213 158 218
Middle Atlantic.... 4 +10 +8 +15 -2 116 107 143
East North Central.. -9 -7 0 +3 -1 131 124 130
West North Central.. +5 +16 4] -2 -7 119 167 146
South Atlantic...... +18 -3 +13 +10 o] 150 154 138
South Central....... -7 -5 -10 +15 4 71 147 173
Mountaifiecessesancansnas +17 +2 -1 +21 4 224 179 228
PacifiCesseesacenennnns -1 +7 +1 +4 -1 140 143 157
General-line grocery WholeSalerSi.iceesssacsctsasrasscosssasasncace +5 +2 +7 +3 +1 98 99 100
New England..cesvanetcraaanas resenie 0 43 +8 =10 -2 105 116 111
Middle AtlantiC..censrecsssrsnsosases +3 +2 +4 +2 0 111 115 111
East North Central........ +1 +2 +5 +4 +h 87 85 86
West North Central..... +3 +8 + +6 +3 88 86 92
South Atlantic...... e +4 +2 +5 -2 -2 103 106 105
+7 +3 +7 +7 +2 99 100 101
+6 o] +8 +4 -1 110 112 111
+7 +8 +7 -6 -2 123 125 127
+12 -6 +13 +5 4 78 8L 84
Specialty-line grocery wholesalers.... esesasesaseenseseerenns +1 +5 +2 +1 +3 68 65 71
Middle AtlEntiC.eiecacescnss vesennaie -6 +6 -2 -3 +3 71 62 76
+7 +7 +4 ~5 +3 62 69 64
+7 +1 -2 ~d Q 117 131 113
+1 -2 +2 +11 -9 102 81 97
+15 +9 +17 +1 +3 53 56 61
PacifiC.ivessnosesssnsan Sherererachiatesreeracnseneerenetnesannane -9 0 +3 -6 +5 48 45 48
Fresh fruit, vegetable wholesalers -6 +12 -3 -10 =9 18 19 23
New Englande.csaciecacecacanans +3 +25 +3 -9 -8 15 17 20
Middle Atlantic.... ~5 +27 ~1 ~19 -11 9 11 12
East North Central... +3 +13 -1 -5 4 16 18 19
West North Central... -~13 +14 =7 -17 -5 37 .38 45
South Atlantic.... -5 +7 -1 +7 -10 18 14 20
South Central. +2 +10 -2 -13 ~9 15 16 19
Pacific...... ceressssnsnnansassras arataessseesnsscetasatoatanens -5 +10 -2 -1 -17 19 21 26
Drug wholesalers (general and specialty-lines).sseueoss. sasssessueen +6 -1 +8 +5 =1 151 151 154
New England...... +7 +, +8 +14 -2 151 154 158
Middle Atlantic. +7 -3 +7 [¢] -2 148 169 176
East North Central. +5 4] +8 2 -2 150 151 154
+4 31 +9 +4 +3 156 156 158
+3 0 +8 +10 o] 169 159 169
+8 +5 +8 -1 e 192 .220 210
West South Central.... +10 +5 +8 +12 0 170 158 172
MOURtAIN. vevsveserrasarvecssnesssas 47 +10 +8 +3 6 198 200 208
PacifiCescencsceasnacesascencnnse . +9 +2 +9 +10 4 157 158 162
Iobaceo Aistributors.cuees. +h +8 +5 +3 -2 61 62 63
New England.eeseaces +1 +12 +6 +7 0 60 57 64
Middle Atlantic..... +8 +9 +6 +7 +1 76 75 77
East North Cenfral. 43 +9 +6 +1 +12 52 55 46
West North Central. -3 +5 +1 +3 +3 68 66 &7
South Atlantic..... +6 +9 +6 +2 -2 48 50 54
South Central... +5 +6 +3 -1 -2 49 52 51
T T g +2 [3} +8 x) (x) (x) (x) x)
Dry goods, apparel wholesalers.. +1 =7 6] -5 -1 196 207 185
New Englandececsvesevsescesnossns cee +2 +2 +3 -13 -5 155 165 138
Middle Atlantic..cceucecacevecanes +3 -8 +1 -6 =1 177 184 167
East North Centraleeecesscecsssscnsersoocss +5 -5 +3 +3 +4 226 219 215
West North Central....... +5 -9 -2 -7 e 294 343 274
South Atlantic...... -16 =16 -3 -1 +3 269 232 183
South Central....... -5 -2 -4 -11 -5 286 295 277
PaCA iC i tereitearueriocttessssensssoasnsotonassasanancbosensasase +5 -5 +5 -8 -2 165 196 160

X Insufficient data to show separately.
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DESCRIPTION OF KINDS OF BUSINESS

A1l kinds of business in which merchant wholesalers operate are represented in

this survey. The kinds of business shown in this report parallel broad clas-
sifications used in the 1954 Census of Business covering wholesale irade. Each
establishment in this survey has been asgigned a kind-of-business classification
based upon its trade designation and an analysis of iis annual 1954 sales by
commedity lines as.reported in the 1954 Census, of Pusiness. A description of
each kind-of-business classification in this report is given below.

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchant wholesale establishments primarily en-
gaged in selling new and used passenger awbomobiles and similar motor vehicles ,
road~type trucks, truck-trpctors, busses, trailers, and semitrailers to dealers
or to fleet operators, industirial accounts, and o commercial users. Dealers in
road-type trucks, truck-tractors, and truck-trailers are included here on the
basis of kind-of-goods sold.

Automotive equipment, tire-tube wholesalers,--Merchant wholesale establish-
ments--frequently referred to as jobbers in this trade--primarily engaged in
selling automotive equipment, accessories, parts, tires, tubes and garage equip-
ment and tools.

Electrical, electronjes, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchant wholesale establishments
selling a genersl 1ine of elestrical goods .such as electrical equipment and

apparatus; wiring supplies and construction materials; lighting fixtures and
lamps; radic and television sets and accessories; eleciric refrigerators and
other electrical appliances and specislties; and electronic parts and equipment;
and those primarily engaged in selling such electrical equipment and apparatus;
wiring supplies and construction meterials , and lighting fixiures and lamps , as
conduits and fittings, interior wiresemd cables, viring devices , safety switches,
poles, crossarms, pole-line hardware, outside wires and cables, residential,
commercial, and industrial lighting fixtures, end incandescent and fluorescent
lamps. Esteblishments specializing in the sale of electrical prime movers and
other electrical power equipment for the generation, transmigsion, or utiliza-
tlon of electric energy are also included.

Electrical appliances, TV, radio ssis, electronic parts distributors.--Merchant
wholesale establishments primarily engaged in selling such electrical appliances
and specialties as radio and ielevision sets, dish washers, electric refriger-
ators, electrie ranges, washing machines, ironers, radio and television parts
and accessories, home freezers, sewing machines ; hot water heaters, electric
irons, percolators, clocks, hotplates, vacuum cleaners, etec., and electronic
‘tubes, electronic replacement parts and accessories 5, and transmission and sound
equipnent.

Furniture, home fu:mishings wholesalers

Furniture wholesalers.--Merchant wholesale establishments primarily engaged in
selling home or office furniture--wooden, metal or other.

Home furnishinga ,* floor coverings vholesalers.--Merchant wholesale establish-
ments primarily engaged in selling - 1d china, gl » and ear 3
floor coverings (carpets, rugs, linoleums, ete.); antique home furnishings; and
miseellaneous home furnishings such as brooms, brushes, curtains, draperies,
plctures am picture frames, window shades, kitchen utensils , phonograph records,
and musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments selling ageneral line
of’ merchandise sufficiently broad o service retail hardvare stores and the hard-
vare departmenis of other outlets--general-line hardware wholesalers; and estab-
lishments primarily engaged in selling builders herdware, heavy hardware, shelf
or light hardware, and hardware specialties such as tools , cutlery, bolis, nuts,
rivets, screws, padlocks, keys, and the like--specilaty-line hardware wholesalers.,

Plumbing, heating equipment, supplies distributors.--Merchant wholesele estab-
lishments primarily engaged in selling plumbing and heating equipment erd supplies
Such as plumbing fixtures, including sanitary ware; ste.in and hot water heating
boilers, radiators, perts, aml fitiings; stoves, ranges , fTurnaces, and other
types of heating apparatus (except electrie); oil burners; gas. appliances and
supplies; plumbing pipe, valves, and fittings; and plumbers brass goods.

Lumber, construction materials distributors
Lumber, millwork wholesalers.--Merchant whdlesale establishments primarily en~
gaged in selling Tumbér and millwork such as rough, ‘dressed, end finished lumber;
sheathing, eiding, flooring, shingles » Plywood, veneers, doors, sashes, frames,
interior woodwork and trim.

Construction materials distributors.--Merchant wholesale establishments pri-

marily engaged in s€lling such construction materials as brick, tile, and ferra
cotta; cement, lime, ard plaster; building glass; sand, gravel, and crushed stone,
ready-mixed conerete; roofing, siding end insulation; and stone, slate, concrete
products, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigerstion equipment distributors.--Merchant
wholesale establishments primarily engaged in selling commercial refirgeration
equipment (including electric) such as refrigerators, display cases, {reezers,
ai 5, water ‘coolers, food locker equipment; and those selling air con-
ditioning and ventilating equipment and supplies, including fams, blowers, and

ies. Establi
components and accessories are also included in this classification.

Commereial machines, equipment distributors.--Merchant wholesale establishment
primarily engaged in selling oifice machines &nd equipment (except furniture)
such&s adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, china, glessware , -silverware, linens, and re-
lated items; store machines and fixtures such as display fixtures , show ratks,
pricing equipment, cash registers, scales, meat slicers and grinders, coffee
grinders, ete.; amd such related equipment as florists’ supplies, theater supplies
and equipment, and parking meters. Establishments primarily engaged in selling
%0 ugers are included, as well as those selling to dealers.

-supplies and equipment; undertekers supplies {caskets , burial vaults,

specializimg in the sale of commercial refrigeration

STOCK~~SALES .RATI0S OF MERGHANT WHOLESALERS IN SELECTED KINDS
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Machinery, eguigment, supplies distributors-~continued

Industrial machinery, equipment, supplies distributors.--Merchant -wholesale
establishments primerily engaged in selling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments selling
industriel machinery; industrial belting, hose, and packing; machine tools, mine
and mill supplies; oil well and oil refining supplies; printing machinery -and
supplies; industrial rope, cordage, and twine; industrial materials , handling
equipment; power transmission equipment; and machinery and equipment for such
industries as food products, woodworking, shoe manufacturing, tanning, textile,
and paper and pulp.

Professional equipment, supplies disiributors.--Merchant wholesale establish-
ments primarily engaged in selling dental supplies {chairs » sterilizers, cebinets,
instruments, dental gold and alloys, waxes, teeth, and the 1like); religious
supplies (church goods and religious articles such ss statuary, vestments , fonts,
candles, religious pictures, calendars, literature, etc.); school equipment and
supplies {desks, blackboards, chalk, rulers, wall and globe maps, etc.); optieal
goods; surgical, medical, hospital supplies, and equipment; ertists ‘supplies;
engineering instruments and supplies; and Supplies for other professions.

Surgical, medical, hospital supply houses.--Merchant wholesale establish~
ments primarily engeged in selling surgical and medical instruments ; doctors
apperatus and equipment; orthopedic appliances; artificial 1imbs; operating
room and other hospital equipment; X-ray machines =and accessories and other
scientific instruments used by physicians and in hospitals.

Service establishment, supply houses.--Merchant wholesale establishments pri-
marily engaged in Selling barber and beauty supplies; laundry, dry cleaning
equipment, supplies (washing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, marking oquipment, etc.); shoe service
burial
garments, embalming chemicals and preparations , &nd other morticians and funeral
equipment); upholsterers supplies (fabrics, leather and f£illings » 8nd other types
of supplies used in the upholstery trade); snd miscellaneous service equipment,
such as janitors' supplies, furriers' supplies, bootblack's supplies, and hat
cleaners' supplies.

Other industrial machinery, equipment distributors (oot shown separately in
aceompanying %able).--Merchent wholesale establishments primarily engaged in
selling {a) transportation equipment such as asirereft and aeronautical equip~
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other” transportation equipment end supplies; (b) construction machinery, equip-
ment such 8s road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and Telated construction equipment as preumatic
haumers, conerete construction clamps and forms, scaffolding, chutes, and wheel-
barrows--but not construction materials, and () farm-garden machinery, equip-
ment (including tractors) used in the preparation and maintenance of the soil,
the plenting and harvesting of crops , and other operations and processes per-
taining to agriculture; dairy machinery and equipment, such as milking machines
and cream sepavators; poultry equipment » such.ss incubators, brooders, end feeders
and irrigation equipment.




Metals, metalvork (except serap) distributors

Iron, steel, and products distributors.--Merchbant wholesale establishments
usually referred 1o as steel primarily in selling dron and
steel products such as semifinished forms and shapes, plates, sheets, sirips,
bars, structural shapes, piling, nails, tubular products, wire products, forg-

. ings end castings. Stesl wuarehouses of firms operating steelworks and rolling
mills are also included here. .
Nonferrous metals distributors.~-Merchant wholesale establishments primarily

engaged in selling nonferrcus meials and wetalwork suchasaluminum, copper, tin,

‘brags, lead, and zinc.

Serap, waste materials dealers

Iron, stesl serap dealers.--Merchant Wwholesale esiablishmenis primarily én-
gaged in assembling, breaking up, soriing, and selling all forms of iron and
steel scrap,

Waste waterials dealers.--Merchant wholesale establishments primarily engaged
in assembling, soriing, and selling such waste wmaterials as nonferrous scrap
uetals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and other
waste and salvagé materials. Scrap iron and steel may be handled as secondary
lines.

Jews: wholesalers

Jewelry wholesalers.-<Merchant wholesale establishments primarily engaged in
selling a general-or speciality-line of jewelry. such. as clocks and watches; pre-
cicus stones -and wetals; watch materials, jewelers supplies; costume Jewelry;
and miscellaneous items such as silverware, plated ware, medals, frophies, semi-
precious stones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meal wholesalers

General-line grocery wholesalers.—-Merchant wholesale establishments handling
a general line of dry groceries and processed foods usually sold in reiail gro-
cery stores, such as canned focds, {lour, sugar, coffee, tea and spices, as well
as such nonfood items as household chemicals, soaps and detergents, paper prod-—
ucts, brooms, brushes, ete. Voluntary group wholesalers, retajler-cooperative

h » h-and Ty depots are included, as well as nonafiiliated
general-line grocery wholesalers,

Specialty-line cery wholesalers.-~Thia classification includes two general
types of merchant wholesale establishments: Those hendling a combination of
grocery items, no one item predomonating, but not a sufficiently broad line of
commodities 1o be classified as ¥general line"; and those primarily engaged in
selling specialized lines of groceries and related products, such &s canned
Toods; coffee, tea, and spices; dairy products; dried fruits and nuts; frosted
and frozen foods; fish and seafood; bakery products; packaged breekfast cereals;
flour; cooking oils and shortening; and soft drinks.

. Confectionery wholesalera.--Merchant wholesale establishments primarily en-
gaged in selling candy, chewing gum, popcorn, potato chips, salted nuts, fountein
fruits and syrups, and related items. Cigars, cigarettes, and other products
are also frequently handled as secondary lines.

Meat, meat products wholesalers.--Merchant wholesale establishments primarily
engaged in selling fresh, frozen, cured or processed (but not canned) meats,
lard, and other edible weat products, Secondary 1lines such as butter, cheese,
eggs, dressed pouliry, vegetable shortening, and canned meats are freguently

led.

Farm products (edible) distributors

Pouliry, poultry products distributors.—-Merchant wholesale esteblishments
primarily engaged in selling live ardressed pouliry, eggs, and related products.
Establishments primarily engaged in dressing poultry are considered manufactures.

Fresh fruit, vegetable wholesalers.--Merchant wholegsale esiablishments pri-
warily engaged in selling fresh fruits, vegetables, berries, welons, and related
Items.

Beer, wine, distilled spirits wholesalers

Beer, ale distributors.--Merchant wholesale esteblistments primarily engaged
in selling beer, ale, porter, stout and other fermented wmalt liguors. Soft
drinks, confeciiocnery, -tobacco, wines, and epirits are frequently handled as
secondary lines.

Wine; distilled spirits wholesalers.--Merchant wholesale establishments pri-
warily engaged in selling wines, whiskey, gin, rum, brandy, and other spirits,
ineluding neutral spirits and ethyl .aleohol used in blending. Merchants who
bottle and sell wines and distilled spirits wmanufactured in bulk by others,
liquor depariments of drug wholesalers, and State-operated wholesale outlets are
ineluded. State depots primarily engaged in supplying State liquor stores, how-
ever, -are not included in wholesale irade,

Drugs, chemicals, allied products wholesalers

Drug wholesalers (general and specialty lines)

General-line drug wholesalers {not shown saparats}l).--uerchant wholesale
establishments engaged in selling a full line of drugs, pharmaceuticals, pro-
prietary wedicines, druggists rubber goods, cosmeties, toiletries, drug sun-
dries, and related merchandise. Cooperatives and voluntary group wholesalers
handling a full linedl drugs are also ineluded in this classification, Liquor
departments of drug vholesalers, however, are included with "wines and distilled
spirits wholesalers."
Specialty-line drug ‘wholesalers (not shown separaiely).--Merchant wholesale
establishments primarily engaged in selling proprietery medieines, toilet
- preparations, and articles suchasdrugs, perfumes, cosmetics, powders, shaving
preparations, toilet soap, dentifrices, combs, brushes,mirrors, medical glass,
bandages, rubber goods, and antiseptics.
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Drugs, chemicals, allied products uholesalars-—cc;xrbinued

Industrial chemicals, explosives wholesalers.--Merchani . wholesale establishi-
ments primarily engaged in gselling such industrial and heavy chemicals as coal-
tar chemicals, plastics, coupressed and liquefied gases {except LP gas), acids,
amponia, soda, industrial alcohols, explosives, dyestuffs, naval stores, etc.
Coneerns primarily engaged in selling pyroiechnies and ammunition for small arms
are included in “Amusement and sporiing goods wholesalers." .

Paint, varnish wholesalers.-~Merchant wholesale - establishmenus priwarily en~
gaged in selling paints; varnishes, lacquers, enamels, calcimines, shellac, and
stains. Glass, wallpaper, painters supplies, oils, chemicals, and related prod-
ucts are frequently handled as gecondary lines:

Tobaceo distributors

Tobacco distribuiors.--Merchant wholesale ' ‘establishments primarily engaged in
selling  manufactured tobacco products such as.cipars, cigarebies, chewing and
swoking tobacco, and smuff, Confectionery, -smokers articles, razor blades, play~
ing cards, ete., are frequéntly handled as secondary limes.

Dry goods, apparel wholesalers

Clo furnishings, footwear wholegsalers.--Merchant wholesale establishments
primarily engaged in selling men's, boys’' clo , and furnishings (including
suits, coals, overcoats, work clothing, hats and caps, shirts, ties, and under
wear); women's, children's clothing, furnishings, and accessories (including
suits, dresses, and skirts); furs andfur clothing; willinery, millinery supplies;
shoes and other footwear; work clothing; and related lines.’

Dry goods wholesalers {general and specialty lines)

General-line dry goods wholesalers {not shown separately).-~Merchant whole-
sale establishments engaged in selling a diversified combination of lines
usually sold in retail dry goods and general merchandise stores, including
piece goods, home furnishings, work clothing, dresses, -infants' wesr, no-
tions, and hosiery. Men's and women's clothing, furnishings, and willinery
frequently constituie secondary lines.
Specialty-line dry goods wholesalers (not shown separately) ,~-Meérchant whole-
sale establistments primarily engaged in selling hosiery, undervear, piece
goods, knit and lace goods, fancy linen and needlework and notions (thread,
‘tapes, needles, pins, buttons, hair accessories, zippers, and shoe laces).
Piece goods converters.--Merchant wholesale establishments which purchase tex-
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on & contract basis, and sell to the cutting-up trade, garment makers,
wholesalers, or retailers, Converters operating bleaching, dyeing, and finish-
ing plants are not considered as merchamt wholesalers.

Paper, allied products wholesalers

Paper wholesalers.--Merchant wholesale esieblishments primarily .engaged in
selling wrapping paper and other coerse paper; fine paper (writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
‘book paper; paperboard;and converied paper products such .as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps.

Stationery, wallpaper wholesalers. ~-Merchant wholesale establishments primarily
engaged in selling commercial and sccial stationery, including envelopes, :type-
writer and mimeograph paper in cut sizes, file cards and folders; and office
siupplies such .as pens, pencils, writing inks, .carbon paper, paper clips, type-~
writer ribbons, greeting cards, and erasers; and subossed and printed wallpaper
for nse in covering or decorating interior walls and ceilings.

Farm products (raw materisls) merchents

Farm _products (raw materials) merchanis.--Merchant wholesale establishments
primarily engaged im selling cotton, grain, hides, skins, raw furs, livestock,
leaf tobacco, wool, mohair, horses and wmules, and other inediblé products such
as broomcorn, moss, hair, feathers, bristles, and fibers. This classification
includes werchants {including terminal elevators) primarily engaged in selling
raw farm products In marketing centers. Dealers buying such products direct
from farmers and assembling them at local production points are classified as
"assemblers" and noi included here.

QOther nondurable goods wholesalers

Amisement, Asmrtigg goods distributors.—-Merchant wholesale establishmentspri-
warily engaged in selling cameras and photographic goods (cameras, parts, and
accessories, projection apparatus, enlargers, developing and printing room appa-
ratus and accessories, sensitized unexposed photographic suppliesand equipment);
sporting goods (toys, gemes, novelties, fireworks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil-
liard and bowling equipment and supplies; and hobby goods.

Book, megazine, nowspaper wholegalers.--Merchant wholesale establishments pri-
warily engeged in selling books, magazines, periodicals, newspapers, and related
items.

Loal wholesalers.—-Merchant wholesale establishments primarily engagedin sell.-
ing bitumions coal, anthracite coal, and coke, This includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--Merchant -wholesale egtablishments primarily en~
gaged in selling mixed and other feeds; fertilizers, fertilizer materials, and
agricultural chemicals; seeds (farm, garden, and flower); and miscellaneous farm
supplies such as hay, straw, and alfalfa.

Merchant wholesalérs, n.e.c.--{Not shown separatelyin the accompanying teble.)
Merchant wholesale establishments primarily engaged in selling petroleum prod-
uets, cut flowers and potied plents; forest products except lumber; inedible oils
and fats; textiles and materials other than dry goods; industriel yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificisl flowers; and
products ngt elsewhere classified; and establishments handling a line of mer~
chandise io brofad 10 be included in any of the classifications outlined above.
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SALES AND INVENTORIES

Beginning this month, the Bureau of the Census
presents a new monthly series of dollar volume
estimates of merchant wholesalers by kind of busi-
ness. Included in this report are monthly sales
data from January 1956 through June 1957. These
monthly sales estimates are based on a probability
sample representative of all merchant wholesalers
in the country. A description of +this sample and
approximate measures of the reliability of the
data are included on pages 2 and 6. Also included
in this report are sales and inventory trends and
stock-sales ratios by kind of business, for the
United Statesas a whole and by geographic division.

First-half Sales

First half 1957 sales of merchant wholesalers were
estimated at $58,398 million, about 2 percent higher
than sales of $57,109 millionin the first six months
of 1956. While sales in the nondurable goods trades,
at $25,558 million, were up 6 percent during the
first 6 months, sales in dursble goods trades, at
$32,840 million, were off 2 percent during this per-
iod.

Farm products (raw materials) merchants,with sales
up 23 percent, reported the principal increase over
the first half 1956. Gains were also noted in all
but three of the nondurable goods trades--piece goods
converters (-4%), fresh fruit, vegetables wholesalers
(-4%) and poultry distributors (~7%). The sharpest
declines from first half 1956 sales were experienced
by duradble goods trades--lumber and millwork whole—
salers, off 16 percent, and waste materials dealers,

down 17 percent. However, seven durable goods trades, -

including professional equipment distributors, auto-

motive wholesalers and commercial equipment distrib--

utors, indicated first half gains up to 8 percent.

With the exception of the East North Central Divi-
sion, which was off slightly (1%), all geographic
divisions shared in increased sales during the first
half of 1957 compared with 1956. The East and West
South Central Divisions both registered the principal
gain--8 percent--over first half 1956 sales.

June Sales

June 1957 sales were estimated at '$9,610 million,
a decline of 5 percent from the May 1957 level and
3 percent below June sales a year ago. Most trades
reported lower sales in June than in May, with farm
supplies wholesalers (28%) and industrial chemicals
wholegalers (15) noting the sharpest decline. Air
conditioning, commercial refrigerationequipment dis—
tributors, up 15 percent, registered +the principal
increase. Compared with sales a year ago, the sharp-
est declines were noted among the durable goods trades.
Surgical, medical and hospital supply houses indicated
the principal increase (14%) but most year-ago gains
were registered by nondurable goods trades. :
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Inventories

Inventories of wholesalers at the end of June were
slightly (1%) below the May 31 level but rose 6 per-
cent above stocks on hand a year ago. The June 1957
stock-sales ratio of 132 percent for all merchant
wholesalers was 6 points @bove the May ratio and 12
points above the ratio for June a year ago. The
stock-sales ratio for durable goods trades, in total,
was 174 percentin June 1957, compared with the stock-
sales ratioof 96 percent for nondurable goods trades.

While most trades noted only small changes from
previous month inventories, farm products (raw ma-
terials) merchents reported a sharp drop (19%) and
coal wholesalers indicated a large inerease (22%).
Substantial inereases over year-ago inventories were
reported by iron, steel secrap dealers (31%), book,
magazine, newspaper wholesalers (26%), iron, steel
products distributors (23%), and coal wholesalers
(22%). The largest decline from a year ago was re-
ported by piece goods converters (9%).

Inventory changes quring the month in seven of nine
geographic divisions were limited to 1 or 2 percent.
Only the South Atlantic and West South Central Divi-
sions reported declines of 3 and 4 percent respec-
tively. All divisions reported stocks from 2 to 12
percent higher than a year ago.

single copy~—10¢, annual subscription--$1.00.
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURE, AND RELIABILITY OF ‘THE DATA

1. Scope of Survey

This survey is limited to merchant wholesalers, which constitute
‘the major portion of the broad field of wholesale +trade y -and excludes
other types of wholesale trade such as mamfacturers sgles branches
and sales offices; petroleum bulk: stations; agents .and brokers and
assenblers. of farm products. 'All kinds, of business in which merchant
MWholesalers operate are represented in this survey.

Merchant wholesalers are defined in the Standard Industrial Clas-
sification Mamal issued by the Bureau of the Budget, Executive Office
of the President, as "Establishments usudlly known as wholéesalers,
merchant wholesalers or jobbers, primarily engaged in buying, taking

title to, and where customary, physically storing and handiing goods

and selling the goods at wholesale principally to retailers. and indus-
trial and commercial users. . -This group a180 -ineludes industrial dnd
distributors, exporters;and importers, cash-and-carry wholesalers;drop
shippers, wagon distributors, etc. The establishments included in this
group may perform operations on the goods = incidental to the wholesale
trading and delivery, such as - installing equipment, and fixtures; and
collecting and baling waste materials.” Firms whieh, in addition to
merchant wholesale establishments, operate other types of establighments,
e.g., retail, mamfacturing, etc., report in this survey only for their
merchant wholesale establishments. A description of each kind-of-busi-

' ness elassification shown ia this report is included on'pages 1land 12.

2. Sample Design

Firms reporting in the survey are part of a probability sample
representing merchant wholesalers inall kinds of business. The sample,
which includes over 17,000 firms (about 26,000 establishments) is drawn
from two sources: (1) 1954 Census of Business 1lists representing all
wholesalers (with paid employees) in business in 1954 and" (2) Bureau
of 0ld Age and Survivors Insurance (BOASI) lists of wholesalers (with
paid employees) entering business (or requesting new Employer Identi-
fication Numbers) since 1954. The sample is supplemented twice a year
for new firms on the BOASI lists.

The reporting panel includes & fixed panel of about 1,400 very

large {irms reporting monthly and four rotating panels each containing-

about 3,900 smaller firms which:'report every ~fourth month: In any
given month, the toptal reporting panel ineludes about 5,300 firms.

. The mamber of firms selected in the sample for each kind of business’
varies from 150 : to 650 firms, depending upon (a) the total number of
firms in the trade, (b) the distribution of firms within the trade by
sales size, and (05 whether geographic division trends are to be shown
for the trade. In those kinds of business for which percentage changes
are shown by geographic = division, the sample chosen for the national
estimates was increased by about 50 percent to provide wider repre~
sentation by geographie ‘division., In some of these trades, however,
data are not shown separatelyfor some geographic divisions because even
this increase in the sample size will not provide reliable results in
all geographic divisions.

3. Published Data

Sales.--This report includes monthly dollar volume estimates of
sales by kind of business for - thé United States as a whole  (Table 1)
and sales trends (percent changes) derived from these estimates (Table
2), Sales trends are shown in Table 2 for some detailed kind of busi-
nesses for which estimates are not .shown separately in Table 1. For
these kinds of business the trends are based onlyon the weighted sales
of identical-firms (i.e., firms reporting data for each of the months
for vwhich comparisons are made). Sales trends by geographic division
are also shown for selected kinds of business (Table 3). In Table 3

the trends for geographic division also are based on weighted sales of
identical firms.

Sales include sales of merchandise and receipts from repairs or -

other services to customers after deducting returns and allowances, and
discounts. Sales of merchandise for others on a commission basis are
also included. Local and State sales taxes, and Federal excise taxes
are included.

Inventories.--This report presents lnventory trends by kind of
business for the United Staetes as a whole {Table 2) and by geographic
division (Table 3). These inventory trends are based on the weighted
inventories of identical firms (i.e., firm reporting data for each of
the months compared).

Inventories represent stocks, at cost, of merchandise on band for
sale at the end of the month.

Stock-sales ratiog.~~These are presented by kind of business for :
the United Statesas a whole (Table 2)-and by geographic division (Table
3). The gtock-sales ratiosare percentages derived by dividing weighted
stacks, aticost; by weighted sales for ' only those firms reporting in-
ventories in conjunction with sales in .all three periods compared. Bx-
cluded from these ratios were all firms which report "zero! invéniories
(e.g., drop shippers). No ad justment 1s made in these ealeulations
for the markup of sales; which varies from itrade ‘to frade. Stock-sales
ratios for previous months shown in the current report may differ from
those published. in previous reports since the reporting panel varies.

4. Estimating Procédure

Each firm selécted in the sample has an assigned weight which re-
fleets its probability of selection in the sample. Large firms are
selected with certainty;: this having a-weight of ons’ (1).  Other firms
are sampled at varying rates, depending . upon-size, with smaller firms
having a: lower probability of selection and ‘thus a larger weight.

For most firms - reporting, data “are available for - each of :three
months  (current, previous; and year ago). . New firms reporiing provide
data for at least fwo months (eurrent and previcus). Sales and inven-
tory figures reported for each firm are multiplied by its weight (the
reciprocal of its priobability of selection) and ‘the results summarized
to obtain the dollar . 'volume estimates, percentage changes and stock-
sales ratios shown in this Teport.

Yolume estimates.--The:summation of the weighted reports of sales
for each monthly panel provides unbiaged dollar volume estimates, by
kind of business, for two months--the eurrent month and the preceding
month. However, the published estimate is a "composite! of two esti-
mates (a) the unbiased estimate for the current month cbtained from the
summationof the ecurrent month reportsand (b) a ratio estimate obtained
by mulitiplying the "composite' estimate for the previous month by the
ratio of the current month unblased to previous month umbiased esti-
mates obtained from the summation of the current reports. The unbiased
estimate (a) receives a weight of .3 while the ratio estimate (b)re-
ceives.a ‘weight of .7.° The resulting weighted average provides a
"composite” estimate of the dollar volume of sales considerably more
reliable:than either .of: the. two estimates taken alone. The estimates
shown for January-June 1956 were not obitained in this manner. Since
unblased’ estimates “weré not  available for this period from the new
sample which was introduced in July 1956, monthly estimates prior to
that date were calculated by dividing the "composite" estimates for
January-June 1957 by the “year-to-year ratioc for each of these months
ocbtained from weighted reports of identical firms.

Percentage changes.—-Two iypes of percentage change figures are
preseénted in this report, viz., (1) percentage changes derived from
dollar volume estimates (2) percent changes based on the weighted data
from identical firms (i.e., those reporting data for eachof the months
for which comparisons are made). The percenmtage changes based on iden—
ticals however, should not be regarded a5 an urbiased measure of per-—
centage change. Since only those establishments reporting in both
periods compared are included, the net change due to births and deaths
is not reflected in the ratios shown. ’

5.: BReliability of the Data

Estimates based on-.a sample are subject +to sampling variability
and thus are not expeclted 10 be in exact agreement with a complete
céngus taken with the same emumeration procedures. For all irades com-
bined, the sampling variability of the “ecomposite" sales estimates for
any individual month, is leas than one percent at the one sigma level.
That is to say, the chances are sbout two out of three that the esti-
mated sale3 shown would differby less than one percent fromthe results
of a complete enumeration. The variability of estimates for kind-of-
business groups and individual kinds of business is generally higher
than for total merchant wholesale trade but for most trades the sampl-
ing variability is less than 5 percent at the one sigma level. Table
IA presents these sempling variabilitiesof the estimates for February,
March, April and May 1957. Since these measures are also subject to
sampling variability they should be regardedss giving a general rather
than exact idea of the variability due to sampling. The sampling var-
iability of the ratios based on weighted identicals has mnot been
evaluated. However, where these ratios are based on a small number of
reports (viz., trends by geographic division) the sampling variability
is usually quite high.

These measures do not include biases that may sarise from other
nonsampling errors, such as failure of respondent to submit correct
figures or to submit a report in time * for tabuletion. In preparing
the dollar volume estimates, an estimate is Included for those firms
that fail to vespond. To the extent that the estimates for these firms
may differ from the actual figures, nonresponse affects the reliability
of the dollar volume estimate. As a result, doller volume estimates
are not published separatelyin a few trades where the nonresponse rate
was considered too high to provide reliable Jevel estimates. Approx-

-imately 11 percent of the total sales in May 1957 were imputed for

nonresponse.
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Table 1.-~ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS--UNITED STA‘IES, BY KIND OF BUSINESS

JANUARY 1956 - JUNE 1957

(Sales in millions of dollars)

1956 Total
Kind of business
Jan. Feb. Mar. Apr. May June July Aug. | Sept. Oct. Nov. Dec. 1956
MERCHANT WHOLESALERS, TOTAL.------ ceseaneeene | 9,032 ] 9,172 9,571 9,296 {10,144 | 9,894 | 9,414 |10,514 1 9,794 |11,217 {10,449 9,944 1118,441 .
DURABLE GOODS, TOTAL+ -+ +svcvssooanonsnsosncasaansss | 3,99 | 4,085 4,37é 4,346 4,680 4,589 ] 4,215 4,643 | 4,324 | 4,889 | 4,501 4,192] 52,830
Automotive WhOleS8leTS. . av.icesivssraoevrorsnsase 353 344 396 384 417 434 415 449 410 453 428 3581 4,841
Automotive equipment, tire-tube wholesalers.... 280 276 318 306 333 351 344 371 344 386 366 2961 3,971
Electrical, electronics, appliance distributors.. 603 602 627 580 616 668 653 701 671 708 692 727| 7,848
Electrical apparatus, supplies distributors.... 272 285 297 295 319 350 326 336 317 338 328 3441 3,807
Electrical appliances, IV, radio sets, :
electronic parts, distributorS.icscencccacess. 33 317 330 285 297 318 327 365 354 370 364 3831 4,041
Furniture, home furnishings wholesalers.......... 184 193 212 194 199 197 181 223 216 250 234 210| 2,493
Home furnishings, floor coverings wholesalers.. 125 133 147 133 134 131 118 145 144 170 162 139| 1,681
Hardware, plumbing-heating goods wholesalers..... 387 366 404 432 455 458 441 477 463 501 453 3981 5,235
Hardware WholesalerS.e.vessssssascorsrens 175 176 184 198 206 209 189 205 196 212 198 179 2,327
Plumbing, heating equipment, supplies distrib-
UBOTEeeaessoentiosnveccasscissneanternsssnnscen 212 190 220 234 249 249 252 273 266 289 255 21%{ 2,908
Lunber, -construction materials distributorS....c.s 540 560 636 669 743 725 692 756 664 750 624 511] 7,870
Lumber, millwork wholesalers.:...e.eesss 337 338 361 373 410 398 392 433 363 402 327 2791 4,413
Construction materials distribuiors........c.... 203 222 275 296 333 327 299 323 302 348 297 2321 3,457
Machinery, equipment, suppliés distributors......| 1,004| 1,073| 1,158 1,120| 1,210} 1,170 1,063 | 21,173 | 1,048 | 1,170 1,104} 1,054| 13,347
Industrical machinery, equipment, supplies
R a T e P G AN 506 541 574 523 569 522 493 546 483 566 564 548| 6,435
Professional equipment, supplies distributors.. 70 T 78 T 79 79 83 92 85 92 20 84 980
Service establishment Supply hOUSES.e.seseeanss 105 103 102 108 116 111 97 112 111 116 104 98| 1,283
Metals, metalvwork (éxcept scrap) distributors.... 438 437 442 460 483 483 430 421 399 495 447 428| 5,363
Iron, steel and products distributors..... 276 282 303 312 325 325 306 287 274 346 306 269 3,611
Nonferrous metals distributor8escecvecencessses 162 155 139 148 158 158 125 133 125 149 141 159) 1,752
Scrap, waste materials deslerS.....seesessssscens T o425 "439 419 434 470 385 280 361 366 457 420 4081 4,864
Iron, steel scrap dealers.... B 267 275 261 267 304 248 167 231 238 306 291 283| 3,138
Vaste materials dealers...cecieveesseses 158 164 158 167 166 137 113 130 128 151 129 125| 1,726
NONDURABLE GOODS; TOTALs e+ ovsversecncnseranonesses b 5,038 | 5,087 5,199 4,950 5,464 | 5,305] 5,199| 5,871) 5,470 | 6,328/ 5,948 5,752| 65,611
Grocery, confectionery, meat wholesalerS.........| 1,459 | 1,479 1,442 | 1,405 1,560| 1,517 "1,492] 1,601 1,485} 1,627 | 1,556] 1,505| 18, 128
General-line grocery wholesalers........... 613 624 631 602 667 648 609 658 629 680 657 630} 7,648
Specialty-line grocery wholesalers. .o 561 583 537 528 587 588 585 620 553 606 578 5711 6,897
Confectionery wholesalerS..sesesessss veearas 46 48 50 45 48 46 45 50 47 52 54 51 582
Meat, meat products wholesnlerS....ecssveseeass 239 224 224 230 258 235 253 273 256 289 267 2531 3,001
Farm products (edible) distributors........eeo.s 354 361 384 393 451 469 465 416 345 376 397 409 4,820
Poultry, poultry products distributors...s..... 132 116 122 120 131 131 124 133 120 127 148 1491 1,553
Fresh fruit, vegetable WholeSalerS.:.eceeerseess 222 %5 262 273 320 338 341 283 225 249 249 260] 3,267
Beer, wine, distilled spirits wholesalers........ 385 406 459 454 532 520 532 565 482 572 606 657] 6,170
Beer, al8 GistributorS.iecrieesenssciscersasene 151 152 166 177 220 229 265 270 197 199 182 198 2,406
Vine, distilled spirits wholesalers............ 234 254 293 277 312 291 267 295 285 373 424 459 3,764
Drugs, chemicals, allied products wholeselers.... 322 299 316 316 342 319 317 350 341 390 362 315§ 3,989
Drug wholesalers (general and specialty lines). 204 191 196 189 202 192 201 224 221 246 237 202| 2,505
Industrial chemicals, explosives wholesalers,.. 95 87 96 100 111 97 89 98 93 116 100 92| 1,174
Paint, varnish wholesalerS.e..uceseesncearseans 23 21 24 27 29 30 27 28 27 28 25 21 310
Tobaceo distributorSe.cecercrrsnenoracaarsnnenane 238 264 275 264 295 289 288 314 275 304 298 3081 3,412
Dry goods, apparel wholeSalerSsece.ivecesscecansas 464 505 496 448 450 450 420 576 524 594 520 4191 5,866
Clothing, furnishings, footwear wholesalers.... 149 172 176 144 154 137 159 238 206 228 2001 146} 2,110
Dry goods wholesalers (general and specialty . N
1INOS) essrnnsnarenarroraaaressenronssesssnnnce 183 192 184 182 183 197 170 221 203 223 197 le2] 2,297
Paper, allied products wholeSAlerSes..ecs.. 293 286 306 294 313 299 291 332 309 347 331 296 3,697
Paper WholeSaler8.seeecseceensacscnrssnas 253 249 265 253 273 255 252 287 265 294 280 2481 3,172
Amusement, sporting goods wholesalerS.ecesersceses 70 75 93 9 92 99 98 117 116 133 127 16| 1,233
CoB1 Wh0lBBALerSecessestsasnasoranons e 110 103 87 87 87 99 91 120 118 130 125 1171 3,874

Note: Merchant Wholesalers total and Group ‘totals include data for some kinds of business not shown separately.
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Table 1.--ESTIMATED MONTHLY SALES OF MERCHANT WHOLESAIERS--UNITED STATES » BY KIND OF BUSINESS~-Continued
JANUARY 1956 - JUNE 1957

(Sales in millions of dollars)

1957 6 months
Kind of business
Jan. Feb. Mar. Apr. May June 1957 1956
MERCHANT WHOLESALERS, TOTAL. + s v connsvnsensonnssns 9,945 9,097 9,744 9,834 10,168 9,610 58,398 57,109
DURABLE GOODS, TOTAL+ e« vveereenasonsnsnnennsnnsaneasoce 4,278 3,981 4,292 4,314 4,450 4,243 | 25,558 26,066
Automotive wholeSalerS.eeassessssan aveerennevassennns 389 366 392 408 438 424 2,417 2,328
Automotive equipment, tire-tube wholesSalerS........ 321 298 319 334 362 359 1,993 1,864
Electrical, electronics, appliance distributors...... 665 609 613 588 623 614 3,712 3,696
Electrical apparatus, supplies distributors........ 301 291 293 297 308 315 1,805 1,818
Electrical appliances, TV, radio seis, ’
electronic parts, d1stributors.ceeeeceseceseencsn. 364 318 320 291 315 299 1,907 1,878
Furniture, home furnishings wholeSalerS...eveeeseosns 189 189 205 212 200 193 1,188 1,179
Home furnishings, floor coverings wholesalers:..... 127 128 140 144 135 131 805 803
Hardware, plumbing-heating goods wholesalerS......... 398 365 405 420 443 435 2,466 2,502 )
Hardvare Wholesaler . eeeeseesssamernacsnaonsonnssas 184 173 191 196 205 196 | . 1,145 1,148
Plumbing, heating equipment, supplies distrib- -
UBOTS e e s stesenssoresnncossennnsnsasosnnssonenannes 214 192 214 224 238 239 1,321 1,354
Lumber, construction materials distributorS....e..... 496 476 551 609 659 628 3,419 3,873
- Lumber, millwork wholeSalerS.svsseecesseessoconnses 295 259 307 330 343 329 1,863 2,217
Construction materials distribubtorS..cccvesesenasss 201 217 244 279 316 299 1,556 1,656
Machinery, equipment, supplies Aistributors......osee. 1,121 1,081 1,194 1,182 1,234 1,166 6,978 6,735
Industrial machinery, equipment » Supplies
Aistributors.cvssscasssanennnes eenene cosecssneanra] 520 547 593 540 560 512 3,342 3,235
Professional equipment, supplies distributorsS......} - 78 77 83 85 85 84 492 454,
Service establishment SUPDPLY HOUSESeseressssasnosne 113 110 113 112 i22 116 686 645
Metals, metalwork (except scrap) distributors........ 478 430 459 452 448 404 2,671 2,743
Iron, steel and products distributorS...eecsseceone 317 1. 287 312 317 311 275 1,819 1,823
Nonferrous metals diStributorSesceesrseesseasnnssns] . 161 143 147 135 137 129 852 920
Scrap, waste materials dealerf.e.eveeeseesecsessnonns 476 393 393 369 328 308 2,267 2,572
Iron, steel scrap dealers.,.... . N 326 266 263 236 199 193 1,483 1,622
Yaste materials deflerS..scescciesrsnncsnssescanans 150 127 130 133 129 115 784 950
NONDURABLE GOODS; TOTALeuvuueenevsoranaonnonareonsnsonen 5,667 5,116 5,452 5,520 5,718 5,367 32,840 31,043
Grocery, confectionery, meat WhOleSBlerS.ius.seeeesss 1,642 1,433 1,530 1,544 1,630 1,579 9,358 8,862
General-ling grocery WHOleSalerS.e:iveescsssenvsvees 707 627 655 676 698 676 4,039 3,785
Specialty-line grocery wholesalers. 611 521 566 557 591 591 3,437 3,384
Confectionery wholesalerS.esesesss 52 49 53 50 52 49 305 283
Meat, meat products wholesalers..... 272 236 256 261 289 263 1,577 1,410
Farm products (edible) distribuborS.s.esevecsssancsss 357 341 352 394 429 418 2,291 2,412
Poultry, poultry products distributorS..ee.ssees..s 121 106 109 124 127 116 703 752
Fresh fruit, vegetable wholesalerSecuiuscessereesess 236 235 243 270 302 302 1,588 1,660
Beer, wine, distilled Spirits WhOleSalerS.:.eeesssen. 408 425 468 472 551 520 2,844 2,756
Beer, ale distribulOrSasicsonccsonssrnsenciensconnn 158 158 172 193 227 234 1,142 1,095
Wine, distilled spirits wholeSalerS....eseeesessses 250 . 267 | 296 279 324 286 1,702 1,661
Drugs, chemicals, applied products wholegalerS....... 350 312 340 344 354 317 2,017 1,914
Drug wholesalers (general and specialty lines)..... 224 199 213 208 214 196 1,254 1,174
Industrial chemicals, explosives wholesalers....... 103 92 102 108 110 93 608 586
Paint, varnish wholeSalerS.c.eseeeeeeasesniessonsns . 23 21 25 28 30 28 C 155 154
Tobacco QLS DULOr S na e s et irenrreaneresnnnsrencsoes 271 266 280 - 285 307 297 1,706 1,625
Dry goods, apparel WholeSalerSaee.sessnensvassonnenn. 468 472 507 491 457 440 2,835 2,813
Clothing, furnishings, footwear WholesalerS........ 145 160 184 182 156 136 963 932
Dry goods wholesalers {(general and specialty
lines L AN 192 183 194 190 187 193 1,139 1,121
Paper, applied pProducts WHOLESALerSa.saeeeseneseonss 313 294 310 302 312 291 1,822 1,791
Paper WHOLESALeT S s v e vnasntoeoresnesaonsensnnnees . 268 252 265 258 271 250 1,564 1,546
Amusement, sporting goods WholesalerS.ceceasrenssasss 7 83 96 99 101 104 557 525
Coal wholesalers..................,.................. 120 102 106 105 103 109 - 645 573

Note: Merchant Wholesalers total and Group totals include data for some kinds of business not shown separately.
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Table 1A.--SAMPLING VARIABILITY--MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALERS, BY

KIND OF BUSINESS

Sempling error Sampling. error
Sampling error of the ratio Sampling error of the ratio
of monthly dollar of sales in two of monthly dollar |of salesin two
E value of sales consecutive value of sales consecutive
Kind of business months Kind of business monuths
Feb. Mar. {Apr. |May Mﬂ;gh 1957 Feb.| Mar.| apr.| May “B;§2m1957
1957|1957 | 195 95 om 1957| 19571 1957{ 1957
7 7 {1957 February 1957 February 1957
(percent) {percent) (percent) {percent)
MERCHANT WHOLESALERS, TOTAL:.s... 0.6 | 0.7} 0.41 0.5 0.5 {NONDURABLE GOODS, TOTAL.stvesacnnavans 0.9 0.8{ 0.7 0.9 0.7
DURABLE GOODS, TOTAL.:...s. ceeamenienns 1.1} 14| 1.01 0.9 0.7 Grocery, confectionery, meat.... 2 2 1 2 2
General-line grocery...... W2 2 2 2 2
Automotive..veatun.. Veiavienivanesnss] 3 3 3 3 2 Speclalty-line grocery...ss.eorveri 4 4 4 4 3
Automotive equi; ment tire-tube 3 3 4 3 2 Confectionery.......:- prenes 4 2 3 3 2
qQuip 4 ot Meat, meat productsS.ccetrcssoersas 4 5 & 4 3
Electrical, electronics, appliances..| 2 2 2 2 1
Electrical apparatus, supplieg.....| 2 2 2 3 2 Farm productz (edible)...... 3 3 3 3 2
Electrical appliances, TV, radio Poultry, poultry products. 5 3 4 5 2
sets, electronic parts..... arnnuee 2 4 4 3 2 Fresh Lruit, vegetables....ivaeuas 5 4 4 3 2
Furniture, home furnishingS...sve..e.. 3 3 4 4 2 5
Home furnishings, floor coverings..| 4 4 4 4 2 Beggérwi:;; distilled fl_)j_‘r:}tsf' z g i g g
Hardware, plumbing-heating goods..... 2 3 3 3 2 wi'ne, alstilled spirits. 3 3 3 2 2
Hordware.-.viceeenscaonerocosnsnanns 2 3 3 3 2
Plumbing, heating equlpment Drugs, chemicals, allied products... 2 2 2 2 1
SUPPIESeransnnssinneransnssonsans 3 4 4 4 2 Drugs (generdl and specialtylines)| 2 -2 2 2 2
Lunber, construction materials....... 3 3 3 2 2 ;:’ig:t";:in‘;:ﬁmc"ls' explosives. . Z 2 g g g
Lumber, millworKe.eseccascacsan 5 6 6 5 3 p PEER TEAEAEReacssessotserererere
Construction materials....... 3 3 3 A 2 1
Machinery, equipmemt,supplies........ 2 3 2 2 2 PODACCO s asnesnsnnsrscssasanaresanes 2 3 2 2
Industrial maéhinery, equipment, -

SUPPLieSeeasuarcssesnanstncsnaenss 3 5 4 4 3 Dry goods; apparel.cessescsassns wens] 3 3 3 3 2
Professional equipment, supphes | 3 3 4 3 2 Glothing, furnishings, footwear...{ 5 5 5 5 3
Service establishment supply houses| 5 3 4 4 3 Dry goods {general and specialty-

Metals, metalvork (except scrap). 2 3 3 3 3 1ineS)acanarccrsasancannaneans .l 86 6 6 5 3
Iron, steel and products..... 3 5 4 4 4 Pa
per, allied productS...eessncanaen 3 2 2 2 1
Nonferrous metalse.s..esessssanss 3 3 2 4 i PADET 1 einrenens teverncencrsesanene] 3 2] 2 2 1
Scrap, waste materials.. 2 2 3 3 2
Iron, steel serap..... 3 3 4 4 3 Amusement, sporting 6 &4 4 4 4
Vaste materialScecssesssess PR 4 4 6 6 3 Coal wholesalers....... 5 6 6 6 2

Note: The above table provides approximate mea-
sures of the sampling variability of +the dollar
volume estimates of sales and of the ratio between
sales for the two consecutive months specified. The
ratio between sales for +two consecutive months gen-
erally has a smaller sampling error than the level
estimates in those months. These sampling errors are
themselves subject to sampling variability and thus
should be regarded as giving a general rather than
exact idea of the variability due to sampling. Dif-
ferences from month to month may be due to this error
in the estimates of sampling error. Differences may
also result from seasonal or cyclical fluctuation in
the sales of individual firms (see page 2, for state-
ment on nonsampling errors).

The sampling errors shown sgbove can be converted
%o a range by +the following computation: Multiply
the sampling error by the estimate (whether it is a
dollar volume estimate or a ratio). Add and subtract
the resulting product from the published estimate.
The resulting range is expected to include the “ex~

_pected value" (that is;the value which could be obtained
from a complete enumeration) about two out of three
times. Doubling the sampling error and repeating
the above process will give a range which will in-
clude the "expected value" about 19 out of 20 times.

To illustrate the computation of these renges for
monthly dollar volume estimates, consider the esti-
mate made for all durable goods in March 1957. The
published estimate is $4,292 million while the sam-
pling error shown for this month is 1.4 percent (or
.014). Multiplying :$4,292 million by .014, we obtain
$60 million. Thus, the chances are two out of three
that the "expected value" of -the estimate is between
$4,232 and $4,352 million. Doubling the given sam—
pling error gives us the limits, $4,172 to $4,412
million, which will contain the "expected value" 19
out of 20 times.

As an example of the use of +these sampling error
data with ratios, consider the ratio of change from
February 1957 to March 1957 for all durable goods.
This ratio of change, cbtained by dividing $4,292
million by $3 981 million, is 1.08 (it can also be
expressed as an 8 increase). The sampling error of
this statistic is 0.7 percent (.007). Multiplying
1.08 by .007, we obtain .008 as the standard error
of the ratio. There is a probability of itwo out of
three that the "expected ratio” is contained in the
range 1.07 to 1.09 while there is a probability of
19 out of 20 +that the "expected ratio" is contained
‘in the range 1.06 to 1.10.




Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: - UNITED STATES; BY KIND OF BUSINESS
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JUNE 1957
Sales
eigtcez?m%h Stock-sales ratios
Percent change
(at cost) (percent)
Kind of business June 1957 6 mo. Percent change,
from—- %32"17\ June 1957 from-- June June May
1957 1956 95
June May 6 mo. June May ) 1957
1956 1957 1956 1956 1957

MERCHANT WHOLESALERS, TOTAL.+eesriensasissnsassoonesesnnsrnnns -3 -3 +2 +6 =1 132 120 126
DURABLE GOODS, TOTAL:suesrncsoasovotssnssssssanssosasensonnssnsnes -8 -5 -2 +7 0 174 150 165
Automotive WholeSalerS.eeeeureuessvessnosssasocsoasscnsescososss -2 -3 + +3 +1 200 186 188
Motor-vehicle distributorS..veeseceesvenaas 22 -14 -9 +7 0 148 112 127
Automotive equipment, tire-tube wholesalers.. +2 -1 +7 +2 +1 210 203 200
Elecirical, electronics, appliance distributorS.ssecsessas seemse -8 -1 0 +6 -2 179 150 180
Electrical apparatus, supplies distribubOTS....eesvecssssnnnss ~10 +2 -1 +7 -3 161 134 171

Electrical appliances, TV, radio sets, electronic parts,
A8 DU O S cne et s tnastcnericesseessnansssecvessononnnsssone -6 -5 +2 +4 -2 204 171 190
Furniture, home furnishings wholesalerS..eeessseccssneces . -2 -3 +1 +3 +1 203 197 188
Furniture wholeSalerS..eesssssseecssssocesncanns . =7 -5 +l +4 ] 17 163 153
Home furnishings, {1loor coverings wholeSalerS....assssssssescs 0 -3 0 +2 +2 214 210 200
Hardware, plumbing-heating goods wholeSaleTrS...evesececssscencas ~5 -2 -1 -1 +1 217 206 210
Hardware WholeSalerS..ecvvscessrseresesnnrsscncsenanen . -6 4 0 4] 0 236 221 227
Plumbing, heating equipment, supplies AiStributorS...eeevessss -4 0 -2 -2 +2 197 190 191
Lumber, construction materials distributors..... vene =13 =5 =12 +2 +1 117 102 106
Lunber, millwork wholesalerS.iev.scesssacsass cacasians -17 b -~16 +2 +2 148 124 134
Construction materials distribuborS.scessseesreesssoramanonnes -9 -5 -6 +2 0 88 80 80
Machinery, equipment, Supplies AiStribUtOrS.sceseeseeescrseccnne o -6 +4 +9 -1 176 158 166

Air conditioning, commercial refrigeration equipment )

QIS UL 0TS s s s v tenassnrrasssresesaraanncavaesasansanensens -6 +15 -1 +8 -7 133 121 171
Commercial machines, equipment distributorS.essecceevessss +6 +1 +7 +7 0 138 143 141
Industrial machinery, equipment, supplies distributors.. . -2 -9 +3 +13 0 165 141 148
Professional. equipment, supplies distributorS....ssses. . +7 -1 +8 +8 +1 188 184 179

Surgical, medical, hospital supply houses.. . +14 +3 +9 +h -1 130 140 127
Service establishment SUPDLY hOUSES.ieeeeveennssesrnostnsasnes +5 -5 +6 +3 +2 137 137 123
Metals, metalwork (except scrap) distributors...... -16 -10 -3 +21 +1 216 155 194
Iron, steel and products distributors -15 -12 0 +23 +1 249 179 224
Nonferrous metals distributors....... -18 -6 =7 +14 0 107 80 95
Scrap, waste materials 4ealerS.eseresusssescaressressonsoasannss =20 -6 ~12 +17 4 1 33 a0
Iron, steel scrap dealers.,.. -22 -3 -9 +31 +6 48 28 49
Waste materials dealers.....civuivecass ~16 =11 =17 +2 +1 56 48 52
JeUE LTy YO EEA) e S e e e urvoserscensecnsnonsesnonsnsssnocensonsess +3 -6 0 +1 0 310 318 306
NONDURABLE GOODS, TOTAL s« vaasascacsosasasssosesronsosasanssasesnns +1 -6 +6 +4 -2 96 92 92
Grocery, .confectionery, meat WholeSalerS..seseesesansorsoenssases + =3 +6 =1 0 T 77 73
General-line grocery wholesalerS...... .e +4 -3 +7 -1 -2 95 100 95
Voluntary groups......u.. . +3 -1 +6 -5 =3 88 96 91
Retailer-cooperative..... . +9 -1 +12 +2 -3 s 82 76
Nonaffiliated.eeessosnanens s . +2 -2 +% +1 -1 110 112 110
Specialty-line grocery wholesalers. . +1 0 +2 -2 +2 81 79 79
Confectionery wholesalerS..eeeesas. .e weesan +8 -6 +8 +8 +2 83 85 82
Meat, meat products WholeSalerS.uaiereeencoensrcnsesasecsanans +12 -9 +12 +13 +8 18 18 15
Farm products {edible) ALstribULOTS e sssrenrrrearencosssrnanssren =11 —3> =5 = +1 23 22 I 22
Poultry, pouliry products distributors..... .e -12 -9 -7 -5 +2 34 30 30
Fresh fruit, vegetable WhoLleSalers.euusseesseeesonssesansesonn ~11 [0} -4 -5 0 19 19 19
Beer, wine, distilled spirits wholesalers... . 0 -6 +3 +12 +6 115 102 104
Beer, ale AistributOrS.sesivecesonress . +2 +3 +4 +7 +5 61 58 60
Wine, distilled SPirits WnOLeSalerS.eeeesseeresoenenssansneres -2 -12 +2 +13 +6 162 139 136
Drugs, chemicals, allied productS WHOLESALETS..eeeeresesesossons -1 ~10 +5 +6 0 153 145 139
Drug wholesalers (general and specialty lines). . +2 -8 +7 +6 [} 173 166 154
Industrial chemicals, explosives wholesalers.......e. . b ~-15 +4 +7 -1 103 96’ 96
Paint, varnish WholeSalerS.eususessnsereeneeneserosssssaenens -7 -7 +1 +5 0 152 143 146
Tobaceo AiStribUOTS s urinearsnassesossashossnssossonsensesnnsan +3 -3 +5 +2 0 57 57 53
Dry goods, .apparel WNOLeSaleTS e aeennseasncosecsonsnsennsscsennas -2 -4 +1 ~b +1 221 227 205
Clothing, furnishings, footwear WholeSalerS...eees.s. . -1 . =13 +3 4 <1 236 256 209
Dry goods wholesalers (general and specialty lines).... . -2 +3 +2 -7 +4 203 204 197
Plece ZO00S COMVEIteTSanrtesestrneerecoarnsassossnsnrsensnnnns -4 -3 -4 -9 0 228 220 211
Paper, allied ProQuCtS WhOLESaLlerS. e e esece suonsosnsoonnnsasens . =3 -7 +2 0 +1 122 118 112
Paper WholeS8leISussesecannsannsnssnsons . eeses <2 -8 +1 -1 +1 116 116 105
Stationery, wallpaper WholeSBlerS.esecsesssssranssns . =7 -5 +5 +5 0 178 160 180
Farm products (raw materials) MerChamtS.eseseeesesssenesonnonss +11 -11 +23 +14 -19 9% 84 103
Other nondurable ZO0AS WHOLESALEISeessneruriasscennneronnnsennos -0 -8 +6 . +15 +2 100 87 12
Amusement, sporting goods wholesalers. e +5 +3 +6 +10 +1 185 167 201
Book, magdzine, newspaper wholeSalerS..as... en +11 +4 +10 +26 +2 141 117 139
Coal wholesalerSic..eess. cesrtsererennssennans +10 +6 +13 +22 +22 T4 63 63
Farm supplies HHOLESELera e v easeeoneornnsecenenasnnsencencennes -2 -28 +5 +6 5. 105 102 82
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Table 3,--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS:

BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

JUNE 1957
Sales e:r[xrd“iz?f:;zih Stock-sales ratios
Percent change (at cost) (percent)
Kind of business and geographic divis
(See map Igm(g)g 9%3 b i ision June 1957 6 mo. Percent change,
from-- 1957 June 1957 from--
3 from June June May
June May 6 mo. June May 1957 1956 1957
1956 1957 1956 1956 1957
VERCHANT WHOLESALERS, TOTALsensoorseese -3 -5 +2 +6 -1 132 120 126

New Englandaceussecsscnsatooesionsensernoracrsasssssnssssssnanainnnsy 42 -5 +2 +8 -1 125 117 121

Middle AtlantiCeseeessessncens =3 4 +2 +4 +1 117 106 109

East North Central.. =7 -3 -1 +7 +1 127 110 120

West North Centralecevessecees ~5 ~6 +2 +2 -1 137 129 126

South Atlantie...... 0 =7 +4 +6 -3 145 137 135

East South Central...iieveeses +1 -9 +8 +12 ~1 162 145 148

West South Central +2 by +8 +7 -4 146 137 146

Mountain..eseeas. +1 +3 +2 +5 -2 149 145 158

PACI iCusciosasesarnnnsssrossenaosseesssnssaseosoosenacassccssnaoans -6 -4 +2 +5 -1 136 125 31

Automotive equipment, tire-tube WholeBaleTS..seescssssesarassansanes +2 =1 +7 +2 +1 210 203 200
New Englandeecsscvesvessneraorsssssssresnss -5 -5 +9 +8 +4 272 239 247
Middle Atlantic... +5 -3 +9 +8 +5 197 175 184
East North Central.. -5 -7 +7 +4 0 216 197 197
West North Central.. -1 +5 +9 ~1 -1 288 290 293
South Atlantic....... 4 -2 +5 -1 ] 180 194 179
East South Cemtralsv.... +2 -4 +9 +5 +2 228 217 206
West South Central.. 0 0 +3 -3 +2 199 192 196
22T B s P +6 + +2 -1 0 185 202 185

ETlectrical apparatus, supplies distributors....cesveeesescsssecnnes ~10 +2 -1 +7 -3 161 134 171
New Englandesseccisessessonsocsesssosnsssonenns -5 +7 =10 +5 -5 164 144 187
Middle Atlantic...coeses ~3 +13 +1 +23 -5 129 104 156
East North Centralis..eves -19 +2 -7 +7 ~3 140 105 146
West North Central.seeess -16 0 +1 +16 -1 228 165 230
South AtlantiC.vessssss ee -5 +7 -2 [¢] ~ 169 159 190
East South Central... -7 -2 +2 +5 +1 186 165 181
West South Central... -9 4 0 +13 +2 191 152 176
Mountain... . -7 +2 +7 +21 +2 167 129 168
- T i T S, -8 =3 +4 ~5 ~7 160 156 166

Elect. appliances, TV, radio sets, electronic parits distributors... -6 =5 +2 4 ~2 204 171 190
New Englan@e.cssssa. +2 4 +9 +22 0 152 122 160
Middle Atlantic.. -7 -2 -1 +3 -9 176 150 178
East North Centralivessses -6 -5 +1 +6 -1 242 194 213
West North Central...evsee. -2 =1 -11 +2 +2 247 182 223
South Atlantic..eevesnsnnes -1 4 +7 +11 +2 226 196 205
East South Central. -8 ~5 -t +1 +1 240 207 219
West South Central. -16 4 -9 -9 -4 188 179 181
Pacific..... A e +1 -3 +8 +17 +2 187 149 176

Furniture, home furnishings wholesalers.e..eeessssessercesscroanscns -2 =3 +1 +3 +1 203 197 188
New England...cesens (4] -2 =1 -2 -3 169 189 175
Middle Atlantic.... -7 -9 +1 +2 +5 230 211 193
East North Central... -1 -3 +3 +5 -6 143 145 145
West North Central.. +13 -6 +2 +7 b 225 249 230
South Atlantic..eseess ~5 =1 +1 411 ~4 245 213 225
South Centrél....... ~11 +5 -5 +5 =1 250 224 241
Pacificeeecnercoscaes -1 +1 0 -2 +1 210 211 182

“

Hardware WholeSaleTS.eccesveevassasocreensaosssncnassrseassassseses -6 4 0 2] 0 236 221 227
Middle Atlantic..... —6 n -7 -3 [s] +1 184 166 163
East Nor'th Cemtral. =17 -5 0 -2 0 246 211 235
West North Central.... -10 -8 +1 +1 -3 255 222 241
South Atlantic.ceecses -3 =11 +1, +5 -2 280 255 248
East South Central.... -8 =14 ~4 -9 +4 261 261 215
West South Cenmtral.... -8 -5 -6 +5 -1 303 260 293
Mountaifeseeesnsnsenns ~2 +8 -7 -12 ~2 271 301 332
Pacific..... S =11 -9 +1 46 [s] 256 232 246

Plurbing, heating equipment, Supplies distribulorS.secsceseccrcocess 4 0 -2 -2 +2 197 190 191
New England....... wes =7 - -5 T 4 197 192 177
Middle Atlantic... -1 +5 -2 0 +2 230 224 240
East North Central.. -6 +5 -3 =7 o 166 167 169
VWest North Central ~21 -3 -3 0 +1 237 186 221
South Atlantic.... +2 ~4 +3 o} +2 172 177 150
South Central..... -13 -5 -2 -3 +6 239 208 219
Mountain.... =3 +8 =7 -8 -2 149 164 165
Pacifice.... +3 +5 -4 -2 -3 214 211 218

Lumber, construction materials Aistributors...iescesscaceccecnccaes -13 -3 -12 +2 +1 117 102 106
New Englandeesiessesaces ersssesisesarenntnnnnes .. -6 . -8 +17 +16 93 83 89
Middle Atlantic . -15 -16 ~10 +3 =3 121 101 106
FEagt North Central...ss.. =21 ~5 -16 +8 +5 119 89 107
West North Central.... -5 +7 -11 +1 -1 176 172 173
South Atlantic....... b -10 -5 -5 -2 129 134 108
South Central... -1 =12 -5 -3 0 137 132 122
PACIfiC.vecsnccsvosneassonasnsasrnvssssevevonssarrsnsanssnressanon -16 -6 -18 -6 -3 70 70 70
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Table 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: GCEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS--Continued

JUNE 1957
Sales eﬁg‘_’i?f:g%h Stock-sales ratios
Percent change (at cost) (percent)
Kind of business and geographic division
. (see map page 9) June 1957 6 mo. Percent change, .
{rom-—- %3(5}; June 1957 from-- June June May
June May 6 mo. June My 1957 1956 1957
1956 1957 1956 1956 1957
Industrial machinery, equipment supplies distributors............. . -2 -9 +3 +13 0 165 141 148
New England..o.cececs cuonros cveencasasnnsncessnns -8 -21 +5 +26 +3 117 89 93
Middle Atlantic. . +24 . =13 +10 +26 +2 177 179 114
East North Central. e o +3 o] +4 -2 149 129 145
West NOTHh ContrAle..ieseeercescneausnesonnseracssorassannons ~30 +2 -8 0 -7 138 94 128
South Atlantic..... . ~12 -5 +9 0 -4 160 140 151
South Central.. +3 -4 +5 +15 0 168 157 165
Mountain... .. +11 +7 +1 +25 -2 (X) (X) (X)
PacifiCesesioencinnrenanns eraesrerecdtenerveennnaa asesaees cesesee ~-17 -l6 ~3 +20 +5 193 143 168
General-line grocery wholesalerS...... tsensesesnanenan [N . +h =3 +7 =1 -2 95 100 95
New England....... heessesanee ven . 0 ~1 +8 {x) x) X) X) x)
Middle Atlantic. aee . . -3 -1 +3 ~8 -5 112 117 115
East North Central.. . +8 +1 +5 +2 -1 77 83 80
West North Central.. . +2 +1 +4 +1 -3 100 102 103
South Atlantic...... . +2 -3 +5 =7 +2 88 100 86
East South Central.. . . +3 -9 +6 +5 -3 127 121 118
West-South Central.......... . +13 -3 +8 +7 ~4 85 90 86
Mountain. . . -1 =3 +6 ~17 -8 75 88 80
Pacifice..sa... Geereennae teeavesasesntasseatsasasisernanneninn +13 +3 +13 +5 +4 89 92 82
Specialty-line grocery wholesalerS.....esseescas evaeecanaehees ceen +1 Q0 +2 2 +2 81 79 79
New England...e.csee.. evan . +11 +11 +1 +11 +7 4 43 43
Middle Atlentic... N +2 +13 -1 0 +11 79 76 73
East North Central.... . =7 -3 +2 -1 ¢ 73 70 70
West North Central.. . B +1 +4 -1 ~4 =4 94 97 109
South Atlantic.... cena . +2 -8 +2 +5 -3 109 115 99
South Central.. +2 -1 +15 -17 14 82 97 86
Pacifics. -7 ~1 0 ~10 -2 81 80 86
Fresh fruit, vegetable wholesalers.. . -11 0 ~4 =5 0 19 19 19
New England...... tecerenae ceraves -10 +3 +1 +11 +11 13 10 11
Middle Atlantic... .- . -7 +1 -2 -1 -5 8 9 9
East North Central.iciviecveccessceansrnnnss . -9 +10 -2 -3 -3 13 11 15
West North Central... . ~25 +1 -11 -1 +9 39 29 35
South Atlantie.. . -8 ~12 -2 +1 +1 32 29 25
South Central... NN -6 -6 -3 ~14 -13 22 -7 24
Pacific..ieneieeerncronnonenns Caeerseresaisaseansrenas aress cees -5 +4 ~3 -20 +3 21 26 19
Drug wholesalers {general and specialty-lines).......eseaveenrssee . +2 -8 +7 +6 -0 173 166 154
New England.....eves . +3 -5 +7 +7 0 149 147 145
Middle Atlantic... eee -2 -15 +5 -1 4 137 132 115
East North Central... -1 ~-12 +6 .48 +3 172 156 149
VWest North Central. +3 -4 +7 +3 +2 194 194 183
South Atlantic..... +3 -12 +7 +7 0 191 177 169
Fast South Central... +6 -9 +7 +7 +2 201 197 176
West South Central. +5 -13 +8 +12 o} 197 200 177
Mountain..veeenvens -1 -7 +7 +7 -3 203 188 - 193
Pacific....... asenennes . . . e +11 -3 +10 +1 +2 145 163 139
Tobacco distributors...ieesccas. 13 ~3 +5 +2 0 57 57 53
New England........ +2 0 +5 x) (x) ) [63) x)
Middle Atlantic......... +4 ~3 +6 +2 -2 47 46 43
East Nowth Central...... +2 -5 +5 -1 o 58 59 55
West North Central. 0 ~ +1 0 -1 67 67 62
South Atlantic..... =1 -8 +5 +1 0 65 65 60
South Central... . . +6 ~6 +3 -3 0 55 - 60 52
PaCifiCiseeeisnerannnnees eretennnessriesaaneasnenaraenns +5 -7 +7 (x) x) x) x) )
Dry goods, apparel wholesalers..... . =2 =4 41 =6 +1 221 227 205
New Englandecesescisse eseass . . ~15 =20 o} -8 0 177 168 145
Middle Aflantiec.... . ~2 -1 0 =1 o} 209 215 201
East North Central... +5 ~11 +3 +8 | +1 254 228 201
West North Central... ~10 -9 -3 -4 +3 346 326 283
South Atlantic..... v -6 -17 4 +7 +11 370 347 307
+8 ~11 -3 -18 0 247 319 219
....... +1 + +4 -9 0 126 134 130

X Insufficient data to show separately.




DESCRIPTION OF KINDS OF BUSINESS

A1l kinds of business in which merchant wholesalers operate are represented in
this survey. The kinds of business shown in ‘this report parallel broad clas-
sifications used in the 1954 Census of Business covering wholesale trade. Each
establishment in this survey hss been assigned a kind-of-business classification
based upon its trade designation and an analysis of its annual 1954 gales by
eommodity Iines as reported in the 1954 Census of Business. A deacription of

- each kind-of-business clasgification in this report is given below.

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchant wholesale establishments primarily en-
gaged ‘In selling new and used passenger automcbiles and similar motor vehicles y
road-type frucks, truck-tractors, busses, treilers, and semitrailers to dealers
or to fleet operators, industrial aceounts, and to commercial users. Dealers in
roed-type trucks, truck-tractors, and truck-trailers are included here on the
‘basis of kind-of-goods sold.

Automotive equipment, tire-tube wholesalers.--Merchant wholesale establish-
ments--frequently referred 1o as jobbers im this trade~~primarily engaged in
selling automotive equipment, accessories, parts, tires, tubes and garage equip-
ment and tools.

Electricel, electronics, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchant wholesale establishments
gelling 'a general line of elecirical goods such as electrical equipment and
apparatus; wiring supplies and construction meterials; lighting fixtures and
lamps; radio and television sets and accessories; electric refrigerators and
other electrical appliances and specialties; and electronic parts and equipment;
and those primarily engaged in selling such electrical equipment and apparatus;
wiring supplies and construction materials ; and lighting fixtures and lamps, as
conduits and Tittings, interior wires.an cables , wiring devices, safety switches,
poles, crossarms, pole-line hardwere, outside wires and cables, residential,
commercial, and -industrial lighting fixtures, and i d i and Tl t
lemps. Establishments specializing in the sale of .electrical prime movers and
other electrical power equipment for the generation, transmission, or utiliza-
tion of electric energy are also included.

Electrical appliances, TV, radio sets, electronie parts distributors.--Merchant
vholesale establishments primarily engaged in selling such electrical appliances
and specialties as radio and television sets , dish washers, electric refriger-
ators, electric ranges, washing machines, ironers, radio and television parts
and accessories, home freezers, sewing machines » hot water heaters, electric
irons, percolators, clocks, hotplates, vacuum clesmers, etc., and electronic
tubes, electronic replacement parts and accessories , and transmission and sound
equipment.

Furniture, home furnishings wholesalers

Furniture wholesalers.--Merchant wholesale e‘stablishments primarily engaged in
gelling home or office furpiture--vooden, metal or other.
Home furnishings, floor coverings wholesalers.--Merchant wholesale establish-
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STOCKS-—-SALES RATIOS OF MERCHANT WHOLESALERS IN SELECTED KINDS
OF BUSIHESS: JUKE 1857 COMPARED WiTH JURE 1956
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ments primerily engaged in selling household china, ‘glassware, and eart s
floor coverings (carpets, rugs ; linoleums, etc.); antique home futnishings; and
miscellaneous home furnishings such as brooms, brushes, curtains, draperies,
pictures amd picture frames, window shades, kitchen utensils, phonograph records 5
and ‘musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments selling ageneral line
of merchandise sufTiciently broad to service retail hardware siores and the hard-
ware departments of other outlets--geéneral-line hardware vwholesalers; and estab-
lishments primarily engaged in selling builders hardware, heavy hardware ; shelf
or light hardware, and hardware specialties such as tools » cutlery, bolts, nuts,
rivets, screws, padlocks, keys, and the like~-specilaty-line hardware wholesalers,

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
lishments primerily engaged in selling plumbing and heating equipment end supplies
such as plumbing fixtures, including sanitary ware; steam and hot water heating
boilers, radiators, parts, ami fittings; stoves, ranges, furnaces, and other
types of heating apparatus (except electric); oil burmers; gas appliances and
supplies; plumbing “pipe, valves, and fittings; and plumbers brass goods.,

Lumber, construction materials distributors

Lumber, millwork wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling Jumber and millwork such as rough, dressed, md finished lumber;
sheathing, siding, flooring, shingles, plywood, veneers, doors , sashes, frames,
interior woodwork and trim.

Construction materials distributors.--Merchant wholesale establishments pri-.

marily engaged in selling such construction materials as brick, tile, and terra
cotia; cement, lime, ard plaster; building glass; sand, gravel, end crushed stone,
ready-mixed concrete; roofing, siding and ‘insuletion; and stone, slate, concrete
products, and building board.

Yachinery, equipment, supplies distributors

Air conditizming! commercial refrigeraticm 'egui@nt distributors.--Merchent
vholesale establishmenis primarily engaged in selling commercial refirgeration
equipment (including electric) such as refrigerators, display cases, {reezers,
dispensers, water coolers, food lacker equipment; and those selling air con-
ditioning end ventilating equipment and supplies, including fans, blowers, sud

les. Establi ts specializing in the sale of commercial refrigeration
components and accessories are also included in this classification.

Commercial machines, equipment distributors.--Merchant wholesale establishment
primarily engaged in selling office machines and equipment (except furniture)
auch as adding machines, typewriters, eddressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables , chind, glassware, silverware, linens, and re-
lated items; store machines and fixtures such as .display fixtures, show racks,
pricing equipment, cash registers, scales, meat slicers -and grinders, coffee
grinders, ete.; end such related equipment as floriats? supplies, theater supplies
and equipment, and parking meters. Establighments primarily engaged in selling
to users are included, as well as'thoge selling io dealers.

Machinery, equipment, supplies distributors--continued

Industrial machinery, equipment, supplies distributors.--Merchant wholesale

esteblishments primarily engaged in Beliing machinery, equipment, and supplies
‘to manufacturing and mining concerns. Inecluded here are establishments selling
industrial mechinery; industrial belting, hose, and packing; machine tools, mine
and mil) supplies; oil well and oil refining supplies; printing machinery and
supplies; industrial rope, cordage, and twine; industrial materlals, hendling
equipment; power transmission equipment; and machinery and equipment for such
industries as food products, voodworking, shoe manufacturing, tanning, textile,
and peper and pulp.

Professional eguimnt: supplies distributors.--Merchant wholesale establish-
ments primarily engsged in selling denval supplies (chairs, sterilizers, cabinets,
instruments, dental gold and alloys, waxes, teeth, and the like); religious
supplies {church goods and religious articles such as statuary, vestments, fonts 5
candles, religious pictures, calenders, literature, etec.); school equipment and
supplies (desks, blackboards, chalk, rulers , wall and globe maps, eic.); optical
goods; surgical, medical, hospital supplies, and equipment; artists .supplies;
engineering insiruments and supplies; end supplies for other professions.

Surgical, medical, hospital supply houses.--Merchant wholesale establish-
ments primarily engaged in selling surgical and medical ingtruments; doctors
apparatus and equipment; orthopedic appliasnces; artificial 1limbs; operating
room and other hospital equipment; X-ray machines and accessories and other
scientific instruments used by physicians and in hospitals.

Service egtablishment, supply houses.--Merchant wholesale establishments pri-
marily engageéd in selling barber and beauty supplies; laundry, dry cleaning
equipment, supplies (washing, drying, ironing, and pressing machines; laundry
soaps -and chemicals; dry cleaning fluids , marking equipment, etc.); shoe service
supplies end equipment; undertakers supplies {caskets , ‘burial vaults, burial
garments, embalming chemicals and preparations, and other morticians and funeral
equipment); upholsterers supplies (felirics , leather and fillings, and other types
of supplies used in the upholstery trade); and miscellaneous service equipment,
such as janitors! supplies, furriers® supplies, bootblack's supplies » and  hat
cleaners? supplies.

QOther machiner, equipment supplies distributors (not shown separately in
accomparyTng  ab13],-Herchatt VRGISeATs. Seiabiioigents. pesormis Taralely in
selling (a) ‘transportation equipment such as aireraft and aeronautical equip-
ment, supplies; railrcad equipment, supplies; marine equipment, supplies; and
other tremsportation equipment end supplies; (b) eonstruction machinery, equip-
ment such as road building machinery, excavating and dredging machinery, derricks )
cranes, hoists, and winches; and relsted construction equipment as pneumatic
hammers, conerete construction clamps and forms, sceffolding, chutes, and wheel-
barrows--but not construction materials, and (ec) farm-garden machinery, equip-
ment (including tractors) used in the preparation and maintenance of the soil,
the planting and harvesting of crops , and other operations and processes per-
taining to agriculture; deiry machinery and equipment, such as milking machines

and cream separators; poultry equipment, such as incubators » brooders, and feeders
and irrigation equipment.
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Metals, metalwork {except scrap) distributors

Iron, steel, and products digtributors.--Merchant wholesale establishments
usually referred to &s steel war primarily d in selling iron and
steel products such as sewifinished forws and shapes, plates, sheels, strips,
‘bars, structural shapes, piling, nails, tubular products, wire products, ‘forg-
ings and castings. Steel warehouses of firms operating steelworks and rolling
mills are also included here.

Nonferrous metals distributors.--Merchant -wholesale . establishments primarily
engaged in selling nonferrous metals and metalvork suchasaluminum, copper, tin,
brass, lead, and zine.

Scrap, waste materials dealers

Iron, steel scrap dealers.—-Merchant wholesale egtablishments primarily en-
gaged in assembling, breaking up, Sorting, and selling all forms of iron and
steel scrap.

Waste materials dealers,.--Merchant wholesale establi primarily
in assembling, sorting, and selling such waste wmaterials as nonferrous scrap
metals, vaste paper, rags, wiping cloths, textile wastes; scrap rubber,and other
waste and salvage materials. .Scrap iron and steel may be handled as secondary
lines.

Jewelry wholesalers

Jevelry wholesalers.--Merchant wholesale establishments primarily engaged in
selling a general-or specialfy~line of Jewelry such as clocks and watches; pre~
c¢ious stones and metals; watch materials, jewelers supplies; costume Jjewelry;
and miscellaneous items such as silvervare, plated ware, wedals, trophies, semi-
precious stones, and insignia. .

NONDURABLE GOODS

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers.--Merchent wholesale establishments handling
a general line of dry groceries and processed foods usually sold in retail gro-
cery stores, such as canned foods, flour, sugar, coffee, tea and spices, as well
as :such nonfood items as household chemicals, soaps and detergents, paper prod-
ucts, brooms, brushes, etc. Voluntary group wholesalers, retailer-cooperative
warehouses, and .cash-and-carry depots are included, as well as mnomaffiliated
general-line grocery wholesalers.

Specialty-line grocery wholesalers,--This c¢lassification includes two general
types of merchant wholesale establishments: Those handling a combination of
grocery items, no one item predomonating, but mot a sufficiently broad line of
commodities to be classified as "general line"; and those primarily engaged in
selling specialized lines of groceries and related products, such as canned
foods; coffee, tea, and spices; dairy products; dried fruits and nuts; frosted
and frozen foods; fish and seafood; bakery products; packaged breakfast cereals;
f'lour; cooking oils and shortening; and soft drinks.

Confectionery wholesalers.--Merchant wholesale egtablishments primarily en-
gaged in selling candy, chewing gum, popcorn, potato chips, salted nuts, fountain
fruits and syrups, and related items. Cigars, cigareties, and other products
are also frequently handled as secondary lines.

Meat, meat groducts wholesalers.--Merchant wholesale establishments primarily
engaged in seiling fIresh, {rozen, cured or processed (but not canned) meats,
lard, and other edible weat products, Secondary lines such as bubter, cheese,
eggs, dressed poultry, vegetable shortening, and carined wmeats are frequently
handled.

Farm products (edible) distributors

Poultry, poultry products distribubors.--Merchant uwholesale establishments
primarily engaged in selling live ordressed pouliry, eggs, and related productea.
Establishments primarily engaged ‘in dressing pouliry are considered manufactures.

Fresh fruit, vegetable wholesalers.--Merchant wholesale establighments pri-
marily engaged in selling fresn iruits, vegetables, berries, melons, and related
items.

Beer, wine, distilled spirits wholesalers

Beer, ale disiributors.--Merchant wholesale establishments . primarily engaged
in selling beer, ale, porter, stout and other fermented malt liquors. Soft
drinks, confectionery, tobacco, wines, and spirits are frequently handled as
secondary lines.

Wine, distilled spirits wholesalers.--Merchani wholesale establishments pri-
marily engaged in selling wines, whiskey, gin, fum, brandy, and other spirits,
including neutral spirits and ethyl alcohol ‘used in blending. Merchants who
bottle and sell wines and distilled spirits manufactured in bulk by others,
liquor depariments of drug wholesalers, end State-operated wholesale outlets are
included. Stabe depots primarily engaged in supplying State liquor stores, how-
ever, -are not included in wholesale trade.

Drugs, chemicals, allied products wholesalers

Drug wholesalers (general and specialiy lines)

General-line drug wholesalers (not shown separately).--Merchant wholesals
establishments engaged in selling a full line of drugs, pharmaceuticals, pro-
prietary medicines, druggists rubber goods, cosmetics, toiletries, drug sun-
dries, and related merchandise. Cooperatives and voluntary group wholesalers
handling a full lineof drugs are also included in this classification. Liguor
departments of drug wholesalers, however, are includsed with "wines and distilled
spirits wholesalers."

Specialty~iine drug wholesalers (not shown separately).--Merchant wholesale
establishwents primarily engaged 1in selling proprietary medicines, toiled
preparations, and articles suchas drugs, perfumes, cosmetics, powders, shaving
preparations, toilet soap, dentifriges, combs, brushes,mirrors, medical glass,
bandages, rubber goods, and antisepties.

Drugs, chemicals, allied products wholesalers--Continued

Industrial chemicals, explosives wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling such industrial and heavy chemicals as coal-
tar chemicals, plastics, compressed and liguefied gases {(except LP gas), acids,
ammonia, soda, industrial aleohols, explosives, dyestuffs, naval stores, ete.
Concerns primerily engaged in selling pyrotechnics and ammunition for small arms
are included in "Amusement and sporting goods wholesalers.!

Paint, varnish wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling paints, varnishes, lacquers, enamels, calcimines, shellac, ‘and
stains. Glass, wallpaper, painters supplies, oils, chemicals, and related prod-
ucts are frequently handled as secondary lines.

Tobacco distributors
Tobaceo distributors.--Merchant wholesale sstablishments primarily engaged 1n
selling wanufactured tobaceo products such aB cigars, cigarettes, chewing and
smoking tobacco, and snuff, Confectionery, smokers articles, razor blades, play-
ing cards, otc., are frequently handled as secondary lines.

Dry goods, apparel wholesalers

(floi.m' ». furnishings, {ootwear wholesalers,--Merchent wholestle establishments
pr{marlly engaged in selling men's, boys' clothing, and furnishings (including
suits, coats, overcoats, work clothing, hats and caps, shirts, ties, and under-
wear); vwowen's, children's .clothing, furnishings, and accessories (including
suits, dresses, and skirts); furs andfur clothing; millinery, millinery supplies;
shoes and other footwear; work elothing; and related lines.

Dry goods wholesalers (gensral and specialty lines)

General-line dry goods wholesalers (mot shown separately).--Merchant whole-
sale establishments engaged in selling & diversified combination of lines
usually sold in retail dry goods and general merchandise stores, including
piece goods, home furnishings, work clothing, dresses, infanis' wear, no-
tions, and hosiery. Men's and women's clothing, furnishings, and wmillinery
frequently constitute secondary lines. .
Specialty-line dry'goods wholesalers (not shown separately).--Merchant whole-
sale establishments primarily engaged in selling hosiery, underwear, piece
goods, knit and lace goods, fancy linen and needlework and notions (thread,
tapes, needles, pins, buttons, hair accessories, zippers, and shoe laces).
Pisce goods converiers.--Merchent wholesale establishments which purchase tex-
tiles in the gray or unfinished form, have them dyed and/or finished By others,
usually on a contract basis, and sell to the cubtting-up trade, garment makers,
wholesalers, or retailers. Converters operating bleaching, dyeing, and finish-
ing planis are not considered as merchant wholesalers.

Paper, allied products wholesalers

Papér wholesalers.--Merchant wholesale establishwents primarily engaged in
selling wrapping paper and other ¢carse paper; fine paper {writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
book paper; paperboard;and converted paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps.

Stationery, wallpaper wholesalers. --Merchant wholesale establishments primarily
engaged in .selling commercial and social stationery, including envelopes, type-
writer and wimeograph paper in cut sizes, file cards and folders; and office
supplies such as pens, pencils, writing inks, carbon paper, paper elips, type~
writer ribbons, greeting cards, and erasers; and ewbossed end printed wallpaper
for use in covering or decorating interior walls and ceilings.

Farm products (raw materiais) merchants
Farm _products (raw materials) merchants.--Merchant wholesale establishments

primarily engaged in selling cotton, graim, hides, .skins, raw furs, livestock,
leaf tobacco, wool, mohair, horses and wules, and other inedible -producis such
as ‘broomeorn, moss, hair, feathers, dbristles, and fivers. This classification
includes werchamts (ineluding terminal elevators) primarily engaged in selling
rew farm products in marketing centers. Dealers buying such products dirset
from farmers =and assembling them at local production points are classified as
"agsemblers" and not included here.

Other nondursble gocdg wholesalers

Amusement, sporting goods distributors.--Merchant wholesale establishmentepri-
marily engaged in selling cameras and photographic goods {cameras, parts, and
accessories, projection apparatus, enlargers, developing and printing room appa~
ratus and accessories, sensitized unexposed photographic supplies and equipment);
sporting goods (toys, games, novelties, fireworks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil-
liard and bowling equipment and supplies; end hobby goods.

Book, wagazine, newspaper wholesalers.--Merchant wholesale establishmenis pri-
marily engaged in selling books, magazines, periodicals, newspapers, and related
items.

Coal wholesalers.--Merchant wholesale establishmwents primarily engagedin sell-
ing bitumious coal, enthracite cosl, and coke. This includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm suEplies wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling mixed and other feeds; fertiliszers, fertilizér materials, and
agricultural chemicals; seeds (farm, garden, and flower); and miscelleneous farm
supplies such as hay, straw, and alfalfa.

Merchant wholesalers, n.s.c.——(Not shown separatelyin the aceompanying table.)
Merchant wholesale establismments primarily engaged in selling petroleum prod-
uets, cut flowers and potted plants; forest products except lumber; inedible oils
and fats; textiles end materials other than dry goods; industrial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
producte not elsewhere classified; and establishments handling a line of mer-
chandigse too broad to be inecluded in any of the classifications outlined above.
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Sales

July 1957 sales of merchant wholesalers were esti~ SALES OF MERCHANT WHOLESALERS 2K SELECTED KINDB OF GUSTNESS -
mated at $9.9 billion, an increase of 3 percent over SEVEW MOHTHS mregggfwg SEVEN KONTHS 1950
June 1957 sales and 6 Percent above July shles a » b W) MR 1 *3 M0 s C
year ago. Cumulative sales for the first seven months b TRAES, ToTML
of 1957, totaling $68.3 billion, were 3 percent higher mepsse conts, Tomn
than in the comparable period -of 1956, HACHINERY, EQUIPHERT

AUTGHOTIVE
*~ M FURNITURE, FURNISHINGS:

Durable goods = trades, with sales of $4.3 Dbillion sevetr
in July 1957, showed a slight increase (1%) over J—
previous month and Jear-ago sales but were still down | mespae, pusang
2 percent from sales in the first 7 months of 1956. [P —

The nondurable goods trades » With July sales totaling SOUAR, JASTE HAYERIALS

$5.6 billion, reported larger sales gaing--5 percent e, consTaucrion

over Juneand 9 percent over last July. For the first oL Gao0s, TaraL

7 months of 1957, sales were & percent higher than m)

in the same period of 1956. WERT im0 meY memticre
COAL

Slgnificant increases over June sales were reported | e lomem i)
by farm products (raw materials) merchants (208, Y| s, cvomcas
book, magazine and newspaper wholesalers (18%), beer, Tossces
‘ale distributors (15%), meat wholesalers (13%), poul- FARA SuPPLIES
Iry distributors (11%)and clothing wholesalers (119). o, . e
The sharpest decline from June sales (12%) was noted g ¢
by piece goods converters. Book, magazine, newspaper FATER A0 PRODUCTS
wholesalers, up 27 percent, and iron and steel scrap SR Ga0as, AeeareL
dealEI‘S, up 25 bereent, registered the principal B FARM PRODUCTS, ED1BLE "
gains over year-ago sales. Substantial declines from S ° . ~wwm_;ﬁm m;::
a year agowere shownby iron, steel products distri-

butors (11%) and’ lumber, millwork wholesalers (12%).

Inventories in most trades showed 1ittle or no

change from last month. However » Substantial increases
New England showed no change from  June sales and were notedby farm products (raw materials) merchants

‘the Middle Atlantic Division was off slightly (1%). (11%) and iron, steel scrap dealers (22%). TIron and
However, all other divisions reported gains, the West steel scrap dealersalso reporied substantially larger
North Central Division leading with an increase of inventories than a year ago (41%). However s irom,
16 percent. This same geographic division noted the . 8teel products distributors registered the principal
prineipal increase (15%) over year-ago sales. Only increase (50%) over Yyear-ago inventories.

one'division, New England, reported a decline (14).

. Changes from previous month inventory levels were
small (26 or less) in all geographic divisions. More
Inventories

significant changes over year~ago inventories were
* Inventories of wholesalersat the end of July showed noted, ranging from a decline of 4 percent in the
little or no change from the Previous month but were East South Central Division to an increase of 15

up 6 percent above stocks on hand last July 31. Percent in New England.
Durable goods trades y in total-—with stocksup 8 per-

cent over last July--showed a sharper increase than General

the nondurable trades » which reported a 2 percent This report includes monthly dollar volume estimates
rise over year-ago stocks, of sales of merchant wholesédlers by kind of business
from January 1956 through July 1957, These data are
based on a probability sample representative of all
merchant wholesalers in the country. A description of
this sample and approximate measures of the reli-
ability of the data are included on pages 2 and ‘6.
Also included in ‘this report are sales and inventory
trends and stock-sales ratios by kind of business » for
the United Statesas awhdle and by geographic division.

The July 1957 stock-sales ratio for all merchant
wholesalers was 124 percent~-9 points below the June
1957 ratio and 3 points below the ratio for July a
vear ago. The July stock-sales ratio for the durable
goods trades was 167 bercent compared %o 89 percent
for the nondurable goods trades.

USCOMM~-DC For sale by the Bureau of the Census: sinale €opy—10¢, annual subscription=—g1.00.
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURE, AND RELIABILITY OF THE DATA

1. Scope of Survey

This survey is limited to merchant wholesalers, which constitute
the major portion of the broad field of wholesale %rade, and excludes
olher types of wholesdle trade .such as mamufacturers sales ‘branches
and sales offices; petroleum bulk stations; agents and brokers and
assenblers of fapi products. ALl kinds of business in whiech merchant
wholesalers operate are represented in this survey.

Merchant wholesalers are defined in the Standard Industrial Clas-
sification Mamual issued by the Bureau of the Budget, Executive Office
of the President, as "Establishments usually  known as wholésalers;
merchant wvholesalers or jobbers, primarily engaged in buying, taking
title to, and where customary, physically storing and handling goods
and selling the goods at wholesale principally to retailers and - indug-
trial and commercial users. This group also. includes industrial amd
distributors, exporters, and importers; cash-and-carry wholesalers ;3 drop
shippers, wagon distributors, etc. The establishments included in this
group may perform operations on the goods inéidental to the wholesale
trading and delivery, such as Ingtalling equipment, and fixtures; and
collecting and baling waste materialst" Firms which, in addition to
merchant wholesale establishments, operate other types of establishments,
e.g., retail, manufacturing, ete., report in this survey only for their
merchant wholesale establishments. A description of each kind-of <busi=
ness elassification shown in this report is included on pages 1land 12.

2. Sample Design

Firms reporting in the survey are part of a probability sample
representing merchant wholesalers inall ¥kinds of business. The sample,
which includes over 17,000 firms (about 26,000 establishments) is drawn
from two sources: (1), 1954 Census of Business 1ists representing all
wholesalers (with paid employees) in business in 1954 and (2) Bureau
of 014 Age, and Survivors Imsurance (BOASI) 1lists of wholesalers (with
pald employees) entering business (or requesting new Employer Identi-
fication Numbers) since 1954. - The sample is supplemented twice a year
for new £irms on the BOASI lists.

The reporting panel inmcludes a fixed panel of about 1,400 very
large firms reporting monthly and four rotating panels .each containing
about 3,900 smaller firms which Teport every fourth month. In any
given month, the total reporting panel inmcludes about 5,300 firms.

_ The number of {irms selected in the sample for each kind of business
varies from 150 +to 650 firms, depending upon (a) the total mumber of
£irms in the trade, (b) the distribution of firms within the ‘trade by
sales size, and (c) whether geographic division trends are to be shown
for the trade. In those kinds of business for which percentage changes
are shown by geographic division, fhe sample chosen for the natiomal
estimates was increased by about 50 percent to provide wider repre-
sentation by geographic division. In.some of these trades, however,
data are not shown separately for some geographic divisions because even
this increase in the sample size will not provide reliable results in
all geographic divisions.

3. Published Data

Sales.--This report -includes monthly dollar volume estimates of
sales by kind of business for the United States as a whole (Table 1)
and sales trends (percent changes) derived from these estimates (Table
2). Sales trends are shown in Table 2 for some detailed kind of busi-
nesses Tor vhich estimates are not shown separately-in Table 1. For
these kinds of business the trends are based onlyon the weighted sales
of identical firms¢ (i.e., firms reporting data for each of the months
for which comparisons are made). Sales trends by geographic division
ave also shown for Selected kinds of business (Table 3). In Table 3

the itrends for geographic division alsc are ‘based on weighted sales of
identical {irms.

Sales imelude sales of merchandise and receipts from repairs or
other services to customers after deducting returns and allowances, and
discounts. Sales of merchandise for others ona comtission basis are
also included. Local and State sales taxes, and Federal excise taxes
are included. :

Inventories.--This report presents inventory trends by kind of
business for the United States as a whole {Table 2) and by geographic
division (Table 3). These inventory trends are based on the weighted
inventories of identical firme (i.e., firm veporting data for each of
the months compared).

Inventories represent stocks, at cost, of merchandise on hand for
sale at tbe end of the month. .

Stock-sales ratios.-<These are presented :by:kind ofibusiness for
thé Unlted Siates as a whole (Teble 2) and by geographic division (Table
3):  The stock-sales rativsare percentagses derived by dividing -weighted
stoeks, ‘at cost) by weighted sales for only those.firms reporting in~
ventories in conjunctlon with sales in all three periods’ conpared. Ex-
cluded. from these ratios were all firms which report. Vzero" inventories
(e.g., drop shippers). Mo adjustment is made in these edleulations
for the markup of ‘sales, which varies from trade 1o ‘trade. Stock-sales
ratios for previous months shown in the curremt report may differ from
those published in previous reports since the reporting panel varieS.

4. Estimating Procedure
Each firm selected in the sample has an assigned weight which re-
fieets ite probability of - selection in the sample. Large firms are
selected with certainty, this having a weight of ‘one (1)« Other:firms
gre sampled at varying'rates,- depending :upon size, with smaller firms
having & lower probability of selection and thus a larger weight:

For most firms  reporting; data’ are available for each of three
mouths (current, previcus, and year ago).: New firms reporting provide
data for at least two months (current and previous). ' Sales ‘and .inven-
tory figures reported for each firm are multiplied by its weight {the
reciprocal of its probability of selection) and the results summarized
4o obtain the dollsr volume estimates, percentage changes and stock-
sales ratios shown in this report.

Volume estimates.--The summation of the weighted reports of sales
for each monthly panel provides unbiased dollar volume estimates, by
Xind of business, for two months--the current month and the preceding
month. However, the published estimate is a "composite of two esti-
mates (a) the unbiased estimate for the current month obtained from the
summationof the eurrent month reportsaml (b) a ratio estimate obiained
by multiplying the Mcomposite estimate for the previous month by the
ratio of the current month urnbiased to previous month unbiased esti-
mates obtained from the summation of the current reports. The unbiased
estimate (a) receives a weight of .3 while the ratio estimate (o) re~
ceives a weight ~of .7. The resulting weighted average provides a
ngomposite!. estimate - of fthe dollar volume of sales considerably more
reliable than either of the two estimates taken alome. The estimates
shovn for Jamuary-Jupe 1956 were not obtained in this manner. Since
arbiased estimates ~were not’ available for this period from the new
samplé which was introduced in'July 1956, monthly estimates prior to
that date were calculated by @ividing the "composite® estimates for
Jamuary-June 1957 by the year-to-year ratio for each of these months
obtained from weighted reports of identical firms.

Percentage changes.--Two Types of ‘percentage change figures are
presented in this report, viz., (1) percentage changes derived from
dollar volume estimates (2) percent changes based on the weighted data
from identical firms (i.e., those reporting data for each of the months
for which comparisons are made). The percentage changes based on iden—
tieals however, should not be regarded as an unbiased measure of per-
centage change. Sinte only those establishments rTeporting in both
periods compared ere inecluded, the net change due to births and deaths
is not reflected in the ratios shown.

5. Relisbility of the Data

Estimates based on a sample are subjeet 1o sampling variability
and thus are not expected to be in exact agreement with a complete
census taken with the same enumeration procedures. For all trades com-
bined, the sempling variability of the “oomposite’ sales estimates for
any individual month, is less than one percent at the one sigma level.
That is to say, the chances are about two out of three that the esti-
mated sales shown would differty less. than one percent fromthe results
of a completée emumeration: The variability of estimates for kind-of-
business groups and individeal kinds of business is generally higher
than for total merchant wholesale trade but for most trades the sampl-
ing variability is less than 5 perceni at the one sigma level. Table
1A presents these sampling variabilitiesof the estimates for February,
March, April and May 1957. Since these measures are also subject to
sampling variability they should be regarded as giving a general rather
than exact idea of the variability due to sampling. The sampling var-
iability of the ratics based on weighted identieals has not been
evaluated. However, where these ratios are based on a small number of
reports (viz., trends by geographic division) the sampling variabilify
is usually quite high. .

These measures do not include biases that may arise from other
nonsampling errors, such as failure of respondent to submit correct
figures or to submit a report i{n %ime for tabulation. In preparing
the dollar volume estimates, an estimate is included for those firms
that fail to respond. To the extent thai the estimates for these firms
may differ from the actual figures, nonresponse affects the reliability
of the dollar volume estimate. As a result, dollar volume estimates
are not published separatelyin a few trades where the monresponse rate
was considered tos high to provide reliable level estimates. Approx-
imately 11 percent of the total sales in May 1957 were imputed for
nONresponse .
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Table 1,--BESTIMATED MONTHLY SALES OF

JANUARY 1956 - JULY 1957

(Saleg in milljons of‘ dollars)

MERCHANT WHOLESALERS--UNITED STATES, BY KIND OF BUSINESS

1956 “Total
Kind of business
Jan. Feb. Mar. Apr. May June July Aug. |Sept. Oct. Nov. Dec. 1956
' Ir
MERGHANT WHOLESALERS, TOTAL-«---- oo Vo oz h 0,a72] 9,57 9,296 {10,144 9,89 | ¥9,398 10,498 | T9,779 {11,202 Fi0,435| 9,944 118,365
DURABLE GOODS, TOTALs v eneorsssnsaersonsnnsossesss 3,994 | 4,085 | 4,372 | 4,346 | 4,680 4,589 | 4,215 | 4,643| 4,324 | 4,889 4,501 4,192] 52,830
Automotive WNOLESALETS. . .csrerssasonnanrsnre mes 353 344 396 384 A7 434 415 449 410 453 428 3581 4,841
Automotive equipment, tire-tube wholesalerse... 280 276 318 306 333 351 344 371 344 386 366 296§ 3,971
Electrical, electronics, appliance distributors. . 603 602 627 580 616 668 653 701 671 708 692 727| 7,848
Electrical apparatus, supplies distributors.... 272 285 297 295 319 350 326 336 317 338 328 344 3,807
Electrical appliances, TV, radio sets; )
electronic parts, diStributorBe..cercaenvesess 331 317 330 285 297 318 327 365 354 370 364 383) 4,041
Furniture, home furnishings wh0lesalers..cssearan 184 193 212 194 199 197 181 223 216 250 234 210) 2,493
Home furmishings, floor coverings wholesalers.. 125 133 147 133 134 131 118 145 144 170 162 139 1,681
Pardware, plumbing-heating goods wholesalers..... 387 366 404 432 455 458 441 &7 463 501 453 3981 5,235
Hardvare WholesalerS..sesoressscrerassnre 175 176 184 198 206 209 189 205 196 212 198 1791 2,327
Plumbing, heating equipment, supplies distrib- .
bOTBesneeesarasnnanasnoswsarasansniassnssiane 212 190 220 234 249 249 252 273 266 289 255 219 2,908
Lumber, construction materials distributorsce.e.s 540 560 636 669 743 725 691 756 664 750 624 511) 7,870
Lumber, wmillwork HWholeSBlerS.eeecesanssne . 337 338 361 373 410 398 392 433 363 402 327 2791 4,413
Construction materials distributorsi....ce.ev-» 203 222 275 296 333 327 299 323 302 348 297 232 3,457
Machinery, equipment, supplies distributors...... 1,004 | 1,073 1,158 | 1,120 1,230 1,3701 1 ,063 1 1,173 1,048 | 1,170 1,104] 1,054 13 5347
Industrical machinery, equipment, supplies
AiStriDULOTSe s cennsoesaisssraossssensanasassss 506 541 574 523 569 522 493 546 483 566 564 5481 6,435
Profeasional equipment, supplies distributors.. 70 T 78 T 79 9 83 92 85 92 90 84 980
Service estsblishment supply houseSe.......-eee 105 103 102 108 116 111 97 112 111 116 104 98] 1,283
Metals, metalwork {except serap) distributors.... 438 437 442 460 483 483 431 421 399 435 441 428 5,363
Iron, steel and products distributors..cevaeoee 276 282 303 312 325 325 306 287 274 346 306 2691 3,611
Nonferrous metals distributorS.cccesserieravees 162 155 139 148 158 158 125 133 125 149 S 141 159] 1,752
Scrap, vaste materials d0B1ETSursesersrsesarcrose 425 439 419 434 470 385 280 361 366 457 420 408] 4,864
Iron, steel scrap dealers... 267 275 261 267 304 248 167 231 238 306 201 ‘283 3,138
Waste materials dealers... 158 164 158 167 166 137 113 130 128 151 129 1251 1,726
NONDURABLE GOODS; TOTAL. « e vesvasreonnsnsnenssess 5,038 5,087| 5,199 4,950 5,464 5,305 | 75,183 | ¥5,855 | 75,455 Tg,313 | ¥5,934| 5,752]765,535
Grocery, confectionery, meat wholesalerSe..ssvees | 17459 1,479 1,442 1,405 ] 1,560} 1,517 1,492 1,601 1,485 | 1,627 1,556 1,505] 18,128
Ceneral-line grocery wholesglerS.,..... 613 624 631 602 667 648 609 658 629 680 657 630] 7,648
Specialty-line grocery wholesalers... 561 583 537 528 587 588 585 620 553 606 578 571 6,897
ConfectioneTy WholesalerS...resscnees 46 48 50 45 48 46 45 50 47 52 54 51 582
Meat, meat products wholesalers..»a. 239 224 224 230 258 235 253 273 256 289 267 2531 3,001
Farm products (edible) distributors..c..ceveseess 354 361 384 393 451 469 465 416 345 376 397 409 4,820
Poultry, poultry products distributors . . 132 116 122 120 131 131 124 133 120 127 148 149 1,553
Frosh fruit, vegetable wholesalerS...sccesssres 222 245 262 273 320 338 341 283 225 249 249 260 3,267
Beer, wine, distilled spirits wholesalers........ 385 406 459 454 532 520 532 565 482 572 606 6571 6,170
Beer, ale distributors......coreeseces PN 151 152 166 177 220 229 265 270 197 199 182 198] 2,406
Wine, distilled spirits vholesalerSesceeasares: 234 254 293 277 312 291 267 295 285 373 2 4591 3,764
v ugo, chemicals, allied products wholesalers.... 322 299 316 316 342 3191 Tam T3a,| Ta2e| Tavs| T34 315 73,913
Prug wholesalers (general and specialty lines). 204 191 196 189 202 192 185 | Toos| Tooe | Tesi| Tees 202] T2,429
Industrial chemicals, explosives wholesalers... 95 87 96 100 11 97 89 98 93 116 100 92] 1,174
Paint, varnish wholesaleTSescesceresnomraarcrne 23 21 24 27 29 30 27 28 27 28 25 21 310
Tobacco AistributorS. ceereaeessravesonnsaonnres 238 264 275 264 295 289 288 314 275 304 298 308] 3,412
Dry goods, spparel MholeSalerS.eseeserrnorronsres 464 505 496 448 450 450 420 576 524 594 520 4191 5,866
Clothing, furnishings, footwear wholesalers.... 149 172 176 144 154 137 159 238 206 228 201 146] 2,110
Dry goods wholesalers (general and specialty . E
JINEE) e cemniramearsasssassnrsarasnroreanias 183 192 184 182 183 197 170 221 203 223 197 1e2{ 2,297
Paper, allied products WhO1eSaLleTS, covrranssassrs 293 286 306 294 313 299 ‘291 332 309 347 331 2961 3,697
Paper WholesaleTSuescresraasronsenrerassroesces 253 247 265 253 273 255 252 287 265 294 280 2481 3,172
Amusementt, sporting goods Wholesalers.....c.c.ree 70 75 93 96 92 99 98 117 116 133 127 116l 1,233
O AER1GTS s anssnsesresnssessrssessennsna] 1200 303 & 87 87 99 o] 101 msi woi st 7l 1,27

Mote: Merchant Wholesalers total and Group totals include data £

¥ Revised.

or some kinds of business not shown separately.
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Table 1.-~ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS-~~UNITED STATES, BY KIND OF BUSINESS--Continued
JANUARY 1956 - JULY 1957

(Sales in millions of dollars)

1957 7 months
Kind of business -
Jan, Feb. Mar, Apr, May June July 1957 1956
MERCHANT WHOLESALERS, TOTAL...................... 9,945 9,097 9,744 9,834 10,168 9,610 9,916 6‘8,314 66,507
DURABLE GOOi)S, TOTALu s vuevennnanan, .. et ., 4,278 3,981 4,2921 4,314 4,450 4,243 4,267 29,825 30,281
Automotive wholesalers... ... A fheseeaa PI 389 366 392 408 438 424 421 2,838 2,743
Automotive equipment, tire-tube wholesalers.,...... 321 298 319 334 362 359 363 2,356 2,208
Electrical, electronics » appliance distributors...... 665 1609 8613 ' 588 -623 614 650 4,362 4,349
Eleetrical apparatus, supplies distributors. .. 301 291 293 297 308 315 325 2,130 2,144
Electrical appliances, TV, radio sets, R
electronie parts, distributors...... Certaresaa. .« 364 318 320 291 315 299 325 2,232 2,205
Furniture, home furnishings wholesalers,..... Seerean. 189 189 205 212 200 193 15 1,373 1,360
Home furnishings » floor eoverings vwholesalers...... 127 128 140 144 135 131 120 925 %21
Hardware, plumbing—heating goods wholesalers...... ves 398 365 405 420 443 435 436 2,902 2,943
Hardware wholesa lerSees i, P 184 173 191 196 205 196 192 1,337 1,337
Plumbing, heating squipment, supplies distrib- .
utors..... R R L T R U, T 214 192 214 224 238 239 244, 1,565 1,606
Lumber, construction materials distributors........., 496 476 551 609 659 628 667 4,086 4,564
Lumber, millwork vwholesalers......,... ean 295 259 307 330 343 329 343 2,206 2,609
Construction materials distributors, 201 . 217 244, 279 316 . 299 324 1,880 1,955
Machinery, equipment, supplies distributors.......... 1,121 1,081 1,194) 1,182 1,234 1,166 1,131 8,109 7,798
Industrial machinery, equipment, supplies
distributors....... ..., . . 0 " reaaas rensaaas 590 547 593 540 560 512 509 3;§51 3,728
Professional equipment, supplies distributors...... 78 77 83 85 85 84 89 581 537
Service establishment supply houses............,.. . 113 110 113 112 122 116 106 792 742
Metals, metalwork’ (except scrap) distributors........ 478 430 459 452 448 404 39%6 3,067 3,174
Iron, steel and products distributors., . 317 287 312 317 311 275 272 2,091 2,129
Nonferrous metals distributors......,.. e anenas .. 161 143 147 135 137 129 124 976 1,045
Serap, -waste materials deale-rs ............. PO 476 393 393 369 328 308 320 2,587 2,852
Iron, steel serap dealers, .. . 326 266 263 236 , 199 193. 208 1,691 1,789
Waste materials dealers...... . 150 127 130 133 129 115 112 896 1,063
NONDURABIE GOODS, TOTAL.........ooooen,.... Creaees PR 5,667 5,116 5,452) 5,520 5,718 5,367 5,649 38,489 36,226
Grocery, confectionery, meat wholesalers......... . 1,642 1,433 1,530) 1,544 1,630 1,579 1,660 11,018 10,354
General-line grocery wholesalers....... .. 707 627 655 676 698 676 | . 703 4,742 4,394
Specialty-line grocery vholesalers. . . 611 521 566 557 591 591 610 4,047 3,969
Confectionery wholesalers........ e 52 49 53 50 52 49 50 355 328
Meat, meat products vholesalers,... 272 236 256 261 289 263 297 1,874 1,663
Farm products (edible) distributors......... cerenias . 357 © 341 352 394 429 418 442 2,733 2,877
Poultry, poultry products distributors.. e 121 106 109 124 127 116 129 832 876
Fresh fruit, vegetable wholesalers,..... .. 236 235 243 270 302 302 313 1,901 2,001
Beer, wine, distilled spirits vholesalers........... 408 425 468 472 551 520 543 3,387 3,288
Beer, ale distributors......... ceeans 158 158 172 193 227 234 269 1,411 1,360
Wine, distilled spirits wholesalers. 250 267 296 279 324 286 2741 1,976 1,928
Drugs, chemicals, applied products wholesalers, 350 312 340 344, 354 317 331 2,348 2,215
Drug whelesalers (general ang specialty lines) 224 199 213 208 214 19 211 1,465 1,359
Industrial chemicals, explosives wholesalers...,,. 103 92 102 108 110 93 90 698 675
Paint, varnish wholesalers..,... e, 23 21 25 28 30 28 .30 185 181
Tobaceo distrivutors......... Ceenieaa. e 271 266 280 285 307 297 319 2,025 1,913
Dry goods, apparel wholesalers................ e 468 472 507 491 457 440 434 3,269 3,233
Clothing, furnishings, footwear wholesalers,....., . 145 160 184 182 156 136 151 1,114 1,091
Dry goods wholesalers. ( general and specialty
lines)....... REE TR ettt it e ereaa, PR 192 183 194 190 187 193 186 1,325 1,291
Paper, applied products wholesalers,......... feraves 313 294 310 302 312 201 287 2,109 2,082
Paper wholesalers,., cae 268 252 265 258 271 250 250 1,814 1,798
Awusement, sporting goods wholesalers....... e . e 83 96 99 101 104 111 668 623
Coal wholesalers,...,...... T TTUNN i, . 120 102 106 105 103 109 99 Thé4 664

Note: Merchant Wholésalers total and Group totals inelude data for some kinds of business not shown separately
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Teble 1A.--SAMPLING VARI&BILI’I;I——MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALFRS, BY KIND OF BUSINESS

Sampling error Sampling error
Sampling error of the ratio Sampling error of the ratio
of monthly dollar of salesin two of monthly dollar jof salesin two
. value of sales consecutive value of sales consecutive
Kind of business N months Kind of business months
Feb.|Mar. | Apr. |May M°§;gm1957 Feb.| Mar. | Apr.| May Mﬂich 1957
1957|1957 11957 | 1957 2 1957} 1 95 Tom
7} 7 February 1957 957| 1957 1957 February 1957
(percent) (percent) (percent) (percent)
MERCHANT WHOLESALERS, TOTAL......{ 0.6 | 0.7] 0.4 0.5 0.5 JONDURABLE GOODS, TOTAL-ssiosceesescss Q.2 0.8] .0.7 0.9 0.7
DURABIE GOODS, TOTAL.wcsscesasssssenves 1.11 1.4 1.0] 0.9 0.7 Grovery, confectionery, meat...ec..- 2 2 1 2 2
Gerieral-line groCeryessces 2 2 2 2 2
AULOMOLIVE « svoscesssrssasvoarssnassasl 3 3 3 3 2 mﬁ:ﬁaﬁf ETOCETYenss 2 ‘;’ g g g
Automotive equipment, tire-tube....| 3 3’ 4 3 2 Meat, meat ProductS.scseesenseorss . 5 " % 3
Electrical, electronics, appliances.. 2 2 2 2 1
Electrical apparatus, supplies.....| 2 2 2 3 2 Farm products (edible)sesonssnsscsas] 3 3 3 3 2
Electrical appliances, TV, radio Poultry, poultry products. 5 3 4 5 2
sets, electronic parts....c..seeeee 2 4 4 3 2 Fresh fruit, vegetables.vsscearecs 5 4 4 3 2
¥ prniture, home furnishing8eeeseseesel 3 3 4 b 2 5 s
Home furnishings, floor coverings..| 4 4 4 4 2 Beg: ;;’1:1;; distilled Spirits....... z 3 2 g g
N eiessssnseassnnraneneatan
Hapdvare, plumbing-heating go0dS.-ss- 2 3 3 3 2 Wine, distilled spiriis...ceceenes 3 3 3 2 2
BATAWRTE s sevsvsrsrsveas eenevessssesl 2 3 3 3 2
Plunbing, heating equipment, Drugs, chemicals, allled products...| 2 2 2 2 1
AUPP1ieB.cscenrsennavacsnnncionnes 3 4 4 4 2 prugs (general and specialtylines) 2 2 2 2 2
N : ’ Industrial chemicals, explosives.. 5 4 5 4 2
L\m\b\é.r, constructiop meteridlg.cesaes| 3 3 3 2 2 2
Tumber, TLLIMOTKe seeesessssens 5 A s 5 3 Paint, varnishsecessceccronsoasces 4 4 3 3 3
Construction materials. 3 3 3 4 2
Machinery, equipment,supplies...... . 2 3 2 2 2 PODACCO s ssensossssseasvvanssnevascsl 2 3 2 2 1
Industrial machinery, equipment,

SUPPlieSeacecssscoasesensnsenainae 3 5 4 4 3 Dry goods, appareliscviescsascsecns 3 3 3 3 2
Professional equipment, supplies...| 3 3 4 3 2 Clothing, furnishings, footwear... 5 5 5 5 3
Setvice establishment supply houses 5 3 4 4 3 Dry goods (general and specialty- :

Metdls, metalwork (exceph serap)e...| 2 3 5 3 3 ; Y I 6] 6 5 3
Iron, steel and products.. 3 5 4 4 4 Pa
per, allied products..csceersvere- 3 2 2 2 1
Npnferroug metalss.... 343 2] 4 1 BADET s s rrnanreanssssssenansesasel 3 2l 2 2 1
Sexap, waste materials. 2 2 3 3 2
Jron, steel sCTapss.. 3 3 4 4 3 Amugement, sporting goods. wes} 6 4 4 4 4
Waste mAteTiflSssesscsencsessrracesl & 4 6 6 3 Coal wholeSalerSeeeesreanerassoneees 5 6 6 6 2
Note: The above table provides approximate mea- To illustrate the computation of these ranges for

sures of the sampling variability of the dollar
volume estimates of sales and of the ratio between
sales for the two consecutive months specified. The
ratio between sales for two consecutive months gen~
erally has a smaller sampling error than the level
estimates in those months. These sampling errors are
themselves subject to sampling variability and thus
should be regarded as giving a general rather . than
exact idea of the variability due to sampling. Dif-
ferences from month to month may be due to this error
in the estimates of sampling error. Differences may
also result from seasonal or cyclical fluctuation in
the salesof individual firms (see page 2, for state-
ment on nonsampling errors).

The sampling errors shown above can be converted'

to a range by the following computation: Multiply
the sampling error by the estimate (whether it is a
dollar volume estimate or a ratio). Add and subtract
the resulting product from the published estimate.
The resulting range is expected o include the "ex-
pected value" (that is,the value which could be obtained
from a complete enumeration) about two out of three
4imes. Doubling -the sampling error and repeating
the above process will give a range which will in-
clude the "expected value" about 19 out of 20 times.

monthly dolldr volume estimates, consider the esti-
mate made for all durable goods in March 1957. The
published estimate is $4,292 million while the - sam~
pling error shown for this month is 1.4 percent (or
.014). Multiplying $4,292 million by .0l4, we obtain
$60 million. Thus, the chances are two out of three
that the "expected value" of the estimate is between
$4,232 and $4,352 million. Doubling the given sam-
pling error gives us the 1imits, $4,172 to $4,412
million, which will contain the "expected value" 19
out o” 20 times.

As a example of the use of these sampling error
data with ratios, consider the ratio of change from
February 1957 to March 1957 for all durable goods.
This ratio of change, obtained by dividing $4,292
million by $3,981 million, is 1.08 (it can also be
expressed as an & increase). The sampling error of
this etatistic is 0.7 percent (.007). Multiplying
1.08 by .007, we obtain .008 as the standard error
of the ratio. There is a probability of two out of
three that the ‘expected ratio" is contained in the
range 1.07 to 1.09 while there is a probability of
19 out of 20 +that the "expected ratio" is. contained
in the range 1.06 to 1.10. ’




Table 2.~-TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: UNITED STATES » BY KIND OF BUSINESS

JULY 1957

Page 7

Sales

Inventory, end-

Stock-sales ratios

of -month (at cost (percent}
Percent change ¢ ) P .
Kind of business July 1957 7 mo. | percent change,
from-- 1957 July 1957 from—- | July July June
from 1957 1956 1957
July June 7 mo., July June
1956 1957 1956 1956 1957
MERCHANT WHOLESATLERS, TOTAL«.uiuscvooererivaerossnsonsasocencs +6 +3 +3 +6 0 124 127 133
DURABLE GOODS, TOTAL. . eueusnvnrasasssvaransossessosesnnsssronnanes +1 +1 -2 +8 -1 167 159 174
Automotive WholesalerS.eieseeesersnnsanenson &1 =1 +3 ] - +h =1 198 195 199
Motor-vehicle AistributorSesscseesccecineenn . .o -7 -9 -8 +10 +2 148 137 129
Automotive equipment, tire—tube WHOLESALETS.s.ceesesscsossesnss +6 +1 +7 +4 -1 205 205 212
Electrical, electronics, appliance distribDUtorS..eeecsscecessssss 0 +6 Q +3 =3 163 164 184
Electrical apparatus, supplies diStribulorS.ecec.seeseseeencess 0 +3 -1 +1 -5 147 145 169
Electrical appliances, TV, radio sets » electronic parts,
BT DU O S s s e eaneneesnusensasssinosessosnssnenessoncesesonons -1 +9 +1 +4 -1 183 188 203
Furniture, home FUrnishings HholeSalerS...eeseecenssescnononserss +2 b +1 <1 -2 192 202 189
Furniture WholesalerS.veeseesessesansnsnnnes . +8 0 +2 -6 -3 179 207 200
Home furnishings, floor coverings wholesalers.. caeen +2 -8 0 +2 -1 199 200 184
Hardware, plunmbing-heating go0ds WHOLESELETE.nrasvesencsnseee “oe ~1 ] -1 +1 =1 221 215 233
Hardware WholeSAlersS.uuessetesensassncsencenacsonsonss . +2 -2 0 -1 -2 243 249 252
Plumbing, heating equipment, supplies distributorS.....s.. aree ~3 +2 -3 +2 -1 200 184 213
Lumber, construction materials diStribuborS. ees vesesesceoncoonsss =3 +6 =10 -2 ~1 105 102 118
Lumber, millwork wholesalers..ewes.us.s ~12 4 -15 ~5 +1 154 151 168
Construction materials distributors... +8 +8 b +1 4 71 66 82
Machinery, equipment, supplies AiStribUbOTSasseensssonenooacsnss +6 =3 + +9 4] 166 167 168
Air conditioning, commercial refrigeration equipment,
distributors..esceevan. ceeres . +3 -6 +1 +4 -4 160 151 151
Commercial machines; equipment distributorS.....eee.es. +8 -3 +7 +5 -1 205 209 204
Industrial machinery, equipment, supplies distributors... +3 -1 +3 +# -1 134 138 135
Professional equipment, supplies Aistributors...e..... +7 +6 +8 +9 Q 185 184 198
Surgical, medical, hospital supply houses. [ e +10 +1 +9 +1 -2 138 150 152
Service establishment supply ROUSES. ceiiansessnrasrescanconanan +9 ~9 +7 + 0 127 132 133
Metals, metalwork (except scrap) distributors... csseseerenas -8 =2 ) 45 +1 222 140 216
Iron, steel and products distributors. rersesenene -11 -1 -2 +50 +1 275 162 271
Nonferrous metals distribUbOrS.sseeseeesseeraseeenessoneansasns -1 ~4 -7 +17 +3 86 76 81
Scrap, waste materials GeBlETS caatasstesserrassecansersannnnenas +14 + =9 +22 412 55 51 2
Iron, steel scrap dealers... s esessne +25 +8 -5 +41 +22 52 48 48
Waste materials QEALETS e s utnnsesnerncesssecrasonsosonscsncnnnas -1 -3 -16 ~3 -2 61 56 57
Jewelry WHOLESALETS e ¢ s aeernnessessssssoneeasasensasanaionnsnsnnns 0 =10 4] +4 +2 315 302 294
NONDURABLE GOODS, TOTAL v 4 ve s s sseannersnnnenssosnnsesnnssssssennns 9 +5 +6 +2 +1 89 98 97
Grocery, confectionery, meat WHOLeSAlerS. . eeuesseenseseenss ceens 411 +5 +6 +1 o] 67 13 72
General-line grocery wholeSalerS......... +15 +4 +8 +3 +2 94 100 97
Voluntary groupS........ +6 + +6 -3 -3 79 85 83
Retailer-cooperative.. +17 +3 +12 +8 s 71 71 73
Nonaffiliatedseeseescaesensionnin +13 +9 +5 +5 +6 114 123 119
Specialty-line grocery wholesalers.... + +3 +2 -5 -4 63 68 71
Confectionery wholesalers........ +11 +2 +8 +3 ¢} 85 92 83
Meat, meat Products WHOLeSalers.uuesreeecensesscssesnansascnss +17 +13 +13 +13 + 20 23 21
Farm products {edible) Aistributors,...:.. derasaaneseane =5 +6 =5 4 -6 18 21 21
Poultry, poultry products distributors arien . saes + +11 -5 -6 -5 24 29 29
Fresh fruit, vegetable WholesalerS.veeessusntsionnnnenensnsenss ~8 +4 -5 -3 -6 16 18 18
Beer, wine, distilled spirits wholesalers. +2 +4 +3 +3 -2 114 119 119
Beer, ale distributorS..esevesecennssoan .s . . +2 +15 +h -8 0 52 €0 59
Wine, distilled Spirits WholeSAlersS..sueeeesrsseeon. cssessaeran +3 -4 +2 +7 -3 176 178 167
Drugs, chemicals,.allied products wholesalers...... +10 +4 +6 +8 -1 143 147 150
Drug wholesalers (gemeral and specialty lines)... +14 +8 +8 +7 0 167 174 178
Industrial chemicals, explosives wholesalers. . +1 -3 +3 +7 4 93 96 98
Paint, varnish wholeSalerS..uusesessoonsoes +11 +7 +2 +15 0 128 125 128
Tobacco QBT DU AOT St e st snaesuseneanseesnnenasansnnsannennsnnsnns +11 +7 +6 +5 0 52 54 55
Dry goods, apparel wholeSAlerS..esee.sesees ceerenans aee +3 ~1 +1 -2 +1 242 258 241
Clothing, furnishings, footwear wholesalers..... ~5 +11 +2 +9 +4 240 222 235
Dry goods wholesalers (general and specialty lines) +9 b +3 -6 0 251 292 263
Piece goods OV T T S neeresnenneacncnnnencsonnones +8 -12 -2 -10 -2 221 251 203
Paper, allied products WHOLeSalerS euensrasivaronnsoencsensnnnnan -1 -1 +1 +1 =1 121 124 125
Paper WholeSalerS.veeesensseienoee . -1 [¢] +1 3] -1 115 118 118
Stationery, wallpaper wholeS8lerS..es...s.. +7 -5 +5 +8 Q 185 185 185
Farm products (raw materials) merchambs.......e... sesstecnscennsa +18 +20 +22 -6 +11 77 101 96
Other nondurable goods wholesalers........ +13 +5 +8 +9 +2 89 96 93
Amusement, sporting goods wholesalers. +13 +7 +7 +2 ¢} 184 185 207
Book, magazine, newspaper wholesalers +27 +18 414 +12 -1 S0 119 106
Coal WhOLeSalerSususseeaseeessnnaaras +9 -9 +12 +8 +6 128 149 112
Farm supplies wholesSElerS.eeeesrenesenes 4 -0 +5 -3 +2 131 138 121
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Table 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: BY GEOGRAPHIC DIVISION, FOR SELECTED

KINDS OF BUSINESS

JULY 1957
Sales ei:iltzgfggﬁéh Stock-sales ratios
Percent .change {at cost) (percent)
Kind of business and geographic division
(See map page 9) July 1957 7 mo. Percent change,
from: ;.22:‘ July 1957 from—- July July June
July June 7 mO. July June 1957 1956 1957
1956 1957 1956 1956 1957
MERCHANT WHOLESALERS, TOTAL.eessnscusnsssnsnncssssasrssesans +6 +3 +3 +6 0 124 127 133
New EnElanG.ceeesccessssesesssscvssnssonsrsvcnansnsosonrsatonssonias -1 0 +2 +15 +1 134 1nz2 129
+6 -1 +3 +3 -1 108 17 114
+5 +5 0 +8 +2 122 119 127
+15 +16 +5 +7 +1 117 130 141
+9 +6 +5 [¢] <1 138 145 149
East South Central.... +6 +7 +8 4 ~2 136 144 152
West South Central.. +8 +7 +8 +7 -1 144 143 154
Mountaineseeaes 45 +1 +2 +7 -1 147 142 151
PBEIfiCacrscncersisaccstncsssrsssesrtoasssassasasaasesssstsssrsases +3 +2 +3 +10 0 130 122 135
Automotive eguipment, tire-tube wholesalers..eissssccecsoscsnscesas] +6 +1 +7 +4 -1 205 205 212
+7 A +9 +14 0 203 190 201
+6 +4 +7 +8 -1 231 239 . 253
West North Central....eceveeasns +15 -2 +10 + -3 212 226 212
South Atlantiec +11 0 +5 -3 -2 200 206 213
Fast South Central.. -14 b +7 +2 -3 214 146 228
West South Central.. +11 +13 +4 (6} -4 193 210 216
Mountaine...e.s. . +3 +12 +11 -3 =3 261 270 271
PacifiC essaneresigeraeratsacnrsasateeiosucnasanrassasincnsisonce +22 +1 +5 *16 +1 191 197 189
Electrical apparatus, supplies GistributorS.cecscvssescrsvasvencaes o] +3 ~1 +1 -5 147 145 169
New Englandaesssescecscecesscnsnsancsnsesssonce . ~13 -6 ~10 ] -3 183 156 174
Middle Atlantic... Ceesenas . -2 -8 +1 +8 -3 129 122 130
East North Central... S -12 +L -8 +1 -1 161 138 174
West North Central... Cerereseartesrasssseasratanae +15 +22 +3 +11 -8 142 154 198
South Atlantic.ievereveesnssinene ebressdsecscaastertostrsneee -6 -9 -2 ~5 -6 159 151 161
East South Centraleseecneccsones g +5 +25 +3 +4 ~6 127 142 171
West South Centralesissssnenascs +9 +20 +2 +5 -8 153 161 203
Mountain. . eeevanes +9 +7 +8 +17 -6 161 148 190
PACIfiCuseeiseracneisnsesessenesestssconesesssnssassarssserosssss +2 +3 kL -1 -3 138 155 155
Elect. appliances, TV, radio sets, electronic parts distributors... -1 +9 +1 +h -1 183 188 203
New England.ev... -8 =3 +6 +20 +5 207 156 s
Middle Atlantic.... +2 0 0 -9 +1 188 226 184
East Norih Central. +1 +6 +1 +3 -3 174 171 200
West North Central... -3 +22 =10 +6 +7 206 227 253
South Atlantic..esess +2 +11 +6 +11 -2 182 162 215
+9 +11 -3 -8 ~11 154 196 213
+10 +23 -7 +h -5 204 215 248
+11 +14 +8 +8 +1 159 176 178
+2 -4 +1 ~1 -2 192 202 189
New Englandecessseenes +4 ~13 +1 +5 +4 128 139 80
Middle Atlantic.... +4 -9 +2 +11 0 167 164 168
East North Central. +10 -2 + +1 -5 210 205 208
West North Central.. +24 +11 +5 ~16 -3 178 223 194
South Atlantic. -3 -8 +2 -1 0 201 250 174
South Central. nsan ~13 +10 -3 ~9 -3 220 215 231
PacifiCecenesseenses T R X +6 L 42 +1 -3 -4 214 232 224
Hardware WholeSalerB.esscsessessnsonarencosasensnssssesssonsnossnnnns +2 =2 Q -1 -2 243 249 252
Middle Atlantic.eievensse -6 -16 -3 ] -1 246 262 213
East North Central....e.. -2 +4 ~1 ~1 -3 237 230 259
West North Central. -2 +2 ] -1 =3 276 276 291
South Atlantic..eess +2 +2 +1 +h +8 249 257 232
East South Central.. +4 +9 -3 ~14 -7 209 251 250
Vest South Central. +13 +15 -3 +1 ~d 232 264 277
Mountain.eceecrsnae +6 -3 -5 —21 -2 322 271 299
PacifiCiecncsionnas +1 -1 +1 +5 -2 223 217 225
Plunbing, heating equipment, supplies distributors.es.ccescenscanss -3 +2 =3 +2 -1 200 184 213
New Englandeececescesessenssrsvonssssesssessocen -12 +5 -6 +24 +2 234 146 273
Middle Atlantic... crees -8 +7 -3 ~4 -3 186 189 210
East North Centraliceseseeernsnes -6 +6 -3 +4 -2 197 177 212
West North Central.veeesenccnans -12 +9 -5 -6 -3 245 237 276
South Atlantic..cevescvrvnssvnins -4 -3 +2 ~1 -3 183 173 185
South Centralisesssses ~3 +13 -2 -8 -1 165 172 190
PaCiflCecsensersniossncsnrossesanrarscsssssnsnnnce ~9 ~10 b +2 =2 194 194 185
Lumber, construction materials distributors..ccivaicesiscsness PR -3 46 ~10 -2 -1 105 102 118
New England..ceseeesanassves . 21 +8 -7 -7 -1 111 87 125
Middle Atlantic.ececesvssees . -12 -5 ~10 +14 ~1 130 84 133
East North Central... 0 +9 ~13 -9 2 109 115 122
West North Central.. -3 =7 ~4 +h -13 85 91 95
South Atlantic.. oo +9 +18 ~3 -13 -1l 60 85 84
South Central.. +2 +20 -4 +1 +3 128 128 151
-7 +1 ~16 +33 -1 75 55 84
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Table 3.—-THENDS IN SALES AND INVENTORTES OF MERGHANT WHOLESALERS: GEOGRAPHIC DIVISION,

FOR SELECTED KINDS OF BUSINESS--Continued

JULY 1957
Sales erlls‘-l-z?f;owngch Stock-sales ratios
Percent change {at cost) {percent)
Kind of business and geographic division
(see map page 9) July 1957 7 wo. Percent change,
fromw %32’; July: 1957 frot-- Juiy Tuly June
July June 7 m0. July June 1957 1956 1957
1956 1957 1956 1956 1957
Industrial machinery, equipment supplies distributors.......... PN +3 =1 +3 +8 -1 134 138 135
New England.......ooeevas avraenreansy P e . [4] =15 +4 +12 -3 125 139 134
Middle Atlantic... “a +18 =6 +11 +15 -2 11 148 108
Fast North Central... . +12 +2 +2 =1 -1 130 150 134
West North Central... . +6 =7 =7 +22 ~2 153 132 155
South Atlantice...ovvvevicniesaens cen +10 43 +9 +5 +1 145 141 166
South Cemtral... vean +4 -3 +5 +19 <1 144 127 141
Mountain...... .o +24 0 +3 +16 -6 122 114 127
T i 1 R beesioain “es . -5 +3 =3 +33 ¢} 175 118 192
General~line grocery wholegalerS......... R X .. +15 +5 +8 +3 +2 94 100 97
Middle Atlantic.........vvven . +11 + +4 -2 -3 100 109 106
East North Central. eeraeieenen - +10 +5 +6 el =3 81 91 88
West North Centralss..uetsusecincscanasainssioononncassn +5 +8 +4 -7 +2 73 80 77
South Atlantic..... +13 o7 +6 0 +5 141 158 145
East South Central. +1 +6 +5 +6 41 1i8 116 125
VWiest Sguth Central. +14 +5 +9 +10 +6 109 113 106
Mountain. +16 +3 +7 +9 +16} 105 111 93
5T i« T Careenaaa +25 +10 +15 +15 +2 70 74 75
Specialty-line grocery WholeSalerS..ceccerceasonssocassnnnasas PPN +% +3 +2 =3 -4 63 68 71
New England....eecamecessnssanons . +13 +9 i +12 -1 113 115 120
Middle Atlantic...... . +9 +9 0 ~12 -11 53 66 66
East North Central. . +15 +5 4 +12 +2 65 70 80
West North Central. e +21 +3 +1 -16 -5 103 270 111
South Atlantic..... . 0 -5 +2 +6 +8 6 3 3
South Central...... B -3 +6 +12 -22 o) 85 80 86
PACI it eravaessnsavsnorensanesosnssssasnosnsrosvorasseens . -1 -3 0 +2 +6 47 41 44
Fresh fruit, vegetable wholesalers...... e idsesiegaaraaes Cenaees =8 +4 -5 -3 -6 16 18 18
New England...osesscesescasnenes . +2 +12 +1 X) (X) x) x) x)
Middle Atlantie.. . +1 +12 -2 +17 -10 8 8 10
East North Central. cosane ~4 +9 -3 ~11 ~12 14 20 18
South APlantiC..civieairionararaesatascresvcortosssssasnsassionans =5 =181 -3 -2 -7 19 16 15
South Central.. e -3 ~11 -3 ~10 ~7. 28 28 29
PACifiCe e esneroarnecnsseessincansanenn teerenan teseessseban eemsaen 4 +11 -3 +4 -1 19 18 22
Drug wholesalers {general and specialty~lines)......... . +14 +8 +8 +7 0 167 174 178
New England...... [ iasearsaesnrenesann se +7 +4 +7 +10 - 159 146 165
Middle Atlantie.. .o +17 +3 +7 +5 -1 151 180 169
East North Cemtral .- +12 +3 +8 +7 +2 145 158 146
West North Central P +17 +9 +8 +4 -1 165 172 188
South Atlantic..i... crnne +11 +14 +8 +10 +3 174 173 186
East South Central.. . +16 +16 +9 x) x) (X) (x) x)
West South Central.. .. +12 +9 +8 +2 0 219 222 236
Mountain . +11 +7 +7 +4 +4 180 184 189
PACILiC s s eonnonninreasonssianssansenbnscacscorannsvsssnt besemaae +11 +8 +10 +7 +1 154 156 165
Tobacco distributors....... eesnrannns beeasreerraieanessetiassans . +11 +7 16 +5 0 52 54 55
New England......... . +9 -1 +6 +9 -4 51 43 53
Middle Atlantic..... .e +10 + +7 +3 2 46 - 50 49
East North Central.. . +13 +5 +7 +13 +5 51 51 51
West North Cemtral . -2 0 +2 -9 0 66 68 67
South Atlantic.... +28 +11 +8 +6 -2 55 61 63
South Central.. ves +11 +8 +51 +3 +1 50 53 55
PacifiCesvarvaveccons [ T T S . +12 +14 +8 ¢} ~2 64 68 7%
Dry goods, apparel WholoSBlerS......sveesesseressicaccsoecansn veean +3 -1 +1 -2 +1 242 258 24.1
New England....eeseasesesnss . -1 +1 0 -14 +1 245 304 237
Middle Atlantic. ... . £10 -4 42 -3 -1 239 186 228
o { 210 203 210
Fast North Central. . +18 +10 +5 +8 +6

West N . -7 +14 -3 +4 +3 281 262 349
orth Central. . 54z 241

South Atlantic,... .- -3 +4 -4 -7 +7 230
South Central... . -6 +7 -3 -1 +2 384 352 409
PBCIT Ll e s eanevanomnnnessnnsctsannssasansssssnsssssnsassssersansses +11 +9 +5 +8 +1 220 253 220

X Insufficient data to show separately.




DESCRIPTION OF KINDS OF BUSINESS

All kinds of business in which merchant wholesalers operate are represented in
this survey. The kinds of business shown in this report parallel breoad clas-
sifications used in the 1954 Census of Business covering wholesale trade. Each
establishment in this survey has been assigned a kind-of -business classificetion
based upon its trade 'designation and an analysis of iis sales by commodity lines
as reported to the Bureau of the Census. A description of each kind-of-business
classifieation in this report is given below.

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchant wholesale establishments primarily en-
gaged in selling new and used passenger automcbiles and similar motor vehicles,
road-type trucks, truck-tractors, busses, trailers, and semitrailers to dealers
or to fleet operators, industrial accounts » and to commercial users. Dealers in
road-type trucks, iruck-tractors »-and truck-trailers are included here on the
basis of kind-of-goods sold.

Automotive equipment, tire-tube wholesalers.--Merchant wvholesale establish-
ments--frequently referred to as Jjobbers in  this trade--primerily engeged in
selling automotive equipment, accessories, parts, tires, tubes and garage equip-
ment and tools.

Electrical, electromics, appliance distributors

Electrical apparatus, supplies wholésalers,—-Merchant wholesale establishments
selling a general 1ine of elecirical goods such as electrical eguipment and
apparatus; wiring supplies and construction materials; lighting fixtures and
lamps; radio and television sets and accessories; electric refrigerators and
other electrical appliances and specialties; and electronic parts and equipment;
and those primarily engaged in selling such electrical equipment and spparatus;
wiring supplies and construction materials, and lighting fixtures and lamps, as
conduits and fittings, interior wires end cables, wiring devices, safety switches,

poles, crossarms, pole-line hardware , outeide wires and cables » residential,
commercial, and industrial lighting fixtures, and i t  and fluo 1
lamps. Estsblishments specializing in the sdle of electrical prime movers and

other electrical power equipment for thd generaticn, transmission, or utiliza~
tion of electric energy are also indluded.

Electrical appliances, TV L radio sts, electronic parts distributors.--Merchant
wholesale establishmenis primarily engaged in selling Such eléctrical applisnces
and specialties as radioc and television sets , dish washers, electric refriger-
ators, electric ranges, washing machines, iromers, radio and -television parts
and  accessories, home freezers , Sewing machines, hot water heaters, electric
irons, percolators, clocks > hotplates, vacuum cleaners, etc. » and  electronic

‘tubes, electronic replacement paris and ‘accessories, and transmission and sound
equipment.

Furniture, home furnishings wholesalers
Furniture wholesalers.--Merchant wholesale establishments primarily engaged in
sutniture wholesalers.

selling home or office furxiiture—-vooﬂen, metal or other. .

Home furnishings, floor coverings whalesalers.--Merchant wholesale establish-
ments primarily engaged in selling household china, glassware, and earthenwave H
floor coverings (carpets, Tugs, linolewms, etc.); antique home furnishings; and
miscellaneous home furnishings such as brooms, brushes, curtains, draperies,
pictures amd picture frames » window shades, kitchen utensils » phonograph records,
and musical instruments.

Hm‘d\rlareI plumbing, heating goods wholesalers

Hardware wholesﬂlers.-——Mercpant wholesale establishments selling ageneral line
of merchandise sufficiently broad to service retail hardware stores and the hard-
ware departments of other outlets--general-line hardware wholesalers ; and estab-
lishmenis primarily in selling builders hardware » heavy hardware, shelf
or light hardware, and hardvare specialties such as tools, cutlery, bolts, nuts,
rivets, serews, padlocks, keys , @d the 1ike—specilaty-line hardvare wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
lishments primarily engaged inselling plumbing and heating equipment ad supplies
such as plumbing fixtures , including sanitary ware; -steam and hot water eating
boilers, radiators, parts, and fittings; stoves, ranges, furnaces, and other
types of heating apparatus (except electric); oil burners; gas -appliances and
supplies; plumbing pipe » valves, and fittings; and plumbers brass goods .

Lumber, construction materials distributors

Lumber, millwork wholesalers.--Merchant wholesale establishinents primarily en-
gaged in selling lumber and millwork such as rough, dressed, and finished lumber;
sheathing, siding, flooring, shingles, plyvood, veneers, doors, sashes, frames,
intericr wocdwork and trim.

Construction materials distributors.--Merchant wholesale establishments pri-
marily engaged in selling such eobstruction materials as briek, tile, and terra
cotta; cement, lime, ard plaster; building glass; sand, gravel, and erushed stone,
ready-mixed concrete; roofing, siding and insulation; and stone, slate, concrete
products, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment distributors.--p t
wholesale establishments primavily  engaged in selling commercial refirgeration
equipment (including electric) such as refrigerators, display cases, freezers,
dispensers, water ecolers, food logkep equipment; and those selling air eon-
ditioning and ventilating equipment and supplies, including fans, blewers, and
accessories. Establishments specializing in the sale.of commercial refrigeration
components and accessories are also included in this classification.

Commercial machines »_equipment distributors.--Merchent wholesale establishment
primarily engaged in selling olifice machines and equipment (except furniture)
such &s adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipnent
such as coffee urns, steam tables, china, glassware, silvervare, linens, and re-
lated items; store machines and fixtures such as display fixtures, show racks,
pricing equipment, cash registers, scales, meat slicers ang grinders, coffee
grinders, ete.; and such related equipment as florists! supplies, theater supplies
and equipment, and parking meters, Establishments primarily engaged in selling
to userg are included, as well as those selling to dealers.

-equipment,

Page 11

STOCKS~SALES RATIOS OF MERCHANT WHOLESALERS IN SELECTED KINDS
OF BUSINESS: JULY 1857 COMPARED WITH JULY 1956
{Percent)
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Machinery, eg‘uiwnt, supplies distributors--continued

Industrial machinery, equipment > _Supplies distributors.--Merchant wholesale
establishments primarily " engaged in sélling machinery, equipment, and supplies
‘to manufacturing and mining concerns. Included here are establishments selling
industrial machinery; industrial belting, hose, and packing; machine tools, mine
and ‘mill supplies; oil vell and oil refining supplies; printing machinery and
supplies; industrial rope, cordage, and twine; industrial materials, handling
equipment; power transmission equipment; and machinery and equipnent for such
industries as fpod products » woodworking, shoe manufacturing, tanning, textile >
and paper and pulp,

Professional equipment, supplies distributors.— t wholesale establish-
menis primarily engaged in selling dental supplies (chairs, sterilizers, cabinets,
instruments, dental gold and alloys, waxes, teeth, and the like); religious
supplies {church goods and religious artieles such as statuary, vestments, fonts,
candles, religious pictures, calendars, literature, ete.); school equipment and
supplies (desks, blackboards, chalk, rulers, wall and globe maps, etc.); optical
goods; surgical, medical, hospital supplies, and equipment; artists supplies;
engineering instruments and supplies; and supplies for other professions.

Surgical, medieal, hospital supply houses.-—Merchant wholesale establish-
ments primerily engaged in selling surgical and medical instruments; doetors
apparatus and equipment; orthopedic appliances; artificial limbs; operating
room and other hospital equipment; X-ray machines and accessories and other
scientific insiruments used by physicians and in hospitals.

Service establishment, su 1y houses.-~-Merchant wholesale establishments pri-
maTily engaged in selling barber and beauty -supplies; laundry, dry cleaning

supplies (washing, drying, ironing, and pressing machines; laundry
5oaps and chemicals; dry cleaning fiuids, maerking cquipment, ete.); shoe service
supplies and equipment; undertakers supplies (caskets, burial vaults, burial
garments, embalming chemicals and preparations, and other morticians and funeral
equipment); upholsterers supplies (fabrics ; leather and fillings ;-and other types
of supplies used in the upholstery trade); and miscellansous service equipment,

such as janitors' supplies » furriers' supplies, bootblack's supplies, and hat
cleaners' supplies.

Other mechinerx, equipment supplies distributors {not shown separately in
accompanying table).--Merchant wholesals establishments primarily engaged in
selling (a) transportation equipment such as aircraft and aeronautical equip-
ment, supplies; railroad equipment, supplies 5 marine equipment, supplies; and
other transportation equipment and supplies; (b) construction machinery, equip-
ment such as road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and related construction equipment as pneumatic
hammers, concrete construction clamps and forms, seaffolding, chuies, and wheel-
‘barrows--but ‘not construction materials, and (c) farm-garden machiinery, equip-
ment (mcluding iractors) used in the preparation and maintenance of the soil,
the planting and harvesting of crops s and other operations and processes per-
taining to agriculture ; dairy machinery and equipment, such as milking machines

and cream separators; pouliry equipment, such as incutators, brooders, and feeders
end irrigation equipment.
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Metals, metalwork (excepi scrap) distributors

Iron, steel, and products distributors.--Merchant wholesale establishments
usually referred +to as steel wareh ~~primarily in selling iron and
steel products such as semifinished forms and shapes, . plates, sheets, strips,
bars, structural -shapes, piling, pails, tubular products, wire products, forg-
ings and cagtings. Steel warehouses of firms operatbing sieelworks and Tolling
wills are also included here.

Nonferrous metals distributors.--Merchant wholesale establishments primarily
engaged in selling nonferrous metdls and metalwork such as aluminum, copper, #%in,
brass, lead, and zinc.

Serap, waste materisls dealers

Iron, sieel scrap dealers.~-Merchant wholesale <esteblishments primarily en-
gaged in assembling, breaking up, sorting, and selling all forms of iron and
steel scrap.

Waste materials dealers.--Merchent wvholesale establishments primarily engaged
in _assembling, sorting, and selling such waste waterials as nonferrous scrap
metals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and other
waste and salvage materials. Scrap iron-and steel may be handled as secondary
lines.

Jewelry wholesalers

Jewelry wholesalers.--Merchant wholesale establishments primarily engaged in
selling a general-or specialty-line of jewelry such as clocks and watches; pre-
cious stones and metals; watch waterials, jewelers supplies; costume jewelry;
and miscellaneous items.such as silverware, plated ware, medals, trophies, semi-
precious stones, and insignia.

NONDURABLE GOQDS
Grocery, confectionery, meat wholeszlers

General-line grocery wholesalers.--Merchant wholesale establishments handling
a general line of dry groceries and processed foods usually sold in reteil gro-
cery stores, such as canned foodls, flour, sugar, coffee, tea and spices, as well
as such nonfood items as household chemicals, soaps and detergents, paper prod-
ucts, brooms, brushes, ete. Voluntary group wholesalers, retailer-cooperative
warchouses, and cash-and-carry depots are included, as well as nonaffiliated
general-line grocery wholesalers.

Specialiy-line grocery wholesalers.--This classification includes two general
types of merchant wholesale establishments: Those handling a coubination of
grocery items, no cne item predomonating, but not a sufficiently broad iine of
commodities 1o be classified as “general line"; and those primarily engaged in
selling specialized 1lines of groceries and related producis, such as canned
foods; coffee, tea, and spices; dairy products; dried fruiis ard nuts; frosted
and f{rozen fopds; fish and seafood; bakery products; packaged breakfast ceresals;
flour; cooking oils and shortening; and soft drinks.

Confectionery wholesalers,--Merchant wholsesale establishments primarily en-
gaged in selling cendy, chewing gum, popeorn, potato chips, salted nuts, fountain
fruits and syrups, end related items. Cigars, cigarettes, and other products
are also frequently handled as secondary lines.

Meat, meat products wholesalers.--Merchant wholesale establishments primarily
engaged in selling fresh, frozen, cured or processed {but npt .canned) meats,
lard, and other edible meat products. Secondary 1ines such as butter, cheese,
eggs, dressed poultry, vegetable shortening, and canned meats are f{requently
handled.

Farm products (edible) distributors

Poultry, poultry products distributors.--Merchant wholesale establishments
primarily engaged in seiling live ardressed poultry, -eggs, and related products.
Establishments primarily engaged in dressing pouliry are considered manufaciures.

Fresh fruit, vegetable wholesalers.--Merchant wholesale egtablishments pri-
marily engaged in selling fresh [ruits, vegetables, berries, melons, and related
items. o :

Beer, wine, distilled spirits wholesalers

_Beer, .ale distributors.--Merchant wholesale establishments primerily engaged
in selling beer, ale, porier, stout and - other fermented malt liguors. Soft
drinks, confectionery, tobacco, wines, and spirits are frequently handled as
secondary lines. .

Wine, distilled spirits wholesalers.~-Merchant wholesale establishments pri-
marily engaged in selling wines, whiskey, gin, rum, brandy, and other spirits,
including neutral spirite and ethyl alechol used in blending. Merchants who
bottle and sell wines and distilled spirits wamufactured in bulk by others,
liquor departments of drug wholesalers, and State-operated wholesale outlets are
included. State depots primarily engaged in supplying State liquor siores, how-
over, are not included in wholesale trade.

Drugs, chemicals, allied products vholssalers

Drug wholesalers (general and specialty lines)

General-line drug wholesalers (not shoun separately).--Merchant wholesale
ostablishments engaged in eelling a Tull line of drugs, pharmaceuticals, pro-
prietary medicines, druggists rubber goods, cosmeties, toiletries, drug ‘sun~
dries, and related merchandise. Cooperatives and voluntary group wholesalers
handling & full linedf drugs are also included in this classification. Liguor
departments of drug wholesalers, however, are included with "wines and distilled
spirits wholesalers."

Specialty-line drug wholesalers (not shown separately).--Merchant wholesale
establishments primarily engaged in seiling proprietary medicines, toilet
preparations, and articles .suchas drugs, perfumes, cosmetics, powders, shaving
preparations, toilet soap, dentifrices, combs, brushes,mirrors, medical glass,
bandages, rubber goods, and antisepties.

s

Drugs, chemicels, allied products wholesalers--Continued

Industrial chemicals, explosives wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling such industrial and heavy chemicals as coal-
tar chemicals, plastics, compressed and liquefied gases (except LP gas), acids,
ammonia, * soda, industridl alcochols, explosives, dyestuffs, naval stores, etc.
Gt primarily in selling pyrotechnics and ammunition for swall arms
are included in "Amusement and sporting goods wholesalers.”

Paint, varnish wholesalers.--Merchant wholesale establishments primarily en-~
geged in selling paints, varnishes, lacgquers, enamels, caleimines, shellec, and
stains. .Glass, wallpaper, painters supplies, oils, chemicals, and related prod-
uctis are frequently handled as secondary lines.

Tobacco distributors

Tobaceo digtributors.--Merchant wholesale establishments priwarily engaged in
selling wmanufactured tobacco products such as cigars, cigarettes, chewing and
swoking tobacco,and snuff. Confectionery, smokers articles, razor blades, play-
ing cards, eic., are frequently handled as’ secondary lines,

Dry goods, apparel wholesalers

Clot! furnishings, footwear wholesalers.~-Merchant wholesale establishments
pr:’:maril,y engaged in selling mwen's, boys' clothing, and furnishings (including
suits, coais, overcoats, work clothing, hats and caps, shirts, ties, and under-
wear}; women's, children's clothing, furnishings, and accessories {including
suits, dresses; and.skirts); furs andfur clothing; millinery, millinery supplies;
shoes and other footwear; work clothing; and related lines.

Dry goods wholesalers {general and specialty lines)

General-line dry goods wholesalers {(not shown separately).--Merchent whole-
sale establishments engaged in selling a diversified combination of lines
u§uauy sold in retail dry goods and general wmerchandise stores, ineluding
piece goods, homwe furnishings, work eclothing, dresses, infants' wear, no-
tions, and hosiery. Men's and women's clothing, furnishings, and millinery
frequently constitute secondary lines.
Specielty-line oodg wholesalers {not shown separately).--Merchant whole-
sale establishments primarily engaged in selling hosiery, underwear, piece
goods, knit and lace goods, fancy linen and needlework and notions (thread,
tapes, needles, pins, buttons, hair -accessories, zippers, and shoe laces).
Piece poods converters.--Merchant wholesale esitablishments which purchase tex-
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on a contract basis, and seil to the cutting-up trade, garment makers,
wholesalers, or retailers., Converters -operating bleaching, dyeing, and finish-
ing plants are not considered as merchant wholesalers.

Paper, allied products wholesalers

Paper wholesalers.--Merchant wholesale establishments primarily engaged .in
selling wrapping paper and other coarse paper; fine paper {writing pepers, re-
production paper stock, cover, text, thin, and other fine papers); newsprini and
book paper; paperboard;and converied paper producis such as bags, boxes, cups,
dishes, ‘towels, napkins, tissues, and bottle caps.

Stationery, wallpaper vholesalers, —-Merchant wholesale establishments primerily
engaged in seiling commercial and social stationery, including envelopes, bype-
writer and mimeograph paper in cut sizes, file cards and folders; and office
supplies such @as pens, pencils, writing inks, ecarbon paper, paper clips, type-
writer ribbons, greeting cards, and erasers; and .embossed and printed wallpaper
for use in covering or decorating interior walls and ceilings.

Farm_products (raw materials) merchants

Farm __products (raw materials) morchants.—-Merchant wholesale establishments
primarily engaged in selling cotton, grain, hides, skins, raw furs, livestock,
leaf tobacco, Wool, mohair, horses and mules, and other inedible products such
as broomeorn, moss, hair, feathers, bristles, and fibers. This classification
includes wmerchants (including terpinal elevators) primarily engaged in selling
raw farm products in marketing -centers. Dealers buying such products direet
from farmers and assembling them at local production points are classified as
"agsemblers" and not included here.

Other nondurable goods wholesalers

Amusement, sporting goods distributors.--Merchant wholesale establishmentspri-
marily engaged in selling cameras and photographic goods (cameras, parts, and
accessories, projection apparatus, enlargers, developing and printing room appa-~
ratus and accessories, Sensitized unexposed photographic supplies and equipment) ;
sporting goods (toys, games, novelties, firevorks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil-
1iard and bowling equipment and supplies; and hobby goods.

Book, .magazine, newspaper wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling books, magazines, periocdicals, newspapers, and related
items.

Coal wholesalers.--Merchant wholesale establishments primarily engagedin sell-
ing bitumious coal, anthracite coal, and coke. This includes firme with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--Merchant ‘wholesals establishments primarily en-
gaged in selling mixed and other feeds; fertilizers, fertilizer materials, and
agricultural chemicals; seeds (farm, garden, and flower); and miscellansous farm
supplies such as hay, siraw, and alfalfa.

Merchant wholesalers, n.e.c.--(Not shown separatelyin the accompanying table.)
Merchani wholesale establishments primerily engaged in selling petroleum prod-
uetsycut flovers and potied plants; forest products except lumber; inedible oils
and fats; textiles and materials other than dry goods; industrial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; .and
products not elsewhere classified; and establishments handling a line of mer-
chandise too broad to be included in any of the classifications outlined above.
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SALES AND INVENTORIES

Sales .

August 1957 sales of merchant wholesalers were
estimated at $10.3 billion, an increase of 4 percent
over July 1957 sales, but a declinecf 2 percent from
August sales a year ago. Sales for the first eight
months of 1957 totaled $78.6 billion, 2 percent higher
than in the comparable period of 1956.

Durable goods trades, with sales of $4.3 billion
in August 1957, showed @ slight (%) increase over
previous month sales but were down 7 percent from a
year ago. The nondurable goods trades, with August
sales slightly under $6.0 billion, reported a 5 per-
cent increase over July 1957, as well as a 2 percent
gain over last August. Eight month sales in the non-
durable goods trades were 6 percent higher than in

. the first 8 months of 1956, but sales in the durable
goods ftrades, were off 2 percent during this period.

Clothing, furnishings, footwear wholesalers, up
seasonally 49 percent, reported the most significant
increase over previous month sales. Large declines
from July sales were noted by air conditioning and
commercial refrigeration equipment distributors (13%)
and fresh fruit, vegetable wholesalers (13%). Farm
products (raw materials) merchants registered the
principal increase (17%) over year-ago sales. Sub-
stantial declines from August 1956 sales levels were
reported by lumber, millwork wholesalers (22%), non-

© ferrous metals distributors (18%), iron, steel prod-
ucts dealers (12%), coal wholesalers (12%) and elec-
trical appliances distributors (10%).

Sales in New England were off slightly (1%) from
July but all other geographic divisions showed in-
creases, ‘the East South Central Division leading
‘with a gain of 11 percent. Compared with a year ago,
most divisions reported little or no change In sales.
However, the West North Central and West South Central
Divisionshoted 6 and 7 percent increases, respectively.,

Inventories

Inventories of wholesalers at the end of August were
up 2 percent over the previous month and 4 percent
above stocks on hand last August 30. Durable goods
trades, in total, reported stocks up 7 percent over
last August, while the nondurable goods trades showed
no change from year-ago stocks.

The August 1957 stock-sales ratio for all merchant
wholesalers was 122 percent--3 points below the July
1957 ratio and 5 points above the ratio for August a
year ago. The August stock-sales ratio for durable
goods trades was 165 percent compared to 90 percent
for the nondurable goods trades.

Most trades indicated littleor no change in inven-
tories from a month earlier. However, farm products
(raw materials) merchants and coal wholesalers re-
ported sharp increases. Compared with a year ago,
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iron, steel products distributors and nonferrous
metal distributors noted +the principal inereases in
inventories. Specialty-line grocery wholesalers and
piece goods converters showed the sharpest declines
from a year ago.

The West South Central and East South Central Divi-
sions, with inventories up 8 and 10 percent respec-
tively, indicated the most significant changes from
previous month inventories. Compared with a year
ago, all divisions except the Middle Atlantic noted
increases in inventories ranging from 2 to 9 per-
cent. However, the Middle Atlantic Division showed
no change from last year. '

General
This report includes monthly dollar volume egti-

- mates of sales of merchant wholesalers by kind of

business from Jarmuary 1956 through August 1957.
These data are based on a probability sample repre-
sentative of all merchant wholesalers in the country.
A description of this sample and approximate measures
of the reliability of the data are included on pages
2 and 6. Also included in this report are sales and
inventory trends and stock-sales ratios by kind of
business, for the United States as a whole and by
geographic division.

sinale copy—10¢, annual subscription——g$i.00.
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DESCRIPTION (F SAMPLE, ESTIMATING: PHOCEDURE, AND:RELIABILITY OF THE DATA

1s Sc_o_ge of Survey:

CThis survey -is"limlted to merchant ‘Wholesalers, which:constitute
+heima jor portion ofithe broag field of wholesale trade, and excludes
other ‘types of - wholesale trade. such as manufacturers sales  branches
and’ sales’ “offices; " petroleum’ bulk ' ‘stations; agents and brokers and
assenblers of farm products.  All kinds of business 1n which' merchant
wholesalers operate dare represented in this survey.

Merchant wholesalers are defined. in the Standard Industrial-Clas-
sification Manual issued by the Bureau of the Budget, Executive Office
of the ' President, as MEstablishments  usually ‘known as ~wholesalers;
merchant wholesalers or.‘jobbers, primirily engaged in buying; taking
title to, and . where customary, physically etoring and handling goods
and selling the goods at wholesale prmcipally 1o refailers and indiis=
trial and - commercial users. This group aiso includes industrial and
distributors; exporiers;and: imporiers; cash-and:
shippers,: wagon distributors; et¢: The establ nts included in this
group’ may perform operations on ‘the goods incidental to' the wholesale
trading and delivery, such as Installing equipment, and fixtures; and
collecting and - baling waste materials." Firms ' which; in addition to
merchant wholesale establishments; operate obher types of establishments,

&g+ ;. retail, manufacturing; ete., report in. this survey onlyfor their.

‘merchant wholesale establishments. A descripiion of each kind-of-busi-
nesé classification shown in’thig report is’ included on pages 1land 12.

2. Sample Design

Firms reporting in:the survey are part of ‘@ “probability sample
representing merchant’wholesalers in all kinds ‘of ‘business. The sample,
which includes over 17,000.firms (about 26,000, establishments).is drawn
from two sources: (1) 1954 Census of Business lists representing all
wholesalers (with paid employees) in business in: 1954 and . (2) Bureau
of 0ld Age and Survivors Insurance: (BOAST) lists of wholesalers: (with
paid employees) entering business (or ‘requesting new  Employer Identi=
Tication Numbers} since 1954. ' The sample is supplemented:twice 'a year
for new firms on the BOASI:lists.

The reporting: panel includes a - fixed panel of  about 1,400 very
large firms reporting monthly and four rotating panels each containing
about 3,900 smaller - firms which ‘report every.  fourth month. ~In. eny
given month, the: total ‘reporting panel includes about 5,300 firms.

The number of firms:selected in the sample for each kind of business
varies from 150 40 650 firms, depending upon (a) the total mmber of
firms in the trade; (b) the distribution of firms within the irade by
sales size, and (¢) Whether geographic division trends.are to be shown
for the trade. In those kinds of business for which percentage changes
are shown by geographic - division, the sample chosen for the national
estimates was increased by about 50 percent to provide ' wider repre-
sentation by geographie  division. In some of  these trades, however,
data are not shown separately for some geographic divisions because even
this increase in the sample size will not prov1de reliable results in
all geographic divisions:

3.. Published Data

Sales.~-This report’ “includes monthly - 'dollar volume estimates of
séles by Kind of business for - the United States as a whole ' (Table 1)
and sales trends (percent changes) derived from these éstimates (Table
2). Sales trends are showun 'in Table 2 for some detailed kind of busi-
nesses for which estimates are not ~ shown separately in Table 1. For
these kinds of business -the- trends are based onlyon the weighted sales
of -identical firms (l.e.; firms reporting data for each of the months
for which comparisons are made). Sales trends by geographic division
are also shown for selected kinds of business (Table 3)i TIn Table 3

the trends for geographic division also are baged on weighted sales of
identical firms.

Sales include sales of merchandise and receipts from repairs or
other services to customeis after deducting returns and allowances, and
discounts. Sales of merchandise for others on a commission basis are

also included. Local and State sales ‘taxes, and Federal excise taxes
are included. .

Inventories.--This report presents inventory - trends by kind of
bueiness for the United States as a whole (Table 2) and by geographic
division (Table 3).. These inventory trends are based on the weighted

inventories of identical firms (i.e., firm reporting data for each of
‘the months compared).

Inventories represent stocks , at cost, of merchandise on hand for
sale at the end of the month.

Ty wholesalers; drop

Stmk—sales ratiod.-~These are presented by kind o business for
the United Statesasa whole (Table 2) andby geograpl vigion (Table
3). The stock-sales ratios are percentag i
stocks, aticost, by weighted salea for
ve h cnjunc

(e.g., drop shippers)
for the markup of sales, which varies i 0!

ratios - for previous ‘months’ shown  in the clirrent report may differ from
those. published in previous Teporis since the reporting panel varies:

4 Estimatigg Procedure ;
" Each firm selected in the gample has an:asgigned weight which re~
flects its probability of selection:in the sample. Large firms are
gelected with certainty, this having a welght of one/ (1), Other firms

: ‘are sampled at varying rates, ‘depending upon size, with: smaller firmsé
Chaving o lower probablllty of selection and thus

a la‘rgér weight.

" For most firme reporting, data ave’ avallable for éach of three
months (current, previous, and yesr apo), New firms reporting provide
@ata for at least two months (current and previous). Sales and inven-
tory. figures reported for each-firm: are miltiplied by its weight {the
reeiprocal of:its probability of selection) and the results: summarized
10 obtain the dolldr -volume estimates, percentage changes dand stock~
sales ratios shoym:in this report. :

Volume : estimates . ~+THe! summation of ‘the weighted ‘reports ‘of ‘sales
for.each.monthly ~panel provides unbiased -dollar volume estimates, by
kind of business; for two.months--the current month-and- - the preceding
months' " However; ‘the ‘published ‘estimate is a "composite! of ‘tuwo-esti-
mates (a) the unbiased estimate for the current month ‘obtained from the
summationof the current month reportsand (b) 2 ratio sstimate obtained
by multiplying the’ "composite! estimate ‘for the previous month by the
ratio of -the current’ ‘month unbiased to' previous month unbiased esti-
mates:obtained from the summation of: the :current reports. The unbiased
estimate. (a). receives a weight of .3 while +the ratio estimate {b)re~
ceives a4 weight 'of .7. The resulbing -weighted average provides a
feompogite! estimate  of ‘the dollar volume of sales considerably more
reliable than either. of the two 'estimates taken alone. -The estimates
Shown Tér . Jamiary-June 1956 ‘were not cbtained. in. this manner, Since
unbiased estimates “were not - available for this pericd from the new
saniple which was introdiced in'July 1956, monthly estimates prior to
that:date were -caleulated by ‘dividing: the "composite"” estimates for
January=June: 1957 by the . year-tosyear ratio.for: each of these months
obtained from weighted reports of identical firms.

Percentage changes.--Two . types of percentage change figures are
presented in . this report, viz.; (1). percentage changes derived from
dollar volume eshimates (2) percent changes based:on:the weighted data
from-identical firms (i.e.; those reporting data for eachof the months
for which comparisons are made). The percentage changes based on iden-
ticals however; should not be regarded as.an  urbiased measure of per-
centage . ‘change.. Since ouly : those establistments reporting.in. both
periods compared are included, -the mnet change due to births and deaths
ig not reflected in the ratios shown.

5. 'Reliability of the Data

Estimates: based-on u:sample gre subject- to-sampling variability
and’ thus are not. expected 1o be in: exact-agreement with a. c¢omplete
cénsus taken withithe samé enumeration ‘procedures:: Foriall trades com-
‘bined; the sampling variability of the "composite" sales estimates for
any -individual month, is less than one percent at the one sigma level.
That is 1o say, the chances are about  ‘two out of ‘three that the esti-
mated sales shown would.differ by less than ‘one percent fromthe results
of 'a_ complete eimeration. ~ The variability of estimates for kind-of-
‘business grovps and’ individual kinds of business is generally higher
than for total merchant wholesalé trade but for most trades the sampl-
ing variability is less.than.5 percent at the one sigma level. Table
IA presents these sampling varisbilities of the estimates for February,
Mareh, April and May 1957. Since these measures are also subject to
samplmg variability they should be regarded as giving a general rather
than exact ideéa of the variability due to sampling. The sampling var-
isbility of the ratios based on weighted didenticals has not been
evaluated. However; where these ratios are based on a small number of
reports (viz., trends by geographic division) the sampling vama‘blllty
is usually quite high.

These measures. .do mob include . biases that may = arise from other
nonsampling errors, such as. failure of respondent to-submit correct
figures or to submit a. report in time for tabulation. ‘In preparing
the dolldr volume estimates;  an estimate is included *for those firms
that fail to respond: To the exient that the estimates for these firms
may differ from. the actual figures, nonresponse affects the reliability
of the dollar volume estimate. ~As a4 result, dollar = volume egtimates
are not published separatelyin a few ‘trades where the nonresponse rate
was considered too high to provide reliable level estimates. Approx-
imately 11 percent of the total sales in May 1957 were impuied for
nonresponse.
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Table 1.--ESTIMATED MONTHLY SATES OF MERCHANT WHOLESALERS--UNITED STATES, BY KIND OF BUSINESS

JANUARY 1956 - AUGUST 1957

(Sales in millions of dollars)

1956 Total
Kind of business
Jan. | Feb. Mar. | Apr. May June July Avg. | Sept. QOct. | Nov. Dec. 1956
MERCHANT WHOLESALEAS, TOTALu.rsvaseensnrseess 19,032 19,172 | 9,571 | 9,296 {10,144 | 9,894 | 79,408 | T10,498] 79,790(T11,211 | “10,435] 9,944 | T118,395
DURABLE GOODS, TOTAL.+nsrnvnssnenssnsncnennnsennes | 3,99 | 4,085 | 4,372 | 4,326 | 4,680 | 4,589 | 74,219 %4,638 74,3311 74,895 | 4,501] 4,192/ 752,842
AULOMOLIVE WHOLESHLET S s erannssennsessanseienens | 3531 344 396 | 3841 427 434 T Tad6r 210} 453 428) - 358 T4,804
Automotive equipment, tire-tube wholesalerS.... 280 276 318 306 333 351 344 T365 344 386 366 296 3,965
Electrical, eélectronics; appliance distributors..| 603 602 627 580 616 668 | Tes1 Teo0|  Teel|  T700 692|727 7,807
Electrical apparatus, supplies distributors.... 272 285 297 295 319 350 326 336 317 338 328 344 3,807
Electrical appliances, TV, radio sets, s v v - r
electronic parts, distributors..ccvercesisacass 331 317 330 285 297 318 315, 354] 344 362 364 g 4,000
Furniture, home furnishings wholesalersi.....s.e: 184 193 212 194 199 197 181 223 216 250 234 210 2,493
Home furnishings, floor coverings wholesalers.. 125 133 147 133 134 131 118 145 144 170 162 139 1,681
Hardware, plumbing-heating goods wholesalers..... 387 366 404 432 455 458 441 477 463 501 453 398 5,235
Hardware wholesalerSeseccneosscccosnssnsvassrores 175 176 184 198 206 209 189 205 196 212 198 179 2,327
Plumbing, heating equipmeni, supplies distrib-
UbOr8esescnnsnss revesssnsnisnsessncasrrnne 212 190 220 234 249 249 252 273] 266 289 255 219 2,908
Lusber, construction materials distributors......| 540| 560 636 669 743 725 | 705 Toe0] Ters| T7s9 e24| 511 7,916
Lunmber, millwork wholesalerS.a.... . vee 337 338 361 373 410 398 I‘392 r1e33 r363 I_402 327 279 r‘ ,413
Construction materials distributors.sccssscecss 203 222 275 296 333 327 313 336 312 357 297 232 3,503
Machinery, equipment, supplies distributors...... {1,004 |1,073 | 1,158 | 1,120 1,210 { 1,170 | 1,063 1,173] 1,048{ 1,170 1,104 1,054 13,347
Industrial machinery, equipment, supplies
AIStribUtOrSseesrioncrsrnnccsnsnosrenrnranense 506 541 574 523 569 522 493 546] 483 566 564 548 6,435
Professional equipment, supplies distributors.. 70 T 78 74 79 79 83 92 85 92 90 84 980
Service establishment supply DBOUSESB.sevcsoresns 105 103 102 108 116 111 97 112] 111 116 104, 98 1,283
Metals, metalwork (except scrap) distributors....| 438 | 437 442 460 483 4831 T4 Ti28] T4p5  Tsor w7l 428 5,390
Iron, steel and products distributorsS.ceevecs.. 276 282 303 312 325 325 r306 r287 I‘2’74 r3[’6 306 269 r3 ,611
Nonferrous metals distributorsesscecesssasscsss 162 155 139 148 158 158 132 141 131 155 141 159 1,779
Scrap, waste materials dealerS...ccevenrersocsiasas 425 439 419 434 470 385 280 361 366 457 420 408 4,864
Iron, steel serap ARALeT S rssssvmennsrisnsri 267 275 261 267 304 248 167 231 238 306 291 283 3,138
Waste materials dealerSscaescesrcsccccesarronans 158 164 158 167 166 137 113 130 128 151 129 125 1,726
NONDURABLE GOODS, TOTATu v evennesenenesncnsnsanses | 5,038 | 5,087 | 5,299 | 4,950 | 5,464 | 5,305 | 75,189 | ¥5,860|75,459] 76,316 | 75,934| 5,752 T65,553
1,479 | 1,442 | 1,405 | 1,560 | 1,517 |71, 498 1 4606 . 1489 T3, 2630 | 1,556 1,505 r%B,lAé
General-line grocery wholesalers. 624 631 602 667 648 620 669 639 690 657 630 7,690
Specialty-1line grocery wholesalers. . 561 583 537 528 587 588 585 620 553 606 578 571 6,897
Confectionery wholesalers..eausse 46 48 50 45 48 46 45 50 » 47 r 52 54 51 » 582
Meat, meat products wholesalerSuiceeesessscnenen 239 224 224 230 258 235 Tosg Tag7 250 282 267 253 2,977
Farm products (edible)} distributorS...sseesescsss 354 361 384 393 451 469 465 416! 345 376 397 409 4,820
Poultry, poultry products distributors PRy 132 116 122 120 131 131 124 133 120 127 148 149 1,553
Fresh fruit, vegetable wholesalerS....sescscses 222 245 262 273 320 338 341 283 225 249 249 260 3,267
Beer, wine, distilled spirits wholesalerSescssess 385} 406 459 454 532 520 532 565 482 572 606 657 6,170
Beer, ale distributorS.ceacivesess vesenenna 151 152 166 177 220 229 265 270 197 199 182 198 2,406
Wine, distilled spiriis wholesalers. seesegae 234 254 293 277 312 291 267 295 285 373 424 459 3,764
Drugs, chemicals, allied products wholesalers.... 322 299 316 316 342 319 301 334 326 375 348 315 3,913
Drug wholesalers {(gemeral and specialty limes). 204 191 196 189 202 192 185 208 206 231 223 202 2,429
Industrial chemicals, explosives wholesalers... 95 87 96 100 111 97 89 98 93 116 160 92 1,174
Paint, varnish wholeSalerSessecserssonsssrarsss 23 21 24 27 29 30 27 28 27 28 25 21 310
Tobacco distributors.cseccsccceeccssressrasransaas 238 264 275 264 295 28§ 288 314 275 304 298 308 3,412
Dry goods, apparel wholeSalerSic.ecssisssrcearenass 464 505 496 448 450 450 420 576 524 594 520 419 5,866
Clothing, furnishings, footwear wholesalers.... 149 172 176 144 154 137 159 238 206 228 201 146 2,110
Dry goods wholesalers (general and specialty
TADBE) seevnssescserssrasarasscannorosonenancee 183 192 18% 182 183 197 170 221 203 223 197 162 2,297
Paper, allied products wholesalers 293 286‘ 306 294 313 299 291 332 309 347 331 296 3,697
Paper wholesSalerSssesasscsesscsercassonansocsse 253 247 265 253 273 255 252 287 265 294 280 248 3,172
Amusement, sporting goods wholesalers....... 70 75 93 96 92 99 98 117 116 133 127 1156 1,233
€081 WhOLleBAlerSaesccessorsscscsrasssrsosssonsons 110 103 87 a7 87 99 91 120 118 130 125 117 1,274

T Revised.

Note: Merchant Wholesalers total and Croup totals include data for some kinds of business not shown separately.




Table 1.--ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS--UNITED STATES,” BY KIND OF BUSINESS-—Continued

JANUARY 1956 ~ AUGUST 1957

(Sales in millicns of dollars)

Page 5

1957 8 months
Kind of business
Jan. Feb. Mar. Apr. May June July Aug. 1957 1956
MERCHANT WHOLESALERS, TOTAL.:esuveunssnecenansn 9,945 9,097 9,744 9,834( 10,168 9,610 9,916 10,286 | 78,600 77,015
DURABLE GOODS, TOTAL.svsesesenonsosasenesascsonnnses 4,278 1 3,98L1 4,292 4,314 | 4,450 4,243 | 4,267 4,329 | 34,154 34,923
‘Automotive, WholeSalerS s s isuresetonsossenensocans 389 366 392 408 438 424 421 439 3,277 3,175
Automotive equipment, tire~tube wholesalers...... 321 298 319 334 362 359 363 377 2,733 2,573
Electrical, electronics, appliance distributors.... 665 609 613 588 623 614 650 624 4,986 5,027
‘Electrical apparatus, supplies distributors...... 301 291 293 297 308 315 325 307 2,437 2,480
Electrical appliances, TV, radio sets,
electropic parts, AiStributorS.eeeveveieeceesons. 364 318 320 291 315 299 325 317 2,549 2,547
Furniture, home furnishings wholeSalerS...s.see.... 189 189 205 212 200 193 185 210 1,583 1,583
Home furnishings, floor coverings wholesalers.... 127 128 140 144 135 131 120 135 1,060 1,066
Hardware, plumbing-heating goods WholeSalerS....... 398 365 405 420 443 435 436 452 3,354 3,420
Hardware wholeSalerSescsseesseseenescanesan .. 184 173 191 196 205 196 192 197 1,534 1,542
Plumbing, heating equipment, supplies distrib-
BT B e 4 s s nvsasnnesoranonsssonssanersononsannones 214 192 214 224 238 239 244 255 1,82Q 1,879
Lumber, construction materials distributors........ 496 4776 551 609 659 628 667 675 4,761 5,347
Lumber, millwork wholeSAlerS...veesseessceesenses 295 259 307 330 343 329 343 342 2,548 3,042
Construction materials distributor&..eeeeesesess. 201 217 244 279 316 299 324 333 2,213 2,305
Machinery, equipment, supplies distributorS........ 1,121 1,081 1,194 1,182 1,234 1,166} 1,131 1,121 9,230 8,971
Industrial machinery, equipment, supplies .

A S DU 0TS e e vassesseusnssenansenseesnanrsanss 590 547 593 540 560 512 509 512 4,363 4y 274
Professional equipment, supplies distributors.... 78 77 83 85 85 &4 89 96 677 629
Service establishment Supply hOUSES...evenssensrss 113 110 113 112 122 116 106 115 07 854

Metals, metalwork (except serap) distributors...... 478 430 459 452 448 404 3% 368 3,435 3,609
Iron, steel and products distributorS......e.e... 317 287 ‘312 317 311 275 272 252 2,343 2,416
Nonferrous metals distributorS.ceseeecsesscecsoss 161 143 147 135 137 129 124 116 1,092 1,193

Scrap, waste Materials ARalerS..eeeeevserecessseonsn 476 393 393 369 328 308 320 361 2,948 3,213
Iron, steel scrap dealers...... tesereesanaenns 326 266 263 236 199 193 208 232 1,923 2,020
Waste materials GealeTrSacaverrresuessranensunsnes 150 127 130 133 129 115 112 129 1,025 1,193

NONDURABLE GOODS, TOTAL.+svvevseosnsvarunsennsanneas| 5,667| 5,116 | 54521 5,520| 5,718 5,367 | 5,649 5,957 | 44,446 42,092

Grocery, confectionery, meat wholeSalerS...s...s... 1,642 1,433] 1,5301 1,544| 1,630 1,579 1,660( 1,630 | 12,648 11,966
General-line grocery wholesalerS..essses.. 707 627 655 676 698 676 703 692 5,434 5,074
Specialty-line grocery wholesalerS...... 611 521 566 557 591 591 610 593 4,640 4,589
Confectionery wholesalerS..e.verensnones seven 52 49 53 50 52 49 50. 51 406 378
Meat, meat products WholeSAlerS...v.eeeeesesssn.s 272 236 256 261 289 263 297 294 2,168 1,925

Farm products (edible) AistributorS...ssessesanenss 357 341 352 394 429 418 442 413 3,146 3,293
Poultry, poultry products distributors.... . 121 106 109 124 127 116 129 142 97% 1,009
Fresh fruit, vegetable WholeSalerS.seeeeecnonsens 236 235 243 270 302 302 313 271 2,172 2,284

Beer, wine, distilled spirits wholesalers.......... 408 425 468 472 551 520 543 556 3,943 3,853
Beer, ale distribUbOTSe e e isnanererensncnsonnnoe 158 158 172 193 227 234 269 254, 1,665 1,630
Wine, distilled spirits wholesalerS...veesee.ee.. 250 267 296 279 324 286 274 302 2,278 2,223

Drugs, chemicals, allied products wholesalers...... 350 312 340 344 354 317 331 350 2,698 2,549
Drug wholesalers (general and specialty lines)... 224 199 213 208 214 196 211 222 1,687 1,567
Industrial chemicals, explosives wholesalers,.... 103 92 102 108 110 93 90 99 797 73
Paint, varnish wholesSalerS.e.eseeersroocncnrennns 23 21 25 28 30 28 30 29 214 209

Tobacco QI DU OTE . e v ere i ererrnnnrnsnsensincrennns 271 266 280 285 307 297 319 319 2,344 2,227

Dry goods, apparel wholeSAlerS:..veesseeseceesnoons 468 472 507 491 457 440 434 556 3,825 3,809
Clothing, furnishings, footwear wholesalers...... 145 160 184 182 156 136 151 225 1,339 1,329
Dry goods wholesalers (general and specialty

lines)...............,.......................... 192 183 194 190 187 193 186 220 1,545 1,512

Paper, allied products WholeSaleTS. ..eseevevesesnn. 313 294 310 302 312 291 257 323 2,432 2,414
PapET WHOLeS2leTSaeesusnnerenanenaneossoernsesnne 268 252 265 258 27% 250 250 279 2,093 2,085

Amusement, sporting goods WNOLeSELeTS. s eeensesssen T 83 96 99 101 104 111 119 787 740

Coal wholesalers................................... 120 102 106 105 103 109 99 1086 850 784

Note:

Merchant Wholesalers total and Group totals include data for some ¥inds of business not shown separately.
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Table 1A,--SAMPLING VARIABILITY--MONTHLY ESTDMATES OF SALES OF MERCHANT WHOLESALERS, BY KIND OF BUSINESS

Sampling error § Sampling error
Sampling error of the ratio Sampling error of the/ratio
of monthly dollar of sales in two of monthly dollar |of salesin {wo
value of sales consecutive . value of sales consecutive
Kind of business months Kind .of business months
Feb.|Mar. | Apr. |May HB;Ch 1957 Feb.| Mar.| apr.| May “a§°h 1957
[ 1957|1957 | 1957 | 1957 rom 19 19571 1957 195 rom
" | rebruary 1957 57| 1957] 1957| 3957} rebruary 1957
{percent) {percent) {percent) (percent)
MERCHANT WHOLESALERS, TOTAL...... 0.6 | 0.7 0.4 0.5 0.5 !LWM)URABLE GOODS, TOTAL.scocssoassness| 0.9 0.8} 0.7 0.9 0.7
DURABLE GOODS, TOTAL:evcsvcnvacnanocasn 1.1 1.4} 1.0{ 0.9 0.7 Grocery, confectionery, meat..vecees| 2 2 1 2 2
General-line grocery.ce.. 2 2 2 2 2
AULOMOIVE o ee e e s rrreeeran veeed 3 3] 3| 3 2 e T e roseny P B 4 H
Automotive equipment, tire-tube....| 3 3 4 3 2 Meat, meat ProductSecescenccecsess] 4 5 4 4 3
Elecirical, electronics, appliances..| 2 2 2 2 1
Electrical apparatus, supplies..... 2 2 2 3 2 Farm products {edible)..... 3 3 3 3 2
Electrieal appliances, TV, radio Poultry, pouliry produe 3 3 4 5 2
sets, electronic partS.sscececesss 2 4 4 3 2 Fresh fruit, vegetables.ssecesesess]| 5 4 4 3 2
Furniture, home furnishings..... ceeosf 3 3 4 4 »2 N s
< Beer; wine, distilled spirits.......j 2 2 2 2 2
Home furnishings, floor coverings..| 4 4 4 4 2 Betr, Bleneseens . 4 3 4 3 5
Hardware, plumbing-heating goods..... 2 3 3 3 2 Wine, distilled spirits...... erses] 3 3 3 2 2
Hardware.csacssosens tseneasnsananan 2 3 3 3 2
Plumbing, heating equipment, Drugs, chemicals, allied products...| 2 2 2 2 1
supplies..... sesssessnan saseneses J 3 4 4 4 2 Drugs (general and specialty lines)| 2 2 2 2 2
. s Industrial chemicals, explosives..| 5 4 5 4 2
Lumber, construction materials.......| 3 3 .3 2 2 ’
TUMDer, MALIVOFKa s asssnnores b g s 5 5 3 Paint, varnish..e... ceseannne ceree] 4 4 3 3 3
Construction materialS.essvesseesesf 3 3 3 4 2
Machinery, equipment,SUpplies:..eesss| 2 3 2 2 2 PODACCO s ssssassssrsnsnavavessasansel 2 3 2 2 1
Industrial machinery, equipment,

SUPPLlie8.cercscsnsccnnse sssspssens 3 5 4 4 3 Dry goods, apparelisssesces ceansens Jd 3 3 3 3 2
Professional equipment, supplies...| 3 3 4 3 © 2 Clothing, furnishings, footwear...| 5 5 5 5 3
Service establishment supply houses| 5 3 4 4 3 Dry goods (gemeral and specialty-

Metals, metalwork (except serap).....} 2 3 3 3 3 1INe8) esrecsasnercsersnnoans vesns| 6 6 6 5 3
Iron, steel and productS....... 3 5 4 4 4
Paper, allled productS.ecescsveresss| 3 2 2 2 1
Nonferrous metals..... enrinans 303 2 4 1 PADOT s vsnrasnssnanenes eeenan veeed] 3 2| 2,| 2 1
Scrap, waste materialS.ieecescssececel 2 2 3 3 2
Iron, steel SCra&Pecseers cveses| 3 3 4 4 3 Amusement, sporting goods. .l 6 4 4 4 4
Waste materials.ceeicrsrscnnrercreel 4 4 6 [ 3 Coal WholeERlerBeesscesocsasnsessces| 5 6| 6 6 2
Note: The above table provides approximate mea- To illustrate the

sures of the sampling variability of +the dollar
volume estimates of sales and of the ratio between
sales for the two consecutive months specified. The
ratio between sales for two comsecutbive months gen-
erally has a smaller sampling error than the level
egtimates in those months. These sampling errors are
themselves subject to sampling variability and thus
should be regarded as giving a general rather than
exact idea of the variability due to sampling. Dif-
ferences from month to month may be due to this error
in the estimates of sampling error. Differences may
also result from seasonal or cyclical fluctuation in
the sales of individual firms (see page 2, for state-
ment on nonsampling errors).

The sampling errors shown above can be converted
to a range by the following computation: Multiply
the sampling error by the estimate (whether it is a
dollar volume estimate or a ratio). Add and subtract
the resulting product from the published estimate.
The resulting range is expected to include the "ex-
pected value! (that is,the value which could be obtained
from a complete enumeration) about two out of three
times. Doubling the sampling error and repeating
the above process will give a range which will in-
clude the "expected value" about 19 out of 20 times.

computation of these ranges for
monthly dollar volume estimates, consider the esti-
mate made for all durable goods in March 1957. The
published estimate is $4,292 million while the sam-
pling error shown for this month is 1.4 percent (or
.014). Multiplying $4,292 million by .0l4, we cbtain
$60 million. Thus, the chances are two out of three
that the “expected value" of the estimate is between
$4,232 and $4,352 million. Doubling the given sam-
pling error gives us the limits, $4,172 to $4,412
million, which will contain the "expected value" 19
out of 20 times.

As an example of the use of these sampling error
data with ratios, consider the ratio of change from
February 1957 to March 1957 for all durable goods.
This ratio of change, cbtained by dividing $4,292
million by $3,981 million, is 1.08 (it can also be
expressed as an &b increase). The sampling error of
this statistic is 0.7 percent (.007). Multiplying
1.08 by .007, we obtain .008 as the standard error
of *the ratio. There is a probability of two out of
three that the ‘"expected ratio" is contained in the
range 1.07 to 1.09 while there is a probability of
19 out of 20 that the "expected ratio" is contained
in the range 1.06 to 1.10.




Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: UNITED STATES, BY KIND OF BUSINESS
’ AUGUST 1957
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Sales

Inventory, end-

Percent chénge

of<month {at cost)

Stock-sales ratios

(percent)

. August 1957 8 mo Percent change,
Kind of business from-- 1957 [|August 1957 from-- August August July
‘Trom 1957 1956 1957
August July 8 mo. August July
1956 1957 1956 1956 1957
MERCHANT WHOLESATERS, TOTAL..ivesuoroonsesocssosscarsossnsens -2 + +2 +4 +2 122 117 125
DURABLE GOODS, TOTAL:eveseesenaosnassoessrsnassaanssesssssassseanss -7 +1 -2 +7 0 165 148 168
Automotive wholesalers......... Tir +3 +3 +4 o] 170 179 184
Motor-vehicle distributOrS.seeescceasscenccanens 0 -1 -8 +7 0 115 109 111
Automotive equipment, tire-tube wholesalerS..c.eiseveesncsesenn +3 +4 +6 4 0 190 197 203
Electrical, electronics, appliance distributors.. .. . .. -10 ~4 -1 +2 +1 166 147 155
Electrical apparatus, supplies distributOrS.seessssecsscsesscas -2 -6 -2 +4 0 152 129 143
Electrical appliances, TV, radio sets, electronic parts,
GIETr DU TOr S s e aansrorerassesnsassessrssrinctonssasessessansons -10 ~2 0 +1 +2 184 170 170
Furniture, home furnishings wholesSalerS..ivececesesccssosssssssas -6 +14 0 +1 -1 174 167 209
Furniture wholesSalerS.cicseveesessasavonceassoscns .s -1 +16 +2 3] 4 151 157 198
Home furnishings, floor coverings wholesalers.. . -7 +13 -1 +2 +1 195 175 218
Hardware, plumbing-heating goods wholeSalerS.ssseresssstsssosssas -5 +h -2 ] 0 218 206 226
Hardware wholeSalerS.vesesssusnssssissasacosasscsenane . -4 +3 -1 4] +1 238 230 243
Plumbing, heating equipment, supplies distributors.cieicesescss -7 +5 -3 [} ¢} 196 180 207
Lumber, construction materials GistributorS...cecessscsssccssasnanl ~12 +1 -11 -4 4 99 95 106
Lumber, millwork wholesalers....ceeesson cesreersevsan . =22 0 =16 -4 ~4 117 111 126
Construction materials distributorS.e.sescccscevenrses . -1 +3 -4 4 -3 83 79 89
Machinery, equipment, supplies distributorS..ceccenceecescesenean ~4 -1 +3 +11 ] 178 161 177
Air conditioning, commercial refrigeration equipment, .

AISErIbULOTS s ve st vornresstntsnnasnrenennnsens eerasrenens =1 ~13 +1 +4 -1 149 126 136
Commercial machines, equipment distributors.. cnean b +1 +5 +10 -2 191 170 185
Industrial machinery, equipment, supplies distributors......... -6 +1 +2 +11 0 164 144 163
Professional equipment, supplies distributors......... +4 +8 +8 +12 o} 155 152 166

Surgical, medical, hospital supply houseS........ +3 -6 +8 +8 0 114 116 109
Service establishment SUPPLY NOUSES+iiveaivresnssernocanssscess +3 +8 +6 -4 0 122 130 133
Metals, metalwork (except scrap) distributorS.ecsseseersvescssaas =14 =7 =5 +41 . 0 224 146 214
Iron, steel and products distributors........ cene W -12 =7 -3 +43 o} 273 184 254
Nonferrous metals distribuborS.ieeeeeresnssssesscacssoonrinvens -18 -6 -8 +25 -2 94 60 98
Scrap, waste materials deBlerS..cciicesiieescocensossocnssacanass 0 +13 -8 42 ] 53 55 €0
Iron, sieel scrap dealers.... . 0 +12 -5 +2 ~-10 46 51 55
Waste materials GelerS..uceeseenerascsossosnasosssssnvannasans -1 +15 -14 +2 +3 &7 61 70
JEWEITY WHOLESALETE e avsvatasneesessnronsnsssnnssnsensssrsrssnsns +1 +23 0 +1 +1 202 184 245
NONDURABLE GOODS, TOTAL. + +svvseuensanenseacnnnssnsnennsnnsnsnsnnes +2 5 +6 ) “ | oo 93 92
Grocery, confectionery, meat WholeSAlerS.cuueissseessssnnnovoness +1 -2 +6 -1 -1 71 74 71
General-line grocery wholesalers...... +3 -2 +7 +4 0 92 93 93
Voluntary groupS.eeeescessencecasss +4 -2 . 46 o +1 81 85 79
Retailer-cooperative....... +10 -5 +12 +2 =2 73 79 76
Nonaffiliated.eesseservoinnnassssannns +3 +2 +5 +7 +1 107 103 108
Specialty-line grocery wholesalers.... - -3 +1 -10 -2 72 78 71
Confectionery wholesaleérs..aeeas. .. +2 +2 +7 +3 +1 57 65 60
Meat, meat Products WholeSAlerS..ccveireesrenaransonsrassnansen +10 -l +13 +3 -3 17 19 18
Farm products (edible) distribUtOrS.eeesessseersonasncesoncoonsns -1 -7 ~4 -2 -3 19 20 18
Poultry, poultry preducts distributors... +7 +10 ~3 -9 -4 18 20 20
Fresh fruit, vegetable whOleSalerS.usvesressersennrensossanaces -4 -13 -5 0 -3 19 19 17
Beer, wine, distilled spiriis wholeS8lerS...eeveerssersonsssvases -2 +2 +2 +4 -3 103 98 106
Beer, ale distributors.seieececeecesen .o . -6 -6 +2 +5 4 51 47 51
Wine, distilled Spiriis wholeSalerS.iessecsevssenveneoseesnosan +2 +10 +2 +3 -3 160 159 177
Drugs, chemicals, allied products WhOleSa8leTS.escesssessssonoeans +5 +6 +6 +10 41 158 135 150
Drug wholesalers (general and specialty lines) +7 +5 +8 +14 +3 160 152 164
Industrial chemicals, explosives wholesalers.. +1 +10 +3 0 -1 100 94 102
Paint, varnish WholeSalerS.eesissssecesoceernssroinnsocsnsocens +h -3 2 +13 -3 172 160 174
Tobaeed AistribULOrSsessasusuenestsssenenresesieceascsnsescecnsas +2 0 +5 +9 +1 53 51 53
Dry g00ds, APPArel WHOLEeSALeTS . nensennoesnsonnsnennsennnnsssnns -3 +28 0 -7 T4 T196 T167 T213
Clothing, furnishings, footwear wholesalers..osseesa aee -5 +49 +1 +5 -4 149 148 218
Dry goods wholesalers {gemeral and specialty lines)...... . e} +18 +2 -10 -3 166 159 207
Piece BOOAS COMVErtErSeaaacetarascassrssesesaconesansassnnesese +2 +16 -2 ~13 -5 200 213 216
Paper, allied products WholeSALlerS.sseereesseseareencoosersscnens =3 +13 +l, =4 =3 114 111 126
Paper wholeSalerS..eicieeeesscevansena P aarven -3 +12 o] -4 -3 109 110 122
Stationery, wallpaper WholeSalerS.esreeeceeeeessoessonrenssnas +4 +19 +5 +4 *1 158 164 177
o
Farm products (raw materials) mMeTChaTES. .. essesesceeeneenrensnanes +17 +16 +22 ~dy +38 (_97 117 91
Other nondurable E00AS WHOLESALETS s ensvennnscenacniosansenennns +4 +4, +8 +6 +2 107 105 107
Amusement, sporting goods wholesalers. +2 +7 +6 (¢} -2 165 165 187
Book, magazing, newspaper wholesalers.. +15 +5 +15 +16 +5 117 87 113
C0al WhOleSalerS.ssssassssonssocenes -12 +7 +8 +7 +14 133 120 136
Farm supplies WhOLleSEleTrS. iuieeseceereosvensssencosressannens +6 +15 +5 -2 +3 126 134 146

T Revised.
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Table 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: BY GEOGRAPHIC DIVISION; FOR SELECTED KINDS OF BUSINESS

AUGUST 1957

Sales eig‘:i?f;gxéh Stock-sales ratios
Percent change (at cost) (percent)
Kind of business and geographic division
(See wap page 9) August 1957 8 mo. Percent change,
from-- 1957 |August 1957 from--
from August Augusi July
August July 8 mo. | August July 1957 1956 1957
1956 1957 1956 1956 1957

MERCHANT WHOLESALERS, TOTAL.vvouenrasn fereseieeranrennan, vasa -2 +4 +2 +4 +2 122 117 125
New EnglanG....sveues. aresesssranans erearsa crdemasesrerssaesaanes -2 -1 +1 +9 -1 110 95 104
Middle Atlantie.... . .. =1 +1 +2 ] 0 113 108 114
East North Central... +1 +5 o +6 0 121 116 126
West North Cenmtral, +6 +8 +5 +2 +3 110 123 116
South Atlantic... . . +1 +3 +6 +4 +1 138 137 145
East South Central. . o +11 +7 +4 +10 138 13 135
West South Central. . +7 +3 +8 +92 +8 134 127 133
Mountaine.......... .e -1 +1 +2 +4 +1 121 115 119
Pacific.iecensecens tesvserecnaerann wees -2 +1 +2 +6 -1 123 13 123
Automotive equipment, tire—tube WholesalerS.eeee iinaseas aaaesee . +3 44 +6 +4 0 190 197 203
Middle Atlantic......eevetnde crteseesenna - 4 -11 +7 +6 ] 188 177 198
East North Central. +20 +13 +9 +4 +4 164 173 183
West North Central. +6 +11 +3 +4 =3 226 235 250
South Atlantics..... +3 +6 +5 +1 ~1 196 202 215
East South Central.. +11 +7 +7 +5 ~2 210 221 231
West South Central. ramrmsreseesashaaees +7 -3 45 +6 ~2 249 241 258
+1 -3 +9 -6 -2 236 253 243
+2 + 4 +9 o 204 195 210
Electrical apparatus, -9 -6 -2 +4 0 152 129 143
New England........ 14 ~10 -1 =1 4 168 140 158
Middle Atlantic.... ~9 -1 -1 +9 -2 122 99 118
East North Central. . ~-13 -2 =9 +8 +3 171 138 163
West North Central......ccevvunavannn =11 -6 +2 +8 -3 169 139 163
South Atlanitics,...... . -10 4 -3 -6 1 154 145 149
East South Central.. -11 ~11 +2 +5 ~1 147 124 149
West South Central.. -16 ~19 0 +1 -4 163 137 135
Mountain....... R -6 +4 +5 +20 +3 181 139 180
Pacific...cevennns PR P -10 -6 +2 -3 +2 139 120 128
Elect. appliances, TV, radio sets, electronic parts distributors... -10 -2 4] +1 +2 184 170 170
Now Englande..oicevesssseness PPN beevesnrannie eresesrsisnnennn . +2 +2 +5 +50 =1 138 88 138
Middle Atlantic..... +10 -1 +1 ~12 +2 147 174 141
East North Central......csversessnessocesassassans =14 +2 -1 +2 +5 212 181 196
West North Central.. -12 22 -9 +3 +2 224 185 179
South Atlantic.... -3 +1 +5 +1 0 223 183 217
East South Central -8 -5 -4 -3 +6 201 188 188
Weat South Centrale e cviceneressserreionssescansenans ~-15 ~16 -8 ~7 -1 316 203 246
PacifiCescereacass +7 +2 +7 +17 +2 164 150 162
Furniture, home furnishings wholesalerS........... Ceviraesrane conae ) +14 9] +1 -1 174 167 209
New England..iccseesassncascasna reesaaas s .o -13 +16 -1 -10 +1 204 212 291
Middle Atlantice.ceeesencacesineensivecrsnnsenass ~5 +24 +1 -1 +1 177 169 215
East North Central.. -2 +15 4 +4 o} 165 158 193
West North Central +2 + +5 +17 -2 234 210 240
South Atlantic.... =16 +7 -2 +10 . -2 132 109 172
South Central.. 0 +13 -3 =12 -1 166 218 198
PacifiCeiiienicernenncananss Gessmsaennatinsrananenontas PR cea -6 +2 0 +8 -1 161 142 187
Hardware wholesalerS...eeevesssasenceasssnsososnsorsoanees trarevaes 4 +3 =1 1] 1 238 230 243
Middle Atlantie..... -9 -2 ~4 =5 +1 260 231 267
East North Central..... . . -6 +6 -1 0 0 228 221 242
West Norgth Central....... . -5 +10 0 -8 -3 226 234 259
South Atlantice.eeeeieireivieririiesiaretesracriscnsssesescrnncen . -2 +9 +1 +1 +4 241 245 232
East South Central....... . c4+l +7 -3 -7 +5 212 230 214
West South Central.. . . +5 4 -2 +7 0 254 253 + 240
Mountain,...eeees PR . R era +5 +1 «5 +6 0 343 347 324
Pacificiisnvenensn . esseesasreesaesettacescannnann . ~7 -2 0 +8 -1 240 206 245
Plumbing, heating equipment, supplies distributors.... .. .- =7 +5 =3 [4] 0 196 180 207
New England..escesescsesosanssesvecncrscasonsanne . -12 4 =7 44 -3 207 146 202
Middle Atlantie... -9 +2 4 +4 ] 212 182 222
East North Central.. . 11 +17 -4 -1 0 180 164 207
West North Central.. ~5 +1 ~5 +3 -1 224 205 -231
South Atlantic.... . 0 +4 +2 -2 -1 193 201 205
South Central.. . . -3 4 -2 -3 +1 180 185 174
Pacificiiecesveeccnas varernssenaeseines L -16 +9 -6 -5 +3 227 183 225
Lumber, construction materials ALSETIBUOTS. e vv e rnainvanasnas e =12 +1 ~11 =4 =b 99 95 106
New England.... . -16 [¢] ~8 -8 ~4 74 68 84
Middle Atlantic..... . ~14 +6 -12 0 -2 l’éz ng lgi

East North Central..... . =7 +2 ~12 -3 =7 2
Vest North Central..... Crressesarareane . ~-10 +7 ~9 <12 -6 114 95 117
South Atlantic......... . ~6 +6 ~4 +2 -2 7L 67 %
South Central.....eveuass . . +3 +3 -2 -2 -2 115 114 114
PacifiC.ivesiiiioceniiancasnesooarscenraereaas rebesreesereessanns =25 -1 -18 -1 -3 141 128 159
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Table 3.~~TRENDS .IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: . GEOGRAPHIC DIVISION; FOR SELECIED KINDS'OF BUSINESS--Continued

AUGUST 1957

Sales eigﬁ?:mlz%h Stock-sales ratios
Percent change
Kind of business and geographic division . (a4 cost) {percent)
{see map page 9) Aug. 1957 8 mo. Perceni: change,
from %3:;71 Aug. 1957 frqm aug. Aug. July
g, July i g Tuly 1957 1956 1957
1956 1957 1956 1956 1957

Indusirial machinery, equipiment supplies AistributorS.scecesiscesss -6 +1 +2 +11 0 164 144 163
New England..vsvsiseseesoacenronssinossansssorssonnsnsnonaansannsa +1 +% + +10 +L 267 206 264
Middle Atlanticii.... . -5 -3 49 +5 +1 192 75 185
East North Central.... -1 +1 +2 +9 +1 141 123 140
West North Central.iidiissssnes +6 +20 -5 +29 +6 127 9% 130
South Atlantic..... tessisessdrrresians +13 =5 +9 +2 -9 144 117 154
South Central.issssseecas sreriesacesene +12 ) +6 +21 -2 148 133 148
Pacificescrecnreensncnsn sesiiiesaisretersieatascertestnoannriosaninn -7 0 4 +10 =1 189 161 196
General-line grocery WholesalerS.eeesssasiassssannsanscsssnsunnesos 43 -2 +7 +4 0 92 93 93
Middle AtlantiC.vveeesvvorsnenss Terese -1 -2 +3 0 +1 118 115 114
East North Central... +7 -1 46 +7 +1 87 88 87
West North Central. -1 =3 +3 +8 -2 90 83 90
South Atlantice.s.. 0 <1 +5 +4 +1 106 100 111
East South Central... +8 +3 +6 -5 0 94 111 99
West South Central. +5 +# +8 +7 +L 94 92 95
Mountain.ceeenveoe +13 +9 +8 -3 +1 91 104 99
Pacific.cveeesvesnscnonan Pesesaassessananensersrseseenaserransenn +12 -6 +14 +5 Q 73 78 71
Specialty-line grocery wholeSalerSescueesessssaseasstosessacaassons 4% =3 +1 =10 =2 72 78 71
New England....... 429 48 +4 x) (x) (x) x) (x)
Middle AflantiC.ceiesonans e ~-10 o =19 -1 66 71 57
East North Central... +9 -5 +5 -8 -6 83 92 82
West North Central. -25 0 <1 ~23 ¢} 88 78 90
South Atlantic..... +16 +5 +4 +21 -3 122 112 146
South Central. +3 +11 +9 -5 +6 73 85 80
PacifiCesees.. -2 -8 ~1 -7 =3 60 70 58
Fresh fruit, vegeteble wholesalerS...seevses =4 =13 -5 Q =3 12 19 1z
New EnglonGeeesness.s raveseerean 47 ~14 +2 x) x) ) x) x)
Middle Atlantic.... +1 ~15 -2 +3 -7 9 8 8
East North Central. +3 -20 -2 ~16 -13 13 18 13
West North Central. -2 =32 -8 -2 -2 37 36 31
South Atlanticissess. +7 + -1 +2 +6 23 25 22
South Central... +3 +9 -3 +18 +3 27 17 27
PaCifiCiveatucsnsnnenneresveneneena =5 -18 =3 -8 +7 49 43 36
Drug wholesalers (genmeral and specialty-1ines).ceecesceresscvereres +7 45 +8 +14 43 160 152 164
New England.oseseeccionsanssveconccsnnannnas +4 +3 +7 +3 0 128 151 132
Middle Atlantic....eswes +2 +11 +5 +4 =2 145 148 163
East North Central....... eane +2 +6 +7 +11 +4 163 144 164
West North Central....eceecaneveens +3 +12 +7 +12 +1 156 143 164
South AtlantiCaceceesvecesnss +5 +5 +7 +17 +6 175 158 172
East Soubth Central.sesseseccass +7 +3 +9 +7 +5 162 167 161
West South Central...ese.s +7 +12 +8 +15 +4 151 173 212
Mountaine cvacareansssasens - -8 -2 +6 +7 +3 228 192 202
PACiTiCrenaasnenssersnnsonsassenasssnnesisnnnnnssesscrnesssrscann + 42 +9 +18 +5 135 127 131
Tobaceo AistributorSeisessscsiciintcorirencencraracsosvsosssnassons +2 0 +5 +9. +1 53 51 53
+10 =3 +6 +25 +3 61 56 56
+3 +3 +6 -2 4 49 51 54
+ -1 +7 +10 +2 54 46 52
West North Central. +10 -1 +3 +7 +3 57 53 57
South Atlantic... +7 +1 +8 +11 +5 48 48 48
South Central. 0 ¢} + ~7 -3 44 46 45
PacifiCicuivnvaercns +5 -2 +8 +16 +6 94 91 81
Dry goods, apparel WhOleSalerS.iseesesssissecasenssnasnnsnscconorss -3 +28 0 =7 4 196 167 213
New England.scesivsvecnosaosascossncscossons +6 +39 +1 +4 -4 136 148 183
Middle Atlantic.ceecicocecncnonns +1 +26 +2 ~11 -3 158 164 194
Bast North Central.. +11 +36 +7 +21 =4 160 140 226
West North Central. =11 +20 ~ -11 -10 197 216 260
-8 +37 -4 4 -1 191 181 307
+% +55 -2 -2 -3 180 198 266
-3 412 +5 +5 Q 187 161 218

X Insufficient data to show separately.




DESCRIPTION OF KINDS OF BUSINESS

All kinds of business in which 't wholesalers operate are represented in
this survey. The kinds of business shown in this report parallel broad clas-
sifications used in the 1954 Census of Business .covering wholesale trade. Each
establishment in this survey has been assigned a kind-of-business classification
based upon its trade designation end an analysis of its sales by commodity linucs
as reported to the Bureau of the Census. A description of each kind-of-business
classification in this report is given below.

DURABLE GOODS

Automotive wholesslers

Motor-vehicle distributors.--Merchant wholesale establishments primarily en-
gaged in selling nev and used passenger automobiles and gimiler motor vehicles,
road-type trucks, truck-tractors, busses, trailers, and semitrailers to dealers
or to fleet operators, industrial accounts, and to commercial users. Dealers in
road-type trucks, ftruck-tractors, and truck-irailers are included here on the
basis of kind-of-goods sold. .

Automotive equipment, +%ire-tube wholesalers.--Merchant wholesale eatabhs!}-
ments--frequently referred to as jobbers im this trade--primarily engaged in
selling automotive equipment, accessories, parts, tires, tubes and garsge equip~
ment and tools.

Electrical, electronies, applisnce distributors

Electrieal apparatus, supplies vholesalers.--Merchant wholesale estsblishments
selling a general 1line of elecirical goods such as electrical equipment and
apparatus; wiring supplies and .construction materials; lighting fixtures and
lamps; radio and television sets and accessories; electric . refrigerators and
other electrical appliances and specialties; and electronic parts and equipment;
and those primarily engaged in selling such electrical equipment and apparatus;
wiring supplies and construction materials, and lighting fixtures and lamps, as
conduits and fittings, interior wires and cables, wiring devices, safety swiiches,
poles, -crossarms, pole-line hardware, outside wires and cables, residentisl,
commercial, and industrial lighting fixtures, and i and {1 it
lamps. Establishments specializing in the sale of electrical prime movers and
other electrical power equipment for the genmeration, trensmission, or utiliza-
tion of electric energy are also included.

Elecirical appliances, TV, radio sts, electronic parts distributors.--Merchant
wholesale establishments primarily engaged in selling such electrical appliances
and specialties as redio and television sets, dish washers, electric refriger-
ators, electric ranges, washing machines, ironers, radio and télevision parts
and accessories, home freezers, sewing machines, hot ‘water heaters, electrie
irons, percolators, clocks, hoiplates, vacuum cleaners, etc., and electromie
tubes, eleciromic replacement parts and accessories, and transmission end sound
equipment.

Furniture, home furnishings wholesalers

T

Furniture wholesalers.--Merchant wholesale establishments primarily engaged in
selling home or office furniture--wooden, metal or other. .

Home furnishings, floor coverings wholesalers.--Merchant wholesale establish-
ments primarily engaged in seliing household china, glassware , and earthenware}
floor coverings (carpets, rugs, linoleums, ete.); antique home furnishings; and
miscellaneous home furnishings such as brooms, brushes, curtains, draperies,
pictures and picture frames, window shades, kitchen utensils, phonograph records,
and musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments selling ageneral line
of merchandise sufficiently broad 1 seérvice retail hardware stores and the hard-
were departments of other outlets--general-line hardware wvholesalers; and estab-
lishments primarily engaged in selling builders hardware, hea¥y hardware  shelf
or 1light hardware, and hardware specialties such as tools, cutlery, bolts, nuts,
rivets, screws, padlocks, keys, and the like--specilaty-Iline hardware wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
lishments primarily engaged inselling plumbing and heating equipment and supplies
such as plumbing fixtures, ineluding sanitary ware; steam and hot water heating
boilers, radiators, parts, ami fittings; stoves, ranges, furnaces, and other
types of heating apparatus (execept eléctrie); oil burners; gas appliances and
supplies; plumbing pipe, valves, and fittings; and plumbers brass goods.

Lumber, construction materials distributors

Lumber, millwork wholesalers.--Merchant wholesale esteblishments primarily en-
egaged in selling lumber and millwork such as rough, dressed, end finished lumber;
sheathing, siding, flooring, shingles, plywood, veneers, doors, sashes, frames,
interior woodwork and trim. .

Construction materisls distributors.--Merchant wholesale -establishments pri-
marily engaged in selling such construction materials as brick, tile, and terra
cotta; cement, lime, ard plaster; building glass; sand, gravel, end crushed stone,
ready-mixed concrete; roofing, siding and insulation; and stone, slate, concrete
produets, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commerciel refrigeration equipment distributors.--Merchant
wholesale establishments primarily engeged in selling commercial ~refirgeration
equipment (including electric) such as refrigerators, display cases, freezers,
dispensers, water coolers, food 1locker equipment; and those selling air con~
ditioning and ventilating equipment and ‘supplies, including fans, blowers, and
accessories. Establishments specializing in the sale of commercial refrigeration
components and accessories are also included in this classification. -

Commercial machines, equipment distributors.--Merchant wholesale establishment
primarily engaged in selling office machines and equipment {except furniture)
such 85 adding machines, typewriters , addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, china, glassware, silverware, linens, and re-
lated items; store machines and fixtures such as display fixtures, show racks,
pricing equipment, cash ~registers, scales, meat slicers -and grinders, coffee
grinders, etc.; and such related equipment &8 florists’ supplies, theater supplies
and equipment, end parking meters. Establishments primarily engaged in selling
to users are included, as well as those selling to dealers.
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STOCKS~——SALES RATI0S OF MERCHANT WHOLESALERS N SELECTED KINDS
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BUREAY OF THE CENSUS

Machinery, equipment, supplies distributors--continued

Industrial machinery, equipment, supplies distributors.--Merchant wholesale
establishments primarily ~engaged in selling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments selling
industrial machinery; industrial belting, hose, and packing; machine tools, mine
and mill supplies; oil well and oil refining supplies; printing machinery and
supplies; industrial rope, cordsge, and twine; industrisl materiels, handling
equipment; power transmission equipment; and machinery and equipment for such
industries as food products, woodworking, shoe manufacturing, tanning, textile,
and paper and pulp.

Professional equipment, supplies distributors.--Merchant wholesale establish-
ments primarily engaged in selling denial supplies (chairs, sterilizers, cabinets,
instruments, dental gold and alloys, waxes, teeth, and the 1like); religious
supplies :(church goods and religious articles such 8s statuary, -vestments, fonts,
candles, religious pictures, calendars, literature, efc.); school equipment and
supplies (desks, blackboards, chalk, rulers, wall and globe maps, etc.); optical
goods; surgical, medical, hospital supplies, and equipment; ariists supplies;
engineering instruments and supplies; and supplies for other professions.

Surgical, medical, hospital supply ‘houses. r t wholesale establish~
ments primarily engaged in selling surgical and ‘medical instruments; -doctors
apparatus and equipment; orthopedic appliances; artificial limbs; operating
room and other hospital equipment; X-ray machines and accessories and other
scientific instruments used by physicians and in hospitels.

Service estsblishment, supply houses.--Merchant wholesale .establishments pri- -
maTily engaged in selling barber and beauty supplies; leundry, dry cleaning
equipment, supplies (washing, drying, iroming, and pressing machines; laundry
scCaps and chemicals; dry cleaning fluids, marking equipment, etc.); shoe service
supplies and equipment; undertakers supplies (caskets, burial vaults, burial
garments, embalming chemicals and preparations, and other morticisns and funeral
equipment); upholsterers supplies (fabrics » leather and fillings, and other types
of supplies used in the upholstery trade); and miscellaneous service equipment,

such as janitors’ supplies, furriers' supplies, bootblack's supplies, and hat
cleaners' supplies. .

QOther machiner: equipment supplies distributors (not shown separately in
aceompanying  table).--Merchant wholesale establishments primarily engaged in
selling (a) transportation equipment such ss aircraft and seronautical equip-
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other transportation equipment emd supplies; (b) construction machinery, equip-
ment such as road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, énd winches; and related construction equipment as pneumatic
hammers, concrete comstruction clamps and forms, scaffolding, chutes, and wheel-
barrows--but not construction meterials, and {c) farm-garden machinery, equip-
ment (including tractors) used in the preparation and maintenance of the soil,
the planting and harvesting of crops, and other operations and processes per-
taining to egriculture; dairy machinery and equipment, such as milking machines

and cream separators; poultry equipment, such as incubators » brooders, and feeders
and irrigation equipment.
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Metals, metalvork {except scrap) distributors

Iron, steel, and products distributors.--Merchant wholesale establishments
usually referred to as steel wareh primarily in selling diron and
steel products such as semifinished forms and shapes, plates, sheets, strips,
bars, structural shapes, piling, nails, tubular products, wire products, forg-
ings and castings. Steel wmarchouses of firms operating steelworks and rolling
wills are also included here.

Nonferrous metals distributors.--Merchant wholesale establishments primarily
engaged in selling nonferrous wetals and metalwork such as aluminum, copper, tin,

brass, lead, and zinc.

Scrap, waste materials dealers

Iron, steel scrap dealers,--Merchant wholesale sstablishments primarily en-
geged in assembling, breaking 'up, sorting, and selling all forms of iron and
steel scrap.

VWaste materials dealers.--Merchant wholesale establishments primarily engaged
in .assembling, sorting, and selling such wasie materials as nonferrous scrap
metals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and oiher

waste and salvage materials. Secrap iron and stesl may be handled as secondary
lines.

Jewe! vwholesalers

Jewelry wholesalers.--Merchent wholesale establishments primarily engaged in
selling & general-or specialty-line of jewelry such as clocks and watches; pre-
cious stones and metals; watch wmaterials, jewelers supplies; costume jewelry;
and miscellanecus items such as silvervare, plated ware, medals, trophies, semi-
precious stones, and ingignia.

NONDURABLE GOODS

Groeery, confectionery, meat wholesalers

General-line grocery wholesalers.--Merchant wholesale esiablishments handling
a general 1line of dry groceries and processed foods usually sold in retail gro-
cery stores, such as canned foods, flour, sugar, coffee, tea and spices, as-well
a5 such nonfocd itews as household chemicals, soaps and detergents, paper prod-
ucts, brooms, brushes, etc. Voluntary group wholesalers, retailer-cooperative
warehouses, and cash-and-carry depois are included, as well as mnomaffiliated
general-line grocery wholesalers.

Specialty-line grocery wholesalers.—This classification includes two general
types of merchant wholesale establishments: Thosé handling a cowbination of
grocery items, no one item predomonating, but mot a sufficienily broad line of
commodities %o be ¢lassified as "gemeral 1line"; and those primarily engaged in
selling specialized 1ines of groceries and related products, such as canned
foods; coffee, tea, and .spices; dairy products; dried fruits and nuts; frosted
and frozen foods; fish and seafood; bekery products; packaged breakfast cereals;
flour; cooking oils and shortening; and. soft drinks.

Confectionery wholesslers.--Merchant wholesale establishments primarily en-
gaged in selling candy, chewing gum, popcorn, potato chips, salted nuts, fountain
fruits and syrups, and related items. Cigars, cigarettes, and .other products
are alsc frequently handled as secondary lines.

Meat, meat producis wholesalers.--Merchant wholesale establishments primerily
engaged in selling fresh, frozen, cured or processed {but not canned) meats,
lard, and other edible meat producis. Secondary lines such as butter, cheese,
eggs, dressed poultry, vegetsble shortening, and cenned meats are frequently
handled.

Farm products (edible) distributors

Poultry, poultry products distributors.--Merchant wholesale establishmenis
primarily engaged in selling live ar dressed pouliry, eggs, and related products.
Establishments primarily engaged in dressing poultryare considered wanufactures.

Fresh fruit, vegetable wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling iresh fruits, vegetables, berries, melons, and related
items.

Beer, wine, distilled spirits wholesalers

Beer, ale distributors.-—-Merchant wholesale establishments primerily engaged
in seelling beer, ale, porter, stout and other fermented walt liquors. Soft
drinks, confectionery, +%obacco, wines, and spirits are frequently handled as
gecondary lines.

‘Wine, distilled spirits wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling wines, whiskey, gin, Tum, brandy, and other spirits;
indluding neutral spirits and ethyl aleohol used in blending. Merchanis who
bottle and sell wines and distilled spirits menufactured in bulk by others,
liquor departments of drug wholesalers, and State-operated wholesale outlets are
included. State depots primarily engaged in supplying State liquor stores, how-
ever, are not included in wholesale trade.

Drugs, chemicals, allied products wholesalers

Drug wholesalers (general and specialty lines)

General-line drug wholesalers {(not shown separately).--Merchant wholesale
ostaplishments engaged in selling a {ull line of Arugs, pharmaceuticals, pro-
prietary medicines, druggists rubber goods, cosmeiics, toiletries, drug sun-
dries, and rélated merchandise. Cooperatives and volumtary group wholesalers
handling a full lineof druge are also included in this classification, Liquor
departments of drug wholesalers, however, am included with "wines and distilied
spirits wholesalers.Y -
Specialty-line drug wholegalers {not shown separately).--Merchant wholesale
establishments primarily engaged ir selling proprietary medicines, toilet
preparations, and articles suchas drugs, perfumes, cosmetics, powders, shaving
preparations, toilet soap, dentifrices, combs, brushes,mirrors, wedical glass,
‘bandages, rubber goods, and antiseptics.

Drugs, chemicals, allied products wholesalers--Continued

Industrial chemicals, explosives wholesalers.--Merchent wholesale establish-
ments primarily engaged in selling such industrial and heavy chemicals as coal-
tar chemicals, plastics, compressed and liquefied gases (except LP gas), acids,
ammonia, soda, industrial aleohols, explosives, dyestuffs, naval stores, ete.
Concerns primarily engaged in selling pyrotechnies and ammunition for swall arms
are included in “Amusement and sporting goods wholesalers.!

Paint, varnish wholesalers.--Merchant wholesale establishments primarily en-
geged in selling paints, varnishes, lacquers, ensmels, calcimines, shellac, and
gtains. Glass, wallpaper, painters supplies, oils, chemicals, and related prod-
ucts are frequently handled as secondary lines.

Tobaceo gistributors
Tobacco distributors.--Merchant wholesale esiablishments primarily engaged in
selling wmanufactured tobacco products such as cigars, cigarettes, chewing and
smoking tobaeco,and snuff. Confectionery, smokers articles, razor blades, play-
ing cards, ete., are frequently handled as’secondary lines.

Dry goods, apparel wholesalers

?loth__g:g' ; furnishings, foowwear wholesalers.-~Merchant wholesale establishments
primarily engaged in selling men's, boys' clothing, and furnishings. (including
suits, coats, overcoats, work clothing, hais and caps, shirts, ties, and under-
wegr); women's, children's clothing, furnishings, and accessories {including
suits, dresses, and skirts); furs andfur clothing; millinery, millinery supplies;
shoes and .other footwear; work clothing; and related lines.

Dry goods wholesalers (general and specialty lines)

General-line dry goods wholesalers (not shown separately) .--Merchant whole-
sale establishments.engaged in selling a diversified combination of lines
usually sold in retail dry goods and genéral wmerchandise stores, including
piece goods, home furnishings, work clothing, dresses, -infante! wear, no-
tions, and hosiery. Men's and women's clothing, furnishings, and millinery
freguently constitute secondary lines.
Specialty-line oods wholesalers {(not shown separately),~-Merchant whole—
sale establishments primarily engaged in selling hosiery, underwear, piece
goods, knit and lace goods, fancy linen and heedlework and notions (thread,
tapes, needles, pins, bubtons, hair accessories, zippers, and shoe laces).
Piece goods converters.--Merchant wholesale establishments which purchase tex-
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on a contract basis, and sell to the cutting-up trade, garment wakers,
wholesalers, or retallers. Converters operating bleaching, dyeing, and finish-
ing plants are not considered as merchant wholesalers.

Paper, allied products wholesalers

Paper wholesalers,--Merchant wholesale establishments primarily engaged in
selling wrepping paper and other coarss paper; fine paper {vwriting papers, re-
production paper stock, cover, text, thin, and other fine papers); hewsprint end
‘book paper; paperboard;and converted paper products such as bags, boxes, cupg,
dishes, towels, napkins, tissues, and botile caps.

Stationery, wallpapsr vholesalers, —Merchant wholesale establishments primarily
engaged in selling commercial and social stationery, ineluding envelopes, type-
writer and wimeograph paper in cut.sizes, Tile cards and folders; and office
supplies such as pens, pemcils, writing inks, carbon paper, paper clips, type-
writer ribbons, greeiing cards, and erasers; and embossed and primted wallpaper
for use in covering or decorating interior walls and ceilings.

Form products (raw meterials) merchants

Parm_products {raw materials) merchants.--Merchanf wholesale establishments
primerily engaged in selling cotton, grain, hides, skins, raw furs, livestock,
leaf tobacco, wool, mohair, horses and wmules, anid other inedible products such
as broomcorn, moss, hair, feathers, bristles, and fibers..This classification
includes mwerchants (including terpinal elevators) primerily engaged in selling
raw farm products in watketing centers, Dealers buying such products direct
from farmers and sssembling them st local production points are classified as
"agsemblers” and not included here. .

Qther nondursble goods wholesalers

Awusement, sporting goods disiributors.--Merchant wholesals egtablishmentspra-
marily engaged in selling cameras and photographic goods {caueras, parts, and
accessories, projection apparatus, enlargers, developing and printing room appa-
ratusand sccessories, sensitized unexposed photographie supplies and equipment);
sporting goods (toys, games, noveliies, fireworks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil-~
1jard and bowling equipment and supplies; and hobby goods.

Book, magazine, newspaper wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling books, magazines, periodicals, newspapers, and related
items.

Coal wholesalers.--Merchant wholesale establishments primarily engagedin sell-
ing bitumious coal, anthracite coal, and coke. This includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.—-Merchant wholesale establishments primarily en—
gaged in selling mixed and other feeds; fertilizers, fertilizer materials, and
agricultural chemicals; seeds (farm, garden, and flower); and miscellaneous farm
supplies such as bay, straw, and alfalfa.

Merchant wholesalers, n.e.c.—-{Not shown separatelyin the accompanying table.)
Merchant wholesale  establishments primarily .engaged in selling petroleum prod-
ucts,cut flowers and potied plants; forest products except lumber; inedible oils
and fats; textiles and materialg other than dry goods; industrial yarnms; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
products not elsewhere classified; and establishments handling a line of mer-
chandise too broad to be included in any of the classifications outlined above.
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SALES AND |stmoms

Sales

September 1957 sales of merchant wholesalers were
estimated at $9.8 billion, a decrease of 4 percent
from August 1957 sales, but no change from September
sales a year ago. Cumulative sales for +the <first
nine months of 1957, toteling $88.3 billion, were 2
percent higher thanin the comparable period of 1956,

Durable goods trades, with sales of $4.2 billion
in September 1957, showed small declines from the
previous month (2%) as well as a year ago (3%). The
nondurable goods trades, with September salesaf $5.6
billion, reported a 5 percent decrease from August
1957, but were up 2 percent over. 1last September.
While sales in the nondurable goods trades at $49.9
billion, were 5 percent higher than in the first 9
months of 1956, sales in the durable goods trades,
at $38.4 billionwere off 2 percent during this periods

Jewelry wholesalers, up 16 percent, registered the
most notable increase over August 1957 sales. Sub-
stantial declines from last month were shcwnkw‘beer,
ale distributors (19%), air conditioning, commercial
refrigeration equipment distributors (17%), waste
materials deelers (17%) and fresh fruit, vegetable
wholesalers (13%). Most large decreases from Sept~
ember 1957 sales were reported by durable goods
trades such as nonferrous metals distributors (18%),
iron, steel products distributors (16%), waste mater-
ials dealers (16%) and lumber millwork wholesalers
(15%). Most of the year-ago gains occurred in the

" nondurable goods trades such as book, magazine, news-
paper wholesalers (20%), drug wholesalers (174) and
confectionery wholesalers (17%). However professicnal
equipment, supplies distributors, among the durable
goods trades, showed a 16 percent-increase over last
year sales.

Sales in all geographic divisions fell below their
August levels, the sharpest decline, 11 percent being
reported in the West South Central Division, Com-~
pared witha year ago, the West North Central Division
noted the principal gain, 8%. -

Inventories
ol 1es

Inventories of wholesalers at the end of September

were up slightly (1%) over August and were 4 percent
above stocks on hand a year ago. Stocks in the dur-
able goods +trades were 7 percent higher +than last

September, while nondurable goods were up only 1 per-
cent.

The September 1957 stock-sales ratioaf 135 percent
for all merchant wholesalers was 6 points sbove the
August ratio and 2 points higher than the ratio for
September a year ago. The September stock-sales
ratio for durable goods trades was 178 compared to
the nondurable goods trades ratio of 101,

Most trades reported little or no change from the
August inventory level., Coal wholesalers, up 8 per-
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cent, noted the largest change. Significant changes
froma year ago were indicated by iron, steel products
distributors, up 48 percent, and by piece goods con-
verters and waste materials dealers whose inventories
were off 14 and 13 percent, respectively.

By geographic division,changes from previous month
inventory levels ranged from a 3 percent decline in
the East South Central Division to a 5 percent in-
crease in the South Atalntic Division. However, all
but two divisions reflected higher inventories than
a year ago. The West North Central and East South

Central Divisions reported nc change from September
1957 stocks.

General

This report includes monthly dollar volume esti-
mates of sales of merchant wholesalers by kind of
business from January 1956 through August - 1957,
These data are based on a probability sample repre- .
sentative of all merchant wholesalers in the country.
A descriptionof this sample and approximate measures
of the reliability of the data are included on pages
2 and 6, Also included in this report are sales and
inventory trends and stock-sales ratios by kind of

business, for +the United States as a whole and by
geographic division.

single copy—i0¢, annual subscription—s1.00.
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURE, AND RELIA’,BILITi OF. T}{E:mm

1. Scope of Swvey

This' survey is 1imited to ‘merchant. wholesalers, which constitute
the major portion of the broad field of wholesale trade, and excludes
other types of  ‘wholeésale trade : such as manufacturers sales ‘branches
and:-sales “offices; . petroleum bulk stations; agents and:brokers and
assemblers”of farm'products. ‘ALl kinds of business in which - merchant
wholesalers operete are represented in this survey.

Merchant wholesalers are defined-in’ the Standard Industrial Glas<
sification'Manual issued by the Buresu of the Budget, Executive Office

of the  President, a8 "Egtablishments ~usually Xnown as wholesalers,'

merchant wholesalers or:  ‘jobbers;: primarily engaged ‘in buying,  taking
title to, and. where customary, physically storing and handling goods
and - gelling the goods:at wholesale principally to.retallers and:
trial and -commercial users. This group also includes 1ndus 1 and
distributors, exporters, and fmporters, cash-and-carry wholesalers:drop
shippers; wagon distributors, etc: The establishments ineluded in this
group may perform operations on the goods  :incidentdal to the wholesale
trading. and delivery;. such-ag  ingtalling’ equipment; and fixtures; and
collecting and  baiing waste materials.! ' Firms ‘which, in addition to
merchant wholesdle establishments, operate othér types of establishments;
e.g.; retail, manufacturing, etc.; report in this survey only for their
merchant wholesale establishments. A description of each. kind-of-busi-
ness classifieation showil in this report is included on'pages-1land 12:

2. "Sample Design

Firms reporting in the survey are part of a probability sample
representing merchant wholesalers.in all kinds of businegs: The sample y
which includes over 17,000 firms {about 26,000 establishments)is-drawn
from two sources: (1) 1954 Census of Bu.siness lists represéenting all
wholesalers (with paid employees) in business in 1954 and - (2) Buread
of 0ld'Age and Survivors Insurance . (BOASI) 1ists of wholesalers (with
paid employees)’ entering business (or requesting. new | Employer Tdentis
fication Numbers) aince 1954 The:sample is Supplemented twice a year
for new: firms on the BOASI 1ists.

The reporting. panel in¢ludes a. fixed panel of -about 1,400 very.
large’ firme reporting monthly and four rotating panels. each containing
about 3,900 smaller . firms which report every fourth month. In any
glven month;, the total reporting panel ineludes about 5;300 firms.

The mumber of firms‘selected in the sample for-each kind of business
varies from 150 10,650 firms, depending upon (a) the. total number of
firms in the trade,. -(b) the distribution of firms within the trade vy
sales size, and () whether geographic division trends are to be shown
for the trade. In those kinds of business for which percentage changes
are shown by geographic . division, the sample chosen for the mational
estimates was dncreased by about 50 percent to provide wider repre-
sentation by geographic' division. In some of these trades, however,
data are not shown separately for some geographic divisions because even
this increase in the samplé size will not . provide reliable resulis in
a1l geographic divisions.

3. published Data

Sales.--This report includes wmonthly dollar volume:estimates of
sales by kind of business’' for the United States as a “whole {Table 1)
and sales trends {percent changes) derived from these estimates {Table
2). Sales trends are shown 'in Table 2 For some detailed kind of busis
nesses for which estimates -are not shown separate]y in Table 1. For
these kinds. of business (identified by * in Table 2).the - trends are
based only on the weighted sales. of identical firms (1. «e.; firms re=
porting date for each of +the months for -which comparisons ave made).
Sales trends by geographic division are also shown Tor-selected kinds
of business {(Table 3). in Table 3 the trends - for: geographic division
are based on weighted sales of identical firms; however, sales trends
at the United States level are derived from the dollar volume estimates
shown in Table 1.

Sales include sales of merchandise and receipts from repairs or
other services to customets after deducting returns and allowances, and
discounts. Sales of merchandise for others on' a commission basis are

also included. Loecal and State sales taxes; and Federal excise taxes
are included.

Inventories.~-This report presents inventory trends by kind of
business for the United States as a whole (Table'2) and by geographic
division (Table 3). These inventory trends are based on the weighted

inventories of identical firms (l.e., firm reporting data for each of
the monthe compared).

Inventories represent stocks, at cost, of merchandise on hand for
sale at the end of the month.

ndug-"
' Dl
havin,g a love

¢ s.—-’[‘hese are presented by kind of business fork
ole (Table 2) by

‘these
(e.gs; drop shippers 4 No adjustment is made in U
forthe markup of ‘sales;" vhich varies from ‘trade to {rade. Stock-sales
ratios for previous: mon‘ths shown in' the current report miy differ from
those published in’ previous reporis: since the reporting: panel varies.

4 Estimatigg Procedure
Each firm selected in the sample has. an agsigded veight vhich re-
flects its pro bability of seleetion 1n the sample. Large firms are
i h & weight of one (1) Other firms
i size, with smaller firms
) d thusia larger weight:
For most firms reporting, data are available for each of *three
months (current, ‘previous; and year ago) New firms reporting provide
data:for at least two months (current and ‘previous). ‘Sdles and” invens
tory figures reported for each firm are multiplied by its weight (the
reciprocaliof ‘its probability of selectiorn) and the resulis sumarized '
to: obtain the 'dollar  volume estimates; percentage changes and ‘stock-
sales ratigs shown. in this: report:

Volume estimates.--~The summation of the weighied reports of sales
for- eact monthly. panel:provides unbiased  dollar volume estimates, by
kind of ‘business, for two 'months--the current month and ™ the preceding
month. . However, the published  estimate is a "composite" .of two esti-
mates (a): the unbiased éstimate for: the current month cbtained from the

summationof the current month reportsand (b) a ratio estimate obtained

by multiplying the “composite estimate for the previous month by the
ratio’of theeurrent’ ‘month unbiased to previous month unbiesed esti-
mates obtained from the summation of: the. current reports. The unbiased
estimate:(a): receives a weight of .3 vhile the ratio estimate (b)re-
cedves a.weipght ~of -.7.. The  Tesulting . weighted average provides a
Yeompogite! ‘estimate " of the dollar volume of sales considerably more
relidble than either of the two 'estimates taken alone. The estimates
shovn for January-June ;1956 were not obtained - in this manner.. Since
unbiased estimates  wers not  available . for this period from the new
sample  which was introduced in July 1956, " monthly estimates ~prior to
that-date were 'caleulated by dividing the Yeomposite"  estimates for
Jamuary-<June ‘1957 by the  year<toiyear ratic for- each of these montha
cbtained from weighted reports of identical i firms.

Percentage changes.--Two - types ‘of ‘percentage change = figures are
presented in this Teport, vizi; (1) ' percentage changes derived from
dollar volums estimates (2) percent changes based. on the Weighited data
from identical firms (i.e., those reporting data for eachof the months
for which comparisons are made). The percentage changes based on iden-
ticals however, should not be regarded as an  unbiased measure of per-
centage: change. Since only. -those establishments - reporting:in both
periods” eompared are ineluded;’ the net chatge due to births and deaths
is not reflected in the ratios’ shown.

5. Reliability of ‘the Data

Estimates  based on'a sample are subject - to:sampling variability
and” thus are ot - expected to " be in ‘exact agreement with a  complete
census’ taken with the’same emmeration ‘procedures. For.all trades com-
bined; the sampling variability of the "composite™ sales estimates for
any individual ‘menth;: is less than ‘one peréent at the one ‘sigma level.
That is to say, the changces are about two out of three that the esti-
mated sales  shoim -would differty less: than one percent fromihe resulis
of ‘& complete enumeration, :The variability of estimates for kind-of~
business. groups and individual:kinds of - business is gerierally higher
‘than for ‘total merchant wholesale' trade but for most . trades the sampl-
ing varisbility is léss than 5 percent at +the one sigma level. Table
IA presents these sampling variabilitiesof ihe:estimates for: February,
March, April and May 1957. Since these measures are also subject to
sampling variability they should be regarded as giving a general rather
than exact ‘idea of the variability due to sampling. The sampling var-
igbility .of the ratios based on. weighted idéntlcals has not been
evaluated. However, where these ratios are based on a small nunber of
reports (viz., trends by geographic division) the sampling variability
is usually quite high.

These measures .do not include biases that may arise from other
nonsampling . errors; such as . failure. of respondent to submit correct
figures “or to submit a “repori in time for tsbulation. In preparing
the dollar volume estimates, -an estimate is ineluded for those firms
that fall to. respond. To ‘the extent that the estimates for these firms
may differ from the actual fipures, nonresponse affects the reliability
of the dollar’ volume estimate. As a result, dollar volume estimates
are not published ‘separatelyin‘a few trades where the nonresponse rate
was considered too high to provide reliable level estimates. Approx~
imately 11 percent of +the total sales in May 1957 were -imputed for
nonresponse .
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Table 1.--ESTIMATED MONTHLY SAIES OF MERCHANT WHOLESALERS--UNITED STATES, BY KIND OF .BUSINESS

JANUARY 1956 ~ SEPTRMBER 1957

(Sales in millions of dollars)

1956

Total
Kind of business
Jan. | Feb. Mar. { Apr. May June July Aug. | Sept. Oet. | Nov. Dec. 1956
MERCHANT WHOLESATERS, TOTAL+secasssasonssnoae 9,032 9,172 | 9,571 | 9,296 {10,144 | 9,894 | 9,408 | 10,498} -9,790{ 11,211 | 10,435| 9,944 118,395
DURABLE GOODS, TOTAL«essesoocnssnonvocinnroasenrens | 3,99 | 4,085 | 4,372 | 4,346 | 4,680 | 4,589 | 4,219 4,638] 4,331 4,895 4,501| 4,192 52,842
Automotive WholeS8lerS cesicersrnsnasscnsassaons 353 344 396 384 417 434 411 436 410 453 428 358 4,824
Automotive equipment, tire-tube wholesalers.... 280 276 318 306 333 351 344 365 344 386 366 296 3,965
Electrical, electronics, appliance distributors.. 603 602 627 580 616 668 641 690 661 700 692 77 7,807
‘Bleetrical apparatus, supplies distributors.... 272 285 297 295 319 350 326 336 317 338 328 344 3,807
Electrical appliances, TV, radio sets,
electronice parts, distributors.....coee.. e} 331 317 330 285 297 318 315 354 344 362 364 383 4,000
Furnlture, home furnishings wholesalers...easesss 184 193 212 194 199 197 181 223 216 250 234, 210 2,493
Home furnishings, floor coverings wholesalers.. 125 133 147 133 134 131 118 145 144 170 162 139 1,681
Hardware » Dlumbing~heating goods wholesalers..... 387 366 404 432 455 458 441 477, 463 501 453 398 5,235
Hardware wholeSHlerS..iasecvicascrsonssscrannes 175 176 184 198 206 209 189 205 196 212 198 179 2,327
Plumbing, heating equipment, supplies distrib- :
UHOPBaecvrannnsesersorasssacossnrvassancncases 212 190 220 234 249 249 252 273 266 289 255 219 2,908
Lumber, construction materials distributors...... 540 560 636 669 743 725 705 769 675 759 624! 511 7,916
Lumber, millwork wholesalers.. searsensacas 337 338 361 373 410 398 392 433 363 402 327 279 4,413
Construction materials distributorSesscsesceass 203 222 275 296 333 327 313 336 312 357 297 232 3,503
Machinery, eguipment, supplies distributors...... |1,00411,073 | 1,158 | 1,120 | 1,210 { 1,170 | 1,063 1,173 1,048 1,170 1,104| 1,054 13,347
Industrial machinery, equipment, supplies
QIstributors.cceeeciiaeiiiiensiotinnisoncesins 506 541 574 523 569 522 493 546 483 566 564 548 6,435
Professional equipment, supplies distributors.. 70 74 78 74 79 79 83 92 85 92 90 84 280
Service establishment supply hOUSES...cesesessse 105 103 102 108 116 111 97 © 112 111} 116 104 98 1,283
3
Metdals, metalwork (except serap) distributors.... 438 437 442 460 483 483 438 428 405 501 447 428 5,390
Iron, steel and products distributors........ 276 282 303 312 325 325 306 287| 274 346 306 269 3,611
Nonferrous metals distributors..c.civesececesans 162 155 139 148 158 158 132 141 131 155 141 159 1,779
Serap, waste materials dealers..... 425 439 419 434 470 385 280 361 366 457 420 408 4,864
Iron, steel sciap dealers. 267 275 261 267 304 248 167 231 238 306 291 283 3,138
Waste materials dealerSevierscecscsrarsssasocns 158 164 158 167 166 137 113 130 128 151 129 125 1,726
NONDURABLE GOODS, TOTAL«ussscsesencnernrsesasesness | 5,038 15,087 | 5,199 | 4,950 | 5,464 | 5,305 5,189 5,860{ 5,459 6,316 5,934 5,752 65,553
Grocery, confectionery, meat wholesalers... 1,479 | 1,442 | 1,405 | 1,560 | 1,517 | 1,498 1,606] 1,489| 1,630 1,556 1,505 18,146
General~line grocery wholesalers........ 624 631 602 667 648 620 669 639 690 657 630 7,690
Specialty-line grocery wholesalersS..eeess 583 537 528 587 588 585 620 553 606 578 571 6,897
Confectionery wholesalerSeeessses 48 50 45 48 46 45 50 47 52 54 51 582
Meat, meat products wholesalerS.issssiessesones 2391 . 224 224 230 258 235 248 267 250 282 267 253 2,977
Farm products (edible) distributOr8.ceciessscecas 354 361 384 393 451 469 465 416 345 376 397 409 4,820
Poultry, poultry products distributors.i..e.... 132 116 122 120 131 131 124 133 120 127 148 149 1,553
Fresh frult, vegetable wholesalerS.ceveseccesss 222 245 262 273 320 338 341 283 225 249 249 260 3,267
Beer, wine, distilled spirite wholesalers........ 385 406 459 454 532 520 532 565 482 572 606 657 6,170
Beer, ale distributorSescescsicnnnvecnans oo 151 152 166 177 220 229 265 270 197 199 182 198 2,406
Wine, distilled spirits wholesalerS.eceeescacsss 234 254 293 277 312 291 267 295 285 373 424 459 3,764
Drugs, chemicals, allled products wholesalers.... 322 299 316 316 342 319 301 334 326 375 348 315 3,913
Drug wholesalers (general and speclalty lines). 204 191 196 189 202 192 185 208 206 231 223 202 2,429
Industrial chemicals, explosives wholesalers... .- 95 87 96 100 11 97 89 98! 93 116 100 92 1,174
Paint, varnish wholesalers..eeceascicaersnenvaen 23 21 24 27 29 30 27 28 27 28 25 21 310
Tobacco distributors.ceevecrieciiiiiciniicaanias, 238 264 275 264 295 289 288 314 275 304 298 308 3,412
Dry goods, apparel WhOleSAlerSeeasartonsrasssacns 464 505 496 448 450 450 420 576 524 594 520 419 5,866
Clothing, furnishings, footwear wholesalers.... 149 172 176 144 154 137 159 238 206 228 201 146 2,110
Dry goods wholesalers (general and specialty !
TEDEB)eeevrnseninsoresnresersnsnssssssncansnne 183 192 184 182 183 197 170 221 203 223 197 162 2,297
Paper, allied products wholesalerS.csseesssnescsa 293 286 306 294 313 299 291 332 300 347 331 296 3,697
Paper wholesalerSecevessseersosans 253 247 265 253 273 255 252 287 265 294 280 248 3,172
Amusement, sporting goods wholesalerS:ssssseessos 70 75 93 96 92 99 98 17y 1le 133 127 116 1,233
€08l WhOleSRlerSesssecssarsssssssorssancs 110 103 87 87 87 99 91 120 118 130 125 117 1,274
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Table 1.--ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS:-UNTTED STATES), ‘BY KIND OF BUSINESS--Continued
JANUARY'"1956 .« SEPTEMBER 1957

(Sales in ‘milliéns of dollars)

1957 9 months

Jan;, Feb. Mar., Apr. May June July ’Aug. Septi 1957 1956

MERCHANT WHOLESALERS, TOTALessssunsenssioonssna] 9,945 9,097:): 9,744 | 9,834 110,168(-9,610 9,916 I’TLCI,J.97 9,814| Tas;325 86,805
5 ol ! 2

DURABLE GOODS, TOTAL:.... ... P RN A v ek 4,2781 3,981 | 4,292 4,314 4,450 45243 | 4 267 4,329 | 4,222 38,3771 39,254
Automotive wholesalers..: i .. v, PO Y ER 389 366 392 408 438 424 421 439 434 3,720 3,585
Automotive equipment, tire-tube wholssalers,.. N 32X 2081 - 319 334 362 359 363 377 373 3,106 2,917
Electrical, electfonics, appliance distributors.... 665 609 613 588 623 614 650 624 673 5,659 5,688
Electrical apparatus, supplies distributors...... 30 291 293 297 308| 35 325 307 332 2,769 2,797
Electrical appliances » TV, radio sets,
electronic parts, distributors....... [N eane 364 318 320 291 315 299 325 317 341 2,890 2,891
Furniture', home furnishings wholesalers;........ e 189 189 205 212 200 193 185 210 216 1,799 1,799
Home furnishings, floor coverings wholesalers,... 127 128 140 144 135 131 120 135 142 1,202 1,210

Hardware, plumbing-heating goods wholesalers...... 398 365 405 420 443 435 436 452 463 3,817 3,883

Hardware wholesalers.......... Pesevsanien .o 184 173 191 196 205 19 192 197 201 1,735 1,738
Plumbing, heating equipment, supplies distrib-
B veeeas 214 192 214 224, 238 239 244 255 262 2,082 2,145

Lumber, construction waterials distributors. 496 476 551, 609 659 628 667 8675 613 5,374 6,022
Lumber, millwork wholesalers 295 259 307 330 343 329 343 342 307 2,855 3,405
Construction materiels distributors... 201 217 244, 279 316 299 324 333 305 25518 2,617

Machinery, equipment, supplies distributors........ 1,121 1,081 31,1941 1,182 1,234) 1,166 | 11,131}~ 15121 ;071 10,301 10,019
Industrial machinery, equipment, supplies

AL P DU OIS e i vt vs e e ntnninssnsssnn. Yive 590 547 593 540 560 512 509 512 490 4,853 45757
Professional equipment, supplies distributors..,. 78 77 83 85 85 84 89 96 99 776 714
Service establishment SUPPly houSeS...ivvuieer.n.. 113 110 113 112 122 116 106 115 113 1,020 965

Metals, metalwork (except scrap) distributors...... 478 430 459 452 448 404 396 368|339 3,774 4,014
Iron, steel and products distributors, 317 287 312 317 311 275 272 252 230 2,573 2,690
Nonferrous metals distributors............ 161 143 147 135 137 129 124 116 108 1,200 1,324

Serap, waste materials dealers............... Ceraas 476 393 393 369 328 308 520 361 319 3,267 3,579

Iron, steel scrap dealers....

326 266 263 236 199 193 208 232 212 2,135 2,258
Waste materials dealers.....

150 127 130 133 129 115 112 129 107 1,132 1,321

NONDURABLE GOODS; TOTALu s .ssnunssusnsnnenssnsonnss. 5,6671 5,116 | 5,452| 5,520 5,718 5 5,367 5,649 I'5, 8681 5,591 | 49 2948 47,551
Grocery, confectionery, meat wholesalers........ wes| 1,842 1,433] 1,530] 1,544 1 ,6301° 1,579 1,660 1,630}1, 633 14,281 [ 13,455
General-line grocery wholesalers,...... I 707 627 655 676 698 676 703 692 701 6,135 5,713
Specialty-line grocery vwholesalers. e 611 521 566 557 591 591 610 593 600 5,240 5,142
Confectionery ‘wholesalers....... .o . 521 . 49 53 50 52 49 50 51 55 461 425
Meat, meat products wholesalers.................. 272 236 256 261 289 263 2971 294 278 2,446 2,175
Farm products (edible) Aistributors...eeu.yinin... . 357 341 352 394 429 418 442 413 375 3,521 3,638
Poultry, poultry products distributors 121 106 109 124 127 116 129 142 138 1,112 1,129
Fresh fruit, vegetable wholesalers..... 236 235 243 270 302 302 313 271 237 2,409 2,5¢
Beer, wine, distilled spirits wholesalers,...... ces 408 425 468 472 551 520 543| . 556 501 by bl 4,335
Beer, ale distributors...... reemaean PR 158 158 172 193 227, 234 269 254 205 1,870 1,827
Wine, distilled spirits wholesalers..... Veea e 250 267 296 279 324 286 274 302 297 2,575 2,508
Drugs, chemicals, allied products wholesalers...... 350 312 340 344 354, 317 331 350 373 3,071 2,875
Drug wholesalers (general and épecialty lines).,. 224 199 213 208 214 196 211 222 241 1,928 1,773
Industrial chemicals, explosives vwholesalers...,. 103 92 102 1081 110 93 90 99 103 900 866
Paint, varnish wholesalers............ ransseaseny 23 21 25 28 30] 28 30 29 28 242 236
Tobaceo distributors....,........ tetsienae rreeeane 271 266 280 285 307 297 319 319 288 2,632 2,502
Dry goods, apparel wholesalers....... e ieranenanan 468 i‘gg} 507 491 45| 440 434 Tsg7 549 4,385 4,333
Clothing, furnishings ;' footuear wholesalers...... 145 0 184 182 156 136 151 T236 212 1,562 1,535
Dry goods wholesalers (general &nd specialty
lines_) PR Cemaene evaden erareanmeenns cennt - 192 183 194 190 187, 193 186 220 223 1,768 1,715
Paper, allied products Wholesalers....veesaeens “ee 313 294 310 302 312 291 287 323 310 2,742 2,723
Paper wholesalers..... L PSRN 268 252 265 258 271 250 250 279] 267 2,360 2,350
Amusement, sporting goods wholesalers T 83 96 99 101 104 111 119 125 912 856
0081 WHOLeSBLOTS v st vsevsannnsn s oo 120 102 106 105 103 109 99 106 102 952 902

T Revised

Merchant Wholesalers wotal and Group totals include data for some kinds of business not shown separately. . Detail may not add to
totals due to rounding.
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Table 1A.--SAMPLING VARIABILITY--MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALERS, BY KIND OF BUSINESS

Sampling error Sampling error
Sampling error of the ratio Sampling error of the ratio
of morithly dollar of salesin two of monthly dollar |[of salesin two
value of saleés consecutive value of sales conseeutive
Kind of business months Kind of business months
5 | 550 |55 | e | | 8| | e
X 1957] 19 Tom
February 1957 7| 1957|1957 February 1957
(percent) {percent) {percent) {percent)
MERCHANT WHOLESALERS, TOTAL...... 0.6} 0.7 0.4] 0.5 0.5 MONDURABLE GOODS, TOTAL:vvvesvenesenes 0.9 0.8} 0.7 0.9 0.7
DURABLE GOODS, TOTAL:ssvsisoneess teriees 1.1 1.4 1.0] 0.9 0.7 Grocery, confectionery, meat.icsivsus| 2 2 1 2 2
g General-line grocery... 2 2 2 2 2
AULOTOBIVE e ¢ v saennvnnsesnneoninnesnnsn 3t 3] 3] 3 2 ggz;:itzg;:i;ﬁ grocery. i’ g g g g
Automotive equipment ~tube. ... Srenienteer
utonotive equipment, tire-tube 303 A0 3 2 Meat, meat Productse. . s .c.. veee| 4 51 2 a4 3
Electrical, electronies, appliances..| 2 2 2 2 1 :
Electrn:.eal apparatus, supplies.....| 2 2 2 3 2 Farm products (edible)..... 3 3 3 3 2
Electrical appliances, TV, radio Poultry, poultry products 5 3 4 5 2
sets, electroniec partS..iscvevesis 2 4 4 3 2 Fresh fruit, vegetablesi..casaaa.s 5 4 4 3 2
Furniture, home furnishingS...eceosee. 3 3 4 4 2 N s
£ PR o Beer, wine, distilled spiritgs.......| 2 2 2 2 2
Home furnishings, floor coverings 4 4 & 4 2 B cer, alé N 3 % 3 5
Hardware, plumbing-heating goods.....| 2 3 3 3 2 Wine, distilled spiritS.icesiceens) 3 3 3 2 2
Herdware...... teeraraens erans . 2 3 3 3 2
Plumbing, heating equipment, Drugs, chemicals, allied products...| 2 2 2 2 1
SUPDLIES.covevnncanssnssvncassrsee] 3 4 4 4 2 Drigs {general and specialtylines)| 2 2 2 2 2
Lumber, construction materials.. 3 3 3 2 2 %niu:trial ?h:micals, explosives..| 5 4 5 4 2
Tanber, MiLIWOTK.«sssnvsen 5 A A 5 3 aint, Varnisheecessevesscscesnean] 4 4 3 3 3
Construction materials.... 3 3 3 4 2
Machinery, equipment,supplies. .. 2 3 2 2 2 TODACCO e asasonnsrse Cevsetensrsnsennen 2 3 2 2 1
Industrial machinery, equipment,

SUPPLieS.ctavettecesssancanecennnns 3 5 4 4 3 Dry goods, pparel.cceicesccsnsannass 3 3 3 3 2
Professional equipment, supplies...| 3 3 4 3 2 Clothing, furnishings, footwear...} 5 5 5 5 3
Service establishment supply houses|{ 5 3 4 4 3 Dry goods (general and specialty-

Metals, metalwork (except scrap).....| 2 3 3 3 3 1iDEE) eeeasncersrrenaanens eveesas] 6 6 6 5 3
Iron, steel and productSieeceeevess) 3 5 & 4 4 .
Paper, allied products.... 3 2 2 2 1
Nonferrous metalSeeescncsavaenscens| 3 3 2 4 1 Paper.s.. 3 2 2 2 1
Serap, waste materials...ciocevass .o 2 2 3 3 2
Iron, steel serapee... . | 3 3 4 4 3 Amusement, sporting gooGS.cisesreene 6 4 4 4 4
‘Waste materials.secssveccraneancsne] 4 4 8 6 3 Coal wholesalerSeseaoresoosasosssnas 5 6 6 6 2

Note: The above table provides approximate mea-
sures of the sampling variability of the dollar
volume estimates of sales and of the ratio between
sales for the two consecutive months specified. The.
ratio between sales for. two consecutive months gen-
erally has a smaller sampling error than the level
estimates in those months. These sampling errors are
themselves subject to sampling variability and thus
should be regarded as giving a general rather than
exact idea of the variability due to sampling. Dif-
ferences from month to month may be due to this error
in the estimates of sampling error. Differences may
also result from seasonal or cyclical fluctuation in
the sales of individual firms (see page 2, for state-
ment on nonsampling errors).

The sampling errors shown above can be converted
to a range by the following computation: Multiply
the sampling error by the estimate (whether it is a
dollar volume estimate or a ratio). Add and subtract
the resulting product from the published estimate.
The resulting range is expected to include the "ex-
pected value" (that is,the value which could be obtained
from a complete enumeration) about two out of three
times. Doubling +the sampling error and repeating
the above process will give a range which will in-
clude the "expected value" about 19 out of 20 times.

To illustrate the computation of these ranges for
monthly dollar volume estimates, .consider the esti-
mate made for all durable goods in March 1957. The
published estimate is $4,292 million while the sam-
pling error shown for this month is 1.4 percent (or
.014). Multiplying $4,292 million by .0l4, we obtain
$60 million. Thus, the chances are two out of three
that the "expected value" of the estimate is between
$4,232 and $4,352 million. Doubling the given sam-
pling error gives us the Llimits, $4,172 to $4,412
million, which will contain the "expected value" 19
out of 20 times.

As an example of the use of +these sampling error
data with ratios, consider the ratio of change from
February 1957 to March 1957 for all durable goods.
This ratio of change, cbtained by dividing %$4,292
million by $3,981 milliom, is 1.08 (it can also be
expressed as an g% increase). The sampling error of
this statistic is 0.7 percent (.007). Multiplying
1.08 by .007, we obtain .008 as the standard error
of the ratio. There is a probability of two Sut of
three that the ‘"expected ratio" is contained in the
range 1.07 to 1.09 while there is a pr ' .bility of
19 out of 20 +that the "expected ratio" is ontained
in the range 1.06 to 1.10. ’




Table 2.~-TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: UNITED STATES, 'BY KIND OF BUSINESS
SEPTEMBER 1957

Page 7

Sales*

Inventory, end-

Stock-sales ratios

Percent change of-month (at cost) percent)
S
Kind of business epte;;l;zg_]:%’] 9 mo. g:;:eniggsa ?ﬁz;n__
}-957 : Septenber [September | August
rom
Septenber | August 9 mo. peptember | August 1957 1956 1957
1956 1957 1956 1957
1956

MERCHANT WHOLESALERS, TOTAL.+vuavsosscossesncccarcerasosorcans 0 4 +2 +4 1 135 133 129
DURABLE GOODS, TOTAL«+uveseossevesososonniansnssosasssssnenssncossne -3 -2 -2 +7 +1 178 163 171
Automotive wholesalerS..... creennn [ +6 -1 +4 +6 0 199 203 194
Motor-vehicle distributors*.eeceiscesceeserss senneen +10 -6 . -6 +13 -4 134 133 131
Automotive equipment, tire-tube wholesalers.evsscevesimecscns s +8 -1 +6 +5 +1 215 219 209
Electrical, electronics, appliance distributors.cscessssasss +2 +8 -1 +2 +3 164 161 171
Electrical apparatus, supplies distributors.. e 45 48 -1 +2 +3 157 154 162

Electrical appliances, TV, radio sets, electronic parts,
AistributorSsescesevvenceonaorans e N -1 +8 0 +3 +4 173 169 180
Furniture, home furnishings wholesalers. 0 +3 0 +1 0 181 181 194
Furniture wholesalers®....s... I +3 -2 +1 ~1 -2 178 188 186
Home furnishings, floor coverings wholesalerS.sevesvescss -1 +5 -1 +2 0 183 178 197
Hardware, plumbing-heating goods wholes@lers..scssssrsscsees rees 0 +2 -2 0 -1 206 204 211
+3 +2 0] -2 -2 227 233 232
-2 +3 -3 +3 +1 186 177 191
-9 -9 =11 =2 =1 129 111 117
Tumber, millwork wholesalerS..csssescscenss -15 ~10 -16 -2 -1 -36 121 126
Construction materials distributors... crerenes -2 -8 -4 -2 ¢} 121 101 107
Machinery, equipment, supplies distributors...cseecescssasecacerss +2 =4 +3 +4 +1 188 177 175

Air conditioning, commercial refrigeration equipment,

Bistributors®esceseessescresnnsansrans P I -3 =17 0 -3 b 155 162 134
Commercial machines, equipment distributors*..... . +5 -8 +5 +4 +1 179 179 177
Industrial machinery, equipment, supplies distributors.. . +1 4 +2 +7 +2 184 159 165
Professional equipment, supplies distributors..sesecesase . +16 +3 +9 +5 -3 180 193 178

Surgical, medical, hospital supply houses%....... .o +12 +1 +9 -5 4 194 215 198
Service establishiment SUPPLY NOUSES.ceseacrenceressroroscvsrans +1 -6 +6 +12 +3 87 132 85
Metals, metalwork (except serap) distributors......... . 16 -8 -6 +42 0 241 162 219
Iron, steel and products distributors...e.csvececcsvens . ~16 ~9 -4 +48 +1 293 192 261
Nonferrous metals distributors.......:.. srvessanne eeresuanranes -18 -7 -9 +9 -2 106 89 103
Scrap, waste materials dealers...... eeerenina =13 =12 -9 0 ~1 €63 54 56
Iron, steel scrap dealerS...eescecens -11 -9 -5 +14 4 52 41 49
Waste materials dealers..... cosnrverasrannns ~-16 -17 =14 -13 +2 81 76 66
Jewelry wholesalers®.eiusuaees eeetseessransens tacesesusesssensene 4] +16 o 4] +5 237 247 253
NONDURABIEGOODS, TOTALcseenvescrsvanaens Cvearseasenatsaesaterran ’e +2 -5 +5 +1 +1 101 106 95
Grocery, .confectionery, meat wholesalers P +10 +1 +6 +1 1 71 76 68
General-line grocery wholesalers..... +10 +1 +7 +3 +2 94 100 91
Voluntary groups*..eceieseasss +14 8] +7 0 +3 86 95 84
Retailer-cooperative. +11 ~1 +12 +5 +3 85 88 79
Nonaffiliated®. .ciencenaas +8 =3 +5 +5 +1 109 113 108
Specialty-line grocery wholesalers... +8 +1 +2 4 0 68 69 65
Confectionery wholesalers...... . B +17 +8 +8 +14 +7 49 60 47
Meat, meat products wholesalerS.eecesececaaanens veaaeses eneans +11 4 +12 -3 0 18 23 18
Farm products (edible) distributors..... oo +9 -9 -3 -9 +4 21 24 19
Poultry, poultry products distributors . +15 -3 =2 -8 +2 21 26 20
Fresh fruit, vegetable wholesalerg....... sesrseeennse veseenan . +5 -13 -ty -10 +6 21 23 18
Beer, wine, distilled spirits wholesalerS..ecescravaveones cesane +4 -10 +3 +1 +2 118 119 106
Beer, ale distributors.cceessracrens +h ~19 +2 -7 -3 62 66 51
Wine, distilled spirits wholesalers.icsesrosvincses + -2 +3 + +4 161 162 160
Drugs, chemicals, allied products wholesalers...eceesvsrscoccsses +14 +7 +7 +7 +3 133 136 129
Drug wholesalers (general and specialty lines)... 17 +9 +9 +10 +4 150 153 145
Industrial ctemicals, explosives wholesalers..... +11 +4 +4 -3 +1 89 95 89
Paint, varnish wholesalers..... tresassevesassanns Wy -3 +3 +2 0 148 159 141
Tabacco AistribUtOrS. seecrsecerorceosssonsssessearorsstassasasses +5 -10 +5 + + 63 66 54
Dry goods, apparel wholeSalerSs.ecsssssacssssscss [ T +5 -3 +1 -2 =2 173 184 176
Clothing, furnishings, footwear wholesalerS.sseeesss verenn +3 ~10 +2 0 -3 173 189 172
Dry goods wholesalers (general and specialty lines). ceiaes +1 +1 +3 +3 -3 157 153 154
Piece gOOAS CONVETLEIS%+vaeiorsssesesassiosssarcnasssrcersovese +6 +3 -1 -14 ~1 204 232 236
Paper, allied products wholesa@lerS.eessacesaces verens 0 ~4 +1 +3 =1 112 114 108
+1 A 0 +2 -2 109 113 106
+h -2 +5 +10 +1 132 123 126

....... e +6 -10 417 0 0 153 153 (140"
Other nondurable goods wholesalerS....evseasecsssrsnss fees +5 =5 +8 +3 +1 102 ENEN __95
Amusement, sporting goods wholesalers.. cevane +8 +5 +7 +14 -2 158 152 165
Book, magazine, newspaper wholesalers%.. erensess +20 =7 +15 +19 Q 128 131 119
Coal wholesalers..ss... seees . ceende -14 ~4 +6 -2 +8 136 121 132
Farm supplies ‘wholesglers#.eeevessvrors e +5 0 +6 =3 +6 112 129 i1l

* See text, page 2.

2 See page 10 for August 1957 revisions.




Pege 8

Table 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS:

SEPTEMBER 1957

BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

Kind of business and geographic division

Sales?

Percent change

Inventory,
end-of-month

(at cost)

‘Stock-sales ratios

{percent)

(See map page 9) September 1957 9 mo. Percent change, .
from-—- 1957 Sept. 1957 from-- September |September |August
September | August gr:; . September | August 1957 1956 1957
1956 1957 1956 1956 1957
MERCHANT WHOLESALERS, TOTAL......-s.. Crensennann caeees [P 0 e +2 +4 +1 135 133 129
New Englandessssressoseescas fereeses rerarenenia seraraee rderaeeaas 42 -3 1 +3 +1 136 131 129
Middle Atlantic...... . +1 ~4 +2 2 0 118 114 112
East North Centrale.....von. N +1 -4 0 +6 +1 124 122 118
West North Central........ . +8 -2 +3 0 +1 133. 146 130
Sowth Atlantic...... . +h -2 +4 +3 +5 155 148 144
East South Central.. . +2 -5 +7 0 -3 164 168 163
West South Central.. . +5 =11 +8 +11 0 166 156 152
Mountain.....ee... .- +2 -8 +2 +9 +3 138 137 127
Pacific.iececenceaaenns N hraceaseaas +1 -3 +2 +6 0 146 138 140
Automotive equipment, itire-tube wholesalers...eseveescasssess . +8 ~1 +6 +5 +1 215 219 209
New England.ccescvensvnsas +5 -2 +9 +3 + 241 245 228
Middle Atlantic. ~2 -2 +6 0 -4 221 192 212
East North Central. + by +9 +2 +1 142 161 138
West North Central. +20 (¢] +11 +8 -1 245 272 251
South Atlantic....... -4 -2 +4 +5 0 239 222 233
East South Central... +13 -1 +8 +12 +3 223 229 220
West South Central.... +16 -7 +6 +7 +3 232 262 213
Mountain. ceeees 430 4 +11 (x) x) (X) () (x)
Pacific..... teesecreesnannanreas [ teasesrsesrsecnninne +4 42 +4 -9 -3 227 240 233
Electrical apparatus, supplies distributors....ceeeceeseceses raenuse +5 +8 -1 +2 +3 157 154 162
New England......... ferrbenrrenene reeanas X) 10 ) ) 41 168 140 183
Middle Atlantic...... -5 +12 -1 +6 +2 154 31 153
East North Central.... +9 +4 -7 +5 +3 149 151 158
West North Central. + +7 +2 +2 +3 179 184 194
South Atlantic..... +12 +7 -2 -1 +7 151 151 152
(x) -3 (x) x) +8 212 x) 189
+14 ] +1 ~2 3 178 207 186
+15 +5 +7 x) (x) x) x) (X)
................................... -1 +9 +1 -8 +3 140 150 149
Elect. appliances, TV, radio sets, electronie parts distributors... -1 +8 0 +3 +4 173 169 180
Middle Atlantic...evacvvenann teaedmennanresracnens tsesusesanrense -4 +7 0 -1 +8 169 162 175
East North Central.civeeeeseiiesionanassoannsrnosonssasnnnansonnnns 0 +7 -1 -3 +1 166 171 191
West North Central. . <10 -3 -9 -1 +7 178 168 168
South Atlantic..... . +9 -1 +6 +13 +3 188 198 188
West South Central, cerveaen . -2 ~11 ~7 +8 +6 215 172 177
Pacificiiiruiannnn carnsssseseceens tamnarearessacensenes erreanens +1 +7 +6 +16 +4 204 201 222
Furniture, home furnishings wholesalers. o] +3 0 +1 0 181 181 194
New Englandevessesesss -19 -19 -2 ) @) ) ($3) x)
Middle AtlantiC.scecnesnn +3 +5 +1 ~5 -2 165 171 198
East North Central....... +6 +1 +4 +6 -1 162 165 175
West North Central....... +10 +1 +6 0 -1 150 169 157
South Atlantic...... +11 +4 -1 +11 +4 210 192 | 205
West South Central, +12 +7 0 -5 -2 201 198 206
Mountain. ceeeneans -18 -9 -5 x) {x) (x) (x) (x)
PaCIfiC s eerrearennnnsniansasiensestrsasasossasnccansions -8 -1 -1 +5 +3 186 164 178
Hardware wholesSalerS.vevecesscesscens treesrerarenaaes cereassrenes +3 +2 0 =2 -2 227 233 232
New Epgland..eveeess -2 +9 +4 +6 +2 173 165 184
Middle Atlantic +10 +4 =3 +10 +3 217 214 227
East North Central... . +3 +9 ~1 -6 -4 204 219 216
West North Centraliisiecvaisisaans. +4 +2 ¢] -5 -2 221 241 233
South Atlantic..eeevane -1 0 +1 4 -2 251 244 263
East South Central..... 0 =7 -2 -6 -3 217 235 212
West South Central., +1 4 -2 +2 -1 278 275 265
Mountain. .eeseresses -12 +1 -5 x) xX) (x) (x) {x)
Pacific....cceans -10 -6 <1 -6 -4 247 237 237
Plumbing, heating equipment, gupplies distributors... -2 +3 ~3 +3 +1 186 177 191
New England.... -15 +1 ~8 x) + 272 204 254
Middle Atlantic..... .o -9 +2 -5 -2 -1 16l 152 163
East North Central.. [N +3 +A -3 +16 -1 159 143 170
West North Ceniral.... +6 +12 -3 -2 -3 192 186 188
South Atlantic....... ~-13 -9 0 x) +1 179 171 165
East South Jentral.. . =15 +6 -9 -t [} 131 116 137
West South Central . +16 -1 +2 -10 +1 248 305 247
Mountain. seeesanin. . . . -5 -5 -6 (x) (x) (X) X) (X)
PacifiCieanevencaaan renentrenaan temesesnaae teeaanaeenneannne cera +6 +11 -4 -4 +3 187 207 183
Lumber, econstruction materials distributors.. =9 =9 =11 -2 =1 129 111 117
New England..... Ceienans x) 0 xX) +5 =3 98 94 %
Middle Atflantic... -4 14 ~11 -5 0 135 119 117
East North Central.. ~12 -5 -12 -12 -3 111 108 102
West North Central... ~1 -1 -9 -3 -8 112 116 127
South Atlantic.... -1 ~10 -3 0 +2 144 137 120
West South Central -3 <11 -3 by +3 120 120 110
PacifiCicveneeioncanarneanns raee e reesenan teasesnssareses ~19 =12 -18 +10 +3 112 80 96

See Page 10 for footnotes.
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Teble 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS--Continued

SEPTEMBER 1957

1
Sales ;gfﬁgﬁg{h Stock-sales ratios
Percent change (at cost) (percent)
Kind of business and geographic division i N
(see map page 9 Sept. 1957 9 mo. Percent change,
from— ) ;zg; Seopt. 1957 from-- Sept. Sept. Mug.
Sept. hug. 9 mo. Sopt. aug. 1957 1956 1957
1956 1957 1956 1956 1957
Industrial machinery, equipment supplies distribuborS,:......... ees +1 4 +2 +7 +2 184 159 165
Fast North Central. . iiiusicnensennsnrncnrennnsnanns . A ~5 +1. ~4 +2 145 128 133
Vest North Central. oo (X) ~14 (x) -5 -2 136 192 146
South Atlantie....... .. -8 -18 +8 +24 +2 149 137 128
West South Central,.. P .ee +1 -6 +4 +18 +1 184 156 170
PacifiCecisenecrainennas. tereisaseeneanes teesaseserenasoe tesseven -4 -5 -5 +14 +2 187 154 187
General-line grocery wholesalerB....veeesoranon. e s aaay Ceeane +10 +1 +7 +3 +2 94 1600 91
New England........ . . +9 ra +6 ~4 1 101 110 98
Middle Atlantic... . . +12 -3 + +3 -1 93 99 94
Eagl North Central. +11 +2 +7 +2 +3 87 95 85
West North Central. ves +10 -1 +4 +5 +4 a7 92 82
South Atlantic..... +6 -4 +5 +2 +4 100 108 95
Eest South Central. +15 =5 +7 +7 +3 107 114 99
West South +5 +3 +8 +4 -1 118 122 118
Mountain. ... -8 ~14 6 -2 +2 121 117 101
Pagific,..... +22 +2 +15 +10 -2 72 82 76
Specialty-line grocery WhOLeSalerS.i....ee.ersyoernsn.. +8 +1 +2 -l Q 68 €9 €5,
Middle Atlantic....eeenvunrn.. -13 -3 -1 -6 =1 67 62 67
East North Central.. . +2 -10 +6 +7 +2 71 T 58
West North Central.. . +18 -6 0 +10 -2 49 52 50
South Atlantic.... . +2 -4 +4 x) x) (x) (x) [0:9]
Pacific.......u,.. reeiaeenan Se ket ataneeasaanraas teeeaas -3 ~-10 -2 -15 -3 68 78 68
Fresh fruit, vegetable wholesalers, +5 =13 =4 =10 +6 21 23 18
New England......... Crerenrsia. . . . . 0 ~27 +2 -1 +13 13 14 9
Middle Atlantic... crves . 4 =20 -2 =10 +4 11 12 9
East North Central........ +7 -12 -1 +12 +7 22 23 19
West North Central..... x) -8 (x) -1 +7 32 46 31
South Atlantic.i....... +22 -3 +1 -5 +22 17 21 14
West South Central.,. +5 ~9 ] +1 +9 21 21 16
Mountain. . ..ves,v... 49 -17 -15 (x) +8 22 29 18
Pacifice...vinn.... reereseteneetniaiiga, . +8 -9 -2 ~11 +3 25 30 24
Drug wholesalers (general and specialty-1ines)....... rveen crrennes +17 +2 +9 +10 % 150 153 145
New England.... +9 +11 +7 x| (X) (X) (%) (x)
Middle Atlantic..... .e +12 . #16 +7 +1 +5 152 160 156
East North Central.. . +13 +6 +8 +9 +2 155 156 158
West North Central.. . +18 +10 +8 17 +11 163 161 156
South Atlantiec.... +13 +2 +8 +18 +6 187 184 181
East South Central . +9 =1 +9 ¢} +7 206 237 189
West South Centrale..e.iveeiivene..... . +17 0 +9 +21 +1 187 181 180
Mountain......... . -1 +6 +5 +15 +7 203 140 201
Pacific. i iiiiinienriennnnnns, teceesasensan teresrarecnanan +12 +1 +9 +13 +5 161 158 153
Tobaces AistriDUBOTBats s tasennennrsrennannsnsennnrns sevaraaere +5 =10 +5 +4 +4 63 66 54
New England,...... . . +10 =15 +7 +12 -2 57 56 53
Middle Atlantic... +1 -13 +6 +6 +6 75 74 60
East North Central. +11 ~9 +7 +9 +5 56 59 49
West North Central. . +4 ~6 +3 -2 +2 63 68 54
South Atlantic..... B “ee +10 -5 +8 +3 +3 58 61 52
West South Central. +6 -10 +5 +9 +5 72 75 61
Mountain..........,. . +5 -12 +5 (x) (x) (x) (x) (x)
Pacific..e....... s . +12 -5 +8 (x) (x) (%) (x) (x)
Dry goods, apparel WholesalerS.......eeeeeessnse..s. [ seriaae +3 ~3 +1 =2 -2 173 184 176
New England........... . P +3 -9 +1 -12 -2 146 156 132
Middle Atlantic..... +7 -2 +3 -2 -3 177 176 180
East North Central,. (X) +9 (X) +7 -6 147 189 162
Weat North Central.. (x) +9 (x) -6 1] 179 207 183
South Atlantie.,... .o 0 -2 4 0 =15 200 224 222
West South Central. .. +12 =17 ~2 (x) +1 171 213 134
Pacific......... Heesaesenatanenceraaaas cersrsenseanas cesen +17 -8 +7 ~-12 +3 142 173 153

X Withheld due to extreme variation ui* reported data.

1 See text, page 2

2 Percent changes shown in Teble 2, August 1957 report, for farm products (réw waterials)merchants should be changed from +17 to +1 in column
"August 1957 from August 1956;" from +16 to +1 in column VAugust 1957 from July 1957;" and from +22 to +19 in colwmn 8 months 1957 from
8 months 1956, The August 1957 stock-seles ratio should be changed from 97 to .118.




DESCRIPTION OF KINDS OF BUSINESS

11 kinde of business in which merchant wholesalers operate are represented in
this survey. The kinds of business shown in this report parallel broad clas-
sifications used in the 1954 Census of Business covering wholesale trade. Fach
establishment in this survey has been assigned a kind-of-business classification
based upon ite trade designation and an analysis of its.sales by cotmodity lines
as reported to the Bureau of the Census. A description of each kind-of-business
clagsification in this report is given below.

DURABLE .GOODS

Automotive vholesalers

Motor-vehicle distributors.--Merchant wholesale establishments primerily en-
geged in selling nev end used passenger sutomobiles and similar motor vehiecles,
rosd-type trucks, truck-tractors, busses, 4railers, and semitrailers to dealers
or to fleet operators, indusirial accounts, and to commercial users. Dealers in
road-type trucks, truck-tractors, and truck-trajlers are ineluded here on the
basis of kind-of-goods sold.

Automotive equipment, ‘tire-tube wholesalers.--Merchant wholesale establish-
mente-—irequently referred to as jobbers in this trade--primarily engaged in

selling automotive equipment, acecessories, parts, tires, tubes and garage equip-
ment and tools.

Electrical, electironics, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchant wholesale establishments
selling a genmeral 1line of electrical goods such as electrical equipment  and
apparatus; wiring supplies and construction materials; lighting fixtures and
lemps; radio and television sets and accessories; electric refrigerators and
other electricel appliances and specialties; and electronic parts and equipment;
and those primerily engaged in selling such -electrical equipment and apparatus;
wiring supplies and construction materials, and lighting fixtures and lamps, as
conduits and fittings, interior wires and cables, wiring devices, safety swiiches,
poles, crossarms, pole-line hardware, outside wires and cables, residentiel,
commercial, and industriel lighting fixtures, and i and £l it
lamps. Estsblishments specializing in the sale of électricel prime movers and
other electrical power eguipment for the generation, transmission, or utiliza-
tion of electric energy are also included.

Electrical applisnces, TV, radio sts, electronic parts distributors.--Merchant
wholesale establishments primarily engaged in Belling such electrical appliances
and specialties as radio and television sets, dish washers, electriec refriger-
ators, electric ranges, washing machines, ironmers, radio and television parts
and ies, home , sewing machines, hot water heaters, electric
irons, percolators, clocks, holplates, vacuum cleaners, ete., and electronic

‘tubes, electromic replacement perts and accessories, and transmission and sound
equipment.

Furniture, home furnishings wholesalers
Furniture wholesalers.--Merchant wholesale establishments primarily engaged in
gelling home or office Purniture--wooden, metal or other.
Home furnishings, floor coverings wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling Tiousenoia china, glassware, and ear '
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3
floor coverings (carpets, rugs, linoleums, ete.); antique home furnishings; and
miscellanecus home furnishings such as brooms, brushes, curtains, draperies,
pictures amd picture frames, window shades, kitchen utensils, phonograph records,
and musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardwere wholesalers.--Merchant wholesale esteblishments selling ageneral line
of merchandise sufficiently broad to service retail hardware stores and the hard-
ware departments of other outlets—-general-line hardware wholesalers; and estab-
lishments primarily engeged in selling builders hardware, heavy hardware, shelf
or light hardware, end hardware specialiies such as tools, cutlery, bolts, nuts,
rivets , screvs, padlocks, keys, and the like--specilaty-line hardware wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-~
1iShments primarily engaged inselling plumbing and heating equipment and supplies
such as plumbing fixtures, including sanitary ware; steam and tot water heating
boilers, radiators, perts, ant fittings; stoves, ranges, furnaces, and other
types of heating apparatus (except electric); oil burners; gas appliances and
supplies; plumbing pipe, valves, and fittings; and plumbers brass goods.

Lumber, construction materials distributors

Lumber, millwork wholesalers .—-Merchant wholesdle establishments primarily en-
gaged in selling lumber and millwork such as rough, dressed, and finished lumber;
sheathing, siding, flooring, shingles, plywood, veneers, doors, sashes, frames,
interior woodwork and trim.

Construction materials distributors.--Merchant wholesale esteblishments pri-
marily engaged in selling such construction materials as brick, tile, and terra
cotta; cement, lime, amd plaster; puilding glass; send, gravel, and crushed stone,
resdy-mixed concrete; roofing, siding and insulationj and -stone, slate, concrete
products, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment distributors.--Merchant
wholesale esteblishments primarily engaged in seiling commercial refirgeration
equipment (including electric) such as refrigerators, display cases, freezers,
dispensers, water coolers, food locker equipment; and those selling air con-
ditioning and ventilating equipment and supplies, including fans, blovers, and
accessories. Establishments specializing in the sale o commercial refrigeration
components and accesscries are also inciuded ‘in this classification.

Commercisl machines, equipment distributors.--Merchant vwholesale establishment
primarily engaged in selling office machines and equipment (except furniture)
such as adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, china, glassware, silverware, linens, and re-
iated items; store machines and fixtures such as displey fixtures, shov racks,
pricing equipment, cash regisiers, scales, meat slicers and grinders, coffee
grinders, etc.; and such related equipment as florists!' supplies, theater supplies
and equipment, and./parking meters. Establishments primarily engaged in selling
to users are included, as well as those selling to dealers.

Machinery, equipment, supplies distributors--continved

Industrial machiner¥l equipment, supplies aistributors.--Merchant wholesale
establishments primarily engaged in Belling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments selling
industrial mechinery; indusirial belting, hose, and packing; machine tools, mine
and mill supplies; oil well and oil refining supplies; printing machinery and
supplies; industrial rope, cordage, and twine; industrial materials, handling
equipment; power tramsmission equipment; and machinery and equipment for such
industries as food products, wocdworking, shoe manufacturing, tenning, textile,
and paper and pulp.

Professional equipment, supplies distributors.—-Merchent wholesale establish-
ments primarily engaged in selling dentasl supplies {chairs, sterilizers, cabinets,
instruments, dental gold and alloys, waxes, ieeth, and the 1ike); religious
supplies {church goods and religious eriicles suchas statuery, vestments, fonts,
candles, religious pictures, calendars, literature, etc.); school equipment and
supplies (desks, blackboards, chalk, rulers, wall and globe maps, etc.); optical
goods; surgical, medical, hospital supplies, and equipment; artists supplies;
engineering instruments and supplies; and supplies for other professions.

Surgical, medical, hospital supply houses .~Merchant wholesale establish-
menté primarily engaged in selling surgical and medical instruments; doctors
apparatus and equipment; orthopedic eppliances; artificial 1limbs; operating
room and other hospital equipment; X-ray machines and accessories and other
seientific ingtruments used by physicians and in hospitals.

Service establishment, supply houses .—-Merchant wholesale esiablishments pri-
maTily engaged in Seliing barber B&n ‘beauty supplies; leundry, dry cleaning
equipment, supplies (washing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, merking equipment, etc.); shoe service
supplies and equipment; undertakers supplies (caskets, burial vaulis, burial
garments, embalming chemicals and preparations, and other morticians and funeral
equipment); upholsterers supplies (fabrics, leather and £illings, and other types
of supplies used in the upholstery trade); and miscellaneous service eguipment,
such as janitors' supplies, furriers' supplies, bootblack's supplies, and hat
cleaners’ supplies.

Other machiner, equipment supplies distributors (not shown separately in
accompanying  table) .--Merchant Tholesale establishments primarily engeged in
selling {a) transporistion equipment such as aireraft .and aeronautical equip-
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other tremsportation equipment and supplies; {b) copstruction machinery, equip-
ment such 85 road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and vinches; and related construction equipment as preumatic
hammers, concrete construction clamps and forms, scaffolding, chutes, and wheel~-
‘barrows—-but not comsiruciion materials, and {c) farm-garden machinery, equip-
ment {ineluding tractors) used in the preparation and maintenance of the soil,
the planting and harvesting of crops, and other operations and processes per-
taining to agriculture; dairy machinery and equipment, such as milking machines
and cream separators; poultry equivment, suches incubators, brooders, and feeders
and irrigation equipment.
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Metals, metalwork {except scrap) distribuiors

Iron, steel, and products distributors..-Merchant wholesale establishments
usually referred 1o as steel wareh primarily in selling iron and

steel products such as semifinished forms and shapes, plates, sheets, strips,
bars, structural shapes, piling, naile, tubular producis, wire producis, forg-
ings and castings. Steel warehouses of firms operating steelworks and rolling
nills are also included here.

Nonferrous metals disiributors, vholesale establishments primarily
engaged in selling nonferrous metals and metalwork such as aluminum, copper, tin,
brasg, lead, and zinc.

Serap, waste materials dealers

Iron, steel scrap dealers.--Marchant wholesale esteblishments primarily en-
gaged In assembling, breaking up, sorting, and selling all forms of iron and
steel serap. :

Waste waterials deslers.--Merchant whplesalé establishments primarily engaged
in assembling, sorting, and selling such wasté materials as nonferrous serap
metals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and other
waste and salvage wateridals. Scrap iron and steel may be handled as secondary
lines.

Jeve: wholesalers

Jewelry wholesalers.-~-Merchant vholesale establishments primarily engaged in
selling a general-or specialty-line of jewelry such as clocks and watches 3 pre<
cious stones and metals; watch materials, jewelers supplies; costume jewelry;
and miscellaneous itews -such as silverware, plated ware, wedals, trophies , semi-
precious stones, and insignia. :

NONDURABLE GOODS

Grocery, confectionery, weat wholesalers

General-line grocery wholesalers.--Merchant wholesale establishments handling
a general line of dry groceries and processed foods usually sold in retail gro-
cery stores, such as canned foods, flour, sugar, coffes, tea and spices, as well
as -such nonfood items as household chemicals, soaps and detergents, paper prod-
ucts, brooms, brushes, etc, Voluntary group wholesalers, retailer~cooperative
warehouses, and cash-and-carry depots are ineluded, as well as nonaffiliated
general-line grocery wholesalers,

Specialty-1ine grocery wholesalers.--This classification includes two general
types of merchant wholesale estabiishments: Those handling a combination.of
grocery items, no one item predomonating, but not a sufficiently broad 1iné of
commodities -to be classified as “general ‘Line"; and those primarily engaged in
Selling -‘specialized lines of groceries and related products, such as camned
foods; coffes, tea, and spices; dairy products; dried fruits and nuts; frosted
and frozen foods; fish and seafood; bakery products 3 packaged breskfast ‘cereals;
flour; cooking oils and shortening; and soft drinks, N

Confectionery wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling candy, chewing gum, popeorn; -potato chips, salted muts, fountain
fruits and syrups, and related items. Cigare, cigarettes, and other products
are also frequently handled as-secondary lines.

Meat, meat products wholesalers.--Merchant wholesale establishments primarily
engaged in selling fresh, frozen, cured or processed (but not canned) meats,
lard, and other edible meat 'products. Secondary lines such as butter, cheese,
oggs, dressed -poultry, vegetable shortening, and canned wmeats are frequently
handled.

Farm produets (edible) distributors
Poultry, poultry products distributors.--Merchant wholesale establishments

primarily engaged in selling live ar dressed poultry, eggs, and related products.
Establishments primarily engaged in dressing poullry are considered manufactures.

Fresh fruit, vegetasble wholesalers.--Merchant wholesale establishments pri-
marily engaged in seliing fresh fruits, vegetiables, berries, melons, and related
items.

Beer, wine, distilled spiriis vholesalers

Beer, ale distributors.--Merchant wholesale establishments primarily engaged
in ‘selling beer, ale, porter, stout and other fermented wmalt liquors, Soft
drinks, confectionery, tobacco, wines, and spirits ‘are frequently handled as
secondary lines. : .

Wine, distilled spirits wholesalers.--Merchant wholésale establishments pri-
marily engaged in seliing wines, whiskey, gin, rum, brandy, and other spirits,
including neutral spirits and ethyl aleohol used in blending. Merchants who
bottle and sell wines and distilled spirits manufactured in bulk by others,
liquor departments of drug wholesalers, and State-operated wholesale outlets are
included. State depots primarily engaged in supplying State liquor stores, how-
ever, are not included in wholesale trade,

Drugs, chemicals, allied products wholesalers
Drug wholesalers {general and specialty lines)

General-line drug wholesalers {not -shown separately) v—-Merchant wholesale

ostablishments engaged in seliing & full 1ine of drugs, pharmaceuticals, pro-
prietary medicines, druggists rubber goods, cosmetics, toiletries, drug sun-
dries, and related merchandise, Cooperatives and voluntary group wholesalers
handlking & full lineof drugs are also included in this elassification. Liquor
departments of drug wholesalers, however, axe included with "wines and distilled
spirits wholesalers."

Specialty-line drug  wholesalers (not shown separately).--Merchant wholesals
establistments primarily engaged 4in selling proprietary medicines, toilet
preparations, and articles suchag drugs, perfumes, cosmeties, powders, shaving
preparations, toilet scap, dentifrices, combs, brushes,mirrors, medical glass,
bandages, rubber goods, and antiseptics.

Drugs, chemicals, allied products wholesalers--Continued

Industrial chemicals, explosives wholesaleérs.--Merchant wholesale establish-
ments primarily engeged in selling such industrial and heavy chémicals as coal-

tar chemicals, plastics, compressed and liquefied gases {except LP gas), acids,
emmonia, soda, industrial alcohols, explosives, dyestuffs, naval stores, etec.
Concerns primarily engaged in selling pyrotechnics and ammunition for swall arme
are included in *Amusement and sporting goods wholesalers., "

Paint, varnish wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling paints, varnishes, lacquers, enamels, calcimines, shellae, and
stains. Glass, wallpaper, painters supplies, oils, chemicals, and related prod-
ucts are frequently handled as secondary lines.

Iobaceo distributors
Tobaceo distributors.--Merchant wholesale establishments primerily engaged in
selling manufactured tcbacco products such as cigars, cigareties; chewing and
smoking tobacco, and snuff, Confectionery, smokers articles, rasor blades, play-
ing cards, ete., aré frequently handled as secondary lines,

Dry fgoods, apparel wholesalers

Clothing, furnishings, fookwear Wholesalers..-Merchant wholesale establishments
primarily engaged in selling men’s, boys' clothing, and furnishings {including
suits, coats, overcoats, work clothing, hats and caps, shirts, ties, and under—
wear); vomen's, children's clothing, furnishings, and accessories (including
suits, dresses, and skirts); furs and fur clothing; millinery, millinery supplies;
shoes and other footwear; work clothing; and related iines.

Dry goods wholesalers (general and specialty lix;ss)
General-line dry goods wholesalers (not shown separately).--Merchant whole-

sale establishments engaged in s8lling a diversified combination of lines
usually sold in reteil dry goods and general merchandise stores, including
piece goods, home furnishings, work clothing, dresses, infants' wedr, no-
tions, and hoslery, Men's and women's clothing, furnishings, end millinery
frequently constitute secondary lines,
Speeialty-line dry goods wholesalers {not shoun separately).-~Merchant whole-
sale establi ts primarily in selling hosiery, underwear, piece
goods, knit and lace goods, fancy linen and needlework and notions (thread,
tapes, needles, pinms, buttons, hair accessories, zippers, and shoe laces).
Plece goods converters.--Merchant wholesale establi ts which purch tex—
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on a contract basis, and sell to the eutting-up trade, garment makers 2
wholesalers, or retailers. Converters operating bleaching, dyeing, and finish-
ing plants are not considered .as merchant wholesalers,

Paper, allied products wholesalers

Paper wholesalers.--Merchant wholesale establishments primarily engaged in
selling wrapping paper and other coarse paper; fine paper (writing papers, re-
production paper stock, cover, text, thin, and other fine papers); nevwsprint and
book paper; paperboard;and converted paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps. .

Stationery, wallpaper wholesalers, ~-Merchant wholesale establishments primarily
engaged in -selling commerclal and social atationery, including envelopes, type-
writer and mimeograph paper in cut sizes, file cards and folders; and office
supplies such as pens, pencils, writing inks, carbon paper, paper clips, type-~
writer ribbons, greeting cards, and erasers; and embossed and printed wallpaper
faor use in covering or decorating interior walls and cellings.

Farm products (raw waterisls) merchants

Farm _products (raw waterials) merchants,--Merchant wholesale establishments
primarily engaged in selling cobton, grain, hides, skins, raw furs, livestock,
leaf tobacco, wool, mohair, horses and mules, end other inedible products such
as broomeorn, moss, hair, feathers, bristles, .and fibers. This classification
includes merchants (including terpinal elevators) primarily engaged in selling
raw farm products in marketing centers. Dealers buying such products direct
from farmers and assembling them at local production points are classified as
"assemblers” and not included here.

QOther nondurable goods wholesalors

Amusement, sporting goods distributors.--Merchant wholesale establishmentspri-
marily engaged in selling cameras and photographic goods {cameras, parts, and
accessories, projection apparatus, enlargers, developing and printing room appa-
ratus and accessories, sensitized unexposed photographic suppliesand equipment);
sporting goods .(toys, games, novelties, firevorks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil~
liard and bowling equipment and supplies; and ‘hobby goods.

Book, magazine, newspaper wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling books, magazines, periodieals, newspapers, and related
1tems.

Goal wholesalers.--Merchant wholesale establist ts priwarily in sell~
ing bitumious coal, anthracite coml, and ccke. This includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--Merchant wholesale establishments primarily en~
gaged in selling mixed and other feeds; fertilizers, fortilizer materials, and
agricultural chemicals; seeds (farm, garden, and flower); and miscellaneous farm
supplies such as hay, straw, and alfalfa.

Merchant wholesalers, n.e.c.—~(Not shown separatelyin the accompanying table.)
Merchant wholesale establishments primarily engaged in selling petroleum prod-
ucts, eut flowers and potted plants; forest products except lumber; inedible oils
and fats; textiles and materials other than dry goods; industrial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
products not elsewhere classified; and establishments handling e line of mer-
chandise too broad to be ineluded in any of the classifications outlined above.
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SALES AND INVENTORIES

Sales

October 1957 sdles' of merchant wholesalers " were
estimated at $10.7 billion, an’increase of ‘9 percent
over Septenber 1957, but 4 percent below October. sales
a year ago. Cumulative sales for. the first 10 months
of 1957, totaling $99.0 billionwere 1 percent higher
than in the comparable period of 1956.

Durable goods +trades, with sales of $4=5 billion
in October 1957, showed & 7 percent increase over
the previous month butbt an 8 percent decline from a
year ago. The nondurable goods trades, with October
sales of $6.2 billion, were up 11 percent over Sep-
tember but down 2 percent from last QOctober. For ‘the
year to date, sales in the nondurable- goods trades
were up 4 percent over —the first 10 months of 1956
while sales in the durable goods . trades were off 3
percent during the same period. i

Wine, distilled spirits wholesalers, up seasonally
22 percent, indicated the largest gain over Septem-
ber sales., Other 7large increases were reported by
wholesalers of home furnishings, floor coverings
(20%), farm products (raw materials) (19%), and
poultry and poultry products (18%). -Substantial de~
clines from - year-ago sales were reported by iron,
steel scrap dealers (37%), waste materials dealers
(26%), iron, steel products distributors: (26%), and
farm products (rav materials) merchants (23%). The
principal increase over October 1957 sales was regis-
tered by poultry products distributors (28%).

All geographic divisions registered increases over
previous month salesbut reported declines from year—
ago sales. The principal gain over September sales
(13%) was noted by the  East South Central Division,
while the sharpest drop from last October (7%) was
shared by the East and West South Central Divisions.

Inventories

Inventories of wholesalers at +the end of October
rose slightly (1%) over September and were up 1 per-
cent above stocks on hand a year ago. Durable goods
stocks declined slightly (1%) during the month but
were 4 percent higher than stocks a year ago. Non-
durable goods stocks, however, increased 2 percent
from their September 30 level but declined 2 percent
from year-ago inventories.

The October 1957 stock-sales ratio of 125 percent
for all merchant wholesalers was 11 points below the
September ratio but 6 points above +the ratio for
October 1956. The October stock-sales ratio for

durable goods was 165 compared to the nondurable goods
ratio of 9%.

Most trades reported 1little or no change from pre-
vious month inventories. Notable changes were the
increases reported by farm supplies wholesalers (10%)
and wine, distilled spirits wholesalers (11%). Com-
pared with last October, substantially higher inven-
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tories were reported by iron,; steel products distri-
butors. (22%); book, magazine, newspaper wholesalers
(180), industrial machinery, equipment distributors
(1), and amusement, sporting goods distributors -
(11%). The Ilargest decline " was indicated by farm
products (raw materials) merchants (21%).

By geographic divisions, changes from September 1957
inventories were relat:.vely slight (2% or less). Com-
pared with a year ago, stocks were 10 percent higher
in the Pacific Division. However, all other divisions
indicated smeller changes ranging from a 5 percent
increase in the East North Central Division to a 4
percent decline in the East South Central Division.

General

This report includes monthly dollar volume esti-
mates of saleg of merchant wholesalers by kind of
business - from January 1956 through October 1957.
These date are based on a probability sample repre-
sentative of all merchant wholesalers in the country.
A description of this sample and approximate measures
of the reliability of the data are included on pages
2 and 6. Also included in this report are sales and
inventory trends and stock-sales ratios by kind of
business, for the United States as a whole and by

" geographic division.

For sale by the Bureau of the Census: single copy—10¢, annual subscription—§1.00.
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DESCRIPTION OF SAMPLE; ESTIMATING PROCEDURE, AND RELIABILITY OF THE DATA

1. Scope of Survey

This survey is limited to merchant wholesalers, which constitute
the ‘major portion of the broad field of wholesale :trade; and excludes
other . types of -wholesale trade- such-as manufacturersisales: ‘branches
and sales offices; peiroleum bulk stations; agents..and brokers and
assemblers of farm products. All kinds of business in'wvhich  merchant
wholesalers.operate .dre represented -in’this . survey.: :

Merchant wholesalers ‘are defined in the Standard Industrial Clas-
sification Manual issued by ‘the Bureau of: the Budget, Executive Office
of the President; ad 'Establishments ‘usually ¥nown as ‘wholesalers,
merchant wholesalers or  “jobbers, primarily engaged :in buying, taking
title o, and where customary, physically. storing and handling goods
and selling the goods at wholesale. prineipally to retailers:and indus-
trial and commercial users.:.This group also :includes industrial and
distributors, exporiers, and importers, cash-and-carry wholesalers;drop
shippers, wagon distributors, etc. The establishmente included in this
group may perform operations on the goods incldental 1o the ‘wholesale
trading and delivery, such'as installing equipment, and fixtures; and
collecting and baling waste materials." Firms which, -in-addition to
mercharnt wholesale establishments, operate othier types of establistments,
e.g., retail, manufacturing, ete., report in this survey onlyfor their
merchant wholesale establishments. A description of each kind-of-bugi-
ness classification showm in this report is included on pages 1land 12.

2.  Sample Design

Firms reporting in the -survey are part of a. probability sample
representing merchant wholesalers inall kinds of business. The sample,
which includes over 17,000 firms (about 26,000 establishments) is drvawd
from two sources: (1) 1954 Census of Business lists representing ail
wholesalérs (with paid employees) in business in 1954 and  (2) Bureau
of 0ld Age and Survivors Insurance (BOASI) lists of wholesalers (with
paid employees) entering business (or requesting new  Employer Identi-
fication Numbers) since 1954. The sample is supplemented twice a year
for new firms on the BOASI lists.

The reporting panel includes a fixed panel of about 1,400 very
large firms reporting monthly and four rotating panels eaca containing
about 3,900 smaller firms which report every Cfourth month. In any
given month, the total reporting panel includes about 5,300 firms.

The number of firms selected in the sample for each kind of business
varies from 150 +to 650 firms, depending upon  {(a) the total number of
firms in the trade, (b) the'distribution of firms within the trade by
sales size, and (c) whether geographic division trends are to be shown
for the trade. In those kinds of business for which percentage changes
are shown by geographic .vision, the sample = chosen for the national
estimates was iIncreased by about 50 percent to provide wider repre-
sentation by geographic division. In some of these trades, however,
data are not shown separatelyfor some geographic divisions because even
this increase in the sample size will not provide velisble results in
all geographic divisions. -

3. Published Data

Sales.--This report includes: monthly dollar volume estimates of
sales by kind of business for the United States as a whole {Table 1)
and sales trends (percent changes) derived from these estimates (Table
2). Sales trends .are shown in Table 2 for some detailed kind of busi-
nesses for which estimates are not shown separately in Table 1. For
these kinds of business {identified by % in Table 2) the +trends are
based only on the weighted sales of identical firms (i.e., firms re-
porting data for each of the months for which comparisons are made).
Sales trends by geographic division are also shown for selected kinds
of business (Table 3). In Table 3 the trends for geographic division
are based on weighted sales of identical firms; hovever, sales irends
at the United States levelare derived from the dollar volume estimates
shown in Table 1,

Sales includé sales of merchandise and receipts from repairs or
other services to customes after deducting returns and allowances, and
discounts. Sales of merchandisé for -others on a commission basis are

also included. Local and State sales taxes, and Federal excise taxes
are included.

Inventories.- This report presents inventory trends by Xkind of
business for the United States as a whole (Table 2) and by geographic
division (Table 3). These inventory trends are based on the weighted

inventories of identical firms (i.e., firm reporting data for each of
the months compared).

Inventories represent stocks, at cost, of merchandise on hand for
sale at the end of the mouth.

Stock-sales ratios.--These are presented by kind of business for
the United States asa whole (Table 2) andby geographic’ divigion (Table
3). .The stock-sales ratios are percentages derivedby dividing weighted
gtoeks; at ‘cost; by weighted sales: for- only those firms reporting in-
ventories: in-conjunction with 'sales: in-all three periods compareds. Ex-
cluded from these ratios wereall firms which report 'zero" inventories
(eigi, drop shippers).  No adjusiment is made in ‘these ' cdleulations
for the markup of sales; which varies from trade to trade. Stock-sales
ratios for previous months shown in the eurvent report may differ from
those published ‘in previous reporis since the reporting panel varies.

4., Estimating Procedure o
Each £irmiselected in the sample:-has an assigned weight which re-
Tleets its probability of selection in the sample. Large firms are
selected with certainty; this having a weight of one' (1), Other firms
are ‘sampled at varying rates, depending upon gize, with smaller firms
having a lower probability of selection and thus: a larger weight.

For most firms -reporting; ddata- - areavailable for' cach of :ihree
months (eurrent, previcus, and year ago). New firms reporting provide
data for at least two months (current and previous). -Sales and inven-
tory figures reported for each firm are multiplied by its weight (the
reciprocal of 418 probability of seleetion) and the results summarized
1o obtain the dollar volume estimates, percentage. changes and stock-
sales ratios shown in this report. E

Yolume estimates.—-The summation of the weighted reports of sales
for each monthly panel provides unbidsed dollar volume estimates ; by
kind of business, for two months--the current month'and - the preceding
month. - However, the published  estimate is.a 'composite! of two esti-
mates (a) the'unbiased estimate for the current month obtained from the
sunmationof the turrent wonth reportsand (b)-a ratio estimate obtained
by miltiplylng the Mcomposite" estimate for.the previous month by the
ratio .of the eurrent . month unbiased to:previcus month unbiased esti-
mates obtained from the summation of. the current reports. The unbiased
estimate (a) - receives:a weight of .3 while - the ratio estimate (b)re-
ceives a weight- of .7. -The  resulting .weighted average provides a
tcompogite! éstimate “of ‘the’ dollar volumé of sales considerably more
relisble than either :of the two. . estimates taken alone. The estimates
shown for January-June 1956 were not cbtained in this manmer. Since
unbiased estimates were not. available for this period from the new
sample vwhich was ‘introduced in.July 1956, wonthly estimates prior to
that date were .calculated by dividing the "composite" estimates for
January-dune 1957 by the - year-to-year ratio for . each of these months
obtained from weighted reports of identical firms.

Percentage changes.--Two types of percentage change -figiires are
presented in - this report, viz., (1) percentage changes derived from
dollar volume estimates (2) percent changés based on ‘the weighted data
from-identical: firms (i.e., thoseé reporting data:for: eachofithe: mohths
for which comparisons are made): The percentage changes based on iden-
ticals however, should not be regarded as an unbiased measure of per-
centage . change.: Since only ' those-establishménts’ reporting 4n-. both
periods compared are included, the net change due to births and deaths
is not reflected in the ratics shown,

5 :'Reliability of the Data

Estimates based on.a samplée are:subject. to. sampling’ variability
end thus are not. expected to- be in exact agreement with'a . complete
census taken with the same enumeration procedures. For all trades com-
bined, the sampling variability of the Vcomposite" sales estimates for
any individual month, is less than one percent at the on¢ sigma level.
That is to say, the chances are sbout two out of three that the esti-
mated sales shown would differ by less than one percent fromthe results
of a complete enumeration. ' The variability of estimates for kind-of-
‘business groups and = individual-kinds of business is generally higher
than for total merchant wholesale trade but for most trades the sampl-
ing variability is less than 5 percent at +the one sigma level. Table
IA presents these sampling variabilities of the estimates for February,
March, April and May 1957. Since these measures are also subject to
sampling variability they should be regarded as giving a general Tather
‘than exact idea of the variability due ‘to sampling. The sampling var-
iability of the ratios based on weighted identicals has not been
evaluated. However, vhere these ratios are based on a small nuiber of
reports (viz., trends by geographic division) the sampling variability
is usually quite highi

These measures do not include biases that may. arise from other
nonsampling errors, such as failure of respondent to submit  correct
figures or to submit a  report in itime for tabulation. In preparing
the dollar volume estimates, an estimate is included for those firms
that fail to respond. T6 the extent that the estimates for these firms
may differ from the actual figures, nonresponse affects the reliability
of the dollar volume estimate. As a résult, dollar volume estimates
are not published separatelyin a few trades where the nonresponse rate
was considered too high to provide relisble level estimates. Approx-
imately 11 percent of the total sales in May 1957 were imputed for
nonresponse.
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SALES OF MERCHANT WHOLESALERS~—KINDS OF BUSINESS
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Table 1.--ESTIMATED MONTHLY SALES OF MERCHANT WHOLESAIERS--UNITED STATES, BY KIND OF BUSINESS

JANUARY 1956 ~ OCTQBER 1957

(Sales in millions of dollars)

1956 Total
Kind of business - - .
Jan, | Feb. {. Mar. | Apr. May June July Aug. | Sept. Oct. | Nov. Dec. 1956
MERCHANT WHOLESALERS, TOTAL...reesesssensseee 19,032 19,172 | 9,571 | 9,296 | 10,144 | 9,894 | 9,408 | 10,498| 9,790] 11,211 | 10,435] 9,944 118,395
DURABLE GOODS, TOTAL:ceoceseeaecesasosnasnesoncesss | 3,994 4,085 | 4,372 | 4,346 | 4,680 | 4,589 | 4,219 4,638] 4;331] 4,895 4,501 4,192 52,842
Automotive WNOleSAlerBessasasasssssssansssosaares 353 344 396 384 417 434 411 436 410 453 428 358 4,824
Automotive equipment, tire-tube wholesalers.... 280 276 318 306 333 351 344 365 344 386 366 296 3,965
Electrical, electronics, appliance distributors.. 603 602 627 580 616 668 641 690 661 700 692! 727 7,807
Electrical apparatus, supplies distributors.... 272 285 297 295 319 350 326 336 37 338 328 344 3,807
Electrical appliances, TV, radio sets,
electronic parts, distribltorsS..ccveeseevevere 331 317 330 285 297 318 315 354 344 362 364 383 4,000
Furniture, home furnishings wholesalerS......esss 184 193 212 194 199 197 181 223 216 250 234 210 2,493
Home furnishings, floor coverings wholesalers.. 125 133 147 133 134 i31 118 145 144 170 162 139 1,681
Hardware, plumbing-heating goods wholesalers..... 387 366 404 432 455 458 441 477 463 501 453 398 | 5,235
Herdware WholeBalerS.eesicesvescrsasncrcsencncs 175 176 184 198 206 209 189 205 196 212 198 179 2,327
Plumbing, heating equipment, supplies distrib- . .
ULOrSessacaseoraioiosnesessessassescsannassona 212 190 220 234 249 249 252 273 266 289 255 219 2,908
Iumber, construction materials distributors...... 540 560 636 669 743 725 705 769 675 759 624 511 7,916
Lumber, millwork wholesalerS..cecssesasess 337 338 361 373 410 398 392 433 363 402 327 279 4,413
Construction materials distributors. 203 222 275 296 333 327 313 336 312 357 297 232 3,503
Machinery, equipment, supplies distributors......]1,004|1,073 | 1,158 | 1,120 2,210 { 1,170 1,063 1,173} 1,048f 1,170 1,104{ 1,034 13,347
Industrial machirery, equipment, supplies
A1stributors.scicsssecertcretnssessenssnosaasae 506 541 574 523 569 522 493 546 483 566 564! 548 6,435
Professional equipment, supplies distributors.. 70 74 78 T4 79 79 83 92 85 .92 20 84 980
Service establishment supply hOUSEEe.ciessnssss 105 103 102 108 116 111 97 112] 111 116 104 98 1,283
Hétals , metalwork {except serap) distributors.... 438 437 442 460 483 483 438 428 405 501 447 428 5,390
Iron, steel and products distributors.... e 276 282 303 312 325 325 306 287 274 346 306 269 3,611
Nonferrous metals distributors.see.... e 162 155 139 148 158 158 132 141 131 155 141 159 1,779
Scrap, waste materials GealerB...veeecesscsvassen 425 439 419 434 470 385 280 361 366 457 420 408 4,864
Iron, steel scrap deglersSceeecesss esensene 267 275 261 267 304 248 167 231 238 306 291 283 3,138
‘Waste materials dealerdieiecssssocorssassnnsnsse 158 164 158 167 166 137 113 130 128 151 129 125 1,726
NONDURABLE GOODS, TOTAL«:sosueesenancnasssacesasses [5,038 | 5,087 | 5,199 | 4,950 | 5,464 | 5,305 ] 5,189 5,860| 5,459 6,316 5,934] 5,752 65,553
Grocery, confectionery, meat wholesalers..ss..... | 1,459 11,479 | 1,442 { 1,405 | 1,560 | 1 ,517 1,498 1,606] 1,489; 1,630 1,556] 1,505 18,346
CGeneral-line grocery swholesalers..... 613 624 631 602 667 648 620 669 639 690 657 630 7,690
Specialty-line grocery wholesalers..... 561 583 537 528 587 588 585 620 553 606 578 571 6,897
Confectionery wholesalers....... 46 48 50 45 48 46 45 50 47 52 54 51 582
Meat, meat products wholesalers... 239 224 224 230 258 235 248 267 250 282 267 253 2,977
Farm products (edible) distributors.... 354 361 384 393 451 469 465 416 345 376 397 409 4,820
Poultry, poultry products distributors..eecsses 132 116 122 120 131 131 ¢ 124 133 120 127 148 149 1,553
Fresh fruit, vegetable wholesalerS..essssscecss 222 245 262 273 320 338 341 283 225 249 249 260 3,267
Beer, wine, distilled spirits wholesalerS.eesssss 385 406 459 454 532 520 532 565 482 572 606 657 6,170
Beer, ale distribuiors.ceevinacsorcencees 151 152 166 177 220- 229 265 270 197 199 182 198 2,406
Wine, distilled spirits wholesalerS.s..sveseses 234 254 293 277 312 291 267 295 285 373 424 459 3,764
Drugs, chemicals, allied products wholesalers.... 322 299 316 316 342 319 301 334 326 375 348 315 3,913
Drug wholesalers (general and specialty lines). 204 191 196 189 202 192 185 208 206 231 223 202 2,429
Industrial chemicals, explosives wholesalers... 95 87 96 100 i1 97 89 98 93 116 100 92 1,174
Paint, varnish wholesalerS..cecceeeissiscsconsnsa 23 21 24 27 29 30 27 28 27 28 25 21 310
Tobacco distributors..ccceieeeanas cerenseacsan 238 264 275 264 295 289 288 314 275 304 298 308 3,412
Dry goods, apparel wholesalers.... ceserasass 464 505 496 448 450 450 420 576 524 594 520 419 5,866
Clothing, furnishings, fooiwear wholesalers.... 149 172 176 144 154 137 159 238 206 228 201 146 2,110
Dry goods wholesalers (general and specialty
lines)..................'...a................... 183 192 184 182 183 197 170 221 203 223 197 162 2,297
Paper, allied products wholesalérS.cessesnesasnen 293 286 306 294 313 299 291 332 309 347 331 296 3,697
Paper WholesalerSeeeesecsnsvenrersosisasoraanse 253 47 265 253 273 255 252 287 265 294 280 248 3,172
Amusement, sporting goods wholesalers.sesssesssss 70 75 93 2 92 99 98 117 116 133 127 116 1,233
Coal WholeSalerS..sorrssassersancassses 110 103 87 87 87 99 91 120 118 130 125 117 1,274




Table 1.--ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS! -~UNITED STATES, BY KIND OF BUSINESS--Continued

JANUARY 1956 - OCTOBER 1957

(Sales in millions of dollars)
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1957 10 months
Kind of business -
Jan. Feb. Mar. | Apr. May June July Auvg. Sept. | Oet. 1957 1956
MERCHANT WHOLESALERS, TOTAL . e vveerennenenss | 9,945 | 9,007 | 9,744 | 9,834 10,168 } 9,610 | 9,916 |10,197 9,814 |10,713 |99,028 | 98,016
DURABLE GOODS, TOTALieaosavssasnssncssassassctsocces 4,278 | 3,981 | 4,292 | 4,314 | 4,450 | 4,243 | 4,267 | 4,329 4,222 | 4,511 |42,867 | 44,149
Automotive wholesalers...... eshrenansarsreseans 389 366 392 408 :428 424 421 439 434 467 | 4,168 4,038
Automotive equipment, tire-tube wholesalers... 321 298 319 334 352 359 363 377 373 406 | 3,502 3,303
Electrical, electronics, appliance distributors. 665 609 613 588 623 614 650 624 673 709 | 6,368 6,388
Electrical apparatus, supplies distributors... 301 291 293 297 308 315 325 307 332 341 | 3,110 3,135
Electrical appliances, TV, radio sets,
electronic parts, distributors......ceveeeess 364 318 320 291 315 299 325 317 341 368 | 3,258 3,253
Furniture, home furnishings wholesalers..ssessee 189 189 205 212 200 193 185 210 216 245. | 2,044 2,049
Home furnishings, floor coverings wholesalers. 127 128 140 144 135 131 120 135 142 167.) 1,369 1,380
Hardware, plumbing-heating goods wholesalers.... 398 365 405 420 443 435 436 452 463 499 | 4,316 | 4,384
Hardware WholeSalerS..svscscsssscesesssasonsas 184 173 191 196 205 196 192 197 201 215 | 1,950 1,950
Plumbing, heating equipment, supplies distrib- L
UBOTS e evnvenssnsnessossnvsvensnananssassnssas 214 192 214 224 238 239 244 255 262 284 | 2,366 2,434
Iumber, construction materials distributors..... 496 476 551 609 659 628 667 675 613 666 | 6,039 6,781
Lumber, millwork wholesalers....... . 295 259 307 330 343 329 343 342 307 331 | 3,186 3,807
Construction materials distributors.cecescsc.s 201 217 244, 279 316 299 324 333 305 335 | 2,853 2,974
Machinery, equipment, supplies distributors.....j 1 ,121 | 1,081 | 1,194 | 1,182 | 1,234 | 1,166 | 1 ,131 | 1,121 | 1,071 § 1,14L {11,442 | 11 ,189
Industrial machinery, equipment, supplies |
ALEtRIDUTOTS  vesseresrnssnovasenarsserssacnscs 590 547 593 540 560 512 509 512 490 548 1 5,401 5,323
Professional equipment, supplies distributors. 78 7 83 85 85 84 89 96 99 99 875 1)
Service establishment sSupply hOUSeSese.eovserss 113 110 113 112 122 116 106 115 113 120 { 1,140 1,081
Metals, metalwork (except scrap) distributors... 478 430 459 452 448 404 396 368 339 378 | 4,151 4,515
Iron, steel and products distributors......... 317 287 312 317 311 275 272 252 230 257 | 2,830 3,036
Nonferrous metals GistributorS.cseceecessesacs 16l 143 147 135 137 129 124 116 108 121 j 1,321 1,479
Scrap, waste materials dealers. 476 393 393 369 328 308 320 361 318 303 | 3,570 4,036
Iron, steel scrap dealers.... 325 266 263 236 199 193 208 232 212 192 { 2,327 2,564
Vaste materials dealers...... 150 127 130 133 129 115 112 129 107 111 | 1,243 1,472
NONDURABLE ‘GOODS, TOTAL.evvvsacssescsosoannasonces 5,667 | 5,116 | 5,454 | 5,520 5,718 | 5,367 5,649 | 5,868 | 5,591 | 6,202 |56,1€1 53,867
Grosery, confectionery, meat wholesalers........ 1,642 | 1,433 | 1,530 | 1,544 ] 1,630 1 1 ,579 | 1,660 | 1,630 | 1,633 | 1,768 16,050 15,085
General-line grocery wholesalerS.sseseceessssss 707 627 655 676 698 676 703 692 701 758 1 6,893 6,403
Specialty-line grocery wholesalerSe...cssceceess 611 521 566 557 591 591 610 593 600 647 | 5,887 5,748
Confectionery wholesalerSsesesssreassosens . 52 49 53 50 52 49 50 51 55 61 522 &7
Meat, meat products wholesalerS.....ceeececass 272 236 256 261 289 264 297 294 278 302 | 2,748 2,457
Farm products (edible) distributors......v.ce.e. 357 341 352 394 429 418 442 413 375 419 | 3,940 4,014
Poultry, poultry products distributors.. . 121 106 109 124 127 116 129 142 138 163 | 1,275 1,256
Fresh fruit, vegetable wholesalers..ccsvesssse 236 235 243 270 302 302 313 271 237 256 | 2,665 2,758
Beer, wine, distilled spirits wholesalers....... 408 425 468 472 551 520 543 556 501 561 | 5,006 4,907
Beer, ale distributorSessccceccersecrrcsiences 158 158 172 193 227 234 269 254 205 198 | 2,068 2,026
Wine, distilled spirits wholesalers........... 250 267 296 279 324 286 274 302 297 363 | 2,938 2,881
Drugs, chemiedls, allied products wholesalers... 350 312 340 344 354 317 331 350 373 406 | 3,476 3,250
Drug wholesalers (general and specialty lines) 224 199 213 208 214 196 211 222 241 271 | 2,199 2,004
Industrial chemicals, explosives wholesalers.. 103 92 102 108 110 93 90 99 103 107 | 1,007 982
Paint, varnish wholesalers...... crreserainases 23 21 25 28 30 28 30 29 28 28 270 264
Tobacco AiSHribUtOrSeseseerecerssonroscsavesnses 271 266 280 285 307 297 319 319 288 320 | 2,952 2,806
Dry goods, apparel wholesalerS..cc.eessoreccosss 468 472 . 507 491 457 440 434 567 549 593 | 4,978 4,927
Clothing, furnishings, footwear wholesalers... 145 160 184 182 156 136 151 236 212 221 | 1,783 1,763
Dry goods wholesalers (general and specialty .
B D) R R R LR R TR RPN 192 183 194 190 187 193 186 220 223 240 1 2,008 1,938
Paper, allied products wholesalerS.sc.essssacces 313 294 310 302 312 291 287 323 310 339 | 3,081 | 3,070
Paper wholeSalerSsscsscescsseans 268 252 265 258 271 250 250 279 267 290 j 2,650 2,644
Amusément, sporting goods wholesalerS..isseseses T4 83 96 99 101 104 111 119 125 129 | 1,041 989
Coal WholegalerSeaeesesssssesssavssronsescanas e 120 102 106 105 103 109 99 106 102 108 | 1,060 1,032

r Revised.

1 Merchant Wholesalers total and Group totals include data for some kinds of business not shown separately.

+o rounding.

Detail may not add to totals due
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Teble 1A.--SAMPLING VARIABILITY--MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALERS, BY KIND OF BUSINESS

Sempling error [Sampling error
Sampling error of the ratio Sampling error of the ratio
of monthly dollar of salesin two of monthly dollar |of salesin two
value of sales consecutive value of sales consecutive
Kind of business months Kind of business months .
Feb.[Mar. |Apr. |May Ma;ch 1957 Feb.| Mar.| Apr.| May Ma;;‘;nw”
rom 1957} 1957 19571 1957
1957)1957 | 1957 | 1957 February 1957 February 1957
{percent) (percent) {percent) {percent)
MERCHANT WHOLESALERS, TOTAL...... 0.6 0.7] 0.4 0.5 0.5 NONDURABLE GOODS, TOTAL...cossneseesss] 0.9 0.8] 0.7 0.9 0.7
DURABLE GOODS, TOTAL-cevasa cevacase svee| L1} 1.4 1.0 0.9 0.7 Grocery, confectlonery, meat........| 2 2 1 2 2
General-line groceryesec.. S02 2 2 2 2
Automotive...os...n. e veenaas 313 3] 3 2 Speclalty-line grocery. 4 0 4 4 H
Automotive equipment, tire-tube....{ 3 3 4 3 2 Confectionery......
’ o Meat, meat productS........ 4 5 4 4 3
Electrical, electronics, appliances.. 2 2 2 2 1 N
Electrical apparatus, supplies.....| 2 2 2 3 2 Farm products (edibled.c...... o3 3 3 3 2
Electrical appliances, TV, radio Poultry, poultry products. I -1 3 4 5 2
sets, electronic partS.veeeeses. S ] 4 4 3 2 Fresh fruit, vegetables...... evene] 5 4 4 3 2
Furniture, home furnishings.......... 3 3 4 4 2 N s E
Hone Pubuisvings, tloor soveringe.| 4 | 4 | ¢ | 4| 3 Py e mitier | 2 2 2 | 2y 2
Havdware, plusbing-heating goods.....| 2 3 3 3 2 Wine, distilled spirit®....... 3 3 3 2 2
Hardware.oevveseoanas PR R T 3 3 3 2 3
Plumbing, heating equipment, Drugs, chemicals, allied products...| 2 2 2 2 1
supplies..... resreraesansenans eees| 3 4 4 4 2 Drugs (general and specialtylines)| 2 2 2 2 2
Lunber, construction materials 3 3 3 2 2 ]I::g:l\itri:in;::le‘nucals, explosives.. 2 2 g ; §
Lumber, milIWorKeseeivesaces 5. 6 6 5 3 4 TErmranersresrrens i
Construction materials. . 3 3 3 4 2
Machinery, equipment,Supplies........| 2 3 2 2 2 TObACEO esatesnssrsoaans Cesretineas 2 3 2 2 1
Industrial machinery, equipment, .

BUPPliLSaricrainensnnvosans 3 5 4 4 3 Dry goods, apparel..ceee.. tevrecnne 103 3 3 3 2
Professional equipment, supplies...| 3 3 4 3 2 Clothing, furnishings, footwear...} 5 5 5 5 3
Service establishment supply houses| 5 3 4 4 3 Dry goods (general and specialty-

Metals, metalvork (except serap). 2 3 3 3 3 1i088)vesncacnnannnn caeeieasa veee| 8 6! 6 5 3
Iron, gteel and products. 3 5 4 4 4 :
Paper, allied products... 3 2 2 2 1
Nonferrous metals.... 3 3 2 4 1 Papersiec.en.. veerenan | 3 2 2 2 1
Serap, waste materials... aenes| 2 2 3 3 2
Iron, steel scrap.. 3 3 4 4 3 Amuisement, sporting go0dS..i.eensssd] 6 4 4 4 4
Waste materials.... 4 4 [ 6 3 Goal wholesalerSieeeseverssssseoenss 5 6 6 6 2

Note: The above table provides approximate mea-
sures of the sampling variability of the dollar
volume estimates of sales and of the ratio between
sales for the two consecutive months specified. The
ratio between sales for +two consecutive months gen~-
erally has a smaller sampling error than the level
estimates in those months. These sampling errors are
themselves subject to sampling variability and thus
should be regarded as giving a general rather than
exact idea of the variability due to sampling. Dif-
ferences from month to month may be due to this error
in the estimates of sampling error. Differences may
also result from seasonal or cyclical fluctuation in
the salesof individual firms (see page 2, for state-
ment on nonsampling errors).

The sampling errors shown above can be converted
to a range by the following . computation: Multiply
the sampling error by the estimate (whether it is a
dollar volume estimate or a ratio). Add and subtract
the resulting product from the published estimate.
The resulting range ies expected to include the "ex-
pected value" (that is,the value which could be cbtained
from a complete enumeration) about two out of thre
times. Doubling the sampling error and repeating
the above process will give a range which will in-
clude the "expected value® about 19 out of 20 times.

To illustrate the computation of these ranges for
monthly dollar volume estimates, consider the esti-
mate made for all durable goods in March 1957. The
published estimate is $4,292 million while the sam-
pling error shown for this month is 1.4 percent (or
.014). Multiplying $4,292 million by .0l4, we cbtain
$60 milliom. Thus, the chances are two out of three
that the "expected value" of the estimate is between
$4,232 and $4,352 million. Doubling the given sam-
pling error gives us the limits, $4,172 to $4,412
million, which will contain the "expected value" 19
out of 20 times.

As an example of the use of <these sampling error
data with ratios, consider the ratio of change from
February 1957 to March 1957 for all durable goods.
This ratio of change, cbtained by dividing $4,292
million by $3,981 million, is 1.08 (it can also be
expressed as an 8% increase). The sampling error of
this statistic  is 0.7 percent (.007). Multiplying
1.08 by .007, we obtain .008 as the standard error
of the ratio. There is a probability of two out of
three that the "expected ratio" is contained in the
range 1.07 to 1.09 while +there is a probability of
19 out of 20 that the "expected ratio" is contained
in the range 1.06 to 1.10.



Table 2.--TRENDS IN SALES AND INVENTCORIES OF MERCHANT WHOLESALERS: UNITED STATES, BY KIND OF BUSINESS
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QCTUBER 1957
Sales Inventory, end- Stock-sales ratios
Pércent change of -month (st cost) (percent)
R October 1957 Percent change,
Kind of business frOman - 1({9';1;‘ Oct. 1957 from--
O
October |September | from October |Septenber c;ggsr Ocltgggr Sep;;;r;xger
1956 1957 |10 mo. 1956 1957
. 1956
MERCHANT WHOLESALERS, TOTAL-+..«... Mereeneieesaaresonseenenos e +9 +1 +1 +1 125 119 136
DURABLE GOODS, TOTAL..ceeceevenaravancacin aaesesasasioannans resens -8 +7 -3 e =1 165 T147 177
Automotive wholesalers...e.seenss- vasereseranenn 43 +8 43 o] 4] 170 180 188
Motor-vehicle distributors¥...c.eevecronceens -2 -2 -6 0 -5 130 124 135
Automotive equipment, tire~tube wholesalerS....ecceucrensacins . +5 +9 +6 0 0 176 190 198
Electrical, electronics, appliance distributors...........c.s. e e 45 0 0 +1 169 166 179
Electrical spparatus, supplies distributors......ccouse.e cevee +1 +3 -1 +3 0 150 146 159
Electrical appliances, IV, radio sets, electronic parts,
AistributorsS.essrasscncaccncans tevesasecancnn tisasessesanaeas +2 +8_ 0 -2 +2 91 188 205
Furniture, home furnishings vholesalerS.....ecevcevrnrserasoncss -2 +14 0 +3 0 181 167 2192
Furnifure wholesalers¥..evevevesss . =3 +6 L. FL EY:] +2 164 140 161
Home furnishings, floor coverings wholeSBleTS.:seceensseacecne -2 +20 -1 +1 -1 186 176 203
Hardware, plumbing-heating goods wholeS&leTrS..>...sesscscscsse .o 0 +8 -2 -2 -2 172 172 186
Hardware wholesglerS.s.currcacns +1 +7 [s] -1 -2 194 187 207
Plumbing, heating equipment, supplies distributors....... . =2- +8 <3 -3 -2 153 159 167
Lumber, construction materials distributors... . =12 +9 =11 4 =3 95 94 103
Lumber, millwork wholesalerSis.cvcocscssas . -18 +8 -16 ] -5 124 129 139
Construction materials distributors.....esie.. eatserersennanas -6 +10 by -3 -2 75 72 80
Machinery, equipment, supplies distributors.s....cc.e.. RPN -3 +7 +2 +8 0 184 158 195
Air conditioning, commercial refrigeration eguipment,

Aistributors®ecss varssrrcsssssnasces teessetacsnseiessareoasan +1 +3 0 o 0 176 177 170
Commercial machines, egquipment distributors®......t%.ce.. ebnen 2 0 +4 -3 -4 132 132 141
Industrial machinery, equipment, supplies distributors........ -3 +12 +1 +17 +1 176 134 191
Professional equipment, supplies distributors...ccece... . +8 ] +9 +4 0 175 158 184

"~ Surgical, medical, hospital supply houses¥....esec. ree A5 -3 +8 o] +1 149 161 159
Service establishment supply hOUSES..recveveresasserssnsos ceus +3 +6 +5 +5 +1 143 142 146
Metals, metalwork (except scrap) distributors... ~25 +12 -8 21 o] 215 T144 242
Iron, steel and products distributors........ ~26 +12 -7 +22 0 260 172 292
Nonferrous metals distributors...... seseveraans =22 +12 ~11 8 ~1 91 67 103
Scerap, waste materials dealerSevecenses =34 -5 -12 =7 T4z 54 42 33
Iron, steel scrap dealers..... ~37 ~9 -9 -1 +2 49 © 34 46
Waste Materifls deAlerS.ceesscesesaascssonnsaasassonsanes -26 + -16 -13 +3 63 57 64
Jewelry wholesalers®...eisecascacsecses heteresenesnaan PP -13 T410 -2 -2 4 223 195 263
NONDUBABLE GOODS, TOTALeoercvsrevenns cereeeienn eeeneenraeaaaes -2 11 +4 -2 ¥2 9% 96 103
Grocery, confectionery, meat WHOLESAIEI'S.sssssrssasevnsssanes eos 48 +8 +6 +1 +3 70 *73 T4
General-line grocery wholesalers. +10 +8 +8 +2 +3 92 96 96
Voluntary groups®...evsssencass +6 +8 +7 ] +5 89 94 91
Retailer-cooperative®. .. +15 +6 +12 [¢] +3 71 81 70
Nonaffiljiated®.seenseensnacsaaenns . oo +3 +5 +5 +h +1 113 106 118
Specialty-line grocery wholesalers. +6 +7 +2 -3 +3 68 67 79
Confectionery wholesalers......... +17 +11 +9 +12 +5 79 76 84
Meat, meat products wholesalers..... eersanann eeersansarees . +7 +9 +12 +13 +2 17 17 18
Farm products (edible) distributorsS......se. +11 +12 -1 0 +6 24 26 26
Poultry, poultry products distributors. .. +28 +18 +3 =1L + 18 26 21
Fresh fruit, vegetable wholesalers....c.c.eus el +3 +#8 -3 +5 +7 28 27 28
Beer, wine, distilled spirits wholesalers -2 +12 42 o 48 113 112 115
Beer, ale distributors.....eveececes -1 +3 +3 +8 =2 63 &0 62
wine, distilled spirits wholesalers..... . -3 +22 +2 -2 +11 144 143 158
Drugs, chemicals, allied products wholesalerS...ecc.scesrscessns +8 +9 +7 +6 +1 140 141 154
Drug wholesalers (general and specialty 1ines)ee v . +17 +12 +10 +9 +2 153 156 169
Industrial chemicals, explosives wholesalers..... o -8 +4 +3 -6 -3 97 102 109
Paint, varnish wholeSaleTrS..sceseessscsnsriseccascncecensss 0o 0 +2 +6 -2 156 144 165
Tobacco distributors.. ... vesancaens caanes F A S saea +5 Te1z +5 +5 +2 53 55 56
Dry goods, apparel wholesSalerSee.rscscseenarvennnees ceereeranans 0 +8 +1 -1 -2 170 161 185
Clothing, furnishings, footwear uholesalers veeensnes -3 +4 L+l +4 -5 175 160 206
Dry goods wholesalers (general and specialty lines). . +8 [¢] +4 -2 -1 148 147 149
Piece goods -converters...... vesunee teesesaaansensy . -8 +16 4 -10 +1 214 199 227
Paper, allied products vholesalersS........ B =2 +9 8] +2 +1 110 110 119
Paper wholesalerS.veveassassense ceraens -1 49 Q +2 (4] 106 108 115
Stationery, wallpaper wholesalers* waes ~8 +14 +1 +5 +2 140 126 154
Farm products (raw materials) merchants * Cewtessesieseissosaroaal -23 +19 +11 =21 + 114 120 166
Other ‘nondurable goods wholesalers...... teanreevaaaanee ceebee ves +1 +3 +7 +6 0 99 95 100 "
Amusement, sporting goods distributors.. . -3 +3 +5 +11 -2 170 161 170
Book, magazine, newspaper wholesalers¥.. . +12 -1 +15 +18 +2 118 112 116
Coal WholeSalerS.ceevrvernsosssssroscssssosconses ves =17 +6 +3 +2 43 115 104 123
Farm supplies wholesalers¥......... tecieeraenanenann senenenans =11 -5 +5 4 +10 152 141 120

* See text, page 2.
r Revised since Advance Release dated December 3, 1957
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Table 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

QCTOBER 1957
N .
Sales eﬁﬁ‘_’i?f:;g%h Stock-sales ratios
Percent change (at cost) (percent)
Xind of business and geographic division QOctober 1957 10 mo. Percent change,
(see map page 9) £10m--~ §957 Oct. 1957 from oct. Oot. Sept.
10 20 1957 1956 1957
Oct. Sept. o« Oct. Sept.
1956 1957 1956 1956 1957
MERCHANT WHOLESALERS, TOTALsveseerosssoncnnesnnnsnsanssanss b +9 +1 +1 +1 125 119 136
New England...eeveseaseiannes 4 45 41 43 -2 111 102 121
Middle Atlantic... -5 +9 +1 +1 0 111 109 122
East North Central.. -5 +9 [¢] +5 +1 121 109 130
West North Central..... -1 +5 +3 ~3 +1 126 126 140
South Atlantic,........ -1 +7 + -2 +2 137 142 146
East South Central..... -7 +13 +5 4 -1 145 137 168
West South Central.. -7 +8 +6 -3 0 148 142 159
Mountain.. . =3 +5 +2 +2 0 143 137 147
Pacificiiveeness seesane . vesa -4 +10 c+1 +10 +2 136 114 139
Automotive equipment, tire-tube WholeSalerS...ceceecssrsscovennes +5 +9 +6 0 0 176 190 198
New England. . +11 +23 9 +18 +2 187 186 223
Middle Atlantic +10 +13 +7 +1 +3 151 170 175
East North Central...... +13 +15 +9 +6 4} 167 178 194
West North Central... +10 (s} +11 + 0 245 243 250
South Atlahtic........ +7 +14 +“ -1 +6 180 189 203
East South Central. ] +7 +7 +3 ~7 187 203 200
West South Central. + +7 +6 4 -1 196 230 215
PacifiCicacvecncnse D -2 +2 +% 0 ¢} 208 197 205
Electrical apparatus, supplies distributorSesceecescsesnsreesnnes +1 +3 -1 +3 Y] 150 146 159
New England.eecesscasscsens ) ~4 +1 ~10 +2 -1 136 121 144
Middle Atlantice.ecisnsess. +2 +11 -1 +11 0 134 125 160
East North Central......... -8 46 - -7 +8 +3 145 124 151
West North Central...... . +6 +8 +2 +6 +1 194 198 199
South Atlantic..eeus.s oo 0 +3 =2 +2 -3 159 147 161
East South Central... (x) +2 x) x) -7 (x) %) x)
West South Central... +6 -10 +2 ~4 -2 180 198 165
Pacificiivessiecnersonnnas cenas +7 +10 +2 -6 0 127 150 141
Elect. appliances, TV, radio sets, electronic parts distributors. +2 +8 0 -2 +2 191 188 205
New Englandeeesecesonsseocsersasonrasasuscenssessnoncnssnncsnee ~8 -3 +4 +14 -2 152 117 149
Middle Atlantic....... +3 +17 +1 +1 0 181 184 209
East North Central.. +1 +12 0 ~7 +2 190 201 218
West North Central.. -5 +9 =9 +1 +2 199 204 215
South Atlantic..... -2 +2 +5 4 o] 201 198 210
East South Central., =13 +5 ~5 +3 +2 210 171 216
West South Central. x) + x) (x) -1 217 221 227
Pacificecivarrsan +10 +13 +7 +7 +13 187 176 173
-2 +14 0 +3 [¢] 181 167 192
+9 +9 [¢] +3 0 129 136 139
-3 +13 +1 +1 -2 191 168 210
East North Central.. -8 +13 +2 +6 0 157 141 168
West North Central...... -5 +11 +5 +4 +1 184 164 194
South Atlantic....esuss. x) +9 o] +9 +16 160 158 179
East South Central...... +13 (x) ~3 (x) (x) (x) (x) (x)
West South Central.i........ -6 +16 ~1 -7 +1 209 210 221
MOUNTAIN. va et etviennsannnessinrossnsensan . (x) +35 (x) (x) ®) x) ) {x)
o -6 +7 -2 (x) +5 218 177 1%
Hardware wholesalers.. +1 +7 0 -1 -2 194 187 207
Middle Atlantic..... ~10 +15 ~5 -1 -2 120 104 135
East North Central.. =7 +1 -2 -6 -2 194 191 204
-1 +1 0. -3 -3 198 203 205
South Atlantic...... -2 +6 0 +4 +1 250 238 260
East South Central.. +1 +5 ~2 -3 0 198 206 206
West South Central.... -2 +2 -1 +10 4] 198 188 221
Mountain....eeu.ss x) +2 -7 -5 -5 302 253 304
Pacific..evera. +3 +2 ~1 0 -4 224 225 242
Plumbing, heating equipment, supplies distributors....... =2 +8 -3 -3 <2 153 159 167
New Englandesesessisvenes [N =11 + -9 4 +L 147 111 159
Middle Atlantic.. +3 +11 ~ =3 -3 195 205 218
.East North Central. +2 +7 4 -7 -1 111 122 121
West North Central.. +2 +4 -3 -1 -2 152 148 162
South Atlantic...... +1. +9 0 +3 4 136 145 155
East South Central.... ~14 -3 -9 x) 0 (x) x) x)
West South Central.... + -1 +3 -12 -2 177 196 169
[} +5 ~4 (X) +3 98 128 108.
+4 +5 -3 +2 ¢} 199 199 233
Lumber, construction materials QistributorS.vescessesesersconnsse ~12 +9 -1l 4 =3 95 94 103
New England x) +9 x) x) -11 104 96 110
Middle Atlantic... -8 +13 -10 -7 -6 72 71 80
East North Central. -10 +6 12 + -2 94 87 101
West North Central.... =7 -4 -9 x) -2 90 107 85
South Atlantic..vieiess -9 +7 ~4 —6 ~7 105 121 124
West South Central..... +10 +1% -1 +2 +5 123 142 136
Pacific...cu.. ceeesans . =9 +2 -17 +11 -4 95 84 107

See Page 10 for footnotes.
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Table' 3,—TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS--Continued

OCTOBER 1957
Salest Toventory, .
end-of -month Stock-sales ratios
Percent change (at cost) (percent)
Kind of business and geographic division
see map page 9 Oet. 1957 10 mo. Percent change, . .
from-- 1957 Oct, 1957 from—- Ock. Oct. Sept.
Oct. septe |12 | oet. Sept. 1957 1936 | 1957
1956 1957 1956 1956 1957
Industrial machinery, equipment supplies distributorsS....seecesscese -3 +12 £ +17 +1 176 134 191
New Englandes,ee.. x) +9 x) (X) x) (x) (X) (x)
Middle Atlantic. +3 +15 ~ +32 -1 249 182 300
East Norih Central. -6 +7 o +13 4] 136 111 144
West North Central. -6 +7 -3 x) 0 143 130 141
South Atlantic..... 24 +8 +6 +1 0 164 110 167
East South Central. (X} +5 (x) -7 -2 180 144 197
West South Centrale....es.. =12 -2 +3 +17 -1 173 132 170
MoUntainesseearsraennsronioncanrecensosentnessnsnocsscsnscscncenass +7 +14 +4 +19 (x) 171 151 162
General-line grocery WhOleSalerSscseeseesaessssenssiveasarcasssasans 410 +8 +8 +2 +3 22 96 96
New Englandec.esssescsacenssonss +6 +1 +6 {x) ) x) x) x)
Middle Atlentic.... -1 +7 +h ~2 +3 101 100 100
East North Central...... +10 +7 +7 +9 +7 . 83 83 80
West North Central... +9 +5 +5 +2 +8 103 11 100
South AtlantiCe..esen 4 +9 +5 +2 4 83 84 87
East South Central...... +14 +9 +8 ~2 +1 111 129 123
West South Central... +6 +16 +8 -1 -3 78 92 9%
Mountaineseesonsss +1 +7 +6 -9 -2 102 90 111
PacifiCiicecesence +2 +17 +14 +13 -1 81 68 96
Specialty~line grocery wholesalers.. +6 7 +2 =3 +3 68 67 79
New England.. -2 +9 +3 (x) (x) 54 70 65
Middle Atlanticeee.a.. +4 +16 -1 -5 +5 54 62 T2
East North Central.... +h +11 +6 -3 -1 63 67 72
South Atlantic.cisas.. +12 +7 s +5 +7 +1 100 108 101
West South Central. -15 +3 +10 {x) x) [6'9)] (x) (xX)
PACIifiCaucarsencnsscssasrcrsarecasercncnsesrsssvansnssrssassassanse -3 +14 -2 -8 +7 7L 54 Th
Fresh fruit, vegetable wholesalerS.ieccesissesssscearessccsnsnncassnss +3 +8 -3 +5 +7 28 27 28
Middle AtlantiCescecsvacosasnscans -8 +10 ~3 +22 -5 g 8 1
East North Centralsceceeaeeracesns +4 +11 -1 +11 +26 18 23 17
West North Central.... +3 -6 -5 +11 +13 57 50 49
South Atlantic...eees. +8 +9 +1 +5 +3 43 47 47
West South Central...... -5 6} -1 x) +3 34 38 30
2 0 +8 -2 -7 +3 22 24 2%
Drug wholesalers (general and specialty-1ines)eecsersessseasssesonens +17 +12 +10 +9 +2 153 156 169
Hew ENEland.eeesescsesssossissceconssssassessens +12 +5 +8 x) x) X) (x) X)
Middle Atlantic.. +6 421 +7 +4 +2 37 143 163
East North Central. +13 +14 +9 +14 +4 144 146 156
West North Central. +8 +5 +8 +6 =1 175 179 184
South Atlantice.... +17 +20 +9 +14 +1 152 151 172
East South Central. +14 +9 +10 +11 0 162 169 181
West South Central. +19 +9 +10 +12 2 189 202 204
i . smeecs +12 +13 +6 +11 +6 177 181 185
T +9 +13 +9 +11 +5 153 150 166
Tobaceo A1StribUtOrSacansesescenssesscacncssuasoncesancsssansasnsnnns +5 1 +5 +5 +2 53 55 56
New Englandeeecececnceons +13 +7 +7 x) {x) (x) (x) (x)
Middle AtlantiCeceessvsee +4 +6 +5 4 +3 43 b 43
East North Central.. +7 +5 +7 +6 +2 56 55 60
West North Central. +3 +1 +3 +10 +5 69 67 66
South Atlanticescesssssoccnass +17 +16 +9 5 -1 54 62 66
East South Centralessesveresss +18 +14 + +10 +1 57 65 66
West South Centralee.... 14 +15 +6 + +3 43 47 &7
PacifiCesecivsanaaes +9 +12 +8 +11 +2 43 43 50
Dry goods, apparel whOleSalerS.ecessssssscsacassssssnse Q +8 +1 -1 ) 170 161 185
New Engloandeeececcasascesns -6 x) Q -2 [¢} 147 148 143
-Middle AtlantiC.eeceacnaae =7 +9 +1 =2 -6 167 158 195
Fast North Central,. e . -2 +14 +7 12 0 145 130 160
West North Central seesenns +11 -10 +5 ~2 11 243 267 214
South Atlantic.... .e crevan +5 +7 -3 +17 -4 192 171 223
PACIfiCssseeuussssranecseessnneaianssuosssasasssessosvansancianss 0 -10 +7 x) 0 107 100 96

X Withheld due to extreme variation of reported data, ~
1 See text, page 2.

T Revised since Advance Release dated December 3, 1957,



DESCRIPTION OF XINDS OF BUSINESS

All kinds of business in which merchant wholesalers operate are represented in
this survey. The kinds of business shown in -this report parallel broad -clas-
sifications used in the 1954 Census of Business covering wholesale trade. Each
establishment in this survey has been essigned a kind-of-business classifi
based upon its trade designation and an analyais of its sales by commodify
as reported to the Bureau of the Census. A description of each kind-of-business
classification in this report is given below,

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.-:{'lerchant wholesale establishments oprimarily en-
gaged in selling new and used passenger automcbiles and similar motor vehicles,
romd~type trucks, truck-tractors, busses, trailers, and semitrailers to -dealers
or to fleet operators, industrial accounts, and to commercial users. Dealers in
road-type trucks, truck-tractors, and itruck-trailers are included here on the
basis of kind-of-goods sold. .

Automotive equipment, tire-tube wholesalers,--Merchant wholesale establish-
men%s—-frequen%ly Teferred 1o &S jobbers in this trade--primsrily engaged in
selling automotive equipment, accessories, parts, itires, tubes and garage equip-
ment and tools.

Electrical, electronics, appliance distributors
Electrical apparatus, supplies wholesalers.--Merchant wholesale establishments

selling & general 1ine of electrical goods such as electrical equipment and

apperatus; wiring supplies and construction materials; lighting fixtures apd
lamps; redio and television sets and accessories; electric refrigerators snd
other electrical appliences and specialties; and electronic parts and egquipment;
and those primarily engaged in selling such .electrical equipment and spparatus;
vwiring supplies and. construction materials, and lighting fixtures and lamps, as
conduits end fittings, interior wires md csbles, wiring devices, safety swilches,
poles, crossarms, pole-line hardware, qutside wires and cables, residential,
commercial, and industriel lighiing fixtures, and incandescent and fluorescent
lamps. Establishments specializing in the sale of electrical prime movers and
other electrical power equipment for the generation, transmission, or utiliza-
tion of electric energy are also included.

Electrical applisnces, TV, radio sets, electronic parts distributors.--Merchant
wholesale establisbmenis primarily engaged in selling such electrical appliances
and specialties gs radio and television sets, dish washers, electric refriger-
ators, electric ranges, weshing machines, ironers, redio and television parts
and accessories, home freezers, sewing machines, hot water heaters, electric
irons, percolators, c¢locks, hotplates, vacuum cleesners, ete., and electronie

tubes, electronic replacement parts and accessories, and transmission and sound

equipment.

Furniture, home t‘u.mishi%s wholegalers

Furniture wholesalers.--Merchant vholesale esteblishments primarily engaged in
selling home or office furniture--woodén, metel or other.

Bome furnishings, floor coverings wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling 1d china, gl , and ear H
floor coverings (carpets, rugs, linoleums, etc.); antique home furnishings; and
miscellaneous home furnishings- such as brooms, brushes, curtains, draperies,
pictures ad picture frames, window shades, kitchen utensils, phonograph records,
and musical insiruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesslers.--Merchant wholesale establishments selling ageneral line
of merchandise sufficiently broad to service retail hardware stores and the hard-
vare departments of other outlets--general~line hardware wholesalers; and estab-
lishments primarily engaged in selling builders hardwere, heavy hardware, shelf
or light hardware, and herdwaere specialiies such as tools, cutlery, bolts, nuts,
rivets, screws, padlocks, keys, end the like--specilaty-line hardware wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
lishments primarily engaged inselling plumbing and heating equipment end supplies
such as plumbing fixtures, including sanitary wate; steam and hot water heating
boilers, radiators, parts, aml fittings; stoves, ranges, furnaces, and other
types of heating apparatus {except electric); oil burners; gas appliances and
supplies; plumbing pipe, velves, and fittings; and plumbers brass goods.

Lunmber, construction materials distributors

fumber, ‘millwork wholesalers.--Merchant wholesale establishments primarily en- .

gaged in selling Tumber and millwork such as rough, dressed, end finished lumber;
sheathing, siding, flooring, shingles, plywood, veneers, doors, sashes, frames,
interior woodwork and trim.

Construction meterials distributors.--Merchant wholesale establishments pri-
marily engaged in selling such construction materials as brick, tile, and terra
cotta; cement, lime, amd plaster; building glass; sand, gravel, and crushed stone,
ready-mixed conerete; roofing, siding and insulation; and stone, slate, concrefe
products, and building board.

Machinery, equipment, supplies distributors

Alr conditioning, commercial refrigeration equipment distributors.--Merchant
wholesale establishmenis primarily engaged in selling commercial refirgeration
equipment (including electric) such as refrigerators, display -cases, freezers,
dispensers, water coolers, food locker equipment; and those selling air con-
ditioning and ventilating equipment and supplies, including fans, blowers, and

jes. Establi ts specializing in the sale of comnercial refrigeration
components and accessories are also included in this classification.

Commercial machines, equipment distributors.--Merchant wholesale establishment
primarily engaged in selling office machines and equipment (except furniture)
such 8s adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; r.staurant and hotel equipment
such ‘as coffee urns, steam tables, china, glassware, silverware, linens, and re-
lated items; store ‘machines and fixtures such as display fixtures, show racks,
pricing equipment, cash registers, scales, meat slicers and grinders, coffee
grinders, etc.; ad such related equipment =8 florists’ gupplies, theater supplies
and equipment, and parking meters. Establishments primarily engaged in selling
%o users are included, as well as those selling to dealers.
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Machinery, equipment, supplies distributors--continued

Industrial machinery, equipment, supplies distributors.--Merchant wholesale
estabii primarily in selling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments selling
industrial machinery; indusirial belting, hose, and packing; machine ¥ools » mine
and mill supplies; oil well and oil refining supplies; printing machinery -and
supplies; industrial rope, cordage, and twine; industrial materials, handling
equipment; power transmission equipment; and machinery and equipment for such
industries as food products, woodworking, shoe manufacturing, tanning, textile,
and paper end pulp.

Professional equipment, supplies distributors.--Merchant wholesale establish-
ments primerily engeged in selling dental supplies {chairs, sterilizers, cabinets,
instruments, dental gold and salloys, waxes, teeth, and the like); religious
supplies (church goods and religious articles such es statuary, vestments, fonts,
candles, religious pictures, calendars, literature, etc.); school equipment and
supplies (desks, ‘blackboards, chalk, rulers, wall and globe maps, etc.); optical
goods; surgical, medical, hospital supplies, and equipment; artists supplies;
engineering instruments and supplies; and supplies for other professions.

Surgical, medical, hospital supply houses.--Merchant wholesale establish-
ments primarily engaged in selling surgical and medical instruments; doctors
apparetus and equipment; orthopedic appliances; artificial limbs; operating
room and other hospital equipment; X-ray machines and accessories and other
scientific instruments used by physicians and in hospitals.

Service establishment, supply houses.--Merchant wholesale establishments pri-
marily engaged in selling barber and beauty supplies; laundry, dry cleaning
equipment, supplies (washing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleening fluids, marking equipment, etc.); shoe service
supplies and equipment; undertakers supplies {caskets, burial vaults, burial
garments, embalming chemicals and preparations, and other morticians and funeral
equipment); upholsterers supplies {fabrics, leather and fillings, and other types
of supplies used in the upholstery trade); and miscelleneous service equipment,
such as janitors' supplies, furriers® supplies, bootblack’s supplies, and hat
cleaners' supplies.

Other machiner; equipment_ supplies distributors (not shown separately in
accompanying table).--Merchant wholesale establistments primarily engaged in
selling (a) transportation equipment such as aircraft and aeronautical equip-
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other transportation equipment and supplies; (b) construction machinery, equip-
ment such as road buillding machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and related econstruction equipment as pneumatic
hi T8, concrete construction clemps ‘and forms, scaffolding, chutes, and wheel-
batjrows--but not construction materials, and {(c¢) farm-garden mechinery, equip-
men (inclnding tractors) used in the prep tion and mae: of the seoil,
the planting and harvesting of crops, and other operations and processes per-
taining to agriculture; deiry machinery and equipment » such as milking machines
and cream separators; pouliry equipment, such #s incubators, brooders, and feeders
and irrigation equipment.
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Motals, metalwork (except serap) distributors

Iron, steel, and ‘products distributors.--Merchant wholesale establishments
usually referred tio as steel war ——~primarily in selling iron and
steel products such as semifinished forms and shapes, plates, sheets, strips,
‘bars, structural .shapes, piling, nails, tubular produets, wire products, forg-
ings and castings. Steel warschouses of firms operaiing steelworks and rolling
wills are also included here.

- Nonferrous metals distributors.--Merchant wholesale establishments primarily
engaged in selling nonferrous metals and metalwork suchasaluminum, copper, tin,
brass, lead, and zinc,

Screp, waste materials dealers

Iron, steel scrap dealers.-—-Merchant wholessle establishwents primarily en-
gaged 'in assewbling, breaking up, sorting, and selling all forms of iron and
steel scrap. .

Vaste materials dealers.~-Merchant wholesals establishments primarily engaged
in agsembling, sorting, and selling such waste wmaterials as nonferrcus scrap
wetals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and other
waste and salvage materials. Scrap iron.and steel may be handled as secondary
lines.

Jeve. wholesalers

Jewe! whplesalers.-Merchant wholesale establishments primarily engaged in
selling & general-or specialty-line of jewelry such as clocks and waiches; pre-
cious stones and metals; watch materials, jewelers supplies; costume jewelry;
and miscellansous items such as silverware, plated ware, medals, trophies, semi-
precicus stones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers.--Merchant wholesale esteblishments handling
a general line of dry groceries and processed focds usually sold in retail gro-
cery stores, such as canned foods, flour, sugar, coffee, tea and spices, as well
as such nonfood items as household chemicals, soaps and detergents, paper prod-
uets, brooms, brushes, ete. Voluntary group wholesalers, retailer-cooperative
wa » an h-and-carry depots are included, as well as nonaffiliated
general-line grocery wholesalers.

Specialty-line grocery wholesalers.--This classification ineludes two gemeral
‘types of merchant wholesale esiablishments: Those handling a combination of
grocery items, no one item predomonating, but mot a sufficiently broad line of
commodities to be classified as "general line"; and those primarily engaged in
selling specialized lines of groceries and related products, such as canned
foods; coffee, tea, and spices; dairy produets; dried fruits and nuts; frosted
and frozen foods; fish and seafood; bakery products; packaged breakfasi cereals;
flour; cocking ¢ils and shortening; and soft drinks.

Confectionery wholesalers.—-Merchant -wholesale .establishments primarily en—
gaged in selling candy, chewing gum, popcorn, potato chips, salted nuts, fountain
fruits and syrups, and related items. Cigars, cigareties, and other products
are also frequently handled as secondary lines.

Meat, meat products wholesalers.--Merchant wholesale establishmenis primarily
engaged in selling fresh, frogen, cured or processed (but not canned) meats,
lard, and other edible meat products. Secondary 1ines such as butter, cheese,

eggs, dressed poultry, vegetable shortening, and canned meats are frequently
handled.

Farm products {edible) distributors

Poultry, poultry products distributors.--Merchant wholesale establishments
primarily engaged in selling live ardressed poultry, eggs, and related products.
Establish primarily in dressing poultry are considered manufactures.

Fresh fruit, vegetsble wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling fresh fruits, vegetables, berries, melons, and related
items.

Beer, wine, distilied spirits wholesalers

Beer,_ ale distributors.--Merchant wholesale establishments primarily engaged
in selling beer, ale, porter, stout and other fermented wmalt liquors. Soft
drinks, confectionery, tobacco, wines, and spirits are frequently handled as
secondary lines.

Wine, distilied spirits wholesalers.--Merchant wholesale -establishments pri-
marily engaged in selling wines, whiskey, gin, rum, brandy, and other spirits,
including neutral spirits and ethyl alcohol ‘used in blending. Merchants who
bottle end sell wines and distilled spirits mamufectured in bulk by others,
liquor departments of drug wholesalérs, and State-operated wholesale outlets are
included, State depots primarily engaged in supplying State liquor stores, how-
ever, are not ineluded in vholesale trade.

Drugs, chemicals, allied products wholesalers
Drug wholesalers {general and specialty lines)

General-line drug wholesalers {not shown separately) .--Merchant wholesale
catablishments engaged in selling & full 1ine of drugs, pharmaceuticels, pro-
prietary wmedicines, druggists rubber goods, cosmetics, toiletries, drug sun-
dries, and related merchandise. Cooperatives and voeluntary group wholesalers
handling a full linedf drugs are also included in this .classification, Liguor
departments of drug wholesalers, however, are included with "wines -and distilled
spirits wholesalers."

Specialty-line drug wholesslers (niot shown se@rate}l).——Merchant wholesale
establishments primarily engaged in selling proprietery medicines, toilet
preparations, end articles suchas drugs, perfumes, cosmeties, powders, shaving
preparations, toilet soap, dentifrices, combs, brushes,mirrors, medical glass;
‘bandages, rubber goods, and.antiseptics.

Drugs, chemicals, allied producits wholesalers——Continued

Industrial chemicals, explosives wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling such industrial and heavy chemicals as cosl-
tar - chemicals, plastics, cowpressed and liquefied gases (except LP gas), acids,
ammonia, soda, indusirial alechols, explosives, dyestuffs, naval stores, etc.
Concerns primarily engaged in selling pyrotechnies and ammunition for small arms
are included in "Amusement and sporting goods wholesalers."

Paint, varnish wholegalers.--Merchant wholesale establishments primarily en-
gaged in selling paints, varnishes, lacquers, enamels, calcimines, shellae, and
stains. Glass; wallpaper, painters supplies, oils, chemicals, and related prod-
ucts ars frequently handled as secondary lines.

Tobaceo distributors

Tobaceo distributors.--Merchant wholesale establishments primarily engaged in
selling manufactured tobacco products such as cigars, cigarettes, chewing and
smoking tobacco, and snuff. Confectionery, smokers articles, razor blades, play-
ing cards, etc., are frequently handled as secondary lines.

Dry goods, apparel wholesalers

Clothi furnis 8, footwear wholesalers.--Merchant wholesale establishments
primarily engaged in selling men's, boys® clothing, and furnishings (including
suits, coats, overcoats, work clothing, hats and caps, shirts, ties, and under-
wear); ‘women's, children's clothing, furnishings, and accessories (ineluding
suits, dresses, and skirts); furs andfur clothing; willinery, millinery supplies;
shoes and other footwear; woik clothing; and related lines,

Dry goods wholesalers (general and specialty iines)
General-line dry goods wholesalers (not shown separatoly).~-Merchant whole-

sale establishments engaged in selling s diversified combination of .lines
usually sold in retail dry goods and general wmeréhandise stores, including
pisce goods, home furnishings, work clothing, dresses, infants' wear, no-
tions, and hosiery. Men's and women's clothing, furnishings, and millinery
frequently constitute secondery lines.
Specialty-line oods vholesalers (not shown separately).--Merchant whole-
sale establishwents primarily engaged in selling hosiery, underwear, piece
goods, knit and lace goods, fancy linen and needlework and notions (thread,
tapes, needles, pins, butions, hair accessories, zippers, and shoe laces).
Piece goods converters.--Merchant wholesale establishments which purchase ‘tex-
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on a coniract basis, and sell to the cutting-up trade, garmeni makers,
wholesalers, or retailers. .Converters operating bleaching, dyeing, and finish-
ing plante are not considered .as merchant wholesalers.

Paper, allied products wholesdlers

Paper wholesalerg.--Merchant wholesale establishments primarily engaged in
gelling wrapping paper and other coarse paper; fine paper (writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
book paper; paperboard;and converied paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps.

Stationery, wallpaper wholesalers. --Merchant wholesale establishments primarily
engaged in selling commercial and social stationery, including envelopes, type-
writer - and wimeograph paper in cut sizes, file cards and folders; and office
supplies such as pens, pencils, writing inks, carbon paper, paper clips, type-
writer ribbons, greeting cards, and erasers; and embossed and printed wallpaper
for use in covering or decorating interior walls and ceilings.

Farm products (raw materials) merchants

Fa; products (raw materials) merchants.--Merchant wholesale -establishments
primarily engeged in selling cotton, grain, hides, skins, raw furs, livestock,
leaf tobacco, wool, mohair, horses and wules, and other inedible products such
as broomeorn, moss, hair, feathers, bristles, and fibers. This classification
includes merchants {including terminal elevators) primarily engaged in selling
raw farm products in marketing centers. Dealers Dbuying such products direct
from farmers and assembling them at local preoduction points are classified as
"assemblers” and not included here.

Other nondurable goods wholesalers

Arusement, sporting goods distributors.--Merchant wholesale establishmentspri-
warily éngaged in selling cameras and photographic goods (cameras, parts, .and
aceessories, projection apparatus, enlargers, developing and printing room appa-
ratus and accessories, sensitized unexposed photographic supplies and equipment) ;
sporting goods (toys, games, noveliies, fireworks, bicycles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil-
liard and bowling equipment and supplies; and hobby goods.

Book, magazine, newspaper wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling books, wagazines, periodieals, newspapers, and related
items,

Coal uholesalers.--Merchant wholesale establishments primarily engagedin sell-
ing bitumious coal, anthracite coal, and coke. This includes firms with coal
yards as well as those selling goods .shipped directly from wine to customer.

Farm supplies wholesalers.--Merchant wholesale establishments primarily ‘en-
gaged in selling mixed and other feeds; fertilizers, fertilizer materials, and
agricultural chemicala; seeds (farm, garden, and flower); and miscellansous farm
supplies such as hay, straw, and alfalfa.

Merchant wholesalers, n.e.c.--{Not shown separatelyin the accompanying table.)
Merchant wholesale establishments primarily engaged in selling petroleum prod-
ucts, cut flowers.and potted planis; forest products except lumber; inedible oils
and fats; textiles and materials other than dry goods; industrial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial {lowers; -and
products not elsevhere classified; and establishments handling a line of mer-

. ehandise top broad to be included in any of the classifications outlined above.
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SALES AND INVENTORIES

Sales

Novenber 1957 sales = of merchant wholesalers were
estimated at $9.6 billion; a decrease of 10 percent
from October 1957, and an 8 percent decline from
Novenber sales & year 8g0. Cumulative sales for the
£ipst 11 months o 1957 totaled $108.6 billiom, about

the same as reported for the comparable period of
1956.

Dureble goods ‘trades reflected sharper declines
than the nondurable goods {rades. Durable goods
trades, with sales of $3.9 billion in November 1957,
showed a 13 percent decrease from . previcus month as
well as year-ego sales. The nondurable- goods trades,
with November sales of $5.7 billion, were down 8
percent from October ad 4 percent from last November.
For the year to date, sales in the ' nondurable goods
trades were up 3 percent over theé first 1l months of
1956 while sales inthe durable goods trades were off
4 percent during the same period.

A1l but four +trades reported seasonal  decllnes
from October sales. Ironm and steel scrap dealers
indicated the largest decline (31%) . Dry goods whole=
salers (21%), industrial mechinery and equipmeni
distributors (20%), and construction materials dis-
tributors (20%) also showed large decreases, Small
increases over October were reported by wholesalers
of wine, dlstilled spirits (10%), air conditioning
and’ refrigeration equipment (7%;, poultry (2%) and
jewelry (1%). For the second successive month, irom,
steel scrap dealers indicated - the most substential
decline from year-ago sales (55%)« The largest in-
crease (12%) was shared by poultry distributors and
book, magezine, newspaper wholesalers.

A1l geographic divisions experienced sales declines
from both the previous month as well as a year 8go.
The East South Central Division and the East North
Central Division showed the gharpest drop from Qctober
(13%) . ‘The East North Central Division also noted
the principal decline in sales from a year ago (12%).

“Inventories .

Tnventories of wholesalers at the end of November
were at the same level as & month earlier bul were
up 1 percent above stockson hand a year ago. Durable
goods stocks declined glightly (1%) during the month
but were 4 percent higher than stocks a year agd.
Nondurable goods stocks, however, increased 2 percent
from their October 31 level but declined 2 percemt
from year-ago inventories.

The November 1957 stock-sales ratio of 135 percent
for all merchant wholesalers was 14 points above the
October ratic end 13 points above the ratio for
November 1956. The November stock-sales ratio for

durable goodswas 186 compared to the nondureble goods
ratio of 98.
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Changes from previous month inventories were small
in most trades. Wine, distilled spirits wholesalers,
up 9 percent, and beer, ale distributors down 8 per-
cent, indicated the. sharpest inventory changess
Many trades noted substantial = changes from thelr
year-ago inventory levels. Large increases were Tre-
ported by ironand steel products distributors (29%),
nonferrous metals distributors, meat wholesalers,
and drug wholesalers (each up 12 percent). The most
significant declines were shown by farm products
(raw materials) merchants (21%) , poultry distributors
(204), iron, steel scrap dealers (19%) and piece
goods converters (12%) «

General )

This report includes monthly dollar volume esti-
mates of sales of merchant wholesalers by kind of
business from January 1956 through November 1957.
These data are based on & probability sample repre-
gentative of all merchant wholesalers in the country.
A description of this sample and approximate measures
of the reliability of the data ave included on pages
2 apnd 6. Also included in this report are sales and
inventory trends and stock-sales ratios by kind of
business, for the United States as a whole and by
geographic division.

single copy—10¢, annual subscription——u'.oo,
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DESCRIPTION: OF SAMPLE; ESTIMATING PROCEDURE, AND RELIABILITY OF THF DATA

1. Scope. of. Survey

. This. survey ds 1dmited 1o-merchant wholegalers, which: cénstitute
the major portion of the broad. field. of wholesale ' trade; and exclides
other types of -wholesale trade such.as mam acturers sales branches

and sales offices; " petrolewn bulk stations; agents and brokers aud .

assenblers. of farm products. -All kinds of business in which' merchant
wholesalers operate are represented in this survey. S

Merchant, wholésalers are defined in the Stendard Industrial Clas-
sification Manual 1ssued by the Bureau of ‘the Budget, Executive Office
of the President; as #Establishments usually: known as vhol;eealera;,
merchant wholesalers or ' jobbers yioprimarily engaged in buylng,: taking
title to, and’ ‘where customary, physically gtoring and handiing goods
and selling the goods at wholesals principally to vétailers and indus—
trial and commercial usérs.  This group:also: includes Industrial and
distributors, exporters 5 and -Amporters; cash-and~carry wholesalers; drop
shippers, wagon distributors s et¢. The establishments included in this
group may perform operations on the goods - incidental to the wholesale
trading and delivery; such as installing equipment, -and fixtures; and
collecting and baling waste materials.”  Firms " which; in additlon to
merchant wholesale establishinents » operate other typesof establishments 2
e.g., retail, mamfacturing, etc., report in this survey only for their
merchant wholesale establishments. 4 description of each kind-6f-bugi-
ness classification shown in this repori is ineluded mpages: 1land 12

24 Sample Design .
Firms reporting in:the survey are part of.a probability sample

representing. merchant wholesalers in all kinds of ‘business. The sample;
which ircludes over 17,000 firms (about 26,000 sstabld 5)-is dravn

- from two sources: (1) 1954 Census of Business 1ists repregenting all
wholesalers . (with pald employees) in business in 1954 ard (2) Bureau
of Old Age and Survivérs Insurance (BOAST) 1ists of wholesalers (th
paid employees) entering business  (or requesting nev Employer Identis
fication Numbers) since 1954. The sample 18 ‘supplemented twice a year
for new firms on the BOAST lists.

The reporting parel ineludes a fixed panel of. about 1,400 very
large firms reporting monthly and four rotating panels each containing
about 3,900 smaller -firms which report every fourth month. In any

19 .

The mumber of firms selected in the sample for each kind of business
varies from 150 to 650 firms, depending upon (a)'the total number of
firms in the trade ». {b) the distribution of- firms within the trade by
sales size, and {c) whether geographic division trends are to be shown
for the trade. In those kinds of business for which percentage changes
are shown by geographie division, the sample ' chogen for-the national
estimates was increased by about 50 percent to provide. ‘wider repre-
sentation by geographie division. In. some of ‘these ‘trades, however,
data are not shown separately for rome” geographic’ divisions because even

this increase in the sample: size will not " provide relisble results in
all geographic divisions.

3. Published Data

Sales.~-This report includes monthly dollar °volume estimates of
sales by kind of business for the United States as a . whole (Table 1)
and sales trends (percent changes) derived from these estimates (Table
2). B8ales irends are shown in Table 2 for some-detailed kind of busi-
nesses for which estimates ~are not shown separately in-Table ‘1. For
these kinds. of business (identified by * in Table 2) the ‘trends are
based only. on the weighted sales .of identical firms (i.e., Firms re-
porting data for each of the months for which comparisons are mede).
Sales trends by geographic division are also shown - for selected kinde
of business. (Table 3). 1In Table 3 the trends for geographic division
are based on weighted sales of identical firms; however, sales trends
at the United States levelare derived from the dollar volume estimates
shown in Table 1,

Sales include sales of merchandise and receipte from repairs or
other services to customers after dedueting returns snd allowances, .and
discounts.. Sales of merchandise for ‘others 6n a comission basis are

also included. Local and State sales taxes, and: Federal excise taxes
are included.

Inventories.-~This report pregents inventory trends by kind of
business for the United States as a whole (Table 2) and by geographic
division (Table 3). These inventory trends are based on the weighted
inventories of identical firms (i.e., firm reporting data for each of
the months compared).

Inventories represent stocks » @t cost, of merchandise on hand for
sale at the end of the month.

Stock-sales ratlos.~~These are pressnted by kind of business for
Ihe Onlted Statesada whole (Table 2) and'by geographic: division (Tabie

3)+  The mtock-sales ratios ave percentages derivedby dividing welghted
3 reporting in-

stocks, at cost, by weighted sales fon ~only those firms :
ventories in conJunction with sales in:all three period mpared. Ex.
¢luded from these ratios wereall firms Which report "zerot Inventories
(es., drop’ ‘shitpers), No adjustment 18 made in t
for: the markip of sales, which varie ;
ratios for previous months shown in t
those published in previcus

Each fivn selected In th
fleets 1ts  probability of &

on’ e sample. Large firms are
a

elec 1h 0 ;
selected with certainty, thisg havin ‘Welght of one (1).) :Other fivms

are sampled ah varying rates, depending upon size, with smaller firms
baving a lower probability of selection and thus a larger weight.

For most firms  reporting, data ave -avalleble for each of three
mouths (ourrent; previous, end. year ago)., ‘New firms reporting provide
data for at least two monthe (current and previous).  Sales and inven-
tory figures reported for edch firm are miltiplied by 1ts welght' {the
reclprocal of iis probability of selectlon) and the results summarized
to obtain the dollar volume estimates, percentage changes and stocke
sales ratios shown in this report. AT 2

Yolume estimates.-~The summatlon of the welghted repérts of sales
for each monthly ‘patel provides urbiassd dollar yolume estimites, by
kingd of business, £or itwo montha-~the current month and  the preceding
months - However, the published estimate 15 a "composite™ of two esti-
mates (a) ‘the unbiased eatimate for the current month obtained ‘from the
sumnationof the current month reporteani {(b) 8 ratio estimate obtained
by mltiplying the Yeomposite" estimate for the ' previous month by the
ratlo of the current month unblesed to previous month unbissed  eati-
nmates obtained from the ‘sumation of the evrrent reporta. ‘The unblasead
estimate (a) receives a welght of .3 while the ratio estimate (b)re-
celves.a. velght of .7. The resulbing  weighted: average provides a
Yeompoaite” estimate  of the dollar volume: of . sales considerably more
reliable-. than either: of the two estipates taken alone. The estimates
shown for. . Jamuary-June. 1956, vere not-obtalned :in this manner. . Since
unbiased estimates. were not available for this period  from the new
sample’which was Introduced in July 1956, monthly estimates yrior to
that date were. calculated by dividing the. Meomposite" - estimates for
January-June 1957 -by the ' year-to-year ratio for each of -these months
obtained from weighted reports of identical firms,

Pereentage chagges.——'rwo types of 'percentage change:” figures: are
Dpresented in  This report, vizd; (1) percentage changes derived ' from
dollar volume estimates (2) pevcent changes based ‘on the. welghted data
from identical firms {fiei; those reporting data for eachof the months
for which comparisons ave made). The percentage changes based on iden-
ticals however; should not be regarded as an. unbiased measure of per-
centage change.  Slnce only ' those establishments reporting in both
periods. compared are included, the net change due to births and deaths
is not reflected in the ratios shown,

5.4 Relisbility of the Data

Estimates : based on a sample are subject +to sampling variability
and thus are not - expécted t6 be in exdct agreement with a complete
census taken with the same’ enumeration procedures. For all trades com—
bined, the sampling variability of  the "composite" sales estimates for
any ‘individual month, is less than one percent at the one sigma level.
That is %o say, the chances are about " {uo out of three that the esti-
mated-sales shown would differtby less than one Percent fromthe results
of ‘a compliete ‘enumeration. . The variability of  estimates for kind-of—
business groups and  individual kinds of business is ‘generally higher
than for total merchant wholesdle trade but for most trades the sampl-
ing varisbility is less than 5 percent at the one sigma level.  Table
1A -presents these sampling variabilitiesof the esiimites for February,
March, April and May 1957. Since these measures Are also subJject to
sampling variability they should be regarded as giving a general rather
than exast ‘idea of the variability due ‘to sampling. . The Sampling var-
iability - of “the -pPatios based on’ weighted ' identicals has. ot been
evaluated. However, where. these ratios are based on.a small number of
reports. (viz., trends by geographic division) the’ sampling variability
1is usually quite high. :

These measures :do 7ot inelude biages ‘that may arise from other
nonsampling errors, such as’ failure of ‘respondent to" submit corrvect
figures .or 1o submit a report in time ' for tabulation: In preparing
the dollar volume estimates 5 8n estimate is included for those firms
that fail to respond. To the extent that the eptimates for these firms
may differ from the actual figures, nonresponse affects the reliability
of the dollar wolume estimate. As a regult, dollar volume estimates
are not published separatelyin d Tew trades where the nonresponse rate
was considered %oo high to provide relisble level estimates: Approx-

imately 11 percent of  the total. ' sales’in May 1957 were imputed for
nonresponse.
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Table 1.--ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS--UNITED STATES, BY KIND OF BUSINESS

JANUARY 1956 ~ NOVEMBER 1957

(Sales in millions of dollsrs)

) 1956 Total
Kind of business
' Jan. | Feb. Mar. | Apr. May June July Aug. | Sept. Oct. | Nov. Dee, 1956
MERCHANT WHOLESALERS, TOTAL.owevussinasaseees | 9,032 9,172 | 9,571 | 9,296 | 10,144 | 9,89 |. 9,408 | 10,4908 9,790 11,211} '10,435] 9,944 118,395
DURABLE GOODS, TOTAT+sseervrssiosssonsaacnsncnosnne 3,99 14,085 | 4,372 | 4,346 | 4,680 | 4,589 ] 4,219 4,638 4,331 4,895 4,501 4,192 52,842
AutomOtive WhOLeSalerSe.eussereesenaionsnnenaseos 353 344 396 384 417 434 411 436 410 453 428 358 4,824
Automotive equipment, tire-tube wholesalers.... 280 276 318 306 333 351 344 365 344 386 366 296 3,965
Electrical, electronics, appliance distributors.. 603 602 627 580 616 668 641 690 661 700 692 w27 7,807
Eleetrical apparatus, supplies distributors.... 272 285 297 295 319 350 326 336 317 338 328 344 3,807
Electrical appliances, TV, radio sets,
electronic parts, distributorS.cseseeecesnsess 331 37 330 285 297 318 315 354, 344 362 364 383 4,000
Furniture, home furnishings wholesSaleTS...seeeess 184 193 212 194 199" 197 181 223 216 250 } 234 210 2,493
Home furnishings, floor coverings wholesalers.. 125 133 147 133 134 131 118 145] 144 170 162 139 1,681
Hardware, plumbing-heating goods wholesalers..... 387 366 404 432 455 458 441 477, 463 501 453 398 5,235
Hardware WholeSBleTS.e.uissesessscnsrosrsonsanns 175 176 184 198 206 209 189 205 196 212 198 179 2,327
Plunbing, heating equipment, supplies distrib-
B 212 190 220 234 249 249 252 273 266 289 255 219 2,908
Lumber, construction materials distributors...... 540 560 636 | 669 743 725 705 769 675 759 624, 511 7,516
Lumber, millwork wholesalerSeeeesesvesess s 337 338 361 373 410 398 392 433 363 402 327 279 4,413
Construction materials distributors...veesesoes 203 222 275 296 333 327 313 336 312 357 297 232 3,503
Machinery, equipment, supplies distributors...... 1,00411,073 | 1,158 | 1,120'| 1,210 | 1,170 1,063 1,173] 1,048] 1,170 1,104} 1,054 13,347
Industrial machinery, equipment, supplies :

A1t DUtOrS v e e ncnenisnrnrsannrsenesea . 506 541 574 523 569 522 493 546 483 566 564 548 6,435
Professional equipment, supplies distributors.. 70 T4 78 T4 79 79 83 92 85 92 90 84 980
Service establishment SUPPLY HOUSES..s.vsssass. 105 103 102 108 116 m 97 112 111 116 104 98 1,283

Metals, metalwork (except scrap) distributors.... 438 437 442 4E0 483 483 438 428 405 501 447 428 5,390
Iron, siteel and products distributorS...sscs... 276 282 303 312 325 325 306 287] 274 346 306 269 3,611
Nonferrous metals distributorSeeeeseicensascons 162 155 139 148 158 158 32 141 131 155 141 159 1,779

Scrap, waste materials dedlerS.c.vesecsceceresens 425 439 419 434 470 385 280 361 366 457 420 408 4,864
Iron, steel scrap dealers. 267 275 261 267 304 248 167 231 238 306 291 283 3,138
Waste materials dealers..... 158 164 158 167 166 137 113 130 128 151 129 125 1,726

NONDURABLE GOODS, TOTAL+suueteuvioeennnononnnsnaanns 5,038 | 5,087 | 5,199 | 4,950 | 5,464 | 5,305 | 5,189 5,860 5,459 6,316 5,934 5,752 65,553

Grocery, confectionery, meat wholesalerS......... 1,459 11,479 | 1,442 | 1,405 | 1,560 | 1,517 1,498 1,606{ 1,489 1,630 1,556( 1,505 18,146
General~line grocery wholeSalerS...... evess 613 624 631 602 667 648 620 669 639 690 657 630 7,690
Specialty-line grocery wholesalers.. reee 561 583 537 528 587 588 585 620] 553 606 578 571 6,897
Confectionery wholesalers........ PR 46 48 50 45 48 46 45 50 47 52 54 51 582
Meat, meat products wholesalers.. erresaeseaa 239 224 224 230 258 235 248 267 250 282 267 253 2,977

Farm products {edible) distribUtOrS.escoeesson.s . 354 361 384 393 451 469 465 416, 345 376 397 409 4,820
Poultry, poultry products distributors. . 132 116 122 120 131 131 124 133 i20 127 148 149 1,553
Fresh fruit, vegetable wholesalerSaesesssseon.. 222 245 262 273 320 338 341 283 225 249 249 260 3,267

Beer, wine, distilléd spirits wholesalerss....... 385 406 459 454 532 520 532 565 482 572 606 657 6,170
Beer, ale distributorSeesissesenensceronsncasns 151 152 166 177 220 229 265 270 197 199 182 198 2,406
Wine, Aistilled spirits wHOleSaleTS.veessoeness 234 254 293 277 312 291 267 295 285 373 424, 459 3,764

Drugs, chemicals, allied products wholesalers.... 322 299 316 316 342 319 301 334 326 375 348 315 3,913
Drug wholesalers (general and specialty lines). 204 191 196 189 202 192 185 208 206 231 223 202 2,429
Industrial chemicals, explosives wholesalers. . 95 87 96 100 111 97 89 98! 93 116 100 a2 1,174
Paint, varnish wholeSBlerSeasseecressesessrnann 23 21 24 27 29 30 27 28 27 28 25 2 310

Tobaces distributOrS.rseaisneaesnensanseaneenennn 238 264 275 264 295 289 288 314 275 304 298 308 3,412

Dry goods, apparel WNOlesalerS.sseesseerecoaonnns 464 505 496 448 450 450 420 576 524 594 520 419 5,866
Clothing, furnishings, footwear wholesalers.... 149 172 176 144 154 137 159 238 206 228 201 146 2,110
Dry goouds wholesalers (general and specialty

1IN88 ) e e eiretnennnisnrecinennsnnsesssanonanons 183 192 184 182 183 197 170 221 203 223 197 162 2,297

Paper, allied products whoOleSAlerS......esss.e.. o 293 286 306 294 313 299 201 332 309 | 347 331 296 3,697
Paper WhOleSalerSeuueesoaasseersnoeanendennns . 253 247 265 253 273 255 252 287 265 294 280 248 3,172

Amusement, sporting goods wholesalers............ 70 75 93 96 9 99 98 117 116 133 r127 r116 rl 5233

COBL WhOLeSALETS e e earernsassesnssenenensnsannens 110 103 87 a7 87 99 91 120 118 130 129 120 1,281




Table L.-—ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS*

~UNITED STATES,

JANUARY 1956 - NOVEMBER 1957

(Sales in millions of dollars)

BY KIND OF BUSINESS--Continued

Page 5

Kind of business

MERCHANT WHOLESALERS, FOTALe o v swssoassrvssns

DURABLE GOODS, POTAL e v ossossanemonnmermeneaensrs?

Automotive WHOLESBLOTB e s veswoarsessnsossemeveres
Automotive equipment, 4ire-tubs wholesalers...

Electrical, elsctronics, appliance digtributors.
Eiectrical apparatus, supplies distributors...
Electrical appliances, TV, radio sets,

glectronic paris, 348t ibUtOrS. - oo rer

Furniture, home furnishings wholesaleTSe.s-ce.-e
Home furnishings, floor coverings wholesalers.

Hardware, plmnbing—heating goods wholesalers....
Hardware WHOLEBALEYSa e raorasnssenersers s’
Plumbing, heating equipment, supplies distrib~

utors................,.......-................

Lumber, construction materials distributors.....
Tamber, millwork WhOLESHLeTS.eersnsaanssorerer
Construction materials A1stTibuloTSessssnornes

Machinery, equipment, supplies distrivutors,....
Industrial machinery, equipment, supplies
distributors............................‘....
Professional equipment, supplies distributors.
Service establishment Supply hOuSeS.seessserre

Metals, metalwork {except scrap) distributors...
Tron, stesl and products Aistributorsecees o
Nonferrous metals {8 bribuborSec cavaveooaseans

Serap, waste materials dealers.
iron, steel scrap dealerS..ssers
Waste materials dealerS.....eseeccnreecs PR

NONDURABLE GOODS, TOTALeseasansrespmensmnnososssss

Grocery, confectionery, meat wholesaleTBe.aceers
General-line grocery wholesalers.eceensse
Specialty-line grocery wholesalers.
Confectionery Wholesalers.,cees--
Meat, mealt products +WholesalerSe. oseevres oo

Farm products (edible) digtributorsescecsracnre
Poultry, pouliry products distributors.
Fresh fruit, vegetable wholesalersessesss

Beer, wine, digtilled spirits wholesalerSesesese
Beer, ale A18tributors. cesssenssresnees .
Wine, distilled spirits wholesalerSesssssrercs

Drugs, chemicals, allied products wholesalers...
Drug wholesalers (general and specialty 1ines)
Industrial chemicals, explosives wholesalers..

Paint, varnish WHOLEBALETBar cncanssnssansoctss
Tobaceo A1StrIDULOTS. s s ernosseraannosnrosrranss
Dry goods; apparel WROLESALOTS . versrvsonsseesne

Clothing, furnishings, footwear wholesalers8e..a
Dry goods wholesalers {general and specialty

1ines)

Paper, allied products wholesalers..

Paper WholeSaleTSeuseesssnesnaersmrsssite PR
Amusement, sporting goods WholesalorsSes sesrorese
'Coalwholesalers................................

1 Merchant Wholesalers total and Group totals include -data for s

o rounding.
T Revised

Jan.

9,945

4,278

389
321

665
301

364

189
127

398
184

214

496
295
201

1,121
509

78
113

478
317
161

476
325
150

5,667

1,642

350

27

468
145

192

313
. 268

7
T124

Feb.

9,097

3,981

366
298

609
291

318

189
128

365
173

192

476
259
27

1,081

547
77
110

430
287
143

393
266
127

5,116

1,433
627
521

49
236

341
106
235

425
158
267

312
199
92
21

266

472
160

183

294
252

z 8.
105

Mar.

9,744

4,292

392
319

" 613
293

320

205
140

405
19

214

551
307
244

1,194

593
83
13

459
312
147

393
263
130

5,454

1,530
655
566

256

352
109
243

468
172
296

340
213

102 |

25

280

507
184

194

310
265

96
100

ome kinds of business not shown &

1957

Apr. May

9,834 |10,168

4,314 | 4,450

408 428
334 352
588 623
297 308
291 315
212 200
144 135°
420 443
196 205
224 238
609 659
330 343
279 316

1,182 | 1,234

540 560

85 85
12 122
452 448
317 311
135 137
269 328
236 199
133 129

5,520 | 5,718

1,544 | 1,630

676 698
557 591
50 52
261 289
394 429
124 127
270 302
472 551
193 227
279 32
344 354
208 214
108 110
28 30
285 307
491 457
182 156
190 187
302 312
258 271
99 101
Ti08 | T105

June

9,610

4,243

424
359

634
315

299

193
131

435
196

239

628
329
29%

1,166
512

116

404
275
129

308
193
15

5,367

1,579
676
591

264

418
302

520
286

317
19%
93
28

297

440
136

193

291
250

104
110

11 Monihs

July Aug. Sept. | Oct. Nov. 1957 1956
9,916 10,197 9,814 10,713 9,59C 108,639 [*108,464
4,267 | 4,329 4,222 | 4,511 3,907 | 46,774 48,650
421 439 434 467 418 4,586 4,466
363 377 373 406 359 3,861 3,669
650 624 673 709 667 7,035 7,080
325 307 332 341 311 3,421 3,463
325 37 341 368 356 3,614 3,617
185 210 216 245 223 2,267 2,283
120 135 142 167 152 1,521 1,542
436 452 463 499 415 4,731 4,837
192 197 201 215 S77 2,127 2,141
244 255 262 284 238 2,604 2,689
667 675 613 666 538 6,577 7,405
343 342 307 331 269 3,455 4,134
324 333 305 335 269 3,122 3,271
1,131 1,121 3,071 1,141 985 | 12,427 12,293
509 512 490 548 455 5,856 5,887
89 96 99 99 91 266 896
106 115 113 120 106 | 1,246 1,185
396 368 339 378 331 4,482 4,962
272 252 230 257 217 3,047 3,342
124 116 108 121 114 | 1,435] 1,820
320 361 319 303 229 3,799 4,456
208 232 212 192 132 2,459 2,855
112 129 107 111 97 1,340 1,601
5,649 | 5,868 | 5,591 | 6,202 5,683 | 61,865 | T59,814
1,660 | 1,630 | 1,633 1,768 | 1,627 | 17,677 16,641
703 692 701 758 679 7,572 7,060
610 593 600 647 612 6,499 6,326
50 51 55 6L 58 580 531
297 294 278 302 278 3,026 2,724
wa| s3] 373 49 4oz | 4342 440
129 142 138 163 166 1,441 1,404
313 271 237 256 236 2,901 3,007
543 556 501 561 583 5,589 5,513
269 254 205 198 185 2,253 2,208
274 302 297 363 398 3,336 3,305
331 350 373 406 350 3,826 3, 598
211 222 243 271 234 2,433 2,227
20 99 103 107 92 1,099 1,082
30 29 28 28 24 294 289
319 319 288 320 295 3,347 3,104
434 567 549 593 506 5,484 5,457
151 236 212 221 208 1,991 1,964
186 220 223 240 190 2,198 2,135
287 323 310 339 312 3,393 3,401
250 279 267 230 265 2,915 2,924
111 119 125 129 126 1,167 1,116
Tyo1 | Fiog | Tio3 108 99 | 1,180 1,161

oparately. petail may not add to totals due
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Takle 1A.--SAMPLING VARTABILITY~-MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALERS, BY KIND OF BUSINESS

Sampling ervor

Sampling error
of the ratio
of monthly dollar of sales in two

[Sampling error
Sampling error of the ratio
of monthly dollar Jof salesin two

value of saleg eonsecutive value of sales consecutive
Kind of business monthg Kind of business months
Feb. [Mar. [ Apr. |May Mﬂ§:2m1957 Feb. | Mar. | Apr.| ey Ma;:2m1957
195711957 | 1957 | 1957 February 1957 1957 19571 1957 1957 February 1957
(percent) (percent) (percent) (percent)

MERCHANT WHOLESALERS, TOTAL......1 0.6 | 0.7] 0.4 0.5 0.5

NONDURABLE GOCDS, TOTALeesvasanssavae.| D.9 0.8] 0.7 0.9 0.7

DURABLE GOODS, TOTAL. evesvnnensonnannas] 1.1 L4171 2.0 0.9 0.7 Grocery, confectionery, meat.... 2 2 1 2 2
General-line grocery.. sreen] 2 2 2 2 2
AUBOMOLIVE v eevnaanennevincisanns] 3 | 3| 3 [ 5 2 gﬁz;ig%;g;i:“e BrO0ETYivconsananss 2 g g g 3
Automotive equipment, tire-tube....| 3 3 4 3 2 Meat, meat pzt;é\.zc.i.:é. Soerreneseres 4 5 " % 3
y seensrevecesans
Electrical, electronics » appliances..| 2 2 2 2 1
Electrical apparatus, supplies.....| 2 2 2 3 2 Farm products (edible)........ eaveed] 3 3 3 3 2
Electrical appliances > TV, radio Poultry, poultry products. vessel 5 3 4 5 2
sets, electronic PATEB.sveneiaann] 2 4 4 3 2 Fresh fruit, vegetableS.iasirune..] 5 4 4 3 2
Furniture, home furnishings..........| 3 3 4 4 2
Home furnishings, fleor coverings..| 4 4 4 4 2 Be;:;r"i:ié distilied spirits....... i § 7 g g
5 “resesanieenainas
Harduare, plunbing-heating goods.....| 2 3 3 3 2 Wine, distilled spirits...........| 3 3{ 3 2 2
HAPAWare. . vesvennvenann., searaaes 2 3 3 3 2
Plumbing, heating equipment, Drugs, chemicals, allied products...| 2 2 2 2 1
supplies.......................... 3 4 4 4 2 Drugs {general and specialtylines)] 2 2 2 2 2
Lumber, construction materials.. 3 3 3 2 2 ;:g:::tri:in::ﬁmieals, explosives. . Z 2 g 13' §
Lumber, millwork...,., 5 6 6 5 3 4 LR
Construction materials.... . 3 3 3 4 2
Machinery, equipment, supplies........| 2 3 2 2 2 Tobaceo...a......................... 2 3 2 2 1
Industrial machinery, equipment,
supplies.......................... 3 5 4 4 3 Dry gooda, BPPATELe s e nncninnennss] 3 3 3 3 2
Professional equipment, supplies...| 3 3 4 3 2 Clothing, furnishings, footwear...| 5 5 5 5 3
Service establishment supply houses| 5 3 4 4 3 Dry goods (general and specialty-
Metals, uetalwork (except serap).....| 2 3 3 3 3 rlea)........................... 6 3 6 5 3
Iron, steel and products... teesesadf 3 5 4 4 4
Nonferrous metals.................. 3 3 2 4 i Pngs;érallied Products....eeen.e. ... g g g 3 i
Scrap, waste materials... 2 2 3 3 2 .
Iron, steel scrap..,... 3 3 4 4 3 Amusement, Sporting g00d8esercacnnss| & 4 4 4 4
Waste materials.. srrerensascaed] 4 4 é 6 3 Coal WHOLeEB1eT e e tnsonsesrnnransn, 5 6 6 [ 2

Note: The above table provides approximate mea-
sures of the sampling variability of the dollar
volume estimates of saleg and of the ratio between
sales for the two consecutive months. specified. The
ratio between sales for +two consecutive months gen--
erally has a .smaller sampling error than the level
estimates in those monthg, These sampling errors are
themselves sub jeet to sampling variability and thus
should be regarded as giving a general rather than
exact idea of the variability due to sampling. Dif-
ferences from month to month may be due to this error
in the estimates of sampling error. Differences may
also result from seasonal or cyclical fluctuation in
the sales of individual firms (see page 2, for state-
ment on nonsampling errors).

The sampling errors shown above can . be converted
to a range by the following computation: Multiply
the sampling error by the estimate (whether it is a
dollar volume estimate or a ratio). Add and subiract
the resulting product from the published estimate.
The resulting range is expected to include the "ex-
Dected value" (that is;the value which eould be obtained
from a complete enumeration) about two out of three
times. Doubling the sam ling error and repeating
the above process wili give a range which will in-
clude the "expected value" about 19 out of 20 times.

To illustrate the computation of these ranges for
monthly dollar volume estimates, consider the esti-
mate made for all durable goods in March 1957. The
published estimate is $4,292 million while the sam-
pling error shown for this month is ' 1.4 percent (or
-014). Multiplying $4,292 million by .0l4, we obtain
$60 million. Thus, the chances are two out of three
that the "expected value! of the estimate is between
$4,232 and $4,352 million. Doubling the given sam—
pling error gives us the limits, $4,172 to $4,412
million, which will contain the "expected value' 19
out of 20 times.

As an example of the use of thesé sampling error
data with ratios, consider the ratio of change from
February 1957 4o March 1957 for all durable goods.
This ratio of change, obtained by dividing $4,292
million by $3,981 million, is 1.08 (it can also be
expressed as an &% increase). The sampling error of
this statistic is 0.7 percent (.007). Multiplying
1.08 by .007, we obtain .008 ag the standard error
©of the ratio. There is a probability of two out of
three that the "expected ratio" is contained in the
range 1.07 to 1.09 while there is a probability of
19 out of 20 that the "expected ratio" is contained
in the range 1.06 to 1.10.




Table 2.-~TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS:

NOVEMBER 1957

UNITED STATES, BY KIND OF BUSINESS

Page 7

Sales

Percent change

Inventory, end-
of-month (at cost)

Stock-sales ratios

(percent)

Kind of business Nov;ﬁ:z_lgﬂ 11 mo. N;er;:;g; ;222%3’
1957 * November | Novenber | October
- from 1957 1956 1957
November | October | 11 mo. | November | October
1956 1957, 1956 1956 1957
MERCHANT WHOLESATERS, TOTALsessvenrsinaesssasssssssonenccess -8 ~10 o +1 [¢] 135 122 121
DURABLE GOODS, TOTAL..eescocecconnsesoosssrsoascssocanrsonssnsnne =13 4 +4 =1 186 153 160
Automotive wholesmlerSsssecsssascass -2 -10 +3 +3 +1 198 187 178
Motor-vehicle distributors*....... .. . -3 -5 -5 -3 +2 118 123 124
Automotive equipment, tire-tube wholesalerS...csecnesessssoess -2 -12 +5 +3 +1 213 198 187
Electrical, electronics, appliance distributorS...ciivecicacecss -4 -6 -1 +3 =1 169 160 164
Electrical apparatus, supplies distributors....cccevccecaeeas =5 -9 -1 +6 +1 168 149 153
Electrical appliances, TV, radio sets, electronic parts,

AIstribUbOrSasesececareesvenssascasvassmcareaninessrsnnnnses -2 -3 0 +1 -3 171 170 175
Furniture, home furnishings wholesalers..... ~5 -9 -1 0 -1 163 144 148
-5 -7 +2 -3 +1 171 161 161
Home furnishings, floor coverings wholeS8lerS...ccesscessesss -6 -9 -1 +2 -2 158 135 141
Hardware, plumbing-heating goods wholeBalerS.cesecscscensannsse -8 =17 -2 4 ~3 229 209 194
Hardware WholeSalerSessecssecsscesccassossnnessons . -11 -18 -1 -3 4 261 - 233 222
Plumbing, heating equipment, supplies distributorsc.ceeecescs -7 -16 -3 4 -2 196 184 164
Lumber, construction materials distribu‘tors‘. cesrecnsnanne wenean =14 =19 -11 -5 -2 123 116 96
Tumber, millwork wholeSalerSesessesasecrscnserancs ~18 -19 -16 -9 -1 179 176 139
Construction materials distributorB.csvecsveestearasacecscene -9 =20 -5 1 -2 86 7% 68
Machinery, equipment, supplies distributors.ceceveccececsscnnes -11 -14 +1 46 =1 200 164 172

Air conditioning, commercial refrigeration equipment, .

A1 trIbULOrS* e aasactseerencossssssosssesercsesssosssssasanns +5 +7 +1 +4 -1 240 245 218
Commercial machines, equipment distributors¥..cc.eicascvecess iy -8 +3 + +3 177 166 161
Industrial machinery, equipment, supplies diatributors. oo -19 -20 -1 +10 0 184 | 127 152
Professional equipment, supplies distrivutors.... +1 -8 +8 *5 o 201 184 170

Surgical, medical, hospital supply houses¥..... +8 -3 +8 +1 o] 149 143 132
Service establishment Supply hOUSeS..esesccvsrssescesosussone +2 -12 +5 +1 =1 132 127 116
Metnls, metalwork (except scrap) distributorSeesecesssoncsscass ~26 =12 -10 +27 +1 264 155 218
Iron, steel and products distributors...:. -30 ~16 -9 +29 0 336 180 268
Nonferrous metals distribuborS.seececvssvessrecicssnessaensns 19 ) -12 +12 +2 105 82 9
Serap, waste materials GEBLETE e v renennerennnnanasansannnensnns 46 =25 =15 ~13 +3 72 42 53
Iron, steel scrap deBlerS.scescecseesnssosscssnsncss =55 -31 -14 -19 -1 78 38 52
Waste materials dealerSsesvessccessosncantvesivassanaoionansns -25 ~13 -16 -4 +2 65 52 55
Jewelry wholeSalerS®.essessascssssssncsssesesocanssceasoncesns r.8 +1 -3 +3 4 208 176 237
NONDURABIE GOODS, TOTAL.cececciossescesosssnssonsvanassasasonsoosl =4 -8 +3 -2 +2 98 96 82
Grocery, confectlonery, meat wholesalerSieeescsssvecasssovesses T45 -8 +6 +3 +2 74 T4 £6
General-line grocery wholesalersS..aceass senass +3 ~10 +7 +1 +1 96 98 89
Voluntary groups®..eceessccessscssss cacean +2 -7 +6 42 +2 88 87 82
Retailer-cooperative*..... sesnes +7 =12 +12 +8 -1 65 67 62
Nopaffiliated®.evessess [¢] -9 +h 0 +1 116 119 106
Specialty-line grocery wholesalers . +6 -5 +3 +5 +4 74 7L 64
Confectionery wholesBlerSeecsceessescsoasss +7 -5 +9 +5 +2 91 88 90
Meat, meat products wholesalerB...cecessessscivsacsosassnases +4 -8 +11 +12 +1 21 20 19
Farm proaucts (edible) distributorS...eseseecicccessncersanaees +1 4 =2 -19 9 22 26 22
Poultry, poultry products disiributors +12 *2 +3 ~20 -3 20 25 22
Fresh fruit, vegetable wholesalers...... -5 -8 4 -9 +1 24 26 22
Beer, wine, distilled spirits wholesglerS...cceseccacssns 4 +4 +1 -1 +6 121 118 114
Beer, ale distributorS.eecceccarcecsoserocncacenassranns +2 B +2 -5 -8 60 61 59
Wine, distilled spirits wholeSalerSeseveesesscessaasnascncase -6 +10 +1 ~1 +9 154 149 151
Drugs, chemicals, allied products WHOLeBALer S e ranvasasnensnons +1 ~14 +6 +9 -2 143 133 128
Drug wholesalers (general and specialty lines). . 5 14 9 +12 -3 158 147 143
Industrial chemicals, explosives wholesalers. . -8 ~14 +2 0 0 103 101 91
Paint, varnish wholesalerseeccissessscrenss 4 <14 +2 +9 0 163 143 136
Tobaceo distributors.cciceevecscaeens . -1 -8 +5 +3 +3 58 55 52
Dry goods, apparel wholesalers..... » -1 =15 +1 +3 Q 212 183 187
Clothing, furnishings, footwear wholesalers.......... . +3 -6 +1 47 4 170 145 160
Dry goods wholesalers (general and specialty lines).. B A -21 +3 +5 +2 258 208 213
Plece goods COMVErters ™ ceusreesssesnssnssnresncossasrssnsone <10 -17 -3 ~-12 +4 207 198 185
Paper, allied products wholeSalerS..scesssssccasescnssncsnssnss -6 -8 Q -1 +2 113 107 100
Paper WholeS8lerS.eseessssessssovass -5 -7 (4] -2 +3 110 106 96
Stationéry, wallpaper wholesalers*. A =12 ~3 +2 +7 -2 134 113 136
Farm products (raw materials) DETCHATESH e ¢ s evnensenenvessnoanes -i6 =11 +8 -21 +1 116 133 101
Other nondurable goods wholeSalers..esssess -5 7 +6 46 +2 102 87 93
Amusement, sporting goods distributors.... ~1 -2 +5 +7 4 147 143 151
Book, magazine, newspaper wholesalers¥... +12 -9 +15 +5 -5 113 125 106
Coal WholeSalerScecescacrsseorenncnnns -23 -8 +2 -1 -3 114 94 107
Farm supplies wholesalerS®.scseeccovvarosvonosacncvonsestoany ~13 -9 +3 -9 +6 144 133 131

* See text, page 2.
r Revised since Advance Release dated Jemuary 3, 1958.
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Table 3.--TRENDS IN SALES ANMD INVENTORIES OF MERCHANT WHOLESALERS:

BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS
NOVEMBER 1957

Salest

Inventory,

end-of-month Stock-sales ratios
Percent change (at cost) {percent)
Kind of busi:(x::z ;:g g:zgrgg;hic division November 1957 11 mo. Percent change,
£ 10~ 1957 Nov. 1957 from--
from Nov. Nov. Oct.
Nov. Oct. 11 mo. | Nov. Oct. 1957 1956 1957
1956 1957 1956 1956 1957

MERCHANT WHOLESALERS, TOTAL.esss.. essssseesneansensseenen -8 -10 To +1 0 135 122 121

NeW Englande.c.esseeseonssorernsnss Cerereeerireaninsrnereeareans -8 =10 0 +2 0 127 107 115
Middle Atlantic....... -8 -9 [¢] L¢] +2 119 108 104
East North Central.. -12 -13 -2 +4 -1 135 112 119
West North Central. -1 -12 +3 =1 0 140 141 124
South Atlantic..... -5 by +3 +1 0 153 142 143
-11 -13 +3 -3 0 154 141 137

-4 -10 +5 ~3 +1 147 148 128

-9 -9 +1 +4 +1 184 155 169

222 TCS 5 T T ~7 -12 o +6 -1 133 115 120
Automotive equipment, tire-tube wholesalerS.....cieessesscssoscnns -2 =12 +5 +3 1 213 198 187
Middle Atlantic... -~10 -5 +5 -7 0 135 134 126
Fast North Central.. -3 -13 +8 +16 +2 240 189 196
West North Central.. +5 ~13 +10 +8 +3 250 235 211
South Atlantices.s.s 0 -7 +4 +2 +1 209 188 191
East South Central.. ~4 -9 +6 +11 +1 257 222 222
-7 =19 + +2 +1 238 214 191

-6 x) +4 x) 4 293 185 257

+2 -13 +3 0 -3 201 200 196

Electrical apparatus, supplies distributors....icieeveiveacicassas -5 -9 ~1 6 +1 168 149 153
New England.... . -6 -15 ~-10 +6 +5 205 161 154
Middle Atlantic.... e -13 =1 +13 +5 145 124 121
East North Central. -14 ~10 -8 +8 -3 162 127 154
West North Cemtral. -10 -9 +1 + -2 187 7 17
South Atlantice.... +6 +15 -1 +4 0 139 148 163
East South Central... (x) ~19 (x) ~7 45 165 187 147
West South Central... +8 +16 +2 +10 +13 202 204 192
MOUNtain. o vaseaveesss (x) +1 x) +12 +6 152 139 147
PacifiCeesrerensssnosceonrannasarnacons -15 -25 0 +1 -3 184 142 143
Elect. appliances, IV, radio seis, electronic paris distributors. -2 -3 0 +1 =3 171 170 175
NeW Englande..svcesscrscasoresvsosssnssansnnsonce heereesanrasny -9 -6 +2 -1 +1 189 173 175
Middle Atlantic.. +11 +2 +2 <13 =2 145 188 164
Easi North Central. -8 -11 -1 +8 -2 168 144 156
West North Central.... -10 -1 ~9 +7 -6 192 169 199
South Aflantic.ceeeeaans. -1 +2 e -10 -6 162 193 190
East Sowth Centrales.... (x) +1 x) (X) -5 270 228 259
West South Central.... 4 ~7 -6 x) e 224 206 208
3= T T -8 =2 +5 =12 -2 161 162 171
Furniture, home furnishings wholeSalerS...cecseessccsrocssasocons ~3 ~9 =1 it] =1 163 144 148
New Englandee,..ceeesscvacsnoeanansnens 0 -18 0 x) -8 (X) (x) (X)
-1 -7 o} +3 +2 131 117 121

East North Central.. 14 ~16 +1 -6 -3 161 140 143
West North Ceniral.. +2 -1 +5 (x) -5 188 192 194
South Atlentic..... -4 -3 6] (x) [¢] 151 138 137
West South Central. -10 éx) -2 =5 -7 175 155 154
BT i P N ~14 X) -3 -1 [¢] 243 190 207
Hardwaré wholesalerS....... =11 -18 -1 -3 4 261 233 222
New England.cecsessons ~7 ~11 42 +10 A 300 261 275
Middle Atlantic....... ~9 -23 -5 -3 ¢} 262 253 198
East North Central.. -22 -20 -3 -3 -3 257 207 212
West North Central -12 ~20 -1 -6 ~4 258 242 217
South Atlantic..sessecans ~-13 -14 -1 +1 -2 294 253 255
East South Central....... ~13 -13 -3 4 -3 201 203 206
West South Central.. -9 -14 -2 -2 -2 282 262 244
Mountain seeseenes -11 -23 -8 +6 0 332 278 248
PacifiCieecsnensnaans -7 -12 -1 +% -3 250 216 221
Plumbing, heating equipment, supplies distributors..cceceeecscess -7 -16 -3 -4 -2 196 184 164
New England..e.esessseesssenses Creeerriieeiearanaes . 10 -20 -5 x) -1 x) x) {x)
Middle Atlantic..... . ~8 -17 ds -6 =3 193 192 160
East North Central.. . -8 =20 4 +1 -2 191 174 156
West North Central.. . -20 ~21 ~4 -1 -2 262 213 186
South Atlantic...... . -8 -12 =1 =11 0 176 172 155
East South Central.. . ~-15 <13 -9 {x) 0 314 237 262
West South Central . 4 -17 42 (x) -1 180 156 157
Mountain..veissess .. -5 +1 -2 x) -4 192 192 220
PacifiCesvrncercncncnsns censeans . ~1 -13 4 -4 -3 179 183 152
Lumber, construction materials distributors. cuersnesesssacen -4 ~19 ~11 =5 -2 123 116 96
New Englende..oscceesness e evreraerar s 2 -5 ~5 [63) -7 110 112 110
Middle Atlantic..... -7 -21 -10 0 -6 110 102 92
Edast North Central.... ~16 =22 =12 =14 +2 147 139 106
West North Central. 4 -17 -9 (x) -2 107 o 8L
South AtlantiG...... (x) -11 x) x) -5 61 59 48
East South Central.. -15 -29 -2 +5 -1 186 158 137
West South Central........ -4 ~-28 -3 -12 ¢} 125 118 88
Mountain,.ceseesacesss -6 -16 -7 -3 4 149 144 129
Pacific.... ceene ~8 -17 ~-16 +10 0 97 80 81

See footnotes at end of teble.
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Table 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS--Continued

NOVEMBER 1957

Sales?

Percent change

Taventory,
end-of -month

Stock-sales ratios

Kind of business and geographic division (at cost) {percent)
(see map page 9) Nov, 1957 11 mo Percent change,
from-- : Nov. 1957 from--
- 1957 Nov. Nov. Oct.
Nov. | Oet. TR 4 noy, | ocw. | 1957 1956 | 1957
1956 1957 1956 * 1956 1957
Industrial machinery, equipment supplies distributorS...vsecsceess. =19 =20 =1, +10 0 184 127 152
New England.c..eaeasan RPN (X) -18 (x) ~10 0 154 122 108
Middle Atlantic........ x) -25 (x) +11 +1 181 129 131
East North Central..... ~29 -13 =3 ~1 -3 190 126 168
South Atlantic..i..e... -6 -16 + (x) -6 171 117 146
East Sowth Central.... -22 (x) -3 (x) x) x) x) (x)
Weat South Central.. ~-17 14 +1 +18 +3 190 135 156
Mountain.seeveseneae +3 x) +4 +12 +3 150 137 130
General-line grocery WhOleSalerS.csesseeosssnsrencsacsosesssvscanes +3 =10 +7 +1 +1 96 98 89
New England....ceenese seseen -1 4 +5 +5 +2 93 89 82
Middle Atlantie... +3 -8 +4 +4 +4 95 96 91
East North Central.. +5 -5 +7 ~2 -2 82 88 81
West North Central.... 0 -6 +h 0 [¢] 88 88 83
South Atlantic.e.eeone, +2 -10 +5 +3 -6 114 119 109
East South Central....... ~1 -9 +7 -1 +1 117 116 105
West South Central....... +4 ~8 +8 +4 +3 111 112 101
Mountain. +2 4 +4 +1 4] 110 111 108
Pacific..evveenns e teasiareeens D Y +6 ~15 +14 +17 +5 83 73 68
Specialty-1ine grocery WholeSALlerSicessasssssscsnsnsensoscsssscsnne +6 ~5 +3 +5 +4 T4 71 64
Middle AtlantiC..csssscvesssinne +3 -7 0 +3 +7 Té 75 68
East North Central.......... =1 -7 +5 +1 +1 72 68 63
West North Central.e...... +18 -1 [¢} (x) +2 109 130 107
South Atlantic.... asens -9 -12 +4 +2 +3 89 82 76
West South Central......s... -2 -10 +9 -11 +7 54 55 44
PACIfiC.ctansseeenanenroarsvocsnncssnassanans +2 -8 -1 +7 -3 53 41 44
Fresh fruit, vegetable WholesalerS.avseeeeiseonsnestssasnensnnanses -5 -8 ~4 -9 +1 24 26 22
New England...vevensceenns PN -8 -7 0 0 -10 28 24 35
Middle Atlantic...... cesee -10 ~10 -3 (X) +1 12 3 i1
East North Central . -13 -8 -2 (x) +2 18 22 16
. South Atlantic.... ... -2 +5 +1 -17 +8 (x) (x) (X)
East South Central.. . . -9 -2 -5 (x) +14 (x) x) (x)
West South Central....... e -7 -1l -1 9] +13 31 39 25
PacifiCeicasacccrnssnnannas heteestsesssntces s arianaesnasasaons ~12 -12 -3 -7 -2 27 25 23
Drug wholesalers (general and specialty 1ine8)eceeecisessssrscenses +5 =14 49 +12 =3 158 147 143
New England.cceveenscecosetcacevessoonsnnsnsasnos +7 -10 +8 +6 +3 143 141 129
Middle Atlantic....... +4 -18 +7 +4 ~1 122 124 99
East North Central.. +1 -16 +8 %8 -3 151 141 133
West North Central.. +11 =7 +9 (x) (x) [¢9) x) 0
South Atlantic...... +8 4 +2 +20 +1 167 1152 161
East South Central.. +6 -10 +10 (x) (x) (x) (X) x)
West South Central..... +3 -9 +9 +13 -5 226 188 216
Mountain. seseesssansnsae -3 -15 15 {x) -10 (x) (x) x)
+2 -12 +8 +12 -3 162 147 145
=1 -8 +5 +3 +3 58 55 52
-1 -5 +7 x) +8 68 65 58
-1 -8 +5 +3 +10 39 39 34
0 -6 +6 +6 +2 61 57 57
-4 -9 +3 x) +1 61 58 53
-1 ~9 +8 +10 -3 59 51 53
4 -7 +3 -7 +1 51 48 46
+2 -1l +6 +2 +1 55 56 49
PaCifiC, s ecerreecesncrasernoneinsoussossssrenasnnsscssiorionnnian +6 ~3 +8 +24 +6 73 73 66
Dry goods, apparel WhOleSalerS..secscssessccsrsssesescasoncsssssans -1 ~15 +1 +3 o] 212 183 187
New Englandeeeeennsesarsssnensnns 20 -12 -2 -10 +2 174 163 148
Middle Atlantic... ~10 -6 0 +2 +2 223 189 190
East North Central. -1 4 +6 +5 -6 187 151 197
West North Central... -13 -28 +3 0 +12 246 214 178
South AtlanbtiCecseeresiianrensss -10 -12 ~4 +10 -7 203 176 175
PacifiCeriesorsveennsn teseeneae -8 +2 +6 (x) =11 143 154 160

X Withheld due to extreme variation of reported data.
1 See text, page 2.

r Revised since Advance Release dated Jamuary 3, 1958.



DESCRIPTION OF KINDS OF BUSINESS

A1l kinds of business in which merchant wholesalers operate are represented in
this survey. The kinds of business shown in this report parallel broad clas-
sifications used in the 1954 Census of Business covering wholesale trade. Each
establishment in this survey has been assigned a kind-of-business classification
based upon its trade designation and an mnalysis of its sales by commodity lines
as reported to the Bureau of the Census. A description of each kind-of-business
classification in this report is given below,

DURABLE -GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchant wholesale establishments primarily en-
gaged in selling new and used passenger sutomobiles and gimilar motor vehicles y
road-type truckes, truck-tractors, busses, trailers, and semitrailers to dealers
or to fleet operators, industrial accounts, and to commercial users. Dealers in
road-type trucks, iruck-tractors, snd truck-trailers are included here on the
basis of kind-of-goods sold.

Automotive equipment, tire-tube wholesalers.--Merchant wholesale establish~
ments--frequently referred to as jobbers in this trade--primarily engaged in
selling aulomotive equipment, sccessories, parts, tires, tubes and garage equip-
ment and tools.

Electrical, electronics, appliance distributors

Electrical apparatus, supplies wholesalers.——Merchant wholesale establishments
selling a general 1line of electrical goods such as electrical equipment and
apparatus; wiring supplies and construction materials; 1lighting fixtures end
lamps; redio and television sets and accessories; electric refrigerators and
other electrical appliances and specialties; -and electronic parts ‘and equipment;
and those primarily engaged-in selling such electrical equipment snd apparatus;
wiring supplies and construction meterials, and lighting fixtures and lamps, as
conduits and fittings, interior wires end cables, wiring devices, safety switches,

poles, crossarms, pole-line hardware, outside wires and cables, residential,
commercial, and industrial lighting fixtures, and i d t and £y b
lamps. Establishments specializing in the sale of electrical prime movers and

other electrical power equipment for the generation, transmigsion, or utiliza-
tion of electiric energy are also included.

Electrical appliances, TV, radio eets, electronic parts distributors.--Merchant
wholesale establishments primarily engaged in selling such electrical appliances
and specialties as radio and television sets, dish vashers, electric refriger-
ators, electric ranges, washing machines, ironers, radio and television parts
and accessories, home freezers, sewing machines, hot water heaters, electric
irons, -percolators, clocks, hotplates, vacuum cleaners, etc., apd electronic

tubes, electronic replacement parts and accessories, and transmission and sound
equipment.

Furniture, home furnishings wholesalers

Furniture wholesalers.--Merchant wholesale establishments primarily engaged in
selling home or office furniture--vecoden, metal or other.

Home furnishings, floor coverings wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling household china, glassware, and eerthenvare;
floor coverings (carpets, rugs, linoleums, etc.); antique home furnishings; and
miscellaneous home furnishings - such as brooms, brushes, curtains, draperies,
pictures amd picture frames, window shades, kitchen utensils, phonograph records,
and musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.—-Merchant wholesale establishments selling ageneral line
of merchandise sufficiently broad to service retail herdware stores and the hard-
ware departments of other outlets--gemeral-line hardware wholesalers; and estab-
Llishments primarily engaged in selling builders hardware » heavy hardware, shelf
or lighit hardvare, and hardware specialties such as tools, cutlery, bolts, nute,
rivets, ‘screws, padlocks, keys, and the like--specilaty-line hardware wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
lishments primarily engaged inselling plumbing end heating equipment and supplies
such as plumbing fixtures, including sanitary ware; steam and hot water heating
boilers, radiators, parts, aml fittings; stoves, ranges, furnaces, and other
types of heating apparatus (except eleciric); oil burners; gas appliances and
supplies; plumbing pipe, valves, and fittings; and plumbers brass goods.

Lumber, construction materials distributors

Lumber, millvork wholesalers.--Merchant wholesale establishments primarily en~
gaged in selling lumber and millwork such as rough, dressed » end finished lumber;
sheathing, siding, flooring, shingles, plywood, veneers, doors, sashes, f{rames,
interior woodwork and trim.

Construction materisls distributors.--Merchant wholesale establishments pri-
marily engaged in selling such construciion materipls as brick, tile, and terra
cotta; cement, lime, and plaster; building glass; sand, gravel, end crushed stone,
ready-mixed concrete; roofing, siding and irsulation; and stone, slate, concrete
products, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment distributors,--Merchant
wholesale establishments primarily engaged in Selling commercial refirgeration
equipment (including electric) such as refrigerators, display .cases, freezers,
dispensers, water coolers, food locker equipment; and thoze selling air con-
ditioning and ventilating equipment and supplies » including fans, blowers, and
accessories. Establishments specializing in the sale of commercial refrigeration
components and accessories are also included in this classification.

Commercial machines, equipment distributors.--Merchant wholesale establishment
primarily engeged in selling office machines and equipment {except furniture)
such as adding machines, typewriters, addressing , duplicating, sealing, computing,
stapling, adcounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, china, glassware, silverware, linens, end re-
lated items; store machines and fixtures such as display fixtures, shov racks,
pricing equipment, cash registers, scales, meat slicers and grinders, coffee
grinders, ete.; anl such related equipment e florists’ supplies, theater supplies
and equipment, and parking meters. Establishments primarily engaged in selling
to users are included, as well as those selling to dealers.
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Machinery, equipment, supplies distributors--contimied

Industrial machinery, equipment, supplies distribuiors.--Merchant wholesale
establishments primarily engaged in selling machinery, equipment, and supplies
to manufacturing and mirning concerns. Included here are establishments selling
industrial machinery; industrial belting, hose, and packing; machine tools » mine
and mill supplies; oil well and oil refining supplies; printing machinery and
supplies; industrial rope, cordage, and ‘twine; industrial materials, handling
equipment; power transmission .equipment; and machinery and equipment for such
industries as food products, woodworking, shoe manufacturing, tanning, textile,
and paper and pulp.

Professional equipment, supplies distributors.--Merchant wholesale establish-
ments primarily engaged in‘selling denial supplies (chairs, sterilizers, cabinets,
instruments, dental gold and alloys, waxes, teeth, and the 1ike); religious
supplies {church goods and religious articles such &s statuary, vestments, fonts,
candles, religious pictures, calendars, literature, etc.); school equipment and
supplies (desks, blackboards, chalk, rTulers , wall and globe maps, etc.); opticel
goods; surgical, medical, hospital .supplies, and equipment; artists supplies;
engineering instruments and -supplies; and supplies for other professions.

Surgical, medical, hospital supply houses.--Merchant wholesale establish-
ments primarily engaged in Selling surgical and medical instruments; doctors
apparatus and equipment; orthopedic appliances; artificial limbs; operating
room and other hospital equipment; X-ray machines .and accessories and other
scientific instruments used by physicians and in hospitals.

Service establishment, Supply houses.--Merchant wholesale establishments pri-
marily engaged in selling barber and beauty supplies; laundry, dry cleaning
equipment, supplies (washing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, marking equipment, ete.); shoe service
supplies and equipment; undertakers supplies {caskets, burial vaults, burial
garments, embalming chemicals and preparations, and other morticisns end funeral
equipment); upholsterers supplies (fabrics, leather and £illings, and other types
of supplies used in the upholstery trede); and miscellaneous service equipment;
such as janitors' supplies, furriers' supplies, bootblack's supplies, and hat
cleaners' supplies.

Other machiner; equipment supplies distributors (not shown separately in
accompanying table).--lierchant wholesale establishments primarily engaged in
selling (a) transportation equipment such-.as aircraft and aeronautical equip~
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other transportation equipment and ~supplies; (b) construction machinery, equip-
ment such &5 road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and related construction equipment as pneumatic
hammers, concrete construction clemps and forms, scaffolding, chutes, and wheel-
barrows--but not construction materials, and (¢) farm-garden machinery, equip-
ment (including tractors) used in the preparation and maintemance of the soil,
the planting and harvesting of crops, end other operations and processes per-
taining to sgriculiure; dairy machinery and equipment, such as milking machines

and cream separators; poultry equipment » Such as incudbators, brooders, snd feeders
end irrigation equipment.
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Metals, metalwork (except scrap) distributors

Iron, steel, and products distributors.--Merchant wholesale establishments
usually referred to as sieel warehouses--primarily engaged in selling ‘iron and
steel products such as semifinished forms and shapes, plates, sheets, strips,
bars, structural shapes, piling, neils, tubular products, wire products, forg-
ings and castings. Steel warehouses of firms operating steelworks and rolling
mills are also included here.

Nonferrous metals distributors.--t wholesale establishments primarily
engaged in selling nonferrous wetals and metalwork suchasaluminum, copper, tin,
brass, lead; and zinc.

Scrap, waste materials dedlers

Iron, steel scrap dealers.--Merchant wholesale establishments primarily en-
gaged .in assembling, breaking up, sorting, and selling all forms of iron and
steel scrap.

VWaste materials dealers,--Merchant wholesale establishments primerily engaged
in assembling, sorting, and selling such waste wmaterials as nonferrous scrap
metals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and other
waste and salvage materials. Serap iron and steel may be hendled as secondary
lines.

Jewelry vholesalers

Jewelry wholesalers.--Merchant wholesale esteblishments primarily engaged in
selling a general-or specialty-line of jewelry such as clocks and wabches; pre-
cious stones and metals; watch waterials, jewelers supplies; costume jewelry;
and misecellanecus items sueh as silverware, plated ware, medals, trophies, semi~
precious siones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meat wholesalors

General-line grocery wholesalers.--Merchant wholesale establishments handling
a general line of dry groceries and processed focds usually sold in retail gro-
cery stores, such as canned foods, [lour, sugar, coffee, tea and spices, as well
as such nonfood items as household chemicals, soaps and detergents, paper prod~
ucts, brooms, brushes, ete. Voluntary group vholesalers, retailsr-cooperative
warehouses, and cash-and-carry depots are ineluded, as well as nonaffiliated
general-line grocery wholesalers.

Specialty-line grocery wholesalers.--This classification includes two general
typea of merchant wholesale establishments: Those handling a combination of
grocery items, no one item predomonating, but not a sufficiently broad line of
commodities to be classified as "general line”; and those primarily engaged in
selling specialized lines of groceries and Telated products, such as canned
foods; coffee, tea, and spices; dairy products; dried fruits and nuts; frosted
and frozen foods; fish ard seafood; bakery products; packaged breakfast cereals;
rlour; cooking oils and shortening; and soft drinks.

Confectionery wholesalers.--Merchant wholesale eslsblishments primarily en-
gaged in sélling candy, chewing {um, popcorn, potato chips, salted nuts, fountain
fruits. and syrups, and related items. Cigars, cigareties, and other producis
are also frequenily hendled as secondary lines.

Meat, meat products wholesalers.--Merchant wholesale establishments primarily
engaged in selling fresh, frozen, cured or processed (but not canned) weats,
lard, and other edible meat oproducts. Secondary 1ines such as butter, cheese,
eggs, dressed poultry, vegetable shortening, and canned meats are freguently
handled.

Farm products (edible) distributors

Poultry, poultry products distributors.--Merchant wholesale establishmentis
primarily engaged in selling live ardressed poultry, eggs, and related products.
Establishments primarily engaged in dressing poultry are considered manufactures.

Fresh fruit, vegetable wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling fresh fruits, vegetables, berries, melons, and related
items.

Beer, wine, distilled spirits wholesalers

Beer, ale distributors.--Merchent wholesale establishments primarily engaged
in selling beer, ale, porter, stout and other Termented wmalt liquors. Soft
drinks, confectionery, tobacco, wines, and spirits are frequently handled ag
secondary lines, .

Wine, distilled spirits wholesaleis.--Merchant wholesale establishments pri-
marily engaged in selling wines, whiskey, gin, rum, brandy, and other spirits,
including neutral spirits and ethyl alecohol used in blending., Merchants who
bottle and sell wines and distilled spirits manufactured in bulk by others,
liquor departments of drug wholesalers, and State-operated wholesale outlets are
included. State depots primarily engaged in supplying State liquor stores, how-
ever, are not included in wholesale trade. .

Dbrugs, chemicals, allied products wholesalers
Drug wholesalers {general and specialty lines)

General-line drug wholesalers (not shown separately).--Merchant wholesale
establishments engaged in selling a full line of drugs, pharmaceuticals, pro-
prietary medicines, druggists rubber goods, cosmetics, toiletries, drug sun-
dries, and related merchandise. Cooperatives and voluntary group wholesalers
handling a full lineof drugs are also included in this classification. Liquor
depariments of drug wholesalers, however, are included with "wines and distilled
spirits wholesalers." *

Specialty-line drug wholesalers (not shoun separately).--Merchant wholesale
establishments primarily engaged in seiling proprietary wmedicines, toilet
preparations, and articles suchasdrugs, perfumes, cosmetics, powders, shaving
preparations, toilet soap, dentifrices, combs, brushes,mirrors, medical glass,
bandages, rubber goods, and antiseptics.

.
Drugs, chemicals, allied products wholesalers--Continued

Industrial chemicals, explosives wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling such indusirial and heavy chemicals as coal~
tar chemicals, plastics, compressed and Yiquefied gases (except LP gas), acids,
ammonis, soda, industrial alcohols, explosives, dyestuffs, naval siores, ete.
G primarily in selling pyrotechnics and ammmition for small arms
are included in "Amusement and sporting goods wholesalers.!

Pajnt, varnish wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling paints, varnishes, lacquers, enamels, calcimines, shellac, and
stains. Gless, wallpaper, painters supplies, oils, chemicels, and related prod-
ucts are frequently handled as secondary lines.

Tobaceo distributors

Tobaeco distributors.--Merchant wholesale establishments primarily engaged in
selling menufactured tobacco products such as cigars, cigarettes, chewing and
smoking tobaceo, and smuff. Confectionery, smokers articles, razor blades, play-
ing eards, ete., are frequently handled .as secondary lines.

Dry goods, apparel wholesalers

Clothing, furnishings, footwear wholesalers.--Merchant wholesale establishments
primarily engaged in selling men's, boys' clothing, and furnishings (including
sults, coats, overcoats, work clothing, hats and caps, shirts, ties, and under-
wear); women's, children's clothing, furnishings, and accessories (including
suits, dresses, and skirts); furs andfur clothing; millinery, millinery supplies;
shoes and other footwear; work clothing; and related lines.

Dry goods wholessalers {general and specialty lines)
General-line dry goods wholesalers (not shown separately) ,~-Merchant whole-

sale establishments engaged in selling a diversified comvination of Iines
usually sold in retail dry goods and general merchandise stores, including
piece goods, home furnishings, work clothing, dresses, infants' wear, no-
tions, and hosiery. Men's and women's clothing, furnishings, and millinery
frequently constitute secondary lines. .
cialiy~line 4 oods wholesalers (not shown separaiely).--Merchant whole-
sale establishments primarily engaged in selling hosiery, underwear, piece
goods, knit and lace goods, fancy linen and needlework and notions (ihread,
tapes, needles, pins, buttons, hair saccessories, zippers, and shoe laces).
Piece goods converters.~-Merchant wholesale establishments which purchase tex~
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on & contract basis, and sell to the cutting-up trade, garment makers,
wholesalers, or retallers. Converters operating bleaching, dyeing, and finish-~
ing plants are not congidered as merchant wholesalers.

Paper, allied products wholésalers

Paper wholésalers.--Merchant wholésale esteblishmenis primarily engaged in
selling wrapping paper and other coarse paper; fine paper (writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
book paper; paperboard;and converted paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps.

Stationery, wallpaper wholesalers. ~-Merchant wholesale establishments primerily
engaged in selling commercial and social stationery, including envelopes, type-
writer and mimeograph paper in cut sizes, file cards and folders; and office
supplies such as pens, pencils; writing inks, carbon paper, paper clips, type-
writer ribbons, greeting cards, and erasers; and embossed and printed wallpaper
for use in covering or decorating interior walls and ceilings.

Farm prc&ucts (rav materials) merchants

Farm products {raw materials) merchants.--Merchant wholesale establishments
primarily engaged in selling ecotton, grain, hides, skins, raw furs, livestock,
leaf tobacco, wool, mchair, horses and mules, and other inedible products such
as broomeorn, moss, hair, feathers, bristles, and fibers. This classification
includes ‘merchants (including terpinal elevators) primarily engaged in selling
raw farm products in marketing centers. Dealers buying such products direct
from farmers and assembling them at local production points are classified as
"assemblers" and not included here.

Other nondurable goods wholesalers

Amusement, sporting goods distributors.--Merchant wholesale establishmentspri-
marily engaged in selling cameras and photographic goods (cameras, parts, and
accessories, projection apparatus, enlargers, developing and printing room appa-
ratus and accessories, sensitized unexposed photographic suppliesand equipment);
sporting goods {toys, games, novelties, fireworks, bicyeles, sporiting goods, and
athletic goods); and other recreation goods such aa playground equipment, bil—
liard and bowling equipment and supplies; and hobby goods.

Book, magazine, newspaper wholesalers.--Merchant wholesale establishments pri-
marily engagéd in selling books, magazines, periodicals, newspapers, and related
items.

.Coal wholegalers,--Merchant wholesale establishments primerily engagedin sell-
ing bitumicus coal, anthracite coal, and coke. This <includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--~Merchant wholesale establishments primarily en-
gaged in selling wixed and other feeds; fertilizers, fertilizer materials, and
agricultural chemicals; seeds (farm, garden, and flower); and miscellaneous farm
supplies such as hay, straw, and alfalfa,

Merchant wholesalers, n.e.c.~—(Not shown separatelyin the accompanying table.)
Merchant wholesale establishments primarily engaged in selling petrcleum prod-
ucts, eut flowers and potted plants; forest products exeept lumber; inedible oils
and fats; texitiles and materials other than dry goods; industrial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
products not elsewhere classified; and establishments handling a line of mer—
chandise too broad to be included in any of the c¢lagsifications outlined above.
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SALES AND INVENTORIES

Annual Sales

Annual 1957 sales of merchant wholesalers were
estimated at $117.9 billion; only slightly under 1956
seles of $118.4 billion. Durable goods trades, with
1957 sales totaling $50.5 billion, indicated a 5
percent decline from their 19% sales of $52.8 billion.
In contrast, nondurable goods trades, with' sales of
$67.4 billion in 1957, noted an increase of 3 per-
cent over 1956 sales of $65.6 billion.

Substential: declines from 1956 sales were reported
by iron,steel products distributors (11%),nonferrous
metals distributors (12%), lumber, millwork - whole-
salers (16%),waste materials dealers (174) and iron,
steel scrap dealers (18%)., The largest gaing were
shown by wholesalers of confectionery. (9%), drugs
(9%), meat (11%) and books, magazines and riewspapers

1

1957 sales were moderately ahead of 1956 sales in
5 geographic divisions, and at about the same level
as 1956 in one geographic division, the Pacific. How-
ever, annual sales were 1 to 2 percent below 1956 in
the 3 remaining divisions.

December Sales

December 1957 sales of merchant wholesalers totaled
$9.3 billion, a decrease of 3 percent from November
1957 and 7 percent below December sales a year ago.
The durable goods trades vreflected sharper declines
than the nondurable goods +trades. December 1957
sales inthe durable goods trades were down 6 percent
from their November level and off 13 percent from
sales a year ago. Sales in the nondurable goods
trades were only slightly (1%) below November sales
and 3 percent below December 1956, Notable seasonal
gains *were shown by beer, ale distributors (134),
tobacco distributors (13%) and wine,distilled spirits
wholesalers (19%). For the third month in succession
iron, steel scrap dealers reported the most substan-
tial decline (57%) from year-ago sales. The largest
increase was registered by confectionery wholesalers

(129) .

All but one geographic division reported sales
declines from November, varying from 2 to 4 percent.
New England showed no change from last month. Com-
pared with last year, the South Atlantiec and Mountain
Divisions showed a 2 percent increase. However, all
other divisions experienced moderate declines ranging
up to 8 percent in the East North Central Division.

Inventories

Inventories of wholesalers at the end of December
declined 4 percent during the month and were 2 per-
cent lower than stocks on hand last year. Durable
goods stocks showed a 3 percent decline from November
but remained unchanged from a year ago. Inventories
in the nondurable goods trades were down 5 percent
from a month earlier and were off 4 percent from
December 1956.
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The December 1957 stock-sales ratio of 137 percent
for all merchant wholesalers was 1 point below the
November ratio but 4 points above the ratio for
December 1956. The December stock-sales ratio for
durable goods was 193 compared to the nondurable goods
ratio of 100.

All geographic divisions showed small declines from
November. Changes in inventory levels from last
December were mixed, ranging froma decline of 6 per-
cent in the East South Central Division o an increase
of & percent in the South Atlantic Division.

General

This report includes monthly dollar volume esti-
mates of sales of merchant wholesalers by kind of
business from January 1956 through December 1957.
These data are based on a probability sample repre-
sentative of all merchant wholesalers in the country.
A description o this sample and approximate measures
of the reliability of the data are included on pages
2 and 6. Also included in this report are sales and
inventory trends and stock-sales ratios by kind of
business, for the United States as a whole and by
geographic division.

For s@le by the Bureau of the Census; single copy=-10¢, annual subscription—g$1.00
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURE, AND RELIABILITY OF THE DATA

1. Seope of Survey

This survey is limited to merchant wholesalers, which constitute
the major portion of the broad field of wholesale : trade, and. excludes
other types of wholesale trade such as mpanufacturers sales  branches
and sales offices; petroleum bulk stations; égents “and brokers and
assemblers of farm products. All kinds of busineés in which - merchant
wholesalers operate are represented in'ihis-survey.

Merchant wholesalers are defined in ‘the Standard Indusirial Clas-
sification Mamual issued by ‘the Bureau of the Budget, Executive Office
of the President, as VEstablishments usually koown a8~ wholegalers,
merchant wholesalers or jobbers, primarily engaged in buying, taking
title to, and where customary, physically storing and handling goods
and selling the goods at wholesale principally to retailers and indus-
trial and commercial users. This group also includes industrial and
distributors, exporters,and importers, cash-and-carry wholesalers;&op
shippers, wagon distributors, etc. The esteblishments included in this
group may perform operations on the goods incidental to the wholesale
trading and delivery, such as installing equipment, and fixtures; and
collecting and baling waste materials." Firms which, in addition to
merchant wholesale establishments, operate other types of establishments,
e.g., retail, manufacturing, ete., report in this survey only for their
merchant wholesale establishments. A deseription of each-kind-of-busi-

ness classification shown in this report 1s included onpages 1land 12.

2. Sample Design

Firms reporting in the. survey are part of a probability sample
representing merchant wholesalersinall kinds of business.: The sample,
which includes over 17,000 firns (about 26,000 establishiments) iz drawn
from two sources: - {1} 1954 Census of Business lists representing all
wholesalers. (with paid employees) in business in 1954 and (2) Bureau
of 01d Age and Survivors Insurance (BOASI) lists of wholesalers (with
paid employees) entering business (or requesting new Employer Identi-
fication Numbers) since 1954. The sample is supplemented twice a year
for new firms on the BOASI lists.

The reporting panel includes a fixed panel of about 1,400 very
large firms reporting monthly and four rotating panels each containing
about 3,900 smaller firms which report evéry fourth month. In any
given mouth, the total reporting panel includes about 5,300 firms.

The number of firms selected in the sample for each kind of business
varies from 150 to 650 firms, depending upon {a) the total mumber of
firms in the trade, (b) the distribution of firms within tbe irade by
sales size, and (c) whether geographic division trends are to be shown
for the trade. In those kinds of business for which percentage changes
are shovn by geographic division, the sample chosen for the national
estimdtes was increased by about 50 percent to provide wider repre-
sentation by geographic division. 1In some of these trades, however,
data are not shown separately for some geographic divisions because even
this increase in the sample size will not provide reliable results in
all geographic divisions.

3, Ppublished Data

Sales.--This report includes monthly dollar volume estimates of
sales by Kind of business for the United States as a whole (Table 1)
and sales trends (percent changes) derived from these estimates {Table
2). Sales trends are shown in Table 2 for some detailed kind of busi~
nesses for which estimates are not shown separately in Table 1. For
these kinds of business (identified by ¥ in Teble 2) the trends are
based only on the weighted sales of identical firms (i.e., firms re-
porting data for each of the months for which comparisons are made).
Sales trends by geographic division are also shown for selected kinds
of business {Teble 3). 1In Table 3 the trends for geographic division
are based on weighted sales of identicsl firms; however, sales trends
at the United States level are derived from the dollar volume estimates
shown in Table 1.

Sales include sales of merchandise and receipts from repairs or
other services to customers after deducting returns and allowances, and
discounts. Sales of merchandise for others on a commission basis are

also included. Local and State sales taxes, and Federal excise taxes
are included.

Inventories.—This report presents inventory trends by kind of
business for the United States as a whole (Table 2) and by geographic
division (Table 3). These inventory trends are based on the weighted

inventories of identieal firms (i.e., firm reporting data for each of
the months compared).

Inventories represent stocks, at cost, of merchandise on hand for
sale at the end of the month.

Stoek-sales ratios.--These are presented by kind of buginess for
the United Statesasa whole (Table 2) andby geographic division (Table
3).": ‘The ‘stock-sales ratios are percentages derived by dividing weighted
stocks, at cost, by weighted sales for -only those firms. reporting in-
ventories in conjunction with sales in all three periods compared. Ex-
eluded from -these ratios were all firmg whieh report: zero! inventories
(e.g., drop shippers). No-adjustment is made in these ealculations
for the markup of sales, which varies from trade to frade. Stock-sales
ratios for previcus months shown in the ecurrent report may differ from
those ‘pablished in previous reports since the reporting panel:varies.

4. Istimating Progedure

fach firm selected in the sample has an assigned weight which re-
flects its = probability of selection in the sample.  Large firms are
selected with certainty, this having'a weight of one*(1):" Other firms
are sampled at varyilng rates, depending  :upon-size, with smaller firms
having a lower probability of. selection and.thus a larger weight.

For most firms .reporiing, data. ‘are available for ' .each of three
months (current, previous, and year ago),  New firms reporting provide
data for at least two months {current dnd previous): ‘Sales and inven~
tory figures reported for each firm . are multiplied by its weight (the
reciprocal of its probabllity of selection) and the resulis summarized
16 obfain the:dellar volume:egtimates, percentage: changes and. stock-
sales ratios showm in. this report.

Volime estimates.--The: sumation of “the weighted ireports: of :sales
for each.monthly . panel provides. unbiased .dollar: volume estimates, by
xind of business, for two months-+the current month and the preceding
month.  However; the published: estimate is'a "composite" of two esti-
mates (a) the unbiased egtimate for ‘the current month obtained from the
summation of the current.month reportsand (b) a‘ratio estimate obtained
by multiplying the “composite” estimate for the previous month by the
ratio of the currént month urbiased to previous month unbiased esti-
mates obteined from the summation of the current reports. The unbiased
estimate (a) receives a weight of .3 while the ratio estimate (b)re-
ceives-a weight of 7. ‘The ‘resulting weighted average provides a
"composite! estimate of the dollar volume of sales congiderably more
veliable than either of the two estimates taken alone. The estimates
shown for Jamuary-June 1956 were not cbtained ' in this manner. Since
urbiased estimates were not available for this pericd from the new
sample which was introduced in July 1956, monthly estimates prior o
that ‘date were calculated by dividing the "composite" estimates for
January-June 1957 by the year-to~year ratio for each of these months
obtained. from weighted reports of identical firms.

Percentage changes.--Two . types of percentage change figures are
presented .in: ‘this report, viz., (1) = percentage changes derived from
dollar volume estimates (2) percent changes based on the weighted data
from identieal firms (i.e.; those reporting data for eachof the months
for which comparisons are made). The percentage changes based on -iden-
ticals however, should not be regarded as an. urbiased measure of per-
centage . change. Since only those establighments reporting in both
periods compared are included, the met change due %o births and deaths
is not reflected ‘in the ratios shown.

5. Relisbility of the Data

Estimates based on a sample are subject to sampling variability
apd thus are not expeécted to be in ‘exact agreemeni with a complete
cenzus taken with the same enumeration procedures. For all trades com-
bined, the sampling variability of the "composite” sales estimates for
any individual month, is less than one percent at the. one sigma level.
That is to say, the chances are about two out of three that the esti-
mated sales shown would differby leas than one percent fromthe results
of a complete enumeration. ‘The variability of estimates for kind-of-
business groups and individual kinds of business is gemerally higher
than for total merchant wholesale frade but for most trades the sampl-
ing variability is less than 5 percent at the one sigma level. Table
1A presents these sampling variebilities of the estimates for February,
March, April and May 1957.  Since these measures are also subjeet to
sampling variability they should be regarded s giving a general rather
than exact idea of the variebility due to sampling. The sampling var=-
iability of the ratios based oun weighted identicals has not been
evaluated. However, where these ratios are based on a small nusber. of
reports (viz., trends by geographic division) the sampling variability
is usually quite high.

These measures do not include bilases that may arise from other
nonsampling errors, such as failure of respondent to submit correct
figures or to submit a report in time for tebulation. In preparing
the dollar volume estimates, an estimate is included for those firms
that fail to respond. To the extent that the estimates for these firms
may differ from the actual figures, nonresponse affects the reliability
of the dollar volume estimate. As a result, dollar volume estimates
are not published separatelyin a few trades where the nonresponse rate
was considered too high 1o provide reliable level estimates. Approx-

imately 11 percent of - the total sales in May 1957 were impuied for
nonresponse. -
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Table 1.--ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS--UIITED GTATES, BY KIND-OF BUSIMESS

JANUARY 1956 - DECEMBER 1957

(Sales in millions of dollars)

1956 Tutal
Kind of business
Jdan. Feb. Mar. | Apr. May June July fug. | Sept. Oct. | Nov. Dec. 1956
MERCHANT WHOLESALERS, TOTAL.cevseerennanesens | 9,03219,172 | 9,571 9,296 | 10,144 § 9,89 | 9,408 | 10,498 9,790} 11,211} 10,435] 9,944 118,395
DURABLE GOODS, TOTAL -« s vnsvnsssnsessnnsnnensenes | 3,99 4,085 | 4,372 | 4,346 | 4,680 | 4,589 | 4,219 4,638 4,331| 4,895 4,501] 4,192 52,842
Automotive WhDleSalerS.ceaveeocerassesasnsssaonns 353 344 396 384 417 434 411 436 410 453 428 358 4,824
Automotive equipment, tire-tube wholesalers.... 280 276 318 306 333 351 344 365 344 386 366 296 3,965
Flectrical, electronics, appliance disiributors.. 603 602 627 580 616 668 641 690 661 700 692 727 7,807
Electrical apparatus, supplies disiributors.... 272 285 297 295 319 350 326 336 317 338 328 344 3,807
Electrical appliances, TV, radio sets,
electronic parts, distributors.....s..... seene 331 317 330 285 297 318 315 354 344 362 364 383 4,000
Furniture, home furnishings wholesalers.......... 184 193 212 194 199 197 181 223 216 250 234 210 2,493
Home furnishings, floor coverings wholesalers.. 125 133 147 133 134 131 118 145 144 170 162 139 1,681
Hardware, plusbing-heating goods wholesalers..... 387 366 404 432 455 458 441 &77 463 501 453 398 5,235
Hardware wholeSalerSes.esvevrscasserorsinrosenns 175 176 184 198 206 209 189 205 19 212 198 179 2,327
Plumbing, heating equipment, supplies distrib-
ULOPS st cessesvanasencsnsrnmosaossssosnsosonans 212 190 220 234 249 249 -252 273 266 289 255 219 2,908
Lumber, construction materials distributors...... 540 560 636 669 743 725 705 769 675 759 624 511 7,916
Lumber, millwork wholesalerS.e.ceeeessecrcncoes 337 338 361 373 410 398 392 433 363 402 327 279 4,413
Construction materials distributors veeeeee] 203 222} 275 296l 333 3w 313 336| 312|357 297|232 3,503
Machinery, equipment, supplies distributors.....,} 1,004 11,073 | 1, 158 | 1,120] 1,210 | 1,170 1,063 1,173 1,048{ 1,170 1,104 1,054 13,349
Industrial machinery, equipment, supplies
AistributorSesscencrassasssansecscnnrosaransssd 506 541 574 523 569 522 493 546 483 566 564 548 6,435
Professional equipment, supplies distributors.. 70 74 78 T4 79 79 83 92 85 92 90! 84 980
Service establishment supply houseS.....cesesss 105 103 102 108 116 111 97 112 111 116 104 98 1,283
Metals, metalwork (except scrap) distribuiors.... 438 437 442 460 483 483 438 428| 405 501 447 428 5,390
Iron, ste€l and products distributors.......... 276 282 303 312 325 325 306 287 274 346 306 269 3,611
Honferrous metals distributors..svessescanceaes 162 155 139 148 158 158 132 141 131 155 141 159 1,779
425 439 419 434 470 385 280 361 366 457 4201 408 4,864
267 275 261 267 304 248 167 231 238 306 291 283 3,138
Waste materials de8lerS.icvencescacsasrenensnes 158 164 158 167 166 137 113 130 128 151 129 125 1,726
NONDURABLE GOODS, TOTAL.soveeonssoas eveenesennees 15,0381 5,087 | 5,099 | 4,950 | 5,464 | 5,305 | 5,189 5,860 5,459 6,316| 5,934 5,752 65,553
Grocery, confectionery, meat wholesalers........o | 1,459 | 1,479 | 1,442 | 1,405 | 1,560 1,517 | 1,498 1,606 1,489] 1,630 1,556 1,505 18,146
General-line grocery wholesalersa... 613 624 631 602 667 648 620 669 639 690 657 630 7,690
Specialty-line grocery wholesalers 561 583 537 528 587 588 585 620 553 606 578 571 6,897
.Confectionery wholesalers..oniees reanen 46 48 50 45 48 46 45 50 47 52 54 51 582
Meat, meat producis wholesalerS......cseesveass 239 224 224 230 258 235 248 267 250 282 267 253 2,977
Farm products (edible) distributorS.eececseaceess 354 361 384 393 451 469 465 416 345 376 397 409 4,820
Poultry, poultry produets distributors....see.. 132 116 122 120 131 131 124 133 120 127 148 149 1,553
Fresh fruit, vegetable wholesslers seeee 222 245 262 273 320 338 341 283 225 249 249 260 3,267
Beer, wine, distilled spiriis wholesalers 385 406 459 454 532 520 532 565 482 572 606 657 6,170
Beer, ale distributors.icccasiacesnns 151 152 166 177 220 229 265 270; 197 199 182 198 2,406
Wine, distilled spirits vholesalers...c.esescss 234 254 293 277 312 291 267 295 285 373 424 459 3,764
Drugs, chemicals, allied products wholesalers.... 322 299 316 316 342 319 301 334 326 375 348 315 3,913
Drug wholesalers (general and specialiy lines). 204 191 196 189 202 192 185 208 206 231 223 202 2,429
Industrial chemicals, explosives wholesalers... 95 87 926 100 111 97 89 98 93 116 100 92 1,174
Paint, varnish wholesBlerS..eessevassasssscneas 23 21 24 27 29 30 27 28 27 28 25 21 310
Tobaceo distributorS.icscscsarececasvscecrscssone 238 264 275 264 295 289 288 314 275 304 298 308 3,412
Dry goods, apparel wholeSalerS..icescessecnsascrs 464 505 496 448 450 450 420 576 524 594 520 419 5,866
Clothing,; furnishings, foolwear wholesalers.... 149 172 176 144 154 137 159 238 206 228 201 146 2,110
Dry goods wholesalers {(general and specialty
lims)........................................ 183 192 184 182 183 197 170 221 203 223 197 162 2,297
Paper, allied products wholesalersS...eacocsceerss 293 286 306 294 313 299 291 332 309 347 331 296 3,697
Paper WholeSABleTSeeseescresaarsssasassarssnssns 253 247 265 253 273 255 252 287 265 294 280 248 3,172
Amusement, sporting goods wholesalersSee..scsssnss 70 75 93 96 92 99 98 117 116 133 127 116 1,233
£08) WhOLESBLErS.eeesrererrsssasrssrsossssssasss 110 103 87 87 87 99 91 120 118 130 129 1,281
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Table 1.-~ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS® ~-UNITED STATES, BY KIND OF BUSINESS--Continued

JANUARY 1956 - DECEMBER 1957

Page 5

(Sales in miilions of dollars)
’ 1957 12 h
Kind of business g . - months
Jan. Feb. Mar. | Apr. May June | July | Aug. | Sept.| Oect.| Nov. | Dec. 1957 1956
MERCHANT WHOLESALERS, TOTALsssseneeesessones | 9,9451 9,007 - 9,744 19,834 10,168 | 9,610 | 9,916 10,197 | 9,814]10,713 | 9,590 9,261|117,890| 118,395
DURABLE GOODS, TOTALssseaeavoorevsasssccnsssnssaes | 4,278 3,981 | 4,292 |4,314 4,450 | 4,243 14,267 | 4,329 4,222] 4,511 3,907 | 3,656| 50,4501 52,842
Automotive wholeslerS.eesesssssorcsnccennacrans 389 366 | 392 408 428 424 421 439 434 467 418 3861 4,972 4,824
Automotive equipment, tire-tube wholesalers... 321 298 319 334 352 359 363 377 373 406 359 3291 4,190 3,965
Electrical, electronics, appliance distributors. 665 609 613 588 623 614 650 624 673 709 667 660{ 7,695 7,807
Electrical apparatus, supplies distributors... 301 291 293 297 308 315 325 307 332 341 311 312) 3,733 3,807
Electrical appliances, TV, radio seis, X
electronic parts, distributorsc.c..ceeescn.. . 364 318 320 291 315 299 325 317 341 368 356 349% 3,963 4,000
Furniture, home furnishings wholesalers......... 189 189 205 212 200 193 185 210 216 245 223 208| 2,475 2,493
Home furnishings, floor coverings wholesalers. 127 128 140 14 135 131 120 135 142 167 152 139] 1,660 1,681
Hardware, plmnbing-heating goods wholesalers.... 398 365 405 420 443 435 436 452 463 499 415 3vz2| 5,103 5,235
Hardware wholesSalerSesesssscescssracasscannsne 184 173 191 196 205 196 192 197 201 215 177 1641 2,291 2,327
Plumbing, heating equipment, supplies distrib-
ULOrBasesssenssoensasesassssessssvecsnsassens 214 192 214 224 238 239 244 255 262 284 238 208f 2,812 2,908
Tumber, construction materials distributors..... 496 476 551 609 659 628 667 675 613 666 538 4481 7,025 7,916
Lumber, millwork WholesalersS.eseeesscsscavanes 295 259 307 330 343 329 343 342 307 331 269 232| 3,687 4,413
Construction materials distributors.eccssceves 201 217 244 279 316 299 324 333 305 335 269 216| 3,338 3,503
Machinery, equipment, supplies distributors.....| 1 ,121] 1,081 | 1,194 |1 ,182 1,234 1,166 |1,131 | 1,121 1,071} 1, 141 985 963 13,3901 13,347
Industrial machinery, equipment, supplies
A1StErIDULOrSsscsescsorsersvosasssssssovsonsves 590 547 593 540 560 512 509 512 490 548 455 457| 6,313 6,435
Professional equipment, supplies distributors. 78 77 83 85 85 84 89 96 99 99 91 92} 1,058 980
Service egtablishment supply houseS...cseessve 113 110 113 112 122 116 106 115 113 120 106 106{ 1,352 1,283
Metals, metalwork (except scrap) distributors... 478 430 459 452 448 404 39 368 339 378 331 305) 4,788 5,390
Iron, steel and products distributors...ses... 317 287 312 317 311 275 272 252 230 257 217 1841 3,231 3,611
Nonferrous metals distributors.....c.ecieeesnse 16l 143 147 135 37 129 124 116 108 121 114 1221 1,557 1,779
Scrap, waste materials dealerTS...cieccscnsnccees 476 393 393 369 328 308 320 361 319 303 229 2212| 4,011 4,864
Iron, steel scrap deelers...c.c... 325 266 263 236 199 193 208 232 212 192 132 122f 2,581 3,138
Waste materials dealerS.s.ecseecessessncennccass 150 127 130 133 129 115 112 129 107 11 97 90| 1,430 1,726
NONDURABLE GOODS, TOTALecsosesesoserceannsssssneass| 5,667 5,116 5,454 | 5,520 5,718} 5,367 | 5,649 | 5,868 5,591) 6,202} 5,683 | 5,605 67,440 | 65,553
Grocery, confectionery, meat wholesalers........| 1,642 1,433 | 1,530 11,544 1,630] 1,579 1,660 | 1,630 1,633 1,768 | 1,627 | 1,602| 19,278 18,146
General-line grocery wholesalersS..... cess 707 627 655 676 698 676 703 692 701 758 879 650 8,222 7,690
Specialty-line grocery wholesalers. cenn 611 521 566 557 591 591 610 593 600 647 612 616 7,115 6,897
Confectionery wholeSalerS.eesecesrsses coe 52 49 53 50 52 49 50 51 55 61 58 57 637 582
Meat, meat products wholesalers.se.sseseeseeses 272 236 256 261 289 264 297 2% 278 302 278 2791 3,306 2,977
Farm products (edible) ALEtrIDULOrS. caereenanans 357 341 352 394 429 418 442 413 375 419 402 415 4,757 4,820
Poultry, poultry products distributors........ 121 106 109 124 127 116 129 142 138 163 166 1657 1,606 1,553
Fresh fruit, vegetable wholesalerz......c.oees 236 235 243 270 302 302 313 271 237 256 236 2511 3,152 3,267
Beer, wine, distilled spirits wholesalerss...... 408 425 468 472 551 520 543 556 501 561 583 683| 6,271 6,170
Beer, ale distribuiorS.ceserescenanrvnsrssrene 158 158 172 193 227 234 269 254 205 198 185 209 2,462 2,406
Wine, distilled spirits wholesBlers..ceecssses 250 267 296 279 324 286 274 302 207 363 398 4741 3,810 3,764
Drugs, chemicals, allied products wholesalers.., 350 312 340 344 354 317 331 350 373 406 350 315| 4,142 3,913
Prug wholesalers (general and specialty lines) 224 199 213 208 214 196 211 222 241 271 234 209) 2,642 2,429
Industrial chemicals, explosives wholesalers.. 103y 92 102 108 110 93 90 99 103 107 92 85] 1,184 1,17%
Paint, varnish wholeSBlETS.eeecorrsassesnrvons 23 21 25 28 30 28 30 29 28 28 2% 20 314 310
Tobaceo distribubtorsS..escvecrcsscvsccsonvevaenss 271 266 280 285 307 297 319 319 288 320 295 332| 3,579 3,4}2
Dry goods, apparel wholeSalerSecesesesccrsssoras 468 472 507 491 457 440 434 567 549 593 506 424 5,908 5,866
Clothing, furnishings, footwear wholesalers... 145 160 184 182 156 136 151 236 212 221 208 149) 2,140 2,110
Dry goods wholesalers (general and specialty
LIRS ) e ssesnronosscnctanscsssnascsrassacassns 192 183 194 190 187 193 186 220 223 240 190 172 2,370 2,297
Paper, allied products wholesalersS.essesssvseces 313 294 310 302 312 291 287 323 310 339 312 301| 3,69 3,697
Paper WholeSBlerS.esesssssosssnsassnssasassons 268 252 265 258 271 250 250 279 267 290 265 2581 3,173 3,172
Amusement, sporting goods wholesalers T4 83 96 99 101 104 111 119 125 129 126 124 1,291 1,233
Coal WholesalerB.sessssssossasessnrsssssacsannny 124 105 109 108 105 110 10L 108 103 108 99 100} 1;280 1,281

1 Merchant Wholesalers total and Group totals include data for some kinds of business not shown separately.

to rounding.

Detail may not add to totals due
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Table 1A.-~SAMPLING VARIABILITY-.MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALERS, BY KIND .OF BUSINESS

Sampling error Sampling error
Sampling error of the ratio Sampling error of the ratio
of monthly dollar of salesin two of monthly dollar :|of salesin two
value of sales consecutive value of sales consecutive
Kind of business months Kind of business months
ol 355 | | e 5| | A855| | o reem
1957|1957 | 1957 | 1957 Februsry 1957 February 1957
{percent) (percent) (percent) (percent)
MERCHANT WHOLESALERS, TOTAL......| 0.6 ] 0.7 0.4 0.5 0.5 L{O}EUHABLE GOODS, TOTAL«sssssscocescss] 0.9 0.8{ 0.7 0.9 0.7
DURABLE GOODS, TOTAL.¢eeevccnvnasnceses| 1.1 | 14| 1.0 0.9 0.7 Grocery, confectionery, meat..ccoessy 2 2 1 2 2
General-line grocery...... 2 2 2 2 2
= saes 4 3
Automotive.seesssrnaneass 3 3 3 3 2 gg:;i‘zig n]e'i;? %r?c?::‘-:{. 2 g g 3 2
Automotive equipment, tire-tube....| 3 3 4 3 2 Meat, meat productSccssecccasssses| 4 5 4 4 3
Electrical, electronics, appliances..| 2 2 2 2 1
Electrical apparatus, supplies.....| 2 2 2 3 2 Farm products {(edible).veereesccsses]| 3 3 3 3 2
Electrical appliances, TV, radio Poultry, poultry productSeseececses| 5 3 4 5 2
sets, electronic partSeaseecasecsss| 2 4 4 3 2 Fresh fruit, vegetableS.aseseceass] 3 4 4 3 2
Furniture, home furnishingS.ieec..e..} 3 3 % 4 2 . . 2
Home furnishings, floor coverings..| 4 | 4| 4| 4| 2 S Rvviomiorssoet IS I IO IS I
1 1 PRI 2
Hardware, plumbing-heating goods.....| 2 3 3 3 2 Wine, distilled spirits 3 3 3 2
Hardware.escssssorsonancvsnssncaans] 2 3 3 3 2 .
Plumbing, heating equipment, Drugs, chemicals, allied products...| 2 2 2 2 1

SUPPLi€S ivsaersnnenssnsescenaanens] 3 4 4 4 2 Drugs (general and speclaltylines)| 2 2 2 2 2

Lumber, construction materials.......] 3 3 3 2 2 ;[):g\;itrizinigﬁmicals, explosives. . 15' i :5-) ‘ g g
Lusber, MillWOTK.sesssessaassesesss] 5 6 6 5 3 ’ reessssssseneneeneen
Construction materials...... vessessl 3 3 3 4 2

Machinery, equipment,SupplieS.seessss] 2 3 2 2 2 TODBCCO.esncecassarssasssssssnsrsons| 2 3 2 2 1
Industrial machinery, equipment,

SUPPlieS.ccvecsvnanstsnatnsneseee) 3 5 4 4 3 Dry goods, apparelecseccecssiocaines! 3 3 3 3 2
Professional equipment, supplies...| 3 3 4 3 2 Clothing, furnishings, footwear...| 5 5 5 5 3
Service establishment supply houses| 5 3 4 4 3 Dry goods (general and specialty- -

Metals, metalwork (except scrap).....} 2 3 3 3 3 LIne8)secarnemnsacierineneienen) 6 6 6 s 3
Iron, steel and productS.easss. 3 5 4 4 4

Paper, 8llied productB.icsessssccces| 3 2 2 2 1

Nonferrous medals.....c.cverereone ] 3 3 2 4 1 PAPET v eassrosnsascsonsrssasasasansl 3 2 2 2 1
Serap, waste materialS..vsesvessnsaas] 2 2 3 3 2

Iron, steel sCraPececesss 3 3 4 4 3 Amisement, sporting goodS...escevens! 6 4 & 4 4

VWaste materials..eeee 4 4 6 6 3 Coal wholeSalerS.sssssesassscescsses| 5 6 6 6 2

Note: The above table provides approximate mea-
sures of the sampling variability of +the dollar
volume estimates of sales and of the ratio between
sales for the two consecutive months specified. .The
ratio between sales for +wo consecutive months gen-
erally has a smaller sampling error than the level
estimates in those months. These sampling errors are
themselves subject to sampling variability and thus
should be regarded as giving a general rather than
exact idea of the variability due to sampling. Dif-
ferences from month to month may be due to this error
in the estimates of sampling error. Differences may

also result from seasonal or cyclical fluctuation in

the salesof individual firms (see page 2, for state-
ment on nonsampling errors).

The sampling errors shown above can be converted
10 a range by the following <computation: Multiply
the sampling error by the estimate (whether it is a
dollar volume estimate or a ratio). Add and subtract
the resulting product from the published estimate.
The resulting range is expected to include the "ex-
pected value" (that is,bthe value which could be obtained
from a complete enumeration) about +two out of three
times. Doubling +the sampling error and repeating
the above process will give a range which will in-
clude the "expected value" about 19 out of 20 times.

To illustrate the computation of these ranges for
monthly dollar volume estimates, consider the esti-
mate made for all durable goods in March 1957. The
published estimate is $4,292 million while the sam-
pling error shown for this month is 1.4 percent (or
.014). Multiplying $4,292 million by .0l4, we obtain
$60 million. Thus, the chances are two out of three
that the "expected value" of the estimate is between
$4,232 and $4,352 million. Doubling the given sam-
pling error gives us the 1limits, $4,172 to $4,412
million, which will contain the "expected value" 19
out of 20 times. :

As an example of the use of these sampling error
data with ratios, consider the ratio of change from
February 1957 to March 1957 for all durable goods.
This ratio of change, obtained by dividing $4,292
million by $3,981 million, is 1.08
expressed as an & increase). The sampling error of
this statistic is 0.7 percent (.007). Multiplying
1.08 by .007, we obtain .008 as the standard error
of the ratio. There is a probability of two out of
three that the "expected ratio" is contained in the
range 1.07 to 1.09 while there is a probability of
19 out of 20 that the "expected ratio" is contained
in the range 1.06 to 1.10.

(it can also be’



Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESAIERS: UNITED STATES » ‘BY KIND OF BUSINESS

Page 7

DECEMBER 1957
Sales Inventory, end- Stock-sales ratlos
Pezcent change of-month (at cost) | (percent)
Decenber 1957 Percent change
Kind of busginess 12 mo. 2
from-— 1957 Dec. 1957 from-- o B 3 November
from 1957 1956 1957
December | November | 12 mo. | December | November
1956 1957 1956 1956 1957
MERCHANT WEOLESAIERS, TOTALe:essseseessenesnsresnncannonnne -7 -3 0 ~2 —4 137 133 138
DURABLE GOODS, TOTAL......... Crereaans PPN ~13 ) -5 0 -3 193 171 185
Autemotive wholesglers....... eearans itecmeaseseiaerrae +8 -8 +3 +2 -2 201 204 188
Motor-vehicle distrihutors*, aetecneaviennanns vreeeee =10 ~5 =5 -1 +7 137 139 127
Automotive equipment, tire-tube wholegalers..... cuevveunans . +11 -8 +6 +3 -3 234 218 200
Electrical, electronics, appliance distributorS..s....seeeesc.. -9 =1 =1 0 =7 153 136 162
Electrical apparatus, supplies distributors.... N -9 0 2 2 -8 142 125 155
Electrical appliances, TV, radio sets , electronic parts, |
Lo e S -9 -2 -1 -2 -7 168 151 171
Furniture, home furnishings wholesalers.. cenneenes ~1 -7 -1 -5 -6 178 181 183
Furniture wholesalers®......cevesssseeenases ~5 0 +1 % =7 205 168 217
Home m.miahjmgs y floor coverings 4¥holesBlerS......eecsvsveios 0 ~9 -1 -7 -6 163 173 165
Herdware, plumbing~-heating goods wholesalers. eracecvsctanssscen ~7 =10 -3 -3 -5 240 233 231
Hardware WholeSBlorSe...veeeesssseassononsorencsancanons .. -8 =7 -2 -3 -5 251 244 244
Plumbing, heating equipment, supplies distributorSe.....e.... -5 -13 -3 =5 -5 227 221 216
Lumber, construction materials distribubtorBe.esscvercaceenonenss -12 -17 ~11 -3 0 136 138 113
Lumber, millworTk wholesalerSeesssessssooees Sresesesaea =17 -14 ~16 2 [4] 174 169 146
Construction materials distributorSes.ieciceccecens. seesssece ~7 -20 -5 +3 0 112 105 9
Machinery, equipment, supplies distributorSe..eeececee.. crenven ~9 ~2 3] +3 ~1 220 201 219
Air conditioning, commercial refrigeration equipmant >
ALt butors®, . reniraiesinasvrneacrnranes trserenaeavansess ~13 ~21 +1 +4 -1 223 152 169
Commercial machines, equipment Aistributors®...visssesisneses -8 +6 +2 +2 0 184 184 215
Industrial wachinery, equipment, supplies distributors... -17 0 -2 +1 -1 190 161 194
Professional equipment, supplies distributorS......... +10 +1 +8 +5 +1 206 202 189
Surgical, medical, hospital supply houses¥,.. TP +7 -2 +8 +11 +2 187 176 169
Service establishment SUPPLY hOUSES.:.cseerasencecssersssnsea +8 0 +5 -1 0 127 144 125
Metals, wetalwork (except scrap) ALgtribULOrSes..vevseesesesoes ~29 ~8 =11 +9 ~1. 284 198 263
Iron, steel and products distributorSe.eseescss.. w32 ~15 ~11 +10 -1 343 249 313
Nonferrous metals distribuborSecs s ssscscesnresccaeecnsnacnes =23 +7 -12 +3 e 109 69 107
Serap, vaste materials AealerSiieeersiesceesericcsscenevnsennns 48 -7 ~18 -2 +5 104 60 91
Iron, steel scrap 46816rB.s.s.cecssenses cesas =57 -8 ~18 ~1 +8 102 49 89
Waste materials QeBlOrS..eicececrsnciesnrssnosonsonaninssens ~-28 -7 -17 +2 +3 105 81 93
JoWElTy WNOLeS8al6Ta® . . uaerrsnrsososssoannsnsnvrnanncosssensnos ~15 -8 -4 -19 =3 135 137 134
NONDURABLE GOODS, TOTAL........ seseeecenanesctrensanasessnrrreeat =3 -1 +3 4 -5 100 104 105
Grocery, confectionery, meat wholesalorfesessssecrreeererancees +6 -2 +6 0 -3 76 81 78
General-line grocery wholesalerS...seee..s +3 =4 +7 +2 [o] 102 106 104
Voluntary groups*...cescecececcenses +4 ~4 +6 0 -7 92 94 95
Retailer<cooperativex . + -5 +11 T +10 ~5 83 82 84
Nonaffiliated®...cavesivennnnnnss 6 4 +5 0 -6 119 129 121
Specialty-line grocery wholesalers. +8 +1 +3 ~4 +3 76 a3 75
Confectionery wholesalers,..ece.scssn. aesevenes +12 +2 +9 +9 ~4 58 58 65
Meat, meat products WholeSalerSa..esssscsesesservosonncososas +10 0 +11 E} +1 18 20 19
Farm products (edible) distributbrs. PRI +1 +3 -1 -9 -9 20 22 23
Poultry, poultry products distributors.... +11. ~1 +3 <15 =5 18 20 20
Fresh fruit, vegetable wholesSalerSesc.sscrrroccesscnsvonccane -3 +6 4y -6 -12 22 23 25
‘ Beer, wine, distilled spirits wholesalers. taseeraeann 4 +17 +2 -4 ~17 81 88 113
Beer, ale distributorss.ssccssceceasen . veesees +6 +13 +2 -5 ~16 45 51 63
Wine, distilled spirits uholesalere. eresatesraerennsesesarare +3 +19 +1 -3 ~17 101 106 142
Drugs, chemicals, allied products wholesBlerf............ vreses [} ~10 +6 +5 -5 158 153 151
Drug wholesalers (general and specialty 1ines)e...sesessceses +3 =11 +9° +9 ~6 168 162 165
Industrial chemicals, explosives wholesalers... crrasnans -8 . -8 +1 ~1 -2 124 117 114
Paint, varnish wholeBaLeTrSe . .eeeesenseeeneresennsornnenannes -5 -17 +1 -9 ~2 239 259 201
Tobaceo digtribuborSe..civure.e. saarsrnseenasnns Ceeresisaeaenne +8 +13 45 +8 -10 55 51 69
Dry goods, apparel wholesalers.. veaceeranasnas vess +1 ~16 +1 +1 -4 195 188 180
Clothing, furnishings, footwear wholesalerS..seeseccsscasness +2 -28 +1 +7 -3 175 163 154
Dry goods wholesalers (general and specialty lines). . +6 ~9 +3 -3 -5 220 222 212
Piece goods CONVOTEOTER,ueeersesssnssnnscsrssorscsansrnenncns 4 ~5 -3 +2 -2 184 168 176
Paper, .allied products WholeSAlerSe..usersessessccrasssnseccana +2 dh 0 -2 -4 123 133 124
Paper wholesalerBe.s.ucssissraronansss +4 -3 0 -3 ~ 122 134 124
Stationery, wallpaper wholeSBlorS®...iessssscsaroascssaracses -6 -9 +1 +2 -2 130 127 134
Farm products (raw materials) merchAnts........seeesessessseas =19 ~14 +5 =22 +1 165 168 138
QOther nondurable goods whclesalera’. cvarmensenesnne thressrseannen =3 1 +5 +5 =3 121 109 130
Amusement, sporting goods distributors.. +7 -2 +5 +14 -15. 125 18 148
i 3 +8 -3 +14 +24 =1 104 102 94
Book, magazine, newspaper wholesalers) X
€081 WhOLEBALOTE . ssseescrsraranncnennns ~17 -1 0 0 -3 133 121 146
Farm supplies WhOleBAloTS*..us.eeeeneesesnonennsneenraneannns ~14 +1 +1 -12 +7 218 223 214

* See text, page 2.
T Revised since Advence Release dated February 3, 1958.
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Table 3.——THENDS IN SAIES AND INVENTORIES OF MERCHANT WHOLESAIERS: BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

DECEMBER 1957
Sales® erlxgig?‘f;g;;h Stock-sales ratios
Percent change (at cost) (percent)
Kind of business and geographic division December 1957 12 mo. Percent change,
(see map page 9) from-— }:57 Dec. 1957 from-- Dec. Dec. Nov.
o 7
Dec. Rov. 12 mo. Dec. Nov. 1957 1936 1957
1956 1957 1956 1956 1957
MERCHANT WHOLESATERS, TOTAL.vsccvscrcovenennns secesssarenes . -7 -3 0 -2 -t 137 133 138
New England..... -6 0 -1 o «6 116 107 128
Middle Atlantic..... -7 4 -1 dy -2 116 111 116
Fast North Central.. -8 -2 -2 +2 wly 143 131 144
West North Central.. -3 e +2 -3 e 141 140 148
South Atlantic......... +2 -3 +3 +6 -6 145 137 149
East South Central..... -3 e +3 -6 -1 186 202 168
West South Central. -6 -2 +4 -2 e 147 143 151
Mountain......., +2 -3 +1 +1 -5 131 137 135
PACATIC s eusenseesnsonsnnens -6 -3 0 -3 -5 146 143 150
Automotive equipment, + +11 -8 +6 +3 -3 214 218 200
eresebvecrmasnens =18 =11 +7 +3 +2 1217 160 112
Middle Atlantic.... . +25 -1 +6 -5 4 168 243 161
East North Central...... +3 -6 +8 +8 -1 206 208 182
West North Central... +10 -15 +10 +7 4 227 249 224
South Atlantic..... +12 +7 4 +5 4 208 243 220
East Soath Central.. +6 -9 +6 +7 -3 309 313 291
West South Central. -3 -6 +3 +3 -7 251 232 262
Mountaine.ceaeses ~13 11 +2 +4 -5 286 252 261
Pacificisesenss cene -4 -1 +3 +6 -1 211 185 182
Electrical apparatus, supplies distributors......... -9 0 -2 +2 -8 142 125 155
New England.e.cesacsss eesiann tesseevncasonun . ~15 +13 ~-10 [} -8 107 93 136
Middle Atlantic.. ~11 -12 -2 +5 -6 130 114 127
East North Central.. ~7 +13 -8 +5 -10 135 120 173
West North Central.... ~11 -1 0 +1 -7 159 143 169
South Atlantic...... -18 ~10 -3 +2 -7 157 120 150
West South Central.. ~18 co=12 +1 =13 ~14 163 152 165
Mountain..cecseavass +3 0 +6 +19 -1 149 129 138
Pacificeeevenacens ~3 +3 o +2 =7 135 126 158
Elect. appliances, TV, =9 -2 =1 -2 -7 168 151 171
New Englandeceeescenssss F . [63] -10 x) [63) -2 [63] €3] [63)
Middle Atlantic..... ~16 -10 0 -18 -9 158 156 149
East North Central.. =10 -3 -2 +7 +1 184 143 174
West North Central ~12 +6 -9 +9 -9 215 177 231
South Atlantic,..... . (X) =7 (X) -2, ~9 180 167 185
East South Central.. -9 +6 -6 (x) -19 (x) (x) (x)
West South Central.. (x) -1 (x) x) -13 203 218 211
Mountain.......... S -7 +2 + (%) (x} (x) ) (x)
Pacifice.esnsnes tesmeseasesrenshasesnnraonosren caesee ersseen . -8 +5 +4 -8 =14 128 129 150
Furniture, home furnishings wholesalers... =1 ~7 -1 -5 -6 178 181 183
New England....eceesenns teeraceneanias +1 +11 [§] X) -12 202 204 211
Middle Atlantic.... . +1 -14 o -5 -7 166 178 162
East North Central....... -~19 -8 -1 -10 -7 172 160 175
Weat North Central... + o] +5 +2 -9 205 212 221
South Atlantie..... +16 +5 +2 +6 =20 145 152 177
West South Central. -3 +5 -2 +1 -10 177 168 207
Mounta8ine.vesensons -13 (x) -2 x) +L (X) x) (x)
PECIfiC s eivenasanancocccssssoonasonsanconen -3 ] -3 +4% -1 162 164 169
Hardvware wholeSalerS...cesesvsssssene . -8 -7 -2 -3 ~5 251 244 44
Middle Atlantic.eeesecsnes -3 -7 s ~1 4 237 225 234
East North Central... -6 =10 4 -t -4 259 255 244
West North Central. -11 ~20 -2 ~9 -6 281 276 225
South Atlantic..... evee -6 ~12 ~1 -1 -7 247 236 258
East South Central... PR -6 4 -3 -8 -2 220 227 216
West South Central.... easas ~13 =7 -3 +8 -8 285 240 301
Mouritain, . .se -1 +8 -7 -1 -10 282 280 341
PACIfiCancssssveesosnsnsnnonsaanssansscavesorasssvassanns . -6 -6 ~2 -3 -5 247 242 249
Plumbing, heating equipment, supplies distributors........... “es =5 ~13 -3 -5 -5 227 221 216
New Englandeceeceenss eraeen reesseennn ceaerre =11 -5 -9 +2 ~6 243 204 250
Middle AL1ENEIC...eeersrvrsersrnonsraasasass -5 -12 4 ~7 4 199 215 167
East North Central. -12 =12 -5 +1 -3 284 250 256
West North Central. -8 -17 4 -7 -5 252 238 217
South Atlantic... -9 ~11 -1 -5 -4 217 203 209
East South' Central. (x) -8 (x) (%) -6 (x) (x) (%)
West South Central.. -6 +5 +2 -17 -9 195 247 234
Mounitain. ceeess .. .. 24 -4 -5 (x) (x) (x) (x) (x)
PACI I s vsnnaronnssnssnnsesssrsnessocssseraoassasssnnssssaans . -5 -11 4 -2 by 206 203 195
Lunber, construction materials distributorses..ieicecscveeersas .. 12 =17 -1} -3 0 136 138 113
New England..... ~13 ~15 -5 x) -16 &7 68 72
Middle Atlantic... =21 =27 =-11 +3 +1 120 103 86
East North Central -18 -22 =12 -8 0 172 163 138
Wost NOrth Cemtrale . ueeiseesrasserarecvosrnsoasocossensssmnenn -6 -15 -8 -1 -7 132 118 137
South Atlantic...... (%) 4 (x) + +1 103 124 91
Fast South Central.. feee x) ~15 (X) (6] +7 137 x) 149
West South Central.. vas o 0 -7 4 +10 +4 187 179 153
PacifiCeeevencncncncncrnns cececsanatae reesensaemanen ereenneenn . -14 -9 ~-16 +9 +1 174 163 145

See footnotes at end of table.
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Table 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALFRS: GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS--Continued

DECEMBER 1957

1
Sales egg‘ﬁ;g;g’;h Stock-sales ratios
Percent change (at cost) (percent)
Kind of business and geographic division
{see map page 9) Dec. 1957 12 mo. Percent change,
from-- | Dec. 1957 from-- Dec. Dec. Nov.
fzom 1957 | 1956 1957
Dec. Nov., 12 mo. Dec. Nov.
1956 1957 1956 1956 1957
Industrial machinery, equipment supplies distrihmtors. =17 0 ~2 +1 -1 190 161 194
New England..veesens. ceaves P tevessanee -36 [€3] -3 0 [ (X) x) x)
Middle AtlantiCecaccsncrsncssen -10 4 -5 -5 -2 195 163 180
East North Central..as..s. 4 -2 =3 +2 +1 162 159 158
Weat North Central........ ~20 x) -6 +3 0 210 178 146
South AtlantiC.eevesereereasanss .. eesrrireras x) -3 x) (x) -3 163 119 145
East South Central......cscecsaes . +3 -17 -3 + +1 234 249 203
West South Cemtrali.esecessseass -16 +8 0 +5 -3 184 139 209
Mounrtain. . -7 +10 {x) +10 o 202 182 250
Pacific....oan enes T-15 +7 =5 +13 ~4 227 199 279
General-line grocery wholesalers... 431 4 47 32 [+] 102 106 104
New England...concescensnncscns +5 -4 +5 0 0 66 75 63
Middle Atlantic...... 43 0 +4 +7 -2 137 128 134
East North Central..... B 48 =2 +7 +6 -8 96 96 101
West North Central...... . +8 +2 +3 +5 -1 94 96 99
South Atlantic....... . +2 -9 +4 +1 -10 117 119 117
East South Central.....: . +2 -1 +7 0 -3 105 109 111
West South Centralecesecsnrenascssoves e +11 -2 +8 ~7 -7 101 123 106
Mountain........ [T neaas +3 -18 +5 0 ~12 109 128 99
Pacific.eeane. hstemeseseannetsenarenstresoanetsanas . +5 -4 +13 +11 -1 80 82 a3
Specialty-line grocery wholesalers...... RN +8 +1 +3 -4 +3 76 83 75
New England...... [£3] ¢ [63)] (€3] -1 (x) x) (x)
Middle Atlantic.... +13 4 +1 -2 +8 67 63
East North Central. +8 -3 +5 -~16 +1 57 66 55
West North Central, x) +10 x) -1l +1 112 97 130
West Sonth Central, -2 +5 -1 +6 72 65 68
PACIFiCarresnsnsas 2 +8 ~1 +5 x) 79 78 77
Fresh fruit, vegetable wholesalerS.ceresssssceas erssesesesssssnaane -3 +6 = -6 =12 22 23 25
New Englanfes.suuescvescssvossancnasanse +16 -12 +1 (x) x) x) {(x) (x)
Middle Atlanfic...cvceneens -8 +5 4 (x) -15 16 15 19
East North Central....... +1 +7 -2 (x) -9 17 2% 18
West North Central...... +8 +15 -3 0 -3 34 40 36
South Atlentic....s.s. +4 +10 +1 (x) 0 33 2% 38
West South Central: =10 Q -1 (x) -18 x) x) (x)
Mountain. ... (x) 43 (x) (x) x) 23 31 23
PACifiCeecacocneraeraniones -10 ~1 -3 (X) ~12 21 26 29
Drug wholesalers (general and specialty 1ines)....eceeves 43 -11 +9 9 -6 168 162 165
New England.seeaeeses PR vesrsenass cereseveen -3 +1 +7 +2 =7 132 122 147
-7 -16 +6 +4 =5 145 139 133
+6 4 +8 +5 -5 164 164 164
West North Central.cicivavaessecane +9 14 49 +10 4 184 154 164
South Atlantic.seisvacans +2 -11 +8 +11 -5 190 175 17%
East South Central.. x) -11 x) x) -8 x) (x) (X)
West South Central.. +10 -1 +10 +9 ~10 192 195 214
Mountainie. ... .. +21 -5 +7 x) -7 (x) (x) (x)
PACI i iaenunneacasecensvsniacsscnncosnvenossasonsiassonnsnnsnes . +1 -2 +8 +8 -5 141 145 151
Tobacco diStribUtOrS.eserasereissssnsansrsnsenssasnsassnns +8 +13 45 +8 -10 55 51 69
New Englend..ees.s +15 +21 18 +18 x) 48 48 A
Middle Atlantic.ceecaenss +8 +12 +5 -2 -7 50 54 63
East North Central....... +5 +15 +6 +5 -3 39 4t 52
West North Ceniral....... 411 +10 +3 x) -6 x) x) x)
South Atlanticescecoseass +9 +11 +8 +17 -8 66 50 77
East South Central.. £10 +11 +4 -2 -7 46 54 56
West South Central.. 6 +6 +6 +10 -12 32 37 39
Mountain.. +13 -2 +6 (x) x) 47 55 64
Pacific...... cererbssananeen +8 +7 +8 +10 ~25 x) 0 (x)
Dry goods, apparel wholesSAleTrS..cessessrsensssasnscsenssssrsoncsnes Fus -16 +1 +1 -4 195 188 180
New England.seceecvesacens . . [4] FI5 =2 vy -i9 151 176 213
Middle Atlantic... . -9 -18 -1 4 +1 187 165 159
Easi North Central . ~-11 ~25 +5 +18 4 222 139 175
West North Cemtral . 13 [69] +4 -5 4 280 380 249
South Atlantic,..... . -4 -2 -4 -9 -18 <202 213 201
East South Central... . +3 -5 o (x) (x) (x) (x) x)
PACIILC, cevurarsnnencnneascnsisoansosinssoncnsans . +6 -20 +6 (X) -16 212 205 188

X Withheld due to extreme variation of reported data.
* 1 see text, page 2.

r Revised since Advance Release dated February 3, 1958.



DESCRIPTION :OF KINDS OF BUSINESS

A11 kinds of business in which merchant wholesalers operate are represented in
this survey. The kinds of business shown in this report parallel broad clas-
sifications used in +the 1954 Census of Business covering wholesale trade. Each
establishment in this survey has been assigned a kind-of-business classification
based upon its trade designation and an analysie of its sales by commodity 1lines
as reported to the Bureau of the Census. A description of each kind-of-business
¢lassirfication in this report is given below.

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchant wholesale establishments primarily en-
gaged in selling new aud used passenger automobiles and similar motor vehicles,
road-type trucks, truck-tractors, busses, trailers, and semitrailers to dealers
or to fleet operators, industriml aceounts, and io commercial users. Dealers in
road-type trueks, truck-tractors, and truck-trailers are included here on the
basis of kind-of-goods sold.

Automotive equipment, tire-tube wholesalers.--Merchant wholesale establish-
ments-—frequently Telerred 10 as jobbers in this trade--primerily engaged -in
gelling automotive equipment, accessories, parts, tires, fubes and garage equip-
ment and tools.

Electrical, electronics, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchent wholesale establishments
selling a general 1ine ol electrical goods such as electrical equipment and
epparatus; wiring supplies and construction materials; lighting fixtures and
lamps; redio and television sets and accessories; €lectric refrigerators and
other electrical applisnces and specialties; and electronic parts and equipment;
and those primarily engaged in selling such electrical equipment and apparatus;
wiring supplies and construction materials, and lighting fixtures and lamps, as
conduits and fittings, interior wires md cables, wiring devices, safety switches,

poles, crossarms, pole-line hardware, ouiside wires -and cables, residential,
commercial, and industrial lighting fixtures, and i t and fh £
lamps. Establishments specializing in the sale .of electrical prime movers and

other electrical power equipment for the genmeration, transmission, or wutiliza-
tion of electric energy are also included.

Electrical appliances, TV, redio sels, electronic parts distributors.--Merchant
wholesale establishmen’s primarily engaged in selling such electrical appliances
and specialties as radio and television seis, dish washers, electric refriger-
ators, electric ranges, washing nmachines, iromers, radio and television parts
and accessories, home freezers, sewing mechines, hot waler heaters, electric
irons, percolators, clocks, hotplates, vacuun cleaners, etc., and electropic

tubes, electronic replacement parts and accessories, and transmission and sound
equipment.

Furniture, home furnishings wholesalers

Furniture wholesalers.--Merchant wholesale e‘stablislunen‘bs primarily engaged in
selling home or office furniture--wooden, metal or other.

Home furnishings, floor coverings wholesalers.--Merchant wholesale esteblish-
menis primerily engaged in seiling household china, glassware, and earthenware;
floor coverings (carpets, rugs, linoleums, ete.); antique home - furnishings; and
miscellaneous home furnishings such as brooms, brushes, curtains, draperies,

pictures erd picture freomes, window shades, kitchen utensils, phonograph records,
and musical instruments.

Herdware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establi selling & 1 line
of merchandise sufficiently broad 4o service retail hardvare stores and the hard-
ware depariments of other outlets--general-line hardware wholesalers; and estab-
lishments primarily engaged in selling builders hardware, heavy hardware, shelf
or light hardware, and hardware specialties such as tools, cuilery, bolts, nuts,
rivets, screws, padlocks, keys, and the 11k 1laty-line e wholesalers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
lishments primarily engaged inselling plumbing and heating equipment erd supplies
such as plumbing fixtures, including sanitary ware; steam and hot water heating
boilers, rediators, parts, afl fittings; stoves, ranges, furnaces, and other
types of heating apparatus (except electric); oil burners; gas appliances and
supplies; plumbing pipe, valves, end fittings; and plumbere drass goods.

Lumbér, construction materials distributors

Lunber, millwork wholesalers.--Merchant vholesale establishments primarily en~
gaged in selling lwmber and millwork such as rough, dressed, and {inished lumber;
sheathing, siding, flooring, shingles, plywood, veneers, doors, sashes, frames,
interior woodwork and trim.

Construction materials distribuiors.--Merchant wholesale establishments pri.
marily engaged in selling such construction materials as brick, tile, and terra
cotia; cement, lime, ard plaster; building glass;.seand, gravel, and crushed stone,
ready-mixed -conerete; roofing, siding and insulation; and stone, slate, concrete
products, and building board.

Machinery, equipment, supplies distributors

Air condiiioning, commercial refrigeration equipment distributors.--Merchant
wholesale ¢-+ablishments primarily engaged in selling commercial refirgeration
equipment {including electric) such as refrigerators, display cases, freezers,
dispensers, waler coolers, food locker equipment; and those selling air con-
ditioning and ventilating equipment and supplies, including fans, blowers, and
accessories. Establishments specializing in the sale of commercial refrigeration
components and accessories are also included in this clessification.

Comercial machines, equipment distributors.--Mezchant wholesale establishment
primarily engaged in selling office machines and equipment {except furniture)
such 85 adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, china, glassware, silverware, linens, and re-
lated items; store machines and fixtures such as display fixtures, show racks,
pricing equipment, cash registers, scales, meat slicers and grinders, coffee
grinders, etc.; anl such related equipment as florists' supplies, theater supplies
and equipment, and parking meters. ZEstablishments primarily engaged in selling
to users are included, as well as those selling to dealers.
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Mechinery, equipment, supplies distributors--continued

Industrial me¢hinery, equipment, supplies distributors.--Merchent wholesale
establishments primarily engaged in selling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments selling
industrial ‘machinery; industrial belting, hose, and packing; machine tools, mine
and mill supplies; oil well and oil refining supplies; printing machinery and
supplies; industrial rope, cordege, and twine; industrial materials, handling
equipment; power transmission equipment; and machinery and equipment for such
industries as food products, woodworking, shoe manufacturing, tanning, textile,
and paper and pulp. N .

Professional equipment, supplies disiributors.--Merchant wholesale establish-
metits primarily engaged in selling dental supplies (chairs, sterilizers, cabinets,
instruments, dental gold and alloys, waxes, teeth, and the 1ike); religious
supplies {church goods and religious articles such as statuary, vestments, fonts,
candles, religious pictures, calendars, literature, etc.); school equipment and
supplies (desks, blackboards, chalk, rulers, wall and globe maps, ete.}; optical
goods; surgical, medical, hospital supplies, and ‘equipment; artists supplies;
engineering instruments and supplies; and supplies for other professions.

Surgical, medical, hospital supply houses.--Merchant wholesale establish-
ments primerily engaged in selling surgical and medical instruments; doctors
apparatus and equipment; orthopedic applisnces; artifieial 1imbs; opereiing
room and other hospitsl equipment; X-ray machines and accessories and other
scientific instruments used by physicians and in hospitals.

Service establishment, supply houses.-<Merchant wholesale establishments pri-
marily engaged in seiling barber and beauty supplies; laundry, dry cleaning
equipment, .supplies (washing, drying, ironing, and pressing mechines; laundry
soaps and chemicals; dry cleesning fluids, marking equipment, ete.); shoe service
supplies and equipment; undertakers supplies {caskets, burial vaults, burial
garments, embalming chemicals and preparations, and other morticians and funeral
equipment); upholsterers supplies (fabrics, leather and fillings, ard other types
of supplies used in the upholstery trade); and miscellaneous service equipment,
such as janitors' supplies, furriers' supplies, bootblack's supplies, and hat
cleaners' supplies.

Other machiner equipment supplies distributors (not shown separately in
accompanying table).--Merchant wholesale establishments primarily engaged in
selling (a) transportation equipment such as aircraft ‘and seronautical equip-
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other tramsportation equipment end supplies; (b) construction machinery, equip-
ment such 8s road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and related construction equipment as pneumatic
hammers, concrete construction clamps end forms, scaffolding, chutes, and wheel-
barrows--but not construction meterials, and {c) farm-garden machinery, equip-
ment (ineluding tractors) used in the preparation and maintenance of %he soil,
the planting and harvesting .of crops, and other operations .and processes per-
taining to agriculture; dajry machinery and equipment, such as milking machines
and cream separators; poultry equipment, such as incubators, brooders, end feeders
and irrigation equipment.
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Metals, metaluork {except scrap) distributors

Iron, sieel, and products distributor: .~-pMerchant wholesale establishments
usnally referred to as steel warehouses—-primarily engaged in selling diron and
steel products such es semifinished forms and shapes, plaies, sheets, strips,
bars, structural shapes, piling, nails, tubular products, wire products, forg-
ings and castings., Steel warehouses of firms operating steelworks and rolling
wills are ‘also included here.

Nonferrous wetals distributors.- wholesale establishments primarily
engaged in selling nonferrous metals and metalwork suchas aluminum, copper, tin,
‘brass, lead, and zinc,

Scrap, waste materials dealers

Iron, steel gerap dealers.--Merchant wholesale establishments primerily en-
gaged in assembling, breaking up, sorting, and selling all forms of iron and
ateel scrap. R

Waste materials dealers.--Merchant wholesale establishments primarily engaged
in assembiing, sorting, and selling such waste materials as nonferrous scrap
metals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and other
wagte and salvage materials. Scrap iron and steel may be handled as secondary
lines.

Jewslry wholesalers

Jewelry wholesalers.~-Merchant wholesale establishments primarily engaged in
selling a general-or specialty-line of jewelry such as clocks and watches; pre-
cious stones and metals; watch wmaterials, jewelers supplies; costume Jjewelry;
and miscellaneous items such as silverware, plated ware, medals, trophies, semi-
precious .stones, and insignia.

NONDURABLE GOGDS

Grocery, confectionery, meat wholesalsrs

General-line grocery wholesalers.--Merchant wholesale establistments handling
8 general line of Ary groceries and processed foods usually sold in retail gro-
cery astores, such as canned foods, flour; sugar, coffee, tea end spices, as well
as such nonfood items as household chemicals, soaps and -detergents, paper prod-
uets, brooms, brushes, ete. Voluntary group vholesalers, retailer-cooperative
warehouses, and cash-and-carry depots are included, ds 'well as nonaffiliated
general~line groeeéry wholesalers. :

Specialty-line grocery wholesalers,--This classification includes two general
types of merchant wholesale establishmenis: Those handling a combination of
grocery items, np one item predomonating, but not a sufficiently broad line of
commodities 1o be classified as “general line"; and those primarily engaged in
selling specialized 1lines of groceries and related products, such .as canned
foods; coffee, tea, and spices; dairy products; dried fruits and nuts; frosted
and frozen foods; fish and seafood; bakery products; packaged breakfast cereals;
flour; cooking oils and shoriening; and soft drinks.

Confectionery wholesalers.--Merchant wholesale esteblishments primarily én—
gaged in seliing cendy, chewing gum, popeorn, potato ¢hips, salted nuts, fountain
fruits and syrups, and related items. Cigars, cigarettes, and other products
are also frequently handled as secondary lines,

Meat, meat producis wholeselers.--Merchant wholesale establishments primarily
engaged im selling fresn, frozem, cured or processed (but not canned) meats,
lard, and other edible meat products. Secondary 1lines such as ‘butter, cheese,
eggs, dressed poultry, vegeisble shoriening, and canned wmeats are frequently
handled,

edible) distributors

Poultry, poultry products distributors.--Merchant wholesale establishments
primarily engaged in selling live or dressed poultry, eggs, and related products.
FEatablishments primarily engaged in dressing pouliryare considered manufactures.

Fresh fruit, vegetable wholesalers,--Merchant wholesale establishments pri-
marily engaged -in selling fresh fruits, vegetables, berries, melons, and related
items,

. Farm products

Beer, wine, distilled spirits wholesalers

Beer, ale distributors.--Merchant wholesale establishments primarily engaged
in selling beer, ale, porter, stout and otber fermented malt liguors. Soft
drinks, confectionery, tobaceo, wines, and spirits ere frequently handled as
secondary lines.

Wine, distilled spirits wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling wines, whiskey, gin, rum, brandy, and other spirits,
including neutral spirits and ethyl alechol used in blending. Merchants who
vottle and sell wines and distilled spirits manufactured in bulk by others,
liquor departments of ‘drug wholesalers, and State-operated wholesale outlets are
included. State depots primarily engaged in supplying State liquor stores, how-
ever, are not included in wholesale irade.

Drugs, chemicals, allied products wholesalers

Drug wholesalers (general and specialty lines)

General-line drug wholesalers (not shown separats_]_.x).-'Msrchant wholesale
establishments engaged in selling a full line of drugs, pharmaceutiecals, pro-
prietary mwedicines, druggists rubber goods, cosmetics, toiletries, drug sun-
dries, and related mefchandise. Cooperatives and voluntary group wholeselers
handling a full linedf drugs are also included in this classification. Liquor
departments of drug wholesalers, however, are ineluded with "wines and distilled
spirits wholesalers."

Specialty-lire drug wholesalers (not shown segarate;z).—-}’lerchant wholesale
establishments primarily engaged in selling proprietary medicines, toilet
preparations, and articles suchasdrugs, perfumes, cosmeiics, powders, shaving
preparations, toilet soap, dentifrices, combs, brushes,mirrors, medical glass,
bandages, rubber goods, and antiseptiecs.

Drugs, chemicals, allied products wholesalers~-Continued

Industriel chemicals, explosives wholesalers.--Merchant wholesalo establish-
ments primerily engaged in selling such Industrial and heavy chemicals as coal-
tar chemicals, plastics, compressed and liquefied gases (except LP gas), acids,
awmmonia, soda, industrial aleohols, explosives, dyestuffs, naval stores, ete.
Concerns primarily engaged in selling pyrotechnies and ammunition for swall arms
are included in "Amusement and sporting goods wholesalers.!

Paint, vernish wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling paints, varnishes, lacquers, enamels, calcimines, shellac, and
stains. Glaas, wallpaper, painters supplies, oils, chemicals, and related prod-
ucts are frequenily handled as secondary lines.

Tobadeo distributors

Tobaceo distributors t whol le establi. t8 primarily engaged in
selling wmanufactured tobacco products such as cigars, cigarettes, chewing and
smoking tobacco, and snuff. Confectionery, smokers articles, razor blades, play-
ing cards, ete., are frequently handled as’ secondary lines.

Dry goods, apparel wholesalers

Cloth: fuirnig! 5, {ootwear wholesalers.—--Merchant wholesale establishments
primarily engaged in selling wen's, boys' clothing, and furnishings (including
suits, coats, overcoats, work clothing, hats end caps, shirts, ties, and under-
wear); wvomen's, children's clothing, furnishings, and saccessories (including
suits, dresses, and skirts); furs andfur clothing; willinery, willinery supplies;
shoes and other footwear; work elothing; and related lines.

Dry goods wholesalers (general and speciality lines)

General-line d; oods _wholesalers (not shoun separately).--Merchant whole-
sale establishments engaeged in selling a diversified combination of lines
uwsually sold 1in retail dry goods and general merchandise stores, including
piece goods, home furnishings, work clothing, dresses, infants' wear, no-
tions, and hosiery., Men's and women's clothing, furnishings, and willinery
fregquently constituie secondary lines.
Specialty-line oods wholesalers {not shown separately).--Merchant whole-
sale establishments primarily engaged in selling hosiery, undervear, piece
goods, Imit snd lace goods, fency linen and needlework and notions (thread,
tapes, needles, pins, buttons, hair -accessories, zippers, and &hoe laces).
Piece goods comverters.--Merchant wholesale esteblishiments which purchagse tex-
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on a contract basis, and sell to the cutiling-up itrade, garment wmakers,
wholesalers, or rstailers, Converters operating bleaching, dyeing, and finish-
ing plants are not considered as merchant wholesalers.

Paper, allied products wholesalers

Paper wholosalers,.-~Mefchant wholesale establishments  primarily engaged in
selling wrapping paper and other coarse paper; fine paper (writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
book paper; paperboard;and converted paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps.

Stationery, wallpaper wholesalers. ~-Merchant wholesale establishments primarily
engaged in selling commercial and social stationery, including envelopes, type-
writer and mimeograph paper in cut sizes, file cards and folders; and -office
supplies such as pens, pencils, writing inke, carbon paper, paper elips, type-
writer ribbons, greeting cards, and erasers; and embossed and printed wallpaper
for use in covering or decorating interior walls and ceilings.

Farm ducts (raw materials) merchants

Form products (rew materisls) merchants.--Merchant wholesale establishments
primarily engaged in selling cotton, grain, hidés, skins, raw furs, livestock,
leaf tobacco, wool, mohair, horses and mules, and other inedible products such
as broomcorn, moss, hair, feathers, bristles, and fibers. This classification
includes merchants (ineluding terpinal elevators) primarily engaged in selling
raw farm products in warketing centers. Dealers buying such products direct
from farmers and assembling them at local production points are clagsified as
"agsemblers" and not included here. )

Other nondurabls goods wholesalers

Awusement, sporting goods distributors.--Merchant wholesale establishments pri-
marily engaged in selling cameras and photographic goods {cameras, parts, and
accessories, projection apparatus, enlargers, developing and printing room appa-
ratusand accessories, Sensitized unexposed photographic supplies and equipment);
sporting goods (toys, games, novelties, fireworks, bicyeles, sporting goods, and
athletic goods); and other recreation goods such as playground equipment, bil-
liard and bowling equipment and supplies; and hobby goods.

Book, magazine, newspaper wholesalers.--Merchant wholesale establishments pri-
maTily engaged in selling books, magazines, periodicals, newspapers, and related
items.

Coal wholesalers.--Merchant wholesale establi primarily in sell~
ing bitumious coal, anthracite coal, and coke. This includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling mixed and other feeds; fertilizers, fertilizer materials, and
sgricultural chemicals; seeds (farm, garden, and flower); and wiscellaneous farm
supplies such as hay, straw, and alfalfa. .

Merchant wholesalers, n.e,¢.~-(Not shown separatelyin the accompanying table.)
Merchant wholesale establishments primarily engaged in selling peiroleum prod-
uets, cut flowers and potted ‘plants; forest products except lumber; inedible oils
and fats; textiles and materials other than dry goods; industirial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
products not elsewhere classified; and esiablighmenis handling a line of mer-
chandise too broad to be included in any of the classifications outlined above.
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