CHAPTER 1.—APPAREL—BY WHOM SOLD

Description of the business.—Apparel, furnishings, and accessories are sold
at retail by many different kinds of stores. Naturally, the proportions vary
widely in these different kinds of stores. Those in which the sale of such mer-
chandise is important can be divided roughly into three groups, namely, the ap-
parel group, the general merchandise group, and the general stores.

There are 22 individual kind-of-business classifications in the apparel group in
each of which the primary objective is the sale of apparel. Only a relatively
small proportion of the annual volume is obtained through the sale of commodities
unrelated to the apparel field.

The general merchandise group contains 10 separate kind-of-business classifi-
cations. While the sale of apparel is not the primary objeet of these stores,
nevertheless apparel is one of the most important commodity lines handled and
represents a very substantial proportion of the sales volume.

General stores have been individually separated into three kinds of stores.
In each, food represents the largest single line of merchandise sold. However,
these stores also handle considerable quantities of apparel and shoes, particularly
in the cheaper grades and therefore must assume their proper place in the picture.

Kinds of business defined.—To insure a complete understanding of the kinds
of stores included in each of the three groups previously mentioned and to provide
for uniform use, definitions, outlining the kinds of stores ineluded under each
classification, have been prepared. In all retail reports individual store classifi-
cations have heen used where ever possible. However, in many instances it has
been found necessary to combine as few as two or as many as 20 classifications
to avoid disclosure of individual operations. It was therefore necessary, in order
to insure the presentation of comparable figures, to adopt a standard basis for
making combinations. Definitions have been prepared in a manner which de-
seribes first the standard or condensed classifieations with a brief description of
each different kind of store included under the general heading. For purposes of
clarity those definitions which apply to the stores included in this report have
been included herein. .

Apparel group.—In this group the 22 kinds of stores are separately deseribed
in six condensed groupings as follows:

1. Men’s stores (men’s and boys’ clothing and furnishings).—Under this
heading are four kinds of stores. First, men’s and boys’ clothing stores which
confine their sales primarily to clothing (outer apparel) ; second, the haberdashery
stores, confining their sales to men’s furnishings and accessories; third, men’s
clothing and furnishings stores, selling both clothing and furnishings, and fourth,
hat stores, selling principally hats and caps. Men’s stores may carry & limited
stock of shoes.

2. Family clothing stores (men’s, women’s, and children’s).—This one kind
of store is popularly called the famaly clothing store and earries clothing, furnishings
and accessories for men, women, and children, usually including shoes. . Charac-
teris:ic of many of these stores is their use of installment credit as a sales induce-
ment.

3. Women’s ready-to-wear specialty stores.—Women’s apparel and acces-
sories, usually including millinery, shoes, lingerie, hosiery, and small wares.
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F"requently gloves and handbags are carried and occassionally toiletries and other
lines related to women’s apparel. This classification frequently includes large
stores of equal sales importance to department stores but limited to women’s
wear, accessories, and dry goods.

4. Women’s accessories stores—Under the grouping of women’s accessories
stores there are eight different kinds of shops: Blouse shops, corset and lingerie
shops, furriers or fur shops, hosiery shops, knit goods shops, millinery stores (or
departments, if leased), costume accessories stores (selling bags, jewelry, and gloves),
and umbrella shops (selling unbrellas, parasols, and canes). The names reflect the
principal commodities sold although quite often these stores or shops sell related
lines ordinarily sold in larger quantities by other kinds of stores.

5. Other apparel and furnishings.—This condensed classification includes such
kinds of business as children’s specialty shops, carrying children’s clothing and
accessories; custom tailors (for both men and women); dressmakers; infanis’ wear
shops, carrying infants’ wear and specialties; and mail-order apparel houses.
This latter classification may include men’s and boys’ mail-order clothing and
furnishings as well as women’s apparel and accessories sold by mail from catalog.
These mail-order apparel houses should not be confused with mail-order general
merchandise houses which are included in the general merchandise group and will
be separately covered in the explanation of department stores.

6. Shoe stores.—This general classification, which is included in the apparel
group, is divided into three kinds of stores; first, men’s shoe siores, second, women’s
shoe stores, and third, family shoe stores. The first and second specialize in men’s
and women’s shoes, respectively, with the men’s stores usually selling hose and
often gloves, while the women’s stores are rapidly developing the sale of hosiery,
bags, gloves, and underwear. Not usual in these specialized stores, but possible
without changing the classifications are the presence in the men’s stores of boys’
shoes and in the women’s stores of misses’ and children’s shoes.

General merchandise group.—The 10 individual kind-of-business classifica-
tions in the general merchandise group can be logically combined into four major
kind-of-business groupings which are described below:

1. Department stores.—Department stores were classified as such by the
census if they sold $100,000 or more of merchandise annually (exclusive of food
departments); otherwise they were shown as general merchandise stores. They
are distinguished from dry goods stores by the fact that they include men's
departments (clothing and furnishings) and furniture, floor coverings and other
home wares departments. Many department stores have developed from dry-
goods stores. The change occurs when customer appeal is made broader than
the appeal to women customers only.

There are three varieties of stores included under the department store classifi-
cation: First, depariment stores with food depariments; second, depariment siores
without food departments; and third, mail-order general merchandise houses. With
the exception of the food departments, the two kinds of department stores are
alike, in that they are departmentized general merchandise stores, usually of the
full service type, earrying men’s, women’s, and children’s apparel, furnishings and
accessories, dry goods, home furnishings, and many other lines. Shoes, furniture,
and hardware are often, but not necessarily, represented, although home furnish-
ings, draperies, curtains, and linens are almost invariably carried. The retail
stores operated by the mail-order companies are classified as department stores
and not as mail-order houses. :

Mail-order houses selling general merchandise by mail carry about the same
range of merchandise as do the department stores and in addition carry farm
implements and farmers’ supplies, hardware, automotive equipment, and many
lines not ordinarily found in the department store. These houses sell largely for
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cash but recently have added credit in the form of installment accounts. Goods
are delivered by mail, freight, or express, often at tl.le expense _°f 'the purchaser,
particularly in the case of bulky merchandise. In view of the lll.mted number of
mail-order houses in any one State, it frequently happens that their figures can not
be shown separately. Whenever possible the figures for department storfas agd
mail-order houses are shown separately. When it is necessary to combine, in
order to avoid disclosure, notation to that effect is made.

2. Dry-goods stores (see also department stores).—Dry-goods stores'; sell ready-
to-wear and accessories as well as a general line of dry goods, such asg linens, piece
goods, house furnishings, notions, ete., but not over.10 per cent ‘men’s clothfng,
men’sshoes, or home wares unless the home wares congist of domestics and bedding.
When the distribution between women’s apparel stores and dry goods §tores is in
question, the classification is determined by the fact of whether or not piece goods,
notions, and patterns are carried. If so and if they account for. as much as 10
per cent of the total sales the store is called a dry goods store. Piece-goods stores,
which are included under the dry-goods classification, due to the limited number
of stores in any one ares, are engaged primarily in the sale of piece goods and no-
tions, with only occasional sales of apparel in some form.

3. General merchandise stores.—The general merchandise store classification,
for the purpose of this census, includes departmentized general stores having
annual sales of less than $100,000 as well as stores with annual volume of over
$100,000 selling similar lines of merchandise but not known as departmentized
stores. There are two general merchandise slore classifications, one with food
departments and one without. Other general merchandise stores are Army and
Navy goods stores and women’s exchanges. General merchandise stores do not
ordinarily sell furniture although the sale thereof does not necessarily warrant a
change in classification. Dry goods, house furnishings and appliances, and men’s,
women’s, and children’s apparel, furnishings, and accessories predominate. Army
and Navy goods stores sell much the same variety of merchandise, although usu-~
ally in a lower price range. Clothing, shoes, camp equipment, blankets, and
bedding usually predominate. Women’s exchanges, found in limited numbers in
the cities and sometimes in the smaller towns, are included in this classification
of general merchandise stores, first because they carry a general line of mer-
chandise, especially home-prepared foods and handieraft which may be pur-
chased or exchanged for other merchandise, and second, because in most States
so few are operated that they must necessarily be included with the general
classification.

4, Variety, 5-and-10, and to-a-dollar stores.— Variely stores, &-and-10-cent
stores, and to-a-dollar stores are always combined in one clagsification even though
it would be desirable to show them separately, because it has been found impos-
sible to avoid disclosure of individual operations of stores and chains in the last
two classifications if shown separately. These stores carry a wide variety of
small wares, especially the cheaper grades of women’s and children’s furnishings
and accessories, light hardware, toys, housewares, ete. The sales are usually for
cash, without delivery service. The 5-and-10 and to-a-dollar stores are usually
operated by chains of sectional and national scope and have become large dis-
tributors of candy, hardware, notions, tableware, costume jewelry, commetics,
and toys, some of which may be in direct competition with apparel stores.

General stores (couniry general stores).—The group referred to as general
stores are nearly always located in places of less than 10,000 population and cor-
respond roughly to the classification known as general merchandise stores in the
larger cities. These general stores as a rule handle food, which constitute a
very important part of their total sales.
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General stores defined.—There are three kinds of stores included under this
heading. First, there is the general store carrying in addition to groceries a gen-
eral line of other merchandise. Next, there is the grocery store carrying cloth-
ing and often a limited line of shoes. The third is the grocery store selling dry
goods and notions, with possibly some isolated sales of apparel. These stores,
which are quite common in the small towns and rural areas, are found occasion-
ally in the smaller cities and on the outskirts of the larger cities. Due to the
fact that general stores sell various other kinds of merchandise in addition to
groceries, they are segregated in total from both the food stores and the general
merchandise stores, but they can readily be grouped with either or prorated to
both at the option of the user.

Complete definitions for all kinds of stores are shown in a special seetion of
the United States summary of retail distribution to which reference is particu-
larly invited. This special section of the United States summary includes also
definitions for the various different types of operation as well as an explanation
of the different forms of organization under which the stores are operated.

129946—33 2




CHAPTER 2.—APPAREL STORES AND THEIR OPERATIONS

Description of apparel stores.—Apparel stores deseribed in this report are
those engaged primarily in selling apparel, furnishings and accessories to the
ultimate consumer at retail. These stores are potential outlets for other lines of
merchandise and they frequently do sell other commodities, although in much
smaller quantities. Other stores also sell apparel, but unless the sale of appare]
is the principal activity, they are not classified as apparel stores.

Number of stores.—There are 22 separate kind-of-business classifications
included in the apparel group. All but 3 of these 22 kinds of stores feature
clothing in some form. The remaining three engage primarily in the sale of
shoes. Largest of the 19 classifications dealing in clothing is the women’s ready-
to-wear specialty shops. There were 18,253 of these stores in operation in 1929
with aggregate sales of $1,087,600,723. Men’s clothing and furnishings stores
are second with annual sales totaling $760,527,660 in 14,049 stores. The third
in number of stores is the classification of millinery stores (including leased milli-
nery departments). There were 12,433 of the millinery stores and departments
with sales of $161,806,725. There were 11,284 custom tailors (ladies’ and men’s)
with total sales of $165,047,916; 10,551 family clothing stores (men’s, women's,
and children’s) with sales amounting to $552,353,340, and 9,196 men’s furnish-
ings stores with sales of $212,032,317. Another very important classification in
the apparel group is the family shoe store selling shoes for the entire family,
There were 21,191 of these family shoe stores with annual sales totaling $614,-
640,960. These seven major kind-of-business classifieations contain nearly 85
per cent of the stores and account for approximately 84 per cent of the sales of
the apparel group.

The other 15 kind-of-business classifications making up the apparel group are
included in the following table. This table includes stores and sales and the
proportion of the sales of each kind of store to the total sales for the group.

APPAREL GROUP.—STORES AND Sirms By Krinvs or Businsss

Number g . Por cen!
EINDS OF BUSINESS ofstores | Seles (1920)t | e
Apparel group, total ..o --o|_ 114, 206 $4, 240, 892, 577 100. 00

Men's and boys’ clothing and furnishings stores:

Men’s and boys’ clothing SEOres. oo eouocem e e comemee 3, 386 170, 418, 581 4,18

Men’s and hoys’ DAt SEOTeS e wuncme oo oo 1, 566 43, 744, 216 1.03

Men’s furnishings stores. e ———— 9,196 212, 082, 317 5.00

Men’s clothing and furnishings st0res.c-moe oo ccoemmomoeones 14, 040 760, 527, 660 17.93
Family Cclothing stores (men’s, women’s, and children’s). -] 10,551 562, 353, 340 18,02
Women’s ready-to-wear Specialty SEOTeS— v o oo oo oo oo 18, 263 1, 087, 600, 723 20, 65
‘Women’s accessory stores:

Blouse shops- ... - 11 ERE IR [(2 I—

Corset and 1in%arie 1531145 T 2,300 49, 665,828 | © L17

Furriers—fur shops 2,980 106, 861, 500 2.52

Hosiery shops. . ...\ 1,043 54, 820, 000 1.97

Enit goods shops... -. 464 11,347, 687 .21

Millinery stores (including leased millinery departme 12,483 161, 806, 725 3.81

Costume accessory stores (including jewelry, bags, and gloves). 3238 6,781, 020 0.16

Umbrella shops (including parasols Bnd CANES)—.ooooeomw. ... 127 1, 146, 260 0.03
Othghs;})d;;are’l storeg;l t5 sh

en’s speci shops

Ctistors patioey 1ty shop 09| gome| 4

Dressmakers. " 463 11’ Gm‘ 550 ‘0‘ 27

Infants’ wear ShODS_ oo comeeeeooo 200 5: 983: 019 0.14
o M:xl—order apparel houses ] 2,120, 818 0. 05

0 stores:

Shoe stores, men’s. )

Shoe stores, women’s. = 1! 666 150, 080, 260 308

Family shoe stores (men’s, women's, and children’s) e pme-. 21, 101 614: 84()', 960 14.49

! Total sales shown in this table do not necessarily r ent -
modities see Tabiee 6, 7, by Do Hece ¥ repres nt.‘sales of apparel only. For sales by com:
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The largest annual volume of any individual classification in the apparel group
was reported by the women’s ready-to-wear specialty shops. More than 25 per
cent of the sales of the entire group was reported by these women’s stores dealing
principally in coats, suits, and dresses. The next highest in sales was the men’s
clothing and furnishings stores which reported about 18 per cent of the group’s
total. More than half of the sales of these men’s stores were in suits and over-
coats. These two kinds of stores, which were highest in sales and together
accounted for more than 43.5 per cent of the apparel group’s total are essentially
specialty stores, and are found principally in the cities of over 30,000 population,
as indicated by Table 1, which shows that 82 per cent of all women’s ready-to-
wear specialty stores and about 72 per cent of the men’s clothing and furnishings
stores are located in these larger cities. It is of interest to note that these cities
contain less than 39 per cent of the total population of the country.

The classification family shoe stores was by far the largest in number of stores
but was third in sales with a total of $614,640,690, or nearly 15 per cent of the
group total. These shoe stores, catering to the footwear needs of the entire family,
like the family clothing stores (sixth in number of stores and fourth in sales), had
one advantage over their more specialized competitors; namely, that in supplying
the entire family, their appeal is wider. The probahility is, however, that this
advantage is offset to some extent by the fact that a very large proportion of the
family stores are unable to provide as wide a range of styles and grades as those
stores which specialize in some one of the three kinds of merchandise. Also,
the character of the family stores is such that a wider price range is almost essential
which has a tendency to restriet rather than to increase the appeal. The follow-
ing brief table provides a comparison of the average sales of family stores and
some of the specialty stores and brings out the differences which may be the result
of the factors mentioned.

AVERAGE SALES PER STORE

1
Average Average
KINDS OF STORES sales per KINDS OF STORES sales per
store store
Men’s clothing and furnishings stores.._| $54,134 || Men’s shoe stOTes_ — - oo ceecmmeeooo $43, 872
‘Women's ready-to-wear specialty stores. 59, 585 || Women’s shoe $t0reS .. comceevcemanmenn 78, 440
Family clothing stores 52,446 || Family shoe Stores oo cccoceoceeeen 29, 005

The millinery stores classification, which includes those operated as leased
millinery departments in women’s apparel stores and department stores, are
fourth for the group in number of stores but are eighth in volume of sales. The
average annual sales of these stores or departments was only about $13,000
each, which is partially responsible for the high expense ratio (43.76 per cent of
sales) reported.

Custom tailors are important as to number of stores or shops operated, but
accounted for only 3.89 per cent of the business of the group and were seventh
in amount of sales. These shops, as their sales will indicate, have not presented
as formidable competition to the ready-to-wear stores as might have been expected
from the number of such establishments in operation.

The six kinds of business discussed in detail account for 78.80 per cent of the
total business of the apparel group. Men’s and boys’ clothing stores and the
men’s furnishings stores, accounting for 4 per cent and 5 per cent, respectively,
of the group’s business, when added to those previously discussed, brings the total
to about 88 per cent of the entire sales of the group.

How the size of the city affects sales.—The cities of more than 30,000 popu-~
lation contain more than 62 per cent of the apparel stores of the country and do



12 GENSUS OF DISTRIBUTION

about 78 per cent of the total business of the apparel group. Sinece the population
of these 30,000 and over cities constitutes 39 per cent of the country’s total, a 2t
1 relationship between population and apparel-store sales is indicated. Thig
ratio varies materially between States, depending on the number of cities within
the States and the proportion of the States’ population found residing in or in close
proximity to these larger cities.

The following table furnishes by States a comparison betweefn population and
apparel-store sales in these cities with more than 30,000 inhabitants.

COMPARISON OF POPULATION AND APPAREL STORE SALES, BY STATES

r- Propor-
Bropar- | FroPor Fropot: | tion o
tion of apparel- populs- appsrel-
RpvLs, | store sales thon i, [store sales
STATES cities of | 17 cibies STATES cities of | 13 THes
more than| %0 more than| o
30,000 11 50,000 e | 30,000
popula- e populd- -
o | Popule fhon” | Populs
38.7 77.80 || SoutE ATLANTIC—Continued.
Virginia..._ . 20.8 66. 24
‘West Virginia 114 42,15
13.3 35.78 North Carolina. 13.3 55,94
23.3 39, 06 South Carolina. 6.5 35.04
____________________ Georgia... 17. 6 75, 04
65.6 87.08 Florida. 28,2 61,07
6l.4 89. 65 || EAST SourH CENTRAL
47.4 76.12 Kontuceky. «cenuenn- 17.3 60. 96
Tennesses. .. 24.2 76,21
72.9 91.99 Alabeme. .- 14,9 09.16
52.2 80. 58 I BETHET 1 o) o) R, 4.0 20, 52
41.2 72.89 || WEST NORTH CENTRAL:
ArKansasS. - oncieecceaannan 6.1 29, 57
49.9 79. 68 Louisian.......ee.- 26.9 76. 27
35.6 67.09 Oklahoma 15.0 54,28
57.4 85.46 LT 24,7 70.93
Michigan.. 52,7 82.76 || MIOUNTAIN:
Wiseonsin. .. .o..oooo__. 33.4 68. 68 Montana. . cuuencmnnanan- 7.4 24,84

‘WeST NORTH CENTRAL: a6 T 000y R SO
Minnesota. 3 A8 ¢ 41 T UGN SIUSUBOUR PN SR
Towa__.... 9.0 3 Colorado - o 35.8 73.68
Missouri...._ New MeXiC0.uammamcmcmua]amnanannan]oncamonnas
North Dakota. Arizona. . ...... 18.5 52.68
South Dakota. Utah. v eaaenncn 35.5 76, 57
Nebraska.... NeVAAR e acacccmccccaafamanmmemne|eamaman e
Kansas. ... 3 PacIrIC:

SOUTH ATLANTIC ‘Washington...ocooocenas 41.5 75. 46
Delaware.._. 3 3 Oregon.--... 3L.6 62, 53
Maryland 8 88,27 California 85.1 85.44 .
District of Columbia. ... 100.0 100. 00

Geographic distribution of apparel stores and sales.—More than 50 per cent
of the sales of the apparel group are made in stores located in five States. These
States arranged in the order of their relative sales are New York, Pennsylvania,
Iliinois, California, and Ohio. These five States contain 8 of the 13 cities of more
than 500,000 population and 27 of the 93 cities of more than 100,000 population.
They also contain more than 34 per cent of the total population of the United
States. The total sales of the apparel stores in these States are greater than the
sales of the same kinds of stores in the remaining 43 States and the District of
Columbia. The State of New York alone does more apparel-store business than
the 35 States with the lowest apparel-store volume. As is the case with other '
kinds of stores specializing in shopping goods, when style, color, and selection are
essential the apparel stores find their greatest appeal in metropolitan areas or
those sections of the country which are industrial, and where population is highly
concentrated. It is obvious, of course, that the total consumption of apparel in
any section or community is not measured by apparel-store sales, since the ap-
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parel store is a specialized husiness and receives strong competition from the
stores of the general-merchandise group and from general stores, where a wider
variety of merchandise can be secured. Particularly is this true in the smaller
cities and rural areas where population is not large enough to support loeal
specialized stores. A large proportion of the apparel sold in these areas is dis-
tributed through the stores selling a general line of merchandise.

The following table illustrates some of the peculiarities of geographic distribu-
tion of apparel stores. States are arranged in the order of their sales importance
which in no sense parallels the order of population and certainly has no relation
to per capita sales.

APPAREL GROUP SALES BY STATES

(Arranged in order of sales importance)

Cumula-
. tive per
Total apparel Cumulative cent to
group sales by States | United
1 Btates
i total
United States total..._._..._. ... .. $4, 240, 892,577 $4, 240,892, 577 100.00
940, 074, 354 940, 074, 354 2217
3685, 770, 897 1,305, 845, 251 | 30, 7
349, 718, 786 , 655, 564, 037 | 39.03

283, 899, 120 1,939, 563, 157 | 45.7:
250,031, 427 2, 189, 594, 584 51,63
194, 415, 521 2, 384, 010, 105 56,21

Michigan.... 191, 163, 857 2, 575,173,962 | 60,72
NOW JOISEY - m o mcmcmmmmmmcmmmmem e e 152,480,287 | 2,727, 654, 199 { 64.32
112,560,300 | 2,840, 213, 589 66,97

112,298,188 | 2,052 511, 727 69, 62

93,062,083 | 3,045, 573, S10 7181

92,118,532 | 3,137, 692 342 73.99

80,278,499 | 3,217,970, 541 75.88

75,768,162 | 3, 293, 730, 003 77,67

66, 507, 629 360, 336, 632 7Y, 24

49,930,396 | 3,410, 267, 028 80,41

Virginia

47,256, 167 3,457, 523,195 81, 83
Oklahoma.

46,707, 611 3, 504, 230, 506
45, 543, 873 3, 549, 774,679 23, 7

44, 168, 601 3, 593, 943, 280 84,74
42, 874,491 3, 636, 817,77 85, 76
42,833, 106 3, 679, 630, 877 86,77
42, 018, 668 3,721, 669, 545 87,76
............ 39, 044, 228 3,760, 713,773 8. 68

38, 546, 525 3, 799, 200, 268 59, 59

oo
»
~
]

36, 921, 440 3,838, 182,228 90.46
36,002,216 | 3,873,084,454 | 9133
35, 674, 865 3, 908, 759, 319 | 92,17
34, 402, 271 2,043, 161,580 | 92,98
30, 108,926 3,973, 270, 516 | 93. 60
29, 837,926 4,003, 108, 442 i 94. 39
29, 768, 038 4,032, 876, 480 95.09
27,762,272 4,060, 638, 752 95.75
, 830, 594 4, 087, 469, 346 6. 38
18, 538, 900 4, 104, 008, 246 96.77
18, 110, 639 4,120, 118, 835 87.15
14, 980, 353 4,135,009, 238 97.51
e : By Lasiwe od
New Hampshire. - 13,3 2,
Montans P8 oo 13, 209, 503 4,175,941, 504 O8.47
South Dakota _— 11, 342, 254 4,187,283, 758 98,74
North Dakota - 9, 148, 647 4, 196, 432, 4( 98.95
Vermont - oo , 963, 4, 205, 396, 99,18
D WAL . o e e e e e e e e e e e e em 8,712,175 4,214, 108, 215 99.37
e —— e fmme ab
Idaho.... , 228, 526, 3
‘Wyoming.. 5,354, 797 4, 233, 880, B85 99,83
New Mexi 4,262, 816 4,238, 143, 681 90, 84
Nevada.... 2, 748, 896 4, 240, BY2, 577 100, 00
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Position index of various kinds of apparel stores.—Per capita sales are an inade.
quate index of relative buying power of a city, because such a lm‘g.e .part c.>f any
city’s retail sales is to persons residing in surrounding and near-by ‘c%tms or in the
suburbs. For similar reasons the per capita sales of these smaller cities and towng
do not reflect the apparel purchases of such communities because of purchages
which are made elsewhere. The proportion of sales to nonresidents varies greatly
depending partly upon the aggressiveness of the stores within the area and partly
upon the character and composition of the area. ) .

A more significant index or ratio is the sales of a given kind of store or a given
commodity to the total retail sales of the city or State. The comparison of the
ratio for a given State to the United States ratio expresses the relative position of
that kind of store in that State. Similarly, a comparison of a city may be made
with the State ratio. This method is referred to as the position index. It might
be defined as an index of the relative importanee of the sales of a given kind of
store in different areas or communities.

For example, in New York State the sales of the apparel group constitutes
13.30 per cent of the total retail sales in that State. The sales for the apparel
stores for the United States averages 8.63 per cent. Thus the position index for
the apparel group for New York State is 154 (that is, 13.80 per cent is 154 per
cent of 8.63). For New York City the apparel group constitutes 16.27 per cent
of the total retail sales for the city. The State ratio is 18.30. Hence the position
index for New York City is 16.27 per cent of 13.30 per cent or 122 per cent.

This method of comparing the relative sales standing of various kinds of stores
gives an entirely different result from that method which takes population into
account. Differences become more marked when individual kinds of business are
compared. The following table shows the relative position of the apparel group
and each of four kinds of the business classifications in the apparel group:

Position index.—Relative importance of the kind of store in each State in
comparison with the importance of the store in the United States.

APPAREL GROUP

Per cent of} Percontof
apparel apparel
Position | BYOUP Position | SFOUD
STATES h sales to STATES salés to
index State index | “giite
total re- total re-
tail sales tail sales
United States_—........| 100 8.63 84 7.25
79 6.86
New York.ooooueocomemneee . 154 13.30 79 6,85
Distriet of Columbia.._ 148 12.75 77 6.61
Connecticut......... 114 0.86 || Washington. . eeeoeoeeu.. 76 6. 55
Pennsylvania... 111 9.62 || Oolorado. . 74 6. 38
Massachusett: 110 0.48 || INebraska -acumeeemeecoaooomnn, 71 6.11
Rhbode Island. 110 9,46
Tlinois......... - 109 9.42 || North Carolinf..vauacancena. 08 5.90
California._.. 102 8.84 || Vermont... 68 5.80
68 5.87
Ohio. 101 8.73 64 5.5
Maine 101 8.72 04 5.50
Michigan oo 100 8.59 63 5.45
Delaware__.. - 98 8.42 || Montana. . ...... 63 5. 42
New Jersey.. - 96 8.27 62 5.37
Oregon. ... - 94 8.09
West Virginia...__...___..._. 92 7.96 61 5.24
Virginia - 91 7.86 60 5.18
. . 52 4.45
Missouri . 90 777 48 4,01
Louisiana. . 90 7.75 46 3.9
Minnesota 88 7.63 46 3.90
Indiana.. : 87 7.54 45 3.90
Wisconsin 87 7.52 i Mississippi.... 42 3.02
Maryland 85 7.35 || New MexiC0.om oo 41 3,56
Florida 85 7.31
Kentucky. 84 7.29
New Hampshire 84 7,97
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WOMEN'S ACCESSORIES STORES
Per cent of ;Percent of
women’s Women's
sagrcigss- acees-
Position i Positi sories,
STATES 3 stores’ STATES OSILION | i iradh
Index | iesto index | SiocTo
State State
total re- total re-
tail sales tail sales
United States. 0.79 | TOWa e cca e 57 0.45
Montana. 56 0.44
Pew York oo imnaas 199 1.57 i Colorado.__ 54 0.43
T jstrict of Columbia. . 162 1.28 || Florida. 53 0.42
MAaassachusetts... .oovocaaooo 148 b U Y - S 52 0. 41
G onnecticut 148 1.15 || Tennessee 51 0.40
N EW JeISeY e meme e e 125 0.99 || Kentueky.. ooumecececmennn 51 0. 40
R hode Island.. 124 0,98
T1linois..... 119 0,94 | Oregon. oo eiomcaaeaas 51 0.40
Pennsylvania. oo 101 Q.80 Suuth Dakota - wcoommeecccanan 48 0.38
Louisiana 47 0.37
nAichigan 99 0.78 || Oklahoma 44 0.35
California. e ieeaaen 97 0.77 || Vermont.. 43 0,34
W isconsin 96 0.76 |} Kansas... 42 0.33
A Linnesota 95 0.75 || North Car 42 0.33
P Tissouri 81 0.64 | West ermma 41 0.32
AEaryland. . o oeeeeeceeen 80 0.63
Ohio 7 0.61 i} North Dakota. . cwueecmmucnnn- 39 0.31
Washington. o coeeoveeeaas 73 .58 || Alabama. 33 9.26
Arkansas.._ 30 0.24
ew Hampshire...aovccannn 73 0.58 | South Carolina, 2 0.22
Irelaware ... 71 0.56 || Idaho. 20 0.16
71 0.56 || Arizona 18 0.14
68 0.54 || Wyoming......... SR 15 .12
87 0.53 || MISsiSSIPDI-cvamecmcnacmnmanaas 13 .10
66 0.52 || New Mexico 08 0.06
62 0.49
61 0.48
TN ebraska 61 0.48
WOMEN'S READY-TO-WEAR SPECIALTY STORES
|Per cent of] Percentof
women’s women’s
ready-to- rea‘:'figa}t -
Positiond oo, Position ,
STATES index s's'.' el;‘e?o STATES Index ss;«ﬁ;esm
7 Sf,gﬂ“ tostgtxee
Te- -
t;’ﬂ sales tail sales
ited Stat , 22 74 164
United States 2 i 1ot
District of Columbia. .—wvemmw- 199 4.42 74 1.64
New Yorke .o 156 3.46 73 161
__Zghode {sland. 1 2 gg 4 %gg
enNSYIVANIA oo mmann 2. .
Massachusett: 118 2 g? 68 151
C ticut 118 2
Ilﬂlnlgfsp_ IT ................... 111 2.46 %\Tvew Hampshire. gg % g
2.42 oming. .
CalfOrniE e e omoeeoeen 109 'M’X‘nf;m a. gg % §§
Y 81070 « IO 100 2.23 .
Florida 8 2.17 56 L25
Ohio 23 2,07 56 L2t
AAINNESOtB e e 93 2.08 35 L2z
“Wisconsin. o1 2.02 5 118
Missouri 89 197 . 7
Delaware. 88 1.96 % % h
Oregon 85 1.88 2_8' i %
Wew Jersey.c-caremcmcmemmmman 84 1.87 7
Eontncky . 83 1.85 || New Mexic 47 Lot
West Virginia. oceeemcaecenn- 82 1.81 || MisSiSSIPPi-caccmccmmmwammaaae 45 Lo
aine 78 1.74 |} Idaho. 45 .99
Colorado 78 1.73 || Vermont. -ecoemsmmmsmmeoacnn 37 g.&
TUtah 77 -1.70 || Arizona - 35 .78
Nebraska ;g igg
LY VATt D —— .
Inggnn 74 1.65
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FAMILY CLOTHING STORES—MEN’S, WOMEN’S, AND CHILDREN’S

Per cent Per cent
of family of family
clgthigg e;%fe‘?g
Position | S8 Position
STATES index sasl:: tgo STATES index sglgtgo
total total
retail retail
sales sales
United States. - —ooooooe]omoenenann 1.12 || Pennsylvanit. ..ocoocooaoomnan 95 106
Distriet of Columbia. 91 1.02
West Virginig . ccvee v cecmeen 196 2,19 || New Hampshire..__._ 90 101
Louisiana.... 159 1.78 || Delaware....... 90 1.01
Virginia. . 151 1.69 || Connecticut.. 89 100
Missouri - 149 1.67 || Maryland. ... 89 1.00
ichi 146 1.63 || Rhode Island. 88 0. 98
139 1.56 |} Texas oo oocmeeee 85 0.95
137 1.53
137 1.53 || Arkansas. ... 81 0.91
New Jersey. 74 0.83
136 1.52 || Nevada.._ .- 73 0.82
131 1.47 | Misgsissippi. 71 0.80
130 1.46 Illmois ..... 71 0.79
129 1.45 4 Arizona_ oo 7 0.78
126 1.41 NTeW M exico. 70 0.78
125 1.26 || Xansas 69 0.77
112 1.25
109 122 || TOWB - o oo e 65 0.73
‘Washington. . 57 0.64
109 1.22 || Wyoming 56 0. 63
105 L18 || Wisconsin 54 0. 61
104 117 1 Oregon e oo eeen 45 0. 50
100 1.12 || Montana 39 0.44
100 1.12 25 0.28
98 1,10 23 0.26
96 107 19 0.21
98 107
MEN’S AND BOYS’ CLOTHING AND FURNISHINGS STORES
Per cent Per cent
of men’s of men’s
and boys' and boys’
Position | ‘Simres Position | ores
osition | stores’ osition ores’
ETATES index | salesto . BrATES index | salesto
State State
total total
retail retail
sales sales
2.43 87 211
86 2.10
3.38 84 2.05
3.08 84 2.03
3.05 84 2.08
3.04 83 2.02
2 A
2.85
= nl IB
1.
2.55 75 1.81
a4 .
0 .
9 2.40 69 1.68
. A
94 2.28 164
92 XS] 27 1.63
2| 23 &l ¥
92 2,22 63 1.52
91 221 61 1.49
%0 2.19 57 1.39
88 2.15 52 127
b4 %ﬁ 45 110
8 214 43 1.04
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Size of stores.—The stores in the apparel group are, {p‘rédominatelv low-
volume businesses. An analysis of the apparel group as a whole shows that
more than 55 per cent of the stores had sales of less than $20,000 in 1929. In
fact, about 35 per cent had sales of less than $10,000 in that year. The total
sales of the stores having less than $20,000 of annual volume only amounted to

12 per cent of the total business of the group. The following table shows compari-
son of stores and sales for the apparel group:

SToRES AND SALES BY Size oF BusineEss—ArrareL GROUP

Aversge .
SIZE-OF-STORE GROUPS Stores | Per cent Sales Per cent i sales per
store
Total, all apparel stores ... -.c......... 114, 206 100.00 | $4, 240, 893, 000 100. 00 $37, 100

Total, all stores with annual sales over $20,000.| 51,213 44,81 | 3,729, 681,000 87.95 72,800
Stores with sales of—

Over $200,000. oo oo oo 2,379 2.09 | 1,253,276,000 29,55 526, 800
From $100,000 to $200,000. ... - 4,553 3.98 615, 151,000 14,51 135, 100
From $50,000 to $100,000_ - 412,622 11.04 858, 204, 000 2.24 68, 000
From $30,000 to $50,000... 16, 634 14,55 637, 545, 000 15.03 38,300

From $20,000 to $30,000- - 15,025 13.15 365, 505, 000 8.62 24,300

Total, all stores with annual sales less
than $20,000- e el 63, 083 55.19 511,212, 000 12.05 8, 100

Stores with sales of—
From $10,000 to $20,000. 23, 308 20. 39 335, 106, 000 7.90 14, 400
16, 489 14.43 117, 861, 000 2,78 7,100

From $5,000 to $10,000. . A
23, 286 20.37 58, 245, 000 1.37 2, 500

i

These group percentages are, necessarily, affected to some extent by the
principal kinds of stores included in the group. It is, accordingly, necessary
to analyze separately each major classification included under the group heading.
Men’s and boys’ clothing and furnishing stores, the largest major condensed
classification from the standpoint of sales, and women'’s ready-to-wear specialty
shops which are second, tend to dominate the group ratios, since jointly they
account for nearly 54 per cent of the total sales of the apparel group. Third
largest is the classification of family clothing stores. Thege three classifications
accounted for two-thirds of the total business of the group and unquestionably
influence the group to such an extent that the group percentages reflect, to
a considerable degree, the ratios of these three kinds of stores. There were,
in 1929, 2,379 apparel stores each having sales in excess of $200,000. Out
of this total number 1,764, or 74.15 per cent, were classified in these three kinds
of business above referred to. Classified by size of business (annual sales
per store) for each of the six major classifications the 114,296 stores making
up the apparel group total for the United States are shown in the following table.

Percentages only are shown with cumulative totals for ready comparisons.
129946—33—3
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SToRES AND SALEsS RatTios BY Size or Business For Six Kinps or BUsSINEsS
IN ArpArREL GrOUP

MEN’S AND

, WOMEN'S .
CoarS ¢ | PAMILY | READY-TO- | WOMEN'S | OTHER sHOB
AND FUR. | CLOTHING WEAR ACCESSORY | APPAREL STORES
hvatiielly STORES SPECIALTY | STORES STORES
SIZE OF BUSINESS GROTPS | NISHINGS STORES :
STORES
Stores| Sales |Stores| Sales |Stores| Sales |Stores| Sales |Stores| Sales [Stores| Sales
Per | Per | Per | Per | Per | Per | Per | Per | Per | Per | Per | Per
Stores with annual sales of: | cent | cent | cent | cent | cent | cent | cent | cent | cent | cent | cent | cent
» Less than $5,000..___...__ 9.33) 0.61] 10.33] 0.53] 15.12; 0.61] 35.47| 4.16| 43.43| 6.95] 16.93| 1.34
From$5,000t0$10000--_. 1L24) 1.94] 1167} 1.61] 12.21] 1.47] 19.02| 6.84] 20.68 9.07] 13.87| 2.99
Cumulative total...._...| 20,57 2.55] 22.00] 2.14| 27.33| 2.08| 54.49] 11.00] 64. 11| 16.02| 30.80| 4.33
From $10,000 to $20,000...] 22.39] 7.73| 20.65| 5.67) 18.94] 4.58; 19.62 14.03| 16.38] 14.33} 21.75/ 0.48
Curmulative total....... 42, 96| 10.28| 42,65 7.8l 46.27/ 6.66! T4 11| 25, 03] 80.49| 30, 35} 52. 55| 13.82
From $20,000 fo $30,000_.. 17.16] 9.91{ 15.05| 6.99! 12.40] 5.08] 9.32) 11.38| 6.85 10.41} 14. 68| 10.75
Cumulative total. ... 60,12 20.19] 57.70) 14.80] 58.67| 11, 75| 83. 43| 36.41| 87. 34| 40.76| 67. 23| 24. 57
From $30,000 to $50,000...! 19.63{ 17.74] 10,20 14.80| 15.28) 9.86 8.40) 16.21] 6.50| 15.61| 15.44] 17.84
Cumulative total..._....| 79.75] 37.93] 76.90] 20, 60} 73.95| 21.61| 91. 83| 52.62| 03.84] 56. 37| 82. 67| 42.41
From $50,000 to $100,000..| 13,37 21.38{ 15.71 20, 24| 14.61| 16.89| 5. 42| 18.80| 4.14] 17.77| 11. 95| 24.38
Cumulatlve total. ... 93, 12! 59.31) 92.61] 49.84; 88.56] 38, 50| 97. 25| 71.42| 97. 98| 74. 14| 94. 62| 66. 79
From $100,000 to $200,000.] 4 47| 14.28] 4.61) 11.83] 7.11] 16.31) 1,96 13.81| 1.39 11.31] 3.83| 1554
Total under $200,000......__ 97, 59| 73.59] 97.22( 61 67] 95.67| 5481} 09. 21} 84.73| 99,37 85.45| 08. 45 82.33
Total for stores with sales
of over $200,000_ ... 2.41} 26.41} 2.78| 38.33] 4.331 45.19; 0.79| 15.27| 0.83] 14.55] 1.55 17.67
United States, total—per
cent, 100. 001100. 00{100. 00/100. 00/100. OOIIOO. 00]100. 00;100. 00{100. 00{100. 00/100. 00{100. NO.

Operating expenses of apparel stores.—Apparel stores as a group operate at
an average expense rate of $30.64 per $100 of sales.? However, this average
is not representative of the expense ratios of any one of the several kind-of-:
business classifications comprising the group. The average operating cost for
women’s ready-to-wear specialty shops is $29.10 for each $100 of sales and the
average rate for the men’s clothing and furnishings stores is $28.71. Men’'s.
furnishings (haberdasheéry) stores reported a ratio of $29.45 and family clothing
stores show average expenses of $28.44 per $100 of sales. For family shoe
stores the expense rate is $29.09 per $100 of sales. Each of these five kinds
of stores have an expense rate more than 1 per cent lower than the group average.
This excess in the group average is undoubtedly due partly to the high expense
of millinery stores, with a ratio of $43.76 and custom tailors with a ratio of
$50.05 per $100 of sales. The group average of $30.64 is nearly $6 higher for
each $100 of sales than the average for all stores in the United States. It is
nearly $4 higher than the average for the general merchandise group, the most
important competitors for the apparel business of the country and $17 higher
for each $100 worth of merchandise sold than the general stores, the other
leading apparel competitors. Table 2 shows a comparison of expenses for each
of the six condensed kind-of-business classifications in the apparel group and
also furnishes & comparison of the variation in expense ratios by the three size-
of-city groups. Similar data for the general merchandise group and the four
condensed classifications making up the total, as well as for general stores,
furnishes the basis for an expense comparison between competing groups.

Employees and wages.—The stores of the apparel group engaged the services
of 329,254 fulll-time employees, 74,876 part-time employees, and 99,613 pro-

? Expense ratios include no return on capital invested in merchandise, fixtures, and accounts, and do
not, of course, include the cost of merchandise sold nor profit.
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prietors making a total of 503,743 retail workers during 1929. The reported
pay Toll was approximately $10,000,000 a week, or a total of $505,352,285
for the year. To this amount may he added the wage value of proprie’éors’
services in order to arrive at the total wage cost. For this purpoese proprie-
tors’ compensation is computed at the same rate of wage paid, in the same
kinds of business, to full-time employees. This amount is intended to cover
the wage equivalent of a similar number of employees they displace and is not
intended as a measure of their actual value to the stores, which is, after all,
measured by the net earnings of the business. Following is a table showing, for
the various condensed -classifications, the pertinent wage data. Comﬁlete
retail employment and wage statistics are now available in the United States
summary of retail distribution, in each of the separate State reports, and in the
special economic study entitled ““ Employment and wages in the retail industry.” 2

Pay RoLu AND Wacee CosTs IN APPAREL STORES

Total wage
Pay roll |cost{includes; Total
EIND OF BUSINESS Payroll | Costper | estimated | wagecost

$100 of value of per $100
sales | proprietor's | of sales
services)

Apparel group, total. ..o .| $508, 352, 285 11.92 | $653, 041,397 15.40
Men’s and boys’ clothing and furnishings stores.-.| 123,363,453 10.34 | 167,473,111 14,04
Family clothing stores._ - oot 65, 086, 231 11.78 78, 450, 048 14.20
‘Women’s ready-to-wear specialty stores. 34, 581, 843 A 3
54, 501,819 13.88 75,131, 052 19.13

‘Women’s accessories stores
Other apparel and furnishings stores_ - -cmeenu-- 45, 601, 152 21.85 66, 420, 235 31.82
Shoe stores 82,217,787 10.19 | 110,635 811 13.7

Table 2 contains detailed expense data for the various kinds of stores in the
apparel group, for the several classifications in the general merchandise group
and for country general stores. In addition, it also furnishes detailed com-
parisons by size of city.

Expenses by size of city.—The facts presented in the analysis of sales and
expenses by size of city develops some significant differences which are well
worthy of careful consideration. It is a well-established fact that expense varies
direetly with the size of city, all other factors being equal. This study develops
the fact that the number of apparel specialty stores also varies in almost direct
proportion with the size of the city.

In the large city, specialty stores are found in large numbers and their sales
represent a large part of the city’s total apparel business, the remainder being
aceounted for principally by the department stores and dry goods stores, with
the variety stores supplying considerable quantities of apparel, furnishings, and
accessories in the cheaper price lines. In the places of less than 10,000 popula-
tion specialty stores are scarce and the bulk of the apparel merchandise is sold
in the general merchandise stores, which correspond very closely to the depart-

" ment stores of the larger city, in dry goods stores, in variety stores, and in family
stores where the appeal is to the entire family. These stores displace many of
the specialty stores in the small cities and towns. In the strietly rural areas
and in smaller towns and villages the country general stores usually supply the
bulk of the immediate apparel needs of the community.

In between the large and the small city is the city of moderate size in which
the apparel stores and the department stores, general merchandise stores, and

3 Copies may be secured from the Superintendent of Documents.
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others are each found in fairly representative numbers. The following brief
table furnishes an illustration of the variation in stores in the three size-of-city

groups.
ComparisoN or Stores BY Size or Ciry

OTHER
APPAREL STORES
STORES SELLING
APPAREL
BIZE-OF-CITY GROUPS

Number of | Number of

stores stores
Cities having more than 30,000 population. - 71, 008 22,478
Cities of 10,000 to 30,000 pofmla tion.... 15,886 8,483
Places of less than 10,000 population. . 27,404 126, 764

The principle that operating expenses increase in direct proportion to the
size of city receives further support from this study. There are, however, two
exceptions noted. In the women’s accessories stores and in the five individual
kinds of stores combined in the condensed classification called ‘‘other apparel
and furnishings stores” each show an increase in operating costs as the size of
city decreases. An examination of the kinds of stores included in these two
condensed classifications furnishes an explanation of the reasons for this increase
in cost. A list of the kinds of business, included in each, follows:

WOMEN’S ACCESSORIES STORES OTHER APPAREL AND FPURNISHINGS
STORES

Blouse shops.
Corset and lingerie shops. Children’s specialty shops.
Furriers—fur shops. Infants’ wear shops.
Hosiery shops. Custom tailors.
Knit goods shops. Dressmakers. .
Millinery shops (includes leased de- | Mail-order apparel houses.

partments)

Costume accessory stores.
TUmbrella shops.

The comparatively small number of these stores found in the small and
moderate size cities tell their own story. The scope of their operations is re-
stricted by the limitations in population and the infrequency of sales has the
effect of inereasing costs of operation. In those kinds of business which per-
form some manufacturing functions, such as furriers, millinery stores, custom
tailors, ete., it is believed that at least a portion of the costs of fabrication have
been included. The two condensed classifications are shown below in an expense
comparison for the three size-of-city groups.

OPERATING EXPENSES

United Cities of | Citiesfrom| Places of
EIND OF BUSINESS States | over 30,000 1%:000to | less than

h 30,000 10,000
average | population population | population

‘Women's accessories stores - 19.13 18.72 20. 54 25.16
Other apparel and furnishings stores.. .- o_____ 46.84 46. 56 47.01 50.74
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Stocks on hand.—The census reports show only stocks on hand at the end of
the year 1929. Also the value given is the cost valuation; whereas, the sales
include mark up and profit. Obviously stock figures provide no sound basis for
measuring turnover. Moreover, in stores handling apparel, an inventory of
merchandise as of December 31 does not provide a fair measure of the ax'e}age
stock maintained during the entire year, because the advent of the holiday
season has the effect of reducing the stocks at the closing period. There is,
however, considerable value to be secured from a comparison of the stock-sales
ratios for each size of city, and between kinds of business. These ratios have no
significance except in relation to other stores in the same field in different sizes
of city. TFollowing is a brief table giving these stock-sales ratios in the six
condensed classifications in the apparel group by the three size-of-city groups.

Srock-SaLes RaTios

Average Average

Average ;%‘{g‘}%ﬁ Tatio for | ratio for
of cities | 9VEF 30000 | 46 55 pop- ! 10,000 pop-

population | Tyption | ulation
Appazel EroUD . a vt e 24.01 20,83 30.57 | 44.39
Men’s and boys’ clothing and furnishings stores. ... 31.96 27.73 39.18 45. 57
Family clothing stores. « oo coe oo mmomceeceas 25.76 21.12 28, 52 42,61
Women’s ready-to-wear stOres .- e oeovomno. 13.79 1196 19,14 26,70
‘Women's accessories Sbores. .o ... ... 17.20 16,81 17.36 24,25
Other apparel and furnishings stores. .. _...._...... 17.30 1156 20,78 17.58
ShOR StOTeSa o o e meme e 29. 89 27,22 36.30 42,92

)]

The relationship between stocks and sales is an important consideration from
the standpoint of the investment in merchandise and the wide variation in stocks
in the three size-of-city groups will, without doubt furnish one explanation of
why the number of these stores reduce with the size of city. Attention is called
to the fact that the increase in the stock-sales ratio shown in the table above
does not necessarily lead to the conclusion that the stocks are more complete
but rather that the sales are low in relation to the stocks carried. Wider selec-
tions of sizes, colors, and styles can always be found in the large city stores.

Rents.—Rents, always an important consideration, are uniformly high in the
stores of the apparel group, averaging more than $7 for each 3100 of sales in
stores reporting rent. More than 84 per cent of all apparel stores were operated
in leased premises and these 96,503 stores accounted for more than 90 per cent
of the total sales of the apparel group. More than ordinary significance attaches
to this question of rents paid in the apparel group because of the comparatively
low rental rates paid by some of their principal competitors. In many cases this
difference in rents accounts for as much or more than the entire difference in
total operating costs. The following comparison of rents paid by stores operating
in wholly leased premises presents in convenient form the important variations
between groups and between kinds of business.
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RenTs PArp 1IN LEASED PrEMISES !

Net sales of | Rent per
KIND OF BUSINESS Nl;!gg:)s; | Rents paid |stores in leased | $100 of
premises sales

Apparel group, total - - v eoomc e cmeneeee 96, 503 | $270, 625,009 | $3,832, 241, 500 $7.06
Men’s and boys’ clothing and furnishings stores. 23, 867 73,516,150 | 1,070, 444, 240 6.87
Family clothing stores. - - ovemcoecicamoiaeoe 8, 551 24,172,925 465, 555, 640 5.19
‘Women's ready-to-wear stores.. 16, 250 62,634,662 { 1,009,251, 003 6.2L
‘Wormen’s accessories Stores. - - co-uoc 16,745 | 30,124,295 351,938, 170 1L 12
Other apparel and furnishings stores 10, 975 14, 380, 110 100, 314, 362 7.56
General stores, total.. ..o commeveacmiee e 31,815 14,974,848 | 1,020,742, 911 1. 47
General merchandise group, total. ... cceeoeeeoe 40,374 | 185,518,505 | 5,143,731, 180 3.61
Department st0res. - ceoeevwecrce oo oo aean 3,631 | 94,820,620 | 3,405,786, 663 2,78
Dry goods stores. ... 18,051 25, 244, 443 532, 210, 201 4,74
General merchandise StOres... .- <o cvcmnmanans 8,657 | 12,408,917 352, 463, 468 3. 52
Variety, 5-and-10, and to-a-dollar stores......... 10, 035 53, 044, 516 858, 270, 848 6. 22

1 For complete expense information see Table 2 of this report. The rents reported have in all cases been
included in *“all other expenses'’ which is shown separately in the expense table.

Cash versus credit in apparel stores.—A total of 94,575 apparel stores out of
the United States total of 114,296 stores reported concerning their credit activi-
ties. These 94,575 stores are included in a detailed analysis in which they have
been classified according to the degree of credit business. Slightly more than
63 per cent of these stores reported that they were selling only for cash. These
cash stores accounted for nearly 48 per cent of the total business of the reporting
stores. The remaining 37 per cent of the stores reported that they sell on credit
a8 well as for cash. The sales of these credit-granting stores amounted to 52
per cent of the business of the reporting stores.

The following brief table furnishes some interesting comparisons of average
sales between the credit and noneredit granting stores:

AVERAGE SALES

Number Average
STORES REPORTING CREDIT of stores Net sales snles
All stores ceee| 04,875 $3, 746, 492, 000 $39, 610
All cash.. 59, 814 1, 790, 088, 000 29, 920
Cash-oredlt. .. ---..oo- oo | 34761 | 1,056,404,000 | 56,280

While there were 19,721 apparel stores with sales aggregating $494,401,000
which failed to report concerning their credit activities, the 94,575 which did
furnish data on this point accounted for more than 88 per cent of the total sales
for the group. There is no reason to believe that the cash and credit ratios of
the stores which furnished no eredit data would be materially different from those
which ‘did report. In fact, it is doubtful if any adjustment in ratios would be
necessary. The following table furnishes the basis for subsequent discussions of
credit in the different kinds of stores in the apparel group.
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The totals reported for stores in the apparel group have effectively demon-
strated the importance of eredit as a sales factor in the apparel group as a whale.
However, these figures do not indicate in what kinds of apparel stores it is of
greatest importance. Also these group averages do not provide the basis for a
comparison of the effectiveness of credit as a sales inducement. For the entire
apparel group the total amount of credit extended by reporting stores is closely
estimated at 935,398,000 or an average of 24.97 per cent of the total sales of
the 94,575 stores analyzed. In the men’s and boys’ clothing and furnishings
stores credit amounted to approximately $208,804,000 or 20.20 per cent. In
family clothing stores, which often extend credit in the form of installments as
well as on open account, the credit represents nearly 44 per cent of the total.
In women’s ready-to-wear specialty stores credit is also important, as the total
estimated credit sales, amounting to $324,725,000, or 33 per cent, clearly indicate.
In the women’s accessories stores, selling hosiery, lingerie, and corsets, millinery,
ete., where prices are comparatively small, less credit is demanded or extended.
The proportion of credit for these accessory stores is estimated at 17.50 per cent.
Credit has hecome increasingly important in some of the individual classifications
included in the group called “ other apparel and furnishings stores.” As the takle
on page 23 clearly indicates, a very high proportion of the credit for this major
kind-of-business classification is extended by the custom tailors and dressmakers.
In the ease of shoe stores, eredit, which represents less than 10 per cent of the
sales, is relatively unimportant.

Following is a series of tables showing for the six major kind-of-business
classifications in the apparel group, the approximate amount of credit sales made
in each of the 10 degree-of-credit groupings, the proportion of the total represent-
ing cash, and the proportion representing credit.

APPAREL GROUP

. i Number | Retail sales cash | Approximate Approximate
CLASBIFICATION | of stores | and credit | cash proportion prg{)%%(i;on
All cagh, " 59 | $
............ mee e ———————] , 814 1, 790, 088, 000 $1, 790, 000 [
10 10 per cent credit. .. [ 10,332 288, 026, 000 ’ 2231 000 | $14, 448, 000
11 to 20 per cent credit... 4,803 172, 547, 000 1486, 685, 000 25, 882, 000
21 to 30 per cent credit 3, 188, 852, 000 141, 714, 000 47,238, 000
31 to 40 per cent credit 3,453 183, 354,000 119, 180, 000 64, 174, 000
41 ta 50 per eent predit 3,181 194,907, 000 107, 199, 000 87,7708, 000
51 16 60 per cent eredit . . 1, 188, 240, 000 708, 000 103, 532, 000
21 1o 20 bt cont ereie-- i rEne|  amew| 1200000
7 ¢ eredit | L3431 1, 851, 000 42,063,000 | 128, 888, 000
Over 80 per cent eredit.._._________________ |4 253 | 378, 289, 000 37, 828, 000 340, 4%, 000
Total analyzed.......c.oo._....____. 04,575 | 3,746,492,000 |  2,811,004,000 | 935,308,000
Pereent,sales.... ...\ . " ' 100.00 75.03 24.97
MEN’S AND BOYS’ CLOTHING STORES
{
Alleash . ........ P 13,788 $462, 316, 000 $462,316,000 | oo ..___.
1 to 10 per cent credit. 2,003 106, 067, 000 10%1 752’,000 785, 303, 000
11 10 20 per cent credit 1,512 68,922, 000 58, 584, 000 0, 338, 000
21 to 30 per cent eredit. . 1,336 75, 118, 000 56, 339, 000 18, 780, 000
31 to 40 per cent eredit 1,265 71,734, 000 48, 627, 000 25, 107,000
41 to 50 per cent eredit 1,051 78,444, 000 43, 144, 000 , 300,
51 to 80 per cent mdgt - 613 59, 537, 000 26, 819, 000 32, 778, 600
61 Lo 70 per cent eredit. 20 , 736, 19, 858, 000 36, 878, 000
71 to 80 per cent eredit- . 281 32,935, 000 8, 234, 000 24; 701, 000
Over 80 per cent eredit......_...._..._.____ 263 21,799, 000 2, 180, 000 19, 619, 000
Total analyzed. .. 23,522 669, 000 ,
Per cent, sales 1083, 100. .5 ogg 8, m%bogg
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FAMILY CLOTHING STORES
(Men’s, women’s, and children’s)
Number | Retail sales cash| Approximate | APPrOXmate
CLASSIFICATION { pproximate credi
of stores and credit cash proportion | ponortion

Allcash.._.- - 4,466 $153, 690, 000 $153,690,000 |-eeeomnomzonen
1 t0 10 POr CENt Credit— o mmmmmmmmemmnmmea 997 31, 382, 000 813, $1, 569, 000
11 to 20 per cent eredit o omceneeae 500 7,304, 000 14, 708, 000 2, 596, 000
21 to 30 per cent credit————oo——.- 342 14, 653, 000 10, 990, 000 3, 663, 000
31 to 40 per cent credit 200 26, 917, 000 17, 496, 000 , 421, 600
41 to 50 per cent credit 263 21, 046, 000 11, 575, 000 9,471, 000
51 to 60 per cent credit 141 26, 320, 000 , 844, 14,476, 000

61 to 70 per cent credit 114 , 382, 11, 684, 000 21, 698,
71 to 80 per cent credit 176 21, 571, 000 5, 383, 000 16, 178, 000
Over 80 per cent credit 1,782 158, 252, 000 15, 525, 000 139, 727, 000
Total analyzed. - cemeoceammcmcarmanna 9,071 501, 517, 000 282, 718, 000 218, 799, 0600

Per cent, sales. 100. 00 56.37
WOMEN’S READY-TO-WEAR SPECIALTY SHOPS

All cash . 9,070 $379, 837, 000 $379, 837,000 {occeccncmannn
1 to 10 per cent credit- 1,508 , 059, 56,106, 000 $2,953, 000
11 to 20 per cent credit 728 38, 163, 000 32, 464, 000 5,729, 000
21 to 30 per cent credit 599 57,467,000 43,100, 000 14, 367, 000
31 to 40 per cent credgt 602 41,471,000 , 956, 000 14, 515,000

41 to 50 per cent credit 660 56, 518, 000 31, 085, 000 25,433,
51 to 60 per cent credit- 499 68, 446, 000 30, 801, 000 37, 645, 000

61 to 70 per cent credit 485 75, 005, 000 26, 252, 000 753,
71 to 80 per cent credit-cooomeommaaae- 393 96, 744, 24, 186, 000 72, 558, 000
Over 80 per cent credit 730 114, 191, 000 11, 419, 000 102, 772, 000
Total analyzed 15,270 986, 931, 000 662, 206, 000 324, 725,000
Per cent, sales 100. 00 67.10 32.90

WOMEN’S ACCESSORIES STORES

11,905 $239, 898, 000 $239, 898, 000 & ..............
1427 18, 371, 000 17,452,000 | §916, 000
2 9, 547, 8, 115,000 | 1,432, 000
453 7,925,000 5,944,000 | 1,981, 000
366 ] 000 8, 176, 000 | 3,326,000
404 10, 489, 000 5, 769, 000 4,720,000
228 6, 732, 000 , 000 3,703, 000
204 8, 053, 000 2, 819, 000 5,234,000
201 8, 848, 000 2, 237,000 6, 711, 000
507 , 460, 000 3, 846, 000 34, 614, 000
Total a0alyzed. - wmvmmmmcm<mmmmmmnn 16, 287 357,925, 000 205,285,000 | 62,640,000
Per cent, saies " 5.0 19,50

OTHER APPAREL AND FURNISHINGS STORES

AN eashe o cccccmmmm o m o mmmm e 6,184 $79, 826, 000 £26, 000 jovrmmmmozzemnm
1 to 10 per cent credit_ 936 11, 764, 000 11, 176, 000 $588, 000
11t0 20 cent credit.- 605 6, 616, 000 5,624, 992, 000
21 to 30 per cent credit.- - 450 6, 515, 000 4,886, 000 1, 629, 000
31 to 40 per cent credit- - 361 4,495, 000 2, 922, 000 }), 573,000
41 to 50 per cent credit_ - 423 5,077,000 2,792, 000 2,285,000
51 to 60 per cent credit- 212 5, 692, 000 2, 561, 000 3, 131,000
61 to 70 per cent credit- 189 3, 862, 000 1,352,000 2, 510, 000
71 to 80 per cent credit. 226 6,470, 000 1, 617, 000 4, 853,000
Over 80 per cent cri 884 43, 676, 000 4, 368, 000 39, 308,000
Total zed - 10,470 173, 993, 000 117, 124, 000 56, 869, 000
ot Pearngalgt, sales. 100. 00 67.32 32.68
SHOE STORES

Alleash oo cecocemmmmmeem e 14,401 $474, 521, 000 $474,521,000 1. =
1 to 10 per cent credit.. - 2,473 62, 343, 000 , 226, ot $3, %g%
11 to 20 per cent credit - 958 31, 965, 000 27, ﬁg’ proi é,ms:ow
21 to 30 per cent credit. 725 27,273,000 2 003:000 10: 557,000

31 to 40 per cent credit- 569 , 235, 000 1 e 000 1050
41 to 50 per cent credit.- 380 23, 333, 000 2, o 14 2 000
51 to 60 per cent credit. ——oaeoemmncommmmo- 176 21,453, 000 9, 653, 000 { 1.800, 000
81 to 70 per cent credit 120 12,264, % i. w&% é,% pod
71 to 80 per cent credit - —ooooooeeecemmmooom 86 5,193, e 33 000
Over 80 per cent credit. 87 4,911,000 — :88:000 53: e 00

Total analyzed. . 19, 955 692, 491, 000 ,

Per cent, sal ——- 100. 00 90. 9.14

129946—33——4
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Independents versus chains in the apparel field.—Chain store devel?pment,
which has been rapid in more recent years, has taken place principally in those
kinds of business which are most readily adaptable to a certain technique of
operation, such as small operating units, special prices, rapid turnover, and
limited customer services. Naturally, in the apparel field the greatest chain
growth has taken place in certain specific kinds of business, and for that reason
group comparisons would reflect only certain kinds of stores and would lead to
erroneous conclusions. This section is therefore confined to a discussion of those
business classifications in which the degree of chain penetration can be most
effectively measured.

Chain growth has been particularly marked in the women’s ready-to-wear
field, in the men's wear group, in family stores, and in shoe stores. In three of
these four fields the development has been sufficiently rapid to warrant the prepa-
ration of special chain store reports outlining salient facts on the growth and
operation of chain stores.

Family clothing stores (the fourth elassification referred to above), were not
made the subject of a special report for the reason that the nature of the stores,
combining as they do many of the features of the other three kinds of stores,
obscures the significant points of difference between chains and independents.
They will, however, be discussed in some detail in this section.

Women’s apparel chains.—Women’s apparel chains, classified as local, sec-
tional, and national chains operated 1,912 stores and 292 leased departments in
1929. The sales of these stores and departments aggregated $282,477,843 in the
same year. These 2,204 ready-to-wear outlets were operated by 219 chain store
companies, which jointly accounted for nearly 26 per cent of the total business of
all the women’s ready-to-wear specialty stores in the country.

In the cities of more than 30,000 population, the women’s apparel chains did
27.48 per cent of the business of all women’s apparel stores. In the cities from
10,000 to 30,000 population the chain stores accounted for 18.64 per cent and in
the places of less than 10,000 population the chains did 8.86 per cent. These
proportions vary somewhat in different sections of the country as shown in
Table 5. ‘

The merchandising series (chain reports) includes one devoted exclusively to
women'’s apparel chains. This report brings out the fact that more than 27 per
cent of the stores and departments operating at the close of 1929 were started
during that year. It also reveals that the average wage costs for these chains
were 312.57 for each $100 of sales and that the rent paid for stores operated in
leased premises accounted for additional $6.70 per $100 of sales.

The following brief table, taken from the special chain report entitled ‘‘ Mer-
chandising series, retail distribution in women’s apparel chains, distribution No.
R-8,” provides complete expense data for the 2,204 chain stores in this field.
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WomEN’s APPAREL CrHAINS—OPERATING EXPENSES

TOTAL—ALLCEAINS
Amount (219| T& cent
chains) | oLBet
. STORES AND SALES
Number of SEOTeS I o o e e e e m e m e ———— 2,204 100. 00
Net sales 1 oo $282, 477,843 100. 00
EXPENSES
Total wage cost—Employees and proprietors (total, 34,002) - - o cooeoooooenao 385, 528, 628 12.57
Salaries and wages paid to full-time employees—(total, 28,810)............... 33,857,613 11.68
Salaries and wages paid to part-time employees—(total, 5,126} ..o _..__.. 1,503, 465 Q.58
Services of proprietors (computed at same rate as paid to average full-time
employees—total, 66) - 77, 550 0.03
Total rental cost_ o oamooo__ 18, 418, 848 . T
Rent paid )for s 8.70
PTEINESES) < e m o cmm e e e 18, 887, 140 6.69
Rental value of 9 owned and partly owned premises (at same per cent of sales "
as that paid for leased Premises) ... . o comeemmimees 31,700 0.01
ANl other expenses..----------- 29, 940, 543 10. 60
Total of boVe EXPeNSeS . - nm e e eee e e e m e e 84,388,020 | 29,87
t

1 In comparing this table with Table 5 of this report and with Table 6 of the United States summary it
must be realized that many chains operate some stores of a different kind from that applicable to the chains
as a whole. General merchandise chains operate some department stores, some dry goods stores, and some
men’s stores, ete. In Table 5 of this report and Table 6 of the summary, stores are classified individually,
regardless of the classification which applies to the chains of which they are a part.

Men’s wear chains—Men’s wear chains classified as local, sectional, and
national chains operated 893 men’s clothing stores, 701 men’s clothing and fur-
nishings stores, 480 men’s furnishings stores, 692 hat stores, and 288 tailoring
establishments. These 3,054 chain stores were operated by 286 chain organiza-
tions and did a total business of $270,959,214 in 1929. The following brief table
shows a breakdown of these 3,054 stores by kinds of stores and by types of
operation.

MEeN's-Wear CuaiNs—Srtores aAND Sares CrassiFiep BY Kinps oF BUBINESS
AND BY TyreEs oF OPERATION

Men's cloth- !
Total, all Men’s b d Men’s far- | yrorve hat Tafloring
men’s-wear || clothing | ("8 S50 | mishings | g "
chains chains chains chains
All types:
Nt — %1 N AN (N 1R AT
. Number of units 1. - 8
Net sales (1920) 1. ___.___|$270, 059, 214 ||$88, 432, 317 |$110, 571, 557 $23, 588, 430 , 203, 367 | $18, 073, 584
Per cent of:sales....-. 100. 00 32.64 40. 81 8.70 10.81 7.04
Average sales per unit.... $88,723 $99, 028 $157,734 $49, 142
chains:
N o N1 T AT | - | I
umber of units......-. ,
Net sales (1929) oo o ocvoo $102, 930, 414 ||$19, 369, 541 | $59, 883, 859 pla, 217,633 | $5, 506,018 | $4, 898, 363
Bectional chains:
Nomberof s | T 1 IO 1 DO | DT D
Tum of units
Net sales (1928) . $84, 721, 555 |($25, 313, 144 | $41,300,829 | $4,576,647 | %7, 655,825 | $5, 875,110
National chains: 6 .
gumgf °§ e s%’ zzg o 18 358 80
umber of units._..--.-
Net sales (1929) .. $83,307, 245 |[$43, 749, 632 | $9,386,860 | $5,794,150 ;316,071,521 $8, 3085, 061

1 Yn comparing this table with Table 5 of this report and with Table 6 of the United Btates summary it
must be realized that many chains operate some stores of a different kind from that applicable to atll]'ﬁ chain
asa whole. General merchandise chains operate same department stores, soIme dry-goods b?em:fthia some
men’s stores. ‘This table has been prepared on the basis of the chains themselves, In T?;i & mwtlias
and Table 6 of the summary stores are classified individually regardless of the classification which app]

to the chain of which they are a part.
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The merchandising series includes one entitled ““Retail distribution by men’s-
wear chains,” distribution No. R-60. This report contains much of the available
data relative to the operation of men’s-wear chains, including an analysis of
sales by size of city, by proportion of credit, complete expense information, and a.
discussion of the commodities sold and the relative importance of each. The
following table shows briefly the expense data for the 3,054 chain stores. For
complete chain data see the ‘“men’s-wear chains’’ report.

ExpPENSE SUMMARY FOR ALl MeN's-WEAR CHAINS

Num- | Num- Pay- Total | Stock
KIND OF CHAINS berof | berof | Netsales 1 o ﬁi‘i‘f expense| sales
chains | units ratio ratio | ratiot

Totals, all chains. .. eececaccamaes 286 | 3,054 | $270,959,214 | 11.59 9.02| 36.23 2L.5T

Men’s clothing ehains. ..o 84 893 88, 432, 317 9.93 7.12 ] 26.95 18.64
Men's clothing and furnishings

chains 87 701 | 110,571,557 | 13.18 8.03 | 31.84 21.65
Men's furnishings chains - 49 480 , 588,430 | 10.86 | 13.30 | 31.46 20.1L
Men'’s hat chains..._ - 37 692 | 20,203,367 | 10.86 | 16.23 | 35.67 18.54
Tatloring chalns. - cccmooavmanan 20 288 19,073,534 | 12.07 8.80 | 26.19 5.50

1 Stock sales ratio is the per cent of stock at the end of year, at cost, to net sales for the year at retail. It
ig: not equivalent to turnover, but furnishes a possible rmeasure of comparison for stores in the same kinds of
business.

Family clothing stores.—Family clothing chains classified as local, sectional,
and national chains operated 1,585 stores in 1929 and reported sales aggregating
$150,735,008 for that year. In the cities of over 30,000 population the chains
.operating family clothing stores do nearly 32 per cent of the family clothing store
business. In the cities from 10,000 to 30,000 population the chains do more than
30 per cent of the business, while in the places of less than 10,000 population the
chains only account for 7.39 per cent of the family clothing stores sales.

These figures, the basis for which appears in Table 5 of thisreport, indicate that
while there are a higher proportion of family stores (chains and independents)
in the places of less than 10,000 population than there are of the more specialized
stores, the family clothing store chains have concentrated more on the larger
cities and do not have as high a relative proportion of the business of the towns
and villages.

Table 5 contains detailed data by States and geographic divisions for each of
the three kinds of businesses referred to, by types of operation and by size of city,
and provides the basis for comparing the degree of chain penetration in any State
or section of the country.

Shoe chains.—Complete analytical data are contained in the merchandising
series report No. R-67 ¢ entitled “Shoe chains’ and in the special trade report
entitled ““Shoe retailing,” No. R-80 ¢ both of which are now available. These re-
ports indicate that there were 24,259 shoe stores operating in 1929 with aggre-
gate sales of $806,828,929; that less than 7 per cent of the merchandise sold was
other than footwear and that the average total expense was $29.39 for each $100
of sales. The chains operated 6,099 of these stores and reported sales aggregating
$369,149,760. Further data will be found in Table 5 of this report and in the
two special reports referred to above.

4 Copies of these special reports can be secured from the Superintendent of Documents, Government
Printing Office, Washington, D. C. A nominal charge is made for each copy to defray the cost of printing.



CHAPTER 3.—LEADING APPAREL COMPETITORS

The question of competition is important in any retail study because of the
trend teward the sa'e of a wider and morz varied line of merchandise in practically
all kinds of stores. It is particularly important in the study of apparel. Retail
figures show that only about 56 per cent of the apparel furnishings and accessories
are retailed through apparel stores, while the remaining 44 per cent is distributed
through other kinds of stores in which apparel is only one commodity line carried
and usually is not the principal line of merchandise sold.

The general merchandise group, composed of 10 individual kind-of-husiness
classifications, each selling large quantities of apparel, is the leading competitor.
This group, which contains 54,636 stores with sales aggregating $6,444,100,90%,
distributed approximately 39 per cent of the apparel furnishings and accessories
sold during 1929. The following brief tables shows, by kinds of business, the
rumber of stores in the general merchandise group and the total sales of each of
these stores.

GeneEraL MercHANDISE GROUP

]
" Number " Per cent
EIND OF BUSINESS of Stores Sales (1929} of sales
General merchandise group, total..._ 54,636 $6,444,100,907 | 100.00
Department stores— !
Department stores with food departments. ....cceocmcaaae 460 939,411,204 | 14.58
Department stores without food departments. 3,730 2,.963, 662, 603 | 45. 9%
Mail-order houses—general merchandise.. . ccomeeaaeeuan 31 447,023, 641 6.94
Dry-goods stores—
Dry-goods stores. - 24,676 641,385, 596 Q.95
Piece-goods stores........ T4 21,822,252 0.34
Genersl merchandise stores—
General merchandise stores with food departments. . ... 2,182 139, 404,484 2.16
General merchandise stores without food departments. ... 9, 849 363, 887, 420 | 5. 65
Army and Navy 200ds SEOTeS. o - vemocimcmmcam e araneae T24 19, 783, 037 | 0.3%
Women’s exchanges.. .. .._...—_ 100 3,573,085 | 0.06
Variety, 5-and-10, and to-a-dollar stores 12,110 904, 147, 495 i 14.03

General stores, like the stores in the general merchandise group, alzo sell quanti-
ties of apparel furnishings and accessories, a large part of which is in the cheaper
grades. Little information is available indicating what proportion of the sales
of these stores is in apparel and shoes. However, it is well known that the general
stores are large distributors of apparel and therefore they must be included im
this apparel study.

" The following table shows stores and sales for each of the three kinds of general
stores:

7
Number | wr . | Per cent
XIND OF BUSINESS of stores Net sales ! (1929) ‘ of sales
i
General stores, total .| 104,080 | $2,570,744,000 |  100.00
General stores—groceries with apparel. . e omeoeommcaaeans 5,426 111,074, 663 4.32
General stores—groceries with dry g00ds..-.---- - o] 40,159 713,226, 435 IS
General stores—groceries with general merchandise. . —------- 58, 504 1,746, 442, 808 ;, 67.94

1 Tneludes apparel sales and nonapparel sales. For sales of apperel in these and in apparel stores, see
Table 7. 29,
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Expenses of competing stores.—The precec}ing chapter Whlcp is dezgi;z;i fc‘:;
the apparel stores contains a detailed discussion of‘ the operatu;g exp elntioit
those stores, together with a brief comparison of their expense ratios in e
to the United States average for all kinds of stores and the averages fo

weral merchandise group and for general stores. ) .
ge!‘;‘?zr:sel general avergges };'hich are given for the two princxp_al com'petmg gro:g;
as & whole do not disclose the widely varying expense ratios Whlf:h are no
when each separate kind-of-business classification is analyzed. Wl_ule ﬂ'ﬁl gm&z
average for expenses is $26.81 per $100 of sales, that a.f/'erage varies wi tm e
group from a high ratio of 29.25 in department stores without food depar mirklﬁ s
to a low of 16.17 in general merchandise stores with foo@ departments. In :
connection, however, it is interesting to note that practically all of the appare
stores show higher total operating costs in relation to sales than do t.he stoxies
of the general merchandise group. This is an important factox:, because it enab. e?
the gemeral merchandise stores to meet the quality and price of the appare
stores without sacrificing mark up. That factor coupled with other advantages
which the stores handling a general line of merchandise often have over the more
specialized stores may frequently influence the customer’s fmz}l selection of f;he
store in which purchases are to be made. Following is a brief table showing
the operating expense ratios of stores in the general merchandise group:

OreraTing ExpENsES IN GENERAL MERCEANDISE STORES

socefing| $100 of
Total operating %g%r:nSesg sales in
expenses per $100 | leased

of sales | premises

XKIND OF BUBINESS

Gensrel merehandlss group, total. . ..o s oo $1,727,390,006 | $26.81 $3.61
Departmest stores with food departments_ 264, 841,739 28.19 3.11
Lsepariroent stores without departmen: 866, 871, 076 29,25 2.97
Mailorder bouses (gepneral merchandise).. 102, 123, 889 22.84 1.08
Lirygonds slores. .....oo..n... 152, &3?% 2214 % % g- 2%
Pi [ T, - .
{ienernl merchandlise stores with food departments. . __.._...| 22: 537, 508 16.17 2.02
reneral merchandise stores without food departments_____ - 78, 821, 280 21. 66 3.62
Army asd Navy goods stores. .. .oouoooeeo... 4,042, 801 24, 98 7.07
Wommen's exchanges. .. ...oov,.n. 1,289, 670 36.09 4. 85
Varlety, S-and-18, and to-a-dollar stores 225, 689, 728 24.96 6.22

Table 2 of this report provides detailed figures from which it is possible to make
comparisons, on a national basis, with the various kinds of apparel stores.
Naturally, these expense ratios vary materially in different sections of the country.
For & comparison of Btate and city averages reference should always be made to
the separate Staie reports.

General stores, found principally in the small towns and in rural areas are not
directly comparable. These country stores, while they do sell large quantities of
apparel, handle mostly the cheaper grades of work clothing. They are largely
proprietor-owned stores and frequently the only persons employed are members of
of the proprietor’s own family. Salaries are low and other operating costs are also
smaller in about the same relative proportions. Frequently longer business hours
are maintsined, which tends to increase the sales volume without increasing costs
in the same proportion. Also, food is usually the largest single line of merchandise
sold, which can be handled at a much lower cost. These stores are more nearly
cumparable with the grocery or eombination stores as their expense ratios will
clearly indieate,

The following table shows for each of the three kinds of general stores the
average OpeTating expenses and the average rentals paid for leased premises.

aw t wess W SREEREESRR
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OPERATING EXPENSES IN GENERAL STORES

Total | Rent per
operating; $100 of
Total operat-| expenses | sales in
ing expenses | per $100 | leased
of sales | premises

KIND OF BUSINESS

General stores, total. oo e $349,382,019 | $13.50 $1.47
Greneral stores with apparel.._____________ ... 7
General stores with dry goods......___.__ l(l)g: 333‘ %52{35 ﬁ: g i 5?
General stores with general merchandise 229, 385:()40 13.13 131

Credit in competing stores.—Credit is often the factor which determines the
selection of the kind of store from which purchases are to be made; particularly if
all other factors are about equal. The fact that an account is already open will
frequently throw the sale to a particular store, or the desire to have only one
account in one store where all kinds of merchandise are sold will often cause the
customer to select a department store or a general merchandise store rather than a
specialty store. This is an important consideration and should not be overlocked,
especially since the credit facilities of the stores competing with the apparel stores
for the clothing business of the country are practically unlimited.

The general merchandise group, which is the largest eompetitor of the apparel
group, extended about one and three-quarter billion dollars of credit in 1929 which
is nearly twice that extended by the apparel stores. It is impossible to determine
what portion of this general merchandise total represented credit extended on
sales of apparel. However, it is believed to be a very substantial part of the total
because of the general practice of charging even the most minor purchases in stores
selling a general line of merchandise for which cash would be paid in a specialty
store. Hosiery is a typical example. Payment would usually be made, without
question, at the time of sale in a hosiery shop or a shoe store and even in most of
the ready-to-wear stores, while in the department store the same merchandise is
more likely to be charged than not, if the customer has an account at the store.

Following is a series of brief tables showing the approximate proportion of cash
-and credit sales of the 45,345 stores in the general merchandise group as to their

credit activities. )
GENERAL MERCHANDISE GROUP

. Approximate
Number | Retail sales, cash ; Approximate
Classification of stores | and credit cash proportion “g‘gﬁﬁ“‘
All casl 29, 080 $1, 781, 467, 000 $1, 781,467,000 |oommmoccae e
1 to 10 per cent credit. ... 4,937 328, 264, 000 312, 801, 000 $18, 463, 000
11 to 20 per cent credit 2,706 247, 698, 000 5 44, 855, 000
21 to 30 per cent credi 2,116 344, 811, 000 258, 86, 203, 000
31 to 40 per cent credit. 1,888 419, 092, 272, 410, 000 48, 832, 000
41 to 50 per cent credi 1,662 6049, 516, 000 335, 234, 000 282,000
51 to 60 per cent credit. 910 864, 041, 000 388, 818, 000 475,223, 000
61 to 70 per cent credit .- -cceooccaocieanan 708 528, 160, 000 184, 856, 000 304,
71 to 80 per cent credit 527 259, 102, 000 84, 775,000 194, 327, 000
Ovwver 80 per cent credit 821 162, 981, 000 16, 208,000 683,
Total analyzed 45,345 5, 506, 132, 000 3, 868, 310,000 | 1,727, 822, 000
Per cent, sales - 100. 00 69.12 30.
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DEPARTMENT STORES

: Approximate
i i Number | Retail sales, cash | Approximate h
Classification of stores and credit cash proportion c"ggﬁigg"
All cash. O 1,574 $554, 856, 000 $554, 866,000 | . _oeno___.
1 to 10 per cent eredit .o eevnaoo 202 198, 158, 000 9,908,000 | $188, 250,000
11 to 20 per ceni credit 7! 219, 641, 000 186, 695, 000 32, 9486, 000
21 to 30 per cent credit. . 328 273, 089, 000 204, 817, 000 68, 272, 000
31 to 40 per cent credit.- - 334 335, 663, 000 218, 181, 000 117, 482 000
41 to 50 per cent credit._ 324 548, 411, 000 301, 626, 000 246, 785, 000
51 to 60 per cent credit. - 313 821, 254, 000 369, 564, 000 451, 690,000
61 to 70 per cent credit. - 188 497, 594, 000 174, 158, 000 323, 436, 000
71 to 80 per cent credit. . 83 237, 392, 000 59, 348, 000 178, 044, 000
Over 80 per cent credit. - eeomevcmoocmoan 104 120, 170, 000 12, 017,000 108 153, 000
Total analyzed. . cooovooooamaca oo 3,820 3, 806, 228, 000 2,091, 170,000 | 1, 715, 058, 000
Per cent, Sales.. o ovemmooaeooos . 100. 00 54.94 45.06
DRY GOODS
All cash 12,773 $273, 776, 000 $273, 776,000 |
1 to 10 per cent credit- - oo eames 2, 856 71, 536, 000 67, 959, 000 $3, 677,000
11 to 20 per cent credit. - 1,306 40, 023, 000 34, 020, 000 6, 003, 000
21 to 30 per cent credif. 1, 38, 922, 000 29, 192, 000 9, 730, 000
31 to 40 per cent credit. . 875 48, 670, 000 31, 636, 17, 034, 000
41 to 50 per cent credit. - 741 36, 918, 000 20, 305, 000 186, 613, 000
51 to 60 per cent credit. . 300 25, 746, 000 11, 586, 000 14, 160, 000
61 to 70 per cent credit. - 220 12, 210, 000 4,273,000 7,937, 000
71 to 80 per cent credit. . 152 5, 702, 000 1,425, 000 4, 277,000
Over 80 per cent credit. -m comecenoeeoooan 210 11, 661, 000 10, 495, 000 1, 166, 000
Total analyzed 20, 442 565, 164, 000 484, 667, 000 80, 497, 000
Per cent, sales. 100. 00 85.76 14.24
GENERAL MERCHANDISE STORES

All cash 5,343 $190, 490, 000 $190, 490,000 |- -oooooeo...
1 to 10 per cent credit. 1,33 , 464, 000 46, 991,000 $2, 473, 000

11 to 20 per cent credit 1 35, 390, 000 30, 082, 000 5, 308,
21 to 30 per cent credit 875 0, 680, 000 23, 010, 000 7, 670, 000
31 to 40 per cent credit 508 32, 965, 000 21,427,000 11, 538, 000
41 to 50 per cent credit 521 22, 852, 000 12, 569, 000 10, 283, 000
51 to 80 per cent credit. 277 18, 649, 000 7,492, 000 9, 157,000
61 to 70 per cent credit. . 281 17,813, 000 , 235, 000 11, 578,000
71 to 80 per cent credit 276 15, 622, 000 3, 905, 000 11, 717,000
Over 80 per cent credit 472 30, 242, 000 3,024, 000 o7, , 218,000
Total analyzed 10, 614 442, 167, 000 345, 225, 000 96, 942, 000
Per cent, sales. 100. 00 78.08 21,92

VARIETY, 5-AND-10, AND TO-A-DOLLAR STORES

All cash. 9,390 $762, 345, 000 $762, 345,000 [-ceoeoormmnae
1 to 10 per cent eredit. . - oo 549 10, 106, 000 9, 601, 000 $505, 000

11 to 20 per cent credit 189 2, 644, 2, 248, 000 3
21 to 30 per cent credit. 104 2,120, 000 1, 580, 000 530, 000
31 1o 40 per cent credit 81 1, 794, 000 1, 166, 000 628, 000
41 to 50 per cent credit. 66 1, 335, 000 734, 601, 000
51 to 60 per cent credit. 20 392, 000 176, 000 216, 000
61 to 70 per cent credit- 19 3, 000 190, 000 353, 000
71 to 80 per cent credit. . 16 386, 000 98, 000 290, 000
Over 80 per cent eredit. .oooeoooemmeomoaaas 35 908, 000 91, 000 817, 000
Total analyzed. .o oo ccmaccaao- 10, 469 782, 573, 000 778, 237, 000 4,336,000
Per cent, 2168 oo ccc oo 100. 00 99,45 0.55




CHAPTER 4.—SALES BY COMMODITIES

Manufacturers, marketing their products through retailers, and advertising
agencies, directing and promoting the distribution of manufactured products,
have a definite and direct use for commodity sales data. Retailers and whole-

salers also have a need at times for reliable information concerning the nature .

and relative quantity of each commodity sold in a given kind of store. In
short, commodity information is of particular interest and value to each and
every group performing any of the many functions incidental to the movement of
goods from the producer to the consumer.

It is obvious that authentic data could be obtained only to the extent that the
records of the stores made that possible, and since not more than 15 per cent
of the stores, operating in 1929, reported the breakdown of their sales in terms
of commodities sold, the result of the canvass was what may be described as a
sampling only. While this sample indicates that at least 35 per cent of all sales
were made through the stores which were able to furnish commodity sales data,
there is considerable variance in the degree of coverage between different kinds
of business. For example, in the department stores, the coverage was not in-
frequently 100 per cent, while in grocery stores and hardware stores the coverage
was often as low as 10 per cent. Therefore in publishing the retail State reports
the commodity items were shown in percentage only, with the degree of sales
coverage clearly shown.

In the special series of trade reports outlining certain specific uses for the data
and providing the bases for other individual studies, it is necessary to rebuild
the sales figures from the percentages shown in the State reports to a dollar
sales figure for definite use. This is accomplished by applying the percentages
shown in the second eolumn of the commodity table (Table 15 of all State reports)
against the total sales shown in Table 1 of all State reports.

It is particularly fortunate, from the standpoint of producing dollar sales figures,
that in the apparel group and the general merchandise group, where the bulk of
the apparel is sold, a much higher proportion of the stores were able to supply
commodity breakdowns than in some of the other groups. As a result of this con-
dition it is believed that the commodity ratios are of maximum value for use in
producing dollar sales figures for apparel lines.

National estimate of apparel sales.—Applying the method described above it
has been possible to closely estimate that the sales of apparel through all kinds
of retail stores amounted to $7,347,000,000 in 1929. This sum represents about
15 per cent of the entire sales of all retail stores for that year. About 57 per cent
of the apparel total consisted of sales of women’s and misses’ ready-to-wear and
accessories. Over 38 per cent represented sales of men’s and boys’ clothing and
furnishings, while the remainder, representing less than 5 per cent of the apparel
total, covered sales of other miscellaneous apparel and accessories such as infants’
wear, ete. The following table, showing by States and geographie divisions the
approximate sales of these three major apparel commodity groups, furnishes
necessary State figures for comparisons with national totals and averages. These
amounts are essentially composite figures combining all apparel commodities
into the three groupings.

129946—33——15 " 88
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APPROXIMATE ToOTAL SALES OF APPAREL, FURNISHINGS, AND ACCESSORIER By
SraTes aND GEOGRAPHIC DIVISIONS

(Sales shown in thousands of dollars)

Total sales N Women’s Other
oif grplﬁgﬁl, M‘ﬁ) ; s%nd Per Mr’gag;fggf, Per | apparel | Per
ings, and | clothing | ®B% | wear anid cent G%IS‘SU%‘(’;E cent
accessories accessories
United States, totals__..._.. 87,346,735 || 89,814,840 | 38.82 | 34,100,418 | 57.04 | 8341, 877 | 4.
NGLAND e 573, 055 198,358 | 34.62 | 346,822 | 60.52 | 27,875 | 4
T — e aw) g go) an) im) i
1 e e e e —m——— y 3 y 20 a0, ) L
I { da| i) e A on)od) i
Nire. o oo ; , 65 il 3 0D, 09 s 4,
R e — sae| 10| | mom| o) Zow| L%
.................... 15, 697 3 . s f . ,002 | 6.
MmO 9,007,000 | 763,170 | 36,46 | 1,210,240 | 5326 | 110,560 | oo
New Jersey. . -oil T 233, 630 86,556 | 37.05 | 134,320 | 57.50 | 12,745 | 5 45
New York. -oomooomeoeoeeee 1, 216, 894 438,754 ( 3€.08 714,953 | 58.75 | 63,187 | 519
Pennsylvania.......oocooome- L o 52 27,800 7.0 380 64| or.om 84,638 | 5.29
EAST NORTH CENTRALccamammmnn , 698, 660, 38, , 36. ,618 | 4,
inoj 628, 191 219,200 | 50.68 | 348,813 | 5553 | 30,038 | o9
Bl Em en) B B0 LA L
311, 00 124, . 2 | 55 13,905 | 4.4
439,202 165,800 | 37.75 | 263,070 | 67.09| 20,317 | &b
155, 234 56,131 | 36.16 91,570 | 58.90 | 7,533 | 4.85
688, 770 275,058 | 40.07 | 883,302 | 55.65| 20,510 | 4.28
W Re 4R gl 2l G i
\ , . . . ,048 | 3.
151, 001 62,112 | 41.13 U740 | B4 | 7| o
7, 583 83,881 | 36.86 | 134,014 | 58.80 | 9,688 | 495
60, 867 25,567 | 42,00 32,638 | 53.60 | 2672 | 449
23, 114 10,182 | 44.05 12,054 | 52,15 878 | 3.80
25,739 11,888 | 4541 13,114 | 50.95 937 | 3.64
SOUTDH 1.»*.TLAI*I'I‘IG..... ....... 6% ggfi’ 242: éig gg (8)% 35?: ggg ?2 23 26, 222 4.14
ElAWAre - < recem e )y 5 05, 8¢ 7] 53
District of ColImbIA. .-~ -n-- 65, 716 21,886 | 33.30 4312 | 6287 | 2,518 5a9
Florida 62, 674 99,737 | 36.928 38,004 | 60,64 | 1,933 | 3.08
GeOrEIR i m e mef 93,322 37,404 | 40.08 51,276 | 54,95 4,642 [ 4.97
Maryland 95, 800 36,008 | 37,59 56,028 | 58.48 | 3,764 | 3,03
North Caroling. - - 97,715 41,227 | 42,19 52,301 | 53.52 | 4,187 | 4.2
South Carolina___ 42, 54 16,733 | 39.33 23,650 | 56.61 | 2,152 | 5.0
e =2 RO En W gw) im0
est Virginia.__ s X o o3, 2,811 3.82
E4sr SOUTE OENTRAL.. 321,206 135,445 | 4L 53 | 174847 | b4 42 | 13,004 | 4.05
Alabama____.__ 81, 147 '818 | 41 67 44,618 | 5498 | ‘2712 | 335
Kentucky__ 83, 474 35,604 | 42,65 44,110 | 52.84 | 3780 | 45
MissISSIPD e vm oo e e 55,187 22,520 | 40.81 30,651 | 55,54 2,016 | 3.65
Tennessee 101, 488 41,503 | 40.89 55,468 | 54,66 4,516 | 4.45
WEST SOUTH GENTRAL.oooom oo 517,333 210,860 | 40.76 | 285,233 | 5614 | 21,230 | 410
“Arkansas 54, 813 95,063 | 45,64 27,826 | 50.67 | 2,024 3.6
7,870 22,432 | 42,75 40,226 | 53.02] 3212| 493
96, 858 30,417 | 40.70 54,045 | 5580 | 3,398 | 3.60
289, 601 113,948 | 30.33 | 103,136 | 56.31 | 12,607 4.36
194, 082 82,647 | 42.50 | 102,680 | 52,01 [ 8,735 | 450
24,150 9,860 | 40.83 12,607 | 52.68) 1,593 | 6.50
g 28 HD uml LR )
) . . ) 50. 2 | 5.05
sl lm B8 a4 HE o8
gl puian) puo) aa) ) em
X 51 5700 4 X
11, 488 5,301 | 4614 5684 | 49 48 "503 | 4.38
e 627, 407 242,434 | 3864 | 360,207 | 57.43 | 24,676 | 3.0
California 479, 251 186,103 | 37.58 | 280,687 | 5857 | 18,461 | 3.8
Oregon 55, 542 22,420 | 40.37 30,054 | 56,73 | 2,168 3.00
Washington 92, 614 30,011 | 43.08 48,606 | 5254 | 4047 | 437

Tables 6—A, 6-B, and 6-C of this report furnish a breakdown of the apparel
sales for each of these major groups into specific commodity lines and provide
the basis for study of the different kinds of merchandise included under the
apparel classifications and the relative proportions of each sold in the several

States.

Commodities sold in selected kinds of apparel stores.—N: aturally, the nature
of the merchandise sold varies in the different kinds of apparel stores. Also the
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proportions of each commodity vary, even though many ecommodities are sold
by practically all kinds of apparel stores. The degree of importance of a given
commodity in a given kind of store necessarily determines whether the item is
primary or featured merchandise or whether it is related or secondary mer-
chandise. The following brief tables supplying commodity sales figures for each
of seven selected kinds of apparel stores provide the basis for subsequent dis-
cussion of primary and related commodities in which these tables will be used
as illustrations.

COMMODITIES SOLD IN MEN'S AND BOY'S CLOTHING STORES

Estimated
COMMODITIES SOLD | United States | Per cent
total sales
Total, all ommOGIIeS oo oo $176, 418, 581 100. 60
Custom tailoring 3,988, 867 2,96
Furnishings -- e m e 187, 762 0.11
Hats and €aps...a-w—-.-. 1,195, 036 0. 68
Overeoats.._.... 37,529,835 21.27
Other clothing 3, 585, 283 2,03
Suits — g 129, 764, 776 73. 56
Othker merchandise (including leather goods) ... ... - 167,022 0.09
COMMODITIES SOLD IN MEN’S AND BOYS' CLOTHING AND FURNISHINGS STORES
“Total, all commodities-. $760, 527, 660 160. 00
Cigars, tobacco, and smokers’ supplies. _ - - 458, 824 0.06
Clothing and furnishings (men’s and boys’)—
Custom tailoring A e —— 11,699, 287 1.5
Suits. 314, 160, 904 41,31
Overcoats 1186, 580, 338 15.33
Hats and cap: 51,629, 164 6. 79
Fuornishings.... 180, 145, 385 23, 68
“Work clothing_ —— 18, 994, 756 2, 50
Other clothing.. . oo eaes - 26, 964, 619 3. 55
Luggage and leather goods. - 2,291,122 0.30
Other merchandise (including gifts, jewelry, ete 2, 559, 746 0.3¢
Bervice oo 663, 762 0.09
Shoes and other footwear—
Men's, boys’, and youths’ 25,977, 283 3.41
Women’s, misses’, and children’s. . ... 2,377,933 0.31
Rubber and other footwear (including infants’ shoes).. 1,122,889 .15
Sporting goods. - 3,185, 054 0.42
Women’s and misses’ hoSIery v m o oo e 1,701, 561 0.22

COMMODITIES SOLD IN MEN’S AND BOYS FURNISHINGS STORES

“Potal, all commodities.. — $212,032, 317 1060. 00
Furnishings, men’s and boys’.. 177,934, 416 83.92
Hats and caps, men’s and boys’ —— 17,208, 740 8.12
‘Work clothing, men’s and boys’ - 6,423,386 3.03
Other clothing, men’s and boys’ 5,572,288 2,63
:Shoes, men’s, boys’ and FOUthS oo v cemma e ama e 2,138, 687 1.01
‘Stmokers’ supplies 518, 706 0.24
Sporting goods - 1,212,725 0.57
‘Other merchandise and service (including luggage and leather goods).-.. 1,023,369 0.48

COMMODITIES SOLD IN MEN’S AND BOYS' HAT STORES
i
“Total, all commodities. - ...- . $43,744,215 100.00
ishi et m e = ——— 3,868,470 8.85
ggrtglznanr%:nq _______ 39,335,915 89.92.
Other clothing . oo —- 420, 182 0.96
Other merchandise and service (including leather goodS) - coeceeeeoeo 119, 648 0.27
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COMMODITIES SOLD IN FAMILY CLOTHING STORES

UEs%ti?gzed
nite ates | Per
COMMODITIES SOLD Toted Stat cent
———
Total, all comMOAIIES. _ o en o mee e e $552, 206, 205 100,00
— P
el and accessories (women’s, misses’, and children’s)—
Appgilstom HAT O D e e e e 3, 130, 983 0.57
Children’s wear_ ... 15, 835, 388 2.87
illi 12, 043, 999 2.18
i 16, 300, 086 50
Clonte Sate; amd dessses 1T 149,920'836 | 97 0)
Underwear, negligees, corsets, etc 19, 626, 962 3.55
Other apparel (eXeept fUrs) e o oo oo 27, 159, 485 4.92
Clothing and furnishings (men’s and boys’)— i}
Custom tailoring e ————— gé’ g?a, gg? 19, gg
g,:;;mah I —— 41: 030: 697 7.43
Hats and caps. 17, 519, 176 3.17
Furnishings. oo omcecee 65,019, 802 9.06
Work clothing. _ 8,402, 974 1.59
Other elothing. ... 25,932, 519 469
Dry goods and notions - 2, 502, 705 0.45
Furs and fur 00dS. « oo oot eem e 7,205, 810 1.31
Home furnishings. 544, 428 0.10
Infants’ wear... - 2,015,397 0.36
Jewelry, costume. _ - 3,081,442 0.72
Leather goods, bill folds, gloves, and hand bags...... ?, §9g, zgg g gg
Lu, (S SN . , 672, X
Miggé%aneous merchandise (including gifts, sporting goods, etc 2, 841, 651 0.51
Service.coomeen- ——— 1,133,742 0.21
Shoes—
Men’s and boys’. . 12, 549, 091 2,97
‘Women’s, misses’, and children’s. —— 17,334, 207 3.15
Rubber and other footwear (including infants’ shoes) ... 1,468,112 0.27
Toiletries and cOSMEEICS oo v o mnee e 1,854,715 0.34
Toys and games. .-« e 589, 203 0.11

COMMODITIES SOLD IN WOMEN'S READY-TO-WEAR STORES

Total, all commodities. . .o oo $1, 087, 570, 723 100, 00
Children’s Wear.._ . ocoooevee e ——— 12, 805, 668 1.16
Coats, suits, and dresses......._...__.oooooo_____________ — 760, 959, 572 60,97
Custom tailoring. _________ . ____ [ T 12,131,729 111
HOSITY oo e 48, 180, 244 4.43
Millinery... - 45, 569, 518 4,19
Underwear, negligees, corsets, ete. ...~ 70,972, 153 6,53
Other apparel (exeept furs) - 42, 204, 305 3.88
Dry goods and notions...__.._..____ 7777 4, 260, 601 0.38
Furs and fur goods - 41, 515, 154 3.82
Gift merchandise ——— - 2,934, 902 0.27
Infants’ wear. - 2, 488, 705 0.23
Jewelry, costume 4, 347,842 0.40
Luggage and leather goods....________ - 8,462, 411 0.78
Men’s clothing and furnishings._______ .-~ TTTTTTTTTmTm e 1,771,793 0.18
Toilet articles and preparations_ ... _____ - 5,449, 960 0,50
8Shoes.—...._.... - - 16,014, 012 1.47
Other merchandise (including meals) 3,860, 788 0.36
BervICe o o . 3,834,367 0.35

COMMODITIES SOLD IN MILLINERY STORES

Total, all commMOAteS. v —oooooooomeee e $161, 806, 725 100. 00
Children’s wear, - 45, 914 0.03
Coats, suits, and dresses_.__.__.______._ " 216, 103 0.13
Hosiery, women’s and misses’ - 1,413,027 0.88
Jewelry, costume. - 4, 650 0.49
Lingerie, corsets, underwear, otc - 847, 550 0, 5%

Millinery_ ...

Other apparel__. 23, 104 0.87
Other merchandise
toiletries) . e e e et e e 2,366, 944 146
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Apparel sales of competing stores.—Table 7 of this report furnishes a detailed
analysis of the apparel sales of all kinds of stores. It contains national totals
for each of the 19 separate commodity lines and for each of the separate kinds of
business classifications selling these commodities. It does not, however, show the
relative importance of apparel sales to the total sales of these several kinds of
stores.

Preceding pages have outlined the sales importance of different apparel lines in
apparel stores. Since the stores of the general merchandise group and the
general stores are large distributors of apparel, similar analyses for these com-
peting stores are necessary to complete the picture.

Depariment stores are leading competitors of apparel stores.—Census com-~
modity dats show that the department stores are the largest distributors of
apparel in the general merchandise group. In fact the apparel sales of these
stores are responsible, to no small degree for the showing of the group. Total
department store sales for 1929 were $3,903,073,872. Of this total $1,877,727,072,
or 48.11 per cent, is estimated as representing sales of apparel. The importance
of these stores as distributors of apparel is evident when it is realized that their
appare! sales amount to more than 25 per cent of all apparel sold in the United
States during that year.

Other important competitors of apparel stores.—More than 51 per cent of the
total sales of dry-goods stores was in apparel the bulk of which is women’s wear.
In general merchandise stores, apparel sales amounted to nearly 48 per cent of the
total sales. In the variety, 5-and-10, and to-a-dollar stores, apparel accounted for
27.41 per cent of total sales. Mail-order general merchandise houses reported
apparel sales amounting to $157,679,687, representing 35.28 per cent of their
total sales. In the case of general stores, familiarly known as country general
stores, estimates based upon a limited number of sample reports show sales of
$352,102,236 or 13.70 per cent of total sales represent sales of apparel in some
form.

The following tables furnish a breakdown of the apparel sales for each of the
kinds of business mentioned and shows what proportion of the total sales of each
represents sales of apparel.

APPROXIMATE SALES OF APPAREL IN DEPARTMENT STORES
}

COMMODITY LINES Bales COMMODITY LINES Bales
Tofal department store sales, all Estimated sales of apparel, ete.—
comIMOAities. oo ccaemeacaae $3, 903, 073, 872 Continued. i
Estimated sales of apparel (48.11 per Underwear, negligees, corsets, 06, 728, 07D
cent of total sales) —com-mcmaacenn- 1,877,727, 072 ) U P %106, 728,
e ‘Women's and misses’ hosiery.-- .. 163, 584,992
Custoru tailoring for men. - 2,217,762 Other a’ppate], women’s and 616, 837
Men's and boys’ suits... .| 130,026,872 TDISSeS om oo 113, o10. 897
Men’s and boys’ overcoa - 35,179, 208 Children’s wear..... 58, g
Hats and caps. - 16, 839, 125 Infants’ wWear.....-.-- 72,298, =
Men's and boys’ furnishings._..| 197,275, 463 Furs and fur goods : 42, 604, =
Men's and boys’ work clothing... 20, 854, 967 Men’s, boys’, am; youths’ shoeg._ 46, 508,
Other clothing, men’s and boys’ . 30, 372, 165 Women'’s, misses’, and children’s 152,899, 280
Custom tailoring and dressmak- SROBSa e e mmimm o m e 3
ing for women. — 6, 730, 218 Rubber and other footwear (in- "
Millinery. — 87, 626, 767 cluding infants’ shoes)--..----- 8, 860, 50;
‘Women’s and misses’ coats, suits,
and dresses.... 498, 331, 112
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APPROXIMATE SALES OF APPAREL IN DRY-GOODS STORES

COMMODITY LINES

Sales

COMMODITY LINES

Sales

Total dry-goods store sales, all com-
Modities. o oo
Estimated sales of apparel
cent of total sales) .-..--

Custom tailoring for men
Men's and boys’ suits. .-
Men's and boys’ overcoats.
Hats and caps--.----- S
Men's and boys’ furnishings. . ...
Men’s and boys’ work clothing....
Other clothing, men’s and hoys'-..
Custom tailoring and dressmaking
for women. ... —ceeenmaan
Millnery. . covcemmercceccmeeen

1
v

4041, 385, 596
329, 827, 521

6, 306, 847
3, 571, 412

1, 683, 7562
16, 289, 738

Estimated sales of apparel, ote,~—
Cantinued.

Women’s and misses’ coats, suits,
and dre$8eS. ... - cecmeencrmanannnn
Underwear, negligees, corsets, etc.
Women's and misses’ hoslery......
Other apparel, women’s and
TIUSSOS . e memm v
Children’s wear..

Men’s, boys’, and youths' shoes.. .
Women's, misses’, and children's
SDOBS.n . m o n e m
Rubber and other footwear (includ-
ing infants’ Shoes)-. . cccmnavenua-

$103, 503, 777
45, 201, 418
44, 205, 206

26, 575, 067
12, 560, 427
10, 500, 311

6, 830, 938
19, 202, 428:

1, 566, 903:

APPROXIMATE SALES OF APPAREL IN GENERAL MERCHANDISE STORES

COMMODITY LINES

Sales

COMMODITY LINE#

Snales

Total sales, general merchandise
stores, all commodities .. .......-...
Estimated sales of apparel (47.62 per
cent of total Sales) o omc oo croccmnns
Custom tailoring for men
Men's and boys’ suits..o.o---
Men's and boys’ overcoats. - ....--
Men’s and boys’ hats and caps....
Men’s and boys’ furnishings. ...
Men’s and boys’ work clothing....
Other clothing, men’s and boys'--.
Custom tailoring and dressmaking
fOr WOMeD. . v
Millinery .. ccomaem s S
‘Women’s and misses’ coats, suits,
and AresseS- ..o oceecememne e

$508, 201, 904
239, 671, 673
1, 214, 216

20, 641, 104
7, 238,012
4, 677, 559
8, 563, 606

570,168
9, 872, 701

34, 994, 665

Estimated sales of apparel, ete.—
Continued.
Underwear, nogligees, corsets, ote.
Women’s and misses’ hosiery........
Other apparel, women’s and
INISSOS’. o eaem e e
Children’s wear.........
Infants’ wear..........
Furs and fur goods
Men's, boys’, and youths’ shoos....
Wormnen’s, missos’, and children’s
SROBS. e e s a e
Rubber and other footwear (in-
cluding infants’ $hoes).....coneaw

$14, 330, 006"
17, 308, 044

14, 183, 322
6, 658, 380"
4, 260, 01G:
0, 658

23, 308, 023:
22, 707, 309
3, 489, 1801

APPROXIMATE SALES OF AP

PAREL BY VARIETY, 5-AND-10, AND TO-A-DOLLAR
STORES

COMMODITY LINES Sales COMMODITY LINES Sales
Total variety store sales, all commodi- Estimated sales of apparel, ete.—
[ TN $004, 147, 405 Continued.
Estimated sales of apparel (27.41 per Underwear, negligees, corsets, etc.; $48, &61, 447
cent of total sales). - cvuceeomneenn. 247, 849, 408 Women’s and misses’ hosiory. .....| 50,809, 662
. [ Other apparel, women’s
Men's and hoys’ SUItS_ e wmmmrcenn. 981, 674 misses’ . .ecnan 30, 806, 304
Men’s and boys’ hats and caps....| 1,199,725 Children’s wes 8, (43, 104
Men’s and boys’ furnishings ... 37,332,976 Infants' wear.... 20, 604, 768'
Men’s and boys’ work clothing._..| 9,708, 007 Men’s, hoys', and youths’ shoes...| 2, 137, 665
Other clothing, men’s and boys'....| 3, 302, 892 Women’s, misses’ and children’s
Millinery....... S ----| 12,468, 571 8R0S en e 4, 067, 460"
‘Women’s and misses’ coats, suits, Rubher and other footwoar (in -
and Aresses- .. cocecccmcmurmnos 6, 623, 304 cluding Infants’ SH008Ywmmmr wwmwan 7, 904, 600°

APPROXIMATE SALES OF APPARELEIIiYU
o]

é\%éIL-ORDER GENERAL MERCHANDISE

COMMODITY LINES

Sales

COMMODITY LINES

Bales

Total mail-order general merchandise
house sales, alt commodities......._.
Estimated sales of apparel (35.28 per
cent of total sales). ... _.
Custom tai]oring for men........._..
Men'’s and boys’ suits._____
Men’s and boys’ overcoats.
Men’s and boys’ hats and cap|
Men’s and boys’ furnishings_ _.___
Men’s and boys’ work clothing_.__
Other clothing, men’s and boys’...
Millinery.

$447, 023, 641
157, 679, 687

4, 442, 564

25, 344, 919

.Bstimated sales of apparel, - ele,—
Continued,

Underwoar, nogligees, corsets, ete. .
‘Women’s and misses’ hoSiory . ...
Other apparel, women’s and
TSSO - o e s
Children’s wear... -
INfants’ Wor o amocammmenmmnnnonmon
Men’s, hoys', and youthsg’ shoos....
‘Women’s, misses’, and children’s
SHOBS - oe e
Rubber and other footwear( in-
cluding infants’ shoes)

$17, 506, 804
11, 071, 805

4,798, 261
#, 681, 576
4, B8, 58T
12, 179, 176,
18, 789, 360

4, 503, 631
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Related commodities.—It is universally recognized that most retail stores sell
a variety of merchandise. These varied lines can usually be divided into two
classes. The first is the primary or basis commodity lines while the second is
related or secondary commodity lines. The first class consists of the prineipal
lines of merchandise representing a substantial proportion of the total goods sold
and which are usually synonymous in the customer’s mind with the kind of store
in question. The second class is made up of goods which are often associated by
the customer with the primary merchandise sold by the store, but which are
secondary in the customer’s mind to the primary commodities featured by the
store.

Men's furnishings is a good example. They are obviously primary com-
modities in men’s furnishings (haberdashery) stores, where they represent 84
per cent of the store’s total sales. They are also primary commodities in men’s
clothing and furnishings stores, where the appeal is sufficiently broad to inelude
both clothing and furnishings. Evidence of this fact is found in the commodity
tables of this report in which it is shown that men’s furnishings account for 23.68
per cent of the sales of such stores. On the other hand, men’s furnishings are
secondary or related commodities in the men’s clothing stores where they re-
present only 0.11 per cent of the sales. The primary appeal is in clothing, which
is featured, as indicated by the proportion of suit (73 per cent) and overcoat (21
per cent) sales.

Hats and caps provide another good example. In the hat stores they represent
90 per cent of the total sales and are clearly primary commodities, while in the
men’s clothing stores, where they account for only 0.68 per cent, they are obviously
secondary or related commodities. The same is true in the other men’s stores
although it is interesting to observe that in the men’s clothing and furnishings
stores the sales volume in hats and caps amounts to more than the total for hat
stores in spite of the fact that in the former they are secondary and only represent
about 8 per cent of the total sales of such stores. Hats and caps account for but
a relatively small proportion of the total sales of the men’s clothing and furnish-
ings stores and for the purpose of this census are considered to be related rather
than primary commodities.

In women’s ready-to-wear specialty stores there is greater difficulty in differ-
entiating between primary and related merchandise. A wide wvariety of mer-
chandise is sold and the line of distinction is not clearly evident. Sales provide
about the only basis for distinguishing between the two classes of goods and even
sales are not an accurate measure in all cases. As the table for women’s specialty
stores shown on page 36 clearly indicates, coats, suits, and dresses are the featured
line and represent about 70 per cent of total sales. However, in the case of under-
wear, negligees, corsets, hosiery, etc., it is not inconceivable, that their sale, in
these dress and coat stores, is of sufficient importance to place them in the class
of primary merchandise. On the other hand these commodities are obviously
primary commodities in the hosiery shops and in the corset and lingerie shops
where they account for the majority of the total sales of the shops. Hosiery is
a related commodity in shoe stores, while shoes are a related line in the ready-to-
wear stores.

Retailers are interested in related merchandise.—Related commodity lines
are of particular interest to retailers because such merchandise should, and does,
under normal conditions, sell with less sales effort. and with correspondingly lower
expense than primary or featured lines. The expense incidental to getting the
customers into the store falls principally upon these featured lines, yet after the
customers have entered, the related lines have almost an equal chance for sale.
Practically every kind of store in the apparel group is in a particularly advan-
tageous position from the standpoint of related apparel commodities. The very
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definite trend toward ensembles and harmonizing color effects has greatly reduced
sales resistance and makes the purchaser a potential customer for other mer
chandise, in some way related to the original purchase. )

Tvidence of this will be noted in Table 7 of this report in the case of custom
tailors. These tailoring establishments are normally looked upon as outlets for
tailored outer apparel only. In reality they are found to be st?ll.mg a vAtLriety of
other related apparel, not in large quantities, to be sure, but sufficient to illustrate
the possibilities in that direction. Table 7 also brings out, for & n'umber of other
kinds of apparel stores possible lines which may be added, at little additional
expense, and can be reasonably expected to increase the sales volume of the stores,

In the case of the stores in the general merchandise group the situation iy quite
different. These stores selling a more diversified line of merehandise have a more
general appeal and bring into consideration a number of important factors, all of
which have an effect upon the question of competition. The fact that almost
any desired merchandise may be purchased without leaving the store undoubtedly
gives these stores an advantage over the more specialized stores.  This is partly
due to traffic congestion and limited parking facilities in the large cities. It is a
serious problem and can not be disregarded.

Credit, also, is an important factor as the table on page 31 will clearly illustrate.
This credit analysis does not necessarily signify that credit is more freely extended,
but rather, that many customers prefer to have credit accounts in stores where
they may buy furniture, homewares, piece goods, household appliances, cte., as
well as apparel, rather than to have accounts at a number of stores, each specializ-
ing in one or more of these lines.

Another factor which is important in the larger stores, particularly the depart-
ment stores, is the practice of sending buyers to the market at frequent intervals,
In apparel lines this factor is of special importance since stocks can in this way be
held to the minimum requirements and still assure the customer of adequate selec-
tions and fresh new merchandise. In the case of the smail specialty stores, repre-
senting such a large part of the total number, the sales volume seldom warrants
the expenditures incurred in sending buyers to the market regularly. This
feature has a tendency to attraet the purchaser to the larger general merehandise
stores and to the large specialty stores.

Table 7 provides commodity data for all lines of apparel handled by the stores
of the general merchandise group. These figures show conclusively that the
department stores are among the largest distributors of all apparel lines and that
in certain lines they lead all apparel competitors. These stores lead all other
kinds of business in the general merchandise group by a considerable margin.
The importance of these various factors are obvious and should be given careful
attention, particularly in connection with department stores, because they have
a very definite bearing in many instances on the customoer's selection of the kind
of store from whieh the purchase is to be made.

Related commodity data are valuable to the retailer.—The apparel retailer,
and other store executives are particularly interested, first, in ascertaining what
lines of apparel are sold by other than apparel stores and what they are accom-
plishing with those lines; second, what related lines the other apparel stores are
selling to determine the nature and extent of the competition; third, how the
expense ratios of these stores compare and the relation of stocks to sales; fourth,
to determine the approximate total sales of the merchandise in question in any
given city or area; and fifth, how mueh of this sales total is supplied by each kind
of store.

Reliable answers to each of these questions can he obtained with a minimum
of effort by referring to the several State reports which contain all necessary data
on State and city bases. Table 1 of each State report shows the total sales of

[}
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each kind of store. Table 2 contains expense information prepared on the same
basis. Table 4 contains data by size of store. Table 7 furnishes the basis for
determining the relation which credit pays to the sales volume. Tabhle 15, the
commodity analysis, also found in each State report contains commodity sales
breakdown for nearly every kind of store. By applying the percentages shown
in the second column of this State table against the total sales reported in Table
1 for the same kind of store, it is possible to arrive at a very close approximation
of the dollar sales of any given commodity in any given kind of store.

‘Table 15 also provides the basis for another interesting and very valuable
comparison in the first column of percentages. Where this ratio varies from the
one shown in the second column it indicates that not all stores included in the
breakdown sell that particular item of merchandise. In that case, column 1
indicates that the stores, which did sell the item, sold it in the proportion shown.
To the retailer this difference is significant. If he is not carrying any of the
items shown in the breakdown it suggests that they are worthy of investigation
and provide him with the average sales ratios of those stores which do carry them.

Related commodity data are of value to the manufacturer and wholesaler.—
Apparel stores offer present and potential markets for manufacturers and whole-
salers not interested in apparel as well as for those who produce and distribute the
various apparel lines. Costume jewelry and leather goods are sold in consider-
able quantity by certain kinds of apparel stores and may he made a profitable
part of the business, if intensely developed, without interfering with the more
regular apparel lines. Sporting goods, another unrelated line, can be and are
gold in a number of the apparel stores. This merchandise is very readily asso-
ciated with the different lines of sports wear and may be developed by the pro-
ducer thereof without an unnecessary amount of promotional effort. Fre-
guently sales of toilet preparations may be made to apparel customers, especially
in the case of toiletries designed as a part of or an accessory to an ensemble.

The commodity table shown on page 36 furnishes evidence that there are other
commodities for which the apparel stores provide a reasonably substantial present
market with definite promise for future development. The data officially at the
disposal of the bureau, and available for analysis, are necessarily limited to the
facts contained in the retail questionnaire. This questionnaire was confined to
the minimum consistent with securing the mass of necessary basic data. These
necessary limitations preclude any attempt to itemize the innumerable individual
commodity items which have been developed by many of the stores as related
merchandise. However, total sales have been segregated into the major ecom-
modity lines which are sufficiently detailed to enable manufacturers, jobbers,
etc., to effectively gage the possibilities, of any given kind of apparel store or
general store as an outlet, for any given commodity or group of commodities.
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TaBLE 1.—STORES AND SALES, BY STATES AND GEOGRAPHIC DIVISIONS anp
BY S1ze oF Crry

‘ APPAREL GROUP

TOTAI; CITIES OVER 30,000 POPULATION
Per
STATES cont of |[Num- Per
Stores Sales United |[ber of| Stores | Sales cent of
States | cities ain
Qba.
United States, total_ .. 114,296 | 4,240,892, 577 | 10000 || 310 | 71,008 | $3, 299,338,088 | 177,40
NEw ENGLAND. 10,240 | 340,478,804 [ B8.24 || 45 | 6,300 | 208,745,323 | 76.00
Connecticu 2,214 75,768,162 | 179 || 8| 1462 67,678, 235 | 70,12
Maine. ... 992 26,830,504 | 0.63] 2| 218 0,502 343 | 36,75
Massachusetts. 5,330 | 104,415,521 | 4.55 || 20| 3,017 | 10,251 475 | &7 0
New Hampshire. = 592 12,302,056 | 0.32 (| 2| 187 G 231,380 | 39,06
Rbode Island........_.. 768 30,108,926 | 0711 4| 5% 20,001,880 | 8. 65
Vermont—ooooooooom 344 8,868,635 | 0.2 {|oeeeofeeeee| oo
MIDDLE ATLANTIC.....__| 37,018 | 1,458,325,488 | 3430 || 64| 98,897 | 1,964 200,347 | &
New Jersey.. .. ... 5198 | 152480237 | 3.00| 23| 3508| 1w 874, Ja 38 2&
New York.. ... 2,050 | 040,074,354 | 2217 || 92 18,184 | 804 800,846 | 9L gy
Pennsylvania. ... 1,181 | 865,770,807 | 862 20| 6,041| 266610248 | 7580
EA8T NORTH CENTRAL. ... 25,762 | 976,004,685 | 23.02 | 81| 16,671 | 789, 024 o 9
Tilinois - Q100 | 307 TES | 825 | 0| o7a| w6t ony| i
2,647 92,118,532 | 217l 13| 1 256 6L, 804 451 | 67,09
4,645 | 191,163,857 | 45101 15| 5,086 | 1823207 | 827
6,407 | 250,08L,427 | 5900 || 23| 4051 | 109222670 | 7008
2, 963 93,062,083 | 219l 10| 1400 63,012,107 | 68,08
‘WEST NORTH CENTRAL...... 10, 732 353,372, 918 8.83 20| 4,118 212, 784, 025 60. 22
S 2,232 | 66,597,620 | L& 7| 54 20, 298, D1 .
Kansas vam | ow0ums | 0wl 5| 04| inerel| ol
Minnesota_ -0 2,168 | 80,278,400 | Lsof 3 )
Missouri. ... - 2,981 112, 559, 390 2.65 H
Nebrasks. .. 1 1o 34,402,271 | 081 2
North Dakofa. : 381 0,148,647 | 022 |[._.."
outh Dakota_........... 495 1,342,256 | 0.27 |71 5 644, 908
SOUTH ATLANTIC .._......._. 9,088 313, 639, 61 3 ¢ ¢ B
Delaware._ . - 224 8,712, ?72 8 gg J% g ‘i)ig 21'?' ‘%% gig
District of G 684 | a2ernaor | 101|| 1| -ged 42, 874, 491
lorida. ... 1,381 36,002,216 | o8| 5| o7 99 585, 880
Georgis. 114 42,018,668 | 000 5[ s 31, 520, 088
Maryland._ 1496 | 45,543,873 | 107l 3] 1,208 40, 201, 773
North Carol 1,259 38,546,525 | 001 8| 510 21, 562, 144
South Carolina 36 16,110,030 | 038) 2| 61 5,780, 760
Virginta.______ L3382 47,206,167 | 111l §| 7I3 31, 302, 368
West Virginia, 1, 052 35,674,865 | 0.8 || 3| 811 15, 030, 404
EAST SOUTH CENTRAL....___ 3,518 131, 819, 986 3.11 4 5
Alabama_________ o ' 20837 9% | o7l | 3 “;(513 5 333 3%
Kentucky_ | LE2| 428106 | 101( 41| g 081,
Mississippi - 515 14,080,853 | 0,35 2 sg R
TenesseR.. ..o 998 44,168,601 | 104 || 4| 553 33, 662, 473
WEST S0UTE CENTRAL..____ 5,538 212, 4686, 539 2,9
Arkansas 587 1658000 | 6.9 3| % B 804
957 36,021,040 | 0,87 3 o 28, 160, 101
1,136 46,707,61L | L0l 3| 300 20, 353, 880
%858 112,208,138 | 2665 13| 1,57 70, 655, 604
2, 555 84,002,610 | 1.9 ;
294 773072 | 0.1 & o %& g
822 20,768,038 | 0.70 oL g1 g | e
a0 pRas) om _ 031, 78, 08
i Ig: 323; ggg g. 3& 3,981, 248724, 84
15 & 202,81y 0,10 |22 e
70 | T M T v A PR LEEPR e
214 5. 354" 107 o el i
8,936 | 361,601,788 | 8.3 o 210
doso | Sason i | na| B G o3 207,070,027 | - 82,30
L mremam sl 1| 'y %15 558, o 05 80
, 49,030,305 | 118 5| aee 87,676,208 | 75,40
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T4BLE 1.—STORES AND SALES, BY STATES AND GEOGRAPHIC DIVISIONS AND
BY Size¢ oF Crry—Continued

| APPAREYL GROUP—Continued
CITIES 10,000 TO 30,000 POPULA- PLACES UNDER 10,000
TION POPULATION
STATES Per P
Num- er

ber of | Stores Sales | SREOT] goorag Sales eent of

cities State State

total total
-United States, total .. ___.. 645 | 15,886 | $467,075,609 | 11,03 || 27,404 | 8473, 583,880 1117
NEW ENGLAND 84| 2,035 49,448,109 | 14.15 1,854 31,285, 463 8.95
Connecticut 12 426 12,617,338 | 16,65 3% 5,472,589 7.23
Maine 7 239 7,565,562 | 28.20 535 9, 672, 689 36.05

Massachusetts 44 016 | 17,923,002 | 9.22 506 7,240, 144 3.7
New Hampshire 8 188 4,697,169 | 35.08 217 3,463, 507 25,86
Rbode Ysland e e 10 163 2,688, 458 8.93 29 428, 579 1.42
Vermont 3 103 3,955,680 | 44.13 241 5, 007, 955 55.87
MIDDLE ATLANTIC 152 | 4,338 | 118,657,785 8,14 5, 253 85, 381, 356 5,85
33 789 18,048,565 | 11.84 837 11, 536, 919 7.58
471 1,491 42, 257, 390 4.50 1,084 33,016, 618 3.51
72| 2,058 58,351,830 | 15.95 i 2,432 40, 807,819 1116
Easr NORTE CENTRAL. o cevemann 137 | 3,201 95, 874, 335 9.82 || 5,900 a8, 196, 317 10.06
Elu:}Ols [ RUO - 38 789 24, 462, 282 6.99 1,573 26, 384, 925 7.55
Indiana__. 4o 548 | 16,538,179 | 17.95 8 13,775,902 | 1496
Mlghlgan ............. 25 549 15,410, 051 8.08 1,060 17, 540, 579 9.18
[0 O - 36 862 25,548,383 | 10.22 ]| 1,494 25, 260, 465 10.10
‘Wisconsin 17 453 13,915,440 | 14.95 || 1,020 15, 234,446 16.37
WEST NORTH CENTRAL 68 | L,707 58,022,116 | 16.42 4,910 82, 566,777 23,36
Towa. o ocaaes 14 468 15,081,563 | 22.62 || 1,222 22,312,147 33.50
Kansas._. 17 406 13,051,085 | 33.43 712 12, 041,237 30.84
Mipnesota 11 255 8,665,812 1 10.79 899 15, 111,886 18,83
Missouri 11 108 7,272,487 6.46 900 13,684,051 12,18
Nebraska. 6 124 4,636,972 | 13.48 616 10, 405, 661 51,70
North Dakota oceeoceamenen 4 143 5,247,279 | 57.36 238 3, 801, 368 42,64
South Dakota. eevavmmameemoan 5 113 4,086,918 | 36.03 323 4,810,428 {  40.65
BOUTH ATLANTIC. wuueccomcemaeao 57| 1,448 45,608,626 | 14.54 §| 2,621 49, 867, 145 15.90
Delaware - - 76 1, 380, 232 15.84
District of Columbia. ... - SN SRR JR .
Florida. —- - 9 255 6,434,034 | 17.44 429 7,931,393 21.49
10 177 4,936,618 ' 11.75 359 5, 552, 962 13.21
85 2,355, 481 5.17 203 2, 086, 619 6. 58

8! o483 sosL215) 104 37| 7,002 16.72

71 | 1o 1| 2828| 470 10,556,030 29.5

35| 650 | 20,160,661 | 1530 || 1,304 | 94,256,571 | 1840

911 193] 5516759 | 18.49( 28| 3.684,0911 1235

Kentueky oo 9! 1m3| 524850| 1225) 4pé| 8.003,051| 20.79
MISSISSIPDL- — oo - 11| 203| 64004 42950 22| 408,80| 27.23
TTENTIESS08-. .- oo ommm o owemn I 20| 20l5508| 6.80( 65| 7,59,620] 17.19
WEST SOUTE OENTEAL- o oeemeeee | osa| 30,434,061 1432| 2,370 | 43,97,120| 20.70
Atk 71 151| 5369554 3247 350| 6,278,492 37.96
5 06| 3858766 10.45| 9807 4,903,073 | 13.28

151 os7| 707764 | 20,98 540 11,555,938 | 2474

23| 410 1408877 10,18 | 1,101| 21,233,507 1861

191 47| 17,120,785 20.39 || 1,206| 26,682,201 3L78

7133) 3666338 | 4T.37

5 S5 TThE04 %07 | 842 |l 282 | 5032080 | 18.90

2 | Tsgie| omes) 25| 4mLe2| 7235

50 1] sesuari| 4dorl 20| 4924689 3215

1 47| 1,824,615 | 66.38 50 6981 | 33.62

3 52| ooi23ms| 4rer]l 104| 220,41 | 5278

1 16 547000 | 3.8l 43| 274,372 10.62

2 73l o,418098 | 4517 141| 203586 | 5483

5] 1087 32,630,231 | e.o02l 1,806| 31,376,950 8.8

30! 'pos| 10,009,382 | 7.01|| LI77| 2L448T9|  T.58

5| 15| " 535708 | 19.30 5,046,772 | 1817

WaShington - oo oooommmmm o om 10] 34| 7avosie| 147 83| 4L | 07




44 CENSUS OF DISTRIBUTION

TABLE 1.—STORES AND SALES, BY STATES AND Groararaic DIVISIONS AND

BY Size or Crry—Continued

MEN’S AND BOYS’ CLOTHING AND FURNISHINGS STORES

CITIES OVER 30,000 POPULATION

STATES Per cent Per cent
°fstg£g:d Stores Sales of State
total total
United States, total.c..ceuneo-. 100. 00 (| 18,593 | $855, 808, 487 7175
NEW ENGLAND e cmmcmsceae 7.82 || 1,396 | 85,567,007 70. 30-
. Connecticut, 171 328 14, 688, 022 72,10
Maine. 0.79 53 2, 588, 363 27. 87
Massachusetts. . ccaweoocaneaeo- | 4,12 837 41,173, 226 83. 84
New Hampshire.oeeeeoeceeeen. 0.37 44 1,987,314 28. 60
Rhode Island 0. 57 134 5, 820, 082 85. 24
Vermont. .- couecemeccccmacaanas [L4: 35 | P U SUSR
MIDDLE ATLANTIC. 32.80 || 6,565 | 323,766,325 82,77
NOW Jersey-umcmnnammaccememmnnn 3.53 826 33, 465, 029 70. 60
New York 21.18 4,268 | 227,599,917 00. 09
Pennsylvamia. _..ccoommeocooo. ! 8.00| 1,471 62, 701, 379 64. 98
EAsT NORTH CENTRAL 24.65 | 8,935 | 218,833,819 74, 42
HD0IS. - e e mmee e e 8.87 | 1,490 [ 85,068, 423 80. 41
Indiana. 2,43 308 17, 403, 861 60,08
Michigan 4,96 761 | 45,919, 566 77,63
hio 6.11 [ 1,011 53, 250, 966 73.01
Wisconsin 2,28 365 17, 191, 004 03,22
WEsT NORTH CENTRAL 8.81 020 | 46,017,760 44, 63
owa. 2,13 140 9, 253, 720 36.49
Kansas 1.26 67 3, 955, 122 206. 26
Minnesota, 1,89 261 11, 969, 084 53. 08
Missouri 2.06 366 17,708, 765 72.18
Nebraska, 0.77 84 3, 270, 301 36. 54
North Dakota - —cevomecmann 0.29 flocaee. -
South Dakota. . - 0.41 11 766, 768 16, §7
SOUTH ATLANTIC e e e 7.10 || 1,281 57,937, 287 68, 44
Delaware 0.27 2, 597, 681 81. G0
Distriet of Columbia......_... 0.86 181 10, 207,972
Florida 0.77 149 &, 684, 837 62,19
Georgia 0.83 116 0, 828, 611 60. 46
Maryland. ... 1.06 322 10, 702, 319 84, 30
North Carolin 0.89 118 5, 911, 696 5. 47
South Carolina. 0.40 46 1, 937, 288 41,18
Virginia. .. 120 184 9, 237, 740 64,31
‘West Virginia...aeeeeno 0.82 73 4, 739, 143 48,40
EAST SOUTH CENTRAL.ewmes e 3.08 362 22, 351,426 60, 85
Alabama 0. 61 110 5, 032, 882 68,83
Rentucky . coaccme o 110 1 7,973, 664 61,00
Mississippi. ... - 0.38 15 906,176 21,88
Tennesses. . .. - 0.99 120 8, 348, 704 70. 64
WesT SoutrH CENTRAL. . - 5. 25 802 39, 824, 020 63. 58
ey . T, 0.36 22 1,116, 568 26. 06
Louisiana. 0.80 150 7, 569, 337 78,88
Oklahoma 121 78 7, 383, 450 50, 95
A < T 2,88 352 | 28,764,674 69, 27
MOUNTAIN 2.40 207 10, 467, 782 36, 54
Arlzona 0.25 1, 208, 569 3
Colorado. - m oo Q.69 117 4,916, 481 50,83
daho 0,28 em ] —
Montana, 0.44 19 1,175,915 22, 51
Nevada. [ G R NGRS R
New Mexico 0,13 - ——
Utah__ 0.356 51 3, 066, 827 78,90
Wyoming . oo . [ L I O SR MO
PACIFIC 8.00 || 1,366 70, 161, 062 72.713
California. - ememvuimeaeoeoo. 6.00 || 1,062 | 55,283,172 77,19
Oregon. 0.74 80 4, 838, 186 49, 22
Washington . oeeee oo 1.35 224 10, 539, 604 65,73

E—
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TapLe 1.—STORES AND SALES, BY STATES AND (GEOGRAPHIC DIVISIONS AND
BY S1ze or Crry—Continued

MEN’S AND BOYS CLOTHING AND FURNISHINGS §TORES—Continued

CITIES 10,000 TO 30,000 PLACES UNDER 10,000 POPULA-
POPULATION ! TION
STATES \
Per cent Per cent
Stores Sales of State || Stores Sales of State

total total
United States, total. oo oocoeeen 4,005 | $151,775, 457 12.78 ; 7,509 | $185, 140,829 15.52

NEW ENGLAND..oomrremnennacn 461 14, 725, 202 15.79 558 | 1 557 13
Connecticut.... 116 3,822, 031 18.79 87 %% 811 g, (gé
aine. ... 67 2,305, 121 24.55 184 | 4,495,091 47.88
Massachusetts. .. 178 5,110, 253 10.41 130 , 822, 575
New Hampshire. 47 1,447, 583 32.15 83 1,767,422 39.26
Rhode Island. . 31 855, 816 12,53 7 151,838 2,23
38.49 67 1,892,837 61. 51
9.55 | 1,396 | 30,045,068 7.68
11.22 190 3,858,948 9.18
5.30 529 11, 640, 557 4.61
19.94 677 14, 545, 561 15. 08.
11.35 1,735 41,848,178 14,23
8.47 503 11,763, 749 1112
18.26 256 6,273,353 21. 66
9. 55 298 7, 530, 628 12, 82
12.33 438 10, 688, 253 14. 66,
16. 40 240 5,542,195 20. 38

18,77 1,452 38,471,930 36.
19.26 396 | 11,223,313 44,25
32.83 23 6,160, 40,91
14, 56 278 7,207,378 32.36
7.24 208 , 045, 913 20. 58
16,40 166 79 . 06
46. 39 63 1,879,071 53.61
34.74 108 , 442, 49.69
15.44 588 1 13,646,798 16.12
Delaware. ...-----= I EO 25 587, 18.44
District of Colambia. oo oo oo R U FOU
Florida —-eceae--- 58 1,589,371 17.39 83 1,868,218 20. 42
Georgia._ . 47 1, 625, 618 16. 53 61 1,378,115 14.02
Maryland._ 21 812,142 6.40 56 1,168,117 9.21
North Caroling - --cceuneee 54 2, 033, 529 19.08 112 2,712, 145 25. 45
33 1,846, 551 30.25 | 39 920, 597 19.57
4 2, 586, 595 18.01 110 2,539, 726 17.68
71 2, 577,679 26.33 102 2,474,612 25,27
162 5,961, 148 18.23 313 8,421, 750 22.92
45 2, 20.55 | 37 776, 488 10.62
45 1, 571,613 12,04 1| 129 3,507, 089 26.87
58 2,257,824 49, 60 46 1,297, 940 28. 52
13 628,823 5.32 101 , 840, 224 2404
231 9, 460, 906 15.10 847 330 21.35
35 1, 446, 561 33.76 67 1,721, 861 40.18
18 897,493 9.37 57 1,126, 101 11,75
71 3,160,873 21.81 138 3,947, 625 27.24
107 3,955,979 11,53 285 6, 584, 19.20
130 6,107,717 21.34 424 12,056, 536 42,12
IR PR B 50 1,705, 168 56.77
29 1, 049, 506 12,77 86 2,252, 032 7. 40
11 930,779 27.89 82 2, 406, 005 72.11
41 , 903, 1 36.42 83 2,145, 981 41,07
12 470,812 54.08 17 309, 779 45.92
12 645,361 42,57 22 870, 857 57.43
3 148, 182 3.57 40 931, 405 22, 47
22 959, 977 4164 44 1,345,839 58,38
289 12,004, 711 12,44 556 14,303, 14.83
169 6, 713, 200 9.37 399 9, 624, 534 13.44
OregoN. ..o 46 2, 018,406 22.90 ! 88 2,457, 468 7.88
Washington.ceceemmmmmean 74 3,273,015 20.41 | 99 2,221, 682 13. 86

1

1 For number of cities see apparel group table.
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46 CENSUS OF DISTRIBUTION

TABLE 1.—STORES AND SALES, BY STATES AND GEOGRAPHIC DIvIsions ayp
BY S1zs oF Ciry—Continued

FAMILY CLOTHING STORES (MEN’S, WOMEN’S, AND CHILDREN’S)

TOTAL CITIES OVER 30,000 POPULATION!
STATES Per cent Per cent
Stores Sales ofsl'gggsd Stores Sales of Staaa
total total
United States, total ... 10,551 | 8552,863,340 | 100.00 || 5,418 | 8389, 195, 119 70,48
NEW ENGLAND.____. 925 41, 477, 689 7.51 618 | 28, 569, 479 )
Conrnecticut. 154 8,174, 420 1.48 03 6, 080, 761 32 gg
aine._._... 104 4, 496, 953 0.81 27 1, 387, 770 30,88
Massachusetts 481 21, 866, 353 3.96 332 | 17,960, 829 89,14
Rbode popenis Bl yYocwe| os| o] avia| wa
ode Islan , 149, . 4 , 571, 565 .
Vermont. .. 51 1,924, 185 [0 1 | N IR, ?}-?6
Mmlgm ?mn 3, §é2 1?3 ggg 705 3(2). % 2, gog 134, 258, 343 80.89
ew Jersey.. " 330, . 1 11, 534, 372 )
New York.. 1,777 | 110,204,524 |  19.95 || 1,418 | 99, 931, 047 SS o
Pennsylvania 1,072 40, 423, 528 7.32 470 22,792, 924 56.39
EAsT NORTH CE 1,846 | 103,060,367 | 1886 || 1,077 | 77,860,856 75. 56
llincis. ... 515 29, 311, 855 5.31 22, 979, 764 78, 40
Indiana . 244 13,707, 145 2,48 135 | 9,404, 543 60,27
Michigan 363 18, 865, 891 3.41 230 | 14, 444, 295 76, 56
hio_ ... 527 33, 678, 010 6.10 316 | 26,774,063 79, 50
el o G IS AR I T
1429, . 40, 945, 930 7
I 166 7,087, 370 197 41 3,416, 470 @ 22
) 123 5,771, 803 1.05 2| 3,007,402 5211
Minnesota.. 151 12, 252, 434 2,22 63 9, 541, 103 77.87
Missonri : 257 24,169, 240 4.38 142 [ 20,191,537 83,54
R I I I
R ) T3 R SN IR
_Sonth Dakota.__-_ -1 33 660, 041 0.12 7 147,846 25710
SOUTH_ATLANTIC. .o ooooooonn 1,537 60,705,573 |  10.99 508 | 30,132 661 4084
2 1040 83(1) 019 16 1, 430 76.58
423, 86 | 3,423,900 | 100,
188 7,112, 423 1.29 77| 8,724, 256 23.‘3’8
sl oueds| rB| 3| s s
189, . 820, 219 7
269 10, 025, 200 1.81 76 | 4,018, 100 o0
Virginia 240 10, Ii%’ gg? ?gi 13; 5 ZZZ’ i34 n
West Virginia__ .. 251 9, 895, 160 1.78 42! 2014, 539 38 23
EAsi] SoUTE CENTRAL. 679 27, 986, 034 5.07 247 | 15,283, 147 54,61
Alabama. _...._. 159, 8, 075, 311 1.46 49| 4,611,233 57.10
Mistissioy % |  Lanii| Gao|| 5| ngade)  d0.m
--------------------- , 308, . 1 » 204,
o Dommesses 168 9, 456, 325 L7l 92 <15 538, o S ‘112
T —— 835 40, 216, 516 7.98 242 | 19,730, 002 49,06
i 119 3,750, 627 0.68 11 510, 678 13.82
Louisiana. 150 8, 474, 812 1.53 82| 5002 832 .
Qilan 157, 8, 493, 087 1.54 27| 3,237,955 38,11
MoDexss.. o 400, 19,497, 090 3.53 142 | 10,890,130 56. 86
rirong B Sies| o] 4| oo aw
Golorado.. sg ) 553(1): gg gﬁ gg 30| 3,875,350 20
llf}““,f,?:" 23 1,080, 798 018 |\ 9 bar 16.10
Nevada... 1 15,383 0,08 {|ocmmoeefemeacomat oo
L ———— 23 938, 564 0.17 S
Diah_ oo :izg 2, 99%, ggg 0 ?g 15| 72,115,440 70.6
PACwIC . I 450 42,982, 661 7.65 || 265 3558 60 | RS
- , 282, . 2
Satifornia. ..__. 111l uo|  smimem) 6 a7 2§§ Sgmie |  oeo
T — , 263, . 1 1, 538,875 68,00
Washington 66 4,836, 817 0.87 26| 3,661,756 75,71

1For number of cities see apparel group table.
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TaBLE 1.—STORES AND SALES, BY STATES AND GmoGRAPEIC DIVISIONS AND

BY S1z8 or Crry-—Continued

FAMILY CLOTHING STORES (MEN'S, WOMEN’S, AND CHILDREN"S)—-Continued

CITIES 10,000 TO 30,000

PLACES UNDER 10,000

POPULATION POPULATION
STATES
Per cent Per cont
Stores Sales of State || Stores Sales of State

total total
United States, total. _..._..._.__.. 1,544 | 862,810,893 11,84 3, 594 | 3100, 547, 528 18.20
NEW ENGLAND. .ot 215 8,138, 071 19, 62 192 4,772,139 11.50
Connecticut 35 1, 445,878 17.69 26 647,781 7.92
21 1,456, 677 32,39 56 1,852, 506 36,75
99 2,951,733 13. 50 50 953, 791 4.36
22 970, 787 52.01 20 327,177 17,53
471, 338 14.97 3 106, 356 3.37
1 839, 657 43,64 37 1,084, 528 56, 36
375 13,921, 248 8.39 740 17,788, 114 10,72
51 1, 721, 966 11.23 103 2,083,315 13.58
116 4,185,937 3.80 243 6,087, 540 5. 52
Pennsylval 208 8,013, 345 19.82 394 9, 617, 259 23.79
LaAsT NorTH CEN 267 10, 974, 064 10.65 502 14, 2186, 447 13.79
Ilinois. 57 2,077,272 7.09 152 4, 254,819 14.51
Indiana. .. 59 2,715,758 19.81 50 1,496, 844 10.92
Michigan 44 1,808,777 10.06 89 2, 524, 819 13.38
Ohio....-- 79 3,160, 985 9.41 132 3,733,971 11.09
Wisconsinem cmvru-- 28 1,114,272 14.86 79 2, 205, 994 29.42
WEeST NORTE CENTRAL. 118 4,717, 516 8.21 403 11, 766, 168 20,49
OWB o eemmmr e 34 1, 299, 455 18.47 91 2, 321, 445 32.88
Kansas._..... 41 1, 256, 726 21.77 53 , 507, 585 26.12
Minnesota.. - 13 476, 880 3.89 5 2, 234,451 18.24
Missouri- .. 23 1,284, 574 5.32 92 2, 693,129 11.14
Nebraska . - - cacceccamnan ] 2, 881 5.57 45 1, 844, 078 26. 85
North Dakota. SRRSO RSOOSR R (R, 661, 285 100. 00
South Dakota. 17, 000 2,54 25 504, 195 75.36
SOUTH ATLANTIC.. 10, 745, 734 17.70 680 19, 827, 178 32. 66
LIEN 2% - YU (RO PRSI Y 13 245,071 23.42
Florida 1,179,136 186. 58 79 2,209,031 31.08
Georgia. .. 1,339, 825 14. 57 86 2,451,275 . 66
Maryland 546, 695 8.83 41 813, 541 13.15
North Carolina 2,052, 581 20,47 133 3,954,420 39.45
South Carolina. 21 1, 383, 033 36. 96 69 1, 580, 776 42.25
Virginis. - 45 1, 878, 096 18.49 97 3,130, 831 30.85
West Virginia. ..o ooooaemcaeeaee 47 2, 368, 368 24,11 162 5,442, 233 65. 39
EAST SOUTHE CENTRALcmccmcnvcmannn 125 4,718, 516 16. 86 307 7,985,271 28, 53
Alabama. 50 1,763, 998 21.85 80 1,700, 080 21.05
Kentucky. 26 1, 236, 313 17,30 115 2, 681, 500 41.71
Mississippi 3L 909, 27.48 1,194, 931 36,12
Tenr - 18 809, 124 8.56 88 2,108, 760 22.30
‘WesT S0urE CENTRAL. 110 4,757, 257 11.83 483 15, 728, 357 39.11
Arkansas 28 942, 436 25,13 80 2, 207, 515 61,25
Louisiana. 16 28, 138 10. 95 81 2, 453, 842 28.96
[8):4 21570 47 W 30 1, 489, 334 17.30 100 3,787,398 44, 59
Texas. 36 1,417,349 7.21 222 7,189, 602 36.87
MOUNTAINA e nm e e 21 1, 107, 683 8.38 156 5,241,756 30.63
Arizona....... O - — 27 843, 112 54.22
Colorado. - cemmecmmemmce e ccmmen e 6 274,152 5. 44 1,081, 007 20. 67
aho. - - 8 361, 383 100. 00
Montana. . ] 306, 842 28.39 16 599, 907 55. 51
Nevada. oo crsmcmccvccman s 2 125, 750 30.28 9 289, 583 69,72

New MeXiC0 v mmmmemcreancaccannan & 282,939 30.15 18 855, 625 609,
L 72Y « - —— 18 877,183 29.31
WYOmMINg e mccmcrcmmmme e 2 118, 000 18,10 16 533, 956 81.90
PACIFIC. .« oo mmmecem 54 3, 532, 604 8.36 131 3,222, 098 7.62
California 40 2,784, 248 7.91 84 2,071, 386 5.89
Oregon..- 7 427, 589 18.89 14 , 618 13,11
‘Washington 7 320, 767 6. 33 854, 094 17. 68

1 For number of cities see apparel group tables
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CENSUS OF DISTRIBUTION

Tapre 1.—STORES aAND SALEs, BY SraTms AND GEOGRAPHIC DIvVISIons awp

BY Size or Crry—~Continued

WOMEN’S READY-TO-WEAR SPECIALTY STORES

TOTAL CITIES OVER 30,000 POPULATION !
STATES Der cent Per cent
Stores Sales ofsltﬁztsed Stores Sales of State
total total
United States, total. ... ___. 18,258 | 81, 087, 600, 723 100. 00 || 10,869 | $894, 142, 722 82.21
92, 410, 604 8. 50 933 76, 937, 058 83.26
20, 070, 519 1.85 232 | 15, 081, 100 7514
5, 343, 362 0. 49 28 9 612, 243 48,89
53,952, 680 4,96 586 49, 050, 444 20,91
2, 694, 998 0.25 18 1, 407, 432 55. 56
9, 108, 926 8 513% 69 8, 695, 830 95,49
1,242,119 XU | IR S AP
381, 548, 860 35.08 || 4,506 | 338 824,307 28,80
4, 427, 866 3.16 567 27, 842, 948 80, 88
244, 030, 431 22,52 || 8,019 | 227,840, 467 93.02
102, 190, 593 9. 40 980 83, 140, 982 81.36
245, 675, 679 22. 59 2,847 | 212,078, 847 86,32
01,477, 611 8.41 1,147 81, 333, 486 88,91
mimi| Lw| ) wmn ne
Michigan.. , 583, 688 i E , 430, 9. 61
Ohio-.gl.,- 59, 436, 993 5,47 468 52,165, 119 87.78
Wisconsin. ... 389 25, 049, 260 2.30 200 19, 326, 120 77.15
WEST NORTE CENTRAL.. 1,619 87,994, 271 8.09 563 58, 512, 436 66. 50
OWA oo 287 14, 872,970 1.37 66 7,733, 541 52,00
Kansas.._ 248 8,005, 392 0,74 41 . 893, 666 36.15
Minnesota... 240 21, 649, 249 1.89 97 17, 414, 504 80,44
Missouri- 502 28, 551, 097 2. 62 209 24, 062, 669 84.28
Nebraska... 193 9, 490, 738 0,87 39 5,772,327 60. 82
North Dakota.. 64 2, 735, 265 0.25 -
South Dakota. . 85 2, 688, 660 0,25 11 635, 669 23,64
SOUTH ATLANTIC. 1, 577 78, 131, 245 7.18 774 57, 675, 821 73.82
Delaware......... 31 2,033, 470 0,19 18 1, 669, 424 82,10
102 14, 865, 700 1.36 102 14, 865, 700 100. 00
Florida---.ooconnn 346 10, 973, 340 1,01 147 6, 101, 645 §5. 60
Georgia... 191 , 619, 633 0.88
Maryland.. .. 174 10, 303, 489 0,95
North Carolina. 236 8, 581, 590 0,79
South Carolina. 100 3,648, 171 0.34
irginig._ ... 218 9, 890, 000 0.91
West Virginia 179 8, 125, 762 0.78
E4sT SouTE CENTRA 608 31, 584, 409 2,91
Alabama_.._... 137 6, 232, 873 0.58
Kentucky 170 10, 867,908 1.00
Mississipp: 133 4, 140, 528 0.38
Tennessee. . ... 168 10, 343, 103 0.95
‘Wesr SoutE CENT 1,068 50, 805, 239 4,07
Arkansas 138 4,603, 962 0,42
Louisiana.._. 151 7,828, 817 0.72
homa.. 13, 036, 259 1,20
Texas 25, 388, 201 2.33
MOUNTAIN 21, 360, 234 1.96
Arizona. 1, 546, 630 0.14
Colorado. .. 8,091, 287 0.74
aho 1,682, 271 0.15
Montana 3, 358, 049 0.31
evada. 30, 193 0.00
New 1, 244, 125 0.11
Utah._. 3, 337, 360 0.31
‘Wyomin 1,470, 319 0.14
Piarc. .. 08, 090, 152 .02 1, 089 84, 070, 860 85.71
Califor 77,779, 517 7.18 939 08, 992, 158 88,70
Oregon.... 8, 569, 770 0,79 39 5, 698, 301 06. 49
‘Washingto, 11, 740, 865 1.08 111 9, 386, 407 79.95

1 For number of citles see apparel group table.
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TasLe L.—STORES AND SALES, BY STATES AND GEOGRAPHIC DIVISIONS AND
BY S1ZE oF Crry—Continued

WOMEN'S READY-TO-WEAR SPECIALTY STORES—Continued

CITIES 10,000 TO 80,000 POPU- PLACES UNDER 10,000 POPU-
LATION ! LATION
STATES P
or cent Per cent
Stores Sales of State || Stores Sales of State
total total
United States, total_ ... ... 2,926 | 8114, 159, 036 10.50 || 4,458 | 879,293,965 7.29
NEW ENGLAND 309 10, 608, 323 11.48 267 4,865, 223 5.26
Connecticut. 82 3,708,416 18,48 49 1, 280, 994 6.38
Maine. ...._. 28 1,458, 517 27. 30 70 1, 272, 602 23.81 {
Massachusetis. - - 141 3,717,204 6.89 75 1,184,942 2.20 !
New Hampshire. 27 680, 470 25.25 27 517, 096 19,19 :
Rhode Island. . 14 407,096 4.47. 1 4, 000 0.04
Vermont.._.... 17 636, 530 51.25 45 605, 589 48.75
MIDDLE ATLANTIC. 795 28, 541, 456 7.48 821 14, 183,037 3.72
New Jersey- . 163 4, 821, 665 13.42 142 1, 963, 253 5.70
New York.._. 10,912, 641 4. 46 367 6, 177,323 2,52
Pennsylvania. 348 13, 007, 150 12.73 312 6,042, 461 5.91
East Norta CENTRA 513 21, 569, 081 8.78 643 12,027,751 4.90
Tlinois ..o .occane 139 6, 335, 749 6.93 201 , 808, 4,16
Indiapa.... 78 3, 765, 686 18.71 92 1, 538, 929 7.64
Michigan. - 92 3,024,770 6.10 118 2,128,317 4,29
(s J 125 4,903, 0356 8.25 128 2, 368,839 3.99
Wisconsin. . .oonue- 79 38, 539, 841 14.13 104 2,183, 290 8.72
WestT NORTE CENTRAL- 318 16, 864, 434 19.16 748 12,617,401 14,34
OWB - eceemceccmmee 76 4, 203, 468 28. 26 145 2, 935,961 19.74
Xansas... 76 3, 169, 058 39. 59 132 1,942, 668 24.26
Minnesota 49 2, 573, 690 11. 89 94 1, 660, 995 7.67
Missouri. 42 2, 161, 080 7.57 161 2,328, 248 X
Nebragka - - oo ovemmcccamcmccane 22 1,428, 218 15.05 132 2,280, 193 24.13
North Dakota. 28 2,101, 623 76. 83 36 633, 642 23.17
South Dakota. 26 1,227, 297 45. 65 48 825, 694 30,71
SOUTH ATLANTIC 283 10, 619, 259 13. 59 520 9, 836, 165 12.59
Delaware.. - 13 364, 046 17.90
District of Columbia -
Florida 67 2,047,028 18. 66 132 2, 824, 667 25.74
QGeorgia. .. 29 704, 680 7.32 76 862, 815 8.97
Maryland 12 378, 850 3.60 31 534,721 5.14
North Carolina. o ovcoeocummmanen 42 1,474,623 17.18 95 1,827, 063 21.29
South Carolina. 33 1, 556, 182 42. 68 a7 833, 458 17.36
Virginia 44 1, 564, 773 15.82 81 1, 309, 842 13.25
West Virginia . 56 2, 808, 123 35. 66 75 1,478, 553 18.21
EAST SOUTE CENTRAL-coovcoomacaann 130 4,487,774 14.21 278 4,730, 588 14.98
Alabama y - 30 800, 739 12,85 66 800, 102 14,42
Kentucky. 28 1,073,803 9,88 70 1,169, 595 10.76
Mississippi - 48 1,817, 582 43,90 87 1,999, 954 26. 56
Tennes: 24 795, 650 7.69 75 1, 561, 937 15.10
235 9,071, 610 17.85 540 8, 805, 341 .
38 1,765, 8 38.35 85 1,493, 567 32.44
23 1,179, 769 15,07 685 718, 9.18
72 2,017,733 22,38 129 2,462, 154 18.89
102 , 208, 12. 66 261 4,231, 395 16.70
MOUNTAIN. 102 4, 864, 571 22,77 293 5,852, 701 268.47
S E 100 oL VUGN RSP RSSO - 19 572, 447 37.01
Colorado. cmaccmccmmm e m———e 17 686, 646 8.49 85 894, 670 12.29
Idah 11 463, 412 27.55 45 1,218, 859 72,45
30 1,499, 612 44, 86 53 921, 445 .
Nevada.. 10 478, 404 75.93 13 151, 629 24,07
New MexXie0- oo mcaom oo 12 680, 989 54.74 29 563, 136 45. 26
Ut 5 246, 226 7.38 29 569, 318 17.06
17 809, 192 55. 04 40 661, 127 44.96
241 7, 532, 528 7.68 348 6,480, 758 6. 61
172 4,242,224 5.45 224 4, 545, 135 5. 86
31 1,710,810 19.96 81 1,180, 659 13.55
38 1,579,494 13.45 63 774,964 6.60

1 For number of cities see apparel group table.
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TaBLE 1.—StorBs AND SaLEs, BY STATEs AND (EOGRAPHIC DIVISIONS axnp
BY Size or Ciry—Continued

WOMEN'S ACCESSORIES STORES

FOTAL CITIES OVER 30,000 POPULATION !
STATES Per cont Per cent
Stores Sales 0%&%?‘3 Stores Sales of Sta?e
total total
United States, total.__._...._-. 19,971 $392, 842, 191 100. 00 || 183, 867 | 8350, 247, 926 89, 20
NEW ENGLAND oo 1,724 39, 061, 608 9.95 1,174 34, 666, 232 88,75
Counectiout.. 322 8,192 411 200 | T2 8830
BIN. oo e , 787, . 3, 28
Massachusett T e 24, 263, 679 6.18 748 | 23,047,457 33 53
New Hampshire_ . —o..--oooono- 101 1,002, 303 0.28 30 502, 001 45.95
Rhode Island.... 152 3, 248, 540 0.83 122 | 3,104 345 05. 56
_____ 527, 239 I L IO R I
160,187,213 |  40.80 || 6,210°| 151, 35 787 04,45
873 18, 394, 003 4,69 088 | 16,050, 388 87,25
111,328,038 |  28.35 | 4,241 | 208,046, 861 97, 05
30, 464, 272 7.76 || 1,281 | 27,254 738 89, 46
85,516,006 | 21.78 || 3,079 | 75842 112 88,60
34, 805, 499 8.89 || 1,424 | 32,827 §23 94, 08
6, 016, 565 153 | 220 4619610 76,78
17, 130, 854 436 500 | 15,460, 750 90, 30
17,780, 981 453 609 | 15,432 861 86,79
9, 692, 797 247 || 817 7,402 150 77,30
28, 320, 200 7.91 807 | 20,601, 520 73,04
4389, 950 112 80 | 2 533 060 57.71
2, 445, 800 0.62 57| 1,209 885 5L 64
7,922, 106 2,02 179 | 0817, 732 70.75
g470, 62 9,41 311 | 8304 446 88,64
3
Neorth Dakota.—ooomois 222700 84 " 731, 350 Rty . ol I .08
South Dakota___ 106 972, 704 0.24 [ 527,320 5421
Sou'lr)ne l;:‘v'g;:emzc. - 1,372 21, ggg, ggi g go 77@ 18, 298, 269 82, 88
District of Golumbia. 125 4,340, 671 YR | e 100,00
30— s | oamowm| 0w | 105 L7 | o1
Margland. 27| ooidss|  Tor| | aoamm| e
North Carolina 201 2, 174, 661 0. 55 82| 1,562,340 o
South Carolina 82 " 772, 563 0.20 21 " 305, 364 g
VIR oo oo 160 2,972, 520 0.76 85 | 2386 628 o3
West Virginia. ... 128 1, 460, 917 0.37 48 ' 808, 858 B
EAST SOUTH CENTRAL. oo oooooms 9 7, 046, 707 .79 320, o
Alabama.__...... 94 1, 623, 982 0.41 Mol e S 2
Kentucky. I o 2, 368, 057 . 60 b Liora g
Kentucky. , 368, 0. | 1,927 955 81,35
Tor Tommmmmemeeeeeeneaas 3 5, 208, 107 9.18 1o 266, 090 50.40
Wasz A —— 752 13, 815, 201 b 30 | b a0y %2;2 R
r nsas ------------ . t " .
e BlOLmA) AR h| hd) R
, 820, 458 0.72 72| 2240 0d] 79, 67
e — o oaws| RR]OR) Gmm) mw
: , 365, 3 . 473 56,78
Artzona I 308, 37 0.10 15 " 342 714 86,91
Colorad 2 2,088,747 0.52 88| 1,800,042 90,79
Montana. 59 1,057, 184 8' 3'8/
Nevada. . 14 '314) 263 0.08
New Mexico 18 78, 321 0.02
P Wyoming... 20 ?g?: g(l)g 8 ég
ACIFIC_. ... 1,347 31, 349, 769 7.08 (|71 0727|204
& L3070 L 0727( "2, 318, 349 03.52
Oregon '128 o9, ??3 o 433 5 2:13' gg?' 039 gg' 83
W h. t t g p e
ashington. .. JJJ1TTTTTITIT 189 4,603, 703 117 45| 4237, 647 92. 05

! For number of cities see apparel group table.
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TapLE 1.—STORES AND SALES, BY STATES AND GEOGRAPHIC DIVISIONS AND
By Size or Crry—Continued

WOMEN’S ACOCESSORIES STORES-—Continued

C! -
ITIES 10,000 Tﬂ;té g(zvvw FOPULA® |\ p1.ACES UNDER 10,000 POPULATION
STATES
Per cent Per cent
Stores Sales of State || Btores Sales of State
total total
United States, totalo.ooneeeooen 2,998 ( 828,089, 282 6.11 !l 4078 | 318 424,083 4.89
NEW ENGLAND oo een 290 3,002, 967 7. 84 260 1,832, 400 3.41
Connecticut... 52 666, 736 8,14 35 201, 481 3.56
4i06- o venmen 45 617, 844 35. 56 89 341,217 19.64
Massachusetts. 120 018, 745 3.77 59 300, 477 1.24
New Hampshire. 31 331,218 30.32 34 259, 174 23.73
Rhode Islanc.... 26 127,041 3,01 4 17,154 0.53
Vermont....... 18 404, 333 76. 69 39 , 23.31
MIDDLE ATLANTIC. 548 5,949, 382 3.72 565 2, 886, 044 1.80°
New Jersey.. .- 121 1,877,042 10. 21 64 , 473 2.54
New York... 202 2, 019, 004 1.81 217 1, 262,373 114
Pennsylvania.. ... 205 2, 053, 336 8.74 284 1, 156,198 3.80
EAST NORTH CENTRAL. 501 4,902, 689 573 || 1,024 4,771, 835 5.58
1linois. ---v 124 1,224, 720 3.51 223 842, 956 2.41
Indiana.- 81 , 998 9.04 174 853, 050 14.18
Michigan. 78 806, 632 5.24 171 764, 463 4.46
Onio....... 184 1,162, 274 6.54 247 | 1,185,846 6.67
Wisconsin. 84 1,075, 087 11,09 209 1, 125, 580 11.61
WEsr NORTH 317 3, 547, 785 12.52 9836 , 090, 14. 44
oWa.. 89 809, 407 20. 49 241 056, 793 21. 80
Kansas. . 80 739, 901 30.25 142 , 01 18.11
Minnesot 40 451,326 5.70 171 1,153,138 14.55
Missouri 30 404, 694 4.27 206 671, 512 7.
Nebraska. 22 207, 172 12,40 104 443, 080 18,52
North Dakot 36 523,153 71.53 49 208, 208 28, 47
South Dakotfeeecceoceroene- 21 231, 992 23.85 73 213, 392 21. 94
BOUTH ATLANTICcanaccnunanmmnnnn 175 1,787,741 8.14 425 1, 974, 261 8,98
BIAWATO. - e e emecmmmmmemaanmne | mcmcnma|re mamemmm————a|m——————— 16 68, 458 11.31
District 0f COMIIDIA- wmaeemmccamcnlor oo e meermemmmace|mcmm s mamen]|rmmerem|menemmmn e aala s
e S I . 31 245, 288 10, 62 57 287, 353 12. 44
[e X0 G 26 284, 900 8.47 92 389, 525 11. 58
MAaryland. - .cceccmcnacammmaanean 11 86, 054 2,18 32 123, 959 3.13
North Caroling. ...cccemcmmcmnsmen 32 219, 115 10. 08 87 403, 200 18. 54
Bouth Carolinf e cccaomenumnan 29 870,483 47,95 32 06, 718 12.52
AT I A 2] 345, 204 11,61 54 240, 688 8,10
West VIrginif. . ceecaccaccmeracnas 25 236, 697 16. 10 55 364, 362 24.79
EAST SOUTH OENTRAL.coermcramenen 60 517, 668 7.35 220 699, 622 9.93
Alabama. .cmcaana- —— 21 170, 527 10. 50 31 98, 566 6.07
Kentucky... 22 128, 806 5. 44 100 312, 806 13.21
Mississippl..-. 18 143, 620 28. 27 38 108, 387 21.38
TenNesseO. nannwnnn - 74, 625 2.93 51 179, 853 7.07
WesT SouTH CENTRAL. 115 1, 206, 702 8.73 311 1, 314, 821 9, 52
ArKansas. oo eeonen 15 171,132 17.28 51 174,019 17.57
Louisiana. 10 1185, 497 6.48 38 168, 361 9.45
Oklahoma, 41 341,162 12.08 74 232, 355 8,24
e @) et e nE) INGR 23
T, —— ) 3 o
MOUNTAIN, s 3y 893 14 0
32 198, 931 6.29
34 156, 134 48.48
21 102, 704 9.72
3 10, 632 3
Bl k| N
; 20 y
8 7 22, 420 12.35
Pacipiae b . 134 esams| 218
California.. 8d , 690 3,50 72 411,723 1.86 :
Oregon......- 27 204, 742 10. 57 38 181, 109 9. 34 §
‘Washington....... 30 274, 103 5.05 24 92,053 | 2.00

1 For number of cities see apparel group table.



52 CENSUS OF DISTRIBUTION

TABLE 2.—OPERATING LLXPENSES

EMPLOYEES
. . Number | Propri-
EIND OF BUSINESS of stores |  etors A . !
Fulltime| Part time
App&r@lg;qup, total. ... | 114,206 99,613 | 329, 254 74, 876
ities over 30,000 DOPUIBHION .. —oooooeooooocaaoeoes 71,006 | 55766 | 267,324 51, 758
Cities 10,000 to 30,000 population 15, 836 14,167 | 34,241 11,004
Places under 10,000 population 27: 404 29, 680 27, 689 12,024
Men's and boys® clothing snd furnishings.........._.._.._. 28,197 | 26,354 | 67,361 17,908
Cities over 36,000 population. .coo oo oocmeeacaaae 16,593 | 13,608 | 50,607 11, 769
Cities 10,000 to 30,000 papulation 4,: 005 4,037 8,105 2,709
Places under 10,000 population 7,599 8,709 8: 649 3,430
Family clothing stores, men's, women's and children’s__... 10, 551 9,345 | 43,555 9,397
Cities gver 30,000 population .- 5,411 4,324 32, 434 5,289
Cities 10,000 to 30,000 populstion 1546 1,210] 505 1,548
_ Places under 10,000 papulation 3504 | 3811|6062 2
Women’s read ¥-10-Wear STores. . weecwamsa- 18, 253 15,751 | 100, 791 16, 885
O.ties over 30,000 population 10869 | 8419 | 85409 | 12,207
Cities 10,000 to 30,000 population 2,92 | 2,607| 9,50 2331
_ Places under 16,000 papulation 4 458 4,795 5’ 693 2,257
‘Waomen's scessories stores 19, 671 16,301 | 40,748 9,369
Cities over 30,000 popnlation 13, 667 10, 209 36,176 g, 960
Cities 10,000 1o 36,000 population 2928 | 1,796 | 3006 1,131
Flaces under 10,000 population Lo76| 426 | 147a) 1,278
Other apparel and furnishings stores. . .__..__.______ 18,065 | 13,454 | 27,985 3,522
Cities over 3,000 PODUIBHON. ..o ooooeoeooooooo oo 94271 9.530| 20343( 2644
Cities 10,006 to 30,000 population 1: 547 1: 649 1: 989 "418
@ ofm under 16,000 POPUIAtion  emmeemmoooooo 2,091 2,275 1,653 460
Shoestores.._._.__._..__. 4 24,259 | 18,408 | 48,816 | 17,795
Cities over 36,000 population. _...... TR .- 15,039 9,676 | 38,265 [ 12,799
Cities 10,000 £0 30,000 population. DI Tsese | 2)ses | 6,308 | 2,967
laces nnder 10,000 populstion 5, 586 5, 864 4,158 2,039
General stores. ............
Citles over 30,000 population 10%, 232 12}’ gleg 10;' 2%2 % 2%
Cities 16,000 to 36,000 population 1 018 1' 152 1 596 305
Places under 10,000 population , 101,577 | 118,499 | 102,862 | 30,211
{ieperal merchandise group, total..
Cities over aofm &pulatian.-::.:::‘ """""""""" gi’ 332 g’ 33% s 835 12?' 9%
Cities 10,000 10 30,900 population. ... 7" 7, 465 5117 5$6' 8 79' Z28
 Places under 10,000 popaiation..._____ 1 1 Taa| 3
Dephiaces under 10,000 population....- 12270 SR 25,187 | 23,609 | 78,463 | 33,770
Cities over 30,000 popuiation. .. ) %’ %51) L4l o) faiae
Cities 16,000 to 30,000 population J 01 o uhR ) A
o , ation...._______ITTTTTTT 1,298 407 | 33,648 0,237
Dryes m gﬁu 10,880 population 1,234 559 | 17,672 6, 005
eg ........................ t] t ol
Cities over 30,000 population ... 7" ?5' é% 2,642 £0, 570 15,982
Cities 10,000 to 30,000 population... z B3s | Mo N o
under 16,000 poptlation .77 T , 516 2, 409 11,274 2, 578
Ge mum p i 10,235 10, 987 18, 380 8,159
!)Ce‘:i&ttiess Gver 30,000 pampwufa};én - - 12,855 12,395 38, 957 14, 533
Cities 10,000 to 30,000 population. ... " 3,345 3,300 9,103 2,360
. Places Under 10,000 population %’ % b i Fof A
Variety, 5-and-10, and to-a-dollar stores. .. 1 Pl 28 1005
Cities over 30,000 poy Con . 12,110 7,343 | 128,320 35,297
Cicies 10,600 1o 30.000 populstion... il il mii| %P
Rt 16, 1 d s ",
der 10,000 population......_. _ ___ TTTTTTTTC 8,130 4,822 | 18,752 9, 572

1 Propri ion i . .
A rometors eompensation is computed at same rate paid to full-time employees in the same kind of
“For detailed data on rents see table on p. 22. 4
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PAY ROLL
Pay roll Value of Tota
Total cost per proprietory’ | Lotal wage Wagel All other Total
Sl000f | Parttime | services! cost cost per | ¢Xpenses perating
sales S | (ncluding | 508 DeF
sales reut) 2 $slg? of
es
$505, 352, 285 $11.92
423,61 : $18, 073, 640
47, a4§’ S0 25| s $147, 080, 112 | 8053, 041,307 | g12
Aean T 05| 3ue 03,670 786 | ‘510,282,306 | 15, 40 | so4e, 212, $30.64
12, ggsi 9| 7.20) 288y Salr | Mo 1o.74 | "533, 06, 740 808
340,362 | 1187 iy 44,109, 658 128,645 | 14.20 | 50,104, o7, 69
VLGsyore | mo0| ol 44,100,058 | 107,473,111 | 1404 50104276 | 2478
12,370, 013 o.08 628, 517 6,806,049 | 123, 200, 411 1404 | 177,459, 208 ®e
65, 086, 231 11' 78 693, 886 1]" 757' 150 20, 140, 537 13' o7 138, 363, 644 30. 56
50, 868, 530 |  13.07 1,945,200 | 13,308,817 24127368 | ooy | 191280 2. 28
6,934,349 | 1107 1,183,842 | 7,483,72 78450048 | ires| Aviesn 23 43
7,983 ; 2 300, 44 ,483,720 | 58,352,2 - 78, 656, 336
apZhER) TE Ao wr | Laol | BeigGe| 1m0 Rooeso | 048
madd| af B el Al b 8| s na
L, 626, 8 10.18 570,705 | 17,000,402 | 199, 055, 849 14.95 | 161, 21 24
5 908, 505 9.2 492,147 & i 10a 120, 655, 855 e 61, 526, 931 20, 10
54,501,810 | 1388 424,147 | 4 625,775 14,651,006 | 12,83 137,804, 724 20,01
49, 941, 476 14' 26 2 ];4"11 212 20’ 629, 233 10, 624, 13' 40 16,013, 122 25,98
3, 201, 897 13' 36 1,671, 061 15 030, 817 75,131, 052 19' 13 78’ 709, 085 24, 38
1,358, 440 7. 37 235, 303 1, 720’ 568 685, 572, 203 18' 72 0, 769, 212 87.16
45,001,152 | 2185 233,868 | 3 977,848 4,022,465 | 20,54 64,326, 779 37.00
41, 297, 516 25 58 1,173,615 | 20,819,083 4, 636, 204 2516 é» 040, 7: 37.39
2,526,321 | 18,07 | o8, 0042023 2| LG
1,777,316 15 31 123, 485 1005 doo 57, 842, 782 3ot | 3 353,027 46.84
82 17,787 | 10,10 110,402 | 2,281 825 4,518,313 | 32.81 7,465, 611 46, 56
87, 207, 183 1072 4,332,070 | 28 418 024 4, 059, 140 3406 2,055, 741 47,01
0, 703, 240 Szl So0,dod | 17440083 | 84 am 7iE AR 50, 74
5, 307, 355 & 76 Booe| musce) sesTs| 130 ry 455,003 | 29.39
- 415,524 | 6,896, 00 13,778,677 | 13 861,170 30,23
» 4 12 . 58 13 560 14
i I B B o B! i
phEIE G | 0006 | "2 8 8E i
) ' 99 | 116,524,447 | 228, 508, 18 | 10.47 158 5.37
714
818080245\ 12.71) 2,324,071 49,5 00008 | 0d0| uldeae| 1554
35,000,707 | 18.00 | 18,780,431 g 7,002 | 868,477,838 |  13.48
81, 900, 418 Lol B0l g a0, T2 | 080,507, 489 1.43| 838,012,072 2.1
620, 900, 182 14 93 1203, 530 | 22, 359, 177 570, 754 st %der 28,36
557.65L,203 | 14,74 17,068,136 | 1,771,208 104349, 505 | 1125 | 88, 47,840 5408
'm: 575, 602 11' 01 14, 022, 833 ’()21' 013 622, 761, 480 14,32 ! 182 20. 82
. 558, 272, 276 . 611, 075, 124 2%
763, wa b 804, 340 408, 864 » 272, 1475 | 548 402 8 .36
57, 465, 055 8' 68 1, 225, 957 681' 421 41, 044, 526 12.05 41' 462' 6 29.24
, 236, 872 8' 54 2,967, 682 29, 0‘50' 137 23, 444, 678 10,42 21' 210’ }.58 24,22
12,741,776 | 10,99 1002151 | 15 611,768 86,515 102 | 1304 | 73,757, 40 10.84
0436407 | 774 Noter| Whpial iasi0| I s 2l
45,113, 058 Tl L3804 10, 822, 105 16,357,050 | 1324 | 14,454, 149 25. 85
11,464, 970 SO amaaT) 18 478, 606 30,308,602 |  12.04 14454, 858 25.71
7,963, 307 8. 74 T amae| loak ga) 20 nweas) 24
084, 781 & 20 357,002 | 1,968,021 5,316,826 | 1252 | 13,188,8 20.43
95,361,951 | 1055 1,086,500 | 7,608,210 2928, 0.8 | e bas 2.2
sesan o0 | 10,66 L790 000 | 5247301 " 353, 10.80) S8 20.50
- 100, 609, 26,967, 698 1
03e | 107 | 46T 180 nastiel | jvoaz | IL13 )| 1281804 S
3| 1019 [ 1,000,880 | 3 M| 1 %ig gr| 1088 ool 210
T ) y 4.
| 15| WoLow| e
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TABLE 3.—
[Sales expressed in
170 10 PER | 11 TO 20 PER
TOTAL ALL CASE | 6pNT CREDIT | CENT CREDIT
KIND OF BUSINESS > - = " - - = oz
=] =l =] o (=]
g g g 8| 8|8 8 |8
3 8 g =4 g 5] g 8
&M -« [ < Ay < ~
Apparel group, total:
: D BTIDGT Of SEOFS- - memmeemcemmmee gl 10000 ensidlnonl to.mm 090 488 57
Net S8leS_ oo oo oo ceanen o83, 746,492 100. 0081,790, 088( 47.78($288, 9 7.71\$172, 547! 4. 81
Men’s and boys’ clothing and furnish-
ings stores—
Number of SEOT€S. - ccvumcccmmcuenn 23, 522| 100. 00| 13,788) 58.62( 2,003 12.72] 1,512 O.43
Net sales. cuwommanam peecnmmnmna $1,033, 669( 100.00| $462, 316| 44. 73($106, 067| 10, 26| %68, 922| 6. 67
Men’s and boys’ clothing stores—
Number of St0TeS. . caceeecmmancan 2,771| 100. 00 2,148} 77,52 191) 6.89 83 2,99
Nt 58168, - e cemamae e enm e meae $144,167 100.00] $109, 692 76.10| $10,288 7.14| $3,471 2.41
Men's and boy’s hat stores—
Number of S10X88 . wacweaecccnaan 1,307} 100. 00 1,201} 91.89) 55 4.21 8! 0.61
_ Net sales $30, 485| 100.00|  $35, 134| 88. 08 $2,2170 5,77 $404| 1.02
Men’s furnishings stores
Number of StOres. .--ccceecwnacnn- 7,174| 100, 00 5,363( 74. 62| 849| 11. 83 264| 3.68
N6t SAleS. - oo emannmene $169,407| 100.00{ $124,474| 73.48| $18,318| 10.81| $5,819] 3.44
Men’s clothing and furnishings
es—
12, 270 100. 00 5,086] 41.45| 1,808| 15.47] 1,167 9.43
Net sales $680,610{ 100.00{ $103,016| 28,36| $75, 184! 11.05| $59, 228! 8.70
Family clothing sta
en’s, and children’s—
Number of St0reS.cuuerecccncmemanan 9,071 100. 00| 4,460/ 49, 23 997/ 10, 99 500/ &.51
Net sales. . $501, 517| 100.00{ $153,690| 30.64) $31,382 6.26| $17,304| B8.45
Women’s ready-to-wear specialty .
shops—apparel and accessories—
Number of stores 15, 270/ 100. 00| 0,070( 69.40] 1,506 9.86 726 4.76
Net sales. $986,931| 100.00 $379,837| 38.49| $59,059 5. 98 $38,103; 3.87
- ‘Women’s accessories stores—
b Number of stores. 16, 287! 100. 00 11,905( 73,100 1,427 8.76 502! 3.63
Net sales... $357 925( 100.00f $239,898] 67.02 $18,371/ 5.13) $9, 547 2.67
- Blouse shops—
Number of StOres-coccccaaeaoac- 0| 100. 00 81 80,00 oo e e
Net 58188 namooocmmococaneas $275 100. 00] $201) 78,09 n oo
. Corset and lingerie shops—
Number of 5tOres. ccceuaeeameaas 1,904 100.00 1, 564( 82,14 05| 4. 99 39 2.05
: Net sales. v cvue v occecamcman $40,674{ 100.00{ $32,073| 78.86] $1,644( 4.04| $831 2.04
' Furriers—fur shops—
. Number of St0res- —ceeoceeuaanax 1, 607| 100. 00] 003 52.07 120| 6. 77| 107 5.61
Net saleS- oo ccooooeeoeee $116,209] 100,00 $50,776] 43,60 $3,808] 3.28| $4,219| 3,63
Hosiery shops—
Number 0f SLOTeS oo ocomnecn 1, 572 100. 00, 1,431 81. 03, 68| 4.32 20( 1.27
Net 88188 o aami e $47,407| 100.00| $43,618) 93.01| $1,068 4.15 $869] 1.83
Knit goods shops—
Number of stores. ~c-eocooooooo 340( 100. 00 283| 83.24 24| 7,08 5l 1,47
] B $10, 088) 100. 00 $7,001) 69.40) $1,840| 18.33 $134| 1. 33|
i Millinery stores—
Number of St0res--ccewamamanaan 10, 241) 100, 00 7,384| 72.10] 1,085 10, 59 409| 3. 99,
N . Net sales. - eeomceeeeeanae $137,305] 100.00| $102,201] 74.50] $8,374| 6.10| $3,262 2. 38
; Costume accessories stores (in-
cluding jewelry, bags, and
gloves)—
Number of StOres. - e oo oeueea- 239| 100.00 181 75.73 23| 9.62 9 a.z;,j
o A T $6, 224 100. 00| $3, 421! 85, 40! $600{ 13, 38! $172 3.9
Umbrella shops (including para-
sols and canes)—
Number of stores 74( 100, 00 61 82, 44 3| 4. 05 3| 4.08
Neot sa1e8. oo omcmnmcann $733] 100. 00 $517] 70. 63 $20/ 3.96 $60| 8.18
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CRrEDIT SALES

thousands of dollars]

21 TO 30 PER | 81 TO 40 PER | 41 TO 50 PER | 51 TO 60 PER | 61 TO 70 PER | 71 TO
CENT CREDIT | CENT CREDIT | CENT CREDIT | CENT GREDIT | CENT CREDIT | CEN® OREDIT | OBt gg;}ﬁg
43 > -3 - -~ - -3 - -~ -2 R -~
g g = n = H K|
g |8 8 (8| 2 18! 8 |8 8 |8| B |§| § |8
g 5] g ) g 5] g 5] g 5] g s} g 5]
4 Jal 4 |&] 4 (& < &) < (& &5 |&] & |&
3,005 4.13)  3,483| 3.65)  3,18113.36 1,800| 1.08] 1,532 1.62] 1,343 142 4,253
$188,052) 5. 04] §183, 354 4 59| $104,907| 5 20| $186, 240| 5. 03| $189, 335 5. 06) $171. 851 4. 50| 3375, Snal10. o0
1,330) 5.68| 1,205 5.38|  1,051| 4.47 613) 2. 61 4200 .78 981 1.10 23 112
$75,110| 7.27| $71,734| 6.04] $78,444) 7.50) $50,597) 5.71| $55,736) 5.48 $32, 35| 5.18| $21, 30| 5. 12
70 2. 54 50| 2.13 63| 2.27 36 1.30 31| 1.12 23] 0.8 67] 2.42
$3,456] 2,40\ $2,06( 142 $2,734 1.00| 4,840 3.30 51,148 0.70| $L 600 1.07| 4,099 3. 03
16| 1.22 6| 0.46 8| 0.61 2l 0.15 1l 0.08 11 0.08 9 0.69
g7 250  $215] 0.54 $70/ 0.18|  $106] 0. 27 w2 0.21 9130 0.9¢ %74 059
184) 2.56 168) 2. 20 138 102 71 0.99 52) 0.73 471 0.60 58! 0.81
$4,525 2.67| $4,304| 2.54| $3,884 220\ $2,271| 1.34| §2,240| 1.32 $1,571| 0,93 $2,001] 1.18
{1008 8.00 1,002 8.4 842| 6.86 504| 4,11 336 2.7 210 171 120( 1.05
| 806,150 9.72) $65,160) 9.57) $71,760010.54) 852,371 7.0\ $3,200 7.88) 920,678 46| 814,801 217
] 342) 3.77 290| 3.20 263} 2,90 141] 1.55 14/ 1.26| 176|194  1,780l0.65
$14,663| 2.02{ $26,017| 5.37] $21,046] 4 20| $26,320| 5.25) $33,382) .65 $21,571| 4. 30| $155, 252(30, 06
; 509] .92 602 3. 94 660) 4.32 409! 3.27 a5 3.18] 393 2,571  730| 4.78
| so7,467 5.82 §41,471| 420 $56,518] 5.73 968, 446| 6.04] $75,008) 7.80| $06,744| 0.80| $114, 19111 57
: 453) 2.78 366| 2.25 404/ 2.48 298| 1L.40] 2041 1.25]  201] 124 507| 3.11
| 47,025 221 90,502 2.65 $10,480) 2.03| $6,732) 1.88) $8,003| 225 98,048 2.50| $38, £60)10.75
Jomcmmmmacafamamn 110, 00« mmmwmfmmm e cmmmm e mma [ e | e e 110.00
Jowmnmmmmeafwmman 3 ][R 1] RS IR AR, B $59\21, 45
| 36) 1.80 20| 1. 52 a1 1.63 26| 1.87 22| 1.16 21| 1.10 41 2,15
| se70| 2.14{  §562 1.38]  $636| L.56|  $620| 1.53|  $630| 1.55|  $63s| 156 2,173 5.3¢
: 03| 4.88 66| 3. 46 86| 4. 51 59 3,09 71 8.72 82| 4.80 221111, 59
| $2,862) 2.46) $5,334| 4.50| $5,784) 4.8 $2,070) 2,55 $5,282) 4.55) 6,043 5.20, $29,131/25.07
] 10! 0. 64 15/ 0.96 10] 0. 64 0.32 3] 0.19 5 0.32 5 0.32
| g0 0,10  $443{ 0.04 576 0,16  $152] 0.32)  $34) 0.07]  $113| 024 $44] 0,09
5| 1.47 4118 8| 2,35 - 1] 0.20 3 0.88 1] 0.20 8 1.7
$251) 2,40  $110| 138  $325/ 3.22)  s10| 0.10|  sie4| 1.62) 835/ 0.35  $200 108
) 304] 2.97 247] 2,41 261 2,85 133] 1.30 103 1.01 891 0,87 296 2,21
$3,784) 2.76) - $2,042) 2.14| $3,417) 240 $2,015) 2.12) $1,804) 1.38] - %1,702.1.30] . $6,634) 4.83
‘ 5| 2.00 4 1.67 4 167 2 0.8 0.8 2 0.84 7] 2.03
$68{ 1,30 $87/ 167  $190] 3.64 $45| 0.86 $40 004 sord| 524 §210| 419
............................. 4 5.41 2 2,700 e eememafenee SRR W I
............................. s61] 8,32 $20| 2 73] LIl YT I A




56 CENSUS OF DISTRIBUTION

TaBLE 3.—CrEpIT

i
[Sales expressed in
1 TO 10 PER | 11 TO 20 PER
TOTAL ALL CASH | cgNT CREDIT | CENT CREDIT
KIND GF BUSINESS ) b1 2 = = b1 - 2
= =] 2] =1 = 2] g g
CONR I - N - T - - B -
= =] S
2 & < g2 = | & < | &
A;(;)p%rei gmup,}totgl{—«(‘onémued
ther apparel and {urnishings stores— -
N urx;lrber 0f Stores. ... & 10,470} 100. 00 6,184} 59. 06| 936] 8.94 605] 5.78
o Netsales. ... AR $173,903] 100.00]  $79, 826/ 45.88 $11,764| 6.76] $6,616/ 3.80
hildren’s specialty shops— {
Nummber of S10T€8. vurvemnvrneennnn ; 825 100. 00 633( 76.73 65 7.88] 200 2.42
NeT S818S. - o oo 1 $19,547) 100.00]  $15,588) 79.75, $1,215 6.22)  $307) 1.57
Custom tallors—
Number 6f STOreS . o oo 9, 070! 100, 00 5,182} 57.13 839 9.25 368 6.26
Net sules $138,571] 100.00]  $57,820) 41.73! $10,038] 7.24) $6,017] 4.34
Dl‘ea*makﬂ*'—
umhﬂ- of stores 355|100 00) 195] 54.93 111 3. 10] 14 3.94
$10, 384] 100. 00 $1,942] 18.70, $145 1. 40, $190f 1.83
Infants’ wesr shops— i
Number of stores ! 213 100. 00, 167} 78, 40, 21| 9.86 3 141
INET SRIeS .o o, 325/ 160. 00 $3,301] 76.32] $366| 8.46 $102| 2.36
Mail-order appare] houses— |
Numbier of BOUSeS. «nmremmenenens 7} 100. 00; 21100, 00 oo oo
L. Netsales ... 81, 166/ 100. 06 $1,166/100. 00} - - o e e e
Shoe stores— |
Number of stores, - 19, 855; 100. 00) 14,401) 72,17 2,473| 12.39 958 4. 80
NelSBI8E - e et e e $692,4911 100.00] $474,521) 68, 52| $62, 343| 9.00] $31,065) 4.61
$hoe stores, men’s— :
1, 144! 100.00 1,018 88.99 42 3. 67, 16] 1.40
$51, 742 100.00;  $46,412} 89.70] $1,603] 3,10 8771 1.49
Shee stores, women’s—
Nuruber of stores 1, 4481 100. 00, 1, 148 79.28 590 4. 07] 38 2.62
Net sales $118,898§ 100.00!  $82,214] 69. 15| 85,585 4.70| $5,111] 4.30
Family shoe stores ren’s, wom- |
n's, and children’s— : |
Bw_umber ofstores. ..o ! 17,363; 100. 00} 12,235 70.46, 2,372 13. 66 904/ 5.21
Netsales ... ool i $521,8511 100.00] $345,895| 66.28) $55,155) 10. 57| $26,083| 5.00
i
General merchandise group—total; H
Number of stores 45, 345! 100. 00; 20,080; 64.13f 4,937( 10.89] 2,706 5.97
Net sales 185, 506, 132 100.00$1, 781, 467) 31.83/$320, 264| 5.88 $291, 698 5. 32%’
Departroent stores— |
Number of stores o 3,820 100.00 1, 574 41,20 5.29 370/ 9.69
Netsales. . ..oorencooan. 1$3, 806, 228! 100. 00 4, 14. 58/$198, 158 5.21($219, 641 5.7
With food departments— i
:‘uufl é&mqmg i &mggag 100,00 $161 227 i 339 468 $86 i g'gg
Netsales............. j19, . , 237 17. 5, 4.9 111 9,
Without food department #
Number of & 3,382 100. 00| 1,477) 43.67 172 5.09 328 9.70
Net sales. . $2, 886,330 100.00) $393, 619] 13. 64($152, 823| 5.29/$133, 530 4.63
Dry gowAds stores
Number of stores.. 20, 4420 100, 00, 12,773 62.48)  2,856] 13.97] 1,306 6.39
Net salex $565, 164) 100.00; $273, 776 48. 44| $71, 536| 12. 66| $40,023] 7.08
Geperal merchandise stores
Num { H 10, 614} 100. 00; 5,343 50.34] 1,330 12. 53] 8417 7.92
l”«Et | $442,167; 100.00| $190, 490| 43. 08| $49,464| 11. 18| $35,390] 8. 00
ih Tood departments— [
I\umberoiszoms .......... -l uzi, %l igg% o gﬁ %ggﬁ 197) 9.93 117| 5. gO
esales. . ...oioiooeo , . , .36/ $1 , . 36
‘Wmmm ford departments— i 0) 812,678 10.34 96,520 5
;\ggggsowwes --------------- 5 2‘8}?(1) i%% o 6;.820 55.85 1,133/ 13.13 724 8.39
Netsales. . .ooooommnee .. X X , 726| 51.71! $36, . , .
‘am:y. 5-and-10, and to-adollar $36,856) 11.51) $28,870 9.01
Nnmberofsmres ................... 10, 460! 100,00 9,390} 89.69 549| 5.25 189 1.81
Net sales. ...l | §78Z,573 100.00] $767 345 97.42| $10,706] 1.28| 32,644 0.34
i L
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Sanes—Continued
thousands of dollars]
21 TO 30 PER | 81 TO 40 PER | 41 TO 50 PER | 51 TO 60 PER | 61 TO 70 PER | 71 TO 80 PE VER &
CENT CREDIT CENT CREDIT | CENT CREDIT | CENT CREDIT | CENT CREDIT CEN’? CgEDI]‘:‘ gENT C}gEPIf‘Iﬁ
- - -3 - -
8 |8 8 || 8 |8 B [8| 8 |8 % |§) =z |%
[~ (=}
8 |s| § |8 E 5 § 5| & |s| 8 |s| & |&
< ~ ~ Ay [ 5 Al < | & < 1 &
450| 4. 30! 361/ 3.45 423| 4.04 212} 2.02 180 1.81 226} 2.16 884l 8, 44
$6,515| 3.75] $4,495) 2.58  $5,077) 2.92) $5,602] 3.27| 93,862 2.22| $6,470| 3.72| $43, 676/25.10
19| 2.30 19| 2.80 21| 2.55 10| 1.21 8] 0.97 8l 0.07 22| 2,87
$411] 2,10 $378| 1.93 $362| 1.85)  $212( 1.08]  $171 0.88]  $385| L7i $568( 2.91
416] 4. 59 328 3,62 303 4.33 197) 2.17 181 2.00 208| 2.29 758| 8.86
$5, 710 4.13|  $3,950| 2.85 $4,645( 3.35) $5,412( 3.91] $3,601| 2.66] $6,021| 4.35 $35,240/25. 44
10] 2.82 Bl 1.41 9] 2.54 3] 0.84f- oo 8| 2.25 100(28. 17
$79| 0.76 $45( 0. 43 $70| 0.67 $29| 0.28|-- $00| 0.87| 7, 794[75. 06
5| 2.35 9 422 ) 2| 0.94 2| 0,94 41 1.88
$306] 7.08 $122] 2.82| - o C|.TTo $39! 0.90|-_-_Z_T|LC 324 0,56 $65| 1. 50
725| 3. 63 560] 2.85 380| 1,90 176| 0.88 120} 0. 60 66| 0.33 87| 0.45
$07,273| 3.04| $20,235) 4.22| $23,333( 3.37| $21,483] 3.10 $12,264| 177 $5,193] 0.75| $5,011] 0.72
21 1.84 13 L.14 10| 0.87 8] 0. 52 11 0. 96! 8 0.52 1] 0.09
$808| 1.73 $404] 0,05  $407] 0.70|  $183| 0.35|  $725| 1.40]  $230) 0.44 24! 0. 05
30| 2.49 41| 2.83 37| 2. 56 40| 2.76 27| 187 13| 0,80 9] 0.62
$2,013( 2.45| $2,065| 2.40] $3,884| 3.27| $8,143| 6.85| $5,537| 4.66] $1,077 0.60] $1,469] 1.23
g68| 3.85 515] 2.97] 333| 1.92 130| 0.75 82| 0,47 471 0.27 77 0.44
$23, 487 4.50| $25,770) 4.04) $19,042| 3.66| $13,127) 2.52 $6,002| 1.15| 93,886 0.74] $3,418| 0.65
2,116 4.87]  1,888] 4.18] 1,052 3.64 910] 2.01 708] 1.56 527] 1.18 821} 1.81
$344, 811 6, 16| $410,002| 7.49| $600, 516(10. 80| $864, 041[15. 44| $528, 160| 9.44] $250,102) 4. 63| $162, 981} 2,92
328| 8. 59 334! 8.74 324/ 8. 48| 313) 8.19) 188) 4,92 83l 2.17 104] 2.73
$273, 080| 7.17| $335, 663] 8. 82| $548, 411[14. 41| $821, 254[21. 58| $407, 594{13. 07| $237,392) 6. 24| $120, 171 3.16
34| 7.70 50|11, 42 54/12.33 46(10. 50 44(10. 05 21{ 4.79 20| 4.56
$65,360| 7.11| $58, 050| 6,41 $107, 10118, 17| $262,138[28. 50 $42,641) 4.63| $18,431) 2.0/ $12,405| 1.36
204/ 8.69 284] 8. 40) 270| 7.98 2687 7.89 14| 4.96 62| 1.83 841 2.49
$207, 720| 7. 20| $276, 713| 0. 59| $381, 220(13, 21| $560, 116(10. 37} $454, 953(15, 76| $218, 061| 7. 58| $107, 675 3.73
1,000| 4. 94 875| 4. 28 741( 3,62 300{ 1.47 220{ 108 152| 0.74 210/ 1.03
$38, 022 6.80| $48, 670) 8. 61| $30,918| 6.53| $25,746 4.56) $12,210) 2,16/ $5,702) 1.01) $11,661; 2.06
675| 6.30 508| 5.63 521| 4. 91 277| 2.61 281| 2.65 276( 2. 60, 472] 4.45
$30,680| 6, 94| $32,0065) 7.46| $22,852| 5.17] $16,640 3.77| $17,813) 4.03] $15,622| 3.53) $30,242| 6.8¢
98| 4.94 139] 7. 01 156 7.81 1201 6.0 160] 8. 06 174{ 8.77 301[15.17
35,200) 4.27| $11,198 .20, §$7,108) 5.02) $7,735] 6.3 $11,234{ 9.23) $12,037) 9.80| $23,194/10.07
577} 6.60 459! 5.32 306] 4.24 157 1.82 1921 1.40 102 1.18 171{ 1.98
go5,480| 7.05| $21,767) 6.70| $15,050| 4.8 §$8,014 2.78] $6,579) 2.05 $3,585) 112 §7,048) 2.20
104| 0. 99, 817 0,77 86) 0.63 20! 0.19) 19] 0,18 16| 0.15 35| 0.34
$2,120| 0.27| $1,794 0.28| $1,835| 0,17  $302] 0.05]  $543] 0.07|.  $386 0.05  $008) 0.11




CEXNSUS OF DISTRIBUTION

TABLE 4.—STORES AND SALES

{Sales expressed in

EIND OF BUSINESS

Ayprarel groun
Per cent

, Pereento
Women's reads

©iner apparel a«d furnishing ¢

o Per cent of stores and ssles

Shne '«'Greb.
Per cent

t af stores and sales.. ...

Lrhr—r stores selling apparel and clothing,
Tl
Pe— eent of stores and sales
General stores ..
Per oent of stores and sales.
De,mnmmt SOTER. .o

UT& aean
Per cent of stores and sales,

General merchandise stores..
Per cent of stores and sales. ...

¥ariety, frand-10, and to-a-dollar stores
Per cent of stores and sales

ANNUAL NET |ANNUAL SALES|ANNUAL SALESJANNUAL SALES
SALES EXCEED- | FROM $500,000 | FROM $300,000 | FROM $200,000
ING $1,000,000 | TO $999,999 | TO $489,999 | TO $299,899
Stores| Sales |[Stores| Sales |Stores| Sales |Stores| Sales
k)
211 $470,867| 382 $262 097 6801$255, 584/ 1, 106 $264, 728
0.19 11.10f 0.33 0. 60 6. 03 0. 24
481 B8V, 745! 108 572 296 209, $79 548 316 $75 403
0.17] 7.36; 0.38 6.06] 0.74 1. 12| 6. 32;
47) $124,731 46 $31 614] 78, $29, 604 121} $29, 224
0. 45 22,58, 0.4 5.72] 0.74 5.36) 1.15 5,
95! $227,064 150/$105, 719 204 $7a, 867 342 $82,920
0. 52 20.88! (.82 9.72( 1.12 1. 87 7.62
6 $11, 348 17} $11, 882 40, $14 537 93] $21, 692
0.03 3.02 0. 09 3.03] 0.20 0. 47] 5. 52|
2, $2, 803, $6 62.3 27 $10 195 42] $9,867
0. 02, 1.38 0. 04 0.21 5,03 0.33 4,87
131 816,676 52 $33 961 122 $45,833 192( $43, 622
0,05 .07 0.21 0. 50 5.68 0.79 8. 66
686183, 486, 719, 825/8572, 539| 1, 38318520, 366] 2, 048/$495, 331,
| 0.43] 38, 0. 52| 6.35 0,87 577 129 5,409
i 131 815,739 88| $59 351 280$103 615, 501 $119, 157
@.01 0.61) 0.08 31 4.03] 0.48 4.64
804183, 366, 560! 441 $312 514 615 $232, 392 789 $192, 610
14,31 77. 391 10. 45 7 19| 14. 57 5.34| 18.6 4.43
3 , 175 54| $36,724] 102} $38, 042, 160 $37,876
0.0 0.63 0.211 5.5 0 .74] 0.63]  5.71
Sg , 325 25| $16, 391 51 $19 529 72| $17,170
0 065 2.720 0.20 3.11 0. 56 3.26
88§85, 011} 21718147, 559 335 $126 788 520[$128, 518
| 9. | 1.79f 16. 32 14.02) 4.35) 14.21
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CLASBIFIED BY S1zE OF Business
thousands of dollars]

ANNUAL SALES| ANNUAL SALES |ANNUAL SALES|ANNUAL SALES|ANNUAL SALES{ANNUAL SALES| ANNUAL
FROM $100,000| FROM $50,000 | FROM $30,000 | FROM $20,000 | FROM $10,000 | FROM $5,000 |SALESOF LESS
TO $199,909 TO $99,099 TO $49,099 TO 829,999 TO $19,999 TO 80,999 . | THAN $5,000

Stores| Sales |Stores| Sales |Stores| Sales [Stores; Sales |Stores| Sales

|
Stores% Bales |Stores Sales

.08 14,511 11. 04 14,55

1, 260/$170, 309| 3, 769 $254 958 5,536 $2115'527 ‘143.835'3 susgég4 20'334 $92, 222 T8 2ot 47090
70, : , , 8 , , 31 3169 23152 g,m 7, 240
W47 1498 15.37] | 21.38| 10.63] 17.74 17.16| 091 22.39, .73 1194 g sué;

487] $65,346) 1,658] $111,787) 2,026 $78,319) 1, 588| $38, 589 2, 179 $31,330; 1,231 ,?s 1,000 82, 92.1
4.61 11.83) 15.71 20,24 10.20] 1418 15,05 6.99| 20. 65) 5. 671 11, 67 % 10.33 0

45 5531$6185, 15112, 622 $858, 204 16, 634 $63'{, 54515, 025/$365, 502 23, 308 $335 106 16, 489 $11 861 23, 2861 $58, 245
£

. 2088177, 334) 2, 667 $183, 657, 2, 7883107, 225 2,264 $55, 303 3, 458| $40, 84R) 2, 228 $16, 033’ 2,750 $6,631
7.11  16.31] 14.61 89| 15.28 9. 86} 12, 40 5.00] 18,94 4. 58| 12,921 | 15,12

302) $52, 246 1, 083 $73 807 1,677 $63 663 1,862 $44, 690\ 3, 919, $55, 076 3, ;99, $26 842 7, 083:&16 a42
1.96) 13.81) 5.42 8. 80! 8. 40, 9.320 11.38 19.62) 14.03] 19.02 4 35, 47|

5 6.84

186] $24,107) 547 $37 284 86 $32 793 912| $21, 962! 2,163| $30, 045 2 608 $18, 765, 5, 618‘2%14, 251
139 11.31] 4.14 17.77) 6. 5.61 6,85 10.41 16.38) 14,33 20.68| 9. | 6.95
930,$125, 809| 2, 898] $196, 712 3,746$143,918 3, 560| $86, 727| 5, 275) $76, 585] 3, 364|

83} 15,50 11,95 24.38) 15.44 17.84) 14.68| 10.75 2175 9.49) 13.87, 2.99

g!—‘

o
=5
@
=
£
g
cene
G
5
%
e
oo
8

6, 5963007, 960114, 858 $1, 011, 115120, 36413772, 657120, 232 $487 690! 35, 245 $498,94925 841 $184, 1023() 647 $77, 176
4_ 15; 10.07] 9.36 11. 22| 12. 83 8.5 12 75 41 2 5, 54| 16,28 i 31 0,88
2, 505/$333, 754| 8,463 $566, 228(13, 442$507, 872113, 807 $331 783 24, 66/ $347, 864 18 2583129 22 065 $55, 872
2.41 12.98] 8.13 22. 03 12 81] 19.76] 3 23 13. 53] 1 ! 5 05‘ 21 16! 2,16
%b 53{5 $241,036) 49| 93,662} 15 $590 12 ssov 11 3178 S

5.54 116 0.0 0.36 0.28 0,96 ... 0.02. .. PO N
620 884,60 1, 025 $128, 329 3,1545119,503 3,361 $81 535 0. 14| 885, 51 474 834,03 5358 513, 10
2.44] 12,76 19, 35| 12. 39 02 15,21  12.95| 25,63  12.85 15.76 = 513 20.78, 2.

02
440) $55,290 zsgo $202, 260 2,6525102 067| 1, 063] $48,039| 2,455 $35, 700 1,220, $8,947 1,079! $2,922
262248 38.41) 20.63| 10.38| 15,27] 9.12 10,10, 6.78 949} 176 8.39  0.55

1

3.42 .
1‘341 $189 206 1, 5 $110, 636| 1,101 $42,625 1,089 $26,326] 2, 098] $29, 693 1, 588) $11, 413} 2.%03 85,177
1112 20.93 12 64‘ 12,24 9.09 4.72| 8.99 2,01 17.33]  3.32} 13.1 L 26! Q.57
E -




TaBLEYS.—SToRES AND SALES, BY TyPEs or OrErAaTION AND BY Size or Crry

WOMEN'S READY-TO-WEAR SPECIALTY STORES
[An (x) indicates that the amount must be withheld to aveld disclosure of Individual operations, but it is included in the totals}

‘ ,2-STORE AND 3-STORE INDEPENDENTS
TOTAL SINGLE-STORE INDEPENDENTS & AND LOCAL BRANCH SYSTEMS

SIZE OF CITY Per cont | Per cent Per cent | Per cent Per cont {Per cent of

Stores Not soles of total——| of total— || Stores Net sales | of total— | of total—{ Stores | Net sales |oftotal—| total—

all places | all typos all places | by types all places| bytype

United States, total ..ooooueoan. - 18, 253 | $1, 087, 600, 723 100, 00 100, 00 13, 848 | $633, 741, 066 100. 00 58.27 | 2,118 | 174,009,233 100. 00 18, 00
Cities over 30,000. . 10, 869 804, 142, 722 82,21 100. 00 7,787 | 490, 107, 307 77,34 54.82 | 1,300 | 148,219,044 85.15 168. 68
Cities 10,000 to 30,000 , 920 114, 150, 036 10. 50 100, 00 2,146 :9, 250, 201 12, 51 69, 42 420 18 201 158 10. 46 15,04
Places under 10,000 4,458 79, 208, 008 7. 20 100. 0 3,015 04, 324, 458 10, 16 81,12 308 7, 649, 031 4, 39 9. 66
Neow England..... 1, 609 92, 410, G04 100. 00 100, 00 1, 150 54, 648, 029 100, 00 4t 14 184 17,542, 488 100 18,48
QCities over 30, 33 70, 937, 068 83, 26 100, 00 684 42, .{09, 200 77,89 58, 11 112 15, 510, 871 88. 42 20. 16
Citles 10,000 L() 30,000 300 10, 608, 323 11.48 100, 00 242 8, 242, 685 15.08 77,70 40 1,479, 742 8.44 13,45
Places under 10,000 287 4, 865, 223 8. 26 100, 00 224 4, 006, 135 7.33 82,34 32 651,875 3.14 1. 35
Middle Atlantie.. 0,182 381, 648, 860 100. 00 100, 00 4,834 | 233,884,773 100, 00 81.71 718 52, 310, 838 100. 00 13,71
Cities over 30, 000 4, 566 338, 824, 397 88, 80 100,00 3,481 199 ﬁlﬂ. 480 85. 53 58. 91 550 46, 602, 137 80. 20 13.77
Citles 10,000 to 30, 796 28, 541, 450 7.48 100. 0 626 22 127, 066 49,48 77,53 100 4, 064, 600 777 14,24
Places uuder m.oou 821 4, 183, 037 3.72 100. 060 727 11, 646, 227 4, 99 82. 11 59 584, 201 3.03 11.17
East North Central.. 3, 503 245, 675, 679 100. 00 100. 00 2,446 | 134, 180, 520 100, 00 54, 62 420 42 968, 374 100. 0 17,49
Cities over 30, 000. 2,347 212, 078, 847 86, 32 100, 00 1, 638 110 170, 451 8211 51,95 307 38 083 540 90. 03 18,24
Cities 10,000 to 513 21, 589, 081 8,78 100,00 430 13. 555. 166 10.10 62,84 74 3, 536, 525 8,23 16,40
Plages uuder 10, ()00. 643 12, 027,751 4,90 100. 00 569 10, 450, 912 7.7 80, 89 30 749, 309 1.74 6,23
West North Central 1,619 87,004, 271 100. 00 100. 00 1, 199 48, 373, 780 100, 00 654.97 170 12, 354, 500 100. 00 14. 04
Cities over 30,000. . 563 b8, 612, 436 66, 50 100, 00 383 , 488, 4 60. 90 50. 40 62 7,984, 862 04,63 13. 65
Cities 10,000 to 30,000 318 18, 864, 434 10.1 100. 00 191 9, 271, 400 19.17 54,98 53 2, 730, 696 22,10 16,19
Places under 10,000 748 12, 817,401 14, 34 100, 00 0625 9, 613, 903 19. 87 76,20 65 1, 638, 942 13.27 12,99
South Atlantic. - ...oceruenn 1, 877 78, 131, 245 100, 00 100, 00 1,203 47,061, 753 100. 00 60. 24 172 1, 965, 088 100. 00 15.31
Cities over 30,000. 774 §7, 675, 821 73.82 100. 00 540 32,792, 022 69, 68 56. 86 78 8,371, 533 69,97 14, 51
Qities 10,000 to 30, 283 10, 619, 259 13. 69 100. 00 207 6, 742,97 14,33 03. 50 54 2, 515, 224 21,02 28, 64
Places under 10,000 520 9, 836, 165 12,69 100. 00 458 7, 526, 753 15,99 76. 52 41 1,078,331 9,01 10, 96
East South Central.. 608 31, 584, 408 100. 00 100. 00 406 19, 223, 681 100. 60 60. 87 G5 4, 563, 510 100. 00 14,45
Cities over 30,000. 200 22 306, 047 70. 81 100. 00 112 11,952, 407 62,18 53,44 20 3 353, 807 73, 49 15, 00
Cities 10,000 to 30, 130 .487. 774 14,21 100,00 103 3, 800, 753 18.21 78.01 14 , 773 10. 54 10.71
Places under 10, 000. 278 4, 730, 688 14.98 100. 00 251 3,770, 521 19, 61 79.70 22 728,930 15.97 16, 41
‘West South Central. 1,008 il (), 805, 239 100, 00 100, 00 830 28, 467, 708 100. 00 50. 03 105 7,994, 551 100. 60 15,74
Cities over 30,000.. 203 2, 828, 288 04,62 100. 00 170 14, 651, 426 51.47 44.63 44 5, 803, 636 72,59 17.68
Cities 10,000 to 30,000- 235 9,071, 610 17.85 100. 00 173 6, 273, 952 22, 08 69. 16 37 1, 677, 664 20,99 18, 50
Places under 10,000 540 8, 905, 341 17.53 100. 00 487 7, 542, 330 26, 50 84.70 24 513, 251 0.42 5.76
Mountain. ... 500 21,360,234 | 100.00 { 100.00 411 | 16,570,023 |  100.00 77.57 45 2,204,655 | 100,00 10, 74
Cities over 30,000. . 114 10, 842, 962 50.76 100, 00 76 8,129, 864 49,06 74.98 18 ,400, 928 61.05 12,92
Cities 10,000 to 30,000 102 4, 864, 571 22.77 100. 00 76 3,723,021 22,47 76. 54 10 545, 858 23.79 11.22
Places under 10,000 ................... 203 5, 652, 701 26,47 100. 00 259 4,717,138 28,47 83. 45 17 347, 869 15. 16 6.16
Pacific 1,678 08, 090, 152 100. 00 100. 00 1,309 51, 826, 690 100. 00 52. 84 239 22,074,129 100. 22, 50
Cities over 30,000 .« oo 1,089 84, 076, 866 85,71 100. 00 803 40, 960, 980 79.03 48.72 182 20, 447, 730 92.63 24,32
Oities 10,000 l:o 30,000 24 7,532, 528 7.68 100. 00 189 5,818, 171 11.22 77.20 38 1,170, 076 5. 30 15.53
Places under 10,000 ............... o 348 6, 480, 758 8, 61 100. 00 v &5, 050, 539 9.76 77,93 19 446, 2.07 .04
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LOCAL CHAINS

o

SECTIONAL CHAINS

NATIONAL CHAINS

OTHER TYPES OF OPERATION

Per Per Per Pert Per Pel; Per Per
cent | cent cent | cen cent | cen cent | cent
SIZE OF CITY
I of of of of e of of 7 of of
Stores| Netsales | .y total— Stores| Net sales total— |total— Stores| Net sales total— |total— Stores | Net sales total— |total—
all by all by all by all by
places | types places |types places {types places | types
United States, fotal.__.________________ 692 [$44, 333,556 | 100.00 | 4.08 632 1$110,045,823 | 100. 00 [10.12 590 |$92, 580, 516 | 100.00 | 8.50 373 |$32,829,629; 100.00 | 3.03
Cities 0ver 30,000 .___._.______. 481 | 35,880,247 | 80.93} 4.01 453 (102,015,524 | 52.70 {1L. 41 525 | 89,325,411 | 96.48 | 9.99 233 |28,535,189 | 86.92  3.19
Cities 10,000 to 30,000 ..., 106 | 5,624,558 | 12,691 4.93 104 | 4,482,270 4.07 | 3.93 541 3,029,245 3.27 1 2.65 96 | 3,571,604 | 10.88 | 3.13
Places under 10,000 .______| 105 | 2,828,751 6. 3.57 75| 3,548,029 3.23 | 4.47 11 225, 860 0.25 { 0.28 44 722, 836 2201 0.91
New England — 391 8,532,337 | 100.00 § 9.23 66| 4,994,935 100.00 | 5.41 58 | 6,274,320 | 100.00 | 6.79 12 418,495 | 100.00 | 0.45
Cities over 30,000 .~ ... ——_—___ 26| 8,042,205 | 94.26 | 10.45 52| 4,631,560 | 92.73 | 6.02 51| 6,000,761 | 95.64 | 7.80 8 352,452 | 84.22 | 0.46
Cities 10,000 to 30,000 ... 8 374,735 4.39 | 3.53 8 171, 559 3.43 | 1.62 7 273, 559 4.36 | 2.58 4 66,043 | 15.7% | 0.62
. Places under 10,000 ..o oo 5 115,397 1.35] 2.37 6 191, 816 IR-T N0~ O (RN SR SIS A SO RO AU MR,
Middle Atlentic. . _______._____________ 239 { 11,573,852 { 100.00{ 3.03 155 | 48,215,693 | 100.00 (12,64 167 | 27,920,935 | 100.00 | 7.32 69 { 8,137,699 | 100.00 | 2.13
Cities over 30,000.___.__.__________ 199 | 10,252,649 | 88.58 1 3.03 123 { 47,060,001 ' 97.60 113.89 156 | 27,510,844 | 98.56 | 8.12 48 17,718,196 | 94.78 | 2.28
Cities 10,000 to 30,000 - ..__-.__ 18 706, 710 6.111 2.48 24 8, 405 1.78 1 3.01 10 400, 563 1.44 ] 1.40 17 384,112 4,721 1.34
Places under 10,000 ________.___ 22 614, 403 5,31} 4.33 8 297,197 0.62 | 2,10 1 828 feccmcefaceo 4 40, 391 0.50 | 0.29
East North Central - 207 | 11,413,805 | 100.00 | 4.65 197 | 28,854,202 | 100.00 [11.74 111 | 19,833,412 | 100.00 | 8.07 122 | 8,424,357 | 100.00 | 3.43
Cities over 30,000 166 | 9,693,540 | 84.93 | 4.57 170 | 27,940,493 | 96.83 13.17 85 | 18,362,566 | 92.58 | 8.66 81| 7,222,257 { 85.73| 3.41
Cities 10,000 to 30,000 25| 1,205,109 | 11.35{ 6.00 22 761, 804 2.64 | 3.53 19| 1,320,246 6.70 | 6.16 341,008,231 12.98{ 5.07
laces under 10,000. 16 425,156 3.721 3.53 5 151, 905 0.53 11.26 7 41, 600 0.72 1 1.18 7 108, 869 1.20| 0.61
‘West North Central 52| 3,573,608 | 100.00 | 4.06 79 | 8,063,449 | 100.00 { 9.16 50 | 10,940,802 | 100.00 |12.44 69 | 4,688,132 | 100.00 | 5.383
Cities over 80,000 ._._____.______ 15| 1,690,638 | 47.31 ] 2.89 37 ] 6,164,934 76.46 10,54 43 | 10,547,808 | 96.41 [18.02 13 12,635,726 | 56.22 | 4.50
Cities 10,000 to 30,000. 18| 1,454,745 | 40.71| 8.63 231 1,351,878 | 16.76 | 8.02 4 308, 262 2.83 1 1.83 20 | 1,746,444 | 37.25 | 10.35
Places under 10,000 __.______ 19 428,225 | 11.98 | 3.39 19 546, 6.78 | 4.33 3 83,732 0.76 | 0.66 27 305,962 6.53 | 2.43
South Atlanti 25| 1,182,970 ! 100.00 | 1.51 401 2,017,250 100.00 | 3.73 98 | 10,038,422 | 100.00 |12.85 39 | 4,965,753 | 100.060 | 6.36
Cities over 30,000_.___._.______.____ 8 538, 45.564 | 0.93 20| 1,442,048 | 40.43 | 2.50 04 1 0,693,141 | 96.56 {16.81 35 | 4,838,266 | 97.43 | 839
Gities 10,000 to 30,000... 8 340,913 | 28.82| 3.21 8 575,651 | 19.73 | 5.42 4 345, 281 3.44 1 3.25 2 99, 312 2,001 0.93
Places under 10,000.- 9 303,277 | 25.64| 3.08 12 890,659 | 30,84 1 9.15 | . | .- - 2 28,175 0.57 | 0.29
East South Central... 9 365,288 | 100.00 | 1.16 13 999, 050 | 100.00 | 3.16 40 | 4,918,953 | 100.00 (15.57 15| 1,513,927 | 100.00 { 4.79
Cities over 30,000... 1 (x) (x) EX) 11 956,371 1 95.73 | 4.28 36 ] 4,720,155 | 95.96 |21.10 11 (1,371,038 | 90.56 ( 6.13
Cities 10,000 to 30,000 4 (x) (x) X) 2 42,679 4.27 1 0.95 4 198, 798 4.04 ] 4.43 3 (x) éx) (x)
Places under 10,000 4 153,236 | 41,051 B.24 | fe | R NN SO S 1 (x) x) | (X
West South Central __..ooo._...._____ 46 | 2,526,107 | 100.00 | 4.97 21 | 2,380,858 | 100,00 | 4,69 43 { 7,328,319 { 100.00 {14.42 23 | 2,107,696 | 100. 4,15
Cities over 30,000 . 11 1,056,362 | 41.82 3.22 15| 2,258,034 | 94.88 | 6.88 37| 7,165,783 | 97.65 (21.80 16 | 1,902,147 | 90.25( 5.79
Cities 10,000 t0 30,000 ...o_____ 14 875,587 | 34.66 | 0.65 PR S VR FOR 6 172, 536 2.35 | L.90 b 71,871 3.4 0.79
Places under 10,000__ 21 594,158 | 23.62 | 6.67 6 121,924 5121 137 | .l - ] 2 133,678 6.34{ 1.50
Mountain - 7 178,710 | 100.00 { 0.84 34 | 1,468,107 { 100.00 | 6.87 5 402,992 | 100,00 | 1.89 7 445,747 ( 100.0G0 { 2.09
Cities over 30,000.-.. 1 (x) (x; (x) 9 501,707 | 34,17 | 4.63 5 402,992 | 100.00 | 3.72 5 389,722 | 87.43| 3.59
Cities 10,000 to 30,000.. 2 x) (x x) 13 489,567 | 83.85 |10 07 - on{om oo fomenn 1 (x) gx (X)
Places under 10,000..___.._ 4 83,001 | 46,457 1.47 12 476,833 | 32,48 1 8.43 4 i oooofeccccacafenrann 1 (x) X) (X)
Pacific. e 68 [ 4,986,879 | 100.00 { 5.08 27 1 12,152,270 | 100.00 [12,39 18 | 4,922,361 | 100.00 | 5.02 17 | 2,127,823 | 100.00 | 2.17
Cities over 30,000..._..___. 54| 4,576,026 | 9L.76 ] 5.44 16 { 11,059,385 | 91.01 113.15 18| 4,922,361 | 100.00 | 5.86 16 { 2,110,384 | 99.18 | 2.51
Cities 10,000 to 30,000. 9 299,015 | 6.00] 3.97 4 230,827 | 1,90 { 3.07 |ooemacofacmmnc e 1 17,439 | (.82 0.23
Places under 10,000 ..o _oe.. [ 111,838 2,247 173 7 862, 058 7.09 (13,30 [cccnocfomcmac e JEURSIR N AR, NP
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TaBLE 5.—STOoRES AND SaLEs, BY TypEs oF OperaTiON AND BY Sz oF Crry—Continued
MEN’S AND BOYS' CLOTHING AND FURNISHINGS STORES

) 2-STORE AND 3-STORE INDEPENDENTS
. TOTAL SINGLE-STORE INDEPENDENTS AND LOCAL BRANCH SYSTEMS
SIZE OF CITY Per cent | Per cent Per cent | Per cent Per cent Perocfent
Stores Net sales of total— | of total—| Stores Net sales | of total— | of total—| Stores | Net sales |of total—| ( coh
all places | all types all places | by types all places| by types
United States total. oo $1,192, 722,773 100. 00 100.00 22, 588 | $793, 750, 038 100. 00 66.65 { 2,525 | $135,349, 1564 160. 00 11.36
Cities over 30,000 5, 8086, 4 71,75 100. 00 12,083 | 497,479,027 62. 67 58.13 | 1,849 | 109,541,318 80.93 12, 80
Cities 10,000 to 30,0 151, 775,457 12.73 100. 00 3,466 | 127,962, 605 16.12 84.31 324 15, 042, 628 11.11 9.91
Places under 10,000 185, 140, 829 15. 52 100. 00 7,039 | 168, 308, 406 21.21 $0. 91 352 10, 765, 207 7.96 5.82
New England._ 93, 248, 856 100.00 100.00 1,923 60, 975, 278 100. 00 65. 39 225 12,901, 144 100. 60 13.84
Cities over 30,000 - - oo , 4 65, 839, 963 70. 61 100. 00 1,011 36, 339, 630 59, 60 55.19 161 10, 964, 875 84.99 16. 66
Cities 10,000 to 30,000. 453 14, 442, 336 15.49 100. 00 385 12, 476, 782 20, 46 86. 39 40 1,238, 760 9.59 8. 56
Places under 10, 000 LTI 558 12, 966, 557 13.90 100. 00 527 12, 158, 866 19.94 93.77 24 700, 009 5,42 5.40
Mlddle Atlantlc 9,095 391, 165, 842 100. 00 100. 00 7,055 | 236,000,963 100. 00 60. 36 831 47, 726, 354 100. 00 12,20
323, 766, 325 82.77 100. 00 4,749 | 176,032, 877 74, 56 54.37 683 43, 148, 700 90. 41 13.33
37, 354, 451 9. 55 100. 00 1,002 32, 536, 754 13.78 87.10 81 2, 832, 543 5.93 7,58
Places under 10,000 30, 045, 066 7.68 100. 00 1,304 27, 521, 332 11. 66 91. 60 67 1,745,111 3.66 5,81
East North Central 204, 040, 512 100. 00 100. 00 5,082 | 183,721, 258 100. 00 62. 48 610 29, 726, 205 100. 00 10,11
Cities over 80,000 _ - oo 218, 833, 819 74.43 100. 00 2,764 | 118,030,036 64. 25 53.93 471 23, 987, 344 80. 69 10.96
Cities 10,000 o 30,000. 33, 358, 515 11.34 100. 00 715 28, 024, 794 15,25 84.01 67 3, 638, 145 12.24 10,91
Places under 10,000 . oo ' 41, 848, 178 14,23 100. 00 1,603 37, 666, 428 20. 50 90. 01 72 2,100, 716 7.07 5.02
‘West North Central , 7' 105, 120, 922 100. 060 100. 00 2,383 80, 133, 328 100. 060 76.23 191 9, 258, 857 100. 00 8.81
Cities over 30,000 _ . _________________._ 929 46,917, 760 44,63 100. 00 697 29, 466, 254 36. 77 62. 80 81 4, 532,936 48.96 9. 66
Cities 10,000 to 30,000 416 19,731,232 18.77 100. 60 338 15,824,179 19.75 80. 20 48 2, 602, 580 28.11 13.19
Places under 10,000 . oo 1,452 38,471,930 36.60 100. 60 1,348 34, 842, 895 43. 48 90, 87 62 2,123,331 22,93 5,52
South Atlantic_ . , 177 84, 655, 570 100. 00 100. 00 1,811 69, 152, 769 100. 60 81. 69 214 8, 551, 657 100. 00 10.10
Cities over 80,000 _ . 1,231 57, 037, 287 68. 44 100. 00 951 44, 988,917 65. 06 77.65 158 6, 573, 956 76.88 11.35
Cities 10,000 to 30,000_ 358 13,071,485 15.44 100.00 311 11, 825, 497 16.38 &86. 64 33 1,445, 504 16.90 11.08
Places under 10,000_ .. ___..__ 588 13, 646, 798 16.12 100. 00 549 12, 838, 355 18. 56 94. 08 23 532, 197 6.22 3.90
East South Central 837 36,734,324 100. 00 100.00 710 30, 527, 361 100. 00 83.10 49 3, 058, 257 100. G0 8.33
Cities over 30,000 362 22,351, 426 60.85 100. 00 261 17,073, 676 55.93 76.39 33 2, 353, 538 76.96 10. 53
Cities 10,000 to 30,000. .. 162 5,061, 148 16. 23 100.00 145 5,252, 843 17.21 88.12 12 584,878 19.12 9.81
313 8,421,750 22.92 100. 00 304 , 200, 26. 86 §7.38 4 119,841 3.92 1.42
1,380 62, 665, 265 100.00 100. 60 1,166 48, 909, 186 100. 00 78.05 107 6,081,118 100.00 9.70
602 39, 824,023 63. 55 100. 00 455 E, 939, 162 59.17 72.67 63 4, 512, 805 74.21 13.33
231 , 460, 15.10 100.00 195 7,604, 15. 55 80.38 17 775,477 12.75 8.20
547 13, 380, 330 21.35 100. 00 516 12, 365, 518 25.28 §2.42 27 792, 836 13.04 5.42
761 23, 622, 035 100. 00 100. 00 654 23, 638,750 100.00 82,59 57 2,955, 521 100. 00 10.33
Cmes over 30,000 . 207 10 457 782 36.54 | 100.00 176 8,369,872 35.41 80.03 18 1,019, 687 34. 50 9.75
130 6, 107 717 21,34 100 00 116 5,103, 429 21.59 83. 56 8 6186, 267 20.85 10.09
424 12, 056, 536 42.12 100. 00 362 10, 165, 449 43. 00 84. 3 31 1, 319, 567 44.65 10.94
Pacific. 2,241 , 469, 447 100.00 100. 00 1,804 60, 601, 145 100. 00 62.82 241 15, 080, 041 100.00 15. 64
Cities over 30,000 - .o _.__________ 1,366 70, 161,052 72.73 100. 00 1,027 38, 521, 559 63. 56 54.90 181 12,447,978 82.49 17. 7
Cities 10,000 to 30,000 289 12,004, 711 12.4 100. 00 251 9, 530, 865 15.73 79.39 18 1, 310, 464 8.68 10. 9
Places under 10, 000 ______________________ 586 14, 303, 684 14.83 100. 00 526 12, 548, 721 20. 71 87.73 42 1, 331, 599 8.83 9.31
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LOCAL CHEAINS SECTIONAL CHAINS NATIONAL CHAINS OTHER TYPES OF OPERATION

Per | Per Per | Per Pexrt Pert Pez; Pert
cent { cent cent | cent cent | cen cent | cen
81ZE OF CITY k
of of . ol of . of of ) of of
Stores| Notsales | 01 |¢oeny| Stores| Netsales | ooy oo fStores) Netsales |;op  fiopy | Stores| Net sales | (o1 lotal—
all all by all b a by
places | types places {types places |types places | types
United States, total. oo oo 1,076 1$100,747,737 | 100.00 | 8.45 | 1,022 |$78, 140, 197 | 100.00 | 6. 85 718 ($73,732,213 | 100.00 | 6,18 268 1$11,003,434 | 100.00 | 0.92
Cities over 30,000 ... ... 872 1 92,426,570 | 01.74 | 10.80 871 | 72,014,006 | 93,81 ( 8. 82 700 | 73,316,368 | 99.44 | 8.57 218 110,129,197 | 92.05] 1.18
Citlag 10,000 £0 30,000 ceeceememene 01| 4,474,083 ] 4.44| 2.95| 103 | 3,885 710 | 4.97( 2.56 14 262,184 { 0.36 | 0.17 71 148,267 | 135 0.10
Places under 10,000--...—. ... R 113 | 3,847,104 3.82) 2.08 48 | 1,340,481 L72|0.72 4 153, 661 0.20 | 0.08 43 725, 970 6.60 | 0.39
New England...._ ... . oo 571 3,819,719 | 100.00 ) 4.09 112 | 9,045,327 { 100.00 | 9.70 75| 4,333,508 | 100.00 | 4.65 23 | 2,173,880 | 100.00 { 2.33
Citles over 30,000.. 421 3,331,178 | 87.21; 5.00 97 | 875,711 1 96.75 13.20 73} 4,816,310 | 49.60 | 6.56 201 2136,759{ 98.29 3.25
Cities 10,000 £0 30,000, eeueuennee 10 406,576 | 10.64 | 2.82 15 203,616 | 3.25 | 2.0¢ 1 ,481 | 0.04 [ 0.0L 2 27,121 L2} 019
Placos under 10,000-.. ... mmm—— 5 8L,965( 2.15| 0.83 | .. _fecorioailoan JRTIN PR 1 15,717 | 0.36 | 0.12 1 10,000 [ 0.46 | 0.08
Middle AtlantiC.. . oo 463 | 56,101,703 | 100.00 | 14.30 352 | 25,385,376 | 100.00 | 6.49 258 | 22,574,378 | 100.00 | 6.77 136 | 8,196,978 | 100.00 | 6.82
Qities over 30,000.......... 423 | 54,813,267 | 07.55 | 16,93 | 320 | 24,448,021 | 96.31 ) 7.55 | 255 | 22,453,722 | 99.47 | 6.93 129 | 2,869,738 | 89.76 | ©.89
Cities 10,000 to 30,000... 201 1,073,886 | Lu1| 2.88 20 816,285 | 3.22 ) 2.19 1 23,707 | 0.10 | 0.06 1 71,276 | 223 0.18
Places under 10,000........ 11 304,640 | 0.54 | 1.02 [i 121,070 | 0.47 | 0.40 2 96,940 |  0.43 ] 0.32 6| 255,464 | 8.01( 0.85
Enst North Central. .. 295 | 23,762,388 | 100.00 | 8.08 | 281 26,774,160 | 100.00 | .11 | 179 | 26,907,288 | 100.00 | 4.15 47 | 8,149,213 | 100.00 | 1.07
Citles over 80,000.. 244 | 21,460,425 | 00.92 | 9.80| 239 ( 25,497,119 | 95.23 111.65 ] 175 | 26,758,316 | 99.45 }12.23 421 3,009,579 | 98.42 | 1.42
Cities 10,000 to 30,000 18 918,731 | 8871 2.7 18 428, 034 35 ) 1.88 8 07,077 | 0.40 | 0.32 3 40,834 | 1.30| 0.12
Plaees under 10,000 33 1,382,282 &81| 3.30 24 649, 007 1.55 40, 995 2 800 | 0.28( 0.02
‘West North Central. 89 4,226,442 | 100.00 | 4,02 60 | 8,431,104 3. 7,741,313 5] 820,878 | 100.00 | 0.31
Cities over 30,000 35| 1,708,254 | 42.55] 4.83 51( 3,178,220 7, 675, 918 2] 206,178 | 80.069 | 0.57

Qities 10,000 to 30, 15 usG, 184 | 23.33 1 5.00 9 252, 884 G5, 395

Places under 10,000.. 30 L,442,004 | 83412 375 oo ccemame el 3,700 | 19.31] 0.16
South Atlantle__._._.... 21 770,936 | 100.00 | 0.1 66 | 2 505,010 2, 363, 027 1,222,171 | 100.00 | 1.44
Cities over 30,000-...... 17 65,286 | 86,30 ] 115 50| 2,328 143 2,816, 134 1,064,851 | 87.13 | 1.83
Citles 10,000 to 30,000... 1 (x} (x (x) 11 213, 287 8. . 16, 893 9,036 | 0.74 1 0.07
Placey under 10,000.. 3 x) x (x) 5 53, 630 } 39 |l B 148,084 | 12131 Loy
Tast Bouth Oentral... 17 854,051 | 100.00 ) 2.33 20 553, 833 1, 101, 067 609,155 | 100.00 | 165
Citles over 30,000..... 13 798,062 | 85,20 3.2 18 556, 278 1, 101, 067 537,005 | 88.30 | 2.40
(ties 10,000 to 30,000__ 3 (x) (x) (x) 2 27, 555 -
Places under 10,000. . 1 X 3 J PR S,

1, 627, 827

(x} (X) (x)
14 1,444,863 | 100.00 | 2.31 64 | 4,602,281
1,627, 827

12 1,257,804 8708} 3.18 43 | 3,486,331
2 186,940 | 12094 | Lu7 17 893, 074

Wost South Central...
Cilies over 30,000..
Cities 10,000 to 30,000..

Places under 10,0000 .. oooolewnien U RSRIRI U 4 221,976 -~
Mountain...._...._.. 14 §76,711 | 100.00 § 2.01 15 911, 438 407,722 132,843 | 100.00 .

Cities over 30,000, 4 134,144 | 23.30( 1.28 5 508, B35 400, 277 23,867 18,08 ] 0.2

Clities 10,000 to 30,000 2 235,058 | 40.83 | 385 3 145, 518 7,446 ey I P

2u6, 500 | assv] L7 108,526 KL 97| 0.90
10, 766 | 100.00 | 0. 20

Places under 10,000.. ¥ 7 .
06 | 49,101, 244 | 100,00 } .43 A2 1 4,811,168 1 100.00 | 4.99 34 ] 6, ﬁ(’i(‘;), 083
X

Paeifle. ...

Cities vver 30,000 K2 | R, 230,000 | 90,49 | 1174 491 47158, 248 | 6. 43 | 6,93 43 (x1 x) | (0
Ovitden 10,000 to 30,000.. 11 Hiy, 484 & 4,48 L] (x) {x) (x) 1 (x) U (R, [
B 05| ase| 2R 2 ) & & T x) x) |

Places under 10,000
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TABLE 5.~

~STORES AND

SALES, HY Tyrus

F.\MII Y o I.("I}I]Nt: STORES- MEN'S,

WOMEN'S, AND CHILDREN'S

ar OPERATION AND BY S1ze or Crry—Continued

TOTAL SINGLE-STORE INDEPENDENTN ~-a'mf:p1\;gz Aﬁl‘g}?&‘(‘n SYSTEMS
. >,

SIZE QF CITY Tor cont I‘pr eent Per cent | Per cont Per cent |¥ er:[enn

Stoves Net sales  jof tofal— | of total— | Stores Net sales ol total—J of total— | Stoves | Net sales  |of total—| oy

all places|all ty [m\ all places | by types all places by types

United States, tatal... . 1, 551 355‘-!, -&mi, o 100, ) 1, lﬁ} 7 iH»i $313, 14, 644 100, ) .m 70 926 $Rl, 191, 003 100. 00 11. 0
Citles over 30,000. _ 5,411 389, 105, 464 L 46 LN 3,852 1 146, 977, A 12 83 50. 62 411 2, 680, 863 7. 16,11
Cities 10,000 to 30,000 1, &6 l‘»‘.’, G40, 38 11, 100, ]I L4 14, 601, 920 136 s ¥4 145 7,865, 739 9. 64 1256
Plncas under 10,46 3, htd 100, 547, h2s 18,20 JLEARE ] 3,082 \l), 96:, puis 25, 82 80, 49 237 10, 644, 401 13. 11 10, 59

025 41, 477, 689 T00, () 100, W s 27,154,433 10, 00 G647 100 9, 3, 712 100,00 2171

5168 "X n.%\i, w4 U8, 81 100, 402 17, 310, 770 63,77 . 08 58 7, 284, 901 80, 41 25, 63

X ;120‘2 }; 165, ﬁ?g 1(1). (’;‘.13 im\ 88 167 b, 8]23' 409 21,41 71 27 1, 125:, 517 ltﬁi‘ 2&1( {(2 gl)

Pla nder 10 £ 2 702, 1 1L § . 170 4,023, 245 14,82 84.31 15 183, X 2,92
L{id(l]ecﬁl‘:m%?:{_ :900 b33 165, Y67, 705 T () 100, 10 2,088 &H. 334, 045 100, 00 . 24 228 17, 272, 636 100. 00 10. 41
Qitles over 30,000. . 2, 0u8 134, 25K, 343 S0, 89 100, () 1,683 71, .Silh, 395 76,60 H3. 18 135 13, 042, 983 78.99 19. lg
Cities 10,000 Lo 3[),00(}, . 378 13, 02, 248 R 100, 0 247 6, 431, 618 7,32 40,07 a3 1,045,275 11.26 13.97
Places under 10,000 740 17,788, 114 10,72 100. (0 048 15, um 032 16,18 8192 60 1, 684, 378 9.76 9.47
Fast North Central..._. 1, 846 103, 060, 367 100, 10 1. 00 1,257 59. 1()0. Pril] 100. 00 87,35 159 15, 0890, 508 100. 00 15. 52
Cities over 30,000, ... .. _.ocoieaon 1,077 77, 860, 856 76,06 100,00 G667 41,430, 977 70.10 53.21 112 13, 504, 676 B4,45 1.3
Cities 10,000 to 30,000 . . . oo.o 207 10, 974, 064 10, 65 100, 0 151 5,801, 1 9. 82 52, 86 21 1,110, 192 6. 94 10. 12
Places under 10,000, - o cev oo aoeee 502 14, 216, 447 13.79 100. 00 439 11, 8GR, 192 20. 08 83. 48 26 1,375, 761 8. 61 9. 67
West North Central... 828 57,4240, 623 100, 00 100. 00 443 20,974, 641 100. 00 52,19 74 13,512, 614 100. 00 23.53
Citles over 30,000, . 307 40, 945, 039 7130 100. 00 184 16, 470, 734 54.95 40, 23 44 12, 055, 857 89,22 20,44
Cities 10,000 to 118 '1. 411, 516 8 21 100. 0) ]2 3,309, 833 1104 70. 16 9 362, 423 2,68 7. 68
Places under 10,000 . 403 11,766, 168 20, 49 100. 00 367 10, 104,074 34,01 86. 64 21 1,004,334 8.10 9.30
South Atlantie. .. ... ... 1,537 60, 705, 573 100, 00 100. 1,117 36, 801, 8066 100. 00 60. 62 128 7,419,079 100. 00 12,22
ities over 30,000.._ .. 598 30, 132, 661 49, 64 100. 00 4006 18, 910, 162 45. 65 56.12 56 4,268, 763 b7, b4 14.17
Jitles 10,000 to 30,000. . 250 10,745, 734 17.7 100. 00 161 5, 464, 728 14, BH 50, 85 - 1, 334, 787 17.9% 12,42
Places under 10,000. . .. 68D 10, 827,178 32.066 100. 00 550 14, 426, 976 38. 20 72.76 53 1, 816, 529 24,47 9. 16
East South Central._____ - 679 27, 086, 934 100, 00 100. 00 503 17,004, 967 100. 00 60. 76 60 3,753, 653 100. 00 13.41
Cities over 30,000.. ... M7 15, 283, 147 A 61 100. 00 156 7, 614, 396 44. 78 40, 82 28 2, 505, 832 69, 16 16,99
Cities 10,000 to 30,000.. . 126 4,718, 516 10. 86 100. 00 76 2, 515, 067 14,7 53. 30 15 (46,471 17.22 13,70
laces under N - 307 Ty 085, a1 2853 100, 00 271 6, 875, 504 40.43 86, 10 7 511, 350 13. 62 6. 40

“’Gst South Centml ..... - 835 40, 216, 516 100. 00 100. 00 602 24, 125, 985 100. 00 69,99 89 5, 866, 260 100. 00 14. 59
Cities over 30,000 ... - 242 19, 730, 902 49, 06 100. 00 137 9, 765, 586 40. 48 49. 49 27 2,463, 478 41.99 12,49
Citles 10,000 t.o 30,000. - 110 4, 7567, 267 11. 83 100. 00 74 3,007, 758 12,47 63,22 14 650, 229 11.09 13.67
Places under 10,000 .. 483 15, 728, 367 39,11 100. 00 301 11,352, §41 47.05 72,18 48 2, 752 553 46. 92 17. 50
Mountain. ..o ooooooo- 238 13, 226, 272 100. 00 100. 00 197 9 961 144 100. 00 75. 36 25 1,485,987 100. 00 11,24
QOities over 30,000 .._..._ 6L 6, 876, 833 51.99 100, 00 45 4, 675, 878 46.91 67.99 7 676. 666 45, 54 Q.84
Cities 10,000 to 30,000...._. 21 1,107, 683 8,38 100. 00 18 817, 891 8,21 73.34 1 124,919 8.41 11.28
Places under 10, 000 ...... 156 5, 241, 756 39.63 100. 00 134 4,473, 875 44, 88 85. 356 17 684,402 46. 05 13.06
PaCIAC. oo 450 42, 282, 661 100. 00 100. 00 208 186, 053, 334 100. 00 37.97 63 8, 886, 554 100. 00 16.29
Cities over 30,000. ... 265 35, 527, 958 84. (2 100. 00 152 11, 397,116 70. 99 32.08 45 6,187, 828 89, 85 17,42
Qities 10,000 to 30,000-... &4 3, 532, 604 8.36 100. 00 34 2, 039, 506 12,71 87.73 8 555, 926 8.07 15.74
Places under 10,000 .. weooooeceooae.. 131 , 222, 008 7,621 100.00 112 2 616, 712 16,30 8L.21 10 142, 800 2.08 4.43
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SECTIONAL CHAINS

NATIONAL CHAINS

OTHER TYPES OF OPERATION

Per Per Per Per Per Per Per | Per
SIZE OF CITY cent cent cent | cent cent | cent cent | cent
Stores; Net sales |, otngl—— to(?arl- Stores| Net sales totoag—— tm?afl- Stores| Net sales totoafl— totg[l— Stores| Net sales totoafl—— mg]_
all by all by all by all by
places | types places {types places { types Dlaces | types
443 ($42, 455,815 | 100.00 | 7.69 509 (364, 079,238 | 100.00 {11.60 633 ($44, 204,045 | 100.00 { 8. 00 106 {$6, 906,546 { 100.00 { 1.25
224 | 31,664, T4.58 | 8.131 321 | 56,131,907 | 87.60 {14.42| 435 36,464,123 | 82.49 | 9,37 68 | 5,246,119 | 75.96 | 1.35
90 | 5,808,653 1 13.68 | 0.27 128 1 6,221,341 6.7119.93 176 | 7,018,676 } 15.88 |11.20 4 124,013 1.80( 0.20
129 | 4,982,227 | 11.74| 4.96 60 { 1,723,990 2.69 1172 2 721, 246 1.63 ] 0.71 341,536,414 | 22,24 1.53

New England 19 1,202,832 | 100.00 | 2.90 43| 2,574,576 | 100.00 | 6.21 29 1 1,437,419 | 100.00 | 3.46 5 104,667 { 1060.00 { 0.25
Cities over 30,000.._______________ 12 822, 68.35 1 2.88 281 2,018,820 { 78.411! 7.07 14! 1,030,313} 71.68! 3.61 2 66,767 | 63.79! 0.23
Cities 10,000 to 30,000. H) 367,219 ) 30.531 4.50 12 468,191 | 18.19 | 5.73 13 342,490 | 23.83 } 4.19 3 37,900 | 36.21} 0.48

. Places under 10,000. 2 13,428 1,121 0.28 3 87, 556 3.40 } 1.83 2 64, 616 4491136 | ...

Mldd}e‘ A tlantic. 57 | 5,919,841 | 100.00 | 3.57 154 1 34, 280, 946 | 100.00 {20.65 120 | 11, 568, 564 | 100.00 | 6.987 57 | 3,591,673 | 100.00 | 2.16
C}tges over30,000_..._______________ 361 4,957,039 | 83.74| 3.69 45 | 81,111,234 | 90.76 {23.17 89| 9,887,224 | 85.47 | 7.37 50| 3,263,474 | 90.86 | 2.43
Cities 10,000 to 30,000, - 8 704,701y 11.80 | 5.06 52 , 956, 247 8.62 121.24 35 1,483,401 12.82 |10.66 1 _ ____ -

Places under 10,000 —- 13 258, 101 4,36 1.45 7 213, 465 0.62 ] 1.20 ] 197, 939 171 L11 7 328, 199 9.14| L85

East I)Tprth Central 117 | 7,668,938 | 100,00 | 7.44 130 | 8,350,045 | 100.00 | 8.10 172 | 11,631,365 | 100.00 |11.28 11 319,212 | 100.00 | 0.31
Cities over 30,000_.. 63 | 5,543,426 | 72.28 | 7.12 102 | 7,313,636 | 87.59 | 9.39 127 | 9,914,785 | 85.24 |12.73 3] 162,477 | 50.90( 0.21
Cities 10,000 to 30, 24| 1,358,508 | 17.72{ 12.38 26 064,806 | 11.5518.79 441 1,653,245 | 14.21 {15.07 1 86,113 | 26.98 | 0.78
Places under 10,000 30 767,024 | 10.00 | 5.40 2 71, 513 0.86 | 0.50 1 63, 335 0.55 | 0.45 4 70,622 | 22,121 0.50

‘West North Central 131 1,523,793 | 100.00 | 2.65 38 | 8,457,569 | 100.00 {14.73 50 | 8,275,505 | 100.00 | 5.70 10| 685501 | 100.00 | 1.20
Cgt;es over 30,000-. - 5( 1,060,033 | 70.16 | 2.61 | - 24 7,992,032 94 50 {19.52 34| 2,782,044 | 84.961 6.80 6 575,339 | 83.43( 1.40
Cities 10,000 to 30, - 5 284, 8 18.69 | 6.04 8 299, 3.54 | 6.35 14 461,052 | 14.08 | 9.77 || e |emao
Places under 16,000-.. v ... 3 169,934 | 11.15] L44 6 166,155 | 1.96 | 1.41 2 31,509 [ 0.96 ] 0.27 4 110,162 | 16,07 ( 0.94

South’)\ﬂanhn 78 | 4,118,949 | 100.00 | 6.79 67 | 4,085,000 | 100.00 | 6.73 135 | 7,495,517 | 100.00 {12.35 12 784,173 | 100.00 | 1.29
Cities over 30,000 ..._._._______ 25 1,136,283 | 27.59 | 3.77 28| 2,639,561 { 64.60 | 8.76 82| 5,159,440 | 68.83 |17.12 1 18,452 2.35( 0.06
Cities 10,000 to 30,000 - 13 943,359 | 22 8.78 19 927,228 { 22.69 | 8.63 46 2,075,632 | 27.69 119.32 .\ ____} |
Places under 10,000 - 40| 2,039,307 | 49.51 | 10.29 19 519,201 { 12.71 | 2.62 7 260, 445 3.48 | 1.31 11 765,721 | 97.65 ( 3.86

East Sp}lﬂl Central___ . 26| 1,180,528 | 100.00 | 4.22 421 3,099,344 | 100.00 {11.08 441 2,754,241 1 100.00 | 9.84 4 194,201 | 100.00 | 0.69

Cities over 80,000 ...___________ 10 584,986 | 49.55( 3.83 241 2,352,277 1 75.90 |15.39 24| 2,128,009 | 77.26 |13.92 1 7,647 3.94 7 0.05
Cities 10,000 to 30,000._.___________. 11 9,852 | 87.511 9.39 9 517,068 | 16.68 {10.96 14 597,008 | 21.68 |12.65 |- __}ooooeoommoafemoo e
Places under 10,000 ... ._________ 5 152,690 ) 12.94) 191 9 29, 999 7.42 | 2.88 2 29,174 1.06 | 0.37 3 186,554 | 96.06 { 2.34
‘West South Central 61 ] 3,986,124 | 100.00 | 9.91 23 | 2,354,132 | 100.00 | 5.85 58 | 3,839,015 | 100.00 | 9.55 2 45,000 { 100.00 | 0.11
Oities over 30,000 oo e . 21 ] 2,155,409 | 54.07 | 10.92 91 1,898,352} B0.64 | 9.62 48| 3,448,077 | 80.82 J17.48 oo
Cities 10,000 to0 30,000 ..o ... 1 661,252 | 16,59 | 13.90 2 88, 329 3.75 ) 1.86 9 349, 689 9.11 | 7.35 | RS PR ——
Places under 10,000 ________._____ 20| 1,160,463 | 20.34 .44 12 367,451 | 15,61 ] 2.34 1 41, 249 1.0710.26 2 45,000 | 100.00 | 0.28
Mountain 2 225,138 | 100.00 | 1.70 2 1086, 538 | 100.00 | 0.80 9 304,002 | 100.00 | 2.98 3| 1,047,463 | 100.00 | 7.92
Cities over 30,000 _..._.______.___ 1 (x) (x) (x) 1 x) (x) x) 6 304,020 | 77.39 | 4.44 1 x) (x) {x)
Cities 10,000 t0 30,000 _._.__.__ 1 (x) (x) x) N .- i (x) (x) [ 1 RN (RIS I SN
; under 10,000... .| . - - 1 (X) ) 1 ) 2 (x} (x) | (x) 2 x (x) | x)
P&elﬂg._ — 70 | 16,628, 602 | 100.00 | 39.33 10 770,008 | 100.00 | 1.82 7| 1,808,417 | 100.00 { 4.27 2 134,656 | 100.00 | 0.32
Cities over 30,000 ... ... 511 15,280,150 | 91.88 | 43.01 9 734,448 | 95.37 | 2.07 71 1,808,417 ; 100.00 | 5.09 1 120,000 | 89.12} 0.33
Oities 10,000 t0 30,000~ .. ... i2 037,172 5.64 | 26.53 {-__ RN NN - R ) L (R,
Places under 10,000 ... _.___ 7 12, 2.48 | 12.80 1 35, 650 LN T P 5 O S PUSSINIIII NUNIUR SO 1 14,656 | 10.88 | 0.45
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66 CENSUS OF DISTRIBUTION

TapLE 6A.—APPROXIMATE SALES OF MEN’s WEAR, BY STATES

Taotal of men’s Men’s and Men's and
STATES and boys’ boys’ boys
clothing suits overcoats
United States, total.__...o.cocoo. 82, 814, 840, 412 781, 039, 055 8251, 154, 951
.......................... 198, 357, 610 8 55, 649, 355 19, 890, 876
- 40, 849, 784 . 10, 544, 092 4,261, 851
- 16, 560, 212 . 4,108, 329 1,954, 206
- 108, 898, 824 . 31, 749, 281 10, 577, 339
- 8, 655, 467 . 2, 703, 655 895, 8
o 16, 481, 553 . 4, 807, 636 1,387, 288
....... - 6,911, 770 . 1,736, 362 14, 205
MIDDLE ATLANTIC. .. - 763, 169, 312 . 207, 872, 432 81, 619, 075
New Jersey..--...- e 86, 555, 767 X 25, 063, 303 7,726, 612
New York.. . 438, 753, 571 5. 120, 430, 190 52, 572, 405
PennsyIVania. .o oo cemoemnnen 237, 859, 974 X 62, 378, 939 21, 320, 058
EAST NORTH CENTBAL . ceoooeeeeeem e 660, 950, 179 3 182, 4983, 437 65, 081, 892
TDOIS . - oo o ooeemee e mrm e mm o 249, 289, 551 X 67, 178, 287 22, 860, 649
INAIAN8 e oo oo eeeeee 64,777, 342 . 19, 792,311 5,376, 825
Michigan. - oo 124, 946, 323 4.44 32, 646, 385 16, 208, 900
[0 165, 803, 548 5.89 45, 660, 653 15, 427, 694
Wisconsin. ..oooeoooo 56,131,415 1.99 17, 215,801 , 207,
‘WEST NORTH CENTRAL... 275, 959, 203 g.81 77, 852, 990 25,189, 116
OWB. - e omermeemmme 51, 044, 438 1.81 14, 322, 332 5,461,846
Kansas. ..ccooeun- 31,484, 237 1,12 8,926,052 2,604, 888
Minnesota... 62,112,124 2.21 16, 563,125 4,534, 633
Missouri..- 83, 881, 228 2,98 23,183, 249 7,697,273
Nebraska. o covomooacmmaecmaacrs 25, 567, 189 0.91 7,341,892 3,088, 394
North DaKot8. . .o occeroomooacenae 10, 181, 660 0.36 2, 966, 652 783, 010
South Dakota. . ..coceorooeocoimno 11, 688, 327 0.42 4,099, 688 1,119, 072
SOUTH ATLANTIC. ... 247, 118, 942 8.77 74, 025, 261 17,053, 145
Delaware. ... ..........._. 5,042, 464 0.18 1,163, 697 84, 330
Distriet of Columbia. 21, 885, 635 0.78 6,155,077 1,716, 004,
OridB. - o coocmeeas 22, 736, 609 0.81 7,047, 395 1,247,088
Georgia... 37, 404, 251 1.33 11, 910, 361 2, 399, 457
Maryland. ... 36, 008, 106 1.28 10, 661, 057 2,934, 203
North Carolina.. . 41, 226, 680 1.46 10, 176, 235 2,148,979
South Carolina. - 18, 733, 142 0. 59 5,354, 357 1, 161, 305
Virginia. ... _ 34, 980, 553 1.24 11, 210, 657 2,909, X
West Virginia._. - - 31, 101, 492 110 10, 046, 425 1,852, 654
EasT SOUTH CENTRAL.. - 133, 444, 964 4.73 40, 996, 882 9,042, 378
Alabama_ . - 33, 817, 865 120 10, 658, 913 2, 284,831
Kentucky. . 35, 603, 737 1.26 10, 548, 983 3,448,445
Mississippi. 22, 520, 206 0.80 6, 796, 538 925, 731
._Tennessee........ 41, 503, 156 1.47 12,992, 448 2,383,371
WEST SOUTH CENTEAL. 210, 858, 610 7.49 60, 232, 807 12, 657, 351
25, 062, 678 0.89 8,639, 261 1,108, 376
32, 431, 808 .15 10, 524, 965 1,782, 307
39, 416, 612 1.40 9,755, 612 3,617,473
113, 947, 512 4.05 31,312, 969 6,151, 106
§2, 647, 6 2.94 19, 845, 517 6, 169, 732
9, 860, 269 0.35 1, 649, 395 814, 369
25, 645, 697 0,91 8, 752, 186 , 045,
8,728, 493 0.31 2,058, 345 762, 878
12, 850, 0.46 2, 785, 108 1, 067, 655
2, 628, 250 0.09 , 646 147,014
6,111, 0.22 1, 584,015 407, 500
11,522, 0.41 2, 680, 710 508, 565
5,300, 645 0.19 1, 539, 112 326, 147
242, 433, 969 8.61 62, 570, 374 14, 451, 286
180, 102, 751 6.40 45, 940, 366 9, 628,103
23, 420, 173 0.80 5,519, 351 1, 977, 500
39,011, 045 1.41 11,110, 857 2,845, 674
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TABLE 6A.—APrPROXIMATE SALES oF MEN’s WEAR, BY STATES—Continued

Olthgr mengz
s clothing an
Men s and Men’s and Men’s and furnishings
STATES boys’ fur- boys’ hats boys* (including
nishings and caps shoes men’s
custom
tailoring)
United States, total..._...._.___._ $770,025,483 |  $166,487,621 |  $439,782, 255 3406, 501, 047
NEW ENGLAND oo 57, 834, 470 11, 617, 859 24,938, 003 28, 377, 047
Connectiett o cneeomee 11, 877, 666 1,781, 656 5, 026, 988 7, 5587, 531
AIN@ .+ cnecm o , 450, 759 1,128, 441 2, 605, 809 2,312, 578
Massachusetts - - - ccoeue e 32,791,077 6,822, 124 11,991, 851 14,967, 152
New Hampshire .« ccceemcerommcan.. 2, 195, 451 341, 546 1,474, 300 1,044, 618
Rhode IsIand .« ccccremcvao e 5, 356, 014 1,035,172 2, 451,990 1,443, 453
Vermont...... 1, 363, 503 508, 920 1, 437, 065 1,051, 715
MIDDLE ATLANTIC. 217, 646, 571 47, 070, 678 117 320 225 91, 640, 331
New Jersey - 20, 908, 500 5, 636, 786 13 770 494 8, 449, 982
Now York. 123, 344, 822 28, 232 600 69, 762, 590 44, 410, 964
Pennsylvan 68, 393, 159 13 201 202 33, 787,141 38, 779, 385
EAST NORTH CENTRAL 176,010, 113 36, 788, 899 97, 968, 148 102 606, 590
65, 633, 638 12, 845, 238 37, 167, 614 43, 604, 125
17, 800, 321 3,049,126 , 432, 3! 8, 326, 335
33, 708, 614 6, 537, 464 18, 494, 499 17, 350, 461
48, 410, 723 9, 807, 161 24, 056, 484 25,442, 833
13, 356, 817 3, 649,910 8, 818, 227 7, 882, 836
60, 804, 412 17, 220, 645 46, 331, 698 40, 051, 342
12, 584, 436 2, 788, 365 9, 889, 125 5,998, 334
8, 581, 145 1, 916, 620 4,931,398 4, 524,134
16, 950, 911 3, 430,079 10,012, 428 10, 620, 948
21, 201, 035 6, 210, 161 12, 659, 823 13, 079, 687
5, 857, 170 1, 633, 762 4,516,742 129,
2, 371, 886 503, 343 2, 169, 106 1, 297, 663
2, 257, 829 657,315 2, 153,076 1,401, 347
61, 786, 121 13, 923, 456 43 397 843 36, 933, 116
1, 508, 689 489, 621 733, 088 373,
6, 499, 951 1, 457, 627 2, 662, 348 3, 304, 628
6, 741, 998 1, 270, 408 4 131 793 2,297,927
8, 656, 245 1, 659, 581 7, 374, 699 5,403, 908
9, 989, 781 1, 964, 260 4, 700, 560 b, 458, 245
9, 271, 247 2,421, 827 8, 743, 048 8, 465, 364
3,453, 944 999, 510 3, 610, 919 2,153,107
8, 545, 505 2, 051, 740 5, 685,122 4, 578, 404
‘West Vh‘gima---... 7, 028, 761 1, 608, 882 5, 756, 266 4, 808, 5!
BAST S0UTH CENTRAL. 31, 025, 968 7, 851, 270 29, 504, 936 15, 023, 530
abama. .oovax. 7,831, 220 1, 810, 329 7,996, 216 3, 236, 356
Kentucky. , 607, 2, 458, 640 6, 218, 942 4,321,524
Mississippi 5, 095, 407 1, 343, 803 5, 842, 566 2, 516, 161
TenNessee. -~ --- 9, 492, 13! 2, 238, 498 9,447,212 4, 949, 489
WesT SOUTH CENTRAL, 52, 999, 301 14, 085, 689 35, 569, 691 35, 303, 681
5,103, 035 1, 433, 535 5,367,378 3, 413,093
8, 482, 879 2, 306, 078 5,446, 656 3,798, 833
10, 309, 562 2, 504, 6256 7,326, 596 5,812,744
29, 013, 915 7,761, 451 17, 429, 061 22, 279, 011
23, 662, 443 4,770, 563 14, 400, 838 13, 898, 540
3, 469, 701 814, 245 1, 633, 762 1, 678,797
7, 388, 811 1, 513, 954 3, 805, 612 4,139, 530
809, 8 625, 455 1, 668, 664 1,703, 342
3, 304, 809 606, 444 2,525,910 2, 470, 367
750, 483 174, 008 395, 884 364,215
1,714,799 321, 277 1,180, 755 902, 942
3,408, 921 624, 758 2,373,486 1, 836, 248
1,525, 110 290, 412 8186, 765 803,
79, 355, 994 13, 139 572 30, 249, 873 42, 666,870
2, 308, 632 9 093 26 , 270, 247 32, 862, 137
Oregon - 5,742,728 1, 408, 950 3, 503, 921 4,177,714
‘Washington 11 304 634 2, 637, 356 6, 385, 705 5, 627 019
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TABLE 6B.—APPROXIMATE Sarms oF WoMEN'S RBADY-TO-WEAR AND Acop
SORIES, BY STATES "
Woimexé’s ap-
pareland acces- W ’
sories (except gmen 8 m.l‘d
STATES commodities | Per cent || TUSSES' COBS, | rininery [;neg?{ oy
shown in other ; e ¢ oo
apparel table, dresses orsets e
6-C)
United States, total ... $4, 190, 418, 448 100. 00 {| $1, 655, 572,083 | £349, 167,400 | $481, 934 5o;
* s
New England. - -oooccoooemee- 346,821, 968 3. 28 133,341,807 | 27,412, 804
Connecticat, 62, 674, 202 1.50 25,243,612 | 5 00, 218 & %’ n
Y S— 23, 466, 505 0. 56 10, 262, 867 1, 638, 395 2730, 95
assachusetts 211, 877, 346 5,06 79,575,116 | 16,542,743 | 20311 3
New Hampshire. ... 19, 153, 238 0. 29 £185,200 | 1,272 633 1,604, 7
Rhode Island. ... 28, 957, 755 0. 69 1,470,051 | 2 087,332 5558 o
_ Vermont. ... 7,602, 832 0.18 2,603, 001 822, 04 "7
Middle Atlantic 1,919,245,418 | 29,10 511,340, 644 | 08 Sor e | 1 T
New Jersey- 134, 328, 672 391 40523447 | 9,007,183 | 17 a?%ESZ
ew York.. 714,053,132 | 17.00 318,770, 166 | 59,412 013 | 67179 &6
o FemnsyITaia- 360, 663, 614 8.83 143068031 | 20518621 | 4568
i Gt SEi ag| mub pal
Indiana._... 92, 852, 376 2,21 35 7E8 072 | 7 boroey | EnE
diax , 652, . 5, 788, * 681, 367 ,
Michigan_.._.-2220 172,152, 013 411 67646, 507 | 14, D48, 268 ® T i
Qhio_.. T 253, 078, 854 6. 04 101,883,404 | 21,085,057 | 28815001
West, North Cenral .. 33% 3(7;(1) 8 g 1 1%' éﬁé' 588 32’ ff@ ggﬁ Lo on
‘ —— , 301, L 15 , 636, , 113, 0,
T o 67,810,817 1.62 25,622,003 | 6, 082, o4t | 0o o
41,923,139 1.00 16,360,561 | 3,640, 070 3,730, 667
Mizneso 81,749, 122 1.95 31,458,952 | 7,085, 150 8, 070, 652
Missouri...-_. 134, 013, 954 3,90 51,585,830 | 12,274,910 | 16,070,970
....... 32, 627, 562 0.78 13,437,682 | 2,007,210 3,100,
North Dalota, 12, 053, 635 p . e
South Dalkota____-121_ 111 I 18,114,009 et S | 1,90 o 1, 008 o
Sou%t;]&aﬂnnflo 353, 0, ggé g. ?? 145 ggz{r;, (fgg 32,894’ 176 34, 5§QI %,?Y
¢ 1242, ) 2,335, 557, 032 818] 08
41,312,330 0.99 17,113,723 | 3,470 747 4,487,
38, 004, 419 0.91 15, 416, 54 3202, g oy
51, 276, 340 1.92 18 3(1)2,' o0 | dos 708 B o
56, 027, 813 1.34 22,088 4,704, 322 6, 083,
Margland_ ... " 983, 531 4, 704, 322 , 083, 670
South Careting. . DuGes) Lm)  dmmadr) pamod) dome
ARSI - * s & 4 PIAE ) ¥ g
Virginia...... 50, 324, 380 1.20 20005100 | 4 00 4o e
Virginia-.. , 705,106 | 4, 760, 425 4612, 18)
LSt Visginia. 39, 549, 483 0.04 17,103,003 | 3 060,308 30174, 14
t South Central.._._.__._. 174,847, 303 4.16 00,810,263 | 13,732,622 | 16, 761, 622
Kempuoky oo T wonds| L0 Imumah ) A7enst | 476
Mississippi 30, 650, 874 0.73 12,496,642 | 2, ‘{‘ég 843 o T
e cmSSee . 0 468, 381 1.32 22,010,691 | 4,174, 673 4, 810, 908
5t South C 85, 232, 086 8. 80 106,156,101 | 25,144,208 | 32906, 73
Arkanses. 27,80, 191 0.68 12,654,752 | 2,172, 442 2,900, 074
bt smes b4 LhE) LR s
o , 044, . , 202, 8 4
o Mt g @ due dha
b sl R RER) mm e
T ——— oSS0 | 0.2 | L4TTie|  CORSe00 | o ags ol
Nevada, 14, 837, 766 0.35 6, 087, 380 756, 602 1,958 %8
Nevada. ... 222l 2,928,863 0.07 1, 300, 163 202, 242 311, 200
ew Mexi - i 2 z 012 2, 207, 771 402,042 ,
B —— 5, 684, 233 R %200 S 050 % 008 o
---------------- o d d q
e 300,205, 018 8. 60 132,200,217 | 30,000,360 | 46,075,838
e D omme) b il Ba) dh
B — , 953, . S 520, 401 3, 509, 083
J| 48,655,655 1.16 14,674,440 | 4 632,860 0, 836, 401
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TABLE 6B.—APPROXIMATE SALES OF WoMEN’S READY-TO-WEAR

goriEs, BY SrarEs—Continued
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AND ACCES-

Other women’s
, apparel and
STATES ‘Women's and | Furs and fur | Women's and | accessories,
misses’ hosiery goods misses’ shoes including
women’s cus-
tom tailoring
United States, total ... ..ocooo oo $482, 308, 630 $191, 181, 004 $748, 870, 768 $321, 444, 022
New England. oo 40,807, 170 20, 827, 622 54,791,109 27, 154, 086
Connecticttt... ) 6,085, 248 3, 780, 452 10, 481,712 4, 573,491
aine.__..... - 2,843, 772 970, 886 764, 264 1,247,060
Massachusetts. - - 25, 698, 445 13, 982, 698 32,371,345 17, 395, 321
New Hampshire 1, 830 840 150, 255 2,168, 202 01, 284
Rhode Island... 3, 318 727 1, 643, 400 4, 461,739 2, 466 041
Vermont-... .o oeevo oo 980, 138 209, 633 1,543,847 670,830
Middle Atlantic. . 128, 591, 453 70,927,773 101,497,477 87, 822 347
New Jersey .. cmmmcaccacamemcemmene 17, 306, 510 5,158, 052 26, 361, 964 8 667 823
New York...... 71, 240, 457 48, 428, 896 97,808, 270 52, 115, 783
Pennsylvania._. - 40, 044, 486 17, 340 825 , 329, 243 27,038, 741
East North Central. 108, 393, 630 50, 475 129 172,158, 157 71 770 352
INinois. - evemnen 37, 603, 644 21, 894, 876 61,508, 654 )y 930,
Indiana. 10, 862, 024 4,048,872 17,832, 603 7,220, 964
Michigan 18, 304, 734 9,881,725 31, 602, 511 12, 5680, 811
[0} E T 20, 146, 434 9, 203, 936 44,011, 350 17,433,643
Wisconsin 12, 486, 794 5,445, 720 16, 803, 030 B, 624, 432
West North Central 41,404, 951 15, 246, 408 77, 460, 408 265, 865, 702
OWH._.... 7,087,203 2, 516, 554 15, 464, 4,471,
Kansas.. 5, 026, 029 742,762 8, 233, 566 4,188,
Minnesota 8,670, 887 4,746, 261 16, 853, 809 4, 863,311
Missouric.un.-. 14, 684,116 5,273, 929 24,211, 622 9,012, 571
Nebrasko -« couu-. 3, 336, 420 1,304, 524 6, 551, 508 1, 800, 380
North Dakota._._. - 1,369,971 287,468 2,083, 036 81,
South Dakota. ovaecnooo 1, 250, 235 375, 010 3,162,719 647,990
South Atlantie - 40, 001, 808 8,628, 844 70, 354, 319 31,468, 823
Delaware. - - -coeeocmacenn- - 1,116,768 115, 787 1,432,342 867,117
District of Oolumbm ........... , 264, 830 2, 698, 444 488, 093 2,816, 523
Tlorida &, 047, 287 57, 8: 7,924,352 2,877,672
Georgia. - 6,013, 910 574,360 11, 341, 749 848,9
Maryland. - vocrcecmecccmmcaan——e 6, 370, 998 2,043,783 0, 099, 047 3,787,453
North Carolina 5,713,108 33,426 10, 901, 986 , 824, 847
South Carolina.....- 2,213,053 45, 525, 2, 507, 358
Virginifemoaccaenconcnan- 5, 261, 435 1,472, 467 9, 615, 137 3, 891, 549
West Virginia. 3, 988, 520 887,496 8,026,323 3,207, 336
East South Central. ..o occveacamaaaane 20, 436, 512 2,799, 320 39, 820, 902 11, 477, 062
Alabama 080,773 27, 804 9, 979, 140 3,079,919
Kentucky. —— &, 339, 206 1,038, 332 8, 890, 070 3, 053, 189
MiSSISSIPP e oo aem e , 543, 2, 562 7, 533, 485 1,042,208
Tennessee - 8, 573, 534 1,069, 622 13, 418, 207 3,401, 748
‘West South Central 30, 678, 214 5,046, 031 56, 840, 501 28, 661, 118
rkansas. ... 5 664, 035 497, 465 5, 489, 055 , 588,
LOWSIANA ¢ o e e e e 4,915,719 531,793 8, 858, 058 4, 529, 021
Oklahoma. 6, 216, 494 1,709, 901 10 791 612 5, 676, 274
Texas 16, 981, 966 2, 306, 872 5 700, 16, 867, 465
Mountain 12, 590, 538 3,185, 833 18, 544, 7,112, 141
Arizona. . , 514, 357 64, 6 2,814, 663 5 007,
Colorado. 3, 814, 251 1, 536, 332 6, 998, 8 2,434,134
Idaho.. 1, 566, 720 73, 618 1,706, 583 631, 805
Montana 2 744, 956, 486 2, 489, 902 877,409
365, 269 45,799 490, 319 , 481
68, 1 18,073 1, 060, 638 250, 449
2,871,580 326, 505 ) 441, 1, 785, 526
Wyoming 545,312 169, 320 1,041, 999 262, 279
Pacific_ . 39, 404, 354 13, 993, 954 67, 603, 509 30, 112, 391
[S1:1EE(6) ¢ 41 V0, 28 20, 437 10, 697, 887 51, 640, 881 23 486, 514
Oregon 4, 312 697 , 270, 6, 089, 374 2 245, 255
Washington 6, 162, 220 2,025, 859 9, 893, 254 4,380, 622 }
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TaBLE 6C.—APPROXIMATE SALES OF OTHER APPAREL AND ACCESSORIES, BY

StaTES
Oth R‘tlltljbelf- and

€er ap- . », other foot-
STATES parel and | Per cent Chgg;ﬁn § | Infants’ wear | wear (includ-

accessories ing infants’

shoes)

.............. $341, 377, 264 100.00 || 137,628,635 | 8127, 341, 985 378, 408, 844
..................... 27, 874, 699 8.17 10, 870, 808 11, 165, 056 5,838,835
- 5, 063, 118 1.48 1,502, 688 , 289, , 270,542
- 1, 838, 645 0.54 498, 399 832, 369 507,877
.| 16,758,607 4.91 7,437,160 6, 647, 222 2,674,225
New Hampshlre- P - 1,070,471 0.32 385,103 197, 691 487,677
Rhode Island.. - 2,052, 155 0.60 gSl, 895 1, 003, 596 366, 664
Vermont.__.... - 1, 091, 7 0.32 65, 563 194, 290 531,850
MIDDLE ATLANTIC -1 110, 589,673 32.40 51,281, 879 41, 648, 559 17, 659,235
New Jersey. - i 12,745,142 3.74 5, 786, 673 5,165, 431 1,703,038
63, 186, 812 18.51 30,431,803 23, 857, 927 8, 897,082
34, 657,719 10.15 15, 063, 403 12 625 201 6,969,115
i 79,518,485 23.29 25,104, 923 33, 262 247 21,151,325
-] 30,058,455 8.80 9, 502, 0! 13, 285, 046 7,271,321
- 7, 704,813 2.26 1,503,713 3, 262, 708 2,936,392
ol 18,905,126 4.07 4, 285, 606 5, 660, 113 3,959,407
.| 20,316,952 5.95 7,450, 215 8, 665, 012 4,201,728
- 7, 533, 148 2.21 2,361,301 2, 389, 368 2,782,480
. 29, 510,069 8.64 9,923,476 10, 400, 616 9, 185,977
- 5, 246, 876 154 1,514,894 1,457,904 2,274,078
- 2,947,844 0.86 22, 7 1,051,723 973,391
Minnesota._ - 7, 139,916 2.09 2,045, 216 2,319,185 2,775,515
Missouri.._ - 9, 687, 904 2.84 3, 846,219 4,171, 387 1, 670,208
Nebraska. .. - 2, 67 2, 349 0.78 1,090,783 885,037 696, 529
North Dakota. - 877,985 0.26 246, 217 288, 087 343, 681
South Dakota... - 93/, 195 0.27 257,417 227,293 452, 485
SOUTH ATLANTIC.. | 26,232,128 7.68 10, 269, 827 8,832, 736 7,129, 583
- 686,921 0.20 3 333, 208 150, 665
- 2, 517, 636 0.74 1,047,868 1,278,701 191,087
- 1, 933, 479 0.56 571,583 959, 132 402, 764
- 4, 641,727 1.36 2,063,211 1,238, 780 1,339,736
- 3,764,165 1.10 1,396, 664 1,486,907 0, 594
- 4, 186, 669 1.23 1,567,028 1,107, 238 1,512,403
- 2, 152,302 0.63 925, 752 247,730 978, 820
- 3 3 1.04 1, 528,120 1,169, 820 840,324

. 2, 810, 963 0.82 966, 553 1,011, 220 , 1
-1 13,608,563 3.81 5,112,671 3, 405, 632 4, 485, 260
Alabama 2,711,573 0.80 1, 146,039 587, 978,312
Kentucky........ - , 760, 022 1.10 1,363,224 1,204, 790 1,192,008
Mississippi... - 2, 015,879 0.59 554, 284 507,372 954, 223
- 4, 516, 089 1.32 2,049,124 1,106, 248 1,360,717
-l 21,238,696 6,22 9, 840,951 5,982, 428 5,415,317
- 2, 024,165 0.59 493,014 , 157 930, 994
_______________________ 3, 211,583 0.94 1, 843, 561 503, 627 774,395
3,396, 164 1.00 1,339, 740 894, 015 1,142,409
........................... 12, 606, 784 3.69 6, 144, 636 3,804, 629 2, 567, 519
. 8, 733, 593 2,56 3,651,875 2,997, 538 , 084, 180
- 1, 592, 697 0.47 766,176 560, 473 7, 048
_____ 2, 536, 858 0.74 1,020,131 1,127, 644 389,083
981,850 0.29 510, 801 104, 057 366, 992
..... 1,026, 025 0.30 236, 646 358, 267 431,112
- 164, 5 0.05 49, 501 57,294 , 723
a 495, 047 0.14 173,491 112,921 208, 635
- 1, 433, 568 0.42 671,834 544, 707 217,027
- 503, 030 0.15 233, 295 123,175 146, 560
| 24,676,350 7.23 11, 570, 225 9, 647,173 3,458,952
.| 18,460,849 5.41 8, 968, 410 7, 587, 504 1,904,935
- 2, 168, 155 0.63 763,314 735, 400 669, 441
..................... 4,047, 346 1.19 1,838, 501 1, 324. 269 884, 576
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Tasre TA.—APPROXIMATE SALES oF MEN'S CLOTHING AND FurnismINGs, BY "
Kinps or Business '

cusrggkwﬁrégmm | MEN’S AND BOYS’ | MEN’S AND BOYS’
KIND OF STORE . suITy OVERCOATS

er Per Per

Sales cent Sales cent Sales cent
Tatal, all SLOTeS .« ov ool $167, 344, 860| _ 100, 00|$781, 039, 055| _100. 00i$251, 154, 951] 100. 00
Family clothing stores. ................._.. 4,755,983 2.84) 96,619,601 12.37| 41,080,607 16.34

Men’s and hoys’ clothing stores.......... 3, 988, 867, 2. 38 129, 764: 778 16, ! 529, :
Men’s and boys’ clothing and furnishings ' 661 87,520,835 1494

SEOTOS « a v e e e e 11, 689, 287 6.99{ 314, 160,904{ 40. 22|

Men’s and boys’ furnishings stores_..___._|....___.__. R TR N (_)w 16, 2?8‘ 33? 48' ;é
Men’s and boys’ hat §60reS. oo oo oo weeoonofom oo LoD T 56,410,  0.02

Children’s specialty shops.. - - 622, 600 0. 08| 20 0. 08
Custom tailors. oo ememe.. 143,072,173 3,513,240  0.45 1,57(2): ?28 0.8

General SLOreS....ocouameouoaan. a——— 69, 960, 317 8.95 8,222, 069 3.28

(roceries with apparel. .. 9, 227, 497 1,18 3, 366, 038 1.34
(roceries with dry goods.... o 4,792,441 0.61] 1,323,139 0.53
QGroeeries with genoral merchandise. ..} ceeaeenoo -.-| 55,940,379 7.168/ 38,532, 892 1.41
Department stores. ...... S, 2,217,762 1.38| 130,026,872 16.65; 35,179,208/ 14.01
Dopur?ment. stores with food depart- .
MBS e e eneic e 447, 271 0.27] 28,048, 745 3. 59 , 275, 952 2.
Department stores without food de- ! [l »
PALLINONES e e e e 1,770, 491 106 101,978, 127)  13.06| 27,003,256 11.1L
Qoneral merchandise SEOres .. ovoaaaeoan 1, 214, 216 Q.72| 20, 641, 104 2.650 7,238,012 2.89
General merchandise stores with {food
Aeparbments. . - oaaeaoneccaana s 240, 653 0. 14 1,301, 680 0.17| 618, 967 0.25
Cteneral merchandise stores without
food departments. ... .ooooaoaacaaon 973, 563 0.58 18,339,424 2.48] 6,621,045 2.64
Dry-goods stores....... amrm——— 168, (46 0.10] 4,834,929 0.62) 1,227,685 0.49
Mail-order house$. ... oueenaenn 227, 926 0.14} 9,252, 287 1,18/ 1,324,958 0.53
Variety SLOreS . e cnemncsmmcmmcr e fram e em 081, 674, [V R SR,
Army and Navy goods SOreS. oouamecmecacfamcaccaeanan 525, 870 0.07 239, 820 0.09

Al OLNOr BUOTES e me e nvm e nm e e e e 134,901 0. 02 133, 803 0.05

MEN’S AND BOYS' | MEN'S AND BOYS' | MEN'S AND BOYS' | OTHER CLOTHING,

HATS AND CAPS FURNISHINGS WORK CLOTHING | MEN’S AND BOYS’

KIND OF STORE Por o For P
Sales cent Sales cent Sales cent Sales cont

Total, all stores. . ......|$106, 487, 6211100. 00|$770, 025, 483|100, 00}$113, 648, 494/100. 00{$125, 507, 693100. 00
Family clothing store$- ~...-. 17,619, 176) 10. 52| 55,019,802 7.15| 8,402,974] 7.39] 25,932, 519] 20.66
Men's and boys' clothing

FR 0 ¢ U, 1,195,036 0.72 187,762 0.02 83,580) 0.07] 3,585,283 2.86
Men's and hoys’ clothing
and furnishings stores...... 51,620, 164] 31,01} 180, 145, 385( 23,40 18,994,789 16.71] 26, 969, 619] 21.49
Men’s and boys’ furnishings
SEOTOS« - e mmcimmmmnn 18, 325, 084} 11.01| 176,553,880 22,93,  6,397,835] 5.63| 5,572,288 4.44
Men's and hoys' hat stores...| 39,335,015 23.083] 3,868,470 0.50|uccmomcmmc)ocmaan 363,772| 0.29
Women's ready-to-woear
SEOLOS. < e me e e [ RPN PR, L7718, 793) 083 oo el e
Hogiery shops. ... 679, 811 0. 84,234) 0.07
Knit g0ods ShOPS. e uawenmnan . 083, 811 0. 18[cm o) ceeo e
Children’s specialty shopS-ca.|oeeamaneoa- [ S~ 108,186 0,01 e o cec e e
Custon tailorS. arvumevermena- 207, 778 0.18] 3,837,212 0O 701,429 0.56
(Qenoral SLOrS . mu e nnenan 10,772,440) 6.46] 40,602,865] 5.27] 3,968,4081 3.48) 6,475,337 5.16
(troceries with apparel. .. 1,566,442 Q.93 5,345 160 0.0 555,873 0.49 778,216) 0,62
CGroceries with dry goods. 084, 661 0,41] 2,738,620] 0.8} ccrereeon- e 684, 660] 0. 55
Grocories with general

merchandigo. coonvecans 8,531,337 5.12] 82,519,085 4.22| 8,412,535 3.00 5,012,461 3.99

Department SLOYes. .- coaunwn- 16, 839, 125 10, 12} 197, 275, 468| 25. 62| 20, 854, 967) 18.35) 30, 372, 165, 24, 20
Department stores with

food departmentS.....- 3,407,075 2,05 47,725,454) 6.20] 3,741,548 3.20/ 8,647,080 6.89
Department stores with-

out food departments...| 18,431, 160{ 8.07| 149, 550,009f 10.42] 17, 113,419] 15.06] 21,725 079} 17.3L

General merchandise stoves...{ 5, 677,560 3,41 26,520,800{ 3.45( 18,005,024 15.93| 8,553, 506; 6.81
Guiwml ﬁﬁfeléa&xdis‘?
stores with food depart-

ML cmnna R...- 588,340| 0.35| 3,084,543 0.40, 3,156,493 2,78 1,131,932 0.90
Ge{mral ﬁllorcthra (<11idse

gtores without food de-

PALLINODSS e m v wmmmmmnn| 5,080, 219] 3.06] 23,445,257 3.05 14,989,431 13.15 7,421,574 5.91
Dry-goods stores. 9,234,367| 1.34] 23,503,700 3.05| 6,306,847| 558 3,571,412 2.84
Ma}irlgorder houses. 1,017,622( 0.61 15: 479,937] 2.0l 9, 978: 746| 8.78| 8,207,660 6.59
Varleby shoreS. o comeovamaannn 1,109,726 0.72| 87,332,076| 4.85 9,708,007 8.54) 3,302 892 2.63
Army and Navy goods stores., 342,1320 0.21] 2,487,284/ 0.82 10,802,957 9.51 1,621,610( 1. 29
All other st0r08un veumnnenn - 102, 497) 0,08 249, 568 0.03 53,370 0.05 133,967 0.11
Shog stores-.... 3,413,531] 0.44).cancuann O P

Men's.. 1,233,670 0.16- .. . I

Familyoeeennn 2,179,861 0.28|.cecncen
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TABLE 7B.—APPROXIMATE SALES OF WOMEN'S -

Custom tailoring ‘Women's and misses’| Underwear, neg-
and dressmak- Millinery coats, suits, and ligees, corsets,
ing for women dresses ete.

EIND OF STORE
Per Per Per Per
Sales cent Sales cent Sales cent Bales éent
Total, all stores....... $47, 075, 727/100. 00,$349, 157, 400,100. 00,81, 655, 572, 033/100. 00$461, 934, 561,100. 00
Family clothing stores...... 3,130,983 6.65 12,043,099 3.45 149,929,836 9.06) 19,626,962 4.25]
Men’s and boys’ clothing
and furnishings stores.. ... oo o fooooode oo e
Women’s ready-to-wear
[51720) £ - S 45, 569, 518] 13.05( 760,959, 572 45.96] 70,972, 153; 15,36
Millinery stores............ 155,199,343] 44.45\_ . o ooofaeeee 847, 550 0.1
Corset and lingerie shops_.. ——— 851,159] 0.05| 33,610,798 7.
Hosiery shops. oo oocoore_o 6,461, 779| 1.40]
Knit g00ds ShopPS.cmeceeen.. 3, 218,539 0.70f
FUrTiers oo eaeeee -
Costume accessory stores. ..
Children’s specialty shops..
Infants’ wear shops......... | -
Custom tailors. ... ... 9,031, 884 J— -
Dressmakers. .ovocoooceenae. 10,951,794 23,26 oo e
Bh0oR SLOres. . v oo e e - -
Women’s_ .- oooovanns SR FP
Family. oo e e e e e
General stores. . ...._....._. 70,455,153 4.26] 7,118,945
Groceries with apparel.. 7,280,130, 0.44 667, 063
Groceries with dry goods. 13,693,255 0.83] 1,369,324
Groceries with general
merchandise.___.__... 1,704, 578 3. 62| 3,412,136, 0.98 49,481,768 2.99] 5,082, 558
Department stores.......... 6,730, 218) 14.30] 87, 626, 767 25.10, 498,331,112 80. 10| 196, 728, 079
Department stores with
food departments._._. 744,010; 1.58 19,481,440 5,58 94,209, 270| 5.60] 53, 697, 676
Department stores with- |
out food departments.., 5,986,208 12.72) 68, 135, 327) 19.52) 404,121, 842| 24. 41| 143, 030, 403
General merchandise stores. 570,158, 1.21} 9,372,701 2.6% 34,904,665 2.11| 14,339,096
General merchandise
stores with food de-
partments.........._._ 46,332 0.10 466,811;  0.13) 2,506,513| 0.15 1,186,872
General merchandise
stores without food
departments......_... 523,826/ 1.11] 8,905,800 2. 55 32,488,152} 1.96| 13,152, 224|
Dry goods stores.............{ 1,683,752 3.58] 16,299,738/ 4.67| 103,593,777| 6.26 45,201,418
Mail-order houses. - 4, 442,564 1,27, 25,344,919, 1.53| 17, 508, 804
Variety §t0res. . o crmroeemd o e 12,468,571 3,57 6,623,304| 0.40] 45,561,447,
A{;‘ny and Navy goods
10 TR NS MU AP S S
All other stores- «.eeeowenen. 130, 6777 0.28 887,654] 0. 25 647,719 0.04 216, 950
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APPAREL AND AcCCESSORIES, BY KINDS oF BUSINESS

. | Other apparel,
Wome%gsfilggmisses woz;ﬁgs': and Children’s wear Infants’ wear  |Fursand fur goods
s
Per Per Per Per
Sales cent Sales cent Bales cent Sales cent Sales clégl;;

$462, 308, 630] 100. 00| $274, 368, 205| 100. 00| $137, 626, 635| 100. 00} $127, 341, 985! 100.00) $191, 131, 004| 100.00
16,300,086 3.65 27,159,485 9.90] 15,835,388 11.51 2,015,397 1.58 7,205,810 3.77
1,701,861  0.87|.ceccanann

--------------------------- S 121,606] 0.06
48,180,244) 10.42| 42,204,305 15.38| 12,605,608 9.16] 2,486,705 1.95
1,413,027 0.31 023,104 0 34| ooos|omzen|mmmm o mnas 41,515, 154 21.72
9,637,666 206 2 782,020 1.01 291,650 0.21 195, 020
45,402,008  0.82 1,544,992 056 ooooooolieeoo sl
4,780,006  1.04 318,222 0.12] 316,537 0.2 713,463
"""" TE N N ) O B NS A R I
327,014 0.07 245,064 0.00| 14,036,252 10.20| 4,079,859 3.91 _____.______| . _._
567,724 0,12 605,433| 0.44] 4,208,717} 8.88|__ oo
42, 000, 371 -
14, 503, 571
27, 496, 800 -
4,541,8080  0.99] 2,835,621 1.03| 2,520,288 L84/ 2,647,004 1.39
444,697  0.10 444,607 0. 16) 138,359 0.10 . 4923.617| 0.2
684, 660 0.15 684, 660| * 0.25 684, 660] 0.50|-.__ 644,525 0.34

3,412,536) 0.74 1,706, 264]  0.62 1,706,264 1.24]. ... 1,578,052] 0.83
163, 584, 092 35.. 38| 113,616,837 41.41| 55143,710) 40.07| 72,209,378 56.78 42,604,233 22.29
32,066,006] 6.93| 26,202,806 9.56 9,765,150] 7.10 18,991,861 14.92| 8,846,356) 4.63
181, 528,986| 28.45| 87,414,031 31.88} 45,378, 560 32.97] 58,307,517 41.86 33,757,877 17.66
17,308,044 3.74| 14,188,822 5.17 6,558,380, 4.76 4,260,016| 3.35 480,658 0.25

1,470,433  0.32 995,795  0.36 348,000, 0. 25 281,861 0.22 88,003 0.05

15,837,611 3.42| 13,187,527 481 6,210,380 4.51 3,078,155 3.12 392,655 0.20

44,205,208| 9.56) 26,575,007 9.69| 12, 560,427 9.13| 10,500,311  8.25 2,886,437 L.51
11,071,805] 2.38 4,728,251 1,72 8,681,575] 6.31 4, 889 587 3.84
50, 968,662 11.02) 36,860,304 13.44 8,043,104 5.84 20 594 758 16,17

..................... 262,215 0.1 oo mmeo e e
195,075 0.04 381,501 0,14 156, 914 0.11 108, 774] 0. 09 378,232) 0.20
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CENSUS OF DISTRIBUTION

TABLE TC.—AprPROXIMATE SALES OF SmOES, BY KiNps oF BuUsiNEss

MISSES,

RUBBER AND OTHER

MEN’S, BOYS’, AND Woggx'séamnnnw’s FOOTWEAR  (IN-
YOUTHS' SHOES e 3 CLUDING INFANTS'
SHOES SHOES)
EIND OF STORE

Per Per Per

Sales cent Sales cent Sales cent
Total, all stores. ......c..o._._._ $439, 732, 255 | 100.00 | $748, 870,786 | 100. 00 | $76, 408, 644 | 100.00
Family clothing stores........_........ 12, 549, 091 2.85 17,334,297 2,32 1,468, 112 1.92

Men's and boys’ elothing and furnish-

INES StOTeS. .o ccecaeaas 25,772, 627 5.86 2,339, 943 0.31 1,071,884 1.40
Men’s and boys’ furnishings stores.... 2,331,92R (1077 20 P OV 10,771 0.01
Women's ready-to-wear stores...__..__ 138, 103 0.03 15,440,174 2.06 65, 034 0.09

264,576,513 | 60.17 | 428,363,374 { 57.20 | 40,896,913 | 53.52

57,353,013 1 13.04 155,615 0.02 1, 312, 665 1.72

136, 149 0.03 7, 568,212 | 13.03 2, 326, 684 3.04

207,087,351 | 47.10 | 330,639,547 | 44.15 | 37,257,564 | 48.76

41,611, 717 9.46 67,375,198 9.00 6, 440, 871 8.43

2,082, 206 0.47 3,371,382 0.45 322, 0.42

11, 827, 434 2.69 19, 150, 272 2.56 1,830, 710 2.40

27,702,077 6.30 44, 853, 544 5.99 4, 287, 867 5.61

Department stores............ 46,506,403 | 10.58 | 152,920,280 | 20.42 8,860,501 | 11.60
(General merchandise stores. , 368, 5.31 22, 797,309 3.05 3,489, 180 4.57
Dry-goods stores. 1.49 19, 262, 428 2, 57 1, 566, 903 2.06
Mail-order houses 2771 18,789,359 | 2.51| 4,508,531 5.90
Variety stores... 0.49 4, 067, 469 0. 54 7,984,690 | 10.46
Army and Navy 0.46 171, 955 0. 02 40, 254 0.05

O
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