REFERERCE Cupy

2 U.$. DEPARTMENT OF COMMERCE
&' ROY D. CHAPIN, Secretary
L BUREAU OF THE CENSUS
) v W. M. Bteunrt, Divector

FIFTEENTH CENSUS OF THE UNITED STATES

CENSUS OF DISTRIBUTION

RETAIL DISTRIBUTION

(TRADE SERIES)

ormtememre——

DRUG RETAILING

Distribution No. R.78

BUREAU Ur 1rie venous
LIBRARY

UNITED STATES
GOVERNMENT PRINTING OFFICE
WASHINGTON 1 1983

0 oo

B T Y P P T RepUprorowy - ,{ ’ L g
For snlo by the Superlntondent of Documents, Washingtor, D.C, « « <« = =« = = Price b cenin



8vxar

AY
VHLNIO HLnos
T

wmor 3

“HBIN

....... WWHLNIO HINON T
s A e S 3T
wm.\czoﬁ i
C

[,

frm

1

E

—r Mva- N
¥
i

SNOISIAI(] OIHAVUDOEY) DNIMOHG .mﬂ.héq.ﬁm AQEIIN[) ®@HL 40 4V

117393



CONTENTS

Cnavrrrr G

ALL Dtv SroRER Linatin N Tm ( m« Atit \m\u\um E MnA ANAI\/I‘II ny SIZE
OF BUsiNp .

AND Y BIzE oy £ty

Nores wied pades by steoof ety e e
Bxponses conmpured i virtons s Iw of-vity vrmuw [N
Potal oprrnbig expenses for Dy uren divenseed

| Wage ratlos eotnpuared] o

! Varintlons fnpentuds in 'H!\‘vn'ut'»i N u((mm e

Htoves nml sides by stzeanf-bresiness grougs, .
Bxponsed of dyng stores vimsparad by sizeof hu»nww REOURIS. .
Compneisons babwesn chaing and Indepesdents operuting in nm ( hicuuu-'\il]wuukeu A0 < nxa
o Dogroe of ehndit praotration i varlins siretof eI e imre s
i Averige slen of drag atores opoerstod by the chulng
! Chubus predomdnate as furde store operutors. .

;’ Exponses of ehufns ntnd fndependents conmpmred. ... M
' TABLES
L Tehle
C Le=Dhrug stores nd sl hy States nid googeaphic divislons.
b de-Dipug stores elivsitiod by sleo of hustuess.. .

BA~-Cradit snde in drug SLOTeS. o rmns

OB Cporlit suden i dpig stores DY RIS L Lo s
e tores aned mdes, elnsstfod by types of operition, by slze of eity
BA -~ Qpornting oxpensos by kinds of stores.....
BBe~Oparnting axpenses by wizo of eIty ...
© GO perating oxpensigs- -rent.
T Commoditied sold fn drug storet. ...
BA~Approximute sales of tollet netieles, and pr(\pnmlmm mall khul-a of stores.
8B, —Conpurisun of approsimite sules of toilet articles and proparations in drug stores and Other kiﬂd‘i

OF SLOPOS DY BUMBS 0 vvw s s snwn s s im v nasmnn s s o me s
B Clompnrison of approxlmnte sules of drugs, patent muedicines, ote,, in drug stores nml other kinds
Of HLO2OS, DY BLLOS . v v vamvcnmmmninunmannns wemmmmnn e e awmemamseameeianman Ay ne A PO

. BD e Approxhmate sales of prmerlmlmm hl drug stores, by States......
oA n annlyals of stores, sales, and oxpenses In the Chicago-Milwnukeo urea by size of business and by

‘ U0 O ETEY can s s om e sam e cm s mmmmn s [ e

Pago

Map of Uniteid states showiag pesieaphiv divison: . ) I
INTHODUETHON TR
Heope of te repurt PP e e e e aa e ]
CrArrEn 1 1mug RYafirs AND lmlh (u!i'\nn\ [ FE VO |
Dreveriptiva of ntukuees oo, F O |
Nunher of stores aned cales G

sizn of sloges. oo e e 8
ttengraphiv arrange uwm u' sLores ated ralrs e e 7

How stz of ity atfeeb sale . . )
Faetors atfeeting sades of dra . . 9

sl voras vredit. . . 12
Indeprendent vetans \lmm i m andray febd . a0 1

Dy ebmins. Lo e e e e e e e e e e ae e 14

; (uatuf‘lnllwhllaim'u O PO 14
Casts vary with slre of v \l) 15
costof rent. ., ooun “ 16
SBtoeks on Il v e 10
CHAFTEI 20 Closeotrniin HoLd By URUyG SToRE: ex e e a At nan e 17
Competition with uther himbs i sbores 17

. Comundity sile shosen fn tables 18
¢OCHAPTER Ao UPERATING FEXUENNEN OF t mnl‘n‘m M'um-'u ( (l\H’MlFl) .20
; CHAPTER A, - RELATED CoMMatgtes. o e e .2
, Ttotalers Intermtad i relutid uuunnuhlw . Lo
i Rolatued eomaendithe nre of vidue te the rotuiler. .. 23
! TReluted eommosditien e of vidun to fhe lnummulnrer or \\lmlmnhlr .2
OHAITEI So-THG BTURES A8 A MAUKET ... o0 e e s 7
Wheps huyersurs leateod Lo . .M

40

47
48

49



DRUG RETAILING'

By Crarves F. Braon

INTRODUCTION

Thie report is one of a series of special trade studies prepared from data assem~
bled in the first nation-wide Census of Distribution. It brings together, in one
bulletin, much of the available information on the operation of drug stores and
in addition is supplemented by certain pertinent facts about competing stores.

This report was prepared under the general supervision of Robert J. McFall,
Chief Statistician for Distribution, and John Guernsey, in charge of Retail
Distribution.

Scope of the report.—The census material contained herein deals primarily
with drug stores and is largely a collection of statistics of national scope. State
and eity totals appear only incidentally and constant reference should be made to’
the United States Summary of Retail Distribution and to the separate State
reports for complete analyses of drug-store operations in different sections of the
country, and in different States and cities.!

Chapter 1 of this report econtains a description of drug-store operations for the
calendar year 1929. It supplies, in addition to data on the number of stores and
total annual ssles, an analysis of sales by size of business (annual sales per store),
available data on ecredit, operating expense information, both for the United
States as a whole and for three sizes of city groups, together with a brief dis-
cussion of the operation of drug stores by the chains.

Chapter 2 consists largely of a discussion of the various commodity lines sold
by drug stores and by their competitors. It also contains data showing the
relative importance of each of these commodity lines in drug stores.

Chapter 3 is confined to a comparison of the expense ratios of drug stores and
other kinds of stores with which they compete.

Chapter 4 deals with the sale of related merchandise, pointing out some of the
different groups to which these data are valuable and supplying some suggested
uses for published data on related merchandise.

Chapter 5 is devoted to a discussion of the drug store as a potential market.
This chapter has a variety of uses, among which is its value to manufacturers and
wholesalers as an effective gage of the market for any given commodity or .line
of commodities. It provides the basis for planning sales-promotion campaigns
and in developing sales quotas. .

Chapter 6 is a special chapter devoted exclusively to the presentatlor} of data
on the drug stores located in the 22 counties comprising the Chicago-Mllv‘vaukee
Aren. It contains a detailed analysis of the 3,053 drug stores operating in that
area.

1 Coples of these reports are obtainable from the Superintendent of Documents, Government Prlntirtlxg
Office, Washington, D. G, A nominal charge is made for agch copy to defray the cost of printing. The
amount of the charge varies from 5 cents to 85 cents each, depending upon the number of pages.

5



CHAPTER 1.—DRUG STORES AND THEIR OPERATIONS

Description of the husiness.—The stores described in this report are en.gt_xged
primarily in selling drugs, proprietaries, pharmaceuticals, patent medicines,
prescriptions, and toilet goods at retail. They sell a variety of otl}er merechai-
dise in both related and unrelated lines in widely varying proportions, bu.t the
sale of drugs, sick-room supplies, and toiletries constitutes the bulk of the busmcsg‘a.
Other stores may, and do, sell drugs and toiletries, but unless such sales predomi-
nate such stores are not classified in the Retail Census as drug stores.

Number of stores and sales.—There were 58,258 drug stores in operation in the
United States in 1929 and the sales of these stores amounted to $1,690,398,682.
This national sales total represented 3.44 per cent of the country’s total retail
business, Table 1 enumerates these stores and sales by States. Drug stores
are classified into two kinds in each of the separate State reports, namely, those
with fountains and those without fountains, There are also other kinds of drug
stores, but the data furnished permitted no greater segregation of classification.

There were 23,414 drug stores without fountains reported in operation during
1928. The sales of these stores amount to $541,138,956. The drug stores with
fountains reported sales of $1,149,259,726 in 84,844 stores, The average sales
‘volume of the stores with fountains is materially higher than in the drug stores
without fountains, These national averages follow:

AVERAGE DRUG-STORE SALES

Avorage

KINDS OF BUSINESS I(;Tfl;rtrélr:g: Net salos suéggrlger
Al AT SOTOS e meamm e o e 58, 258 $1, 600, 308, 682 $20, 018
Drug stores without fountains 23,414 8§41, 138, 066 23,112
Drug stores with fountaing. ... - 77T 34, 844 1, 149, 250, 726 32, 683

Size of stores.—More than 75 per cent of the stores without fountains reported
sales of less than $30,000. Nearly one-fourth of the stores reported sales of less
than $10,000 and more than 55 per cent had annual sales of less than $20,000.
Despite the fact that 28.87 per cent of the stores reported sales of less than $10,000),
they did less than 6 per cent of the business of all stores without fountains. The
group with sales from $10,000 to $20,000 accounted for one-Afth of the business,

Stores with sales of less than $30,000 acfually accounted for less than 50 Per
cent of the total sales of fountainless drug stores, although they constituted 76.21
per cent of the total number of stores. Hence, more than 50 per cent of the busi-
ness of these stores was done by the remaining 23.79 per cent of the stores.

In contrast, only 14.67 per cent of the business of drug stores with fountains
was done by the stores with less than $20,000 of annual sales.

About 30 per cent of all drug stores (10,382) did less than $10,000 each, but they
accounted for only 3.5 per cent of the total drug-store sales. About 69 per cent;
of the drug stores had an annual volime of less than $30,000 per store, but these
39,921 stores did only slightly more than 86 per cent of the total business, On
the other hand, nearly 46 per cent of the business is done by the 16,641 stores
with sales ranging from $30,000 to $100,000 annually.

6
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Classified according to size of business (annual sales per store), the 58,258
stores making up the drug-store total for the United States are shown in the brief

table below: )
DRUG STORES, BY SIZE OF BUSINESS

STORES SALES Averngo
AMOUNT OF ANNUAL SALES e 55‘1‘25 ber
Number | Per cent Amount Per cent || FLOFC
Total—All drug SEOreS. —onemommenee 58,268 | 100.00 || %1,080,300,000 [ 10000 || $20, 010
Total—All stores with sales of over 5
$R0,000 oo 18,337  3L.48 || 1,073,835, 000 63. 61 58, 545
Btores with sales of—
Over $500,000. ... 25 .04 23, 654, 000 1,40 || 046,100
$300,000 to $500,00 100 17 35, 991, 00D 2.13 )1 359,010
200,000 to $300 . a77 .48 68, 200, 000 3. 86 235, 704
$100,000 to $200,00 1 1,204 2,22 174, 198, 000 10. 81 134, 21
$60,000 to $100, _ | B87 8,01 342, 850, 000 20, 28 06, 090
$30,000 £0 850,000~~~ oo 11,454 | 10.66 431, 546,000 26. 53 37, 676
Total—All stores with sales of less than
X AR 59,621 68, 52 616, 855, 000 36, 49 15, 452
‘Stores with sales of—
$20,000 to $30,000 12,073 91,76 308,333, 000 18. 24 24, 328
$10,000 to $20, 18, 866 98, 0B 249, 069, 000 14, 73 14,708
Under $10,000.. 17.82 59, 453, 000 8. 52 5,727

Table 2 of this report analyzes the stores in greater detadl, showing also separate
analyses for each of the two kinds of drug stores. State reports provide similar
data for each State. A study of these separate State reports discloses many sig-
nificant differences in the size of stores in different sections of the country.

Geographic arrangement of stores and sales.—More than 12 per cent of the
total drug-store business of the country is transacted in the stores located in the
State of New York. Next in order of relative sales importance are Illinois,
California, Pennsylvania, Texas, Ohio, Michigan, and Massachusetts. These
eight States, which contain 47 per eent of the total population of the Uniled
States and 50 per cent of the drug stores, aceount for slightly less than 53 per
cent of the country’s drug-store business, or more than the remaining 40 States
and the Distriet of Columbia combined.

The table given below illustrates the many irregularities of geographic distri-
bution of drug stores. The States are arranged in the order of their relative
sales importance, which does not necessarily correspond closely o the order of
population. Also this stare arrangement does not correspond to per capita sales
of drug stores. It is obvious that this is partly due to the variety of merchandise
gsold and the variation in the imporfance of many of the commodities in different
sections of the country, Tt is, however, apparent that some relationship does
¢xist between the number of stores and the populace. This relationship is dis-
cussed in some detail on page 11,



8 CENSUS OF DISTRIBUTION

DRUG-STORE SALES BY STATES

{Arranged in the ordoer of snles importance]

Cumu- Cumu-
Por lative P%r ] Intive
tof| per cont o per

sTATES I¥ ORDER | Drugstore |ffoioit (BOF 1| grares v onpmn | Drugsstore | {iien | cont of
OF SALES sales States | Unitod OF BALES sules States | United
total | States tolal | Btates

total total
United States. Kentucky ... $22, 700, 043 1. 36 83. 02
total.wuueen ! -|#1, 600, 398, G82 | 100,00 | 100.00 || Virginin.. .o 22,700,756 } 1,34 84,00
Louisiang . o eauns, 21, 090, 101 126 80,21
New York...o...- 203,102,700 | 12.02 12,02 || Nobraska.. 20, 384, 240 121 87,42
Nlinois.... -~ 131, 448, 830 7,78 10,80 || Maryland 14, 062, 340 113 0
California. 115,831,476 6.85 26,45 || Colorado. 18, 278, 203 80, 0%
Pennsylva 113, 200, 508 8.71 33,36 17, 310,073 1,02 a0, 06
Texas.. 07,083,841 | 5,73 | 30,00 10, 413, 828 07 1 9L062
Ohio.... 90, 819, 227 5.37 44,40 10, 344,178 07 02, b9
Michig; 78, 760, 260 4,00 40,12 ([ Oragon... 14, 820, 400 W88 03,47
Massachus 64, 378, 590 3,81 62,93 [ West Virg - 13, 344, 708 .80 04,27
Missouri.... 59, 820, 797 3.53 56,46 || Bouth Carolina.... , 801,011 N 04,96
Now Jersey- 50, 088, 720 3,00 60,40 || Rhode Island... 11, 870, 897 .07 08, 63
Indigng. ... 46, 627, 488 2,70 62,22 || Mains...oeewvauna 10, 206, 065 61 00, 24
Oklahoma. 37, 307,270 2.21 04,48 || South Dakota..-.. 8, 016, 285 .48 06,72
‘Wisconsin. 35, 975, 202 2,13 66, 66 || Arlzona. . 7, 266, 425 .48 07,16
33, 003, 870 1,06 08,61 || Montanfeeuencnnns 7, 140, 141 .42 07,567
30, 716, 431 1,82 70.383 || New Hampshire. . 6, 816, 003 S0 97,97
28,028,252 | 1.66| 71,90 | North Dakotf..... 0, 182, 443 .87 08,84
27, 860, 328 1,04 78,08 || Utdhuaacuann 6, 100, 608 .36 08,70
25, 136, 626 1,49 76,12 | Idaho-_--...- 5, 548, 020 .33 00, 03
, 116, 1.48 76,60 | Now Mexico. 4, 203, 872 25 06, 28
24, 976, 944 1.48 78,08 || Vermont..... - 4,217,154 ] 04, 5%

24,002,000 | 146 | 70.54 || Wyoming.. .
23, 308, 536 1.38 80,02 || Delawarg.... 5
22,815,732 | 1.3 | 82.27 || Nevada_._..22700 1,676,180 | .10 | 100.00

Nearly 23 per cent of the drug-store business is concentrated in the Iast
North Central Division, surrounding Chicago. The Middle Atlantie Division
centering on New York City accounts for nearly 22 per cent more. These two
divisions and the West North Central Division (with 11 per cent of the drug-store
sales) contain 55 per cent of the country’s drug stores and account for more than
55 per cent of the drug-store sales. The divisional allocation of storves and sales
is as follows;

DRUG STORES AND SALES BY GEOGRAPHIOC DIVISIONS

Por cont BTORES BALTIS

of total

DIVISION popula-
tion Numnbor | Per cent Dollary Por cont
United States, total o rvuweeeeecaeens 100. 00 68, 258 100, 00 1,000, 308, 082 100, 00
New England. .uceeouecnacan.. - 6,06 3,002 6.70 119, 870, 631 7. 00
Middle Atlantic 21,38 || 12614 | 2108 306,001,043 | 21,71
Bast North Central .o oI 20. 61 12, 000 20, 01 383, 601,013 22,70
West North Contral .. ... . 10, 83 7,515 12,00 186, 200, 812 11,02
South Atlantie 12, 86 b, 868 10,07 163, 376, 408 9. 60
East South Coentral 8,05 3,408 4. 0b 87, 645, 881 5. 18
West S8onth Central. 0,902 6, 488 11, 14 172, 701, 285 10,22
Mountain. ........ 3.02 1,718 3.06 64, 003, 600 3,20
Pacifle 0. 68 4, 019 7.93 155, 708, 020 9,22

How size of city affects sales.—The citics of more than 30,000 population (with
38.75 per cent of the population of the country) contain 49 per cent of all drug
stores and they account for nearly 59 per cent of the drug-store business. This
proportion varies in different sections of the country, depending on the number of
cities of more than 30,000 population loeated therein. In those States having a
fairly large proportion of both large and small cities, the ratio of sales in the cities
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of more than 30,000 ]m[»uluitiun exceeds 60 per cent, and increases proportionately
with the number of large eities sad the fnerease in city population. The United
States sades ratio for eities from 10,000 to 30,000 population is nearly 12 per cent
with 8.77 per eent of the national population and for places of less than 10,000
population is hardly more than 29 por eent with 52.48 per cent of the populut’ion.
These average rabios also vary between States depending upon the number of
cities within their honndaries,

There sre six S‘l»:dm in whieh there are no eities of more than 30,000 population.
In five of these six States the proportion of sales for the 10,000 to 30,000 group
exceads 24 per cont. Tdaho (the one State excepted) with 85 per cent of the
drug-store sales in places of less than 10,000 population has the highest sales
ration for the under 10,000 group of any of the States; 91.46 per cent of the popula-
tion of Tdaho live in sueh sialler communities.  The lowest sales ratio for the
under 10,000 places among the six States i8 Nevada where the ratio is 65,87
per eent. For more detailed data see Table L

I'actors affecting sales of drug stores.There are o number of factors which
affeet the sales potentinlities of drug stores. One of the influencing factors
naturally is population.  However, population is only one of the influencing
factors and alone i nob a relinble index of sales potentialities heeause of the
other factors diveetly affecting the buying habits of purchagers. Tven between
States, as reflected in the table shown below, per capita sales are unreliable and
should boe used only by those thoroughly eonversant with the many other factors
involved and then only with extreme eanttion and care.

Another factor whievh vxerts o strong influence on the sales of drug stores is
customer preference, which may be the result of habit induced by any one of a
number of enuses sueh as advertising, convenience of lacation, local reputation,
religious ov eivie projudics, length of stora hours, and sometimes locnl legislative
restrictions,  Another faetor i the character of the community which the stores
are serving, while still another may be deseribed as the character and aggressive-
ness of Toeal competition.  All of these [wetors are particularly emphasized in
connvetion with the related lines of merchandise which are sold by drug stores.
However, in the sele of fhese related lines the drag stores, as o general rule, have o
distinet advantage over other kinds of stores.  Because of the variety of mer-
ohandise sald wnd the long busivess hours, it is possible to attract many customers
who would, under normal conditions, purehase from a store of another kind, It
is well reaognized that in most deag stores, particularly the neighborhood stores,
the evening hours when moest obher stores are elosed, aro the best from the stand-
point of sales,

A more relinble index, snd oue which takes into aeecount many of the factors
diseunsed, i fTound in s comparison of the sales of o given kind of store or a given
commodily 1o the total retail sales of the State.  The comparison of the ratio for
a given State (o the United States rutio expresses the relative position of that
kined of store in bhat Sale.  Siwilarly s comparison for a city may be made with
the State ratio,  This method i referred to as the position index.  For exanmple,
in New York State the sales of drug stores constibute 2,88 per cont of the total
sules in that State.  The sales for all drug stores in the United States average 3.44
per eent,  Thus the position index for drug stores in tho State of Now York is
84 (that iv, 288 per cent is 84 per cent of 3,44 per cent).

Tn the table following is shown the position of drug stores in relation to all
oblior kiuds of stores in the form of a position index, with 100 representing the
average ratio of drug-atore sales to total retail sales.

120060~ B8



10 CENSUS OF DIRTRIBUTION

RANKING OF 8TATES WITH PER CAPITA SALES AND POSITION INDEX

Por cent | Position HANK
of drug index
store (x'?lqs‘tfi(tm Pelli Ol
sales to | of Stato | eaplia .\ rdor da
STATES | State drug  |sales of || Ordor Orn(}(.r Order | of O’(:“ T
total storg 1 drug of | qeyg | ofper |nume |0y
sales in | sales to | stores || popu- store | tBpita | her of tion
all U, 8, ation | e | Sales | drwge o nL
stores snlas) S storey g
United States.. ..o .. 8,44 100 | S18.77 {| e ven (R B U
New ENGLAND:
3,33 97 | 12,87 Kii] T 20 30 20
3.70 108 | 14,06 42 41 20 4] 10
2,77 81 11,73 + 40 a2 45 16
Massachusott 3. L 01 | 1815 8 8 1R R 46
3. 08 4 [ 16,66 a7 30 10 ah 25
Connecticut. .. 2,97 86 | 14,20 20 & 202 27 41
MIDDLE ATLANTIC!
New York. 2,88 841 16,13 1 1 M 1 44
2,74 RO [ 12,04 ) 10 &4 10 40
2,08 871 1178 2 4 K1 2 40
3.17 021 13.60 4 4} o 0 3
3,81 L 14,40 11 i1 21 11 17
3. 68 03 17.23 k ) b h 20
Michigan, 3, 54 08 16,27 7 7 1 7 a7
Wisconsin,,...._.... 2,01 86 | 12,24 13 Id 20 1 46
‘WEsT NORTIL CENTRAL!
MInnesota .o oveweeonns 2,67 781 10,08 18 16 3h 17 47
Towa.... 3,40 001 13,30 3] 14 24 12 o]
Missonri... 4, 1 120 | 16,48 10 ] 11 1]
Naorth Dakota. . 2,03 76 0,08 a8 42 44 a8 48
South Dakota. . 3.16 02 11.063 36 a8 34 17 ]
Nebraska... 3.62 106 | 14,70 32 27 10 29 42
4.12 120 [ 16,34 24 16 13 16 10
2,43 71 10,85 47 4R 30 48 44
3. 08 00 11,08 2 28 33 30 a8
4,88 142 | 33,71 41 ai 1 40 1
3.77 110 .38 20 25 41 28 18
2,08 87 7.72 27 34 47 ke 30
..... 3.82 111 7.88 12 20 48 21 18
South Caroling......._______ 3.40 115 0.84 20 35 40 33 11
Qeorglf e oo 4,30 128 0, b 14 17 40 10 7
TIOTI e+ ccemmmeme 4, 87 421 160,70 31 21 i} 13 3
LAsT SourH OENTRAL:
Kentueky oo oo oo 3. 88 113 871 17 24 4h a9 1
TOnnesses.. oo ooneoneo .. 3.01 14| 061 16 18 30 20 1«
Aabama. ool 4, 44 126 8. 84 15 22 44 10 I
Mississippl. < ooeenno oLl 3,05 16| 814 o 42 46 il 12
WisT Soutin CENTRAL!
Arkansas. _...oo.oocwmueaen.. 4,19 122 0.33 a5 30 42 20 8
Louisiana... . 4,42 128 | 1.4 22 0 38 2! (4
Oklahoma... . 4,00 136 1 18,57 2 12 10 14 4
e 4,756 188 | 16.67 b Hl ) 4 3
MOUNTAIN!
Montana. ..opwaeeeonann. 2. 04 86 [ 13.32 Bit} Al 20 it} 2
Idaho., ............ - 3,98 06 | 12,47 44 44 28 42 31
Wyoming_ _........ - 3. 06 100 | 16,74 48 47 7 47 2N
Colornd()._ ______ - 3,02 114 | 17,64 3 26 4 k11 g
Neyv Maexico... . 3. 59 104 110,14 4h 46 37 1] 24
Arfzona....... . 3,00 00 [ 10,08 44 30 ] 44 20
Utah__... - 3.1 o0 1 12,03 40 43 Ril 43 a7
Novadtweun oo 3,33 97 | 18.41 40 44 3 49 30
Pacrpc:
Washington 3.30 931 16,07 30 19 15 28 a3
Oregon.. ... 3. 25 04 [ 15,54 34 a3 17 32 42
California, 3.01 106 | 20.40 i} 3 2 8 2

There are 26 States and the Distriet of Columbia in which the drug stores hold
a better than average position, or more than 100, This indieates that in those
Btates the drug stores do & greater proportion of total sales than in the other
States. It is obvious that the Distirict of Columbis, which is coextonsive with the
city of Washington can not be compared with any of the States. Also, boeause
of the peculiarities of its composition there is very little basis for its comparison
with any other eity.
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There ave T States in whieh the position index ranges from 1 to 10 points below
the national average,  These Btates are Towa, Maine, Nevada, Idaho, Oregon,
Washingion, Ohio, South Dakofy, Massachusetts, Utab, and Maryland, The

remuining P S{ates vary from 13 {0 289 points below the national average.  These
11 States i the arder of heiv position index are West Virginia, Pennsylvania,
Conneetiont, Montana, Wisconsin, New York, Vermont, New Jersey, Minnesota,
North Duakota, snd Delaware, While it i doubtless true that sales are influenced
by sueh faetors as elitmate, popubetion, relative wealth and standards of living, o
one of these is the dondonating fuetor responsible for these varied differences.  In
faot, a sbawdy of the differences hetween the position index and sales suggests the
presenee of sther influeneing faefors, some of which are known and therefore can
ho mepsured, ad others shout which little real knowledge is available and there-
fore ean not he satisfaclorily gagod,

There is uothing to fndieate that the per capita consimption of drugs is appre-
cinhly lower in the 22 States helow the national avernge than in the 26 States
above that avernpn,  The faet that drugs, patent medieines, ete., are frequently
sold by department stores, geners] merchandise stores, and general stores partly
expluins some of the marked differenees which are so evident from an exsmination
of the tables. The fued that 1he sales volnme is influenced by the character and
propurtions of related commoditivs sold probably furnishes 8 better explanation.
Trurther disenssion of this malter must be deferred until the discuﬁsion of the

wonimudily siles of Hhese stores,

The per enpita sales column has heen added solely Tor the purpose of lllustmtmg
the many ditferenees aud fo show that no real elose relationship exists between
drug-store sales and population.  As a relative measure for eity eonsumption the
per eapiln sades figures are even less relinble than as o State index.

The ol coneistent relatiouship yot developed s that which exists between
paplation and the number of stores {rather than sales).  There are fow excep-
tions to this paradlel and in eseh of those where o material dilference appoars, an
ohvioas explanation presents itself. The following table shows the relationship
hetween ey of stores and population. This teble includes all rotail stores us
well iy dreng slores only in order that significant differences in hoth velationships
will ha apparent,

NUMBER O IH“J‘AU;.‘\'! ORBYAND NUMBER OF DRUG §TORES PER 1,000 POPULATION
HBY S$LTATER AN GEOGRAPHLIC DIVISIONS

{ HTORES PER 1,000,
i FOPULATION
DIVIAIONS A NITSTATES i (Il‘)‘{f"":fgffl‘:]':‘) Allstores | Drug stores -
P rug
Allstores | g oea®
United Btates, total. vuneunn R 1, 548, 168 8, 258 12. 67 0.47
NEW ENGLAND. 8, 168 108, 764 3,002 13,32 48
Mning. ... ki(rd 11,00 aws 13,01 .47
Now Humpshire. . 4066 0, 557 20 14,10 49
Vormomt. e 3060 Oy 180 148 14,41 .41
Mussnehusatfs 4, 250 bit, 183 L0n 12,75 .40
Ithodo Intond, (687 0, 42 403 13,80 N
Connectleut. ... i amm e kn e 1,407 22,202 774 13,81 ]
Minnte ATLANTH. . 20, 261 385, 302 12,014 14.067 .48
Now York.. 12: 688 100,017 6, 32 15,00 il
Now Jersoy .. 4,041 00, 010 1,817 14,85 JAb
Pernsylvinin, ... 0, (32 136,275 4,405 14,04 .40
Lase NOwr CENIRAL. ... . am i mnanann 25, 207 317, 667 12, 006 12,56 A7
Ohlo..... 6, 047 89,717 28 || 1250 43
TIUOIIN . « nvmmmmsenim e annan . 3, 288 41,418 1,621 12,86 Nl
Nitnoly 0L 6, 800 3, 800 12,70 . B0
Mlohlgan. - 8 55, 068 2,418 11, 66 . b0
Wiseonsit.omnan-.. i 2,080 80, 474 1,202 13,43 44
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NUMBER OF RETAIL STORES AND NUMBER OF DRUG STORES PER 1,00 POPULATION
BY STATES AND GEOGRAPHIC DIVISIONS--Continued

YTORRS PER 1,000
POPULATION
DIVISIONS AND STATES é’}‘l’gﬁ‘ggﬁl‘g;‘) Allstores | Drugstores
" ) Drug
Allstores| ciorad

WEST NORTH CENTRAL. . 13,207 170, 644 7,616 12,83 0. !Sp
Minnesota 2, 564 30,725 1,070 11,08 42
Towa._.. 2,471 32,718 1,448 13,24 Y
Missouri- 3, 020 47,030 2,330 12,06 04
North Dal 681 8,077 286 11,86 .42
South Dakota. 603 8, 846 367 12,78 .01
Nebraska.- ... 1,378 17,037 870 12,80 03
Kansas 1,881 26, 005 1,134 13,61 . 060
SOUTH ATLANTIC. - cetmammsmcm v mmcmmmm mmm oo 15,704 168, 068 5, 868 10,70 87
DBlAWAIC A oo emena e 238 3, 088 107 15. 49 b
Marylangd....coceceanacmammimcecanaa—— 1,032 21, 082 064, 12,02 .40
Distriot of Columbin. . ..cvumeuuwmuanmoaooo 487 5,031 240 12,18 A4
Virginia — - 2,422 26,120 771 10,78 32
West Virginia...... 1,729 17, 244 475 0.97 a7
North Carolina.... 3,170 28, 831 026 9,00 AL

Sonth Carolina. . 1,730 16, 036 530 8,06 i)
Georglf. meeananee 2,0 28, 087 1,182 0.80 .30
i 1 T 1,468 22, 410 1,027 18,20 0
EAST BOUTH CENTRAL « com e cccevacm s 9,887 89, 199 3,408 .02 .35
Kentekyonneewonan 2,615 21,117 8R7 10,37 il
Tennesses....._-. 2,610 23, 384 020 8,94 1]
Alabama. .. J... 2, 040 21, 442 40 8. 10 .40
Mississippi 2,010 17,256 710 8,08 Rl
WEST SouTit CENTRAL 12,177 135,482 6, 488 11.13 i)
1,864 17,037 820 0. 07 LA
2,102 23, 288 804 11,08 Wil
2,306 27,330 1,280 11,41 B3
5,826 66,018 3, 618 11.49 60
3,702 44, 601 1,778 12,06 48
6,051 272 12,04 Ol
446 , 016 202 11,08 45
228 2,083 124 13,20 Db
1,038 13,003 048 13,61 14
2 , 101 138 091 i3
436 5, 008 106 11,02 38
508 6, 240 187 10, 3 4T
o1 1,310 40 1 N
8,104 122,371 4,619 14,03 i
1, 663 22,110 846 14, 14 N3
054 14, 570 | 7 16,27 N
b, 677 86, 601 3,200 15,00 il

- Cash versus credit.—A total of 48,954 drug stores out of the United States
total of 58,258 stores reported data concerning their credit activitics. These
48,954 stores are included in a detailed analysis in which they arce classified
according fo the degrec of credit business. Slightly more than 54 per cent
reported that they were selling entirely for cash. This b4 per cent of thoe stores
account for 54 per cent of the business. The remaining 46 per eent reported that
they sell on credit as well as for cash. However, credit represents a relatively
ingignificant part of the total sales.

Based on this analysis of the 48,054 stores, the fact that the 54 per cent which
gell strictly for cash actually do 54 per cent of the husiness, invites the conelusion
that cash stores have no sales advantages over credit-granting stores. ITowever,
further analysis of the figures indicates that higher average sales are reported hy
the fountain stores selling for cash than are reported by the strietly professional
drug stores operating on the same cash basis. Other significant differences are
brought out in the following table:
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OREDIT SALES IN DRUG STORES

Approxi-
Total sales, | Approximate Iz’é)ate
) Number cash and cash sales |creditsales
DEGREE OF GREDIT of cradit, {computed) | (com-
stores (shown'in | (shownin puted)
thousands) | thousands) | (shown'in
. thousands)
Al BAS e rrmrammamm e —asamm o 28, 526 $775, 944 $775, 044
1 to 10 per cent crodit.. 10, 015 262, 744 ?3249’, 607 | $13,137
11 to 20 per cent cradit. 4,529 131, 538 110,808 ,
21 to 30 por cont; credit 3,419 106, 562 79,921 26, 641
31 t0 40 por ceni; credit 2,414 7, 184 51,470 27,714
él t0 60 per eont credit. 1,169 34,970 19, 233 15,737
51 to 60 per cent credit - 406 14,079 6, 348 8, (34
B £0 70 POF COIE QraQLl e ooenmnmeeewmmmmane 220 7,022 2,458 4, 504
71 to 80 per cent credit. 165 7,652 1,913 5,739
Over 80 Der cend credib vauoomeeco oo enmaaan 5,801 580 3, 221
PO e y 1, 426, 396 1,298,270 128, 117
Percent._...__... 100, 60 91.02 3,98

As indicated above, credit represents only about 9 per cent of the sales of
stores reporting as to their credit activities. There is no reason to believe that
the cash and credit ratios of the 9,304 stores which furnished no data on this
subject would be materially different than those which did report. In fact, it
is doubtful if any adjustment in percentages would be necessary in view of the
fact that the reporting stores accounted for 85 per cent of the total drug-store
business.

Careful consideration of the figures shown in Table 3A indicates that the
drug stores with fountains and the professional type drug stores doing an
all-cash business have a slight sales advantage over those cledit-granting drug
stores which do no more than 10 per cent of their business on & credit bhasis.
Tn sach of the other credit groupings the credit factor seems to offset other
inherent advantages of the cash stores. Suech comparisons must he made
eautiously, however. There is no ground for assuming that & credit store could
change to a strietly cash store and still enjoy the same patronage. Bven the
character of a part of the merchandise might change., Credit-granting stores
may be considered, in many respeets, a different kind of business from all-cash
gtores.

Independents versus chains in the drug field.—Chain organizations, further
classified as local, sectional, or national chains operated 3,526 stores with tatal
sales of $312,450,889 in 1929. These 3,526 stores were operated by 249 chains
and the sales represented 18.49 per cent of all drug-store sales. Of the inde-
pendents, 50,088 were single-store independents, with sales of %1,210,201,836,
which is 71.59 per cent of the total; and 4,407 are 2-store and 3-store inde-
pendents and local branch systems with sales of $161,783,820, which is 9.57 per
cent of the total, (See Table 4, page 30).

Tn the cities of more than 30,000 population 28.46 per cent of the drug-store
business-is done by the chains. In cities of 10,000 to 20,000 population 10.25
per cent of the drug-store business i3 done by the chains. In places of less.tban
10,000 population, the chains account for only 1.89 per cent of the business.
These proportions vary somewhat in different sections of the country, as shown

in Table 4.
DRUG STORES

CHAINS
[ —
Total Number or | Per cent
amount of total

e

58, 258 sa12 303, %?; 13' 22
$1, 6690, 308, 082 12,301 '
800, 16 "Ts97. 64

PR

Number of SEOreS...mammmuemvennammase==
A1BS . e e m e

Expenses (per $100 of sales)-- .

o R — e
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Drug chains.—The merchandising series of reports includes one devoled to
drug chaing (R—66).! This report shows that nearly one-fourth of all ehain
units operating at the end of 1929 were established during that year, and that
36 per cent were opened during the period from 1925 to 1920, It also shows
that 53 per cent of the chain drug stores are located in the two geographic
divisions centering around New York and Chicago, namely, the Iast North
Contral and Middle Atlantic Divisions, with the greatest ehain developnient, in
the division which has Chieago for its prineipal eitv.  The DPacific Coast States
have the third highest chain development.

The following table shows a résumé of chain-store dafa for ready reference:

SUMMARY-DRUGSTORE CITAINS

TOtal APUE-SEOFS CHILIIS .o e et e o s emeca s e am e e mm s e 240
Chains operating stores with fountuin. 10
Qther drug-store chains. . ..., 80
Number 0f 10en] ChNG_ L. it e e n Pt
Number of seetional chain 14
Number of national ehajngf=-==n=m=mm=m=rmsmeammaen T

B R O PN 3018
Chains operating stores with foUnbIN . .. oen o e e e e s 4,081
Other drug-store ehaing. ..o vee ot e AR
Loeal chalns . - 1,063
Sectional and national ehuins. ... oo - 1, 66t

B R P RSO ROOIPRNORIPUPPNY /: § (L (1) W 211

aeae WBROOR0, TUT

Chains operating stores with fountain e
e 020, 1M

Other drug-store chains. . coe oo vaeeoionivnn -
Local chaing ! 148,017,012
Sectional and national ehaing. ..o ooiuuciiii i e 14, 2%, KO
Store operating exponses (PEr $10D 08 BUIESY oo ottt timaan e e e mm e e Prity
Chalus operating stores with founlain 27, BN
Other drug-store chains. ... . s, KO
Chains oxtonding eredit.. . . 240,00
Chains N0t EXEBIAINE CrOMIE- - o cee e e e e e s e e v e e e e e e G786
L0eal CHAINS. - v e e ma e A PP 20,60
Sectionnl and natlonAl CAINS .« u et a e m e m e s 2.097
Pay-roll cost, 33,417 employees (DOr SL00 0F SAIES) . .ot reve e e e e e s e i L4
Chains operating stores with fountaln. . ...ooououomn oo A7
Other Arug-stors CNAINS . -« oo e c o oot e em e eemee e 112
BT T [ PO e TR, o
Sectional and national ChaINS. cw e ecumara e ieninemnnnan o 18,10
Other store operating expenses, Including ront (per $100 0F §0188) 0 m e er oo nnnnsanns i 14,20
Chains oporating stores with fOUREAIN. . .o cver oo e eimanns e s o 1:-1. A4
Other drug-store chains. . ... e e e e —a 11,08
Local chains......oo... memmmm— - 12,90
Sectional and nationnl chaing 15,27
7,48
T, 685
4,76

Cost of doing business.—The average expense ratio of drug stores, including
both chains and independents, is $27.11 per $100 of sales for the entire United
States. Of this amount, pay roll is $15.85 and ront averages $5.65. The balance
includes advertising, supplies, taxes, heat, light, power, insurance, deprecistion,

1 Copies of merchandising series of reports (18 in numbor) may be obtalned from the Superintendent
of Docurents, Government Printing Office, Washington, I, ., soparatoly or in quantitios at 5 conts por
copy. In ordering specify Census of Distributlon, Retail Merchandlsing Hories, Report No, R-00,
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interest, delivery serviee, and other expenses ineidental 1o the operation of drug
gtores.

The differcuee i expense belbween the two kinds of drag stores is negligible.
Those with fountains have weaverage expense mate of $27.06 por $100 of sales
as comprrel with S27.20 in the stores without founfains,  Differenees in wng(’}
eosls are more marked, although the average vavintion is only ahoub $1 per $100
of sudex, Ponntnin stores pay ont i sadaries and wages an average of 15,43 per
eend of sales, while doug stoves withoul founfuins pay ont an average of 16,78 per
eent. The higher wage eost in the stores without fountains is due lnegely to the
absenes of e Jower-paid fonntain employees as s eloarly indieated by the
averape salavies prid, The averige anmnd salavy of Mmll-bime anployees in drug
stores withont Tonntuins is 81324 while in the fountain storves it iy $1,234.  An
explanafory tuble follows:

EMPLOYSMENT AND WAGES IN DRUO STORLN

" qqee | DRI stores | Drug stores

! “é;:té}?’“ with foun- | without

LR taing fountaing
AVORIE DT I WHR ot s e o recman o nav s am #1200 §1, 204 $1, 324
Avornpo part-time wage i em UKy Buni $272

Avorngs sndes per employee dneliades propeietaes, fotltime und

fudl-tine giptdvident of pact4iue employee:) . 7,005 $7, 0003 $7, 8062
Nunther of empioyeii pur enedt SHE of sides ... f.a8 Lug 1.97
Proportion of part tisers to tolal sinployees (per veit ). 1063 14, 28 18,48
AVORo sales PRr STOrS. e s e $20, 016 32, U8 $23, 112

Tie contrast, the other expenses of fountain drug stores are more than 1 per
eent highor, on the average, than are those of stores which do not operate foun-
taing,  The rents paid by the fountain stores, which averages nearly three-
fourths of 1 per cent higher than the professional drug stores, account for the
minjor parl of this inerense i other expenses.  This difference in rontaly s made
the Dasis of more detailid explanation later in this chapter.

Coste vary with the size of city.Total operating costs vary 2 to ¢ per cen
depeuding on the gize of the eity in which the stores are located.  Tor the same
kind and type of business it eonts more to operate in a large eity than in a city of
modernde size amd wore fn o small eity than in o village or country town, This
{1 Deeanse nany of the faetors entering into the cost of doing business are more
expeusive in the larger eitios,  Reot s higher, wages are higher and delivery is
more costly,  In fnet, the same is true of nearly every ftem of expense involved
in drugestore operation in oo woderabe sized eity and is even more so in the larger
eition,  The geueral principle that expenses inerease with the size of city has been
definitely eutablislied by the Retail Census,

In the eities of more than 30,000 population the expense ratio for drug stores
averages 28,47 per cent; in the eities of 10,000 to 30,000 population it averages
26,44 por cent, nver 2 poer cent less than the over 30,000 average; and nearly 1
per eent Teas than the national average of 27.11 por cent; in the places of less than
10,000 population the average in 24,65 which is nearly 4 per cond less than thot
of the large eitics, and about 2.5 per eont less than the national average. TFor
detailed dats on expenses see Tables 6 and 9 of this report, and the speeial chapter
on expenses in the Chicago-Milwmikee area beginning on page 27,

Cost of rentNeurly 46,000 of the 58,268 drug stores (78.74 per cent) covered
by this report are operaterd in leased premises.  These stores account for 86 per
cent of the total salos of all drug stores.  The cost of rent in these 45,872 stores
averages $5.06 for each $100 of sales. It has been pointed outin an earlier para-
graph that the percentage of rental cost in the drug stores with fountains (with
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an average rental cost of 5.87 per eent), is higher by three-fourths of 1 per cont
than the average of 5.14 per cent for the nonfountain stores. It has been indi-
cated that the advantage in pay-roll costs obtained by the employment of lower
priced fountain employees is largely offset by the necessity for selecting locations
especially favorable to the sale of ice cream, fountain drinks, and lunches neces-
sitating the outlay of a larger proportion of the stores gross sales in the form of
rent.

In comparison with these rent averages for all stores, which inelude both chains
and independents, the average rental cost for chain drug stores is $7.43 per ench
$100 of sales. The chains operating stores with fountains pay an average rental
of $7.65 per $100 of sales, while those chains whieh do not operate fountaing pay
out only 4.76 per cent of their sales for rent. Complete expense data of the opern-
tion of drug stores by the chains will be found in the report (R~66)! of the mer-
chandising series entitled *‘ Drug Store Chains.”

Stocks on hand.—The stocks of merchandise on hand for sale were reported ad
cost valuation as of the end of the reporting year. This stock figure is not a
measure of turnover and can not be used as a basis for estimating stock turn
even though the stock on hand in drug stores at the end of the year be considererl
to be fairly representative of the average stock carried throughout the entire
year, because cost valuations for stocks can not be satisfactorily related to sales
without data on the actual marking rate,

In the absence of sufficient data, no attempt has been made to estimate the
turnover. However, interested executives of individual stores may gain some
helpful data by comparing their stock (cost values at end of year) with the fol-
lowing table:

RATIO OF 8TOCK TO SALES

Number Annual sales Stocks atb cost Ratlg
KIND O
ND OF DRUG STORES of stores (1020) (end of yoar) %{)ﬂ:&%};
Drug stores, without fountains_ . .....__...__... 23, 414 541, 138, 05 $148, 266, 100 27. 4
Drug stores, With fountains..—. .. oooooooo oo 34, 844 1,$149z 250, 723 $225: 7:;2: 700 0.6
All drug stores oen] 08,258 1, 690, 398, (82 373, 088, 800 22,1
Drug stores in cities of over 80,000 population.. ... . 28, 602 002, 194, 40 8 18,0
Drug stores in cities of 10,000 to 30,000 population..| 6, 773 202, 001, ssé 14;; ggg: 8?8 23, Si'
Drug stores in places of less than 10,000 population..| - 23, 883 406, 202, 423 139, 038, 740 28,0

1 Coples of merchandising sg'ifas of reports (18 in number) may bo obtained from the Superintendont of
Documents, Government Printing Offics, Washington, D. C., separately or in quantities at 5 conts por
copy. In ordering specity Census of Distribution, Ratatl Merchandising Series Roport No. R-00.




CHAPTER 2.—~COMMODITIES SOLD BY DRUG STORES

Not over 15 per cent of all retail stores keep records in such detail that they
are able to report accurately their sales in terms of commodities sold. They
know the amount of their total business but many stores can not tell how much
of each commodity has been sold. After the experience gained in the Eleven
City Census taken in 1926 it was decided to limit requests for data on the com-
modities sold to the stores located in the cities of more than 10,000 population
and to stores in such cities doing at least $60,000 worth of business annually.

Only about 10 per cent of the drug stores reported sales amounting to as much
as $60,000 annually. Consequently, commodity data were obtained only from
that portion of the 10 per cent which was able to furnish detailed figures on each
commodity. However, the sales of these stores amounted to approximately 35
per cent of the sales of all drug stores. This sizable sample of the total sales is
believed to be fairly representative of the business done by all drug stores and
predents a basis for reasonably accurate estimates of that portion of the retail
drug business which is not reported in detail.

In the various State reports the commodity sales for each kind of store are
shown as a percentage, namely, the percentage which the sales of the given
commodity form of the total sales reported by commodities in that kind of store.
At the same time the degree of commodity coverage, namely the percentage which
the total sales of the stores reporting commodity data form of the total sales of
all stores in the same kind of business, is regularly shown.

Applying the commodity ratios against the total sales of all stores in the same
kind of business, it is possible to build up what is believed to be a reasonably
aceurate and approximately complete sales figure for any listed commodity,
both for a given kind of business and for all kinds of business combined. The
dollar totals as computed for the two kinds of drug stores are shown in Table 7
of this report.

This national commodity-sales table shows as nearly a complete distribution
of the sales by commodities as is consistent with the data available, and is believed
to be the only commodity information available on a national basis. The table
indicates that in addition to sales of drugs, patent medicines, ete., which amount
(on the basis stated) to $568,000,000, and preseription sales of $209,000,000, the
drug stores also had $221,000,000 of sales in toilet articles and toilet preparations,
$244,000,000 of fountain sales (including drinks, ice cream, and lunches), and
$216,000,000 of cigars, cigarettes, and tobacco products. TIn addition to these:
major commodity items there were also a number of other lines carried, which
were of lesser sales importance to the drug stores but frequently added con-
siderable to the sales income. The sales figures listed above do mot include:
estimates for the value of medicines dispensed by physicians from their own.
stocks or by hospitals, dispensaries, and other institutions.

Competition with other kinds of stores.~—It is popularly recognized that the
merchandise sold in drug stores is sufficiently diversified in character to bring
those stores into competition with many other kinds of stores. In the case of’
prescriptions the competition from other kinds of stores is entirely unimportant..
The same is true in the ease of drugs, patent medicines, ete., since more than:
95 per cent of the total retail sales of these lines is sold in drug stores. However,

120950—33——3 17
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there are & number of commodity lines in which drug stores arve in direel compe.
tition with stores of other kinds, and in other lines they are competing indireetly
with still different kinds of stores. This condition is worthy of careful eonsidera.
tion, especially in relation to certain lines of merchandise which are consistently
gold in drug stores but which are reported ag sold in widely varying propor
tions. Toilet articles and preparations constitute & good typieal illustration of
the wide variation in the sales volume. The proportion of this moerchandise
gold by drug stores as reflected by the national avernge is ahout 54 por cent of the
total. This figure varies between States from o low of 32.6 per eont in Rhode
Island to o high of 76.6 in Florida end New Mexieo. There are 10 States in
which more than two-thirds of the toilet articles and preparations are sold in
drug stores. These States in addition to Florida and New Mexieo are Maine,
New Hampshire, Oklahoma, Arizonsa, Idaho, Montans, Wyoming, and Oregon,
In addition to the States listed above there nro oight Biates in which the pro-
portion of the total United States volume in toilet articley nnd prepurations which
is done by the drug stores is from 60 to 65 puer cent. Theso cight Statey are
Kangas, South Dakota, Delaware, Texas, Colorado, Nevada, California, and
‘Washington.

By contrast, the other extreme shows 4 States with s ratio of less than 40 per
cent of the sales in drug stores, and 15 States (including the 4 under 40 per cent)
with a ratio of less than 50 per cent in drug stores.

The preceding paragraphs have covered the 53.5 per cent of the snles of toilet
articles and toilet preparations which wero sold by drug stores,  Thoe remaining
46.5 per cent, representing all other kinds of business which are selling this
commodity item, can be confined very largely to six kinds of stores which together
gell 43.5 per cent of the total. These six kinds of stores are shown below with
their dollar volume in toilet articles and preparations:

APPROXIMATE SALE OF TOILI ARTIOLES AND TREPARATIONS

Department stores. . o ot $7, 503, 700
O O B8 o e e e v e e 0 1 e B e 008 00 B o 42, 200, 974
Patont medicine, extracts, tolletelos dealers (Dsonlly houso-to10US0) meenenuununn wnmnunnansnmans o0 04, 188
Goneral stores.. 20, 047, 318
Dry goods 860res. acmnananne 7,130, 14
‘Women's ready-to-woear slores 5, 022, 872
Other rotaflers (includes boauty parlors, goneral merchandiso storos, Jowelry stores, family

olothing STores, MBII-0LACT 1101IB08) . u e e oo m o e o e o 05 s e b e o 12,404, 112

There are unquestionably many reasons why certain consumers prefer to
purchase this merchandise from other than drug stores. The two reasons which
are probably the most important to the customer are price appeal and con-
venience of purchase. Either may influence the sale. Certainly, merchandise
«of this kind is often featured at reduced prices, or as loss leadors, to draw traffic
to other departments. Also the convenience to the customer of heing able to
purchase at the place of making other purchases is important and often has a
tendency to offset any small saving which might be possible by shopping
elsewhere.

Commodity sales shown in tables—Table 8A of this report shows for the
United States the approximate total sales of tollet articles and preparations,
:also of drugs, patent medicines, ete., and shows the kinds of stores selling these
commodity lines and the proportions sold by each. This table furnishes a
reagsonably accurate comparison of the importance of these two lines of mer-
chandise in each of these kinds of business. Supplementing Table 8A are three
tables referred to as 8B, 8C, and 8D.

Jo These tables list by States the approximate dollar values of toilet arbicles
and preparations, drugs, patent medicines, ete., and prescriptions sold, shown
separately for drug stores and for all other kinds of stores and the proportion of
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each State’s total which was sold by each. These tables provide data from
which it is possible to determine the relative importance of these stores as out-
Jota for these threw commaodity lines in eneh of the several States.  They also
provide an explanation of a conment made eadlier in this report to the effect
that climate apparenily has no vifeet on tolal drug-store sales.

It might be supposed that in eertain sections of the country where the climate
is mild or where the temperature in more stable and less subject to sudden
ghanges the health of the restdents is better and there is less need for medieants.
If &0, it does xot follow that the namber of drug stores is also reduced or that
the drug-store sales sre proportionately less.  Such o cireumstance might logioally
pe expected if the drug stores were engaged exelugively in the sale of drugs,
patent medicines, ele. Howoever, the high proportion of related and unrelated
merchaudise which these stores sell frequon tly offsets the effeet on drug-storo sales
of the particularly healthful climate, The census figures indicnte that the
drug stores in theso areas have ustually increased their sales of other commodity
Jines to the extent that their sules have not suffered in comparison with the sales of
obher States or the United States as o whole,  Tlorida end Californin are typical
examples of what ean be aceomplished in swecessfully promoting other lines to
offseb low sales in drug lines,  Bwven in number of stores these two States are
sbove the average in relation to population, and their total sales ratios are well
abovo the gencrsl average.  The commodity figures which are shown in Tables
8A, 8B, 8C, and 8D provide the basis for further study and devclopment of
the iden.  Further diseussion of the commodities sold and their relative impor-
tanco will be more fully eovered in the section devoted to the various lines of
merchandiso sold.



CHAPTER 3.—OPERATING EXPENSES OF COMPETING STORES
COMPARED

The following table contains the operating expenses of th'e tvgo kinds of drug
stores and six of their principal competitors in the sale of toiletries:

PER CENT OF OPERATING EXPENBES TO SBALER

Cities of | Olties of | Places of
All citles || 200X8 than { 10,000 to | less than
HINDS OF BUSINESS ¢ 30,000 pop- | 30,000 pop- | 10,000 pop-
ulation ulation ulation

Per cent Per c;mt P;r ctent Pfcr claent
les of sales of sales of sales
afsgm 1 / 28,47 24,068

Drug storesecenccomccananaan .
Department stores 28,36 20, 24 24, 22 10, 84
Vnﬁety stores 24, 96 25,10 24, 60 24,77
Patent medicine, extracts, toiletrios deslers (house and
home). 84,40 (x) (x) (x)

General stores_ 13, 59 16,32 15, 48 13.88
Dry goods stores 24,17 26,85 25,71 21,47
‘Women’s ready-to-wear 20,10 29,91 25, 98 24.88

(x) Can not show.

The kinds of business listed above are those which feature toiletries and toilet
articles. They do not include cigar stores and stands, and others with which the
drug stores compete for the tobaceo business; nor does the table include the candy
and confectionery stores, competitors for the fountain and candy business of the
country. Likewise the eating places, with which many of the drug stores are
competing for the light-lunch business, have been excluded. These kinds of
business are fully discussed in the special food report soon to be available.!

Department stores are the largest competitors of drug stores in the sale al
toilet goods. These stores do 18.5 per cent of the nation’s retail business in toilet
articles and preparations and operate at an average cost of $28.36 per $100 of
sales. The popularity of this merchandise in department stores is caused partly
by price and partly because of its ready accessibility to other desired eommodities.
The latter is often a suffciently important congideration, often offgetting the
strictly price appeal of the so-called cut-rate drug stores, Beauty parlors operated
in department stores are also instrumental in adding many dollars to the sales of
toilet-goods departments.

Variety stores are large distributors of toiletries. More than 10 per cent of this
commodity item is sold by such stores, which have an average operating expense
of $24.96 per $100 of sales. Much of the merchandise of nationally advertised
brands is put up in special-sized containers for the variety stores,

House-to-house canvassers, representing well-advertised manufacturers of
toilet goods, patent medicines, and extracts, are large distributors of these products
through agents, where practically the entire selling expense consigts of salaries or
commissions, and they provide keen competition for many drug gtores. The
major part of this business is done in the small towns and rural arens, Nearly

7 per cent of toilet-goods business of the country is done by these direct-to-user
organizations.

! Food retailing, a special trade study of the Bureau of the Oensus, may be obtained from the Superintend-
ent of Documents, Government Printing Office,
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General stores found occasionally in the suburbs of the large cities but for the
most part located in the small villages and in the country, distribute a material
amount of toilet goods.  These low-expense stores are able to do business at an
gxpense rate averaging only $13.69 per $100 of sales.

Other competitors are dry goods stores with expenses of 24.17 per cent of sales
and wonren’s apeciatty stores having an expense ratio of 29,10 per cent. Each
aecounts for more than 1 per cent of the national total of toilet-goods sales.
Several other kinds of business also sell this merchandise but in such insignificant
amounts that they are relutively unimportont from the standpoint of eompetition.
However, they operate at expense ratios well within the drug-store range and are
in position to develop this related line,



CHAPTER 4,—RELATED COMMODITIES

Most retail stores sell a variety of merchandise which can s
gated into two classes. The first Js primary or basic commoditics w
is related or secondary commodities. The first class consisty of the
representing a substantial proportion of the total goods sold and
ally synonymous in the customer's mind with the kind of stove in
second is made up of goods which are ofton associated by the cus
primary merchandise sold by the store but which arc secondary in
mind to the primary ecommoditics featured by tho stores. Cigars
are good typical examples. They are primary commoclitios fn of
stands but are related or at least secondary commodities in drug
and patent medicines arc primary merchandise in drug stores but
or “related” commodities in department stores.

Retailers are interested in related commodities—~Related comr
interest to the retailer beeauso this class of merchandiso should
with less sales effort and at a correspondingly lower expense than
chandise. The drug store is in o particularly advantageous positi
of s variety of merchandise lines, as a vesulb of the practices wh
developed. They remain open for businesy later than most of the
stores and have come to be recognized by the public ag a sort of
where many different kinds of merchandise can be secured ab niy
during the day. They have continually added more lines and
field until drugs and preseriptions are only a part of their popular
net result has been that merchandise which was onee considered to
gecondary hag become such an important item that it is now a bo
modity and may be considered in either class with equal authority
cigarettes, representing nearly 18 per cent of tho drug-gtore asnle
examples. Basically these commodities are related rather than pri
stores when considered in connection with cigar stores. The same i
of the fountains, as evidenced by the fact that there were in 10
23,000 drug stores which reported no fountain sales, Yet fountai
sented 14.5 per cent of all drug-store business and about 21 per cent o
of stores operating fountaing (which supports tha bellef that the f«
ation has now or will very soon become one of the primary lines
gtores),

The cigar counter and fountain sales have been considered ag re
this census and have heen 8o clagsed in the following fable whic
comparison of the importance of related commodities betweon ohai
all drug atores. ' The lines which have been considered as primary
are: Drugs, patent medicines, ete., preseriptions, rubber goods,
hospital supplies, and toilet goods. The table follows:

RELATED MEROHANDISE SOLD IN DRUG STORER
[Comparison botwoen chains and independents)

Total sales, all Az\Ypm’{dTlg
68 of 0

KIND OF STORES commoditios || than primg
merchandi

All drug stores with fountains

Ohaln stores with fountains 10 250 726 s%g: gg»?,' %

All dru% atores without fountains e 541 188, 056 00, 748, 4

Ohaln stores without fountalns. 23 620, 024 9, 500, %

22
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Related commodities are of value to the retailer~The drug-store exccutive is -
particularly inferested in ascertaining what lines of drug merchandise are being
sold by other than drug stores, and what they are doing with such lines; second,
what related commodites the other drug storeg are selling, to determine the nature
and extent of their competition; third, how the expense ratios of these competitors
compare with drug stores to develop what i3 the probable rate of mark up; fourth,
to determine the approximate total sale of the merchandise in question in any
given city or areq, and, {ifth, how much of this total is accounted for by each kind
of gtore.

The answers to these questions ean be obtained with a minimum of effort by
reforring to the soveral State reports of tho retail census,  Table 1 shows the total
sales of eacli kind of store.  Tuble 15 contains commodity breakdowns for nearly
every kind of store. By applying the percentages shown in Table 15 against the
total sales reported in Toble 1 for the same kind of store it is possible to obtain a
olose approximation of the dollar sales of any given commodity in the kind of
store under consideration,

Related commoditica are of value to the manufacturer or wholesaler.—That
the drog store offers o present and potential market for manufacturers and whole-
salors nob interested in drugs and toilet goods is evident when it is realized that
fountain sales, which include iee cream and lunches, exceeded $244,000,000 and
that sales of tobacco products amounted to more than $216,000,000 in drug stores.
Confeetionery and nuts added $51,000,000 to the total receipts of these stores, It
ia also evident that there are other commodity lines for which the drug store pro-
vides n substantial present and prospective market.

As indicated in the table on page 22, the independent drug stores have not
developed tho sale of related commodities in tho same proportion as the drug-store
chaing, In fact, the pereentage of related merchandise sold in chain stores with-
out fountaing is more than 50 per cent greater than in independent stores without
fountaing, Xowever, the drug chaing have concentrated largely on the cities
which no doubt has an importaunt bearing on the sale of related and unrelated
merchandise,

The date offcially at the disposal of the bureau and available for analysis
aro limited to the faels contained in the retail questionnaire. This questionnaire
was necessarily eonfined to the minimum consistent with the securing of s mass of
neeessary basio data. These necessary limitations preclude any attempt to
itemize the innumerable commodities which have been developed as related com-
modities in drug stores. It is significent, however, that 37.1 per cent of drug-store
snles relate to commodities other than strietly drug-store merchandise, and this
indicates a total sale of such commodities of $626,631,807.
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CHAPTER 5.-~DRUG STORES AS A MARKET

If the manufacturers of the major eommodity lines handled by drag stores
wanted to contact every drug-store buyer in the country it would require 3,488
geparste contacts to reach the 58,258 drug stores and the 950 drug wholesalers:
And this would not include wholesalers of candy, tobaceo products, and fountain
supplies and sirups nor the wholesalers of periodicals and magazines,  Algo
these 53,488 contacts do not take into account the department stores, genersl
stores, variety stores, ete. which are large outlots for many of the same commodity
lines.

There are 52,280 independent drug-store proprictors who buy for their stores,
either direetly from the manufseturer or from their nearby wholesalers,  Tho
stores for which they buy do a total retail business of $1,877,948,000 of which the
sale of drugs and patent medicines represents approximately 45,6 por vent, foun-
tain sales about 14.5 per cent, toilet goods about 13 per cent and cigars, eigarettos,
and tobacco products 12.8 per cent,  Thero are in addition 240 deug-chain buyers
directing the purchases in gertain commodity lines for stores with sales apgregating
$312,302,000.

There are also 950 wholesale drug houses whose total sales (wholesale valuation)

amounted o $486,779,000 in 1929, These wholasalers supply the independent
stores with a large part of their merchandise expeeially in gouds whoere the turns
over is not sufficiently rapid to make purchasing direet from the menutaeturer
more economical. In the case of the small independent stores, practically all of
the merchandise handled is purchased through wholesalors, It is impoasible to
determine from the data available how many of thoe independently operated
stores are buying their merchandise direot from the manufacturers, bhut obywiovsly
a substantial proportion of the stock of independent drug storcs in purchased
through wholesalers.
- In the case of the chains, where quantity purchases are made whoerever possibile,
the bulk of the merchandise is purchased dircet from manufncturers or their
agents, with the purchases from wholesalers limited to speeisltios and items of
merchandise for which there is infrequent demand.

. Where the buyers are located.—Table on page 26 shows where the drug-store
buyers aré loeated. Tew, if any, national distributors in the field would ever have
oceasion to contact all the drug-store buyers. However, the value of thig informa-
tion lies in having authentic knowledge of the number of potential buyers in any
geographic division or combination of divisions in the country. These data com-
piled with the commodity information shown in each of the separate State reports,
provide a sound index for establishing sales quotas and for planning promotional
campaigns.

Nearly 22 per cent of the buyer contacts are located in the Middle Atlantie
Division, centering on New York City, in which city nlone there are 3,673 buyers.
Philadelphia contains 1,428; Pittsburgh, 314; and Buffalo, 272, These 4 cities
alone contain approximately half the buyer contacts in the division. The Eas
North Central Division, centering on Chicago, has 20 per cent of the buyer
contacts of the country. Chicago has 1,698; Indianapolis, 234; Cleveland, 405;
Detroit, 722; Cincinnati, 229; and Milwaukee, 338,

24
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More than 6 per cent of the buyers are in New Ingland eentering on Boston,
which ilsell has 372, Qver 13 per eent are in the West North Central Division.
§t. Louis has 530 and Kansas City 334, The South Atlantic Division has more
than 10 per cent of the dengestore buyers with 388 in Baltimore, 164 in Atlanta,
and 187 in Washington, D.C. The States west of the Mississippi comprising the
West South Centenl Division have more than 11 per cent of the contacts. New
Orleans has 2480 Dallas, 215; San Antonio, 130; and Oklahoma City, 112. The
Mountain States contain 3 per eent of the buyer contacts with Denver showing 203.
The Pavifie Coast States have nearly 8 per cent of the total drug-store buyers of
which San Franeiseo has 328, Los Angeles 702, and Seattle 206,

Phe table on the following page shows the number of buyer contacts in each of
the 9 geographic divisions and in 19 principal cities, In the preparation of this
table all ehain stores are eliminated from each division and from each of the cities,
and the entire baying power or sales volume of such ehains is added to State or
ity where the buying offices are Joeated,  Only those citios are listed in which
there were 3 or more dreug ehain headeuarters unless at the same time there were
gn adequate number of drug wholesalers.  Tnoa few instances, sales figures are
neesswarily vliminated to avoid diselosure of individual operations, but the deleted
amonnds are sulliciently large to warrant the city’s inclusion in the table.  Insome
of bhe eities the number of drug wholesalers is not disclosed by the wholesale
consus and thercfore ean not be shown in this table,  The faet that none are
shown does nob neeessarily mean that there are none in those cities.

2905033tk
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RETAIL STORE BUYERS—DRUGS
(Drug stores, drug chains, and drug wholesalors) !
[Sales shown in thousands of dollars]

SINGLE-S8TORE 9-3 STORE IN- | CHAIN-STORE WHOLESALE-
INDEPENDENT DEPENDENT | CONTACTS (CEN- MERCITANT Total Tor

CONTACTS CONTACTS | TRAL OFFICES) | GONTACTH L aang of
DUYOr | 5ol
DIVIBIONS AND CITIES ‘cmr total
nets
. | Con- Con- Num- . taets
Stores | Sales | juots Sales | yaotg Sales | yyor Soles

U, 8. tofals. ... 50,9285 (1,218,184 | 3,045 | 161,784 949 | 819,802 | 089 486, 779 || 63,488 | 100,00

Negw ENGLAND. .- 8,878 88, 461 138 | 10,040 16 3,768 03 | 93,883 3 psm 0.7
Boston, Mass-..-| 332 10,029 21 1,730 3 779 16 5, 280 Q72 lannnn
MIDDLE ATLANTIC...| 10,846 | 261, 672 438 | 31,003 42 | 198,082 1 308 118, 537 {i 11, ()”7 28,7
New Yorl, N, Y.| 3,863 84,191 136 9,710 10 | 115,207 | 176 85, 815
Philadelphia, "Pa_| 1,833 22,344 61 3,078 ] 4 087 28 10,713
Buffalo, N. Y. 240 68,263 15 1,171 2 (x) 10 b, B42 .
Pittsburgh, Pa.. 286 7, 884 12 1, 246 4 1,383 121 10,080 dli
B, N. CENTRAL.—-ne 0,008 | 254,857 447 | 37,863 62| 04,265 | 184 | 102, 288 10, ()89 20,0
Chicago, INl._..-- 1, 581 46,118 71 5,088 B 47,007 .50 20, 328 1008 |aaamans
Cleveland, Ohto. 367 9, 684 15 1,086 4 S, 10. 062 400 [wonnnnn
Clncmnam, Ohio 217 5, 600 10 000 2l (x) (x) x) (¢, N I
Indmnapolis,
p1Yi TN 214 5,231 17 1,202 3! 7,702 xg ?{g §\3
Tulga, Okla. &8 1,887 3 131 3,401 | (X X X
Detroit, Mich... 646 19, 106 47 3,707 6!l 10,640 720

—
[
E-:)
=
o8
=
P

Grsmd} Rapids,

00| 2,374 7 538 @ @ X 163 T IR
06| 7,88 13 763 1] (R 181 6,020 I R
W. N. CENTRAL....| 6,835 | 145,604 | 105| 15,146) 25| 14,747 | 05| 83,004 [ 7,100} 184
gi. Louls, Mo... 64| 13,87| 2] L 3 470 12 4,044 650 | aoeman
Kansas  City,
MO reeocmmmnnn 316 7,083| 13 sod | B 0T @] 0 (X) [mmeemnn
SourH Ariawmc_...| 5,062 | 116,887 [ 214 | 16,515 | 24| 30,512 106 | 44,278 G 408 10,1
W]t)ls(hsmgton. 5 )
.......... 17 5, 507 91 4,041 1] (X 9 X T
Atlanta, Ga-. .- we| 4ome| ! 7wl 2] (& 7 g &)L 104
Baltimore, Md..| 38| 7008 30| 228]| 2| (x 17| 8147 388 |ooenenn
. 8. CENTRAL....m- 3,082 70, 36 0
 JamAL o o| 80| 638! ol 5701 48] 20,628 )| 3,219 6.0
Ala....... o] w06 260 4 s 2l @ ] ® (X)) |ommenn
W. 8. OENTBAT.-—-- 5,760 | 133,348 | 2
N‘iw e 348 15| 17,2801 32! 18,700 o4 45020 o001 1.3
Becneomemmene 26| 4,013 7 gatl 3| 2 o
Dallas, Tax_.___. 20| 5207 5 ss| 3| 2 B8 | 7 2273(2) b
MOUNTAIN -2 aeeev L5640\ 41,330 00| s202) 1| 3 1, 044
Denver, Colo....| 185 | 4,262 7 87 3 12%3 A ug,’ggg Wil “
PACIFIC ceeevmam e §
Lf)os Kaeeles, 3,740 | 103,746 | 260 | 22,260 | 28| 11,865 | 75| 50,037 || 4,108 7.1
........... TOL) 22,070 | BT 4770) 11| 51081 93| 24,24 0%
Sontde e 91| & : sl ¥ 2400 TR e
Sootile, Wash_~ 4008 | 12 8571 8] 3408) 10| 5144 900 |ommeem
Callleeemeee e 2| 6814 25| 2860 4 9O6 | 22| 12,600 328 fummaman

(x) Indicates number can not be shown.

1 Does not include departm
Kines ot Include d l?artm 13&51?%?5&&?;1:”1 stores, varleby stores, ete., which are large outlels for many

This table is in agreement with other tables in thi

lis tal is report except that the
I_nul’_mumt independents have been reduced to one buyer for each separate organ~
ization. It does not take into consideration the buyers for department stores,

gpecialty sfor i ; . .
sf;ores_ y stores, variety stores, gemeral stores, and other competitors of drug



CHAPTER ¢—ALL DRUG STORES LOCATED IN THE CHICAGO-MIL-
WAUKEE AREA ANALYZED BY SIZE OF BUSINESS AND BY SIZE OF
CITY

The preceding chapters of this report have been devoted to a discussion of
national and State averages, supplemented by separate caloulations for cerfain
individual cities, in the belief that these general analyses are of maximum value
to the greatest number of persons interested iut drug store operations.

This chapter is devoted to & detailed analysis of the operating expenses of
drug stores in the 22 counties located in reasonably close proximity to the cities

-of Chicago and Milwaukee. This territory, which has been designated as the
Chicago-Milwaukee aren, contains the following counties:

o . Indiana, 3 Wisconsin, 7
Tllinois, 12 counties counties counties

Boone. Kankakee. Lake. Dodge.

Cook, Kendall, Laporte. Jefferson.

De Kalb. Lake, Porter. Kenosha,

Du Page La Sslle. Milwaukee,
Grundy, McHenry. | Racine.
Kane, WilL Sheboygan.

‘Waushara.

The Chicago-Milwaukee area was gelected for special study because the 22
counties comprising it contain a representative numbper of cities in each of the
several size-of-city groups. There are 164 cities and towns of varying size from
1,000 to more than 3,000,000 population as well as a large rural population. All
cities and towns are grouped according to size. In addition to Chicago and
Milwaukee (the 2 cities in the over 150,000 population group) containing
65.13 per cent of the total population, there are 8 cities with populations ranging
from 50,000 to 150,000, containing 8.75 per cent of the population of the ares,
9 cities in the group from 25,000 %o 50,000 population, containing 5.47 per cent
of the population, 26 cities in the 10,000 to 25,000 group, containing 5.51 per
cent of the population, 30 places from 5,000 to 10,000 population containing
3.52 per cent of the population and 90 places 1,000 to 5,000 population.

27
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Following is a table showing by counties the nwmber of incovpurnivid eifies
and towns in each of the respective size-of-city groups:

OITIES AND TOWNS IN THE CHICAGO-MILWAUKEN AREA

POIULATION

-

COUNTIES AH000 | 25,000 | 10,000 | 5000 | Lk
Ovor 0 o t 1] tn
150,000 1 y50,000 | ao000 | 25,000 | 10,600 | 5ot

Total for aTeR . — oo er e 2 8 9 B Kt ﬂ(]

IMinois:

=3
=]
=
o
H

2y
o
228
4B &
!

: ¥

[ TN

£

U

-2

e

Porter.
‘Wisconsin:

DA - e e ] d

Jefforson....

B RPURRN

Racine._.
Sheboyga:
Wanshara. . ...oewuoooeeno T

i Tncludes incorporated places only, but not the unineorporated or rural areas or any places uf lesy U
1,000 populstion,

There were 8,068 drug stores operated in the Chicago-Milwaukeo arca in 1020,
The aggregate sales of these stores amounted to $117,188,047 for the same yonr,
Total operating expenses were $33,950,325 for an average operating oost of
$28.98 per $100 of sales, compared with $27.11 for the United States as o whole,
This amount included pay roll, proprietors’ compensation, intorest, light, heat,
power, delivery costs, and all other operating expensos.

Wage costs, by far the largest single item of expenase, amounted to $18,078,324,
an average for the 3,053 stores of $16.19 for each $100 of sales. Wape costa
include wages paid to employees, and proprietors’ compensation computed at the
same rate as that paid to full-time employees. This computod figure was used
instead of the reported salaries of proprietors because many stores failed to repord
compensation for proprietors while others reporbed amounts which were obviously
out of all proportion to sales.

Rent, the next largest single item of expense averaged $7.36 for ench $100 of
sales. In obtaining this ratio of rent to sales, only those stores which wore opor-
ating in leased premises were used. Stores operating in owned premises or in
Premises which were partly owned and partly leased were excluded, All rents are
included in total operating expenses,

Stores and sales by size of city.—Nearly 72 per cent of the stores (2,101) in the
area were located in the two citieg having a population of more than 160,000 and
their sales represent more than 75 per cent of the total drug-store sales of the
entire area of 22 counties. N early 8 per cent of the stores, doing slightly more than
8 per cent of the business, were located in citics having from 50,000 to 150,000
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population. Five per cent of the stores, with 5 per cent of the sales, were located
in cities from 25,000 to 50,000 population while 434 per cent of the stores with 4%
per cent of the sales were found in places from 10,000 to 25,000 population. The
incorporated places with a population of from 5,000 to 10,000 contained only 2.82
per cent of the stores while the sales of these stores represented 2.45 per cent of the
total sales of the area. In the places of less than 5,000 population were found
7.70 per cent of the stores. These small-town drug stores were doing but 4.39
per cent of the business for the area. TFollowing is a brief table showing the
proportion of stores and sales in each of these size-of-city groups, related to the
proportion of the population in each size group:

STORES AND SALES BY SIZE OF OITY

DRUG STORES DRUG STORE BALES

Per cent

SIZE OF CITY GROUPS of popu-
lation Stores | Per cent Sales Per cent
Totals {or the Ared v e eeeceenesmcaamacan 100. 00 3,053 100. 00 $117, 188, 047 100. 00
Cities of more than 160,000 - . maeaaa 64, 13 2,181 778 88, 033, 394 75.12
Qitjes from 50,000 to 150,000 8.78 240 7.88 9, 644, 375 8.23
Cities from 25,000 to 50,000« .ccneeen- 5,47 162 5,31 6,170,186 5,27
Oities from 10,000 to 25,000 . .ccoenun- 6. 61 139 4, b5 5, 318,107 4,54
Places from 5,000 Lo 10,000, 3.62 86 2.82 2,865, 223 2. 45
Places of 1ess than 5,000 . cceeavurcermcmmcan 11. 62 26 7.70 5,167,673 4. 88

Expenses compared in various size-of-city groups.—In the sbudies previously
completed, containing analyses of expenses, in other kinds of business, the ratios
have shown that expenses generally increase as the size of city increases.
National averages for drug stores, as shown in chapter 1 of this report, bear out the
same conclusions for drug stores., However, valuable as the national averages are
as general indexes, state and eity averages (the bases for which may be found in
the separate State reports on retail distribution) should be used whenever possible
for studies of any specific area. The soundness of this precautionary measure is
clearly established by the expense variations brought out in this study of the
Chicago-Milwaukee area. The data shown in the following table, indicate that
the size of city does not consistently affect the cost of doing business within the
area. In the accompanying table, rent is the only item of expense which steadily
increases with the size of city. :

While the area covered by this special study includes a fairly representative
number of cities of all sizes (see table on p. 28 for number of cities in the various
size-of-city groups), the influence of the cities of Chicago and Milwaukee are
refiected over a large part of the area. In view of the difference brought to light
in this study, it seems important to emphasize the admonition to use State and
city averages whenever possible and use national ratios only as a general index
and check on the city and State ratios. This is necessary because in any kind of
business there are great differences between individual stores which in extreme
cases make them practically different kinds of stores. These differences disap-
pear in any grouping of a large number of stores, but may appear as significant
differences in a close analysis. i

Total operating expenses for the area discussed.~The total operating expenses
of the 8,053 drug stores average $28.98 for each $100 of sales. Wage costs account
for $16.19 of this amount while the rent averages $7.36 for the entire area. The
highest total operating-expense ratio is found in the group containing the eities of
mare than 150,000 population where the ratio ig $29.81 per $100 of sales. The
second highest total expense is found in the groups containing the cities ranging
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in size from 25,000 to 50,000 population where the average is $29.00 per $100 of
sales. 'The 5,0,00 to 10,000 group is third with $27.40. Th.e 50,000 to. 150,000
group of cities is fourth with $27.06. The group of cities with pop.ulatlon from
10,000 to 25,000 follows with a ratio of $25.88 while the lowest ratio (23.61 per
$100 of sales) is found in the group containing the places of less than 5,000
population. . .

Wage ratios compared.—Average wage costs in the various swe-of—cﬂ;y groups
follow a slightly different arrangement from that of total operating expense.
The highest wage ratio is found in the group of more than 150,000 populatxon.
The 5,000 to 10,000 population group is second with $15.85. This group is
third in tota] operating costs. Third in average wage costs is the group con-
taining the cities of 25,000 to 50,000 population, which was second in total
expense. The 50,000 to 150,000 group is fourth with an average of $15.02, This
follows the same order as total operating cost, as is the case with the over 150,000
cities groups. The 10,000 to 25,000 cities with a wage ratio of $14.91 and total
operating cost of $25.88 are fifth in both cases. The lagt group, containing
places with less than 5,000 population shows a wage ratio of $14.31, which is
the lowes? of the six size groups.

Variation in rentals in different sizes of cities.—It has been shown in other
studies that as a general rule the rental costs for leased premises increase in
direct relation to the size of the city. In the case of drug stores there is one
exception but the amount of difference is not considered to be of sufficient impor-
tance o challenge previous conclusions. It is quite possible that the presence
of one unusually high-class city or the reverse, in either of the two groups affected,
would result in the minor difference found.

Following is a table showing the average expense ratios for the entire arvea and
for each of the six size-of-city groups:

EXPENSES COMPARED BY SIZE OF CQITY

Ront paid
Total opor- ;

'Wags costs in Jensed
Number |f ;0. %160 of | Sting ex- premises

SIZE-OF-CITY GROUPS
of stores aales $%%ng? in\%s Dper $100 of

snles

Average for entire ares. 3,053 $16.19 $28, 08 $7. 30
Average for cities over 150,000.....-.._--.-.-...; ........... 2,101 16, 5! 5
Average for 50,000 to 150,000 cities. . ! 240 15, Og gg gé Z (llg
Average for 25,000 to 60,000 cities 162 15. 24 20,00 6,26
Average for 10,000 to 25,000 cities 139 14.91 26, 88 4: 84
Average for 5,000 to 10,000 places 86 15. 856 27,40 4,72
Average for under 5,000 places. 236 14,81 23.01 3,84

Stores and sales by size~of-business groups.—More than 6 per cent of the drug
stores in the Chicago-Milwaukee ares had annual sales of more than $100,000
each. The aggregate sales of these 186 stores amounted to $31,830,466 (27.18
per cent). Annual sales of $18,356,578 (15.86 per cent) were reported by the
243 stores (7.96 per cent) whose annual sales were between $60,000 and $100,000.
The size-of-business group containing stores with sales from $25,000 to $60,000,
which contains the largest number of stores as well ag the greatest total sales of
any single group, shows 38.42 per cent of the area’s sales from 39.40 per cent of
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the stores, The §10,000 to $25,000 group containg 87,50 per cent of the gtores but
had only 17.32 per cent of sales, while in the group of stores with sales of less
than $10,000 vach, the total sales were only 1.44 per cent from 9 per cent of the
arca’s drug stores. A table showing the relative importance of the size-of-busi-
negs groups fullows:

) BTORES AND BALES BY SIZE-OF-BUSINESS GROUPS

i g s

DRUG STOREY ‘ DRUG STORE SALES
IR HUSINESS QROUTS

Btores Por vont Balos Por cent
Toti)] {0 ONLIIE AR .0 vase s imamsosnncananan 3,08 100.00 | $117, 188,047 100. 00

Saten of mors han SHHL0. <o nniiinnnnne e cnnenn 186 0,00 31, 830,406 21.1
Bnles frovee $00,000 o $I00,000. (v oavnvenn.. P 243 7.4968 18: 850, 578 15, Bg
Bales from F25,000 Lo EB0. . e ivinonwonnamauen 194 W40 45, 070, 879 38,42
Anloa (ron $10,000 1o F2,MKL wwwomumcuiiaminnnnnnns 1,344 37,60 20, 205, 630 1783
Baloy undor 310,000, v usuvnn [ ure 0,05 1, 636, 888 1,44

Expenses of drug stores compared by size-of-business groups.—Recognizing
the value of an expense analysis made on the basis of the size of business, a special
tobulation haws been prepared for deng stores showing how expense ratios vary in
the different sive-of-business groups.

This speeinl tabulation wonld seen to indicate that, without exeception, in the
Chieago-Milwaukens aren the operaling costs of drug stores deercase proportion-
atoly as the stores incvenso in size (volume of snles), although when the figures
for the independent stores are isolated the expense ratio rises again with the
largest businesses,  The highest expense ratio is shown in the stores with less
than $10,000 of annual sales,  Operating costs in these stores amounted to $47.47
for each $100 of sales, of which wuge costs avernged $28.58 and rent averaged
$12,52, In the stores with sales ranging from $10,000 to $25,000 total expenge
avoraged $30.40, per $100 of sales, with wages averaging $17.39 and rent $7.75.
This 17-point difference in operating costs between theso two sizes of stores indi-
ontes the Hmited possibiltties for profit in stores doing less than $10,000 of business
annually,

The group with annual sales rangiong from $25,000 to $60,000 shows an average
operating cxpense of $28.57 per $100 of sales, whicl 18 about one-half point under
the $60,000 to $100,000 group with its average of $20.01, The slight variation
in expenses between these two groups suggests that within the range of these fwo
group# there i an idenl size which may be operated with the greatest degree of
seonomy without sacrificing any of the stores’ individuality and effectiveness.

Thae $26,000 to $60,000 group, with its total operating cost of $28.57 per $100
of anles, has o wage cosb avoraging $16.70 and » rental cost averaging $6.73. In
the $00,000 to $100,000 group the wage ratio Is $18.25 and rent is $6.65. Since
the total operating cost of these stores is $20.01 it is clear that all other expenses
amount to only $6,13. Tho 186 stores, in the 22 counties comprising this area,
with sules in 1020 in exeess of $100,000 cach, show the lowest operating costs of
any of the five-nize groups, Their total expense ratio of $27.70 per $100 of gales
is made up of wage costs, $13.93, rent $8.14 (the highest in any size group) and
all other expenses of $6.63 for each $100 of sales,
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A summary table follows, showing the variations in expense ratios between
each of the five-gize groups:

EXPENSES FOR EACH $100 OF SALES

t Tatal oper- | Ront paid

SIZE-OF-BUSINESS GROUFS Nz;?;‘?:; ® | Wage costs| ating ex- | in loased

per $100 of | penge per | premises

sales $100 of | per $100 of

sales sales

Total for entire area. .o rmrwcwcrmcccceancamemennne 3,063 $16, 10 $28.98 $7.80
than $100,000 oo 186 13.93 27.70 8, 14
gg{g ?rfo?ioégo,ogonto $100,000.--. 243 16.25 20,01 6.65
e pe| ms gl e
Bl et s100000 ¥ " 216 28,53 .47 1262

Comparison between chains and independents operating in the Chicago-
Milwaukee area—There were 283 chain drug stores and 2,770 independent drug
stores in operation during 1929 in the Chicago-Milwaukee area. The ehain
sales totaled $33,319,565 as compared with sales of $83,869,382 by the inde-
pendently operated stores. Throughout all census reports, multiunit retailers
with two or three stores are excluded from the chain classification and are con-
sidered multiunit independents.

Degree of chain penetration in various sizes of cities.—Nearly 90 per cent of
the chain stores in the entire area were located and operated in Chicago and
Milwaukee, the two cities in the area having more than 150,000 population.
The sales of these stores represented 90.86 per cent of all chain drug-store sales
in the area. The group of cities with 50,000 to 150,000 population contained
7.42 per cent of the chain drug stores whose sales were 6.12 per cent of the chain
store total. In the cities from 25,000 to 50,000 population were found 2.47
per cent of the chain stores doing 2.89 per cent of the chain business.

Only one chain drug store was operated in the 10,000 to 25,000 population
group while in the 5,000 to 10,000 and in the under 5,000 group no chain drug
stores were found. No data on the one chain store located in the 10,000 to
25,000 group can he shown because it would disclose individual store operations.
It is evident, from an examination of the data contained in Table 9 that in 1929
the retail drug-store chains had not penetrated, to any appreciable extent into
the cities below 50,000 population in the Chicago-Milwaukee area, and that for
the most part their stores were located in the cities having a population in excess
of 150,000. (In this connection attention is directed to the data contained in
Merchandising Series Report No. R-66 entitled Retail Distribution—Drug
Store Chains” covering all drug-store chains in the United States which brings
out substantially the same conclusions as are developed in this study of one
specific ares.)

Average size of drug stores operated by the chains.—The Chicago-Milwaukee
area contained only 283 chain drug stores which represented 9.27 per cent of
all drug stores in the area. However, the sales of these stores amounted to
more than 28 per cent of the area’s total drug-store sales. Of this total of chain
drug stores, more than half had annual sales in excess of $100,000 and their
ageregate sales were of $25,899,571 or 77.73 per cent of the total chain drug-store
sales for the area. More than 22 per cent of the stores had annual sales ranging
from $60,000 to $100,000 while about 15-per cent were in the $25,000 to $60,000
groups. ‘The $10,000 to $25,000 group contained slightly more than 9 per cent
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of the chain drug stores while the group under $10,000 had only four chain
gtores, cach of which were new stores opened during 1929 and in operation for
only a portion of the year.

Chains predominate ag large-store operators.—Noenrly 80 per cent of the drug
stores with annual sales in exeess of $100,000 were operated by the chains and
they did about 81 per eent of the total business of this large-store group. In
the group of stores with annual sales ranging from $60,000 to $100,000 the chaing
operate 25.93 per cent of the stores doing 27.62 por cent of the business of the
group. The 211 chain drug stores with sales of more than $60,000 actually
accounted for more than 20 per cent of the entire sales volume of all drug stores
in the aren.

Table 9 of this report contains a detailed analysis of the 3,053 drug stores
located in the Chicago-Milwaukee aren. It shows complete sales data by size-of-
business groups as well ay by size-of-city groups. It further classifies the ex-
penses of the business on the same basie, The four chain stores in the under
$10,000 volume-group sre nol comparable because they had operated only for
part of the year.

Expenses of chains and independents compared.—Table 9 also contains an
interesting comparison of operating expenses between chain drug stores and
independent drug stores.  This expense analysis is further segregated to show
separatae data by size-of-business groups and by size-of-city groups. The expense
ratios show that chain stores doing more than $100,000 a year in cities having
more than 50,000 population are operated at an expense rate approximately 2
per ¢ent Jower than that of the independents in tho same size of city. The
chain stores operating with a volume of less than $100,000 annually in the cities
with more than 50,000 popuiation show higher expense ratios than the inde-
pendents.  Lhe other groups contain few if any chain stores and for that reason
no further multiplo corrclntion s possible. Wage ratios of the chains are also
lower than those of the independents in both size-of-cily groups above mentioned
and in the same size-of-gtore groups. Rents paid by the chains are consistently
higher than those of the independents, For full detailed information on wage
costs, total operating expenses and rents, see Table 9 previously referred to
which containg the date arranged by size of business for each of the six
size~-of-city groups,
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Tasre 1. ---DRUG Srorms AND Sanms, BY StArms AND (EOGRAPHIC DIVIsIONS
AND BY Sizm or Ciry

TOTATL CITIRS OVER 30,000 POPULATION
DIVISIONS AND STATES ce:[;%rgf Num- ‘ ogﬁror
Stores Sales United || ber of } Stores Sales State
E%t%tels citles total
ota.
United States, total. ... 56,258 |31, 690,308,882 | 100. 00l s10 | 28,602 | $802, 184,401 | 68,70
NEW ENGLAND - acmmecacammnnn 3,002 { 119,870,631 [ 7.00 451 2,243 | 74,084,367 | 6178
Connecticut 774 | 92,816,732 | 1.35 8| 432 | 13,405,421 | h878
Maine. ... ..o 07 878 | 10,205,065 | .61 2 00| 2008693 | 2531
Massachusetts.. T a0 | 64,3750 | 381 2 | 1,305 | 47,737,063 | 7415
New Hampshire.. - 228 6,816, 608 .40 2 50 1,702 :338 24.97
Rhode Tsland... 403 14,876,007 | .67 4| 288) 8 000,067 ) 75.08
Vermont. . ocoe e 148 4, 217,164 .25 -
MIDDLE ATLANTIC . ccmeecneee 12,614 360,001,043 | 21.72
New Jersey... 1,817 | 50,088,720 | 3.00 % ?: oo 2:?? g(% ggg Z% 23
New York.... 8302 | 203 102,700 | 12,02 23 | 5067 | 106,741 016 | &L 60
Pennsylvania...._.._...... 4,405 | 113,200,508 | 6.70 20| 2,627 | "08,480,785 | 00.60
EAST NORTE OENTRALmeocm e 4
Ttinois A B0 | Brdmas| PRI B[ L% Mool 4
Tndiana 1,621 | 46,627.488 | 278 | %727 | i a%0 | ooy
Michigan 2416 | 78,700,266 | 4.6 18| 1,480 | S5000082 | ot or
Q. ..., 2,808 | 90,819,227 | 537 || 23 1760 og,' ogf b ;ié 7
Wisconsin 1,202 | 85976202 | 213 10] 502 | 20,150,874 | 66,04
WEsT Non’m CENTBAL mmcue 7,518 186,200,812 | 11,02
TOWBe e oo Ta8 | ssoosoro| 105 | 7| Yomn ™ 22? o | o 8
Yansas | nags| 30715413 | 182 3| 24| &omd )
Minnesota_.................. 1,070 28,028 952 | 166 3 4 16 803' 388 0.2
Missour! 2,836 | 59,820,797 | .53 Bl 1,1 e o
Nebraslka ‘s7e | 20,384 048 | 191 S| Vg | Spiemis) .2
glort]l; Dakotsoee e 285 6,189, 443 ‘37 0,680, 417 | 82
outh Dakots -.ooceeeee ... 357 &, 056, 285 .48 1 S 647,644 B 04
Soure ATLANTIC :
B S|t sl o) om| s oo
strict of * ) 3
Florlda. . 129 ;g 363 sel o 1] 240 | 18418898 | 100,
Florida. Lo sbbonste| 140 5| 884 | 10,641 905 | 42,85
Maryland__. "854 | 10,052.949 | 113 §| gl Dednd .
Maryland. . G| oo 113 473 | 14, 600, 605 )
Soreh Qarolina o | iooi) 1 g1 240 0400088 | 3800
e o Tolina POl dhsso) g 2 74 248,026 | 18,91
West Virginia. 475 13, 344, 706 .70 3 ?8% i Zﬁ% 3}1 §Z 90
EAsT BouTH OENTRAL , .
Alnpama T 3, 3462 gg ggg ggg 5 %!8) 13 | 1,080 | 35,800,081 | 40,92
Rontneles: M| Jpawss) L 31 20| o171 725 | 30,20
Mississippt Tl Zmos) 1. 35 4 304 | 10,307,000 | 4564
Tennessee. ... 26| 25136595 1 2(7; i 45 1328? gg% E}%
WEsT S0UTH CENTRAL.... ‘
Arkansey oA - 6488 72 ;’% B 1020 3L 4,768 | 04,400,444 | 37,31
Louislans g1 o g s | L0 2 80 [ 2,826,836 | 10,83
Qiclahoma 1980 | saoran| sE 5] g ig a g 908 | 40.0
0X88 e .. e . .
. | 8518 97083841 573 13| 1,061 | 40, 260 700 2? ig
OUNTAIN e
Arizons W] Cagmem | sz 81 M2l v o0 3207
Colorado o8| umaas | ros| 5| o8| LSOSol| g0
joabo...... 02| pagen| LN 8| 28| 10,2703 | 50.08
272 7,1 VU | S e B T
2 D ﬁggl. 1l 42 i il 805, 5667|1251
) gl g | B
151 by 7%’ s 4 77 8,042,741 |50, 62
4,600 [ 156,705,020 | 020 95| 2791 | 100 orm rar | s o
5200 | 1gsmUars | ga5| 3| LML) 101,008,868 [ 0480
Sor| 14800400 | (sl 1| “osg o 35%’ 20 | &5
25,116,070 | 1,48 6| 401} 14,138,806 | o.30
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ranty te—Drua Sronks AND SALEs, BY StaTms AND (GmoerArmIc DIVISIONS

AND BY S1z8 or Crry—Continued

CITIEY 10,000 TO 30,000 POPULATION

PLACES UNDER 10,000

POPULATION
DIVISIUNS AND BTATES Per Per
Nuim- cont of oot
bey of | Btores Boles State Stores Sales State
cltfes Total o]
United Statos, totaleen ... 045 | 5,778 | 9202,001,858 | 11.95 || 23,883 | 3406,202,423 | 29,95
ENGLAND -« e emaecmemmmns 841 0850 enoos,004| 1752 074 | 24,808,210 | 20.70
N aiient. 1| o1 .3. 500,270 1060 220 gi 0,081 | 2604
00 o2 m e 7 2 207, 21, b :
M::L‘:l(:l:lmwwi.._ 40| s2| ommms| 1516 254 | 0,884,419 | 10.80
Nuow Houmpabiro. 8 0 2,112, 504 30,00 110 3,001,700 | 44,04
Hhodo Island. ... 10 g3 | dsa0i106 | 2060 22 a4 | 870
VATIIONE wmsmreos oo mm s 3 2| LoaN7as| M40 123 | 3,184,400 | 7551
b ATLANTIC. - < unennmans wa ) nee| se.00d,092 | 1087 || 272 6108871 1668
T B E) e wR) ) b an
Ifi‘-‘x‘n‘iu?y‘l’?f«ﬁiu ............... 75 oi7 | 10i0817on | 10:80 | 1,961 | 25,082,007 | 2264
EAST NORTH CENTRAL.aanuovan 137 1'9;788 d‘% ﬁgl f;()() 10, 83 2.823 ’{é, 88;», %% %g. ‘%8
it Mmoo 7 m' 14| 1502 005 | 12,912,034 | 26,19
IHntin. .. 21 10
Miehlgan. 265 105 7. 248, 608 0. 20 732 16, 644,710 1 10.73
110 e e sl oo RBWTOR| 9.7 830 | 16,867,300 | 17.46
AT A Y71 Mo 4062 158 S0 | 14,073,178 | 3078
’ o oo | enoam20| 1216 4,030 | 63,706,340 | 44.05
w“"fﬁ\ﬁ(.'fﬁ" (JENTRAL. ‘x\ﬁ 140 | "L o66 074 | 1881 002 | 18,601,787 | 50,33
Kansg 17| 17| g4oh e | 2LOD 743 | 10,187,864 | 5270
Miunes 11 Gl 2007041 0.4 50 | 10,807,108 | so. 8
Missourd n 122 4, 100, 3 [N ?7 1,061 10,098, 8;8 2%46
Nobrawlk, 0 | nBso4s | 0 022 1§ 00070 | 88,48
North Dak 4 2| LOB 6] #4.00 5 003, .
South Dakotu. 8 31 1,407, 1 18, 21 307 5,041.618 73,76
BOUTI! ATLANTIC.. ol ews! 2n,400000] W8] 2 oﬂt 59, }2&' 5| 80.28
TIOIWHTO. v mwncnansmanummans]vunn . d
D o of Golumbio
¥ x](?x%ﬂllﬁﬁf’. ..... e §7TIR A, 004, 868 | 16,30 1010, 038, i |0
[T 1 slng 3 389’ 2 1. gg dwr| 1 n 1| 4.0
g . \
N O wl o8| 8 7,3” | o) @) ) 40
Huuch (mrulhm.. g 32% d 100 158 T 75 § 47 387 a7.11
7 86 | 3,206,876 | 24.70 267 | & 086,016 | 42.60
7 } 3 a06 | 11,701,085 | 13.46 (| 2,062 | 80,087,215 | 45.03
1““%&81.’5}‘& B Wl owasr| e Cas| w1 i | gt
T — ORI S A
N b e T L - A R 4 A A 40| 630071 | 320
' .01
\Vm}f )b(itmm OENTRA 2 mmmmemn 4{; 0t 21, 0(1){2). 8’13% %ggg Ll %‘1’: ggg:ggg u.n
LTV IV s ] . 30,83
8ol | 1079 432
‘{ii’c‘f({'ff:ﬁ:{:{ """"" 1 11 % f(7)8' o | 103 804 20 233, s . 2
TLOKS o cmmmeemm i om o3 | 201 10,415,648 | 30.78 || 2,200 | 46,408, .
MOUNTAIN... Wl 0| 74emel 1.0 1,107 2,700,014 | 5 g
Atlzony. anmmnnre 8, 507, 50| ser
Uolorudo ; a“ L %: e 1§Z 2 3% 4,766,058 | 86.88
%3}'5}1‘\?{\6{ 5 40 1,024,570 [ 26.84 202 ‘i slzgz 823 gg gg
Novadan 1 19 675,142 | 8413 34 o 104,047 | 00,87
Now Ma §| | ugslsay| smiw| 6| ZoiLzw o8l
i o 1 ] 207,606 | 8.40 104 ] 99260 0.9
w;[:gﬁifﬁﬁ" b 20| 1,002,088 | 2.1 104 | 2,713,088 | 71.86
. v 1,07 | 1,464 | 87,462,734 | 24.04
PACIH Gy rms e wemmmomesanane fo) ) AnMOTE| Coo| e8| 2sousad| s
e wosl B 689420 .14
Qrogon 5 6“4 ﬁ' iy TR 361 | 6,006,071 | 27.85
Wusmnm.on....... .......... ) 984 .

g
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TaBLE 2.~DRrUa STrorES CLASSIFIED BY S1zB or BUSINESS

[Sales expressed in thousands of dollars]

DRUG BTORES
Totttzl, drug
stores Ny
‘Without
fountains ‘With fountains
United States tofal:
Number of stores, 58, 258 28, 414 34,844
Per cent of stores. 100. 0 100. 00 100, 00
Net sales. . $1, 690. 399 $641, 180 $1, 140, 200
Per cent of net sales 100. 00 100. 00 100, 00
STORES WITH ANNUAL SALES OF—
$500,000 and aver:
Number of stores, . 25 3 22
Per cant of stores. . 0.04 0.01 0. 08
Net sales. $23, 664 $3, 607 $10, 087
Per cent of net sales 0 0. 08 1.74
$300,000 to $409,800:
Number of stores - 100 18 82
Per cont of stores. 0,17 0,08 0,24
Neot sales $35, 981 $6, 367 $29, 624
Per cent of net sales 2,13 118 2,58
$200,000 to $209,609;
Number of stores 27 47 230
Per cent of stores. 0. 48 0.20 0,68
Net sales $65, 200 $11, 168 $0d, 182
Per cent of net sales — 3.88 2,00
$100,000 to $199,900:
Neabos of S0086S. oo ... . 1,204 234 1,000
Per cent of stores....... . 2,22 1,00 3. 04
Net sales ——— $174,100 $30, 862 $143, 337
Per cent ot net sales - 10, 31 5,70
$50,0N00 tob$ ! t
[LeNaTo 0 400
Per cent of stores.. ... - 6'8.183 ]’5.352 gbség
%’é’!&?&“oﬂ;aa's;ﬁes o R s e
$30'0130 obs 40, 9!99‘, ‘ 0. 16.27 22,17
umber of stores. .
el wEl g
el sales. $431, 545 $148, 250 $286, 205
Par cant of net sales Y y
520, @8 25, b3 27,03 24.83
umber of stores : .
11\’Iert cent of stores - 12 673 gb’i%; ;'20%‘
o sales $308,38 $114, 938 $103, 306
Per cent of net sales.._. g ' PR R
$10'°19r° o b$ 1o, gpgt 18,24 21,24 16,83
umber of stores
Per cent of stores. % ng ;{'2585 gbagfsl‘
II\’I:IF ::t]:tmof net saleg $249, 4?59 $109, 166 $139, 003
55’001% o % m@f ) .- 73 20,17 12,17
‘umber of stores
Per cent of stores...__... .2 T TCTTIITIITT 3'1431 ?@238 8{,18?
llg:r ggnfo! net sales $48, 318 $24, 400 $28, o0¢
Lmﬁhanb% O?Ot - - 2,86 4,51 2,08
tmber of stores.
Per cent of storeg.. o o 3;,9% stég laogg
II\’Teez't :gn‘rot‘ net sales $11, 128 M' .272 $4, 856
0. 66 0.42
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CLANSIFIED BY DEUREE 9F 1 BEY

Totul reporting:
Numbier of steres. oo e
Ned sules. PR
Allcastt stores;
Number of stores, .. ...
Net suleg. .
Cush credit stares wurel proprection of eredit;
1 to 10 per cent ersdit -
Nutntier of stores,
Net s, o
11 10 20 per cont, wrendit’-
Number of stures,
Not tnles.,
21 L6 ) per eont 1rwlil .
Numher of sfares. .

Not andes,, P,
a1 L 40 por vent vlmllL -

Nusuber of Stores.. PP,

Notoundes. ..
41 Lo &0 per venit et

Number of 5Lres. . o canvvnnans

Noet snles, .
&1 Lo 60 per eent (mm :

Nutnber of stores. o e

INOL LY o s o n
tH Lo 70 per eont ereilit

Numberofslored., o oo

Nutndes. ... e e
71t KO por ven o rit”

Number of Smed. o w v voainan

Not suled. . .
Qver Ko por epnt vrmlit .

Number of Blores. ..o ocuin

INOL I o o i vninmn
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ALL DRUG STOREY

DRUG BTORES

DRUG STORES

REFDRTING KO ATALS WITI FOUNTAINS
Unitend States
tnlnll :«him: Per TPor Por
wtel sndes | eent ol o cont of [ d
{these re- dtarus hto”x ")”,‘f"'l :smre(ﬁ Sloresnnd (stt)g:egf
plorting ad to | wnd sales and sales g
thedr eredit | osales sules snles
wetivity)
AN, 88 106, 0 10,512 1.0 20,441 | 100.0
&1, 496, 400 1HRL O $447, 466 | 100,0 | $U78,940 | 100.0
2, Gy id, 2 10, 148 ol 16, 381 55,6
%77.0, LT 044 2212, 4 47,0 1 $502, U560 87,6
11, 016 2, 4 3,010 20,1 8, 000 20.7
fond, T 18.4 SH.», 26 W1 $177,488 18.1
4, huR 03 1, 007 0.8 2,821 8.9
$131, b8 02 $44, it 10.0 $50, 547 8.8
4,310 R 1,417 7.9 1,002 0.5
F100, atit 7.8 $an, 472 8.0 'mB 080 7.0
541 4.4 1,110 5.7 1, 206 4.4
$74, 16t b4 $33, 023 7.5 $46, 501 4.7
1, 140 $od 542 28 627 2.1
$34, 470 28 $14, 44 3.2 $20,016 21
404 0.8 180 0.9 226 0.7
$14, 070 1.0 $i6, HuL L6 $8, 348 0.8
S (.6 113 0.6 118 0.4
37,22 0.6 $3, 357 0.8 $3, 666 0.4
165 (%1 hill 0.4 8 0.3
$7, 6562 0.8 $0, 524 1.2 $2,128 0.2
170 04 4 104 0.4
£6, 301 0.4 $2, “'l 0.5 $3,467 0.4
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TasLE 3B.—CREDIT SALES IN DRUG STORES, BY STATES
TOTAL STO:;I(';S REPORT-| 417 CASH STORES | CASH-CREDIT STORES
DIVISION AND STATE
Number Number v Number
of stores Net sales of stores Net sales of stores Net sales
United States, totals .- 48,054 | 81,426,396 | 96,529 | 8775,944 | 22,425 |  $650,452
DIVISION
NEW ENGLAND e o e emeemmecommme 3,121 98,623 2,151 65,814 970 32,809
Comnectiout . —-omoilll1TTI T 609 18,894 408 11, 785 201 7,109
Maine 332 9,116 201 5,072 131 4044
Massachusett; 1,469 50,202 1,073 35, 637 396 14, 665
New Hampshire...--...-...-- 208 6,237 136 3,879 72 2,358
Rhode Island.. 362 10,174 274 7. 670 88 2, 504
Vermont. . - oooooooooomooone] 141 4,000 59 1,871 82 2,129
MIDDLE ATLANTIC. o e eeee 9,933 301,988 7,247 212,710 2, 686 2
New Jersey.-... 1,326 38, 538 92 96, 425 "398 2
New York... 1041 166,607 | 3,768 | 120,548 | 1,173 46,059
Pennsylvania. 3, 666 96, 843 2, 551 65, 737 1,115 31: 106
EAST NORTH CENTRAL -« -eccnnns 10, 137 321,380 6, 211 208, 154 3,926 113
inoi ! 437 119,936 | 2407 89,015 | 1,030 30, 030
1,310 35,035 767 21,076 552 14, 859
: 2,02 65,828 | 1,203 40, 556 823 25, 272
Ohio. _...--...2C22 22T 2,250 68,838 | 1,339 42,879 911 25,959
WiSCORSI - —-omoooooemon o] 1,105 30,843 495 14, 628 610 16,215
‘WEST NORTH CENTRAL- «ooaomeo 6,528 163, 961 2,627 70, 698 el 2
W8 oo oo 1,32 30,397 467 10, 234 5 8g§ gg Igg
Kansas 1,074 29,182 424 11,722 650 17, 460
Minnesota...---ooooooooomoon 844 22,268 203 8, 709 551 13, 469
MiSSOUTi. - oo 1,934 51,349 958 30, 203 976 21, 146
Nebrasks, 805 18,915 281 5,979 524 12,936
North Dakota.—-oooooooooe- 241 5,194 78 1,934 163 3,960
South Dakota. - ---oo--ooooom- 305 6, 656 126 2527 179 4,129
SOUTH ATLANTIC. - eemeccmmeeee 5,021 132,395 7
Deiagarer o T2 ; 0% B M
District of Columbia. ... 64 2,257 | oo . 04 0,951
Florida 892 21,126 575 13,057 317 8, 069
Georgia. 1,027 25,528 354 7,996 673 17, 532
Maryland_____-227TTTTTTTIT 489 14,832 362 11, 357 127 31475
North Carolina. D s 22,970 319 8) 164 526 14,8
South Carolina. 499 11,006 236 4493 263 é’ r?g
705 20, 994 286 8,784 19 12210
398 11, 203 209 5, 570 189 5,033
3,268 82,985 | 1,200
"898 22,528 316 23; égg 2 ggg T o4
827 20, 996 313 8,032 514 12,964
g 15,505 218 3,796 446 11,709
. , 956 353 10, 001 528 13,955
EST SOUTH CENTRAL 5,917 159, 484
........... A s 2,
Trkenss 7 a0 | 38| me| | N
Louisiana 768 19, 360 340 7,266 428 12,094
Qklshoms L191 35, 475 581 17,077 610 18,398
----------------------- , 187 88,349 1,086 22,828 2,101 65, 521
1,530 46, 672 642
147 6, 474 54 1 - 93 % gié
571 15, 855 271 7,009 300 8,756
180 4,604 69 1,562 111 342
241 6, 302 87 2,063 154 4,239
38 1,513 10 " 269 28 1,
104 3,412 35 691 69 %%
136 4,738 63 1,320 73 3 400
113 3, 474 53 1,578 60 1, 896
—_— [ 8,499 118,908
i \ 1,739 59,120 | 1,760
2288 83,843 | 1185 43,866 | 1,103 o 17;%
195 13, 091 247 5,949 " 246 .
21, 974 307 9,305 411 12, 669
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TaBLE 4.—DRUG STORES AND SALES

DRUG RETAILI

(Classified by types of operation, by size of city)
[Sales shown in thousands of dollars]

UNITED STATES

TYPE OF OPERATION Cities of |Cities 10,000{ Places un-
Total ! over 30,000 | to 30,000 | der 10,000
population | population | population
58, 258 28, 602 773 23, 883
$1, 690, 399 $992, 194 $202 002 $496, 203
Per cent of total, by class of 100. 00 58.70 29.35
Per cent of total, by types 100. 00 100. 00 100 00 100.00
‘Single-store independents:
TS < - e e mmcm e m e m e m e m—m e 50, 088 22,728 4,789 22,571
Net 52188 - o oo e o cceccccaceaas $1, 210, 202 $600 914 $153, 771 $4.5o. 517
Per cent of total, by c]ass of city-. 100. 00 9. 65 12.71 37.64
Per cent of total, by tyDe - cceooioaciaao 71,59 60 56 76.12 91. 80
2 and 3 store mdependents and local branch
[0 o PR 4,497 2,890
Net sales. - oo cccameaes $161,784 $108 431 $27 430 $25, 923
Per cent of total, by class of ¢city.-. 100. 00 67.02 16. 02
Per cent of total, by t¥yPe--ccocecaoooo 9.57 10.93 13 58 5.23
‘Local chains:
[ 70) - I 1,965 1,592 192 181
Net sales. - oo oaomomccaeas - $132, 474 $115,279 $10, 627 $6, 568
Per cent of total, by class of city.. - 100. 00 87.02 8.02 4.96
Per cent of total, by type--oooeoooo 7.84 11.62 5.26 1.32
‘Sectional chains:
0TS - e e e me e c e mcmmccmcmcc e e - 483 391 63 29
Net sales. - o oo ceccccccaiacaaan - $45, 974 $39, 386 $5, 382 $1,206
Per cent of total, by class of city.. - 100. 00 85.67 11.71 2.62
Per cent of total, by type- oo 2.72 3.97 2.66 0.24
National chains:
[0 o U RR - 1,078 991 63 24
Net 5aleS. - noeoo oo oo - $134, 003 $127, 675 $4, 698 $1,630
Per cent of total, by class of city.-. - 100. 00 95. 28 3.50 1.22
Per cent of total, by t¥yPe.mmcccoe oo 7.93 12.87 2.33 0.33
-Other types of operation:
St 147 10 3 134
$5, 962 $509 $94 $5, 350
Per cent of total, by class of city.-. 100. 00 8.54 1.57 89. 89
Per cent of total, by tyPe.ccceao oo 0.35 0.05 0.05 1.08

NEW ENGLAND DIVISION

‘Total, all types:
Stores..._ 3,902 2,243 685 974
Net sales. ... $119, 871 $74, 055 $21, 008 $24, 808
100. 00 100. 00 100. 00 100. 00
3,376 1,850 607 919
$88, 431 $48, 603 $16,998 $22, 830
73.77 65. 63 80.91 92.03
303 216 44 43
$10, 649 $7, 628 $1,614 $1, 407
Per cent of total, by t¥De- coccocmoccccmaaaaas 8.8 10.30 7.68 5.67
Local chains:
88 71 9 8
$4, 512 $3, 631 $547 $334
Per cent of total, by type .................... 3.77 4.90 2. 60 1.35
:Sectional chains: :
16 11 5
$1, 365 $924 $441
Per cent of total, by tyDPe-ccemuoccoacaamaas 1.14 125 2.10
‘National chains:
B 170> - S 117 95 20 2
Net 5a16S. - oo ooeomo R $14, 894 $13, 269 $1,408 $217
Per cent of total, DY t¥Pe--cocomoiacaeaans 12.42 17.92 6.70 0.87

<01;h%rt types of opera,tmn

........................................... 2
N et sales ............................ $20
Per cent of total, by type. . cocomoaoammeeo .08

1 Bee footnote at end of table.
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TaBLE 4.—DrUG STorES AND SarEs—Continued

MIDDLE ATLANTIC DIVISION

TYPE OF OPERATION Cities of [Cities 10,000/ Places un-
Total over 30,000 | to 30,000 | der 10,000
population | population | population
Total ol Lypes: 12, 614 8,670 1,212 2,732
Net sales_ ... $366, 992 $265, 895 $39, 904 $61, 193
Per cent of total 100. 00 100. 00 100. 60 100. 00
ingle-store independents:
Singiestore independents 10,824 7,318 994 2,512
Net sales $260, 599 $178,156 $28, 475 $53, 968
Per cent of total, by type 71.01 67. 00 71.36 88.19
2 and re independen: and local branch:
8 St?)rsetso. ependents call B 960 w07 104 149
Net sales $31, 003 $23, 864 $3, 492 $3, 647
Per cent of total, by type 8.45 8.97 8.75 5.9
Local chains:
SO - e e e — 394 305 51 38
Net sales_......... $25, 870 $21, 507 $2, 726 $1, 637
Per cent of total, by type .................... 7.05 8.09 6.83 2.
Sectional chains:
Stores.. - 171 126 39 6
Net sales- - - $15, 717 $12,098 $3, 302 $3}:7
Per cent of total, DY tyPe..-. oo 4,28 4.55 8.27 0. 52
National chains:
243 210 23 10
es $32, 730 $30,125 $1,835 $770
Per cent of total, by type. oo 8.92 11.33 4.60 1.26
Other types of opetatlon
110 1Y 22 4 1 17
Net 8188 o oo oo oo $1,073 $145 $74 $854
Per cent of total, by type oo meocaocmeeee 0.29 0. 06 0.19 1.39
EAST NORTH CENTRAL DIVISION
Total, all types:
Stores. - 12,006 7,055 1,086 , 86
Net sales. $383, 661 $270, 454 $38, 552 $74, 655
Per cent of total. .. 100. 00 100. 00 100. 00 00.
Single-store independents:
Stores. 9,968 5, 899 3, 682
Net sales- - $253, 938 $155,027 $29, 294 $69, 617
Per cent of total DY YD e 66.19 57. 75.99 93.
2 and 3 store mdependents and loc:
Stores.. 983 723 137 123
Net sales_ .- ..o.o_.____. $37,353 $28, 562 $5, 949 $2, 842
Per cent of total, by type. - ccoeo oo 9.74 10. 15.43 3.81
Local chains:
£0) ¢ -1 J 554 494 34 26
Net sales- ... $38, 371 $35, 099 $2,310 $962
Per cent of total, by typeac wecemooo 10. 00 12,98 5.99 1.29
Sectional chains:
tores ———- 129 110 7 12
Net sales_ _ $9, 784 $8,772 $524 $488
Per cent of total, by tyPe--ccmeueocecoaaaao 2.55 3.24 1.36 0.65
National chains:
Stores. 347 339 8
Net sales. - - $43, 296 $42,831 $465
Per cent of total, by 74 o7 SO 11.28 15.84 1.21
Other types of operatlon'
Stores. 25 2 1 22
Net sales $919 $163 $10 $746
Per cent of total, by 74 1 S 0.24 0.06 0.02 1. 00
WEST NORTH CENTRAL DIVISION
Total all types:
- 7,515 2,385 600 4, 530
N et sal . $186, 201 $79, 863 $22, 633 $83, 705
Per cent of total. . - 100. 00 100. 00 100. 00 -~ 100. 00
Single-store independents:
Stores.. . —-- - 6,816 1,915 406 4, 405
Net sales. - $144, 971 $47, 210 $17,704 $80, 057
Per cent, of total, DY tYD€ e oo oo 77.86 59,11 78.22 95. 64
2 and 3 store independents and local branch:
Stores. 428 257 81 90
Net sales. oo $15, 146 $9, 220 $3, 526 $2, 400
Per cent of total, by t¥De. oo 8.13 11. 55 15.58 2.87
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TABLE 4.—DruG STORES AND SaLEs—Continued

WEST NORTH CENTRAL DIVISION—Continued

" -
YR OF OPERATION Cities of nge% 10.000j Places un-
Total over 30,000 | 030,000 | der 10,000
population | ! population t population
Local chains:
Stores. cccccmmmmaa - 157 121 18 7
Netsales. - ocomman- ——— $14, 496 $12, 626 $1,145 | $725
Per cent of total, by type.---mcomomommmcmeean 7.78 15.81 5.06 | 0.87
Sectional chains: i
BHOTeS - v oo o ce e e mmmmmma e 1 ‘
Netls’ales"é"f'i-i-f _______ - $70 i
er cent of total, by tyPe.--ccccemcammaaacen 0.04
National chains: v e
Stores. ..--
Net sales $10, 985
Per cent of total, by tyPe-c-cccmcammacaaenaan 5.9
Other types of operatxon.
StOreS.. - comecccccccmcmamcececmmmmmm—m e em—— 19
Net sales $533
Per cent of total, by type-cccmmmaccccmccanan- 0.29 {
SOUTH ATLANTIC DIVISION
Total, all types: |
B 5,868 2,268 ’ 616 | 9,084
e o 163,375 || 982,686 & s 90
Per cent of total___. 100. 00 100.00 | 100.00 | 100.00
Single-store independents: l | .
Sor es-,-_-.?.i _____________________________ 5,041 1,734 | 87 270
Net sales_ - $116, 150 $45,480 | $17,050 $53,620
Per cent of total, by type 1.10 55.01 79.36 | 90. 50
2 and 3 store mdependents and local branch: o o
SEOTBS - - — o cecmmm e mmmmmmmm e m e mmmm 471 274 73 | 124
Net 8818S- - cvcmccce o ccacecmmmmmm e - $16, 515 $10, 823 $2, 4&30 $3, Zf’-l-
ool Ee o0t of total, by type 10.11 | 158 54
ocal chains: | |
156 108 | 13 35
o P $8,003 | 7,878 $623 | 002
Per cent of total, by type------- 5.45 92 2.90 | "
Sectional chains: L . 0 | s
OT@S. - - mmmmmc e mmmcmcmmmmm e t | 4088
Net S81eS. - cccececoccmecmme $16, 663 $15, 407 $068 |
N lli‘eagent of total, by typ 10.20 18,63 4.50 5‘ 0.49
ational chains: 1 4 8
Stores.. - - " 51 39 4 852
MOt SAIES - - - mmmmmm e oo mmmmmm e $4,407 | 83,508 $357 * £
Per cent of tota.l, by type-- : 2,70 35 1.66 » 0.76
Other types of operation: o i 21
SHORES. - -aemmmmoemeooe o T g I | 1%
et 581eS. o ceommmmmiommnne : 12
Per cent of total, by tyPe--cceemmmemmnammmecn 0.44 ||oocmmccnammn]mmeammmmnen ‘
EAST SOUTH CENTRAL DIVISION
T
Total, all types: 1,050 286 | 2 052
L o w8\l sssser| siLTez 830,57
100. 00 100. 00 100.00 | 100, 00
|
! 1,953
3,057 793 311 ,
Net sales - $09, 264 $20§’377£ 39751@ saziogg
Per cent of total, by type 79.03 g A
2 and 3 store independents and local branch: 177 - 35 | 8
SEOTS. - -ooooemommmmomommmmmmmm T 36,358 $3,315 |  $.,303 | 8,740
Net sales ¥o8 0. 24 11.05 | 4,35
Per cent of total, . 1 \ 5 | .
146 125 | |
| | 339 8775 | $121
*, %ﬁ l s';L 8 €57 | 0.30
| i ]
| 1
34 | 30 3 819
281 $2,115 $147 |
O P — 2% o0, L2 0.08

Per cent of to
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Tasre 4.—Druc STtorEs AND SaLEs—Continued

EAST SOUTH CENTRAL DIVISION—continued

TYPE OF OPERATION Cities of |Cities 10,000/ Places un-

Total ' over 30,000 | to 30,000 | der 10,000
!population population | population

National chains:

29 | 27 2
$2,412 | $2,274 $138
Other t Per cefnt of total, by typen oD 2.75 | 6.34 117
er types of operation: i
St pe 25 | 1 24
sales $1, 006 %49 $1, 047
Per cent of total, by t¥pPe.-oooeomemeoaao. 1.23 ] 0.14 2.62
WEST SOUTH CENTRAL DIVISION
Total, all types: | i
Stores. - 6,488 1,758 615 4,115
h $172,791 | $64, 469 $21, 912 $86, 410
100. 00 | 100. 00 100. 00 100. 00
|
5,725 | 1,357 489 3,879
$132,293 | $37, 000 $16, 336 $78, 957
Per cent of total, by t¥yPe-coocceamcmcaceeas 76.56 | 57.39 74.55 91.38
2 and 3 store independents and local branch: |
Stores_._. ______ S 72 | 195 99 178
Net sale: $17, 289 | §7,616 $4, 459 $5, 214
Per eent of total, by type 10.01 11.81 20,35 6.03
Local chains i
Stures ........................................... 236 | 34
Net sales. .o ocooooooon $18, 800 ! $16, 512 $1,035 $1, 253
Per cent of total, by t¥yDe. e 10,88 1 4.72

Sectional chains:

StOres. c e ccmcceceeee
et e ST {CTA T —
er cent of total, by type
National chains: I
BLOTeS - - oot m e |
Netsales o oo comoaae i
Per cent of total, by type L9410
Other types of operatxon ;
Stor 25 ; ____________ 24
s $1,055 | F3 R $086.
Per cent of total, by t¥pe. e omoiomiaos 0.61 | (V255 N F 114
i
MOUNTAIN DIVISION
Total all types:
1,778 442 169 1,167
$54, 094 $17, 837 $7,458 $28, 799
100. 60 100. 00 100. 00 100. 00
1,546 335 138 1,073
$41,125 39, 776 $5, 696 . $25,653
Per cent of total, by type 76.02 54.81 76.37 89. 08
2 and 3 store independents and local branch:
St 131 41 21 69
$5, 202 $2, 107 $1, 005 $2, 090
Per cent of total, by t¥Pec e o 9.62 11.81 13.48 7.26
Local chains:
Stores. .- 60 36 10 14
Net sales $3, 947 $2, 633 $757 $557
Per cent of total, by type--cceeomcecmaaaaa o 7.30 14.76 10.15 1.93
Sectional chains:
Stores.._ - 4 4
Net S81eS. - oo ccec e e $94 $94
Per cent of total, by t¥yDPe. w o comeceeeeas 0.17 0.33
National chains:
34 4
$3, 512 $191
Per cent of total, by type. .o mmceeee 6.49 0.66
Other types of operanon‘
St 3 3
$214 $214
0.40 0.74
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TaBLE 4.—DrUG STORES AND SALES—Continued

PACIFIC DIVISION

TYPE OF OPERATION Cities of |Cities 10,000 Places un-
Total over 30,000 { to 30,000 | der 10,000
population | population | population

Total, all types:
St

4,619 2,731

1,464

424
Net sales. $155, 768 $101, 068 $17, 246 $37, 454
Per cent o 100. 00 100. 00 100. 00 100. 00
Single-store independents:
BLOIeS . - o oo 3,735 2,039 338 1, 358
Netsales. - oooomomonoanan - $108, 422 $56, 887 $12, 780 $33, 755
.Per cent of total, by type. occeocooo 66. 40 56. 29 74. 10 90.12
2 and 3 store independents and local branch:
572 403 69 100
Net sales $22, 269 $15, 296 $3, 592 $3, 38
Per cent of total, by type.ccace oo 14. 29 15.14 20. 83 9.03
Local chains:
Stores. - - ccecmacmanceaa - 174 156 15
Net sales $11,340 $10, 554 $709 $77
Per cent of total, by type. . com o 7.28 10. 44 4.11 0.21
Sectional chains:
100 T
Net sales

Per cent of total, by tyPe oo e[ e e e e e
National chains:

Per cent of total, by t¥pPe- - cccmiaaaeas

Other types of operation:
St 5 1 1 3
$324 373 $10 $241
0.21 0.07 0. 06 0. 64

1 In comparing this table with the text table appearing on page 14 it must be realized that many chains.
operate some Stores of a different kind from that applicable to the chains as a whole. This explains the
comparatively insignificant differences between the two tables.

TaBLE 5A.—OPERATING EXPENSES
[By kinds of stores]

DRUG STORES

Total Without foun-

tains With fountains

58, 258 " 23,414 34,844
$1,690,398,682 |  $541,138,956 |  $1,140, 250, 726
57,415 24,381 33,034

Employees: .
1 iMoo e e e 148, 580 42, 467 106,113

Part time. e 30,272 9, 630 20, 642

Pay roll:

L E - R R $195, 762, 402 $58, 847, 577 $136, 914, 825
Per cont of 5818 .- cocncemmamaaaen 11. 58 10. 87 11,91
Average salary per full-time employee. $1,260 $1, 324 $1, 234

Part time. oo $8, 565, 830 $2, 616, 352 $5, 949, 478

Value of proprietors’ services 1. -cecuocaen.- $72, 046, 325 $31, 696, 553 $40, 349, 772
Total Wage CoSt - oo mmeoeememae $267, 862, 747 $90, 524, 130 $177, 338, 617
Per cent of sales.. - ooceoocmaoan- 15. 85 16.73 45

All other expenses (including rent). ... $190, 350, 923 $56, 730, 091 $133, 620, 832
Total operating expense (per cent of sales) - -wcew-- 27.11 27.21 27.06

! Proprietors compensation is computed at the same rate paid to full time employees.
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TaBLE 5B.—OPERATING EXPENSES

[By size of city]
DRUG STORES
s Cities of over | Cities 10,000 to| Places under
United States, | 30,000 popule- 30,000 ‘populs- | 16,000 popula-
o tion tion tion

4 58, 258 28, 602 5,773 23, 883
gg&:leets?f stores $1, 690, 398, 682 $992, 194, 401 $202, 001, 858 $496, 202, 423
Proprietor: 57,415 25, 264 5,502 26, 649
B o 148,580 02,782 18,090 37, 708

Part time e e c e cammeen 30,272 15,877 3,159 11, 236

Poy pos $105,762,402 || $126,000,300 |  §23,044,735 |  $45,718, 358
full-time
AVBI‘B%G sa].a.l.r.y. B?f..l_l{!..l._--- $1 260 $1, 32? $1, 2;? $1.9 1%%
ST L J 1. 58 .

2 s gt mww| | mel
V f proprietors’ services. ... 72, 046 325 3 , 433,
Tgltg.le vgaé): “E‘f $267, 862, 747 $160, 745, 944 $30, 965: 287 $76,151, 516
Per cent of S&1eS. - ccccmmmncecmnananae 15. 85 16. 20 . 33 15.35
All other expenses (including rent) --}- $190, 350, 923 $121, 738, 130 $22, 448, 859 $46, 163, 934

ting expense (per cent of
nglalesopera 1ng o @ 27.11 28.47 26. 44 24.65
Per cent of drug-store sales, - 100. 00 58.70 11.95 29.35
Per cent of United States, total ... 3.4 2.02 0.41 1.01

TABLE 6.—OPERATING EXPENSES

[Rent]
DRUG STORES
DATA ON ALL STORES OPERATING
IN LEASED PREMISES g
Total Without foun- | vyjtn fountains
Number of stores. 45,872 16, 950 28, 922
Rent paid $82, 003, 619 $22, 310, 864 $59, 692, 755
Net sales-_.. - $1, 451, 944, 575 $434, 287, 486 $1,017,657, 089
Rental cost in (per cent of sales)— oo 5.65 5.14 5.87

TaBLeE 7.—CommopITIES SOLD IN DRUG STORES

DRUG STORES WITH |DRUG STORES WITH=-
ALL DRUG STORES FOUNTAINS OUT FOUNTAINS
COMMODITIES SOLD

United States, Per || United States,| Per |United States,| Per

total cent total cent total cent
Total $aleS mumeecacaaoaooo.. $1,690, 398,682 | 100.0 ||$1, 149, 259, 726 | 100.0 | $541, 138, 956 100. 0
Bottled beverages................ 7,069, 031 0.4 6, 131, 993 0.5 937,038 0.2
Cigars, cigarettes, and tobacco.. 216, 034, 180 12.8 168, 982, 860 14.7 47,051, 320 8.7
Beats, patony maiotnes, sio. S6Z550,100 | 0.9 | simose s | 09| wiendss| sbio
Fount;m.\ Sales. Soy créam, nd » 550, 3 348, 084, 736 30.3 [ 214,465,433 39.6
lunches 244, 369, 635 14.5 244, 369, 635 b2 B I I P
Miscellaneous merchandise........ 80, 781, 514 4.8 47, 384, 468 4.1 33,397,046 6.2
Prescriptions. ... -| 208, 635, 205 12.4 111, 350, 196 9.7 97, 285,009 18.0
Rubber goods.. - - 36, 022, 380 2.1 19, 333,197 1.7 16, 689, 183 3.1
Stationery, books, periodicals...... 27,174, 689 1.6 17, 046, 388 1.5 10, 128, 301 1.9
Surgical and hospital supplies...... 35, 818, 871 2.1 17,278,773 1.5 18, 540, 098 3.4
Toilet articles and preparations....| 220, 740, 250 13.0 126, 380, 473 11.0 94, 359, 7 17.4
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[ ABLE 8A.—APPROXIMATE SALES OF TOILET ARTICLES AND PREPARATIONS AND
é)nues, Parent MebpiciNes, Erc., aND PRESCRIPTIONS IN ALL KINDs OF
TORES

TOILET ARTICLES AND DRUGS, PATENT MEDI-
PREPARATIONS CINE, ETC.
KINDS OF BUSINESS
Sales Per cent Sales Per cent
Total all stores $412, 985, 922 100.0 (  $590, 775,327 100.0
I otal drug stores. 220, 740, 250 53.5 562, 550, 169 95.2
With fountains.. 126, 380, 473 30.6 348, 084, 736 58.9
Without fountains.. 94, 359, 777 22.9 214, 465, 433 36.3
I otal, all other stores. 192, 245, 672 46.5 28, 225, 1568 4.8
Department stores 76, 503, 769 18.5 6, 677, 506 11
Variety, 5-and-10, and to-a-dollar StoreS..-eo .-~ 42, 266, 974 10.2
Patent medicines, extracts, toiletries, stores
(usually house t0 house) ccoe oo ce o oocaaeen 27,954, 138 6.8 12, 080, 921 2.1
Country general stores 20, 957, 313 5.1 6,985, 772 12
Dry goods stores. 7,136, 794 1.7
‘Women'’s ready-to-wear StoreSam-vecacceccacaacun 5,022, 572 12
Beauty shops-. 3,900, 076 0.9
General merchandise StOreS .eeeccceacccccmaamenn 2,288, 688 0.6 751,019 0.1
Jewelry stores. 1,944, 483 0.5
Family clothing stores 1, 681, 301 0.4
Mail order houses (catalogue only) - oocaccaaae 1, 604, 858 0.4 1,729,940 0.3
Cigar stores. y 0.2 |ccmamcccaas

1 In the absence of data distinguishing the sale of toilet articles and preparations from several other com-~
xmodities in country general stores, the same ratios are used as those found to exist in department stores.
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TapLE 8B.—COMPARISON OF APPROXIMATE SALES OF TOILET ARTICLES AND
PREPARATIONS IN DRUG STORES AND OTHER KINDS OF STORES, BY STATES

Per AMOTUNT SOLD IN AMOUNT SOLD IN ALL
T°1t°tl sa‘l;eslof ce]?t DRUG STORES OTHER STORES
toilet articles [}
DIVISIONS AND STATES and prepara- United
tions i?t‘;'ﬁs Amount cpegrt Amount gg"t
United States, total. _| 8412,985,922 | 100.0 | 3220,740,260 | 53.45 | 8192,245,672 | 48.55
NEW ENGLAND - oo ocmmoaemcamannas 25,828, 406 41.96 | 14,089,843 | 58.04
g}fr!nanhhnf %, gzg, gg? .0 26. lg 2,720,174 | ©63.81
aine.._._... . 895, . 7.1 052,004 | 32.90
Massachusetts 14,349,522 | 3. 37.58 | 8,957,360 | 62.42
S ng| 8 ge| mw e
0! and.. , 408, . 32. , 623,565 | 67.42
ermont.._.___. 739,282 | 0.18 365, 261 | 49,41 374,021 | 50.59
MIDDLE ATLANTIC 103, 226, 777 48,432,790 | 46.92 54,793,987 | 53.08
New Jersey.... | 13,811,900 7,087,540 | 51.31 724,351 | 48.60
New York. 56, 426, 421 926,799, 183 | 47.49 | 20,627,238 | 52.51
Pennsylvaniae e oecceocamcmaas 32, 988, 456 14, 546,058 | 44.09 18,442,398 | 556.91
EAsT NORTH CENTRAL 87,892, 837 45,480,414 | 51.75 42,412,423 | 48.25
Tllinois. 28, 233, 470 15,864, 968 | 56.19 | 12,368,502 | 43.81
Indiana. 10, 134, 097 5,354,775 | 52.84 | 4,770,322 | 47.16
Michiga éé’ gﬁ, 8 1;, %’e % 38’ 81 7,403,171 | 50.19
) 341, 07 137, .87 | 13,203,006 | 50.13
Wisconsin-.-__._-C______TTTITC 8, 434, 495 3,776,073 | 44.78 | 4,057,522 | 55.22
‘WEs'g vxoam CENTRAL.. 43. 3&3’ ggg 2, ggé ggg 21.81 20,916,203 | 48.19
....... . " 860, » 535, 1.14 | 4,334,275 | 48.85
Kansas. 5, 186, 763 3,313,308 | 63.88 1,873,455 | 36.12
Minnesota. 7,817, 347 3,017,315 | 41.24 4,300,032 | 58.76
Missouri.. 14, 386, 476 7,301,132 | 50.75 7,085,344 | 49,25
Norin Dei 1409, 308 Ahvin | el Plenis | i
; . 56. 52 608,808 | 43.48
South Dakota 1,783, 059 1,101,157 | 61.7 681,902 | 3824
SOUTH ATLANTIC. 40,752, 378 23,121, 558 | 56.74 6
gglav_vare_.. 692, 225 " 445,875 | 64,41 1 2)2(& 82)?) 55 50
District of Col ol 8,047,175 1,380,177 | 45.20 1,666, 008 | 54.71
3 orida-.. 7,131, 629 5,458,780 | 76.54 1,072,849 | 23.46
Georgia..- o TesT 812 4,430,155 | 57.63 | 3,257,057 | 42.37
Marvland. - 3,953, 351 1,503,502 | 38.03 2,440,849 | 61.97
Norih garol;n 6, 549, 300 3,843,607 | 58.69 2,705,702 | 41.31
V(;}_lgtiniaarohna. g (15%, 73 é égg, ggg 53.85 1,011,853 | 46.15
, 649, ,003; 53.17 2,645,680 | 40.83
West Virginia. 3,848,912 1,875,030 | 48.72 1, 973), 882 | 51.28
i O RN ) MM ) amon) o
Kentucky- D 4414885 | 107| 1,955,351 | 44.20 | 2450134 | 55.71
DT/hssxssmp S| 4,020,488 | 0.98| 2,171,367 | 54.01 1,849,121 | 45.09
ennessee 2| 5662135 | 1.37| 3,248,589 | 57.37 2,413,546 | 42.03
WEST SOUTH CENTRAL 36,006,010 | ... 23,148,441 | 64. 2 5
Arkansas. ... 4002179 |OE| 2300002 | 8054 | 1ot | dnab
Idzlz{nf;ixana. 4,645,846 | 1.12 | 2,678,065 | 57,04 1,067,781 | 42.36
Oklahioma 6,856,357 | 1.66 | 4,706,052 | 68,65 2/149,405 | 31.35
XS oeeom oo 20,461,628 | 4.96 | 13,368,762 | 65.34 7,002,860 | 34.66
MOUNTAIN. L oo 13, 902, 307 9,441,788 5
Arizona D OTTzie0 |6E| vamion | sige| ba0e ) 3208
Colorado ) 520, 74.49 452,148 | 25,51
olo 4,538,024 | 1.10 | 2,733,398 | 60.22 1,805, 526 | 39.7
Idaho.... 1,405,927 | 0.34 1,061,782 | 75.52 '344,145 | 24.48
Montara. 2,281,602 | 0.55 1,723,503 | 75.54 558,180 | 24.46
Nevada. _ 505,230 | 0.12 331,137 | 65,54 174,003 | 34.46
New Mexico 1,271,354 | 0.31 73,043 | 76,54 208311 | 23.46
e 1, égg ;gg g 2 ggi, 333 48.63 596,250 | 51.37
) . 734, 6.01 231,848 | 23.99
PACIFIC. o oo
California. L A s 215,208 | 64.00 | 15,247,008 | 35.91
Oregop..._.. I Sesz7oe | o8| Zeszalo| tees| 7 120,458 | 30,8
Washington_-__~._-2_2_T 7727777 5,303,465 | 1.98 3,282,973 | 61.90 2020492 | 3810
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TaBLE 8C.—CoMPARISON OF APPROXIMATE SALES oF DruGs, PATENT MEDI-
ciNes, ETc., IN Druc StorEs anD OTEER KINDS OF STORES, BY STATES

AMOUNT SOLD IN

AMOUNT SOLD IN

Total sales of ceﬁ?;ro DRUG STORES ALL OTHER STORES
DIVISIONS AND STATES drues, patent | {404
N medltcines, States
ete. Per Per
total Amount cent Amount cent
United Statestotal . _____.__.... 8590, 775,327 | 100.00 | $562, 550,164 | 95.22 | 928, 925, 183 4.78
NEW ENGLAND - oo 44, 540,271 |.___.... 43,933,147 | 98.64 607, 124 1.36
Goqnectlcut ..................... 9, 708, 120 1.64 , 598,910 | 98.88 109, 210 112
a1ne. . 4, 169, 646 0.71 4,002,756 | 98.16 76, 890 1.84
1setts - 23, 260, 446 3.94 22,904,477 | 98.86 265, 969 1.14
New Hampshire...........__.._. 1,779, 304 0.30 1,733,835 | 97. 45, 469 2.56
Rhode Island 3,746,208 |  0.63 3,713,899 | 99.14 32,399 | 0.86
Vermont. .« oemeeeccomeicaan 1,876,457 | 0.32 1,799,270 | 95.89 77,187 |  4.11
MIDDLE ATLANTIC- ceem e 132, 229, 666 126,873,620 | 95.95 5,356, 037 4.05
New Jersey eeeuaearmaaaoan 20, 538, 640 3.48 20,013,150 | 97.44 25, 490 2.56
New York.... 69, 183,160 | 11.71 66,348,813 [ 95.90 2, 834, 347 4.10
Pennsylvania. - ocoeoooeoooooo 42, 507, 866 7.20 40, 511,666 | 95.30 , 996, 200 4.70
EAsT 1_\1'01}TH CENTRAL . e cmccceeen 133, 547, 777 |coenee 126,003,179 | 94.42 7,454, 598 5.58
JIN0IS - o o o e 40, 416, 611 6.84 38,139,902 | 94.37 2,276, 709 5.63
Indiana. 16, 808, 481 2.85 16,136,416 | 96.00 , 065 4.00
Michigan o oo ceemeeemcmceaaae 29, 117, 646 4.93 26,758,800 [ 91.90 2,358, 837 8.10
hio. ... 33, 523, 164 5.67 32,365,036 | 96.55 1,158,128 3.45
Wisconsin. cvemeeoooacammaaao0 13, 681,875 2.32 12,693,016 | 92.77 88, 859 7.23
WEST NORTH CENTRAL.cocomcacmnann 65, 635, 305 60,911,204 | 92.80 4,724, 101 7.20
[0)¢: VAR 12, 810, 527 2.17 11,821,576 | 92.28 088, 951 7.72
Kansas..... 9, 258, 597 1.57 8,880,756 | 95.92 377, 841 4.08
Minnesota.. 13, 289, 514 2.25 11,523,141 | 86.71 1,766,373 | 13.29
Missouri.o-.--- 17,770,489 3.01 16,893,285 | 95.06 877, 204 4.94
Nebraska 7,376,983 1.25 6,986,379 | 94.71 390, 604 5.29
North Dakota 2,027, 804 0.34 1,865,928 | 92.02 161, 876 7.98
South Dakota 3,101,391 0.52 2,940,139 | 94.80 161, 252 5.20
SOUTH ATLANTIC. 56, 299, 116 53,219,510 | 94.53 3,079, 606 5.47
Delaware. ... 1,110,029 0.19 1,006,613 | 98.79 13,416 1.21
District of Col 3,324,340 0.56 , 241,399 | 97.51 82, 941 2.49
Florida 7, 885, 614 1.33 7,798,322 | 98.89 87,292 1.11
Georgia. 10, 776, 592 1.82 9, 608,304 | 89.18 1,168,288 | 10.84
Maryland. . 7,818,788 1.32 7,541,943 | 96.46 276, 845 3.54
North Carol. 6, 836, 746 1.16 6,451,686 | 94.37 385, 060 5.63
South Carolin: 3,773,353 0.64 3,615,001 | 95.81 158, 262 4.19
Virginia.... 8, 767,936 1.48 8,330,928 | 95.02 437,008 4.98
West Virgini: 6, 005, 718 1.02 b, 535,224 | 92.17 470, 494 7.83
EAsT SOUTH CENTRAL 29, 430, 210 27,541,194 | 93.58 1,889,016 6.42
Alabama. 6, 777,777 6,378,857 | 94.11 398, 920 5.89
Kentucky 8, 919, 534 8,442,544 | 94.65 476, 990 5.35
Mississipp. 5, 456, 348 5,060,506 | 92.75 395, 842 7.25
Tennessee. - 8, 276, 551 7,659,287 | 92.54 617, 264 7.46
58,781,673 |.coceo.n 56,795,451 | 96. 62 1,986, 222 3.38
Arkansas. 6, 616, 745 1.12 6,262,049 | 94.64 354, 696 5.36
Louisian 10, 558, 222 1.79 10,309, 109 | 97.64 249, 113 2.36
Oklahoma, 11, 104, 583 1.89 10, 865,790 | 97.06 328, 793 2.94
Texas. 30,412, 123 5.156 29, 358, 50 96. 54 1,053, 620 3.46
MOUNTAIN . - acccccmcmccmmceam e mam 18,320,441 |.cooee.n 17,483,616 | 95.43 836, 825 4.57
Arizon: , 348, 062 0.40 2,295,775 | 97.77 52, 287 2.23
5,871,029 0.99 5,440,212 | 92.66 430, 817 7.34
1,905, 1564 0.32 1,863,019 | 97.79 42,135 2.21
2,074, 994 0.35 1,985,176 | 95.67 89, 818 4.33
585,416 0.10 549,323 | 93.83 36,093 6.17
1, 206, 074 0.20 1,136,440 | 94.23 69, 634 5.77
2, 885, 862 0.49 2,819,970 | 97.72 65, 892 2.28
1, 443, 850 0.25 1,393,701 | 96.53 50, 149 3.47
51,990,868 |.oroo-.- 40, 699, 234 | 95.59 2,291, 634 4.41
37,323,478 6.32 35,767,775 | 95.83 1, 555, 703 4.17
Oregon.... 4, 898, 145 0.83 4,476,899 | 91.40 » 246 8.60
Washington - «eeeeeecceeceamennan 9, 769, 245 1.65 9, 454,560 | 96.78 314, 685 3.22
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TaBLE 8D.—APPROXIMATE SALES OF PRESCRIPTIONS IN DruG STORES, BY

Srares
DRUG STORES

DIVISIONS AND STATES Total With fountains ‘Without fountains

Per Per Per

Amount cent Amount cent Amount | oo.
United States total __...._...__. $229, 5265, 930 | 100.00 || 8132,240,821 | 57.61 | 897,285,009 | 42.89
15, 570, 041 6.78 10,679, 581 | 68.59 4,890,460 | 81.41
4,017,384 175 2,992,187 | 74.48 1,025,197 | 25.52
1,249, 905 0.54 519,968 | 41.60 729,037 | 58.40
7,859, 865 3.34 5,671,258 | 72,73 2,088,607 | 27.27
870, 056 0.38 584,201 | 67.15 285,855 | 32.85
1,263, 833 0.55 889,316 | 70.37 374,517 | 29.63
508, 998 0.22 122,651 | 24.10 386,347 | 75.90
MIDDLE ATLANTIC.an o occmccccaccnan 58,408,800 | 25.45 30,208,531 | 51.72 28,200,269 | 48.28

8, 932, 900 3.89 4,678,154 | 52,37 4,254,746 | 47.63
29,540,876 | 12.87 15,839,974 | 53.62 13,700,902 | 46.38
19, 935, 024 8.69 9,690,403 | 48.61 10,244,621 | 51.39

43,685,114 | 19.03 26,799,537 | 61.35 16,885,577 | 38.65
19, 070, 059 8.31 12,616,174 | 66.16 6,453,885 | 33.84
4,392, 203 1.91 2,622,446 | 59.71 1,769,757 | 40.29
7,016, 255 3.05 3,107,027 | 44.28 3,909,228 | 55.72.
8, 529, 559 3.72 5,018,288 | 69.39 2,611,271 | 30.61
4,677,038 2.04 2, 535,602 | 54.21 2,141,436 | 45.79

New Jersey-
New York..

27,804,456 | 12.11 14, 544,442 | 52.31 13,260,014 | 47.69

5,227,172 2.28 2,518,707 | 48.18 2,708,465 | 51.82

4,313,714 1.88 3,026,979 | 70.18 1,286,735 | 29.82

6, 205, 382 2.70 2,976,716 | 47.97 3,228,666 | 52.03

7,130, 044 3.10 4,014,957 | 56.31 3,115,087 | 43.69

2, 886, 648 1.26 1, 265, 01 43.82 1,621,631 | 56.18

781,285 0.34 ,465 | 31.42 535,820 | 68.58

South Dakota. 1, 260, 211 0. 55 496,601 | 39.41 763,610 | 60.59
SOUTH ATLANTIC 22, 144,776 9.65 16,123,297 | 72.81 6,021,479 | 27.19
439, 040 0.19 264, 529 | 60.25 174,511 | 39.75

2,403,185 1.056 2,245,561 | 93.44 157, 624 6. 56

2, 653, 660 1.18 1,683,780 | 63.45 969,871 | 36. 55

2, 998, 252 1.30 1,911.339 | 63.75 1,086,913 [ 36.25

3,323,858 1.45 2,492,113 | 74.98 831,745 | 25.02

4,112, 060 1.79 3,264,075 | 79.38 847,985 | 20.62

2,198, 809 0.96 1,530,516 | 69. 61 668,293 | 30.39

2, 802, 841 1.22 1,852,333 | 66.00 950,508 | 33.91

1,213,071 0.53 79,042 | 72.46 334,029 | 27.54

EAST SOUTE CENTRAL 12,410,434 5,41 7,995,627 | 64.43 4,414,807 | 35.57
Alabama. ... 3,188, 226 1.39 2,303,567 | 72.25 65! 27.75
Kentucky. 3, 770, 365 1.64 2,228,573 | 59.11 1,541,792 | 40.89
Mississippi 2,188,328 0.96 1,253,320 | 57.27 935,008 | 42.73
TONNOSSE. - v eae e e 3, 263, 515 1.42 2,210,167 | 67.72 1,053,348 | 32.28
‘WesT SoUTH CENTRAL. 24,941,651 | 10.87 14,819,277 | 59.42 10,122,374 { 40. 58-
Arkansas. -..ooe... 2, 264, 593 0.99 1,141,994 | 50.43 1,122,599 | 49,57
Louisiana. .. 3,369, 583 1.47 2,110,425 | 62.63 1,259,158 | 37.37
Oklahoma. 4,284, 640 1.87 2,497,564 | 58.29 1,787,076 | 41.71
15, 022, 835 6. 54 9, 069, 294 | 60.37 5,953,541 | 39.63

6, 584, 119 2.87 3,624,312 | 55.05 2,959,807 | 44.95

, 275 0. 36 520,310 | 62.82 307,965 | 37.18

2, 206, 449 1.00 1,636,857 | 71.28 659,502 | 28.72

Idaho 697, 430 0. 30 282,704 | 40.54 414,726 | 59.46.
Montana 996, 475 0.44 356,450 { 35.77 640,025 | 64.23
Nevada 224,782 0.10 61,764 | 27.48 163,018 | 72.52
New Mexico-.. 556, 579 0.24 169,167 | 30.39 387,412 | 69.61
Utah .. ... 745, 563 0.33 458,591 | 61.51 286,972 | 38.49
Wyoming 238, 566 0.10 138,469 | 58.04 100,097 | 41.96
PACIFIC. o e e 17,976, 539 7.83 7,446,317 | 41.42 10,530,222 | 58.58
California._ 12, 264, 675 5.34 5,957,629 | 48.58 6,307,046 | 51.42
Oregon. ... 1,988, 421 0.87 542,118 | 27.26 1,446,308 | 72.74
‘Washington 3,723,443 1.62 946, 570 | 25.42 2,776,873 | 74.58
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TABLE 9.—AN ANALYSIS OF STORES, SALES, AND ExprENsEs IN THE CHICAGO-
MiLwAUKEE AREA BY SiZE OF BUSINESS AND BY S1zE oF City

[Shown separately for chains and independents]

Propor- Propor- Total | Rental
tion of tionof | Wage | operat- | cost per
Num- || chains Net sales chains | costs ing | $100 of
DRUG STORES ber of |jand inde- 1929 and inde-| per [|expense|salesin
stores {| pendent pendent | $100 of | per | leased
stores, sales, sales | 3100 of | prem-
per cent per cent sales ises
‘Total for area- .« -ooocooooeoooeoo. 3,053 100.00 | $117,188,947 |  100.00 | $16.19 | $28.98 | $7.36
Independents. . 90. 73 83, 869, 382 7157 | 16.89 | 29.14 6.97
Chains. o oo 9.27 | 33,319,565 28.43 | 14.45| 28.60 8.24
Sales of more than $100,000.-....... 100. 00 31, 830, 466 100.00 | 13.93 | 27.70 8.14
Independents. - coacoocaaan 20.43 5, 930, 895 18.63 | 14.89 | 29.02 7.61
£205 1 R 79. 57 25,899, 571 81.37 | 13.71| 27.36 8.27
Sales from $60,000 to $100,000. . . 100. 00 18, 356, 578 100.00 | 16.25 | 29.01 6.65
ndependentS. - cuaeooceaao. 74.07 13, 275, 926 72,32 | 16.14 | 27.93 6.06
£201 o1 P, 25.93 5, 080, 652 27.68 | 16.55 | 31.82 8.07
Sales from $25,000 to $60,000. ... 100.00 | 45,070, 879 100.00 | 16.79 | 28.57 6.73
IndependentS. .o-eoooeooe 96. 51 43, 207, 618 95.87 | 16.76 | 28.33 6.65
Chains - ceeocmceaaiaa 3.49 1, 863, 261 4.13 | 17.42 | 34.23 8.29
Sales from $10,000 to $25,000- - 100. 00 20, 295, 636 100.00 | 17.39 | 30.40 7.75
Independents...o.......... 97.73 19, 831, 546 97.71 | 17.31 | 30.19 7.73
ChaiDns. e oo e cemecaee 2.2 , 090 2.29 | 20.77 | 39.34 8.67
Sales under $10,000. - oo 100. 00 1, 635, 388 100.00 | 28.53 | 47.47 12.52
Independents. .-cuoocemoann 98. 55 1, 623, 397 99.27 | 28.58 | 47.55 12.61
Chains 1o e cieaeen 1.45 11,991 0.73 | 20.46 | 36.28 3.04
CITIES OF MORE THAN 150,000 POPU-
LATION
Total Arug StoreS..u-weeucacecaaaa. 2,191 100. 00 88, 033, 394 100.00 | 16.58 | 29.81 7.95
Independents. ...comeeo .- 1,937 88.41 57, 760, 343 65.61 | 17.63 | 30.28 7.68
[} 57:7 o T R 254 11.59 30, 273, 051 34.39 | 14.57 | 28.97 8.42
Sales of more than $100,000. ... 161 100. 00 27, 810, 09! 100.00 | 14.07 | 28.13 8.53
Independents. ...coeooooo 26 16.15 4, 130, 053 14.85 | 14.98 | 29.67 8.90
(25 o1 R R, 135 83.8 23, 680, 043 85.15 | 13.91 | 27.86 8.47
Sales from $60,000 to $100,000. .. 167 100. 00 12, 768, 351 100.00 | 16.62 | 29.81 7.21
Independents......-.... 110 65.87 8,172,704 64. 01 16.61 | . 28.61 6.70
ains._ ..o 57 34.13 4, 595, 647 35.99 | 16.63 | 31.96 8.11
Sales from $25,000 to $60, 842 100. 00 31, 484, 169 100.00 | 17.69 | 29.91 7.35
Independents. . 807 95. 84 29, 907, 067 94.99 | 17.70 | 29.65 7.29
Chains.ccmcecaacaaaa 35 4,16 , 577,102 5.01 | 17.55 | 34.68 8.42
Sales from $10,000 to $25,000.- - 823 100. 00 15,747, 383 100.00 | 16.88 | 29.45 8.29
Independents.-.c..-...- 800 97.21 14, 339, 115 91.06 | 17.93 | 31.17 8.26
Chains. .. occeoceaicmcmaeae 23 2.79 408, 268 8.94 | 21.19 | 40.88 9.19
Sales under $10,000. -« coonenan 198 100. 00 1, 223, 395 100.00 | 27.97 | 47.97 13.49
Independents. ........... 194 97.97 1,211,404 0.22 | 28.04 | 48.09 13.62
Chains 1. oo 4 2.03 11,991 0.98 | 20.46 | 36.28 3.04
CITIES FROM 50,000 TO 150,000 POPU-
LATION
Total drug StoresS. .- -cmmcmcumanan 240 100. 00 9, 644, 375 100.00 | 15.02 | 27.06 6.11
Independents. .. .....--- 219 91.25 7,603, 709 78.84 | 15.44 | 27.36 5.98
(6357205« — 21 8.75 2, 040, 668 21.16 { 13.43 | 25.92 6. 57
Sales of more than $100,000. . . 14 100. 00 2,297,824 100.00 | 12.58 { 24.85 5.48
IndependentS. - ccooacann 5 35.71 887,129 38.60 | 13.69 | 27.36 4. 53
Chains. o ccmmccceccacanen 9 64.29 1,410, 695 61.40 | 11.89 | 23.27 6.14
Sales from $60,000 to $100,000. . . 25 100.00 1,867, 224 100.00 | 17.13 | 29.08 6.03
Independents. - -occccuamuen 20 80.00 1,471, 584 78.82 | 17.24 | 28.39 5. 68
hains. cemccccmmcccmmmnan 5 20.00 395, 640 21,18 | 16.69 | 31.63 7.33
Sales from $25,000 to $60,000. 112 100.00 4,001,416 100.00 | 14.55 | 26.00 6.01
Independents..-oo.ocea-- 107 95, 54 3,808, 614 95.30 | 14.42 | 25.63 5.99
ChaiDs. e ccmmacceccmmaman 5 4, 192, 802 4,70 | 17.12 | 33.45 8.29
Sales from $10,000 to $25,000. . .- 71 100. 00 1,273, 561 100.00 | 16.40 | 29.48 7.41
Independents. ..coocaammnan 69 97.18 ,232,0 96.74 | 16.36 | 29.57 7,54
Chains..- 2 2,82 41, 529 3.26 | 17.59 | 26.56 4,33
Sales under $10, 18 100. 00 114, 350 100.00 | 30.65 | 49.43 10.93
Independents 18 100. 00 114, 350 100.00 | 30.65 | 49.43 10.93
(8] 43 o B | - emelemamaan B Ty

1 New stores opened in 1929 and operated only for part of the year.
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TaBLE 9.—AN ANALYSIS OF STORES, SALES, AND EXpENsES IN THE CHICAGO-
MiLwAUKEE AREA BY S1zE oF BusiNess AND BY Size or Crry—Continued

Propor- Propor- Total | Rental
tion of tion of | Wage | operat- |cost per
Num- || chains Net sales chains | costs | ing | $100 of
DRUG STORES ber of (land inde- 1929 and inde-{ per |expense|salesin
stores || pendent pendent | $100 of | per | leased
stores, sales, | sales | $100 of | prem-
per cent per cent sales ises
CITIES FROM 25,000 to 50,000 POPU-
LATION
Total drug stores...oe-oooocoooo 162 100. 00 $6, 170, 185 100.00 | $15.24 | $29.00 $6. 25
Independents. . 155 95. 68 5,208, 783 84.42 | 15.92 | 28.68 6.30
[:)5 o 1< T, 7 4.32 61, 402 15.58 | 11.57 | 22.44 6.03
Sales of more than $100,000. ... 8 100. 00 1, 385, 558 100.00 | 12.79 | 23.97 5.65
Independents .................. 4 50. 00 76, 725 41.63 | 15.14 | 27.565 5.77
......................... 4 50. 00 808, 833 58. 3 11.10 | 21.42 5. 56
Sales from $60,000 to $100,000. . ... 18 100. 00 1,311,177 100.00 | 14.54 | 27.64 6.10
Independents 4 g x) (Xg (x)
X p:

CITIES FROM 10,000 TO 25,000 POPU-
LATION

Total drug stores.......
Independents

Chain
Sales rrom $10,000 to $25,000:
Independents...

Chains.

Sales under $10,000:
Independents...-
[0]F:5 52 13

PLACES FROM 5,000 TO 10,000 POPU-
LATION

Total drug stores:
Independents
Chains. oo ccmmecmaane

Sales of more than $100,000:
Irﬁlependents ..................

Sales from $60,000 to $100,000:
Zgléiependeuts ..................

Sales from $25,000 to $60,000:
Ion}:iependents ..................

Sales from $10,000 to $25,000:
Independents ..................
ChalnS. . e ccmcccccccmcemam

Bales under $10,000:

Independents.
[0377:3 5 TR

139 100. 00 5,318,197 100. 00
138 (x) (x) (x)
1 (x) (x) (x)
2 100. 00 212, 874 100. 00
23 100. 00 1,736, 494 100. 00
""" 887" 100.00 | 2,667,805 | 100.00
67 (x) (x) (x)
1 (X) (x) (x)
681, 629 100. 00
19, 395 100. 00

(%) (%) (%)

) x) (x)

15.33 | 26.59 | 4.52
| mw| 5w
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TABLE 9.—AN ANALYSIS OF STORES, SALES, AND ExPENSES IN THE CHICAGO-
MILwAUKEE ArREA BY SizE oF BusIiNEss AND BY S1zk oF Crry—Continued

Propor- Propor- Total | Rental
tion of tion of | Wage |operat- | cost per

Num- || chains Net sales chains | costs ing | $100 of

DRUG STORES ber of ||and inde- 1929 and inde-| per |expense|salesin

stores || pendent pendent | $100 of | per | leased

stores, sales, sales | $100 of | prem-

per cent per cent sales ises
PLACES UNDER 5,000 POPULATION
Total drug stores:
In}:iependents .................. 235 100. 00 $5, 157, 573 100.00 | $14.31 | $23.61 $3. 84
alns.

Sales of more than $100,000:

Independents. cocococoicemmana-

[©):T:33 -
Sales from $10,000 to $25,000:

Independents. ..o

Sales under $10,000:
Independents. .o oocooomoaaaooo
Chains. oo

13.44 | 22.05| 3.55
14.05 | 2402| 411
24,98 | 37.60 | 7.07




