CHARTS

A graphic portrayal of statistics contained in this
report is given in the following charts for all industries
combined and for some of the more important indi-
vidual industries. The solid area to the left represents
the total sales of those manufacturing plants that

the distribution of these sales, according to type of
“purchaser.

While only 60 charts are presented in this report,
more than 60 additional charts have been published
in connection with the individual industry reports on

reported the manner in which they marketed their | distribution of sales of manufacturing plants. Copies
product, and the smaller areas to the right represent | of these may be secured from this bureau.
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DISTRIBUTION

SUMMARY FOR ALL MANUFACTURING INDUSTRIES

TO WHOLESALERS
TO MANUFACTURERS® OWN >

WHOLESALE BRANCHES TO RETAILERS
TO CONSUMERS
TO MANUFACTURERS' OWN > N
™ RETAIL BRANCHES S <) TO CONSUMERS
2.0%
TO RETAILERS
fowse TO  WHOL ESALERS enme———
TO CONSUMERS
FACTORY SALES =g
js TO RET TO CONSUMERS
TO INDUSTRIAL AND
OTHER LARGE
L—To HOUSEHOLD CONSUMERS :
1.7%

THE AGRICULTURAL IMPLEMENT INDUSTRY

WHOLESALERS
TO MANUFACTURERS'
RETAILERS
SALES BRANCHES
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= FACTORY SALES emmmuy TO RETAILERS
TO CONSUMERS
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SALES OF MANUFACTURING PLANTS: 1929

THE AIRCRAFT AND PARTS INDUSTRY

TO DEALERS
TO MANUFACTURERS' OWN
—
[~ SALES BRANCHES 11.9% ]
TO CONSUMERS

CONSUMERS

p==TO DEALE

FACTORY SALES =g
3ASED ON VALUE)

= TO CONSUMERS

v

THE ALUMINUM MANUFACTURES

INDUSTRY

TO RETAILERS

puum TO WHOLESALERS

p= TO RET

ACTORY SALES smumd
SED ON VALUE)

TO INDUSTRIAL AND
OTHER LARGE CONSUMERS

= TO HOUSEHOLD CONSUMERS

>

7.4% TO CONSUMERS

CONSUMERS

v

1.6%
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DISTRIBUTION

THE ASBESTOS PRODUCTS, STEAM AND OTHER PACKING,

PIPE AND BOILER COVERING, AND GASKET INDUSTRIES
(NOT INCLUDING GASKETS MADE IN THE CORK, RUBBER, OR LEATHER INDUSTRIES)

. DEALERS
y TO MANUFACTURERS® OWN
[ WHOLESALE BRANCHES
CONSUMERS
FACTORY SALES mmmfmme TO OEALERS TO CONSUMERS

BASED ON VALUE) (MAINLY SUPPLY HOUSES)

TO INDUSTRIAL CONSUMERS
( MANUFACTURERS,
STEAMSHIP LINES, ETC.)

THE BEVERAGE INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS' OWN oy l E
[ WHOLESALE BRANGCHES * TO RETAILERS
3.97% TO CONSUMERS
> me—

TO MANUFACTURERS' OWN

>

P TO CONSUMERS

RETAIL BRANCHES 1.6%
RETAILERS
e TO T
TO CONSUMERS
==FACTORY SALES sy
(BASED ON VALUE)
10 TO CONSUMERS

|aTO LARGE CONSUMERS
(BUYING AT- WHOLESALE) > S
247%

bme 7O HOUSEHOLD CONSUMERS sl
4.57% -




SALES OF MANUFACTURING PLANTS: 1929
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THE BLAST FURNACE INDUSTRY

s TO '

FACTORY SALES e=d
BASED ON VALUE)

TO INDUSTRIAL CONSU
| (IRON FOUNDRIES AND
MFRS. OF IRON AND
STEEL PRODUCTS)

* gaseo on 25.7% oOF THE
PRODUCTION OF THE INDUSTRY.

TO MANUFACTURERS' OWN,
™ SALES BRANCHES _)*

TO DEALERS

TO CONSUMERS

TO CONSUMERS

THE BOOK PUBLISHING AND PRINTING INDUSTRY

TO PUBLISHERS' OWN

TO WHOLESALERS
TO PUBLISHERS' OWN o
pr— ————
WHOLESALE BRANCHES m TO RETAILERS

TO CONSUMERS

v

RETAIL BRANCHES 0.5%

r—TO

ems FACTORY SALESemmmg

(Baseo on vaLue) L 4o

TO CONSUMERS

\e (INDIVIDUALS, BOARDS
OF EDUCATION,

' HOUSES, LIBRARIES, ETC)

P TO CONSUMERS

. TO RETAILERS

' CONSUMERS

CONSUMERS
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DISTRIBUTION

THE BOOT AND SHOE INDUSTRY
(NOT INCLUDING RUBBER BOOTS AND SHOES)

FACTORY SALES wd
3ASED ON VALUE)

WHOLESALERS
TO MANUFACTURERS'
WHOLESALE BRANCHES TO RETAILERS
CONSUMERS
TO MANUFACTURERS' OWN
r—rera srancres > [— o covsuvens
6.27%
TO RETAILERS
pm TO
CONSUMERS
p—TO —)) TO CONSUMERS
|
TO BULK CONSUMERS
b (U, 8. ARMY, >
COMMISSARIES, ETC.) 0.4%
beeeaTO HOUSEHOLD CONSUMERS >
0.4%

THE BREAD AND OTHER BAKERY PRODUCTS INDUSTRY

(NOT 1

FACTORY SALES emng
SASED ON VALUE)

NCLUDING BISCUIT AND CRACKERS)
TO WHOLESALERS

g TO MANUFACTURERS' OWN ey TO RETAILERS
WHOLESALE BRANCHES 2.4% TO CONSUMERS

TO MANUFACTURERS' OWN______3) [11.1% ey TO CONSUMERS
TO RETAILERS
7.4%

TO CONSUMERS

e TO N CONSUMERS

TO LARGE CONSUMERS
| WHO BUY AT WHOLESALE 3

(HOTELS, CAFETERIAS, R
RESTAURANTS, ETC) 3.1%

== TO HOUSEHOLD CONSU




SALES OF MANUFACTURING PLANTS: 1929

71

THE CEREAL PREPARATIONS

SALES mnd
| VALUE).

TO MANUFACTURERS' OWN
WHOLESALE BRANCHES
AND TO WHOLESALERS,
COMBINED

INDUSTRY

TO WHOLESALERS

TO RETAILERS

CONSUMERS

b TO RETAILE

TO INDUSTRIAL CONSUMERS

(MANUFACTURERS OF OTHER
‘e FOOD PRODUCTS), INCLUDING

A SMALL AMOUNT TO
HOUSEHOLD CONSUMERS

v

" THE CHEMICALS INDUSTRY
(NOT INCLUDING CHEMICALS ELSEWHERE CLASSIFIED)

FACTORY SALES
JASED ON VALUE

TO MANUFACTURERS®
WHOLESALE BRANCHES

prTO

e TO RETAILER

TO WHOLESALERS
RETAILERS

TO CONSUMERS

RETAILERS

CONSUMERS

TO OONSUMERS
(MFRS. OF TEXTILES, GLASS,
L RUBBER, PAINT, VARNISH, PUL

PAPER, ETC.; LAUNDRIES; MU}
CIPALITIES; ETC.)

> S e TO CONSUMERS
7%
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DISTRIBUTION

THE CIGARETTE IN

DUSTRY

TO WHOLESALERS, INOLUDING

pum MANUFACTURERS' OWN
WHOLESALE BRANCHES

FACTORY SALES e
3ASED ON VALUE)

TO RETAILERS AND
= TO MANUFACTURERS' OWN
RETAIL BRANCHES

WHOLESALERS

TO RETAILERS

TO CONSUMERS

0.4%

P TO CONSUMERS

THE CLAY PRODUCTS AND NONCLAY REFRACTORIES INDUSTRY
(NOT INCLUDING POTTERY)

TO MANUFACTURERS' OWN
WHOLESALE BRANCHES

prm==TO

@ FACTORY SALES g
(BASED ON VALUE)

TO CONSUMERS
(CONTRACTORS, PUBLIC
s UTILITY COMPANIES,
MUNIOIPALITIES, HOME=
OWNERS, ETC.)

6.5%

-

TO OEALERS

TO CONSUMERS

OONSUMERS




SALES OF MANUFACTURING PLANTS: 1929

73

THE CLOCK, WATCH, AND PARTS INDUSTRY

TO MANUFACTURERS' OWN
™ WHOLESALE BRANCHES P

jpume TO N

FACTORY SALES ewn
BASED ON VALUE)

TO INDUSTRIAL C(
AND INTERPLANT

o nerane S Eh—
5.8%

WHOLESALERS

RETAILERS

CONSUMERS

TO RETAILERS

TO CONSUMERS

THE MEN’'S, YOUTHS’, AND BOYS' CLOTHING INDUSTRY

e TO

SALES s

| VALUE)

fs TO

TO INDUSTRIAL AND LARGE

CONSUMERS (OTHER CLOTHING

fuus MANUFACTURERS, HOTELS, ﬁ—
HOSPITALS, U. 8. GOVERNMENT, ) 2.8%

COSTUMERS, ETC)

) 6.8%

TO MANUFACTURERS' OWN
[ WHOLESALE BBANCHES e—— —E‘ro RETAILERS
6.0% TO CONSUMERS
TO MANUFACTURERS' OWN .
8.3%

TO WHOLESALERS

RETAILERS

CONSUMERS

CONSUMERS
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DISTRIBUTION

THE WOMEN'S CLOTHING INDUSTRY

TO MANUFACTURERS' OWN

TO WHOLESALERS
TO RETAILERS
TO CONSUMERS

rwnousu.z BRANCHES > 1.3%
TO MANUFACTURERS' OWN _
RETAIL BRANCHES g 0.6%
= TO
FACTORY SALES emund
BASED ON VALUE)
e TO

TO INDUSTRIAL CONSUMERS
heee (HOSPITALS, INSTITUTIONS,

v

LODGES, THEATERS, ETC) 0.5%
== TO HOUSEMOLD CONSUMERS: > am

1.6%

3 TO CONSUMERS

TO RETAILERS

TO CONSUMERS

TO CONSUMERS

THE COFFEE AND SPICE, ROASTING AND GRINDING INDUSTRY

TO MANUFACTURERS'

WHOLESALE BRANCHES

TO MANUFACTURERS'
RETAIL BRANCHES

e TO

e==FACTORY SALE
(BASED ON VALUE)

howase TO S -

TO CONSUMERS

== (HOTELS, RESTAURANTS, =) [
INSTITUTIONS, ETC.) 3.2%

N TO HOUSEHOLD CONSUME

v

0.6%

WHOLESALERS

RETAILERS

CONSUMERS

TO CONSUMERS

" RETAILERS

TO CONSUMERS

"= °~~ TO CONSUMERS




SALES OF MANUFACTURING PLANTS: 1929

THE COKE INDUSTRY
(NOT INCLUDING GAS-HOUSE COKE)

o TO WHOLESALERS
TO MANUFACTURERS' OWN

— N
[™™ SALES BRANCHES TO RETAILERS

24% TO CONSUMERS

TO RETAILERS
peTO

CONSUMERS

PLANT SALES emmuffemme TO RETAILERS > ) TO CONSUMERS
ASED ON VALUE)

TO INDUSTRIAL CONSUMER
heee (MANUFACTURERS, ROAD
BUILDERS, ETC)

*paseo on 47.5% oF

THE PRODUCTION OF THE LTO HOUSEHOLD CONSUMERS =) SN
INDUSTRY. SEE TEXT

2.4%
THE CONFECTIONERY INDUSTRY . N
R TO WHOLESALERS
e o —— ——_
4.8% TO RETAILERS

~ TO MANUFACTURERS’ OWN .
' —m‘"' BRANCHES ﬁ_ﬁv° CONSUMERS
9.2%

pueeTO oo RETAILERS

SALES
{ VALUE)

L TO -

TO CONSUMERS

TO LARGE CONSUMERS
pmmn (SCHOOL S, INSTITUTIONS, >
CHURCHES, ETC.) 1.3%

‘==TO HOUSEHOLD CONSUMERS=—==D NN
35%
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DISTRIBUTION

THE COTTON GOODS INDUSTRY

SALES aund
| VALUE)

TO WHOLESALERS
TO MANUFACTURERS' OWN
WHOLESALE BRANCHES > I TO RETAILERS
5.6% TO CONSUMERS

TO RETAILERS
p——TO

CONSUMERS

[ TO ReTAlLE > I ———> o consumEns

4.9%
L TO WHOLESALERS
To TO RETAILERS
TO CONSUMERS
TO INDUSTRIAL
(MANUFACTURERS, ETC.)
Sue TO HOUSEHOLD CONSUMERS " .
0.4%

THE COTTONSEED OIL, CAKE, AND MEAL INDUSTRY

FAOTORY SALE
BASED ON VALUE)

N TO WHOLESALERS
o TO MANUFACTURERS' OWN
WHOLESALE BRANCHES TO RETAILERS
4. , TO CONSUMERS

TO MANUFACTURERS' OWN o o
T NSUMERS
RETAIL BRANCHES ” Oﬁ PTO CO
RETAILERS
e TO
CONSUMERS

—ro neran B R——p———
5.97% : :

TO INDUSTRIAL CONSUMEI

A (REFINERS; SOAP, FOOD, J

OTHER MANUFACTURERS;
FEEDERS; INDIVIDUALS; ET




SALES OF MANUFACTURING PLANTS: 1929

77

THE ELECTRICAL MACHINERY AND APPARATUS INDUSTRY

TO MANUFACTURERS' OWN
WHOLESALE BRANCHES

TO MANURACTURERS' OWN

o FACTORY SALES g
(BASED ON VALUE)

TO INDUSTRIAL CONSUMERS
juue (MANUFACTURERS, POWER
COMPANIES, RAILROADS, ETC

== TO HOUSEHOLD CONSUME

g 0.3%

WHOLESALERS
' RETAILERS

TO CONSUMERS

™ RETAIL BRANCHES — N ) TO CONSUMERS
3.0%
RETAIWILERS
pum TO e e
CONSUMERS

he TO RETAILERS :——_.)To CONSUMERS
5.9%

THE ENGINE, TURBINE, TRACTOR, AND WATER WHEEL INDUSTRY

TO MANUFACTURERS' OWN
SALES BRANCHES

SALES = TO DISTRIBUTORS
| VALUE)

TO CONSUMERS
(MANUFACTURERS OF BOATS,
AUTOMOBILES, AIRCRAFT, ETC.;
POWER PLANTS; FACTORIES;
FARMERS; COTTON GINNERS; ETC

" DISTRIBUTORS

TO CONSUMERS

TO CONSUMERS

120210—32 6
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DISTRIBUTION

THE PREPARED FEEDS INDUSTRY
(FEEDS FOR ANIMALS AND FOWLS)

TO MANUFACTURERS' OWN

TO WHOLESALERS

™ WHOLESALE BRANCHES
4.7% TO CONSUMERS
TO MANUFACTURERS' OWN
9.2%
TO RETAILERS
e TO
TO CONSUMERS
SALES =g
| VALUE)
p=m= TO RET mm—)p TO CONSUMERS
TO CONSUMERS
_ (POULTRYMEN,
STOCKMEN, CEF
MANUFACTURER
THE FERTILIZER INDUSTRY
p U r—j)'ro WHOLESALERS
TO MANUFACTURERS’ OWN > . N
L)'l'o CONSUMERS
TO MANUFACTURERS' OWN [
™" RETAIL BRANCHES » 0.8% PTO CONSUMERS
RETAILERS
e TO
CONSUMERS
SALESmm—m
| VALUE) hemmt0 CONSUMERS

TO CONSUMERS
A (FARMERS, CO=OPERATIVE

GROWERS, MANUFACTURERS
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THE FLOUR AND OTHER GRAIN-MILL PRODUCTS

TO MANUFACTURERS' OWN
[~ WHOLESALE BRANCHES

TO MANUPFACTURERS' OWN

™" RETAIL BRANCHES

pu TO

FACTORY SALES ewnd
SASED ON VALUE)

f==TO RET

TO CONSUMERS
_(BAKERIES. FARMERS,

*|00% BASED ON PLANTS ABLE
TO SHOW THEIR DISTRIBUTION

MANUFACTURERS OF
FOOD PRODUCTS, ETC)

INDUSTRY
TO WHOLESALERS
ey 4 TO RETAILERS
7.7% TO CONSUMERS
> P TO CONSUMERS
1.4%

RETAILERS

TO CONSUMERS

a—) TO CONSUMERS

THE FRUIT AND VEGETABLE CANNING AND

TO MANUFACTURERS' OWN
WHOLESALE BRANCHES

e TO
FACTORY SALES e
SASED ON VALUE)

heeeTO RETAILERS

PRESERVING INDUSTRY

WHOLESALERS

RETAILERS

TO CONSUMERS

TO MANUFACTURERS' OWN o cn
™ RETAIL BRANCHES ) SR —— CONSUMERS

2.3%

TO RETAILERS

TO CONSUMERS

TO INDUSTRIAL CONSUMERS
| AND INTERPLANT TRANSFERS
(OTHER MANUFACTURERS,

HOTELS, RESTAURANTS, ETC)

‘e TO HOUSEMOLD CONSUME

9.5%

4.0%

v

0.3%
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DISTRIBUTION

THE FURNITURE INDUSTRY

(INCLUDING STORE AND OFFICE FIXTURES)

SALES s

| VALUE)

e TO

e TO

TO INDUSTRIAL CONSUMERS
(RADIO AND OTHER

ke MANUFACTURERS, LUNCH=
ROOMS, INSTITUTIONS,
STORES AND OFFICES,
CONTRACTORS, ETC.)

TO WHOLESALERS
e s = I TO RETAILERS
WHOLESALE BRANCHES ‘o

3.2% CONSUMERS

TO MANUFAGTURERS' OWN ey [ —> 7O CONSUMERS
F_RETAIL BRANCHES

3.8%

TO RETAILERS

TO CONSUMERS

TO CONSUMERS

\— TO HOUSEMOLD CONSUMERS emnes) I

FACTORY SALES emmd

BASED ON VALUE)

2.6%
THE GLASS INDUSTRY
TO MANUFACTURERS' OWN o g
rnl"'hll. BRANONHES -> 057 TO CONSUMERS

TO WHOLESALERS,
s INCLUDING MANUFACTURERS’
OWN WHOLESALE BRANCHES

s TO RETAILER:

TO CONSUMERS
(MANUFACTURERS OF MOTOR
VEMICLES, PERFUMES, FOOD
PRODUCTS, ETC.; CHEMISTS;
DAIRIES; CONTRACTORS;
HOUSEMOLDERS; ETC)

TO WHOLESALERS
TO RETAILERS
TO CONSUMERS

~ > e
7.9%




SALES OF MANUFACTURING PLANTS: 1929

THE HARDWARE INDUSTRY
(NOT INCLUDING HARDWARE ELSEWHERE CLASSIFIED)
TO MANUFACTURERS' OWN TO WHOLESALERS
—wroLesaLe srancres  —> [N TO RETAILERS
4.3%

TO CONSUMERS

TO RETAILERS
e TO
TO CONSUMERS

RS >
et B -

S TO

THE FUR-FELT HAT INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS' OWN
(™ WHOLESALE BRANCMES _)_5 r —ETO RETAILERS

TO CONSUMERS

o TO_ MANUFAGTURERS' OWN N ——— TO CONSUMERS
4.1%

RETAIL BRANCHES

TO RETAILERS

e TO
TO CONSUMERS

==s FACTORY SALES sy
(BASED ON VALUE)

p—TO TO CONSUMERS

TO INDUSTRIAL CONSUMERS

FURTHER MANUFACTURE) 5.5%

= TO HOUSEMOLD CONSUMERS :
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DISTRIBUTION

FACTORY SALES emmng

BASED ON VALUE)

THE ICE CREAM INDUSTRY
TO WHOLESALERS

razo*::::::f:::::;:"——»_—Em
TO CONSUMERS

TO MANUFACTURERS' OWN

RETAIL BRANCMES '_)*_’To CONSUMERS

TO RETAILERS
[0 WHOLESALE ;—

TO CONSUMERS

 —

fome TO TO CONSUMERS

TO LARGE CONSUMERS
(RESTAURANTS, MOTELS,

f==PICNIC COMMITTEES, =)
STEAMSHIP AND

9%
RAILWAYW COMPANIES, ETC) 29

T nousenoe CONSUME"S#—

SALES md
| VALUE)

THE JEWELRY INDUSTRY

TO MANUFACTURERS' OWN TO WHOLESALERS
[T WHOLESALE BRANCHES > TO meTAiLERS
. TO CONSUMERS
TO MANUFACTURERS' OWN
——

RETAIL BRANCHES 2.0 TO CONSUMERS

RETAILERS
s TO

TO CONSUMERS

TO ——————— CONSUMERS

TO INDUSTRIAL AND

BULK CONSUMERS >
(M"S- OF CANES, JEWELRY, _
ETC.; SCHOOLS; ETC.)

L—'ro HOUSEHOLD wnsuuzns_

6.9%
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83

THE KNIT GOODS INDUSTRY

TO MANUFACTURERS' OWN I

TO FACTURERS' O TO WHOLESALERS

MANUFA * OWN

(™ WHOLESALE BRANCHES P TO RETAILERS
4.1% TO CONSUMERS

P TO CONSUMERS

RETAIL BRANCHES 0.8%

p=TO WHOLESALERS

== FACTORY SALES s
(BASED ON VALUE)

b TO — S

TO INDUSTRIAL AND LARGE
CONSUMERS (CLOTHING

jese AND OTHER MANUFACTURERS, sl

MEATPACKERS, UPHOLSTERERS,

U. S. GOVERNMENT, ETC) 8.0%

\ee TO HOUSEMOLD CONSUMERS e 5%

TO RETAILERS

TO CONSUMERS

TO CONSUMERS

THE TANNED, CURRIED, AND FINISHED LEATHER INDUSTRY

TO MANUFACTURERS' OWN
SALES BRANCHES

p—TO

FACTORY SALES=—<
3ASED ON VALUE)

TO INDUSTRIAL CQNSUMEF
__ (MANUFACTURERS OF SHO
BAGS, LUGGAGE, BOOKS,

GLOVES, FURNITURE ETC.)

TO DEALERS

TO CONSUMERS

TO CONSUMERS




DISTRIBUTION

THE LUMBER AND TIMBER PRODUCTS INDUSTRY
(NOT ELSEWHERE CLASSIFIED)

g TO

TO RETAILERS
THROUGH WHOLESALERS

AND JOBBERS
TO CONSUMERS

TO RETAILERS, INCLUDING

s RETAIL YARDS OWNED el 12.2% | TO CONSUMERS

BY THE MANUFACTURER

amm PLANT SALES snng

(BASED ON VALUE) TO WHOLESALERS

e THROUGH BROKERS AND >
COMMISSION HOUSES
he SALES FOR EXPORT enmm————)p
6.87%

he INTERPLANT TRANSFERS cssmmismmmmsnlp

TO RETAILERS

hme LOCAL SALES >

4.87
TO RAILROADS, PUBLIC-UTILITY

— " —]
COMPANIES, AND CONTRACTORS

=oALt KsTasLisMENTS D TO RETAILERS
34 TO CONSUMERS

d==TO OTHMER INDUSTRIAL CONSUME >
0.5%

4.27

TO WHOLESALERS

THE MACHINE TOOL INDUSTRY

TO DEALERS
TO MANUFACTURERS' OWN
rsALts BRANCHES —> 11.9%}
TO CONSUMERS

p—TO TO CONSUMERS

FACTORY SALES s
SASED ON VALUE)

TO CONSUMERS
A (MANUFACTURERS,
.MACHINE SHOPS,




SALES OF MANUFACTURING PLANTS: 1929

THE MARBLE, GRANITE, SLATE, AND OTHER STONE INDUSTRY

4.7%

p—TO

FACTORY SALES smmng
BASED ON VALUE)

TO INDUSTRIAL CONSUMERS
| (BUILDING CONTRACTORS, TILE
AND MARBLE MANUFACTURERS,
MUNICIPALITIES, ETC.)

Lo

e e " O e
SALES BRANCHES

TO DEALERS

TO CONSUMERS

—— TO CONSUMERS

THE WHOLESALE MEAT-PACKING INDUSTRY

TO MANUFACTURERS’ OWN
WHOLESALE BRANCHES

TO MANUFACTURERS' OWN

WHOLESALERS
RETAILERS

CONSUMERS

v

RETAIL BRANCHES I.S%

e FACTORY SALES smmmgmmms TO
(BASED ON VALUE)

TO INDUSTRIAL AND
LARGE CONSUMERS

e (MFRS. OF LEATH R e
CANDLES, SAUSAGE

CASINGS, ETC.; HOTELS, 3.4%

RESTAURANTS, ETC)

e TO HOUSEHOLD CONSUMERS sl

0.6%

3 TO CONSUMERS

TO RETAILERS

TO CONSUMERS

TO CONSUMERS
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DISTRIBUTION

THE MILLINERY INDUSTRY

'—)To WHOLESALERS
TO MANUFACTURERS' OWN

> L
WHOLESALE BRANCMES - P TO RETAILERS
L.7% ]—)'ro CONSUMERS
TO MANUFACTURERS' OWN I IQ
™ RETAIL BRANCHES > 1.4 % PTO CONSUMERS
RETAILERS
e TO
CONSUMERS
== FACTORY SALES mumnd
p=—TO RETAILERS - TO CONSUMERS
TO INDUSTRIAL CONSUMERS
pe (HAT MANUFACTURERS BUYING >
LININGS, TRIMMINGS, ETC) 1.4%
== TO HOUSEHOLD CONSUMERS =) SN
1.9%
THE MOTOR-VEHICLE INDUSTRY
(NOT INCLUDING MOTORCYCLES)
TO MANUFACTURERS' OWN TO RETAILERS

FACTORY SALES enmg
BASED ON VALUE)

WHOLESALE BRANCHES

TO MANUFACTURERS' OWN
— S <) TO CONSUMERS
™" RETAIL DEALER-BRANCHES 2.6%

RETAILERS
p== TO WHOLESALE DISTR

CONSUMERS
jume TO RETAIL DEALERS CONSUMERS

TO INDUSTRIAL CONSUMERS
e I ANUr ASTURERS. B0S. CompancsY I
(MANUFACTURERS, BUS COMPANIES, 2
AND OTHER COMMERCIAL USERS) 3.2%
L'ro HOME CONSUMERS >
0.27%




SALES OF MANUFACTURING PLANTS: 1929

THE NONFERROUS METAL ALLOYS AND PRODUCTS INDUSTRY

e e O e [
™" SALES BRANCHES
6.5%

TO DEALERS

TO CONSUMERS

pm TO | CONSUMERS

SALES eunyg
| VALUE)

 TO INDUSTRIAL

THE PAINT AND VARNISH INDUSTRY

WHOLESALERS
TO MANUFACTURERS' OWN TO RETAILERS
WHOLESALE BRANCMHES
CONSUMERS
TO MANUFACTURERS' OWN
pr— —-——)——*T UMERS
RETAIL BRANCHES '9% © Cons
RETAILERS
p— TO
CONSUMERS

SALES s TO ‘ CONSUMERS
VALUE) .

TO INDUSTRIAL CONSUMERS
hue (MANUFACTURERS, CON=
TRACTORS, RAILROADS, ETC

\mse TO HOUSEMOLD OONBUME&S——)_
1.6%
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DISTRIBUTION

THE PAPER AND PAPER BOARD INDUSTRY
TO WHOLESALERS
TO MANUFACTURERS' OWN
[~ WHOLESALE BRANCHES —b*—gro RETAILERS
3. TO CONSUMERS

RETAILERS
e TO

CONSUMERS

SALES e
| VALUE)

he TO RETAILERS ;W—)ﬂi CONSUMERS
:

TO INDUSTRIAL CONSUMERS
b= (CONVERTERS,
YARDS, NEWSPAPERS; ETC)

THE PATENT OR PROPRIETARY MEDICINE AND COMPOUND INDUSTRY
TO WHOLESALERS

TO MANUFACTURERS' OWN
" WHOLESALE BRANCHES ——)m—gfo RETAILERS

TO CONSUMERS

7O MANUFACTURERS” OWN_____) SO ——— O CONSUMERS

RETAIL BRANCHES
4.0%

TO RETAILERS
e 1O
TO CONSUMERS
FACTORY SALES st
BASED ON VALUE)

e TO ) TO CONSUMERS

TO INDUSTRIAL CONSUMERS
(HOSPITALS, LABORATORIES,

e sraons o e R
FIRST=-AID STATIONS OF RAIL-

ROADS, PUBLIC UTILITY

COMPANIES, FACTORIES, ETO.) 8'4’

e 7O HOUSEHOLD mnsun:ua_

6.6%




SALES OF MANUFACTURING PLANTS: 1929

THE PERFUME, COSMETIC, AND OTHER
TOILET PREPARATIONS INDUSTRY

TO WHOLESALERS
TO MANUFACTURERS’ OWN
[ WHOLESALE BRANCHES — TO RETAILERS
2.6% TO CONSUMERS
TO MANUFACTURERS' OWN > o
RETAIL BRANCHES ” P TO CONSUMERS
1.4%
TO RETAILERS
= TO

CONSUMERS

FACTORY SALES =g

TO RETAILERS, INCLUDING
jseBEAUTY PARLORS AND TO CONSUMERS
BARBER SHOPS

TO INDUSTRIAL CONSUMERS R
= (OTHER MANUFACTURERS, ETC) » 2%

A TO HOUSEHOLD cousum:as-—-—)—

6.8%

THE PETROLEUM REFINING INDUSTRY

WHOLESALERS

TO REFINERS' OWN TO RETAILERS
WHOLESALE BRANCHES TO REFINERS'
FILLING STATIONS

TO CONSUMERS

SALES_J_TO REFINERS' OWN
VALUE) RETAIL BRANCHES — ———)TO CONSUMERS
7.6%

RETAILERS
e TO

CONSUMERS

5.2%

TO INDUSTRIAL CONSUMERS
vee (MANUFACTURERS, BUS LINES,
STEAMSHIP COMPANIES, ETC)
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DISTRIBUTION

THE MECHANICAL REFRIGERATOR INDUSTRY

TO WHOLESALERS,
== INCLUDING MANUF
OWN WHOLESALE BRANCHES

FACTORY SALES e
SASED ON VALUE)

fs TO RETAILERS

WHOLESALERS
TO RETAILERS
TO CONSUMERS

v

1.2%
e TO_COMMERCIAL AND >
INDUSTRIAL CONSUMERS i 1.4%
— 7o HousewoLo CONSUMERS )
0.8%

P TO CONSUMERS

THE RUBBER TIRE AND INNER TUBE INDUSTRY

L

TO MANUFACTURERS'
[ WHOLESALE BRANCHES

TO MANUFACTURERS' OWN

TO WHOLESALERS
TO RETAILERS
TO CONSUMERS

RETAIL BRANCMHES > 0.5%

o mosners—— [ —(_
8.2%

= TO RET

TO INDUSTRIAL- CONSUMERS
| (auTOMOBILE

OPERATORS OF TRUCK FLEETS,
BUSSES, ETC.)

— TO PRIVATE OWNERS —>

0.2%

<> TQ CONSUMERS
TO RETAILERS

TO CONSUMERS

3 TO CONSUMERS




SALES OF MANUFACTURING PLANTS: 1929
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THE MEN’'S SHIRT AND COLLAR INDUSTRY

WHOLESALERS

TO MANUFACTURERS' .
WHOLESALE BRANCHES TO RETAILERS
TO CONSUMERS

TO MANUFACTURERS' OWN

> [
RETAIL BRANCHES > \ Oa 2 TO CONSUMERS
TO RETAILERS
e TQ

CONSUMERS

== FACTORY SALESang

.

T TO CONSUMERS

TO LARGE CONSUMERS *
WHO BUY AT WHOLESALE
he (HOSPITALS, INSTITUTIONS,
TRANSPORTATION OOMPANIES, l.ﬁ
FACTORIES, HOTELS, ETC.)

‘= TO HOUSEHOLD consumsaa__;*
3.3

THE SILK AND RAYON MANUFACTURES INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS' OWN
WHOLESALE BRANCHES TO RETAILERS

TO CONSUMERS

TO RETAILERS
p=——TO WHOLESALERS
TO CONSUMERS

SALES emunet
i VALUE)

7.3%

TO INDUSTRIAL CONSUMERS
(CLOTHING, SHOE, AND

UMBRELLA MANUFACTURERS
CUTTERS-UP, WEAVERS, ETC

*
MAY INCLUDE SOME - .
TO HOUSEHOLD CONSUMERS
SALES TO CUTTERS-UP o sV hd 0.1%
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DISTRIBUTION

—

e

FACTORY SALES e
JASED ON VALUE)

== TO HOUSEHOLD CONSUMERS cmmmmu))

THE SOAP INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS' OWN
WHOLESALE BRANCHES RETAILERS

TO CONSUMERS

TO RETAILERS

TO
CONSUMERS

r TO RET CONSUMERS

TO INDUSTRIAL CONSUMERS

INTERPLANT TRANSFERS

MOTELS, TEXTILE MILLS,
— aimomcs, 109 ano- — [
7.6%

0.56%

THE STAMPED AND ENAMELED WARE INDUSTRY

SALES—J

| VALUE)

TO WHOLESALERS
TO MANUFACTURERS' OWN
[ SALES BRANCHES -—’_ TO RETAILERS

6.2% TO CONSUMERS
RETAILERS
pre=TO
CONSUMERS
e TO  RETAILER'S el | [11.0%] TO CONSUMERS

TO MFRS. OF

STOVES, ETC.; BOTTLERS,ETC.




SALES OF MANUFACTURING PLANTS: 1929

THE STEAM FITTINGS AND STEAM AND HOT-WATER HEATING APPARATUS INDUSTRY

WHOLESALERS
TO MANUFACTURERS' OWN | RETAILERS
SALES BRANCHES |

TO CONSUMERS

TO RETAILERS
FACTORY SALES == TO
BASED ON VALUE) CONSUMERS

ham TO RETAILERS K :_..._)'ro CONSUMERS

TO INDUSTRIAL CONSUME!
= (PUBLIC UTILITIES,
RAILROADS, ETC.)

*INCLUDES SALES TO CONTRACTORS

THE STEEL WORKS AND ROLLING MILL PRODUCTS INDUSTRY

TO DEALERS
TO MANUFACTURERS' OWN ey, S
r-sALES BRANCHES 3 7* TO INDUSTRIAL
‘ CONSUMERS
= TO TO INDUSTRIAL
CONSUMERS

FACTORY SALES s
BASED ON VALUE)

TO INDUSTRIAL CONSUMERS
(MANUFACTURERS, BOILER

AND MACHINE SHOPS, RAIL-
ROADS, ROLLING MILLS, ETC

120210—82——7
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DISTRIBUTION

THE STOVE, RANGE, AND WARM-AIR FURNACE

(NOT INCLUDING ELECTRIC STOVES AND RANGES)

SALES smeuuy
| VALUE)

YO MANUFACTURERS' OWN

747

INDUSTRY

TO WHOLESALERS

[ WHOLESALE BRANCHES TO RETAILERS

TO CONSUMERS

RETAIL BRANCHES ’—"—'—”m CONSUMERS

ppe TO

b T O

TO LARGE CONSUMERS WHO BL
A AT WHOLESALE, CONTRACTORS,

HOME OWNERS, ETC

5.5%

v

TO RETAILERS

CONSUMERS

TO CONSUMERS

THE TIN CAN

FACTORY SALES smmmne

BASED ON VALUE)

AND OTHER TINWARE INDUSTRY

TO MANUFACTURERS' OWN

2

WHOLESALE BRANCHES

e TO WHOLESALERS

L

== TO RETAILERS

a
>

0.7%

6.6%

.. TO INDUSTRIAL CONSUMERS
(MANUFACTURERS, ETC)

1.2%
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THE CANE SUGAR REFINING INDUSTRY

FACTORY SALES =g
JASED ON VALUE)

TO WHOLESALERS

TO MANUFACTURERS' OWN__ TO RETAILERS

WHOLESALE BRANCHES
TO CONSUMERS

TO RETAILERS
p=—TO
TO CONSUMERS

7O RETALERS ) :ﬁ‘ro consumens

TO INDUSTRIAL CONSUMERS

CONFECTIONERS, ETC.)

A ( CANNERS OF FRUITS, >
BOTTLERS OF BEVERAGES,
8.6%

THE WOOL CARPET AND RUG INDUSTRY

FACTORY SALES e
3ASED ON VALUE)

— 70 HOME CONSUMERS s}

TO WHOLESALERS
TO WHOLESALERS,

r— INCLUDING MANUFACTURERS' cmmmmmly YO RETAILERS

OWN WHOLESALE BRANCHES
TO CONSUMERS

pe TO RETAILE — TO CONSUMERS

TO INDUSTRIAL ANC

LARGE CONSUMERS 3

(AUTOMOBILE MANUFACTURERS, 1.7%
RAILROADS, HOTELS, ETC.) od

0.2%

O





