
CHARTS

A graphic portrayal of statistics contained in this

report is given in the following charts for all industries

combined and for some of the more important indi

vidual industries. The solid area to the left represents

the total sales of those manufacturing plants that

the distribution of these sales, according to type of

purchaser.

While only 60 charts are presented in this report,

more than 60 additional charts have been published

in connection with the individual industry reports on

reported the manner 1n which they marketed their distribution of sales of manufacturing plants. Coples

product, and the smaller areas to the right represent of these may be secured from this bureau.
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66 DISTRIBUTION

SUMMARY FOR ALL MANUFACTURING INDUSTRIES

TO WHOLESALERS

TO MANUFACTURERS’ ow~___)
WHOLESALE ammcnEs TO RETAILERS

  

TO CONSUMERS

70 MANUFACTURERS’ o,w~ ‘
RETAIL emmcnss ___—>11) CONSUMERS

2.0%

TO RETAILERS

TO WHOLESALERS“ TO CONSUMERS

  

L!— FACTORY SALES

10 nsTA|LERs_-~~»--—-—-—-‘s':.k A‘ ~~~ ——-)To CONSUMER:

  

TO INDUSTRIAL AND

OTHER LARGE CONSUMERS

  

TO HOUSEHOLD CONSUMERS—+—

L796

 

 

THE AGRICULTURAL IMPLEMENT INDUSTRY

WHOLESALERS

  

TO MANUFACTURERS‘ OWN
-

SALES BRANCHES

RETAILERS

CONSUMERS

I-nc'roav SALES RETAILERS

CONSUMERS

CONSUMERSTO . -

  

TO CONSUMERS

  

(FARMERS, ETC.)
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THE AIRCRAFT AND PARTS

—- FACTORY sALEs—q

(BASED ON VALUE)

 

INDUSTRY

TO DEALERS

_ TO CONSUMERS

TO MANUFACTURERS’ OWN

SALES BRANCHES

r-TQ PGALGNS—) ___-y“) CONSUMERS

  

  

_TO CONSUMERS___-___)

  

THE ALUMINUM MANUFACTURES

(BASED on VALUE)

 
  

—nc'ronv sass—4

INDUSTRY

TO RETAILERS

TO CONSUMERS

7.4%

>'To cousumsnskTO RETAILERS

  

_TO INDUSTRIAL AND

OTHER LARGE CONSUMERS

  

h- TO HOUSEHOLD CONSUMERS
IV

|.6%
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THE ASBESTOS PRODUCTS, STEAM AND OTHER PACKING,

PIPE AND BOILER COVERING, AND GASKET INDUSTRIES

(NOT INCLUDING GASKETS MADE IN THE CORK, RUBBER, OR LEATHER INDUSTRIES)

 

 

/ TO MANUFACTURERS‘ OWN

WHOLESALE BRANCHES

r—)TO DEALERS

L-->TO CONSUMERS

TO DEALERSI
- FACTORY SALES

(MAINLY SUPPLY
_.. _y'ro CONSUMERS

(aASED ON VALUE) Houses)

TO INDUSTRIAL CONSUMERS

(MANUFACTURERS, RAILROADS,

STEAMSHIP LINES, ETC.)

  

  

THE BEVERAGE INDUSTRY

0 TO WHOLESALERS

*° "‘"‘’'’‘°’“"‘”‘
“'"—>_WHOLESALE BRANCHES TO "Tm-“s

3.9% TO CONSUMERS

TO MANUFACTURERS‘ OWN
_) -—_)T CONSUMERS

RETAIL BRANCHES ‘5% °

HID RETAILERS

TO WHOLESALERS_ - """ ,‘ L—)To CONSUMERS

'
i‘ _ --

-I-'AcTonv SALES

(BASED ON VALUE)

TO RETAILERS__I~=--~"~~L$IET' ""-—)TO CONSUMERS

 

  

T° “"5 °°NSUMERS_-)_

(BUYING AT- WHOLESALE)

2.4%

TO HOUSEHOLD CONSUMERS—+—

 

 

45% f '
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TO DEALERS

3'8 {TO CONSUMERS

THE BLAST FURNACE INDUSTRY

13$;"B‘L'Z’IFJHUEZW °w"——->

 

ETD WHOLESALERS

To CONSUMERS

—-_)TO CONSUMERS

TO CONSUMERS

sREv
.
ATEROT

TO RETAILERS

 

—-—-)To CONSUMERS

-~-~=-—)To CONSUMERS
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*aAsED ON 25.7% OF THE

PRODUCTION OF THE INDUSTRY.
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THE BOOT AND SHOE INDUSTRY

(NOT INCLUDING RUBBER BOOTS AND SHOES)

(BASED ON VALUE)

 

_FACTORY SALES-{

TO WHOLESALERS

TO MANUFACTURERS’ OWN .
WHOLESALE BRANCHES ) m TO RETAILERS

TO CONSUMERS

TO MANUFACTURERS‘ OWN

6.2%  

RETAILERS

,_To WHOLESALERS—-—)

CONSUMERS

_1'0 RETAILERS—___) I CONSUMERS

  

TO BULK CONSUMERS

_(u. s. ARMY, 4}

COMMISSARIES. ETC.) 0.4%

5T0 HOUSEHOLD OONSUMERS_’

 

0.4%

  

THE BREAD AND OTHER BAKERY PRODUCTS INDUSTRY

(NOT

_FACTORY SALES__-|'° RETA|LERS_—--)

(BASED ON VALUE)

INCLUDING BISCUIT AND CRACKERS)

TO WHOLESALERS

,- FA ERS‘ ow"3210:2215 CJRUA‘INOHES —_>—2.4% TO RETAILERS

TO CONSUMERS

TO MANUFACTURERS‘ OWN_—_) "IN —)To CONSUMERS

TO RETAILERS

7.4%
TO CONSUMERS

50,895 . ~'-'—->To CONSUMERS

.,_

  

TO LARGE CONSUMERS

._WHO auv AT WHOLESALE

(HOTELS, CAFETERIAS, ___)—

RESTAURANTS, ETC.) 3.I%

  

 

hero HOUSEHOLD CONSUMERS--—---> ' 25.2%
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CONSUMERS

sRElASELOHwOT

TO RETAILERS

TO CONSUMERS

i_)i'o WHOLESALERS

L-yro RETAILERS

TO CONSUMERS

--)-ro RETAILERS

 

...FM

.

8.8%

l.5%

 

INDUSTRY

 

_..-

THE CEREAL PREPARATIONS

'To MANUFACTURERS‘ own

WHOLESALE BRANCHES

AND TO WHOLESALERS,

COMBINED

(BASED ON VALUE),

TO INDUSTRIAL CONSUMERS

(MANUFACTURERS OF OTHER

FOOD PRODUCTS), INCLUDING_'_)_

A SMALL AMOUNT TO

HOUSEHOLD CONSUMERS

' THE CHEMICALS INDUSTRY

(NOT INCLUDING CHEMICALS ELSEWHERE CLASSIFIED)

70 MANUFACTURERS’ OWN

WHOLESALE BRANCHES

TO WHOLESALERS

TO RETAILERs-——_-—-)—-—)To CONSUMERS

—FACTORY SALES "1%

(BASED ON VALUE)
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72 DISTRIBUTION

  

~

.

‘

av..I
‘w-‘mm-m-p-~n-‘m-\._-/

‘,_FACTORY SALES

(BASED ON VALUE)
4“

__”_

 

 

THE CIGARETTE INDUSTRY

TO WHOLESALERS, INCLUDING 7° WHOLESALERS

MANUFACTURERS‘ ovm ___..C ~

WHOLESALE BRANCHES

TO RETAILERS

TO CONSUMERS

 

TO RETAILERS AND

TO MANUFACTURERS’ own—Qt

RETAIL BRANCHES 04%

 
_>TO CONSUMERS

 

 

 

THE CLAY PRODUCTS AND NONCLAY REFRACTORIES INDUSTRY

-FACTORY SALES

(BASED ON VALUE)

 

(NOT INCLUDING POTTERY)

TO DEALERS

WHOLESALE BRANCHES

TO CONSUMERS

)'To CONSUMERS

'To CONSUMERS

(CONTRACTORS. PUBLIC

UTILITY COMPANIES,

MUNICIPALITIES, HOME—

 

 

 

OWNERS. ETC.)
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THE CLOCK, WATCH, AND PARTS INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS' OWN

WHOLESALE BRANCHES TO RETAILERS

TO CONSUMERS

  

TO RETAILERS

TO WHI)LF:;.ALER&,.._-__._____.), .‘l ‘1

TO CONSUMERS

>— FACTORY SALES

(BASED ON VALUE)

  

  

TO INDUSTRIAL CONSUMERS

AND INTERPLANT TRANSFERS

  

  

THE MEN'S, YOUTHS’, AND BOYS’ CLOTHING INDUSTRY

TO MANUFACTURERS‘ OWN )

WHOLESALE ERANCI-IEs

600 0

To MANUFACTURERS‘ OWN .

8372

TO WHOLESALERS

TO RETAILERS

TO CONSUMERS

 

I TO RETAILERS

To WHOLESALERS—_I-q ' I

  

TO CONSUMERS

I—FAc'roRv SALES

(BASED ON VALUE)

 

  

~ To RfiTAlLERs— ‘K ’ ‘ '~ QTO CONSUMERS

  

TO INDUSTRIAL mo LARGE

CONSUMERS (OTHER CLOTHING

MANUFACTURERS- HOTEI-s- -—>_
HOSPITALS, u. s. govERNMENt, 2.6%

OOSTUMERS, ETC.)

TO HOUSEHOLD CONSUMERS-___)

5.9%
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THE WOMEN'S CLOTHING INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS’ OWN
—_)— A RwI-IOLEsALE BRANCHES ‘3% TO RET "-5 S

' TO CONSUMERS

—+TO CONSUMERS

r—DTO RETAILERS

l—l}TO CONSUMERS

TO MANUFACTURERS’ OWN l

RETAIL BRANCHES 0.6%

 

 

"-FACTORY SALES

(aAsEo on VALUE)

TO RETAILERS—r-~-~~~-—~-_—--‘svg I__)TO CONSUMERS

 

 

TO INDUSTRIAL CONSUMERS

(HOSPITALS, INSTITUTIONS, _-)
 

LOOSES, THEATERS, ETC) 0.5%

TO HOUSEHOLD CONSUMERS-—

I.6%

 

 

THE COFFEE AND SPICE, ROASTING AND GRINDING INDUSTRY

v——)TO WHOLESALERS

. PTO RETAILERS

  

TO MANUFACTURERS’ OWN I

WHOLESALE BRANCHES , "

, ‘ CONSUMERS

I .:.r.:"::::::::" I -i. RETAILERS

TO wHoLEsALERs—M—u-M—‘hv

_FACTORY SALES CONSUMERS

  

(BASED ON VALUE)

TO RETAILERS-———-—~~-~-—‘~—-—) )TO CONSUMERS

 

 
 

TO CONSUMERS

(‘mm- "S"°"*~TS'—->_

INSTITUTIONS. ETC.) 3 2%

TO HOUSEHOLD CONSUMERS-—)

0.8%
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THE COKE INDUSTRY

(NOT INCLUDING GAS HOUSE COKE)

 

 

TO WHOLESALERS

'To RETAILERS

TO CONSUMERS

TO RETAILERS

TO WHOLESALERS

TO RETAILERS

-~-—-)"To RETAILERS

 

sREMUsNOCOT

L}To cousumEns

9.2%

 

°w"——>_

2.4%

TO HOUSEHOLD CONSUMERS—___)—

2.4%

INDUSTRY

___‘)—

4.8%

 

—

L3 55

To HOUSEHOLD cousumEns———)_
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THE COTTON GOODS INDUSTRY

 

FACTORY SALES

(BASED ON VALUE)

  TO

TO MANUFACTURERS‘ OWN

WHOLESALE BRANCHES TO

TO

TO

TO WHOLESALERS -- .

TO

  

TO

TO CONVERTERS TO
 

TO

  

TO INDUSTRIAL co~su~|and

(MANUFACTURERS, ETC.)

 

  

TO HOUSEHOLD CONSUMERS—I)

THE COTTONSEED OIL, CAKE, AND MEAL INDUSTRY

I

,~-—|=Ac1'onv SALES

(BASED on VALUE)

  
 

WHOLESALERS

RETAILERS

CONSUMERS

RETAILERS

CONSUMERS

CONSUMERS

WHOLESALERS

RETAILERS

CONSUMERS

TO WHOLESALERS

TO CONSUMERS

TO MANUFACTURERS’ OWNED
WHOLESALE aanmcucS *_ETORETAILERS

- 0

TO MANUFACTURERS’ OWN )

RETAIL BRANCHES

TO WHOLESALERS-~~---~-~-w'—-w¢¥> _'

  

——-)TO CONSUMERS

"—rro RETAILERS

'?—)TO cousumEns

5.9% -

'To INDUSTRIAL cousumEns

(REFINERS; SOAP, FOOD. mo ___

omen MANUFACTURERS; names ‘»

  

rEEoEas; INDIVIDUALS; s'rc.)
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THE ELECTRICAL MACHINERY AND APPARATUS

TO MANUFACTURERS‘ OWN

WHOLESALE BRANCHES

'To MANUFACTURERS' of

FRETAIL BRANCHES

-FACTORY SALES-Iii

(BASED on VALUE)

TO INDUSTRIAL CONSUMERS

i-(MANUFAOTURERS. POWER ----)

COMPANIES, RAILROADS. s‘rci

 
  

  

INDUSTRY

WHOLESALERS

RETAILERS

CONSUMERS

CONSUMERS

RETAILERS

CONSUMERS

CONSUMERS

5.9%

  

\I-To HOUSEHOLD coMsuM:as—-)—_ow____

I 0

 

 

 

THE ENGINE, TURBINE, TRACTOR, AND WATER WHEEL INDUSTRY

TO MANUFACTURERS’ OWN !

' SALES BRANCHES

_FACTORY 5AL55-4-T° D|STR|BUT°RS—-__-)

(BASED ON VALUE)

 
  

TO cousins

(MANUFACTURERS OF EONS,

h-AU‘romoaxLiS, AIRCRAFT, ETQ; _)

POWER Pum's; FACTORIES;

FARMERS; COTTON SONENS; we.)

 

  

_CTO DISTRIBUTORS

TO CONSUMERS

-_——>TO CONSUMERS

  

120210—32—6



78 DISTRIBUTION

THE PREPARED FEEDS INDUSTRY

(FEEDS FOR ANIMALS AND FOWLS)

TO WHOLESALERS

TO MANUFACTURERS" OWN——>_
WHOLESALE BRANCHES TO RETAILERS

TO4.7% CONSUMERS

TO MANUFACTURERS’ OWN

TO RETAILERS

TO WH0LESALERS--~‘

TO CONSUMERS

  

‘*‘_FACTORY sALEs—i

(BASED ON VALUE)

 
LTD RETAILERS _-—-)TO CONSUMERS

 

TO CONSUMERS

(POULTRYMEN, FARMERS,

STOCKMEN, CEREAL

MANUFACTURERS‘ ETD.)

 

 

 

THE FERTILIZER INDUSTRY

..___...A

-L _ _' TO WHOLESALERS

TO MANUFACTURERS’ own ’ . -
WHOLESALE BRANCHES m 7° “nuns

TO CONSUMERS

TO MANUFACTURERS’ OWN
RETAIL BRANCHES ‘___, ' ___->115 CONSUMERS

R'TO RETAILERS

'~—)To CONSUMERS

 

I WHOLESALERS—ml} _

' _FACTORY SALES
(BASED ON VALUE) TO RETA|LERs_*--wx§ I:

 

 
 

TO CONSUMERS

(FARMERS, CO-OPERATIVE

  

GROWERS, MANUFACTURERS. ETD.)
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THE FLOUR AND OTHER GRAIN-MILL PRODUCTS

_FACTORY SALES

(BASED ON VALUE)

  

‘A’

IOO% BASED ON PLANTS ABLE

TO SHOW THEIR DISTRIBUTION

TO CONSUMERS

INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS’ OWN
WHOLESALE BRANCHES TO RETAILERS

7 79;, TO CONSUMERS

TO MANUFACTURERS’ OWN

RETAIL BRANCHES

—’+_)TOCONSUMERS

TO RETAILERS

TO WHOLESALERS___—'

TO CONSUMERS

  

TO RETAILERS ._I... Y _-)TO CONSUMERS

  

(BAKERIES, FARMERS,

MANUFACTURERS OF

FOOD PRODUCTS, ETC.)

 

  

'—-FACTORY SALES

(BASED ON VALUE)

TO WHOLESALERS

TO MANUFACTURERS’ own—___”;
TO RETAILERS

WHOLESALE BRANCHES

  

TO CONSUMERS

TO MANUFACTU RERS’ OWN
TO CONSUMERS

RETAIL BRANCHES

2.3%

TO RETAILERS

TO WH0LESALERS----..~._.._...;|. ‘

TO CONSUMERS

 

  

TO INDUSTRIAL CONSUMERS

AND INTERPLANT TRANSFERS

(OTHER MANUFACTURERS,

HOTELS, RESTAURANTS, ETD) 4.0%

TO HOUSEHOLD CONSUMERS—___)
 

0.3%



80 DISTRIBUTION

 

 

THE FURNITURE INDUSTRY

(INCLUDING STORE AND OFFICE FIXTURES)

TO WHOLESALERS

T° "Wmmm°w"—>_ *0 "mums
WHOLESALE BRANCHES

3.2% T

TO °w~-->_———>w 0mm"
RETAIL BRANCHES

3.8%

O CONSUMERS

TO RETAILERS

TO WHOLESALERS——_)

TO CONSUMERS

  

>—FACTORY SALES

(BASED o~ VALUE)

TO RETAILERS
 

—-)TO CONSUMERS

 

 

 

TO INDUSTRIAL CONSUMERS

(RADIO AND OTHER

MANUFACTURERS, LUNCH- )

ROOMS, INSTITUTIONS,

STORES mo OFFICES,

CONTRACTORS, ETC.)

  

TO HOUSEHOLD CONSUMERS—+—

 

 

 

 

2.6%

THE GLASS INDUSTRY

ISTAMICNEIA‘SZSERSE'IS. °WN_—-> 057° >To consumer's

TO WHOLESALERS,

INCLUDING mmunc'runens'__)

own WHOLESALE BRANCHES

TO WHOLESALERS

TO RETAILERS

TO CONSUMERS

  

I—Facronv SALES

(BASED on VALUE) ( ‘I,

TO RETAILERS__~TO CONSUMERS

7.97:,

 
 

TO CONSUMERS

(MANUFACTURERS or moron

VEHICLES, PERFUMES, FOOD

PRODUCTS. £70.; CHEMISTS;

DAIRIES; CONTRACTORS;

  

HOUSEHOLDERS; ETC.)
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THE HARDWARE INDUSTRY

(NOT INCLUDING HARDWARE ELSEWHERE CLASSIFIED)

TO MANUFACTURERS‘ own TO WHOLESALERS

FWHOLESALE BRANCHES __>_ TO REH'LERS

4.3% TO CONSUMERS

RETAILERS

p-TO wHOLE$ALERs-_--_-.-.___§ 1

CONSUMERS

  

FACTORV sALEs—4

(BASED ON VALUE)

CONSUMERS

  

 

 

 

THE FUR-FELT HAT INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS‘ own I
WHOLESALE smmcuzs _%—ETO RETAILERS

5.3
‘I'O CONSUMERS

_w WWW" °""—+—.—-—>w COMM“
RETAIL anmcnss

4.l 95

TO RETAILERS

fl—TO WHOLESALERS_—-———--_)

  

TO CONSUMERS

  

-FACTORY SALES —-—4

(aAsEo on VALUE)

—---—> TO CONSUMERSPTO RETAILERS

 
  

TO INDUSTRIAL CONSUMERS

FURTHER MANUFACTURE)

 

b-TO HOUSEHOLD CONSUMERS-___’

 

 



82 DISTRIBUTION

 

 

THE ICE CREAM INDUSTRY

TO WHOLESALERS

IO.4% TO RETAILERS

TO CONSUMERS

TO MANUFACTURERS‘ OWN ,

WHOLESALE BRANCHES

 

TO MANUFACTURERS‘ OWN
T N M RRETAIL BRANCHES )_—>0 CO SU E s

4 7%

TO RETAILERS

TO CONSUMERS

— FACTORY SALES

(aASEo on VALUE)

  

TO RETAILERS— - ‘ ~r——)TO CONSUMERS

 
 

TO LARGE CONSUMERS

(RESTAURANTS, HOTELS,

memo commas. ___»—

STEAMSHIP AND 2_9%

RAILWAY COMPANIES. Us.)

 

 

THE JEWELRY INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS’ OWN
___) TO RETAILERS

WHOLESALE BRANCHES 3 5 0 TO CONSUMERS

70 MANUFACTURERS’ OWN

—+_
RETAIL BRANCHES _-PTO CONSUMERS

‘_ TO RETAILERS

TO WHOLESALERS_—--—-——-—)

TO CONSUMERS

  

A-FACTORY SALES

(aASEo on VALUE)

TO RETALLERS——------—-§ .- f -—)To CONSUMERS

  

TO. INDUSTRIAL AND

BULK CONSUMERS , .1

 

 

 

HQ; SCHOOLS: ETC.)



SALE.H. S OF MANUFACTURING PLANTS : 1929 83

THE KNIT GOODS INDUSTRY

TO WHOLESALERS

TO RETAILERS

TO MANUFACTURERS OWN

WHOLESALE BRANCHES _'>_

4.I% TO CONSUMERS

TO MANUFACTURERS OWN

RETAW BRANCHES

—)TO CONSUMERS

0.8%

TO RETAILERS

WLUSRELAsELOHWOT

TO CONSUMERS

) -FAGTonY SALES

 

(aASEo ON VALUE)

 

5RESNmCOT

 

I I:
TO RETAILERS

 

 

TO INoUsTmAL ANo LARGE

CONSUMERS (CLOTHING

-»AND OTHER MANUFACTURERS,

MEATPACKERS, UPHOLSTERERS

8.0%U. s. GOVERNMENT. ETC.)

0.5%

TO HOUSEHOLD CONSUMERSQ

 
__f *7

 

  

THE TANNED, CURRIED, AND FINISHED, LEATHER INDUSTRY
,9

TO DEALERS

Nw0

TO MANUFACTURERS‘

SALES BRANCHES

TO CONSUMERS

 

TO DEALERS

TO INDUSTRIAL CONSUMERS

(MANUFACTURERS OF SHOES.

 

I

$_FACTORY SALES

(BASED ON VALUE)

 

 

BAGS, LUGGAGE, hooks,

GLOVES, FURNITURE ETG.)

 

‘
I
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THE LUMBER AND TIMBER PRODUCTS INDUSTRY

(NOT ELSEWHERE CLASSIFIED)

  

p-TO MANUFACTURERS—D 25.6%

THROUGH WHOLESALERS .

,- ————> mAND JOBBERS

{

TO RETAILERS, INCLUDING

I-RETAIL YARDS OWNED —* m

BY THE MANUFACTURER

)— PLANT sALEs-I

(BASED ON VALUE)

b INTERPLANT TRANSFERS—___)

_SALES FOR EXPORT—___)

6.8 c

6 II O

 
  

_LOCAL SALES

 

TO RETAILERS

TO CONSUMERS

TO CONSUMERS

TO WHOLESALERS

hTHROUGH BROKERS AND ‘ __

COMMISSION HOUSES um

TO RETAILERS

4.87.

H-TO RAILROADS, PUBLIC-UTILITY

COMPANIES, AND CONTRACTORS ,
4.2% TO WHOLESALERS

_gzcg‘g'; :a:s':3:ENv:;°LE'——§_ 7° RETAILERS

A L 3.4% TD coNsuNEns

_‘I'O OTHER INDUSTRIAL coNsUMERs—b o 5

. ..

 

 

  

THE MACHINE TOOL INDUSTRY

TO MANUFACTURERS‘ OWN ,

SALES BRANCHES

  

,-To oEALEns—-_--———> 291%

  

—FACTORV sALEG—I

(BASED ON VALUE)

TO CONSUMERS

_(MANUFACTURERS, RALLROADS,-—-)

 

  

TO DEALERS

“3%

TO CONSUMERS

  

—-—)TO CONSUMERS

 

 

MACHINE SHOPS, ETC.)
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THE MARBLE, GRANITE. SLATE, AND OTHER STONE

—-*° °""-—->_
4.7%

SALES BRANCHES

— FACTORY suEs—i

(BASED on VALUE)

TO INDUSTRIAL CONSUMERS

(BUILDING CONTRACTORS, TILE ,

AND MARBLE MANUFACTURERS,

MUNICIPALITIES. ETC.)

r.

IN DUSTRY

{TO DEALERS

TO CONSUMERS

 
 

  

THE WHOLESALE MEAT-PACKING INDUSTRY

 
 

TO MANUFACTURERS‘ OWN
— ‘___’

WHOLESALE BRANCHES

TO MANUFACTURERS’ OWN

RETAIL BRANCHES

_FACTORY SALES—‘_TQ WHOLESALERS

(EASSO ON VALUE) ~

_TO RETAILERS

  

TO INDUSTRIAL AND

LARGE CONSUMERS

“""S' °F ‘“*"“'—-—->_

CANDLES. SAUSAGE

CASINGS, ETC.; HOTELS. 3J7o

RESTAURANTS, E'ro.)

h‘ro HOUSEHOLD COUSUMEAS—)

_

___)_-_|or_-)To

 
 

WHOLESALERS

RETAILERS

CONSUMERS

CONSUMERS

RETAILERS

CONSUMERS

CONSUMERS_}TO

0.6%



DISTRIBUTION

THE MILLINERY INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS‘ OWN

_§_WHOLESALE BRANCHES ‘7% TO RETAILERS

' TO CONSUMERS

TO MANUFACTURERS‘ OWN ) a TO CONSUMERS

RETAIL BRANCHES |

- RETAILERS

TO WHOLESALERs-_——r----~;p ' '

CONSUMERS

  

TO RETAILERS ~-—)To CONSUMERS
 

I

I

I

I
I

. "7 _ %—FACTORY SALES

I

i
I

I

I

5
I

I

I

 

TO INDUSTRIAL CONSUMERS

(HAT MANUFACTURERS BUYING—-)_

LININGS, TRIMMINGS, ETC.) l.4%

TO HOUSEHOLD CONSUMERS-é—

L995

 

 

THE MOTOR-VEHICLE INDUSTRY

(NOT INCLUDING MOTORCYCLESI

TO MANUFACTURERS’ OWN
‘ ‘. -_-)TO RETAILERS

WHOLESALE BRANCHES '

  

T° "‘"""°T""E"s' °""—->—éfoccmsi us

RETAIL DEALER-BRANCHES

2.6%

  

-)To RETAILERS

TO WHOLESALE olstmautoas—Mp

‘—)To CONSUMERS

' - FACTORY SALES

(BASED ON VALUE)

*1 ——)To CONSUMERS
TO RETAIL DE‘LERS__m I- '

 
  

\

TO INDUSTRIAL CONSUMERS

mo INTERPLANT TRANSFERS +—

(MANUFACTURERS, of comumEs, -

mo omen COMMERCIAL uses) 327’

TO HOME cousumsns-—_-)  

 

 

0.27?
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_RACTOAV SALES -I

(BASED ON VALUE)

_'TO DEALERS—___) 23.1%

 

  

_TO INDUSTRIAL CONSUMERS—___)

  

  

THE NONFERROUS METAL ALLOYS AND PRODUCTS INDUSTRY

SALES BRANCHES

6.5%

  

TO DEALERS

TO CONSUMERS

—-—)To consumes:

 

 

THE

(BASED ON VALUE)

  

_ TO WHOLESALERS—é‘

FACT-RY 5ALE-1-TO RETAILERS-___)

_(MANUFACTURERS, cou

PAINT AND VARNISH INDUSTRY

  

TO MANUFACTURERS’ OWN )

WHOLESALE BRANCHES

TO MANUFACTURERS’

RETAIL BRANCHES

  

TO INDUSTRIAL CONSUMERS

TRACTORS, RAILROADS, ETC.)

  

h—TO HOUSEHOLD coNsuMEns—-—)—

TC

TC

TC

OWN—I)—7-—I—>TO

L9 4

WHOLESALERS

RETAILERS

CONSUMER5

CONSUMERS

RETAILERS

CONSUMERS

CONSUMERS

1.6%
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(BASED ON VALUE)

 
  

>_FACTORY sALEs—d

THE PAPER AND PAPER BOARD INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS’ ovm

r—WHOLESALE "memes TO "nuns

3- TO CONSUMERS

RETAILERS

CONSUMERS

  

I—To azTAlLsns—-)—_)TO CONSUMERS

21%

TO INDUSTRIAL cousUmEnS

_(cousin'rsas, LUMBER

YARDS. NEWSPAPERS. ETC.)

 

  

P—FACTORY SALES—4

(BASED ON VALUE)

 
  

  

THE PATENT OR PROPRIETARY MEDICINE AND COMPOUND INDUSTRY

TO WHOLESALERS

P-Lzxzzrrrxxzsgsw——>_EETOTO CONSUMERS

P12225232?" °""—-->_-——>m CONSUMERS

4.0%

RETAILERS

PTO WHOLESALERS_-_———)

CONSUMERS

?1'° RETAILERS—é

TO INDUSTRIAL cousUmEnS

(HOSPITALS, LABORATORIES,

_SCHOOLS, STATE INSTITUTIONS,

FIRST-AID STATIONS or RAIL

noAos, PUBLIC UTILITY

COMPANIES, FACTORIES, ETC.) 8-45

 

_TO HOUSEHOLD CONSUMERS-__>_

6.5%
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THE PERFUME. COSMETIC, AND OTHER

TOILET PREPARATIONS INDUSTRY

TO WHOLESALERS

T° "*"UF‘cTum‘s' °"“——>_ RETAILERS
ITWI-ICLEsALE BRANCHES 2 6% :8 CONSUMERS

TO MANUFACTURERS’ OWN \

r

L
RETAIL BRANCHES VTO CONSUMERS

{TO RETAILERS

TO CONSUMERS

I.4%

  

— FACTORY sALssl—I

TO RETAILERS, INCLUDING

_BEAUTV PARLORS AND

BARBER SHOPS

___)

  

 

hTO INDUSTRIAL CONSUMERS

(OTHER MANUFACTURERS, ETC.) I

_‘I'O HOUSEHOLD CONSUMERS-___)—

6.8%

 

 

 
 

THE PETROLEUM REFINING INDUSTRY

  

I‘
' TO WHOLESALERS

TO RETAILERS

PTO REFINERS OWN IWHOLESALE BRANCHES TO REFINERS‘

FILLING STATIONS

TO CONSUMERS

_ TO REFINERS' OWN

7.6}

(BASED ON VALUE)

TO RETAILERS

%To WMOLESALEBS-—-> IB.3%

TO CONSUMERS

_m Rmms____,___>w CONSUMERS

5.2%

  

TO INDUSTRIAL CONSUMERS

— MANUFACTURERS, BUS LMES,_-}

STEAMSHIP COMPANIES. ETC.)

 

8.6%
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THE M ECHANICAL REFRIGERATOR

(BASED ON VALUE)

  

— FACTORV SALES—4

INDUSTRY

WH LES RTO WHOLESALERS, TO 0 ALE S

INCLUDING MAuUFAcTUnzns'_>

own WHOLESALE ammcnEs

TO RETAILERS

TO CONSUMERS

  

hTO IETAILERS
 

: TO CONSUMERS

 

 

  

l.2%

'ro commzacuu. mo
mous'muu. CONSUMERS T’ L4“

u-'To HOUSEHOLD CONSUMERS—p

0.8%

THE RUBBER TIRE AND INNER TUBE INDUSTRY

FACTORY suEs—4

(BASED ON VALUE)

 
  

  

 

TO WHOLESALERS

TO MANUFACTURERS‘ OWN
WHOLESALE uamcuzs > 485% TO RETAILERS

TO cousUmsns

T MANUFACTURERS‘ own
RETAIL ENCES : :TO CONSUMERS

. 0.5%

TO RETAILERS

8 2% TO coresumens

h~‘l'o RETAILERS—___) CONSUMERS

 

 

TO INDUSTRIAL coNsUMEns

_(AUTOMOBILE MANUFACTURERS, l

OPERATORS OF TRUCK USERS,

BUSSES, ETC.)

 

h'ro PRIVATE ovmzRs
W

0.2%
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THE MEN'S SHIRT AND COLLAR INDUSTRY
8RELauCHWOT

TO RETAILERS
TO MANUFACTURERS‘ OWN i

WHOLESALE BRANCHES

TO CONSUMERS

 

LO

TO MANUFACTURERS‘ OWN

RETAIL BRANCHES

SREnl.

AaNOT

 

TO CONSUMERS

TO CONSUMERS
 

INSTITUTIONS, ___.)
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.
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? — FACTORY' SALES

 

 

 

 

3.3%

THE SILK AND RAYON MANUFACTURES INDUSTRY

8NFLAsELOHWOT

TO RETAILERS
TO MANUFACTURERS‘ OWN

WHOLESALE BRANCHES

TO CONSUMERS

 

sREII.
ATEROT

TO WHOLESALERS *

TO CONSUMERS

 

>-FACTORY SALES

(BASED o~ VALUE)

 

7.3%

TO INDUSTRIAL CONSUMERS

(CLOTHING, SHOE, AND

UMBRELLA MANUFACTURERS,

CUTTERS

 

\
|
.
/

CTES
.
REVAEw

‘UP,

O.l%

‘AM“ 'NCLUOE SOME TO HOUSEHOLD CONSUMERS—_u)

SALES 'To CUTTERS-UP
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THE SOAP INDUSTRY

  

TO WHOLESALERS

TO MANUFACTURERS’ OWN I

WHOLESALE BRANCHES TO RETAILERS

TO CONSUMERS

TO RETAILERS

F- TO WHQLE$ALER5—>

_FACTORY SALES-q TO CONSUMERS

(BASED on VALUE)

_h TO tannins—___) |3_6% cousumEns

 
  

TO INDUSTRIAL CONSUMERS

_(HOTELS, TEXTILE MILLS, i

LAUNDRIES, ETC.) AND

7.6%
INTERPLANT TRANSFERS

 

 I-To HOUSEHOLD consumens-—)

0.5%

 

 

THE STAMPED AND ENAMELED WARE INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS’ OWN

SALES BRANCHES TO NEW'ILERS

62% TO CONSUMERS

RETAILERS

CONSUMERS

CONSUMERS

  

I—FAcTonY SALES-II

(BASED ON VALUE)

 

TO MFRS. OF AUTOMOBILES, !

STOVES, ETC.; BOTTLERS.ETC.
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THE STEAM

  

FITTINGS AND STEAM AND HOT-WATER HEATING APPARATUS

 

IN

  

DUSTRY

"ro WHOLESALERS

TO mmuncrunzns ofSALES BRANcI-IEs ___} - —-ETO RETAILERS

TO CONSUMERS

'To RETAILERS

—FACTORY sALEs—4—TO wHoL:sAL:n5—_) m

(BASED ON VALUE) TO CONSUMERS

hero n£TAILERs*———)_-)To CONSUMERS

TO INDUSTRIAL CONSUMERS

Lflwauc UTILITIES, ___, 135%

RAILROADS, ETC.)

*MCLUOES SALES 'To cou‘nucvons

THE STEEL WORKS AND ROLLING MILL PRODUCTS INDUSTRY

TO DEALERS

 
  

--FACTORY SALES—4

(BASED on VALUE)

 

y—TO Dumas—___.)

-*° ""‘mmms'°""—>_

3.7%

SALES BRANCHES

—>

  

'To mouse. consuuzns

(mmuncrunens, BOILER

mo mum-nus snows, RAIL- '—’

ROADS, ROLLING MILLS, no.)

  

TO INDUSTRIAL

CONSUMERS

TO INDUSTRIAL

CONSUMERS

120210—32-——7
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—FACTORY sALEs—q

(BASED ON VALUE)

  

THE STOVE, RANGE, AND WARM-AIR -FURNACE

(NOT INCLUDING ELECTRIC STOVES AND RANGES)

INDUSTRY

TO WHOLESALERS

TO MANUFACTURERS‘ OWN

7 47 TO CONSUMERS

I C

TO MANUFACTURERS‘ own
_RETAIL BRANCHES )____>"'o CONSUMERS

5.5%

  

TO RETAILERS

II—TO WHOLESALERS-___’

TO CONSUMERS

A-TO RETAILERS—’ CONSUMERS

 

 

TO LARGE CONSUMERS WHO BUY

AT WHOLESALE, CONTRAOTORS‘—’

HOME OWNERS. ETC

 

L.

THE TIN CA

'— FACTORY SA

 
  

(BASED ON VALUE)

N AND OTHER TINWARE

TO MANUFACTURERS‘ OWN

WHOLESALE BRANCHES

INDUSTRY

0.7%

6.5%

)— 'To RETAILERS
‘7

L25

LES—)

 

L70 INDUSTRIAL CONSUMERS I

(MANUFACTURERS, ETC.)
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‘
I

THE CANE SUGAR REFINING INDUSTRY

TO WHOLESALERS

TO RETAILERS

TO MANUFACTURERS‘ OWN

WHOLESALE BRANCHES

TO CONSUMERS

TO RETAILERS

L»TO CONSUMERS

SRELASEL‘
O

HWOT

>— FACTORY SALES

 

(BASED ON VALUE)

 

TO INOUsTRIAI. CONSUMERS

(CANNERS OF FRUITS,

 

BOTTLERS OF BEVERAGES,

CONFECTIONERS. ETC.)

8.5%

THE WOOL CARPET AND RUG INDUSTRY

TO WHOLESALERS

TO WHOLESALERS,

TO RETAILERS

'
5
5

m
:

R
m
U
N

T
A

N
R

F
B

U
.
.
.

N
L

A
A

m
m
L

Gm
m

0U
w

M
N

m
w

TO CONSUMERS

 

\— FACTORY SALES

SNFMUsNCCOT

 

(BASED ON VALUE)

TO RETAILERS—___‘

 

 

TO INDUSTRIAL AND

LARGE CONSUMERS

(AUTOMOBILE MANUFACTURERS,

L755RAILROADS. HOTELS, E‘rc.)

 TO HOME CONSUMER$_—)

0.2%




