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MANUFACTURING AND TRADE INVENTORIES AND SALES
November 2001

Sales. The Census Bureau of the Department of Commerce announced today that the combined value of distributive
trade sales and manufacturers’ shipments for November, adjusted for seasonal and trading-day differences but not for

price changes, were estimated at $819.0 billion, down 1.4 percent (+£0.2%) from October and were down 2.9 percent
(£0.6%) from November 2000.

Inventories. Manufacturers’ and trade inventories, adjusted for seasonal variations but not for price changes, were
estimated at an end-of-month level of $1,142.0 billion, down 1.0 percent (+0.1%) from October and down 5.4
percent (+0.9%) from November 2000.

Inventories/Sales Ratio. The total business inventories/sales ratio based on seasonally adjusted data at the end of
November was 1.39. The November 2000 ratio was 1.43.

Total Business Inventories/Sales Ratios: 1992 to 2001

(Data adjusted for seasonal, holiday and trading-day differences but not for price changes)
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The Manufacturing and Trade Inventories and Sales Report for December is scheduled for release February 14, 2002 at 8:30
a.m. Questions concerning this report may be addressed to: Nancy Piesto (301) 457-2706/2708 (Retail), Lee Wentela (301) 457-4832
(Manufacturing), or Scott Scheleur (301) 457-2747/2764 (Wholesale). Electronic inquiries may be sent to: retail.trade@census.gov.

The wholesale and manufacturing data in this report also appear in the following monthly Census Bureau publications: Current
Industrial Reports (see M3 series for manufacturers data) and Current Business Reports (see BW series for merchant wholesalers).
Retail data are available on the Census website at http://www.census.gov/mrts/www/mrts.html. November data were released January 8
for Manufacturers and January 10 for merchant wholesalers. The data are also available the day of issue on the Internet-
http://www.census.gov/mtis/www/current.html - and on Department of Commerce’s STAT-USA website; for information, call (202) 482-1986.




Table 1. Estimated Monthly Sales and Inventories for Manufacturers, Retailers, and Merchant Wholesalers
(In millions of dollars)

Sales Inventories® Inventories/Sales Ratios
Nov.2001| Oct. 2001 | Nov. 2000] Nov.2001 | Oct. 2001 Nov. 2000 Nov. 2001 | Oct. 2001| Nov. 2000
©) () (s) ©) (n) (s)
Adijusted?
ToA busress...................| 818971 830,347 843,699 1,141,990 1153426 1,206,615 1.39 139 143
Manufacturers®..............| 326970 328851] 353838 453111 457,341 483892 1.39 139 137
Re@llers.........oocveeveew | 268433 277,928 257,565 398477 402,449 418482 148 145 162
Medhantwholesdlers..........| 223568| 223568 232,296] 290,402 293,636 304,241 1.30 131 131
Not Adjusted
ToA busress...................| 819986| 853277 843,118 1172375| 1,178,071 1,239,594 143 138 147
Manufacturers®..............| 324681 337,351 351,025 454,024 459,496 486416 1.40 1.36 139
Retallers........ccccoveeeeee| 272652 276,890 260,698 426,162 422785 446,764 156 153 171
Merdchantwholesders. .........| 222)653| 239,036 231,39: 292,189 295,790 306,414 131 124 132

See footnotes and notes at the end of Table 3.

(p) Preliminary.
(r) Revised.
(s) Adjusted data were revised due to concurrent seasonal adjustment. No revisions were made to Not Adjusted data.

Table 2. Percent Changes for Sales and Inventories —— Manufacturers, Retailers, and Merchant Wholesalers

Adjusted Not Adjusted
Sales Inventories Sales Inventories
Nov. 01/] Oct 01/ | Nov. 01/] Nov.01/] Oct 01/ | Nov. 01/] Nov. 014 Oct 014 Nov. 01/ Nov. 014 Oct 01/] Nov. 01/

Ot OL | Sep.01 | Nov.0O| Oct 01| Sgp.OL | Nov.00 | Oct 01 Sep.01] Nov.00] Oct 01| Sep. 01| Nov.0O

TodbEes...........] 14| 28 | 29| -10| -16 | 54| -39| 58| 27| -05( 13| -54
Mauedues...............] 06| 23 | -76| 09| 07| 64| 38| -11| -75| -1.2| 02| 67
Rels...ccccoveveveeenn] 341 69 | 42| -10| 29| 48| -15|124| 46| 08| 26 | 46

Medentwhoesess.........| 00 | -12 | -38| -11| -12| 45| 69| 91| 38| -12| 11| 46




Table 3. Estimated Monthly Retail Sales, Inventories, and Inventories/Sales Ratios, By Kind of Business
(In millions of dollars)

Saes Inventories* Perent Change Inventories/Sakes
NACS Kind of Business In Inveritories Ralics
Cocke Noz200L | o200 | Nov2oo0 | Nov2oon | o 2001 | Nov2000 | Novow/| oo | Novov/| Nozor | oxor| Novoo
® (0] © (9] (0] © OOl | Sp0Ol | Now.0O
Adisied?
[25% 1< 15] 0 - SRR 28433 2Zried 5753 3847 A9 41843 10| 29 48 | 148 | 145 | 162
TaHedmmen&Es . - .cveeeee. . 191680 19243 185/ 23189 285771 26023 -06 -02 15| 147 | 148 | 151

76825 865 6790 116604 118872 1459 -19| -89 | -120| 182 | 19| 1%
15571 14937 480 23537 23578 2854 01| 04 | B2 | 151 | 18| 167
24338 24453 2088 40140 40514 2412239 09| 00 27 | 16| 16| 1./

4054 405 P26 HAXB A RB1H 02 | 04 | 37
13873 14041 146 3IBY B4 AXN 22| 10 | B4 | 238 | 240 | 246
3B1HF 3B AA8 68 66897 69Mm 01| 02 13 | 10| 191 | 12
19832 1959 1990 43451) 43743 43764 07| 07 | 07

19 | 49 | -119| 167 | 135 | 216
14482 1610 681 H87 B3Aq 40 95 | B0 | 18| 1™ | 175

psiecs 21918 5] 08K 0344 -15| 06 27 | 167 | 154 | 184

3090 P3O B\ HAL A 16 43 37 | 088 | 089 | 088
48 (HHD&ANTDaESIES ..o 1555 13416 15/Al1 369717 3B0E P 29| 50 | B4 | 23| 284 | 248

452 |Grednedadedes..........oceeee 4104 3B A0 B3 7728 77624 18 95 13 | 12| 229 | 1B
B2 | Dgpssedesddl)....ocovvueenn... 239085 183H 2816 5160 50872 51961 15 91 06 | 216 | 277 | 218

Note: U.S. and group totals include kinds of business not shown.
(p) Preliminary.

(r) Revised.
(s) Adjusted data were revised due to concurrent seasonal adjustment. No revisions were made to Not Adjusted data.
1 Inventories are on a non-LIFO basis as of the end of the month.

2 Adjusted for seasonal variations and, in the case of sales, for trading-day differences and holiday variations. Concurrent seasonal
adjustment is being used to adjust all sales, shipment and inventory estimates. Concurrent seasonal adjustment uses all available
unadjusted estimates as input to the X-12-ARIMA program. The factors derived from the program are applied to the current and
previous month estimates and for retail and wholesale estimates a year ago as well. For retail sales, concurrent seasonal adjustment
is also used to adjust the advance estimates (published one month before the preliminary estimates) and the estimates one year
before the advance month. This explains the revision to retail estimates from a year ago.

3 Manufacturers sales refer to the value of shipments by manufacturers. The shipments data from individual manufacturers are
adjusted prior to tabulation for the number of trading days as well as for any variations in the length of the reporting period.

Note: The Manufacturing and Trade Inventory and Sales estimates are based on data from three surveys: the Monthly Retail Trade
Survey, the Monthly Wholesale Trade Survey, and the Manufacturers’ Shipments, Inventories, and Orders Survey. The sampling
variability for retailers and merchant wholesalers can be used to construct a 90 percent confidence interval for the estimates. Over all
possible samples, 90 percent of such intervals will cover the true estimate. These intervals are given in parentheses for the estimates
on the front page. If, for example, the estimate is up 0.8 percent and the margin of sampling error is +1.2 percent, the 90 percent
confidence interval is -0.4 percent to +2.0 percent. If the range contains O, it is uncertain whether there was an increase or decrease.
Manufacturers do not contribute to estimates of sampling variability because the manufacturer’s mail panel is not a probability
sample from a known frame and standard errors of the industry estimates cannot be calculated. Estimates from all three surveys are
also subject to nonsampling errors, which can arise in any stage of the survey. Such errors include coverage error (failure to
accurately represent all population units in the sample), response errors, coding errors, and nonresponse. Although no direct
measurement of these errors has been obtained, precautionary steps were taken in all phases of the collection, processing, and
tabulation of the data to minimize their influence.





