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Sales. The Census Bureau of the Department of Commerce announced today that the combined value of distributive
trade sales and manufacturers’ shipments (excluding semiconductors) for June, adjusted for seasonal and trading-day
differences but not for price changes, were estimated at $822.4 billion, up 0.3 percent (£0.2%) from May and were up
1.2 percent (£0.6%) from June 2001.

Inventories. Manufacturers’ and trade inventories (excluding semiconductors) adjusted for seasonal variations but not
for price changes, were estimated at an end-of-month level of $1,118.7 billion, up 0.2 percent (+0.1%) from May but
were down 4.7 percent (x0.3%) from June 2001.

Inventories/Sales Ratio. The total business inventories/sales ratio based on seasonally adjusted data at the end of
June was 1.36. The June 2001 ratio was 1.44.

Total Business Inventories/Sales Ratios: 1993 to 2002

(Data adjusted for seasonal, holiday and trading-day differences but not for price changes)
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The Manufacturing and Trade Inventories and Sales Report for July is scheduled for release September 16, 2002 at 8:30 a.m.
Questions concerning this report may be addressed to: Scott Scheleur (301) 457-2713 (Retail), Dan Sansbury (301) 457-4832
(Manufacturing), or Nancy Piesto (301) 457-2747 (Wholesale). Electronic inquiries may be sent to: retail.trade@census.gov.

The wholesale and manufacturing data in this report also appear in the following monthly Census Bureau publications: Current
Industrial Reports (see M3 series for manufacturers data) and Current Business Reports (see BW series for merchant wholesalers).
Retail data are available on the Census website at http://www.census.gov/mrtswww/mrts.html. June data were released August 2 for
Manufacturers and August 7 for merchant wholesalers. The data are also available the day of issue on the Internet-
http://www.census.gov/bussales - and on Department of Commerce’s STAT-USA website; for information, call (202) 482-1986.




Table 1. Estimated Monthly Sales and Inventories for Manufacturers, Retailers, and Merchant Wholesalers

(In millions of dollars)

Sales Inventories’ Inventories/Sales Ratios
12002 | May.2002 | un.2001| un.2002 | May.2002 | n.2001 | Jun.2002 | May. 2002 1un.2001
© 0] © (9) @) ©
Adiustec?
Total business®.... ... . 43l 802271 812939 1118701 1116527 1174448 136 136 144
Manufacturers™ ... 0508 33730 35391 42790 42850 463509 134 13 142
REHES...ovveennn. | 272400 268439 262950 408861 406856 400630 150 152 156
Madrentwhdesshs . .. 20506 228062 224589 281858 281,080 01309 123 123 134
Not Adjusted
TbhHES........ | 81055 eae0H| sa7sn| 1107859 1114726 1162748 132 130 137
Manufacturers™ ... 0750 333380 HA90H 4248571 430844 460062 125 129 1
Madrentwhdeshss . .. 26863 237169 228653 279124 27830 2828 123 117 130

See footnotes and notes at the end of Table 3.

(p) Preliminary.
(r) Revised.

(s) Adjusted data were revised due to concurrent seasonal adjustment. No revisions were made to Not Adjusted data.

Table 2. Percent Changes for Sales and Inventories —— Manufacturers, Retailers, and Merchant Wholesalers

Adjusted Not Adjusted
Sales Inventories Sales Inventtories
n.02/ | May.02/| .02/ | un. 02/ | May.02/| n. 02/ | un. 02/ | May.024 n. 02/ | n. 02/ | May.02/] un. 02/
Vay.02| Apr.o2 | unol| vy | Apr.02 | uno1 | May.02| Apr.02| wn.01 | May. 2| Ar@2 | un.oL
THbAES....ooe.] 03] 03] 12| 02 02 | 47| -16| 43| 08| 06| 02| 47
Menueduas.. ... -10| 02| 15| 01} 04| 77| 22| 42| 24| 14| 01| -77
Redbs ... 15| 11| 36| 05 11 | 02| -39| 58| 12| 04| 03| 01
Madentwhoessbs...........| 06 00| 22| 03 00 | 65| 43| 26| O8] 03| 11| 64




Table 3. Estimated Monthly Retail Sales, Inventories, and Inventories/Sales Ratios, By Kind of Business
(In millions of dollars)

Soks nvenioriest PatertCrene Inventories/Sales

NACS Kind of Business InInventories Ratics

faee) noe | vy2oe | 2o | winaowe | vyoe | 2o | inoe/| vy | ino | ine | M| unow
(2] (0] ) (2] (0] ) My.@R| Ax®@ | n0l
Adysed?

RedektH................oL 240 26843 X290 483l 4068H 4063 05 11 02| 10| 12| 1%
Tdednmneh&m@ ................ 19631 19800 12943 2228 8B13H] 283411 03 05 04| 14 | 142 | 147
411 2772 332 054 1265/3 12553 126219 09 25 03 | 174 | 10| 1A
4423 15724 15722 14,768 x4 6171 24/ 03 17 60 | 167 | 165 | 163
44 X177 268 24934 41004 40931 024 02 00 18 | 157 | 157 | 1&2
415 20029 20027 30315 BA B3B8 3363 00 01 08| 083 | 083 | 0%
48 14653 14300 14033 B4 B33 AR, 13 03 23| 20| 2B | 246
452 B35 37 B4 6363 634 &5y 05 03 43| 16| 10| 133
221 19053 18996 194 DK1Y D538 ra 01| O5 | 77| 207 | 28| 25
22010 234080 2XO/5 488 4AB3) 4043833 04 03 01| 148 | 143 | 10
197184 2732 168X 2Z2M4A8H A8y Zh/A9 04| -032 04| 10| 13| 143
411 Y2 %728 ™43 120089 120097 128567 05 16 04| 1M | 1© | 163
4423 14830 15242 14239 2510 25598 24®l -03 08 61| 171 | 1683 | 169
44 2932 162 284 415 4AB 40/,71 20| -15 19 | 142 | 12| 143
415 20033 4166 3PFH RO 75 3B0AM 01 O5 | 08| x| 0P| 033
48 13374 14332 1308 24 205 214 14 0O | 23| 243 | 24| 25
452 37072 38113 A3 603x] 61313 6303 24 02 43| 163 | 12| 183
21 17832 18761 17942 37140 33B115 08 26| 07| 77| 28| 208 | 224

(p) Preliminary (r) Revised (s) Adjusted data were revised due to concurrent seasonal adjustment. No revisions were made to Not
Adjusted data.

1 Inventories are on a non-LIFO basis as of the end of the month.

2 Adjusted for seasonal variations and, in the case of sales, for trading-day differences and holiday variations. Concurrent seasonal
adjustment is being used to adjust all sales, shipment and inventory estimates. Concurrent seasonal adjustment uses all available
unadjusted estimates as input to the X-12-ARIMA program. The factors derived from the program are applied to the current and
previous month estimates and for retail and wholesale estimates a year ago as well. For retail sales, concurrent seasonal adjustment
is also used to adjust the advance estimates (published one month before the preliminary estimates) and the estimates one year
before the advance month. This explains the revision to retail estimates from a year ago.

3 Total business and manufacturers estimates exclude semiconductor manufacturers. The number of semiconductor manufacturers
choosing not to participate in the voluntary manufacturing monthly survey has risen to a level such that the Census Bureau can no
longer produce monthly estimates of semiconductor data.

4 Manufacturers sales refer to the value of shipments by manufacturers. The shipments data from individual manufacturers are
adjusted prior to tabulation for the number of trading days as well as for any variations in the length of the reporting period.

Note: U.S. and group totals include kinds of business not shown. The Manufacturing and Trade Inventory and Sales estimates are
based on data from three surveys: the Monthly Retail Trade Survey, the Monthly Wholesale Trade Survey, and the Manufacturers’
Shipments, Inventories, and Orders Survey. The sampling variability for retailers and merchant wholesalers can be used to construct a
90 percent confidence interval for the estimates. Over all possible samples, 90 percent of such intervals will cover the true estimate.
These intervals are given in parentheses for the estimates on the front page. If, for example, the estimate is up 0.8 percent and the
margin of sampling error is £1.2 percent, the 90 percent confidence interval is -0.4 percent to +2.0 percent. If the range contains O,
it is uncertain whether there was an increase or decrease. Measures of reliability for Retail and Wholesale sales and inventory levels
and changes are included in the detailed monthly press releases for those Industries. Manufacturers do not contribute to estimates of
sampling variability because the manufacturer’s mail panel is not a probability sample from a known frame and standard errors of the
industry estimates cannot be calculated. Estimates from all three surveys are also subject to nonsampling errors, which can arise in
any stage of the survey. Such errors include coverage error (failure to accurately represent all population units in the sample)
response errors, coding errors, and nonresponse. Although no direct measurement of these errors has been obtained, precautionary
steps were taken in all phases of the collection, processing, and tabulation of the data to minimize their influence.



