FOOD RETAILING

By Joun GusrNsey
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INTRODUCTION

This report is one of a series of speeinl trade studies prepared from date assem-
bled in the first Natiou=wide consus of distribution, It brings together, in one
Irm]l{&(,in, mueh of the available information on the operation of stores diz‘stl’*il)uting
ooy,

This report was prepured under the general supervision of Robert J. McFall
chief statisticinn for distribution, and John Guernsey, in charge of retail dis:
tribution. )

The total known sales of all food commoditios during the yoar 1920 was
$13,221,000,000, exelusive anly of the sale of meals,  Of this total, commodities
usandty regarded as groeery ibems constitute 38,94 percont; fresh ments (ineluding
poultry and fish) constitute 20,10 percent; frails and vegetables constitute 10.14
percont; dairy produets Gneluding eges and milk) coustitute 17,31 percent:; and
related eommuoditios (delivatessen foods, confectionery and nuts, hottled l‘;ever-.
ages, fountain sales, jee crenm, and tobareeo produets) constitute the remaining
13.42 pereent,  Detadls arve presented in chapter 111 herein,

Althongh themajor part of the retail food husiness is transaeted in Tood stoves,
a substantiol ameotnt of food is sold in stores ot usually associgtod with the food
group,  Primarily they inelude eonmiry general stores, departiment sbores, general
merehandise stores, feed-groeery stores, variely stores and the restaurant group.

Tuble 206 hervin presents o detadled aanlysis of the sales of food in each of these
kinds of stores, The wgggrogade fgares are as follows:
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Sale of MenlgIn wddition to the food sales summarized above, the total
known sde of meals is $2,515,405,871, exclusive of meals in hoarding houses and
nonpublic enting pleces,  Details are presented in ehapter 1T herein and particu-
lurly it w table on page 23, .

The seope of this report.-—Faods sold ot retail may be divided into two major
classon; e, (1) foodsbudls, kueh as groeerios and meats, sold primarily by food
stores; (2) ool in the Form of mepls, sold primarily by restaurants, hotel dining
rooms wiel othier esting plaees,  However, many stores other than food stores
sell food, ineluding particularly general stores, department stores and feed stores
with groceries,  Dolientessen stores sell lurge quantition of prepared food ag well
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2 CENSUS OF DISTRIBUTION

as other foodstuffs. Meals are sold by confeetionery stores, department stores,
filling stations, drug stores, cigar stores, news dealers and balkeries, to mention only
a few, in addition to restaurants. .

On the other hand, the sales of food siores include more than the sale of food.
Other principal commodities sold by food stores are cigarettes, household supplies,
stationery, light globes and other nonfood commodities, in addilion fo meals.
Restaurants and other eating places sell many related commodities in addition
to the sale of menls. Hence the aggregate of food-store sales, which is nealy
$11,000,000,000, is not a measure of the total sales of food, nor is the $2,124,-
800,000 aggregate receipts of restaurants a measure of the sale of meals.

This report marshals the known facts concerning the retail sale of food, wher-
ever sold, as disclosed by the first nation-wide census of retail distribution. It
shows the approximate total consumption of foods of all kinds, througl commer-
eial channels, the extent of the market for principal foodstufls, and also the market
within the food field for other commodities than foods. It makes no attempt
to estimate the consumption through noncommercial channels, such as that of
food consumed by farmers and others at the place of production and informal
occasional sales and barter which do not enter the field of business. TUnless
otherwise stated, all data are derived from the 1930 Census of Distribution,
which fortunately is based upon the year 1929, since conditions in the more recent
years have heen so abnormal. Although the dollars of sales were lower in the
years immediately following 1929, there is no reason to believe that the ratios or
relationships between the component branches of the food industry differ mate-
rially vear by year from those disclosed herein, although the proportions of food
sales to tolal retail sales does vary somewhat.

Chapter I of this report describes the various kinds of food stores and their
operation, their relative volume of sales, their cost of doing business, and the nature
of the commodities sold. Chapter II presents and discusses similar data for
restaurants and other eating places.

Chapter III analyzes the sales in more detail by commodities. It deseribes
the various related commodities sold by food stores and restaurants in addition
to food, and the relative sales importance of each.

Chapter IV is of particular interest to manufacturers and wholesalers of food
produects. It enumerates the number and geographic location of the retail outlets
through which food distribution may be promoted, either' by direct contact with
independent proprietors, hy contact with chain store buyers, or by selling to
wholesalers. It describes the considerable variation in the average expense ratio,
between the several kinds of retailers who can and do sell foods, and emphasizes
the effect of the retailer's expense ratio on his average marking rate, and on his
attitude toward the sale of food.

Its purpose is to outline the extent of the market nationally and in each of the
geog}ggpluc divisions of the country, for many of the more important food com-
modities.

An appendix to this report gives definitions of the various kinds of stores in the
food and restaurant groups and other stores mentioned in this report as selling
food, taken from the United States Summary of Retail Distribution but arranged
alphabetically.
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