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DESCRIPTION OF KINDS OF BUSINESS

Kind-of-business classifications are not interchangeable
with commodity classifications. Food stores, for instance, sell
more than food, and food also is sold in other kinds of stores,
including variety, general, and department stores. Likewise,
apparel, furniture, and drugs are sold in many stores not clas-
sified as apparel, furniture, or drhg stores., For the purpose
of this classification it is necessary to include each estab-
lishment In.a particular group on the basis of the activity
from which it derives the principal part of its receipts. Many
establishments sell such a wide range of articles that they
cannot be classified on a basis of commodity sales; in such
cases establishments are classified on the basis of usual trade
designations, such as drug stores, delicatessens, and variety
stores.

The kinds of business defined below are arranged by groups,
in the same order as they appear 1in table 6. In most cases
these definitions consist of listing the principal commodity or
commodities which are sold by stores in the classification. In
using these definitlions the reader 1s cautioned that commodi-
ties not listed may also be sold by establishments in a given
kind of business. The classification refers to the primary
sales emphasis of the stores included.

FOOD GROUP

The Food Group includes 13 classifications. Establish-
ments primarily engaged in selling prepared foods and meals for
consumption on the premises, such as eating and drinking places,
are Included in classifications under those names, and stores
primarily engaged in selling packaged liquor are also classi-
f1ed elsewhere.

GROCERY STORES (WITHOUT FRESH MEATS).-— These stores are pri-
marily engaged in selling at retail all sorts of canned foods,
such as soups, vegetables, frults, and meats, in addition to
dry groceries, elther packaged or in bulk, such as tea, coffee,
cocoa, dried fruits, spices, sugar, flour, and crackers. They
may carry smoked and prepared meats, and fresh fish and poultry
in limited quantities, but not fresh meats. Usually fresh veg-
etables and fruits are carried.

COMBINATION STORES (GROCERIES-MEATS).——These stores are pri-
marily engaged 1n selling the same 1line of merchandise as gro-
cery stores, in combination with fresh meats.

DATRY PRODUCTS STOBES.~—These establishments are primarily
engaged in selling at retall such dairy products as milk, cream,
butter, cheese, and related products. The dairy products store
is engaged 1n over-the-counter sales to customers and this
classification is differentiated from milk dealers in method of
distribution and not by kind »f commodity. Farmers' stands are
excluded.

MIIK DEALERS.-~These establishments are primarily engaged
in selling milk and cream, by dalily delivery to the home. This
classification is differentiated from the dairy products store
in method of distribution and no* by kind of commodity. The
retall census excludes dalry farms, even though such farms sell
milk at retall by daily delivery to the home. Dairy farms are
included in the Census of Agriculture. Dealers who sell pri-
marily to retallers or hotels and restaurants are considered,
for census purposes, as engaged in wholesaling and are included
in Wholesale Census reports.

MGAT MARKETS.-—These stores are primarily engaged in sell-
ing fresh meats. They also sell cured meats, poultry, fish,
daliry products, eggs, and other commoditvies.

FISH (SEA FOOD) MABKRTS.-—Included in this classification
are stores and markets primarily engaged in selling fresh fish,
oysters, and other sea fods.

. CANDY, NUT STORES.—These stores are engaged in selling,
primarily, boxed or bulk candy, or boxed or bulk nuts.

CONFECTIONERY S1ORES.-These stores sell other kinds of

confections 1n addition +to boxed and bulk candies and nuts.
Operatlon of a soda fountain or lunch counter 1s common.

DELICATESSEN STORES.—These stores handle a wide range of
products, many of which, such as meats and salads, are cooked
foods ready for consumption in the home without further prep-
aration. This classification 1s based largely on the trade
designation and the stores included are, with few exceptlions,
those which designate themselves as dellicatessens. -

FRUIT STORES, VEGETABLE MARKETS.— These stores, stands and
markets sell primarily fresh frults or fresh vegetables or both.
They are frequently found in public or municipal markets or are
operated as roadside stands.

BAKERYES, CATERERS.--This classification includes the retall
bakery goods store that purchases its goods from a manufacturing
bakery, and the retail branch of a manufacturing bakery. This
classification also Includes +the manufacturing bakery whose
business amounts to less than $5,000 for the year. Caterers
represent a speclallized business in which service plays an im-
portant part, whose primary source of revenue is from the prep-
aration of food and the serving of that food elsewhere than at
the place of business. Manufacturing bakeries with annual pro-~
duction of $5,000 or more are included in the Census of Manu-
factures, and are not included either as retail or wholesale
establishments in Business Census reports.

EGG AND POULTBY DEALERS,—~—These stores are engaged in sell-
ing primarily eggs and live or dressed poultry. Dalry products
are frequently handled.

OTHER FOOD STORES.—Included 1in this classification are
stores and house-to-house distributors of coffee, tea, and
spices; stores handling health foods; and other specialty food
stores.

GENERAL STORES (WITH FOOD)

These stores sell a general line of merchandise, such as
hardware, farm supplles, apparel and notions, with a substan—
tial volume of food. These stores frequently sell gasoline and
related automotive supplies and accessories. ~ They are located
typically but not exclusively in the smaller communities, and
are frequently known as general merchandise stores. Many gen-—
eral stores designated as such on thelr schedules but shown by
their commodity sales analysis to be predominantly food stores
are therefore classified as grocery or combination stores.
Others were found to be feed stores, or filling statlons, or
general merchandise stores, and are so classified.

GENERAL MERCHANDISE GROUP

The General Merchandise @roup Includes five classifica-
tions; these stores selling a number of lines of merchandise
such as dry goods, apparel and accessories, furniture and home
furnishings, small wares, hardware, and often food. Mall-order
houses in the general merchandise rfield are included in this
group but not as a separate kind of business.

DEPARTMENT STORES,--Department stores are general merchan-
dise stores with sales in excess of $100,000, usually of the
full-service type, carrying men's, women's, and children's ap-
parel and shoes, furnishings and accessories, dry goods, home-
wares, and many other lines. Furniture and hardware are often
but not necessarily represented, although home furnishings,
draperies, curtains, and linens are almost invariably carried.

DRY GOODS STORES,---These stores sell primarily plece goods
in combination with women's and children's ready-to-wear ap—
parel and accessories, homeware., light hardware, and notions.
Price range is unrestricted.

GENEBAL MERCHANDISE STORES WITH ¥00DS.—~These stores carry
lines of men's clothing and women's apparel in combination with
dry goods, groceries and food, hardware, homewares or house

|
|
|
|




RETAIL TRADE:1939 221

VIurnish 1I1g5 N and other 1 ines in 1 imited amounts. General mer- merchant tailors.
) .Ihey are eﬂgaged In making and Sellmg Pr 1~
g *
chandise stores Selliﬂg a substantial quaﬂtiby. of food (0116-' mar ily men's CIOEhing (&nd less Irequanbly , Women's ClOthilIg)
third or more of total sales ) are classifled as General Stores to individual order. Many of these establishments also I eport

(with food).
recelpts from repair service, but 1f the major porticn of total

receipts is from repair
. 1 rep service, the establishment 1s classi-
ENERAL MERCHANDISE STORES~-OTHER.-—These stores .carry lines fled In the Service Census. The’home dressmaker 1s not clasa:i‘-

of '
Oogen 8 clothing and women's apparel in combination with dry fied as a custom tailor.
fine:’i hili'dwire, homewares or house furnishings, and other
n 4
less than $‘;éoegogmzlﬁzt;cfzpirtment stores having sales of SHOE STORES.~ This is a combination of three classifications
) uded. . men's shoe stores, family shoe storss, and women's shoe storaaj
The family stores are primaril
v STORES. — 1 o} rily engaged in selling footwear for
Wares,mesp:cially low’I‘hese stores carry a variety of small men, women, and children, without specializing in any one line
ToRenTS oeeesoorie: er-priced lines of stationery, giﬁ: items, while the men‘*s shoe stores and women's shoe stores spaclallzé
S, es, tollet articles, 1ight hardware, toys, in men's and boys' footwear and women's and misses' Toolwear
it s, confegtionery, etc. Sales are usually for cash respectively. '
advef*z: d:livery service, They are frequently distinguished by
tised price ranges of " . "
il ges o 5 and 10 cent"™ or "5 cents to a FURNITURE~-HOUSEHOLD-~RADIO GROUP
. This group includes 11 classifications; those stores sell-
APPAREL GROUP ing goods used for furnishing the home, such a8 furniture,
floor coverings, draperies, glass and chinaware, stoves, re-
on This group includes stores selling primarily clothing, frigerators, radios, and other household elaz‘trlc am; gns
oes, hats, underwear, and related articles for personal wear appliances.
3:ncl'adornmen'c.. The principal stores in the apparel field are
e ;
stlgrzsstores, family stores, women's apparel stores, and shoe FURNITURE STORES.— These stores are primarily engaged Iin
. selling household furniture Iin combination with home furnish-
ings and appliances,

MEN' S-BOYS' FURNISHINGS STORES.--These stores sell primerily
men's and boys' furnishings, such as gloves, hosiery, shirts, FLOOR COVERINGS STORES,—These storesm sell primarily floor
and underwear. They are frequently known as haberdashery coverings, such as rugs, carpets, and lincleuwms.
| sStores, although this term is also used to cover items such as
’ clothing. Men's-boys' hat stores are separately classified. DRAPERY, CURTAIN, UPHBOLSTEXY STORES.—Tnese establishmenls are
primarily engaged in s8elling draperies, upholstery malerinle,
MEN'S-POYS' HAT STORES.—These stores sell primarily men's and curtains. Part of the income of these stoves 1s derlved
and boys' hats and caps. from service and the making of curteins and draperies. ST D
. 1ishments whose primary source of income Is from service are
MEN" S-BOYS' CLOTHING STOBES (AND FURNISHINGS).—This classifi- classified In the Service Census.

cation includes stores selling primarily men's and boys' over-
coats, topcoats, sults, and work clothing. Combinations of CHINA, GLASSWARE, METALWABE STORES.-—Trese steres &re on-

é 1 ines of accessories, hats, shoes, and furnishings such as gaged primarily in selling chinaware, glasswars, CrOCHeIy,
| shirts, gloves, hosiery, and underwear are frequently but not kitchenware, tinware, and alumlnumware.
always carried.

INTERIOR DECORATORS.—Included are establisnments engaged in
ng
i

%

FAMILY CIOTHING STORES.-— These establishments are primarily selling draperies and cther home furnishings and also render
engaged in selling clothing, furnishings and accessories for interior decorating services. Intericr decorators who do ng
men, women, and children, without specializing in any line. carry stocks of merchandise are not considered & part of retall

trade, but.are included in the Service lensud.

WOMEN'S READY-TO-WEAR STORES.--These stores are primarily
engaged in selling women's and misses! ready-to-wear coats, ANTIQUE SHOPS.— This group Includes ships

sults, and dresses. Frequently, accessories and shoes are also furniture and objects of art, and stores & iing 2 mixture of
sold, antique and used furniture. Used-furriture dealers are in-
cluded with second-hand stores.

gelling antigue

TFURBTERS, FUR SHOPS.—These shops sell primarily ready-made
tur coats, scarfs, and fur-trimmed cloth coats. Making fur OTHER BOME-FURNISHINGS STORES,— IT
rder 1s frequently a large part of the busi- tion are stores specializing in sush o
1so constitute a substantial frames, lamps and shades, awnings, window shades,
and banners.

apparel to custom o
ness. Repairs and storage may a
source of 1ncome.

MILLINERY STORES.-—These stores sell primarily ready-to-wear BOUSEHOLD APPLYANCE DEALERS.-This class

and custom millinery and trimmings.

-

stores specializing 1n the sale of elect
appliances, electric and gas refrigeratore, StOves

CORSET AND LINGERIE SHOPS.-—These sTOTes are engaged in sell-
ing primarily women's corsets, girdles, brassieres, lingerie,
negligees, slips, and underwear. Comblnations of other women's
apparel and accessories are also frequently carried.

RADIO—~TIOUSEHOID APPLIANCE DEALERS.—Trese
marily engaged In selling radics with
housenold appliances.

HOSIERY SHOPS.-—These stores are primarily engaged in sell- BADIO STORES.— These stores grecialize ’a ki sively
dics, television sets, and 18 Th-
women's hoslery. in the sale of ra s nd |
tne ¥ Y pair shops are classified in the Service Censuz.
OTHER. WOMEN'S- ACCESSORIES STORES.- These stores sell prima- - -
such as costume Jewelry, RADIO~MUSICAL INSTRUMENT STORES, ~These stores

rily women's costume accessories,
gloves, handbags, etc.

—These establishments are primarily AUTOMOTIVE GROUP

engaged in selling special lines of apparel, such as knit goods,
1ling
blouses, chlldren's apparel, etc. Infants' wear shops, e g ne
primariiy infants' clothing, furnishings, and accessories, are Dbiles, Tnew parts and accessories, ai.crz:‘t:,* e e
1 his classification motorcycles. Automotive distributers, the greater pawa ? .i:g'
slso metuded 1n TS . sales are to dealers, are excluded fraom thils group, m‘u.ara m-;
cluded in the Census of Wnolesale Trads. A dis:x‘twt?z' a:
automobiles whese sales are primarily at wnolesale 1s ing.udet

OTHER APPAREL STOBES.
This group includes dealers selling new and used anlamo=
moLorinats, an

—This classification includes establish-

CUSTOM TAILORS.
selves as elther custom tallors or

ments which designate them
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in the Census of Wholesale Trade even though he may be the prin-
cipal retaller in the area. The effect of this factor-is im-
portant enough to cause an understatement of retail automobile
sales In many areas. Establishments primarily engaged in sell-
ing trucks and motorized industrial equipment are, for census
purposes, classified as wholesale establishments.

MOTOR-VEHICLE DEALERS (NEW AND TRADE-IN).— These dealers spe~-
cialize 1in the sale of automobiles. They Zfrequently carry
stocks of replacement parts and maintain repair departments to
provide service and repairs. Limited quantities of tires,
batterles, and automotive accessories are ordinarily carried,
the sales of which are included in the total sales reported.

MOTOR-VEHICLE-~-FARM IMPLEMENT DEALERS.-—These establishments
are similar +to those included in the classification above,
"Motor-vehicle dealers," except that additional 1lines of farm
implements, machinery, equipment, and tractors are carried.

MOTOR-VEHICIE DEALERS (RETAIL-WHOLESALE).—— These  establish-
ments are engaged in selling at retall new automobiles in com-
bination with a subsidiary amount of wholesale sales. Estab-
lishments which are engaged In selling automoblles Dboth at
retail and wholesale are included In this classificatlon when
more than 50 percent of total sales are made at retall, but are
included in the Wholesale Census 1f more than &0 percent of
their total sales are at wholesale.

USED-CAR DEALERS.—Included in this classification are
only those establishments engaged primarily in the sale of used
cars.

ACCESSORY, TIRE, BATTERY DEALERS.— These establishments
primarily engaged in selling automobile tires, bdatterles,
other accessories.

are
and

MOTORCYCLE, ATRCRAFT, MOTORBOAT DEALERS.—This is a combina-
tion of three classiflications. Motorcycle dealers speclalize
in the sale of new and used motorcycles, parts, and supplies.
Receipts from repair service are included, but establishments
engaged primarily in repalr work are included in the Service
Census. Aircraft dealers include establishments selling alr-
craft at retail for private (non-commercial) use. Retall sales
of alrcraft manufacturers are not included. Motorboat, yacht
dealers are establishments selling motorboats, yachts, canoces,
and other water-craft. Frequently these establishments also
sell gasoline, 0il, and grease.

FILLING STATIONS

This classification includes establishments primarily en-
gaged 1n selling gasoline and lubricating oils. Places of
business operating under the name "garage" but which derive the
larger part of their receipts from gasoline and oll sales also
are included. Filling stations also sell tires and fubes,
other automobile accessories, and sometimes lunches, candy,
tobacco, and groceries.

LUMBER--BUILDING GROUP

This group includes five classlifications; these establish~
ments selling in retall quantities, lumber, heating and plumb-
ing equipment, paint, glass, wallpaper, electrical supplies,
and other construction material and supplies. The retail
dealer sells to contractors and farmers, as well as other ulti-
mate consumers, Distributors of lumber and building materials
who sell primarily to dealers for resale are considered, for
census purposes, as engaged in wholesaling and are included in
the Wholesale Census reports.

LUMBER YARDS.—Lumber yards are
primarily in selling lumber.
bullders' hardware,
supplies.

establishments engaged
Retail lumber yards often carry
roofing materials, and other bullders!

BUILDING-MATERTALS DEAIERS.—These dealers are primarily
engaged in selling at retall a general line of building materi-
als, such as roofing materlals, sand, gravel, crushed stone,
etc.

HEATING—PLUMBING BQUIPMENT DEALERS.— This classification in-
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cludes only those dealers whose receipts are derived primarily
from the retall sales of plumbing, heating, and alr condition-
ing equipment. Establishments primarily engaged in plumbing
installation and repalr, who may sell incldental amounts of
supplies and equipment, are not considered a part of retail
trade, but are included in the reports of the Construction
Census.

PAINP, GLASS, WALLPAPER STORES.--This classification includes
stores speclalizing in wallpaper, paint, or glass, including
glass and mirror shops.

ELECTRICAL SUPPLY STORES.——These establishments are engaged
primarily 1In selling at retall electrical supplies for con-
struction and building purposes, such as lighting fixtures,
bulbs, cables, and fuse boxes. Dealers primarily engaged in
the sale of household appliances are classified as household
appliance dealers. Not included in electrical supply stores
are those electrical shops Whose receipts are obtained prima-~
rily from construction activity. These are 1ncluded in the
Construction Census,

HARDWARE GROUP

This group includes stores selling a number of basic lines
of hardware, such as tools, builders' hardware, paint, glass,
housewares, household appllances, cutlery, roofing materials,
and farm implements,

HARDWARE STORES.—This classification consists of estab~
lishments primarily engaged in selling any combination of the
basic lines of hardware mentioned above, except farm implements.

FARM IMPLEMENT —TRACTOR—-HARIWARE DEALERS.--Included in this
classificatlon are establishments primarily engaged in selling
at retall, farm tractors, reapers, mowers, plows, wagons, and
other farm implements, with or without any comblnation of the
basic lines of hardware.

EATING PLACES

This classification includes restaurants;
lunch rooms; lunch counters and stands; and soft drink, Julce,
and ice cream stands. Establishments which are primarily
drinking places but which also sell food are not included in
this classification. Restaurants and lunch counters operated
by hotels are Included in the Hotel Census. Restaurants and
lunch counters located within other retall stores are not in-
cluded in this group unless they are operated as leased depart-
ments by outside operators. Eating places located in clubs or
Institutions where service 1s primarily to members or personnel
are not included in retall trade.

cafeterias and

RESTAURANT'S, CAFETERYAS, LUNCH ROOMS.—~—Thls classification in-
cludes restaurants having full table service, cafsterlas, or
self-service restaurants, and lunch rooms having limited table
service in addition to counter service. Automats are included
in this classification.

LUNCH COUNTERS AND STANDS.~—These establishments are like-~
wise primarily engaged in selling prepared food for lmmediate
consumption but do not recelve a substantial part of their re~
celpts from the sale of meals at tables. Included are such
Places as diners and lunch wagons.

SOFT DRINK, JUICE, ICE CREAM STANDS.-— Thls classitication
covers the establishments specializing in the sale of commodi-
ties designated in +the classification. These places were in-
cluded in the 1935 Census along with lunch counters and stands
in the classification "Lunch counters, refreshment stands.”

DRINKING PLACES

This group includes those establishments primarily engaged
in selling beer, ale, wine, liquor, and other alcoholic bever~
ages for consumption on the premises., These establishments may
be known as bars, beer gardens, cabarets, night clubs, saloons,
tap-rooms, taverns, etc.

DRINKING PLACES WITH MEALS.——This classification includes
establishments primarily engaged in selling alcohollic drinks
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but in which food also 1is served

_ ( . Establishments that are pri-
marily eating places but which also sell alcoholic drinkspare
claasified as eating places.

DRINKING . PLACES-~OTHER.— This clas
U sification inclu -
Ing places in which food is not sold. neludes arink

DRUG STORES

on thTh.e stores which come under -this group have been included
e basis of their usual trade designation rather than the
more strict interpretation of the commodities handled.  These
stores sell prescriptions, drugs, or patent mediélnes, in com-
bination with lines such as cosmetlcs, tollstries, tobacco
megazines and books, and novelty merchandise. In some.state;

bottled wines and liquors const
{tute an important
store sales, roertent pert of ane

. DRUG STORES WITH FOUNTAIN.— These stores have the charac-
eriatics of drug.stores as described above and, 1n addition.

operate a soda fountain dnd sell lunches and meals, frequently
with rather extensive table service.
DRUG STORES—OTHER.-~These stores have the characteristics

of drug stores as described above, but do not operate & soda
fountain or sell lunches or meals.

LIQUOR STORES (PACKAGED GOODS)

These stores speclalize in the sale of bottled or other-
wise packaged alcoholic beverages such as beer, ale, wine, and
whiskey for consumptlon off the premises. Liquor stores oper-
ated by States, countles, and mmicipalities are included in
this classification.

OTHER RETAIL STORES

This group includes 23 classifications. In most cases
these classifications consist of establishments handling prima-
11y the commodity indicated by the title of the classification,
In other cases the classification is the common trade name of
the stores included.

FUEL AND ICE DEALERS,--These establishments are engaged in
selling primarily coal and wood or ice. In many areas, coal
and wood yards sell substantial quantities of 1lce during the
summer months and lce dealers frequently sell fuel during winter
months. Many fuel dealers are selling an increasing quantity
of fuel oil, but when tne major portion of the gales volume 1s
tyom the sale of fuel oil, the establishment 1s classifled as a
fuel-oil retailer.

FUEL-OIL RETATIERS.—This classification includes establish-
ments engaged primarily in gelling fuel oll at retall. Many
dealers, the major portion of whose receipts is from the sale
of fuel oil, 2180 nandle related items of coal, coke, wood, and
jce. Stores primarily engaged in selling fuel-oll burners and
those engaged In installing and servicing fuel-0il burners are
not included in this classificatlon.

HAY, GRATN, AND FEED STORES (WITH GROCERIES),— This classifi-
cation includes stores selling the basic lines of hay, grain,
teed, and fertilizer, in combination with 2 substantial amount
of grocerles and minor lines of farm supplies.

HAY, GRAIN, AND FEED—FARM TMPLEMENTS, —~Th1ls classification,
1ike the one above, inciudes stores gelling primarily the basic
lines of hay, graim, teed, and sertilizer, but with substantial
amounts of farm implements and minor amounts of other farm sup-
plies. gtores engaged primarily in the sale of farm implements
are classifled as "Farm 1mp1ement--tractor-~hardware dealers.”

HAY, GRAIN, AND FEED SNBES—UI'HEB..-—Tth classification in-
cludes stores selling the pasic lines of hay, grain, feed, and
fertilizer, with minor amounts of other farm supplies.

FARM AND GARDEN SUPPLY STORES, — This classification includes
stores selling primarily seeds and nursery gtocks, fertilizer,
garden tools, etc. TFuel and feeds are trequently sold in 1im~

ited quantities.
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JEWEIRY STORES.—These stores are primarlly engaged in sell-
ing Jewelry, such as diamonds and other precious stones mounted
in precious metals; rings, bracelets, and brooches; sterling
and plated silverware; watches and clocks, etc. Establishments
primarily engaged in watch and jewelry repair are not consider-~
ed a part of retail trade but are included in the Service Census.

BOOK STORES.-- Included in this classification ars stores
engaged primarily in selling new books, rare books, prints, and
manuseripts. Stationery and related articles are sscondary
1ines. Included also are subscription boock concerns ordinarily
selling house-to-house or by direct mail. Second-hand book
stores are classified separately.

STATIONERY STORES.—Included in this classiffcation are sta-
tioners and printers engaged primarily In the sale of station~-
ery and printed forms. Printers and publishers, however, are
not consideced part of retail trade but are Included in the
Census of Manufactures.

CIGAR STORES, CIGAR STANDS.~—-These storss are primarily en-
gaged in selling cigars, clgarettes, tobacco, and smokers' sup-
plies. They frequently operate fountains. Included are clgar
stands operated as concessions in pool rooms, vowling alleys,
railway stations, snd other public places. Packaged liguor,
men's furnishings, books, magazines, and novelty marchandise
are often sold, in addition to tobacco products,

FLORISTS. ~—These stores are primarily engaged in gelling a8t
retail, cut flowers and growing plants. Stores primerily en-
gaged in selling seeds, bulbs, and nursery stocks are clasgified
elgsewhere, Oresnhouses are not congldered & part of retall
trade but are included in the Census ol Agriculture.

GIFF, NOVELTY, SOUVENIR SHOPS,—This classification 1includes
novelty and souvenir stores, and artand gitt shops. GIift shops
ordinarily sell a variety of gift articles, small art objects,
paper novelties, stationery, and related merchandise.

NEWS DEALERS.--This classification ineludes stores and stands
primarily engaged in the sale of newspapers, magazines, and pe-
riodicals. Fregquently addltional 1ines are carried, such as
candy, tobacco, souvenirs, novelty merchandise, and Loys. Yega-
2ine and newspaper subseription sales cffices are not inciuded
in the census, nor are newsstands selling only newspapers.

OFFICE, STORE APPLIANCE AND EQUIPMENT DEALERS, —— Th%0 eatab-
1ishments sell primarily typewriters, parts, and supplies, store
and oftice furniture and fixtures, and store and office machine
equipment and supplies. Secondary 1ines are staticnery, rrint-
ed torms, and office supplies.

OFFICE, STORE, SCHOOL SUPPLY DRALERS,- Thla clessification tn-
cludes retail stores selling storeand office supplies, station-
ery, printed forms, and Hooks.

OPTICIANS. —This classification includes gstaklishments en~
gaged 1In grinding glasses on prescripticn, furnishing and £1tting
the frames, and selling optical goods and related commoditles
such s binoculars, Op&ra glasses, cameras, gre. For sensus
purposes, optometry is treated 2s 2 professional gservice and 83
such 1s not included in the Buginess Census. Some optometrists
are, however, engaged in retail trade as opticians, and reportd@
tor such establishments contined to the ratall business are 8180
inciuded in this classification.

PROTOGRAPHIC SUPPLY~CAMERA STORES, — Included in this clasai-
rication are stores engaged primarily In the sale o DhOLCETRDD
supplies and cameras. Establishments primarily engaged in tek-
ing photographs oOr 1n rental of wmoticn pleture films are not
considered & part of retail trade.

SPOKITING GOODS STORES.—This classification includes spOTL-
ing goods speclalty stores handiing @ £ull line of aperiing
goods, including gymmas i and playground sguipment, Tire-arms,
ammmition, and novelty sporting goods. gecondary Lines, such
as toys and gtaticnery, are trequently sold.

BICYCLE SHOPS.— This classification includes establ ishments
selling primarily bicycles. These shops traquently undertake 2
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substantial amount of repair work. The establishment is clas-
sified in the Service Census if more than 50 percent of the
total receipts are from repalrs. These stores also usually
carry secondary lines of sporting goods.

LUCAGE STORES.—These establishments are primarily engaged
in selling trunks and hand baggage. Frequently there are also
sold substantial quantities of other leather goods, such as

brief cases, pocketbooks, women's handbags, leather belts, and
gloves.

PIANO, MUSICAL INSTRUMENT STORES.—This classification in-
cludes establishments specializing in the sale of planos, other
musical instruments, and sheet music. Stores whose recelipts
are primarily derived from the sale of radios are classified
elsewhere in the Retall Census.

SCIENTIFIC, MEDICAL INSTRUMENT AND SUPPLY DEALERS.—Included in
this classification are those establishments selling primarily,
at retail, scientific and medical instruments, and surgical and
hospltal equipment and supplies.

OTHER BETATL STORES.--Included 1In this classificatlon are

establishments engaged 1n selling at retail specialized lines
of merchandise, among which are: retall dealers In monuments
and tombstones, sanitary supplies (insecticides, disinfectants,
etc.), stores specializing in the sale of cosmetics and tollet
articles and preparations, pet shops, central offices and
branch offices of companles operating vending machines, auto-
graph and philatelists' supplies stores, and other types of
stores not elsewhere classifled.

SECOND-HAND STORES
This group includes six classifications, these stores be-

ing primarily engaged In selling used merchandise, such as
clothing, furniture, books, and automobile parts. Used-car

CENSUS OF BUSINESS

dealers are classified in the Automotive Group, and antique
shops are included in the Furniture--Household--Radio Group.
Pawn brokers primarily engaged in lending money are not con~
sidered a part of retail trade.

BOOK STORES (SECOND-HAND).-—These stores are primarily en-

gaged in selling second-hand books and rare manuscripts, al-
though some new books and stationery are frequently sold.
CLOTHING, SHOE SIORES (SECOND-HAND).—These establishments

are primarily engaged 1n selling second-hand clothing and
shoes. Some new merchandise in the lower-priced 1lines are
often included, as well as a small amount of shoe repairing.

FURNITURE STORES (SECOND-HAND),— These stores sell second-
hand furniture primarily and occasionally some new furniture
in the lower-priced lines. Stores selling antique furniture
are classified in the Furniture--Household--Radio Group.

TIRES, ACCESSORIES, PARTS (SECOND-HAND).— These establishments
are engaged in selling used automoblle parts, accessories,
tires, and batteries. Dealers engaged primarily in the sale of
used cars and trucks are classified in the Automotive Group.
Retail sales of Jjunk dealers are classified 1In the kind of
business M"Other vretall stores" in the group "Other Retail
Stores."

PAWN SHOPS (SALES).—This classification includes sales of
miscellaneous merchandise through pawn shops, and does not in-
clude loan transactions. Pawn brokers primarily engaged in
lending money are not considered a parc of retall trade.

OTHER. SECOND-HAND STORES.— This group includes the remainder
of the second-hand stores, many of which specialize in commodi-
ties such as used store fixtures and equipment; used barrels,
boxes, and other containers; second-hand farm implements; used
lumber and building materials; and used household appliances.
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CONFIDENTIAL CENSUS REPORT

Your report is required by Act of Congress. This Act also makes it unlawful for the Bureau to disclose any facts, includin,
;‘:l”}“ or identity, from Four census reports. Only gworn census employees will see your statements. Data collected will be u
R ely for preparing statistical information con ng the Nation’s population, and busi activiti Your C

eports Cannot Be Used for Purposes of Taxation, Regulation, or Investigation.

DEPARTMENT OF COMMERCE
BUREAU OF THE CENSUS

Form 20 (Under $20,000)

RETAIL SCHEDULE—Short Form

Supervisor’s District No. occooonn

Enumeration District No. oo
Consecutive number

(Use for retailers doing a business in 1939 of WASHINGTON of report
less than $20,000, except chain store nits) poir Rard
— 16-204

{CODE~Do not use)

CENSUS OF BUSINESS : 1939

A separate report on this form should be prepared for each retail place of business with annual sales of less than $20,000, except
chain units. All units of chains (regardless of size) and all stores of $20,000 or greater sales volume are to be reported on F orm 21
and not here. Report the full year’s operations for the calendar year 1939, if possible, even if ownership has changed during the
year. A 12-month period ending within a month before or after December 31, 1939, may be reported if books are kept on other than
a calendar-year basis.

The operator of a leased department or concession in a store or market should show in 1-a (below) the name of the store or
m‘:l'cl;:} ia which he operates, in 1-b his own name, and in 2~a the kind of department or concession, in addition to theinquiries
whi ollow.

1. DESCRIPTION OF ESTABLISHMENT:
a. Name of establishment - --

b. Name of owner Race ¢not for corporations) _..coocooeoeeeeneen

State e eroeeecmmeaee County Township «cooomoooeeaee.
{Or other minor c¢ivil division) -
. Name of city, town, or village .
¢. Location of
establishment...] Street and nUMber ... .o o e e |
Is this street number located within the corporate limits of the city, |,
town, or village named above? _..._... QGRS B2 0) P — 3
d. Home-office or business address of OWDEE - ..ooooooomoeemieeeecemeeaeeeeeene |
(Street address) ©itn) (8tate) 4
O Individual proprietorship. 1 Corporation.
e. Leg} form of organization.{ O Partnership. 1 Other (specify): 8 e e
(Flace check matk fn proper square.) | | Cgoperative association.  ooooooeeeeeenns 6
f. Date (yesar) of original establishment of this business in this eity .cccoceeeeeeoeccc. ] T
g. Date of acquisition or establishment in this city under present [
ownership—Month Year CODPE—Do not use

h. (For grocery or grocery-meat store only.) Is the grocery department SELF-SERVICE? (Yesor No) ... .
i. Total number of retail establishments owned by this propristor or organization in the United States any
time during 1939 (including the one for which this report is prepared)

If two or three, show under “Remarks’” the name and address of each of the others.

2. KIND OF BUSINESS: -

a. Xind of business
(Give usual deﬁgﬁaﬁon by which the establishment is known to the trade or public. If a leased department state kind of busi-
ness of lessee AND that of main store.) 9
EXAMPLES.—Grocery store, grocery-meat store, meat market, candy store, hardware store, drug store, Jewelry store, women's | reermermeroacnaccann

apparel store, shoe store, florist, variety store, autornobile dealer, filling station, feed store, furniture nor;. etc. Or: Leased

department in grocery store, miliinery department in department store, ete. meat 10
b. Name the principal kinds of merchandise sold, in order of their sales importancein 1939: | = 7777
(1st) 3d) |} ———

CODE~Do not use

(2d) (4th) -
EXAMPLEB.~Groceries, fresh meats, fruits, and vegetables; men’s shoes, e, hardware, line, ete.

3. TYPE OF OPERATION AND GROUP AFFILIATION: (Check one under TYPE and one undec AFFILIATION.)

TYPE OF OPERATION AFFILIATION
(Check only the one which applies to this business) (Also chack one here)

{0 Independent (with 1, 2, or 3 stores
in all).

1 Direct selling (house-to-house).

01 Market stand or stall (in or adjoin-
ing public or central market).

03 Roadside or curbside stand (not
part ofapublicor central market).

0 Leased department(separate op-
erationinstore of anothername).

0 Consumer cooperative (owned and
operated by consumers).

(Do not report a chain store unit on this form. Use Form 21.)

[ Farmers’ cooperative operating
a retail business.

0 Mail-order house (catalogsales).

00 Utility-operated store (selling
at retail).

O State, county, or municipal
liquor store.

{0 Military post exchange or can-
teen on Federal property.

0 Company store (commissary
of industrial, mining, or lum-
bering company).

O Other (specify) «ocvooomoemceeee

O Affiliated with wholesaler-spon-
sored voluntary group.

O Affiliated with a retailer-owned
cooperative buying group which
operates a warehouse.

O Affiliated with or having owner-
ship interest in an advertising
or merchandising service organ-
ization which does not operate
a warehouse.

[0 Not affiliated with any voluntary
or cooperative group.
(Check BOTH iype and affiliation.)
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4. NET SALES:

(Sales should be reported exclusive of local sales taxes and State sales taxes which are collected by you directly from customers
over and above the marked selling price, and paid by you directly to any local or State taxing ggency.)

a. Sales of merchandise (deduct returned goods and allowances, but do not deduect (Omit cents) Key
allowance for trade-ins taken as part payment for new merchandise)._. $ B-1

b. Sales of meals and fountain or bar (bottled or packaged goods should be in-
cluded under 4-a) $ B-2
¢. Rental receipts from cabins and rooms in tourist courts, camps, ete 3 B-3
d. Receipts from repairs, storage, and other services . B-4
A-1
e. TOTAL RECEIPTS (total of a to d, inclusive) $ | B-%

12

7. SALES TAX—In addition to total receipts reported above, what was the total | 13-
amount of sales taxes collected by you directly from customers and paid by LCODE—Donotuse || 4 3

you directly to any local or State taxing agency? $ B-6
g. CREDIT SALES—How much of total receipts (4—e above) represents sales
on credit?...._. ..| B-7

5. PROPRIETORS, FIRM MEMBERS, AND MEMBERS OF FAMILY (does not apply to corporations):
a. Number of proprietors and firm members devoting major portion of their time to

the business, whether or not paid a regular salary or regular drawing account....____.....__..______ A-3
b. Members of family of proprietors or firm members (wives or husbands, [Full-time ._..__.__._._____. A-4

sons, daughters, etc.) who are regularly working in the business, full- (Number)

time or part-time, but who are paid no stipulated wage or salary._..... Part-time .___.____________ A-5

(Members of family who are paid a daily or weekly wage or regular salary ehould be included (Number)
in inquiry 6 below, and not here.)

¢. Paid proprietors and firm members, whether included in [Number A-6

5~a and whether active in the business or not, who are {Salary or amount with- .
paid a regular salary or drawing aceount............_.__ drawn for year1939._. $__.......___________ A-7

(Omit cents)

6. EMPLOYMENT AND PAY ROLL (except self-employment): (Omit cents)
a. Total pay roll for the year 1939—salaries, wages, bonuses, and commissions $ A-8

If a_corporation, include amount paid to officers and executives; if an unincorporated business, do not
include here the amount reported in 5-¢ shove. Report as pay roll the full amount of salaries, wages, i)onuses,
and commissions, before deductions for Social Security, insurance, dues, ete. Do not include payments in kind,
such as free meals, lodging, ete.

b. How much of total pay roll shown in 6-a above was paid to FULL-TIME em-

ployees as defined below (see definition under 6~d below)

¢. How much of total pay roll shown in 6-a above was paid to PART-TIME employees
(all who work less than the full work week) as defined below? $ ‘ A-9

d. Number of all paid employees on pay roll for period ended nearest 15th of each month:
(Do not include here the proprietors and firm members reported In inquiry 5.)

g Jan. Feb. Mar. Apr. May June July Aug. Bept. Oct. Nov. Dec. c-13
:3 c1 c-2 c-3 c-4 c-5 c-6 c-7 c-8 c-9 c-10 c-1 c-12
Full time as de-
fined below.._| 1 A-10
Part time as de-
fined below._| 2 |oooeeeeo oo A-11
Full-time employees are those who work or are paid for the full nurnber of hours of the workweek. Also report as full-
time employees extras and contingents who worked the full number of hours during the particular week for which em- 14
ployment data are requested. “CODE—Do not use
All others should be reported as part-time employees. CODE—Do not use
e. Of the total number of employees shown above for one pay roll in October |Males ... ... _. Cc1-14
(full time and part time combined) how many are .. |Females ._.._....._...____ C1-15

7. STOCKS ON HAND AND ACCOUNTS RECEIVABLE:

(Omit cents)

a. Inventory of merchandise on hand, at cost value as of December 31, 1939, or A-12
nearest inventory date : $ XA-13

(If taken at retail, report only the cost equivalent or wholesale market value of stock on hand.) x‘ B_ _"'

' to 11

b. Accounts.and notes receivable from customers, outstanding on the books of this

business as of December 31, 1939 (total) S eemoeeeceeeeaen B-12
XB-13
XB-14

16—0031 XB-15
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8. ANALYSIS OF SALES BY COMMODITIES: (Please omit cenis)

Select the block below which applies to your particular kind of business, or use block 6 if no other applies.
Report completely the several commodity classifications in the block selected. If none, report “NONE.” Do
not report items in any other block. See that total below agrees with total sales reported in inquiry 4-¢ above.

1 FOR_GROCERY STORES, MEAT MARKETS, FRUIT [Xe¥ 2 FOR DELICATESSEN STORES, CONFECTIONERY |**7

ggfl‘. VE%ETABI.E MARKETS, AND COUNTRY GEN- STORES, CANDY AND NUT STORES ONLY

‘ STORES ONLY Delicatessen meats, salads, etc. s “
Meats (all kinds), sea food, poultry. $ u Fresh meats, sea food, poultry... § 12
Fresh fruits and vegetables. 3. 12 Candy, nuts, cor : v s 13
Otg};%r d.;?oxgﬁk f"éﬁg;?ﬁ ':o‘n: drinks, candy, nuts, bakery . 13 Liquors (packaged goods) 3. .| 14
Liquors (packaged goods) N 14 Beer, wine (bottled or canned). $ 5
Beer, wine (bottled or canned) s 15 G{gce;ise,s;'ion drinks, milk, bakery goods, fruits, vege- . 16
Cigars, , tob Iy 16 Cigars, cig , tob $ r
Meals and [ in or bar. L% u Meals and f in or bar. s — '}
Gasoline, of, tires, ete- s 15 Gasoline, o, tires, etc $ n
Other nonfood handi: s. a Nonfood sales and service receipts $. 2
All ufrlvice receipts, including eabin or tourist room

renta §. z TOTAL RECEIPTS $ ]

TOTAL RECEIP $

4 FOR DRUG STORES AND CIGAR STORES OR STANDS |X*¥
Do you sell fresh meats?. ONLY

Is the atore self-service?. Prescriptions*. 3 u
{Yes or No) Drugs, sundries, tics, toiletries, ete. E 12
Liquors (packaged goods) $ 13
3 FOR EATING AND DRINKING PLACES AND REFRESH- | X7 Beer, wine (bottled or canned) s u
MENT STANDS ONLY Cigars, cigaretfes, tobaceo. 3 18
(Including ice cream and fruit juice stands) Meals and fountain 3. 16
Bale of meals. $ u Merchandise sales (inclade here candy, soft drinks, ete.). $omeoeeeeemnoceans| 17
Fountain or bar sales (including fruit juices and ice cream) $-———ceeoemcmcmnen 12 All service receipt s 18 |
Liquors (packaged goods). $ 13
TOTAL RECEIPTS.... 3.
Beer, wine (bottled or canned) $. 14 e
Gasotn, o, s, tc . 15 || e s Number of phormacits emplosed 2
Cigars, cigarettes, $ --| 18

Candy, soft drinks, groceries, or other foods sold for con- .

audy, soft dil u 6 FOR ALL STORES NOT PROVIDED FOR IN OTHER | X7
BOXES ABOVE
Nonfood sales. $ 18
All service receipts, including cabin or tourist room Kind of b
rental $. xn
Groceries, meats, all foods including bottled soft drinks.. $.oeococoecaeacaoe 1
ToTAL RECEIPTS. $ Liquors (packaged goods) 3. 12
Beer, wine (bottled or d) s 13
5 Key ~ Cigars, clgarettes, tob $ u
FOR FILLING STATIONS AND GARAGES SELLING b
$ 15
PRINCIPALLY GASOLINE, OIL, ETC Meals and fountain or bar
Gasoline, oil, grease. 3 16
(Garages whose principal receipts are from repairs, storage, and service must
be reported on Service achedule and not hers) Automobiles, used cars, tires, auto fes $. 1r
Gasoli $ 1n Apparel, clothing, accessories, shoes, dry goods. s 18
0Oil, grease. $. 12 Furniture, household goods, radios, pianos, ete. $ n
Fuel oil, kerosene. 3 13 Fuel, fuel ofl, ice. $ b3
Tires, batteries, radios, auto ti 3 114 Jewelry, optical goods, cameras, toys, ete. § 3
Meals and in or bar 3. 15 Stationery, books, i newspaper: $ 24
Beer, wine (bottled or canned) $ 16 Lumber, huilding materials, hardware, tools, paints, ete.. $o—oooeeecece.| 28
Other merchandi $ 17 Drugs, sundries, ¢ ics, toiletries, etc. $. 26
Qreasing, washing, and service receipts. $. 18 Hay, grain, feed, seeds, fertilizers, cut flowers. $. F14
Cabin or tourist room rental 3. 21 Any commodity not provided for above (specify) $ P
$. n
TOoTAL RECEIPTS. $ N 2
Qallons of gasoline sold during 1939 gals. | 22 i
All service receipts ineluding cabin or tourist room
Gallons of lubricating oils s0ld during 1989.. cccmemee  cmemcceaneee gals. | 23 rental $ 33
(Include as other merchandise all groceries, soft drinks, and foods not
sold at fountain or bar.) A ToTAL RECEIPTS. $

16—0931
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REMARKS:

CERTIFICATE

THIS 18 To CERTIFY that the information contained in this schedule is correct and complete to the best of my

knowledge and belief, and covers the period from , 19 . , to . , 19

(8ignature and official title of person furnishing tl;e- ;nlormatlon)

(8ignature of enumerator) (Date of signatnre)
U. &, GOVERNMENT PRINTING OFFICE 16—9981—0
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CONFIDENTIAL CENSUS REPORT

Your report is required by Act of Congress. This Act also makes it uniawful for the Bureau to disclose any facts, inclu

names or identity, from your census reports. Onl; cent
solely for preparing statistical information erning o:ge Natio e’n,ploye'”‘?i“. :-::3::‘0::.“::3‘ m.ﬁem?uﬁg: Y‘:Iu:lrb‘

Reports Cannot Be Used for Purposes of Taxation, Regulation, or l;:u'ﬁgatlou.

FORM 21
DEPARTMENT OF COMMERCE Supervisor’s District No. cccmmeevmcone-
RETAIL SCHEDULE BUREAU OF THE CENSUS 5.:‘.,.“'5”;;{3:?.3:;":‘ Now wmuracoems
(A1l retailers except those with sales of | WASHINGTON
than L0, I i schedule corers more s A Rer”
than one store attach also Form 21A.) (CODE—Do not use)

CENSUS OF BUSINESS : 1939

A separate report should be prepared for each retail 1 i i p
s place of business. Use Form 20 for those with sales under $20,000 except
f:haln unitB.L U-e‘Forinjzg for all others. But when two or more places in the same kind of business under the same ownership or
corporate Ii t are 1 in one city (or town of more than 2,500 population) or two or more ara located in one county outside the
Peron oIA imits of such cities or towns, they may be reported on this form as a single consolidated return provided a listing sheet
0 2] ) is attached on which all stores in such consolidated return are Iisted.  However, no store with sales exceeding $100,000
may Tl: included in a consolidated return, but must be reported separately.
m kete.OPer}:.tor of a leased department or concession in a store or market should show in 1-a (below) the name of the store or
l:; oy flﬁ which he operates, in 1-b his own name and in 2-a the kind of department or concession, in addition to the inquiries
w] cR ollow. No como’hdated report can be accepted covering leased departments.
eport the full year’s operations for the calendar year 1939, if possible, even if ownership has changed duringthe year. A

12-month period endi ithi .
calen dar-yg:r o 'ie: ing within a month before or after December 31, 1939, may be reported if books are kept on other than a

1. DESCRIPTION OF ESTABLISHMENT:
a. Name of establishment

b. Name of owner

OFAELOTE) mmoemmcmmee
Race (not for corp (thu' e

State o meememeeeen COUNLY «ormemeemmemmmmmmmmmemee Township -
(Or other minor eivil division)
. Name of city, town, or VIllage...oc - eeomweeemeommmmmeenmemmmn o mmee oo

¢. Location of ) (.

establishment._| Street and number .
Is this street number located within the corporate limits 2o
of the city, town, or village named above?! (YesorNo)..——— — B
d. Home office or business address of owner - R
(Street address) (City) (3tate) [ S

L . [] Individual proprietorship. [1 Corporation. 6

e. al form of organization....... ] . o
(Pince check mark et saar) [] Partnership. [ Other (specify)-..--—wemmms | Toreoorozmoonons
[ Cooperative association. (CODE—De not use)

f. Date (year) of original establishment of this business in this city
g. Date of acquisition or establishment in this city under
present ownership—Month Year
k. (For grocery or grocery-meat store only.) Isthegrocerydepartment SELF-SERVICE? (Yes or No)..weooonmn
i. Total number of retail establishments owned by this proprietor or organization in the United States any
time during- 1939 (incl%é-“%. he one for which this report is prepared)... S— -

(If two or three, show under the name and address of each of the others.)

2. KIND OF BUSINESS:

a. Kind of business 8
(Give usual designation by which the establishment is known to the frade or public. 1f & leased department, state kind of busi
ness of lessee AND that of main store.) 9.

EXAMPLES.—Grocery stors, grocery-meat store, meat market, candy sfors, hardware store, drug store, jewelry store, wom-
en's apparel store, shos store, department store, variety store, antomobile dealer, filling ‘station, fesd store, furniture stote, florist,
Teased meat department In grocery store, leased ‘millin

oo o ery department in department stare, etc. 1 T

b. Name the principal kinds of merchandise sold, in order of their seles importancein 1939: |
(1st) G4d) - S P
(2d) (4th) . (CODE—Do not use)

EXAMPLES —Groceries, fresh meats, truits and vegetables, men’s shoes, furniture, hardware, gasoline, etc.

3. TYPE OF OPERATION AND GROUP AFFILIATION (check one under TYPE and one under AFFILIATION):
TYPE OF OPERATION AFFILIATION
(Check only the one which applies to your business) (Also check one here)
DAffiliated with wholesaler-sponsored

CIndependent (with 1, 2, or 3 stores in all).

[(Chain urit (part of retail chain of four
or more units).

[ Direct selling (house-to-house).

O Market stand or gtall (in or adjoining
public or central market).

ORoadeide or curbside stand (not part of

a public or central market).,
(1Leased department (separate operation
in store of another name).
C1Consumer cooperative (owned and oper-
ated by consumers).

CFarmers’ cooperative operating a retail
business.

{1Mapufscturer chain (stores owned and
operated directly by manufacturer).

CJMail-order house (catalog sales).

O Utility-operated store (selling at retail).

OState, county, or municipal liquor store.

OMilitary post exchange;or canteen on
Federal property.

{1Company store (commissary of indus-
trial, mining or Jumbering company).

O Other (specify) -

voluntary group.

OAffliated with 8 retailer-owned co-~
operative buying group which oper-
ates a warehouse.

DAffiliated with or having ownership
interest in an advertising or mer-
chandising service organization
which does not operate a ware-
house.

ONot afflisted with soy voluntary or

cooperative group.
Check BOTH type and affillation.

Norz.—Local multi-units (2 or 3 stores) should be ro|
store with smaller branches in same ity or nearby subur!

in . Local chaing ol&urmoteunits)ahouldbeuponeduehm anohsysvemamemm
t,t:fa:cshax?g ndgg msine:ﬁ:re) sho(uld be reported above under “QOther.” 169838
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4. NET SALES (sales should be reported ezclusive of local sales taxes and State sales taxes
which are collected by you directly from customers over and above the marked selling
price, and paid by you directly to any local or State taxing agency):

a. Sales of merchandise (deduct returned goods and allowances, but do not deduct
allowance for trade-ins taken as part payment for new merchandise)

(Omit cents)

(Bottled or packaged goods should be included under 4-a.) .
¢. Receipts from repairs, storage, tourist room rental and other services

$
b. Sales of meals and fountain or bar $
$
$

d. TOTAL NET SALES (total of a, b, and ¢)

e. SALES TAX.—In addition to net sales reported above, what was the total
amount of sales taxes collected by you directly from customers and paid by
you directly to any local or State taxing agency? —

(CODE—Do not use)

f. SALES FOR RES ~—How much of the amount reported in 4~d above repre- ;E

sents sales to other retailers for resale?

g. CREDIT SALES.—How much of total net sales (4-d above) represents—

(1) Sales on open account (weekly, end-of-month or other open charge
$

accounts)

(If none, report ‘“None.”)

(2) Sales on installment or deferred payment plans

(Include down payment as well as amount deferred; trade-ins accepted as part payment should be regarded ag

part of down payment; should r&present total installment sales regardless of whether the paper is discounted or
8o0ld or beld. " I{none, report “None.””)

(38) Cash and c. o. d. sales (do not include as cash sales the down payment on
. $

installment sales)

TOTAL (must agree with 4—d above) $

(4) How much of installment sales (subitem 2 above) was—

(@) Down payment—cash and trade-in allowance?. : $

() Amount deferred? ‘ $

h. LEASED DEPARTMENTS—
(1) If any sales of leased departments or concessions are included in your total
net sales as reported above (4—d) state how much

(2) If leased departments or concessions operated in the store are not included

in this report, please state or estimate total sales in 1939 of all such

departments or concessions $

and report names of operators -

e —————————"
(CODE—Donot use)

g!!mmu ce is required for names and addresses of such operators please attach separate list. .The purpose
of this inqu.lgg is to insure that leased department sales are included in the Census and properly credited to the
total husi of this store and city.)

5. PROPRIETORS, FIRM MEMBERS, AND MEMBERS OF FAMILY (does not apply
to corporations):

a. I\anber of proprietors and firm members devoting the mejor portion of their

time to the business, whether or not paid a regular salary or regular drawing

account,.

b, Members of family of proprietors or firm members (wives or husbands, .
sons, daughters, etc.) who are regularly working in the business, full-

time or part-time, but who are paid no stipulated wage or salary...

‘Members of family who sre pald a dally or weekly wage or regular salary should be included in
inquiry 6 below, and not here.)

Full-time

Part-time

5-g and whether active in the business or not, who are{Salary or amount with-

¢. Paid progrietors and firm members, whether included in {Number
paid a regular salary or drawing account.

drawn for year 1939.. $. oo

6. EMPLOYMENT AND PAY ROLL (except self-employment):
a. Total pay roll for the year 1939-—salaries, wages, bonuses, and commissions

$

(T a corporation, include smount paid to officers and ves; If an ¢ do not include here
theamount reported in 5-cabove. Report as pay roll the full amount of salaries, wages, bonuses, and commissions, before
.deductions for Social Security, insurance, duos, ete. Do not include payments in ¥ind, such as free meals, lodging, etc.)

b. How much of total pay roll shown in 6-a above was paid to F TIME em-

ployees as defined below (see definition under 6—d below)? $

{ A-1

B-1
B-2
XB-3
B-4

B-5

A-2
B-6

B-10

¢. How much of total pay roll shown in 6—a above was paid to PART-TIME em-
ployees (all who work less than the full workweek) as defined below?

$
d. Number of all paid employees on payroll for period ended nearest 15th of each

month:

(Omit cents)

(Do not include here the proprietors and firm members reported in inquiry 5.)
Bl Jan. | web. | Mar. | Apr. | May | sume | swy | Aug | sent. | oot | Nov.
= c1 c2 c-3 024 c—g : c-6 c-? 0'35 099 c-10 c-11

Deo, (Do not use)
C-12 | C-13

Full-ttme as de-
_fined below! | 1

A-10

Part-timpasde-
fined below? | 2

1 Full-time eraployees are those who work or are paid for the full number of hours of the workweek. Also mﬂ as full-time
employees, extras and contingents who worked the full number of hours during the particular week for w! N

are requested. All others should be reported as part-time employees,

A-11

C1-14

e. Of the total number of employees shown above for one pay rollin October [Males
(full-time and part-time combined) how many are

@

Cci-15
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(Omit cents)
7. STOCKS ON HAND, AND ACCOUNTS RECEIVABLE: December 31, 1539 Decomber 31, 1938
. x.,
a. Inventory of merchandise on hand at cost value as of =
December 31 or nearest inventory date $ A-12| §
(IIv atﬁ;egl :g o‘r’ekb%xl]]. g:ggst only the cost equivalent or wholesale market | | | T A-13

b. Accounts and notes receivable from custo t-
%tanél]ing on the books of this business as Iéef)séc?rln—
er total) .| $eeeeeeeeeeeeen| B

¢. How much of the total outstanding (7-b a.bove() re r)e— ’ o il A e

sents balance on installment accounts (not includi
accounts sold to finance companies, banks,orothers)..] $ . omeeee.. [ 35 7 3 I S, B-15
e o o et RO,

8. EMPLOYMENT AND PAY ROLL DURING A TYPICAL WEEK:

{The p! of this inquiry is to show the analysis of a normal roll by classifications. figures for week ending October bighly seasonal businenses,
report instead one week of normal employment duﬂzghwﬁve smompaﬂepon gay raoll in noenrdaggewkh deﬂ!g;tion under &0 nbvvc.)m' 166, For Bighly

Week coversd: From , 1039 to ..., 1939,
YULL-TINE PARTUIME
CLASSIPICATION Pay roll for the week for full-time Pay roll for the week far

(Do not include here persons reported in in- | pari-tima
'umber of paid full-time employees (salarie: Number = semplo;
quiry 5 above) employees during week bonuses, G ad" Sonsiisetons Mm Donnser, %Qﬁj'm

Card - Key (One week only) Key Key {Ome wosk only) | Key

a. Executives and salaried
corporation officers. (Do
not include here pro-
prietors reported in 5—¢
above). ! D | 1158 2 | xxxxXXX% TXXXXXXIXX

5. Managerial and supervi-
soTy emgloyeon D 318 4 ... ] 51 8 U B ]

(Include buyérs or departmeut
mant! , subexecutives,
and chain-gtore managers.)

¢. Office and clerical employ-
ees, not including selling
employees D 7

d. Selling employees (include
fountain dispensers and
bartenders but not wait-
ers and waitresses) D 1)s 12 L 5 S I S, 14

-
N
|
>
hd
H
H
H
H
H
H
H
}
H
|
i
-~

e. Waiters and waitresses..._.. E
(For all places serving food or

)
f. All other employees ... E |.... 5 | $eeere [ 3 - N
g. TOTAL number, and T ————
amount of pay roll for |
the week (total of a to f, |
inclusive) E 918 10 s 12
| {Omit cents) i {Omit eents)

OATUTION.—Pay rolls kept on other than weekly basis, as well as bonuses and commissions, should be convertad to weekly og
Full-time employees as reported above ‘should be only those who conform to the full-time definition under inguiry 4.

9. ANALYSIS OF SALES BY COMMODITIES:
On the pages which follow please report carefully an analysis of your sales by commodities. _Select the block

whiclf a%)plies to your particular i.'md of business, and report completely the commodities listed therein.

Use block 36 for secondary commodities and service receipts. Total should agree with sales reported in

inquiry 4-d above. PLEASE OMIT CENTS.

REMARKS: : . nesameaeme e am et et

CERTIFICATE

THIS IS TO CERTIFY that the information contained in this schedule is correct and complete to the best of my

19t s 19

knowledge and belief, and covers the period from
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(CODE—Do not usey | State County City Ares Code Sch. No.
5 6 8 9 12

16-205 A ANALYSIS OF SALES BY COMMODITIES

Total sales for 1939, per inquiry 4-¢ above $

1. Select the block below which applies to your particular kind of business. Check the kind of business and report
completely the sales of each commodity specified in the block. Write “NONE” opposite any items in the
block not sold in your store.

2. Commodity sales and other receipts not specified in the selected block should be combined and shown as “QOther
sales.”

3. Block 36 is provided for reporting the sales of items not specified in the special blocks. The amount shown in the
selected block as “Other sales” should be carried over to block 36 and reported in detail for all stores in which
this item a@mounts to more than 5 percent of total sales.

TUSE ONLY the one block selected, and block 86. Disregard all other blocks.

FOOD GROUP EATING AND DRINKING PLACES
11 OGrocery store. OFish market. [1Coffee, tea, spice 14 ORestaurant (table service). [ Cafeteria.
ztt‘gre' or distrib- OLunch counter. COLunch room.
[1Combination (grocery-meat) store. CIRefreshment (food stand). ODiner.
OFruit store or vegetable market. [dTea route. ODrinking place with meals. C1Bar.
OMeat market. Key [JSoft drink or fruit juice stand. OBottled water.
C r grill. F in.
Meats (all kinds), sea food, poultry $ 1 DCafe o _ OFountain
. OIce cream, frozen custard, milk or buttermilk stand or
Fresh fruits and vegetanles s 12 cart. %
Milk, eggs, dairy products, ice cream 8. 13 _.2
Bread, bakery goods. $ 14 Sale of meals, 'y 1
Liquors (packaged goods) $ 15 Fountain or bar sales. 3 12
Beer, wine (bottled or cann d)ifl ; 16 Liquors (packaged goods only) $. 13
Groceries and foods not specified above (include
soft drinks, candy, nuts, pcguned goods, e%c ) IR T I ¢ Beer, wine (bottled or canned) 3 14
Other sales (show details in block 36, items 180 56). $-cr—oooceooocaeoomoooeoe 18 Cigars, cigarettes, tobacco. 3. 15
——— cot }r;'reaex‘xil b{‘roze?dc!ustar% ranlk casrarndwiches, or . 16
i S. other edibles 50! rom stand or
ToTAL SALES PER INQUIRY 4— ———— Candy, soft drin? groceries, or other foods sold for N 7
consumption off premises.
Do you sell fresh meats? (Yes or No) Other sales (show details in block 36, except items
I3 the grocery department self-5ervice? (Fes 0F NO)  woweooom oo comoomcmene 4to2 $ 18
‘TOTAL SATES PER INQUIRY 4-d 3.

12 [Candy store. O Delicatessen store. DRUG AND CIGAR STORES

CNut store. O Confectionery store. 15 ODrug store without fountain. [1Cigar store.
DiCaterer. D Bakery-goods store. Koy ODrug store with fountain. O Cigar stand.
Candy, nuts, conf v $ 11 OPackaged medicines, perfumes, cosmetics (store or ven-
Delicatessen meats, salads, ete. 3 12 dor). —KT;
Fresh meats, sea food, poultry. $ 13 Preseriptions® N "
Bakery goods, bread $ 14 Drugs, medicines, chemicals, compound s 12
Outalde catering (all foods) 8 5 Druy sundries, rubber goods, surgical SUPPIES. . $ucro oo ceeeee 13
Liquors (packaged goods) $ 16 Toilet preparations, toilet articles, S0B8PS cceccamcn $oommeccccnameeeee| W
g?greeries, ’%tt:] gdo I;"emg:i?:l;ills, soft drinks, milk, $ u Liquors (packaged goods only) $ 15
dairy § 18 Beer, wine (bottled or canned) $ 1
Other sales (show details in block 36, items 1810 56) - $oueooommmeme oo 2 Candy, nuts, groceries, soft drinks, ete e 17
TOTAL SALES PER INQUIRY 4—d $. Meals and fountain . 18
Cigars, cigarettes, tobacco. 3. n
Other sales (show details in block 36, items 24 t0 56) . $ooeeee oo 22
18 ODairy products store. CiXce criim store (for stand TOTAL BALES PER INQUIRY 4-~d. $.
' use
Qffgg and poltry decles. - e Ao T AT 5
Milk and cream $ n LIQUOR STORES
f::hj::in;: ::'i N o : ﬁ 16 OLiquor store (retail package store). Koy
Bggs $ 14 Liquors and other spirits, $ u
Pm bak: s » Wines s 12
es, ary goods, fruit juices, soft drinks,
3. 16 Beer and al $. 13
Othet sales (show details in biock 36, except items
Other sales (show details in block 36,items 15t068). $ooeocooooraeecua .| 17 §. 14
ToTAL BALES PER INQUIRY 4-d. $. ‘TorAr SALEBS PER INQUIRY 4-d. 3. -

16—9833 (4)
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GENERAL MERCHANDISE GROUP

(Except department stores, mail-order and large variety stores)

17 ODry goods store (under $100,000).
O Piece-goods store. O Embroidery, needlework store.
[JGeneral merchandise store (under $100,000). ’

18 [ICountry general store (with food).
O Cougtry general store (without food).

A Ee;
[ Variety store (5 and 10, ete.) under $100,000. >
(Do not uss this block for any store over $100,000—Use block 35, page 8.) Foods of all kinds (include candy, soft drinks, 86 $oenme—oomomemeemmev 1
Key Liquors (bottled goods) $ »
Men's clothing, furnishings (ncluding boys”) - $-mmmmmmeemomcmemaeeeee, | 11 Beer, wine (bottied or d) $. 13
W;omél,l_"s apparel, accessorles (including girls’, in- Meals and fountain or bar. $ u
an s 12 Cigars, ci 1o s 15
Shoes and rubber $ B Drugs, fes, toiletries. $ 16
Dry goods and other soft goods, beddi brot-
N l?:nriyt' m%lewo,k, p;,“e%nrsa,d li‘htifm’ ’;F;.I emarot- u Gasoline, oil, tires, ete. $ 17
ure, floor coverin, 0, household appli- 1
:émesl(r'etrlgerptors, v?a'shers, ' ironers, eleaggm, Dry goods, clothing, shoes $ 18
©.), lamps, plotures, . $ B Other sales (show details in block 36, 1t6ms 36 £0.56)- $aereeenoomrronreemoee: 27
Building materials, hardware, paint, etc. $ 16
Drugs, medicines. s 17 TOTAL SALES PER INQUIRY 4~d. 3.
[¢] and toiletries. $ 18
Cigars, ci tob $ n
STORES WITH SALES EXCEEDING $100,000
Farm implements, farm supplies, feed, seeds, ete... $.... n
Foods of all kinds, includin; dy, confecti .
beverages.  Ineacing anay e s zn Dlgepartment store. [ Mail-order house.
[OVariety store {(over $100,000).
Ogli?tuﬁlﬁs(ﬁ:g & g%“nsam block 6), toms 24 %0 ¢ 2 O General merchandise store with sales over $100,000.
(Report sales by departments in block 35, page 8.)
TOTAL SALES PER INQUIRY 4-d. $.
APPAREL. GROUP
19 O Women's ready-to-wear store. [1Hat store. 20 Shoe store: [1Men’s [0 Women’s O Family Koy
OFamily clothing store. OInfants’-wear shop.
[IMen's (and boys’) store. Men’s, boys’, youths’ leather footw $. 11
a Mx(l;;zl%;) fur, corset, hosiery, or other specialty store Women’s, girls', misses’ leather s 12
Rubber footwear. $ 1
= O oo Tatos Tebow Sotar o oGt 36 freras u
Men’s and boys' cloth s 1n asa;nd 3‘(3 w del in block 386, except items . 15
Men’s and boys' furnishings, bats. $ 2 TOTAL SALES PER INQUIRY 4-d. [
Women’s and misses’ coats, suits. 3 13
‘Women's and misses’ dresses. $ "
Fur garments, fars 3 15 21 OCustom tailor. [1Dressmaker.

. (Cleaning and pressing and repair tailor shops are to be
Hoslery $ 16 reported on service schedule only. Koy
Milligery. $. 17

Custom-made men’s wear. $. 11
Corsets, brassieres, atc. 3. 13
-_— Custom-made women's apparal__.._.. s 12
Handbags, underwear, and other $. bl
Men's and boys’ ready-made clothing. 3. 13
Bhoes and rubber footwear. kS 2
‘Women's ready-to-wear apparel $ 14
Infants’ wear, $ B
A ies shoes. S 15
Other sales (show details in block 36, except items Other aales (show details in block 36, except items
32 to 34) $ 2% 32 to 34. Report repaits and other servioces in
item 506) $. 16
TOTAL SALES PER INQUIRY 4-d. $ TOTAL 8ALES PER INQUIRY 4-d.

AUTOMOTIVE GROUP

[ Used-car dealer.

22 [ Motor-vehicle dealer.
O Auto supply store.

01 Motorcycle-bicycle dealer.

23 [Tilling station. OTire company superstation.
OSuperstation or garage whose sales of gasoline, oil, tires,

Motorboat, yacht, boat dealer. [ Aircraft dealer. N . . .

o > ¥ 2 Key auto supplies, and vehicles exceed receipts from repairs,
Motor vehicles, new. 3 11 storage, and service. (If repairs, storage, and service
‘Used cars and trucks. s 12 exceed 509, report on service schedule.)

Tractors 3. 13 Key
Farm implements, machinery, and equipment ——. $oeeeeeeeeeeeee. | W Gasoli; % 1"
Gasoline, oil, grease. 3. 15 Oil, grease, 3 12
Fuel oil (d tic heating) $ 16 Fuel oil (¢ ic heating) $ 13
Tires, batteries, radios, auto supplies $ kv g Tires, batteries, radios, auto $. 9]
torcy 1 $. 18 Motor vehicles of all kinds, new or used $_ 15
Mo cles, parts, and supplies. : = o'gigrm y (sgow :{:m{gg‘;mock by “mgg itﬁns
i 3 . Re -3 ng, and other
Blaychas, parts, and auppies Socvives in iterm 56.) z = s 1%
Alreratt for private ( {al) use. . 2
Motorboats, yachts, canoes, ete., for private vse.... $..... e e 23 TOTAL SALES PER IXQUIRY 4-4. .8
] ds 1in block 38, except items
Of?,‘:egnsgll?s!:{xﬁg? ealls o blo Pt $. 24 (allons of gasolina sold during 1939, gal. | 17
ToTAL BALES PER INQUIRY 4-d 8. Gsllons of IubricAting ofls sold during 1939... gal 18
(5) r—
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FURNITURE-HOUSEHOLD GROUP HOUSEHOLD APPLIANCES, RADIO, MUSIC
24 D Furniture store. OFurniture-hardware. 25 [ Radio-musicdealer. O Radiostore. 1 Musicstore.

DFloor coverings store. D Furniture-undertaker. . ..

D}{:terlor decorator. 0O Used-furniture store. OPiano-musical instruments store.

O Awning, shade, tent shop. OStoveand range dealer. : :

DAntique shop. o OFlag and banner shop. COHousehold appliances and radio store.

Dlﬁlctures and framing store. O Lamp and shade shop. O Dealer or sales office for refrigerator, cleaner, cooker, sew-

0 C{l?Pery, curtain, upholstery store. ) ing machine, burner, stoker, or other household appli-

OChina, glassware, crockery, kitchenware store or direct ance, including air-conditioning equipment.

distributor (include here brushes, brooms, ete.)- Koy Koy
Furniture (except office), including mattresses and
springs. $ u Radio, television sets, parts. §. 1
Office furniture. $. 12 Pianos, musical instruments, music, phonographs
and records. 3. 12
TFloor coverings. $ 13
Household appliances (electric or gas). $ 13
Draperies, upholstery, and curtain: 3 14
Ch}:na, glassware, crockery, kitchenware, brushes, N 15 Stoves, ranges (including electric and gas) $. u
144
Pianos, musieal instruments, music, phonographs, N 16 Burners, stokers, air-conditioners. 3. 15
Lu; e, sporting goods, bicycles, toys $ 16
Radio, television sets and parts. 3. 7 egsee, 8po ’ 4
Camerss, projectors, photo equipment and sup-
Household appliances (electric or gas) $. 18 plies. $. 17
Sllverware, abjects of art. $. 21 Other sales (show details {n block 36, except items
87 to 43 and 48.) $ 18
Pictures, frames, lamps, and shades. $ 2 ‘
Luggage, sporting goods, bicycles, toys. $ 23 TOTAL BALES PER INQUIRY 4-d. $ . :{
Btoves, ranges (including electric and gas), burners, N d
stokers $. 24
Hardware, tools, paint, glass, wallpaper__. | 25
Awnings, shades, tents, flags, banners..... — 26
Other sales (show detalls in block 36, except items
36 to 43 and 48, Report undertaker service reve-
nue in item &6) $ b14
TOTAL BALES PER INQUIRY 4-d. $.
LUMBER, BUILDING MATERIALS, HARDWARE GROUP JEWELRY, LUGGAGE, SPORTING GOODS
- f
26 ORetail lumber yard. OHardware-furniture store. 27 OJewelry store. I Credit jewelry store.
OHardware store. OBuilding material dealer Lu :
s age store. Sporting goods store.
. (Including roofing.) D Luggage store Dop 88
CJHardware-farm implement dealer. O Camera store. O Optician or optical goods store.
OPaint, glass, wallpaper store.  [Electrical supply store. o . I ‘
s : . tometrists (sales only). |
[Heating and plumbing equipment dealer (Optome ( y) Key
{Report oil burner in No. 25.) K
Jewelry (except items below) $ 11
Building materigls, roofing $. n Di ds and preci stones $. 12
Planing-mill products, cabinet work. $. 12 ‘Watches, clocks, silverw: $ 13
Hardwers, tools, pant, glass, wallpaper. $ 13 Novelty and costume jewelry. $. u
Coal, coke, wood, Ice. $. u Cameras, projectors, films, photo equipment, and
supplies. 3. 15
Fuel oil (domestic ) 3 15 . I
Optical 1 , lo
Gasoline, oil, grease. $. 16 pical goods, {rames, lenses
L her good $ 7
HaY grain, feed, fertilizers, farm and garden sup- nggage and leather goods 1
plies $ 17 Sporting goods, games, toys, bicycl $. 13
Seeds, bulbs, and nursery stock $ 18 Radios, television sets, and parts. $. 2
Farm implements, machinery, and equipment - $o oo n Pianos, muscal instrumenits, phonographs, music. $eomeoromceccneneeee | 2
Btoves, ranges (including electric and gas), burners, Household appliances (electric and gas). 3 2
stokers. 3 2
Book X t s
Heating and plumbing equipment and supples ... $oeeemeeeee | 23 ooks, magazines, stationery, eto %
Other sales (show details in block 36, except items
Lighting, electrical supplies (except household ap- 37 to 44. (Report repairs, developing an% print-
pli ) $ 24 ing, and other services in item 56) $ 25
Household appliances (electric and gas) $ 25
Furniture, Aoor coverings, draperies, shades, €t0.n. $ommmeceeeecumee | 28 TOTAL BALES PER INQUIRY 4-d. s
Other home furnishings (china, g! , kitchen-
ware, ete.)-... n
Other gales (show details in block 36, except items
24, 25, 36, 41, and 45 to 51) $ 28
TOTAL SALES PER INQUIRY 4-d $
OTHER RETAIL STORES
28 [Fuel and ice dealer. OIce dealer. 29 [1Hay, grain and feed store with groceries.

OCoal and feed store. [0Coal or wood yard. CJHay, grain and feed store without groceries.

[ Fuel oil dealer. Koy O Farm and garden supply store. OFertilizer dealer. [Key
Coal, coke, wood $ 1n Hay, grain, and other feeds. $ 1n
Tee § 12 Seeds, bulbs, and nursery stock s 12
Fuel ofl (d ic heating) $. 13 Fertilizers. $ 13
Hay, grain, feed, fertilizers. $. 1 Farm and garden implements and equipment.__..... [ TS I  §
Seeds, bulbs, nursery stock. $ 15 G;;o:eries, meats, packaged foods, all edibles, all . 5
01l burners, furnaces, stokers. $. 16 v

N Other sales (show detalls in block 36, except items
Toe refrigerators. : $ 17 11 to 17 and 46) $ 16
Other sales (show detalls In block 38, except items
41, 45, 46, and 48. Report burner service re-
celpts in item 56) s, 18 TOTAL SALES PER INQUIRY 4-d. $
TorAL SALES PER INQUIRY 4-d.

(6) 160833
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OTHER RETAIL STORES—Continued
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M

OSeed store. O Pet shop. Key 31 [OBicycle shop. 1 Motorcycle-bicyele dealer. Key
Cut flowers, wreaths, displays $. 11 Bicycles, luggage, sporting goods, toys. 3. u
Potted growing plants s 12 ‘Motoreycles, parts, and supplies $ 12
Seeds, bulbs, nursery stook $, 13 Tires, batterles, auto radios, auto supplies $ 3
Hay, grain, feed, fortilizers $ u Ogé'erssalea 5“’4?,“' %mlgt In blog:c %,dumpg items
1, snd 43. Report repairs and services in
Pets (aniroals, fish, etc.) and supplies........ 15 tem 5) $ 1
Y e
46) $ 16
TOTAL SALES PER INQUIRY 4. $ L ‘TOTAL SALES PER INQUIRY 4-d, 3
82 OBook store.  [JRare or used-book store. OToy shop. i
. LI ILATE ¢ OX store. - £1Store and office equipment. dealer.
News dealer. _[Stationer and printer, DA;?' dealer. 53 . el
ggdft, nq.velt{ souveni shqg, - CiReligious goods store. OTypewriter store.
- D Philatelist \séam,' D8, COIns, ete.) ) [I8cientific, medical instruments and supplies.
OiStationery (amiall), 'school supplies, candy, ete. = ” : 2
5 ; . o |
s 2 Typewriters, parts, and supplies. $ 11
. 5 Store and office machi: t and supplies . §. 12
i " 1 and hospital th t and SUPPHES ... ow $omvcnmmmcvmamen o= | 13
. s | Btore and office e and 1 $ 14
N . Btationery, printed forms, office supplies. $. 15
in block item
s o Otgr gales (show details 36, except s 16
$ 18
o ‘;“ TOTAL SALES PER INQUIRY 4-4. 3.
Printing on order. ' » S’l;g:lES“I:g‘l' OTHERWELSE PROVID% l-';gR
Other sales (show details in bloek 36, except items Report retall business not specificalty provi n preceding
43 and 44) *, [ T n blacks, and show kbymmdtﬁuinb&ockmw.
TOTAL 8ALES PER INQUIRY 4-4. $ Kind of busk {specity)
SECOND-HAND STORES
. . - e —-————-xoy
Kind of business (speeify) .......oooooeoomooeeoeeeennn Key Tires, tubes, suta parts, ios (nsed) 3 =
Cameras, tools, firearms, luggage, etc. $ LY Tires, tubes, auto parts, ries (new) L= z
Jewelry, silverware, precious stones. s 12 Office or store equipment, typewriter s 23
Clothing, furs, shoes (used) H 1 Brick, hamber, all building materials (2504)...-... E—— ST B~ |
Clothing, furs, shoes (new) 5 1 Brick, lumber, all building materials (cew) $ 3
Furniture, etc. (used) 3. 15 All second-hand sales ot specified above. $ %
Furniture, etc. (new) 3. ‘handk 1fied
Househ 8, otc. P cleaner, sowing % All new sales not above..... . 2
etc.) $ 17 Repalrs, storage, service reesipt $ 2
Used cars, trucks $ 18 ToOTAL BALES PER INQUIRY 4-d. |,
ALL OTHER SALES
36 An stores for_w‘hxch ‘fOtber Sales” shovyn in blocks above amount to more than five percent of total sales are to report such
sales here in detail. Omit below only the items which are provided in more detail in the apecialized block selected for your kind of
business. For other items below, report volume of sales as accurately as possible—if none of the commodity is sald report “NONE.”
Key Koy
Meats of all kinds, sea food, pouliry. 3. FXN Radics (except auto radios), television, ete. (include -
0 radio-ph h binations) 3 R
Fresh fraits and v 3 12
P musi , records,
Milk, eggs, dairy products, ice cream $ 13 iﬁ:fo eal instruments, phonographs 3 38
QGroceries (include candy, soft drinks, bakery prod-
ucts, canned goods, coffee, tea, ete $. 11 Honsshold app\l{anw (refrigerators, washers, ironers, N °
i eLe.
Liquors (packaged goods) $ 15 . o ) N
Beer, alo . " e(v’vreﬁl:ry, silverware, cameras, optical goods, objects N @
Wines, cordials $. 17 Luggage, sporting goods, bicycles, toys. s 43
Measls and fountain or bar. 3. 18 Books, magazines, stationery, souvenirs, pets, phila.
telic goods. $. 44
QCigars, cigarettes, and tob H n Coal, eoke, wood, ics (report fuel ofl 1a 25) . ©
coke, , ice (re; uel of
Drugs, pharmaceuticals, stc., including Preseriptions. $oeeomeeeocecmeecamee » N ! . w N s, foat i ot torts
Arm an en supplies, seeds, plants, ferti-
Perfumes, c ics, toiletries. $ 23 lizers, cugvérowm ! $ 48
Gasoline, oil, greases $ % Building materials, shingles, roofing, planing-mill . o
Fuel oil (d ic heating) $ 25
Hardware, tools, paints, wallpaper, stoves, heating
‘Motor vehicles (new) (cars, trucks, trailers) —....... $. 2% appliances, electrical supplies, small ag s 43
Used cars and trucks, used parts (except tires, bat- Farm implements, machinery and equipment, har-
teries) $ o nesg (report tractors in 31,and not here) $ 51,
Auto sagcessories, suto radios, tires, batteries, etc., .
including parts $ 28 Professional and busi equipment and supplies_.. $- e | 52
Motoreycles, tractors, aircraft, motorboats $ 31 Ofg‘m commodities not provided by above classifica- . 5
ons.
Clothing and furnishings—Men’s and boys’ $ 32
orinE Second-hand merchandise, except used cars. s s
Appsrel, furs, accessories—Women’s, girls’, infants’. $- oo 33
Rental receipts from cabins and tourist rooms. 3. 55
Shoes;—(Men’s, women's, and children’s) $ n
Recelpts from repairs, storage, and other services.... $-ovoooreeeooo .| 56
Dry goods, notions, patterns, beddi 3. 35
Furniture, floor coverings, home turnishings (except
37, 38, 41), pictures, frames, lamps, and shades. .. $- oo 36 ToTAL shown as “Other Bales” in main block . § e oo
SEE PAGE 8 FOR No. 35 16—9833
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DEPARTMENT STORES, MAIL-ORDER HOUSES, VARIETY STORES, AND GENERAL MERCHANDISE STORES WITH SALES
EXCEEDING $100,000
(Limited to the four kinds of business gpecified below)

FuRNITURE, HOUSEROLD, FOOD, OTHER Key
35 ODepartment store. O Mail-order house. . Furniture, beds, springs s 55
N . Floor covering! Iy 5
OGeneral merchandise store with sales over $100,000.
Draperies, curtains, upholstery. $. 57
s N d
[ Variety store with sales over $100,000. Key Lamps and shades $ .
China and glassware. $. 61
Bilks, velvets, rayons $ U I Household applisnces (slestric and gas) $ &
Wooen dress goods. $ 12 | ‘Stoves, rangss, b , stokers s 6
Yni )
Wash goods nings $ 18 1 Hardware, tools, paints, electrical supplie $ “
Linens, sheetings $ u Miscellaneous h $ 65
Patterns $ 15 | Gt shop, plotnres, trames, mirror 3 6
Blankets and comfortables $ 16 Radios, television sets, combinations Iy 67
mmi ribb $.
Laces, trimmings, embroideries, ons u Pianos, musical instruments, phonographs, records__ $._-.-oco—ceoeeeoeoe 68
t $. —_
Notians. 18 ‘T'oys, sporting goods, bicyel 3. 4 n
An, s
Toilet articles, drug 2 Lugesge, trunks, bags, ete. N 2
ical
Silverware, jowelry, optica $ 2 1 Dires, auto fes. $ B
$
Umbrellas, canea B Gasoline, oil, grease. $ 74
Art needlework, art goods $ 2 Puel oft (domestic eating) $ 5
Books, M BOOGSameeoe o | 25 Coal, coke, wood, ice. $ 76
seed: $.
Plants, cut flowers, seeds. 2 Motor vebicles of all kinds. $ n
AFPAREL AND ACCZSSORIES Building materials, millwork $ 78
handkerchief N
Neckwear, searls, hand n Farm implements and machinery. $ 81
M $ 28
1llinery. . Pr 1 and business equipment and suppl $. 82
- ’, hit, 1,
Gloves—Women's and 8 un Beauty shop, barber shop, workrooms $ 8
C 13 3
orsets and br: 32 Candy. s o
— g * $.
Hosiery—Women's and children’s.. 33 . . luncheonette, fountain . -
KEnit und | $ 34
t underwear (all . Cigars, cigarettes, tob 3. 86
8ilk and muslin underwear, slips. 35 7
' Grocery and food degamnents of all kinds (include
Negligees, robes $ 36 bottled soft drinks but not beer and wine) $ 87
Infants’ wear. $. 37 Liquors (packaged goods) 88
Handbags, small leather goods. $ 38 Beer, wine (bottled or canned) . $ a1
Shoes—Women’s and children’s. $. 41 TOrAL merchandise departments except base-
) ment or bargain annex. s
Coats, suits $. 42
Par s ¢ N - BASEMENT OR BARGAIN ANNEX DEPARTMENT
en Urs.
garments, Dry goods, d kets (b t) $ 92
Dresses. 8. 44
Hoslery, underwear, corsets, millinery, other acces-
Blouses, gkirts, sportswear. $ £ sories (b $. k3
Girls’ wear. $ 46 Coats, suits, furs (b t $ 84
Aprons, house dreases, uniforms. - $. 47 Dresses (basernent) $. 95
MEN’s AND Boys’ WEAR Blouses, skirts, sportswear (b )] $ 96
Men’s clothi $ 48 Girls’ and infants’ wear (b 1t) $ 97
Men’s furnishings (except hats, shoes). $. 51 Aprons, house dresses, uniforms (b $. 98
Men's hats and caps $ 52 Men’s and boys’ wear (b ). 3 o1
Boys' wear. $ 53 Bhoes (b t). $. 02
Bhoes—Men’s and boys” $ 54 Home furnishings of all kinds (b t). s 03
Other basement, including second-hand merchan- i
dise. $. 04
ToTAL basement or batgain annex depart-
ments. 3. 05
TOTAL STORE, per Inquiry 4-d. $. ’
(Salas should be reported in basement or bargain annex de) ents only if
similar merchandise is sold also in upstairs departments. Report in r
department and not as b or annex def t if there is no correspond-
ing department upstairs.)
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