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JANUARY 1940

According to data received from 283 identical firms, January 1940
sales of confectionery and campetitive chocolate products increas-
ed 13 percent over Januvary 1939, it was announced today by Director
William L. Austin, Buresu of the Census, Department of Commerce. A
decrease of 8,3 percent was shown when compared with December 1939,
no adjustment being made for seasonel influences.

The total sales of this group of firms during Jenuary 1940 amounted
to $19,007,000 as compared with sales of $16,820,000 in January 1939
and $20,717,000 during December 1939,

Each of the three groups of manufacturers shown separately recorded
a substantial increase over January a year ago. lManufacturers of
chosolate products competitive with confectionery showed the great-
est relative improvement inereasing 15.2 percent. Sales by "other
manufacturers” recorded en increase of 12.7 percent and manufacturer-
retailers 8.4 percent on this ecomparison,

Considerable variation was manifested in the sales by ®other manu-
facturers™ by regional subdivisions, Increases over Januery 1940
were recorded for seven of the eight reglons for which data are sep-
arately shown. These increases range from 25,8 percent for the
Northwestern ragion to 3.2 percent for the Southern region. The
Western region registered a decrease of 4.6 percent. 0Of the States

separately shown Illinois and Pennsylvania recorded the largest gaims,
increasing 16.1 percent each,
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JANUARY SALES OF CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS

Sales Reported

Number of | Percent Change
Territories firms Jan. 1940 from Thousands of dollars
reporting | Jan. Dec. January January Decembex
1939 1939 1940 1939 1939
Grend Total,
ALl ProduCtBececscvcscoancesescasnccs 223 +15.0 - 8,3 $19,007 $16,820 $20,717
Sales of menufacturer-retallersc..... 7 + 8.4 -68.7 558 509 1,782
Sales of chocolate manufacturers of
chocolate products competitive
with confectionery..cassassvsasasse 9 +15.2 +34.5 3,200 2,858 2,446
Sales by other manufacturers by States
in whioh locatedeeeccoccasurssrerns 207 +12.7 - 8,1 15,165 13,485 16,509
New England:
Mass., R.I., Conn., Me., and Vt.. 18 + 8.7 -26.5 1,835 1,688 2,405
Eastern:

TOt8luueosansssososaaovovavesnsce (28 +14.4 - 7.5 4,889 4,273 5,284
New Yorkussoavesencocssovscanns 26 +11.8 - 7.8 1,671 1,494 1,812
PennsylvaniBicsscsovessccrvasas 28 +168.1 + 0.4 2,983 2,669 2,970
Md., NoJ., 808 DyCavessocoscnns ? +11.9 ~55.1 235 210 501

Southeastern:
Ge., Va., and Ny CBTeoscvnvonas 9 +14. 2 «-20.8 427 374 537
Centreal:

TOtBlevssnvsasonnnsarcososnsnnnnes 58 +15.3 + BoB 6,542 5,878 6,048
T11in0iBescsosovocnvonnsosnssse 32 +16.1 +13.0 5,036 5,113 5,262
ORi0seoncnscovsnncsosnssasnsvace 8 - 13 ~-16.8 152 154 l8g
Indiana and Kentuckyeecossosase 8 +16.3 -29.2 300 268 424
Michigan and WisconsiNecssesnse 8 + 48 -19.4 154 147 191

Southern:

Tot8lesesecvosasasoncvvasoncocnnn 11 + 3.2 ~27.1 358 347 491
TONNOBBOO co ouvonvevsvsvevssnvse 4 + B.2 299 190 186 27%
Ale., Ark., La., Miss., and

TOXABeaooessoncossnsssasasnsse 7 + 4.3 -23.6 168 161 220
Midwestern:

Tot8lesseasnevavsennconercnanonns 18 « 8.8 ~34.6 403 fol:t 618
MiBBOUrlceescoscenanssncnasvoca 4 +10.8 ~38¢3 23L 209 341
JOWR ecveosneocsoanvsccncasonesn 6 - 3.8 -325 102 106 151
Colo., Kauns,, Nebr., and Okla.. ] + 48 ~43,5 70 87 124

Northwestern:
Minn., N. Dek., and S. Dakt..s.s 7 +25.6 -3247 103 82 153
Western:

TotBlesseovvoncvsncusacanonsonase 30 - 4e6 ~3l.2 608 637 884
CaliforniBececsscesvescnsovsnne 12 - 5.4 ~22.5 37y 392 479
WashingtONeserescassoncsavennca 9 -~ 5.3 -30.7 124 131 e
Oregon, Utah and Idehosecsvecss 9 - 0.9 -850 .0 1138 114 228
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FOR IMMEDIATE DEPARTMENT OF COMMERCE CURRENT

RELEASE BUREAU OF THE CENSUS STATISTICAL
Mgreh 30, 1940 SERVICE
WASHINGTON

MONTHLY COMPARATIVE SALES OF CONFECTIONERY AND COMPETITIVE
CHOCQLATE FPRODUCTS

Prepared monthly in cooperation with the
National Confectioners' Association

FEBRUARY 1940

Sales of confectionery and competitive chocolate products combined dure
ing February 1940 increased 12.3 percent over last February according to
reports received from 230 identical firms and released today by Director
William Le Austin, Bureau of the Census, Department of Commerce. Without
adjustment for seasonal factors, sales of these firms were up 3.9 percent
from January 1940. The total net sales of this group of firms during Feb-
ruary 1940 amounted to $21,344,000 as compared with a sales volume of
$19,001,000 in February 1939 and $20,548,000 during January 1940,

Sales of "other manufacturers" showed the greatest relative improvement
over February 1939 increasing 14 percent. Chocolate manufacturers ine-
creased 12 percent, while manufacturer~retailers showed a decresase of 4.%
percent on this comparison.

Increases in sales by "other manufacturers"™ were general throughout the
various regions separately shown. The Southeastern and Southern regions
showed the largest gains increasing 24.5 percent, and 18 percent, respec~
tively. The Western region with e decrease of 0.6 percent was the only
region not +to attain its 1939 volume.

- FIRST TWO MONTHS 1940

During the first two months of 1940 sales by 229 identical firms report-
ing these data increased 12.1 percent over the corresponding periocd of
1939, The total dollar volume of these firms during 1940 amounted to
$41,791,000 as compared with $37,267,000 in 1939. The greatest rela-
Tive improvement was shown by manufacturers of chocolate products compet-
itive with confectionery with an increase of 13.1 percent. Sales by
*other manufacturers" were up 13 percent, while manufacturer-+etailers
Teported a decline of 2 percent.

Substantial increases in sales by "other manufecturers™ were recorded by
seven of the eight regions for which data are separately shown. The larp-
©st increase 19.3 percent was recorded by the Southeastern region, follow-
©d by the Northwestern, 16.4 percent; Central, 14.9 percent; Eastern, 14.6
Percent; Southern, 9.8 percent! New England, 9 percent) and Midwestern 5.1
Percent. A decrease of 1.6 percent was shown by the Western region.
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FEBRUARY SALES (F CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS

Sales for February

First 2 months cumlative

Percent change Percent
Number of Feb. Number of
Territories " firms Fob, 1940 from| 1040 firns | Soong® 2 1(58331'1:)1940
reporting Feb. Ten. (000*8) | reporting Mos. 1939
1939 1940
Grand Total, }
All ProductScccsccescecsasssscsssesas 230 +12.,3 + 3.9 | $21,344 229 «12.,1 $41,701
Sales of menufacturer-retailers...... 9 ~ 4.3 +56.3 1,257 9 - 2,0 2,061
Sales of chocolate manufacturers of
chocolate products competitive
with confectionerycccsscsscessccass 10 +12.0 - 1.0 4,017 10 +13.1 8,074
Sales by other manufacturers by States
in which loceted.ceecccescoovccnnss 211 +14.0 + 2,5 16,070 210 +13.0 31,656
New England:
Mass., R.I., Conn., Me., and Vt..' 21 + 6.7 ~21.8 1,477 20 + 9.0 3,361
‘Bastern: :

TOtBlosessvecscorescvoseoscncesasn 82 +15.1 + 3.7 5,164 62 +14.6 10,139
NeW YOrKeooeosseooosrssoeavaces 27 + 6.2 - 2,87 1,642 27 + 8.5 3,331
Pemnsylvanifececsesassccsenccss 28 +20.2 + 7.1 3,860 28 +18.2 6,302
Md., NeJo, 804 DeCevscorcccases 4 +14.4 + 7.4 262 7 +12.9 506

Southeastern:
Ga., Va., and Ne CaTeccsvcnsine 11 +24.5 + 5.5 518 11 +19.3 1,009
Central:

TOt8lesessnsorccovcosccencnccnsne 85 +16.8 + 7.3 7,114 55 +14.9 13,645
J11linoiSeecccsccccsccvecccassse 35 +17.3 + 7. 6,531 35 +15.2 12,528
OB20ccracsescvcesssevcncoscrann ? + 8.4 +17.7 133 ? + Beb 245
Indiana and Kentuckyseessoesses 7 + 87 - 5.0 2688 7 +11l.5 554
Michigan and WisoconsiNeecacesvee 6 +29.1 +32.8 182 6 +16.9 . 318

Southern:

TOtBleuwssesevsvosovessascsescncse 10 +18.0 + 47 420 10 + 9.8 820
TenNesB88Gessccovssrcecosesssrse 4 + 2.8 +14.7 218 4 + 23 408
Ala., Ark., L8,, Miss., and

TOXBE:ssvesaesescscsecvrssvosane 8 0[40-3 - 4.3 202 [} +18.4 412
Midwestern:

TotBlescossosesnsessessssncscssans 14 + 2.1 +10.3 643 14 + 5.l 1,287
MissoUrieceeseseovesevrsccernrace 5 + a7 +1l.4 487 5 + 8.1 o84
JOWBecsensesasesssssssnsvocsasne 4 + De4 + B8 78 4 0.0 154
Colo., Kans,, Nebr., and Okla.. 5 + 1.3 +1le4 78 5 + 4.2 149

Northwestern:
Minn., N. Dak., and Se Dakecsos k4 + 4.4 - 1.0 98 7 +18.4 192
Western:

TotBlovesessosescsassesncsssscnne 18 - 0.6 + 2,9 639 ka8 - 1.8 1,263
Californi@eseseccscacersconsane le -10.82 - 3.8 359 12 - 7.6 730
WashingtoNeessesscsesssvecncenns 11 +14.2 + B 145 11 + Tl 285
Oregon, Utah and IdahOeeesesace 8 +16.4 +20.5 135 8 + 8.8 248
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For Immediate DEPARTMENT OF COMMERCE Current
Release BUREAU OF THE CENSUS Statistical

dfay 1, 1940 Service
WASHINGTON

MONTHLY COMPARATIVE SALES OF CONFECTIONERY AND COMPETITIVE
CHOCOLATE PRODUCTS

Prepared monthly in cooperation with the
National Confectioners' Association

MARCH 1940

During March 1940 sales of confectionery and competitive chocolate products
combined were up 1.3 percent from March 1938 according to reports received
from 234 identiocal firms and released today by Director William L. Austin,
Bureau of the Census, Department of Commerce. Sales of these firms decreas-
ed 5.8 percent from February of this year, no adjustment being made for sea~
sonal shifts in candy production. The total sales of this group of firms
during March 1940 amounted to 19,496,000 as compared with a sales volume of
$19,254,000 in March 1939 and $20, 707,000 during February 1940.

Sales by manufacturer=-retailers inoreased 97.5 percent over last March and
44.7 percent over February 1940. This large increase was undoubtedly due in
part to Easter being in March of this year, whereas it came in April of 1939.
Chocolate manufacturers sales increased l.9 percent over last March, while
sales by "other manufacturers showed”a decline of 4.9 percent.

The decrease in sales by "other manufacturers’was well distributed throughout
the state groups for which date are separately shown, six of the eight state
groups recording lower sales. The Southeastern section with an increase of
20,1 percent and the Central section with an - increase of 0.6 percent were the
only sections recording increased sales.

FIKST THREE MONTHS 1940

Sales for the first three months of 1940 increased 8.6 percent over the corre-
sponding period of 1939 according to 229 firms‘furnishing reports for every
month of both periods. This increase is substantially higher than the 1.2
percent increase recorded for the first three months last year over the first
quarter of 1938. The total dollar volume of these firms amounted to $59,240,000
during the first quarter of 1940 as compared with $54,565,000 in 1535, While
sach of the three groups of manufacturers recorded increases over the first
quarter of 1939, manufacturer=-retailers showed the greatest relative improve=-
ment, increasing 29.8 percent. Chocolate manufacturers registered an increase
of 9.3 percent and "other manufacturers" 6.8 percent.

Considerable variation existed in the sales of "other manufacturers" by geo-
graphical subdivisions. Six of the eight state rroups showed increases and
two recorded decreases. The greatest relative improvement was shown by the
Southeastern and@ Central regions with increases of 1943 percent, and 10.7
percent, respectively. The New England, Eastern, Northwestern and Southern
regions recorded inoreases of 5.2 percent, 4.9 percent, 4.3 percent, and 2.7
percent, respectively, while a decrease of 6.2 percent was shown by the Mid=-
western region and 5.5 percent by the Western region.

§a68



(2)
MARCH SALES OF CONFECTIWERY AND COMPETITIVE CHOCOLATE PRODUCTS

Sales for March Pirst 3 months cumulative
Percent change Percent
Number of | yur. 1940 from | ¥&T. | Number of| ‘.. 3 Nonthe 1940
Territories firms 1940 firms from 3 (000"8)
. reporting Mar. Yob. {000*s) | reporting Mos. 1939
1939 1940
Grand total, . .
AlY productBiccescccccsssscssesoscsns 234 + 1.3 - 5.8 | $19,496 229 + BB $59,240
Sales of manufacturer-retailers..c... 9 +97.5 +44.7 1,81¢ 9 +29.8 3,881
Bales of chocolate menufecturers of
chocolate products competitive
with confectioneryscesesssscciscsos 10 + 149 - 8,1 3,690 10 + 9.3 11,765
Sules by other manufasturers by States
in which locat®deceveseessoriecasan 215 - 4.9 - 9.4 | 13,987 20 | + 6.8 43,504
New England: ‘ :
Mess., R.I.,, Conn,, Me., and Vt.. 21 - 3.1 + 0.8 1,489 21 + 5.2 4,860
Eastern: to

TOt8losocsosacossvorvsvosscacosns 83 ~10.6 -12,0 4,508 61 + 4e® 13,064
New YorKocoveovsvososscoennases | 27 ~11l.4 - 5,8 1,508 25 ~ 0.8 4,151
Ponnsylvanifieecssiarcscoscrsnsse 28 -11.5 -17.3 2,692 28 + 7.4 8,991
Mds, NoJe, 804 DeCovenuccnnseea 8 + 3.0 | +l6,1 310 8 + 9,6 8z2

Southeastern:
Ga., Va., and No Co8lucecriconsse 11 +20.1 + 9.9 568 11 +19.3 1,576
Central:

Tot@lesocsoesssssscvrnrossrnsoras | 58 + 0.8 ~11.8 5,911 53 +10.7 18,589
I11in0i8eenveavsssnsconscornone 31 0.0 -13.3 5,166 31 +10.9 16,748
[0) 3 ¥ 4 +13.9 +17.3 156 7 + 7.8 398
Indiana and Kentuckyeesseossssa 10 + Ba7 + 0.8 ane 8 + 6.3 a8l
Michigan and WisconsinNesseseses 8 + 3.4 - 7,8 213 7 +16.7 502

Southern:

Tot@lassessacsssnsossnersasnvance 10 - 6.8 - 8.6 339 10 + BJ7 1,038
TONNBBBCOessoccsssossssascncsns 4 =11.3 «10.1 196 4 - 2.4 605
Ala., Ark., La,, Miss., and

TOXBBeosowssevoseoeensoronssne 8 + 0.7 - led 143 8 +10,8 431
Midwestern:

TOtBloceovsvonvossononsvsocsnnron 14 2547 -28.4 499 14 - 6.2 1,727
MigssOUriseesecesssensnccscncosne B 29,3 -26,7 357 5 - 7.0 1,281
JOWB . wacvsssnrunsvonsesnssnnnse 4 -15.0 -12.8 68 4 - 4,7 8L
Colo., Kans., Nebr., and Okla.. 5 =14.9 - 5.1 74 L] ~ 3.4 224

Northwestern: [
Minn., N, Dak., and S. D8Keusso 8 ~10,5 - 3.5 111 8 + 4.3 380
Western:

TOtBLlesvoesoansavesssosacnsonnase 32 -10.1 +13.1 562 3z ~ 5.3 1,543
CaliforniBesececcssesasenencasna 13 ~12.6 +17.6 341 13 - 9.3 932
WashingtoNeve sesceoorsncecccese 10 - 2.5 + 8.8 kil 10 + 2.8 219
Orsgon, Uteh and IdahOussseeese 9 - .7 + 5.9 144 9 + 1.0 302
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‘For Immediate DeEPARTMENT OF COMMERCE currendt
Release BUREAU OF THE CENSUS Statistical
May 31, 1940 Service
. WASHINGTON .

ey

MONTHLY COMPARATIVE SALES OF CONFECTIONERY AND COMPETITIVE
CHOCOLATE PRODUCTS

Prepared monthly in cooperation with the
National Confectioners! Association

APRIL 1940

April 1940 sales of confectionery and competitive chocolate products combined
increased 5,7 percent over last April according to reports received from 232
identical firms, it was announced today by Director William L., Austin, Bureau
of the Census, Department of Commerce. This increase is somewhat higher than
the 1.3 percent increase recorded for March 1940 over the corresponding month
of last year, but considerably lower than the increases of 13 and 12.3 percent
recorded durij January and February, respectively, Sales of these firms were
down 11 percent from March 1940, no adjustment being made for seasonal varia-
tion, The total sales of the 232 reporting firms amounted to $18,017,000 dur-
ing April 1940 as compared with $17,043,000 in April 1939 and $20,253,000 dur-
ing March 1940,

Sales of chocolate manufacturers and "other manufacturers" were up 13,1 and 12
percent respectively, while manufacturer-retailers showed a decrease of 51,2
percent. This decrease can be attributed largely to Easter falling in March
of this year, whereas, in 1939 it came in April.,

Considerable variation existed in the sales of '"other manufacturers" oy gec-
graphical divisions. Increases were shown by the Central, Southeastern, Eastern
and New England regions of 23.7 percent, 8.6 percent, 6.5 percent, and 4.5 per-
cent, respectively., The Western region showed a decrease of 0,6 percent, South-
ern 1.8 percent, Northwestern 2.3 percent, and the Midwestern 3.8 percent.

FIRST FOUR MONTHS 1940

Sales for the first four months of 1940 were 7,7 percent above the correspond—
ing period of 1939 according to 225 firms furnishing reports for every month of
both periods, The total dollar volume of the 225 reporting firms amounted to
#78,361,000 during the first four months of 1940 as compared with $72,740,000

for the same period of 1939, '

The greatest relative improvement was shown by manufacturers of chocolate pro-
‘ducts competitive with confectionery with an increase of 10.4 percent, Sales
by "other manufacturers" recorded an increase of 7.8 percent, while manufactur-
er-retailers showed a decline of 0.7 percent,

Increases in sales by "other manufacturers" were recorded by six of the eight
regions for which data are separately shown. The sharpest gains were shown by
the Southeastern and Central regions with increases of 16,6 percent and 13.4
percent, respectively. The Western and Midwestern regions recorded decreases
of 3.2 percent, and 5.5 percent, respectively,
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APRIL SALES OF CONFECTIWERY AND CQMPETITIVE CHOCOLATE PRODUCTS

Sales for April

Firat 4 months cumlative

Percent change

Number of Apr. | Number/of | Percent 4 Months 1940
Territories firms Apr. 1840 from | o409 firms chenge |  (000%s)
reporting {000's) | reparting from 4
pr. | Maroh Mos. 1939
1939 1940 °
Grand total,
All ProduetBSecccccccacevccceacssrsnce 232 + 5,7 | .-11.0 |§18,017 225 + .7 $78,361
Sales of manufacturer-retailers...... 9 -51.2 -53.6 844 9 - 0.7 4,725
Sales of chocolate manufacturers of
chocolate products competitive '
with confectioneryeveceecsscoosssees | 10 +13,1 | -27.9 | 2,600 10 +10.4 14,163
Sales by other manufacturers by States
in which locatedeseesvccecccccccese 213 +12.0 - 1.7 | 14,572 206 + 7.8 59,473
New England: )
Mass., R.I., conn., Me., and Vt.. 20 + 4.5 + B.3 2,081 19 + 3. 6,261
Eastern:

TOt8leeesesvossssscrseosasonasce 82 + 6.5 - T4 4,215 60 ‘+ 5.6 18,780
New YOrKeseeeooseoooasaacrinnae 27 + 8.9 + 1.5 1,583 25 + 3.0 6,365
PeNNBYlvaniBecsecssecscncvocss 28 + 5. =-11.3 2,389 28 + 6.8 11,377
Md., NeJ., 804 DuCevescavocans 7 + 7.5 -19.5 243 7 o+ 0.3 1,038

Southeastern: .
Ga., Va., 8and Nu C8Tecevcsssee 10 + 8.6 - 4,0 504 10 +16.6 1,932
Central:

TOtBlevesssvensscocsosssscncscos 55 +83.7 + 3.0 8,315 53 +13.4 85,735
I11inoiBeessecoccssncsonseacns 33 +25.9 + 4.2 5,746 33 +13.8 23,510
Ohi0ceveveeossssacncossosansee 7 - 4.8 -23.1 120 7 + 4.8 519
Indiana and Kentucky.eesssoses 8 + 6.0 + 1.1 287 7 + 5.8 1,080
Michigan and Wisconsileeeoseee L4 +11.7 -12.1 182 [ +21.8 626

Southern:

TOt@lessesvonsosasnssscsasnoranes 11 - 1.8 -10.0 373 11 + 0.3 1,565
TONNeSBOB cescrssossvevessssnas 4 + 5.3 + 1.0 198 4 - 0.9 801
Ala., Ark., La., Miss., and . .

TOXBBeocoesacsvsvssevssssscae 7 - 8,9 -19.4 175 7 + 1.8 764
Midwestern:

TOteleveveressossversoscncocvsans 15 - 3.8 0.0 511 14 - 5.6 2,224
MisBOUrleeececosecvecsoveccnee 5 - 3.8 - 1.4 352 ) - 6.4 1,632
JOWBoeoeeseesosssassnasosvsans 5 - 2.2 + 8.8 87 4 - 4.5 296
Colo., Kans., Nebr., and Okla, 5 - 5.3 - 2.7 e 5 - 1.8 206

Northwestern:
Minm., N. Dak., and S. Dak.... ] - 2.3 + 4.1 126 9 + 3.6 523
Western:

TOtaleceosoosasosooresnsecscsosse 31 - 0.8 ~13.6 507 30 - 3.2 2,453
Callfornia..................,. 11 - 6.8 -20.9 234 10 ~10.3 o78
Washingtoneeesseeccrcsccscnsas 11 +11.5 - 2,0 145 11 + 2.7 953
Oregon, Utah and Idaho..sseeee ] - 0.8 ~10.5 128 9 + 1.2 5g2
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DEPARTMENT OF COMMERCE

For Immediate BUREAU OF THE CENSUS Current
Release Statistical
June 2%, 1940 WASHINGTON Service

MONTHLY COMPARATIVE SALES OF CONFECTIONERY AND COMPETITIVE
CHOCOLATE PRODUCTS

Prepared monthly in cooperation with the
National Confectioners! Association

MAY 1940

Sales of confectionery and competitive chocolete products combined during May
1940 were 10.5 percent above the level of May 1939 according to reports re-
oeived from 231 identicel firms, it was announoced today by Director William L.
Austin, Bureau of the Census, Department of Commerce. Sales of these firms
decreased 1.8 percent from April 1940, no adjustment being made for seasonal
variation. The total net sales of the 231 reporting manufacturers amounted to
$17,723,000 during May 1940 as compered with a sales volume of $16,046,000 in
lhy 1939 and $18,009,000 during April 1940,

While each of the three groups of menufactursrs recorded a substantial incresass
over last May, sales by manufacturers of chocolate products competitive with
oonfectionery showed the sharpest gain with an increase of 18,9 percent. Sales
by "other manufacturers'were up 9.3 percent and manufacturer-retailers 8.l per-
cent on this comparison.

Increases in sales of "other manufacturers” were shown by five of the eight re-
gions for which data are sepsrately shown. The greatest relative improvement
was recorded by the Southeastern end Central regions with inoreases of 17.9 and
16,6 percent, respectively. The Western, Southern and Midwestern regions reg-
istered decresases of 17 percent, 2.5 percent, and 1.2 percent, respectively.
The large decrease in the Western region is directly traceable to the fact that
the state of California with a decrease of 29.8 percent accounted for more than
fifty percent of the total sales for the region.

FIRST FIVE MONTHS 1940

During the first five months of 1940 sales of confectionery and competitive
chocolate produsts incredsed 8.1 percent over the corresponding period of 1939
ascording to 282 manmufacturers furnishing reports for each month of both periods.
An increase of 1.7 pesrcent was shown during the first five months of 1939 over
1938, The total dollar volume of the 222 reporting firms amounted to $94,807,000
during the first five months of 1940 as compared with $87,685,000 for the eor-
responding period of 1939,

Sales by manufacturers of chosolate products competitive with confectionsry
showed the greatest relative improvement, increasing 11.6 percent. "Other men-
ufacturers® and manufacturer-retailers' recorded an increase of 8 percent amd 1.1
percent, respectively.

Considerable variation existed in the sales of "other manufacturers” by geo-

graphical divisions. Increases were recoxdsd by five of the eight regions sep-
arately shown, ranging from 17.3 percent for the Southeastern region to 3.lper-
cent for the Nar thwestern region. The Western, Midwestern and Southern regiomns
failed to attain their 1939 sales level. The largest drop, 6.6 percent, was

- shown by the Woatarn region.
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MAY SALES (F CONFECTIONERY AND COMPETITIVE

CHOCOLATE PRODUCTS

Five months cumlative

Yay 1940 Japuary --- MNay
Percent change | Sales for Percent Sales for
Territories Number of | May 1940 from May Number of change five mos.
firms May Apr. 1940 f£irms from 5 1940
reporting | 1939 1940 | (000's) | reporting | mos. 1939 (000's)
Grapd total,
All ProductBeseesscsecessescreccscsssnse 231 +10.5 | - 1.6 $17,723 222 + 8.1 $94,807
Sales of manufacturer-retailers......... 9 + 8.1 +53.2 1,293 9 + 1.1 6,018
Sales of chocolate manufacturers of
chogolate products competitive
With confectioneryececscececcscaccsses 10 +18,9 | = 7.5 2,407 10 +11.6 16,500
Sales by other manufacturers by States
in whioh-locatedesseccsssescossreenssne 212 + 9.3 - 3.7 14,023 203 + 8,0 72,289
New England:
Mass., R. I., Conn., Me., and Vt.... 18 +12.6 =177 1,623 16 + 3.5 7,194
Eastern:

TotAlosasesncvoccvncvesssnsssosnosss 63 + 4.3 + 3.3 4,281 60 + 5.5 22,795
oW YOrKecusesseasevensscccnsncons 28 + 5.2 + 6.6 1,576 24 + 3.7 7,648
PennsylveniBoesseccesesssssacccans 29 + 249 + 0.2 2,409 28 + 6.1 13,770
Me,y Naodo, 824 DeConeovecesncvscoe 8 +12,1 +14.3 296 8 + 9,7 1,376

Southeastern:
Ga., Va., and No C8Tessccscescosoe 9 +17.9 -12.8 429 9 +17.3 2,314
Central:

Tot@lesesssncocsssncccoavocccasasone 58 +16,.6 - 2.4 8,250 54 +14.1 31,727
I11inoiSsececcescsscvcccccsaccscse 33 +18.4 - 3.8 5,503 32 +14.8 28,756
OhiOsesscvssesesncncsarsccsncnsace 7 + 2.9 +21.7 140 7 + 4.3 658
Indiana and Kentucky.seecesececose 10 + 4,8 + 4.8 306 8 + 5.8 1,485
Michigan and WisconsiD.esveescosoe 8 + 6.6 +11.6 211 7 +14.2 828

Svuthern:

Tot8leesessasscssscsecscsscotcscsses 11 - 2,6 - 8.7 33 1 - 0.4 1,824
TONNeS868cecsscsaseccssccssssoress 5 - 4,8 - 8.7 200 ) - 3.1 1,054
Ale,, Ark., La., Miss,, and Texas. 6 + 1.8 13,7 1n3 [} + 3.6 770

Midwestern:

TotBlesescsocssccsasssacsosesascosns 14 - 1.2 - 0.8 493 14 - 5,0 2,718
Mi880UTi.eescecvstoosccassrsosvoce 5 - 2.5 - 0.9 349 5 - 5.6 1,983
JOWBeoseeosenrconcscosassssncscssse 4 + 5.6 + 5.5 77 4 - 2.9 373
Colo., Kans., Nebr., and Okla..... 5 - 1.5 - 6.9 a7 5 - 3.5 368

Northwestern:
Minn., N, Dak., and S. Dakeessoese 9 + 4.6 =14.4 1n3 9 + 3.1 635
Westexn:

TOtBlesesossoscvaeccsrscvocssvnssnne 30 -17.0 =109 521 30 - 8.6 3,082
Cal1foYNiBescvecvcscsccossvosercce 12 -29.8 -13.9 286 12 -10.8 1,342
YashingtoNesesescsescscesersosvscse 11 + 1.6 -11.0 129 11 - 0.4 701
Oregon, Utah and IdahOeesssescsons 7 +1l.8 - 1.9 108 7 + 1.5 539
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For Immediate DEpARTMENT OF COMMERCE Current

Release . BUREAU OF THE CENSUS Statistical

August 3, 1940 Service
' WASHINGTON -

MONTHLY COMPARATIVE SALES OF CONFECTIONERY AND COMPETITIVE
CHOCOLATE PRODUCTS

Prepared monthly in cooperation with the
National Confectioners! Association

JUNE 1940

Sales of confectionery and competitive chocolate products combined during June
1940 were up 1.6 percent over June 1939 according to data received from 219
identical firms and released today by Director William L. Austin, Bureau of the
Census, Department of Commerce. Without adjustment for seasonal influences,
sales of this group of firms were down 16.2 percent from May 1940. The total
dollar volume of the 219 reporting manufacturers during June 1940 amounted to
$12,i57,000 as compared with $12,459,000 in June 1939 and $15,107,000 during
May 1940. - .

Sales by manufacturers of chocolate products competitive with confectionery re—
corded the largest gain over last June, increasing 23.2 percent. Manufacturer—
retailers recorded an increase of 2.9 percent, while "other manufacturers”sales
" decreased 1.3 per cent on this comparison. '

-The decrease in sales by "other manufacturers" was well distributed throughout

the geographical regions for which data are separately shown, six of the eight

regions recording sales smaller than last June. The largest relative decline,

19.7 percent, was shown by the Midwestern region. The Southeastern and Central
~regions recorded increases of 28.9 percent and 2.7 percent, respectively.

FIRST SIX MONTHS 1940

Sales during the first six months of 1940 were 7.3 percent above the level of
the corresponding period of 1939 according to 210 manufacturers furnishing re-
- ports for every month of both periods. An increase of 0.9 percent was shown
during the first six months of 1939 over 1938. The total dollar volume of the
210 reporting firms amounted to $99,416,000 during the first six months of 1940
- 88 compared with $92,618,000 for the same period of 1939.

While each of the three groups of manufacturers recorded an increase during the
first half of 1940 over 1939, the greatest relative improvement was shomn by
manufacturers of chocolate products with an increase of 12.5 percent. "Other
manufacturers”and manufacturer-retailers sales were up 6.7 percent and 1.3 per-
' cent, respectively. : '

Increases in sales by "other manufacturers" were recorded by four of the eight
geographical regions separately shown. The largest gain, 18.5 percent, was re-
corded by the Southeastern region. The Central region showed a gain of 12.8 ;
percent, while the Eastern and New England regions recorded increases of 3.9 por—
cent and 2,3 percent, respectively. Of the four regions showing decreases, the
Midwestern and Western regions registered the sharpest drop. ‘
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(2)

JUNE SALES OF CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS

Six months cumulative

June 1940 January --- June
Percent change | Sales for . Percent Sales for
Territories Nu?’zz‘of June 1940 from June N";:x."f change 8ix mos.
s June May 1940 “tin from 6 1940
reporting 1939 1940 (000" 8) Teporting | o8, 1939 (0001 8)
Grand total, . :
ALl ProductBecseceseasecescsccasorarsoas 219 + 1.6 | -16.2 | $12,657 210 + 7.3 $99,416
Sales of manufacturer-retailers.e.eeceess 9 + 2.9 -36.8 817 9 + 1.3 6,837
Sales of chocolate manufacturers of
chocolate products competitive
with confectioneryeccececeressroccscses 10 +23.2 +53.8 1,620 10 +*12,5 18,120
Sales by other manufacturers by states
in which 0C81@dsescesvereroansoscnanes 200 - 1.3 | ~19.9 10,220 191 + 6.7 T 3459
New Englands )
Mass., R. I., Conn., Me., and Vt.... 18 - 1.9 -28.1 1,041 16 + 2.3 7,022
Easterns » ) :

Totleeoosovsossescansosacnsaccncans 58 - 3.7 "1903 31%5' 57 + 3'9 23:308
Now YOrK.eevecosssoeasoessoncscecsl 2% - 1.0 | -4 1,341 23 + 2.5 8,859
Penneylvanis..cscsesescecccscranes 26 - 6.0 -2 1,596 2% + bk 12,805
Mde, No Jop and Do Cevevatorsonsen 8 = 2.5 = 9.5 268 8 + 7.5 1,644

Southeastern: . T B .
Ga.; Va., and No Carece.cecereecoes 11 +28.9 - 1.9 455. 10 +18.5 2,976
Centrals - .

TotBlevecvsnosorncovrasoresasennsnnns 55 + 2.7 ~20.5 4,411 51 +12.8 32,561
T11inoisevscecocesnsonconsocarsnes 32 + 3o -21.2 3,853 31 +13.5 9,232
OhiOccaeeasessassesscscserscccncas 7 -14.8 ~17.9 115 7 + 1.0 T3
Indiana and Kentuckye..eeseseeenesl 9 - 29 | =167 20 7 + 449 1,701
Michigan and Wisconsifeeesecsraces 7 +10.9 | =10.4 173 6 +15.4 855

Southerns X

TotBlesesceaescronnisvorconcsssacses] 10 =11.5 =22,1 239 10 =~ 1.0 | 2,064
TONNOBBOGcsesssorscasssscanssvras & =10.7 | =184 151 4 - 3.0 1,134
Ala., Ark., La., Miss,, and Tex... 6 =12,9 | =27.9 88 6 + 1.5 930

Midwesterns 3 '

TOtaleseoseussosavesesnrsasnsnananes 12 *19.7 =21.0 366 n - T 2,880
MisB0Uriseaceeeroncnassonscncesnee 3 =245 ~23.8 %3 3 - 8.6 2,074-
JOWEBieossoosesorsnssoraansasasancs 4 - 2,9 | -%.3 66 3 - 3.7 388
Colo., Kans., Nebr., and Okla..... 5 “13.6 | =9 57 5 - 540 418

Northwesterns - .
Minn., N, Dak., and 5. Dakessssese 7. = 8.2 + 1.1 89 7 =~ 1.2 555
Western: i ’

Totaleresssersrnivesyrasocascacrones - =15.9 =-12.3 414 29 = 6.8 3,093

- Californis.ssecesiernsacansedocnes 12 ~12.8 - 7.6 218 12 =10.0 1,632
Washingtoneeesssseesescsnscsccanes 10° =16.8 | =22.0 9 10 -~ 2.5 780
Oregon, Utah, ‘and IdahOescesesesss 7 c=21,1 |'=11.,0 97 7 - 3 681
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. For Tmmediate ~ DEPARTMENT oF COMMERCE Current

- Release 'BUREAU OF THE CENSUS Statistical
August 31, 19&0 Service
WASHINGTON

MONTHLY COMPARATIVE SALES OF CONFECTIONERY AND COMPETITIVE
CHOCOLATE PRQDUCTS

Prepared monthly in cooperation with the
National Confectioners' Association

JULY 1940

Sales of confectionery and competitive chocolate products combined during
July 1940 were 21 percent above the level of July 1939 according to data re-
ceived from 227 identical firms and released today by Director William L,
Austin, Bureau of the Census, Department of Commerce. Sales of this group
of firms were up 4.5 percent from June 1940, no adjustment being made for
seasonal fluctuation. The total dollar volume of the 227 reporting manu-
facturers amounted to $14,378,000 during July 1940 as compared with a sales
volume of $11,881,000 in July 1939 and $13,753,000 during June 1940,

Sales by manufacturers of chocolate products competitive with confectionery
recorded the largest gain over last July, increasing 50.4 percent. "Other
manufacturers" sales were up 19,7 percent,while manufacturer-retailers sales
decreased 5,2 percent on this comparison,

Increases in sales by "other manufacturers" were registered by five of the
eight regions for which data are separately shown, The greatest relative
improvement was shown by the New England and Central regions with increases
of 33.7 percent and 28.3 percent, respectively. The Eastern region showed
an increase of 1l4.4 percent, Northwestern 12,7 percent, and Southeastern 0.8
percent, The Western, Southern and Midwestern regions recorded decreases of
11.8 percent, 3.9 percent, and 2 percent, respectively,

FIRST SEVEN MONTHS 1940

Sales during the first seven months of 1940 increased 8.6 percent over the
corresponding period of last year according to reports furnished for every
month of beoth periods by 213 manufacturers. This increase is substantially
higher than the 1,5 percent increase recorded during the first seven months

of 1939 over 1938, The total dollar volume of the 213 reporting firms amount-
ed to $121,079,000 during the first seven months of 1940 as compared with
$111, 523,000 for the same period of 1939.

TWhile each of the three groups of manufacturers recorded an increase during
the first seven months of 1940 over 1939, the greatest relative improvement
was shown by manufacturers of chocolate products with an increase of 15.1 per-
cent, "Other manufacturers" and manufacturer-retailers sales were up 8 per-
-cent and 0.7 percent, respectively.

Increases in sales by t"other manufacturers" were recorded by five of the eight
geographical regions for which data are separately shown. The largest gain,
18.4 percent, was recorded by the Southeastern region. The Central region
showed a gain of 14,1 percent, New England, 4.5 percent, Eastern, 4.5 percent,
and Northwestern 3.6 percent. Of the three regions showing decreases, the
Western region, with a decrease of 9 1 percent, showed the sharpest drop,
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JULY SALES OF CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCi‘S,

/ ' ‘ Seven months cumlative '
: July 1940 Jamary -— July
| rerritories | Mumber of Porca;x_t ch;.nrz Sal;:éor Number of P:hrca;nt 830: for
fms 5y ] owme| 1940 fime | 205 | " Taio
TOPOTHINg | 1939 | 1940 | (000ts) | TOPOTMNE | o 1939 | (000ts)
rﬂm total, .
OF A11 produetseecerecnrenncncenencnenasnd 227 +21,0 |« 4.5 | 314,378 213 s 8.6 $121,079
sales of mamufacturer—retailers.ouese... 9 | =52 =35 788 9 + 0.7 7,626
sales of chocolate mamfacturers of )
chocolate products competitive .
With cOnfoctionerY.ceseecseerassnnonans 9 +50.4, | +13.0 1,799 9 +15.1 19,511
Sales by other manufacturers by states
in which located.eueseccccccnrcrenenses 209 +19.7 + 3.9 11,791 195 + 8.0 93,942
New England: :
Mass., R. I., Conn., Me., and Vt.... 19 +33.7 | +13.0 1,333 18 + 4.5 9,050
Eastern: '
TOLALesereenncocasssnasoannsaannanas 62 W44 | +0.2 3,522 57 + 4.5 29,258
New YOrK.eeeoeeeocscncsorasncscoas 26 +20.8 + 3.4 1,457 22 + 5.2 10,185
Pernsylvania...cecsscccsccssanssas] 28 +1d | - 3.4 1,777 28 + 3.7 17,395
Md., N. Jo, and Du Cevvvnvonananes ) 8 . + 5.5 + 7.5 288 7 + 8.5 1,678
Southeastern: .
Ga., Va., and N. CBreceesscvonsane] 1n + 0.8 -14.3 390 10 +18.4 3,352
Central: ) :
Total.ceeeononseasacassoscecsonancne 57 +28.3 +10.6 5,505 53 +14.1 42,042
I11iN0iS.cuercnesnscsansocacenanas 34 +30,1 +13.1 4,964, 33 +14.9 38,347
(0] 7 +27.8 +20.0 138 " + 4.3 912
Indiana and Kentuckyeseeeeoesesnan 9 + 5.8 -14.8 254 7 + 3.0 1,813
Mchigan and Wisconsin....cceeessel 7 «18.3 | ~15.8 149 6 +15.5 970
Southern: ) .
TObBleueeencsonnacnasnncnnsssnanecnces 13 -39 | ~9.3 45 1 - 0.7 2,575
TONNES868.uassesssvrossnssoosnsnss 4 -52 | ~2.4 17 4 - 3.3 1,281
Ala., Ark., la., Miss., and Tex,.. 7 ~ 2,0 | -17.6 98 7 + 2,1 1,294
Midwestern: . :
. R G 13 -2,0 | -19.9 297 12 = 1.6 3,219
Bl £ o N 3 - 5.1 | =23.0 ' 187 3 - 1.0 2,
JOWB . st enaneasesncnssscsnnnsnssan 5 +5.0 | ~11.3 63 4 - 1.8 494
_Colo., Kans., Neb., and Okla...... 5 +2.2 | -17.5 . &7 5 - 4. 465
Northwestern: .
Minn., N. Dak., and S. DaK.esssees 8 12,7 | -11.0 89 g +3.6 79
Western: ‘
Tobal.euacraneneasocsnsasonssacncvan 28 -11.8 | «l1.6 40 26 - 9.1 3,667
Californifieeceecsesnnsssansonncnas 12 =20.4 | -7 242 1n «13.5 2,182
Washington.seieeesseoccavencsnenes 8 +20,0 - 1.1 90 8 - 1.1 790
Oregon, Utah, and IdahO......... . 8 -9.3 | -2 78, 7 - 2.8 695

CORRECTION FOR.JUNE

Druae to an error in tabulation, the following corrections should be made in our last release giving statistics for the
month of June. In the table on page 2, the June 1940 percent change from May 1940 for all products should be ~23.1
instead of -16.2 and the May to June change for mamufacturers of chocolate products competitive with confectionery
Should be -32,7 instead of +53.8. : .
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gonediate release - October 5, 1940

DepARTMENT OF COMMERCE

gooperating with the BUREAU OF THE CENSUS _ Current
Ngtional Confectioners’ Statistical
Association WASHINGTON Service

Confectionery and Competitive Chocolate Products,
llanufacturers’ Sales and Credits
August 1940 :

sales of confectionery and competitive chocolate products were 8.0 percent greater in Au-
Zust 1940 than during the same month of 1939, according to a summary released today by
g/illian L. Austin, Director of the Census. For the year to date -~ O months -- sales were
5.4 percent ahead of the same period of 1939. The usual seasonal gain in sales betwsen
July and August was reported as 22.3 percent this year,

ghese irends are based upon returns from 215 manufacturers, reporting sales of $17,050,000
4n Auzust 1940. No adjustments have been made for seasonal or price fluctuations. This
monthly survey by the Bursau of the Census is conducted in cooperation with the National
confectioners’' Association.

Sales by manufacturers of chocolate products, competitive with confectionery, continued
+to record the largest gains over last year, increasing 21.2 percent over August 1939 and
15.9 percent over the first 8 months of 1939. Manufacturer-retailers experienced gains
of 158.1 percent and 2.4 percent over the respective periods of 1939.

Increases in sales by "other manufacturers" amounted to 4.8 percent over August 1939 and
7 .4 percent over the first 8 months of 1939. These gains in sales of confectionery were
the result of increases by manufacturers located in the Eastern part of the United States.
For August, the New England manufacturers reported gains of 12.5 percent, those in the
Atlantic States gained 9.5 percent, while the East North Central Group increased 3.6 per-
cent. Decreases in sales or no change from last August were reported for the other geo-
Zraphic divisions. The upward trend in sales by Eastern menufacturers is also exhibited
by the year-to-date figures, which show higher sales for these firms during the first 8
months of 1940 than in the same period of 1939.

Pounds of confectionery and competitive chocolate products sold by 117 manufacturers in-
creased froum 81,982,000 in August 1939 to 87,718,000 pounds in August 1940. This increase
is proportionate to the gains in dollar sales by these manufacturers. The average value
Per pound received for all types of products thus remained the same, 14.5 cents, for Au-
Sust in bota 1939 and 1940. This is the third consecutive month in which the average val-
ue has shown no chanze from the corresponding month of the previous year. The average
value of products for this zroup of firms increased 0.2 cents over July 1940.

The average value of products sold by houses producing package goods and bar goods fell
3.1 cents and 0.4 cents, respectively, in August from 1939 values. Bulk goods and general
dine manufacturers reported increases in valus of products sold, of O.l cents and 0.9
Cents.

Accounts receivable on August 1, 1940 of 125 firms reporting this item amounted to
$6,35‘4-,000, an increase of 5.0 percent over August 1, 1939 and a decreass of 5.4 perceat
Trom July 1, 1940. The ratio of collections to receivables fell frouw 138 in August 1939
To 135 in August 1940. The collection ratio in July 1940 for these firms was 136,

Er9%0



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND ICCATION

AUGUST 1840 e
SALES—~CURRENT HONTH SALZS—YEAR 70 DATE
Percent
Kind of Business, Nusber Percent Change HNumber Change Eight
Geographic Division of Aug.fot fi‘:;m from Montbe
and State firms + 1940 19 Eight 1840
report- | 416U 1940 | Auguet roport- | e
ing fugust 1939 | July 1940 1939 .
e (Add 000) (rdd TRE...
184 , 80§
TOTALucunnevarnneencrrnnnesarnnensonsnnns 215 +8.0 22,3 17,050 207 + 8.4 § ;Mm
Manufacturer-retailerseesciececesseslos 9 +18.1 +31.9 1,039 9 + 2.4 2D
lanufacturers of chocolate products ' 0o PEs
competitive with confectionery,...... 10 4+21.2 +55,7 2,840 10 +15,9
her manufacturers by States in ’ N . 3, S8
m:géh 1oc:§e3ry 196 + 4,8 +16.8 13,171 188 274 0850
» i 5,8 lct L4
Hew EnglanG.ecessvencocssscecannnannse 18 +1R,5 +25.5 1,663 17 + 8 e
’ Lfassicmsetts.......“............. 14 +17.4 +36,0 1,182 4 + §~g g‘?@;
Connecticut, Maine and Vermont..... 4 + 2.1 + 5,5 481 3 + G
7.5
A LlantiCesssvienuossssronensnannaenas 87 + 9.5 +15,5 4,284 64 + T
HeW Yorkuuesusevaesnronaonnninanane 25 + 9.3 + 1.3 1,401 20 + 5.1
PernSylvania..cesececesesccasconses 29 + 52 +25.6 2,175 29 + 8.9
New Jersey, laryland and D. of C... 8 +18.5 +12.1 268 8 "Jig-g
Georgia, Virginia and N. Caroline,. 9 31,4 +24.0 439 9 +18.
East North Centraleessseencenssnannne 52 + 3.8 +14,4 6,068 51 10,7
T119nCi8seuneasarsrssoranennssansae 32 + 4.8 +16.0 5,612 3R +11.4
Indiana and OhiO.esesassas 13 -13.4 - 7.9 290 13 + 3-9
Mchigan and Wisconsin.,.... 7 + L2 + 9.2 186 [ +12.8
West North Centreliueeueesesansesnsns 19 ~15.7 +13,7 415 18 - 244
Minnesota, N. Dakota and S. Dekota. 9 + 2.6 +30,8 e 9 + 1.7
Towa and MiSSOUNleesevanenuennnnnss 10 ~21.3 + 8.0 296 9 - 8.8
East South Central T
(Alabama, Kentucky and Tennessee).. 6 ~ 4.9 +13,7 R33 5 ~ 1.8
West South Central o ]
(louisizna, Oklahoma and Texas) ... 5 0.0 + 6.5 66 5 -8 '
Mountain ’ - 1. o8
(Colorado, Idaho and Utah) sivueness 8 0.0 +27.8 138 7 - 2.8 Pt
PECific, s runinieieenniannerennnnn, 21 -18.9 +18.7 304 o -10.7 2,748
California. sy ueinsennnnennnnonnrnos 10 ~30.8 15,1 175 10 ~15.8 1,808
Oragon and WaSHiNgtoNaasss,uey.swo. 1 + 5.7 +26.5 129 n -0 1o
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS ¥ SAIES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
AUGUST 1940
ber August 1940 August 1939 July 1940
of
Type of Housei firms »
report—| Pounds Value ‘Average | Pounds Value | Averure | Pounds Value o
ing Value Value Val
(Add 000)} (Add 000) ] (Add 000) | (Add 000) (Add 000) | (add 0CO)
TO’I’AL....._................................ pay) . 87,718 12,723 $.145 81,982 11,848 $.145 72,164 $10,354 o le
Package goods........‘.................. 14 1,722 718 .414 1,414 6R9 445 1,15L 558 ol
Bar 00dS.eriiiiiiireiiie v | 10 40,820 | 6,425 | 158 | 35,507 | 5,782 \82 | 32,697 | 5,047 JiH
Bulk goods.....................,........ §1 15,091 1,430 095 14,558 1,375 094 13,458 1,287 S8l
General li,ne.. 24 12,635 ‘1,840 48" 14,064 1,920 157 10,236 1,418 s
Unclassified............‘............-... 29 17,650 2,315 :151 16,349 2,142 L1351 14,622 2,068 e
Buresu of the Census

iGroups are by kind of business and not by type of products,
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Immediate release - Novewbsr 7, 1940

DEPARTMENT OF COMMERCE
Cooperating with the

0 ; BURE - Current
National Confectioners® UREAU OF THE CENSUS Statistical
Association WASHINGTON Service

Confectionery and Coupetitive Chocolate Products,
Hanufacturers' Sales and Credits
September 1940

) Sales of confectionery and competitive chocolate products were 1.7 percent greater
in September 1940 than during the same month of 1939, according to a summary released today
by William L. Austin, Director of the Census. For the year to date -- 9 months -- sales were
7.5 percent ahead of the same period of 1939. A less than usual seasonal gain in sales be-
tween August and September was reported as 49.3 percent this year.

. Thése trends are based upon returns from 218 manufacturers, reporting sales of
330,931,000 in September 1940. No adjustments have been made for seasonal or price fluctua~

tions. This monthly survey by the Bureau of the Census is conducted in cooperation with the
" National Confectioners' Association.

Sales by manufacturers of chocolate products, competitive with confectionery, con=-
tinued to record the largest gains over last year, increasing 1l.5 percent over September 1939
and 14.7 percent over the first 9 months of 1939. Manufacturer-retailers experienced a gain

of 1.5 percent over the first nine months of 1939 and a nominal decrease in Sepiember from
the same month in 1939.

Sales by “other manufacturers" decreased nominally from September 1939 and showed
a 6.3 percent increase over the first 9 months of 1939. Gains in sales of confectionery were
most pronounced for manufacturers located in the Northeastern part of the United States. For
Septenber, the New England manufacturers reported gains of 2.4 percent, those in Pennsylvanie
gained 0.3 percent, while the East North Central Group increased 7.5 percent. Decrsases in
sules from last Sepiember were reportsd for the other geographic divisions. The upward trend
in sales by Eastern manufacturers is also exhibited by the year-to-date figures, which show
higher sales for these firms during the first 9 months of 1940 than in the same period of 1939.

Pounds of confectionery and competitive chocolate products sold by 121 manufactur-
ers incressed from 127,981,000 in September 1939 to 137,839,000 pounds in September 1940, as
shown in the table at the bottom of the next page. This increase is proportionate to the
gains in dollar sules by these menufacturers. The average value per pound received for all
types of products thus remained approximately the same, 15.6 cents for September 1939 and
15.5 cents for September 1940, The average value of products for this group of firms in=
creased four-tenths of a cent over August 1940. This seasonal increase in the average value
of all products results from ‘the rise in the proportion of the higher valued package goods.

The averuge value of products sold by houses producing package goods rose 1.1 ce?ts
in September from 1939 values, Bulk goods and general line manufacturers reported slight in-
creases in value of products sold, of 0.2 cents and 0.1 cents. The average value of bar goods
fell 0.4 cents per pound.

Accounts receivable on September 1, 1940 of 126 firms reporting this item anounted
to 48,390,000, an increase of 9.1 percent over September 1, 1939 and an increase of 31.4 per=
cent over August 1, 1940. The ratio of collections to receivables rose from 164.1n Septemb?r
1939 to 167 in September 1940. The collection ratio in August 1940 for these firms was 130G

/9372



CONFECTTONERY AND ‘COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND IOCATION

AUGUST 1940 S
L R S A
SALES-—YEAR DATE
SATES—CURRENT MONTH SALES~-YEAR TO DA
Percent X
Kind of Business, Number Percent Chenge Nusmber Change £ight
Geographic Division of Avi\ggsot ﬁ‘:'m from Mf:s:?
and State ». Bight 1B
- August 1940 | August 1940 e E!
ra?l:?— vs. vs. © re}zzg y’;g;g’
August 1939 July 19: o
e (Add 000) hod M.
154,508
TOTALue<sasensessoncossssasasnsnonsasasss 215 +80 22,3 $17,050 207 + 8.4
2.4 8,054
Manufacturer-retailersececicccecsesslos 9 +18.1 +31.9 1,039 9 + <
Manufacturers of chocolate products 5.0 o TRE

competitive with confectlonery....... 10 +21.2 +55,7 2,840 10 +15. *

Other manufacturers by States in . 10y, 368
$ich 10Cat8Gseosassecsssosnrnssssons 196 14,8 +18.2 13,171 188 + 7.4 Pt
‘ 10,248

Hew England.ceeescesessssasascassoans 18 +12.5 +25.5 1,663 3.1’ : g.g 9:8&1
YassachusettS.voscoveasonancccccces 1 +17.4 +56.0 1,182 1 : 6’8 ey
Connecticut, Maine and Vermont..... 4 + 2.1 + 5.5 481 3 -

4,954

ALLlantiC.seeeserveassassrnes 67 + 9,5 +15.5 4,284 84 :Z-i m:m
e YOorKeeasosooascarorasase 23 + 9.3 + 1.3 1,401 20 r e 18,08
Fennsylvanife...esvesccosasssvscccace R9 + 5.2 +25.6 2,175 29 +J.0'O 1,568
New Jersey, Maryland and D. of C... 6 +16.5 +12.1 269 & 189 e
Georgia, Virginia and N. Carolins.. 9 +31.4 +24.0 439 ] +18. »

Bast Horth Centraleccesecsscecearonss 52 + 3.8 +14.4 6,068 SL "'l;'z :"g,}%
T2linciseacenscnss 32 + 4.8 +16.0 5,612 52 'l,"g A
Indizna and ONiO...esesesesseceonss 13 -13.4 - 7.9 290 hE *’&-1 v iem
¥ichigan and WisConSiN.cseesscseces 7 + 1.2 + 9.2 166 8 +12.8 LA

Viest North Centralesscessesesneereass 19 ~15.7 +13.7 45 18 - 2.4 “'éﬁg
Minnesota, N, Dakota and S, Dakota. 9 * 2.6 +30.8 19 9 + 1.7 5. 242
Towa and MiSSOUTieseeeeecoveansonns 10 -21.3 + 8.0 296 ] - 8.5 Vs

East South Central . 1,580
(Alabama, Kentucky and Tennessee).. 6 - 4.9 +13,7 233 5 - 1.9 i

West South Central o
(Louisiana, Oklahoma and Texas).... [ 0.0 + 6.5 66 5 - 4.8 =

Yountain . :

(Colorado, Idaho and Utah)uceessoss 8 0.0 +27.8 138 7 ~ 2.8

PecifiCieeecesascascravocesssancnoens 21 -18.9 +19.7 304 21 ~10.7 Sy tAS
ColifOrmis. ey ecseosenorererensnenen 10 -30.8 15,1 175 10 ~15.9 1,6e0
Cregon and WashingtoN.veeecicessssee 1 + 5,7 +26.5 128 11 - 1.0 1,083

CONFECTICNERY AND CQMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SAIES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
AUGUST 1940
or August 1940 August 1939 July 1940
of
Type of Housel firms ,
report~| Pounds Value Average | Pounds Value Averzre | Pounds Value Iyerai
ing Value Value Vi
(Add 000)} (Add 000) (Add 000) | (Add 000) ! (ada 000) | (i 0
TOTALs.evosocceconsesncncacravasascacscans| 117 87,718 | $12,723 $.145 81,982 | $11,848 $.145 72,164 | $10,354 pes
Package g00GS.c.essncsscsecccracersnnsnans 14 1,722 713 414 1,414 6R9 .445 1,151 556 .
B S easenosrrasnsascsosnsaranssane .
ar goo . el 19 | 40,620 6,425 .158 35,597 5,782 162 32,697 5,047 L1588
BUK £00QSaveeescscncrasscossssssncssnoe 5.1 15,091 1,430 095 14,558 1,375 »004 15,458 1,287 Re
General 1iN€....ieevecrsscsncacnnnnonnes ‘ : ’
e 24 | 12,635 | ‘1,80 146 14,064 1,920 137 10,236 1,418 188
Unclassified..cvececesoneassnsrcccnsnass
29 | 17,650 | 2,515 | .151 | 16,549 | 2,142 | 151 | 14,622 | 2,066 141
Bureau of the Census

1Groups are by kind . of business and not by type of products.
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Immediate releass = Novembsr 7, 1940

DEPARTMENT OF
Cooperating with the or CoMMERcE

&
National Confectioners?’ BUREAU OF THE CENSUS Stizigizsal
Association WASHINGTON Service

Confectionery and Coupetitive Chocolate Products,
Hanufacturers' Sales and Credits
September 1940

Sales of confectionery and competitive chocolete
. : 1 products were 1.7 percenti greater
in §?pt?mbar 1?40 Fhan during the same month of 1939, according to a summary released today
by Williem L. Austin, Dirsctor of the Census. For the year to date ~- 9 months -- sales were
1.5 percent ahead of the same period of 1939. A less than usual seasonal gain in sales be-
tween August and September was reported as 49.3 percent this year,

530,931 Ooghiiestr:ndg are based upon returns from 218 manufacturers, report%ng gsales of
3931, eptember 1940. No adjustments have been made for seasonal or price fluctua-

‘ ﬁiogsf This monthly survey by the Bureau of the Census is conducted in cooperation with the
National Confectioners' Association.

) Sales by manufacturers of chocolate products, competitive with confeciionery, con-
tinued to record the largest gains over last yeur, increasing 1l.5 percent over September 1939
and 14.7 percent over the first 9 months of 1939. MNanufacturer-retailers experienced a gain

of 1.5 percent over the first nine months of 1939 and a nominal decrease in September from
the same month in 1939,

Sales by "other manufacturers" decreased nominally from September 1939 and showed
a 6.3 percent increase over the first 9 months of 1939. Gains in sales of confectionery were
most pronounced for manufacturers located in the Northeastern part of the United States. For
September, the New England manufacturers reported gains of 2.4 percent, those in Pennsylvania
gained 0.3 percent, while the East North Central Group increased 7.) percent. Decrsases in
sules from last September were reported for the other geographic divisions. The upward trend
in sales by Eastern manufacturers is also exhibited by the year-to-date figures, which show
higher sales for these firms during the first 9 months of 1940 than in the same period of 1939.

Pounds of confectionery and competitive chocolate products sold by 121 manufactur-
ers increased frow 127,981,000 in September 1939 to 137,839,000 pounds in September 1940, as
shown in the table at the bottom of the next pages This increase is proportionate to the
gains in dollar sales by these manufacturers. The averagze value per pound received for all
types of products thus remained approximately the same, 15.6 cents for September 1939 and
15.5 cents for September 1940, The average value of products for this group of firms in-
creused four-tenths of a cent over August 1940. This seasonal incresase in the average value
of all products results from ‘the rise in the proportion of the higher valued package goods.

The averuge valus of products sold by houses producing package goods rose 1.1 cents
in September from 1939 values. Bulk goods and general line manufacturers reported slight in-
creases in value of products sold, of 0.2 cents and 0.1 cents. The average value of bar goods
fell 0.4 cents per pound.

Accounts receivable on September 1, 1940 of 126 firms reporting this item amounted
to 48,390,000, an increase of 9.1 percent over September 1, 1939 and an increase of 31.4 per=
cent over August 1, 1940. The ratio of collections to receivables rose from 164 in Septembgr
1939 to 167 in September 1940. The collection ratio in August 1940 for these firms was 130.
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¢ PRODUCTS
GONFECTIONERY AND COMPETITIVE CHOCOLATE FRODUCT
MATUTACTURRRS® SALES, BY KIND OF BUSINESS AND LOCATION

SEPTRMEER 1940 .
SRS YEAH TTOIRTE
SATES~~CURRENT MONTH Y J—
Percent Changs Nmber | OO Wiew
e pimists G = Septexber of s yonibe
Geographic Division of le $irma ﬁ;m; e
and State Fimms | sept. 1940 | Sapt. 1940 roporte yorths
e 1 "l5e0 e 1039 {asa_o0e
Sept. 1939 | Aug. 194 (Aad 000) O
N | B
TOTAL censeceseans 218 1.7 £ 49,3 $80,951 186 hati -
ecesasessanancrnsssssacaes 218 ‘ . .
9 - 0.3 + 0u 1,154 8 + 1.5 .
Manufacturer-retailerSesescccssscsacssce
Menufacturers of chocolate products 83 12 +14.7 £9,058
competitive with confectioneryescecass 2 +11.5 +113,9 8, L
Other manufacturers by States in 23,61 168 & B 116,890
Which 1008E8descsssssassoeasosscossce] 137 =04 + 415 23,614 288, .....-.;- Wn o
. - 2,856 18 + 8y (g

New Inglands.eesessssssancs 19 i : ';g.g %8s 1w . 2.8 13,50
MassachusottBese senssassscoscsssance 15 +50'4 1508 ’6'4'0 3 v §.7
Connecticut, Maine and Termonteeeses 4 . o . 50

- ' 28, 10,191 60 + 6.5 Libedl
BELanbiCeesvesnarrssssnsnsuasossrstnse 70 -1:’: : :gg et 20 + 47 L, 8k
New YorKeeesosevosacescncacsoscvoces . 25 e ® L] by o5 + 5.9 3}.,%
29 + 043 + 45,7 3,122 roe

Pennsylvenifleecssssoscscncscssccscce o . s 56 e .80 %,
New Jersey, larylend and D. of Ceeee -8 -a : 5-0 Py b “anes 5,809
Georgia, Virginia end M. Carolinm.. 8 - 0. o =

8, B

. + 44,0 8,581 43 + 9.3 "

Pest North Centralecsccveccossscscscee :g : g 2 M ﬁ's ‘7:795 bt T 48,990
111in0iBececcccssnscacaacarssssssans = ’ 0.4 vy ,548 12 e P
Indiena &nd D‘hio....: s0ssssccsens v .8’ M 50.0 e " R
Michigen and WisconsiNesessssccscess 6 Sl A

. - 14 - 3.8 4, 08

Fost North Contralecsssssasseersareces 18 %i :lgg-g Z‘?;? - T w1k
Minn,, Nebr., No. Dak. emnd Sos Dekse 8 ~ 24 B . b Ta 5,568
Towa and 1MisSOuriesceesccscsosesssas 8 ~ 1.2 +126,0 59 .

East South Centralessesssssesssasscess 2043
(Ale., Ky, Miss, end Tennessee)esse 9 - 1.8 + 36,4 382 7 + 0.8 ¥

Vest South Centrelecesssesccsresseveas
(Touisiena, Oklahona and Texas)ewese 6 - 2.8 + 56,7 141 5 + 0.6 1,807
{Colorado, Ideho end Utah)seeessoase 8 - 1.6 + 34,1 185 6 - 2.8 1,108

PaCiTiCucssecroncossassancsscnassrses 20 - 53 + 72,6 549 18 - Bud 2,618
CalifOTniBeeeeossosscsososncosscosce 11 ~-25 | +97.4 385 10 ~14.2 x.m
Oregon end ‘-‘iaahington..........-...». . 9 ~1le4 + 33.3 164 8 *15.3

CONFECTIONERY AND COMPETTITVE CHOCOLATES PRODUCTS
MANURACTURERS® SALES, POUNDAGE, AND AVERAGE VATUE BY TYFE CY HOUSE
SEPTEMBER 1940
Fumbexr September *1940 September 1939 Angust 2940
of
Type of House* firmg
report~ Pounds Value Average Pounds Value Average Pounds Valuo A;azmab
ing Value ' Value 6.
(Add 000) | (4dd 000) - {A3d _000) | (Add 000) (Add 000) | (A3 Q0OY & . ..
TOPALeuvesesosasesencoenea] 121 17,839 | $21,358 | %.155 27,981 | 819,924 6 34
=== 2LaOE, RVEZATIT, .
Package g003Bsesssssesas 15 4,572 1,800 4394 4,547 1,743 +383 2,943 1,832 »ALE
Bar g00d8eesecssressare 20 58,502 9,912 ".169 51,152 8,866 73 40,918 6,457 158
Bulk goodSsecesssssessaa] 30 27,338 | . 2,970 .109 25,245 2,696 +107 13,847 1,359 JORE
General 1ineesesnescsssce 26 25,324 3,519 #1539 26,410 3,651 .138 13,168 1,898 «Jad
Unclassifiedeesessscncas 30 22,103 3,157 143 20,627 2,968 o144 17,477 2,420 138
Bureau of the Census

. Current Statisticel Servioes
*Groups are by ind of business and mot by type of products,
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Inmediate release - November 14, 1940

»Cooperating with the DEPARTMENT OF COMMERCE Current
National Confectioners® BUREAU OF TEE CENSUS Statistical
Association WASIIINGTOHN Service

Confectionery and Competitive Chocolate Products,
Manufacturers' Sales and Credits
September 1940

Revised Data

The following revised data should be used in place of the information
contained in the release of November Ts 1940,

SALES-~CURRENT MONTH

Kind of Business, Number Percent Change
Geographic Division of ‘ September
and State firms |Sept. 1940 | Sept. 1940 1940
report- VS, Vs,

ing Sept. 1939 | Aug. 1940 | (Add 000)

TOTI’&L 0600088 #0800 00®N08EEBIO0NGSSEIBS 28 + .O +r§6.0 266
Other manufacturers by States in
which locatedssseececacsssnases 197 + 3.4 +48.1 19,320
A‘tlan‘tj_Cu-oocoo.ou.-oonoauooeo 70 ‘ +O.4‘ +37t9 b 59897
1:8W YOI‘ko....o..nau...o..uae 25 + 103 +36'5 15877




[mmediate release - December 4, 1940

Gooperating with the DEPARTMENT OF COMMERCE

T vic

Confectio_nery and Competitive Chocolate Products
Manufacturers' Sales and Credits o
October 1940

Sal i iti '
<1 Cotober 192(83 j:kfmconfec.:tlonery and competitive chocolate products wers 11 percent greater
Tltem T dnets g.durlng the same month of 1939, according to a sumary released tgda b
: percent.aheadlgz‘ 1;‘:s.rec:'l:or of thz Census. For the year to date ~- 10 months -- sales wz'erse’
he same period of 1939. The gain of 3 percent 4
was contrary to the seasonal decline experienced in the pisz se:z;ﬂi‘r;::ﬁi:}:‘bember o fetever

These trends are based u i T utaciurers reportlng sales of
pon returns from 217 wmanufact i
$2; ’660’000 in October 19400 ) No adjustments have been made for SO&BOI’IB.]. or price fluctua~

e B i

v Sales by manufacturers of chocolate products, competitive with confectionery, con-
:igng tgrz;:czrd the largest gains over last year, increasing 18 percent over Octobzx’- 1939
s pﬁrcenfbl fg:eihthe first 10 months of 1939. Manufacturer-retailers reported increeases
s poriods of 1 e month of October a..nd 3 percent for the year to date compared with the
pene por ) 939, The marked upturn in October is a departure from the small geins which

experienced in recent months by these firms.

“Sales by “'other manufacturers® increased 9 percent over October 1 and ercent
over the first 10 months of 1939. Gains in sales of confectionery were. a?aZn led7b§- manu=
facturers located in the Northeastern part of the United States. For October, the MNew Eng-
land manufacturers reported gains of 16 percent, those in the Atlentic Stetes gained 12 per-
cent, while the East North Central Group increased 10 percent. Decreases in sales from last
October were reported for the other geographic divisions. The upward trend in sales by
Eastern manufacturers was rather evenly distributed among the component States, all of which
showed higher sales for October then in the same month of 1939.

. Pounds of confectionery and competitive chocolate products sold by 118 manufaciur-
ers increased from 127,882,000 in October 1939 to 141,940,000 pounds in October 1940, a8
shown in the table at the bottom of the next page., This increasé is proportionate to the
gains in dollar sales noted above. The average value per pound received for all types of
products thus remained approximately the same, 14.6 cents for October 1933 and 14.7 cents
for October 1940.  The average value of producte for this group of firms decreased four=
tenths of a cent from September 1940

The average value of products sold by houses producing package goods rose 0.6
cents per pound in October from 1939 values. Bar goods and bulk goods manufacturers reported
slight decreases in value of products sold, of 0.3 cénts and 0.1 cents.

Accounts receivable on October 1, 1940 of 120 firms reporting this jtem amounted
to $11,588,000, = decrease ‘of 1 percent from October 1, 1939 and an increase of 42 percent
over September 1, 1940. The ratio of collections to receivables rose from 129 in October

1939 to 149 in October 1940, The collection ratio in: September 1940 for these firms was
169.
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CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
JANUFACTURERS! SALES, BY KIND OF BUSINESS AND LOCATION

OCTOBER 1940
SALES=~CURRENT MONTH $RL'¢"$—-Y}'3JCM TO DATE .
Percent
Kind of Business, Number Percent Change N“fi’.” Change Ten
Geographic Division of - October firms {rom Lonths
and State firms Oct. 1940 | Oct. 1940 1940 report- Ten 1040
{ report- s, vs. ing wonths
: ing Oct, 1939 | Sept. 1940 (4dd 009)~ ) wsg-,,,g_{\_dj‘,m
e e | )
POTALrssaseeoraanseanconssssnnssssonsonnel 27 +11 +3 )27,660 ;o s8 + 8 185,98%
i |
K 88%
Manufacturer-retailerse s eesessensersans 10 +12 +17 1,371 } 9 * 10,
Manufacturers of chocolate products 220
competitive with confectionery..c.ee. ' 11 +18 -16 5,155 ; 11 *15 34,
Other manufacturers by States in | § i { | '
which 1ocatedesssssesscsssnassosassss. 196 +9 +9 ! 21,134 Y] {2z {140,830
: z
New England . |
(Maine, Mass. and Conmecticut).eses! 17 +16 -6 2,625 i 13 : * 4 15,398
. . {
ALL1antiCesesssssssonsosassasssnnsanss gg %g :12 g,ggg gé | : g iz,ggi
New Yorkeesssoes ene \ +. » . 107
Permsylvanis.ecesessessscccssococes, 28 +14 +19 ! 3,718 ! 2? i : g eg,lig&
New Jersey, Maryland and D. of Cess: 7 + 1 -2 i 447 . i e Vos
Georgia, Virginia and N. Carolina.. 10 +12 + 5 498 i »
- ‘ |
: | 89
rth Centraliciessscecrossscnee’ 53 +10 + 7 9,450 ! 52 ! +11 i 68,5
East HNo entr _ pid o P 8,597 ! 33 i 1 Bi,gﬁ
13 l +14 + 8 587 13 | 01’3‘.\- 1’606
¥ichigan and WisconSifeeescecsesses: 7 i +12 +9 288 8 ! - ¥
. i - 5
West North Centralsesesssesssossscsse 15 | -11 +27 ! 919 [ 14 : i'giz
Minn,, Nebr., No. Dak. and So. Dek.: 7 ! +2 +20 155 l K¢ { - ) ey
Iowe and MissOUrieceesscoorasscoses! 8 : -13 +29 784 i ? t - »
. ' ; | !
Bast South Central | i .
(Ala., Ky., Miss., and Tennessee)...! 8 i -1 +48 i 530 ! 7 + 2 2,458
: i :
West South Central ; ! ; 02
({Louisiana, Oklahoma and TeX8S)ee.ss| 5 -9 +58 112 : 4 -4
H i
i |
Mountain ! i
(Colorado, Idaho and Utah).esesesss! 8 -6 +13 209 l ? - 1,414
Pacificeseersensas sovsnenrssenasl 22 -7 +14 569 20 ~10 £,225
CalifOorniBessecesssesssvcascccasses’ 11 ~12 +19 : 487 i 10 ; -14 «3,491
Oregon and Washing onl 11 +15 0 ’1 112 | 0 2 | 24
e tha;O”Spercent" ST e e - e .
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
OCTORER 1940
_l m—— ! ! A — . Ty WAL o
| Number October 1940 ! October 1939 : September 1940
| of I :
Type of House firms ! i
report- Pounds Value Average | Pounds Value Average | Pounds Value Aver sg
Value ! Value Valwue
(Agd 000) (Add 000) | (Add 000) (Add 000) (Add 000) (Add 000)
X !
TOTALuevesnsosasssonseres| 118 | 141,040 . $20,824 | $.147 @ 127,882 | $18,707 | $.146 | 136,511 | $20,568 | $.18)
I
Package g00dSseeesveves 14 3,854 1,446 578 3,551 1,310 «569 5,400 1,180 « B850
Bar goodSeesasescsscone 19 53,918 8,931 ,166 43,870 7,412 .169 58,448 9,809 PR
Bulk g00dSscesesessases 3. 33,925 3,631 .107‘ 33,791 3,854 .108 R7,874 5,055 « 108
General linGeissssesnss 25 R9,045 3,888 134 R7,R42 3,683 <134 25,691 5,531 - 157
Unclassifiedesscecocase 29 R1,198 2,928 «138 19,48 2,878 +138 21,100 2,905 ~ 138
Bureau of the Census. B

#Groups are by kind of business and not by type of products,
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Immediate release - January 2, 1941,

DEPARTMENT OF COMMERCE

BUREAU OF THE CENSUS Current

Statistical
Service

Cooperating with the
National Confectioners'
Association WASHINGTON

Confec'tioner! and Competitive Chocolate Products,
Ma,

nufacturers' Sales and Credits
November 1940

Sales of confectionery and competitive chocolate products were 9 percent greater
in November 1940 .than during the same month of 1939, according to a summary released today
by William L. Austin, Director of the Census. For the year to date =-- 11 months -~ sales
were 9 percent ahead of the same period of 1939, The slight gain of less than 0.5 percent
from October to November indicates that the industry is holding the seasonal gains experi-
enced in the preceding four months. '

These trends are based upon returns from 201 manufacturers, reporting sales of
$27,309,000 in November 1940  No adjustments have been made for seasonmal or price fluctua-
tions. This monthly survey by the Bureau of the Census is conducted in cooperation with the
National Confectioners' Association.

Sales bﬁr manufacturers of chocolate products, competitive with confeciionery, con=
tinued to record the largest gains over last year, increasing 18 percent over Novexfzber 1939
and 16 percent over the first 11 months of 1939. Manufacturer-retailers reported increases
of 6 percent for the month of November and 3 percent for the year to date compared with the
same periods of 1939. '

Sales by "other manufacturers" increased 7 percent over November 1939 and 8 per=
cent over the first 11 months of 1939, Gains in sales of confectionery were leii by manu-=
facturers located in the Eastern part of the United States. For November, the nasf. North
Central Group increased 12 percent, the East South Central Group gained 9 percent_, while the
Atlantic and New England manufacturers reported gains of 6 and 5 percpnt,‘resr.)egt.lvely- De=~
creases in sales from last November were reported for the other geogragh:.c divisions. The
upward trend in sales by Eastern manufacturers was rather evenly ?.istrlbutsd among thelcom-
ponent States, all of which showed higher sales for November than in the same month of 1939,

Pounds of confectionery and competitive chocolate products sold by 11l manufactur-
ers increased from 122,968,000 in November 1939 +to 136,629?000 pounds in Nover-nber 1942, t;:
shown in the table at the bottom of the next page. This increase is.proportlonatet 0 "
gains in dollar sales noted above. = The average value per pound received for a;;}ll ypesaoe
products thus remained the same, 14.8 cents for November in both 1939 and 194-0.0 ; : avi;4g
value of products for this group of firms increased three-testhsof a cent over October N

‘ i kage goods rose 0.6

The average value of products sold by houses producing pac °

cents per pound in %Iovember from 1939 values, Bar goo@s and bulk goods manzfac;urers report
sd decreases in value of products sold, of 0.5 cents and 0.3'cents', respectively.

Accounts receivable on quembér 1, 1940 of 114 firms reportu-xg th;:elzgmlzx:guzﬁzg
to $11,670,000, an increase of 3 percent from November ]‘.,' 1939 and an ;;xc:emse s
0.5 percent over Ociober 1, 1940. The ratip of co}lectlox-m T.o rece;va. 1340 gso [rom 132 in
November 1939 to 137 in November 1940. The collection ratio in October 19

was 148,
23488
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CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND LOCATION

OCTOBER 1940
SALES—~CURRENT MONTH SALES—YEAR TO DATE
. Percent
Kind of Business, Nunber Percent Change Number Change
Geographic Division of — October of from Ten
and State firms firms Months
Oct. 1940 | Oct. 1940 1940 o Ten 940
,  reporte repor onths x
i ing - VS, Vs, ing
Oct. 1939 | Sept. 1940 (Add 000) 1939 (Add 0O
e e e e [ R DS A PUNTUEUURIIRIU S0 Litunuibylbo s

TOTALuvverererseeeesnennrerasseeesenennes| 217 A1 +3 $27,860 ;198 +8 185,955
Menufacturer-retailers.eeaeesenssensacs! 10 +12 +17 1,371 ! 9 +3 10,882
Manufacturers of chocolate products

competitive with confectionery....... 11 +18 -16 5,155 ; 11 +15 34,220
Other manufacturers by States in : : ',
which 1ocatedeseevsacsoasssascoessans. 196 +9 +9 : 21,134 ws | r7 | 140,830
New England ) ’
(Maine, lass. and Comnecticut).....: 17 +16 ~86 2,625 i 13 ; + 4 13,398
AELENEIC. o eanencnnarerarsansaensnns! 68 +12 +13 8,720 6L | +8 47,607
NeW YOrKeasocacosaoncasaassasesscns. 23 +12 + 7 2,057 ' 20 ! +8 14,854
Pennsylvanifeeeceescccssasscccscnas 28 i +14 +19 : %,718 i 25 +8 25,107
New Jersey, Maryland and D. of C.ss: 7 | + 1 -R | 447 i | +5 3,18%
Georgla, Virginia and N. Carolina.. 10 +12 + 5 i 498 9 | +15 4,495
East North Central.esescssecscccsccss’ 53 +10 + 7 9,450 H 52 : +11 { 66,569
i esecssenss 33 +10 + 7 8,597 \ 33 i +11 60,912
Tndians and ORLOsesesessesssenss 15 el +8 587 ' 135 | +s 4,051
Michigan and Wisconsif,esessessoce 7 ! +12 + 9 266 [ 8 | +11 1,606
West North CONtralessessseessessences’ s | m 27 19 | 4 . -4 5,55%
Minn., Nebr., No, Dak. and So. Dak.; 7 ' .2 +20 155 H 7 : - ® 1,018
Towa and Lissourieceeessscerecasesss! 8 . =13 +29 784 ‘ 7 ! - 4 4,34%
i H ' ]
. { ;
East South Central : H !
(Ala., Ky., Miss, and Tennessee)...! 8 : -1 +48 530 ! 7 +2 2,458
West South Central . !
({Louisiana, Oklahoma and Texas).e.ss| 5 -9 +58 | 112 4 -4 8C%
{
lountain i
(Colorado, Idsho and Utah)sesesesss! 8 -6 +13 209 7 -4 1,414
PaCifiCesssssensossssonassonsoraranns! 22 -7 +14 569 : 20 -10 z,225
CaliforniBiesececccescecasscsncsnes! 11 12 +19 i 457 : 10 ! ~14 2,401
Oregon and Washingtonieeeesesesesss! 11 +15 0 | 112 l 10 l .2 B4
¥less than 0.5 percent. T s e e o
CONFSCTIONERY AND COLPETITIVE CHOCOLATE PRODUCTS
JMANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
OCTOBER 1940
- —— ! l‘, - ——— — NI 7—‘
Rum?er October 1940 ! October 1939 : September 1940
° \
Type of Housew - firms ] :
report— Pounds Value Average Pounds l Value Average Pounds Value Averag
ing Value i Value Value
(4dd 000) (Add 000) (Add 000) 'L (Add 000) (Add 000) | (Add 000)
: {
]

TOTALessoassencavosssnces s 141,940 $20,824 $.147 127,882 $18,717 $.146 138,511 $20, 558 !:1&
Package g00dSeeessserss 14 3,854 1,448 375 3,551 1,310 569 5,400 1,190 58
Bar goodSeeesscsvecesne 19 53,918 8,931 .166 43,870 7,412 .169 58,448 9,808 ]
BUIK Z00dS+esececesares 31 33,925 3,631 107 33,791 3,654 .108 27,874 8,085 o106
General linCeeeessssees 25 29,045 3,888 <134 27,242 %,663 .134 25,691 ,58L - 15!
Unclassifiedeassseecses R9 21,198 2,928 138 19,428 2,678 .138 21,100 2,903 - 18

Bureaun of ;k;fi:nsus: B [

#Groups are by kind of business and not by type of products,
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Immediate release - January 2, 1941,

DEPARTMENT oF COMMERCE
Cooperating with the

BUREAU OF THE CENSUS Current
National Confectioners® Statistical
Association WASHINGTON Service

Confectionery and Competitive Chocolate Products,

Manufacturers® Sales and Credits
November 1940

Sales of confectionery and competitive chocolate products were 9 percent greater
in November 1940 - than during the same month of 1939, according to & summary released today
by William L. Austin, Director of the Census. For the year to date -- 11 months -- sales
were 9 percent ahead of the same period of 1939, The slight gain of less than 0.5 percent
from October to November indicates that the industry is holding the seasonal gains experi-
enced in the preceding four months, '

These trends are based upon returns from 201 manufacturers, reporting sales of
$27,309,000 in November 1940, No adjustments have been made for seasonal or price fluctua=-

tions. This monthly survey by the Bureau of the Census is conducted in cooperation with the
National Confectioners' Association. ' ‘

Sales by manufacturers of chocolate products, competitive with confectionery, con-
tinued to record the largest gains over last year, increasing 18 percent over November 1939
and 16 percent over the first 11 months of 1939. Manufacturer~retailers reported increases
of 6 percent for the month of November and 3 percent for the year to date compared with the
Bame periods of 1939, '

Sales by "other manufacturers" increased 7 percent over November 1939 and 8 per=
cent over the first 11 months of 1939. Gains in sales of confectionsry were led by manu=
facturers located in the Eastern part of the United States. For November, the East North
Central Group increased 12 percent, the East South Central Group gained 9 percent, while the
Atlantic and New England manufacturers reported gains of 6 and 5 percent, respectively. De=
creases in sales from last November were reported for the other geographic divisions. The
upward trend in sales by Eastern manufacturers wes rather evenly distributed among the com=
ponsnt States, all of which showed higher sales for November than in the same month of 1939.

Pounds of confectionery and competitive chocolate products sold by 111 manufactur=
ers increased from 122,968,000 in November 1939 to 136,629,000 pounds in November 1940, as
shown in the table at the bottom of the next page. This increase is proportionate to the
gains in dollar sales noted above. The average value per pound received Ffor all types of
products thus remained the seme, 14.8 cents for November in both 1939 and 1940. The average
value of products for this group of firms increased three-temths of a cent over October 1940.

The average value of products sold by houses producing package goods rose 0.6
cents per pound in November from 1939 values. Bar goods and bulk goods manufacturers report-
ed decreases in value of products sold, of 0.5 cents and 0.3 'cents., respectively.

Accounts receivable on November 1, 1940 of 114 firms reporting this item amounted
to $11,670,000, an increase of 3 percent from November 1, 1939 and an increase of less th{tn
0.5 percent over Octiober 1, 1940. The ratio of collsctions to receivables rose from l3g in
November 1939 to 137 in November 1940. The collection ratio in October 1940 for these firms
was 148,

23288



ONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
mgucmams' SALES, BY KIND OF BUSINESS AND LOCATION

NOVEMBER 1940
ALES—~YEAR T0 DATE
SALES—-CURRENT MONTH 8 A TO MTE
Percent
Kind of Business, Yumber Percent. Change )hu:;u‘ cmf‘ ELeven
Geographic Division of November firms o Months
and State firms Nov. 1940 | Nov. 1940 1940 repart— nm‘;;‘ 1940
report-~
V8o V8o ing )
ing No. 1959 | Oct.'1980 | (444 oo0) 1959 (Add 0CC}
: 969
* 27,508 195 +8 §218,989
DOTALe varesnsaasssassrossonsanassssnsonse 201 9 22 $27,309 ) o
H.anuracturer-reta:ilers................. 8 + 8 + 6 1,248 8 * »
Mamfacturers of chocolate products +16 509, 645
competitive with confectioneryieesse. 11 +18 -14 4,427 11 »
urer: States in 8. 41
mﬁcﬁﬁ:::dswas 182 +7 +3 21,656 176 +8 188,418
New land 8 21,897
(M?inge, Mass. and Cormecticut)esess 15 + 5 416 3,077 18 - »
- 80 + 7 54,430
63 + 6 1 6,498 % ve 1?:0?1
21 +10 +3 2,017 ’
Pennsylvania cvase 26 +3 -12 3,250 24 7 22.%
New Jersey, Maryland and D. of Ceee 7 + 5 +24 555 ; :12 5,1‘%
Georgia, Virginia and N. Caroline.. 9 +16 +41 876 M
East North Centralicececcessesctcsces 49 +12 -1 9,255 47 wl% Z;.;gs
I11in0is.eseses eassestsrssesens 30, +13 -1 8,423 29 +1 4’%8
Indiana and OhiCseseovsassss 13 + 2 +5 €18 13 :ﬁ 1'581
Yichigan and Wisconsinieesssescsoes 6 +13 ~12 212 H v
West North Centraliessessessssocsscos 15 -9 +21 1,108 1'? - g gv;‘#
Mirmesota, No, Dak. and So. DaKees. 7 -2 +33 192 P 5'224
Towa and Missourieisesecscesscscces 8 ~10 +19 211 7 - »
East South Central .
(Ala,, Ky., ¥iss, and Temnnessee)... 8 +9 + 4 561 8 4 5,784
West South Central .
(Louisiana, Oklahoma and Texas)..s. [ -3 +34 272 [3 -l 1,934
ain .
(Colorado, Idaho and Utah)eeecsscss 8 -6 +53 319 8 -3 1,
PacifiCisssevsasssarsssnssonvacsscscel 18 -9 + 5 553 18 -9 5,821
Californideessassvesessccossasresse 9 ~15 -2 422 9 ~12 3,008
Oregon and WashingtoN.eescscsconcas ] +20 +38 15 9 + 5 818
#Less than 0,5 percent.
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
NOVEMBER 1940
Number November 1940 November 1939 October 1940
of .
Type of House® firmg ; .
report- Pounds Value | Average Pounds Value Aversage Pounds Value " Aversags
ing i Velue Value . Value
(Add 000) | (add 000) (Add 000) | (Add 000) (Add 000) | fAdd 000)
TOTALecsescscvocsssssssnas puil 136,629 ) 20,228 $.148 122,968 §18,225 §.148 142,600 20,708 &,145
Package g0od8eesenranes 15 5,130 1,919 374 4,922 1,815 | .388 5,928 1,487 579
Bar g00U8ieecesncsscase 19 47,809 7,767 w162 38,918 6,490 187 53,920 8,931 #1868
Bulk g00dSecosessvcccas 27 40,518 4,288 +105 36,175 3,900 .108 33,996 5,588 «108
General line.esecesess 21 26,968 3,825 142 27,594 3,845 139 28,720 5,810 138
Unclassified.esseseesss]| 29 16,208 2,49 #1851 15,559 2,177 142 22,041 2,892 151
Bureau of the Census, i

' Current Statistical Service.
*Groups are by kind of business and not by type of products,
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Immediate release - February 3, 1941

: DEPARTMENT OF COMMERCE
Cooperating with the '

National Confectioners' BUREAU OF THE CENSUS Stgg:.:gzal
Association WASHINGTON Service -

Confectionery and Competitive Chocolate Products,
Manufacturers! Sales and Credits

December 1940

Sales during 1940 by manufacturers of confectionery and competitive chocolate pro-
ducts were 9 percent higher than in 1939, according to an announcement released today by
William L. Austin, Director, Bureau of the Census. December sales were 13 percent higher
than the same month of last year, a more favorable record than the experiences of recent
months. The loss of 6 percent from November to December is less than the seasonal change
usually shown for the industry by this series.

These trends are based upon returns from 219 manufacturers, reporting sales of
$26,263,000 in December 1940. No adjustments have been made for seasonal or price fluctua-
tiogs. This monthly survey by the Bureau of the Census is conducted in cooperation with the
National Confectioners' Association. '

Manufacturers of chocolate products, competitive with confectionery, recorded the
largest gains over last year, increasing 29 percent for December and 17percent for the year
as a whole. Manufacturer-retailers reported increases of 9 percent for the month of December
and 4 percent for the complete year compared with the same periods of 1939. ‘

Sales by ‘"other manufacturers" were 1l percent above last December and 8 percent
above the year 1939. Gains in sales of confectionery were led by manufacturers located in
the Eastern part of the United States., For December, the East North Central Group increased
14 percent, the East South Central Group gained 20 percent, while the Atlantic and New Eng-
land manufacturers reported gains of 11 and 4 percent, respectively. Decreases in sales
from last December were reported for only one geographic division. The upward trend in sales
by Eastern manufacturers was rather evenly distributed among the component States, all of
which showed higher sales for 1940 than during last year.

) Pounds of confectionery and competitive chocolate products.sold by 122 manufactur-
ers increased from 93,482,000 in December 1939 to 108,401,000 pounds in December 1940, as
shown in the table at the bottom of the next page. This increase is proportionate tG the
gains in dollar sales noted above. The average value per pound received for all types of
products thus remained approximately the same, 16.9 cents in December 1939 and 16.8 cents in
December 1940. The average value of products for this group of firms increased almost two
cents a pound over November 1940. ‘

The average value of products sold by houses producing package goods showed no
change in December from 1939 values, but was almost eleven cents higher than in November
1940. Bar goods and bulk goods manufacturers reported decreases from last year in value of
products sold, of 0.8 cents and 0.1 cents, respectively. '

 Accounts receivable on December 1, 1940 of 125 firms reporting this item amounted
to $12,687,000, a decrease of less than 0.5 percent from December 1, 1939 and an increase of
6 percent over November 1, 1940. The ratio of collections to receivables rose from 132 in
December 1939 to 146 in December 1940. The collection ratio in November 1940 for these firms

was 136.
/e3¢)



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
\ANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION

DECEMBER 1940
— TR 0 UATE
SALES~~CURRENT MONTH SALES o
Percent
' Numper
¥ind of Business, Nurber Percent Change pr (};ux& Twelve
Geographic Division of Decembar £irms Twolve Honthe
and State rﬁ;ﬁ Dec. 1940 | Dec. 1940 1940 report—~ o 1940
- vs, Vs, v
m Dec, 1939 Nov, 1940 (Add Om) m IR {iﬁﬁ ﬁlﬂ
L4 Ld
$250, 347
21 +13 - 8 $26,263 217 9 .
POTALescsscsosssvssassecsssssascssssssove " ree
. 8 +9 +117 2,708 8 ’
Lanufacturer-retallers,seesssesicesccos
Menufacturers of chocolate products ) 7 42,883
competitive with confectioneryeeseees un +29 -15 5,748 11 L2 ’
Other manufacturers by States in
WHich 10Catedsssecassssssnsossraseoss 200 A1 =1 19,809 18 =8 PUER ]
: . ©8, 784
New ENglands eesvecesssssessosessesens 19 +4 ~5 g.g;g ig . e 19,188
Massachusett8eeccosssesssrescoconcase 15 + 1 -5 » " »20 'm
laine, Vermont and Connecticutessee 4 22 -8 873
‘ . 8 65,008
AtlantiC.eeesssecrcccvesssscsassavace 88 11 ‘1?_ Z.lg'gg g‘; 7 m‘m
New YorKeeo cecssesesosesene b2 +12 - » = “n 1,470
Permsylvania. esssessssvenes 26 +13 +30 4,158 e P
Yew Jersey, Maryland and D. of Cess 7 + 8 -5 529 7 Y- 8 108
Virginia, N. Carolina and Georgia.. 10 + 2 -20 807 10 »
X 81,880
East North Centrél.sesesesrsssesscves 50 . +l4 ~28 6,911 49 “1L »
T11iN0184ssvesessssssonsconsasesene 33 +14 ~28 8,117 B2 ::Lé 7;:\\7“
Ohio and Indiana.eesseeesscocssnnss 1 +18 -5 577 By 18 ,‘*m
Michigan and WisconsiNeesececsecoss ] +28 +12 217 8 * ¥
est North Centraliscesecessesssenses 19 +8 ©o-8 961 18 - & ’ivm
Minn., No, Dak., So. Dak, and Nebr. 10 +5 ~14 215 10 * a‘m;
Towa and ¥3850Wlesscsesscvossesses 9 +6 -19 748 8 -7 *
Hast South Central s
(Ky., Tenn,, Alabama and b4ss.)e.es 8 +20 -13 490 8 - 8 v
#est South Central 580
(Louisiana, Oklahoma and Texas)..s. 5 -15 -2 194 5 - Ly
iountain :
(Idaho, Colorado and Utah)ssseessss 8 +2 -1 266 8 ~2 2,074
PaCAfiCurrrssrsarsnssosssnssssarncone 23 +9 -16 723 25 ~8 6,748
Californis.uecssesasossesssssnsases 12 +8 -11 509 1= -9 4,760
uashington end OFeZoN.eecessssesess 1 +14 -27 24 11 2 1,054
#Less than 0,5 percent.
‘CONFECTIONERY AND CQMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
DECEMBER 18
Nmﬁ;er Decenber' 1940 December 1939 Novenber 1840
0!
Type of House® firms
remﬁ- Pounds Value Av:iage Pounds Velue Average Pounds Valve Aversge
Value Value Yalue
(Add 000) | (add 000) (Add 000) | (Add 000) (Add 000) | (Add 000)
TOTALeeveesssevocosnonsas 122 108,401 $18,198 $.168 93,482 $15,839 $.168 137,765 §%0,§§§ $.148
Package g00U8ssescncsns 16 : 7,197 3,455 +480 - 6,737 3,235 »480 §,140 1,908 »57%
Bar goodSececsessecaase 20 38,932 6,477 166 - 28,385 4,939 174 47,807 7,758 «18%
Bulk 200dBeccsncscvense 30 R7,088 2,805 »107 2§,l52 ' 2,725 «108 40,786 4,328 108
General lire.eeesesanss| 24 21,322 5,277 2154 ?1,085 3,199 152 27,695 5,098 144
Unclassifiedecacesesese 32 13,862 2,084 150 12,173 1,74 a5 18,529 2,575 58
Bureau of the Census.

Current Statistical ervice,
#Groups are by kind of business and not by type of products,
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Immediate release = March 4, 1941

DEPARTMENT OF COMMERCE

Cooperating with the BUREAU OF TH
E CENSUS
National Confectioners! stc:x.'r:r_xt
Association WASHINGTON ge;:ilgal
c

Confectionery and Competitive Chocolate Products,
Manufacturers' Sales and Credits

January 1941

Sales of confectionery and competi
b petitive chocolate products were 8 percent greater
i;ldiam;aryvl%} than during tl:xe saeme month of 1940, according to an announcement released
oo y by Vergil D. Reed, Acting Director, Bureau of the Census. The usual seasonal de-
ase in sales between December and January was reported as 16 percent this year.

$21,702.0 'I'hﬁ;% trends are based upon returns from 210 manufacturers, reporting sales of
; ti, » 00'1n January 1941. No adjustments have been made for seasomal or price fluctu~
: ons. This monthly survey by the Bureau of the Census is conducted in cooperation with
he National Confectioners® Association.

t1a1 Each of the three groups of manufacturers shown separately recorded a subsian-
ia incr?ase over January 1940. Manufacturer-retailers showed the greatest improvement
with an increase of 11 percent. Manufacturers of chocolate products, competitive with
confectionery, gained § percent over January & year ago.

Sales by "other manufacturers" wers 8 percent above last January, and decreased
15 percent from December. Gains in sales of confectionery were led by manufacturers lo-
cated in the Eastern part of the United States. For January, the Atlantic and the East
801‘1‘th Central Groups increased 9 percent, the East North Central Group gained 8 percent,
while the New England, West South Central and Pacific manufacturers reported gains of T
percent. Decreases in sales from last January were reported for only one geographic di-
vision. The upward trend in sales by Eastern manufacturers was rather evenly distributed
among the component States, all of which showed higher sales for January 1941 than for
January 1940.

Pounds of confectionery and competitive chocolate products sold by 111 manu-
facturers increased from 95,215,000 in January 1940 to 102,388,000 pounds in January 1941,
as shown in the table at the bottomof the next page. This increase is proportionate to the
gains in dollar sales noted above. The average value per pound received for all types of
products thus remained approximately the same, 15.6 cents in January 1940 and 15.8 cents
in January 1941. The average velue of products for this group of firms decreased almost

one cent a pound from December 1940.

The average value of products sold by houses producing package goods was 4.6
cents higher in January 1941 than in the same month of 1940, but was 1.6 cents lower than
in December 1940. Bar goods and bulk goods manufacturers reported decreases from last
year in value of products sgld, of 0.3 cenis and 0.6 cents, respectively.

1941 of 116 firms reporting this item emounted

to $9,818,000, an increase of 4 percent from January 1, 1940 and a decrease of 20 perceut
from December 1, 1940. The retio of collections to receivables rose one point, from 133
in January 1940 to 134 in January 1941, The collection ratio in December 1940 for these

firms was 146,
]0934

Accounts receivable on January 1,



CONFECTIONERY AND COMPETITIVE CHOCOIATE PRODUCTS
MANUFACTURER®S SALES, BY KIND OF BUSINSSS AND LOCATIGN

JANUARY 1941
SATES~~-CURRENT MORTH
King'of Business, Number Percent Chenge
Geographic Division of J y
and State firms Jenuery 1941 Jenuary 1941 1941
Teport- v8s V8
ing January 1940 December 194C
(add 000)
TOTALsceseroconsncoassansssscoseassascacasessascsasrase 210 +8 ~16 $21,702
Manufacturerretal 1oTBeccscercesccscncorsracsnssoaces 8 #11 -68 875
Manufacburers of ohovolate products
competitive with confectionerecesesssssecocanases n +8 +14 4,283
Other manufacturers by States in which located....... 191 +8 -15 16,544
Now Englandesesvecscasssassscsssasasssccessssncnnscan 18 + 7 -21 2,397
MeB8aChUSEttBees senssocavosesossossnosassecsannansse 15 + 2 -28 1,773
AbLentieesoescasntcsrsacrnoiiscsotsartanssacncacianae 86 +9 -23 5,589.
New YorKeeoscssseaasan 21 +3 -13 1,579.
PONNSY 1VARLBacacasnssastnsacassosssnscansecasconsos 28 + 9 -25 3,220
New Jersey, Maryland and District of Columbiac..... 7. +9 ~50 267
Virginia, North Ceroline, and GeOrglfcvesceccscss 10 +24 -8 523
Bast North Cemtralesescacsecorsoscerasvascssssccassas 46 +8 +3 6,718
I esven ve .. 29 +8 + 6 6,
eessscns sensse 11 + 1 31 225
Mishigrn and FLS0OREINecccessscecsasonsassasansacan 6 +23 -25 160
West North Centrelesesssssceosssccsssnasecsaanaansane 17 -3 -34 610
Minnegote, North Dakota, South Dakota, and Nebraska 9 +13 -20 156
Towa and MiBEOUTLvecsrsecessncacccsanssorascncssnns 8 -7 ~38 454
Easgt South Central
{Kentucky, Tennessse, Alabema and Mississippilese... 8 + 9 -39 299
Wost South Cenvral ’
- (Louisiana, Oklahoma and Tex8s)ecesscssscceasssacas 6 + 7 -10 239
Mountain
(Idaho, Colorado, and Utah)eseseesscesasseoasncnacs 8 + 4 -50 12
PACILIBsaeecrsencssussstsacnrascerconcasaasssnssonnns 22 + 7 -22 550
CALIfOTNIB acsasoavsnssssorsnnvesncsvnnne 11 +5 21 380
Washington and OregClesceceescvccrssnaanse 1 +12 -24 170
CONFECTTONERY AND COMPETITIVE CHOGOLATE PRODUCTS
MANUFACTURERS' SATES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
JANUARY 1941
Number January 1941 January 1940 December 1940
of
House* £irms
fyee of = report~ | Pounds Value Average Pounds Value Average | Pounds Value Average
ing Value Velue Value
{Aad 000} (Add 000) | (a2a 000) | (Ada 000) (444 000) (Add 000)
TOPAL L savarennssasseosves 11} 102,388 $16,210 $.158 985,215 114.,'300 +156 105,297 417,587 $.167
Package g00d8ieasrsacees ] 3,028 1,434 474 2,703 1,157 428 6,805 3,335 490
Bar g00d8cecsavssancsns 19 44,954 7,451 <166 38,643 6,512 <169 38,022 6,294 <166
Bulk goodBeeeaccnssvces 29 19,324 2,157 <112 19,230 2,270 .118 27,174 2,900 »107
General 1in@eesccesvees 22 20,323 2,936 <144 21,531 3,034 2141 19,922 3,099 .156
Unclagsifiedeecscaccarece 29 14,759 2,232 «151 13,108 1,927 «147 13,374 1,959 2146

Bureau of the Census.

*Groups are by kind of business and not by type of products.

10934
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Immediate release - April 1, 1941

DePARTMENT OF COMMERCE

Go?perati.ng with the , BUREAU OF THE GENSUS Current
National Confectioners! ' Statistical
Association WASHINGTON Service

Confectionery and Competitive Chocolate Products,
Manufacturers' Sales and Credits
February 1941

Sales of confectionery and competitive chocolate products by manufacturers were
11 percent greater in February 1941 than during the same month of 1940, according to an
announcement released today by Vergil D. Reed, Acting Director, Bureau of the Census. Sales
during the first two months of this year were 9 percent higher than for the same period of

1940. The increase in sales between January and February was reported as T percemt this
year. «

These trends are based upon returns from 210 manufacturers, reporting sales of
$23,305,000 in February 194l. No adjustments have been made for seasoual or pride fluctu-
ations. This monthly survey by the Bureau of the Census is conducted in cooperation with
the National Confectioners' Association.

Each of the three groups of manufacturers shown separately recorded a sgbsta.ntial
increase over February 1940. Manufacturer-retailers showed the outstandix.lg gain witl? an
‘increase of 31 percent. Manufacturers of chocolate products, competitive with confection~
ery, gained 14 percent over the corresponding month of the preceding year.

Sales by “other manufacturers" were 8 percent above last February and gained 3
percent from January. The gain from last year is identical with thaf. shown for the month
of January., Five of the eight geographic divisions showed gains during February. Tl(le;é;?
were New Zngland (157), East North Central (10%), East South Central (75)s Aﬂa{l‘bg‘f li’d
and Pacific (2%). Two of these regions -- MNew England and East North Central -- indicate
~ains exceeding those shown in January over the comparable month of 1940. Decreases wers
shown for States accounting for roughly 5 percent of the dollar sales reported in this sur-
VéYe :

R - s s _t-
Pounds of confectionery and competitive chocolate products so.ld'_‘by 107.ma:nufa.c
urers increased from 97,370,000 in February 1940 to 109,966,000 pounds m:ebru&rg izzie_;v::;
shown in the table at the bottom of the next page. The aveia%e vatue. pe: bf-g:: Tote
for all types of products remained approximately the same, 15.0 cents ;2.-; eo-oodsymanufact-
15.3 cente in February 194l. The average value per pound shown for Pa;é.lg fiuctuations wore
urers fell 2 cents from February 1940 and 6 cents from January 1941. Mi '

shown for the remaining types of houses.

'Fabruai'y 1, 1941 of 120 firms reporting this item amounted

. . +
to $10,594,000, an increase of 3 percent from February 2!., 1940 andanlncr?aze ogrimpizzezn
£ J : ue.ry, l’ 1940. The ratio of collections to receivables rose two points, from 125 o
Fzg!:da;; 1940 1’:0 128‘in February 1941, The collsction ratiq in January 1941 for thes :

was 134..
//767

Accounts receivable on



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND LOCATION

FEBRUARY 1941
SALES—CURRENT MONTH SAZES—TEAR TO DATE
. 1 Percent
Kind of Business, . Number Percent Change N‘uﬁu‘ Change .
Geographic Division of February ¢ from Mort i
and State firms Feb, 1941 | Feb, 1941 1041 report- Two 1
report- s, e, ing Months
ing Feb, 1940 | Jan. 1941 |  (haa 000) 1940 (Add 000
$28,308 210 * 45,080
TOTALueevasnsnsevecrosnesssssssasasssonss 20 #11 +7 2 20 £ 9
p. 28 2,660
Manufacturer-retailerSesececusssscssees n +31 +80 1,712 1L *e *
Manufacturers of chocolate products y & T8%
competitive with confectioneryieseees 11 +14 +5 4,508 11 +L1 »
manufacturers by States in )
“?sich T00oLe cerertemecrensnneosones 188 +8 +5 17,085 188 LX) 3585
T 11 &, 018
New Englandeessecsccccscscssssssssnse 18 +15 -8 2,212 18 * 2
Namscomastion et 15 4 3 1,540 15 .7 5,821
8 11,3528
Atlanticessccecssccesscns secsoans 64 + 7 + 2 5,717 ?4 *
New YorK.eess 23 +11 + 4 1,675 23 7 6.»;32
Pennsylvanis. ceesesercsosaseansoass 24 + 4 + % 3,184 24 + 8 Gom
New Jersey, Maryland and D. of C... 7 +186 +14 302 9 *14 1.1
Virginia, N, Carolina and Georgia.. 10 +15 -2 558 10 +18 *
East Horth Centraliesesseasesssssaces 48 +10 +9 7,380 48 +9 13%%2-’
T114n0i8eessesscsoscosonsssnsnssoes 30 +10 + 8 6,919 30 -9 15,8
Ohic and Indidl2.seesessccscsocnnes 12 412 +16 288 12 + 6 ;gé
Michigan and VisconSir,esecessssces 6 +10 +21 193 8 +15
West North Centralsessecescessssccoes 17 -5 +5 656 17 ~ 4 1,248
Minn,, No. Dak., So, Dak, and Nebr, 9 +12 -3 145 ] *13 3
Iowa and MiSSOUriseeesesrsavsscaves 8 -9 +8 491 8 -8 45
Bast South Central
(€ye, Tenn,, Ala, and 1855.)eeeuees 8 +7 +12 355 8 -7 873
West South Central
(Louisiana, Oklahoma and Texas).... 4 -7 -4 125 4 -§ 258
Mountain .
(Tdaho, Colorado and Utah)esesssess 8 -5 +10 156 8 -5 285
PacifiCesssocssensvcssacs sovsene 21 +2 -8 504 21 . 6 1,053
Californifesecessessssssnsnssensase 10 +5 -6 355 10 +5 785
Oregon and WashingtoN.eesesccosesase 11 -3 -10 149 11 + 8 38
#Less than 0,5 percent.
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, .POUNDAGE, AND AVERAGE VALUE BY TYFE OF HOUSE
FEBRUARY 1941
Nu::ger February 1941 February 1940 Jarmsry 1941
Type of Housek firms :
Teport~ | Pounds Value Average | Pounds Value Average | Pounds Value Average
ing " Value Value Value
(add 000) | (aad 000) (hdd 000) | (add 000) (Add 000) | (Add 000)

TOTALiserenanannranerases| 107 109,966 | $16,814 | §.153 97,870 | $15,067 | $.156 | 102,482 | $16,185 {10858

Package g00dSesssassess 1= 2,534 1,0%0 +406 2,422 1,030 425 2,918 1,584 A48T

Bar goodSusesscvsscnnns 18 46,859 7,752 .165 41,078 6,8’76 +167 44,807 7,450 » 188

BulK 200084eesasscconss 25 22,356 » 2,542 114 19,837 ‘2,295 S R 18,587 2,068 L1

Generzl lin€evsessacaes R1 21,922 3,025 .138 20,607 2,894 - +140 20,308 2,923 o144

Unclassifiedesssssecsae 31 18,295 2,466 .151 13,426 2,074 " v +154 15,861 2,400 - 153
Bureau of the Census.

. Current Statistical Service.
*Groups are by kind of business and not by type of products.
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Immediate release - April 30, 1941

DEPARTMENT OF COMMERCE
Cooperating with the

: ; BUREAU OF THE CENSUS ‘
National Confectioners 4?4:2-?3?%' 1
Association WASHINGTON 5 e;ji;:a

Confectionery and Competitive Chocolate Products s
Manufacturers' Sales and Credits '
Larch 1941

Sales of confectionery and competitive ‘chocolate products by manufact-
urers were 22 percent greater in March 1941 than during the same month of 1940,
according to an amouncement released today by Vergil D. Reed, Acting Director,
Bureau of the Census, The increase over the corrésponding month of the preceding
year is the largest recorded by this study during the past five years., Sales
during the first three months of -this year were 14 percent higher than for the
Ssame period of 1940. The-increase in sales between February and March was re-
ported as 4 percent this year, - |

These trends are Baiaéd upon returns from 212 mé.hufacturers s. ‘reporting
sales of $23 »984,000 in March 1941, No adjustments have been made for seasonal
or price fluctuations. This ‘monthly survey by the Bureau of the Census is con-

ducted in cooperation with the National Confectioners' Association.

Of the three groups, "other manufacturers” showed the outstanding gain
with an increase of 31 percent. Manufacturers of chocolate producte, competitive
with confectionery, also repdrted a strong gain, 23 percent, over the correspond-
ing month of the preceding year. The decline in sales by manufacturer-retailers
may be largely attributed to the changing date of Easter, ‘

N Marked increases were reported by "other manufacturers" for the major=
ity of the States shown separately. Five of the eight geographic divisions show-
ed gains from the same month of & year ago exceeding 20 percent. These were, in
order, Atlantic (36]l), East North Central (32%), Pacific (29%), East South Cen~-
tral (24%) and West North Central (23%). For the first quarter of 1941 a 15 per=
cent rise in sales was shown. States reporting gains of less than 10 percent for
this period accounted for only 3 percent of the dollar sales included in this
survey.

: Pounds of confectionery and competitive chocolate products sold by 110
manufacturers increased from 88,996,000 in March 1940 to 118,839,000 pounds in
March 1941, as shown in the tabls at the bottom of the next page. The average
value per pound received for all types of products declined slightly, 15.3 cents
in March 1941 and 15.6 cents in March 1940. The average value per pound shown
for package goods manufacturers fell 1.8 cents from March 1940 and rose 1.7 cents
from February 1941, Mild fluctuations were shown for the remaining types of

houses,

'Accounts receivable on March 1, 1941 of 124 firms reporting this i‘f.em
amounted to $15,360,000, an increase of 1l percent from March 1, ;!.940 and an in-
crease of 5 percent from February 1, 1941, The ratio of collections to receiv-
ables rose five points, from 135 in March 1940 to 140 in March 1941. The col-

lection ratio in February 1941 for these firms was 128,

/245



CONFECTIONERY AND CQUPETITIVE CHOCOLATE FRODUCTS
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND LOCATION

MARCH 1941
SALES~~CURRENT MONTH SATES~~YEAR TO DATE
Kind of Business, Nurber Percent Gha:ng; 1 Number Pg;:n: ,
Geographic Division of Y of rrorﬁ :Dhrgg
'irms nns
and State f Mer. 1941 | Mar. 1041 | - 1941 firme | Thres Ty
reporte- Tepor Month
ing V8. VBa ing ntha
Mar, 1940 | Feb, 1941 (Add 000) 1940 (Add 000)
TOTALsosenssassosrnsonsssssssnsaarorsonnsa 212 222 +4 $28,984 a2 A4 §68,749
Manufacturer-retallersssicesnssisccences e w43 37 1,079 9 -8 3,735
Manufacturers of chocolate products i
competitive with confectionery..ecesss 11 425 -l 4,451 1 +15 15,289
Other mmufécturers by States in which ‘
looatedsssssssiseesnscerronnsroscannes 192 81 +8 18,454 192 +15 51,775
New Englandeesescensessesssosessesoons 19 +18 +2 2,318 19 AU 7,087
MassachusebtSecesssessnsensrscvnness 16 +12 - 1,595 18 +10 5,038
Ablmticesseeresnssans 87 438 +15 8,667 o7 | e 18,164
New Yorkesoesnsesses YYTTTITIT 23 *23 .+ B 1,798 23 412 5,125
PomnBylvanif,eessensssensessavasssse 26 +45 +16 5,745 26 +17 10,101
New Jorsey, Maryland and D, of Cuess 7 +27 +28 385 7 +18 62
Virginia, ¥, Carolina and Georgis... 11 +35 +28 738 1L +25 1,808
East North Central.esssessescssssnssss 47 +32 +5 7,849 47 +18 21,647
T11inoiBeesecannssecsosasncrsonanses 29 +34 + 6 7,188 29 +17 20,337
Ohio and Indiana..sevenssssresossass 1 + 1 -5 280 n + 4 7387
Michigan and Wisconsinesessseesessss 7 +19 + 4 211 7 +14 573
West North Centralissssessssessssssese 16 +25 + 4 370 16 412 1,095
© Minn., Neo, Dak,, So, Dak, and Nebr.. 10 +16 +3 158 10 +13 486
Towa and Missouri.esesssessancnscnne 8 +28 + 4 214 8 +10 808
East Jouth Central .
(Ky., Tenn,, Ale, and EisS,)esessess ] *24 +13 4086 8 +13 1,077
West South Central
(louislana, Oklshoma and Texas)eeses 5 +13 +38 231 5 + 3 621
Nountain
{Idaho, Colorado and Utah).eseesssss 8 +8 +24 193 8 + 2 488
PAELTLOusrseranvestnnrnesssarsssuresns| B2 R ) e 22 14 1,626
CaliforniBeessstessancsacncenncinsne 12 +28 +31 528 12 +13 1,352
Oregon and Washington.seesssnsersree 10 +24 + 8 a2 10 +20 274
#Less than 0.5 percent,
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUGTS
MANUFACTURERS ' SAIES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
MARCH 1941
Number March 1941 March 1940 February 1941
of : .
Type of House# firms
report~ ! Pounds Value Average Pounds Value Average Pounda Value Average
ing Value Value Value
(Add 000) | (Add 000) (Add 000) | (Add 000) .| (Aad 000) | (Add 00O)

TOTALssasoossvssssoscsans 110 118,839 $18,192 $.153 88,966 $15,919 $.158 111,859 $17,211 $.154

Package go0d8esssssvere 12 5,187 1,552 424 2,691 1,180 442 2,580 1,049 #407
Bar gootSeesssiscsnnnes R0 52,263 8,496 +163 40,199 8,650 | 185 49,446 8,178 +165
Bulk go0dScsesssssenase § 28 23,507 2,833 ‘ AL 17,064 1,904 «112 22,592 2,812 118
General Ling.eceeseesns 20 71,083 é,aaa $137 15,902 2,213 ,138 .R1,625 2,982 $137
Unclassified,seneacenes ‘ 30 18,799 2,823 »150 13,110 1,962 4180 15,818 2,410 +154
Bureau of the Censua; . : Current Statistical Service,

#Groups are by kind of business snd not by type of products,

/LW ‘ ' '
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Immediate release - June 3, 1941

DEPARTMENT OF COMMERCE

Cooperating with the BUREAU OF :
THE CENSUS
National Confectioners Stgg?s‘:?t 1
Association WASHINGTON Servi::::&

Confectionery and Competitive Chocolate Products,
Manufacturers' Sales and Credits
April 1941

Sales of confectionery and competitive chocolate products by manufact=

urers were 25 percent greater in April 1941 than during thlej same monzh of 1540,
iccording to an announcement released todaybyJ. C. Capt, Director of the Cen'sus;
gain this month, the increase over the corresponding month of the preceding year
is the largest recorded by this study during the past five years. Sales during
the first four monthsof this year were 15 percent higher than for the same pe=

riod of 1940, The decrease in sales between March and A
Dorcont this year. ) rch an | pril was reported as 13

These trends are based upon returns from 220 manufacturers, reporting
sales of $22,215,000 in April 1941. No adjustments have been made for seasonal
or price fluctuations., This monthly survey by the Bureau of the Census is cone
ducted in cooperation with the National Confectioners' Association.

O0f the three groups, manufacturer = retailers showed the outstanding
_gain with an increase of 114 percent largely due to the changing date of Easters.
Manufacturers of chocolate products, competitive with confectionery, reported a ‘
strong gain, 18 percent, over the corresponding month of the preceding year.:
This gain was exceeded, however, by the 21 percent rise recorded by "other manu-
facturers.” ‘

Marked increases were reported by "other manufacturers" for the major=
ity of the States shown separately. Six of the eight geographic divisions show-
ed gains from the same month of & year ago exceeding 15 percent. The strongest
gains were for the West South Central States (407), the Pacific States (36%) and
the East North Central States (25%). For the first four months of 1941 a 15 per=
cent rise in sales was shown. States reporting gains of less than 10 percent for
this period accounted for only 3 percent of the dollar sales included in this
group. ‘

Pounds of confectionery and competitive chocolate products sold by 120
manufacturers increased from 85,999,000 in April 1940 to 99,734,000 pounds in
April 1941, as shown in the table at the bottom of the next page. The average
value per pound received for all types of products declined slightly, being 15.1
cents in April 1941 and 15.3 ‘cents in April 1940, The average value per pound
shown for package goods menifacturers rose 2.3 cents from April 1940 and 5.2
cents from March 194l. Milder fluctuations were shown for the remaining types

of houses. -

Accounts receivaeble on April 1, 1941 of 128 firms reporting this item
amounted to $10,966,000, an increase of 14 percent from April 1, 1940 and a de-
crease of 5 percent from March 1, 1941, The ratio of collections to receivables
rose nine points, from 123 in April 1940 to 132 in April 1941. The collection
ratio in March 1941 for these firms was 137.

) 32A3



T8
CONFECTIONERY AND CQMPETITIVE CHOCOLATE PRODUC
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND LOCATION

APRIL 1941
SALES~~YEAR TO HTE
SALES=~CURRENT MONTH
Nusber Peroat
reent Change P Pou
Kind of Business, Nusber Pe April of hecgs ontes
Geographic Division firns 1941 mm-wb_ Four prey
and State report= Apr, 1941 Apr;, 1841 ing ‘ wngg
ing sprs 1040 | Mar, 1941 t 1@ {Aad O
(Add 000)
*1% el
220 25 -1 $22,218 B el
TOTLuseuseroneerensrsarsnoessrnonasanas| 220 10 s 5,85
. 10 +114 +89 2,039
Ysnufacturer-retailers,ssecscssscssscce
k.-
Manufacturers of chocolate producte . 8 - 5,088 11 #15 bR
competitive with confectionerysseceses ) 11
Other menmufacturers by States in which 100 21 4 17.090 198" +18 B85, 048
locatedesssesessonsersscscccrceacscos Fih — — e i s @*m
2,351 '
New Englandeseceseveccsocasssssiseses 19 :i:; : ?7‘ 1:715 BLIN *ll 8,740
MassachusettBesceccscescrssasnssnes 18 o8, 680
' n 416 -21 5,257 et »18 P
At!];::tigicvttl.llttlototﬁtI.':'O.l:: 2 ‘5.1 10 ;.ggg %‘;L :iﬁ ls:m
» SHBCOBO00000RRINND Be0ee 17 -zg X o 3‘ m
Pennsylvaniseecesssssssoss vese 23 + 8 »17 ¥
New Jersey, Maryland and D, of Cees 8 02;2 :23 gg;. e e 2, 809
Virginia, N. Carclina and Georgia.. 12 * w0 e »n. 795
East North Contraleecessessessssssans 9 +25 -4 7,88 ol 14 20,440
T11inoiBsveesesacscscvocsncsscranes 30 +25 -15 '412 12 ¢ 8 3:‘”
Ohio and IndiaNRescsevescscsvsessse 12 +18 -?f 197 7; 028 "
Michigan and Wisconsifeeecsssssssss 7 +30 - 3* " o4
! » N
West North Centraleisesseessescsrsnsse 18 +18 —13 , ﬁg . e P
Minn,, No, Dak., So, Dak. and Nebr, 9 +3 - i - e 1 56
Towa and Missouricesecssscsscscsoes 7 +22 19 ¢
East South Central - 2. 485
(Ky., Tem., Ala, and M88.)ecossse 9 +8 -13 384 9 12 D
Viest South Central ' 2 Bl
(Louisiana, Oklahome and Texas)...e 8 +40 + # 254 [ »12
’ by
{Idaho, Colorado and M)tunoooa 7 + 9 -12 10 7 . > 2 s
2,35
PacifiCiesacncusnsetecostncconsonacee lz: *23 - g Zzg %“ :}g l:f@‘
SUaENOECEODINISEOOEIIRNIDY * - N wtd -
Oregon and Washingtomssesssssseeses 10 +28 ‘s 179 10, 14 063
*Less than 0,5 percent,
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS® SALES, POUNDAGE, AND AVERAGE VAIUE BY TYPE OF HOUSE
APRIL 1941
lll? April 1941 April 1940 Moroh 1941
Type of House® firms
r‘p;"r?- Pounds Value Average | Pounds Value Average Pounds Value A\;W
: Value Valus b Yalue
(Add 000) | (Add 000) (add 000) | (add 000) (& 000) | (Add 000}
TOTALeessnsoesnseensesnne]| 120 99,784 §5.051 | $.151 | 85,000 $15,.198 | $.158 121,850 $18,559 2388
Packege g00d8seseseeses| 18 3,157 1,498 A5 2,558 .1,157 452 5,215 1,380 +$1
BEY §0008hereseescnseen| 20 | 43,130 6,787 ‘| .57 | 57,39 8,083 162 52,288 8,495 158
Bulk 2o0dBsessesesscsee 51 19,872 2,107 105 17,683 1,804 2102 24,817 2,74Y » 110
General Lintecessscscs 4 17,784 2,485 138 15,239 2,175 145 22,248 5,182 148
fociassifiscdenessenene] B2 | 15,000 2,18 | s | 135,170 Lo | a0 | m,em 2,781 | .14
Buresu of the Census, )
’ . Cwrent Statisticel Servise.
'Groﬂplmbykindc!bmimnmdnothyzmogmwm; :

/3223



Immediate release - July 5, 1941

DeEPARTMENT OF COMMERCE
Cooperating with the

N BUREAU OF THE CENSUS
National Confectioners Stgzri‘ts‘:?:al
Association WASHINGTON Service

Confectionery and Couipetitive Chocolate Products,
Manufacturers® Sales and Credits
May 1941

Sales of confectionery and competitive chocolate products by manufact-
urers were 4 percent greater in May 1941 than during the same month of 1940,
according to an announcement relsased today by J. C. Capt, Director of the Cen-
sus. Salses during the first five months of this year were 13 percent higher than
foz" the same period of 1940, indicating that the industry is improving upon the
gains registered last year when the sales for the first five months of 194C wers
8 percent above the total for the corresponding period of 1939. The decrsase in
sales between April and May was reported as 16 psrcent this year.

These trends are based upon returns from 215 manufacturers, reporting
Ba}es of $18,012,000 in May 194l. No adjustments have been made for seasonal or
price fluctuations, This monthly survey by the Bureau of the Census is conducted
in cooperation with the National Confectioners® Association.

Of the three groups, manufacturer=- retailsrs showed the outstanding
gain with an increase of 17 percent. Manufacturers of chocolate products, com=
petitive with confectionery, reported a decrease of 6 percent from the corres=-
ponding month of the preceding year. Sales by "other manufacturers” were 4 per=
cent above May 1940.

Six of the eight geographic divisions showed gains from the same month
of a year ago, led by the Pacific States (24%) and the West South Central States
(11%). The New England and the East South Central States showed decreases from
April 1940, while the remaining divisions reported nominal increases. For all
States combined, sales in the first five months of 1941 were 13 percent above the
same period in 1940.

Pounds of confectionery and competitive chocolate products sold by 118
meanufacturers increased from 84,603,000 in May 1940 to 84,999,000 pounds in May
1941, as shown in the table at the bottom of the next page. The average value
per pound received for all types of products rose slightly, being 14.9 cents in
May 1941 and 14.6 cents in May 1940, The average value per pound shown for pack=
age goods manufacturers declined .3 cents from May 1940 and 4.5 cents from April
1941, Milder fluctuations were shown for the remaining types of houses.

Accounts receivable on May 1, 1941 of 134 firms reporting this item
amounted to $9,353,000, an increase of 6 percent from May 1, 1540 and a decrease
of 13 percent from April 1, 1941, The ratio of collections to receivables fell
eleven points, from 134 in May 1940 and in April 1941, to 123 in May 1941,



CONFECTIONERY AND COMFETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS® SALES, BY KINDS OF BUSINESS AND LOCATION

MAY 1941
SALES-~CURRENT MONTH SALES--YEAR TO DATE
Percent
Kind of Business, Number Percent Change Nm::er Change Pive
Geographic Division of May . from Months
and Stete raﬁp::- Mey 1941 May 1941 1941 mpom“'rt_ “:::;. 1241
ing by M ing 1940 )
May 1940 | April 1941 (a3d 000) {ad4 000)
TOTALecoosscaserscnssssssosssoscocacssons 215 + 4 =16 18,012 215 +18 108, 208
7,558
Manufacturer-retailersissscesssecscsccs 10 +17 -23 1,574 10 +168 »
Manufacturers of chocolate products 16,600
competitive with confectioneryeesesse n -8 -28 2,276 11 +12 »
manuf’ by States in which
mﬁ:ammurmy 194 + 4 =13 14,162 194 213 85,853
v 12 10,785
New England,eeeseeassocscesoascscscss 16 -4 -33 1,528 16 +
nagichuaetta...................... 13 -8 -40 1,005 1s +9 7,808
87 + 4 -9 4,833 87 01; ig,tasg
New YorKesesoseesssssoassansacacace 22 +3 -1 1,584 22 - .
PemnSylvanide e cessocosscsancanssas 28 - -14 2,338 28 :lg lﬁ.::g
New Jersey, Maryland and De of Cess 6 ~15 -28 105 8 o 5,188
Virginia, N, Carolina and Georgia.. n +38 -8 618 11 »
East North Centrolessececscsesescsase 52 + g - g g,ﬁ §§ :lzﬁ ifg:igé
I114n038400ceceasecscs . 335 * e _‘_15 *gzo 12 + 1 1,808
Ohio and Indianfsesescossscscscsess 12 - o 82
Michigan and Wisconsineesesecssscss 7 +17 + 2 201 ? +1
West North Centraleevecesessesssceess 16 +5 13 435 18 .12 zuﬁ?é:
Minn,, No, Dak., So. Dak, and Nebr, 9 + 6 -15 15 ) +14 o
Iowa and MisSoUriseeseesccesocoscss 7 + 5 -12 320 7 +11 i,
East South Central .
(Ky., Tenn,, Ala, and Miss)eeeeeass 9 -2 -14 313 9 +10 1,768
West South Central
(Louisiana, Oklahoma and Texas).... 5 +11 -35 93 s +11 850
Mount ain
(Idaho, Colorado and Utah)eseeseess 8 +7 -9 157 8 + 4 gz2
PACIifiCiuecsencrocreraciasssaccsanans 21 +24 -1 537 21 +19 2,873
Californiteeesseese 12 +29 -12 392 12 +2l 2,068
Oregon and Washington, casesens 9 +12 ~18 145 9 +14 87
*Less than 0,5 percent,
CONFECTIONERY AND CQMPETITIVE CHOCOLATE FRODUCTS
MANUFACTURERS' SAIES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
MAY 1941
m::ar May 1941 May 1940 April 1941
Type of House* Tirmg
repigzb- Pounds Value A;:;.:age Pounds Value Average Pounds Value Aversge
X e TValue Valus
(Add 000) | (ada 000) (Add 000) | (Add 000) (Add 000) | (Add 000)
TQTALeescsosesessaseoess | 118 84,999 12,661 $.149 84,603 12,381 $.148 98,259 $14,958 $.152
Package 200d84eeeesans 13 1,742 745 428 1,695 731 .451 3,025 1,431 475
Bar g00dSeseeeasasenss |° 20 56,686 5,913 J16% 35,918 5,801 .162 42,477 8,871 182
Bulk g00disesecacaress 31 16,943 1,749 103 17,260 1,664 .096 20,246 2,108 .104
General 1inGseesseesss 23 14,128 1,957 137 14,734 1,964 2133 16,787 2,519 .18
Unclassifieds.eeeesess 31 15,500 2,317 149 14,996 2,221 .148 15,724 2,229 4z
Bureau of the Census,

Current Statisticel Service.
*Groups are by kind of business and not by type of products,



Immedizte release - August 4, 1941

DEPARTMENT OF COMMER
Cooperating with the o

National Confectioners FUREAU OF THE CENSUS Stzgl'.:?tal
18T1¢
Association WASHINGTON Service

Confectionery and Competitive Chocolate Products,

Manufacturers' Sales and Credits
June 1941

Sales of confectionery and competitive chocolete products by manufact-
urers were 27 percent greater in June 1941 than during the same month of 1940
&ccording to an announcement released today by J. C. Capt, Dirsctor of the Cen:
Bus. Sales during the first six months of this year were 15 percent higher than
for the same period of 1940, indicating that the industry is improving upon the
gains registered last year when the sales for the first six months of 1940 were
7 percent above the total for the corresponding pericd of 193%9. The decrease in
sales between May and June was reported as 5 percent this v aur.

These trends are based upon returns from 210 menufacturers, reporting
sales of $16,668,000 indJune 1941, No adjustments heve been made for seasonal or
price fluctuations. This monthly survey by the Bureau of the Census is conducted
in cooperation with the National Confectionsrs Association.

Of the three groups, manufacturers of chocolate products competitive
with confectionery showed the outstanding gain with an increase of 31 percent,
Manufecturer-retailers reported an ircrease of 11 percent from the corresponding
month of the preceding year., Sales by "other manufacturers" wsre 28 percent above
June 1940, '

411 of the eight geographic divisions and each of the States shown
separately reported substantial gains from the same month of a year ago, led by
the Pacific States (39%) and the New Englend States (31%). Nominal decreases
from May 1941 were shown by all but the Mountain division, which reported a 3
percent increase., For all States combined, sales in the first six months of 1941
were 15 percent above the same period in 1940,

Pounds of confectionery and competitive chocolate products sold by 111
manufacturers increased from 66,083,000 in June 1940 to 84,342,000 pounds in
June 1941, =as shown in the table ait the bottom of the next pege. The average
value per pound received for all types of products rose from 14,2 cents in June
1940 to 14,7 cents in June 1941. The average velue per pound shown for package
goods manufecturers rose .2 cents from June 1940 and declined 3.1 cenis from May
1941, Smell declines from May 1941 were shown for bar goods and bulk goods

houses,

Accounts receiveble on Jume 1, 1941 of 116 firms reporting this item
amounted to $6,238,000, an increase of 4 percent from Jure 1, 1940 a’n‘d e decrease
of 11 percent from May 1, 1%41. The ratio of collections to ‘recezvables rose
from 118 in June 1940 and 123 in May 1941, to 132 in June 1941.
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CONFECTIOHERY AND COMFETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS ' SALES , BY KIND OF BUSINESS AND LOCATION

JUNE 1941
T
- g A T0 LAY
SALES-~CURRENT MONTH SALES--YNAR 10 LA
. . W Percant
Xind of Business, Number Percent Change vt Crange Bix
Geographic Division of Juns cirms from Konths
and State r:’;:ﬁ_ June 1941 | June 1341 1941 report— e 1341
. V8o Ve ing Y ,
ing June 1940 | May 1941 (Add 000) 1940 {Add DOC)
POTALsssessasoscssssonosnsorsssonssoannsd 210 *27 =3 $16,668 230 p%3 [ PELI]
» Byied
Manufacturer-retailerBssesssscecossanas 10 11 =37 988 10 15 '
Manufacturers of chocolate products 20,596
competitive with confectioneryesseves 10 +31 -6 2,116 10 *L4 ’
Other manufacturers by Stetes in -

Which 10CBtOdscaesossresesssssassoses 190 28 =2 13,564 1390 233 i

NoW ENglando.seesesscassonsosssaorss 16 +1 -1 1,513 16 :i; Ié'ﬁw
aBeAChUBEttBeassssrecsnscsoecansss 113 +25 Q 1,005 13 ¥

M1ErbScessreraneseosisnssiensnsesers| 66 +2] -1 4,575 66 r1s o
New Yorkeess ceeerresases 23 +19 - % 1,567 23 “1k R4+
PenNSYLVANifasssssoeccacsssasssases 27 +34 +1 2,363 27 f” *an
New Jersey, Maryland and D. of Cees 5 413 + 6 . 101 5 * 2 3738
Virginia, N, Carolina and Georgig.. 11 23 : -12 544 11 27 »

East North Cemtraleseesscesceseesorss 48 2 -2 5,874 +8 by 3:‘§§§
TL1IN0LEeracanssevnonennsasarnseans 30 +30 -2 5,330 30 s e
Ohio and Indi&N8esessecescosesssses 12 +13 - 357 12 *3 *'1“
Michigan and WisconBiNseessesssoass 6 +27 -6 187 3 v22 de

West North Contrilessssesssesssnssnss 16 28 | -2 a5 16 *13 3,098
Minn,, N.Dek., S.Dek. and Nebraska. 8 +16 +2 13 8 +14 189
Towa and iSEOUTiecsssssesossencass 8 3 3 332 8 "3 2p348

East South Centralecscccsssssscsconso . T
(Ky., Tenn,, Ala. and Mississippes 9. +21 -4 301 g *11 Eadith

West South Central
(Louisiana, Oklahome and Texes)ees. 5 25 -5 125 5 1Y 1,08

llountain ro
{Colorado and Utah)seseseesensanens 7 23 +3 157 7 7 96

Pacif@c...:..............;........... 23 39 -3 514 23 r2z 3,178
CaliforNifiessessosscsss ceveee 13 +36 -3 420 13 o3 EX R
Oregon and WashingtoNeesseesocecoss 10 w48 -3 154 10 +20 1,033

*Less than 0.5 percemt.
CONFECTIONERY AND COMPETITIVE CHOCOLATE FRODUCTS
MANUFACTURERS® SALES, POUNDAGE, AND AVERAGE VALUE BY TYFE OF HOUSE
JUNE 1941
N“::er June 1941 June 1940 May 1941
Type of House® firms )
reporte Pounds Value Average |  Pounds Value Average Pounds Value Avorags
ing Value Value Value
(Add 000) | (Add 000) (Add 000) | (Add 000) (Add ©00) (Add 000)
AL m | 8a42 | $12,381 | .47 | 66,083 | $9,395 | $.242 | 83,862 | 912,554 $.250
Pack sesseenses
ckage goods 12 1,442 564 391 1,266 493. *389 1,805 761 A2
B sreessesusonse ‘
ar gooda 20 35,691 5,728 W60 | 26,922 4,259 158 | 36,686 5,912 2261
BULK £00d8ussasnsanacns \
goods 29 17,369 1,776 a0z | 13,94 | 1,327 .95 | 16,820 1,737 103
General linGeesesseesas
T ne 21 14,111 1,890 ,134 10,879 1,469 135 13,648 1,881 o136
Uncls vesseessass .
essified 29 15,729 2,423 .154 13,102 1,847 2141 14,903 2,263 182
Bureau of the C - prnrnth
o Census Current Statistical Servigces

*Groups are by kind of business and not by type of products.
Ao3ay



Immediate release - September 5, 1941

DEPARTMENT OF COMMERC
Cooperating with the i

Current
Netional Confectioners BUREAU OF THE CENSUS Statistical
Association WASHINGTON Service

Confectionery and Compg;itive Chocolate Products,
Manufacturers' Seleg and Credits
July 1941

Sales of confectionery and competitive chocolate products by manufac-
turers were 16 percent greater in July 1941 than during the same month of 1940,
according to an announcement released today by J.C. Capt, Director of the Census. -
Sales during the first seven months of this year were 15 percent higher than for
the same period of 1940, indicating that the industry is improving upon the gains
registered last year when the sales for the first seven months of 1940 were 9 per-
cent above the total for the corresponding period of 1939. The decrease in sales
between June and July was reported as 5 percent this year.

These trends are based upon returns from 207 manufacturers, reporting
seles of $15,981,000 in July 1941, No adjustments have been made for seasonal or
price fluctuations, This sonthly survey by the Bureau of the Census is conducted
in cooperation with the National Confectioners Association,

0f the three groups, manufacturer-retailers showed the outstanding gain
with an increase of 22 percent, Manufacturers of chocolate products competitive
with confectionery reported an increase of 10 percent from the corresponding
month of the prsceding year., Sales by "other manufacturers" were 16 percent above

July 1940,

A1l of the eight geographic divisions and each of the States shown sep-
arately reported gains from the same month of a year ago, led by the West South
Central States (65%), the West North Central States (36%) and the Pacific States
(35%). Decreases from June 1941 were shown by all but the West South Central di-
vision, which reported a 7T percent increase. For all States combined, sales in
the first seven months of 1941 were 15 percent above the same period in 1940,

Pounds of confectionery and competitive chocolate products sold by 113
manufacturers increased from 71,372,000 in July 1940 to 78,535,000 pounds in July
1941, as shown in the table at the bottom of the next page., The average value per
pound received for all types of products rose from 14.4 cents in July 1940 to14.8
cents in July 1941, The average value per pound shown for package goods manufac-
turers rose .3 cents from July 1940 and 2,7 cents from June 1941, Bar goods and
bulk goods houses reported higher values for their products than in July of last
year,

Accounts receivable on July 1, 1941 of 117 firms reporting this item a~
mounted to $7,547,000, an increase of 18 percent from July 1, 1940 and a decreese
of 6 percent from June 1, 1941, The ratio of collections to receivebles dropped
from 140 in July 1940 to 135 in July 1941, and showed little change from June

1941.

20963



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND IOCATION

"JULY 1941
SAIES~-CURRENT MONTH SAIES--YEAR TO DATE
Kind of Business, Percent
Geographic Division Number Percent Change Nuzmber Change
and State of of from Seven
f£irms Tuly firms Sev Months
report- July 1941 | July 1941 1941 report- on 1941
ing vs. ve. ing Montha
July 1940 | Tume 1941 (442 000) 1940 (A2d_000)
POTALscessanesesasosonsancorvassscassorse 207 *16 -5 $15,981 207 #15 40,703
Manufacturer-retaileTScecsesccocccsscsan 10 +22 + 4 1,028 10 +16 9,375
Manufacturers of chocolete products )
competitive with confectionsryssicess 10 +10 -3 1,993 10 +13 22,225
Other manufacturers by States in
Which 1008%6ds eseensaserocorirostonas 187 +16 -5 12,960 187 +15 109,103
' 719
New Brglanleseccveosecssscossonsssse 17 +8 -7 1,409 17 +13 13,
MassachusettBeseesocsssnsnacscssone 14 + 8 -9 917 14 +10 9,560
Atlanticescscsveescsscesosconcscrasas 63 +23 - 4 4,387 63 +17 36,244
New Yorkieseesssacaossaoscossssonsse 23 . +15 -1 1,558 23 +12 11,409
Ponnsylvani@essecscsssccscssscroncse 26 +26 -9 2,157 26 +18 19,877
New Jersey, Marylend and D. of Cees 4 +21 +50 151 4 + 6 784
Virgirnia, N. Carolina and Georgia.. 10 +44 -2 521 10 +29 4,17%
Bast North Centraleseseccsasssvasacos 51 +11 -4 5,921 51 +14 48,087
I11in0iSsecscsscassvssccecscnssaras 33 +11 -3 5,445 33 +15 44,178
0bio and IndimnBcesesssesssosvsases 12 +4 -10 321 12 +3 2,583
Michigan and Wisconsileesessccscess 3 +24 -17 155 6 +23 1,298
West North Centralevessscscsccsessnse 14 +36 -23 300 14 +16 3,078
Minn., N.Dak., S.Dak. and Nebraske. 7 +25 -15 70 7 +18 838
Iowa end MiS80UIieesescesccacerasse 7 +39 -25 230 7 +15 2,443
Eest South Central
{Ky., Temn., Ala. and Mississippd.. 8 +19 -3 235 8 +16 1,901
West South Centrel
(Zouisiana, Oklehoma and Texas)eess 4 +65 .7 81 4 +28 838
Mountain
(Colorado and TUtah)essssecesrascses 6 +25 -18 127 6 +10 1,066
Paclfitecescsvovsvonsonsocnsancevasas 24 +35 =13 520 24 +24 4,500
Californif.cecoccrssacscsvvcnnrancs 14 +37 -10 457 14 +23 3,839
Oregon and WeshingtoNeesceessecsesss 10 +21 -29 63 10 +28 661
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
JUIY 1941
Fumber July 1941 July 1940 June 1941
of
Type of House* firms
Teport- Pounds Velue Average Pounds Value Average Pounds Talus Aversge
ing Value Value Value
(244 000) {(Add 000) (Add 000) | (Add 000) (Add 000) (Add 000)
TOTALesesarouessssnsnsnss 3 78,535 $11,650 §. 48 71,372 §10,246 §.l44. 84,459 112,558 i. 48
Package 200dSeesoscenss 12 1,253 530 «423 1,105 464 +420 1,370 543 «398
Bar goodBecscscnssecase 21 35,852 5,707 +160 33,781 5,236 +155 36,315 5,825 «160
Bulk 80038escescersccne 31 15,502 1,562 .101 13,178 1,242 .094 17,497 1,788 .108
General linescseccsscsse 20 11,774 1,587 «135 10,118 1,535 132 13,589 1,782 <131
Unclassifiedessccsccnsse 29 14,354 2,264 158 13,190 1,968 +149 15,688 2,420 -134
Bureau of the Census.

Current Statistical Services.
*Groups are by kind of business and not by type of products.
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Immediate relsase = October 4, 1941

DEPARTMENT OF COMMERCE
Cooperating with the

Current
National Confectioners BUREAU OF THE CENSUS Statistical
Association WASHINGTON Service

Confectionery and Competitive Chocolate Products,
Manufacturers® Sales and Credits
Aungust 1941

Sales of confectionery and competitive chocolate products by manufac -
turers were 10 percent greater in August 1941 than during the same month of 1940,
according to an announcement released today by J.C. Capt, Director of the Census.
Sales during the first eight months of this year were 15 percent higher than for
the same period of 1940, indicating that the industry is improving upon the gains
registered last year when the sales for the first eight months of 1940 were 8 per-
cent above the total for the corresponding period of 1939. The increase in sales
between July and August was reported as 23 percent this ysar.

These trends are based upon returns from 204 manufacturers, reporting
sales of $19,476,000 in August 194l. No adjustments have besn made for seasonal
or price fluctuations. This monthly survey by the Bureau of the Census is con=-
ducted in cooperation with the National Confectioners Association.

Of the three groups, manufacturer-retailers showed the ou‘tstanding- ggin
with an increass of 19 percent. Manufacturers of chocolate products coz?petztlve
with confectionery reported an increase of 17 percent from the corresponding month

of the preceding year. Sales by "other manufacturers® were 16 percent above August
1940.

Seven of the eight geographic divisions and each of the States shown
separately reported gains from the same montg of a year a;o, led b1y thet?le;’csio::l:
Central States (48%), the Pacific States (30%), and the West North Centra . aFor
(26%). Increases over July 1941 were shown by all the geographic division s o
all States combined, sales in the first eight months of 1941 wers 15 percen
the same period in 1940.

iti 11
Pounds of confectionery and competitive chocolate pro:zucts sold by l.

manufacturers increased from 87,342,000 in August 1940 to 95’3:74’00%120:32:-&;2
August 1941, as shown in the table at the bottom of the nextliaze.nms e
value per pound received for all types of products rose from d‘shz;n Ror sansane
1940 “to 15.4 cents in August 1941. The average valus per poun AR fr:m
soods manufacturers rose .6 cents from August 1940 a.nd drog‘eles “.or e pron
Euly 1941. Bar goods and bulk goods houses reported higher v f
ducts than in August of last year.

. . ‘s it
Accounts receivable on August 1, 1941 of 115 firms i‘e};‘or’gzg ’;ﬁs;d:xf
amounted to $7,314,000, an increase of ?1:;11 per:in’c i;‘ror;zo?\{iziion; B o vables
0
f 4 percent from July 1, 19417 e ratio : .
f‘z::ﬁ;rgm 135 in August 1940 and 134 in July 1941 to 139 in August 1941

RIETH



ODUCTS

NERY AND COMPETITIVE CHOCOLATE PR

mﬁ%' SALZS, BY KIND OF BUSINESS AND LOCATION
AUGUST 1941

SALES-~YEAR 70 DATE
SALES-~CURRENT MONTH
Porcent
Number {1
Kind of Business, Nugber Percent Change . pe cx;;m ;”?m
Geographic Division of wl?&l tirms 21‘::1; ey
and Stete i::;: August 1941 |August 1941 report- Months
r - 8, V8. ing 1940
ing | august 1940 | July 1941 (4dd_000) (ddd 000)
e
¥,
DOTALuvaesseresrenreanansssansannseosssee| . 204 a6 23 $19,476 204 hetl $159.308
vons . 1,250 10 b 10,686
Lanufacturer~retailersesescssecsscsvene 10 +19 25 3
Manufacturers of chocolate products o 10 "4 2% 468
competitive with confectioneryecseses 10 +17 +66 . 3,25
Other manufacturers by States in 6 184 s 123,173
which 10cated.sesessssnsasencasencocs 184 6 et 14,936 184 e _a‘u-—s .
1 *14 15,
New Englafdesseceseossssersasansoses 17 16 35 1:;8; 12 ) 10,863
MessachusettBeceesessnsssasacssonss 14 +10 42 Y . o
61 *15 19
188t G ceveraeoserasesssrasnesrnans 61 16 "1 ;'g‘;g by 2 12,714
New Yorkessssessssesss 21 +15 *1 2551 25 Y 22,370
Pennsylvanifiecseseasssssesssssssscs 25 +19 +19 ’ iz 3 Ny 2,228
New Jersey, Maryland and D of Csse 5 +5 *1 §27 10 +15 2,199
Virginia, N. Carolina and Georgia.. 10 21 +16
+14 55,412
East North Centralisesces 48 +13 +16 2,9;; ;g ‘i‘ 51:‘ 5
T114n0isesecscscecnsess 3 +12 11 ’;84 3 0 22461
Ohio and IndianBevessesscosessscscs 9 21 +1 FA «25 1,489
Michigen and Wisconsineessessssress [3 +50 23 190
: 4,127
West North Cemtraliececesssssvecncees 16 +26 +13 421 12 :;% "52?
Minn., N.Dek., S.Dak. and Nebraska. 6 +14 +11 50 o 9 3,500
Towa and MisBOUTieiecensesssssnssee 10 +27 +13 317 1
E=at South Central | -
(ky., Temn., Ala. and Mississippi). 9 19 +12 332 9 13 2,728
West South Central \
(Louisiana, Oklahoms and Texas).... 5 +48 v2 | 83 5 g 908
Lountain
(Colorado and Utah)esseesasnsssonss 6 0 *7 88 6 4 748
PACIfiCasssereessnanasssnssssonssnsns 22 +30 +12 472 o2 26 4,118
CRlifornifessersessrsonroncne 13 32 + Z 3%3 13 :2 3‘2?2
Oregon and Washington.esvsesssesses 9 21 +2 4 9 2
CONFECTIONERY AND COMFETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYFE OF HOUSE
AUGUST 1941
Number August 1941 Jugust 1940 July 1981
of - .
Type of House* firms :
report- Pounds Value Average Pounds Value Average Pounds Value Avorage
ing Value Value Value
(add 000) | (Add 000) (add 000) | (Aad o00) (Add 000) | (Aad 000)
TOTLesssrernsenennenenns | 11 25,574 | 814,741 | .54 87,342 | $12,547 $.144 | 78,776 $11,632 | $.148
Package goodSassss.ecss 1 1,823 675 .370 1,654 602 <364 1,247 517 415
Bar Z00d8.cancnsassanas 19 45,550 7,685 .169 41,738 6,545 157 34,941 5,606 160
Bulk Z0088.4sesvrencass 32 15,815 1,709 .108 14,655 1,378 .094 15,458 1,550 100
Gensral 1inGacssavecnes 21 15,528 2,162 <139 13,629 1,868 <137 12,800 1,747 .138
Unclassifiedeseasenesns 28 16,858 2,516 <149 15,666 2,154 137 14,330 2,212 | 154
Bureau of the Census

Current Statisticel Service
*Groups are by kind of business and not by type of products.
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Immediate release - November 6, 1941

DEPARTMENT OF COMMERCE

Cooperating with the F THE CENSUS Current
National Confectioners BUREAUQ Statistical
Association WASHINGTON Service

Confectionery and Competitive Chocolate Products,
Manufacturers' Sales and Credits
September 1941

Sales gained 18 percent in September over the same month a year ago for
204 mnufacturers of confectionery and competitive chocolate products, according
to an announcement released today by J. C. Capt, Director of the Census. For the
first nine months of this year, sales were 15 percent higher than at the three-
quarter mark in 1940, indicating that the industry is improving upon the gains reg-
istered last year when the sales for the first nine months of 1940 were 8 percent
above the total for the corresponding period of 1939. The increase in sales between
August and Scptember was reported as 57 percent this year.

Manufacturer-retailers led the three groups with an increase of 21 per-
cent. Manufacturers of chocolate products competitive with confectionery reported
an increase of 17 percent from the corresponding month of the preceding year. Sales
by Mother manufacturers" were 18 percent above September 1940,

Sales of $31,219,000 were reported by the manufacturers participating in
this study, which is conducted by the Bureau of the Census with the cooperation of
the National Confectioners Association. No adjustments have been made for seasonal
or price fluctuations.

Each of the eight geographic divisions and all but one of the States shown
separately reported gains from the same month of a year ago. Leaders were the East
South Central States (42%), the West South Central States (36%), and the Atlantic
States (23%). Increases over August 1941 were shown by all the geographic divi-
sions. For all States combined, sales in the first nine months of 1941 were 15 per-
cent above tlie same period in 1940,

‘ In contrast to the 18 percent risein dollar sales, pounds of confection-

ery and competitive chocolate products sold by 109 manufacturers rose only 9 per-
cent from September 1940. This resulted in an increase of 1.3 cents in the average
value, from 1.5.1 cents in September 1940 to 16.4 cents in September 1941. As shown
in the table at the bottom of the next page, increases inwvalue from September 1940
were recorded for all types of houses, while package goods houses only recorded a
decrease from August 1941,

Collections on accounts receivable during September, for 115 firms re-
porting this item amounted to 172 percent of outstandings at September 1, 1941,
This was a decided increase from the ratio of 138 reported for August 1941, and a
slight rise from the September 1940 figure of 167. Reflecting recent sales expan-—
sions, accounts receivable were 16 percent greater on September 1, 1941, than at
the same date in 1940, and 31 percent greater than on August 1, 1941,

233200



DUCTS
TIONERY AND COMPETITIVE CHOCOLATE PRO
mgglAmc';mURmS' SALES, BY KIND OF BUSINESS AND LOCATION

SEPTEMBER 1941
1ES--YEAR TO DATE
SALES—~CURRENT MONTH Sh
Kumber P(:‘hnmn:m Xt
Kind of Business, Number Percent Change ember of " e
Geographic Division of 3’1’:941 £irms from Momths
and State £irms report- Nine 1941
report- Sept. 1941 | Sept. 1841 ing Yonths
g | T loale 1940 {Agd_poc)
Sept. 1940 | Aug. 1941 (Add 000)
N 192,204
TOTAL ereeeenesnseeeens| 204 18 +57 1,219 204 5 $192,
~ " 1,255 Y +17 11,588
Manufacturer-retailers...oceresascesees 9 + ‘
Mamfacturers of chocolate products 7171 1 »15 33,4352
competitive with confectionery....... n +17 +110 »
Othpr mnufacturers by States in 22.795 184 +15 147,334
ch 1ocated..esessersoraronssencons 184 +18 +50 22,790 =8 hat 1) --—-*——-'B e
280 18 +12 iB,
New England..secesveecrssosssssassnss 16 +16 :';g :.528 15 oy 15,850
Massachusebiseseecscesnenarscronees 13 +15 ' P
84 +17 *
AL1AntiC.cesvranrorsossacsnassascsnns 64 +23 ‘ +44 7,271 2% vy 15,818
2,311
New YOrK.ososoessocencessssssosvenne 23 +24 +44 5,756 28 +18 25,140
Pennsylvanif...esesesesessosnonceee 26 21 +47 ’46‘7 4 o 2,695
New Jersey, Maryland and D. of C... 5 +8 +41 prdd 10 o o840
Virginia, N. Carolina and Georgia.. 10 +48 +30 s
*15 B3,
East North Centrfles.escescssescessen 46 +16 +47 9,8743 ;g et 50,425
tetesssensesnressetesine 32 +16 +48 9, P
Illinois.... o e . a0 :
Ohio and Indiana..eeceecscesecnases 9 +10 +71 ot H P 10875
Michigan and Wisconsin...c.eevensss 5 +34 +43
A ¥ 5,44
West North CentTil..eecsscescssoances 18 +15 +83 agi lg ‘% T
Minn., N.Dak., S.Dak. and Nebraska.| 8 +20 +61 %1.1 16 ae o
Jowa and MiSOOUTdicecocecncrrsnsaes 10 +13 +89
East South Central 5 261
(Ky., Tenn., Ala. and Mississippi). 9 - +42 +80 581 ] 17 *
West South Central ; . 1,029
(Louisiana, Oklahoma and Texas).... 5 +36 +47 122 5 +21 »
Mountain. _—
(Colorado and Jtah).eueaseeessssnes 5 +14 +54 176 5 +10 ks
5,014
PACITiC. cesenresncsavernnnostsneanny 21 + 4 +35 879 21 +21 »
gali;omia 12 -2 +32 478 12 +22 i.ﬁ
Oregon and Wasnington.eeeeesssensss 9 +21 +42 201 9 +19 »

# Less than 0.5 percent.

CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE

SEPTEMBER 1941
Number September 1941 September 1940 August 194l
of
Type of House* firms
report- | Pounds Valuwe | Average | Pounds Value Average | Pounds Value |Aversge
ing Value Value Value
(add 000) | (Add 000) (Add 000) | (Add 000) (Add 0L0) | (Add 000)
TOTALeeceersrnrorsonceasss] 108 148,121 $23,968 | $.164 134,607 $20,323 | §.151 95,578 $14.814 | $.157
Package £00dS........... 12 4,110 1,464 356 5,296 1,161 .352 1,886 94 ~378
BEr gOOUS.euacnsasananns 18 83,108 11,608 .184 56,229 9,711 73 42,952 7,418 .178
Bulk g0Od8asessressaeane 31 31,841 3,777 118 . 28,891 3,055 .108 15,782 1,708 .108
Genersl 1ine...eveeveens 24 26,458 3,817 2144 286,320 3,593 137 18,251 2,515 - 148
Unclassified....svruannn 25 20,508 3,304 .161 20,071 2,803 <140 16,557 2,483 - 150
Bureau of the C N
ensus Current Statistical Service
*Groups are by kdnd of business and not by type of products. .
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Immediate release - December 4, 1941

. . DeEPARTMENT OF COMMERCE
Cooperating with the =

National Confectioners BUREAU OF THE CENSUS Surront
niec ; Statistical
Association WASHINGTON Service

Confectionery ang Competitive Chocolate Producis
Kanufacturers® Sales and Credits
October 1941

Sales gained 33 percent in October over the same month a year ago for 203
manufacturers of confectionery and competitive chocolate products, according to
an announcement released today by J. C. Capt, Director of the Census. This 33 per-
cent spread over last October is the greatest year-to-year changs recorded in this
study during the last six years., For the year-to-dats, sales were 18 percent above
the first ten months of 1940, indicating that the industry is improving upoun the
gains registered last year when the sales for the first ten months of 1940 were 8
percent above the total for the corresponding period of 1939. The zain in sales
between September and October of 18 percent was a significant change from the
nominal increase of 3 percent reported between the same months of 1940.

Manufacturers of chocolate products competitive with confectionery 1led
the three groups with an increase of 44 percent over a year ago., Manufactiurer-
retailers reported a gain of 24 percent, while sales of "other manufacturers" were
31 percent above October 1940.

Sales of $36,817,000 were reported by the manufacturers participatz}ng in
this study, which is conducted by the Bureau of the Census with the cooperation of
the National Confectioners Association. No adjustments have been made for seasonal
or price fluctuations.

Each of the eight geographic divisions and the State‘s shown separately
reported gains from the same month of a year azo. Led by i.;hé .-ﬂest South (.Zeztrial
group with an increase of 45 percent, all of the western lelglons ranked h}llg 11:1
the country-wide gains. Increases over September 1341 were shown by all the gezl
graphic divisions. For all States combined, sales in the first ten months of 19
were 17 percent above the same period of 1940.

i i ds of confection-
In contrast to the 33 percent rise in dollar salas, poun -
ery and competitive chocolate products sold by 112 manufacttfzrers rose o?ly 21 izre
cent from October 1940. This resulted in an increase-of 1.0 cents in tie iv:n En
value, from 14.8 cents in October 1940 to 16.4 cent:.s in October 194]t..b 51343 n i
the table at the bottom of the next page, increases in value from October
recorded for all types of houses.

Collections on accounts receivable during Oc.:’t,ober, forﬁ llz i;zrixs T;?,;
porting this item amounted to 163 percent og outstandn.?gs gttolc;too;;w, s ; F
i i ‘ ted for October ,

8 a decided increase from the ratio.of 14 repor 4 ‘
‘;iom th:cgeptember 1941 figure of 172. Reflecting recent sales ixp:zs:.::;; gzzganzi
receivable were 15 percent greater on October 1, 1941, than a e
1940, and 41 percent greater than on September 1, 1941.

RRy48



OCbLATE PRODUCTS
NFECTIONERY AND COMPETITIVE CH on
MAN%?‘ACTUREHS' SALES, BY KIND OF BUSINESS AND LOCATT

OCTOBER 1941
SALES--Y:AR TO TATE
SALES~~CURRENT MONTH
Number Percent .
Percent Change October Change en
e 2o s I
Geographic Division Ten 1941
and State rﬁ;;";i Oct. 1941 oct;slgu remtﬂ e
vSe . 1840 C00)
ing Oct. 1040 | Sept.1941 (Add 000) Add
) BEE2.004
6,817 203 18
terieseressnencenesasess | 203 2 H8 e 13,047
TOTALs veosencocacas o 1518 s +18 .
Manufacturer=—retailersscesecacesssocnss 9 +R4- o
39,0
¥anufacturers of chocolate products 10 a4 + 4 7,134 10 +20
competitive with confectioneryevecses
118,582
Other manufacturers by States in N 28,185 184 17
Tocated feesessencecisnce 184 31 123 -
which locatedesseess 5,420 16 +14 21,9
16 +28 + 4 * 13 +14 15, 958
New Englondececssecssssscosensascanse by o .4 2,625
14 RN E R R RS N
Massachuseits.... | o561 o 18 58,021
84 +25 +15 ; o +15 17,687
ALLantiCesssessasrosasnaciasseasonane N 2,479 2 30,780
New Yoriteessarssocsassasnes 22 +25 4583 28 +19 " or
Pennsylvaniseees sessrnes 28 22 +21 e 5 « 8 3,192
4 Tand and 5 +16 + 4 s i 8,402
New Jersey, Maryland an 1n = M1 819
Virginiz, N. Carolina and Georgla.. 49 +17 76,378
12,909
ast North Centraleceeessosancessasss ;g :gi :gg 18005 33 +Jl_; 72:232
1L duevneststetncasestRIPLsL o
TP R N 10 +24 +19 & et 21 2,048
Vichigen and Wiseonsifeceesssecenes 6 +30 +6 15 8,705
17 +
Teat North Jenirale.rseessscsececases 17 +37 +g§ l»ggi v e 1'2%3
Minn., N.Dak., S.Tzk. and Nebraska. 7 +18 :60 1,135 10 +15 6,447
Iowa and Missourfessssessecesecanns 10 +41 3
East South Central 8 +19 3,827
{Ky+, Tenn., Ala. and Mississippi). 8 +36 +47 720
West South Central 22 1,794
{Louisians, Oklahoma and Texas)eves 6 +45 +47 266 8
Mountain 13 1,208
(Colorado and Utah)sseseecsnsecones 4 +44 +49 219 4
5,856
PaCifiCouursarscnrcascncnasosnsnosnnn 20 +41 +51 951 20 +24& 4:792
Californiseceseescaceasasesaes 12 +41 +56 817 12 :if,' aas
Washington and OregoNesassscsesqene 8 +41 +28 134 8
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
OCTOBER 1941
Number October 1941 October 1940 September 1941
of
Type of House* firms
jreport- Pounds Value Average Pounds Value Average Pounds Value Averags
ing Value Value ) Value
(Add 000) { (Add 00D) (Add_000) | (Add 000) {Add 000) | (Add 000)
TOTALosveesesssnscancnsas 112 170,117 $27,912 $.164 140,380 §20',836 $.148 145,758 $24,032 $.185
Package goodSessessesss| 13 4,442 1,743 «392 3,751 1,441 386 4,218 1,523 - 561
BEY gOOUBeovavesenvosee | 19 88,791 12,492 «187 51,761 8,744 <189 8,189 11,615 -184
Bulk gootSssessesnsecen | 30 38,877 4,750 o122 32,232 3,439 «107 30, 250 3,599 «119
General lin€eesssusesss 22 33,277 4,887 «148 30,109 3,953 131 25,877 3,724 o144
Unelassifiotesesssennse 28 26,730 4,080 «152 22,547 3,259 145 22,224 3,570 <1681
Bureau of the Census. Current Statistical Service
#Groups are by kind of business and not by type of products.
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meediate release - January 5, 1942

tooperating with the DePARTMENT OoF COMMERCE

atl on:i Confectioners BUREAU OF THE CENSUS B
2 Statisti
ciation WASHINGTON Servijz;gal

Confectionery and Competitive Chocolate Products
Manufacturers® Sales and Credits
November 1941

muf&ctursaiioso é;a.:.neci‘ 28 _percent in November over the same month & year ago for 191
snnouncerent raleagog :Ctmn@ry and competitive chocolate products, according to an
spread gver last N ° boday by J. C. Capt, Director of the Census, This 28 percent
vas the greatest ovemter follows the 33 percent margin recorded in October, which
For the *ya&r-t ”dyzar— o-year change recorded in this study during the last six years.
indicatine th 2 ti s sales "':9"}9 percent above the first eleven months of 1940,
the sale BQ £ ath e industry is improving upon the gains registered last year when
corros Qndior e first eleven months of 1940 were 9 percent sbove the total for the
: P ng period of 1939. The decrease in sales between October and November of

percent followed the unusually high seasonal peak reached in October of this year.

. uax:zufacturers of chocolate products competitive with confectionery led by
small margin with an increase of 28 percent over a year ag0. Menufacturer-retailers
reported a gain of 27 percent, while sales of "other manufacturers" wers 25 percent
above November 1940.

Sales of $31,172,000 were reported by the manufacturers participating in
this study, which is conducted by the Bureau of the Census with the cooperation of
the National Confectioners Association. No adjustments have been made for seasonal
or price fluctuations.

Each of the eight geographic divisions and the States shown separately re-
ported gains from the same month of @& year ag0. The East South Central group led
with an increase of 40 percent, and was followsd closely by the 38 percent gain in
the West South Central States.

Pounds of confectionery and competitive chocolate products sold by 103
manufacturers rose only 12 percent from November 1940, in contrast to the 28 percent
rise in dollar sales reported by the 191 manufacturerss. This resulted in an increase
of 1.8 cents in the average valus, from 14.6 cents in November 1940 to 16.4 cents in
November 1941. As shown in the table at the bottom of the next page, increases in
value from November 1940 were recorded for all types of houses.

Collections on accounts receivable during Novembers for 106 firms reporting
this item amounted to 137 percent of outstandings at November 1, 1941e This was &
slight decrease from the ratioof 140 reported for November 1940, and 2 drop fr?m the
October 1941 figure of 163. Reflecting recent sales expansions, acc?un‘ts receivable
were 30 percent greater on November 1, 1941, then at the same date 1n 1940, and 14

percent greater than on October 1, 1941.

B-Fod73



MANUFACTURERS' SALES, BY KIND O

CONFECTIONERY AND COMPETITIVE CHOCOLATR PRODUCTS

F BUSINESS AND LOCATION

NOVEMBER 1941
SALES~~-CURRENT MONTH SALES-~YEAK TO DATE
Percent
Kind of Business, HNumber Percent Change Ruzber Change Eleven
Geographic Division of November . i°r from Months
nd State 5 1941 R 41
* rf;‘_;’:‘;'c_ Nov.l94l | Nov.194l 9 roport- | ieven 19
i vs. Vs, ing g
ing Nov.1940 | Oct.1941 (Ada 000) 1940 (add 000)
-
TOTAL . enessecocncossesessasasasassassaeas] 491 *28 -4 $31,272 191 9 §241,826
*] 14,699
Manufacturer-retailers.ceesasssanscasss 9 +27 +17 1,653 9 9 4
Manufecturers of chocolate products 22 35 458
competitive with confectioneryeeesses 9 +28 -27 4,277 9 *
Other manufacturers by States in .
Which locatedesesesseansescesseraoses| 113 25 =1 26,853 i "9 197,663
15 *15 25,269
NoW Englendesecescecsaasssssasasseess 15 +22 +11 3,680 2" 0n
AB8ECHUSOTEE aensarensarasarsasons 12 +25 19 3,023 12 "5 18,59
; 62 +20 65,373
AL1EntiCesesesacscsrannsenasnsasaanas 62 +32 :g g,%g 2 - 20,576
New Yorkeesesososesne 23 +33 » e 1 33,390
PernsSylvani@eesesecsasncesssssocsce 24 +33 -5 4,217 p e 30750
Yew Jersey, Laryland and D. of C... 5 +8 +14 559 H 36 71087
Virginia, N. Carolina and Georgia.. 10 +48 32 1,022 1 ’
4,4
East llorth Centralesesssssecesecsnses 44 +21 -10 10,888 44 :ig gv'agg
I11iN0i8esessasonssersassane 29 +20 -10 95985 29 eyt 4299
Ohio and Indifnf.ceecsesscnsccesssse 9 +25 +5 643 2 s 2*309
Michigan and WisconSinesesscsesvaece 6 +35 -9 260 ]
West North Cemtralessessascecesesesss 17 +20 +4 1,364 17 :ié I-g?ﬁ
Kinn., N.Dak., S.Dak. and Nebraska. i 9 11 198 7 . g 6,612
Towe and MissoUricseceassescacscees 10 *22 +3 1,166 10 1 »
East South Central
(Ky.s Tenn., Ala. and Mississippi). 8 +40 +9 786 8 *22 4,614
West South Central 1,349
(Louisiana, Oklahoma and Texas).... 3 +38 +8 209 3 *26 »
Mountain i 1,647
(Colorado and Utah)esecessssrocnces 4 *25 +44 315 4 *16 ’
PACLLICusascecssaccansoraccnsasnccans 20 +28 *4 1,078 20 *24 7,096
CRlifOrniBessessocesnsscaassonn 12 +36 + % 765 12 +26 5,159
Washington and OregoBeecsecsceccsss 8 +12 +15 313 8 *20 1,937

*Less than 0,5 percent.

CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
NANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF (IOUSE
NOVELZER 1941

Num!;er November 1941 November 1940 October 1941
0.
Type of House* ri;:::- Pounds Valus Average Pounds Value Average Pounds Value Average
2| (aaa 000) | (asd 000) | "3 | (aad 000) | (aza 000) | Y22 | (aaa 000) | (aaa 000y | VoMU
TOTALeverocaosanenenarans] 103 145,420 23,900 | $.164 | 129,643 18,94 $.146 | 261,831 $25,972 $.160
Package goodS.ssssesass 11 5,425 2,161 .398 4,367 1,654 <3719 4,023 1,591 395
BEF g00dSeesessensecans 18 46,716 8,489 .182 42,107 6,713 159 60,744 11,105 2183
BULK £00dBsvesssnsesens 31 43,441 5,374 124 41,094 4,347 .106 42,630 5,125 .120
General 1inseeeeerseoss 19 30,119 4,727 2157 26,361 3,834 145 31,022 4,596 .148
Unclassifiedesesesesees 24 19,719 3,149 .160 15,714 2,395 . 152 23,412 3,555 .152
Bureau of the Census ’

*3roups are by kind of business and not by type of products.

3-30v/73
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Immediate release - February 7, 1942

. DEPARTMENT oOF
Cooperating with the CoMMERCE

National Confectioners SUREAU OF THE CENSUS sth?r;e‘r.xt 1
" atlstica
Association WASHINGTON Service

Confectionery and Competitive Chocolate Products
Manufacturers! Sales and Credits
December 1941

and competitive chocolate products, accordi

;. C. Capt, j‘.)ire‘actor ot the Census. ‘his spread over 1940 sales volumes follows the
percent gain in 1940 over 1939, which in turn was 2 percent greater than 19s8.

Sales in December were 26 percent greater than in December 1940. The year
ended with the margin over 1940 expanding. Gains in the three months of the last
quarter ranged from 26 to 33 percent.  This is in contrast to gains in the first
three quarters which averaged 15 percent, the margin between the first nine months
of 1941 and 1940. The decrease in sales between November and December of 3 percent
is less than the usual seasonal decrease reported in this survey between these months.

Manutacturers of chocolate products competitive with contectionery 1led by
a large margin with an increase of 45 percent over December a year ago. Manufacturer—
retailers reported a gain of 28 percent, while sales of "other manufacturers" were
21 percent above December 1940. For the year as a whole, the gainof all three groups
was at, or slightly above, one-tifth.

Sales ot $32,194,000 were reported by the manutacturers participating in
this study, which is conducted by the Bureau of the Census with the cooperation of
the National Confectioners Association. No adjustments have been made for seasonal
or price fluctuations.

Each of the eight geographic divisions and all but one of the groups of
States shown separately reported gains from the same monthof a year ago. The Paciﬁ'.c
group led with an increase of 28 percent, followed closely by four other geographic
divisions each with gains of R0 percent or more.

Pounds of contectionery and competitive chocolate products §old b;r 103
manutacturers rose 18 percent from December 1940, in contrast to the rise of one-
fourth in dollar sales reported by the 191 manufacturers. This resulted in an in-
crease of 1.2 cents in the average value, from 17.3 cents in December 1840 to l§.5
cents in December 1941. As shown in the table at the bottom of the._rfext page»‘ ;1:-
creases in value from December 1940 were recorded for all but unclassitied manufactu-

rers.

Collections a accounts receivable during December, ror 102 firmsTigportinf
this item,amounted to 147 percent of outstandings at December 1, l‘.-Ml.d ri:ew?'rom
slight increase from the ratio of 145 reported for December 1940, and a

i t sales expansions, accounts re-
e November 1941 figure of 136. Reflecting recen -
22ivag{e were 28 per%:ent greater on December 1, 1941, than at the same date in 1340,

and 5 percent greater than on November 1, 1941.
3-3/nyfe



TIONERY AND COMPETITIVE CHOCOLATE FRODUCTS
MANggiCngﬂéﬂS' SALES, BY KIND OF BUSINESS AND LOCATION

DECEMBER 1941
SALES—CURRENT MONTH SALES—TEAR TO DATE
Percent
Kind of Business t Chi Number Change Trelve
Geographic Division Hurber Percent Change Decamber o provi u;gg.
TS
and State £irms oo ber '41]December '41 1941 remort. | Trelve
veport- va va, ﬁx Months
ing r 140|November ' 1940 \
December '40|November 'A1 (add 000) (add 000D
TOTALueesenressrsansosananeasarerasanes 191 +28 =3 2,194 a8 *20 184,097
18,328
Yanufacturer-retailersc coereesenansss 9 +28 +119 3,828 9 +21 4
Manufacturers of chocolate producta 51,804
competitive with confectionery.ee... 1n +45 o+l 5,442 n +22 »
Cther manufacturers by States in : 2
idch LocAtedueerersnnnssensananees m +2 - 25,124 m 20 24,874
28,154
Now Englandesesssesesroanesseseonnen | 4 +20 -10 3,309 14 +18
HasBaCUR OttE e ss s 1 +17 -15 . 2,565 1 +18 20,734
ALIAREAC sastnrnennnsrnsennsasnnsens 57 +10 +8 8,068 57 +22 g'%
How Jorkesoasecenssvessaosnsnnncan 19 +2 ‘-8 2,392 18 +R1 37,?16
Pennaylvanifesccoevsasesaanascsnns 22 +31 +31 5,233 22 +22 4'1'?'1
New Jersey, Maryland and D. of C.. . 5 -24 ~24 424 s + 5 e: 53
Virginia, ¥. Carclina and Georgia. 1 +48 ~19 918 hh i +38
East North Centraleceeescecscsnacess 43 +24 -25 7,678 43 +1¢ gg;gg:
T11AN048s s eeeressonsessssnnsnannns 27 +25 26 6,868 27 +19 ety
Ohio and INASaMEaseersearasenasans 10 +22 -11 573 10 +15 2o
Michigan and Wisconsine.eesssseess 8 + 9 -9 237 8 +26 4
West North Centralececsoscessscnnnss 16 +17 -22 1,050 18 +18 ?»gi
Mirm., N.Dak., S.Dak. and Nebraska 8 +20 -9 212 8 +17 7'“?
Towa and MIissourisecussveoracnecss 8 +17 -24 838 8 +168 »
East South Central 5,228
(Ky., Temn., Ala. and Mississippi) 8 +23 ~24 802 8 +22 »
West South Central 76
{Louisiane, Oklahoms and Texas)... 5 +22 -3 217 5 +26 1,
Mountain
(Colorndo and Ut&h)eeensureusnenss 5 +15 24 264 5 +15 2,119
PACLfiCessvnnnarenrinsrncssanasacase R3 +28 .16 1,088 23 +23 2,882
08l4LOrMIB e s vuseesroreensnnnonnnse 15 +27 -18 782 13 +23 7,599
Ve thington And OIreEohesessssss snss 10 +29 -7 276 10 +23 2,398

CCNFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUPAGOURERS' SALRES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
DECEMBER 1941 '

Type of Houpe* “:E?r:: December 1941 ’ . December 1940 November 194)

rumb— Pounds Value A;:;:.go Pounds \falue Average Pounds Value AVETAge

{Add 000) | (Add 00Q) (Add 000) | (Add 00Q) T (Add 000) | (Add 00O) Ve

m::z,. 108 15407 | 21,325 =186 | (98,045 | g17,008 .17 140,948 $23,304 $.285

hsuv £00d8aeuusyyny, 13 8,775 3,489 .512 8,563 3,288 498 5,797 2,286 384

m:“““' . 41,885 7,870 .189 52,634 5,521 .1e3 44,211 8,052 .182

. f:; :;’ ::v:: LU | 150 | 25,ms 270 | 07 | 4,18 5,114 124

ettt | . 16, 4,157 .18 20,875 3,253 158 31,408 4,802 .156

————— . 1338 | 2,808 +158 12,217 2,386 195 18,306 2,980 .181
*iroupe are by kdnd of business and not by type of producta, | Gurrent Stabistical Service
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Immediate release - March 10, 1942

‘DEPAR
Cooperating with the TMENT OF CQMMERCE

National Confectioners BUREAL oF THE cansus 5 o
Association WASHINGTON t§§§3§§§&

Confectionorz and Competitive Chocolate Products

Manufacturers' Salss and Credits
January 1942

Dollar sales gained 32 percent in Januar
| ‘ Y 1942  over a year for manu-
i‘:::mrs of confectionery and competitive chocolate products, a.::org to an an-
1%10.:;“ released today by J, C. Capt, Director of the Census, This spread over
sales volume follows the 20 percent galn for the year 1941 over 1940. January

1942 sales were 13 percent undsr th : '
ohesetertatie pe e preceding month, reflecting the usual seasonal

Price rise accounted for a large share of the gain of more than 30 percent
for January, The average valus per pound for January 1942 was 18,7 cents, a Ezse of
nearly 3 cents per pound from January 1941, This average value remainéd the same as
that recorded in the preceding month whereas a decline had occurred between these
months in the preceding three years.

Pounds of confectionery and competitive chocolate products sold by 101 man=
ufacturers ross only 11 percent from the same month a year ago, Compared with the
spread of 18 percent for poundage sales in December 1941 over December 1940, this 11
percent gain indicates a leveling off in sales gains, Sales in pounds increased less
than dollar sales for eachof the types of house shownat the bottom of the next page.

Manufacturers of chocolate. products compstitive with confectionery led in
dellar sales with an increase of 39 percent over January a year ago. Manufacturer—
retailers reported a galn of 36 percent, while sales of "other mamufacturers" were
29 percent above January 1941, The latter two gains represent expansions over the
margins shown for. .preceding months. ’

Each geographic division " and group of States shown separately reported a
gain from the same month of a year ago. The East North Central group led with an ine
crease of 3, percemt, follomed closely by four other geographic divisions each with
gains of more than one-quarter,

Collections on accounts receivable during January for 108 firms reporting
this item amounted to 133 percemt of outstandings at Jamuary 1, 1942, Thisis a
slight decrease from the ratio of 137 reported for January 1941, and the usual sesa~
sonal decline from the December 1941 figure of 149.. Reflecting recent sales expan-—
sions, accounts receivable were 29 percent greater on January 1, 1942, than at the

same date in 1941,

' icipating in
£ $27,997,000 were reported by the manufacturers part

this studys‘l:;izh":s.’gnm’mt.d by the Bureau of the Census with the cooperation n:i

the Nation;l Confectioners Association, No adjustments have been made for seaso

or price fluctuations. '
3-31695



CONFECTIONERY AND COMPETTTIVE CHOCOLATE PRODUCTS
MANUFACTURERS® SALES) BY KIND OF BUSINESS AND LOCATION

JANUARY 1942
SALES-—CURBENT MONTH
Kind of Business, Nazber ,
Geographic Division ¢ Percent Change Jamary
and State reporting 1942
. January 1942 Jamary 1942
V8e V8e
January 1941 December 1941 (Add 000)
TOTALsverensasesanarasornsnsesasnsnsanns 180 482 =15 7,997
Manufacturer-retailers.cesecrocsasasnse 7 +36 -B6 . Lk
Manufacturers. of chocolate products . 955
competitive with confectionery.esssese 11 +39 +9 5
Other manufacturers by States in 808
Which 10C8E8dresesesaseansassensanronse 172 +29 =10 20,808
" NewW Englante.esscrececnerssonncascnsan 17 +20 -16 2-92(5’
Ma88aCHISettSeesesroascosvanconconen 14 +27 -15 2,30
Atlanticees.oces 58 +29 -22 3'752
New YorKessecerssescessacasansss 20 +20 -21 1,82
POMISYLVANIAecesscearssancacssconsss 25 +31 -24 4,238
New Jorsey, Maryland and D. of Ce... 4 +42 : S 30?_
Virginia, N. Carolina and Georgia... 9 +43 “14 37
Bast North Centralecsssesseccssosssees a1 +34 +12 8,959
T11iN0184ereasennens 20 34 +14 8,537
Ohic 2and Indianfececesecscascesancses 7 +37 -18 224
Michigan and WisconsiNesesseconcosas 5 +29 -12 198
West North Centralessesceseccsacassons 17 +22 -33 743
Jinn., NeDak., S.Dak. and Nebraska.. 7 + 3 34 136
Towe and MisBOUPLeesceasacsanrarnnne ' 0 +27 ~33 808
SOULh CeNtrAlesessncessossassansononns 14 +28 -23 837
Mountain .
(Colenc{o»_and Utah)essssresccaresns 5 +32 ~42 154
PacifiCeseaacecconsennuscscsnnese . 20 . +28 ~17 861
Californifessesnssssas vee 12 +26 -18 541
Washington and OregoNescesescescrncse 8 +38 -7 120
CONFECTIONERY AND COMPETITIVE CROCOLATE PRODUCTS
MVANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
JANUARY 1942
Number January 1942 January 1941 December 1841
of .
Type of House* firms
report~- |  Pounds Value |Average Pounds Value |Average Pounds Value |Average
ing Value Value Value
(Add 000) (Add 000) (Add 000) | (Add 000) (Ada 000) (Add 000)
TOTALsasvessssonssnsnara | 101 112,016 | $20,941 187 | 100,586 | $15,990 | $.159 | 116,952 | $21,908 $.187
Package goodsesesscase 13 3,813 1,976 .518 3,045 1,457 <478 8,925 3,544 ~512
Bar goodSseseseses sese | 18 51,268 10,086 »197 44,811 7,436 «166 45,675 8,848 . -184
Bulk goodSeesssesccses 29 20,593 2,914 «142 19,713 2,191 ~111 25,627 3,283 »128
General linGessecscsss 18 19,691 3,148 .160 17,864 2,628 «147 21,943 3,454 »157
Unclassifiedeseeseesss 27 16,851 2,819 .-169 15,153 2,280 . #180 16_,782 2,777 165
Bureau of the Census

Current Statistical Serwvice
#Groups are by kind of business and not by type of products.

3-3169%



Immediate release - April 6, 1942

DEPARTMENT OF COMMERCE

Cooperating with the Current
National Confectioners BUREAU OF THE CENSUS Statisticsal

Association ervice
, WASHINGTON Serv

Conféctionery Emd Competitive Chocolate Products
Manufacturers® Sales and Credits .
February 1942

An increase in sales of 25 percent for February 1942, compared with the
Same month of 1941, was reported by manufacturers of confectionery and competitive
chocolate products, according to an amnouncement released today by J. C. Capt,Direc-
tor of the Census. The increase recorded in February 1941 over February 1940 was 11
percent. February 1942 sales are 1 percent above the preceding month, in contrast
to the 7 percent increase registered in February 1941 over January of last year.

Price rise accounts for a large part of the gain of 25 percent reported in
February 1942 compared with the same month a year ago. The average value per pound
for February 1942 was 18.3 cents per pound, a rise of more then 3 cents over Febru=
ary 1941. The average vslue dropped slightly from that reported in the preceding
?gn;ih, although less than half the decrease that occurred between these months in
e 4 L3

The quantity (pounds) of confectionery and competitive chocolate products
sold in February 1942 by 108 manufacturers rose only 2 percent compared with Febru-
ary a year ago. The gain for January 1942 over the same month a year ago was 11 per-
cent; and for December 1941 compared with December 1940, 18 percent.

Manufaeturer-retailers reported the largest increase in dollar sales == 30
bercent over February a year ago; "other manufacturers" were 25 percent above Febru-
ary 1941; and manufacturers of chocolate products competitive with confectionery
registered an increase of 22 percent. Corresponding increases reported in January
1942 over Jenuary 1941 were 36 percent, 29 psrcent, and 39 percent respectively.

Increases in February sales compared with February a year ago were recorded
for geographic divisions and groups of States ranging from 6 percent (New Englend
States), to 39 percent (group consisting of Kentucky, Tennessee, Alabama,and Missise
sippi). Seven of the eight geographic divisions or groups of States for which data
are presented separately registered increases of more than 20 percent.

Collections on accounts receivable during February for 110 firms reporting
this item amount to 133 percent of outstandings at February 1, 1942, the seme =as re-
ported for January of this year. The corresponding ratio for February 1941 was 130.
Accounts receivable were 27 percent greater on February 1,1942 than at the same date
in 1941 and 6 percent grester than on January 1, 1942.

This study is conducted by the Buresu of the Census with the cooperation
of the National Confectioners Association. Wo adjustments have been made for sea-
sonal or price fluctuations.

3-32181



CONFECTIONERY AND C!

CMFETITIVE CHOCOLATE FRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION

FEERUARY 1942
SALES-~CURRENT MONTH SALES-~YEAR T0 DATE
Percent
Kind of Business, Number Percent Change Number Change Two
Geographic Division of February of from Months
and State £irme  [pepruary '42 [February '42 1942 ﬂn;:_ Two 1942
regort-— vs. 8. "!;:‘ Months
ng Fob 141 {January '42 1941
ebryery (Add_000) 1488 000)
POTAL s veeenrsesncnssanasensasssssasans 190 25 x1 28,524 1% 228 .06
400
Manufacturer-retallers..ceseacsasisne 7 +30 +75 2,165 ? +33 3
Mapufaciurers of chocolate products
competitive with confectionery...... 10 +22 -8 5,341 10 +31 11,186
Other manufacturers by States in
Which 10Cat8da.c sasesssssaranssseoe 173 +25 -1 2,118 178 +27 42,440
5,291
New Englendecececesscsnsssasannsonee 17 +6 ~19 2,371 17 +13 s
MassachuBetEB. cuvuuscsssrsastonose 14 + 6 «27 1,675 14 17 3,979
ALLENtICeernesssossnnsnssassnctasces 58 +34 +6 7,585 58 +32 14,724
Now YorKeeesssosaanansoansnsranass 18 +22 +8 1,937 18 +21 5,?32
PennBylvanife.seccasosssnsncissnes 25 +38 +7 4,528 25 +35 8,7
New Jersey, Maryland and D. of C.. 5 +29 +5 362 5 +33 04
Virginia, N. Carolina and Georgia. 10 +42 + * 758 10 +43% 1,818
Eest North Centralesssssessssssessns 43 +22 -2 8,806 43 +28 17,777
T11IN0{8acecassscesonrunroncascans 31 +21 -2 8,312 31 +27 16,863
Ohio &nd INAL&NAc..eeesasosasosons 4 +35 +10 244 7 +41 467
Michigen and W{8CORSiNiereacacrons 5 +33 +26 250 5 +31 447
West North Centralis.cecsacerescsens 15 +23 410 722 15 +19 1,579
Minn., N.Dek., S.Dak. end Nebraska 7 +12 +13 120 7 +5 287
Towa and MLSSOUTL.eersuerasassanns 8 +25 + 9 602 8 +22 1,152
Eagt South Central
(Ey., Tenn., Ala. end Mississippi) 9 +39 421 504 [ +32 927
West South Central
(Louisiana, Oklahoma and Texas)... 5 +30 -30 219 5 +36 531
Mountain
(Colorado and Uteh)seveeeressaones 5 +22 +1 156 5 +27 311
PRCITIC s eateanrirsarasnnosisnanaras 21 +33 1 755 21 +29 1,500
ColifOrmiBasencreunscnsencasuonnes 13 +31 + 3 650 13 27 1,280
Weshington and OTegoNe..ve.ccasses 8 +a -7 105 8 +38 220
*Less then 0.5 percent.
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
FEBRUARY 1942
Rumber
> February 1942 February 1941 January 1942
Type of House® firms
”ﬁ?- Founds Value A;:lr:@‘ Pounds Value Average | Pounds Value Average
e ) ‘Value Talue
(add 000} | (Add 000} (Add 000) | (add 000) ' (add 000) | (add 000)
reteesstesesceesen | 108 112,834 | $20,703 | $.183 | 110,370 | $16,850 | $.152 | 114,617 | $21,23 $.285
Packags g0088...ceesens o
12 2,858 1,377 .482 2,525 1,058 .49 3,71 1,958 .528
Bar 20088.esecncennean
17 45,449 9,278 .204 47,493 7,814 .165 51,891 10,134 195
Bulk g00d8.sveencansans
30 25,332 3,549 .140 23,808 2,706 114 21,139 2,971 141
General linG.ieiveioene 20
Unclassls o ol Bt M 2,788 | .139 | 20,057 3,203 .160
clasalfied.cuvuuinane 29 |
18,858 3,152 .167 16,507 2,464 149 17,819 2,965 166
Buresu of the Census. i

*Groups are by kind of business and not by type of products.

3-32/81
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Immediate release ~ May 6, 1942

Cooperating with the DEPARTMENT OF COMMERCE
National Confectloners BUREAU OF THE CENSUS Current
Association Statistical
WASHINGTON Service

Confectionery and Competitive Chocolate Products
Manufacturers' Sales and Credits

March 1942

Manufacturers of confectionery and competitive chocolate products registere
d an in-
gzﬁgia in sales of 28 percent in March of this year compared with thepsame month g year agz iﬁ-
rding to an announcement released today by J. C. Capt, Director of the Census. This inc;ease
is the largest recorded by this study for the month of March compared with the same month of the
pmce;ding ya{ar in the past seven years. The increase for March 1941 over March 1940 was 22 per-
cent; for March 1940, 1 percent; for March 1939, 3 percent; and a decrease of 10 percent was
registered for March 1938 compared with the same month of 1937, A gain of 6 percent occurred
between the montha of February and March of this year as agains’?" the gain of 4 percent reg-
igtamd between these months in 1941. Sales for the first quarter of this year were 28 percent
above those recorded for the first quarter of 1941, by far the largest increase recorded for any
quarter during the past four years compared with the same querter of the year previous.

. The quantity (pounds) of confectionery and competitive chocolate products sold in
arch 1942 by 116 menufacturers was 1 percent under the quantity sold in March a year ago. In
contrast, the dollar volume sales of these 116 manufacturers in March was 25 percent above the

dollaer volume sales recorded in March a year aga, reflecting substantial price increases since
March 1941,

The average value per pound for March 1942 was 19.1 cents, a rise of more than 4 cents
over March 1941, eand the highest cost per pound recorded in comnection with this study during
the past 5 years. The sharp rise was first noted in December 1941 when the average value per
;gugd was 18.5 cents. In January, the average value per pound was 18.7 cents, and in February,

«3 cents. ‘

Of the three groups of establishments, manufacturer~retailers continued to report the
largest increase in dollar sales -~ sales for March being 58 percent above March a year ago as
against the incresase of 30 percent recorded for February 1942 compared with February 1941. Nan~
ufacturers of chHocolate products competitive with confectionery registered an increase in sales
in the month of March 1942 of 34 percent compared with March a year sgo, and other mamufacturers
reglstered en increase of 25 percent. March sales of manufacturer-retailers were off 27 percent
compared with February,while manufacturers of chocolate products competitive with confectionery,
and other menufacturers registered increases between the months of February and March 1942 of 8
percent and 10 percent respectively.

Of the eight geographic divisions and groups of States for which data are presented in
this report, seven registered increases in sales for March 1942 compared with March a year ago
of from 25 percent to 36 percent. The lowest increase (16 percent) was recorded for the New
England States. Increases in March sales compared with sales for the month of February were re~=
corded for all of the eight geographic divisions and groups of States.

Collections on accounts receivable during March for 119 firms reporting this item a=-
mounted to 150 percent of outstandings at March 1, 1942. The ecorresponding ratios for March
1941 and February 1942 were 140 and 131 respectively. Accounts receivable were 16 percent great-
er on March 1, 1942 than at the seme date in 1941 and 4 percent less than on February 1, 1942.

This study is conducted by the Bureau of the Census with the cooperation of the Na-

tional Confectioners Associstion. No adjustments have been made for seasonal or price fluctua=

tions.

3-32752



TURERS! SALES BY ¥
MANUFAC ’ MARCH

CONFECTIONERY AND C

OMPETITIVE CHOC
IND OF BUSINESS
1942

OLATE PROTUCTS

AND LOCATION

SALES~-YEAR TO BATE

Iosmem————ld

e T
roent
Number g;m Trgwh
7ind of Business of rrom womibE
Geographic Division March £4rms mree 1548
and State 1942 report— yortha
ing 1941 .
L
(Add 000} — o
e
25 +6 $20,973 205 B L
AL, s ssasesvsassssasenssnnsansrsnecies 205 2 o oo
7 +58 -27 1,582 7 ‘
Menufacturer-retailers. eoneceenseest
duct: e 17,487
Manufesturers of chocolate pro ucts " .s 5,93 n +3
sompetitive with confectioneryeeesse 1 +3
Otber maufscturers by States in 10 o5 428 187 +85 66,548
Which 10CET8R.eesorsrassnsscensrenss 187 +25 +10 23,428 87 — —--l—-mw -
12 2,651 17 14 ave
New Bnglend.esvesoossarassacssacssne 17 +16 + 1:9 5 T4 +20 u, 8
HasEachuBBtiB.ecansoroocssonosares 14 +24 +16 » 93 oo
29 ®
ALLEBEAC, veeeneonrasnssvrsssnassess 59 +25 +7 Z.ggg 23 Py 1
WeW TOYKuooreonvsassssossnasnnsocs 20 +19 +3 !80 pet e 1, 58
PennBylvanif. cecessrscssesarasases 25 +27 + 6 4,806 4 P 1,358
Yew Jersey, Maryland snd D. of C.. 5 +21 +20 433 5 140 1.une
Virginig, N. Carolina and Ceorgia. 9 +40 +21 417
28, BL
Tast Nortt Central....ecessssceseces 49 +25 +9 10,143 49 :2’; %:”g
TLILBOL8. s enn ereeenrnsnnannansenns 34 +25 +9 9,873 34 +58 L8
Obic and Indlend.eeeoescssccaveans 9 +30 +10 503 34 %2 aug
MWickigen and WisconsiB.aciseevones [ +30 + 2 267 3 +7
2,018
West North Ceniral..escersssvenseess 19 +27 411 904 19 +R3 ey
¥inn,, N.Dek., S.Dek. and Nebraska 9 +26 +9 180 9 +16 3,99
Towe end Mi8SOUTi.ceovusniaseesnre 10 +27 +12 724 10 +25 *
East South Cemtrel 1,488
(Xy., Texn., Ala. and ¥ississippl) 9 +31 +7 537 9 38 L
West South Central Y
{Louisians, Oklshoma and Texas)... 3 +36 +43 317 [ +36
Mountain )
{Colorade and Utah}eeessrsvercanns 5 +25 +36 212 5 +26 324
Faeific
talifornia, Washington and Oregom. 23 +28 +19 974 23 +28 2 m:i_w

CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VAIUE BY TYPE OF HOUSE

MARCH 1942
umbes Yerch 1942 March 1941 . February 194% .
Type of House™ firms "‘ e
m;;ow Pounds Value Averege Pounds Value Average Pounds Value hvn
ng (24 000 Value Value Yalue
) | (ada 000) | (Add 000) | (Add 000) (Add 000) | (Add OOD)
POTAL v vararersassaneons 1
116 118,165 $22,515 $.191 119,610 $17,993 $.150 114,784 $20, 996 3288
Pociuge goodBe..coccons
14 5,369 1,704 .508 3,223 1,388 43 2,952 1,408 474
BE? GOUABosiiosnuoncene
o 18 49,872 10,386 .208 50, 337 8,155 .162 45,546 9,289 204
Bulk gool8.cecencainone
23 24,517 3,452 141 25,315 2,798 L1111 25,766 3,818 B
fenerel 1iT€.c00iesnans
£l 20,735 3,490 .168 21,044 2,806 133 21,553 3,527 L1684
Unelesnifiof, uoesiunns
0 18,672 3,483 A7 19,691 2,846 145 18,957 3,183 167
Buresu uf the Census.

*lmmups aTe by kind of business and not by type of products.

J- a5
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Immediate release - May 30, 1942

O B, e or Coumiencs
Association ‘ BUREAU OF THE CENSUS" Current, -
‘ : ‘ Statistical
WASHINGTON S Service

Confectionery and Competitive Chdcoiate Products
Manufacturers' Sales and Gredits
April 1942 .

percent insiiizloi fmiﬁzfacturers of confectionery and competitive chocelate products were up 36
Bay by dv C. Gapt. Din styear compared with April 1941, according to an amnouncement released to-
for any momih co, > gc or of the Census.  This is the largest increase recorded in this study
highest gaina’rec‘:?zag p:::goﬁget:azgrﬁnzg zﬁi:h;eprecediﬁg ’ly):a? T e et the e
o » ar,on the basis of a comparison with the

R A e i o L T
A loss of & percent occurred between the mont;sy:?‘rll::i‘e perce.mt s e 2 asainst the

€ h and April of this year as agai
:;gsz hzi‘ lﬁaiercentzghich occurred between these months in 1941. Sales for ti: first fﬁn iznf;::
Sor the gimtwerert percent a.‘t_mvs those -re:corded for the corresponding period of 194l. Sales
220 more 1 28qwaL ertand the first two m_onth; of 1942 compared with corresponding periodsa year
sponding p <O percent. Increases recorded each month of 1942 for the year to date over corre-
p periods a year ago are by far the highest on record in the past several years.

Poundage of confectionery and 'competitive chocolate products sold in April 1942 by
ﬁx;ufacturers was only 8 percent greater than the qﬁantit'j solg. in April 1941, whzreas tﬁe gglg:gi
t.hiea volume of these manufacturers in April was up 37 percent. The average value per pound for

ria group of manufacturers in April of this year was 19.2 cents, nearly 4 cents more than the
ph ce per pound in April 1941, and equalling the average value per pound for March of this year
which was the highest registered in connection with this study during the past five years. The
sharpest rise was first noted in December 1941 when the average value per pound was 18.5 cents
as against 16.4 cenbs which was registered for each of the months - of September, October, and
November of 1941. The increasé persisted through the first quarter of 1942, leveling off with
the value per pound recorded for the month of Aprils , ‘

Manufacturers of chocolate products competitive with confectionery registered the
largest increase in dollar sales (59 percent) for the month of April 1942 compared with April a
year ago as against the increases of 25 ‘percent and'azz'pefcent recorded for mamufacturer-retail-
ers and other manufacturers, respectively. In March of this year, mamufacturer-retailers led in
sales volume reporting an average gain of 58 percent over March a year ago while gains register-
ed for manufacturers of chocolate products oOmpetitive‘_ﬁ,t}h,coni‘ec’cionery and other manufacturers
were 34 percent and 25 percent, respectively. April sales of ‘manufacturers of .chocolate products
competitive with confectionery were ‘off 15 percent compared with sales for March of this year,
and sales of other manufacturers were off 9 percent on.the basis of the same comparison, while
manufacturer-retailers registered a sales increase of 57 percent for the month of April over
March of this year. ' ‘ : E :

: Moderate to substantial increases in sales of nother manufacturers" for April 1942
compared with April 1941 were recorded for each of the eight geographic divisions and groups of
States, as well as individual States, for which separate data are presented in this report. Sales
for April 1942 compared with March for the eight geographic divisions and groups of States were
off from 3 percent to 17 percent, with the exception of the New England States which registered

a gain of & percent.

Collections on accounts receivable for 110 firms reporting this item amounted to 146
percent of outstandings at. April 1, 1942, Corresponding ratios for April 1941 and March 1942
were 132 and 149 respectively. Accounts receivable were 12 percent greater on April 1, 1942 than
at the same date in 1941, but were off 8 percent compared with March 1, 1942. :

This study is conducted by the Bureau of ‘the Census ~with the. cooperation of the Na-
tional Confectioners Association. No adjustments havé been made for seasanal or price fluctu~-
‘ations. ; o T P :

5-332/¢



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS -
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION
APRI

L 1942
SALES-—CURRENT MONTH - SAIES—YEAR T0 DATE
Percent
¥ind of Business K Nunblr_
Geographic Division Number Percent Change of Crhmgu mn
and State of April Lirms rom
firms April 142 | Aprd) v42 . 1942 report— Four 1942
report- vs, vs, ing Jhigﬁn
ing April '41 | March '42 .
: (Add 000) (rad 000)
TOTALustrsertnnnuninniensnnrennennennnn, | 192 +36 -8 $28, 761- 192 28 $117,188
Manufacturer-retailersee sy eseesassss 7 25 57 2,487 7 *54 7,458
Manufacturers of chocolate products . . . )
competitive with confectionery...... 10 . +59 15 4,824 10 V% © R1,888
Other manufacturers by States in .
which 10catedsesesesasessaraeerensas 175 32 =9 21,450 175 27 88,034
New England....eevurausseniereransas | 17 +19 +3 2,727 17 s 10,871
Mas58chusettSeeenaanseennnrsonnnas 14 +23 + 68 2,084 14 +21 7,984
AELANEIC. s e ueernnrnrerennrnyarnes 58 +33 -17 8,708 58 +30 29,452
New York.., 18 +14 -15 1,874 18 +18 7,365
Pennsylvania....... vee 25 +44 T 19 3,885 25 +35 17,469
New Jersey, Maryland and D, of C.. 5 +13 20 306 5 25 1,443
Virginia, N. Carolina and Georgia. 10 +39 +3 843 10 © 438 3,178
East North Centraleeeeuecessseen..s. 45 +37 -5 9,462 45 +20 8,021
I3N0i8es00arsseanee 32 +37 -5 8,780 32 +29 55,261
8 a2 -12 433 8 32 1,807
5 435, -3 249 5 +32 953
West North Centrale.eeeeeeeeecssenss 16 oL -10 740 18 +23 2,977
Minn,, N.Dak., S.Dak, and Nebraska 8 +38 0 147 8 +18 5
Towa and MisSOUTieesueesenssananas 8 T30 -12 583 8 24 2,418
East South Central ) R
(Ky., Tenn., Ala. and Mississippi) 8. +49 -3. 508 8 +34 1,988
West South Central . .
(Louisiana, Oklahoma and Texas)... [ +28 -5 301 .8 +34 1,154
Mountain : ‘ .
(Colorado and Utah)............... 5 +32 -9 182 5 +27 716
Pacific.... 20 e -9 14 20 3,121
e L 12 - 418 -12 571 :% 2,521
Washington Ore; . } ] 12 25 »
an BOMecereresranns 8 448 -2 2431 8 +5L 800
o CONFECTIONERY AND ‘COMPETTTIVE CHOCOLATE PRODUCTS -
UANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
- APRIL 1942 _ :
) ““391‘ 4pril 1042 o April 1941 March 1942
Tupe of Housew firms o T
report- Pounds Value Average Pounds | ' Value Average | Pounds Yalue Average
ing | Value | . . Value ' Value
¢ (484 000) e 1 (add 000) R (7 (Add Q0O) | -
TOTALeerrinrernnarannn, ' ' g - ‘ ‘
- 108 105,840 | $19,984 | §.192 ¥5,370 °| . §14,615 | $.153 | 118,688 $22,379 | g.102
Package gooda....,...... : ] : . - .
13 3,142 1,880 535 3,182 | 1,53 +480 3,231 1,880 .520
Bar goods....eeeu.,..... y . ) p '
_ -18 . 45,041 9,345 207 . | 39,885 8,440 .181 48,807 10,209 .209
Bulk g00dSseeseuunsnn., 0 | - . . .
. 20,517 2,834 | .38 0,257 | 2,103 .104 23,082 3,378 4
General line........... :
i a | 17,025 2,058 a7 16,170 2,278 2141 21,045 3,848 <173
nclassifiedesseseass,, 28 : ' :
18,115 3,167 175 15,908 .| 2,279 143 19,803 3,466 177
Bureau of the Census, ' :

" * Groups are by kind of business

Gurrent Statistical Service.
3- 33a/9

and not by type of products,




Immediste release - June 30, 1942

RG:"?BI‘&ting'with the DEPARTMENT OF COMMERCE o
National Confectioners BUREAU OF THE urrent
3 CENS
Association us Statistical
WASHINGTON Service

Confectionery and Competitive Chocolate Products
Manufacturers' Sales asnd Credits
Vay 1942

An increass of 35 percent in sale
s s was reported by manufacturers of confece
o;m;;g and competitive chocolate products for May 1942 compared with the same morex:h
Consus N Tg:cg;'di‘ng toran znnilinggment released today by J. C. Cept, Director of the
. crease for Apr 42 over April 1941 was 36
percent, the largest
;2:::;:;3 recorded in this study for any month eomprsred with the sam; month o;s the
Dot dye ar, for the past seven years. A loss in dollsr sales of 16 percent was
mg a; :z;i ic;r \(ayszzmpa;ed with April of this year, in line with the customary sea=
ation. es for the first five months of 1942 were :
with the corresponding period of 194l. p 0 percent conpemet

The quantity (based on pounds) of confectione and competitive chocolate
products sold in May 1942 by 107 manufacturers waes onl:,l;y 7 percentp greater than the
quantity sold in May 1941, 1n contrast to the dollar volume sales gain of 26 percent
recorded for this group of menufacturers. A decrease in price per pound of .4 cents
occurred between the months of April and May of this year. The averasge price per
pound of 18.8 cents regi stered for May is 4 cents higher than the price per pound re-
corded for May 1941 and represents only a slight decrease from the highest price per
pound (19.2 cents), recorded during the past five years, which was registered in
April of thisg year.

Increases in dollar sales for May 1942 compared with May a year ago of 48
percent,30 percent, and 33 percent were recorded for menufacturers of chocolate pro=
ducts competitive with confsctionery, manufacturer-retailers, end other manufacturers
regpectively. On the basis of comparisons with dollar sales for April of this year,
May 1942 sales of manufacturers of chocolate products competitive with confectionsry
were off 32 percent;. sales of menufacturer-retallers were down 22 percent; and 2
seles loss of 12 percent was registered for other manufacturers. Ipcreases in dollar
sales of 38 percent for manufacturers of chocolate products competitive with confece
tionery, 33 percent for mamracturer-retailers, and 28 percent for other menufactur=
ers, were recorded for the ftirst five months of 1942 compared with the corresponding

period of 1941,

Increases in sales of "other manufacturers" for May 1942 compared with May
1941, ranging from 6 percent (New York) to 67 percent (Pennsylvania), were recorded
for each of the eight geographic divi sions and groups of States as well as individual
States for which separate data are presented in tbis report. ¥With the exception of
New York and the group average for Louisiana, Oklshome, and Texas, increases weIe
above 20 percent. Increases of 1 percent foT California and of 11 percent for the
group consisting of New Jersey, Maryland,and the pistrict of Columbia and da;r:ases
ranging from less than 0,5 percent to 50 percent on the beeis of & comparison ;d wea;;
April end May sales, WeTe registered for the eight geographic divisions,
other groups of States, end individual Stetes covered in this report.

Gollect:l.oxis on accounts‘receivable for 109 fims reporting 21;13 iz?l‘:nm{z;:;
ed to 134 percent of outstandings at May 1, 1942. Corresponding ratios ¥ "
145 respectively. Accounts receivable were 18 percen

and April 1942 were 122 end )
sreatgr on May 1, 1942 than at the same date ip 1941, but were off 8 percent compared

with April 1, 1942.

Buresu of the Census with the cooperation of

the
This study 18 congucted b Yo adjustments have been mede for seasonal

the National Confectioners Associatione.
or price fluctuations.

PR X Ve



CONFECTIONERY ARD COMPETITIVE CHOOOLATE PRODUCTS
MANUPACTORERS' SALES, BY XKIND OF PUSINESS AND LOCATION

MAY 1942
' . SALES—-YEAR TO DATE
SALES~-CURRENT MONTH
T oh be Percent
Kind of Busineas Number Percent Chenge m:! T Change ‘:.1?“
Geographic Division of May from
and State tims ‘a2 1942 Time Five 1942
: May ‘42 May report= Months
1"1;:1“- vs, 8. ing 1941
1
8 May '41 April ‘42 (Add 000) {add 000}
190 +30 41,378
TOTAL.sevsosanseasonnsnssossnsnsnsonsans 190 435 -6 424,095 1% > bl L
8 +33 9,188
Manufacturer-retallers.. covassssesssee 6 +20 -22 1,886
Mamfssturers of chocolate products 38 28 004
competitive with confectionsry...... 10 +48 =32 3,308 o '
Other memufacturers by States in 8 v
WRICR L0CEE. s ensvansensssesssresee| 174 433 =12 18,904 are = 107,200
+18 12, 827
Now BagLADR. « vverrenovnsransresanes 16 +25 -30 1,00 et m 9,219
HaBsacmeettBesosocasercssossonsss 13 +29 -37 1,
89,812
AELANEACe s envanrnsrencnsarasonsssnss 57 +42 -2 6,588 :'; :ﬁ 9,087
New YOrKeconseoosasansssonssonsss 19 +6 -1 1,599 " e 21,048
PennsylYaRi® essencrssonssosinons 24 +67 - 5,838 s e 1,782
New Jersey, Maryland and D. of C.. 5 +42 +11 340 * ot s.897
Virginie, N. Carolina and Gsorgias. 9 +40 -2 811
08
Zast North Centralees.seocssssencess “ +27 -15 8,055 4 % ﬁe:m
TIL4n0i8ueseccacacans . 32 +27 -15 7,476 s2 oot s oal
Ohio and IndiEmBesesecoscseccesaas 7 +21 -15 341 7 pod 1'1!0
Michigan and WiscOnsin...eciensene 5 +26 -4 238 5 + ¢
West North Contraleseeesersencereses 16 +29 -15 652 18 +24 3.:?;:
Minn,, N.Dak., and 8. DeKeeaeesone 8 +21 -25 128 8 +20 2340
Towa and Miss0Uri.cesecerasarsrons 8 +351 ~11 524 8 +28 .
East South Central ) 2. 281
(Ey., Tenn., Ala. and Mississippi) 7 +45 11 418 ” +34 »
West South Central 304
{Louisiana, Oklahoma and Texas)... 3 +12 -50 } 151 8 431 1,
Mountain .
{Colorado and Utah)...eesseavenses 6 4 -3 . 219 6 +33 1,044
PACITIOuunerarsrnannraneassinnnsnsen 22 3 -3 o1 22 +32 4,320
Californifescaeressecsnasasanennan 12 +40 +1 888 12 +28 3,388
Washington and Oregom....... 10 453 14 228 10 +42 1,138
* less than 0.5 percent.
CONFECTIONERY iND COMPETITIVE CEOCOLATE FRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
MAY 1942
m:'r Mey 1942 : May 1941. April 1942
of *
Type of House* firms e
report- Pounds Value Average Pounds Value . | Average | Pounds Value Average
ing Value Value Yalue
(A4d 000) | (Ad4 000) (A3a 000) | (Add 000) (Ada 000) (Asa 000}
TOTAL.seenrnversennances | 107 s1,186 | $17,146 | $.188 | 85,181 $12,644 $.148 | 106,725 $20, 498 $.192
Package good&.e.seeese 13 2,284, 1,238 +541 1,811 78 «430 5,148 1,680 +538
Bar g0OA8.ccencrsanre 18 41,259 8,184 98 | . 38,684 5,972 154 50,061 10,033 + 800
Bulk gOOd8.sresaaannsa 27 15,747 2,080 132 18, 940 1,840 J108 | 18,23 2,644 <148
General 1in8....eece.. 20 14,949 2,541 170 13,563 1,918 .141 17,166 2,945 172
Unclessifisd,seveanses 29 16,947 5,108 183 15,183 2,336 L1684 18,124 3,196 L1326
Burean of the Census.

Current Statimtical Service.
* Groups =re by kind of business end not by type of products.

3- 33095



Immediate release.- August 8, 1942

DeEPARTME '
Cooperating with the NT oF COMMERCE

National Confsctioners BUREAU OF THE GENSUS Stczzr:?tal
atis
Association WASHINGTON Servic:

Confectionery and Competitive Chocolate Products
Manufacturers' Sales and Credits
June 1942

An increase of 34 percent in dollar volume was report -
facturers of confectionery and competitive chocolate productspo}‘o:dJ:iem;g‘zZ
compared with June 1941, according to an announcement released today by
J. C. Capt, Diréctor of the Census. Compared with the same month of 1941
‘sales increases for 1942 have gradually dropped off since the all-year higk’x
(36%) recorded for April. A loss of 6 percent in dollar sales occurred between
May and June of this year. Sales for the first half of 1942 were up 31 percent
over the corresponding period of 1941.

The quantity (based on pounds) of. confectioner stitive -
. y and competitive
chocolate products sold in June 1942 by 125 manufacturers was only ?percent
greater than the quan@ity sold in June 1941, although the dollar volume in-
crease for_ the same group of manufacturers amounted to 32 percent. The average
irize ;ggr poung in Junz (18.5 cents) remained at approximately the same level
s in the previous month, Compared with June 1941, the average price per pound
in June 1942 was 3.6 cents higher. ' ’ g Fer e

Substantisl increases in dollar volume for June 1942 compared with
June 1941 were recorded for manufacturers of chocolate products competitive
with confectionery (54%), manufacturer-retailers (41%), and other mamufac-
turers (31%). On the basis of a comparison of June 1942 with May 1942, dollar
sales of manufacturer-retailers were off 32 percent; manufacturers of choe-
olate products competitive with confectionery, 5 percent; and other manufac-
turers, 4 percent. Increases in sales for the first half of 1942 compared with
the same period of 1941 of 41 percent, 34 percent, and 29 percent were regis-
tered for manufacturers of chocolate products competitive with confectionery,
 manufacturer-retailers, and other manufacturers, respectively.. .

With the exception of dollar volume in New York, which gained 7 per-
cent, increases in sales of "other mamufacturers" for June 1942 over June 1941
ranged from 14 percent for the group average of Minnesota, North Dakota, South
Dakota, and Nebraska, to 143 percent for the average of New Jersey, Maryland,
and the District of Columbia. Substantial sales gains ware also recorded for
Washington and Oregon (79%), Pennsylvenia (61%), and the group of Kentucky,
Tennessee, Alabama, and Mississippi (57%). Compared with May of this year, the
largest sales increase in June 1942 was shown for the group of New Jersey,
Maryland, and the District of Columbis (20%); the largest decreases Massachu-

setts (10%) and California (10%) .

Collections on accounts raceivable for 129 firms reporting these
items amounted to 146-percent of outstandings at June 1, 1942. Collection
d May 1942 were 128 and 135 respectively. Accounts re-—

ratios for June 1941 an
ceivable were 16 percent greater on June 1, 1942 than at the same date in 1941,

~ but were off 11 percent compared with May 1, 1942

This studj is conducted by the Bureau of the Census with the coopera-
tion of the National Confectioners Association. No adjustments have been —ade
for seasonal or price. fluctuations.
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CONFECTIONEAY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BOSINESS AND LOCATION

JUNE 1942
SALES—YEAR T0 DATE
SALES~~CURRENT MONTH
Percent
Kind of Business Numlrwr Percent Change Hun!‘nx' Change 4%
Geographic Division Ii:m ” June o! from Nouths
firms !
and State report- J\m:!‘de J:m:!'w 1942 report- Ei:xfhu pi-nd
" 4nmg June ;n ™ 1 ing .
y Y42 1841 ot
(Add 000) {Add Q00
TOTAL s s asacnencacraronnenrararsivesansarsnnns 27 $31 =6 $23,599 188 < Bnes88
e ™ T 10,700
lanufacturer-retailers. e cacesvicnscssrascsse 7 +41 32 1,312 7 +34 ¥

Yanufacturers of chocolate products ) 20,240

competitive with confectionery.escecessosces 12° +54 -5 3,208 n +41 4
Other manufacturers by States in .
NLCh 10CBLEds suarensavarnresrsosvnansnnnne 198 +51 -4 18,788 178 +29 125,807
18 14,602
New Englande.scsesesssscescsnscssoensssance 17 +38 +9 2,138 18 + y
588 CIUSOLES s o v sunserenresnsennvensnsine 13 +16 -10 1,163 13 ! 10,582
SALATELCuernrnanesanssacansaresnrnesnsarane 86 +41 - 6,677 59 *i’i {3‘&
NEW ToTkKesenasasarssrorneasesnsansasssess 20 +7 -2 1,724 18 * : 2,908
PennSyLVAMIB . cevevssosossossssassrsrarsee 30 +81 -3 3,788 25 +4 e
New Jersey, Maryland, and D. of Ceveavens 8 +143 +20 408 5 +40 e
Virginia, N. Carolina and Georgifes.ecs.s 10 +29 -8 757 10 +38 *
East North Cemtrelesesresanesecsssnnninsion 52 +19 -9 7,557 47 +28 gv:ﬁ
T1140088eeescresarssnoncaasoveyensoasassas 35 +18 -9 6,924 32 +28 zim
Ohio and IndianBessesessescecsersnvranaas 10 +22 +1 377 9 +29 1~m
Michigan and Wisconsifesceseveerasvassons 7 +32 -4 ‘256 8 +30 *
West North Cntraleseeseseccacseesansensans, 18 35 +2 888 16 +28 4,302
Minn,, N.Dak., S. Dak., and Nebraskae... 9 +14 -4 136 9 +18 e
Towa and Missonrl.sseesseasesenssrasasens 7 +42 +3 532 7 +&7 B
East South Central
(Kye» Tenn., Als. snd Mississippi)e.e.... 1 +§7 +3 avs 8 +40 2,887
West South Cemtral
(Louisians, Oklahome and Texsa)seeiessves 10 +20 -2 169 4 +81 1,488
Mountain ‘
(Colorado and Utah)essieessserassennnsane 5 +34 -1 186 5 +30 1,000
PRCLIiCeesiaavacaasssararserssrsssscansonas 21 +42 -4 919 20 +83 5,321
Californifieceseacsuns cosrsesones 13 +32 -10 870 12 +28 3,080
Washington and Oregonesessscessesseanorcs 8 +79 +18 249 8 +47 1,386
CONFECTIONERY AND COMPETTTIVE CHOCOLATE PRODUCTS
. MANUFACTURERS' SALES; POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
JUNE 1942
Num!;er. June 1942 June 1941 May 1942
[
Type of Houser firms )
report~ Pounds - | Value -Average | Pounds *Value Average Pounds Value Average
Value Value Ve luw
: - (Add 000) {(Add 000)  |(Add 000) | (Add 00O0) | - (Add 000) {(Add 000)
- ; ‘ ;

TOTALscoossesssrssnncsrnans | 125 1,751 | §16,885 ABS | 96,208 | $12,808 | $.149 95,196 | $17,648 | f.188
Package goOdBssoesesieres’ 16 1,841 825 <502 1,515 | 597 «394 2,428 1,300 « 536
BEr g00dRas.essranancanss 18 39,817 7,890 .199 36,001 5,777 +160 41,227 8,180 | 198
Balk goodsievssreacecnian | 8L 18,511 | 2,048 | 130 | 17,43 | L840 | 106 | 17,354 | 2,246 | .120
General Mmneersseesenens | 2 15,355 | 2,885 | .175 | 35085 | 2,080 | 135 | 16,078 | 2,748 | 171
Unclassifiedessuensneons 35 " 18,828 3,439 185 |

: . 18,325 2,574 . .

Burean of the Comsus. v 2574 188 18,111 3,174 175

. Current Statistical Servioe.
* Groups are by kind of business and niot by type of products.
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Immediate release - September 3, 1942

Cooperating with th
e DepPARTMENT
National Confecti oF COMMERCE Cr
oners urrent
Association BUREAU OF THE CENSUS .Stetistical
WASHINGTON Service

Confectionery and Competitive Chocolate Products
Manufacturers' Salea and Credits

July 1942

An inocrease of 43 |
3 percent in dollar volume for July 1942 ¢
:ihzl;oiﬁz ;::iuc\::s roport:gnt;ytnanuracturera of confectionery yand conp:‘gg::
s accor o an announcement released today by J. Ce Capt

Dir:;t:;ior the Census. The gain for July was the largest recorgcd {n the.hi:I:o-'-
g o 8 survey for any month on the vasis of a comparison with the seme month
o ; previous year, Between June and July of this year, sales increased 5 pere
v:gu’nr::nziaszi t: the usual seasonal decrease between these months. Dollar

-y rst seven months of 1942 was up 32 -
o red of 1641, g percent over the correspond

The quantity (based on pounds) of confectionery and competitive ¢ -
lete products sold in Tuly 1942 by 117 mamufacturers wasyla perceit gro:terh:;zn
the guantity sold 1im July 1941, although the sales incresse recorded for the
same group of menufacturers emounted to 42 percent. The avbrage price per pound
(18.5 cents) in July 1942, rose slightly over the price (18.2 cents) for the
previous month. Compared with July 1941, the average price per pound in July
1942 was 3.2 cents highers

Substantial increases in dollar volume for July 1942 compered with
July 1941 were recorded for manufacturers of chocolate products competitive with
confectionery (47%),other manufacturers (43%) ,and manufacturers-retailers (34%) .
On the basis of a comperison of July 1942 with June 1948, dollar seles of manu-
facturers of chocolate products competitive with confectionery dropped 4 percent;
sales of other manufacturers rose 7 percent;and volume of manufacturer-retailers
gained slightly. Increases of 39 percent, 36 percent, and 3] percent in seles
for the first seven months of 1942 compared with the seme period of 1941 were re=
glstered for manufacturers of chocolate products competitive with confectionery,
menufacturer—retailers, and other manufactiurers, respectivelye

With the exception of dollar volume in New York, which gained only
9 percent, increases in sales of “other manufacturers® for July 1942 over July
1941 ranged from 22 percent for the group average of Minnesota, North Dekote,
South Dakota, and Nebraska, %o 104 percent for the state of Washington. Sub=
stantial sales gains were also recorded for Pennsylvania (90%) ,Iowa and Missouri
(61%), and Michigan and Wisconsin (60%) o Compared with June of this yeer, dollar
gales for Massachusetts, Pennsylvania, and Illinois inereased 11 percent in July

1942,

Collections on accounts receivable for 132 firms reporting this item
in July amounted to 155 percent of outstandings at July 1, 1942, Collection

ratios for July. 1941 and June 1942 were 132 and 150 respectivelye Accounts re-
ceivable were 10 percent greater on July 1, 1942 then at the same date in 1941,

tut were off 12 percent compared with June 1, 1942
£ the Census with the coopera=

dy is conducted by the Bureau O
T etens No adjustments have been made

tion of the National Confectioners Association.
for seasonal OT price fluctuations.
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CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION

JULY 1942 o/
. SALES-~CURRENT MONTH SALES--YEKAR TO DATE

4 of Business Number Percent Change Nuzber Percent Seven

Gexingra;hic Division o e July 1942 of from Months

and State 4 July 1942 firma Seven a4z

reporting July‘1942 nli‘ repo Months
V8. . Im‘g

J 1941 June 1942 1941 N
d ‘ (Add_000) {hdd 000
TOTALeeveeterarnssoransossosensasssnsacssanns 218 +43 5 $23,538 187 32 $180,997
- — +38 12,106

Manufacturer-retailersc.svssssnscescssssone 8 +34 + 1 1,38 8

Imura;turers of chocolate products +39 30,581
competitive with confectionery..eceesseses 12 +47 -4 2,907 10

Other manufacturers by States in . s
wWhich 1ocatedsesesusersrensanasarsnssnnas 201 +43 +7 18,307 7L +31 wm .

: 2,000 18 +19 $250
New England.cseeescescssscoscavnsonnsonea 20 +37 + 4 ’ +23 11,6 &
M osaChuSetES.aseessesavsnnaresannnnnns 14 42 +11 1,314 13 ;
ABIBBELS. s esnvsessesansnesassnnssnarenes 84 +52 w7 8,904 56 +35 e
NEW YOTK. 1 nnnrnnnsnssnnnnssnsrnrsrres 19 +9 + 4 1,729 i :3‘% 26,964
PernsylvaniBseesesesessrsanecas 2: "'gg il% "%2 4 +39 2,283
New Jersey and Dv Of Cevensesesan . + e 10 bt 8,528
Virginia, N. Carolina and Georgif...... 11 +44 + 1
+30 §8, 183
Eaﬁlz;g;:x CONtIaL. coresussensescannnanns ;; :gi I:l.g 3:1-342 :g 150 5;,%%
L T T T T ¥ Y PPN +29 *
0hio and Indlanfe.cessssensanscesnesnn 1§ ::g N % ;-’:g 2 =t 17854
Richigan and Wisconsin.sssvevessvnsoans
5,381
West North CemtTale.eesueerseresesennnss 18 +51 -8 845 1 = 1.081
¥inn., N.Dak., S.Dak., and Nebrasia.... 8 +22 + R 133 1 et 4,500
Iowe and MissOUTdeeeeecensrasssenonsons 10 +61L -8 §12
East South Central 3,128
(Ky., Tenn., Ala., and Mississippi).a.. 110 +93 +18 518 7 +41 '
West South Central B8OL
(Louisiana, Oklahoms and Texas)essseess 8 +30 + 3 100 5 +41
Mountain
{Colorado and Utah)essssoesennvenonnnes H +48 -10 167 5 +32 1,287
PACLLAC. ceateransoranstnnnnnannnnns 22 +48 -8 752 18 +35 4,480
Califomifeceernnnrnrancnrsns . 13 +31 -5 530 10 +28 2,999
WeaRINgtONe s v ntsontersenansannarnnnsnns 9 +104 -8 222 8 +58 1,492
&/ Bxcldsive of Army Ration Bar.
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUPACTURERS' SALES, POUNDAGR, AND AVERAGE VALUE BY TYPE OF HOUSE
JULY 1942 o/
Numbe July 1942 July 1841 June 1942
of
T
ype of House b/ ":oimnm Pounds Value Average | Pounda Value Average | Pounds Value Avarage
. . .|  Value Value Value
(Add 000) {(Add (Add 000) | (Add 000) (Add 000) | (add 000)

TOTA s taeuevarreonananns 7 89,804 $18,615 $.185 76,363 $11.8 $.155 85,219 $15 $.182
Package goodseeauasen.. 17 1,888 830 492 1,352 550 407 1,820 788 . 485
Bar go0dSessseinrnans,. 18 39,421 7,808 198 35,658 5,588 157 37,689 7,242 «lan
BULK g00d8uanssneannss 33 17,258 2,262 | .13 15,004 1,548 .102 18,383 2,157 | .1s®
General line.....u.ew.. 22 12,880 2,245 «174 10,879 1,757 162 W17

12,720 2,208 174
Toclassitiod. e eeenns % 18,557 3,475 | 187 | 13,382 2,220 | a7 | 18,807 3,185 | .188
Buresu of the Cenasus.

&/Exclusive of Army Ration Bar.
b/G:
35154

roups are by kind of business and not by type of products.

Current Statistical Service.



Immediate release -~ October 6, 1942

Cooperating with the DEPARTMENT OF COMMERCE Current L
" National Confectioners Statistica
N N BUREAU OF THE CENSUS
Association . Service

WASHINGTON

Confectionery and Competitive Chocolate Products
Manufacturers' Sales and Credits
August 19,42

An increase of 39 percent in dollar volume for August 1942 compared
with August 1941 was reported by manufacturers of confectionery and competitive
chocolate products, according to an announcement released today by J. C. Capt,
Director of the Census. Between July and August of this year, sales increased
19 percent, somewhat less than the usual seasonal increase between these months.
Dollar volume for the first eight months of 1942 was up 33 percent over the cor-
Tesponding period of 1941.

The quantity (based on pounds) of confectionery and competitive choco-
late products sold in August 1942 by 115 manufacturers was 12 percent greater
than the quantity sold in August 1941, although the sales increase recorded for
the same group of manufacturers amounted to 38 percent.. The average price per
pound (18.5 cents) in August 1942 rose over the price (18.0 cents) for the pre-
vious month. Compared with August 1941 » bthe average price per pound in August
1942 was 3.3 eents higher. '

Substantial increases in dollar volume for August 1942 compared with
August 1941 were recorded for manufacturers of chocolate products conmpetitive
with confectionery (28%), manufacturer-retailers (32%), and other manufacturers
(42%). On the basis of a comparison of August 1942 with July 1942, dollar sales
of manufacturers of chocolate products competitive with confectionery increased
43 percent; sales of other manufacturers rose 15 percent; and volume of manufac-
turer-retailers gained 25 percent. For the first eight months of 1942 compared
with the same period of 1941, sales increases of 37 percent, 34 percent and
32 percent were registered for manufacturers of chocolate products competitive
with confectionery,manufacturer-retailers, and other manufacturers,respectively.

With the exception of dollar volume in Michigan and Wisconsin, which
gained only 4 percent, increases in sales of '"other manufacturers" for August
1942 over August 1941 ranged from 17 percent for New York and for the group
average of Louisiana, Oklahoma, and Texas, to 80 percent for the group average
of Kentucky, Tennessee, Alabama, and Mississippi. Substantial sales gains were
also recorded for Washington (78%), Virginia, North Carolina, and Georgia (78%),
and Pennsylvania (70%). Compared with July of this year, dollar sales for
Il1linois increased 18 percent August 1942. With the exception of the 20 per-
cent decrease recorded for Michigan and Wisconsin, sales in other states and
groups of states showed increases on the basis of a comparison with last month’s
sales.

Collections on accounts receivable for 130 firms reporting this item
in August amounted to 164 percent of outstandings at August 1 s 1942, Collection
ratios for August 1941 and July 1942 were 135 and 155, respectively. Accounts
receivable were 13 percent greater on August 1, 1942 than at the same date in
1941, but were at approximately the same level when compared with July 1, 1942.

. This study is conducted by the Bureau of the Census with the coopera-
‘tion of the National Confectioners Association. No adjustments have been made
for seasonal or price fluctuations.
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CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION

AUGUST 1942 8/
SALES~~CURRENT MONTH SALES-~YEAR TO DATE
Number Percent Change Percent
Kind of Business . ) of August 1842 Number change Tight
Geographie Division . tirms Aug. 1942 Aug. 1942 ugu: of from months
. and State ) reporting vs. vs. iirmz in eight 1942
o Aug. 1941 July 1942 reporting | months
: (Aad 000) 1941 (Aad 000)
TOTAL+ s vaveenesennneneansesnnsnssesnnsrncnnes 217 39 | 40 §26,720 181 338 $199,869
HANUEACEUTET~Tetalleraseuenseencesssaennes .8 +32 +25 1,619 [ +34 13,468
Manufacturers of ‘éhoéolate products
competitive with contectionery.esecssessss 11 +28 +43 4,156 ] 437 35,015
Other manutacturers by States in
which located................u.......... 200 +42 +15 20,945 166 +32 151,486
New Engund, 18 +25 +23 2,410 14 +19 17,984
M98 CHUSEELS e o vesanssnnn e 13 +35 +35 1,723 11 +24 12,779
Atlantic........,............. 88 +54 +13 7,902 568 +38 56,243
New Yorkerssssneenseeonee v 20 a7 | sz 1,965 18 +12 15,565
Pemsylva.nia............... cernee 29 +70 +8 4,447 R4 +50 85,237
New Jersey.sscrssassscssssrrsrnsse

Marylandecessesvsnsesrensaraccsass
District of Columbifi.eavcersssoasssererss
Virginisesiseeeianssnannranenssannnes
North Carolina..eees
Georgiacesersanvecaes
.~ East North Cenmbral.cscsesesvsencacsasscnsss
J11inodSeeecevrteacrnnans
L)

Indianfeceseesrossrrecssronacensossssanes

7 +73 +31 487 4 +45 2,912

10 +78 +31 1,003 10 e 6,529

53 +34 BT 8,156 4 +28 59,554
38 +54 +18 7,488 30 +29 54,291

1L +39 +7 452 8 +50 8,818

- +30 1,930
Misconsineescoeess 6 + 4 20 198 6

17 +73 +28 815 17 +355 5,941

Minnesot@eesasasenesnnssonenssnsssorsssns

North DaKotaseseceessasssnsssensssessonss +24 1,192
South Dakot@esessesrsersssrncsocssannanes 8 4 R 188 8
Nebraskaeivesvesessscnsovvrorrosresssanse

csswsassvene

srecacsssnsea

Iuiuaouri......,......,...................
Eaat.. South Central -
KentucKyessvessesussasnssnennserocnssnnee
TeNNeSSeBe essserssesssscascnrsnsascsonce
Alabamae ssevesaveconsorsveas
Misaisaippi..............................
West South Central
Loulsiana...
Oklahomaesss
Taxas...................................‘
Mountain
COLOTAUDs e s sssasssenservnennssrerannsaras
Utahe ssvoessce

9 +72 +22 827 9 +39 4,749

10 +80 + R 545 7 +47 3,883

seseesnreetsnrssassennrran

10 17 +15 101 6 +21 1,100

5 +53 +21 193 5 +38 1,47

P Y S YT

Paciticesesss eresessseressaavssneusr | 21 +38 +5 843 17 +35 ’5,594
California. 13 +27 +5 810 10 +27 3,915
Washington.cessevesssssassoorsnnrasnssres, 8 +78 +7 .33 7 +81 1,879

a/ Exclusive of Army Hation Bar.

commm! AND COMPETTITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SALES, POUNDAGE, AND AVERAGE VALUE BY. TYPE OF HOUSE

AUGUST 1942 a/

Number August 1942 ) ~ August 1941 July 1942
Type of House b/ . f;'f"“' Pounds " Value Average | Pounds . Value Average Pounds Value kverage
reporting Value - Value Value

(Add 000) | (Ada 000) (Add 000) (Add 000) (Add 000) | (Aaa 00Q)
TOTALucosorasoocnsoncesnss [ 16 102,301 §18,062 | g.185 | 90,990 13,786 $.152 | 88,748 $16,960 | $.180

Packags gOOUS«sseatssssns b4 2,48 985 439 | 2,254 771 342 1,818 854 470
Bar goods 14 37,888 7,851 207 36,383 6,178 70 | 81,005 6,306 .203
Bulk £OOUSeessaresssasss 39 26,785 | sae 129 ‘35.487 2,388 102 24,357 3,082 | .124
Guneral line..esessecess 18 17,764 3,243 2183 |. 14,781 2,082 .140 13,804 2,374 172
Unclaseitied.cesesvenees 28 . " 17,848 3,422 | .194 | 14,085 2,587 +169 17,674 5,403 2193

Bureau ot the Censua

" a/ lixclusive of Army Ration Bar. ’
b/ Groups are by kina ot business and not by typo of prouncta.
3-35807 .
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Immediate release - October 31, 1942

Cooperating with the

Nstionel Confectioners DEPARTMENT OF COMMERCE Current
Association BUREAU OF THE CENSUS Stg‘:is:ical
ervice
WASHINGTON

Confectionerv and Competitive Chocolate Products
Marufacturers' Sales and Credits
September 1942

An increase of 8 percent in dollar volume for Se
ptember 1942 compare
zith Sgptember 1941 was reported by manufacturers ‘of confectionery end comizif
ve chocolate products,according to an ammouncement released todey by J.C. Capt
Director of the Census. Between August snd September of this year sal;s inl
creased 22 percent, less than one-half the usuel seasonal”increase éetween these
months. For the first nine months of 1942, dollar volume was 30 percent over
that recorded for the corresponding period of 1941.

The quantﬂy {based on pounds) of confectionery and competitive choco-
late products sold in September 1942 by 122 menufacturers was 28 percent less
than the quantity sold in September 1941, although the seme groupof menufacturers
recorded an increase of 5 percent in dollar volume. The average price per pound
(19.4 cents) in September 1942 was the highest shown in the history of this

uurvay', being 3.3 cents higher than in September 1941, and 1.3 cents higher than
in last month.

Manufacturer-retailers registered a 36 percent increase in dollar vol-
ume for September 1942 over September 1941, while mehufacturers of chocolate
products competitive with confectionery suffered a sales loss of 19 percent
between the same months. "Other manufacturers" showed a gain of 15 percent. On
the basgis of a comparison of September 1942 with Aygust 1842 dollser sales of
manufacturers of chocolate products competitive with confectionery increassed
4 percent; sales of "other menufacturers® rose 21 percent; and doller volume of
manufacturer-retailers galned slightly. For the first nine months of 1942 com-
pared with the same period of 1941, sales increases of 36 percent, 30 percent,
and 26 percent were reglstered for manuracturer—retailers,"otber meanufacturers, "
and manufacturers of chocolate products competitive with confectionery, respec-
tively.

In the States and groups of States for which separate data are shown
for "other menufacturers™, sales jncreases renged from 4 percent for Masmsschusetts
to 42 percent for the group of Virginia, North Carolina, end Georgls, on the
basis of & comparison of September 1942 with the same month of last yeer. Doller
volume in New York, in Ohio end Indisna, end izm Michigen am'i' Wisconsin was &t
approximately the same levels. Sales of "other menufacturers” in Illinois were
up 16 percent; in Pennsylvania, 30 percent. Compared with August of this y;ar,
most States end groups of States recorded substentisl seles increases in zﬁ_
tember 1942. The group of Virginis, North Cerolina, and Georgia showed the only

decrease (3%) from last month.

ctions on accounts receivable for 137 fi{yms reporting these items
in Septembce::‘lt;oun:,ed to 160 percent of outstandings on Septe::;b;:&l, lS:i;i ‘:;:;-
Jection ratics for September 1941 and August 1942 were 167 ?942 th::sgn i o1y,
Acoounts receiveble Were® 13 percent greater on September 1, 42 e
date in 1941, and were up 25 percent when compared with Augu , .

s conducted by the Bureau of the Census with the coopera=

This study 1 No adjustments have been mede

tion of the National Confectioners Associstion.
for seasonal or price £luctuations.
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CONFECTIONERY AND COMPETITIVE CHOGOLATE PRODUCTS

. o/ Exmlusive of .Amy Ration Bar.

4 Croups are by kind ot business and not by type of products,

335408

TION
MANUPACTORERS® SALES, BY KIND OF BUSINESS AND LOCA
SEPTEVERR 1942 8/
SALRS-~CURRENT MONTH SALES--TRAR TO DATE
Percent
Number Percent Change Septamber 1942 ng;bor change Nine
: L) ax
of Sept. 1942 | Sept. 1942| ¥ firme from monthe
Ceograpnie bivish fime i ve. reporting| Di2® 194
ographic “ivision reporting * y months
State & Sept. 1941 | Aug. 1942
sad St °P (Ada 000) 1841 (rd4 000)
44,767
+22 $34, 269 188 +30 3244,
POTAL e eenoeonasnaresssntassssnannsssoservancs 224 + 8 -
3 6 +36 .
Manufacturer-retellors. ccceccecccrsescoscns 6 +36 + 2 1, 56
Manufacturers of chosolate products 1 +26 42,257
competitive with confectionery......s.see 13 -19 +34 5,825
Other manufacturers by States in 1 +30 188,187
which located..secsrestcsscsscsrnassacans 205 +15 +21 26,881 3
3,512 18 +18 21, 89
New England..eecsceseroccsoscsnasase ig +.!£ :;i o 76t 13 o0 16,061
Masgachusetts.seerosossens o2 i 8' Jhod 54 +36 64,226
Atlantic...eeavacscssincesee 63 » 16 10 15177
18 +1 +22 2,119
Hew York.eceaos 50 m < 890 2 7 38,087
Pennsylvania. 27 ’
oW JOTBOY.coorsosesvaserases . -l 3,456
Marylend. e.oneeeersnensrssansasasassasans } 7 +17 +23 03
District of Columbiaeecescceccscvoreasane
Bi@eesovansnnasasecsssanesasncsosons
gnmn Carol nmrssersesreseersrerees } 1 +42 -5 1,034 10 +43 7,586
80,36
2 PSS 54 +15 o +B2 11,565 45 +29 ’
Baat Forth Central e e iy PRt % it 74,334
T11inoisecvcenssarssceress
12 -2 +22 865 9 +25 3,840
7 -1 +33 289 [ +24 2,187
W esssessenrianne h -
wn:';:::i“c-mrn............. 19 +17 +26 1,047 18 +33 7,211
im’%ﬁé&éﬁiiii'ililii’ZZI:IZZZ’.ZZZZZ'.: } 9 28 as 24 a +28 1,431
} 10 +16 +29 833 10 434 5,780
MiBBOUrf..cecversscrnttsnnrnssansansananen
East South Central
KeNtUCKY:eavesssanssnarassessonsancossass
Tennesses.... csesersesestnnensananse 10 +36 +26 654 ” e 4,236
Alsbamsaeceseas cesarrees
MigsisBipPl.cccencrsaccsrcrnracasncancnne
Weat South Bnntral
LouiSiane, coevacescensasasnncarsasssnanes
OKLEROMA o v o svareeessesssorarannanssasaas } 11 +19 449 n ] +2L 1,242
TOXeBauccessscnsasoronsse
Mountain
COLOTAAO e ssssssenssnessroassansansaases } 5 +29 a6 227 5 +35 1,880
Dbl sseeesvvanrecssovsorvanseasasnssanss
PACILLC. ceuarroccrrrronnsassnnasnsasosioned® 23 417 +16 1,050 20 +29 3%
14 +13 2 809 12 +27 5,854
1,488
Or8EON . csesroscrecesnnsornanensannsonnnee } +33 +31 24 8 +39 ’
2/ Exolueive of Army Ration Bar.
b/ Less than 0,5 percent.
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
 SEPTRMEER 1942 a/
—— September 1942 Septembier 1941 Iugust 1942
Type of House 174 of Pounde Value Average Pounds Value ' Average Pounds Velue Average
firme | b v Yolue
reportinge alue alue
. (A2a 000) | (Ada 000) (A28 000) | (A2 000) (Ada 000) | (Ad4 000)
TOTAL.sesennneasasesnnsans 122 131,148 $25,439 | $.194 150, 365 $24, 227 $.161 108, 729 _§19,687 $.181
Package g00dB..uoiescess 24 5,681 2,444 431 6,028 2,225 .369 3,466 1,563 LA4SL
Bar g0038.cecersccrcranse 17 52,168 11,104 23 83, 280 1,362 .180 47,303 6,'7?3 186
"Bulk 0088 eerseerievare 39 35,484 5,012 14 40, 227 4,685 2116 23,519 s,081 13
Gensral 1ine...ceieeeare 17 20,702 5,928 .190 23,640 3,377 | . .148 17,381 3,186 188
Unclassified.....cocvees | 26 17,115 2,951 72 17,190 2,578 150 17,060 3,054 .18
Bureau ot'th. Census

Ourwent Statistical Sexvies



Immediate release - December 3, 1942

Cooperating with the

National Confectioners DEPARTMENT OF COMMERCE Current
Association 'BUREAU OF THE CENSUS Stésltiszical
ervice
WASHINGTON

Confectionery and Competitive Chocolate Products
Manufacturers' Sasles and Credits
October 1942

An increase of 11 percent in dollar volume for October
with October 1941 was reported by manufacturers of confectionery aigkiom;:‘ﬁz;:':
chocolate products, according to an announcement released today by J. C. Capt
Director of the Census. Between September and October of this year, sales in-’-
creased 22 percent. For the first 10 months of 1942, dollar volume’was 26 per-
cent over that recorded for the corresponding period of 1941.

The quantity (based on pounds) of confectionery and competitive choco-
late products sold in October 1942 by 126 manufacturers was 10 percent less than
the quantity sold in October 1941, although the same group of manufacturers
recorded a sales increase of 8 percent. The average price per pound was 19.3 cents
in October 1942. The average price per pound in October 1942 was 3.3 cents
higher than in October 1941, and only .3 of a cent lower than last month.

Manufacturer-retailers registered a 46 percent increase in dollar vol-
ume for October 1942 over October 1941, while manufacturers of chocolate products
competitive with confectionery suffered a sales loss of 23 percent. "Other manu-
facturers" showed a gain of 17 percent. On the basis of a comparison of October
1942 with September 1942, dollar sales- of - mapufacturer-retailers increased
32 percent; sales of "other manuf acturers" rose 26 percent; and sales of manu-
facturers of chocolate products competitive with confectionery were maintained
at approximately the same level. For the first 10 months of 1942 compared with
the same period of 1941, sales increases of 37 percent, 28 percent, and 17 per-
cent were registered for manufacturer-retailers, "other manufacturers”, and
manufacturers of chocolate products competitive with confectionery, respectively.

In the States and groups of States for which separate data are shown
for "other manufacturers" sales, the highest increase for October 1942 compared
with the same month last year was 5/, percent, recorded for the group, Virginia,
North Carolina, and Georgla. A 38 percent increase in sales was made by Pennsyl-
vania, 20 percent by Illinois, and 12 percent by Iowa and Missouri. Most States
and groups of States showed substantial increases in October of this year com-
pared with September 1942. Towa and Missouri raised the dollar volume of their
sales 53 percent. The only decrease (7%) was suffered by the New Jersey, Mary-

land, District of Columbia group.

Collections on accounts receivable for 132 firms reporting these items
in October amourted to 165 percent of outstandings on October 1, 1942. Collection
ratios for October 1941 and September 1942 were 161 and 160, respectively. Ac~
counts receivable were 3percent greater on October 1, 1942 than on the same date

in 1941, and were up 31 percent when compared with September 1, 1942.

'This study is conducted by the Bureau of the Census with the coopera-
tion of the National Conf ectioners Association. No adjustments have been made

for seasonal or price fluctuations. v
3-.37077



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS® SALES, BY KIND OF BUSINESS AND LOCATION

OCTOBER 1942 a/
SALES--CUBRENT MONTH SALES-—-YEAR TO DATE
Kind of Business . & Cl Percent
Geographic Division Nu:ber Fercent ° Octobexr 1942 m:;ber change Ten
[
and State firms. | Oct. 1942 | Oct. 1942 tirns from morkhs
4 VS, V8o reporting X
reporting | ot 1941 | - Sept. 1942 xonths
(Add 000) 1941 (Add 000)

TOTALe s avsrernrnnernsnnscsasonsonsasonnsassess 222 5§ +22 $40,817 188 +26 _$278,958
JARULACHUrer-TEtallerSs serssersssassnaseense 8 +48 +32 2,087 8 +57 18,408
Mapufacturers of chocolate products

competitive with confectionerye.essecssess 12 -23 b/ 5,814 10 +17 48,253
Other manufacturers by States in .
which located... y . 204 +17 +26 33,238 172 +28 218,284
New nd... is +1 | + 4 3,626 18 +16 25,380
Maf;?:husatta........‘.............. o 15 +5 +5 2,957 13 +18 18,882
AL1ANtLCe e eee sencanscesnnsnsvercnssnnseseses 87 +28 +20 10,569 57 +34 75,254
New YOriueeeeeeeesoransse 18 + 4 +10 2,378 17 +10 11';%
PenNEYLvanifesesseersonsocossonsassascsnse 29 +38 +29 8,394 25 +48 44y
New JerBeycecsosvecossntosonscnscossscecss :
landy } 8 +9 -7 585 5 +32 4,201
District of Columbiseseessss
VATEiniBee ssseenasensnses
North Carolimessescoss ) } 1’ +54 +18 1,224 10 +44 8,718
Georglfesssevssecratecarsivnssnsoves . 90,065
East North Centralecesesescsssssnevecs 51 +18 +35 14,778 43 +28 s
T1LINO0L8eccossascrasonasssonsonsones 35 +20 +38 13,892 30 +27 83,5
OhiO.ecesssesssvsscscrsscrcosacncncssescns } B 807 8 +19 4,347
TNQLATIA s eevnavnnssnsnnnsnssnnsnsasasensnnn 10 13 +10
Michigansssesssessscvcaccsas 6 -5 o/ 279 5 +21 2,345
Wisconsifeeceessacsase 8,741
West North Centralcevecevescisvaconsacssess 18 +14 +45 1,542 18 +28 ’
¥irnesotaesececosessnsascssassiocnessnocare
Socth Dakotasoaos oo ° +20 s 208 8 +25 1,888
Nebraskaseseessnssnsesssveccsnsonssoncrsan
IoWasecosronesane eessessssssssssnsasens 5 7,058
MiSSOUTLeesvssanesncarssssassonsonssansans } 10 +2 +53 1,274 10 +30 '
East South Central
Kentuskyesseeseccaccasssesnssscacssosnenss
i RN 10 +25 +35 887 4 +38 8,077
Mississippiescsccrscoscrncnssnssennsecsace
West South Central
Louisianaecccionrcseccrcscscnsassnsrosncses .
OK1ANOMA s e ssesosseosarsessnsscassnsoasoose } 9 - +41 +51 228 [} +23 1,485
TeXABeosvancovoasatocososacansnscnnenastass
Yountain
Spradorrerm i (b +26 +39 518 5 +32 1,997
PACALiCus eseoncanrvsascansasensssraasssacane 24 -9 . +16 . 1,290 20 422 8,553
CALEfOrmifieesenrernsnsenssenssannnnscsnnas 15 -10 +21 1,050 12 +20 6,83
Washington.evseessesescscessevsencnsaasans 1,700
Or@ZON.sorsassocscesssssasnssorscosscosnes } e -2 17 240 8 3 '

a/ Exclusive of Army Ration Bar.

b/ Less than 0.5 percent.

</ No change.

CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
OCTOBER 1942 a/
Number October 1942 October 1841 . September 1942
of
Type of House b/ Pirms Pounds Value | Average | Pounds Value Average Pounds Value Average

reporting Value Value value

(Add 000) | (Add 000) (Add 000) (Add 000) (Add 000) (Add 000)

TOTAL:s seessunnseeeenennns o126 | 157,321 | 850,273 | $.305 | 175,253 | 28,080 .160 127,012 $24,953 .196
Package goodSeescessssas 24 8,315 2,904 +480 6,178 2,437 394 5,634 2,482 441
BAr EOOGS.esssnsasesesss 16 50,181 11,208 223 63,305 11,824 .187 47,005 10,390 .221
Bulk Z00dSeeecrsssarsens 4a 50,814 7,374 145 54,860 6,457 .18 35,875 5,084 -141
General lin€eeesesessoes 21 28,800 5,048 175 31,726 4,651 2147 21,965 4,159 .189
Unclassifiedusesesssaane 24 21,011 3,738 178 19,164 2,662 139 16,533 2,888 173

Burean of the Census

»Current Statistical Serwvice
2/ Exclusive of Army Ration Bar.
_/ Gmpa are by kind of business and not by type of products.
3-37077'



lmmediate release - January 5 1943

Cooperatiug with the DEPARTMENT OF COMMERCE

National Confectio BU TR
ners REAU OF THE G
Association £ CENSUS Stag::ﬁal
Service
WASHINGTON

Confectionery and G i
ompetitive Chocolate Product
Manufacturers' Sales and Credits e

November 1942

with Noveuber 19t ees seuoocns oy, oo doller volue for November 19.2 compared
chocolate product epor ed by manufacturers of confectionery and competiti
Director of theccs, according to an announcement released today by J ge é Ze
creased 10 percenznsusg‘or Egzweii ch»zger and November of this year, sales age:
. months of .
over that recorded for the corresponding per%.ggzéf g;ﬁar volune Was 24 peroent

late produ'iﬁ,: ?;igt?'ty N(based on pounds) of confectionery and competitive choco-
the quantity sold mN ovember 1942 by 119 manufacturers was 1. percent less than
recorded a Jsraio in  November 1941, although the same group of manufacturers
cents in Novemgs increase of 5 percent. The average price per pound wes 19.9
cents hi er 1942. The average price per pound in November 1942 was 3.7
gher than in November 1941, and .9 of a cent more than last month. )

Manufacturer-retailers registered a 19 percent increase i

ume for November 1942 over November 1941, whgli manufa.cturerse ;? doglﬁo{;%e‘
products competitive with confectionery reported a sales loss of L, percent
between the same months, "Other manufacturers"” showed a gain of 7 percent. Cn
the basis of a comparison of November 1942 with October 1942, dollar sales of
manufacturer-retailers decreased 1l percent; manufacturers of chocolate products
competitive with confectionery, 10 percent; and "other manufactarers,® 9 percent.
For the 11 months of 1942 compared with the same period of 1941, sales increases
of 35 percent, 25 percent, and 1k percent were registered for manufacturer-
retailers, "other manufacturers," and manufacturers of chocolate products  com—
petitive with confectionery, respectively. '

In the States and groups of States for which separate data are shawn
for Mother manufacturers" sales, the only substantial increases for November
1942 compared with the same month last year were recorded for the group,
Louisiana, Oklahoma, and Texas, (45%) and for Pennsylvania (34%). A 9 percent
inerease in sales was made by New Jersey, Maryland, and the District of Columbiaj
8 percent by Colorado and Utah, and by the region comprising Virginia, North
Carolina, and Georgia; 5 percent by Illinois and by Iowa and Missouri combined;
and 4 percent by the East South Central region, made up of Kentucky, Tennessee,
Alabama, and Mississippi. In November of this year compared with the preceding
month, two substantial sales gains were recorded: 51 perceat for Louisiana,
Oklahoma, and Texas; and 19 percent for Colorado and Utah. The sales decreases
were from 3 to 20 percent, T1linois showing the largest loss.

Collections on accounts receivable for 124 firms reporting these items
in November amounted to 147 percent of outstandings on November 1, 1942. Col~
lection ratios for November 1941 and October 1942 were 137 and 165, respectively.
re slightly greater of November 1, 1942 then on the same

Accounts receivable we
date of 1941, and were up 10 percent when compared with October 1, 1942.

' ppis study i8 conducted by the
tion of the National Confectionsrs jssociation. No adjustments

for seasonal or price fluctuations.
3-37834

Buresu of the Census with the coopersm
have been made



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION
) NOVEMBER 1942 a/

SALES~-CURRENT MONTH SALES--YEAR TO DATE
Kind of Business ' P + Cha Percent,
Geographic Division Number ercen nge Number ercen
and State of ° November 1842 of change Eleven
firms Nov. 1942 Nov. 1942 firms irom n:g:lem
report. vS. vs. raport eleven
SPOTELNE | ove leal | oct. 1942 POrting | ontha
(Add 000) 1941 (Add 000)
TOTALcscsesansorantasvancsorntonsonssnsmsnane 213 + 8 =10 $37,488 180 +24 17,448
Manufacturer—retailers..cccesessesccassssnse 5 +19 <11 1,785 5 +35 17,777
Manufacturers of chocolate products
competitive with confectioneryiceecsceass 12 -4 =10 5,032 10 +14 51,234
Other manufacturers by States in
which locatedecssveccectorontsessssnnsssse 196 + 7 -9 30,6869 185 +25 248,434
New ENgland.sseesesesscercuscnsossnnansnnes 19 -1 +8 3,929 16 +13 29,148
‘Massachusetts.... . 15 +1 +13 3,358 13 +15 22,085
AtlantiCesecocecsaes 83 +17 -4 9,858 54 +32 84,252
New Yorke... 17 -7 -4 2,222 16 + 7 19,905
Pennsylvania. 28 +34 -7 5,907 24 +44 49,942
New Jersey.
Maryland... 7 + 9 +10 834 4 +32 4,587
District of Columbia..
Virginigeeeceacoeoes
North Carolina. 11 + 8 +5 1,085 10 +39 9,808
Georglacecesensass
East North Central.. 50 +3 -20 12,808 41 +24 108,752
35 +5 =20 11,836 29 +25 98,833
} 10 24 -7 537 7 +13 4,522
- - +19 2,597
WisCONBiNierensessesascsosonsossssnssoscn } 5 3 12 233 5 ’
West North Central.... veassenes 17 +3 -5 1,417 17 +24 9,988
Minnesota.essesecsioans evessenns
North Dakotaeessse . 7 -7 <10 198 7 +19 1,718
South Dakota. .
JoWBesenanons esrans . - 8,280
Mi830UTLeveuvonesonarassonsorensnnannases } 10 *+5 -4 1,221 10 +25 !
East South Central
Kentuckyecesessesoeossssasevtssscnassoncs
10 + 4 -8 818 7 +3R 5,848
Mississippleeses
West South Central .
Louisiana ccveescscenssnsorassscssnsancsns
Ok18hOmA oo senrevsossas 9 +45 +BL 359 8 +28 1,808
TEXBSesassassosassonconsarosnsnssnsersnne
Mountain
Sotorado. . : } 5 +8 +19 378 5 +28 2,573
Pacificees.s. . 23 -8 +2 1,308 19 +18 9,282
California. . 15 -5 + 4 1,088 12 +17 7,448
Yashington. : } 8 -14 -3 220 ? +28 1,818
Oregofleesssescsssssescasnsoescasancassons

8/ Exclusive of Army Ration Bar.

CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
NOVEMBER 1842 a/ i

Number November 1842 ) November 1941 . October 1942
Type of House _/ ' r::m Pounds Value Average Pounds Value Average Pounds Value Avers.ge
reporting Value ) Value Value
. (Add 000) (Add 000) (Add 600) (Add 000) (Add 000) | (Add 000)
TOTAL+cvevesennannsasaneas 118 136,659 $27,158 | $.109 159,603 $25,915 $.162 160,349 | $30.481 | $.190
Package g00dScessesencas 18 7,037 3,355 477 7,568 3,082 +403 8,053 2,779 <459
Bar goodSccescenscscosas 15 42,860 9,718 .27 48,470 9,048 .187 50,361 11,228 223
Bulk goodS.eececesescasas 41 42,632 6,153 144 58,371 8,782 «120 53,639 7,711 144
General 1lin€..ecssceecse 21 24,101 4,538 .188 30,800 4,819 151 28,908 5,044 74
Unclassifiedssccacccessss 23 20,029 3,391 .189 18,594 2,418 #1468 21,380 3,722 174
Bureau of the Census

Current Statistical Service
a/ Exclusive of Army Ration Bar. )
p/ Groups are by ikind of business and not by type of products.
3-37824




Immediate release - February 11, 1943 :

Cooperating with the DEPARTMENT OF COMMERCE

National Confectioners : Current
Association BUREAU OF THE CENSUS Statistical
Service
WASHINGTON

Confectionery and Competitive Chocolate Products
Manufacturers' Sales and Credits
December 1942

Manufacturers of confectionery and co it]
mpetitive chocolate products re-
pzzted an increase of 13 percent in dollar volume for December ?.942 compared
; h December 1941, according to an announcement released today by J. C. Capt,
irector of the Census. Between November and December of this year, sales in-

creased only slightly (2%). For the full 12 months of 1942, the gai
cent over the sales recorded for the year 1941. » the gain was 23 per

The quantity (vased on pounds) of confectionery and competitiye choco-
late products sold in' December 1942 by 118 manufacturers was 4 percent less than
the quantity sold in December 1941, although for the same period this group of
manufacturers recorded a sales increase amounting to 13 percent. The average
price per pound was 2l.3 cents in December this year; 18.1 cents, December 1941;
and 20.0 cents, November 1942.

Manufacturer-retailers registered a 24 percent increase in dollar
wvolume for December 1942 over December 1941; '"other manufacturers® were up
14 percent; while manufacturers of chocolate products. competitive with confec-
tionery showed virtually no change in sales. Comparing December sales with
sales of the preceding month of 1942, this survey notes an increase of 134 per-
cent for manufacturer-retailers and 6 percent for manufacturers of chocolate
products competitive with confectionery, but records a loss of 6 percent for
wother manufacturers." For the entire year of 1942 compared with 1941, respect=
ive sales increases of 33 percent, 24 percent, and 13 percent were registerad
for manufacturer-retailers, #other manufacturers," and manufacturers of choco~
late products competitive with confectionery.

Substantial sales increases were shown for several States and groups
of States listed separately in this survey for December this year in compgrison
with December last year. New Jersey, Maryland and the District of Columbia re-
ported sales up 32 percent, as did Colorado and Utah. Pennsylvania recorsied
dollar volume up 30 percent; Louisiana,0klahoma,and Texas, 23 percent; I11inois,
19 percent. Only five losses were registered by States or groups of States. On
the other hand, a study of December sales Vs November sales this year shows
only five increases, largest of which (264) was for the State of Pennsylvania
and smallest (&%) for New York State. The largest decrease.(zg%) was suffered
by the region comprising Kentucky, Tennessee, Alabama, and Mississippi.

Collections on accounts receivable for 124 firms reporting these items
in December amounted to 168 percent of outstandings on December 1, 194R. Ceg—-
lection ratios for December 1941 and November 1942 were 145 and 147, respeth-
jively. Accounts receivable were 14 percent less on December 1, 194§ tggizon e
corresponding date of 1941, and were down 10 percent from November 1, .

i i ‘ the Census with the coopera~
This study 1s conducted by the.Bux.'eau of

tion of the National Confectioners Association. No adjustments have been made
for seasonal or price fluctuations.

3-30800



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION
DECEMBER 1942 &/

SALES--CURRENT MONTH SALES-~YEAR 7O DATE
Kind of Business cont
Geographic Division Number Percent Change : ber 1942 Number i;:n:: Twelve
and State ‘ of Dec. 1942 Déec. 1942 H°t from months
firms va. 6. TmS twelve 1942
TepOTEIng | pao, 1941 | Nov. 1942 Teporting | mopths -
(Ada 000) 1941 (Add 000)
N S 215 +13 + 2 $38,557 181 +23 $355, 600
Menufecturer-retallerS.ccueeiesrerensorannn 5 +24 +134 4,202 5 +33 22,089
Manufacturers of chocolate products
competitive with confectionery...cecsseuss 13 Y/ + 6 5,497 11 +13 58,853
Other manufacturers by States in N
which 10Cat8d..cvencerorssorsarasensearnann 197 +14 -6 28,858 165 +24 274,991
New England..ssevecnsetsascsecssscnosssanse 18 -2 -12 3,452 : 15 +11 32,297
Massachusetts.ussaes 15 _g/ =17 2,797 13 +13 24,770
Atlantic..... 62 421 +15 11,152 55 +31 95,269
New YorK....o... 17 + 6 + 6 2,357 16 + 7 21,920
27 +30 +26 7,278 24 +42 57,234

7 +32 -9 . 574 S +28 9,346

Virginif.ceeevescoanssonnsnns

North CaroliBe...euiesvescses 11 + 3 -12 963 10 +35 10,769

54 +16 -7 10,733 44 +23 117,252
37 +19 -18 9,869 51 +24 109,074

11 -13 < 579 8 0 5,338

Obiosiveerararannnons
Indiane,.....
Michigan.....

Wisconsin.... 6 -3 + 7 285 5 +18 2,840

. . 16 +1 -24 1,085 16 +22 10,761
MinneSotacieiereivenncsvnnonnsoronsncrones

North DakotB..eisveiecrieesncseiennsenene

[ sy WSS iy TV R ST [T ——
<
1
i
o
1]
n
o

163 7 +17 1,723
South Dakotl...eevevrsnrrctcencrsraasinnes
TOWB . covacnsracccoansacsnasanass
MASSOUTE + v ueeneseennosossssnnssssansensse 9 +5 -23 922 2 +23 9,038
Eest South Centrel -
Rentucky.eereustoeeaarroronssncsncnncanns
Aiavana, ool w0 -¢ -2 568 7| 6,38
Mississippi.civereanns
West South Central
LouisSlan.eiccaesraianonenceansecanacennns .
OklehomB..cesssn 11 +23 -21 387 6 +28 2,062
Texas....
Mountain
COLOraB0.aecnnvasacrsnorcsanacssasarsanns
THBR . e s enamrenrnreasesennnnnnesnnansenenn 5 +32 -7 349 5 +28 2,721
21 + 7 -3 1,132 17 +15 8,231
vesene 14 + 6 -5 907 11 +12 6,589
WABRANELOR eeeensaaussasssssscrosisnnsass 7 +9 + 8 225 6 +26 1,842

&8/ Exclusive of Axmy Retion Bar,
b/ Less than 0.5 percent.
¢/ No change.

CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUPACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
DECIMBER 1942 a/

Number December 1942 December 1941 November 1942
Type of House b/ r::ms Pounds Value Average Pounds Value Average Pon;nds Value Averags
reporting Value Value Value
{Add 000) (Ada 000) (Add 000) (Ada 000) (Add 000) (Add 000)

TOTAL. v v vomenranaranensen 118 123,404 $26,25¢ | $.213 128,809 $23,332 $.181 135,041 $26,974 $.200
Packegs g00dB..c.casesss 23 8,654 4,535 524 8,957 4,419 493 7,387 3,512 475
Bar g00dS.cscevaavansass 15 43,866 10,111 .230 44,778 8,620 .193 42,131 9,589 .228
Bulk g00Q8iccarescanenns 37 30,090 4,072 .135 35,425 4,313 122 41,555 6,042 145
General 1lin®...ccccvevae 21 21,677 4,216 194 25,318 3,964 «157 24,043 4,460 .186
Unclassified..cecoveenes 22 19,117 3,320 174 14,331 2,016 «14) 19,925 5,371 169

Bureau of the Census

Current Statisticel Service
a/ Exclusive of Army Ration Bar. )
:oj Groups ars by kind of business and pot Dy type of products.
3-20800



Immediate release ~ March 6, 1943

Cooperating with the DEPARTMENT OF COMMERCE

National Confecti . Current
Assochuonmrs BUREAU OF THE CENSUS Statistical
: Service

WASHINGTON

Confectionery and Competitive Chocolate Products
Manufacturers! Sales and Credits
January 1943

Sales of manufacturers of confectioner

: y and competitive chocolat
pgoggcta were l§ percent higher in January 1943 than for the corresponding mont;
1] 42, according to an announcement released today by J. C. Capt, Director of

the Census. The usual seasonal decrease in
sales between Decembe
was reported as 12 percent. cember and danuary

The quantity (based on pounds) of confectionery and competitive choco-
late products sold in January 1943 by 119 mnufa.cturer}sr was 4 gercent l;.l:'zer
than the quantity sold in January 1942, and on the same year-to-year comparison
this group of manufacturers recorded an increase in dollar sales amounting to
14 percent. The average price per pound was 20.5 cents in January this year;
18.8 cents, January 1942; and 21.5 cents, December 1942.

Substantial sales gains were reported for manufacturer-retailers (38%)
and for "other manufacturers" (26%) during January 1943 compared with January a
year ago, while manufacturers of chocolate products competitive with confection-
ery recorded a sales loss of 24 percent. Comparing January 1943 sales with
sales of the preceding month, this survey notes a decrease of 4 percent for
nother manufacturersh, 15 percent for manufacturers of chocolate products compet—
jtive with confectionery, and 62 percent for manufacturer-retailers.

For January of this year compared with January 1942, sales were up
33 percent in Pennsylvania, 31 percent in Illinois, 23 percent in New York,
14 percent in California, 13 percent in Washington, but down 8 percent in Massa-
chusetts. Certain groups of States showed substantial gains as follows: New
Jersey, Maryland, District of Columbia--83 percent; Kentucky, Tennessee, Alabama,
Mississippi——60 percent; Colorado, Utah--54 percent; -Virginia, North Caroclina,
Georgia--44 percent; Iowa, Missouri--32 percent; and Minnesota, North Dakota,
South Dakota , Nebraska—17 percent. Moderate increases were registered for Loui-
siana, Oklahoma, and Texas (14%), Michigan and Wisconsin (12%), and Ohio and
Indiana (117). Illinois showed a sales increase of 19 percent from December 1942
to January 1943; Virginia, North Carolina, Georgia--13 percent; and New Jerseys
Maryland, District of Columbia--6 percent. The other States and component States
showed the usual seasonal declines, with Washington registering the largest loss
~-31 percent.

Accounts receivable on January 1, 1943 of 126 firms reporting this
jtem amounted to $11,334,000, a decrease of 17 percent from January lf 1942, and
a decrease of 22 percent from December 1, 194%. The ratio of collections to r:—
ceivables rose 27 points, from 130 in January 1942 to 157 in January 1943. The
collections ratio in December 1942 for these firms was 166.

i 3 ith the coopera=—
This study 1is conducted by the Bureau of the Qensus wi

tion of the National Confectioners Association. No adjustments have been made
for seasonal or price fluctuations.

3-31218



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND LOCATION
JANUARY 1943 a/

SALES--CURRENT MONTH

Numbar
Kind of Business
Geographic Division of Percent Change January
and State firms 1243
! reporting January 1943 January 1943
. Vs vs.
January 1842 December 1942 (Add (CO)
TOTALeucwcoscocssoecrosacsnsavncssnnsgan 211 +16 -12 23!002
Manufacturer-retailers.cecessesanesneg P g ‘ +38 -82 1,868
Manufacturers of chocolatz products N
competitive with conpfectioneryesseys 12 -24 -15 4:488
Other manufacturers by States in
which locatedssscesssssrorssnannsaas 183 +28 - 4 23,848
New Englandecseesrosranssynnasossnsins c . 3,8 : -7 20 .3,?7;:.
UassachuBEtbasorasnsossianaossbnidns H H 8 i -8 -22 :.kvb_-}
ALLantACessanrsrassnsnnssransansnensse +33 ~-15 i,fd.
New Yorkesosseeasorsnearconacssenois 17 . +23 ~11 2,118
Pennsylvanif. seesssevencessrssdoeers 28 ] +33 =2 8,752

New Jerseyeeeesscesnsssqnadaareredns
Maryland.--..-n..........u.....
District of Columbia.s«
Virginieseeavavees

7 ' +83 + 6 5717

Cerpaiénas

North Carclim.........n..'.......l.

. 11 +44 +13 094

e T S PR E
HEast North Centralessesaivessnsesnanse
IL1in0iSesssesssssnscanraronsnpepens
OhlOscessnnstonteasrrreqaensonssnnas

Indiang.esseiverssonensyrsesnarronse

51 +30 +17 11,556
34 +31 +18 1C,789

10 +11 -5 538

’ - 261
Wisconsineeseassssons ? +12 15

West North Centrales.e. 1 18 +28 -9 el
Vinnesotaesstessees
North Dakotaieeisecservesrsssans
South Dakotarssvsessas
NebraskBesssroronse
IoWaeesrsensnnne
Migsourdesesusersarnnsagevnrsasgpas

East South Central
Kentuokyesseressorcnvrasssnrssnsonss
TEANBEBEBsssvonrsrvwsnsrgrerenaegyry
AlBbBMAssssranssasanssspsansnnngyprn
Mleslasipplevavesgrcaynrrsnnrnsnrine

Weat South Central
Louililnl.-.-gq.-...'...|--‘-.-v-;1.

Oklahomasesrrsnrsesernngsssresssnnes
T.ﬁlﬂl;v--qn.--nnu|-lp-'-|

Mountain

CoLOTRAC sasresnrnssvsorsnsrrsnarnse }

? +32 =10 720

11 +80 + 1 L)

11 +14 -2 380

seggess

-t 244

Utaihessee Prerseesesters B +B4 26
Pasificesio Peayerergrnragrs 18 +14 =R8 782
CaliforniRvesasrsprrreriniconnonrans 1R . +14 28 203
Washinatone ssenensarsevancrosssornre 8 +13 =31 148

o/ Exelusive of Army Ration Bar.

CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
VANUFACTURERS! SALES, POUNDAGE{;J AND AVSRA&E VALUE BY TYPE OF HOUSE

_ JAN!
Ndr:\;nr January 1943 January 1642 Decenbsr 1042
Type of Houss b/ g:f-m Pounds Value | Averags | Pounds Value | Average Pounda Value A;““R"
TEPORTE | (had 000) | (Add 000) e (Add 000) | (add 0c0) Yo (Add 000) | (Add 000) -
TN e bt ORI8O0 IO LTS MO0 | AL L 200,000 e LIS
Package goodBresesaesnns 1] B, 048 R,618 518 By 168 #,840 +46% 6,495 4,987 BB
Bar goodBresssressnssres 8 40,368 | 0,082 RR4 48,873 §:,720 210 43,088 10,111 +230
Bulk goedSersnrerernsses a7 37,6R0 B,783 188 BB, 748 3,837 1183 RS,310 4,188 AL
General lin@esassosontes 20 18,807 3,080 #218 R1,E18 3,483 180 21,338 4,182 a8
Unclassifiedestrecsoerns 24 18,488 3,349 1181 12,808 £,186 +160 18,180 3,340 B
Bureauw of the Census

Current Statistical Ssrvice
/ Exclusive of Army Ratien Bare
Groups are by kind of business and noet by iype of productss
381218
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~imediate release - warch 31, 1943

: ting with the '
. onTect torans DEPARTMENT OF COMMERCE _ Current
Assoziation BUREAU OF THE CENSUS Statistical
Service
WASHINGTON

Confectipnery and Competitive Chocolate Products
Manufacturers' Sales and Credits
February 1943 )

In February 1943, sales of manufa f '
e , cturers of confectionery and competi-
;:*ie £hocolate products stood 19 percent higher than for February ;.{92;,2, acgardn
=ng ‘fm‘, announcement released today by J. C. Capt, Director of the Censua.
ff i; :iﬁj ,,§§4€h:ales rzae 3 percent over those of January 1943 and in the first
< months o current year over the correspondi

17 percent highes. ‘ ponding period of 1942, sales were

. The quantity (based on pounds) of confectlonery and competitive choco=
*av products sold by 119 manufacturers in February lQLBywaa 2 pegcmt more than
:::26‘ quantlty sold in February 1942, and the dollar sales of this group of manu=-
~acturers on a year-to-year comparison increased L7 percent. lhe average price
per pound was 21,2 cents in Usbruary this year; 18.4 cents, February 1942; and
0.7 cents, Janvary 1943.

Manufacturers of chocolate products competitive with confectionery
reached a sales level in February 1943 approximately the same as thatof February
8 year ago; while, on the basis of the same comparison, '"other manfuacturers"
pained 24 percent, and manufacturer-retailers, 11 percent. Comparing February
1943 sales with sales of the preceding month, this survey notes an increase of
45 percent for manufacturer-retailers, 21 percent for manufacturers of chocolate
piroducts competitive with confectionery, but a slight decrease (24) Tfor "other
manufactueres." Sales changes on a year-to-date comparison were as follows?
"other manufacturers," up 25 percent; manufacturer-retailers, up 21 percent; and
manufacturers of chocolate products competitive with confecticnery, down 12 per-

cent,

For February of this year compared with Febraary 1942, szles of "other
manufacturers" in Louisiana, Oklahoma, and Texas combined, rose &0 percent;
Virginia, North Carolina, and Georgia, 36 percent; “Pfa_nns;{lvgma_, 30 percent;
I1linois, 27 percent; Massachusetts, 18 percent; and hew York, 11 percent, Of
the 15 percentage changes noted in sales for February l91.;3ﬂ ccm;::ared w{.th danuary
1943, 5 were gains of L to 18 percent - L percent, Pemsy;vanlﬁg . f.} percei:}t,
California, 9 percent, lowa and Missouri togetheri 18 pgrcent, lﬁmf‘s‘*‘? and fis-
consin combined and Washington and Oregon combined. Gains were shown 1o varying
degree for all States in this survey, on a year-to-date comparison.

Collec-tions on accounts receivable for 126 i'irm; reporti{ag :‘n‘gx’efe it:er;s
i ii ‘ebruary L, +943. wol~
in February amounted to 148 percent of outstandings on February i, -7
lection ra{ios for Febrwary 1942 and for January 1943 were 130 aﬂuT“?g’t;espec—
tively. Accouats receivable were 2 percent less on February 1, 1943 than on
February 1, 1942 and were up 21 percent over January 1943,
f the census with the coopera-

This study is conducted by the Bgreau o ‘ :
tion of the National Confectioners issociation. o adjustments have been made.

for seasonal or price fluctuations.



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION
TERPUARY 1943 a/

. SALES~~CURRENT MONTH SALES--YKAR TO DATE
Kind of Business ¥ )
Gaographie Division Number Percant Change mug?az 1;;::;;1:1: .
) 94
and State ri;zs Tov. 1020 | Feb, 1sap | TNV I T imm "‘:ZSI?,‘
WO
reporting R, Vs reporting
. 1942 Jen., 1943 months
Fed. 19 a (Ada 000) 1942 (4dd 000)
DOTAL s s seoseassssnorosunnsonransassniasacasas 215 +19 +3 $23,925 213 +17 $66, 76€
Nanufacturar-rotailers.ciccesscscrorsnncnses 6 +11 +43 2,282 [ +21 5,857
Nanufacturers of chocolats products y 2 905
competitive with confectliomer¥..ssccersess 12 Y/ +21 5,418 12 12 , 895
Othor manufacturers by States in

Which LoCatedessesrrrasacnesssnansarerasas 197 +24 -2 26,287 195 +25 58,004
' ) 5,626

New England.ceeerssasesesnocossassascnssases 19 +11 -« 5§ 2,733 19 + 1 '
VaBBachUBtER. s arsrossesssvserasasnranas 15 18 -7 2,042 15 - g 1:.%
AtlantdCeescececnarvrononsicrsncsranonasanes 64 o 4R7 + 1 9,891 84 :EG 4’11‘7
NeW TorKeoosresosvrrernerarectarsrarasanss 16 +11 » ]l 2,049 18 2 11"7!.!

PennaylvaniBcseivacssoesverosrareanssranns 29 +30 + 4 5,960 29 +3 ’

NoW JOTBOYseesevotasrsrersrosnorabusoranne
Marylandeese,ionencerartsasnararorvrrteses
Distriot of Columblasesvornsevervasaeranes
TLrginlacesr covearnronavosortonsannurnnns
North CaroliRavscsenssrcassravsooresoronse

8 +39 -8 546 8 +49 1,184

n +36 .5 1,036 1 +40 2,128

43 +25 -8 10,734 48 +28 28,054
32 +27 -8 9,908 a2 +29 20,591

10 +8 -1 544 10 +10 1,092

GOOPBiBvsrcorrovavonavessnssananvrrssroncs }
East North Centralievsesscssreanssesonricons
T1Lin0dBesrestensarronnrrersrrosonansienss
OB40esaenesssrraavsionssancssrecncasssnans }
Indlana.csescassvsoennrnaesssirornsncrsaes
Michigane,sessnsinrvrarsnesssnscasrsntonns .
wmoﬁm.................................} , & +3 +18 282 6 +i1 581
West North Centralesscessssscessarsecascrane 18 +3L + 4 979 18 +32 1,983
MiInnesotaisssessreranattansrrnscnstcnsaos -
North Dekota..
South Dakota.... .
Nebraskhuseseiciosetesosnoscosnssnsuvasness
TOWBeersnernooinosesecesascsansosavnssnns
Hissourieeesnssrranerianesienssnonionsaine }
Rost South Central
Kentucky.cvevevsvassassssatacsnsarsensanas
PENNESBOB e sevsvsrcsnsorosnenapsrssinecsanas
ALBbAME, ceecesarrarseasasatsrasronniaerans
Micaisatpplesioressneesvanenaccsnnssnnenas
West South Central
Loulslanacescsossosecacacarnsorannsaoncons
OKLBNOMB. ve tavessvsontancasarorsonns

Tensussene e

seens

8 +3 =19 148 8 +10 332

8 +38 +9 831 8 +38 1,591

it +33 -1 £81 11 +45 1,388

1 +60 -17 253 10 +37 528
TeXBSe revovesovncsrresrcenvrassnossnansns ‘
Mountain
CoLoTRAC casevsenarvaorosntosassrsarunsrns
TtBNesesennvnsnesanasvrssatonsnssnsrasncnn

PACLLIC. sesrnreesrnanscosesatninnsoncannasan 22 + 8 +8 992 . 21 + 8 1,904
14 +4 +6 798 14 + 6 1,547

8 : +28 +18 194 7 +19 357

California..eveicecasacroniecenanaracnanns
Feashingtone.. tavssncsessaosassrsesssasconns

OT@RONMu cevtoerorsnnvnsoronesvroncesnsonsaves

2/ Exclusive of Army Ration Ber.
b/ Less than 0.5 percent.

CONFECTIONERY AND COMPETITIVE CHOCOTATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
FEERUARY 1943 a/

’ Numbazt Fabruary 1943 February 1942 Tanuary 1943
Type of House y .f‘;f—ms Pounds Value Average Pounds Value Averasge Pounds Velue Average
- reporting .| Value ) Value Talue
(Ada 000) (Add 000) (Add 000) (Add 090) (Ada 000) (Add 000)
TOTALcseerenansssacnsans 119 116,672 $24, 739 $.212 114, 924 $21,103 $.184 118,304 $24,514 $.207
Package goods........ 25 4,659 2,419 .519 4,214 1,929 .458 ‘5,122 2,621 512
Bar go0l8.seecrenreas 18 43,765 10,168 .232 43,504 8,993 .207 41,165 9,164 .223
Bulk g20@S.vesennonnn ‘ 37 30,566 . 4,858 :159 - 31,72 ’ 4,345 o« o137 35,195 5,472 «158
General 1in6...easses 18 19,214 4,001 +208 21,458 3,538 «165 18,666 3,954 212
Unclassified.scsesvsee 22 ) 18,528 3,295 { .178 1 14,036 2,298 164 18,156 3, 50;5 .182
Bureau of the Census

Currsnt Statistical Sarvice
: fo <3 a1
8/ Exclusive of Army Ration Ber.

y’ Groups are by kind of business and not by typs of products.



Immediate release - May 3, 1943

chzmriting with the DEPARTMENT OF COMMERCE
ational Confectioners Current
kssociation, BUREAU OF THE CENSUS Statistieal

Service
WA SHINGTON

Confectionery and Competitive Chocolate Products
Manufseturers'! Sales
March 1843

Sales of mnufacturers of confectionery and competit
grfoduc‘cs, based on R20 reports, were 26 percent gigher in lrﬁarchizgwch:;:? ;?1
darch 1942, according to an announcement released today by J. C. Capt, Director
of the Census. The gain in sales for March this year compared with the preceding
month amounted to 14 percent, and for the first 3 months dollar volume was
20 percent over that of the corresponding period of 1942.

The quantity (based on pounds) of confectionery and competitive choco-
late products sold by 122 manufacturers was 13 percent more in March 1843 than
in March of last year. The dollar sales of this group of manufacturers on a
year-to—year comparison increased R9 percent. The average price per pound was
21.6 cents in March this year;18.9 cents,March 1942;and 21.1 cents February 1843.

Manufacturers of chocolate products competitive with confectionery in-
creased their sales 8 percent in March 1943 over larch & year ago; manufacturer-
retailers, 13 percent; and "other manufacturers®, 31 percent. A comparison of
March 1943 sales with the preceding month's revealed that both manufacturers of
chocolate products competitive with confectionery and "other manufactursrs”
gained 17 percent, while mnufacturer-retailers lost 27 percent. Sales changes
on a year-to-date comparison were as follows: "Oitier manufacturers”, up 27 per-
cent; manufacturer-retailers, up 18 percent;and manufacturers of chocolate prod-
ucts competitive with confectionery, down 5 percent.

For March of this year, sales of ‘'other mnufacturers®, by States,
either remained at approximately the same level as March 1942 or were i.mprm_re;;gf
There were no decreases recorded. Advances varied from a slight inc::easg (2%)
in California to a 79 percent gain in New Jersey, Maryland, and the District ?f
Columbia combined. Pennsylvania reported a sales increase of 4% percent_:]}lhnc::s.
38 percent; Virginia,North Carolina, and Georgia,32 percent; Iowa and Missouri,
27 percent; Kentucky, Tennessee, Alabama, and Missi.fusippii 25 percefit; and
Washington and Oregon combined, 24 percent. Data for single otate:j, or gfoups of
States shown in this survey indicated that sales throughout were higher in March
1943 than in the preceding month of February. New Jersey, Maryland, and the
District of Columbia reached a dollar volume 50 percent higher; a{xd Illinois and
Permsylvania, 20 and 19 percent, respectively. The year-to-date figures coizlpfgzsd
with the corresponding figures of 1942 also showed dgllar volumee} hig;;r " t-.
The States representing the Atlantic division in this report gained percent;
.West North Central, 31 percent; and East North Central, 30 percent.

Beginning with this issue, data on collections and accounts receivable

i i 1 i i ducted by the Bureau
discontinued as a part of this report. This §tudy is condu )
i?ethe-Census_ with the cooperation of the National Confectioners Associatione.

No adjustments have been made for seasonal or price fluctuations.
332321



NFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
IIAN%gAGTUg;RS' SALES, BY KIND OF BUSINESS AND LOCATION

MARCH 1843 8/
SALES~-YEAR TO DATE
SALES-~CURRENT MONTH
N Percent
Percent Change chenge Three
Number
sﬁi’;i,:iﬁ“;i’ﬁiim } ““?r March 1943 of from ngg:;v
o three
and State tirms Mar. 1945 | Mar. 2943 ricms s
reporting V8e A |xeportizg 1842 {add 000}
Mar. 1942 Feb. 1943 (Ada 000)
$108,428
TOTAL 220 +26 +14 $32,671 216 +20 st
s ] +13 =27 1,666 5 +18 ’
WapuPacturer-ratallers.cesssesssssresasaccncs
Yanugfaeturers of chocolate products 13 .8 an 6,525 13 -5 16,778
competitive with confectioneryescssesocosss
Other menufecturers by States in 201 w3 a7 31,480 198 +27 84,267
which 10catediceiciacanssonnavsssosaconsosne ‘ ”
19 410 +14 5,006 18 +3 g';ss
Wewr ERglonf.ceessonssoenseroorssscossosaneces 1 e e 2 552 1s .7 8,508
MagsactuBetiSseasssossccsnssssasasssessovos " a0 o 12 284 Ba 5% 30,
ALLENEiC.. vovsnonboooasononuvasasossissasocas Te ez 10 2:304 17 19 13’5;?;
T P TLLTTITTTLIE I e ped +56 X
Penngylvanlteessevosecee 28 +45 +19 R
HEW JOTBDOY.cavesorsssssasaanasonsansrossncs 2,048
MArylendosesssescsscrssssasnsssncarse . } 8 +79 +50 821 8 +60 ’
District of ColumbiBesacoesnsnoscanes
TLrglndBecaesiaveconroesscacnssanensecnanss 5 208
North CErolilBe.ees.eeccsse } 11 +32 +4 1,079 11 +37 ' -
GeOXrBlBe csrssncencsraaracone 50 +30 5,4
Tast NOrth Centralessesscssssassssssssnsonsss 52 +35 +19 13,588
D anteerrs % +58 +20 12,706 34 +32 32,802
I11in08Bessccrscnacnane 1838
Dl 0ueveussantsostonstncasnsaevasasaosnsses } ° +5 8 565 q + 8 N
INALANA. coconaresssverassseararssavessresce .
VichiZAD.scoscrvasoonsssnranne cesnnees } ” +8 + 6 =7 " ¥12 Q7
Wige0N2tesacascosaasosonasssasennscvonsess | 2.959
West North Central.eiccsccescsacosesasccssens | 16 +26 + 4 1,036 18 +31 g
VAnnE@SOH.sassscnsosnnacnosasarsoseorcnason
North DEXot8sciserosssnssscn 8 2% as 185 8 »18 516
South NakotBesesnsasosonanes ~
NELraskBasecacsssvonnsopsvesvsccasasssvassss
fowu........,..“.......................... 8 27 s as1 a +34 2,443
FL T Lo o A R RRLEE R R
Tagt South Central
KentutKYeusruencasavsanassnnsesanccsascosas
PONNESBBB .. sasusoscascssusasonnsaossssscacs a 1,950
Al EDEMB. e sesanboonvesascacnosesvsncsnnanene 10 +26 + 4 662 10 * *
¥{anieaipPlecieeeosiantonttcenccsvrsroancss
West South Central
Lol B BN e cseesrunasncnesoscsssasnnassnonss
QKL BROMEe o e e cacssnonsssossasnrsssesssessns 11 51 +5 354 11 +18 1,072
TEXRBer -0 vuvoacosososossansosoensursoarsaes
Mountain
Sel Qeosossessavsonnsnonasosesonsesanses
Zororeds } s +23 +18 306 6 +38 844
PatifiCicvecnnsisacenncnsnceas 23 +5 +13 1,234 22 +11 3,136
DBLLPOTEL R vevaveacosocnvonnrsasnornnes 15 +2 +12 993 14 +9 2,516
WoeningtORusecosoasacosnanssssssvounsasnncs
OTBZOD. 4 e ecnssnscasncssosansnnensssnnsassos } +24 +18 24 a8 +20 620
1/ Txelusive of Ammy Ration Ber.
CONFECTICNERY AND COMPETITIVE CHOCOLATE PRODUCTS
WANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
MARCH 1943 &/
Number March 1943 March 1942 February 1943
Type of Fouss bf et
firms Pounds Value Average Pounds . Value Averege Pounds value Average
reporting ] Velue Velue Valuo
{Add 000) | (add 000} {Ada 000) | (Add 000) {Ada 000) |- Add 000)

L. sevsvennaenenensees L 128 150,556 | $80,145 | $.216 | 123,07 | des,446 $.189 120,914 | 425,483 .211
Peckage ROOEH.assssnsss 22 5,167 2,591 501 4,840 2,280 2491 4,704 2,412 #B13
Far gOOUS . veanerieeee | 2T 51,538 12,368 | .240 51,066 10,577 207 45,279 10,511 .252
Jae .

il e T 37,188 6,088 | .164 a,140 4,332 o138 32,233 5,081 .158
{. A1 setoenas
GoseTl in8..- 20 22,221 4,720 | .212 21,513 3,657 .170 19,71 4,115 .209
Tnelassifiedasscvenans

assified 25 25,44_2 4,378 2187 15,615 2,600 167 18,987 3,364 <177

Bureasu of the Census -

. Current Statistical Service

#/ ¥xclusive of Army Ration Bar.

yj Groups ere by kind of business and not by type of products. 3-8232).



Imnediate release - June 1, 1943

DEPARTMENT OF COMMERCE

Cooperating with the Current
National Confectioners BUREAU OF THE CENSUS Statistical
Association Service

WASHINGTON

Confectionery and Competitive Chocolate Products
Manufacturers' Sales
April 1943

Sales .of manufacturers of confectionery and competitive chocolate
products were 29 percent higher in April 1943 than in April 1942, according
to an announcement released today by J. C. Capt, Director of the Census. For
the first 4 months dollar volume was 23 percent over that of the corresponding
period of 1942,although sales in April this year dropped back 5 percent from the
level reached in the preceding month,

The quantity (based on pounds) of confectionery and competitive choco-
late products sold by 126 manufacturers was 10 percent more in April 1943 than
in April of last year., The dollar sales of this group of manufacturers on a
Yyear-to-year comparison increased 28 percent, The average price per pound was
22.1 cents in April this year; 19.0 cents, April 1942;and 21.9 cents March 1943,

Manufacturers of chocolate products competitive with confectionery in-
creased their sales 9 percent in April 1943 over April a year ago; manufacturer-
retailers, 24 percent; and "other manufacturers", 3 percent. A comparison of
April 1943 sales with the preceding month's revealed that while mamufacturer-
retailers gained 76 percent,manufacturers of chocolate products competitive with
confectionery and tother manufacturers'" both registered decreases, 16 percent and
8 percent, respectively. Sales changes on a year-to-date comparison were as
follows: "Other manufacturers,” up 29 percent;manufacturer-retailers, up 20 per-
cent; and manufacturers of chocolate products competitive with confectionery,
down slightly (2%).

Sales, by States, of "other manufacturers® showed gains. throughout,for
April of this year over April 1942. New Jersey, Maryland, and the District of
Columbia combined were 120 percent ahead of their April sales a year ago;
Pennsylvania, 59 percent; the four States of Kentucky, Tennessee, Alabama, and
Mississippi, 47 percent; New York, 39 percent; Colorado and Utah together,
38 percent. Substantial sales advances were also noted for other single States
and combinations of States: Iowa and Missouri (37%), Minnesota, North Dakota,
South Dakota, Nebraska (34%), Illinois (30%), Louisiana, Oklahoma, Texas (24%),
and Virginia, North Carolina, Georgia (22%). Sales for April 1943 compared with
the preceding month present quite a different picture. Ten declines ranging
from 2 percent to 12 percent were recorded as against five increasesof 2 percent
to 18 percent. The year-to-date figures compared with the corresponding figures
of 1942 disclosed only increases—a high of 73 percent being achieved by the
group of States comprising New Jersey, Maryland, and the District of Columbia,

Data contained in this report are based on a sample survey con-fiucted
by the Bureau of the Census with the cooperation of the National Confectioners
Association., No adjustments have been made for seasonal or price flucbuations._

3-.32768



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION

APRIL 1843 a/
SALES--CURRENT MONTH SALES—TEAR TC DATE
Percent | .
Kind of Business Number change our
Geographic Division Kunber Forcent Change April 1943 of from | ’?g:’
and State S Apr. 1943 | Apr. 1943 tiras o |
reporting va. va: TepoTting | "o | (add 000)
Apr. 1942 Mar. 1943 (Add 000) 942 | \Wad WA
B PO 217 +29 -5 857,170 211 ez | 8
Menfacturer-retailers.sacessscssscscosssaanes ) [ +24 +78 2,830 5 +20 1 8,288
Manufacturers of chocolate products _ | 21,504
competitive with confectioneryeseevsessccece 11 + 9 . ~18 5,318 11 2 »
tes in
mﬁicfiﬁiiﬁ?.?fffi eevesesasssansne 200 +34 -8 28,921 185 +29 110,580
New Englandececcess 18 +12 + 1 3,183 18 + 8 lé.gg
lassachusetts.. 15 +12 + 3 2,398 15 + 7 GO.CS"
AtlanticCesessoees 64 +52 ~10 10,273 83 +38 ! "58;
New YorKeesooes 16 +39 -5 2,187 18 +24 ! 2ﬁ“0'§5
“ennsylvania... ’ 29 +59 -12 6,253 29 +41 5207
Hew Jersey.
Yarylandeesesassescsace 8 +120 <11 733 8 +73 2,672
District of Columbia..
.

Tirginieececsssescenes
North Carolina..
C2orgiacececenes
East North Centralecs...
I11inoiSecseessascssans

11 +22 -7 1,120 10 +32 ‘ 4,130

52 +28 -10 12,008 49 +30
36 +30 ~10 11,248 33 +32

9 - +14 -2 552 9 +10 2,184

‘Kl"m
42,310

7 45 ls 300 7 +10 1,208
e s
19 +38 -3 1,118 19 ) +32 4,348

Wisconsinieesssscscses
West North Centralsesse.s
Hinnesotle.sesessvescsscsacavevoas
North Dakotaesescess
South Dakota.sesessess

10 +37 -8 88l 10 +35 3,838

Mi580Uricsescencantvnasnserocovecaccncnsanss

East South Central

10 +47 +8 729 10 +42 2,685

9 +24 +18 266 8 +26 1.017

TOXBSveesecevasssrenronarasscnaneansncnsnassasn
Yountain

COLloradOesesscsasssossscsnsccnssocssnranasne

8 +38 + 2 311 ] +39 1,187

22 +12 -8 945 . 21 +10 s *‘x".’
13 +11 -7 728 12 +8 2,588

9 +15 -10 217 ] +20 29

CaliforniBecssesecscsacasass
Washington..eeveencennccnce

OregONecceasveascessscsssaccsesosasssassncnns

aecccsctsenens

ssessssscnsoae

}
J
)
}
} ; w | s m | s | e s
:
!
}
}
}

a/ Exclusive of Army Ration Bar.

CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE

APRIL 1943 a/
Number April 1943 April 1942 March 1843
Type of House b/ -of
firms Pounds Value Average Pounds Value Average Pounds Value Average

reporting Value Value Value

(Add 000) | (Add 000) (Adad 000) (dd 000) (Add 000) | (Add 000)
TOTALescreecsrsanosnsenes 128 120,603 $26,664 $.221 109,301 $20,780 $.190 136,577 $29,935 $.219
Package goodSececscesss 24 5,203 2,838 -545 4,393 2,223 ) .508 5,175 2,818 508
Bar goodS.cereceienaens 15 - 43,790 10,359 237 47,022 9,608 -R04 50,462 12,188 ~241
Bulk goodSecieeseecansa 38 30,951 5,286 2171 24,849 3,411 .137 34,955 5,848 .187
General line........... 23 20,494 4,470 .218 17,800 3,008 +189 22,372 4,757 213
Unclassifiedecsceonanes 26 20,165 3,711 .184 15,237 2,532 .188 23,813 4,526 192

Bureau of the Census

Current Statistical Service
a/ Exclusive of Army Ration Bar.
b/ Groups are by kind of business and not by type of products.

3-32768



Tmmediate release - July 1, 1943

COQperating with the DEPARTMENT OF COMMERCE

Cur
National Cor_li‘ect.ioners BUREAU OF THE CENSUS Statizzgzal
Association Service
WASHINGTON

Confectionery and Competitive Chocolate Products
Manufacturers! Sales
May 1943

Sales of manufacturers of confectionery and competitive chocolate prod-
ucts were 28 percent higher in May 1943 than in May 1942, according to an
announcement released today by J. C. Capt, Director of the Census. For the first
5 months dollar volume was 23 percent over that of the corresponding period of
1942, although sales in May this year dropped back 16 percent-from the level
reached in the preceding month.

The quantity (based on pounds) of confectionery and competitive choco-
late products sold by 126 manufacturers was 13 percent more in May 1943 than in
May of last year. The dollar sales of this group of manufacturers on a year-to-
year comparison increased 30 percent in May 1943. The average price per pound
was 21.3 cents in May this year;18.6 cents, May 1942; and 21.9 cents,April 1943.

Manufacturers of chocolate products competitive with confectionery in-
creased their sales 16 percent in May 1943 over May a year ago; manufacturer-
retailers reached approximately the same level of sales as in May 1942; “and
other manufacturers" gained 33 percent. A comparison of May 1943 sales with the
preceding month's revealed decreases in dollar volumes—27 percent for manufac-
turers of chocolate products competitive with confectionery,37 percent for manu-
facturer-retailers, and 12 percent for %ther manufacturers. However, on a year-
to-date comparison,sales of manufacturers of chocolate products competitive with
confectionery were up to their volume of last year; manufacturer-retailers were
16 percent over; and "other manufacturers," 29 percent over.

With only one exception sales, by States, of "other manufacturers”
showed gains for May of this year over May 1942, New Jersey, Maryland, and the
District of Columbia combined were 85 percent ahead of their May gales a year
ago; the four States of Kentucky,Tennessee, ‘Alabama,and Mississippi, 59 percent;
Pennsylvania, 42 percent; New York, 38 percent; and Colorado and Utah together,
38 percent., Substantial sales advances were also noted for other single S’.oates
and combinations of States: Illinois and Massachusetts (each 34%); Louisiana,
Oklahoma, Texas (33%); Chio and Indiana (32%); Washington and Oregon (31%); and
Towa and Missouri (29%). In direct contrast to all these gains, sales for May
1943 compared with the preceding month were lower throughout the country. .De-
clines amounting to 6 percent in both the Mountain and East South Central divi-
sions to 38 percent in the West South Central division were recordec_i. The year—
to~date figures compared with the corresponding figures of 1942 disclosed only
increases—a high of 75 percent being achieved by the group of States comprising
New Jersey,. Maryland, and the District of Columbia.,

Data contained in this report are based on a sample survey conducted
by the Bureau of the Census with the cooperation of the National Confecti?ners
Association. No adjustments have been made for seasonal or price fluctuations.

3-32307



CONFECTIONERY AND CCMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND LOCATION

HAY 1943 2/
SALES--CURRENT MONTH SALES--YEAR TO DATE
Kind of Business Pércent Change P::ﬁ;“
Geographie Division Numbar Number change Five
and State e May 1943 or from months
firms May 1943 May 1943 rirms fi:;g 1943
juile}
reportin V8. VSe reporti
P g May 1942 | April 1943 POTVIIE | 1942
(add 000) (Add 000)
TOTAL. - cuereevnerernannsonenasesnesnnneneences 220 +28 -16 $31,408 213 +25 73,13
Manuracturer-TatallerSe . e e cereererernnnnns 6 +1 -37 1,833 5 +16 10,064
Manufacturers of chocolate products
competitive with cOnfectiOne. Yeu....vesnss 1 +16 -27 3,867 1 +1 25,377
Other manufacturers by States in
WHECH LOCAEEA . vuasseneasansrnseraeensssonn 203 +33 -2 25,708 197 +29 137,693
NeW ENLENA 4t anrarnersacernndensnenecasnne 19 +21 -24 2,422 19 + 9 14,288
Massachusetts... 15 +34 -26 1,784 15 +11 10,640 -
ATLANEEC st aetanannrennans 65 +41 -8 9,276 63 +39 49,587
NEW YOXK:ouuesaenneneans 17 +38 -7 2,030 17 +26 10,722
Pennsylvania.... 29 +42 -11 5,513 28 +42 30,383
. _ 75 3,352
District of Columbig......... } & +85 8 675 8 * ’
Virginia.eiieieoiicnasensnnns :
1 26 - 5 1,058 10 +30 5,150
GEOTZiBeiasanereneacasetanssesnonanasnasas " * ! '
Bast NOTth Central...cessesvasseensnnsssnson 53 +33 -1 10,919 50 +30 57,249
T140018u e cuaessarannennnsnnssnnsnsnssonen 36 +34 -1 10,115 34 +32 53,088
[01:1 1< T seasesssrenans . 2,708
TNALBNAL 4 senosrananrenananssesnnosnrannns 10 +32 -8 534 ? 12 !
MichiRAm.seeeuueasrinssniacsanrasncnssnnes 5
lviscoﬁsin................................. } v +2 -10 270 7 + 8 1,479
West NOTth Centr8lessssseasnsssaessasncnnnns 17 428 -17 877 17 +31 8,069
VinnesS0ot8. s seecoresrannsaninanscnsncnnnas :
NOrth DekOt@eseevsvsvrneessancaasssnasasen
SOUEH DEKOLA. +evaanvrrnnsnenn 7 +20 -17 142 7 +16 78
Nebraska......
JOWBesvevresronn :
MASSOUFL et euvrnannsnnnensesnsnansasansncns ] 10 +29 -7 735 10 34 4,ZH
East South Central
Kentuckya.osueeeervarseessrassascsannnnans
PENNEaS8 . v reanrrverssnssrocssssnscasenns
ALBDADA. st v eees s tenevocncsasocrsccnanasen 9 +59 -6 669 9 +45 3,279
MLSS1SIIDDL e teesurerasororasaorsnnennasns .
West South Central
LoulsiBnAseeeeeeeuiconcocoensnsrrennecrsnns
Oklahoma. .. coveanonans 10 +33 38 239 10 +19 1,681
TOXBS et iveacsorsensesosnsscsonssossanans
Mountain
COLOTBA0.cinenesssansrsuvnssocrasanseaceanns
Utah.... } 5 +38 -8 281 5 +41 1,355
Pacificeiiiaans 25 -2 -11 1,035, 24 + 4 5,187
CBLIfOMmife erurenasnnecnnsescansonnsnnonas ‘16 -9 -12 8l4 15 + 1 4,111
Washingtonieiseeieerveneeescnoanavenes
OTBEON. taatesuresasesancasonansensnensnnen 9 +31 -8 211 9 +20 1,076
a/ Exclusive of Army Ration Bar.
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
MAY 1943 8/
May 1943 May 1942 April 1943
Number
of
Type of House b/ £irms' Pounds Value Average Pounds Value Average Pounds Value Average
Teport in‘s Value Value Valuse
{add 000) | (Add 000) (Ada 000) (4dd 000) (Add 000) | (Add 000)

TOTAL. cv v mnoencacasancse 126 107,691 $22,959 $.213 95,128 $17,654 $.186 123,049 $26,896 $.219
Package g00dS.s.eeensa. 23 4,335 2,286 .527 3,383 1,705 .504 5,142 2,795 544
BAY 200dS.evsrencsassus 16 37,844 8,707 .230 38,877 7,922 .204 44,406 10,509 .237
BUlk £00R8e.ssssnesasns 4 30,074 4,845 161 23,269 3,010 .129 33,378 5,646 .169
General 1i0@...ees.cess 22 18,500 4,066 .220 15,547 2,615 .168 20,437 4,459 .218
Unclassified. .ee.seonss 24 16,938 3,055 .180 14,052 2,402 17 19,686 3,487 177

Bureau of the Census

&/ Exclusive of Army Ration Bar.

3/ Groups are by kind of business ana not by type of products.

Current Statistical Service

3-33307



Immediate release - August 3 s 1943

Cooperating with the DEPARTMENT OF COMMERCE

National Confectioners BUREAU O Current
F TH
Association E CENSUS : Statistical
Service
WASHINGTON

Confectionery and Competitive Chocolate Products
Manufacturers' Sales
June 1943

Sales of manufacturers of confectioner
£ y and campetitive chocolate pro-
'«;fnt;s were 28 percent higher in June 1943 than in June 1942, according tc_f} an
h&l?un;ement released today by J. C. Capt, Director of the Census, For the first
of 1943 dollar volume was 23 percent over that of the corresponding period

of 1942, although sales in June this year dropped back 8
t
reached in the preceding month. g i * perosst; fron the fevel

The quantity (based on pounds) of confectionery and competitive choco-
late praducts sold by 112 manufacturers was 14 percent more in June 1943 than in
June of last year. The dollar sales of this group of manufacturers on a year-to-
year comparison inoreased 30 percent in 1943. The average price per pound Wwas
21.2 cents in June this year; 18.5 cents, June 1942; and 21.4 cents, MNay 1943.

Manufacturers of chocolate products competitive with confectionery in-
creased their sales 11 percent in June 1943 over June a year 2age; manufacturer-
retailers reached approximately the same level of sales as in June 1942; and
nother manufacturers" gained 33 percent. A comparison of June 1943 sales with
the preceding month's revealed decreases in dollar volumes—>5 percent for "other
manufacturers", 13 percent for manufacturers of chocolate products competitive
with confectionery, and 35 percent for manufacturer-retailers. Howmever, on a
year~to-date comparison, sales of "other manufacturers" were 29 percent ahead of
their 6 months volume of last year; manufacturer-retailers, 4 percent ;and manu-
facturers of chocolate products competitive with confectionery showed 2 slight
advance (2%).

Without exception, sales, by States, of nother mamufacturers showed
gains for June of this year over June 1942, New Jersey,Maryland,and the District
of Columbia combined were 67 percent ahead of their June sales a year ago; the
four States of Kentucky,Tennessee, Alabama, and Mississippi,47 percent; Colorado
and Utah together, 46 percents the combined States of Minnesota, North Dakota,
South Dakota, and Nebraska, 43 percent;and Pennsylvania, 43 percent. Substa{xtlgl
sales advances were 3also noted for New York (37%), Massachusetts and Illinois
(each 35%), Iowa and Missouri (18%), and Washington and Oregon (16%). Changes
occurring from May to June this year showed sales in the two groups of Washington
and Oregon and of Minnesota, North Dakota, South Dakota, and Nebraska,up 10 per-
cent; and New Jersey,Maryland and District oﬁl Colwimbii, up 8 percent. The States

epresenting the pacific division showed 2 8 es level 1n
iafxxe‘ as in I\g&ay this year, 3as did those of the Mountain and East South Central
divisions. The first half of 1943 showed sales slightly (1%) to Tk percent over

those of the corresponding period of 1942.

Data contained in this report are based on a sample Survey cont?ucted
by the Bureau of the Census Wi th the cooperation of the National Confectioners

Association. No adjustments have been made for seasonal.or price fluctuations.

3-33925



CONFECTIONERY AND COMPETITIVE CHOCOLATE PROIVCTS
MANUFACTURERS® SALES, BY EIND OF BUSINESS AND LOCATION

JONE 1943 &/
én.m-—cumzmr MONTH SALES~~YRAR T0O DATE
t
Kind of Business Percent Chenge Humber 1:;:;;’:
Geographic Division Number June 1943 of from Six
and State of tims ! six months
' firms Tune 1943 Tune 1943 o ing|  months 1943
reporting va. 73.943 | 1942
Juna 1942 May 1 (Aad 000) 1 N
TOTAL s uas evernnnannannsoransssansessnscensnne 200 +28 -8 $27,651 194 +23 her,z02
Manufacturer-retallers. cosiserarcocssenacs 6 + 1 -35 1,196 5 424 ' 11,285
Manufacturers of chocolate products 28, 664
competitive with confectioneryseeecvecass 1 +11 -13 3,362 1L § -2 v
Other manufacturers by States in | ;
which 10Cated.sssscercsrosacsasatncaosnne 183 +33 -5 23,093 178 i +29 14'{.7{?:’1
} 5, 828
New Englendeceecssncsesescossans 17 +20 -5 2,218 17 : + 8 ! 9y
e 988ChUBEEEE, + s v e s s ves 14 +35 ~11 1,609 4 414 12,242
61 +39 -4 8,653 89 I +37 :»o,s:af
15 +37 -2 1,820 15 +51 11,462
27 43 -3 5,258 26 +58 28,771
} 8 +67 +8 728 8 1 a4 | 4,080
Virginde.eseseenssenes ! ;
North Carolina..... 11 +10 ~20 847 10 +87 ; 5,973
48 +33 -7 9,554 47 451 63,770
35 +35 -7 8,840 32 +33 58,941
} 9 +12 -12 455 9 | 413 | 3,160
- 3 ! 859
WiBCOonSiNe s eannaes }' 6 + 4 1 259 6 +8 ‘ 1
West North Central... 15 +23 -2 804 15 +29 1 5,568
|
8 +43 +10 174 8 +23 % 1,110
|
. 7 +18 -5 630 7 +31 ! 4,458
East South Centrel i
EentucCKYueeeceanstensssocnsentseracasanare ;
8 +47 41 583 8 +40 ! 3,509
Mi88i88IPPlecaratcctasrcecsaccssenncns '
West South Central !
crevenen : N {
tontsin ..o }ow s = T I e
Mountain \
COLOYRA0.csesasntonantaanncanse i
} 4 +46 +1 276 4 42 . 1,596
20 +5 b 815 18 5 i 4,847
12 + 2 -4 600 1 +1 | 3,649
OTOEOM vt ersnssenseransenesennnnesnnne } 8 16 +10 215 7 ar 1,198
8/ Exclusive of Army Ration Bar.
B/ Less then 0.5 percent.
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS® SALRS, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
JUNE 1945 a/
June 1943 June 1942 May 1943
Nunber e
of .
Type of House b/ £irms Pounds Value Average | Pounds Value Average Pounds Value 1 Aversge
Teporting Value Value | Value
(Add 000) | (Add 000) (#dd 000) (Add 000) {Ada 000) (Add 000) |
i ne 96,449 $20,404 $.212 84,497 $15,670 $.185 100,944 §21,641 | §.214
Package go0dB.seessorssas 22 3,851 1,874 487 2,561 1,198 .468 4,345 2,247 | W17
Bar @00d8ssesvasncassenas| + 15 35,480 7,997 .225 31,862 6,739 .212 34,443 7,988 | .BS2
BulK 800dB..ssisvsnsanese 34 21,573 3,306 155 20,567 2,577 .125 26,924 4,389 | .163
Gensral 1iN8..ccasaseacas 19 17,591 3,791 .216 14,621 2,489 «170 18,371 3,968 ; .26
i
Uneleasifiod,ceresnvennas 22 18,154 3,436 .189 14,886 2,668 179 16,863 3,055 181

Bureau of the Census

8/ Exclusive of Army Ration Bar, .

b/ Groups are by kind of business and not by type of products.

Current Statistical Service

F-33975



Imediate release September 3, 1943

Cooparating with tpe

Kationﬁ ago?-rzzgioners R , Stgtwi::g:al
ciation DEPARTMENT OF COMMERCE Service

BUREAU OF THE CENSUS ,

WAS HINGTON

Confectionerz and Competitive Chocolate Products

Manufacturers! Sales
July 1943

Sales of manufacturers of confectionery and competitive chocolate prod-
ucts were 16 percent higher in July 1943 than in July 1942, according to an
announcement, released today by J. C, Capt s Director of the Census. For the first
seven months of 1943 dollar volume was 23 percent over that of the corresponding
period of 1942, although sales in July this year dropped back 7 percent from the
level reached in the preceding month,

For July this year s the quantity (based on pounds) of confectionery
and competitive chocolate products sold by 119 manufacturers was 3 percent short
of the volume sald in July 1942, but on the same year-to-year comparison, the
dollar sales of this group of manufacturers increased 7 percent. The average
price per pound was 21,2 cents in July this year; 19.3 cents, July 1942; and
20.3 cents, June 1943.

Manufacturers of chocolate products competitive with confectionery in-
creased their sales 11 percent in July 1943 compared with July a year ago; manu~
facturer-retailers achieved a sales gain of 23 percent; and *other manufacturers"
gained 16 percent. A comparison of July 1943 sales with the preceding mogth's
revealed that dollar volume had increased 22 percent for manufacturer-retailers
but was down 4 percent and 8 percent, respectively, for manufacturers of uchoco—-
late products competitive with confectionery and for “other manufaf:turers. How-—
ever, on a year-to-date comparison, sales of "other manufa}cturers' were 29 per-
cent ahead of their volume of last year; ma.nufacturer-retalle_ars, 10 percent; and
manufacturers of chocolate products competitive with confectionery, 3 percent.

Sales of ‘other manufacturers" rose 47 percent in Colorado a{xdbm.;as
together, for July 1943 over July 1942. New Jersey, Maryland, and the Dl.s rtge
of Columbia combined were 34 percent ahead of thei? July sales a‘year agi: ania
three States of Virginia, North Carolina, and Georgia, ?1 percent; Pentxelgyfzr th;
26 percent; and New York, 15 percent. Moderate sales gains were rgg;;‘t tn
State of Illinois and the combined States of Minnesota, North . a;ee outh
Dakota, and Nebraska (both 13%); the group of States, Kent\(liolgs‘ efime%ali} e
bama, and Mississippi (12%); Washington and Oregon together A zin oty
(9%). July sales compared with June sales this year were pre S o
throvghout the country. In Massachusetts, where July sales wer: ;pom geune Ton
a year-to-year comparison, dollar volume dropped back 16 percgn e:se o lé b
and Missouri recorded a July gain (7%), year-to-year, but : ecr e b
cent from the preceding month this year. On the other han *,t oz';o M
comparison (7 months), sales gains were universa.l—:-é percent to 70 pe .

Data contained in this report are based on a sample survey conducted

: National Confectioners
f the Census with the cooperation of the ;
Kiaggzagzz:?u I?Io adjustments have been made for seasonal or price fluctuations

3-34436



CORFECTIONERY AND COMPETTTIVE: CHOCOLATE PRODUCTS
MANUFACTURERS® SALES, BY KD OF BUSINESS AND LOCATION

TULT 1943 2/
- SALES-~CURRENT MONTH SALES--TEAR TC DATE
. Percent
Percent Change - Nunbex change
Tiné of Business Humber Tuly 1943 of frox :;:;a
Geographie Division of tirms seven e
axd State tims Tuly 1943 July 1943 reporting | wonths
reporting VS 1 "isu 1942
942 une
Juty 3 (Ada 000) {aad 000)
womL 25 416 -7 426,987 208 +23 $224,969
TOTAL. e eees . —
Marnfacturererateilers s crscarsesociasones 6 +23 +22 1,489 5 +10 12,
Fanufesturers of chocolate products s 32,087
compatliive with COBFOCTAONBIY.sssessurne .12 11 -4 3,230 12 + »
Other manufecturers by Stetes in 5
e 1060t s ssnroseesensesasnasas 197 +16 -8 22,298 191 +89 380,82
) 18,797
T T T 20 +5 -12 2,096 20 L
iy At 15 +a -18 1,875 15 13 13,879
AtlandiCrannns 80 +25 s 8,225 59 +38 83,408
18 +15 -18 1,497 15 +28 4,0‘95&
28 +26 -3 5,202 27 «40 '
Marylane,eenssescasescassnessss } 7 +34 23 546 7 +70 4,548
District of Celumbia....
Tirginifeiauesananss
} 10 +31 +19 980 10 +28 6,952
GOOTELB. s eusasvonnncns .
East nznn Centreles.. B 52 +12 -9 9,347 49 +28 1:':23
pab .13 8 P L . 36 +13 -9 8,709 33 +30 69,

OBi0s.ivecnnssnsnsan 9 .3 14 330 9 +11 3,581

7 -4 -7 248 ? +« 6 1,994
b +8 =17 894 17 +28 6,603

8 +13 -12 148 8 +28 1,260

9 + 7 -18 546 9 +30 5,343

Mizsigaippl.ocesanees
West South Cemtral
Loulsienaescecsrescssacessnien
Oklehomgao, o

10 +3 -6 149 10 +22 1,737

5 +&7 ~10 254 5 +42 1,891

25 +9 -1 1,008 23 +13 7,059
17 +9 +1 942 15 + 8 6,450

}
}
]
I
}
} 8 +12 -1 525 8 +35 4,081
}
}
}

OTOON. sesvareraasasrasans

&/ Zxclusive of Army Bation Bar,

CORFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MAWUPACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE

JULY 1943 8/
Joly 1948 July 1942 June 1943
Rumber *
Type of House b/ g:f-, Peunds Value Average Pounds v:lu; Average ' Pounds Value Average
reportizg Value Value Value
{434 000) { {Adda 000) (A2d 000)!' (Ada ©0Q) {(Add 000) | (A2d 000)

TOMLe c2saessssernonnnsnnns 118 95,585 $20,266 $.212 98,166 $18,929 $.193 103,538 | $20,827 $.203
PACKEEE EO0US. rnrrresvas 19 3,326 1,610 o484 2,802 1,233 .474 3,784 1,795 474
BOY ROOABisacresensosenss 19 5,956 8,179 .228 39,636 .+ B,543 .216 40,674 8,876 .218
Bulk 20088iaecanrenainnes 37 23,297 3,877 «138 23,976 3,149 124 23,650 3,401 147
Gozeral 1M€isssesnseanan 2 15,677 3,495 .223 15,118 3,037 .201 17,208 3,318 .193
LTS ETTLE ST PO 23 17,349 3,305 L191 16,834 2,967 .176 18,182 3,437 .189

Burseu of the Census

Currsnt Statistical Service
&/ Exclusive of Army Raticn Ber. B BAAES
B/ Groupe sre by kind of business and mot by typs ef products,



Iomediate release - October 4, 1943

Cooperating with the DEPARTMENT OF COMMERCE

Association ' - | Service
WASHINGTON ,
C one d Competitive C P
acturers! S
~ August 1943

Sales of manufacturers of confectionery a, “chocolate
. , Y and competitive chocolate oG~
ucts were 12 percent higher in August 1943 than in August 1942, according t!:‘ an
g.nnouncmnt released today by J. C. Capt, Director of the Ceasus. For the first
pemth:f zg l;%%zn golilaxj voinam: wa-t 22 percent over that of the corresponding
) sales ust this ar r :
reached in the preceding lu:mf.l';-ng CeE e ose 1.7  porcant over the l""l

For August this year, the quantity (based on pounds) of confectionery
and competitive chocolate products sold by 120 manufacturers was 2 perceat short
of the volume sold in August.1942, but, on the same year-to-year comparison, the
dollar sales of this group of manufacturers increased 12 percent. The average
price per pound was 21.8 cents in August this year; 19.0 cents, August 1942; and

«2 cents, July 1943. o .

Manufacturers of chocolate products competitive with confecticaery in-
creased their sales 16 percent in August 1943, compared with August 1942; manu-
facturer-retailers, 5 percent; and "other manufacturers,® 12 perceant. Their re-
Spective gains for August over July this year were L9 percedt, & perceat, and
12 percent. A comparison of January~to-August sales with those of the correspond-
ing period of 19,2 revealed an increase of L percent for manufacturers of choco-
late products competitive with confectionery, 9 percent for manufacturer-rotail-
ers, and 26 percent for “other manufacturers,” = S '

With only one exception, States shown separately and State groupings
in this survey showed lncreased dollar volumes for August this year over August
1942. The largest gain was 30 percent, the record of both Pennsylvania and the
group composed of Louisiana, Oklahoma, and Texas. Kentucky, Tennessee, Alabama,
and Mississippi together registered sales up 2/ percent; New.Jersey, Maryland,
and the District of Columbia combined, 21 percent; and California, 20 perceat.
The single decrease (10%) was reported by the group made up of Virginia, North
Carolina, and Georgia. Seasonally, gains rose as high as 46 perceat, registered
for the State of Maasachusetts. Iowa and Missouri reported sales up 21 percent;
Ohio and Indiana, 20 percent; and New York, 19 perceat. On the other hand,
Washington and Oregon showed virtually no change; Colorado and Utah declmog
7 percent; Virginia, North Carolina, and Georgia, 9 percent;  .and Michigan an
Wisconsin, 11 percent. On a year-to-date comg:ariaon (8 months) sales gains w:z;
shown throughout, The smallest increase (4%) was reported for Calirfornia d
the largest (62%) was the record of New Jersey, Maryland, and the District o
Columbia together. : :

' his are - ' y o ducted

‘ Data contained in this report are based oa & sample survey con
by the Bureau of the Census with the cooperation of the National Confectioners
Association. No adjustments have been made for seasonal or price fluctuations.

-~ 34869



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND LOCATION

AUGUST 1943 a/
SALES—CURRENT MONTH SALES~—YEAR T0 DATE
Percent
Percent C! e Number change
Xind of Businsss hang August 1943 z from Right
Nuxber g o:
Geographic Division of firms eight months
and State firms August 1943 | August 1943 reporting months 1943
reporting va, V8. 1942
August 1942 | July 1943 Chdd 000) (Add 000)
TOTALeeeerancsenn 21 +12 +17 $31,381 203 *22 $255,388
Menufacturer-retailers.c.cseceiensenanease 8 +5 +8 1,579 5 +9 13,602
Manufacturers of chocolate products
competitive with confectionery.e.eseeeess 12 +16 +49 4,813 12 + 4 36,908
Other manufacturers by States in
Which 10CHEEdssessasseronsaransasescnsane 183 +12 +12 24,989 188 +28 204,878
New T PN . 18 +8 +26 2,550 16 +9 20,438
Massachusetts. . 12 +13 +48 1,911 12 +12 14,708
Atlentic.....oo. . 84 +20 411 9,224 62 +34 78,048
New York...... . 17 +10 +19 1,896 17 +22 18,080
Pennsylvania.. . 29 +30 +11 5,814 28 +38 46,988
New Jersey.... .

Maryland........
District of Columbia
Virginis..ceee.e
North Carolina,

8 +21 +14 624 7 +82 5,171

10 -10 -9 890 10 22 7,841

Georglas. sees
East North Centr: 52 +7 +11 10,310 49 +26 84,584

I1linois...ess 38 7 +11 9,817 33 +28 78,348
9 +8 +20 472 9 +10 4,022
7 +1 ~11 221 7 .7 2,214
17 +3 +17 782 16 24 8,968
10 +16 +3 ls8l 9 +17 1,458

tral
Kentuckyeureoeiontosoorsacorncoccncensans
Tennessee.

2 +24 +13 839 ] +38 §,120
Misaissipplecceressescnenss

West South Central

10 +30 +28 214 10 +18 2,236

4 415 -7 208 +34 1,749
21 48 +9 1,085 20 +6 7,731
13

8

-

+20 +12 882 12 +4 8,103

OT@EONeeersenscrnsnasacnnsanss +2 -1 183 8 +14 1,628

|
)
]
}
}
ool o +9 X sa 7 x4 5,80
|
|
}
}

&/ Exclusive of Army Ration Bar.

CONFECTIONERY AND COMPETTTIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
AUGUST 1943 a/

August 1943 August 1942 July 1943
Number i
of 1

Iype of House b/ firms Pounds Yalue Average | Pourds Value Aversge Pounds Value Average
reporting Value Value Value

(Add 000) | (Add 000) (Add 000) (Add 000) (Add 000) | (Add 000)
TOTALureesasasnnsarsnnanas 120 108,909 $23,609 | $.218 111,685 $21,184 $.190 95,474 | $20,227 $.212
Package g0OUSesasssccsse 17 4,149 1,088 .479 3,284 1,431 .436 3,310 1,501 481
Bar goodS.eceesccscances 19 41,805 9,967 .238 47,689 10,140 .213 35,938 8,179 .228
Bulk g00dSesecseasconsns 38 27,258 4,434 .183 28,391 3,407 129 23,528 3,708 .188
General 1inG.eeeccccasee 22 18,666 4,117 221 18,626 3,414 .183 15,818 3,528 223
Unclassified.ceccccaasee 23 17,031 3,193 .187 15,885 2,792 178 16,881 3,220 .18l

Bureaun of the Census

Current Statistical Service
&/ Exclusive of Army Ration Bar.
_bj Groups are by kind of business and not by type of products.

3-34869



Imnediate release - Novembsy 2, 1943

Cooperating with tre CEPARTMENT OF COMMERCE

National Confectioners BUREAU OF THE CENSUS. Curent
Association - Statistical
WASHINGTON Service

Confectionery and Competitive Chocolate Products
Manufacturers' Sales
September 1943

Sales of manufacturers of confectionery and competitive chocolate prod-
ucts were 18 percent higher in September 1943 than in September 1942, according
to an amouncement released today by J. C. Capt, Director of the Census. Sales
in September this year rose 29 percent over the level reached in the preceding
month, and for the first 9 months of 1943 dollar volume was 21 percent over that
of the corresponding period of 1942, -

For September this year,the quantity (based on pounds)of confectionery
and competitive chocolate products sold by 119 manufacturers was approximately
the' same as the volume sold in September 1942, but on the same year-to-year com-
parison,the dollar sales of this group of manufacturers increased almost 20 per-—
cent. The average price per pound was 22.9 cents in September this year;
19.3 cents, September 1942; and 21.6 cents, August 1943.

Manufacturers of chocolate products competitive with confectionery in-
creased their sales 72 percent in September 1943 compared with September 1942;
manufacturer-retailers, 22 percent; and "other manufacturers," 7 percent. Their
respective gains for September over August this year were 101 percent,l9 percent,
and 16 percent. A comparison of January-to -—September sales with those of the
corresponding period of 1942 revealed an increase of 14 percent for manufacturers
of chocolate products competitive with confectionery,10 percent for manufacturer—
retailers, and 23 percent for "other manufacturers." :

The increases in sales for September this year over September 1942 were
slight (2%4), in Iilinois, to substantial (40%), for the group--New Jersey, Mary-
land, and the District of Columbia. A 21 percent gain was recorded for Iowa and
Missouri; 20 percent, Pennsylvania; 12 percent, New York; 8 percent, California;
and 5 percent for the combined States of Virginia, North Carolina, and Georgia.
Reduced dollar volumes were reported for the following single State and groups
of States: Ohio and Indiana (2%), Michigan and Wisconsin (4%),Massachusetts and
Minnesota, North Dakota, South Dakota, and Nebraska (both 8%), and Washington
and Oregon (10%). Seasonally, gains in sales rose as high as 47 percent, for
Towa and Missouri; 35 percent, Louisiana, Oklahoma, and Texas; 27 percent,
Massachusetts; and 24 percent, Colorado and Utah. To date (9 months), sales
stood well ahead of last year's dollar volume for the comparable period in al-
most all of the States in this survey. The group, New Jersey, Maryland, and the
District of Columbia, continues to hold the lead, showing a gain of 59 percent.
The smallest increase (4%) was reported for California.

i i ducted

Data contained in this report are based on a gample survey con
by the Bureau of the Census with the cooperation of the National Con.fecti?ners
Association. . No adjustments have been made for seasonal or price fluctuations.

3-35287



AND CCMPETIVIVE CHOCOLATE PRODUCTS

MANUPACTURERS!. SAYES, BY KTND OF BUSTMESS AND LOCATION
SEPTEMRER 1943 &/

Kind of Business
Geographic Division
-and State -

SALES~-CURRENT MONTH

SAIRS--YEAR TO DATE

Fercent Change

Number

firms
- reporting

Sept. 1943
va.
Sept. 1842

Sept, 1943
V8.
Aug. 1943

Sept. 1943

(Add 000)

firms nine
reporting | months
1942

Percent
Number changs
from

Nine
1943

{Add 000)

TOTALcoscesosoosonnsonssosasssrnssssansansance
Manufacturerretaileors,.couecovussesovaccnnss

Manufsctwroers of chooolate products
competitive with confectiond®rTuresevisrses

Other manufacturers by States in
which 1ocatedesosecassecrcsassananecrsions

Now Englanduccuesscaconssassessseesnonssanns
HaBEachuSettscaceratasanssraniasen
ALLantlCesusseroosaruonennusincosasnansavons
New YorKessevuasmmeestenvasosonccnncnnsncs
Ponnsylvanisecasecarseetaoiaciarsresssnsns
Hew Jeresy. cestesesssonssbitaosasassetoen

aessscesunbessatentarsonatannarsse

D:.atrict Of COLWID8. vausvconsssoncasasane
VArgindBess veserusancranecrossosnrsscacsne
North Carolinfeuceeescescerasccsnsocasiona
GOOYElBicesssecrurassronsavnsscecvansacans
Eagt North Central.sceciescesasccsascaracans
I11ANO0iBucsuecerorasetacsorseacrasccnsnone

Oesoesassasanatanssnnssinssoioroonsenon
INALANA, cessesvintnnnsuacssnsscsarassntonn
Mehigan.ieieacsass
Wisconsine. cecsarasnovascansisiiones

West North cezmral....,.........n...a......
MANNES0LA..sanatasarsrensaseassaacracaruan
North DakobZieeceesonsssaessacaancrsacsoane
South Dekot2.asesrassscesssavcncnscrovaraas
NeDrasKaiessasarcsasasnsersnnonosonsiosans
JOWBassenesasnssnsannsnnsntoascsnsossnrran
MLSSOUricecesnvsacassinanacacsnsniasrarans

East South Central
Kentuckyeessunseoss
Tennessouseensss

vesregerriesaionang

West South Central
Louisiang.scsecceeasrsansnsancnsnssocccsse
OKLahOMmB. v sesvsacasosassncacne

TOXES,eevsvnssnesascsrosassansssnsnassssns
Mountain
COloradoesssssscscasrcasassascasasnssssone
TRBNecssossnnasensccssanncsnncrsosncccssas
PacifiC.ucessanncacaconrnnsssscsnnacnnes
Californif.csnceesesrenscensnononsns
Washington.eesecssesoraasns

OregONscessnsevsusorssscsasasssnssoasss

aeemrsan

ssassecsscios

+18

+3

$41,102

27 +2

$207,818

B

22

+19

+101

+18

1,888

10,024

20,192

11 +14

15,454

235,355

[— [N R R E——— e

o BESEE| 8

5o b 88 B

@

=
o

olé

oy
&2

i

-4
18

+3

+18

+9

+23

+5
",s

~10

27

+24
+.2

7

16
16
+17
+10

«8

+15

+47

+15

+35

+24
+ 4
*2
+19

3,377
2,589
10,298
2,414
5,939

1,012

740

NEBRE
&

+20

+22
*24

-9

54 o £€8 &

*24

®

+14

&

+ 8.

24,784

8,027

8,873

98,509
80,528

4,543
2,533

1,544

8,983

5,92

2,407

2,004

8,804
7,218

1,68

a/Exclusive of Army Ration Bar.

P . nw ram““" é£ v

i i N Ak
| S

A L

C e N

b, G” N
Thagn o

Ay

. 1943

Type of Eouao,y f!frym

regorting| * (Agd 000)

(Add 000)

Average
Value'

(Add"000)

i P
Valus

Pounds
(Add 000)

Value
(Add 000),

Average
Value

TOBAL.eaiveerrnvrmumrennse | 128 188,011

31,543

“$28,520 | $u198

100,367

$23,643

$.216

Package goodse.vsereenens | "3BT 8,868 |

BAr gO0dS.:.erscieesrenes 18 58,526

Bulk goodf.casssecececars 39 37,098

General 1lins.csevesvesese 20 20,080

Unclassifiedeecnscconncns 24 16,618

6,148
4,822

3,170

14,874 |

2,842 | 174

4,33
42,282
26,899
18,487
17,478

2,030
9,983
4,313
4,079

<238
<160
.221
.185

3.238

Bureau of the Census

8/ Exclusive of Army Ration Bare

b/ Groups sre by kind of tmsingss and not b;r ‘type of products.

&.35287

Current Statistical Service



Immediate release - December Ly 1943

Cooperating with the DEPARTMENT OF COMMERCE

National Confectionerc BUREAU OF THE [, Current
Association CENSUS Dtgtlsf,lcal
ervi
WASHINGTON rriee

Confectionery and Competitive Checolate Froducts
Manufacturers! Sales
October 19,3

Sales by manufacturers of confectionery and competitive chocolate prod-
icts were 6 percent higher in October 1943 than in October 1942, according to an
announcement released today by J. C. Capt, Director of the Census. For the first
10 months of 1943 dollar volume was 19 percent over that of the correspornding
period of 1942, and in October this year sales rose 8 percent over the level
reached tne preceding month.

For October this year, the quantity (based on pounds) of confecticnery
and competitive chocolate products sold by 120 menufacturers was down 11 percent
from the volume sold in October 1942, but on the same year-to-year comparison,
the dollar sales of this group of manufacturers increased almost 7 pvercent, The
average price per pound was 23.6 cents in October this year; 19.7 cents, October
1942; and 23.3 cents, 3eptember 1G43. ‘

hanufacturers of chocolate products competitive with confectionery ine
creased their sales 74 percent in October 1943 compared with October 1942 and
manufacturer-retailers,9 percent;but "other manufacturers" registered a decrease
of 5 percent. A comparison of sales for the first 10 months with those of the
corresponding period of 1942 revealed an increase of 21 percent for manufacturers
of chocolate products competitive with confectionery,10 percent for manufacturer-
retailers, and 19 percent for "other manufacturers.” Virtually no change from
the September dollar volume was noted by manufacturers of chocolate products
competitive with confectionery for October this year;while a 19 percent gain was
reported by manufacturer-retailers, and 10 percent by "other manufacturers.™

Together, New Jersey, Maryland, and the District of Colu:pbia scored a
sales increase of A48 percent for October 1943 over October 1942. sn 18 pe{‘cent
gain was recorded for Iowa and Missourij 10 percent ,Colorado and Utah, combined,
and New York; 8 percent, Minnesota, North Dakota, South Dakota, and Nebraska,
together; and 4 percent, Pennsylvania. All other States and groups of States
showed volumes 3almost equal to those of October a year ago, oOr rgdt‘xced 3 to
17 percent. To date (10 months), sales stood well ahead of ]..ast year's dol%ir
volume for the comparable period in almost all of the Spat.es m.thls surve{é1 tke
group, New Jersey, Maryland, and the District of C9lumbla, co$t1nued Eo h:; < fof‘
lead, showing a gain of 55 percent. The ssnallest.mcrease (2%) was reporte :
California. Seasonally, gains in sales rose as high as 48 percent, for Iowa a:
Missouri; 39 percent, Minnescta,North Dakota, South Dakota, Nebraska;Bg ig;cizi;
Louisiana, Oklahoma, Texas; and 19 percent, Colorado and Utah., Only Calilo

showed sales off (47).

Data contained in this report are based on a samp?.e survey cox;flucted
by the Bureau of the Census with the cooperation of the National Confec timers
Association. No adjustments have been made for seasonal or price fluctuations.

225686



MANUFACTURERS' SALES,

CONFECTIONZRY AND

COUPETITIVE CHOCOLATE PRODUCTS

OCTOBER 1943 &/

BY KIND OF BUSINESS AND LOCATION

SALES—CURRENT MONTH SALES—YEAR TO DATE
Percent Change Percent
Kind of business Number change
Geographic Division Number Oct. 1943 of from Ten
and State of Oct, 1943 Oct. 1943 firms ten Yonths
firms V3. VSa reporting| months 1943
reporting Oct. 1842 Sept. 1943 1942
(Add 00Q) (Add 000)
TOTALus e vesssnassasrssonsasnsnasessesssonsas 213 .8 +8 $43,507 203 +19 $337,783
Manufacturer-retailers.cciesccacsracconccas 8 +9 +19 2,257 5 +10 17,859
Manufacturers of chocolate products
competitive with confectionery..ceeeeeess 12 +74 Y 9,793 12 +*2L 56,462
Other manufacturers by States in
which 10catediesessassstessesoscssssnencs 195 -5 +10 31,457 188 +18 283,682
New England..caeececccssorvascsascscnssnces 17 1 2 3,380 17 +8 27,831
Massachusetts... 14 -5 + 6 2,695 14 «7 20,484
Atlantic..ecovense 86 +7 +10 11,358 82 +29 97,577
New York...eeswe . 17 +10 +9 2,578 17 +18 21,044
Pennsylvania.. . 29 + 4 +12 8,711 27 +32 59,483
New Jersey.... .
Maryland.esecsecesecccnee ] +48 Y 878 8 +55 7,024
District of Columbia.....
1 -1 +12 1,193 10 +17 10,026
Georgla..ceveoas
East North Central... 52 ~16 +10 12,495 49 +17 107,855
. 36 =17 +10 11,733 34 +17 100,896
} 9 -1 +7 483 8 +8 4,127
WiSCONSiNi..sasenes } 7 -4 +8 299 7 + S 2,832
West North Central... 17 +16 47 1,703 16 +23 9,803
} 8 +8 +39 247 8 +15 1,581
} 9 +18 +48 1,456 8 +25 8,222
East South Central
KentucKyeeeranssessssososcsnreonncannnns
8 =10 +10 714 8 +22 5,725
Vest South Central
1OULS1aN2cssensossasosssransessanrsaccane
Oklahom3esesses 10 b/ +33 354 10 +11 2,734
TEXAS.eunoesnssonscsessasanssnnsesssarens
Mountain
Colorado.....
} 4 +10 +19 363 4 +34 2,747
21 =12 -2 1,090 20 + 4 9,590
14 ~13 -4 885 13 2 7,769
Washington...
OPEEON. e nernnenaseneseresonsasasnnnsnns 7 -3 J +9 205 7 +10 1,821
&/ Exclusive of Army Ration Bar.
b/ Less than 0.5 percent.
CONFECTICYNERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
OCTOBER 1943 &/
Number October 1943 October 1942 September 1943
of Pounds Value Average
Type of House b/ | firms vewe | e e e | e e e
N valu
reporting | (Add 000) | (Add 00O) (Add 000) | (Add OOu) (Add 000) (Add 000)
TOTALesseresenaoasscanesns 120 146,209 $34,525 $.236 164,404 $32,322 $.197 “' 138,391 $32,265 | $.233
_Package BOOASceeesranansn 20 8,199 4,301 +525 8,022 3,948 .492 7,264 3,822 526
Bar goodS..ecvscnsn 17 55,310 14,230 <257 53,646 11,868 221 55,615 14,333 .258
Bulk g00dS.ssesacessacnns 38 40,721 6,948 «171 52,328 7,643 .146 37,758 6,243 .185
General lin€.acesiesceces 22 23,308 5,350 +230 30,989 5,298 L171 21,742 4,815 221
Unclassified.ceesianconen 3 18,671 3,896 .198 19,419 3,569 .184 16,012 5,052 W191
Bureau of the Census

a/ Exclusive of Army Ration Bar.

3

b/ Groups are by kind of busiress znd not by type of products.

3-35586
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Immediate releass - January 5, l‘;ld;

Ngzigggténg with the DeEPARTMENT oF COMMERCE Current
oz:xfectioners BUREAU OF THE CENSUS . Statistical
Association Service
WASHINGTON

Confectionery and Competitive Chocolate Products
Manufacturers' Sales
November 1943

Sales of manufacturers of confectionery and competitive chocolate prod—
ucts were 18 percent higher in November 1943 than in November 1942, according to
an announcement released today by J. C. Capt, Director of the Census. For the
first 11 months of 1943 dollar volume was 19 percent over that of the correspond-
ing period of 1942, while sales®in October this year were virtually the same as
in the preceding month.

For November this year,the quantity (based on pounds) of confectionery
and competitive chocolate products sold by 110 manufacturers was up slightly
(2%) from the volume sold in November 1942,and on the same year-to-year compari-
son, the dollar sales of this group of manufacturers increased 19 percent. The
average price per pound was 22.7 cents in November this year; 19.4 cents, Novem-
ber 1942; and 22.9 cents, October 1943.

Manufacturers of chocolate products competitive with confectionery in-
creased their sales 49 percent in November 1943 compared with November 1942;
manufacturer-retailers, 20 percent; and "other manufacturers" 12 percent. A
comparison of sales for the first 11 months this year with those of the corre-
sponding period of 1942 revealed an increase of 28 percent for manufacturers of
chocolate products competitive with confectionery, 10 percent for manufacturer-
retailers, and 19 percent for "other manufacturers." The latter group gained
8 percent, November 1943 over October 1943;while manufacturer-retailers reported
a slightly (3%) reduced dollar volume, and manufacturers of chocolate products
‘competitive with confectionery dropped back 24 percent.

"Other manufacturers" in New Jersey and Maryland scored a sales ix‘n-
crease of 43 percent for November 1943 over November 1942. A 30 percent gain
was recorded for Iowa and Missouri; 29 percent, Minnesota, North Dakota, South
Dakota, and Nebraska; 27 percent, Ohio and Indiana; and 23 percent, Pennsylvania
and Kentucky, Tennessee, Alabama, and Mississippi. 4An advance of 8 Percent was
noted for Illinois, while dollar sales remained unchanged in the combined States
of Colorado and Utah and also in the separate State of Massachusetts. Only
California showed an appreciable decline—12 percent. To date (11 months),
moderate to substantial sales gains over the like period of 1942 were shown for
most of the States and groups of States in this survey. New Jersey and M:aryland
led with a sales increase of 55 percent. From Oct?ber to November this iy_eaz
reports showed increases throughout--from 3 percent: in New Jersey a.t}d Maiy an
and in Virginia, North Carolina,and Georgia,to a high of 22 percent in Kentucky,
Tennessee, Alabama, and Mississippi.

i i ducted

Data contained in this report are based on a samp.le survey conc
by the Bureau of the Census with the cooperation of the National Confectioners
Association. No adjustments have been made for seasonal or price fluctuations.

330005



CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS! SALES, BY KIND OF BUSINESS AND LOCATION

NOVEMBER 1943 a/

SALES-~-CURRENT MONTH SALES—YFAR TO DATE
Kind of business Parcent Change
Geographic Division Percent
and State Number Nov. 1943 Number | change Eeven
of Nov. 1843 Nov. 1943 of from months
firms va. vs. firms eleven 1943
reporting Nov, 1942 Oct. 1943 reporting | months
(Add 000) 1942 (A 000)
TOTALeevesen cecescescuscactesansnnsrestins 198 +18 b/ $42,717 184 +19 $331,084
Manufacturer-retallers.cuccusatcescssossscascecnns 6 +20 -3 2,312 4 +10 19,202
Manufacturers of chocolate products
competitive with CONLECtiONErYeeceeovesaoasssonns 11 +49 24 7,436 10 +28 23,905
Other manufacturers by States in
which 10CAYedaaecssauansaneseves 181 412 +8 32,969 170 +19 287,857
New Englande.eesessececescnscnsacsasseassanvnsnsas 17 -1 +15 3,978 17 + 5 82,154
Massachusetts 14 -1 +19 3,302 14 +8 24,333
Atlantic,.eeeee 58 +22 7 11,752 58 +28 106,819
New Yorke.... 16 +20 +4 2,645 18 +20 23,455
Pennsylvani; 26 +23 .9 7,084 25 -52 85,234
Narylendo .t }- 6 43 +3 829 8 +55 7,269
Virginis.....
North Carolinad.eeess. 10 +10 + 3, 1,196 9 +15 10,863
Georglieeeseasns '
East North Central 45 +9 +5 12,718 43 +18 117,044
T114n0180assunss 33 +8 .4 11,895 32 +16 11,263
]» 7 +27 +16 598 +Q 5,202
Fhebigan...... } 5 +9 .4 225 4 12 579
West North Central 19 +30 +9 1,924 18 +25 11,803
Minnesota. .
North Dakot:
sgﬁth Dakota. 9 +29 +20 334 7 418 1,877
Nebraskaesesess
i } 10 +30 . 1,500 9 +26 9,928
East South Central *
. } 8 +23 +22 216 8 +25 6,967
Uisglssippleacescecenecranoacernascanncanannnnns
Weat South Central
LoulSianBeceasosessascarasncncsacnisvosscsnsnsan
Ok1ahOMmBeseesswranseanas 9 + 86 +12 2868 7 +15 1,080
“deesennenttatsatacancns } 4 +1 +9 338 4 +20 2,723
esescssesssnsvanans R1 -9 + 7 1,057 19 +3 9,367
Californissssscesacass 14 -12 +8 843 13 +1 7,403
Washington.vecossecees
OT@EON 4 ansnaesrnaresasssssasassasssassnsannnses 7 +3 + 4 214 6 +10 1,964
a/ Exclusive of Army Ration Bar.
b/ Leas than 0.5 percent.
CONFECTIONERY AND COMPETITIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
NOVEMBER 1943 a/
Number Novernber 1943 November 1942 October 1943
Type of House y n:’,i’ Pounds Value Average Pounds Value Average Pounds Value Av.u-m
reporting value value value
(Add 000) | (Add 000) (Add 000) (Add 000) (Add 000) | (Add 000)
TOTALsesssesncnssscasenannnnsosae 110 136,541 $30,990 $.227 134,371 $26,007 $.194 140,243 $32,074 $.220
Package goods.eiacesassssacenn 18 4,837 2,383 .514 3,887 1,961 +505 4,529 2,247 +496
Bar goodS..ecsvsciccancecansae 18 48,679 12,128 »249 44,472 10,059 «226 54,811 14,093 57
Bulk good8.easecnscsrannvanncn 36 38,821 8,815 +176 40,208 5,737 143 38,904 8,652 #1710
General line..ceensessssssones 21 24,858 5,748 #R31 R7,R76 5,007 .184 23,770 5,473 +230
Unclagsified..csnsevevenssoncns 21 19,545 3,919 201 18,528 3,243 .75 18,229 3,600° .198

Bureau of the Census

&/ Exclusive of Army Ration Bar.

B/ Groups are by kind of business and not by type of products.

3--30005
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DepARTMENT OF COMMERCE

Covperating with the ¢

; # urrent

P T . R BUREAU OF THE CENSUS :

haﬁixﬁé* 7w?.gft*una:a Statistical
A3SOCIALLON WASHINGTON _SeI_ vice

Confectionery and Competitive Chocolate Products
¥anufacturers'! Sales
December 1943

Sales of manufacturersof confectionery and competitive chocolate prod-
ucts werw Lo percent higher in December 1943 than in December 1942, according to
an announcement released today by J. C. Capt, Director of the Census. For the
full 12 months of 1943 dollar volume was 18 percent over that of the year 1942,
and sales in December 1843 showed a slight (37) improvement over those in the
preceding monthe -

For December 1943, the quantity (based on pounds) of confectionery and
competitive chocolate products sold by 102 manufacturers was increased 5 percent
over the voluse sold in December 1942, but on the same year-to-year comparison,
the dollar sales of this group of manufacturers increased 17 percent. The aver-
ape price per pound was 23.9 cents in December 1943; 21.5 cents,December 194%;
and J.3 cents, November 1ludd.

Manufacturers of chocolate products competitive with confectionery ine
creased their sales 33 percent in December 1943 compared with December 1942;
manufacturer-retailers, 4 percent; and "other manufacturers" 14 percent. A com-
parison of sales for the entire year of 1943 with those of 194R% revealed an in-
crease of ¥7 percent for manufacturers of chocolate products competitive with
confectionery, ¢ percent for manufacturer-retailers, and 18 percent for "other
manufacturers.” From November to December 1943, sales rose 98 percent for manu-
facturer-retailers; dropped back slightly (@3) for '"other manufacturers," and
decreased 6 percent for manufacturers of chocolate products competitive with
confectionery.

"Other manuf-cturers" in ilew Jersey, Maryland, and the District of
Colunbin shared a sales increase of 64 percent for December 1943 over December
JRETES A 47 vpercent gain was recorded for Iowa and Missouri; 45 percent,
Yinneseta, North Dakota, South Dakota, and Nebraska; 28 percent, Louisana,
Okinbomi, and Texas; 23 percent, Colorade and Utah; and 22 percent, Kentuckys
Temwssce, Alabama, and Mississippi. Washington and Oregon recorded a dollar
volume almost unchanged from December 1942, but all other States or combination
of States showed gains. The highest increase for 1943 over 1942 amounted to
57 percent, registered for New Jersey, Maryland, and the District of Columbia.
Coloradc and Utah scored a 28 percent gain, as did the combined States of
Louisana, Oklahoma, and Texas. Outstandin§ increases were also reported by
Pennsylvania (26%), by Iowa and Missouri (25%), by Kentucky, Tennessee, Alabama,
and Mississippl (23%),and by Minnesota, North Dakota, South Dakota, and Nebraska
(21%). Sules changes varied for December vs. November 1943 from an increase of
20 percent for Pennsylvania to a decrease of 32 percent for Kentucky, Tennessee,

Alabama, and Mississippi.

Data contained in this report are based on a sample survey con?ucted
by the Bureau of the Census with the cooperation of the National Confectioners
Association. No adjustments have been made for seasonal or price fluctuations.

3-30433



CONFECTXONERY AND COMPEYTTIVE CHOCOLATE PRODUCTS
MANUFACTURERS' SALES, BY KIND OF BUSINESS AND TRCATION
DECEMBER 1945 &/

SATES=CURRENT MONTH BALES~YEAR TO DATE
Percent.
Kind of Business Percent Change . Nunber change
Geographic Division Number ‘ 3 D ber 1945 of from Twalve
and State of . firms twelve months
. firms Decenber 1943 Deceuber 1943 reporting months 1943
reporting va. . vE. 1942 .
December 1942 Hovember 1943
{Add 000) £Ada 000
CTOTALeauesteensieniensterarstnistnananiaad 207 ‘416 +3 $45,024 .10 +18 $373,810
Hsuufacturor~retailers......-m............ 7 + 4 - 498 4,895 5 +9 24,130
Manufacturers of chocolate products ’ .
compotitive with confectionery.ceesceouss 13 +33 -8 7,501 12 27 26,848
Other manufacturers by States in
which locatedisecencscnuessevaccanoanananse 187 +14 -2 33,028 174 +18 322,832
New England.eescescscesosesssossssnssosanss 18 +13 b/ 4,004 18 +8 36,238
Massachusettseesssacdes ceevsertncenes 14 +16 -2 3,245 ! 14 + 7 27,581
Atlantic.eveesercenvanaa vesvnee 62 +18 - +11 13,188 57 +R5 119,308
New Torkeesseessssnesacsnasanansnes 16 +12 b/ 2,810 16 +19 25,758
Pernsylvanideevecesesecnssvnnncnnns 20 +18 +20 8,882 28 +26 73,605
New Jersey.cescnasaescerscaaasnes
MBryland.seseesvonvssasasansnns 8 +84 + 1 895 ? +57 8,641
District of Columbia.............
} 9 +5 -4 981 - 8 a2 11,52
48 . +8 ~13 1,57 45 +18§ 120,448
33 + 8 ~14 10,628 30 +16 119,628
} 8 +18 -8 808 8 +9 6,326
} 7 + 8 + 3 334 7 + 8 3,491
17 +47 «lO 1,669 18 s 13,022
} 8 . +45 +2 30L 7 +2L 2,17
Nebraska.vssweesaes
TOWB: ersueensenrns o
uiueouri......,..........................} 9 47 -2 1,368 ¢ i 10,895
East South Cemtral
Kentucky... .o
Mabamaneen oI } s w2 <z sa1 7 @
lﬂsaiaaippi.......u......................
West South Central
Loulsiana.cceassevucocnorarssncocasasaans
} 7 +28 +18 306 ki +28 2,238
} 5 +23 +11 454 5 +28 3,879
Pacificicossaans 22 +2 + 9 1,257 20 + R 11,785
Californifee.een. - 1 +3 +10 1,081 13 b/ 9,524
OrOgoNssessncoasssarscsase esse 8 1 *8 228 7 8 2,259
.8/ Bxclusive of Army Ration Bar.

b/ Less than 0.5 percent.

CONFECTIONERY AND COMPETITIVE CHOOGLATE FRODUCTS
MANUFACTURERS' SALES, POUNDAGE, AND AVERAGE VALUE BY TYPE OF HOUSE
DECEMBER 1943 a/

December 1943 December 1942 November 1943 .
Hra ;
Type of House b/ firms Pounds |  Value Average Pounds |  Value Average Pounds Value Average
reporting ' value : value ) value
(Adad 000) .| (Add 000) (Add 000) | (Add 000) (Add 000) (Add 000)

POTALercsnsanaseidessorosan 102 1128,913 $30,808 $.230 122,757 $26,380 §.215 136,267 $31,731 $. 283
Packags goodS..uieassiean 20 8,668 4,843 .550 8,401 4,283 504 7,562 3,614 | .478
Bar goodBaveseccecoancoan 15 48,930 11,852 «248 45,612 10,483 «230 47,893 12,080 To.252
JBulk goodSsessensencvones 29 20,051 4,854 .1687 26,085 8,801 148 368,012 8,353 2178
Genersl 1iNGiseseecsosses 19 23,109 5,81 226 23,257 4,458 toWe2 24,010 5,581 «R3%
Unclastdfiedesussoseacses 23 f 21,158 . 4,228 -200 19,312 8,387 <174 20,790 4,133 2199

Bureau of ths Census ’

Current Statistical Service
8/ Exclusive of Army Ra.tion Bu'. . :
b/ Groups ere by kind of business and not by type of products, a-20438



	Table of Contents

