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Purpose

" To communicate the importance of

participating in the 2020 Census to the entire

population of the 50 states, the District of

Columbia, and Puerto Rico

1 Encourage people to self-respond

d Raise and keep awareness high throughout the entire
2020 Census
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Components of the Integrated
Partnership and Communication
Program (IPC)

Partnership




Research

= Fall 2008 - Census Barriers, Attitudes and
Motivators Survey (CBAMS)

= Fall 2008 - 2010 Census American Indian and
Alaska Native (AIAN) audience segmentation

and evaluation
= January-August 2009 - Creative copy testing




2010 Lessons Learned (AIAN)

= Messages that empowered, encouraged a sense of
Census ownership, and spoke to confidentiality
were most popular

= National campaign message “We can’t move
forward until you mail it back” was not effective
with the American Indian and Alaska Native
audience. Instead used a more positive and relevant
version of this message: “We move forward when
we participate”

=__Broad media buy was necessary

ssssssssss



Advertising

2000 -3 TV ads, 12 print ads, 4 radio ads, 4 billboard ads

2010—-4TV ads, 16 print ads, 6 radio ads, 4 internet ads, 9
billboard ads

Numerous Public Service Announcements (PSAs)

Hired an American Indian owned and operated advertising
firm (G&G)

Developed promotional materials that could be downloaded
from census.gov and customized by each tribe

Advertised on local American Indian and Alaska Native radio
shows (Native America Calling)and American Indian and
Alaska Native newspapers (Indian Country Today)
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PRINT/JOURNEY _AWARENESS

NATIOMNAL PUBLICATIONS
INDIAN COUNTRY TODAY
NEWS FROM INDIAN COUNTRY

PLAINS PUBLICATIONS
SHO-PAI NEWS

SOUTHW PUBLICATIONS
AR-CHIN O'ODHAM RUNMER
ARIZONA MATIVE SCEME
AU-AUTHM ACTION HEWS
NAVAJO-HOP| OBSERVER
MAMA I TIMES

SAN CARLOS APACHE MOCCASIN
VER BELT

GILA RIVER NEWS

MATIVE AMERICAN JOURNAL
TWO RIVERS TRIEUNE
JICARILLA CHIEFTAIN

TAGS NEWS
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NATIOMAL PUBLICATIONS
JMTRY TODAY

=4
RTE NEWS
EE NEWS
ISHAKS
SAM NEWS
INEHAN TIME NEWSPAPER
OMEIDA DISPATCH
PEMBROE!
FORT k S TIMES
BaY MILLS NEWS
GRAND TRAVERSE BAND NEWS
SAULT TRIBEW HEWS

NORTHWEST PUBLICATIONS
SHO-BAN NEWS

COEUR DUALENE NEWS

YAKIMA MATION REVIEW

CONFEDERATED UMATILLA HOURNAL
PEMDLETON RECORD

SMOKE SIGNAL:
SPILYAY TYMOO

PLAINS PUBLICATIONS
HAYS NEWSLETTER

FORT BELKMAP NEWS

HORH COUNTY HEWS
GLACIER REPORTER

CHAR KOOSTA MEWS
APSAALOKE MATIONS
TURTLE MT TIMES

TETON TIMES

SISSETON COURIER

A L JOURNAL

THE MOBRIDGE TRIBUNE
WEST RIVER NEWS

TIMBER LAKE TOPIC

ECHO MEWS

ABSEMTEE SHAWMEE MEWS
CARMEGIE HERALD
SHAWHNEE NEWS STAR
MATIVE AMERICAN TIMES
CHEYENNE ARAPAHCS BULLETIN
CHICKASAW TIMES

TULSA WORLD

D3AGE TRIBAL MEWS
WINNEBAGO IMDIAN NEWS
RIVERTOM RAMGER

WIND RIVER NEWS

LANDER JOURNAL




PRINT/STRENGTH_AWARENESS

HE STRENGTH OF mM 8y,
PEOPLE 1S.IN QUR v5|CE
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PRINT/NRFU

FONMARD WHEN WE PAR!

AK PUBLICATIONS

ROV

JTCH HARBOR FISHERMAN
TUNDRA DREUMS

SEWARD PHOENIX LOG

SUN 5TAR

DELTA WIND-

HOMER MEWS

A >E PRESS
NOh WGGET
AKSTAR

WASILLA FROMNTIERS AN
ANCHORAGE DAILY NE

United States”
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¥ou may Knaw him as Chrls, Uncle €, or just a local hunter.
BUT TODAY, HE IS KNOWN AS A CENSUS TAKER

MENOMINEE NEWS

KALIHWISHAKS
MOHIGAN MNEWS
OHEIDA DISPATCH
PEMBROKE EA

WAKIMA MATIOM F
COMFEDERATED

Yo Ay Know her &2 Sara, Miss Sara, Momma or even 1
Y, Iocal etementary sehoal teacher. g
, BUT TODAY, SHE IS KNOWN AS A CENSUS TAKER.
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PLAINS PUBLICATIONS
ABSEMTEE SHAWNEE NEWS
CARMEGIE HERALD

SHAWMEE NEWS STAR

MATIVE AMERICAN TIMES
CHEYENNE ARAPAHC BULLETIN
CHICKASAW TIMES

TULSA WORLD

GSAGE TRIBAL NEWS
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Statistics in Schools (SIS)

Census.gov

= Educate the public, jgsmms g~

in Schools

Activities Resources Standards

L] L]

Welcome to Statistics in Schools
Educate your students about the value and everyday use of statistics. The Statistics in Schools program provides resources for teaching and learning
with real life data. Explore the site for standards-aligned, classroom-ready activities in math and history, data visualizations and more.
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Of St u d e I l t S Featured Data Visualization Featured Document Featured Activity

Geographic Mobility During Industrialization, the  Class Discussion: The 1920 Decennial Census How Many Single Father Households are in the
Depression, and WWII Cartoon United States?

Rewards of Staying in School Back to School LT
N ! The U.S. Census Bureau

reveals how the nation

prepares for the school year.

Fun Facts - Check out facts geared toward the
holidays using statistics from the U.S. Census

The Back to School Facts for Hureat;

Features offers statistics that Infographics - Explore our latest data

relate to the returning of visualizations on topics including

school income, educational attainment, population
growth

" Increase the Py _ , =
Census Bureau’s

Students examine the changes in populaticn
density in the U_S. during three historic decades:  published for the 1920 Census in order to better estimate the number of single father households
1920-1930, 1930-1940, and 1940-1950 to understand and explain how the Census related to  in the U.S. by exploring Census Bureau data.
explore how these eras affect domestic .

the Progressive movement during the early 20th

brand recognition
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Statistics in Schools (SIS)

" |mprove the public’s
familiarity with the
work of the Census
Bureau

Tl Fi BETREEE I ALl L progEEE |
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It’s about us

FON0 CENELS W SCHOOLS

" Encourage public
cooperation in Census
Bureau surveys and
censuses
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Public Relations, Earned Media,
Social Media

= Public Relations: Using media outlets and partners that
American Indians and Alaska Natives trust to increase the
credibility of our messages, by providing journalist with
materials to help tell our story

* Earned Media: Obtaining publicity through promotional
efforts other than advertising, as opposed to paid
media, which refers to publicity gained through advertising

= Social Media: Virtual communities and networks that allow
people to create, share, or exchange information, ideas, and
pictures/videos
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Opportunities to Innovate

—

Targeted messages and placement for online internet
advertising, especially for hard-to-count populations

Advertising campaign adjusted based on whether the ads
Spur census participation

Texting, emailing, and autodialing to encourage self-response

Expanded research to identify how likely segments of the
population are to respond to the census

Expanded use of social media

Develop an online portal for posting and downloading
materials
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Discussion Questions

1. What are the best ways to reach your Tribal
members who live on and off the reservation?

M - 0 o 0 T O

TV, Radio, Billboard, other Paid Media
Events

Special Promotions, like Art Contests
News Media

Statistics in Schools Program

Social Media

Other
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Discussion Questions cont.

2. What types of messages work best? For example,
should we emphasize the role that the Census plays

in distributing federal funding for programs that
involved AIANs?

3. How big of an influence is social media among your
tribal members?
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Thank You!
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