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Purpose 
 To communicate the importance of 

participating in the 2020 Census to the entire 
population of the 50 states, the District of 
Columbia, and Puerto Rico 
 Encourage people to self-respond 
 Raise and keep awareness high throughout the entire 

2020 Census 
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Components of the Integrated 
Partnership and Communication 

Program (IPC) 
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Research 
 Fall 2008 - Census Barriers, Attitudes and 

Motivators Survey (CBAMS) 
 Fall 2008 - 2010 Census American Indian and 

Alaska Native (AIAN) audience segmentation 
and evaluation 

 January-August 2009 - Creative copy testing 
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2010 Lessons Learned (AIAN) 
 Messages that empowered, encouraged a sense of 

Census ownership, and spoke to confidentiality 
were most popular 

 National campaign message “We can’t move 
forward until you mail it back” was not effective 
with the American Indian and Alaska Native 
audience. Instead used a more positive and relevant 
version of this message:  “We move forward when 
we participate”  

 Broad media buy was necessary 
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Advertising 
 2000 – 3 TV ads, 12 print ads, 4 radio ads, 4 billboard ads 
 2010 – 4 TV ads, 16 print ads, 6 radio ads, 4 internet ads, 9 

billboard ads 
 Numerous Public Service Announcements (PSAs) 
 Hired an American Indian owned and operated advertising 

firm (G&G) 
 Developed promotional materials that could be downloaded 

from census.gov and customized by each tribe 
 Advertised on local American Indian and Alaska Native radio 

shows (Native America Calling)and American Indian and 
Alaska Native newspapers (Indian Country Today) 
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Statistics in Schools (SIS) 

 Educate the public, 
specifically by 
improving 
statistical literacy 
of students 

 Increase the 
Census Bureau’s 
brand recognition 
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Statistics in Schools (SIS) 

 Improve the public’s 
familiarity with the 
work of the Census 
Bureau 

 Encourage public 
cooperation in Census 
Bureau surveys and 
censuses  
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Public Relations, Earned Media, 
Social Media 

 Public Relations: Using media outlets and partners that 
American Indians and Alaska Natives trust to increase the 
credibility of our messages, by providing journalist with 
materials to help tell our story 

 Earned Media: Obtaining publicity through promotional 
efforts other than advertising, as opposed to paid 
media, which refers to publicity gained through advertising  

 Social Media: Virtual communities and networks that allow 
people to create, share, or exchange information, ideas, and 
pictures/videos 
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Opportunities to Innovate 
 Targeted messages and placement for online internet 

advertising, especially for hard-to-count populations 
 Advertising campaign adjusted based on whether the ads 

spur census participation 
 Texting, emailing, and autodialing to encourage self-response 
 Expanded research to identify how likely segments of the 

population are to respond to the census 
 Expanded use of social media 
 Develop an online portal for posting and downloading 

materials 
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Discussion Questions 
1. What are the best ways to reach your Tribal 

members who live on and off the reservation? 
a. TV, Radio, Billboard, other Paid Media 
b. Events 
c. Special Promotions, like Art Contests 
d. News Media 
e. Statistics in Schools Program 
f. Social Media 
g. Other 
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Discussion Questions cont. 

2. What types of messages work best? For example, 
should we emphasize the role that the Census plays 
in distributing federal funding for programs that 
involved AIANs? 
 

3. How big of an influence is social media among your 
tribal members? 
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Thank You! 
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