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ANNUAL SALES

Year-to-Year Comparison

‘Sales of All Retail Stores.—Sales of all retail
stores in the United States totaled $284 billion
in 1965, an increase of 9 percent over total
1964 sales. Annual sales of durable goods stores
increased 11 percent over the previous year
while nondurable goods stores were up 7 percent.

All major kind of business groups showed
percentage increases in comparison with 1964
levels, with the largest increase (15 percent)
reported by the automotive group. Other increases
in the durable goods category were reported
by the lumber, building, hardware, farm equip-
ment group (7 percent) and the furniture and
appliance group (5 percent). In the nondurable
goods category, 1965 sales in the general mer-
chandise group were 11 percent higher than
in 1964, Additional gains were shown by eating
and drinking places (9 percent), the food group
(6 percent), and the apparel group (3 percent).
Drug and proprietary stores, gasoline service

Table 1.—ESTIMATED SALES OF ALL RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS:

stations, and liquor stores followed the general
upward trend, showing sales increases over the
previous year of 8, 7, and 5 percent respectively.

Sales of Multiunit Organizations.—Annual sales
of organizations operating 11 or more retail
stores showed an increase of 8 percent over 1964
for all kinds of business combined. A sales gain
of 8 percent over 1964 was shown by nondurable
goods stores, while sales of durable goods stores
were up 3 percent over the previous year. Com-
pared with 1964, sales of all major kind of business
groups showed increases, Multiunit organizations
in the eating and drinking place and the drug and
proprietary store categories reported thelargest
sales increases—13 percent each. The general
merchandise group reported an increase of 10
percent over previous year sales. Accompanying
these sales increases were 6 percent gains re-
ported by liquor stores, tire, battery, accessory
dealers, and by multiunit organizations in the food
and furniture and appliance groups. The apparel
group sales were up 4 percent.

1965 AND 1964

(Millions of dollars)

Per- Per-
Kind of business 1965 1954 | cent Kind of business 1965 1954 | cent
change| change
United States, totall....eee. vos }.283,950 | 261,630 +9 || Furniture and appliance groupl........| 13,737 | 13,090 +5
Durable-goods stores, total...| 93,718 | 84,173 +11 Furniture, home furnishings stores.. 8,538 8,079 +6
Nondurable-goods stores, total | 190,232 | 177,457 +7 Furniture storeS..eecesesscesecsns 6,454 6,046 +7
Household appliance, TV, and radio
Food groupleee.eessss 66,920 | 52,864 +6 SHOTE e erseosrenvasonssssenvesnanas | 4,223 4,199 +1
Grocery stores. 61,088 | 57,272 +7 Household appliance dealers,..... . 2,993 2,940 +1
Meat marketS.ceecsvnocoss cevecens eoe 1,552 1,512 +3
Bakery products stores. sesrrnenens .o 1,142 1,134 +1 Tumber, building, havdwave, farm
Fating and drinking PLACES.....e.... | 21,423 19,577 +9 e%ulgmant ggcupb.:i&:.....%..:.ié.... 16,2741 15,169 +7
Eating placeS..eseeeevsssscsncesses 15,682 ] 13,980 +12 umber yords, building materia
? ’ Ae8LerS " recacenrossssvsoccsonvans 9,302 8,630 +7
Restaurants, cafe‘berlas, 'I.un"hroonn 12,89 | 11,567 +11 i * Mg . 2 PPy
Drinking places 5’741 5’597 3 Lumber yardS...eeeceseesoccscsases 5,798 5,404 +7
Srrosesessaresnnene ’ 4 Hardware StOreS.iesecvescasssccssee . 2,813 2,650 +6
General merchandise SrOUP.cvescesse ..o | 35,8401 32,350 #11
Department stores and dry goo'is s Automotive ZrOUDwessevasoses creovsnens | 56,2661 48,730 +15
general merchandise stOreS..eevesss 27,939 | 25,000 +12 Passenger car, other automo‘blve
Deparbment stores...... .es | 23,4211 20,809 +13 AEBLeTSve e evevssnssanssrensnnsenss | 53,207 45,799 +16
Variety stOreSeeeecssrescccssrnscnae 5,320 4,948 +8 Passenger car dealers”.iceecesees o | 51,197 44,222 +16
Mail order houses (department store Passénger car dealers
merchandise)seissssisesinscssceenes 2,5811 2,402 +7 (franchised) ... .. tevreraanes o | 47,557 40,869 +16
Tire, batbtery, accessory dealers.... 3,049 2,931 +4
Apparel Grouples.eescceesesoncsnsesses | 15,7521 15,282 +3
Men's, boys! wear stOres“.uie,seicees 3,258 3,121 +4 || Gasoline service stationS...eveeeesees | 21,7651 20,269 +7
Men's boys! clothing, furnishings
SEOTES s vressssanna vasessessansen 3,187 3,041 +5
Women's apparel, accessory stores”.. 6,243 5,944 +5 |t Drug and proprietary storeS..cosesssco 9,335 8,613 +8
Women's realy-to-wear stores...... 5,172 4,920 +5 Drug StoreS..vessesssccsscrsoccccans 8,945 8,269 +8
Family clothing storesS..iveenssss coe 2,981 2,897 +3
Shoe stOreS.esessens csiesssracensees 2,571 2,591 ~1 || Liquor StOTeS.iceseresnsocsscesessvans 6,305 6,011 +5

Note: 1964 sales daba for individual kinds of business were revised to reflect changes brought about by the revision in the

sample which took effect October 1965,
for all kinds of business combined. {(See "Sample design"
lIncludes data for kinds of business not shown separately.

The sample revision, however, did not necessitate a revision in the 1954 sales estimates
page 18).

Measures of sampling variability are provided om page 19.

2Tneludes men's, boys! clothing, furnishings stores and custom tailors.

3Includes women's ready-to-wear, other apparel, aceessory spesciality shops;

and furriers,

“Ineludes lumber yards , building materials dealers; paint, plumbing and electrical stores.

°Includes both franchised and nonfranchised car dealers.
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Table 2.—ESTIMATED SALES OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES
{GROUP TL STORES) IN THE UNITED STATES, BY KIND OF BUSINESS: 1965 AND 1964
(Millions of dollars)
Per- Per-
Kind of business 1965 1964 cent Kind of business 1965 1964 cent
change change
United States, totall............. 73,454 } 68,306 +8 ]| Apparel groupl......cuienieciiiiiiiieies 4,445 4,287 +4
Durable-goods stores, total.....| 5,506| 5,320 +3 Men's, boys' wear STOTeS2 v eiireasenn 557 531 +5
Mondurable-goods stores, ~total.. | 67,948 | 62,986 +8 Women's apparel, accessory stores®... 1,656F 1,622 +2
Women's ready-to-wear stores.......| 1,361} 1,323 +3
FOOQ grOUP.«sseerrrmaororsaanssssncees 28,696 | 27,081 +6° ShOe BLOTES.seseecresscsrassssnerscns 1,168| 1,155 +1
Grocery SLOTeS.srscsesesrosesocncrasns 27,725 | 26,198 +6 '
Eafing and drinking places........-..... 1,801 | 1,677 413 || Furniture and appliance group.......... 1,193 ] 1,126 +6
General merchandise group*.....e.oevee.. 26,112 123,645 +10 §| Tire, batter};, accessory dealers....... 1,312} 1,242 +6
Department stores and dry goods,
general merchandise stores........... 19,771 17,775 +11 | Drug and proprietary stores............ | 2,300] 2,029 413
Department StOTES..scsereeasssarnns 17,593 | 15,807 +11
Variety stOres....cceerenirvoscasreanans 4,096 § 3,770 +9 I Liquor SEOTEE v s e erenen e e 1,454 1,375 +6

Note: 1964 sales estimates were revised to reflect changes brought about by the revision in the sample which tock effect
October 1965. See "Sample Design" page 18.

Tncludes data for ki nds of business not shown separately.

2Includes men's, boys' clothing, i‘uml h ings stores and custom t ilor

3Includes women's ready-to-wear, pp rel, accessory, spec lty h ops; and furriers
“Ineludes municipally owned 1i quor t

T O e e
e
brinki ey R \\\
Apparel Group \\\\\\\\\\\\\x\\\ 28 %
Accossny Dstor Q\ 4‘3/ —
C L L1 [




The changes made in the sales estimates as a result of the October 1965 sample revision (see page
18) were at the United States total level. Revisions were not made in the geographic area data. As
a result, there are small differences between the sum of the area data and the United States totals.

Distribution of Sales by Region,
Division, Selected States,
and Specified SMSA's

The North Central Region accounted for $84.3
billion or 29.7 percent of total 1965 United States
retail sales, with the East North Central and
West North Central Divisions, respectively
totaling $59.9 billion and $24.4 billion of the
region’s total. In the EastNorthCentral Division,
Illinois had sales of $17.5 billion, up 9 percent
over 1964, Ohio $15.5 billion, up 12 percent
over 1964; and Michigan $12.9 billion up 8
percent.

Retail sales in the South Region, the second
ranking of the four United States regions, amounted
to $78.9 billion, 27.8 percent of total retail sales
for the United States. The largest portion of
regional sales was made in the South Atlantic
Division-~$38.7 billion, followed by the West
South Central Division—$25.2 billion, of which

the State of Texas accounted for $15.4 billion;
and the East South Central Division—$15.0 billion.

The Northeast Region had retail sales totaling
over $70.8 billion (24.9 percent of the United
States total), with the Middle Atlantic and New
England Divisions accounting for $52.6 billion
and $18.2 billion respectively. In the Middle
Atlantic Division, New York State led with total
sales of $25.8 billion; followed by Pennsylvania
$16.4 billion; and New Jersey $10.4 billion.

In the West Region, retail sales totaled almost
$50 billion, 17.6 percent of the United States
total, The Pacific Division accounted for slightly
over $39.1 billion or 78.3 percent of the region’s
total, with California having $29.5 billion of the
Division total. The Mountain Division accounted
for almost $10.9 billion or 21.7 percent of the
region’s sales. In the specified large standard
metropolitan statistical areas, 1965 annual sales
ranged from $16.3 billion in the New York area

-to $6.5 billion the Detroit area.

Figure 2.
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Table 3.—ESTIMATED SALES OF ALL RETAIL STORES, BY GEOGRAPHIC REGIONS AND KIND OF BUSINESS: 1965 AND 1964

{Millions of dollars)

Northeastern States North Central States The Seuth The West
Kind of business Per- Per- Per- Per-
1965 1964 | cent 1965 1964 | cent 1965 1964 | cent 1965 1964 | cent
change change change change
A11 kinds of business, totall...}70,813 | 66,653 +6 | 84,318 76,952 +10 { 78,914 | 70,927 +11} 49,956 | 47,098 +6
Durable-goods stores, total...}20,821 {19,348 +8 ] 28,539 25,212 +13 |} 28,4511 24,852 +14 1 16,635 15,704 +6
Nondurable-goods stores, total} 49,992 | 47,305 +6 | 55,779 ] 51,740 +8 1 50,463 | 46,075 +10§ 33,321 | 31,39 +6
Food groupe.-sersesesas [P cess-.4] 18,340 117,564 +4 | 18,378 17,244 +7] 18,155} 16,383 +11] 11,567 | 11,000 +5
Grocery storeS.ieecesee.. eieneaen ..| 15,540 | 14,750 +5 116,856} 15,814 +7| 17,236} 15,569 +11] 10,703} 10,140 +6
Eating and drinking placeS........... .| 6,268 ) 5,823 +8| 6,443) 5,819 +111 4,704] 4,153 +13| 3,881] 3,606 +8
GAF2, 40t8Lessennrnecncsns sieensacnnen 17,334 1 16,440 +5 119,066 | 17,525 +9 | 17,413} 15,953 +9] 11,167 | 10,463 +7
General merchandise group......... .. 8,826 7,723 +14 § 11,101 | 10,007 +11] 8,978] 8,213 91 6,428} 5,778 +11
Apparel group.....sreeevasnoensas ool 4,936 5,079 -3 4,157| 3,938 +6| 4,490 4,231 +6| 2,3801 2,319 +3
Purniture and appliance group...... 4 3,572 ) ()1 3,808] 3,580 +6| 3,945 3,509 +12 ) ) %
AUtomOtive ZrOUD.sssoceerueeannes *) ) (%) | 16,484 | 13,784] +20| 17,683] 14,938 +18 ?) % (%)
Gasoline service stations.............} 3,960] 3,750 +6| 7,060] 6,520 +8| 6,537| 6,048 +8) 4,244 (3) (%)
Drug and proprietary stores......... .o 2,040 1,921 +6| 2,829 2,588 91 2,556] 2,333 +10| 1,89% (3) %)
Note: Estimates are based on.a sample. (See sampling variabilities on pasge 20). States in geographic regions are shown on
page 24.
1Includes data for kinds of business not shown separately. 25tores in general merchandise, apparel, and furniture and appli-
ance groups; these are stores specializing in department-store types of merchandise. 3Not shown because of high sampling
variability.

Toble 4.—ESTIMATED SALES OF ALL RETAIL STORES FOR SPECIFIED LARGE STANDARD METROPOLITAN

STATISTICAL AREAS:

1965 AND 1964

(Millions of dollars)

Per— Per-
Statistical area 1965 1964 cent Statistical area 1965 1964 cent
change ' change
STANDARD CONSOLIDATED AREA® STANDARD METROPOLITAN STATISTICAL
AREA-~Continued

Chicago, Ill.-Northwestern Ind., total..].12,493| 11,290 F1L N Detroit, Mich., tOtaLeeecvennsrenns e 6.464 1 5,911 +9
Nondurable-goods stores.............| 9,255 ()| (%) . Lex| Lwi| a7
GAF?, s vvrannas Ceenaeaae e .| 3,863| 3,556 +9 ’ ’

Los Angeles,-Long Beach, and Ansheim,

New York, N.Y.-Northeastern N.J., total.] 23,134 22,340 +4 || Santa Ana,-Garden Grove, Calif., total.] 13,012 12,838 b3
Nondurable-goods StOTES.......w.s...| 17,260 ) * Nondurable-goods stores......... cenn ) 8,777 (%) (4)
CAFZ, 1 eesrneennnennnennan veenenenen| 6,435] 6,217 4 GAFZ ettt siia e 3,358 ] 3,370 (%)

New York, N.Y., total....cvnvenninnn.n .| 16,257 15,8%8 ;?
Nondurable-goods stOres......vuass. ] 12,70 (%) (

STANDARD METROPOLITAN STATISTICAL AREAY GAFZ. 1 vieinnincananannens s 1 4,723] 4,666 +1

Chicago, Ill., total..... s eeeesaaeans oo | 11,414 | 10,427 +9 {| Philadelphia, Pa.,-N.J., total......... .| 6,680] 6,333 ;5
Nondurable-goods StOTeSe..ceeesor.. .1 8,539 ) ) Nondurable-goods stores........... ..} 4,617 (%) (?)
GAF2,....0u... et eramer e eaean 3,647| 3,366 +8 GAF2 . it tiiinnesrenrearnnerannnssnen 1,766 1,624 +9

Note: Estimates are based on a sample. (See sampling variabilities in table 15, page 20).

IStandard Consolidated Areas and Standard Metropolitan Statistical Areas are shown on page 24.

Long Beach and Anaheim-Santa Ana-Garden Grove SMSA's .combined include both Los Angeles and Orange Counties.
merchandise, apparel, and furniture and appliance groups; these stores specialize in department store type of merchandise.

shown because -of high sampling variability.

4less than 0.5 percent.

Note that data for Los Angeles-

2gtores in .general

Not
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Per Capita Sales

Per capita retail sales in the United States
in 1965 totaled $1,480 compared with $1,382 in
1964, an increase of 7 percent. Per capita
sales of durable-goods stores rose 10 percent
over the 1964 level, going from $445 in 1964
to $488 in 1965. This year-to-year increase
reflected a 14 percent -increase in the auto-
motive group; per capita sales amounted to
$293 in 1965, compared with $257 in 1964.
The lumber, building, hardware, farm equip-
ment group showed a 6 percent increase from
$80 in 1964 to $85 in 1965. Per capita sales
in the furniture and appliance group showed
an increase of 4 percent, going from $69 in
1964 to $72 in 1965.

Sales of nondurable-goods stores were re-
ported at $992 per capita in 1965, reflecting a
6 percent increase in sales per person over

the $937in1964. Thelargestincreasesin the non-
durable category were 9 percent—in the general
merchandise group, where per capita sales in-
creased from $171 in 1964 to $187 in 1965, in
eating and drinking places, where per capita sales
increased from $103 in 1964 to $112 in 1965, and
in thedrug and proprietary group, where per capita
sales increased from $45 in 1964 to $49 in 1965.
These were accompanied by 1965 per capita gains
in the food group of 5 percent, gasoline service
stations of 6 percent, and the apparel group of
1 percent,

Of the four regions in the country, the West
had the highest per capita retail sales in 1965,
$1,578, followed by the North Central Region,
$1,567; the Northeast Region, $1,497; and the
South Region, $1,335. Among the selected large
states in the United States, per capita sales
ranged in 1965 from a high of $1,676 in Missouri
to a low of $1,252 in North Carolina.

Table 5.—PER CAPITA SALES OF SELECTED KINDS OF BUSINESS, ALL RETAIL STORES IN THE UNITED STATES

AND GEOGRAPHIC REGIONS:

1965 AND 1964

{Data are based on preliminary civilian population estimates as of July 1, 1965 and 1964. Amounts in dollars)

United States Northeast North Central South West

Kind of business Per- Per- Per- Per- Per-

19651 1964 | cent | 1965 | 1964 | cent | 1965 1964} cent | 1965 | 1964 | cent | 1965] 1964 | cent

change change change hange) change

All kinds of businessl. | 1,480} 1,382 +7 1,497 | 1,421 +5 11,567 | 1,448 +8 11,33511,217| +1011,578]1,520. +4

Durable-goods stores. 488 4451 +10 440 412 +7 530 4741 +12 481 426 +13 526 507 4

Nondurable-goods

[ 7 =Y - 992 937 +6 11,057 11,009 +5 11,037 97% +6 854 791 +8 1,052 {1,013 +4

FOOQ ETOUP« v vavnerennennsoan 349 332 +5 388 374 +4 342 324 +6 307 281 +9 365 355 +3

Grocery Stores...:v.oevioen 318 302 +5 329 314 +5 313 298 +5 292 267 +9 338 327 +3

Eating and drinking places... 112 103 +9 133 124 +7 120 109 +10 80 71} 413 123 116 +6

GAF? . ittt ieie i 341 321 +6 367 351 +5 354 329 +8 295 274 +8 353 338 +4

General merchandise group.. 187 171 +9 187 1653 +13 206 188] +10 152 141 +8 203 186 +9

Department stores........ 122 110] +11 | (NA) | (NAY | (Na) § (NA) | (a)| (wa) | (na) | (wa) | (ma) | (ma) | (Na)i (MA)

Apparel group...e....cev... 82 81 +1 164 108 . 77 74 +4 76 73 +4 75 75 6]

Furniture and appliance

ELOUD v eevvearanneanennns 72 69 +4 76 Y| ) 71 67 +6 67 60| +12 (&3] 3) (3)
Lumber, building, hardware,

farm equipment group........ 85 80 +6 | (NAa) | (na) | (wa) | (wa) 1 (Na)) (ma) | (nA) | (MA)| (NA) | (Na) | (MA)] (NA)

AUtOMOtive group.....veevns.s 293 257 +14 3) eyl ) 306 259 | +18 299 256 | +17 3 3) 3

Gasoline service stations.... 13| 107 +6 84 80| +5| 131 123y +7 | 111 104 +7] 13 (%} ()

Drug and proprietary stores.. 49 45 +9 43 41 +5 53 49 +8 43 40 +8 60 2) (&3]

NA Not available.

lIncludes data for ¥inds of business not shown separately.
2Stores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in depariment

store types of merchandise.
3Not shown because of high sampling variability.

s




Figure 3. PER CAPITA SALES OF SELECTED KINDS OF BUSINESS, ALL RETAIL STORES,
UNITED STATES: 1965 AND 1964
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Table 6.—ESTIMATED ANNUAL AND PER CAPITA SALES OF ALL RETAIL STORES FOR SPECIFIED LARGE

STATES: 1965 AND 1964

Annual sales Per capita sales! Annual sales Per capita salest

State (Mil. dols.) | Per- {Dollars) Per— State (Mil. dols.) | Per- (Dollars) Per-

cent cent cent cent

1965 1964 lchange | 1965 1964 |change 1965 1964 fehange | 1965 1964 Jchange
California....... 29,495 { 28,710 +3 1,612 1,587 +2

Florida.....-..u. 8,585 7,577 +13 1,503% 1,351 +11 || New Jersey...... 10,396 9,768 +6 | 1,544 1,474 +5
111inoi8.cevasase 17,536 | 16,154 +9 1,654 1,547 +7 )] New York........ 25,804 | 24,994 +31 1,431} 1,399 +2
Indiana....cceenes 7,813 7,075 +10 1,602 1,469 +9°|} North Carolina.. 6,034 5,233 +15] 1,252 1,099 +14
Massachusetts....| 8,593 7,882 +9 1 1,619] 1,488 +9 4] ORIO e meeseunes 15,524 | 13,868 +12) 1,518] 1,376 +10
Michigan.....ev.- 12,909 | 11,952 +871 1,575 1,480 +6 ]l Pennsylvania.... | 16,391 15,043 +97| 1,425{ 1,315 +8
Minnesota....cee. 5,244 | 4,760 +10 1,478 1,354 +9 ] TeXasS...oeerrnss 15,396 13,651 +13 1 1,482 1,335 +11
MAESOUTd v vnvrsens 7,491 6,473] +16| 1,676} 1,480 +13|| wisconsin....... 6,158] 5,753 +71 1,487 1,402 +6

Note: Estimates are based on a sample (see sampling variability table 17, page 21).
1Data are based on preliminary civilian population estimates as of July 1, 1965 and 1964.
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MERCHANDISE INVENTORIES

Merchandise on Hand

The cost value of merchandise inventories in
retail stores in the United States on December 31,
1965, was estimated at $31.7 billion, 11 percent
higher than inventories held at the close of 1964.
Of this total, $17.2 billion represented the value
of stocks of nondurable goods stores (up 7 percent
from 1964) and $14.5 billion, the stocks ofdurable
goods stores (up 15 percent from 1964).

The automotive group as a whole showed a
27 percent expansion in inventory holdings on
December 31, 1965, compared with the same date
a year ago. The apparel group and general mer-
chandise group closed the year with inventories
higher than in 1964-—up 11 percent and 8 percent
respectively while department stores had an in-
crease of 10 percent, The furniture and appliance
group showed a 7 percent rise in inventorieswith
furniture and home furnishings stores reporting
a 4 percent increase. Inventories of the lumber,
building, hardware, farm equipment group showed
little change from 1964 (up 1 percent)whileliquor
stores and drug and proprietary stores reported
inventory gains of 4 percent and 3 percent
respectively.

In warehouses and stores of organizations
operating 11 or more retail stores, the cost value
of merchandise held for sale on December 31,

1965, totaled $8.9 billion, 10 percent over that
held on December 31, 1964, The general mer-
chandise group which accounted for more than
45 percent of the total warehouse and store in-
ventories of these organizations showed a year-
to-year gain of 12 percent; food stores which
accounted for over 22 percent recorded an in-
crease of 9 percent.

Sales-Inventory Ratios

Annual sales of all retail stores in 1965 were
9.1 times the cost value of year-end store in-
ventories. The ratio of sales to year-end in-
ventories for nondurable goods stores was 11.1
in 1965, compared with 11,3 for 1964, The ratio
of sales 10 year-end inventories for durable goods
stores was 6.6 in 1965, down from 6.9 in 1964.

Passenger car dealers showed a sales-in-
ventory ratio of 8.7 in 1965 compared with 10.4
in the preceeding year. The sales-inventory ratio
for grocery stores decreased from 19.8 in 1964
to 19.3 in 1965 while the ratios showed little
change from 1964 for department stores, 7.8 in
1965 compared with 7.9 the previous year; shoe
stores, 3.8 compared with 3.7; and furniture and
home furnishing stores 6.0 compared with 5.9.
Farm equipment dealers showed an increase in
the sales-inventory ratio from 3.6 in 1964 to 3.8
in 1965.

Merchandise inventories,l Year-End 1965
(Billions of Dollars)

0 1 2 3 4 5 6 7

1Invenmries at cost value, in stores.

Figure 4. MERCHANDISE INVENTORIES— END OF YEAR 1965
ALL RETAIL STORES BY MAJOR KIND-OF-BUSINESS GROUPS

5 ]l ‘ ALL KINDS OF BUSINESS, TOTAL

AUTOMOTIVE GROUP

GENERAL MERCHANDISE GROUP
APPAREL GROUP

LUMBER, BUILDING, HARDWARE, :I
FARM EQUIPMENT GROUP

FOOD GROUP

FURNITURE AND APPLIANCE
GROUP

Change from Year-End 1964 (Percent)

0 2 4 6 8 W0 12 14

)

| 1 ]
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Table 8.— MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF ALL RETAIL STORES IN THE UNITED STATES,
BY KIND OF BUSINESS: END OF YEAR 1965 AND 1964

(Millions of dollars)

Merchandise inventories

(a$ cost) Sales—invegtory
Kind of business ratio
Decenber 31 Percent
1965 1964 change 1965 1964
Al Kinds Of DUSINESS.uvsceresrsrsssnsessassossciosacoassecsoerenss 31,678 28,640 +11 9.1 9,4
DUTPAbLe—E00AS OIS e uer s ansnenssnenenssenoenencenensnnns .. 14,514 12,645 +15 6.6 6.9
Nondurable-goods StOreS...vecsesessessscnsonscensonsossssassesass 17,164 15,995 +7 11.1 11.3
FOOQ BTOUD. . aseesasenonassseaseesasssssesasassnnsnssasesssancsnsassenssnse 3,339 3,171 +5 20.1 20.5
GIrOCETY SOOI sesseiarsaassnsacososssoasoscnssncresosscssacsnoosansnns 3,150 3,016 +4 19.3 12,8
Eating and Arinking pPlaCeS....sceeessscsscecacscoscccoscsassnnecsosansnnns 510 471 +8 40.1 42,9
General MerchandiSe ErOUP.s.ss.esssssecessocsesssssossesesorasocnsnsnsane 5,45% 5,052 +8 7.1 7.0
Department stores and dry goods, general merchandise StOTeS.......eev.. 4,093 3,825 +7 7.4 7.3
Department STOTES..seeeeeessttesssacssencassosessscensonnsnssnosnsncs 3,224 2,933 +10 7.8 7.9
Variety Stores. veeerereerstrsevsnnssesnesssorsncsasccasccacnscnsnnnass 909 837 +9 6.2 6.1
Mail order (department st0Te MErchan@isSe)...sseecessesssecesncssncesens 452 390 +16 6.0 6,6
ADPATEL BTOUP 1ttt vierseveeeeeesoeneseasaesscnenessssosanansnencosnssonne 3,727 3,352 +11 4.7 4.7
Men's, boys'! clothing furnishings stOreS...ceieieceearececcncorcroonnss 939 829 +13 3.9 3.9
‘Women's ready~bo~Wear SHOTES......cusueeeeacscnsasassssonasasscacnonnns 953 846 +13 6.0 6.2
ShOE SHOTES. e evanenesuerasnssasossssnssonnsassssssocnssasrsvassossancns 688 666 +3 3.8 3.7
Furniture and appliance EroUP?....u.eeseseeencesessonneesesnensonnsnennnns 2,323 2,170 +7 6.0 6.3
Furniture, home TUINIShings SHOTES.ceucvrerresesvanenssesssvosssnsssen 1,389 1,333 +4 6.0 5.9
FUrniture SEOres, veeieeessnesnnencncscassscosssesiusncnnnsanssonssane 1,101 1,059 +4 5.5 5.5
Household appliance, TV, radio SH0res....cieveecsvccncscaceasocsoncenee 730 588 +24 6.5 7.0
Household appliance QealerS..veeessescccosonnrarscssoosessssossaacnns 501 411 +22 6.5 7.3
Lumber, building, hardware, farm equipment groUPsssscessseseessanesesonss 3,525 3,507 +1 4.7 4.6
Lumber yards, building materials dealers®........vsuvceeronnenncsnnnens 1,59 1,577 +1 5.8 5.9
LUMDEY FOTAS..u.sacseeessssonseanosessonncssassssoncasassnsncncnsones 1,037 1,044 -1 5.6 5.6
Hardware SHOreS8. . uaeeeessasseocasosnesnnnesissessssassscssonsnsssascnns 766 849 -10 3.7 3.6
Farm equipment dealers,..cececcsonseernasscasssossrasncecnosoosvenseones 1,165 1,081 +8 3.8 3.6
AULOMOEIVE BTOUP® . .ureeesunenssasssresesnnsessssssssasesnnanssnnnceasnos 7,007 5,513 +27 8.2 9.4
Passenger Car de8)lEr S ceesssescenssasssssinssasssssssoasssvonsanonvene 5,921 4,458 +33 8.7 10.4
Passenger car dealers (franchiSed)....ecceeeeeeeecnnnessssssscsssanss 5,549 4,100 +35 8.7 10.4
Tire, Dattery, accessOry GealerS..cuceesscecseecnercoasacassrnracncanne 567 531 +7 5.2 5.2
Gasoline service stalions.. . ieeeeeieresntneensunerscicrrssssscossoannnanse 893 860 +4 24,0 23.0
Other retail SHOTES? 1 uuruuiiisiiiseiscecnnsnsseseccacncesananoaeesennes 24,900 4,544 +8 7.4 7.4
Drug and proprietary StOTeS....cecssesenncscscossasscsnocrsssansasccnns 1,527 1,482 +3 6.1 6.1
LiQUOT STOTES.seeusrassesacssssvcasessasseensassssoennnsssnsssssssncans 643 621 +4 9.7 9.7
JeUE LYY SOreS . seneeseaseasssescsenssonasecnsnssssnsssscsvancannensonee 614 536 +15 3.0 3.0

Note: Measures of sampling veriability are provided on page 19. Warehouse inventories of Group II organizations are excluded

from this table.

1The 1964 inventories have been revised on the basis of the October 1965 sample revision. See “"Sample Design" page 18.

2Based on only those establishments in business the full calendar year, except for those Group II establishments which may not

have been in operation the entire year.

4

*Dollar volume and sales-inventory ratios for group totals include kinds of business not shown separately.
Includes lumber yards, building materisls dealers; paint plumbing, and electrical stores.

%o
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Y Table 9.~MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETAIL STORES AND WAREHOUSES OF ORGANI-
v ZATIONS OPERATING 11 OR MORE RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1965

Merchandise inventories, at cost

(Millions of dollars)  Sales
inventory

Total warehouses Stores ratio

and stores (stores

Kind of business only)

December 31-— December 3]1--
Percent Percent
1965 | 19641 |[CPANES | 1965 | 10e4r [PAnES | 965 | 1964
A11 Kinds Of DUSINESSZ eueeeeennnrerenersoesssnresnsnrnane 8,863 | 8,036 +10 7,106 | 6,495 +9 | 10.5 10.8
Durable-goods stores.... reereeieraveena veeensasnine 1,084 993 +2 861 784 +10 6.4 6.7
Nondurable-goods StOreS.ssesscscsereacscsssrcecsnsnossons 7,779 | 7,043 +10 6,245 5,71 +9 11.1 11.4
FOOA ZTOUD 4 v e vt vrasrerasnnssnessesonsassocsnenes veeveeneeens | 1,963 | 1,803 +9 1,236 | 1,152 +7 | 23.0 23.7
Grocery SPores. . vvruireesvancencenssncsacssonnsconnans 1,920 | 1,765 +9 1,207 1,125 +7 22,7 23.5
General merchandise group?........ Cerieveesesesviensenns eresen 4,006 | 3,565 +12 3,578 3,236 +11 7.6 7.7
Department stores and dry goods, general merchandise stores.. 2,849 | 2,588 +10 2,506 2,317 +8 8.1 8.2
Department st0res. .. cuvisnesrrecsasversnsensisnans heesaeane 2,510 { 2,271 +11 2,215 2,030 +9 8.2 8.3
Variety stores..vvresereesanssrassesssessosearcnsans asecaosss 723 636 +14 645 578 +12 6.9 6.9
ADPATEL ETOUD? ... aruseeererrannsacaasasonsacsssnsnceennancas 861 811 +6 777 731 +6 5.8 6.1
“Men's, boys'! clothing furnishings StOTeS....evsesvsecccenenes 152 152 o] 142 139 +2 4,0 4.2
Women's ready-to-wear STOTeS.....veivecrerenesensorrscssansen 184 165 +12 174 155 +12 8.1 8.8
ShOE SLOTeS.srreiseesnssscosessosesansocsssssensossaassocensnn . 270 260 + 233 229 +2 5.0 4.8
N

j Furniture and appliance groUP....essssessessvessnccrsaasecncans 207 177 +17 140 120 +17 8.6 10.1
Lumber, building, hardware, farm equipment Eroup..........e... . 357 339 +5 308 284 +8 4,7 4.7
Lumber yards, building materials dealers3.......ovveeesnnenss 246 216 +14 231 203 +14 5.0 4.7
LUMbEY YarAS..ucscaesraassaassssensocsoasencsssoscsonanns .. 157 160 -2 151 153 -1 4.8 4.7
Tire, battery, 2¢CessOry eALeTrS. ... uvereececesrossasencasennen 348 318 +9 285 253 +13 4.7 4.9
Drug and propriebary sH0res...ivesiscesncerioniroscrsrcosannns 424 372 +14 331 292 +13 7.0 7.3
Liquor stores.....ccevvreinennns S 200 176 +14 115 104 +11 12.8 13.4

11964 inventories adjusted on basis of sample revision effective October 1965.

2Includes data for kinds of business not shown separately.

3Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.

See "Sample Design" page 18.



Figure 5. SALES-INVENTORY RATIOS—1965 ALL RETAIL STORES
AND GROUP T STORES, BY SELECTED KINDS OF BUSINESS

(Annual Turnover: 1965 Sales divided by year-end inventories, at cost) 1

ALL KINDS OF BUSINESS, TOTAL

GROCERY STORES

EATING AND DRINKING PLACES

DEPARTMENT STORES

WOMEN’S READY-TO-WEAR STORES

SHOE STORES

FURNITURE STORES

LUMBER YARDS

PASSENGER CAR DEALERS

TIRE, BATTERY, ACCESSORY DEALERS

GASOLINE SERVICE STATIONS

DRUG STORES AND PROPRIETARY STORES

LIQUOR STORES
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Ipata based on establishments in business the full calendas year, except for those Group II establishments which may not have been in
operation the entire year. Ratios exclude warehouse inventories of Group II stores.

ZRetail stores of organizations operating 11 or more retail stores. BUREAU OF THE CENSUS




ACCOUNTS RECEIVABLE

Accounts receivable data published inthe 1964
Annual Retail Trade Report were based ontheold
sample used prior to the October 1965 sample
revision and are not comparable with those derived
from the new sample. Consequently, data for 1964
are not shown in this report.

Retail stores in the United States reported
a total of $18.2 billion of accounts receivable
balances owed to them by customers as of
December 31, 1965 with credit balances on
charge accounts and on installment accounts
amounting to $8.3 billion and $9.9 billion, re-
spectively.

Receivable balances for nondurable-goods
stores in total amounted to $11.1 billion, Depart-
ment stores reported unpaid balances totaling
$5.4 billion at the end of 1965 (29 percent of
the total for all retail stores) while apparel
stores showed year-end receivable balances of
$1.3 billion.

Durable-goods stores in total reported ac-
counts receivable balances at the close of 1965

at $7.1 billion. Contributing to these figures
were retailers in the furniture and appliance
group, with $2.7 billion; the lumber and building
materials group, $1.7 billion; and the automotive
group, $1.7 billion.

More than 83 percent of the 1965 year-end
credit balances due from customers of general
merchandise stores were on installment accounts.
In furniture and appliance stores, installment
amounts represented approximately 65 percentof
total year-end 1965 outstanding balances. In
contrast, the credit balances outstanding for
the lumber, building, hardware, farm equip-
ment group and for the apparel group were
predominantly on charge accounts (90 percent
and 74 percent, respectively). For the auto-
motive group, about 60 percent was outstanding
on charge accounts.

Stores of organizations operating 11 or more
retail stores accounted for $7.9 billion of total
receivables at the end of 1965, with $6.6 bLillion
on installment accounts compared with $1.3
billion in charge accounts.

Figure 6. TOTAL ACCOUNTS‘ RECEIVABLE: END OF YEAR 1965
ALL RETAIL STORES BY SPECIFIED KINDS OF BUSINESS

Food .Group

Department Stores

Mail Order {Department
Store Merchandise)

Women's Ready-to-Wear
Stores

Furniture Stores

Household Appliance
Dealers

Lumber Yards

Passenger Car Dealers
{Franchised)

Tire, Battery, Accessory
Dealers

Gasoline Service Stations

Total accounts receivableof all retail stores

Year end 1965--$18.2 billion

3 4 5 6

Billions of dollars

BUREAU OF THE CENSUS
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Table 10.—ACCOUNTS RECEIVABLE OF ALL RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS:

END OF YEAR 1965

(Millions of dollars)

Kind of business

Accounts
receivable

Kind of business

Accounts
receivable

All kinds of DUSINESS.cessersaresnscsssnee
Durable-goods StOreS.cesssessesansscasce
Nondurable~goods stOresS.ecasseesssccasena

FOOQ groUpDscscsccnsvscacososssssssssascsnconnssse
Grocery StOreB.ssecscessscscssassanscscnsssvee

Eating and drinking placeS.ccceeesssnsaccsarsess

General merchandise grouple...evesesseseseesenes
Department stores and dry goods, general

merchandise BLOTES...eeviciitocranrseroncasen

Department StOTeS.eeersnsesocsvssassosnernes

Mail order houses (department store
METchandife) cessrosestosecccensssossavnerrans

Apparel groUPereceseaccessansesseresesscsrsanesnss
Women's ready-to-wear stOreS.ecssscsssescsasss

18,193
7,120
11,073

402
319
138

7,396

6,008
5,381

1,158

1,317
533

Furniture and appliance groupt.....esecseseesess
Furniture, home furnishings stores............
Furnifure grouPececeseavaseacscessccesrsronns

Household appliance, TV, radioc stores.........
Household applisnce dealerSs..esvcscicscsnse

Lumber, building, hardware, farm equipment group
Lumber ‘yards, building materials dealers?.....
Lamber yardSescssescecaosnsesssescansasasssen

AULOMOBIVE ErOUPs.cuvrsvnrarirnincerearacaonens
Passenger car dealers®......u..
Passenger car dealers (franchised)ee.sesessns

cessesihonsvecuns

Tire, battery, accessory dealers...cevesevssae
Gasoline service stationS....coverscescencnisass

Other retail SLOTES..everesseresssrcassracnsanss

2,662
1,902
1,728
44
531

1,733
1,258
902

1,687
1,067
988

557
432
2,426

Note:

lIncludes data for kinds of business not shown separately.
2Tncludes lumber yards, building materials dealers; paint, plumbing, and electrical stores.
3Includes both franchised and nonfranchised car dealers.

Table 11.—ACCOUNTS RECEIVABLE OF ALL RETAIL STORES IN THE UNITED STATES BY TYPE OF ACCOUNT AND KIND OF
BUSINESS: END OF YEAR 1965

Measures of sampling variability are provided on page 21.

(Millions of dollars)

. . Installment

Kind of business Total Charge accounts accounts
A11 kinds of Dusinesss.ueesescesosensns r e ereeeresrartee et e 18,193 8,269 9,924
Durable—go0dS SLOTES. cseernrracsssarsssirssssssasscnsssnssacssncns 7,120 3,850 3,270
Nondurable—go0Gs SHOTES.. e versoacasossaassssassatssrsaansosssssnses 11,073 4,419 6,654
FOOA Eroupe.ssessecensss erseeeresr e etae b aees b tentaerstr e e esaaasesarae 402 376 (2)
General merchandise groUPesscescssesscsseosrsans T T 7,396 1,215 6,181
Department stores and dry goods, general merchandise stores......eseceees 6,008 1,164 4,844
Department stores..... vesserereeresneanans I 5,381 1,020 4,361
ADDATEL GTOUD s esesseasvvrsssssarsssosnsionsassosssosssssssaassnassnsocssn 1,317 973 344
Furniture and appliance grOUpPs.eessseassesctsossossecsassessosossasnancancs 2,662 937 1,725
Furniture, home furnishing stoTeS.ssccecsrercestctsstnseiiirotcaravesniee 1,902 626 1,276
Household appliance, TV, radio stOreS.sceiisesirrccistiecerrrearnsncies 644 () 370
Lumber, building, hardware, farm equipment groUP«..cccscrcevssvesensasrares 1,733 1,567 166
Lumber yards, building materials dealeTS....cieececesaensescsoscarsoasons 1,258 1,174 (%)
TIDET FAYAS s+ s e seoaneesonansosaonasessetssnsssosassrsresssonssnsns 902 872 ()
AULOMOTIVE EPOUPL s a e s veeteueeireresnsssrasnesarnnaseonasionsnrsssocionsns 1,687 1,013 674
Passenger car dealers (franchisSed)ec..eeeiseiecnernesessriscacacienascnes 988 726 (2)
Tire, battery, accesSory AealerSecesisesssscrcscriesosravionccascoconsanes 557 (2) 337
Gasoline Service StatiOnS.seveneeeeeesesarocsreennssssisessronssssnnsssonsse 432 421 (&)

Note:

1ineludes data for kinds of business not shown separately.

2Not shown because of high sampling variability.

Measures of sampling variability ave provided on page 21.
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Table 12.—ACCOUNTS RECEIVABLE OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES

IN THE UNITED STATES, BY TYPE OF ACCOUNT, AND KIND OF BUSINESS: END OF YEAR 1965
(Millions of dollars)

Kind of business Total Charge accounts Installment
accounts

A11 kinds of DUSINess . .creviverrnssarsosaas beversensintseraressaren 7,948 1,369 6,579
Durable-goods stores 1,502 359 1,143
Nondurable-goods 5t0TeS8.esccvieeareoronvans teerees terieeesvestenen ) 6,446 1,010 5,436
General merchandise SrOUP..evereesccorescsacrrervecsasnsoosenen cerreenanien 5,783 560 5,223
Department stores and dry goods, general merchandise StOreS8seeevesrsvesss 4,821 516 4,305
Department storeSeceeececesessanasenas sessrscasaaine tesirereataaecenana 4,363 490 3,873
Apparel groUpPeec.sescccnceorvesnorervsosen veseannn testrresceeretseravesrruene v 364 201 163
437 51 386
391 (%) (%)

Note: Measures of sampling variability are provided on page 21.

LIncludes data for kinds of business not shown separately.
2Not shown because of high sampling varisbility.

Figure 7. ACCOUNTS RECEIVABLE ON CHARGE ACCOUNTS AND INSTALLMENT
ACCOUNTS: END OF YEAR 1965

CHARGE ACCOUNTS ] INSTALLMENT ACCOUNTS

General Merchandise
Group

Furniture and
Appliance Group

Lumber, Building, Hardware,
Farm Equipment Group

Charge accounts $8.3 billion

Automotive Group Installment accounts $9.9 billion

Apparel Group

Total accounts end of year 1965 all retail stores:

2 1 1 2 3 4 5 6
o Billions of dollars

BUREAU OF THE CENSUS




SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

Data on inventories in this report were derived
from the 1965 Annual Retail Trade Survey, which
was based on essentially the same probability
sample used to produce national monthly estimates
of retail sales published in the Monthly Retail
Trade Report. A detailed description of this
sample, and of the subsample used to derive
monthly accounts receivable data, are shown in
the Monthly Retail Sales Report, The sample was
revised in October 1965 to improve the re-
liability of the estimates and to bring them more
closely in line with the 1963 Census of Business
results. The sample revision has notnecessitated
a revision in the previous sales or inventory
estimates for all kinds of business combined at the
United States level or for the geographic sales
level shown in this report. However, revisions
have been made to sales and inventory estimates
for individual kinds of business at the United
States level, These revisions reflect primarily
classification and definitional changes described
in Monthly Retail Sales reports published sub-
sequent to September 1965. Statistics on annual
sales and end-of-year accounts receivables shown
in this report were derived from the Monthly
Retail Trade Survey. The accounts receivable
data were based on a subsample of the proba-
bility sample used to produce monthly sales
estimates.

The sample design permits publicationof sales
data for geographic areas, selected States, and se-
lected standard metropolitan statistical areas.
For purposes of developing these estimates, Group
II organizations, i.e., firms with 11 or more retail
stores as reported inthe 1963 Census of Business,
are requested to report separately for a sample of
their establishments or by county.

The 1965 annual sample consists of the -

following components:

A. Group II Firms--Organizations which op-
erated 11 or more retail stores in 1963. All
of these organizations were included in the
survey and generally provided one report for
all their retail stores., For those Group II
firms with retail stores in more than one kind
of business, the reported figures were prorated
among the different kinds of business on the
basis of the percentage distribution of the
firm’s total sales by kind of business as re-
ported in the 1963 Census of Business.

B. Group I Stores—Stores belonging to organi-
zations which did not operate 11 retail stores
or more at the time of the 1963 Census of
Business. Stores selected for this portion of
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the sample are located within 243 census
sample areas.! These census sample areas
generally consist of combinations of two or
three counties and were chosenrandomly (with
known probability of selection), one from each
of 243 primary strata, Within these 243 census
sample areas, the Group I sample consists of—

1. “Large” stores - All storeslocated any-
where inthe census sample areas which meet
certain annual sales criteria. All known
department stores located in census sample
areas were included in the sample. For other
kinds of business the designated amount of
annual sales varied, This “large” store panel
was supplemented on the basis of information
from the 1963 Census of Businessfor certain
GAF (general merchandise, apparel, furni-
ture and appliance) stores in 20 large stand-
ard metropolitan statistical areas.

2. “Special” area segment stores - Stores
other than “large” stores described above
located in a subsample of land segments
(selected with known probability) within the
census sample areas and qualifying on the
basis that their sales exceeded certain
criteria which were lower than those desi-
gnated for the “large” stores,

3. “Small” stores - All remaining stores
located in the subsample of land segments
within the census sample areas mentioned
above., These land segments are divided
into 12 panels so that, in general, “small”
stores in a different group of land segments
are personally enumerated each month of the
year for purposes of the monthly report.
The stores located in three of these panels
(December, January and February panels)
were included in the annual survey.

APPROXIMATE NUMBER OF RETAIL STORES IN THE
1965 ANNUAL RETAIL TRADE SAMPLE

Group I stores
Group II i
Total stores "Large™ "Special" NSmallm
area segment
stores stores
stores
152,800 119,900 6,800 4,600 | 21,500

leroup I stores with sales of $6 million or
more in 1963 are an exception, such establish-
ments being included in the sample, regardless of
locations These stores are referred to as Na-
tional List Storese.
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Reliability of the Data

Because the estimates obtained are based ona
sample, exact agreement is not expected with the
results that would be obtained from a complete
census of retail stores in which the same enu-
meration procedure is used. However, because
every retail store in the United States has had a
chance of being selected for the sample, and
because the probability of selectionfor each store
in the sample is known, it is possible to approx-
imate the sampling variability of the estimates
made from the sample,

Approximate measures of the differences which
may exist because of sampling for the estimates
are shown in tables 13 to 18, Measures of sampl-
ing variability for sales-inventory ratios of retail
stores have not been computed, but, in general, are
expected to be less than those for merchandise
inventory dollar volume estimates.
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The measures of sampling variability shown
are at the one sigma level. At this level, the
chances are two out of three that the amounts es-
timated in this survey would differ from the results
of a complete census using the same enumeration
procedure, by less thanthe percentage shown, Al-
though certain data not expressly shown in this
publication may be derived by subtraction, it
should be pointed out they are subject to higher
sampling variabilities and should not be used in
making comparisons.

Measures of sampling variability shown in this
report do not include biases which might arise
from differences of response or nonreporting.
Nonresponse amounted to about 2 percent for in-
ventories, 8 percent for sales, andllpercent for
accounts receivable,

Table 13.—SAMPLING VARIABILITY FOR SALES ESTIMATES AND FOR MERCHANDISE INVENTORY ESTIMATES

Sampling variability Sampling variability
(percent (percent)
Merchandise Merchandise
Kind of business Sales inventory Kind of business Sales inventory
Dollar | Dollar |Year-to- Dollar | Dollar | Year-to-
volume | volume year volume | volume year
egtimate| estimate] change estimate] estimate| change
United States.ieeveensenseccens 1 1 1 Furniture and appliance group...... 3 4 2
Durable-goods StOreS..e.esess 2 2 1 Furniture, home furnishings
Nondurable-goods sH0Tr€S.esnss 1 1 1 o o o =T PP 3 4 3
Furniture storeS.e....vomvraas. 4 5 3
Household appliance, TV, radio
FOOA ZlOUD« v v v emeeeereenrrnennnnnns 1 2 (Na) o - 5 6 4
Grocery StoresS....vivieeirenareans 1 2 (MA) Household appliance dealers.... [} 7 4
Meat maTketS..voeennrnreeneninnns 6 (na) (NA)
Bakery products stOreS............ 6 (na) (Na) Lumber, building, hardware, farm
. PR equipment Eroup.......ivieiiinnian 4 3 2
Ea‘tmg and drinking placesS.......... 2 4 Tumber yards, building materials
Eating places.eeeseveneeenunnnnnss 3 (xa) (NA) dealers " 4 3
Restaurants, cafeterias, | | | O f  dealers........o..i
Lumber yards.... 5 4 (§a)
IUDChIOOMS . v e v renianeneeenas 3 [¢19)] (NA)
Drinking places 3 () () Hardware stores... 5 5 2
"""""""""" ’ Farm equipment...cooeerenennen.. (NA) 8 4
General merchandise group........... 1 2 1
Department stores and dry goods, Automotive grouP.. e ivarrenrnnas 3 3 2
general merchandise stores....... 2 2 1 Passenger cars, other automotive
Department stOreS.e.e.vncverenns 2 2 1 [ NN - S 3 (Na) (M)
Variety stores.......oooiivinunnes 2 3 2 Passenger car dealers.......... 3 3 2
Mail order houses {department Passenger car dealers
store merchandise)............... (1) () ) (franchised) .. e e eevennnn.. 3 4 (Na)
Tire, battery, accessory dealers. 6 5 3
Apparel grouP.s s reieiseresiaennane 3 4 2
Men's, boys' wear stores.......... 5 6 4 Gasoline service stationg.......... 2 3 2
Men's, boys' clothing furnishing
oo T P 5 (NA) (Ma) Other retail stores.......ovvvven.. (NA) 2 2
Women's apparel, accessory stores. 3 (na) (na) Drug and proprietary-stores...... 3 4 2
Women's ready-to-wear stores.... 4 4 2 Drug StOreS..eereeeeenenvennnns 3 (Ma) (M)
Family clothing stores............ 10 (Ma) (ma) TiqUOr SEOT@S.eeervcrinereenransns 4 5 2
Shoe SHOTeS.evvvvin e renennenanes 4 5 2 Jewelry ShoreS..e.eeeveereeeeancas (NA) 6 3
Note: Estimates of the sampling variability of the 1965 sales and inventory data are not available. The estimates of the

sampling variabilities shown above for sales were derived from sales statistics for the months of January through Mey 1960, while

those for inventory were derived from the 1959 merchandise inventory estimates.

The sampling variabilities of the 1965-1964 com-

parisons would tend to be somewhat higher than those shown in the table above , because of a redesign effective the early part of

1964 and another effective QOciober 1965.

Corresponding estimates of sampling variability are not available for kinds of business not shown sbove,

In general, they tend

to be higher than the sampling variability in the table above for the broader kinds of business in which they are included.

NA Not available,

1The sempling variability is very low because a large part of the estimate is accounted for by Group II firms which are in-
cluded on a certainty rather than a sample basis and is therefore not subject to sampling variability.
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Table 14.--ESTIMATED RANGES OF SAMPLING VARIABILITY OF SALES OF ALL RETAIL STORES
FOR GEOGRAPHIC REGIONS, BY KIND OF BUSINESS

Dollar volume sales estimates
Kind of business North- North
east Central South West
All kinds of business.....cvivesecenirrnroncnnacaes A A A A
Durable-goods Stores.coeseeeencancnnnens esaasesesen B A B B
Nondurable-goods stores..caeesesieniens., baseaeesaan A A A A
Food group...... feiseenneren PN creesrseseainen A A A B
Grocery stores.......oeuvevs craeseeaen PN aearieaes A A B B
Eating and drinking places,.....c...veeveeensn vesasanens vesaee B B B B
G.AF., total....... e eeaenean e A A A B
General merchandise group...... R eeaeaareas e A A A B
Apparel group.....c...- areneee raseaareseacseueeneraenan B B B B
Furniture and appliance group.............. Ceseresecanans B B B c
Automotive Broup.......vevecmnens haeeeseaseesa s e . c B B C
Gasoline service stations........... eenens eernasesee e B B B B
Drug and proprietary Stores..........eceeseeses e . B B B B

Symbols used for the estimated sampling variability ranges, tables 14, 15, 16, and 17:
A = 0 to 3.5 percent
B = 3.6 to 7.0 percent
¢ = 7.1 to 10.5 percent

[l

Table 15.-.ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES FOR SPECIFIED STANDARD
METROPOLITAN STATISTICAL AREAS AND STANDARD CONSOLIDATED AREAS

P
Dollar volume (sales estimates)
Area
Total Nondurable GAF

Standard Consolidated Areas -
Chicago, T1l,-Northwestern Indiana........ Caiseesaaresantesannnn B B B }
New York, MN.Y.-Northeastern New Jersey.......... erae e .o B A B -

Standard Metropolitan Statistical Areas

Chicago, T1d. . i eeeeennarasosnceasesnnnnsaeconsossnssasasnonnnes B B B
Detroit, Mich........ PIPIPIR Creessencaeenin eea et aeac e . B C B
Los Angeles-Long Beach, Calif............ B A B
New York, N.Y....conienininns . B A B
Philadelphia, Pa.=NoJ...i.iiveiieeieinnerenannnas B B B

Table 16.--ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES FOR GEOGRAPHIC DIVISIONS BY KINDS OF BUSINESS

Dollar volume sales estimates
¥Xind of business . East West East West
En:i’;’n 4 | piddle | North | North pouth | South | South | Mountain| Pacific
Central | Central Central | Central
TObALeuvusrsseresnacacnsesnevsnces B A A B B B B B B
Durable-goods StOresS,....cesevs. B B B B B C c &) B
Nondurable-goods stores......... B A A B B B B B B
FOOA ErOUDu s enessusescsarsosanasananss B (NA) A B (np) B B c B
Eating and drinking placesS......ceceesses C B B c B c B [ B
GAF,, tobal,.veeineeerenranconnnnnnnes B B A A B B B B B
General merchandise groUP.......eeeess - A A B A B B B B
Apparel groUP...esssecosesocnconcesnsess C B B C B C c c c
Gasoline service stabionS.,...eceeoncsss B B B B B B C G B
Drug and proprietary stores......ceese.s C B B c B C c C c

More than 10,5 percent.

———
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Table 17.—~ESTIMATED RANGE OF SAMPLING VARIABILITY OF ALL RETAIL STORES FOR SPECIFIED LARGE STATES

Dollar volume Dollar volume Dollar volume

State sales State sales State sales

estimate estimate estimate
Californig..ccoseeenenns SN B | Michigan....... wreaeaes ene B B
Florida....v.v.. Crisereeeaas B | Minnesota....... reraaaee B B
T113nois.eeevessen s sreesiaan Bl MissOUrie.eeesansnasionanss B B
Indiana......... F B|New Jersey..coveeeacenss . B B
Massachusetts......coovvnns . BiNew York...veovevonnennn ven B|Wisconsin............ eaen B

Table 18.— SAMPLING VARIABILITY FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETAIL STORES
Sampling variability of dollar volume estimates (percent)
Kind of business A1l stores Group II stores?
Charge Install- Charge | Install-
Total accounts ments Total accounts | ments

A11 kinds of business, BOLAL..eeeersrcennnnnnennanensons . 1 2 2 (?) 1 ()
Durable-goods stores, total........ovivunmnninniiinns 2 2 3 1 3 1
‘Nondurable-goods stores, total............ e, 2 2 2 ®) 1 (%)
Food grouPe.....se- t e e eir s e e ee s ear e e s arareneas 4 4 (Na) () (Np) (ma)
GIOCETY SHOTES s v e e s eonsvaonaanseasssaessossessssssseanson 4 ) (NA) (NA) (M) (Na)
Fating and drinking places........... e e eieaan . 11 () (na) (Na) (NA) (Ma)
General merchandiSe ETOUD. -« eeureuetonruretsosossosareasnsans 2 4 2 () 1 *)
Department stores and dry goods, s 2
general merchandise SHOr@S.. . cvvvveareriieiiiiiiniasoinanaes 2 4 2 %) 1 (%)
Department STOPES. ..cuuriverinenresauesasronannss P 2 5 2 (?) () ®)
Mail order (department store mise)........ e aneaan eaan (3) [¢179) (NA) (NA) (Na) (NA)
ADPATEL ETOUD . v e v v e vnruuanoneoacessossasssssstotssssncennnnany 5 6 7 2 4 2
Women's ready-tO-WeaTr STOTES: .. nceeuntiereernancrisscnsenass 7 (NA) (NA) (NA) (Na) (na)
Furniture and appliance EroUP.«..ececusesoseorsorscccssssnscess 3 5 4 1 3 1
Furniture, home furnishings stOres........c.eeeen.. e, 4 6 5 (NA) (na) (NA)
TFUTDIBUTE SHOTES st v vesenonuronnmmsceeiesnsnnecnnnnenns veen 4 (Na) (NA) (Na) (Na) (na)
Household appliances, TV, Radio stores.... ........... e 5 (NA) 6 (NA (na) (NA)
Household appliance dealers....... eeaaanen e rneereeeas 5 (MA) (Na) (Na) (NA) (NA)
Lumber, building, hardware, Farm equipment group.......... eres 3 A 9 (MA) (na) (na)
Lumber yards, building materials de@lerS........ceeeeeeeves .. 4 4 (NA (NA) (Na) (Na)
TUMDET FATAS e v et e v v m e aeee o teaeanenanosensnsenenetananensane 5 5 (NA) (na) (Na) (na)
AUTOMOLATE BT OUD v s e vernmeresnnsesronerannecnstsensnonssnsons 4 5 6 (NA) (Ma) (NA)
PASSENEer CAT AEALETS s s tururcnnesrrereonsonraneesansss e 5 (NA) (NA) (NA) (M8} (Na)
Passenger car dealers (franchised).......oceveeiievennasnen 5 5 (NA) (na) (NA) (Na)
Tire, battery, accessory dealers............ e 7 (NA) 4 1 (Na) (Ma)
Gasoline Service STALLONS..vuveveet i inrainearenereioionenens 4 5 (nA) (NA) (na) (Na)
Other Tetail Shor@S. .o v ereroneeurersosneanreneassneoaenennanns 4 (NA) (na) (Na) (NA) (M)

Note:

These are median figures based on the ranges of sampling error of the accounts receivable estimates published in the

Monthly Retail Trade Report for May and December 1959 and January through March 1960.

NA not available.

13 portion of the Group II stores accounts receivable estimate is based on a sample and is therefore subject to sampling

varlablllty
Sampllng variability is less than 0.5 percent.
Sampllng variability is less than 0.1 percent.

See footnote 1 table 13,



Appendix A: Explanation of Terms

Retail trade

Includes those establishments primarily en-
gaged in selling merchandise for personal, house-
hold, or farm consumption.

Some of the important characteristics of retail
trade establishments, as defined for this survey,
are: The establishment is a recognizable place
of business and is engaged in activities to attract
the general public to buy; the establishment buys
or receives merchandise as well as sells; the
establishment may render services or may engage
in processing incidental or subordinate to selling.
Not all of these characteristics need be present,
and some are modified by trade practice. Ex-
cluded from retailtrade are peddlers and itinerant
vendors without an established place of business,
Also excluded are places of business operated by
institutions and open only to their own members
or personnel, such as school cafeterias, cafeterias
operated by industrial plants for their employees,
and establishments operated by agencies of the
Federal Government on military posts, at hos-
pitals, etc. However, liquor stores operated by
States, counties, and municipalities are included.,

Retail stores

Separate places of business primarily engaged
in selling merchandise at retail, including se-
parate departments in such stores leased to
others.

In addition to those kinds of business readily
recognizable as retail stores, such as grocery
stores and drug stores, the term retail stores
also includes eating and drinking places, gasoline
service stations, lumber yards, coal yards, mail-
order houses, establishments from which direct
selling (house-to-house) is conducted, and estab-
lishments which sell merchandise through coin-
operated vending machines, Stores with annual
sales less than $500 during the year were excluded
from the tabulations for this report.

Sales

Total receipts from customers during the year
after deduction of refunds and allowances for
merchandise returned by customers. Receipts
from repairs and from other services to cus-
tomers, sales for resale, and sales and excise
taxes are included in the sales data,

The sales figures represent total sales and
receipts of all establishments primarily engaged
in retail trade, They do not include sales at
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retail by manufacturers, wholesalers, service
establishments, and other businesses whose pri-
mary activity is other than retail trade.

Merchandise inventories

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories
of organizations operating 11 or more retail stores
are shown for stores and combined for storesand
warehouses. Included are only those warehouses
which maintain a supply of merchandise primarily
intended for distribution to retail stores within
the organization.

Merchandise inventories exclude the value of
fixtures, furnishings, equipment, and supplies
used in store and warehouse operations and not
held for resale. Inventories were reported as of
the close of the calendar year, except for some
businesses which used a fiscal year rather than
the calendar year for accounting purposes. About
15 percent of the retail inventory total refers to
a fiscal-year end other than December 31, but
this varied by kind of business (varying from
about 23 percent for stores in the general mer-
chandise group to about 6 percent for the auto-
motive group). Inventory data for a date other
than December 31, 1965, have been accepted and
included in the tabulations without adjustment,

Sales-inventory ratio

The relationship of annual sales to December
31 inventories, derived by dividing annual sales
by the cost value of year-end inventories,

The sales-inventory ratios, shown in tables 8
and 9, are based on data for only those stores in
operation throughout the full year which reported
both sales and inventory, except for the ratiosfor
organizations with 11 or more retail stores which
are derived from annual sales figures containing
sales of some stores not inoperation the full year
and end-of-year inventories of stores that began
operating during 1965. Ratios for organizations
with 11 or more stores are based on store in-
ventories only and do not include warehouse in-
ventories.

For some kinds of business, a slightly different
sales-inventory ratio can be obtained by dividing
the sales estimate in table 1 or 2 by the cor-
responding inventory estimate intable8or 9. For
example, the all-store sales-inventory ratio for
furniture stores would be 5.9 (6454 < 1101) com-
pared with 5.5 for the published ratio in table 8.
The ratio obtained under this procedure is based



on data for all stores, including those that began
or ceased operation in 1965, and it also includes
estimates for nonreporters.

Accounts receivable

Balances owed to retail stores by their cus-
tomers.

The data in this report refer to receivables
outstanding as of the end of theyear. Receivables
against which the firm may have borrowed are
included. However, credit paper discounted or
sold to others and accounts actually charged off
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credit paper sold to financial institutions and
collection agencies is not included. Alsoexcluded
are amounts charged on credit cards issued by
other organizations, such as oil companies,
Central Charge Service, Diners’ Club, etc.

Charge account receivables—receivables out-
standing for which full payment was scheduled to
be made at the end of the customary billing period.

Installment account receivables—receivables
outstanding on accounts whichwere scheduled to be
paid in two or more payments, regardless of the
name of the plan, such as “budget,” “revolving

as baddebtsare excluded. For example, consumer

credit,” “coupon” plans, etc.

APPENDIX B: ANNUAL RETAIL TRADE SURVEY KIND-OF-BUSINESS CLASSIFICATION AND
CORRESPONDING STANDARD INDUSTRIAL CLASSIFICATION (SIC) CODES

Annual retail trade
survey kind-of-business

Corresponding
1957 SIC code’

Annual retail trade
survey kind-of~business

Corresponding
1957 SIC code’

clagsification classification
Food group...... cecerecannas eesecesiaess . |54 Lumber, building, hardware, farm
Grocery stOreS..cveevevesas sesseaveseens | 541 equipment EroUD...ccssssssssccnsoosvans 52
Lumber yards, building materials
QEOLeTS.eusicssransnnnccansasens veess |521, 522, 523, 524
Eating and drinking placeS.......es. weees 158 Lumber yardS.e.esess sersavesae eenees | 5211
Hardware 5bOTeS....ceseecsceces cesvene 5251
General merchandise ErOUD....ssssessesens 53 (See note below,) Farm equipment deslers......... vemeene 5252
Department stores and dry goods,
general merchandise stores.. 531 and 5399 Automotive EroUD..cveerecsosocacscanes .. |55, excl, 554
Department stores...... 531 (gasoline service
Variety storeS....eeeeeess terevanssesss 1533 stations)
Mail order {department store mdse.)}.... |5321 Passenger car dealers...iecseeres vsess | 551 amnd 552
Passenger car dealers (franchised).. |551
Apparel grouP....sssssss vedeesae veesrases 56 Tire, battery, accessory dealers.... | 553
Men's, boys' elothing and furnishings
SHOTEB. e eensnnenes wessenee revnseen 561 Gasoline service stations,...... veseeres | 554
Women's ready-to-wear stores.:s..s. . | 562
Shoe stoTeS.ceeivrorrocessssnssonsnssen 566 Other retail stOrES.v.ceserovcvcnrcrnnss 59
. Drug and proprietary stores........... 591
Furniture and appliance group....... senes 157 Liquor StOTeS.seseseststcsrosarissores 592 and part of 92
Furniture, home furnishings stores..... 571 and 93 (liquor stores
Furniture stOreS..ceccrressonrcssosen 5712 operated by State and
Household appliance, TV, radio stores.. | 572 and 5732 local governments)
Household appliance dealers...eeeeve. 572 Jewelry StOreS.sccueeesssrecsarasocens 597
Note:

In the Standard Industrial Classification Menual, nonstore establishments 'such as mail order houses, merchandise

vending machine operators, and direct selling (nouse-to-house) organizations are all included in the general merchandise group.
In the Armual Retail Trade Survey, such establisbments are classified with store~type establishments on the basis of the

commodities sold,

On this basis, mail order houses (department-store merchandise) are ineluded in the general merchandise group,

but other nonstore establishments are classified in other kind-of-business groups in the Annual Retail Trade Survey.

1As amended by the 1963 supplement.



Appendix C: Definitions of Standard Consolidated Areas and Standard
Metropolitan Statistical Areas Included in This Report

STANDARD CONSOLIDATED AREAS

CH[CAGO, ILL.—-NORTHWESTERN INDIANA SCA:

Chicago, Ill., Standard Metropolitan Statistical Area:
Cook, DuPage, Kane, Lake, McHenry, and Will Counties,
111,

Gary-Hammond-East Chicago, Ind. Standard Metropolitan
Statistical Area: Lake and Porter Counties, Indiana

NEW YORK, N.Y.-NORTHEASTERN NEW JERSEY SCA:
New York, N.Y. Standard Metropolitan Statistical Area:

New York City and Nassau, Rockland, Suffolk, and West-
chester Counties, N,Y.

NEW YORK, N.Y.-NORTHEASTERN NEW JERSEY SCA—
Continued

Jersey City, N.J, Standard Metropolitan Statistical Area:
Hudson County, N.J,

Newark, N.J,, Standard Metropolitan Statistical Area:
Essex, Morris, and Union Counties, N.J.

Paterson-Clifton-Passaic, N.J. Standard Metropolitan Sta-
tistical Area: Bergen and Passaic Counties, N.J,

Middlesex and Somerset Counties, N,J,

SELECTED STANDARD METROPOLITAN STATISTICAL AREAS

CHICAGO, ILL: Cook, DuPage, Kane, Lake, McHenry and
Will Counties, Iil.

DETROIT, MICH,: Macomb, QOakland, and Wayne Counties,
Mich,

LOS ANGELES-LONG BEACH, AND ANAHEIM,- SANTA
ANA,~-GARDEN GROVE, CALIF,: los Angeles and Orange
Counties, Calif,

NEW YORK, N.Y.: New York City and Nassau, Rockland,

Suffolk, and Westchester Counties, N.Y.

PHILADELPHIA, PA.-N.J.: Bucks, Chester, Delaware,

Montgomery, and Philadelphia Counties, Pa.; Burlington,
Camden, and Gloucester Counties, N.J,

Appendix D: Geographic Regions and Divisions

NORTHEASTERN STATES NORTH CENTRAL STATES

THE SOUTH THE WEST

New England Division

East North Central Division South Atlantic Division

Mountain Division

Maine Ohio Delaware Montana
New Hampshire Indiana Maryland Idaho
Vermont Illinois District of Columbia Wyoming
Massachusetts Michigan Virginia Colorado
Rhode Island Wisconsin West Virginia New Mexico
Connecticut North Carolina Arizona
West North Central Division South Carolina Utah
Middle Atlantic Division Minnesota Georgia Nevada
New York lowa Florida
New Jersey Missouri Pacific Division
Pennsylvania North Dakota East South Central Division Washington
South Dakota Kentucky Oregon
Nebraska Tennesgee California
Kansas Alabama Alaska
Mississippi Hawaii
West South Central Division
Arkansas
Louisiana
Oklahoma *
Texas
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