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ESTIMATED DOLLAR VOLUME OF MERCHANDISE INVENTORIES AND RECEIVABLES FOR DECEMBER 31, 1952, -
PERCENTAGE CHANGES [N INVENTORIES, SALES-INVENTORY RATIOS

Merchandise inventories held for sale in all retail
stores in the United States totaled $19.4 billion on
December 31, 1952, according to the Bureau of the Census
estimates, representing only. a slight (2%) increase com-
pared with December 31, 1951, Firms operating 11 or more
retail stores had an additional $798 million of inven-
tories located in warehouses. 'Total retail store receiv-
ables (balances due from customers) from ecredit sales

were estimated at $9.8 billion for December 31, 1952, an -

increase of 12 percent compared with December 31, 1951.
These and other related data by kind of business are con-
tained in the +tables of this Annual Retail Trade Report
Tor 1952, Data on retail store receivables are included
for the first time in this report.

MERCHAND 1 SE The largest component of retail inventories
INVENTOR LES consisted of the inventories held by motor

vehicle dealers. These totaled $2.5 bil-
lion on December 31, 1952,, As of that date inventories
of grocery stores were $1.9 billion;
$1.6 billion; and lumber, building materials dealers, and
furniture, home furnishings stores, each almost $1.2 bil-
lion, Total merchandise inventories held by firms operat-
ing 11 or more retail stores were $2.9 billion on December
31, 1952,
held for sale through retail stores, valued at cost.
These and other inventory figures for all retail stores,
firms of organizations operating 11 or more stores, and
warehouses of the latier firms are shown in table 1 of
this report. A1l inventory data in this report represent
merchandise held for sale only, and are exclusive of fix-

tures, furnishings, equipment, and supplies not held for
sale. '

For December 31, 1952, compared with December 31, 1951,
stores in the general merchandise group and gasoline
service stations showed increases in inventories of 5 per-
cent each; the lumber, building, hardware groups,and the
furniture and appliance group showed increases of 3 per-
cent each; the food group showed no change; and ‘the
apparel and automotive groups were down slightly (1%).
These percentage changes and .others are contained in
table 2, together with sales-inventory ratios, and are
based on the figures shown in table 1 which include re-
vised inventory totals for December 31, 1951.

SALES-INVENTORY
RATIOS

The ratio of 1952 amnual sales to December
31, 1952, inventories for all types of re-
tail stores which were inoperation through-
out the full year 1952 was 8.8. This compared with 8.2
for 1951, The same ratio for firms operating 11 or more
stores was 10,3 in 1952 and 10.1 in 1951, These ratios
for 1l-or-more-store.firms are based on store inventories
only and do not include warehouse inventories.

RETAIL STORE
RECEIYABLES

Balances due to retail stores from custom-
ers on credit sales totaled more than $9.8
billion on December 31, 1952, Over §2
billion of this +total were receivables due #to stores in
the general merchandise group and almost $2 billion more
vere due stores in the furniture and appliance group.
Establishments in the lumber, building, hardware group
had amounts due from customers of almost $1.7 billion and
those in the automotive group, more than $1.2 billion.
Retail store receivables figures in this report pertain
only to those amounts owed by customers to retail stores
and do not inelude credit paper discounted or sold by re-

department stores, °

These inventory data represent stocks of goods

. OF DATA

tail-stores to .others. They 2lso d¢ not include balances
due from eredit sales made through retail establishments
but which are held by credit agencies, oil companies, or
other creditors apart from the retail establishments
themselves. '

In a comparison of -year-end receivables for 1952 with
1951, tire, battery, accessory dealers showed an increase
of 28 percent; mail-order houses, 22 percent; department
stores, 16 percent; furniture stores, 13 percent; grocery
stores, 12 percentj;and motor vehicle dealers, 11 percent.

Charge account recelvables on December 31, 1952, were
estimated at $5.8 billion and installment receivables at
a 1ittle more than $4 billion. For December 31, 1952,
compared with December 31, 1951, praciically all kinds pf
business showed greater increases in installment receiva-
bles than were shown for charge account receivables,
This was also generally true for firms operating 11 or
more stores, whd in the aggregate showed an increase-com-
pared with year-end 1951 of 23 percent in installment re- -

ceivables as against 4 percent for charge account re-
ceivables,

SAMPLE DESIGN

The dataIn this Annual Retail Trade Report
AKD RELIABILITY

are based on a sample representing all
sizes of retail stores, forms of retail
organization, and kinds of retail business
throughout the United States. It is the same probability
sample used by the Bureauof the Censusto produce monthly,
unbiased estimates of sales of retail stores which are
published in the Monthly Retail Trade Report, For pur-
poses of ‘this annual report, the Monthly Retail Trade
Report sample was supplementedby including the equivalent
of three monthly samples of "small" stores. A pamphlet
entitled "Descriptionof the Sample for the Monthly Retail
Trade Report" may be obtained upon request by writing to
the Bureau of the Census, Washington 25, D. C.

Because the estimates obtained in this survey are based
on a sample, exact agreement with the results that would
have been obtained from a complete census of retail stores
using the same enumeration procedures is not expected,
Approximate measures of the differences which arise from
sampling merchandise inventories are shown in table 1A on
page 2 of this report. These sampling variabilities per- .
tain to the dollar volume estimates of -inventories for

- total retail stores shown in table 1.

Similar measures for retall store receivables estimates
are shown in table 3A on page 4 of +this report, The
sampling variabilities for retail store receivables per-
tainto the dollar volume estimates for all retail stores N
total, in column 1 of table 3. Sampling variabilities for
the percentage changes in receivables for all retail
stores,total,in column 2 of teble 3 have not been evalu-
ated  but in general they should be significantly smaller
than those for +the dollar volume receivables estimates
for December 31, 1952. ’

The chances are about 2 cut of 3 that the quantities
estimated in this survey would differ from the results of
a complete census by less than the percentages shown in
tables 1A and 3A., These measures do not include biases
which might arise from differences of response or non-
reporting. However, the nonreporting bias is probably
small since only about 4 percent of total merchandise
inventories and about 2 percent of total retail receiva-
bles were imputed because of nonresponse.
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Table 1.--DOLLAR VOLUME ESTIMATES OF MERCHANDISE INVENTORIES OF ALL RETAIL STORES AND GROUP II' RETAIL STORES AND WAREHOUSES,
BY KIND OF BUSINESS, UNITED STATES, DECEMBER 31: 1952 AND 1951

(Thousands of dollars)

Dollar volume of merchandise inventories, ai cost, as of December 31.
1952 1951

. Warehouses r Warehouses

Kind of business Retail stores of Retall stores of
1 1

Total Group II? G:.‘Oi up 11 Total Group I1? G;c;gsn
United States, tobalecscvrencsncrnserseeranenseansnes 19,435,825 | 2,917,053 798,636 19,07j,947 2,820,384 829,793
Food EToupaseeeszeeen..- eeeeeenasenceresenienensenesieanss]| 2,131,534 565,803 296,379 | 2,133,324 533,561 292,962
Grocery S5H0TE524 e connieresrnssasasineaoansionsonssssoses| 1,948,691 545,9}_7 289,939 | 1,929,422 513,285 286,547
Eating and drinking placeS..cecessicsesiesssssnccssansnencs 468,417 12,024 4,828 497,540 | 13,623 4,969
General MmerchandiSe ErOUPe.««.seveseocacsssessson seees] 2,971,640 | 1,237,762 182,778 | 2,827,885 | 1,161,684 196,752
Department stores, including mail-order... 1,640,229 711,799 92,516 | 1,588,995 684,195 109,016
Mail-order (catalog)essesreesvsessacasss 213,750 O 206,012 )
Variety stores......... cmrrereseznanearans 506,110 314,107 36,674 489,273 289,972 33,011
Other general merchandise StoOres®e...veessseccenncsnccann 825,301 211,856 53,588 749,617 187,517 54,725
Dry goods and general merchandise stores........scocess 585,032 189,000 34,197 535,761 165,513 33,495
Apparel ErOUfss..svecnsscesassocosensnoscesassssasssnsnrons| 2,231,348 306,042 33,358 | 2,260,819 294,594 36,352
Men's and beys' wear stores®.... oo 699,666 45,457 4,601 717,567 50,143 5,176
Men's and boys' clothing and furnishings stores........ 678,851 45,052 4,601 694,950 49,758 5,176
Women's apparel, accessory Stores®.....ecescvevsraeceeass] - 631,251 80,924 6,797 626,596 72,455 6,635
Women's ready-to-wear SHOTeS.e.ssccccrscrsosscrccansans 511,947 . 70,262 6,126 514,964 62,272 5,950
Family clothing and other apparel SHOTESTa...nveeeessssss| 498,248 (83 8 495,921 (8 (&)

Family clothing stores...... 409,940 (®) ®) 402,630 8 (8
5hoe SEOTESeseeenrarsaeanes 402,183 109,732 17,327 420,735 101,408 18,979
Furniture and appliance group... 1,856,710 137,851 18,739 | 1,806,071 143,976 21,528

Furniture, home furnishings stores. 1,173,129 8 8 1,179,611 & 8

FUTDIUTE STOTES.ernsonoesoscarsassssassncsscesssniness| 944,888 ) (&) 963,120 ®) %)

- Household appliance, radio BtOTeS.dicnvessracceerscnrines 683,581 92,199 9,032 626,460 98,826 11,484
Household appliance SEOTES.sessssssscosssssssrassvacons 533,407 [G)] &) 499,851 ® . (&)
Lumber, building, hardware group..-.cccsscececsesssssncssen} 3,097,554 233,034 49,464 | 3,006,621 246,762 46,221

Building materials dealers, plumbing, electrical stores..| 1,421,190 171,621 22,869 | 1,362,870 181,969 24,808
Lugber yards, building materials dealerSec.....sseeeses]| 1,178,422 g (B 1,109,205 8 8
Hardware SEOTeS.ce-vscscscccnossosssessnsccnsnscnsncnssns 764,187 50,474 10,606 743,593 53,427 10,710
AutomotivVe GTOUDseseessvecscvssssonsresescesaasansveansaans] 2,937,987 966'786 48,816 | 2,961,416 905199 45,281
Motor vehicle,® other aytomotive dealers. 2,618,259 (%) ves | 12,639,880 9 et
Motor vehicle dealers?.........0ovees 2,555,816 (1) voo | 2,561,578 (0 .o
Tire, battery, accessory dealers...... 319,728 96,786 48,816 321,536 90,199 45,281
Gasoline service stations.. 529,176 (%) (%) 502,347 Q) (%)
Other retail store8e..viccecrcscnosccsncencccss 3,211,459 314,219 159,933 | 3,077,924 321,397 179,888
Drug and proprietary StOreS..cecesssscrvcccacorsnvscessss 773,971 81,279 43,244 745,499 82,124 43,301
DIUEZ SHOTES et e enossesnsassestonsnssrsassscsssnsananes 703,150 ] ) n.a. (3 3
L1QuOr SEOTeB..ecresicnsesriesnosesocesscosssssensssssons 429,609 102,512 70,878 425,886 99,497 88,153
JEWELTY SEOT@Eesenesnsansrnssnnesnssssnnesnnenseonconsnns] 504,855 (83 (83 469,778 ) (8
r Revised
n.a. Not available
1 prganizations operating 11 or more retail stores.
2 Includes grocery stores with and without fresh meat.
3 withheld to avoid disclosure.
4 Includes general stores and dry goods and general merchandise stores.
5 Includes men's and boys*' clothing and furnishings stores and custom tailors.
€ Includes women's ready-to-wesr stores; other apparel accessory, specialty stores; and furriers.
7 Ineludes family c¢lothing stores and children's and other apparel stores.
8 Not shown because of high sampling variability.
1; Includes motor vehicle dealers (new and used) and motor vehicle dealers (used only).

Note:

Data for Group I1 motor vehicle dsalers and other automotive dealers included in total retail stores only.
Group totals may include data for kinds of business not shown separately.

Teble 1A,—SAMPLING VARIABITITIES FOR DOLLAR VOLIIME ESTIMATES* (F FETAIL STCHE INVENTCRIES

For other footnotea, see teble 1,

Smpﬁ:s Sampling Sarpling
Kind of business Z?.iity Kind of business ::ﬁ:; Kind of business ;ﬁi:;
(percent) {percent) (percent)
1 United States, total.veeeencnnsanes 3 Apparel group—Continued Lumber, building, hardware group... 9
Food BTOUP: carerpuonsssesssraronans 3 Women's apparel, accessory Building materials dealers, .
Grocery stores” ... ieeessoresonene 4 storesb. L. iiiii i riisiincans 6 plumbing, electrical stores.....
Fating and drinking pleceS,..cieses 9 Women's ready-to-wear stores..... 7 Tmber yards, bullding meterials
General merchandise ErouP.sesvessses 2 Family clothing snd other apparel dealers.iiisesseeriaressocsranes 7
Depertment stores, including stores’ . . ivieiedisdninenceenns 8 Hardware stores. 8
me11-<Order . suvsenserssinessoces 3 Feamily clothing stores,. 9 Avtamotive group.csvecessss eese 4
Mail-order (cetalog)isesassnsanse 0 Shoe SLOTeSseseercsercarcossaasse 8 Motor vehicle,? other automobive -
Variety stores..................)‘ S5 Purniture and appliance group,..... 5 AEBLETS. e crrarsavessirrrossarsn 4
Other general merchandise stores 7 Purniture, home furnishings Motor vehicle dealers?,...... cense 4
Dry goods and general mexchandise BbOTeS.sscurenrsarrrnnene sveesss 3 Tire, battery, accessory dealers. 9
shoTes.usinervioristiiinsacienes 7 Furniture sbores.iesscsrcsiersans 6 Gesoline service sbtations...s.eeves 8
Appare]l BrouP...cseessveccssassorses 4 Household eppliance, radio Other retail stores....vvecsssnenss 4
Men's and boys' wear stores..... 6 BUOTBS,sesansecnasrersasnsesssss 6 | Drug and proprietary stores...... 6
Men's end boys' clothing and fur- Household appliance stores....... ? 1iquor sboresS..ve.veievrarrcannes 7
nishings storesS....evseveeranees 6 Jewelry sbores.e.ccessnnccasnnses 8.
* Sampling varisbilities epply to estimates for Retall stores, Total, in table 1 ebove,
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Table 2.--PERCENTAGE CHANGE IN MERCHANDISE INVENTORIES* AND SALES-INVENTORY RATIOS, BY KIND OF BUSINESS, UNITED STATES
1952 Compared With 1951: All Retdil Stores and Group II! Retail Stores
Percentage change in .Ratiot of annual sales to year-end
merchandise inventories inventories of retail stores
of retail stores,»
Dec. 31, 1952 from T
Kind of ‘business Dee.'31, los1 1952 1951
Total Group II! Total Group IT! Group IT!
United States, totaleseseereseresscsssssasessnsenes +2 +3 8.8 10.3 .2 10.1
FOOQ ErOUPs«sscesoseneansnsonssesnsssssssssssssassoscanes [¢] +6 19.4 21.8 17.9 21.7
GTOCETY StOTEEZ i easrereeerersensnsnonesesossnssasenne +1 +6 17.5 21.4 16.0 20.8
Meat markets, £18h MATKELEeeroeesevsreasresesecensnsans +6 ) 51.4 ey 54.8 ®
Eating and drinking PlaceS..s..essscecsssncecsssssncnsans -6 -12 29.0 53.1 24.1 45.3
General merchandiSe EroUPes.eceecsecessssrcssscrsssncsone +5 +7 6.4 7.2 6.5 T
Department stores, including mail-order. +3 +4 7.1 7.3 7.2 T4
Mail-order (CAtALOE)eeesseseseenesnssarasnsnssoscensn +4 e 6.0 ves 6.3 ees
Variety stores.. o vienceinresisescncsencnsessssnsncns +3 6.2 7 6.3 7.7
Other general merchandise StOres®....cceceeecccerannaes +10 +13 5.1 6.3 5.2} 7.0
Dry goods and general merchandise StOTeS.......ceetes +9 +14 4.9 6.4 5.0 7.1
ADDATEL BrOUD e cusseacecesnoseeionssossssrsossnaaseonanan -1 +4 4.7 6.6 4.5 6.8
Men's and boys' wear Stores®i.v.icesveenseeceensoeensss =2 -9 3.6 4.7 3.4 4.1
Men's and boys' clothing and furnishings storeSe..... -2 ~9 3.5 4.6 3.3 4.1
Women's apparel, accessory St0oreS®e....c.ecieecesoecsen +1 +12 6.6 10.0 6.4 10.9
Vomen's ready-to-wear StOTES...cesrsensrsrsosasscsnas -1 +13 6.9 10.2 6.8 ‘11.2
Family clothing and other apparel store8”.ecveecevenass -0 (8 4ol (%) 4,1 (8)
Family clothing StOreSeiseeerseresnoncscaonnens verean +2 (®) 4.5 (8) 4.2 &)
5hoe SHOreS.scecisecresecscensrisestseracricasonrsnsnne ~4 +8 4.2 5.8 3.9 6.3
Furniture and appliance groupiscesssccsccccescesrscannsns +3 4 5.5 5.2 4.8 4.8
Furniture, home fUrnishings SHOTeS.ee.e:seeeeeuesnesons -1 (&) 5.0 (&) 4.3 (®)
Furnifure storeS.ecesssevececessaccrscsessvsnnsancnns -2 ) 4.9 (%) 4.2 ®)
Household appliance, radio StoreS.ce.vissscececcssnnees +9- -7 6.4 4.2 5.6 3.5
Household appliance StOTeSuiessinecsceraveransencaios +7 (&) 6.0 (&) 5.0 &)
RAdio StOTESecrcersnercanas frstseraveeeenns +19 ®) 8.2 (%) 8.0 (8)
«Lumber, building, hardware grouD...sceceesessessnssesessss +3 -6 4.7 5.2 4.6 5.2
Building materials dealers, plumbing, electrical stores + -6 5.7 4o 5.9 4.3
Lumber yards, building materials dealerS.e.eeseeeeses +6 (&) 5.7 ®) 6.1 %)
_ Paint, plumbing, electrical stores....... . -4 8 5.9 ) 5.3 %)
Hardware S1oreS.ceiiieeaesteinsatesonorsssosesonsnnence +3 -6 3.7 7.2 3.8 7.7
AutomObive BroUP..eecess iaorrnoicceusreesrannsossasnssens -1 +7 9.8 6.3 9.2 6.3
Motor vehicle,® other automotive de@lerSa.ssseseeassosss -1 (19) 10.3 (19 9.7 (1%
Motor vehicle dealers®..cueereccresrresercnconensenee 0 (19 10.4 (19) 9.8 (29
Tire, battery, accessory dealerSe.ceeevenoreeseeersssne ~1 +7 6.1 6.3 5.7 6.3
Gasoline service StationS.eececeveeceevnnressnnsonassnnes +5 ®) 19.1 &) 18.5 )
Other retail storeSivieecieeviierivereaseeneneercecnnrans +4 -2 74 9.7 6.7 8.8
Drug and proprietary sHOreS.eeisesciccrceesssvoncanenns + -1 6.4 9.1 6.0 8.8
LiguoT SHOTeSeeeensssereretsessansascaansoscasnsonsennns +1 © 43 7.6 8.5 7.2 . 8.1
JeWelTY SHOreSe.eetusessscenscecsncetansncsnsasonensanse +7 (&) 3.0 %) 2.6 )]
Fuel and ice GeBlerS.cceecsccnsocenessansoovonnssssnsss +5 (®) 14.8 (%) 12.6 (#)
Farm and garden SUPPlY StOT@S.ieseseraceressnroncsoncns 43 (8) 12.1 (&) 10.7 (%)
FLOPLBESaasassranarerensesnsssesaarionnsarensennonsenns - 14 (8) 27.9 (%) 19.5 (%)
Book and stationery storeS.ieiiesceciencreasecnsssennns +18 8) 6.0 (%) 6.1 (8)

* Valued at cost.

Based on only those firms in business the full calendar year.

only (warehouse inventories are excluded).

Note: Group totals may include data for kinds of business not shown

For other footnotes, see table 1.

separately.

Ratios for Group II stores are based on store inventories



Table 3,—RETAIL STORE RECEIVABLES--CHARGE ACCOUNT AND INSTALILMENT, BY KIND OF BUSINESS, UNITED STATES:

ARNUAL RETAIL TRADE REPORT, 1952

Dollar Volume and Perce;xtage Changes From December 31, 1951, for All Re'tail Stores and Group I1! Retail Stores

DECEMBER 31, 1952

Accounts receivable as of December 31, 1952

A1l retail stores Group II! retsil stores
Total Charge account Installment Total Charge account Ingtallment
Per- Per- - Per- Per- . Per- Per-
Kind of buslness Estimated | cent | Estimated | cent |Estimated | cent | Estimated | cent | Estimated | cent | Estimated| cent
dollar Jchange | dollar |change| dollar [change| dollar Jchange| dollar [(change| dollar |change
volume from volume from volume from volume from |. volume from volume from
. Dec. Dec. Dec. Dec. Dec. Dec.
(thousand| 31, | (thousand| 31, | (thousand| 31, | (thousand| 31, | (thousand| 31, | (thousandj 31,
dollars) | 1951% | dollars)| 1951% | dollars) | 1951% | dollars) | 1951% | dollars) | 1951 | dollars)| 1951%
United States, total...c.eenvnwes | 9,838,725 +12 | 5,823,925 +8 4,014,800 +18}1,753,935 +19 362,353 + 11,391,582 +23
FOOd grouPsscecesesesonsosvnosnscsncnne 426,611 +10 415,671 +10 10,940 +10 28,733 +8 25,410 +9 3,323 -2
Grocery stores®.ievesrescocsacscnsass 290,795 +12 281,366 412 9,429 +9 17,9441 .+12 14,664 | ' +16 3,280 -3
Eating and drinking placeBesscsevsecssee 21,307 +18 21,907 +18 ces eee 3,901 +11 3,901 +11 P P
General merchandiSe grouP..secesececsases | 2,096,944 15 862,704 +7 1,234,240 +22 841,277 +22 79,183 + 762,094 +24
Departiment siores, incl. mail-order.. | 1,901,933 +16 741,424 +7 | 1,160,509 +22 804,210 +23 73,758 +3 730,452 +25
Mail-order (catalog)esessescsnssess] 213,886] 422 5,112 +51 208,774| 423 6} 6} )
Dry goods, general merchandise, and X
general StOTeB..sesivesssesnessessss| 180,556] +12| 118,165] +14 62,391 49 25,610 +5 ) *)
Dry goods and general merchandise . R
SLOTEB.acceessnsesssnsnsssaronsonns 105,815 +13 67,423 +13 38,392 +12 13,572 +7 780 +12 12,792 +7
ADPBTE] SLOTEBueverncevsansarsarenenaes | 736,377 +7| 529,406 | 206,9m] w3 79,798| 419 42,725] 410 37,073 431
Men's-and boys' wear stores®.cc.esces 176,202 +5 128,312 +6 47,890 +1 9,062 +12 5,103 +14 3,959 +10
Men's and boys’ clothing and fur- i
nishings 8tOreS...eecssccnanseasss | 170,679 4| 123,137 +6 47,542 +2 9,062] +12 5,103] 414 3,959| +10
Women's apparel, accessory stores®... 315,987 +7 252,751 .+2]. 63,236 +31 32,367 +41 12,576 +13 19,791 +68
Women's ready-to-wear StOreS....e..| 278,915 9| 226,454 +3 52,4611 442 32,2921 441 12,515 +13 19,7717} +68
Family clothing and other apparel .
SLOTes’ seiiiieseratsentarenacicensas 217,461 +9 134,466 +8 82,995 +10 37,181 +6 23,866 +8 13,315 +1
Family clothing StOreS.ssesecssssss | 207,659 9] 125,868 +8 81,791 410 37,172 +6 23,857 +8 13,315 +1
Furniture and appliancé group..........| 1,955,246 +13 681,456 +101{ 1,273,790 +15 255,088 +15 31,174 415 223,914 +15
Furniture, home furnishings stores... | 1,450,189} +12| 471,816 49| 978,373]| +14| 123,287 #15 20,156 | +24| 103,131 +14
Furniture stores..ccescccecssceceses | 1,336,962 +13 409,630 +11 927,332 +14 89,038 +21 18,011 +35 71,027 +18
Household appliance, radio stores.... 505,057 +16 209,640 +13 295,417 +18 131,801 +15 11,018 +1 120,783 +17
Household appliance BOreS.........| 424,554 +14| 174566| +14] 249,088] +121 (3 el ) I ) e
Lunber, building, hardware group....... |1,684,051| +10| 1,438,548 9| 245,503] +15]| 182,226 +5 98,608 1] 83,618 +8
Building materials dealers, plumbing,
electrical SLOT@S.eeceeonesvenesanns | 1,091,708 +91 1,050,912 +9 40,796 +18| 100,529 +2 93,899 ¥2 6,630 w4
Lumber yards, building materials
0€8leTBusascsrassnernssscnssncaces | 918,548 +9| 885,392 +9 33,156 +20 84,951 +3 ) )
Paint, plumbing, electrical siores. 173,160 +10 165,520 +10 7,640 +11 15,578 -1 ) e 3 cea
Hardware stOreS.csevccecssescccccsnns 287,262 +10 174,747 +8 112,515 +13 80,167 +7 3,179 -16 76,988 +8
Automotive ErOUPsessvessvessassesenssess |1,205,117] 15| 628,031 +61 577,086] +26] 150,544| 440 23,829 +9] 126,715] 47
Motor vehicle,® other automotive .
dealerS.asecesrsacanrasencsoeassonnss 921,792 +11 526,094 +6 395,698 +18 ene ese eee s [ ose
Motor vehicle dealers®......... 914,415 +11| 520,500 +6| 393,915{ +19 ves vee cee ves vae vee
Tire, battery, accessory dealers..... 283,325 +28 101,937 +4 181,388 +46 150,544 +40 23,829 +9 126,715 +47
Gasoline service stationS.ceeccersvesse 248,914 *10 236,144 +9 12,770 +3 n.a. ve N.8. cne n.a. cen
Other Tetail StOTeS..cvvuseeuensonnnnns | 1,463,558  +10[ 1,010,058 +8| 453,500} +15| 205,928 +12 51,733 +1  154,1951 +19
Drug and proprietary stores. ceas 64,504 +15 63,746 +15 758 +21 2,748 +7 2 veu (’ S san
Drug stores.. canenne 60,201 +16 59,443  +16 758 421 2,748 +7 ) ven ) cee
Jewelry StOreS..eeivecvesscesercannns 331,665 +13 126,437 +9 205,228 +15 34,231 +26 n.a. N.A. “es
* Based on only those firms in business on both December 31, 1952, and December 31, 1951.
Note: ,Group itotals may include datas for kinds of business not shown separately.
For other footnotes, see table 1,
Table 3A,--SAMPLING VARIABILITIES FCOR DOLLAR VODUME ESTIMATES® OF RETAIL. STCHE RECEIVABIES
Kind of business ;;’;‘_“y Xind of business bility Kind of business {:ﬁ'z;
(percent) {percent)

United Si.a.!.es, total......
Food g-mu-p ............

Fating v Arinkcing plsces
General serchandise group.

Mail.ovier {catalog)....
Dry goods, general me:
generel stores..e....

oys
Men's and hqys' clnthlng and
ings stores,, fee

Deprrtwent stores, incl. me.il—crder.
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Apperel group--Contimied
Wowen's apparel, accessory storest
Wanen's ready-to-wear stores....

Building iels dealers, p.

¢ Sempling varisbillities apply to estiuates for A1l retail stores, Total, in tedle 3 sbove.

@ wbBoBahlE wo

Variabilities for

.| Aatemotive Broup,. . aee
Motor vehicle, okher a:utamtive
dealers. vesieesesenss
Motor vehiole dealerad,
Tire, 'bat.ter/, accessory
Gasoline gervice stations......ccun..
Other retail stores.... .

Tamtber, building, hardware--Continued
Lurber yords, building meteriels

in
have not been evaluated but in genwrul should be significantly smller than those ghown in this table for dollar volwe estimates.
_lfor other footnotes, see table ‘1,
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