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ANNUAL SALES

Distribution of Sales by Region

Sales of retail stores in the United States in
1958 totaled $200 billion, of which 30 percent, or
$61 billion, were sales in the North Central Region;
27 percent, or $53 billion, were 4in the Northeast
Region; 26 percent, ar $53 billion, were in the South
Region; and 17 percent, or $34 billion, were in the
West Region. This percentage distribution of sales
by region for 1958 was unchanged from that for 1957.

Although the West Region contributed only 17 per-
cent to the total retail sales in the United States
in 1958, sales per capita amounted to $1,347, or 15
percent over the national average. Per capita sales
averaged $1,242 inthe Northeast, $1,194 in the North
Central, and $1,001 in the South.

As may be expected, food stores took more of the
retail dollars than any other kind of business, ap-
proximately one-fourth of all retail sales in each
region. Per person, $338 was spent at food stores
in the Northeast in 1958, followed by $334 in the
West, and $288 and $242 in the North Central and
South, respectively.

The automotive group accounted for the next largest
amount of sales, 17 percent in the United States as
a whole, with the West predominating on a per capita
basis. Automotive group sales per person amounted to
$243 in the West, as compared to roughly $190 in the
remaining three regions. '

In te next ranking kind-of-business group, general
merchandise stores (including department stores),
per capita sales in the West also exceeded tte average

in each of the other regions, but the Northeast was
the leading region in this respect in apparel store
sales and the North Central in Ilumber, building,
hardware, farm equipment stores.

Sales of Multiunit Organizations by Region (Group II)

Compared with 1957, sales in 1958 of multiunit
organizations of 11 or more retail stores (Group IT
organizations) showed an increase of 5 percent for
all kinds of business in the United States. The West
showed the greatest gain (6%), and the Northeast and
South the mnational average increase of 5 percent,
while the North Central was lowest with an increase
of 3 percent.

Group II food store sales were up across the coun-
try-~9 percent in ‘the Northeast Region, 7 percent
in the West, 6 percent in the South, and 5 percent
in the North Central. This compares with a rise of
7 percent for Group II food stores in the United
States as a whole.

Sales of general merchandise stores of Group II
organizations ranked next to food stores in dollar
volume, but over all sales of this group of stores
rose only 2 percent from 1957, and by region, 6 per-
cent in the West, 4 percent in the South, 1 percent
in the Northeast, while the North Central Region
showed no change.

As in 1957, Group II food stores in the Northeast
accounted for 45 percent of total store sales in that
region. The comparable proportion in the West, the
region in which Group II stores accounted for the
smallest percent of food store sales, rose from 29
percent in 1957 to 31 percent in 1958.

pollar 3ales
Par person

FiG. 1.--PER CAPITA SALES OF DURABLE AND NONDURABLE-GOODS STORES: 1958
ALL RETAIL STORES BY CENSUS .REGIOWS
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Table 1. ESTIMATED SALES OF ALL RETAIL STORES: 1958
—_— United States and Census Regions , by Kind of Business

Sales (millions of dollars) Percent distribution by region
Kind of business
United North North
States Northeast Central South West Northeast Central South West
A1l kinds of business, 0181 veeensnrovesonerecnnnnronnae 200,353 53,148 60,684 52,989 33,532 27 30 26 17
Durable-goods SEOres, H0tALleusseensencsssnnoseensnncosancns 63,409 15,279 19,191 17,700 11,239 24 30 28 18
Nondurable-goods stores, t0t8lseeeerasseerssncsrarenoannon 136,944 37,869 41,493 35,289 22,293 28 30 26 16
FOOU fTOUPs aasannsansensssessesonsasaonnnnsnsessnsssnsossasans 50,263 14,488 14,659 12,809 8,307 20 29 25 17
GroCErY BOreSesceeieriniessoreecirencsosssencsassvoncansanes 44,546 11,710 13,110 12,020 7,706 26 30 27 17
Eating and drinking places. . 14,792 4,724 4,597 2,974 2,497 32 31 20 17
EBBINg PLACES. 1. e reaseseaterarseetonnassensonsernnenensenns 9,87 3,237 2,697 2,208 1,732 33 27 22 18
General merchandiSe EIOUD.sseseeearssorasansenescnnooossasrannn 21,668 5,085 6,620 6,160 3,803 .24 31 |, 28 17
Department stores and dry goods, general merchandise stores.. 15,346 3,668 4,760 4,085 2,833 24 31 27 18
Department stores. 12,564 3,244 4,050 3,107 2,163 26 32 25 17
Variety stores..... esesaneneas . 3,611 1,047 1,021 1,045 498 29 28 29 14
Mail order (department store merchandise).eeessceen. .e 1,550 257 596 444 253 17 38 29 16
ADPATEY BrOUD«seeeeasnecscrsesecsnsncnsscsnsonacnss 12,558 4,355 3,277 3,254 1,672 35 26 26 13
Women's ready-to-wear stores 4,450 1,445 1,157 1,239 609 .32 26 28 14
Shoe 8L0reS..csenceenncnenras “tsecnsnavetoaaratsnvonanan 2,221 790 625 500 306 35 28 23 14
Furniture and appliance group............ 10,323 3,018 2,776 2,763 | . 1,766 29 27 27 17
Furniture, home furnishings stores 6,635 1,767 1,845 1,865 1,158 27 23 28 17
Furniture StOreS..cevessccesceas 4,854 1,174 1,342 1,553 785 24 28 32 16
Household appliance, TV, radio mtore: 3,688 1,251 931 898 608 34 ] 2% 17
Lugber, building, hardware, farm equipment ETOUp, .. 13,850 2,616 5,166 3,689 2,379 19 37 27 17
Lugber yards, building materials dealers® . 8,154 1,79% 2,847 2,245 1,268 22 35 27 16
Lumber yards... creerrresenans 5,199 1,099 1,87 1,328 888 - 36 26 17
Hardware stores.. ceeee 2,653 650 971 656 376 24 37 25 14
AUtOmOtive groUP.cessscsvereianerensenens 33,859 8,035 9,807 9,958 6,059 24 . 29 29 18
Pagsenger car dealers (franchised)..... 27,373 6,705 8,315 7,673 4,680 25 30 .28 17
15,758 2,993 5,290 4,573 2,902 19 34 29 18
27,282 7,834 8,492 6,809 ) 4,147 29 |- 31 . 25 15
6,599 1,575 2,033 1,770 1,221 24 31 27 18
4,438 1,416 1,156 1,150 716 32 26 26 16

1 Includes lumber yards, building materials dealers; paint, plunbing, and electrical stores.
Notes: All kinds of business > total, and group totals includé kinds of business not shown separately. Sample Revision, page 17.
Measures of sampling varigbility are provided on page 18. For States compriging the Census regions » 8ee page 22, - :

Table 2. ESTIMATED SALES OF RETATL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES:

1958 AND 1957
United States and Census Regions, by Xind of Business
(Millions of dollars)
United States Northeast North Ceritral ' South West
Kind of business
[Percent [Percent Percent P
1958 | 1957 1958 | 195 ereent : Percent
change 7 change 1958 1957 change 1958 1957 change 1958 . 1957 change
AlLL kinds of business, totale.....ussss... | 43,852 41,902 +5 112,741 | 12,115 +5 | 12,970 12,560 +3 1 11,254 10,728 +5 | 6,887 | 6,499 +6
Food groupe...,... 19,461 | 18,221 +7 6,537 | 5,997 +9 5,567 | 5,293
: B , +5 4,741 4,480 +6 2,616 | 2,451 +7
Grocery stores.. 18,590 | 17,377 +7 | 6,135 5,612 +9 | 5,298 5,040 +5 | 4,610] 4,361 +6 | 2,547 2,364 +8
Fating and Arinking PlaceS.everenernnersaan. ‘ane 872 868 0 363 386 -6 217 217 0 205 184 +11 - 87 81 +7
General merchandise BTOUPaseureveannennsananaes ] 13,413 13,001 +;
Departhent sainy BBz e s , 2 | 3,260 3,221 41| 4,023| 4,022 0| 3,675 3,535 +4 | 2,455 | 2,313 +6
merchandise stores..... 9,118 | 8,961
Variety store D X T T T T PN ’ 0 g 5 7
y siores 2,779 2,666 +4 856 834 +3 764 766 0 812 741 +9 ’347 325 +7
ADPATEL ETOUP.vervunnrennnnnnnn. 2,805 | 2,69 +h 939 | Iy T T 5
;’gmen 's ready-to-wvear stores 1:120 1j064 +5 314 rggé’ :—g ;g'? r‘;i; :g g’?g rg(; g i;g rl]t;g i\g
08 StOresS.ivuieaneian,.. : y
851 802 +6 295 276 +7 221 218 +1 190 176 +8° 145 132 +10
Furniture and appliance gro Aesasseateseancanan
bpliance group 957 924 + 282 280 +1 214 214 0 292 217 +3 169 153 +10
Tire, battery, acces Ceresrenen )
» TY, 80Ty ‘dealers “srermea 867 816 +6 147 138 +7 236 233 +1 369 343 +8 115 102 +13
rug and proprieta: > ’ ' 1
[q‘gmr stl;rez Ty Stores ceenseas b1 ,Jélg 2,031 +8 154 147 +5 452 406 +11 33 289 +8 199 189 +5
R R R TN T P, 7 951 +3 311 298 +4 253 251 +1 259 251 +3 153 1‘151 +1
NA Not available.

T Revised.

Note: All kinds of business » total, and group totals inelude data for kinds of business not shown separately. For States comprising the Census regions s Bee page 22,
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FiG 2.--PER CAPITA SALES OF SELECTED KIND-OF-BUSINESS GROUPS: 1958
ALL RETAIL STORES BY CENSUS REGIONS
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SALES--CASH, CHARGE , AND INSTALLMENT

Uistribution of Sales by Type

Of the total 1958 sales of $200.4 billion, $152.0
billion (7é) represented sales for which the retail-
er received cash payment. Approximately $48.4 billion
were sales made on credit extended by the retailer--
$38.0 billion (199 representing charge account sales
and $10.4 billion (5%), installment sales.

The $152 billion shown in table 3 as sales on a
cash basis include sales on credit where the credit
was extended by other organizations, such as banks,
finance companies, ete., and where the retailer con-
sequently received cash as a result of the sale. Of
such sales, separate statistics were obtained where
the credit, though extended by other organizations,
was handled through the retail firm. The latter type
sales amounted to approximately $13.3 billion in
1958 (exclusive of sales on gasoline credit cards),
primarily in the automotive group ($10.4 hillion).
Separate figures are not available from this survey,
however, on sales on credit when the credit was
obtained directly by the purchaser from other sources
and was not handled through the retail firm; such
sales were Dresumably reported as cash sales by the
retailer. (See footnote 1 to table 3.)

More than half of the total sales in the lumber,
building, hardware, farm equipment group and in the
furniture, appliance group represented sales on
credit extended by the retailer--59 percent and 51
percent, respectively. For the former group, such
sales were almost entirely charge account sales,
“hereas installment sales represented almost half of

2 furniture, appliance group credit sales. Of the
$33.9 billion 1958 annual sales in the automotive

group, the largest category among the durable-goods
stores, approximately $25.5 billion (75%) represent—
ed sales for which the automotive dealer received
cash payment (including sales on eredit financed by
other organizations). About $6.1 billion (18%) were
charge accounts sales and $2.3 billion (7%) were
installment sales financed by automotive dealers.

Sales of nondurable-gaods stores were predominantly
cash sales, 82 percent, as ~compared to 63 percent
for durable-goods stores. The general merchandise
group (including department stores) reported $4.4
billion charge sales and $3.8 billion 4installment
sales, 20 percent and 17 percent, respectively, of
the total sales for the group. Tke comparable percents
for department stores alone were 30 percent and 23
percent, respectively.

Sales of Multiunit Organizations by Type (Group IT)

Approximately 80 percentof the 1958 sales of multi-~
unit organizations of 11 or more retail stores (Group
IT organizations) represented cash sales——$35.1 bil-
lion of a total of $43.9 billion. Credit sales were
divided about equally between charge and installment
sales, with each representing approximately 10 percent
of the Group II total--in contrast to the 19 percent

and 5 percent, respectively, for all retail stores
combined,

General merchandise stores accounted for close to
three-fourths of +the total instaliment sales of
Group II organizations ($3.1 billionof $4.3 billiom),
but only about 40 percent of the Group II charge sales
total ($1.8 billion of $4.5 billion).

F1G. 3.—PERCENT DISTRIBUTION OF SALES—CASH, CHARGE, AND INSTALLMENT: 1958
. ALL RETAIL STORES

CHARGE
$38.0 81
19%

LLMENTS
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ALL RETAIL STORES TOTAL: $200.4 Bil1lion

BUREAU OF THE CENSUS
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FIG. 4.~-TOTAL SALES--CASH, CHARGE, AND INSTALLMENT: 1958
ALL RETAIL STORES BY KIND-OF-BUSINESS GROUPS
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Table 3. SALES OF ALL RETAIL STORES AND OF ORGANIZATIONS OPERATING 11 OR MORE RETATL STORES, BY TYPE OF SALE--CASH, CHARGE, AND INSTALIMENT: 1958

United States, by Kird 'of Business

' Sales Percent distribution by
(millicns of dollars) type of aale
’ ' On credit extended by . On credit extended by
Kind of business . . . retail firms ERE Y retail firms -
On-cash | . T g On cash 7
Total y 1 -
oLe basisl Charge |Tstell- | basis Charge |TPetell
Total ment Total ccount men’
_Rocequnt account a aceount, -
s
411 Retail Stores ,
. . Y A 19 | 5
ALL kinds of business, t0taleeeareeeessierurecsiossaranararsenananains | 200,353 | 151,976 | 48,377 37,91 | 10,416 76, 24|
63,409 39,600 | 23,809 17,951 5,858 63 37 28
Durable-goods stores, totales..... > ’ ’ ; 15 3
Nondurable-goods stores » total.... . 136,944  112,376.1 24,568 20,010 4,558 821 | 18 .
3
FOOd groupeececunesstasne sttt ittt e ea e seeeens | 50,263 | 47,288 2,975 2,912 (®) 94 6 6 Q)]
. 2 2 0
Eating and drinking placeS....... Sreresessattitiiisatie i ereaiens 14,792 14,437 355 355 o] 98
' 3 37 -2 17
General METChANAiBe BTOUD.s«ss e rerssssnsosesansansenesssascosennennsssonnsn 21,668 13,547 8’(15,51 i,ggz g,ggi 24 it 20 b4
Department stores and dry goods, general merchandiSe SLOTES..seess.. . 15,346 g ,2472 ’67,68'57 4 "713’0 . 2,971 o poi < 4
Department StOreS..cesesssavesencns i oer 12,5616 oo g e Yess P e pt a
Mail order (department store merchand: treervienrens 1,55
cersessesanssasa 12,558 9,101 3,457 2,921 536 73 27 .23 4
Apparel group......,:........:..:........................... N 2,280 1’596 ’684, ,586 o 7 % b :
Men's, boys' clothing, furnishings stores y » o 3 - :
Women's ready~to-WeaT StOreS...esseeesess 4,450 2,803 1,647 | 1,453 194 : 3
23
Furniture and appliance grouUpe.sessecess 10,323 5,122 ; ,gg; g ,g;g i ,ggg Zg . gg §§ 2
Tt pere croppuTnehinga stores Vas | Do | e 1,249 | 1,616 4 59 26 33

Furniture storeB.sciscescssnnneins > » s > 7 )

Household appliance, IV, radio stores.... 3,688 | | 2,297 1,391 822 gi‘g gi gg gi %g

Household appliance dealerS....... 2,844 1,722 1,122 607 >
Lumber, building, hardware, farm equipment BTOUD.4essierasssannnsansainnrsn 13,850 5,645 8,205 7,716 2489 12% R ’573 gg i

Lumber yards, building materials deslers®... 8,154 2,115 6,039 5,911 %) :
HATAWATE BH0T@Seuseseerineennnsotsoeanensnnononesssnnsnonn 2,653 1,772 881 708 173 67 33 27
25 18 7
t: “seneaner 33,859 25,460 8,399 6,094 2,305 75
A“;L’:gezi::rgx:pdealers. . I 30,516 | 23633 | ejsa3 | . sloms | 193 N 23 17 6
Passenger car dealers saeuae 27,373 20,928 6,445 4,863 1,582 76 24 ;g 1;
Tire, battery, accessory QERLeTSeasteseeinnsnornacencassonaosarsssonsannne 2,282 975 1,307 892 415 43 57 :
2 ) 5 3
25014ne SeTVICe SPaLIoNS.uueneeusveseesestereeerannnnennseoeesennnnononnnns 15,758 | 13,111 | 2,647 2,598 )] 83 17 17| %
i L T T 27,282 18,265 9,017 8,157 860 67 33 30 3
°t3§?gr§f,§i§r§§?§§i;;y SHOTER. venrrs . . 6,599 | 598 | es1 'k 0 %0 10 10 0
Jewelry stores................................................... esreas 1,228 586 642 255 387 48 52 21 .31
Retail Stores of Organizations Operati;
1l or More Retail Stores (Group IT Store,sag
A11 kinds of business, t0tal.sssessnnssessss ceresnennes | 43,8521 35,107 | 8,%s5 4,453 | 4,292 80 20 10 10
FOOG BTOUD. st enrerastarsessancenssonnnnnne cerseesesseresannn 19,461 19,265 196 164 32 99 1 1 )
Eating and drinking places.................................................. 872 805 67 &7 0 92 8 8 0
i 23
General merchandise BPOUD s euancsesovnsoonsnsnascsnnsnanancen 13,413 8,517 4,896 1,771 3,125 64 36 13
Department stores and dry goods, general merchendise store . 9,118 4,969 4,149 1,696 2,453 54 46 19 27

P! & ’

Department S10reS..uvecisescsoranans R 7,939 3,875 4,064 1,651 2,413 49 51 21 30
Apparel BTOUD v esn e e te e e ettt e et ettt s aaeennenneanas e 2,805 2,185 620 417 203 78 22 15 7
Furniture and appliance BT OUD et s nenaneanesensoractesnsussusonesossrsnssans 957 421 536 295 241 44 56 31 25
Lumber yards, building materials dealers"..“............................... 764 154 610 577 33 20 80 76 4
Tire, battery, accessory dealers...............................,......u.... 867 268 599 320 279 31 69 37 32

! Ineludes » in addition to sales entirely on a cash basis »

a. Sales on credit where the credit, although handled through the retail firm, was actually extended by other organizations
companies, ete.) and where consequently the retail firm received cash aa a result of the sale. Although included sbove as "eash" sales, separate
figures ‘were cbiteined in this survey on sales on credit handled through the retail firm but extended by others. Such sales are estimated at
$13,303 million in 1958 (exclusive of sales on gasoline credit cards which were not Teported separately from other "eash! sales). This total
included primarily $10,410 willion for the automotive group; $1,545 willion for the furniture and appliance group; and $832 million for the Yumber,
building, hardware, farm equipment group. Group IT organizations reported sales of this type amounting to $134 willion. .

b. Sales made on credit obtained directly by the sther

purchaser from ‘other sources without belng handled through the retail firm, similarly involving cash
payment, Since only retail firms Were canvassed in this survey,

1o separate statistics could be cbtained on sales on credit obtained directly by the
purchaser from other sources.

2 Not shown because of high sampling variability.
3 Less than one half of one percent.

4 Includes lumber ‘yards, building materials dealers H

the following two categories:

(such as banks, finance

paint, plumbing, and electrical stores.

Notes: "A1l kinds of business, total, and group totals include kinds of business not shown separately. Measures of sawpling variability are Provided on page 18
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ACCOUNTS RECEIVABLE

Amounts owed by customers to retail ‘stores as of
December 31, 1958, totaled $12.1 billion, 2 percent
more than the $11.9 billion estimated the year be-
fore. This increase in over all credit balances was
brought about by installment account balances alone
which increased by 4 percent year to yean going from
$4.8 billion in 1957 to $5.0 billion in 1958, In &
similar comparison, charge accounts showed mo change,
standing at $7.1 billion at the close of both 1958
and 1957. The ratio of outstanding amounts on charge
and on installment accounts to the total of accounts
receivable 1in 1958 was 59 percent and 41 percent,
respectively; approximately the same proportions were
reported in 1957 and 1956.

The data shown for accounts receivable balances
in this report reflect only the amounts owed to re-
tail firms and do not include balances owed to other
organizations, such as financial institutions, for
retail purchases, It should also be noted <that
changes in receivables balances from year 1o year
reflect changes in +the practice of discounting or
selling receivables to banks, finance companies, and
others, as well as changes in the amounts of goods
gold on credit and in the rates at which customers
mwade payment. Such factors similarly affect the
relationship between sales on credit (table 3).an
balances outstanding (table 4). :

The balances due department stores from their cus-
tomers totaled $2.4 billion at the 1958 year end,
more than was owed to any other single kind of busi-

ness. Together, stores  of the gemeral wmerchandise
group (including department stores), the furniture
and appliance, wradio, TV group, and the Ilumber,
building, hardware, farm equipment group accounted
for 57 percent of all retail store credit balances
at the end of 1958.

Accounts receivable balances were lower in jewelry
stores by 13 percent, in a year-to-year comparison;
in food stores, 14 percent; and in furniture, appli-
ance stores, by 11 percent; while there was a sub-~
stantial increase of 15 percent for stores in the
general wmerchandise group. Small increases were
shown in the lumber, building, hardware, farm equip-
ment group (4%), the automotive group (2%) and drug
and proprietary stores (3%).

Storesof organizations operating 11 or more retail
gtores (Group I1) accounted for $3.1 billion of total
receivebles at the end of 1958. This amount was 17
percent more than these organizations held at ‘the
close of 1957. The customers of Group Il general
merchandise stores owed them $1.8 billion, 28 percent
more than a year earlier, This amount was 58 percent
of total receivables of Group II stores and 15 per-
cent of total receivables of all retail storesin the
United States.

Most of the credit.balances owed to Group II stores
at the end of 1958 were on installment accounts~-$2.3
billion--compared with $0.1 billion mchexge accounts

Teble 4. ACCOUNTS RECEIVABLE OF ALL RETAIL STORES: END OF YEAR 1958 AND 1957
United States, by Kind of Business

(Millions of dollars)

A1l retail stores All retail stores
. N Percent s — Percent
Kind of business December 31-- change, Kind of business December 31 change,

1958 1958

from from

1958 1957 1957 1958 1957 1959
A1l kinds of business, t0tHLlesesecrseccncanse 12,148 11,942 42 || Furniture and appliance group 2,086 2,340 -1l
Furniture, home furnishings stores... 1,587 1,770 ~10
Durable-goods stores, total 6,214 NA NA Furniture stores 1,405 1,763 -1
Nondurable-goods stores, totale...sscenesecenes 5,934 NA NA Lumber, building, hardware, farm equipment, group.. 1,861 1,793 ”
Lumber yerds, building materials dealers! 1,254 1,185 +6
FOOQd BrOUDesscssssasrsacesacasssasunsoraasassonsanre 383 446 ~14 Lumber yards..aceveesececscsasns s 901 NA NA
Hardware stores 269 251 +7

Eating and drinking PlaceS...cceeesscvesncscccnsnas 57 56 +2
Automotive groupe..-vesmcitrtrasranesonsssansennes 1,541 1,514 +2
General merchandisSe ZroUP.scveesesssccsccncnssaass 2,931 2,541 +15 Pagsenger car dealerS..cevevereeranss 1,093 1,092 0
Department stores and dry goods, general Pagsenger car dealers (franchised 1,011 1,008 0
merchandiBe SYOTeBececresvevsseersvonnen . 2,489 2,128 +17 Tire, battery, accessory dealers... 384 370 4
Department StOreS..estescenvacnnvene eses 2,355 2,005 +17

Mail order (department store merchandise)........ 342 307 +11 390 410 -5
Apparel EroUDececeusseacionsssasssssascssnnconraanse 982 982 Q 1,917 1,861 +3
Men's, boys! clothing, furnishings store 213 205 +4 123 120 +3
Women's reddy-to-wear storeS...cesscense 441 433 +2 318 365 ~13

NA Not availsble.

1 ‘Includes lumber yards, building materisls dealers; paint, plumbing, and electrical stores.

Notes:

A1l kindg of business, total, and group iotals include kinds of business not shovm separately. Measures of sampling variebility are provided on page 19.



F1G. 5.—~TOTAL ACCOUNTS RECEIVABLE: END OF YEAR 1958 AND {957
ALL RETAIL STORES BY SELECTED KIND OF BUSINESS
(Bi11ions of Dollars) '
o 0.5 1.0 1.5 2.0, 2.5
FOOD GROUP
DEPARTMEN.I‘ STORES PEIRNIELONIIIINERNROEERSE S
IMEN'S;, BOYS' CLOTHING,
FURNISHINGS STORES
LA IO e e’ 6 e"
WOMEN"S READY-TO-WEAR STORES Q0 etNReto o ototocod
FURITURE STORES ot
LUMBER YARDS'
HARDWARE STORES
PASSENGER CAR DEALERS 2
(FRANCHISED)
TIRE, BATTERY, ACCESSORY 1' 358
DEALERS 1957
GASOLINE SERVICE STATIONS 270%s%0% %%,
TOTAL ACCOUNTS RECEIVABLE ALL RETAIL STORES-—~
YEAR-END 1958: $12.1 BILLION
YEAR-END 1957: $11.9 BILLiON
DRUG AND PROPRIETARY STORES 1
JEWELRY STORES
0 0.5 1.0 1.5 2.0 2.5
RUREAU OF THE CENSUS
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Table 5. ACCOUNTS RECEIVABLE OF ALL RETAIL STORES, BY CHARGE AND INSTALIMENT ACCOUNIS:

. United States, by Kind of Business

(Millions of dollars)

END OF YEAR 1958 AND 1957

Total

Charge accounts Installment mccounts
Percent Percent Percent
Kind of business December 31-- o e, Decemther 31-- i o, December 3l-. change,
1958 1958 1958
. from from " from
¢
1958 1957 1957 1958 1957 1957 1958 1957 1957
A11 kinds of business, tofal...eeecrcresseerernenrracininasicicaciieeas 12,148 11,942 +2 7,119 7,100 0 5,029 4,842 +4
FOOQ BTOUPssrevassannosaenansaassassonsssssuonsasseotsssscessnanasssostoncsse 383 446 ~14 368 429 ~14 15 17 =12
" Eating and Arinking PLACES....e.esssessneesrsssrsrernessesnesessrsoiossnasnns 57 56 +2 57 56 42 0 0 1}
ok ’ 23
General merchandiSe ErOUDs....cecceranssancencsovesorssssscsasarssstssarsasse 2,931 2,541 +15 1,134 1,077 45 1,797 1,464 +
Department stores and dry goods, general merchandise stores. 2,489 2,128 +17 1,066 1,004 +6 1,423 1,124 +27
i Dopartment StOreBa.ecsaenerscraiscorsnoaasmsoccrsracinrsnsoarosnastocons 2,355 2,005 +17 984 926 +6 1,371 1,079 +27
© ADDBTOL ZTOUDe s+ eresenrarinesacateseanseasssossassniesnsosensssustsossoactnns 982 982 0 761 767 -1 221 215 +3
Furniture end ApPLIANCE ETOUP..sevreercessornracsrtsnsancsvsrssssssnasscancas 2,086 2,340 =11 643 765 | ~16 1,443 1,575 -8
i ’ 3 1
‘ Tumber, building, hardware, £arm equipment EUOUP.....iscevesrnsncnessacssasee 1,861 1,793 +4 1,60{. 1,535 4 257 ) [C)]
Au‘nomotivegx"oup.. ' .a‘....A 1,541 1,514 +2 756 T 758 o} 785 756 i

+ Not shown becsuse of high sampling varisbility.

Notes: A1l kinds of business, total, and group totels include kinds of business not shown Separately. Measures of sampling variebility are provided on page 19.

Table 6. AGCCOUNTS RECEIVABLE OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES,

BY CHARGE AND INSTALLMENT ACCOUNTS:

United States, by Kind of Business

{Millions of dollars)

END -OF YEAR 1958 AND 1957

Total Charge accounts Installment accounts
December 31-- December 31-- December 31--
. . Percent Percent Percent
Kind of business chenge, change, change,

1958 < 1958 1958

1 from 1 from 1 from

1958 1957 1957 1958 1957 1957 1958 1957 1957
A1l kinds of business, totaliseessesscssssesscsvraroncassserssassasanas 3,101 2,637 +18 851 790 +8 2,250 1,847 +22
FOOL GTOUD4esssveniossoasenssssansssseansanessssssonsstossnsressossssssssasss 3% 34 o 2% 23 +“% 10 10 0
Eating and drinking placeSescesssssnscevues sdesecacasreensreratsnrnens 11 11 ) 11 11 0 0 0 0
General merchandiSe ETOUD.csssesessssssoassssesansiosnssascassinsnnssssssanns 1,79 1,404 +28 403 373 +8 1,393 1,031 435
Department stores and dry goods, general merchandise stores. reeas 1,442 1,085 +33 396 367 +8 1,046 718 +46
Department SPOTeS..eesvoensssnssscaatastaresasncasnosssrssorssssnasssonces 1,412 1,053 +34 387 359 +8 1,025 694 +48
ApPATE]L ETOUDevessesvsovosnsanasanrasansessnnssnssvosnssesrsosescssosnrssosans 190 183 4 110 103 +7 80 80 [¢]
Furniture and appliflCe ZIOUDsesssosesesssasosssssosnsnsnssscsocccascssnsanns 371 354 +5 49 49 0 322 305 +6
Lumber yards, building materials dealers?.. P 126 112 +13 116 104 +12 10 8 +25
Tire, battery, 8CCeSS0ry QeRLeIS..seesansstrsaraatssasnsasssnsasasaosesasssas 220 213 +3 43 39 +10 177 175 +1

1 See Sample Design, Group II organizations, page 17.

2 Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.
Notes: All kinds of business, total, and group totals include kinds of business not shown separately.



FI1G. 6.—ACCOUNTS RECEIVABLE ON CHARGE ACCOUNTS AND INSTALLMENT ACCOUNTS:
END OF YEAR 1958 AND (957

RETAIL STORES BY SELECTED KIND-OF-BUSINESS GROUPS
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MERCHANDISE INVENTORIES

The cost value of merchandise inventories in re-—
tail stores on December 31, 195§, amounted to $22,1
billion. This was 1 percent less than was held on
December 31, 1957. Of this total, $12.0 billion was
the value of inventories of nondurable~goods stores )
and $10.1 billion was stocks of merchandise of dura-
able-goods stores.

For grocery stores,stocks. on hand at the end of
1958 were up 3 percent from those held at the close
of 1957, Otber kinds of business with 1958 year-end
stocks higher thana year earlier were tire s battery,
accessory dealers (up 11%), gasoline service stations
(6%), drug and proprietary stores (5%), liquor stores
(4%), variety stores (4%), department stores (%),
and lumber yards, building materials dealers, in-
cluding paint, plumbing, and electrical stores ().
Inventories were 12 percent lower than the preceding
year for the automotive group, 3 percent lower for
the furniture and appliance group, and 1 percent
lower for the apparel group.

In the warehouses and. stores of Group II organiza-
tions, {organizations operating 11 or more retail
stores), merchandise held for sale on December 31,
1958, totaled $4.9 billion, at cost value, 5 percent
more than was held at the end of 1957. Among the

various kinds of business, increases were noted for

all mwajor kind-of-business groups except the apparel
group and eating and drinking places, which were un~

. group, 4.3.

changed from the 1957 year-end level. Drug amc
proprietary stores had the highest year-to-year in-
crease in inventories  (13%). Inventories in stores
of Group II organizations on December 31, 1958, were
6 percent higher than on December 31, 1957, with the
greatest gains being moted in grocery stores (159,
and drug and proprietary stores (12%).

Sales- Inventory Ratios

Annual sales of “all retail stores in 1958 vere 8.8
times the cost value of year-end inventories at the
end of the year. Almost no change was indicated
from the ratio of 8.9 shown for 1957. Of the durable
goods stores, which had an over all average ratio of
6.0 of 1958 sales 1o year-end inventories, dealers
in the automotive group showed a ratic o 8.1; stores
o the furniture and appliance group, 5.5; and dealers
in the lumber, building, hardware and farm equipment

For retail stores of organizations operating 11 or
more retail stores (Group II stores), the ratio of
annual sales to year-end inventories for 1958 was
11.7, almost +the same as the 11.8 shown for 1957.

= Group II grocery stores showed a decline in their
= sales-inventory ratio from 29.6 in 1957 to 27.7 in

1958.

Merchandise Invontorlaa.i Year-End 1958
{81111ons of Dollars]
0 1 2 3

$22.4 Bpillion

AUTOMOTIVE GROUP

| GENERAL MERCHANDISE GROUP

- LUMBER, BUILDING, HARDWARE,
. ABPAREL GROUP

FooD GROUP

" FURNITURE AND APPLIANCE GROUP

Yiaventorien at cost value, in storss.

F16. 7.--MERCHANDISE INVENTORIES: END OF YEAR 1958
ALL RETAIL STORES BY MAJOR KIND-OF-BUSINESS GROUPS _

Change From Year-End 1957

[Percont]
-1 -2 0o *2 i

ALL KINDS OF BUSINESS,
TOTAL

FARM EQUIPMENT EQUIPMENT GROUP

BUREAU OF THE CENSUS
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Table 7. MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF ALL RETATL STORES: END OF YEAR 1958 AND 1957
United States, by Kind of Business

(Mi1lions of dollars)

(Merchandise inventories Sales~ [Merchandise inventories Sales
(at cost) invento{y (at cost) inventoi-y
Kind of business December 31-- ratio Kind of business December 31-- ratio
1958 | 1957 (Percent|igsg |95y 1958|1957 [Percent 1958 | 4959
change change
All kinds of business, total.......,..... 22,098 | 22,335 -1 ] 8.8} 8,9 Filrniture and appliance group..,...... 1,762 | 1,809 -3 | 5.5 5.7
Furniture, home furnishings storeg,.... 1,236 1 1,267 -2 } 5.0 5.3
- N Furniture e ! 960 993 =3 | 4.7 5.0
33;;3;:15:?2:0:;O:::;.e;mt:i%éi JrrnTresneees ig’gzg HNQ Nu: 1?’3 m Household appliance » TV, radio stores 526 542 =3 1 6.7 6.5
’ Teresnermeneile, * Household appliance dealers....... ereen 390 411 -5 | 7.0 6.6
2,452 | 2,370 +3 (20,1 [20.6 § Lumber, building, hardware N fam equipment
2,276 | 27205 +3 1193 1107 group................................... .o 3,221 3,196 +1 1 4.3 4.3
? ’ * * Lumber yards, building materials dealers®,..{ 1461 [ 1 ,429 +2 | 5,5 5.7
Lumber ¥ardSes.ees., .. serreeseciaaat 1,035 991 +# | 5.1 NA
Eating and drinking PlECeS.uerreuiiennnnrannnns 413 413 0 [33.6 [34.2 Hardware S1Ores. ... ... ... DO 822 822 0353 3.2
General merchandise BYOUD.veesvsennuiionenna.] 3,278 3,241 +1 | 6.7 | 6.8 Farn equipment dealers..uiieeiiniiiien, 938 944 I 3.3
Department stores and dry goods, general Automotive BTOUD e asssseenssreansensnnennacense 3,837 | 4,343 -12 | 8.1 8.3
merchandise BHOTeS et ietirannnranan -1 2,165 ] 2,155 +1 | 71| 7.3 Passenger car QeBlerS.eersnnsgencsas 3,214 | 3,7% -15 | 8.7 8.7
«| 1,583 ] 1,555 +2 1 8.0 8.1 Passenger car dealers (franchised) 2,961 | 3,459 -4 1 8.7 8,7
AL L L LT T T, 641 616 +# | 57| 5.9 Tire, battery, accessory deslers..,, 395 356 +#1 | 5,5 5.7
Wil order (Gepartment store merchandisel..l.| 234 | 26 P62 162 | o tine servien BYAIONS s e aeararsnn,n., 70| e72] 46 {213 [ 2.0
Apparel BTOUDa et vseatastiiasnnseennnnnannnas 2,739 -l 1 4.5 4.6 || Other retail i TR 3,703 | 3,547 +# | 7.4 7.5
Men‘*s, boys' clothing, furnishings stores.. 687 -1 1331 3.4 Drug and proprietary stores, <] 1,073 ] 1,025 +5 ] 6.3 6.5
Women's ready-to-wear SHEOTESe et tneennennnan 708 0] 6.4 6.6 Liquor stores.eese..... . 510 491 + 1 8.9 8.8
Shoe stores................................. 562 + | 3,51 3.7 Jewelry stores,..,. Nt e restanenantan 47 482 ~2 1 2.4 2.7
NA Not available, . :
1 Based on only those éstablishments in business the full calendar year,
2 Includes lumber yards, building materials dealers ; paint, plumbing, and electrical stores,
Note: Dollar volumes and sales-inventory ratios for all kinds of business s total, and group totals include kinds of business not shown separately.
Measures of sampling variability are provided on page 19,
Table 8, MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETAIL STORES AND WARFHOUSES OF ORGANIZATIONS
OPERATING 11 QR MORE RETAIL STORES: END OF YEAR 1958 AND 1957
United States, by Kind of Business
Merchandise inventories, at cost » (millions of dollars)
Total, warehouses* Sales-inventory ratio
add stores Stores (stores only)
Kind of business Percent Percent
December 31-.- chenge, December 31-- change,
1958 1958
1958 19572 | from 1958 19572 from 1958 1957
1957 1957
All kinds of business, total............................................. 4,852 4,605 +5 3,741 3,535 +6 11.7 11.8
FOOd ETOUP.saeesans,. 1,181 1,082 +9 696 609 414 27.7 29.7
Grocery stores.......... Trserteseratertianaanens 1,142 1,042 +10 676 589 +15 27.3 29.6
Eating and drinking places....... . 2% 24 0 15 1% +7 62.2 NA
General merchandise ETOUPusvenen. Tr e Esetseassiatnantecnreanes . 1,945 1,873 +4 1,734 1,671 + 7.7 7.8
Department stores and dry goods, general merchandise stores . 1,235 1,214 +2 1,078 1,067 +1 8.4 8.5
Department stores,....... seee . 1,060 1,036 +2 920 907 +1 8.6 8.7
Variety SLOTEB  t et stneannrennes . 466 432 +8 422 388 +9 6.7 6.9
Apparel group..................................... 496 495 4] 438 433 +1 6.3 6.2
Men's, boys! elothing, furnishings stores 61 68 -10 54 58 =7 4.1 4.0
Women's ready-to-wear stores teranearene 127 116 +9 118 108 +9 9.2 10.1
Shoe SHOreS.vurinennsieensene. 188 182 +3 162 155 +5 5.1 5.2
Furniture and appliance ETOUP v ivnnnsna, L R T T T TN 176 165 +7 112 110 +2 9.3 8.9
Furniture BTOreS.cieiiitiiennnnnnan, B 54 S5b 0 40 37 +8 6.9 7.3
Lumber, building » hardware, farm equipment group.. 275 261 +5 246 234 +5 4.8 4.0
Lurber yards, building materials dealers? . 186 177 +5 175 167 +5 4.2 4.
Lunber FATGS e tinrnstnerrnnsnans S S 122 121 +1 117 117 0 4.1 ), 3.7
Tire, battery, ACCeSSOTY deAleXB.vaiuieacsnan,., Tererte s ti ettt acanana 195 178 +10 161 148 | +9 5.4 5.4
Drug and proprietary SEOPe et enaniannnsannss theeesrcncieniens 19 174 +13 137 122 +12 8.0 8.3
Liguor stores............................. Ty Y R 164 163 +1 83 81 +2 13.0 13.1

NA Not available.
1 Warehouse inventories of Group II organizations are excluded from table 7,

See Sample Design, Group II organizations, page 17, .

Includes Iumber yards, building materials dealers; paint, plumbing, and electrical stores.

Note: A1l kinds of business, total, and group totels include kinds of business not shown separately.

2
3

Table 9. ESTIMATED SALES AND YEAR-END MERCHANDISE INVENTORIES OF RETAIL STORES OF ORGANIZATIONS OPERATING 4 OR MORE RETATL STORES: 1958
United Stetes » by Kind of Business

(Millions of dollars)

Merchandise inventories Merchandise inventories
rmua {at cost) (at cost)
e Annual
Kind of business sales P}elreen} Kind of business sales Percen{.
1958 Dee. 31, change”, 1958 Dee, 31, | cheange’,

1958 1958 Tosa ' | 195

from from
1957 '__“_\—JJLL
All kinds of business, total..,.., resesan 51,067 4,910 +% || General merchandise group,....,..,.. [ER TSN 14,470 2,037 +3

Department stores and dry goods » general

21,170 812 +11 merchandise stores......................... 10,000 1,349 +1
R R PRI 20,069 780 +13 Department SLOTe8eernnnnn.. 8,637 1,138 +1
ating and drinking places...............,_..... 1,206 17 +6 kyg_wmn store 1,331 162 +12

1 Percent chgnge in year-end inventories for stores of firms having 4 or more retail stores as of Deceniber 31, 1958,
Note: All kinds of business, total, ang group totals include kinds of business not shoyn separately, Measures of sampling variability are provided on page 19,
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FI1G. 8.--SALES-INVENTORY RATI0S: 1958
ALL RETAIL STORES AND GROUP TL STORES BY SELECTED KINDS OF BUSINESS

(Annual Turnover: 1958 Sales divided by year-end inventories, at cost)1
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ALL KINDS OF
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1pata based on establishments In business the full calendar year, except for those Group II establish-
ments which may not have been In operation the entire year. Ratios exclude wareshouse Inventorles of
Group I stores. :

ﬂ_?ggggllmqures_pf”otgantznttons qurat[ngj}gﬂor more retall stores. PUREAU OF THE CENSUS
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SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

The sample that is used for the Annual Retail Trade
Report is essentially the same probability sample
used by the Bureau of the Census to produce monthly
estimates of sales of retail stores which are pub-
lished in the Monthly Retail Trade Report. The 1958
annual sample consists of the following components:

A. Group IT firms--Organizations which, in the
1954 Census of Business, were reported as operating
11 or more retail stores in the United States. All
of these large organizations are included in the
sample. Group II organizations generally provided
one report for all of their retail stores. For
those Group II firms with retail stores in more
than one kind of business, the wreported figures
were prorated among the different kinds of business
on the basis of the percentage distribution of the
firm's total sales by kind of business as reported
in the 1954 Census of Business. The procedure
followed in the 1957 Annual Retail Trade Report in
effecting this adjustment, for the statistics on
accounts receivable and merchandise inventories,
differed somewhat from that used in the 1958 report.
The 1957 Group II statistics on these subjects
were recalculated on -a basis comparable to the
method. used in 1958, and these revised figures are
shown in this report. However, the corresponding
statistics for 1956 and prior years, which are also

affected by this change in procedure, have not been

revised on a comparable basis.

B. Groupl stores--Selected storesof organizations
which, in the 1954 Census of Business, were units
of organizations operating 1 to 10 retail stores.
Stores selected for this portion of the sample are
located within 230 Census Sample Areasl., These
Census Smple Areas generally consist of combinations
of two or three counties and were chosen randomly
(with known probability of selection), ome from
each of 230 primary strata. Within these 230 Census
Sample Areas, the sample consists of:

1. "Large" Group I stores, those stores whose
annual sales in 1954 exceeded adesignated amount
varying by kind of business and Census Sample
Area. All of the Group I "large" stores are in-
cluded in the Bureau's monthly sales survey as
well as the annual survey.

2. Group I stores other than the "large" stores
described in 1 above ("small" stores and new
stores regardless of size) are represented by
stores located in a subsample of land segments
wWithin the Census Sample Areas. These land seg-
ments were selected with known probability and
designated in 12 panels so that, in general, a
different group of 1land segments is personally
enumerated each month of +the year for purposes

1 Group I stores with sales of $5 million or more in 1954 are an exception,

included in the sample, regardless of location.

of the monthly report. The stores located in 3
of these panels (the November, December and Jan-
uary panels) were included. in the Annual Survey.
In addition, "Special" area segment stores are
ineluded in both the Annual Surveyand the Monthly
Retail Trade Report regardless of which of the
12 monthly panels they originally fell into--on
the basis of either of the following criteria:
(a) if their 1954 sales exceeded criteria rang-
ing from $150,000 to $300,000 by kind of business,
(b) if their monthly sales between June 1957
and May 1958 exceeded criteria ranging - from
$11,800 to $39,400, by month and kind of business.

APPROXIMATE NUMBER OF RETAIL STORES IN THE
1958 ANNUAL RETAIL TRADE SAMPLE

Group I stores
Total Group I
stores "Large" "Special" area| "Small"
stores segment stores stores
122,000 87,000 6,000 6,000 23,000

Sample Revision

The Monthly Retail Trade Sample was revised effective
with data for the month of April 1957. Consequently,
the 1957 and 1958 Annual Reteil Trade Sample, which
is based on the monthly sample, differs from the
sample used in prior annual surveys. (For a complete
discussion of the sample revision, refer to the 1957
Annual Retail Trade Report and to the Monthly Retail
Trade Report for December 1958.)

Because of +the panel revision in April 1957, it
was necessary to compute the 1957 regional sales of
Group I stores on a different basis than for 1958.
Therefore, the regional sales estimates for all re-
tail stores (Group I and Group II combined) shown in
this report for 1958 are mnot comparable with the
regional statistics published in the 1957 Annual
Retail Trade Report.

Beliability of the data

Because the estimates obtained ae based on a sample,
sxact agreement 1s not expected with the results that
would be obtained from a complete Census of retail
stores in which the same enumeration procedure is
used. However, because every retall store in the
United States has had a chance of being selected for
‘the sample, and because the probability of selection
for each store in the sample is known, it is possible
to approximate the sampling variability of the esti-
mates made from the sample.

Approximate measures of the differences which may
exist because of sampling for the 1958 estimates are
shown in tables 10to 14 . Measures of sampling var-
iability for sales-inventory ratios of retail stores
have not been computed, but,in general, are expected

to be less than those for merchandise inventory dollar
volume estimates. .

such establishments being
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The measures of sampling variability shown are at are subject to higher sampling variabilities and
the one sigma level., at this level, the chances are should not be used in meking comparisons.
two out of three that the 1958 amounts estimated in Measures of sawpling variability shown in this re-
this survey would differ from the resulis of a come port do not inelude biases

Table 10. SAMPLING VARIABILITY FOR DOLIAR VOLUME SALES ESTIMATES OF ALL RETAIL STORESx

Sampling variability (percent) Sampling variability (percent)
Kind -of business United North- | North Soutn | Vest Kind of business United [North- | North South | West
States | eagt Central States| east Central
S S S N e S
All kinds of business , total........ . 1 2 1 2 3 || Purniture and appliance group............. 3 6 5 4 5
Tt Furniture, home furnishings stores. 3 6 6 5 8
Durable-goods stores, total.......... . 2 3 3 3 5 Furniture stores...................... 4 8 7 6 9
Nondurable-goods stores, totali........ 1 1 1 2 2 Household appliance, TV, radip storeg... 4 11 5 7 8
1 2 2 2 4 | Lumber s building, hardware » farm equipment
1 2 2 2 5 BTOUD Y ce e tntnennsnnnnana,, 3 g 4 5 7
Lumber ds, . building materials dealers 3 4 6 7
Tating and drinking places... 2 5 3 5 5 Tumben yungy  iding 2 5 P g 1w
Lating places......... eree 3 5 4 5 6 Hardware Stores. 4 7 6 8 12
General merchandise BTOUDscsrasnnaas terenen 1 1 1 3 4 Automotive group,............ everenns .. 3 4 4 4 9
Department stores and dry goods » general Passenger car dealers (franchiseq)...,.. 3 5 4 4 10
merchandige stores...... 1 1 2 /5, g f
Department stores. 2 1 2
Vari:iy stores..... tresanee R R . 2 2 3 3 5 1| Gasoline service atations................. 2 3 3 3 5
Mail order (department store merchandise) | (1) (1 () ) O] ) .
4 8 4
Apparel A 3 6 4 5 6 || Other retail BLOT@Bn tnaenrennn. crateces 3 3
Women's ready-to-wear stores. 3 5 2 7 8 Drug and proprietary stores.... 2 5 4 4 6
Shoe stores....... ceereena seessenna 4 7 6 Liquor stores........................... 3 6 6 8 7
*See footnotes at end of table 14,
Table 11, SAMPLING VARTABILITIES FOR SALES OF RETATL STORES, BY CASH-CREDIT TYPE*
(Percent)
Type of sale Type of sale
On credit extended On credit extended
by retail firms . by retail firms
Kind of business Total On f——— Kind of business Total On
cash Charge |Insts1l- eash
basis account ment, basis
. }———[account | —
A21 kinds of business, total.,... iense 1 1 2 1 ||[Furniture ang appliance group.,.,..,.. . 3 4 5 2
Tt Furniture, home furnishings stores . 3 6 6 5
iture SOreS.uetirunnrnn.,. ceseen 4 5 7 6
Durable-goods stores, totaleeiein,.., ., 2 2 2 1 Purn, T
» Household appliance, IV, radio stores... 4 6 7 6
Nondurable-goods stores, total......... 1 2 2 Household mpplisnee déalers. ceetranans 4 7 4 5
- jjLumber, building hardwere, faym equipmént
Food group................................. 1 : 5 graup..........:.........:............... 3 4 4 10
s Lumber yards » building meterials dealers 3 6 3 -
Eating ang drinking places................. 2 2 11 - Hardware stoTes, uy. .. e evnenannnn 2 4 8 7
General merchandise BTOUDu st reetnnuenranaas 1 1 3 1 JlAutomotive ETOUD:vey,ns . 3 3 4 1
Department stores and dry goods » general Passenger car dealers.,. .e 3 3 4 2
merchandise sfores..... sereens 1 2 : 4 2 Passenger car dealers (franchised),.. . 3 3 5 1
Department stores..... S reevereaan 2 3 2 Tire, battery, accessory dealers....,,.. 3 6 7 6
Mail order (department s Ore merchandise) Gasoline service sta tions.... 2 2 4 _
Apparel group.............................. 3 2 7 7
Men's, boys! clothing, furnishings stores 2 2 7 -
Wemen's ready~fo-wear stores... 3 6 11 10
SO -

*See footnotes at end of table 14,
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Table 12. SAMPLING VARIABILITY FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETAIL STORES#
Sempling variability Sampling variebility
{percent) (percent)
Kind of buginess Dollar volume estimates Year-to-year change Kind of business Dollar volume estimates Year-to-year change
Charge |Install- Charge }{Install-~ Charge [[nstall- Charge {Install-
Total accounts| ments Total jaccounts|{ ments Total accounts ments Total accounts| ments
411 ¥inds of business, Furniture and appliance group 4 5 6 3 5 5
$0t8kecnrieenannnacncnan 1 2 2 N L 2 Furpiture, home furnishings
BLOTeS.senseeacncsnsnnncens 4 - - 4 - -
Burable-goods stores, totall 2 - - NA NA NA iture stores......... 5 T - 3 - -
"g“i“’l‘able'gmds stores, R - - xa || Tawber, building, hardware,
L - - farm equipment ErOUP.a.e.... 4 4 - 2 3 8
Lumber yards, building
FOOQ ETOUPsssecessenssesssanana 5 5 10 4 4 19 materials dealers.veescass 4 - - 3 - -
Lumber yards...... 4 - - NA NA NA
Eating and drinking pleces..... 10 10 - 7 13 - Hardware St0YeS..cseeecceos 8 - - 4 - -
General merchandise group...... 2 2 2 1 1 Aug::]:tive ErOUDsseevnsansnnn 3 3 7 5 2 6
enger car dealerS...... 4% - - 4 - -
Dept. stores and dry goods, Passenger car dealers
general merchendise stores.. 2 2 2 2 4 6 (franchised) 4 _ . 5 R -
Department StOreS.scenses.. 2 2 2 2 4 [ Tire. batte ;(': ';;;""'
Mail order (depariment a ei avhery, accessory 5 4
store merchandiSe)svececana, Q) @) *) (1) 1) () CBLETS  crvaenoneteninaes - - - -
Gasoline service stations.... 5 - - 3 - -
Apparel groUP.seseecsecenasesss 4 4 9 1 3 1
Men's, boys' elothing, Other retail 8t0TeS:ivvceesass 4 - - 3 - -
furnishings store8.eceeceads 7 - - 4 - - Drug and proprietary stores 8 - - 5 - -
Vomen's ready-to-wear stores. 4 - - 4 - - Jewelry storeS.eeierecacess 10 - - 6 - -

*8ee footnotes at end of table 14.

Table 13. SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF RETAIL STORES™

Sampling variability Sampling variability
(percent) (Percent)

Kind of business ALl vetail stores Kind of business All retail stores
Dollar Year-to~ Dollar Year-to-

volume year volume yeoar

estimate changs estimate change
A1l kinds of business, totale...veeecreiianennenn.s 1 1 || Furniture and appliance group..... 3 2
Furniture, howe furnishings stores, 4 3
Furniture SH0re8.es.ccccscssanenses 4 4
Durable-goods 8tores; t0t8liceveeecsoeoen.s sesnsaneeis 2 NA Household eppliance, TV, radic stores 5 4
Nondurable-goods t0res, t0t81..ce.iveeecnecnnssansnnsa 3 NA HOuSehold PPLIANCE GBELOTE. .. sxusnerosnsrnoen s 6 L
Food groupe........ teererersineceransnusnsesana 2 2 [[Luwber, building, hardware, farm equipment ETOUP.......... 3 2
GrOCETY SHOTESue s renssrerenrnsaesoenensnancoossssonsans 2 2 Luaber yards, building materials dealers.... . 4 4
. 4 4
Eating and drinking placeS.....veeeeeo.. iee 4 4 Hardwere stores........ . 5 3
Farm equipment d6816rS.ueesssscconcneescrronnsssnncnnnas 8 4

General merchandiSe ErOUDP..esssssesessansrnersssseesnonans 2 2
. Automotive groUP.ssecrersrarsnacsnas 3 4
D(:;t)g::‘:?ant stores and dry goods, general merchandise 2 2 Passenger car de8lerS....eseseecse N 3 3
eEearereeehentetittanntesanateaesatesnasannnn Passenger car dealers (franchised). 3 >
Department stores. [ 2 2
VATIEHY SLOTOS. - nr s s enn oo 1 1 Tire, battery, accesSOry deAlerS.c.esseeevconssescnsnson 5 4
1 1

Mall order (department store werchandise)... ™ M Gascline service S1ationB...eiiesveeisniorcnnnnesseneennes 3 3
ADDETEL B OUP . e nesaesuensesessnonsnanensssnnsoigssnnne 3 2 §Other retail storeBeveececesese. 2 2
Men's, hoys' elothing, furnishings stores . 6 4 urug and proprietary stores.... 3 2
Women's ready-t0-WeaT FL0T68...vrunssececns . 5 3 Liguor 8toreB..vecerecsacsens 5 2
SH08 S0TE8.esesarnseteereeisasasatoeenransrsasasansanes 5 3 JEWOLTY S L0TOS . caceerninsrasrassertstensosennrnasnsaesns 6 4

*See footnotes at end of table 14.

Table 14. SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF
ORGANIZATIONS OPERATING 4 .OR MORE RETAIL STORES
Kind of busi Sempling
usiness variability

(percent)
A1) kinds of business, tot8leuuessesvinsisncerenirecronncanran 1
FOOd Eroupesescessscsases 2
Grocery StOre8ecescecvs. 2
Eating and drinking places. 4
General merchandise group........ [P ceveranens sas 1
Department stores and dry goods, general merchandise Stores...... 2
Department StOTeBeiveressaeeeassrsciienesissecssnecnnnnnnnsnnee 2
Drug and propriefary STOTeSseesseccascs sossrscrassorenssosessnnsns 4

Data on retail stores of or
NA Not available.

1 Sampling variability is very low because a large part of the estimate is accounted for b

sample basis and are therefore not subject to sampling variability.

y Group II firms, which are included on a certainty rather than a

ganizations operating 11 or more retail stores ar+ not based on a sample and are therefore not subject to sampling variability.
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EXPLANATION OF TERMS

Retail trade

Includes those establishments primarily engaged in
selling merchandise for personal, household, or farm
consumption,

Some of ‘the important characteristics of retail
trade establishments are: The establishment is a
recognizable place of business and is engaged in
activities to attract the general public to buy; the
establishment buys or receives merchandise as well
as sells; the establishment renders services or pro-
cesses only incidental or subordinate to selling; the
establishment is considered retail by the trade. Not
all of these characteristics mneed be present, and
some are modified by +trade practice. Excluded from
retall trade are peddlers and itinerant vendors with-
out an established place of business. Also excluded
are places of business operated by institutions and
open only to their own members or persommel, such as
school cafeterias, cafeterias operated by industrial
plants for +their employees, and establishments
operated by agencies of +the Federal Government on
military posts, at hospitals, etc. However, liquor
stores operated by States, counties, and municipal-
ities are included.

Retail stores

Separate places of business primarily engaged in
selling merchandise at retail.

In addition to those kinds of business readily rec-
ognizable as retail stores, such as grocery stores
and drug stores, the term retail stores also includes
eating and drinking places, gasoline service stations,
lumber yards, coal yards, mail-order houses, estab-
lishments from which direct selling (house-to-house)
is conducted, and esteblishments which sell merchan—
dise through coin-operated vending machines. Stores
with annual sales less than $500 during the year 1958
were excluded from the tabulations for this report.

Sales

Total receipts from customers during the year after
deduction of refunds and allowances for merchandise
returned by customers. Receipts from repairs and
from other services to customers, sales for resale,
and sales taxes and excise taxes are included in the
sales data.

The sales figures represent total sales and receipts
of all establishments primarily engaged in retail
trade. They do not include sales at retail by manu-
facturers, wholesalers, service establishments, and
other businesses whose primary activity is other
than retail trade.

Sales by type

Sales made for cash or credit.

Total annual sales are shown by (1) the amount for
which the retail firms received cash (including sales
on credit where the credit, though it may have been
handled through the retail outlet, was actually ex-
tended by other organizations, such as banks, finance

companies, etc., and where consequently the retailer
received cash as a result of the sale), and (2) the
amount sold on eredit actually extended by the retail
firm, further distributed as follows:

Charge account sales--sales on accounts on which
full payment is scheduled +to be made at the end of
the customary billing period.

Installment account sales—-sales on accounts on
which payment is scheduled to be paid in two or more
payments, Thie includes such plans as "budget",
"revolving credit", "coupon" plans, ete.

Accounts receivable

Balances of
customers.,

credit sales due retail stores from

These data refer +to receivables outstanding as of
the end of the year. Receivables against which the
firm may have borrowed are included. However, credit
paper discounted or sold to others and accounts ac-
tually charged off as bad debts are excluded. For
example, consumer credit paper sold to finaneial
institutions and collection agencies is not included.

Charge account receivables-~receivables outstanding
for which full payment was scheduled +to be made at
the end of the customary billing period.

Installment account receivables--receivables
standing for which payment was
in two or more parts.

out-
scheduled to be paic

Merchandise inventories

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories of
organizations operating 11 or more retail stores are
shown for stores and combined for stores and ware-
houses. Included are only those warehouses which
maintain a supply of merchandise primarily intended
for distribution to retail stores within the organi-
zation.

Merchandise inventories exclude the value of fix-
tures, furnishings, equipment, and supplies used in
store and warehouse operations and not held for re-
sale. Inventories were reported as of the close of
the calendar years, except for some businesses which
used a fiscal year rather than the -calendar for ac-
counting purposes. Data so reported have been accept-~
ed and included in the tabulations without adjustment.

Sales-inventory ratio

The relationship of annual sales +to December 31
inventories, derived by dividing annual sales by the
cost value of year-end inventories.

This sales-imventory ratio is based on data for
those stores in operation throughout the full year
only, except for the ratios for organizations with
11 or more stores which are derived from annual sales
ligures containing sales of some stores mot in oper-
ation the full year. Ratios for organizations with
1l or more stores are based onstore inventories only
and do not inelude warehouse jinventories.
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STANDARD INDUSTRIAL CLASSIFICATION (SIC) CODES

Anmual retail trade survey kind—of~business
: classification

Corresponding 1957 SIC code

Food group...;.......................,...........
Grocery StOreSeceessscescrsesosscscssssssncnsone

Eating and drinking placeS.issssesesssscsscsasone
Fating placeS.c.cvecceaseccirsscoossessascnssas

General merchandiSe groUD.sssesssssccsssssssccnss
Department stores and dry goods, general
merchandise SHOreS.seecsscscsrsncossooncevacea
Department STOreSessciraciecenscsscnsssonnnan
Variety StOreSescecccecsscsesscscsnsossonccnsss
Mail order (department store merchandise)......

APPATEl ETOUP.cesscccsceaosscsssasssancsscsencennes
Men's, boys' clothing and furnishings stores...
Women's ready-to-wear St0r€Sesseescssccccccsanse
ShOE SLOreSceesascansssscsssssccossnsecanconone

Furniture and applignce ErOUPssoeescancsscssanans

Furniture, home furnishings StOreS.sececceceocsse
Furniture stOreS..cecessceccsoassocrsossconnas
Household appliance, TV, radio storeScececoceess
Household appliance dealersS...ceecececscesscascs

Lumber, building, hardware, farm equipment group.
Lumber yards, building materials dealerS.......
Lumber yardSeceescesesscssccscancocsssosnsnesns
Hardware St0reS.eeveicssesssssscencoassccacenancs
Farm equipment dealerS.ceescscscesccecsoosances
Automotive grOUDssesvessceesenencancnosnosnenanns
Passenger car dealers...............,..........
Passenger car dealers (franchised).e..eeces..
Tire, battery, accessory dealerSeeececeeeseeses

Gasoline service StationS.eecceeecesccccaronsosss

Other retail StOrEScceceeeeseeessnnnncssoccoosnns

Drug and proprietary StoreS...vececeecsvecsnse.
LiQUOT S10Te8.ueeenrenenseeeracencnacanoenansas

LTINS o gl o o

54
541, excluding delicatessens

58
5812

53 (See note below.)

531 and 5392
531
533
5322

56

561
562
566

57, excluding 5733 (music stores)
but including 5932 (antigue stores)
571
5712
572 and 5732
572

52

521, 522, 523, 524
5211

5251

5252

55, excluding 554 (gasoline service
stations)

551 and 552

551

553

554

59, exeluding 5932 (antique stores)
but including 5733 (music stores)

591

592 and part of 92 and 93 (liquor
stores operated by State and loecal

governments)
597

Note: In the Standard Industrial Classification Manual, nonstore establishments,

such as mail-order houses, merchandise vending machine operators, and direct
selling (house-to-house) organizations are all included in the general
merchandise group. In the Annual Retail Trade Survey, such establishments
are classified with store-type establishments on the basis of the commodities
sold. On this basis, mail-order houses (department store merchandise) are
included in the general merchandise group, but other nonstore establishments

are classified in other kind-of-business groups in the Annual Retail Trade
Survey. V
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