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ANNUAL, SALES

Distribution of Sales by Region

Sales of retail stores in the United States totaled
almost $219 billion in 1961, virtually unchanged
from 1960. . The North Central Region accounted for
approximately $64 billion, or 29 percent, of the
total national retail sales in 1961; the South and
Northeast Regions, each almost $58 billion (26%);and
the West $40 billion (18%). A sales gain of 3 per-
cent was shown in the West Region in 1961, in a year-
to-year comparison; the South showed a 1 percent in-
crease. There was no change recorded in the North-
east, and in the North Central TRegion there was a
sales decrease amounting to 4 percent. ’

In total, 1961 sales of nondurable-goods stores
were up 2 percent, but sales of durable~-goods stores
showed a decrease of 5 percent from the previous
year. Except for the North Central Region where
sales of nondurable-goods stores were off by 1 per-
cent, all Regions showed gains, amounting to 4 per-
cent, 3 percent, and 2 percent in the West, South,
and Northeast, respectively. By Region, the sales
decrease for durable-goods stores wasmost pronounced
in the North Central Region where sales were off 11
percent; the Northeast was off 5 percent; and the
South, 3 percent. The West Region, however, recorded
a year-to-year increase of 3 percent.

Per capita reteil sales in +the United States in
1961 amounted to$1,208 compared with $1,232 in 1960,
a decline of 2 percent. In the West, however, per
capita sales of $1,391 in 1961, 15 percent higher
than the National average, represented a slight (1%)
rise over 1960, Both the Northeast and : the North
Central Regions had higher per capita sales than the
National average, $1,274 and $1,222, respectively,
in 1961. In the South retail sales per ‘person amount-
ed to $1,046.

Sales of food stores in the United States amounted
to $306 per capita in 1961, compared with $302 in

1960. In the Northeast Region food store sales were
$348 per capita this  year and in the West, $347,
each approximately 13 percent higher than the National
average. Food store sales per person were $295 and
$261 in the North Central and South, respectively.
Automotive dealers +took the next largest amount of
retail sales, but the $204 per capita in 1961 was
a decrease of 8 percent from the $222 in 1960. Ex-
cept in the West where +the per capita average was
$261 compared with $257 in 1960, automotive sales
per person showed a decrease in 1961 compared with
1960--in the Northeast, $185 vs. $205; the North
Central, $203 vs. $237; and the South, $190 vs. $203.

Sales of Multiunit Organizations by Regions

‘

Stores of organizations operating 1l oar more retail
stores registered a sales increase of 4 percent in
1961 compared with 1960 in total for all kinds of
business. Nondurable-goods stores and durable-goods
stores were up 4 percent and 1 percent, respec-
tively. The increases in total sales were spread
across the country, with the West showing 5 percent
higher sales in 1961; the South, 4 percent; and the
Northeast and North Central, each 3 percemt. Food
stores which accounted for 43 percentof the sales of
these retail multiunit organizations were up 3 per-
cent in the United States as a whole. In the West
sales were up as much as 5 percent; the Northeast
and South showed the same percentage increase as the
United States (3%); and in the North Central Region
sales were 2 percent higher than a year ago. Sales
of the general merchandise group of stores were 31
percent of total sales of these multiunit organiza-
tions and showed an average sales increase of 5 per~
cent with gains recorded in the West (7%4), the North
Central and the South Regions (each 5%) and the
Northeast (4%). :

FIG. 1.-PER CAPITA SALES OF DURABLE AND NONDURABLE-GOODS STORES: 1961
ALL RETAIL STORES BY CENSUS REGIONS
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Teble 1. ESTIMATED SALES OF ALL RETAIL STORES, UNITED STATES AND CENSUS REGIONS, BY KIND OF BUSINESS: 1961 AND 1960
(Millions of dollars)
United States Northeast North Central South West
Kind of buginess
Percent Percent Percent iPercent Percent
1 1 1 1 2
1961 1960 change 19§1 1960 change 1961 1960 change 1961 1960 change 1961 1960 change
A1l kinds of business,
t.otal...‘................r218,811 219,529 o 57,639 § 57,547 0 63,805 | 66,629 -4 57,7091 57,027| .+1 39,658 | 38,326 +3
Durable-goods stores, total. r67, 296 | 70,733 =5 16,225 | 17,046 -5 19,783} 22,272 -11 18,3241 18,834 -3 12,964 | 12,581 +3
Nondurable—goods stores,totel.| 151,515 |148,796 | +2 4,414 | 40,501 | +2 44,0221 44,357 -1 39,385] 38,193| 43 26,694 | 25,745 +4
FOOd Group.«.es... 55,421 | 53,837 | +3 15,727 | 15,236 ] +3 15,4051 15,343 s} 14,406 13,675| 45 9,883 | 9,583 43
Grocery StOref......oees. .. 49,910 | 48,339 +3 113,013 | 12,520 +4 14,0051 13,873 +1 13,726{ 13,003 +6 9,166 8,943 +2
Fating and drinking places......| 16,403 | 16,096 +2 5,129 5,119 0 4,895 4,941 -1 3,404 3,203 +6 2,975 2,833 +5
Eating placesS.....evvenernenns 11,311 | 11,007 +3 3,601 3,555 +1 3,027 3,038 0 2,595 2,422 +7 2,088 1,992 +5
General merchandise group.......| 24,907 | 24,007 | +4 6,038 | 5,642 +7 7,639 | 7,250 45 6,638 6,770] -2 4,592 | 4,345 +6
Dept. stores and dry goods,
general merchendise stores...| 17,708 | 16,994 +4 4,497 4,096 | +10 5,278 5,149 +3 4,437 4,486 -1 3,496 3,263 +7
Depertment S5YOre8...c.......| 14,554 | 13,942 | +4 3,79 | 3,583 45 4,535 |  4,448] 42 3,415| 3,346| 42 2,855 | 2,565 | 11
Yariety stores.... cenneasl 4,078 3,899 +5 1,127 1,088 +h 1,168 1,087 +7 1,185 1,166 +2 598 558 +7
Apparel group......e.vesveees...| 13,730 | 13,708 0 4,679 | 4,m5| -1 3,478 | 3,482 i} 3,630] 3,564 +2 1,943 | 1,947 0
Women's ready-to-wear stores..| 4,566 4,677 -2 1,415 1,422 -1 1,206 1,286 -6 1,247 1,263 -1 698 706 -1
Shoe B10TeB.vecivinvianesasd 2,418 2,450 -1 812 814 Y] 636 649 -2 582 610 -5 388 377 +3
Furniture and appliance group... 10,382 | 10,598 -2 3,265 3,224 +1 2,610 2,782 -6 2,652 2,78 -2 1,855 1,874 -1
Furniture, home furnishings
BHOTEB. e rrenssn ) 6,566 | 6,770 | -3 1,799 | 1,861 -5 1,674 1,821 -8 1,832| 1,841 0 1,261} 1,212 +4
Furniture stores 4,833 5,058 P 1,200 1,290 =7 1,257 1,411 -11 1,498 1,497 o 878 860 +2
Household eppliance, .
radio 8YOTe8. . .aevivirrnne.. . 3,816 | 3,828 ¢} (2) 2 - 936 961| -3 820 gr| -7 594 662 | 10
Lumber, building, hardware,
farm equipment group........... 14,123 | 14,819 -5 2,833 3,008 -6 5,260 5,735 -8 3,724 3,690 +1 2,306 2,386 -3
Lumber yards, building
materials dealers®...........| 8,399 [ 8,618 | -3 2,055 | 2,068 | -1 2,813 3,085 -9 2,245| 2,120 +6 1,286 | 1,345 -4
Lunber yards...... 5,408 5,557 -3 1,250 1,261 -1 1,964 2,095 -6 1,320 1,267 +h4 874 934 =6
Hardware stores. 2,552 | 2,693 -5 569 644 | ~12 956 | 1,023 -7 676 676 0 Q) (2 -
Automotive groups......e........| 736,906 | 39,509 | -7 8,384 | 9,127 -8 10,619 | 12,247 -13 10,457| 11,023 -3 7,446 | 7,112 +5
Passenger car dealers
(franchised)...coousenns 30,036 | 32,701 -8 7,195 7,881 ~9 8,961 | 10,595| -15 8,081 8,666 ~7 5,799 5,559 +4
Gasoline gervice stations....... 17,971 | 17,594 +2 3,360 3,343 +1 5,903 5,894 o 5,287 5,102 +4 3,421 3,255 +5
“*her retall stores.............| 28,969 | 29,361 -1 8,224 | 8,133 +1 7,997 | 8,955| -11 7,511 7,282 43 5,237 | 4,991 +5
rug end proprietary stores...| 7,739 7,530 +3 1,750 1,687 +4 2,362 2,319 +2 2,055 2,048 0 1,572 1,476 +7
wlquor stores.................| 4,904 | 4,880 0 1,616 | 1,625 | -1 1,137) 1,220 -7 1,208] 1,244 +4 853 791 +8

" T Reviged.
1 See Sample Design, page 15.

2 Not shown because of high sampling veriability.

2 ‘Includes lumber yards, tuilding materials dealers; paint, plumbing, and electrical stores.

Notes: A1l kinds of ‘business, total, and group totels include kinds of ‘business not shown separately.

For States comprising the Census Reglons, see page 20.

Table 2. PER CAPITA SALES OF SELECTED KINDS OF BUSINESS s ALL RETATL STORES, UNITED STATES AND CENSUS REGIONS: 1961 AND 1960

ﬁata for 1961 and 1960 based on preliminary civilian population estimates for July 1, 1961, and.1960, respectively. Amounts in dollaraJ

Measures of sampling variability are provided on page 16.

United States Northeast Horth Central South West
Kind of business .
Percent Percent| Percent Percent Percent
1 1 1 2 1

1961 | 1960 change 1961 1960 change 1961 1960 change 1961 | 1960 change 1961 1960 change
A1l kinds of business, total............. | 1,208] 1,232 | -2 1,274 11,290 =1 | 1,222 1,292} -5 | 1,046 1,050 0 1,301 | 1,384 |
Durable-goods -gtores, t0tel.eacuvinrsennn. 372 397 ~6 359 382 ~6 379 432 ~12 332 347 -4 455 454 0
Nondurable-goods .8tores, 10t8L..cuiueneess. 836 835 0 915 908 +1 843 860 -2 el 703 +2 936 930 +1
Food group..... B U 306 302 +1 348 342 +2 295 298 -1 261 252 +4 347 346' [¢]
Eating end drinking plecef....cseversevsconsnss 91 90 +1 113 115 =2 94 96 -2 62 59 +5 104 102 +2
General merchandiSe groUD...v.veerecnssucnnanss 138 135 +2 133 126 +6 146 141 +4 120 125 -4 161 157 +3
Apparel group.. Sersecate viseesaseesnesias 76 77 -1 103 106 -3 67 &8 -2 66 66 o 68 70 -3
Furniture and appliance grouDes...vesesssseon.. 57 59 -3 72 72 0 50 54 -7 48 50 -4 65 68 -4
Lumber,building, hardware, farm equipment group. 78 83 ~6 63 67 -6 101 111 -9 67 68 -2 - 81 86 -6
Automotlve group........... trreeriesieenas 204 222 -8 185 205 ~10 203 2371 -14 190 203 -6 261 257 +2
Gasoline service 8tationS....eevuvennvaniina.., 99 99 0 T4 kel -1 113 114 =1 96 94 +2 120 118 +2
"ug end proprietary StOTeS......iuveineiuan... 43 42 +2 39 38 +3 45 45 0 37 38 -3 55 53 +h

See Sample Design, page 15.

flotes: All kinds of ‘business, total, include kinds of business not shown separately. For States comprising

the Census Regions, see page 20.
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Table 3. ESTIMATED SALES OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES
UNITED STATES AND CENSUS REGIONS, BY KIND OF BUSINESS: 1961 AND 1960

(Millions of dollars)

United States Northeast North Central South West

Kind of business

Percent Percent Percent 1 i Percent 1 [Percent
1961 1960 change 1961 1960* change 1961 1960 & o 1961 1960 chenge 1961 1960 change

411 kinds of business, total......... 52,531 |50,681 | +4 114,657 | 14,197 | 43 15,372|14,899 | +3 13,440(12,975 | +4 9,062 | 8,610] +5
Durable-goods stores, total......ess.. | ¥4,013 | 3,985 +1 B48 808 +5 1,325) 1,346 -2 1,138} 1,151 -1 702 680 +3
Nondurable-goods stores, total.........| 48,518 |46,696 | +4 13,800 |13,389 | 43 14,047{13,553 | +4 12,302{11,824 | +4 8,360 | 7,930 +5

Food group... cnnan o 22,774 22,076 +3 7,203 | 5,993 +3 6,306 6,171 +2 5,691| 5,514 +3 3,574 3,398 +5

GTOCEYY SHOYEEwensoensorvonsonnanensnsass| 22,119 |21,424 | +3 6,923 | 6,706 | +3 6,083| 5,956 | +2 5,596| 5,420 | +3 3,517 | 3,342 +5

Eating and drinking places................ 1,142 | 1,115 +2 483 465 +4 263 269 -2 287 273 +5 109 108 +1

CGeneral merchendlSe grOUP..:.e....s.eee.n.d 16,251 115,479 | 45 4,006 | 3,840 | 44 4,9520 4,737 45 4,188} 3,987 | 45 3,105 | 2,915| 7

Department .gtores and dry goods, general
11,372 {10,769 | +6 2,809 | 2,67 | +5 3,434 3,252 | +6 2,763] 2,638 | +5 2,366 | 2,208| 47

9,876 | 9,376 | +5 2,469 | 2,363 | +4 3,032| 2,860 | +6 2,341 2,250 | +4 2,034 1 1,903 +7

Variety storeS.....cccevvvrrnnceenaenad| 3,149 1 3,019 +4 922 912 +1 869 842 +3 936 869 +8 422 396 +7
APDETEL ETOUPsssverennsversersonncneanenns 3,568 | 3,514 | 42 1,146 | 1,116 | +3 1,001| 1,000 o 858  ss8 0 563 540 +4
Women's ready-to-wear stores... 1,308 | 1,278 +2 443 429 +3 349 334 +h 297 304 -2 219 am +4
Shoe StOTeB.-verseacvastasnenvananrsnans 1,031 | 1,026 0 340 333 +2 256 266 b 239 239 0 196 188 +
Furniture and applience group..............| 1,050 999 +5 365 336 9 222 208 +7 286 287 0 177 168 +5
Tire, battery, accessory dealers...........) r1,000 990 +1 169 168 +1 271 270 0 . 410 407 +1 150 145 +3
Drug and proprietary stores................) 1,527 | 1,452 +5 177 166 +7 543 527 +3 435 421 +3 372 3381 +10
LiGUOT BLOT@B.cussonvessrssnrnceransnsanass| 1,108 | 1,086 +2 358 353 +1 250 248 +1 308 302 +2 192 183 +5

T Reviged.
1 See Sample Design, page 15.

Notes: All kinds of buminess, total, and group totdls include data for kinds of business not shown separately. TFor States comprising the Census Regions,
see pege 20.

FIG. 3.--ESTIMATED SALES OF ALL RETAIL STORES AND ORGANIZATIONS OPERATING 11 OR
MORE RETAIL STORES: 1961, UNITED STATES AND CENSUS REGIONS
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MERCHANDISE INVENTORIES

Merchandise on Hand

The cost value of merchandise inventories in re-
tail stores in the United States cn December 31, 1961,
was estimated at $24.0 billion, 3 percent lower than
inventories held atthe close of 1960. Of this total,
$13.5 pillion represented the value of stocks of non-
durable~goods stores (up 2% from 1960) and $10.5 bil-
lion, the stocks of durable-goods stores (down 8% from
1960).

Compared with the high level of inventories held
by frenchised passenger car dealers at +the end of
the last year, stocks on hand on December 31, 1961,
were low-~down 15 percent. End-of-year inventories
of related trades showed small increases: gasoline
service stations, 2 percent, and tire, battery, ac-
cessory stores, 1 percent.

Department stores reported a 9 percent increase in
inventory holdings on December 31, 1961, compared
with the same date a year ago, and the general mer-
chandise group as a whole showed a 5 percent increase.
Inventories of liquor stores were 4 percent higher
at the close of 1961 than a year ago, and drug and
proprietary stores reported an increase of 2 percent.
Tumber and building materials dealers closed the year
with inventories slightly lower than in 1960 (~1%);
hardware stores, down 6percent; household appliance,
TV, radio stores, down 6 percent; and furniture
stores, 9 percent below the 1960 year-end level.

In warehouses and stores of organizations operat-
ing 11 or more retail stores, merchandise held for
sale on December 31, 1961, totaled $6.1 billion at
cost level, & percent over that held December 31,
1960. The general merchendise group, which accounted
for slightly more than 40 percent of the total ware—
house and store inventories of these organizations,
showed a year-to-year gain of 9 percent; the food
stores, which accounted for almost 24 percent, re-
corded a rise of 7 percent.

Sales-Inventory Ratios

Annual sales of all retail stores in 1961 were 9.1
times the cost value of year-end store inventories.
Nondurable-goods stores showed a ratio of sales to
year-end inventories to be 11.3 in 1961, unchanged
from the ratio of the preceding two years. The ratio
of sales to year-end inventories for durable-goods
dealers rose from 6.0 in 1960 to 6.2 in 1961.

Passenger car dealers, whose stocks on hand at the
close of 1961 were 15 percent lower than at the close
of 1960, showed a sales-inventory ratio of 8.8 in
1961 compared with 8.1 the preceding year. Sales-
inventory ratios showed litile ar no change from 1960
for grocery stores, 20.2 compared with 20.3; depart-
ment stores, 7.7 compared with 7.9; women's -ready-
to~wear stores, 6.3 compared with 6.2; furniture
stores, 5.0 compared with 4.8; shoe stores, 3.6 both
years; and hardware stores, 3.3, both years.

Merchandise Inventories, LYear-End 1961

. {Biléions of Doyurs]

$24.0 Billion
]

FIG. 4.--MERCHANDISE INVENTORIES: END OF YEAR 1961
ALL RETAIL STORES BY MAJOR KIND-OF-BUSINESS GROUPS
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Table 4. MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF ALL RETATL STORES
UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1961 AND 1960

{Millions of dollars)

Merchandise inventories Sales- Merchandise inventories Saleg~
(at cost) inventory {at cost) inven‘b?ry
Kind of business December 31-- ratior Kind of business December 31-~ ratio
{Percent iPercent

1961 1960 chenge 1961 | 1960 1961 1960 change 1961 | 1960

A1] kinds of business, total..........| 24,025 | 24,667 -3 9.1 8.9 jFurniture and appliance group.............. | 1,689 | 1,834 -8 5.8 5.5

Furniture, home furnishings gtores 1,167 | 1,276 -9 5.4 5.2

Furniture sesesacsasasrtinenannes 915 | 1,0 -9 5.0 4.8

Dureble-goods stores, “total.... 10,534 {11,458 -8 | 6.2 | 6.0 stores 5004 - A Pt

% 09 1.3 1 11.3 Household amppliance, TV, radio stores.... 522 558 6 .7 .

Nondurable-goods stores, total..........113,491 13,2 *2 g g Household eppliance dealers............| 370| 39| -7 | 72| 7.0

FOOA GXOUD: evevnvrrersonsoneernensenenanenns]| 2,692 2,613 +3 |21.3 | 20.5 L‘;‘;‘ﬁ’*"““’““g'h““"“e’“m eq“il’men*‘ 3005 | 3,34 o5 | as| 4

GroCery S1OTEeS. . vvitcnsrenncvssersoronses]| 23533 2,456 +3 20.2 | 20.3 Lumber yards, bullding materials dealers? | 1,454 | 1,467 3 5.6 5.6

Tumber yardS...ceeeeesvovsncces .. | 1,022 1 1,028 -1 5.2 5.3

Eating and drinking placeS......ceeveennanss 424 425 o 38.3 | 37.1 HOTAWATE SLOTOE. - oy s s s oo s . 791 845 _6 3.3 3.3

teeberisesennannans -8 .6 3.4

General merchandise EIOUP.....eesvreseaan.nn| 3,803 | 3,632] 45 6.7 | 6.7 | Farm equipment dealers 930 | 1,052 3

Department stores and dry goods, general Automotive ErouP..veesscocssscisnioscsnaan. | 4,210 | 4,818| =13 8.3 7.8

merchandise 81Ore8..cervcvsinsrsvaseena.e| 2,558 2,446 +5 7.0 7.1 Pasdenger car deBlerS.c.cecessenesecesses | 3,538 | 4,104 =14 8.8 8.3

Department stores veeed 1,917 | 1,757 +9 7.7 7.9 Passenger car dealers (franchised).....| 3,227 | 3,815| -15 8.8 8.1

Variety storeg.....cvcvneevacses 759 721 +5 5.6 5.6 Tire, battery, accessory dealers......... 442 438 +1 5.5 5.4

Hail order (deperiment store merchandlse).| 276 | 2491 Al | €6 | 70 fauoqiing servide statlomt....eveeeirerenass | 75 | 61| 42 |23 | 2.0
Apparel group...ciesssenssocssssrsaecscsaass| 3,026 | 3,094 -2 4.6 4.5 0ther retall 8tOreB.c.evcicresversnescaeass | 4,210 | 4,146 +2 7.4 7.4 .

Men's, boys' clothing, furnishings stores. 732 710 +3 3.4 3.4 Drug ‘and proprietery stores 1,290 | 1,264 +2 6.2 1 "6.3

Women's ready-to~wear StOTreB.ev.vesosssees 733 45 -2 6.3 6.2 LiquUOr StOreS.veesesesoesssssos 552 532 +4 9.5 9.5

Bhoe BLOTe8..cacuarrniisecrtnnrrnsronsnans 657 679 -3 3.6 3.6 Jewelry stores..-. 500 494 +1 2.5 2.6

1 Based on only those esteblishments in business the full calendar year.

2 Includes lumber yards, building meterials dealers; paint, plumbing, and electrical stores.

Notes: Dollar volume and salea-inventory ratios for all kinds of business, total, and group totals include kinde of business not shown seperately. Measures of
s~mpling variability are provided on page 16.

Table 5. MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETAIL STORES AND WAREHOUSES OF ORGANIZATIONS OPERATING
11 OR MOBE RETAIL STORES, UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1961 AND 1960

Merchandise inventories, at cost (millions of dollars)
Totel warehouses? Stores Sales-inventory ratio
and stores {stores only)
Kind of btusiness
December 31-- E;:‘gz:‘:’ December 31-- !;:::;;2?

1961 1961
1961 19607 from | 1961 19602 | from 1961 19607

1960 1960
A11 Xinds Of BUSINesS, $0%8Ls..nururaeeecrenenenrecreerncnsesneseosses]| 6,121 | 5,689 +8 4,768 | 4,420 +8 1.1 1.4
Durable-goods stores, 10t8L..u..cnerrecriaoronsnoran 842 800 +5 636 609 +4 6.4 6.5
Nondurable-goods gtores, t0t8l..eeerevseserraersonconans 5,279 4,889 +8 4,132 3,811 +8 11.9 12.2
FOOQ BTOUP- v evsaeesnssnsnoressnnsessrssassaersesananeorsonssnssvannensansen] 1,449 1,358 +7 893 823 9 25.7 26.8
GroCETY STOTEB..suvensresvstsssrevrrscerarsootssnnrosiasssarssassansnscres| 1,425 1,335 +7 878 810 +8 25.4 26.5
Eating and drinking pleceS.......ovsiuenasenonsnsenrnns etaiaesesetsanaenane 32 32 0 19 18 +6 64.7 64.6
General merchandiBe EIOUD......vieeeiterseneraeenstivisnarannesessacsssancsss| 2,485 2,274 +9 2,221 2,016 +10 Todh 7.6
Department stores and dry goods, general merchendise stores.. ..] 1,608 1,475 +9 1,432 1,295 +11 8.0 8.3
Department Stores....vee... T .1 1,380 1,264 +9 1,220 1,101 +11 8.2 8.5
Variety atores...veivinrasseoronasensanons er 584 513 +14 523 463 +13 6.2 6.4
ADDATEL ZTOUDY 4 ¢ s 4 s esiosonnassonssacessansosssnnensunsesssesnnononsssonnss 670 646 +4 593 573 +3 6.0 6.0
Men's, boys' clothing, furnishings stores.. . 99 100 -1 88 86 2 4.3 4.2
Women's ready-to-Wear StOTeS....seeceecarcioncss . 170 157 +8 155 146 +6 8.8 8.6
Shoe 810T€S..0uequs esaes . 235 231 +2 206 203 +1 49 5.0
Furniture and appliance group vese}. 184 181 +2 119 116 +3 9.6 9.4
Furniture 830TeS.c.vacvrrrerseeninene . FEN 49 53 -8 40 43 -7 6.7 6.3
Lumber, building, hardware, farm equipment group . 266 264 +1 235 233 +1 4.2 4.3
Lunber yards, tuilding materials dealers®..... eranen 186 183 +2 175 172 +2 4.2 4.3
Lumber yards...e.... s . 133 132 +1 129 128 +1 4.2 4.2
Tire, battery, accessory dealers.... 270 244 +11 190 177 +7 5.2 5.5
DTUg aNd PrOPrieLArY SHOTEE. .« uerereissnsnresessnnssesnsnneerasasnneeonnns 276 252 | w10 209 191 +9 7.4 7.5
LlgUOT BEOTEB. e veeereeinnrensssunsnassseroesesnneseoesosanssenscascnsansnsns 165 164 +1 81 85 -5 14.2 13.5

1 Yarehouse inventories of Group IT organizations are excluded from table 4.
2 See Semple Design, page 15.

3 Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.
Note: A1l kinds of business, total, and group totals include kinds of business not shown separately,

Table 6. ESTIMATED SALES AND YEAR-END MERCHANDISE INVENIORIES OF RETAIL STORES OF ORGANIZATIONS OPERATING
4 OR MORE RETAIL STORES, UNITED STATES, BY KIND OF BUSINESS: 1961

(Miliions of dollars)

A Merchandise inventories M
1 salss erchendise inventories
{at cost) Annusl sales (at coat)
Kind of business - Percent Percent Percent Percent
chenge, Dee. 31 change, Kind of tusiness change, change,
1961 1961 ’ 1961 1961 | 1961 | Pee. 31, 1961
1961 1961
from from from from
19601 1960 1960* 1960
r
A1l kinds of business, total..| 61,521 +9 5,982 +8 fGeneral merchandise group.s.eseess. | 17,804 +8 2,582 +10
Department stores and dry goods,
FOOQ EIOUDetenerstrrssntcnnssonsnsns 25,341 +8 1,011 +10 generel merchandise stores...... | 12,435 +9 1,764 +12
Grocery BHOreS e rienrnsnseennesas 24,348 +8 979 +11 Depariment StOreS....euevesenss | 10,702 +8 1,502 +12
r Revised. ’ ‘

1 See Sample Design, page 15.
Notes: 411 kinde of business, total, and group

totals include kinds of business not shown separately. Measures of sampling variability are provided on page 17.



10

FIG. 5.~SALES-INVENTORY RATIOS: 1961
ALL RETAIL STORES AND GROUP TL STORES BY SELECTED KINDS OF BUSINESS

(Annual Turnover: 1961 Sales divided by year-end inventories, at cost) 1.
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IData based on establishments in business the full calendar year, except for those Group I establishments which
may not have been in operation the entire year. Ratios exclude warehouse inventories of Group II stor es.
2Retail stores of organizations operating 11 or more retail stores.
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ACCOUNTS RECEIVABLE 1

Retail stores in the United States reported a to-
tal of $13.1 billion of accounts receivable balances
owed to them by customers as of December 31, 1961,
1 percent more than the $12.9 billion reported as of
the same date a year ago. Credit balances on charge
accounts and on installment accounts amounted to
$7.2 billion and $5.9 billion, respectively, at the
close of 1961, with both categories showing a year-
to-year increase of 1 percent.

The data shown for accounts receivable balances in
the report reflect only amounts owed to retail stores
and do not include amounts owed to other organiza-
tions, such as finaneial institutions, for retail
purchases. It should also be noted that changes in
receivables balances from year to year may reflect
changes in the practice of discounting or selling
receivables to banks, finance companies, and others,
as well as changes in +the amounts of goods sold on
credit and in the rates at which customers made pay-
ments.

Department stores reported unpaid balances totaling
$2.8 billion atthe end of 1961, 1 percent over 1960.
Department store credit balances accounted for more
than 21 percent of the total for all retail stores--
more than was coniributed by any other single kind
of business. Within the general merchandise group,
accounts receivable held by mail order establish-
ments (department store merchandise) were up 16 per-
cent over December 31, 1960, but their contribution
to the total accounts receivable for all kinds of

total amounted to $7.2 billion, 5 percent more +than
the amount owed at the close of 1960.

Durable-goods stores in total recorded accounts
receivable balances at the close of 1961 at $5.9 bil-
lion, 3 percent less than +the amount registered a
year ago. Contributing fo these figures were dealers
in the furniture and appliance group, with $2.0 bil-
lion, down 6 percent; the lumber and building materi-
als group, $1.7 billion, down 3 percent; and the
automotive group, $1.4 billion, down 4 percent.

Approximately 70 percent of +the 1961 year-end
credit balances due from customers of both general
merchandise stores and furniture and appliance stores
were on installment accounts. In contrast, the
credit balances outstanding for the lumber, building,
hardware, farm equipment group were 90 percent on
charge accounts; and -+the apparel group, 75 percent,
charge accounts. For the automotive group, about 55
percent were outstanding on charge accounts.

Stores of organizations operating 11 or more re-~
tail stores accounted for $4.0 billion of ‘total re-
ceivables at the end of 1961. This amount was 1 per-
cent more than was held at +the close of 1960. More
than three~fourths of the credit balances owed by
customers at the end of 1961 to stores of these or-
ganizations was on installment accounts, $3.0 billion
as compared with almost $1.0 billion in charge ac-
counts. General merchandise stores operated by or-
ganizations of 11 ormore retail stores reported $2.5
billion of accounts receivable balances; 8 percent

business was less than 6 percent. Apparel stores more than on the same date a year earlier. This
with $1.1 billion showed mo change from 1960, Re~ amount was 63 percent of the total 1961 receivables
ceivables balances for nondurable-goods stores in of these organizations in all kinds of business.
Teble 7. ACCOUNIS HECETVABLE OF ALL RETATL STORES, UNITED STATES, BY XIND OF BUSINESS: END OF YEAR 1961 AND 1960
(Mi11lions of dollars)
A1) retail stores A1 retail stores
Percent 1) . Percent
Kind of business December 31— ot e, Kind of business December 31 change,
1961 1961
fram 1 from
1961 1960% 1960 1961 1960 1960
A11 kinds of busineas, total....iievaveress 13,053 1 12,937 41 Furniture and applisnce group.....veeveccasaconess 1,972 2,100 -6
Furniture, home furnishings stores........ 1,500 1,561 -4
Furniture store8....ceerecencccscanernas 1,355 1,410 4
Durable-goods stores, total....cccrverannccaen 5,903 6,104 -3 Household appliance, TV, radio stores 472 539 -12
Nondureble-goods stores, total...ccssresnonns 7,150 6,833 +5 Household appliance SLOTEB.cssvsscssercsnssene 413 470 <12
iLumber, building, hardware, farm equipment group.. 1,678 1,728 -3
FOOd ETOUD 4+ ssnnvensnsnsssssnossesesnnnneananses 373 359 +4 Tngber yards, bullding mterials deslons? . 216 Tim|
Tumber FaTdB.sesesveorsarsrocnonsoresacasansan 895 841 +6
Eating and drinking placeS..ccsesesvensvanccanans 85 85 0
General MeTChandlSe EXOUD..sessssesvessenssenenss 3,965 3,732 6 JAULOMOLIVE BrOUP.eevessvsaicranssncsonscarsnnaness 1,401 1,454 4
De: Passenger car dealerS.ccscaecrssacss 946 1,022 -7
partment atores and dry goods, general
Passenger car dealers {franchised 863 902 4
merchandise StOreS..veevecinseenconnsssssanss 3,087 2,939 +5 Tire, batte ceesgory dealers 217 212 a
Department StOr€S.scesrececsssvsacacsenssanns 2,79 2,765 +1 ’ Ty, 8 Ty b
Mail order (department store merchandise)...... n7 620 +16
Gasoline service stations.......c.ccveviinenanen 422 425 -1
APparel groUDP.cessesesccencnnssnseascsicoacsrconns 1,107 1,108 [} :
Women's ready-~to-wear SbOreS....cieecesscoseses 469 491 4% Other retall BLOTEB...vvrerereccarocenancsnasenans 2,050 1,946 +5

1 See Sample Design, page 15.

2 Includes lumber yards, tuilding materials dealers 3 paint, plumbing and electricel stores.
Notes: All kinds of business, total, and group totals include kinds of business not shown separately. Measures of sampling variability are provided on

page 17.
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FIG.6 .--TOTAL ACCOUNTS RECEIVABLE: END OF YEAR 1961 AND 1960
ALL RETAIL STORES BY SELECTED KIND OF BUSINESS

(Billions of Dollars)
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Table 8. ACCOUNES RECEIVABLE OF ALL RETATL STORES, BY CEARGE AND INSTALIMENT ACCOUNTS

UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1961 AND 1960

{Millions of dollars)

13

Total Charge accounts Instellment accounts
December 31—~ Percent | December 31-- Percent December 31-- Percent
Kind of business change, change, change,
1961 1961 1961
1961 1960 from 1961 19601 from 1961 19601 from
1960 1960 1960
A11 kinds Of BUSINess, BOBaL..eesusscsesseseeecncncneenenneens | 13,0531 12,937 +1 7,161 7,122 +1 5,892 5,815 +1
Durable-goods 810res, t0taLl.cssescssrsserseresonssvanerranenanons 5,903 6,104 -3 3,149 3,164 -1 2,754 2,940 -6
Nondurable~goods StOTe8, t058Leer.cnnrrnoersressssrnnscnensonnenn 7,150 6,833 +5 4,012 3,958 +1 3,138 2,875 +9
OO ETOUP s s vauvrnsnesesssenasnnsssnesenssssenssssssonansennsossnnnn 373 359 + 354 347 +2 (2) (*) (2)
CGeneral merchandiSe ErOUD...scesotereeascenssssencsacrecasrnsonneonne 3,965 3,732 +6 1,188 1,196 -1 2,777 2,536 +10
Department stores and dry goods, general merchandise stores... . 3,087- 2,939 +5 1,088 1,100 -1 1,999 1,839 +9
Department ST0re8.ccesceserncieinoincioeeriraionsucnsnnsncaasnnce 2,79 2,765 +1 984 1,007 -2 1,810 1,758 +3
ADPATEl GrOUP .. tonuueneneososssssecsassssosnesasessasnsssansnsensesan 1,107 1,108 0 832 849 -2 275 259 +6
Purniture and appliBnice ErOUD.:.sssiatecaecasvesionssocnsensnnesosnen 1,972 2,300 -6 609 618 T2 1,363 1,482 -8
Lumber, buillding, hardware, farm equipment GroUP.«.e.ecveeeveesessnns 1,678 1,728 ~3 1,505 1,459 +3 173 269 =36
AUOmOTIVE ErOUP. ctu vt isariiinsiiiticerreceacsrorvosnsnasnsoresonseee 1,401 1,454 4 766 793 -3 635 661 4

1 See Sample Design, page 15.

2 Not shown because of high sempling varlability.

Notes: All inds of business, totel,
page 17.

Table 9. AGCOUNTS RECEIVABLE OF FETATL STOHRES OF CRGANIZATIONS OPERATING 11 OR MORE RETAIL STORES, BY CHARGE AND INSTALIMENT ACCOUNTS

UNTTED STATES, BY KIND OF BUSINESS: END OF YEAR 1961 AND 1960

(Mi11iong of dollars)

and group totals include kinds of business not shown separately. Measures of sampling variability are provided on

Total Charge accounts Instellment accounts
3 Percent Percent Percent
Kind of business December 31-- change, December 31-- change, December 31— change,
1961 1961 1961
1961 19601 | from 1961 19601 | from 1 or | from
1960 1960 961 196 1960
A1 kinds of business, t0taLlececeieeireniincecevrnenreneannons 4,015 3,960 +1 986 1,015 ~3 3,029 2,945 +3
Durable-goods St0PeS, $0T8Luseeraereeneonsresesrsrensssnracansess 1,069 1,203 ~11 251 287 13 818 916 =11
Nondurable-goods stores, t0tal.aereeeecseescacannenns 2,946 2,757 +7 735 728 +1 2,211 2,029 +9
General merchandiBse ErOWD.seecesseescsssnsoonvronnns ceves 2,530 2,343 +8 468 441 +6 2,062 1,902 +8
Department stores and dry goods, general merchandis .. 2;019 1,892 +7 435 427 +2 1,583 1,465 +8
DEPATHIRIE BEOTES 0 u s eeresssoneeesonnnnnneonnnseessmnennnnnssons 1,836 1,825 +1 404 404 [ 1,433 1,421 +1
ADPATEL ZOUP .+ et e veanensasencssnoessanssensansosansesssannsancnnens 242 260 =7 123 152 -19 119 108 +10
Furniture and appliance BrOUP.s.usseeseeeesoseeseansocssannoncsenenon 326 386 -6 33 32 +3 293 354 =17
Tire, Dattery, 8CCEBBOTY AELerS. eeeeternesnnrenssssonreneaconrensss 258 252 +2 (2) (2) (2) (%) (2) (2)

1 See Sample Design, page 15.

2 Not shown because of high sampling variabiiity.
Notea: 211 kinds of business, total,

page 17.

and group iotals include kinds of business not shown separately. Measures of sampling variability are provided on
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FIG.7- ACCOUNTS RECEIVABLE ON CHARGE ACCOUNTS AND
INSTALLMENT ACCOUNTS: END OF YEAR 1961 AND 1960

RETAIL STORES BY SELECTED KIND-OF-BUSINESS GRCUPS

]960 (Revised)
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SAMPLE DESIGN AND RELIABILITY OF THE DATA

Semple Design

Data on regional sales and on inventories in this
report were derived from the 1961 Annual Retail Trade
Survey, which was based on essentially the same prob-
ability sample used to produce national monthly es-
timates of retail sales published in the Monthly
Retail Trade Report. Statistiecs on end-of-year ac-
counts receivables shown in this report were derived
from the Monthly Retail Trade Survey and were based
on a subsample - of the probability sample used to
produce monthly sales estimates.

The revision in the monthly sample, which became
effective in January 1961, is reflected in data for
1961 in this publication; the 1960 data shown have
also been revised where appropriate. The revision,
which was based on the records of the 1958 Census of
Business, consisted prineipally of changes to only
one of +the two major components of the sample--that
portion called the Group II peanel, defined as all
organizations with 11 or more retail stores. United
States totels in 1960 for all kinds of reteil busi-
ness combined did not change as a result of the sur-
vey panel revision because changes in +the figures
for Group I (firms with 1 to 10 retail stores) were
made to compensate for the addition to, or deletion
from, the Group II wpanel. However, changes were
made for some individual kinds of business because
of the reclassification of +the Group II stores in
the 1958 Census of Business. For further information
regarding the sample revision, refer ito the Monthly
Retail Trade Report for January 1961.

I. Sales and Inventories

The 1961 annual sample consists of the following
components:

A. Group IT Firms--Organizations which operated
11 or more retail stores in 1958. All of +these
organizations are included in the sample and gen-
erally provided one report for all their retail
stores. For those Group IT firms with retail stores
in more than one kind of business, the reported
figures were prorated among the different kinds of
business on the basis of the percentage distribu-
tion of the firm's total sales by kind of business
as reported in the 1958 Census of Business.

B. Group I Stores--Stores belonging to organiza-
tions which did not operate 11 or more retail
stores at the time of the 1958 Census of Business.
Stores selected for this portion of the sample are
located within 233 Census Sample Areas!. These
Census Sample Areas generally consist of combina-
tions of +two or +three counties and were chosen
randomly (with known probability of selection), one
from each of 233 primary strata. Within these 233
Census Sample Areas, the Group Isample consists of:

1. "Large" stores: Those stores whose annual
sales in 1954 exceeded a designated amount vary-
ing by kind of business and Census Sample Area.

2. "Speclal" area segment stores: Stores other
than "large" stores described above located in a
subsample of land segments (selected with known
probability) within the Census Sample Areas and
qualifying on the basis of either of the follow-
ing: (a) their 1954 sales exceeded criteria

ranging from $150,000 to $300,000 by kind of
business, or (b) their monthly sales from June
1957 through May 1958 exceeded criteria ranging
from $11,800 to $39,400 by month and kind of
business.

3. "Small" stores: All remaining stores located
in the subsample of 1land segments within the
Census Sample Areas mentioned above. These land
segments are divided into 12 panels so that, in
general, "small" stores in a different group of
land segments are personally enumerated each
month of the year for purposes of +the monthly
report. The stores located in +three of these
panels (November, December, and January panels)
were included in the annual survey.

APPROXTMATE NUMBER OF RETAIL STORES IN THE
1961 ANNUAL RETAIL TRADE SAMPLE

Group I stores
Group II
Total stores "Large" "Special" area "Smalin
stores segment stores stores
131,600 98,900 4,900 5,000 22,800

II. Accounts Redgz}able

The subsample used to obtain monthly accounts re-
ceivable data is described below:

A. Group II firms and Group I stores canvassed by
mail each month for sales figures were subsampled
on the basis of their accounts receivables as of
December 31, 1957, as reported in the 1957 Annual
Retail Trade Survey. Those Group II firms added
in the panel revision of January 1961 were sub-
sampled on the basis of their accounts receivables
as of November 30, 1960,

1. Those with total receivables above certain
specified criteria were assigned to a '"fixed"
panel which is canvassed monthly for accounts
receivable data. These criteria vary by Census
Sample Area and by sample component, with one
set of criteria established for the "special"
area segment stores and another for the .other
gample components.

2. Those with total receivables below these
criteria were divided into 12 "rotating” panels.
Such panels report for only two successive months
each year, depending upon the ™Mrotating! panel
to which they are assigned. For example, the
January panel is canvassed for end-of-month Jan-
uary and February receivables, the February panel
for February and March receivables, etc.

B. All Group I "small" stores described in I, B3
above are canvassed for accounts receivable data
for the month that +they are enumerated for sales
figures. For both sales and receivables data,
these establishments are also canvassed for figures
for the previous month, thus providing data for
two consecutive months each year. The December 31,
1961 and 1960 accounts receivable data published
in +this annual retail trade report are the esti~
mates produced in +the monthly accounts receivable
survey for that month and previously published in
the Monthly Retall Trade Report for January 1962
and 1961, respectively.

1 Group I stores with sales of $5 million or more ir 1954 are an exception, such establishments being

included in the sample, regardless of location.
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Relisbility of the Data

Because the estimates obtained are based on a sam-
ple, exact agreement is not expected with the results
that would be obtained from a complete Census of re-
tail stores in which the same enumeration procedure
is used. However, because every retail store in the
United States has had a chance of being selected for
the sample, and because the probability of selection
for each store in the sample is known, it is possible

to approximate the sampling variability of the esti-
mates made from the sample.

Approximate measures of the differences which may
exist because of sampling for the estimates are shown
in tables 10 to 13. Measures of sampling vari-
ability for sales-inventory ratios of Tetail stores
have not been computed, but, in general, are expected
to be less than those for merchandise inventory dollar
volume estimates.

The measures of sampling variability shown are at
the one sigma level. At this level, the chances are
two out of three that the amounts estimated in this
survey would differ from the results of a complete
Census using the same enumeration procedure, by less
than the percentage shown. Although certain data
not expressly shownin this publication maybe derived
by subtraction, it should be pointed out they are
subject to higher sampling variabilities and should
not be used in making comparisons.

Measures of sampling variability shown in this re-
port do not ‘Include biases which might arise from
differences of response or nonreporting. Nonrespaonse
amounted to about 3 percent for inventories, 5 per-
cent for sales, and 10 percent fqr accounts receivable.

Table 10. SAMPLING VARIABILITY FOR DOLLAR VOLUME SALES ESTIMATES OF ALL RETAIL STORES

Sampling variability (percent) Sampling variability (percent)
Kind of business N Kind of business
United |North- | NHorth United |North- | North
States | east JCentral South | West States| east {Central South | Vest
All kinds of business, total.iaeeeess 1 2 1 2 3 {| Furniture and appliance groups..... . 3 6 5 4 5
Furniture, home furnishings stores . 3 6 6 5 8
Durable-goods stores, total........ . 2 3 3 3 5 Furniture st0reBeiervcsacasrcnenes . 4 8 7 6 9
Nondurable-goods stores, total......... 1 1 1 2 2 Household appliance, TV, radic stores... 4% - 5 7 8
FOOU EIOUDeesss - vevevesaecoonsnsnnsassenas 1 2 2 2 4 1l Lumber, building, hardware, farm equipment
Grocery StOreScueeesreceessosssnrcosnsess 1 2 2 2 5 ETOUPvesssersoasesosnsoncrsnsonanssnrnsnes 3 5 4 5 7
5 Lumber yards, bullding materials dealers 3 8 4 6 7
Eating and drinking placeS..eceessrsccssnss 2 5 3 5 Lurber yards. T s % 9 6 8 10
Eating places..ciesciivenseanscsceosasnses 3 5 4 5 6 Hardware stores.. ISR IO 4 7 6 8 o
General merchandise BrouPsscecsssesennnsces 1 1 1 3 4 AULODOLIVE ZXOUDs s« vereeesssssasenssonsnns 3 4 4 4 9
Department stores and dry goods, general N 1 2 4 5 Passenger car dealérs (franchised)...... 3 5 4 4 10
2 1 2 5 6

2 2 3 3 5 |l Gasoline service stations...csoevevrancenee 2 3 3 3 5
4 8 4

Apparel. group. 3 6 4 5 6 j| Other retail BHOreBe..sscceicteseracsivirens 3 3
Viomen's ready- 3 5 2 7 8 Drug and proprietery stores.. 2 5 4 4 6
Shoe BLOreB.ceeiirvcnsessnrocrrvnassoncsns 4 7 7 7 6 Liguor SLoreScsicsciscsciccrcrnananscons 3 6 6 8 7

Notes: Sampling variability of the 1961 sales data are not available.
1958 sales statistics,

The estimates of the sampling variabilities shown sbove, which are those derived from the
are believed to be suitable approximations of the sampling variabilitles of the 1961 statistics.

Data on sales of stores of organizations operating 11 or more retail stores are not based on & semple and are therefore not subject to sampling variebility.

Table 11. -SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF RETAIL STORES
Sampling variability Sempling variability
{percent) percent)
All retall stores All retail stores
Kind of business A Kind of business
Dollar Year-to- Dollar Year~to-
volume year volume year
estimate change egtimate change
All kinds of business, totAleessescessvasacsaronnanas 1 1 || Furnituce and appliance grouPeessssesess . 4 2
Furniture, home furnishings stores.... . 4 3
Furniture sH0TEBesensanressersascnas e 5 3
gu-;ble;gl:odgogtor::, tot:l;;.i.:....................... ]2. }. Household appliance, TV, radic stores... o s n
ondurable-goods stores, totaleie.vierrarsniiiiiniione. Household applience 4eBleTSsveecesessnessscscssriencens 7 4
Lumber, building, bardware, farm equipment group.:i.eeeece. 3 2
FOOd grOUDsscctcaacssraivenssosscnsossssncscacsansonsonnans 2 NA I l’ 4
GrOCETY BHOrEBeervacssancnsesesessosssncnceossenannnsenras 2 NA er yords, bullding materials dealers....eeeness 2 Nz
5 2
Eating and drinking places.......ersiiieeteniinnnirnines 4 3 Farm equipment de8lerSecrsvescscsvescocncoerannrssararan g 4
General merchAndiBe grOUP..cevcerrecressaaesarsarosessennss 2 1 i| Automotive EroUPsesasanseesvesverersesrnantnanronssans 3 2
Department stores and dry goods, gemeral merchandise Pagsenger car dealerSeceeiesevecsess 3 2
S8, r s raetiererereetsstennstretonnianntssncarannes 2 1 Passenger car dealers {franchised}. 4 NA
DEP?‘.TWEM stores... 2 1 Tire, battery, accessory dealers... 5 3
Variely stores.ceesescesecrenssrcnneanans 3 2
Mail order (department store merchandise).. ) ) Gasoline service stationSeesceesesee. 3 2
ADDATEL gIOUDevsssavsesnstonrasesasasesoscensarsons 4 2 || Other retall storeSeecees. 2 2
Men's, boys' clothing, furnishings stores 6 4 Drug avd proprietary stores. 4 2
Women's ready-to-wear gtoredeeeeese.. 4 2 Liquor StOTeSeccescesceses 5 2
Shoe 8tOreB.vecscenseasssas 5 2 JeWelry SLOTeHscectescctcstsscnnrsarvosnscassscsnncanennn 6 3

¥A Not available.

Sempling varisbility is very low because a large part of the estimate is accounted for bty Group II firms,

basis and are therefore not subject to sampling variebility.

vhich are included on a certalnty rather then a sample

Notes: Sampling varlability of the 1961 merchandise inventory data are not availeble, The estimates of the sampling varjsbilities shown sbove, which are those derived
from the 1959 merchandise inventory stetistics, are believed to be suitable epproximetions of the sempling variebilities of the 1961 ststistics. Date on inventories of
stores of organizations operating 11 or more retail stores are not based on a semple -and are therefore not subjeet to sempling veriability.



Table 12.
ORGANIZATIONS OPERATING 4 OR MORE RETAIY STORES

SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF

Kind of business

Sampling
variability
(percent)

A1l kinds of business, totAl....eeersnnereecansssessssssassaan

Food group..e.eee  cevaenee
Groceéry 8toreS..c.vesson
General merchandiBe GrouD...-cesersrercrsennorcsssnscosnsas
Depariment stores and dry goods, general merchandise stores.
Department st0res...csueiiiiiiniiiiciiiiiientiiiteciieiiennien

MHEENND

Note:
available.

Sempling variability of the 1961 merchandise inventory data are not
The estimates of the sampling variabilitles shown sbove, which are

those derived from the 1959 merchandise inventory statistlcs, are believed to
be suitable approximetions of the sampling variabilities of the 1961 statistics.
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2 Sempling veriebility less than .5 percent.

2 See footnote (), table 11.
Note:

December 1959 and January through March 1960.

Table 13. SAMPLING VARIABILITIES FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETATL STORES
Sampling variability of dollar volume estimates Senpling variability of dollar volume estimetes
(percent) (percent)
roup 1 A1l sto Growp II stores®
Kind of buainess 411 stores G 11 stores Kind of business fuores s
Cherge | Instell- Charge | Ingtalld Charge |Install- e | Install-
Total accounts] ments Total accounts| ments Total accounts| ments Total accounts] ments
All xinds of business Furniture and appliance group... 3 5 4 1 3 1
$0t814 s seneiensancransan 1 2 2] (3 1 ()] Furniture, home furnishings
3750 4T D 4 6 5 - - -
Furniture StOYe8....cvrssvss 4 - - - - =
Durable-goods stores, total.l 2 2 3 1 3 1 Household applisnce, TV and
Nondurable-goods stores, radio BLOTEB.cavssesasacssens 5 - [ - - -
£0tBLe s arerransrmnararasns 2 2 2] () 2 (] Household appliance dealers. 5 - - - - -
. Lumber, building, bardware, :
-, 008 ETOUD. «vonesres arees 4 4 - - - T farm equipment grOUp........... 3 4 9 - - -
Tamber yards, building
Fatlng and drinking places...... b - - - - B meterials dealers.... aes 4 4 = - - -
General merchendise gTOUP....... 2 4 2 (2 1 (@] Lusber yards...... o 5 5 - - - -
Dept. stores and dry goods, Automotive group.......s . 4 5 6 - - -
general merchandise stores... 2 4 2 (%) 1 () Passenger car deslers......... 5 = - - - -
Department 8LOred......v.ene 2 5 2 (@] ®) (?) Passenger car deslers
Mail order {department {franchised)..ccevavenreran 5 5 - - - -
store merchendise)......eveas (G * *) - - - Tire, battery, accessory
dealers,. R .. 7 - 4 1 - -
ADDATEL BTOUD..esssrsssesenosss 5 6 7 2 4 2| Casoline service stations l' 5 - - - -
Womén's ready-to-wear stores.. 7 - - - - -l Other retall stores............. 4 - - - - -
1 A portion of the Group II stores mccounts receiveable estimate is besed on a sample and is therefore subject to sampling variability.

These are median figures based on the ranges of sampling error of the accounis receivable estimates published in the Monthly Retail Trade Report for May and
For furtber information see the Monthly Retail Trade Report for January 1962, pages 12 and 13.
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EXPLANATION OF TERMS

Retail trade

Inciudes those establishments primarily engaged in
selling merchandise for personal, household, or farm
consumption.

Some of the ortant characteristics of retail
trade esteblishments as definedfor this survey, are:

The establishment is a recognizable place of buginess
and 1g engaged in activities to attract the general
publie +to buy; the establishment buys or receives
merchandise as well as sells; the establishment may
render services or may engagein processing incidemtal
or subordinate to selling. Not all of these charac-
teristles need be present, and some are modified by
trade practice. Excluded from retail trade are ped-
dlers and itinerant vendors without an established
Dplaceof business. Also excluded are places of buginess
operated by Institutions end open only to their own
menbers or personnel, such as school cafeterias,
cafeterias operated by indusirial plants for their
employees, and establishments operatedby agencies of
the Federal Government m Military posts, at hospitals,
ete. However, liquor stores operated by States,
counties, and municipalities are included.

Retail stores

Separate places of business primarily engaged in
selling merchandise at retall, including separate
departments in such stores leased to others.

In addition to those kinds of businesas readily rec-
ognizable as retail stores, such as grocery stores
and drug stores,the term retail stores also includes
eating and drinking places, gasoline service statias,
lumber yards, coal yards, mail-order houses, estab-
lisbments from which direct selling (house-~to-house)
is conducted, and establishments which sell merchan-
dise through coin-operated vending machines, Stores
with ammual sales less than $500 during +the year
were excluded from the tabulations for this report.

Sales

Total receipts from customers duringthe yeur afiter
deduction of refunds and sllowances for merchandise
returned by customers. Recelpts from repairs and
from other services to customers, sales for resale,

and sales taxes and excise taxes are included in the
sales data.

The sales figures represent total salesand receipts
of all establishments primarily engaged in retail
trade. They do not include sales at retail by manu-
facturers, wholesalers, service establishments, and

other businesses whose primary activity is other
than retail trade.

Merchandise inventorles

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories of

organizations operating 11 or more retail stores are
shown for stores and combined for stores and ware-
houges, Included are only +those warchouses whieh
maintain a supply of merchandise primarily intended
for distribution to retall stores within the organi-
zation.

Merchandise inventories exclude +the value of fix—
tures, furnishings, equipment, and supplies wused in
store and warehouse operations and not held for re-
sale. Inventories were reported as of the close of
the calender years, except for some businesses which
used a fisecal year rather than the calendar year for
accounting purposes. About 18 percent of the retail
store inventory total refers +to a fiseal-year end
other than December 31, but this varied by kind of
business (varying from about one~third for stores in
the general merchandise group to about 4 percent for
gasoline service stations). Inventory data for a
date other than December 31, 1961, have been accept-
ed and included in the tabulations without adjust~
ment.,

Sales-inventory ratio

The relationship of annual sales to December 31
inventories, derived by dividing annual sales by the
cost value of year-end inventories.

This sales-Inventory ratio is based on data for =~
those stores in operation throughout the full yea
only, except for the ratios for organizations witi
11 ar more stores which are derived from annuel sales
figures containing sales of some stores not in oper-
ation the full year. Ratios for organizations with
11 or more stores are based mn store inventories only
and do not include warehouse inventories.

Accounts receivable

Balances of credit sales due retail astores from
customers.

The date In thils report refer to receivables out-
standing as of +the end of the year. Recelvables
against which the firm mayhave borrowedare included.
However, credit paper discounted .or sold to others
and accounts actually charged off as bad debts are
exeluded. For example, consumer credit paper sold to
financial institutions and collection agenciesis not
included. Also excluded are accounts charged on
credit cards used by other orgenizations, such as
oil companies, Central Charge Service, Diners!
Club, ete.

Charge account recelvables~--receivables outstanding
for which full payment was scheduled to be made at
the end of the customary billing period.

Installment account recelvables--receivables out-
standing for which payment was scheduled to be paid
in two or more parts.
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ANNUAL RETAIL TRADE SURVEY KIND-OF-BUSINESS CILASSIFICATION AND CORRESPONDING
STANDARD INDUSTRIAL CLASSIFICATION (SIC) CODES

Annual retail trade survey kind-of-business
clasgsification

Corresponding 1957 SIC eode

FOOQ ZIrOUPsesesescesnsscsssssscscacsasesscssncoss
Grocery STOreS.ecescccossscisscscacacsssssscnne

Eating and drinking placeSe.cisssscsccenosssonens

General merchandisSe EroUDescscsesccscecssssosacss
Department stores and dry goods, general

merchandise StOTeSeccsssoessssocensssssnscsnns

Department StOreS.csccecesescccacnarnoscsccns

Variely storeSececscssscencssscesscccsscssesses:

Mail order (department store merchandise)......

Apparel groUPeesscesssssscscassacssssossaccsncsss
Men's, boys' clothing and furnishings stores...
Women's ready-to-wear sStOreS.cccecccecsccoscsns
Shoe StO0reSesecesesstsccacscsssvensncsccasonssns

Furniture and appliance groUuDescecssesceccecssccsas

Furniture, home furnishings storesS...seeececess
Furniture storeS.ceceeccecccecssssscscsescsscne
Household appliance, TV, radio storeSe.cecesscss
Household appliance de@lerSecesssssscssosscces

Lumber, building, hardware, farm equipment group.
Lumber yards, building materials dealersecees..
Tumber JardSecesssessccsssccccscssconsonsonos
Hardware StOTrEeSececessccsccsccnsnssoscansonesce
Farm equipment dealerSeiecessssssccescssssasansee
Atomotive BrOUDecccscscscscesvsccsacsnsscsasnsane
Passenger car dealerSceecesescscccesssccsncsncoss
Passenger car dealers (franchised)...seoeeees
Tire, battery, accessory dealerSescessssscccsas

Gasoline service stationNSscescerscesasssanssosnns

Other retail sboreSevessescsossscsncassasansnsnnse

Drug and proprietary StoreS..ieceececsocescenas
LiQUOr StOreS.secaeieosvscrasncossocsscornnscasn

Jewelry StoreS.ueeocccosssasssconassssanssrncens

54
541, excluding delicatessens

58
53 (See note below.)

531 and 5392
531

533

5322

56

561
562
566

57, excluding 5733 (music stores)
put including 5932 (antique stores)
571
5712
572 and 5732
572

52

521, 522, 523, 524
5211

5251

5252

55, excluding 554 {(gasoline service
stations) ’

551 and 552

551

553

554

59, excluding 5932 (antigue stores)
but including 5733 (music stores)

591

592 and part of 92 and 93 (liquor
stores operated by State and loeal

governments)
597

Note:

In the Standard Industrial Classification Manual, nonstore establishments,

such as mail-order houses, merchandise vending machine operators, and direct
selling (house-to-house) organizations are all included in the general

merchandise group.

In the Annual Retail Trade Survey, such establishments

are classified with store-type establishments on the basis of the commodities

sold.

On this basis, mail-order houses (department store merchandise) are

included in the general merchandise group, but other nonstore establishments
are classified in other kind-of-business groups in the Annual Retail Trade

Survey. :
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