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ANNUAL SALES

Year-to-Year Comparisons

All Retail Stores—Sales of all retail stores in the United
States were estimated at $584 billion in 1975, an increase of 9
percent over 1974 sales. Sales of nondurable goods stores in-
creased 9 percent over the previous year, while durable goods
stores showed an 8-percent increase over the previous year.

All major kinds of business showed percentage increases in
comparison with 1974 levels. Eating and drinking places, in the
nondurable goods category, had the largest increase (14 per-
cent); gasoline service stations and food stores each showed a
10-percent increase. Drug and proprietary stores and apparel
and accessory stores each showed an 8-percent increase. Follow-
ing the general upward trend was the general merchandise group
with nonstores and liquor stores each showing an increase of 7
percent. In the durable goods category, automotive dealers

Table 1. Estimated Sales of All Retail Stores in the United States, by Kind of Business:‘

showed a 10-percent increase; while building materials, hard-
ware and farm equipment dealers were up 5 percent. Furniture,
home furnishings, and equipment stores showed a 2-percent
increase from last year.

Multiunit Organizations—Annual sales of organizations
operating 11 or more retail stores showed an increase of 8 per-
cent over 1974 for all kinds of business. A sales gain of 8 per-
cent over 1974 was shown by nondurable goods stores, while
sales of durable goods stores showed a gain of 4 percent. In
the durable goods category, tire, battery, accessory dealers in-
creased 4 percent compared with 1974. In the nondurable goods
category, the largest increase (10 percent) was reported by drug
and proprietary stores. Food stores, the general merchandise
group with nonstores, apparel and accessory stores, and liquor
stores reported increases of 9, 7, 6, and 5 percent, respectively.

1975 and 1974

(Millions of dollars)

Kind of business 1975 1974 | et Kind of business 1975 1974 "gﬁs“:
Retail stores, total...seeeessvcarancosas 584,423 | 537,782 +9 | Apparel and accessory stores, total......... 26,749 24,864 +8
Men's, boys' wear stores?.......eeseeee eoe 6,085 5,668 +7
Men's, boys' clothing, furnishings
Total (excluding automotive group).. | 482,318} 444,693 +8 BLOTeB.veccessssvsaseasssnssvesersosnns 5,983 5,565 +8
Women's apparel, accessory stores®........ 10,396 9,551 +9
] Women's ready-to-wear StOreS.....cseeess 8,972 8,118 +11
Durable goods stores, total.....cocene 180,725 167,313 48 Family clothing stores....... cesersisacan 4,726 4,448 +6
Nondurable goods stores, total........ | 403,698 | 370,469 +9 Shoe 8tores........ tetecseenresrsesnsennas 4,123 3,979 +4
Furniture, home furnishings, and equipment
Food stores, total.esesecicsnass . 131,723 119,763 +10| stores, total.. 26,123 25,544 +2

Grocery StoreS..veeeccsessesse . 122,666 | 111,347 +10 Furniture, home furnishing stores. 15,283 15,364 -1

Meat and fish (seafood) markets N 3,087 2,948 +5 Furniture StoreB...esessssesrssccasnnces 11,087 10,969 +1

Retail bakeriesS....ccevnesnns cesareeecnnan 1,455 1,445 +1 Household appliance, TV, radlo stores..... 8,420 8,006 +5

Household appliance StOreS.....eeseseses 5,083 5,236 -3
e ating Placooesreremonii i ]| 39488 | 34139| 1o | Putising materisls, herdvere, farm oquipnent
Restaurants, lunchrooms, cafeterias..... 31,446 27,09 +16 dealers, total........ [P A 34,204 32,547 +5
Drinking PlaceS.....ee..soe.. eeennnnenn . 8,025 7,701 +4| Bullding materials and hardware, total’ 23,974 23,491 *2
’ ' Lumber and other bldg. materials denlers’ 18,202 | 18,328 -1
Hardware BLoYeS.icecsceseassonssscncanses 5,772 5,163 +12
General merchandise group with nonstores?!... 95,402 89,286 +7 :

General merchandise group without non- Auntomotive dealers, total....... ceseaanneses 102,105 93,089 +10
stores (except department stores mail Passenger car, other automotive dealers... 93,046 84,773 +10
order)l..... sasesassevsenesssrssncnssanne 88,544 82,535 +7 Pagsenger car dealers®........eeneninces 85,564 77,253 +11

Department stores and miscellaneous Passenger car dealers (franchised).... 79,884 72,053 +11
general merchandise BtOreS......esses cese 73,429 67,982 +8 Tire, battery, accessory dealers......s... 9,059 8,316 +9

Department Stores........ sesessaseareae . 60,719 55,871 +9

Variety StoreS.veeesverisesssssansons [P 92,120 8,714 +5 | Gasoline service stations....cceasescsereses 43,895 39,910 +10

Mail-order houses (depariment stores Drug and proprietary StoreS.i.cesesesvscsens 18,098 16,785 +8
merchandise) 2. ceseieacssasensssascasssan 5,995 5,839 +3 | Liquor stores.....eceesese 10,974 . 10,285 +7

Note: Measures of sampling variability are provided on page 18. u.

l1Nonstores are establishments primarily selling merchandise through coin-operated vending machines, by house~to~-house canvass,

mail order.

s.

and group totals include kinds of business not shown separately.

and from

27ncludes sales made by mail-order catalog desks located within department stores of mail-order firms.
3Includes men's, boys' clothing and furnishing stores, and custom tailors.

4fncludes women's ready-to-wear, accessory stores, specialty shops, furriers, and other women's apparel stores.
Sincludes lumber yards, building materials dealers; paint, plumbing, and electrical stores.

6includes both franchised and nonfranchised car dealers.



Table 2. Estimated Sales of Retail Stores of Organizations Operating 11 or More Retail

United States, by Kind of Business: 1975 and 1974

(Millions of dollars)

Stores (Group II) in the

{
Kind of business 1975 1974 Percent Kind of business 1975 1974 Percent
change change
Retail stores, Total. i iuiirniineennnenneas 183,076 | 169,434 +8 | Apparel and accessory stores, total....eeveaa.. 6,834 | 6,428 +6
Women's apparel, accessory stores?........... 2,598 2,390 +9
Durable goods stores, total............. 10,275 9,907 4 Women's ready-to-wear STOreS............... 2,352 2,108 +12
Nondurable goods stores, total.......... 172,801 | 159,527 +8 Shoe L 1,806 1,737 +4
Food stores, L= 2 ¥ O 69,324 | 63,437 +9
Grocery BEOT@Be st unenrsesnencsococsvenennnne 68,432 | 62,614 +9 Tire, battery, accessory Aealers..seennnnnnn ... 2,251 2,168 +
General merchandise group with nonstores®.,... 75,629 70,597 +7
General merchandise group without nonstores
(except department stores mail order)...... 72,339 67,289 +8
Department stores and miscellaneons Drug and proprietary SLOreS.esicisarecncanonnnoe 7,103 ] 6,451 +10
general merchandise StOreS.......veeeeesos. 59,147 | 54,693 +8
Department StOreS....ieveverieensosennnons 54,159 | 49,802 +9
Variety BlOTeBa s tteerensenincsnarnsnsnanness 7,355 6,988 +5 ( Liquor BEOTeB, vt iatrnuarsotcnernnnsencuncsnons 2,419 ] 2,305 +5
Note: U,S. and group totals include kinds of businesses not shown separately. See page 17 for definition of Group II.
1Nonstores are establishments primarily selling merchandise through coin-operated vending machines, by house-~to-house canvass, and from mail
order.

2Inciudes women's ready-to-wear, accessory stores,

specialty shops, furriers, and other women's apparel stores,
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Sales by Selected Geographic Areas

For the four geographic regions, year-to-year increases were
somewhat varied. The largest increase, 12 percent, was reported
in the West; the smallest, 6 percent, in the Northeast. The North
Central matched the year-to-year increase for the United States
as a whole at 9 percent, while the South increased 8 percent. In
the nondurable goods category, the West increased 12 percent
from 1974; followed by the South, 10 percent; the North
Central, 8 percent; and the Northeast, 7 percent. For durable
goods, the North Central and the West each showed an
11-percent increase; the South, 6 percent; and the Northeast, 5
percent. )

Within the four regions, year-to-year increases of the nine
geographic divisions ranged from a high of 12 percent each for

3

the Mountain and Pacific to a low of 6 percent each for the New
England and Middle Atlantic. (See table 7 for data on all divi-
sions.)

For the nine standard metropolitan statistical areas for which
total sales are shown, year-to-year increases ranged from a high
of 13 percent for the San Francisco-Oakland, Calif., SMSA to a
low of 1 percent for the New York, N.Y., SMSA (including
Nassau-Suffolk SMSA). Other SMSA increases are as follows:
Chicago, up 6 percent; Los Angeles, up 7 percent; Philadelphia,
up 10 percent; and Detroit, up 5 percent.

Of the 15 large States for which separate estimates are pro-
vided (table 6), Texas, which was up 13 percent, had the largest
year-to-year increase. California and Ohio had 12 and 11 per-
cent, respectively. Florida showed a decline of 1 percent.

Table 3. Estimated Sales of All Retail Stores, by Geographic Region and Kind of Business: 1975 and 1974

{Millions of dollars)

The Northeast The North Central The South The West
Kind of business P t P & P +
1975 1974 | “STCENE 4 19y5 1974 | Fereent i 4995 1974 | Fereent | 4495 1974 | Pereent
change change change change

Retall stores, total......... eeesses | 126,343 1 119,105 +6 | 170,557 | 156,825 +9 (177,239 } 163,498 +8 | 110,284 | 98,354 +12

Durable goods stores, total....... 33,463 | 31,927 +5 | 54,241 | 48,979 +11 | 58,666 | 55,586 +6 | 34,355 | 30,821 +11

Nondurable goods stores, total.,.. 92,880 | 87,178 +7 1116,316 | 107,846 +8 118,573 | 107,912 +#10 | 75,929 | 67,533 +12

Food stores, total.sisvessescnvecenssnes 32,038 | 29,867 +7 | 34,292 1 31,361 +9 | 40,925 [ 36,881 +#11 | 24,468 | 21,654 +13

Grocery StoreS...... sestsecarsseneaans 28,102 | 26,156 +7 | 32,317 | 29,462 +10 § 39,222 | 35,376 +11 | 23,025 20,353 +13

Eating and drinking placesS,...eesveseess 10,687 9,784 +9 1 14,742 | 13,295 +11 | 11,053 9,750 +13 9,973 9,011 +11

GAF, ! £0t8Lauesinssvansnnonesecnsssreses 33,844 | 32,139 +5 | 41,809 | 39,497 +6 | 45,204 | 43,018 +5 | 27,417 | 25,040 | +9

General merchandise group with

NONStOTes?, . vuieerervoinranssnsennnes 20,895 | 19,744 +6 | 27,693 1 26,29 +5 1 28,9621 27,177 +7 | 17,852 | 16,069 +11

Department StOreB.ucniceecccessnsnan 13,996 | 13,064 +7 | 17,513 § 16,265 +8 | 17,075 ! 15,638 +9 | 12,135 10,904 +11

Apparel and accessory stores, total... 7,445 6,846 +9 7,033 6,492 +8 7,793 7,379 +6 4,478 4,147 +8
Furniture, home furnishings, and

equipment stores, tOtal.iieececososes 5,504 5,549 -1 7,083 6,709 +6 8,449 8,462 0 5,087 4,824 +5
Building materials, hardware, farm

equipment groUP.ceecascssesscs eseene “ee 4,593 4,698 -2 12,852 | 11,768 +9 [ 10,636 10,603 0 (s) 8) (s)

Automotive dealers, total.s..... cvseanes (8) ) (s) | 29,756 | 26,617 +12 | 34,274 | 31,813 +8 (8) () (s)

Gasoline service SUation®...eeeeeevesnes 8,460 8,205 +37 12,9401 11,859 +9 | 13,836 12,398 +12 8,659 7,448 +16

Drug and proprietary s8t0reS....ceevesces 3,562 3,329 +7 4,830 4,531 +7 6,029 5,340 +13 3,677 3,585 +3

Note: Estimaties are based on a sample.

See gampling variabilities on page 18.
. 8tates in geographic regions are shown on page 28.

S Not shown because of high sampling variability.

Totals include data for kinds of business not shown separately.

!Stores in the general merchandige (including all nonstores), apparel...accessory, and furniture, home furnishings...equipment groups; these

stores speclalize in department store types of merchandise.

?Nonstores are establishments primarily selling merchandise through coin-operated vending machines, by house-to-house canvass, and from mail

order.
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Table 4. Estimated Sales of All Retail Stores by Selected Kinds of Business for Standard Consolidated Areas and Specified
Standard Metropolitan Statistical Areas: 1975 and 1974

(Millions of dollars)

7
Statistical area 1975 | 1974 |Fereent Statistical area 1975 1974 | Pereen
change change
STANDARD CONSOLIDATED AREAS! STANDARD METROPOLITAN STATISTICAL AREAS!--Con.
Chicago, I1l.-Northwestern Indiana, total..... 23,170 | 21,864 +6 | Minneapolis—St. Paul, Minn., GAF?....... senases 1,763 1,685 +5
Nondurable goods StOreS....csssesesescsssos 16,634 | 15,857 +5
GAFZ. iuveesonsasancsnnsss P Y T RO 7,524 7,474 +1 | New York, N.Y.--Nassau-Suffolk, N.Y., ‘total.... 26,078 § 25,702 +1
Nondurable goods sStoresS...... aresvsersasasa 19,766 | 19,619 +1
New York, N.Y.-Northeastern New Jersey, total. | 38,086 | 36,925 +3 GAFZ. v uerenonnasssnannssssonansascsosnanasnn 8,159 7,960 +2
Nondurable goods StOTeS..c.esscees .| 28,669 | 28,001 +2 Nassau~Suffolk, N.Y., total.cveererescacs 7,145 6,781 +5
GAFZ..... . 11,731} 11,168 +5 Nondurable goods StOreS...eeescoscses 5,091 4,848 +5
vereveesrese | 1,944 1,880 +3
1 New York, N.¥., totalesscsecae coen 18,933 18,921 0
STANDARD METROPOLITAN STATISTICAL AREAS Ngndurable g00dS StOTeS. . cesvovsnnses 14,675 | 14,771 -1
Baltimore, Md., GAF2....vusrnsacerarnnsosnnes 1,469 1,423 +3 R AR LA L AL AL 6,215 6,080 2
Boston, Mass,, GAF?,........ sasvecsssavene sene 2,507 2,389 +5 | Philadelphia, Pa., total.eeeereoscocnorsecoscne 12,411 | 11,239 +10
Nondurable goods StOreS...cesessssssssscces 9,168 8,235 +11
21,239 | 20,098 +6 (7.3 3,652 3,253 +12
15,363 14,609 +5
7,104 7,082 0 | Pittsburgh, Pa., total...ccecncescscascns cecnes 6,644 6,100 9
2 Nondurable goods stores.. . 5,021 4,622 +9
Cleveland, Ohio, GAF?......evecnevenecennanenn | 1,508 ) 1,449 1 GaF?..e...... Ceeerereserersarincenssnaons veo| 1,938 1,788 +8
Dallas, TexX., GAFZi . ceecvecrconcnsncensornas S 1,73 1,645 +5
St. Louis, Mo.-I1l,, totaliisecrernsenesoscrane 6,111 5,731 +7
Detroit, Mich., total...ceavcescanncnss esseese | 10,981 | 10,461 +5 Nondurable gocds StOreS..evsvossseccenseses 4,144 3,850 +8
Nondurable goods stores.. 7,607 7,324 +4 GAF2 . . ivesrsornsnerracosensaccaranssssnsons .. 1,653 1,573 +5
GAF?, . \vuveerornnasenncnn 3,234 | 3,167 +2
2 San Francisco-Oaklamnd, Calif,, total...ceeececss 8,941 7,941 +13
Houston, Tex., GAF....csceverenacsassanaonss 1,929 1,716 12 Nondurable goodst 8toresS...eccsss .. 6,611 5,798 +14
Kansas City, Mo.-Kans., GAFZ.....iceevennerses 1,681 1,576 +7 GAFZ, .. ieeeesssvernsocsnosnssonssnsonsoanss 2,507 2,223 +13
Los Angeles-Long Beach, Calif,, total..,...... 19,895 | 18,663 +7 | Washington, D.C.-Md.-Va., total..iiccscanscesanss 8,828 8,066 +9
Nondurable go0ds StOreS.scssescsecscess vees | 14,660 | 13,693 +7 Nondurable goods stores..... ceserseenrsnrae 6,228 5,684 +10
GAFZ, . ivinrnincnns tetececssetesrtrcenrannn . 6,044 5,609 +8 GAFZ, . vvineenoceeesonssssssncsssnsssnnsasansne 2,244 2,117 +6

Note: Sampling varilabilities are shown on page 19. Statistics for the
Suffolk counties.

Boston SMSA include retail stores in all of Essex, Middlesex, Norfolk, and

pefinitions of standard consolidated areas and standard metropolitan statistical areas are listed on page 27.
2gtores in the general merchandise, apparel, and furniture and appliance groups; these stores speclalize in department store types of merchandise.

Per Capita Sales

Per capita sales in the United States in 1975 totaled $2,764
as compared with $2,565 in 1974, an increase of 8 percent.
Sales of nondurable goods stores were $1,909 per capita in
1975, reflecting an 8-percent increase in sales per person over
the $1,767 in 1974. The largest percent increase in the non-
durable goods category was 12 percent in eating and drinking
places where per capita sales increased from $200 in 1974 to
$225 in 1975. This was followed by a 9-percent rise in both
food stores and gasoline service stations; an 8-percent increase in
drug and proprietary stores; a 7-percent increase in apparel and
accessory stores; and a 6-percent increase over last year in the
general merchandise group with nonstores.

(

Per capita sales of durable goods stores in 1975 increased 7
percent above the 1974 level, from $798 to $855. The largest
percent increase was 9 percent in automotive dealers where per
capita sales increased from $444 in 1974 to 3483 in 1975.
Building materials, hardware, farm equipment dealers gained 5
percent and furniture, home furnishings, and equipment stores
advanced 2 percent from $122 in 1974 to $124 in 1975.

The North Central was the highest among the four regions in
per capita retail sales in 1975 with $2,966, as compared with
$2,733 in 1974, an increase of 9 percent. This was followed by
the West with $2,954 per capita in 1975, reflecting a 10-percent
increase over the $2,680 in 1974. The South showed a 7-percer )
increase with $2,635 in 1975 and $2,466 in 1974, and the
Northeast, with $2,560 for 1975 and $2,415 for 1974 showed a
6-percent increase.



Table 5. Per Capita Sales of All Retail Stores in the United States, by Geographic Region and Kind of Business:

1975 and 1974

{Amounts in dollars)

United States! Northeast?! North Centrall South? West?
Kind of business
1975 | 1974 |FOTCOMEL 1975 | 974 [POFCent] ggg5 | ygg4 |PeTeenti yog5 | jgg, |Pereent| g.5 | ggy, |Pexcent
change change change change change
Retail stores, total....... | 2,764 (2,565 +8 ] 2,560 2,415 +6 | 2,966 | 2,733 +9 1 2,635 | 2,466 +71 2,954 2,680 +10
Total (excluding auto-
motive group)......... | 2,281 2,121 +8 s) s) ) 2,449 ) 2,269 +8 ] 2,125} 1,986 +7 (s) (s) s)
Durable goods stores..... 855 798 +7 678 647 +5 943 854 +10 872 838 +4 920 840 +10
Nondurable goods stores., | 1,909 1,767 +8 | 1,882} 1,768 +6 3 2,023 1,879 +8 | 1,763 ] 1,628 +8 | 2,034 | 1,840 +11
FOOd StOreS.iiveveviervasencane 623 571 +9 649 606 +7 596 547 +9 608 556 +9 655 590 +11
Grocery StOreS.uceesicessrsvase 580 531 +9 569 530 +7 562 513 +10 583 534 +9 617 - 555 +11
Eating and drinking places..... 225 200 +12 217 198 +10 256 232 +10 164 147 +12 267 246 +9
GAF?, i iervnirnrrnnananassacsans 702 667 +5 686 652 +5 727 688 +6 673 649 +h 734 682 +8
General merchandise group?,.. 451 426 +6 423 400 +6 482 458 +5 431 410 +5 478 438 +9
Department stores.......... 287 266 +8 284 265 +7 305 283 +8 254 236 +8 325 297 +9
Apparel and accessory stores... 127 119 +7 151 139 +9 122 113 +8 116 111 +5 120 113 +6
Furniture, home furnishings,

and equipment StOresS.......... 124 122 +2 112 113 -1 123 117 +5 126 128 =2 136 131 +4

Building materials, hardware,
farm equipment deslersS........ 162 155 +5 93 95 -2 223 205 +9 158 160 -1 (8) (s) (s)
Automotive dealerS...essersones 483 LA +9 s> s) ) 517 464 +11 510 480 +6 (s) (s) (s)
Gasoline service stations...... 208 190 +9 171 166 +3 225 207 +9 206 187 +10 232 203 +14
Drug and proprietary stores.... 86 80 T +8 72 68 +6 84 79 +6 90 81 +11 98 98 0

S Not -shown because of high sampling variability.

l1pata based on civilian population estimates as of July 1.
28tores in the general merchandise, apparel, and furniture and appliance groups; these are

merchandise.
3Includes nonstores.

stores specializing in department store types of

Dollar sales per person

1975 and 1974

Figure 2. Per Capita Sales of All Retail Stores in the United States, by Geographic Region:
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Source: U.S. Department of Commerce, Bureau of the Census, Monthly Retail Trade Reports and Current Population Report,
Series P-25, No. 615, November 1975,




Table 6. Estimated Annual and Per Capita Sales of All Retail Stores for Specified Large States: 1975 and 1974

Annual sales Per capita sales!
(millions of dollars) (dollars)
State S U D
1975 1974 Percent 1975 19747 Percent
change change
California, total...eeisciiesecsorenoncornnsnnssconsosossoncnernan 61,611 55,006 +12 2,948 2,673 +10
Nondurable goods stores..... S 43,776 38,976 +12 2,095 1,894 +11
GAFZ ettt eneetatttsenasettesaanonnnnereroaeetaneaneonnnns 16,304 14,766 +10 780 718 +9
Florida, total.ueieeeansieessennancscsnssosssssscennnsccsnonnessen 23,798 24,018 -1 2,879 3,001 -4
Nondurable go0ds SLOreS..vcecseccssssarssrnsssnsasosassansones 16,650 16,433 +1 2,015 2,053 -2
T113in0ds, total.uuuiiannnuvseacusnsscoorssossososasesssasanoncoes 33,643 31,086 +8 3,029 2,795 +8
Nondurable £00dS S1OTreS.uessessorssacsssossscnssonsnssconnnes 22,948 21,449 +7 2,066 1,929 +7
GAFZ . ettt ieetieriauiaietetestte i tat bt tenes e rnreeananenns 9,493 9,182 | ° +3 855 826 +4
Indiana, total.iueusesessencaaseaunnecnosossessnsonsnsosasanonncns 16,101 14,775 +9 3,037 2,787 +9
MassachuSetts, $0t8lieesacesessaeerrsnansosnoorsssosassonsasnssnas 15,129 14,202 +7 2,602 2,455 +6
Nondurable goods stores.. 11,227 10,421 +8 1,931 1,802 +7
Michigan, total..eisiesesocoes 23,964 22,775 +5 2,621 2,502 +5
Nondurable Eo0ds SLOreS...eeseecesscronrrossnossossansns 16,357 15,604 +5 1,789 1,714 +4
Minnesota, totRl..iciiecoraveccnonene 10,967 10,053 +9 2,796 2,576 +9
Missouri, total.iuueeseesecncorcoenssnseasnsrossconsassosanonsssoes 14,177 12,881 +10 2,992 2,715 +10
NeW JETSeY, t0L8Luucreaseensssesasseseosancssosenssososonsonsonas 19,636 18,056 +9 2,694 2,476 +9
Nondurable g0008 StOreS....ccesssessssocsrcrcoscasaannsnssnne 14,293 13,230 +8 1,961 \ 1,815 +8
New York, tOt8l.iueiicieneacercunssnscsassocsssaveocoroceasasnsassss 43,695 42,393 +3 2,415 2,346 +3
Nondurable goods StOTeS.cuieesscesesosssscocarsosoncnaccsonse 32,411 31,497 +3 1,791 1,743 +3
GAFZ Lttt taerteesissotistansassnsontsrsnsasasanaasoorannenns 12,386 11,904 +h 685 659 +4
North Carolina, toftaleieiveeesscseseesaccrsososcseosssarassancens 12,935 11,740 +10 2,418 2,225 +9
L T 30,548 27,482 +11 2,843 2,561 +11
Nondurable go0ds StOreS...eeecssssecirsrsccssseasesnosoasonns 22,600 20,088 +13 2,103 1,872 +12
Pennsylvania, total...cuieesnessesosscnnoscnsscrescoonvoonansconns 30,869 28,207 +9 2,612 2,385 +10
Nondurable go0dS StOreS....cscicscesveecescssvssossssnsosnnsa 22,513 20,338 +11 1,905 1,719 +11
GAFZ. L et iterintenreseseacsosossassanonsssasssraesaransancnns 8,176 17,621 +7 692 644 +7
Texas, TOtalesuaoieeraeeasoresssraneacssssancasssonansconscnsenns 35,521 31,415 +13 2,940 2,649 +11
Nondurgble g00dS StOXES....icccestsssssncsnsconassssonsesmase 23,051 20,288 +14 1,908 1,711 +12
Wisconsin, totaleeieseecsssontsncrassnansonnsscsnveiconcsoncasocna 13,133 12,307 +7 2,852 2,697 +6
Note: Estimates are based on a sample. See sampling variabilities on page 20.
r .
Revised. {
pata based on civilian population estimates as of July 1. ?Stores in general merchandise, apparel, and furniture and appliance groups;

these are stores speclalizing in department store types of merchandise.

Figure 3. Per Capita Sales of Selected Kinds of Business of All Retail Stores in the United States:
1975 and 1974

Dollar sales per person
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Source: U.S, Department of Commerce, Bureau of the Census, Monthly Retail Trade Reports and Current Population 4Report,
Series P-25, No. 615, November 1975.




Table 7. Estimated Annual and Per Capita Sales of All Retail Stores, by Geographic Division and Kind of Business:
1975 and 1974

Annual sales Per capita sales
(millions of dollars) (dollars)
Geographic division and kind of business
1975 1974 Percent 19752 19747 Percent
change change
New England Division, f0tal.ussseeescsccaceseressassnsssnssncases 32,143 30,449 +6 2,646 2,517 +5
Durable g0OdS SLOXeB.eeeeessnsssesssccesssrsscsonnesasnososanss 8,480 8,336 +2 698 689 +1
Nondurable BOOdS SLOTE@Seesessssersasassasscosssssesssncosssasns 23,663 22,113 +7 1,948 1,828 +7
Cevescserstecrsecnrecenanannsnn 8,215 7,310 +12 676 . 604 +12
B 7,896 7,723 +2 650 638 +2
Gasoline Service StatlonS..sesecssesassocsnssssscccsosossenasne 2,342 2,386 =2 193 197 -2
Middle Atlantic Division, tOtBleeeueessscscsscnssssserssnvennsaos 94,200 88,656 +6 2,532 2,383 +6
Durable goods BLOYESB....vseessssessasssssacssssssscesanannasssss 24,983 23,591 +6 672 634 +6
Nondurable go0dS8 StOrEB.uieecssessissssosssersnrnscssnanssansnas 69,217 65,065 +6 1,861 1,749 +6
Eating and drinking placesS...eseeessecscesessncssorsssesnsncnns 8,373 7,562 +11 225 203 +11
GAF,? £0taluueessuerscesinessnsonannnionnsne 25,948 24,416 +6 698 656 +6
General merchandise group with nonstores... 16,187 15,292 +6 435 411 +6
Apparel and AaCCESSOTY StOreS..useessensssnscsasnssssnnsencacsnss 5,500 5,033 +9 148 135 +10
Gasoline gervice StAtioNS..uceecssvsoiocrcoroenssnossesssnnsoans’ 6,118 5,819 +5 164 156 +5
Drug and PrOPrietary StOTeB...iceesssscsssacscscnssasossnnavsans 2,592 2,460 +5 70 66 +6
East North Central Division, totBliseseissesessoscsncannconcnsces 117,389 108,425 +8 2,870 2,656 +8
Durable goods StOTeS..eseaesecsssesoncasorsossassnscsscssncse .. 35,204 32,226 +9 861 789 +9
Nondurable ZO0US SLOTEB.u.sescecsrecncervssssvoaacnsnsnsssassss 82,185 76,199 +8 2,009 1,867 +8
Food SL0re8.ssiereiiicosoconesssssccrsaossssreronesonnnnnnsacnse 24,982 22,760 +10 611 558 +10
Eating and drinking pPlaceS....esecscsrsssosscsscvosssccasnnssnas 11,209 10,219 +10 274 250 +10
GAF, 2 £0L8Leeussusesnonssorosessnsnosnsenaonesssassnrasnasesnne 29,972 28,621 +5 733 701 +5
General merchandise group with nonstoresS.......ceecooeees . 20,178 19,230 +5 493 471 +5
Apparel and accessory stores... 5,172 4,781 +8 126 117 : +8
Gasoline service stations.... 9,339 8,547 +9 228 209 +9
Drug and proprietary StoreS....vecesscesssssssccsccssosassncsen 3,388 3,207 +6 83 79 +5
West North Central Division, totBlee.eccescsscsssccccscerssarnves 53,168 48,400 +10 3,202 2,921 +10
Durable goOdS StOTeSB.suceceeesssssciscsoscsssnstaencoarsnsasanns 19,037 16,753 +14 1,147 1,011 +13
Nondurable go0dS BLOTreS..vseessssessnsesssssssssoscccconssonsas 34,131 31,647 +8 2,056 1,910 +8
FOOd StOreS.iuscessonsecesseesueresnscsorsassssnanasasesscoseesns 9,310 8,601 +8 561 519 i +8
e L 11,837 10,876 +9 713 657 +9
General merchandise group with nonStOreS..secevecssscessncens 7,515 7,066 +6 453 427 +6
Gasoline service BtatioNS...eesescssssviovesssscsocecasasssvons 3,601 3,312 +9 217 200 +8
South Atlantic Division, tot8leieescecececcesesreccaossasesnssnsss 87,988 82,292 +7 2,651 2,518 +5
Durable goods StOreS....cecessssenscscssscasases 26,752 26,295 +2 806 805 0
Nondurable g0o0dS StOYeS8.ceecssesccsesnesensonsvsassas 61,236 55,997 +9 1,845 1,713 +8
Eating and drinking placeS.....eeass ceerssacsresee 5,754 4,899 +17 173 150 +15
GAF,? BOTRAl iniatretaccenesnscnrrnenesnnssnsnassscssncnrsssenes 23,359 22,557 +h 704 690 +2
General merchandise group wilth NONStOreS...ccesssesesscsscsss 15,424 14,492 +6 465 443 +5
Apparel and acCeSSOTY SLOTES.esccsesercesssrssssnsssrsssssnsnes 3,570 3,445 +s 108 105 +3
Gasoline service stations.,.. 7,090 6,541 +8 214 200 +7
Drug and proprietary StoreS....cecscccccescsnssessscessossonans 2,991 2,657 +13 90 81 +11
East South Central Division, totalieeecceccesccencrcsacsonsrsvnnn 32,384 30,132 +7 2,410 2,265 +6
NonQurable Z00US BLOTeS...ueeeovsnnceseenasensasonseennnsnnsses 20,658 19,058 +8 1,537 1,432 +7
Food 8LOreS.scsseceearsrtccnttscnsornnaseessscacene 7,785 6,961 +12 579 523 +11
GAF,? total.... 7,615 7,347 + 567 552 +3
General merchandise group with NONStOTeS...c.csessososesesrss 4,847 4,592 +6 361 345 +5
West South Central Division, tot8lisesssecessccrsssnscsosoassnnse 56,867 51,074 +11 2,757 2,516 +10
Durable g00dS StOreBu..eserescsnsesssicosescnrsrassnsnseane 20,188 18,217 +11 979 897 +9
Nondurable goods StOTeS.eseesssssessssssnssarcrasssssscssosnace 36,679 32,857 +12 1,778 1,618 +10
FOOU StOTeB.surirasecrtenrsorosnesncsacosssvosnsnasssnssarssnens 11,999 10,652 +13 582 525 +11
GAF, 2 £0L8L.eusesuonuenncnsasosnsnsonssenosossnansansosnnnnsnns 14,230 13,114 +9 690 646 +7
General merchandise group with NoOnStOreS...sececescsensssscse 8,691 8,093 +7 421 399 +6
Mountain Division, t0£al.eesessesssesssessssssssisnesnssssonsssns 27,536 24,661 +12 2,890 2,645 +9
Nondurable goods StOXeS.cseecsscscnsesrssnsveosssssssascssacnsos 17,594 15,732 +12 1,847 1,687 +9
FOOd SLOXeBecsssssssvrusassossesncosnssnsaesssssasnsavsssnssnans 5,439 4,606 +18 571 494 +16
GAF,2 £088Leuuavntvsnssasensancasasesnsanseeacoersnssnsnsanssnss 6,051 5,688 +6 635 610 +4
General merchandise group with NonStoreS....cscesasessnssonss 3,940 3,636 +8 414 390 +6
Pacific DiviSion, LOtaliueeiueeeesocaccsasensanssocsnnsenssacnsess 82,748 73,693 +12 2,976 2,691 +11
Durable g00ds SLOXeB.isceveecerssosasessnosssssnnrassssnvnavssass 24,413 21,892 +12 878 799 +10
Nondurable BOOdS STOTeS.eusvecsessensnesnasrscssscssssancscenas 58,335 51,801 +13 2,098 1,891 +11
FOOd STOTeS.ceeacasseresssioossassveracncssoncsaansoasssassonns 19,029 17,048 +12 684 622 +10
Eating and drinking placeS...ceviseescessscsosssssvoassassssosns 8,693 7,035 +24 313 257 +22
GAF, 2 £OLBLeuonuncrsaserssssosentoncenasarensosonensnnoenossens 21,366 19,352 +10 §. 768 | 707 +9
General merchandise group with NONStOreS...sseseeesecsssosens 13,912 12,433 +12 560 454 +10
Gasoline service sStationsS....c.csvssecvevesscscecerassscarsvens 5,954 5,048 +18 214 184 +16

Note: Estimates are based on a sample. See sampling variabilities on page 19. Totals include data for kinds of business not shown separately.
States in geographic divisions are shown on page 28,

I.Revisecl.

Ipata based on civilian population estimates as of July 1.

?Stores in the general merchandise (including all nonstores), apparel, and furniture and appliance group; these stores specialize in department
store types of merchandise.



Table 8. Estimated Sales of All Retail Stores in the United States, by Legal Form of Ownership

and Kind of Business: 1975

(Millions of dollars) .
—

Kind of business Total proﬁt?ggztﬁrkps Partneréhips Corporations
Retail stores, total...cesseecncoscrovesonssssonssereannnosannes P 584,423 96,499 26,556 452,838
Total (excluding AULOMOLIVE EXOUD)....veencoresnsesscosnooosesens 482,318 88,936 22,428 362,655
Durable goods .StOT@S..seeessesscassosss ecessaresansiencsanarancas 180,725 22,698 9,210 147,837
Nondurable goods STOTeS...eevesescnceens vesesenessessasaassaseannes 403,698 73,801 17,346 305,001
Food stores..... v eereenneaeseares e et e e renee s Cvesrarestiasenaa 131,723 21,514 5,073 104,373
Grocery 8tOreS....ceseeeenscccccns seeeebererecaensensasenaneneacernanrs 122,666 17,909 4,539 99,482
Eating and drinking PlaceS....ececeucesrnrcvssoroercressncnconnoossosonsse 47,514 12,695 3,543 29,982
General merchandise group With NONSLOTES. . . u.uvieeeenesonsonocsnsonsssase 95,402 2,672 1,030 91,517
Department SEOresS...c.ieiceioeccoosancosctannencosvansone eerevesuaseanans 60,719 (z) (z) 60,597
Apparel and accessory stores, total.......eeeeees. cesssenseces weerransana 26,749 2,980 1,575 22,150
Furniture, home furnishings, and equipment stores, tof8l.....cvveevevvens 26,123 5,444 1,295 18,945
Building materials, hardware, farm equipment dealers, total.......: ...... 34,204 4,642 2,506 27,020
Automotive dealers, total....ieeceerereevoee Ceseisienancesens AR cesean 102,105 7,563 4,128 90,183
Gasoline service S8tations. ,...ccvivereenroosevierrssncscsscsenseans semosne 43,895 24,889 3,380 14,880
Drug and proprietary storeS.....i.ceuveee. s eresenssans eomaseensensnasaes 18,098 2,534 543 14,750

Note: Totals include data for kinds of business and forms of ownership not shown separately.

Z The dollar amount is léess than 1 percent of all forms of ownership combined,

MERCHANDISE PURCHASES

The total cost value of merchandise purchased by all retail
stores in the United States during 1975 was estimated at $434.8
billion, or 9 percent higher than the revised $399.2 billion esti-
mated for 1974. Of the 1975 total, $139.5 billion represented
the cost of durable goods purchases—9 percent above 1974—and
$295.3 billion the cost of nondurable goods purchases—an in-
crease of 9 percent above 1974,

In the durable goods category, automotive dealers showed an
increase of 11 percent from the previous year, while purchases
by furniture, home furnishings, and equipment stores and build-
ing materials, hardware, farm equipment dealers rose 5 and 3
percent, respectively. In the nondurable goods category, food
stores reported a 13-percent increase in the cost value of

purchases year-to-year. Other increases were reported by gaso-
line service stations, 10 percent; the general merchandise group
with nonstores and eating and drinking places, each 8 percent;
drug and proprietary stores, 8 percent; and liquor stores, 1 per-
cent.

Organijzations operating 11 or more retail stores (Group II)
reported a 7-percent increase in the total cost of merchandise
purchased in 1975, compared to 1974. Food stores, which
accounted for 42 percent of total purchases by these organiza-
tions, showed an increase of 8 percent from the previous year.
The general merchandise group with nonstores, representing 39
percent of total Group II purchases, also increased 8 percent
year-to-year.
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Figure 4. Total Cost of Merchandise Purchased by All Retail Stores in the United States,
by Kind-of-Business Groups: 1975 and 1974
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Table 9. Estimated Cost of Merchandise Purchased by All Retail Stores in the United States, by Kind of Business:
1975 and 1974

{(Millions of dollars)

Kind of business 1975 19747 l:_:l‘:ne;: Kind of business 1975 1974% l;ehracnegnet
Retail stores, tot@l.i.seeeecevensscassass | 434,830 399,214 +9 | Furniture, home furnishings, and equipment
stores, t0taliceieicerarsccrsnrrssesencnrasanan 17,220| 16,391 +5
Durable goods StOTeS...evsesvecvescsnsss | 139,481 ] 128,030 +9 Furniture, home furnishings stores.. cresen 9,282 9,297 0
Nondurable goods stores 295,340 | 271,184 +9 Furniture StOreS...isescesccsserssasossnsas 6,563 6,802 =4
Trrmesesenecenens Household appliance, TV, radio stores........ 5,864 5,549 +6
Household appliance StOTEeS.eeesessencnsense 3,625 3,646 -1
Food stores, total.ceevecsescessossenesansssss | 111,043 98,636 +13
Grocery StOreS.iacsassevacsnsssassscnessaess | 104,847 93,033 +13
Building materials, hardware, farm equipment 25.168 24,329 3
dealers, total.....covevne reteasessenerennman s ’ +
Eating and drinking places........cesceeeseses 21,262 19,688 +8 Building materials and hardware, totall...... 16,738 | 16,849 -1
General merchandise group with nonstoresS...... 66,996 | 62,089 +8 Lumber a?d other building materials 12,848 13,067 3
General merchandise group without nonstores dealers’ ciissesesisvenicascartrsavensasannns 3,880 3: hod -
(except department stores mail order)...... | 62,911| 58,307 +8 HAardware StOreS..sevessesscssnensronsavonss » 7 +3
Department stores and miscellaneous general
merchandise stOres.sciessssesvssssevseaeses | 51,435 47,442 +8 | Automotive dealers, totali..seseecesasseveecsans | 85,1201 76,409 +11
Department StOreB.cecessncssscsncsssssonns 42,308 38,662 +9 Passenger car BE81ETS% e tnnsesanssnacnnasones 72,887 64,896 +12
Variety StOre@S.cceecececrsscsccscnsoncassses 6,961 6,468 +8 Passenger car dealers (franchised)......... 68,011 | 60,528 +12
Mail-order houses (department stores Tire, battery, accessory dealers......seevee. 6,075 5,528 +10
merchandisSe) . sseeeevessssssessssassenasanne 4,515 4,397 +3
Gagoline service stationS.i..ieececcroserssssnces 36,319 32,898 +10
Apparel and accessory stores, total......eesse 15,799 15,717 +1
Men's, boys' clothing, furnishings stores... 3,404 3,482 -2 | Drug and proprietary StOreS.......seseceeesss-s | 13,065] 12,062 +8
Women's ready-to-wear StOreS....escessscacss 5,378 5,382 0
Shoe SLOres....iceetviantssacoccnnacancanccnns 2,465 2,426 427 Liquor StOTreS:.ssecscesrrecsas eresesesacarinen 7,688 7,606 +1

Note:

TRevised.

Measures of sampling variability are shown on page 18,

Group totals include kinds .of business not shown separately.

11ncludes lumber yards, building materials dealers; paint, plumbing, and electrical stores.
2Includes both franchised and nonfranchised car dealers.
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Table 10. Estimated Cost of Merchandise Purchased by Retail Stores of Organizations Operating 11 or More Retail Stores
(Group 1I) in the United States, by Kind of Business: 1975 and 1974

(Millions of dollars)

Percent Percent
Kind of business 1975 1974 change Kind of business 1975 1974 change
Retail stores, total.eceeesveiccssvasesenss | 135,573 126,236 +7 | Apparel and accessory stores, total..s,eececess 4,141 3,998 +4
Men's, boys' clothing, furnishings stores.... 469 451 +4
Durable goods StOTreS.iesccsvssssavaccsns 6,942 6,806 +2 Women's ready-to-wear StOreS....e.cessescacsne 1,445 1,350 +7
Nondurable goods StOTE@S..sceecesesevsess| 128,631 ) 119,430 +8 Shoe 8LoreS...cicencecnrainrscnaccasrortases 1,082 1,004 +8
Food Stores, t0talecesescecesrsonssnscsconoses 56,947 52,599 +8
Grocery StOreS,..ecceesscesnssssesssscnnsess 56,456 52,149 +8 Tire, battery, accessory dealerSu...s.sssseesss 1,503 1,484 1
General merchandise group with nonstores...... 53,2511 49,297 +8
General merchandise group without nonstores
(except department stores mail order)...... 51,342 47,618 +8 + 5. 471 013 +9
Department stores and miscellaneous general Drug and proprietary StoreS....sesssessscsssses 24 5,
merchandise Stores......cccoevsaconrsceesssa| 41,065( 38,015 +8
Department StOreS....eeceevevsesssorancessa| 37,598] 34,394 +9
Variety StoreS...c.sesscescascossiscasssasanes 5,851 5,277 +11 | LiqUOT StOTeS.ssessenencsarsccasssssesssransans 1,616 1,570 +3

Note:

Group totals include kinds of business not shown separately.

See page 17 for definition of Group II.

Table 11. Estimated Cost of Merchandise Purchased by All Retail Stores in the United States, by Legal Form of Ownership

and Kind of Business:

(Millions of dollars)

1975

Kind of business Total prol::iizti:;ahlips Partnerships Corporations
Retail stores, total,.cciececvescarcrancoansosoncsvaniorscasoesonnsnne 434,830 72,752 19,395 337,006
Durable gOOUS SLOYE@S.s.eseecnosersrorosssssnsassonsssasasasecssonns 139,481 16,851 7,003 114,905
Nondurable goOdsS StOreS...eeeeesesscsnesoscesscocsacrcrsascoscosnss 295,349 55,901 12,392 222,101
Food Stores....eevvavecoass B T T Y 111,043 18,192 4,126 88,182
GroCery SL0reB...cuunceresrssescncsonessnsasessssonssasocssanconsnnnses 104,847 15,630 3,776 84,969
Eating and drinking PlacesS..eeeesescessscesoecnsesssnsocsaononnnnesesssos 21,262 6,421 1,680 12,715
General merchandise group with NONSEOTeS. .. vveerrsvernnsoarocncroseonosnce 66,996 2,086 724 64,076
Department StOre8. ... cn.evervsvosceevesesssassrsorcsivessaronncsnosnnse 42,308 (2) (¢4 42,224
Apparel and accesSsS0ry Stores, tOLRL.iu.eeeeeoerenrosscesssncensosnasennsen 15,799 1,895 995 12,891
Furniture, home furnishings, and equipment stores, totaAl......eeevseevoecs 17,220 3,867 845 12,230
Building materials, hardware, farm equipment dealers, total,.....soeeeseu. 25,168 3,393 1,848 19,901
Automotive dealers, tOLBl.ue.isveusonseronosssssasocassanencsasssrosonnns 85,121 6,155 3,460 75,244
GaS011ine ServiCe BT IONS. caueuoceroreenensoneasocnsssssnansoncsnenseess 36,319 20,593 2,869 12,348
Drug and propri@tary StOreB....cueeeesescsesovsnoctaconcscoraasscrnsennes 13,065 1,764 379 10,739

Note:

Z The dollar amount is less than 1 percent of all forms of ownership combined.

Totals include data for kinds of business and forms of ownership not shown separately.
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MERCHANDISE INVENTORIES

"archandise on hand

The cost of merchandise inventories in stores and warehouses
of retail stores in the United States on December 31, 1975, was
estimated at $73.0 billion, or 2 percent higher than the revised
estimate of that held a year ago. Of this total, $39.1 billion
represented the value of stocks of nondurable goods stores, an
increase of 2 percent over 1974, and $34.0 billion represented
the value of durable goods stores, up 1 percent from a year ago.

In the durable goods category, building materials, hardware,
farm equipment dealers showed a 13-percent increase in the
value of inventory holdings from the previous year, while furni-
ture, home furnishings, and equipment stores increased 3 per-
cent. Automotive dealers decreased the value of holdings by 2
percent year-to-year. In the nondurable goods category, in-
creases from a year ago were reported by food stores, up 1 per-
cent; the general merchandise group with nonstores, up 2 per-
cent; gasoline service stations, up 7 percent; and liquor stores, up
4 percent. Decreases were reported by eating and drinking places,
down 4 percent, and apparel and accessory stores, down 1 per-
cent. Drugand proprietary stores were little changed year-to-year.

For organizations operating 11 or more retail stores (Group
II), the cost of merchandise held for sale on December 31,
1975, totaled $22.9 billion, or 1 percent less than the value of

that held on December 31, 1974. Contributing to the decrease
were food stores, which accounted for 21 percent of total Group
Il inventories, down 4 percent, and apparel and accessory stores,
down 1 percent. The general merchandise group with nonstores,
accounting for 52 percent of total Group II inventory, increased
the value of inventory holdings 2 percent from a year ago.

Sales-Inventory Ratio

Annual sales of all retail stores in 1975 were 8.4 times the
cost of year-end inventories held in retail stores and warehouses
of retail stores. This compared to 7.9 for 1974. The ratio of
sales to year-end inventories for nondurable goods stores was
10.7 in 1975, compared to 10.0 in 1974. The ratio for durable
goods stores was 5.6 in 1975 and 5.4 in 1974.

Passenger car dealers showed a sales-inventory ratio of 6.9 in
1975, compared with 6.1 for the preceding year. The ratio re-
ported by grocery stores for 1975 was 16.8, up from 15.1 for
1974, and department stores increased to 6.6 for 1975 from 6.4
for 1974. Furniture, home furnishings, and equipment stores
increased to 5.3 for 1975 from 4.9 for 1974, while building
materials, hardware, farm equipment dealers decreased to 4.8 in
1975 from 5.3 for 1974. '

Figure 5. Total Merchandise Inventories of All Retail Stores and Warehouses by Major Kind-of-Business
Groups: End of Year 1975 and 1974

0 5
1
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Table 12. Estimated Merchandise Inventories and Sales-inventory Ratios of Retail Stores and Warehouses in the
United States, by Kind of Business: End of Year 1975 and 1974

Merchandise inventories at cost 1 ¢
(million of dollars) Sales inventory ratio {
N Warehouses and Warehouses and
Kind of business stores Stores stores Stores
r Percent r Percent T
1975 1974 change 1975 1974 change 1975 1974 1975 1974
All kinds Of DUSINESS.c.seecsosssasssscisnsssssssansences 73,041 | 71,908 +2 | 66,686 ] 65,436 +2 8.4 7.9 9.3 8.8
Durable goods StOreS.cessesssssssasescsonnssnsoncsocse 33,970 33,472 +1 32,750 32,332 +1 5.6 5.4 5.9 5.6
Nondurable g00ds SLOTE@S..eesessscsosasnsenosssancsans 39,071 38,436 +2 | 33,936 33,104 +3 10.7 10.0 12.6 1i.9
Food StOres, tOtal.e.evesceesescassssnsnncassnssosssioscacns 8,189 8,116 +1 6,396 6,274 +2 16.8 15.1 22.2 20.3
GTOCETY SEOrES..cesassasensssescsssssansassasnsscscannces 7,851 7,806 +1 6,108 5,995 +2 16.5 14.7 21.8 19.9
Eating and drinking DPlaceS..v.esessecsscecsssorvenaacsoanss 1,074 1,121 -4 996 1,081 -8 42.5 40.5 46.6 43.7
General merchandise group with nonstoreS....ssvesessesessss | 15,864 | 15,528 +2| 13,580 | 13,028 +4 6.4 6.2 7.6 7.4
General merchandise group without nonstores (except
department stores maill Order)....eeecessseesssssseccssss | L5450 1 15,103 +2 | 13,345 12,757 +5 6.1 5.8 7.1 7.0
Department stores and miscellaneous general merchandise
SEOT@Sisesanessassneronesnansacasasssasesncacanssnsecees | 12,7471 12,310 +4 | 10,924 10,230 +7 6.2 6.1 7.4 7.4
9,735 9,245 +5 8,148 7,498 +9 6.6 6.4 8.0 8.0
1,808 1,861 -3 1,542 1,617 -5 5.2 4.8 6.1 5.6
Mail-order houses (department stores merchandise)........ 896 932 -4 879 910 -3 6.9 6.4 7.0 6.6
Apparel and accessory stores, t0tal.....eee.. fetensean 5,342 5,385 ~1 5,117 5,207 =2 5.1 4.9 5.3 5.2
Men's, boys' clothing, furnishings StoreS..eecssscascrsns 1,323 1,355 -2 1,286 1,328 -3 4,7 4.3 4.8 4.5
vomen's ready-to-wear BtOreS...sscceasssssssrsasessssanns 1,427 1,386 +3 1,404 1,369 +3 6.5 6.6 6.6 6.7
SHOE SHEOTES.escseeseinsnsssnossssssasssnsossosasnacsnocsas 1,029 1,044 -1 946 978 -3 4.1 4.0 4.5 4.3
Furniture, home furnishings, and equipment stores, total... 5,294 5,150 +3 4,770 4,640 +3 5.3 4.9 5.9 5.6
Furniture, home furnishings sStOreS...esccesvscsscecsnsnses 2,950 2,883 +2 2,637 2,560 +3 5.3 5.2 6.0 5.9
Furniture StOTreS.scsceesnssssvsosasccnses 2,320 2,345 -1 2,051 2,072 -1 5.0 4.7 5.6 5.4
Household appliance, TV, radio stores...... 1,781 1,738 +2 1,618 1,571 +3 5.0 4.8 5.5 5.4
Household appllance StOreS...esecevscessssscscsssssosces 1,111 1,112 0 995 999 0 4.9 4.7 5.4 5.3
Building materials, hardware, farm equipment dealers,
BOLAL. venereonenonsenesasoesasonsasasesessassesansnnnnsns 7,283 6,454 +13| 6,956 6,202 +12 4.8 5.3 5.0 5.5
Building materials and hardware, total?.....eceeeesconecs 4,610 4,355 +6 4,329 4,130 +5 5.4 5.7 5.8 5.7
Lumber and other building materials dealers®......evee. 3,128 2,964 +6 2,887 2,774 +4 5.8 6.2 6.4 6.6 .
HArdware SEOTeS...sssesescsvennssssssnncssonocersnansns 1,482 1,391 +7 1,441 1,356 +6 4.0 4.3 4.2 4og
Automotive dealers, tO0ta8l.icuscevacceonasenssocsnssesssasnos 16,690 17,098 -2 16,490 16,859 =2 6.4 5.8 6.4 5.8
Passenger car GeAlers®.c....icuecesncsanscsssssessoncsnunns 12,853 13,211 =3 12,802 13,132 -3 6.9 6.1 6.9 6.1
Passenger car dealers (franchised).....c... 11,988 12,266 -2} 11,952 | 12,192 -2 6.8 6.0 6.8 6.1
Tire, battery, accessory dealerS.ccccscscsescssssssrevans 1,896 1,906 -1 1,756 1,763 0 4.7 4.3 5.1 4.7
Gasoline gervice StationS...iceescrssscsnscessociscnronsecess 1,627 1,523 +7 1,531 1,427 +7 28.3 28.4 30.3 31.6
Drug and proprietary StOreS...csacsseseessccosccsesssnsesen 3,123 3,117 0 2,795 2,833 -1 6.0 5.7 6.8 6.4
LiQUOT StOTeSes.essscecscsncsarccsoscsosscaasancccssansones 1,161 1,115 +4 1,008 969 +4 9.1 9.2 10.7 11.0

Note: Measures of sampling variability are provided on page 18.

rRev:lsed.

Group totals include kind of business not shown separately.

!Ratios are based on data from those firms which were in business the full calendar year (see appendix A).

2Includes lumber yards, building materials
3Includes franchised and nonfranchised car dealers.

dealers; paint, plumbing, and electrical stores.
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Table 13. Estimated Merchandise Inventories and Sales-Inventory Ratios of Retail Stores and Warehouses of Organizations
Operating 11 or More Retail Stores (Group 1l) in the United States, by Kind of Business: End of Year 1975 and 1974

Merchandise inventories at cost
(millions of dollars)

Sales inventory ratio

Warehouses -and Warehouses and
Kind of business stores Stores stores Stores
Percent Percent
1974 change 1975 1974 change 1975 1974 1975 1974
A1l Kinds of DUSINESS.uesvesesssecnsonsecionsesaannanns | 22,947 | 23,065 -1 17,990 17,783 +1 8.6 7.9 11.1 10.3
Durable goodS StOYEB.scsessevsirsacaisnsssorcssconsns 2,627 2,710 -1 2,233 2,293 -3 4.1 4,0 4.8 4.9
Nondurable goods StOreS...eseassccssescssceensrsessre 20,320 | 20,355 01 15,7571 15,490 +2 9.2 8.4 12.0 11.0
Food Stores, tot@licsscscsessesscscsnasensssosusocassnarnse 4,752 4,933 -4 3,084 3,147 -2 15.3 13.3 23.8 20.9
GrOCEYY SLOTeS.ceeeivssvsecersossrsossssasnasassacssssanes 4,699 4,881 ~4 | . 3,045 3,109 -2 15.3 13.3 23.8 20.9
General merchandise group with NONStOreS....cisveascvesnnss 11,982 | 11,785 +2 9,885 9,475 +4 6.6 6.3 1.1 8.0
General merchandise group without nonstores (except
department stores mail OYder).cieecscsassssscnsssssnsans 11,882 11,652 +2 9,862 9,409 +5 6.3 6.1 7.7 7.6
Department stores and miscellaneous general merchandise
SEOTEE.cssseaasrscnnseascnsvrrrsosssesssssassasassanssnsons 9,568 9,293 +3 7,807 7,314 +7 6.6 6.6 8.2 8.2
Department StOreS...cescersesnsssesarcancossassocsansss 8,519 8,087 45 6,977 6,389 +9 6.7 6.5 8.3 8.3
Variety StOreS...essesssscessencsscacssorcossiavasnsnnens 1,436 1,446 -1 1,178 1,207 -2 5.3 4.9 6.5 5.9
Apparel and accessory stores, total....eescessssssesssssses 1,263 1,281 -1 1,116 1,127 -1 5.5 5.3 6.3 6.2
Men's, boys' clothing, furnishings StOreS...eeeescssscsscs 175 169 +4 161 156 +3 5.1 4.7 5.6 5.1
Women's ready-to-wear StOIeS.....veveevssssssnsscsrssnsss 334 304 +10 315 290 +9 7.4 7.4 7.8 7.7
SHOE SLOTES.eracronsrsncaresoravssncascsvncnssessssononasss 394 409 -4 334 348 ~4 4,8 4.4 5.7 5.2
Tire, battery, accessory dealerS.....cicescssesvesssssssnes 680 714 -5 605 647 ~6 3.4 3.1 3.8 3.5
Drug and proprietary StoreS.....scesssssesccecssssccscconne 1,308 1,361 -4 1,023 1,086 -6 5.8 5.2 7.5 6.6
LiQUOT SLOreB..esusscecscssssncecsscssasnsssssnsanssessaosse 329 318 +3 189 175 +8 7.5 7.2 13.0 13.1
Note: Group totals include data for kinds of business not shown separately. See page 17 for definition of Group II.
Table 14. Estimated Merchandise inventories of All Retail Stores in the United States, by Legal Form of Ownership
and Kind of Business: 1975
(Millions of dollars)
Individual
Kind of business Total proprietorships Partnerships Corporations
All kinds of bDUSINESS...ecvsinsrevsvvsncssssncsroccocarovsnevsavansss 73,041 9,981 3,324 58,856
Durable g00dS StOTESB..cseessssoseronssessososscscsasossossavovaions 33,970 4,953 1,967 26,867
Nondurable E00dS StOTEB...cc.cssecsccssssoccssssssisavosasssoansanss 39,071 5,028 1,357 31,989
FOOU SLOYES. iuveecescraonosssssssnonnsoanssoscsnssasssocssosvanssnsnnnsse 8,189 1,370 275 6,487
GrOCETY SLOT@S8..cvaesssnennsnonsassscossossssoannossaasssonnsasonansnes 7,851 1,256 259 6,281
Eating and drinking PlacCeS.....seesssceevasosccssssroossososcnccssssssrsse 1,074 299 77 662
General merchandise group With NONSTOTES....ceseseererosnarcccssossrsanss 15,864 648 268 14,925
DEpArtment StOT@S. ..v.escevcassesssasssansossecccsasssnossosansesvosnan 9,735 (2) (2) 9,715
Apparel and accesSOry Stores, tOtAl....essesssaceerencsvesorseoncensonnas 5,342 780 347 4,204
Furniture, home furnishings, and equipment stores, total.......ceeeeecos 5,29 1,077 299 3,860
Building materials, hardware, farm equipment dealers, total.....ceoeeneee. 7,283 1,042 590 5,642
Automotive dealers, tOtALl.....veveccoessassssssrarosoniossosansosaonasenne 16,690 1,338 721 14,5§1
Gasoline Service SEAtLOMS.....eiiserrssnssscacovavsvovossnserosraasanasss 1,627 932 109 570
Drug and proprietary SL0reS.....ceeveeccessoocstosssscrnsresssnsesessocns 3,123 418 87 2,552

Note:

7 The dollar amount is less than 1 percent of all forms of ownership combined.

Totals include kinds of business and forms of ownership not shown separately.
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Figure 6. Sales-Inventory Ratios of All Retail Stores and Group | Stores, by Selected Kinds of Business:

1975

(Annual turnover: 1975 sales divided by year-end inventories, at cost, Ratios are based on data from those firms which were in business
the full calendar year)
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ACCOUNTS RECEIVABLE

Retail stores in the United States reported a total of $29.6
billion of accounts-receivable balances owed to them by cus-
tomers as of December 31, 1975, or 2 percent more than the
$28.9 billion reported for the same date a year earlier. Credit
balances on charge accounts and on installment accounts
amounted to $11.4 billion and $18.2 billion, respectively, at the
close of 1975, with charge accounts showing a year-to-year
increase of 6 percent, while installment accounts were little
changed.

Receivable balances for nondurable goods stores amounted
to $20.7 billion in total, or 2 percent more than the amount
owed at the close of 1974. Department stores reported unpaid
balances totaling $11.9 billion at the end of 1975 (40 percent of
the total for all retail stores). Apparel and accessory stores with
$1.8 billion remained virtually unchanged from the previous
year.

Durable goods stores reported balances at the close of 1975
at $8.9 billion, which was 4 percent more than the total re-
ported a year ago. Contributing to these figures were dealers in
building materials, hardware, farm equipment with $2.5 billion,
up 5 percent from the previous year; automotive dealers, $2.5

billion, up 4 percent; and furniture, home furnishings, and
equipment stores, $2.9 billion, up 2 percent.

Approximately 90 percent of the 1975 year-end credit bal-
ances due from customers of the general merchandise group with
nonstores was on installment accounts. Installment accounts
represented approximately 65 percent of total year-end 1975
outstanding balances for furniture, home furnishings, and
equipment stores. In contrast, the credit balances outstanding
for building materials, hardware, farm equipment dealers and
for apparel and accessory stores were predominantly on charge
accounts (94 percent and 60 percent, respectively). For auto-
motive dealers, about 62 percent was outstanding due to charge
accounts.

Stores of organizations operating 11 or more retail stores
accounted for $17.3 billion of total receivables at the end of
1975, compared with $17.2 billion for 1974, an increase of 1
percent. Credit balances on charge accounts and on installment
accounts amounted to $2.1 billion and $15.2 billion respec-
tively at the close of 1975, with charge accounts showing a
7-percent increase, while instaflment accounts remained the
same.

0 2 4

Figure 7. Total Accounts Receivable, Charge and Installment Accounts of All Retail Stores:
End of Year 1975

8 10 12 14 16

General Merchandise
Group With

Nonstores

Furniture, Home
Furnishings, and
Equipment Stores

Building Materials,
Hardware, Farm K
Equipment Dealers

1 6%

Automotive Dealers

Apparel and
Accessory
Stores

Charge Instaliment

accounts

accounts

Percentages represent type of account

as percent of total accounts receivable
1 1 !

0 2 4

Source: Monthly Retail Trade Report, January, 1976.

¥ Y ¥
8 10 12 14 16
Billions of dollars




16

Table 15. Accounts Receivable of All Retail Stores in the United States, by Type of Account and Kind of Business:

End of Year 1975 and 1974

{(Millions of dollars)

Total Charge accounts Installment accounts
. December 31 Percent December 31 Percent December 31 Percent
Kind of business change change change
1975 from 1975 from 1975 from
1975 1974 1974 1975 1974 1974 1975 1974 1974
Retail stores, totali.sseescesssrcnsasresscscssssanenos 29,625 28,916 +2 11,428 10,806 +6 18,197 18,110 0
Durable goods stores, total.i...sscescssasnicecresnces 8,901 8,578 +4 5,579 5,207 +7 3,322 3,371 ~1
Nondurable goods stores, total.usesesesseccsssscossss 20,724 20,338 +2 5,849 5,599 +4 14,875 14,739 +1
FOOQ SLOTESccasutsnncvenncsscesrsssossasascrnrosssssssnsane 312 314 -1 297 295 +1 (8) (8) (8)
GTrOCETY SLOT@S.uu.isiensoassosnsssasenssasssssasssanaanse 215 234 -8 (s) (8) (8) (8) (s) s)
Eating and drinking placesS...eesecsnssessssvescasonronanns .. 220 179 +23 (8) (s (8) (s (s) (8)
General merchandise group with nonstoresS......seeeecscsscss 15,592 15,299 +2 1,588 1,490 +7 14,004 13,809 +1
General merchandise group without nonstores (except
department stores mail Order)...cievssccscnacssssscasess 15,043 14,743 +2 1,423 1,338 +6 13,620 13,405 +2
Department stores and dry goods, general merchandise
SEOT@B . v veneoruasinnrasssessensersensasenssoncsnscassnna 12,853 12,142 +6 1,382 1,293 +7 11,471 10,849 +6
Department StOreS...scisesscccescsvoncsncanasnsorsonnns 11,854 11,162 +6 1,216 1,114 +9 10,638 10,048 +6
Mail-order houses (department stors merchandise)......... 1,981 2,018 -2 (s) (8) (8) (8) (s) (8)
Apparel and accessory sStores, total....sessrccarsessssserrns 1,795 1,787 0 1,080 1,013 +7 715 774 -8
Women's ready—to-wear StOreS...ecescosnssccessonnssannanss 711 716 -1 .(8) (8) (8) (8) s) (8)
Furniture, homé furnishings, and equipment stores, total.., 2,933 2,870 +2 1,015 953 +7 1,918 1,917 0
Furniture, home furnishings StOreS....cesseeccesssccscssn 2,192 2,133 +3 707 662 +7 1,485 1,471 +1
Furniture StOreS.ceeecescecscesssosssascsosassassasssas 2,003 1,956 +2 {s) (s () (8) (s) (s)
Household appliance, TV, radio StOTreS.cssecisusescssssness 641 619 +4 (s) (S) (8) 388 387 [}
Household appliance StOreS....secesvcssronsssssscsnones 539 531 +2 (8) (s) (8) (s) (8) (8)
Building materials, hardware, farm equipment dealers,
27 Y 2,506 2,376 +5 2,360 2,217 +6 146 159 -8
Lumber and other building materials dealers®............. 1,827 1,704 +7 1,773 1,638 +8 (3) (8) (8)
Automotive dealers, total...cieecesesessssssssesnsoscsasnna 2,474 2,376 +4 1,540 1,406 +10 934 970 -4
Passenger Car dealersZ. . v.ueeecesesesanonsevennonsosonenn 1,213 1,089 +11 (8) (8) (8) (8) (8) (8)
Passenger car dealers (franchised).....ceocncosnesensasn 1,087 1,003 +8 945 864 +9 (8) (s) (8)
Tire, battery, accessory dealerS.....seieesecsccssssansas 1,163 1,208 -4 (8) (8) (8) 718 773 -7
Gasoline service sStationS.....ssessscansncenvocasaarsansase 459 425 +8 453 418 +8 (8) (8) {8)

Note: Measure of sampling variability shown on page 20.
S Not shown because of high sampling variability,

!Includes lumber yards, building materials dealers, peaint, plumbing, and electrical stores.

2Includes both franchised and nonfranchised car dealers.

N

Table 16. Accounts Receivable of Retail Stores of Organizations Operating 11 or More Retail Stores (Group i1) in the
End of Year 1975 and 1974

United States, by Type of Account and Kind of Business:

{(Millions of dollars)

Total Charge accounts Installment accounts
. December 31 Percent December 31 Percent December 31 Percent
Kind of business change change change
1975 from 1975 from 1975 from
1975 1974 1974 1975 1974 1974 1975 1974 1974
Retail stores, totalisiseeecvsncanaans Ceesecavsamrinens 17,289 17,178 +1 2,107 1,975 +7 15,182 15,203 0
Durable goods Stores, total...esveeseoscasosnsaracaass 1,796 1,911 ~6 451 428 +5 1,345 1,483 ~9
Nondurable goods stores, total....vieueeevennsvsenancas 15,493 15,267 +1 1,656 1,547 +7 13,837 13,720 +1
General merchandise group with NonsStores......ceeseseescace 14,290 14,003 +2 1,000 915 +9 13,290 13,088 +2
General merchandise group without nonstores (except
department stores mail Order)..icscecsseesssssscsenveass 13,927 13,632 +2 900 834 +8 13,027 12,798 +2
Department stores and dry goods, general merchandise
SEOTEB. s eisranarueccsononrsassesesesceansrsntocsrcesnasas 11,856 11,188 +6 869 800 +9 10,987 10,388 +6
Department SToreS..c.canesessecessisecssanssorassnoanse 11,037 10,403 +6 832 763 +9 10,205 9,640 +6
Apparel and 4CCESSOrY StOres, tOtAl.e..eseeeeecseasssoennss 677 745 ~9 221 209 +6 456 536 -15
Tire, battery, accesSsory dealerS.vi.cesececcssosceascasssnse 662 743 -11 (s {s) (s) (s) (8) (s

Note: Measures of sampling variability are shown on page 20.

S Not shown because of high sampling variability,

Totals include data for kinds

of business not shown separately.
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SAMPLE DESIGN AND RELIABILITY OF THE DATA

3ample Design

Data on purchases and inventories were derived from the
1975 Annual Retail Trade Survey, which was essentially based
on the probability sample used after July 1971 to produce
national monthly estimates of retail sales published in the
Monthly Retail Trade Report. A detailed description of the
monthly sample is shown in the Monthly Retail Trade Report.
Statistics on annual sales and end-of-year accounts receivable
shown in this publication were derived from monthly retail
trade data published in the January 1976 Monthly Retail Trade
Report. '

1975 annual sample consists of the following components:

A. Group II organizations; i.e., firms which in the 1967
Census of Business were reported as operating 11 or more retail
stotes, are included in the sample regardless of the location in
the United States. (NOTE: In the annual survey, Group II
organizations were requested to report all retail stores of their
subsidiaries; whereas, for the monthly survey, a sample was
selected for separate reporting by subsidiaries assigned separate
employer identification (EI) numbers, as described below for
Group I firms.)

B. Group I comprises all remaining retailers as indicated
below.

1. A sample is selected from the list of retail employers who
make Social Security payments for their employees under the
Federal Insurance Contribution Act (FICA).

The list sample is drawn from two sources, The major part of
the sample is drawn from the County Business Patterns (CBP)
file (a tabulation each year of generally first-quarter payroll
reported by FICA taxpayers) using kind-of-business codes de-
rived from the quinquennial economic censuses. New retail
employers not included in this tabulation are represented by a
sample drawn from the employer births provided by the Social
Security Administration. The basic sampling unit is the em-
ployer identification (EI) number assigned to each business
employer.

Firms selected for the list sample are placed on four rotating
panels (except very large businesses which are selected with
certainty and are placed on a fixed panel). Rotating panel firms
report current and previous month’s data three times a year,
while fixed panel firms report each month. For the Annual
Retajl Trade Survey, all of the fixed panel firms and firms on
two of the four rotating panels were selected to participate.

2. All retailers not on the list described above are repre-
sented by business establishments found in a probability sample
of 1and segments. This area sample is a twostage sample. In the
first stage, a sample of 58 primary sampling units (single coun-
ties or small groups of contiguous countiés) were drawn with

probability proportionate to (population) size. Each selected
primary sampling unit (PSU) was then subdivided into small
land segments containing at the time of selection an average of
about four retail stores each. A subsample of these land seg-
ments was drawn in each PSU at an overall rate of 1 in 1,000 (1
in 2,000 or 1 in 3,000 in the smallest PSU’s). About 420 such
land segments are included in the sample each month.

All retail establishments in these selected land segments are
canvassed. Sufficient information (mainly concering its EI
number) is obtained to determine whether the business has had a
chance of selection in the list sample component. If it has no EI
number or if its EI number fails to match either the list sample
universe or the current FICA mailing list, it is tabulated in the
area sample. The area sample thus includes businesses without
employees and employers, mainly recent births, not represented
in the list sources.

Firms selected for the area sample are placed on 12 rotating
panels and report current and previous-month data once a year.
Firms in 2 of the 12 panels are selected to participate in the
Annual Retail Trade Survey.

Reliability of the Data

Because the estimates are based on a sample, exact agreement
is not expected with the results that would be obtained from a
complete census of retail stores in which the same enumeration
procedure is used. However, because every retail store in the
United States has had a chance of being selected for the sample,
and because the probability of selection for each store in the
sample is known, it is possible to approximate the sampling
variability of the estimates made from the sample.

Approximate measures of the differences which may exist
because of sampling for the estimates are shown in tables 17 to
22. Measures of sampling variability for sales-inventory ratios of
retail stores have not been computed but, in general, are ex-
pected to be less than those for merchandise inventory dollar-
volume estimates.

The measures of sampling variability are at the one-signa
level. At this level, the chances are two out of three that the
amounts estimated in this survey would differ from the results
of a complete census using the same enumeration procedure, by
less than the percentage shown. Sampling errors shown are also
subject to possibly high sampling variability. Although certain
data not expressly shown in this publication may be derived by
subtraction, they are subject to higher sampling variabilities and
should not be used in making comparisons.

Measures of sampling variability shown in this report do not
include biases which might arise from differences of response or
nonreporting. Nonresponse amounted to about 5 percent for
inventories, 5 percent for merchandise purchases, and 9 percent
for sales.
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Symbols used for the estimated sampling variability ranges, tables 18, 19, 20, and 21: A= 0 to 3.5 percent, B = 3.6 to 7.0 percent, C = 7.1 to 10.5 percent.

Table 17. Estimated Sampling Variability for Sales, Purchases, and Inventory Estimates

|

Kind of business

Sampling variability

Dollar volume estimate

Year-to-year ratio

Sales

Purchases

Inventory
(stores and
watehouses)

Purchases

Inventory
(stores and
warehouses )

United States........ cessaseane eeseesaaaaanns cerescsseesesiesraresansreasesnas

DULable GOOS SEOTES s sstassonassononsncssosonnesassssssssssssnsnosasnsosaes
Nondurable Z00dS SEOTE@S.veuurnrusinnerssssasnonsosssaancorssossnssccassosscnss

Food stores, EOoLaliuseeeresoeseeosiaosancsnssosneesvsnscscesossoancoasnanoornsssoons

GTOCEYY SLOTES s eaeeenrsaassassessnsonsnionseasonsecsesesntsssoasesnonsnoenossonceins
Eating and drinking places.....cecevervnnn e esssesves et st e et tio et adbesnarasonbre

General merchandise group With NONSLOTES...esesnineerooressssosssrnsonssssccssssencss
General merchandise group without nonstores (except department stores mail order)..
Department stores and miscellaneous general merchandise StOreS..c..e.eieisececessssss

Department SCOTE@Sesececscnsonssnsee
Variety stores.... .o
Mail-order houses {department stores merchandise).

Apparel and accessory stores, total...eeisiiirisiroioasttinrenaiaroianiseescoraoasias
Men's, boys' clothing, furnishings stores....
Women's ready-to-wear SEOTreS.seeveeeessasssss
Shoe SEOreSeseceeerrocvicereecane eeeenraeann

R L T R I S

Furniture, home furnishings, and equipment Stores.......s...
Furniture, home furnishings stores...
Furniture stores......... ceeesieaaan
Household appliance, TV, radio stores...
Household appliance stores............

Building materials, hardware, farm equipment dealers, total.se..cis...
Building materials and hardware, total.....vseevianecrnsnns
Lumber and other building materials dealers..
HATAWATE SEOTES e aeesoesoonaasssrnensssasosasonsaaonesossoosssssesnsnassssssaranas

Automotive dealers, COtAl...siernacarornureseasnorracrosssoossssasnrasssesscscnnnnsens
Passenger car dealerSeee.esernnconssssnsonsn
Pagsenger car dealers {franchised).........
Tire, battery, accessory de@lerS....c.uvsvsnssersecsseasenasossssosnsossoenosnnosna

7

Gasoline Service StALIOMS e cceerrssnsoorossssssonsanesnsanrssoessasecsressassonnnnens
Drug and Proprielary StOTeS.eseueercsesoescosmerssniossasssasssassorasconcsorosnananan

L iqUOT SEOT RS e s i ossoncaseessseassssoessussssssasesssasasssensssesetsnassnonneceesses

oo P PP WEERE PP DEEEERE > B> B> b

WP w WP O OWEWW WeEP> BEEEER P B> > >

B P W BEEE CHE® OORE> wHw> BEEEEE B B b

oy ek PP g P P PEERED > B3 B

TR PP PP PoEl PERERR @ B> B>

o

Note: The estimates of sampling variabilities shown above for sales are based on annual sales published ‘in the Monthly Retail Trade Report for

January 1970, while those for purchases are based on 1975 and 1974 annual purchases estimates.

1974 merchandise inventory estimates.

'Sampling variability greater fhan 10.5 percent.

Those for inventory are based on December 1975 and

Table 18. Estimated Range of Sampling Variability of Sales of All Retail Stores for Geographic Regions, by Kind of Business

Kind of business

Dollar volume salés estimates

Northeast

North .Central

South

West

Retail stores, total....ceevseesss

Durable goods storeS......... eeeseen
Nondurable goods sStOreS.....vvveeen.

Food stores, total...isevsveconan
Grocery storesS........os..
Eating and drinking placeS.....cicevereaveeeass
GAF,! total.......c... eeren
General merchandise group?
Department stores........ t et e e e e eaeis ettt aeiaer ot abe s
Apparel and accessory stores, total.......... e eeerraaee aes
Furniture, home furnishings and equipment stores, total......
Building materials, hardware, farm equipment dealers, total....
Automotive dealers, total.....c.cocueu..
Gasoline service stations.......
Drug and proprietary stores....

~
el
APWCOWBEPEPWEP >3 >

WEPWEHERPEPREP e >

WOREWEEEERE PR

OWEEPOANE »> »

~e
LBl
~—

ww

X Not applicable.

lgtores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department store

merchandise. ?Includes nonstores.

Source: U.S. Department of Commerce, Bureau of the Census, Monthly Retail Trade Reports.

types of
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Symbols used for the estimated sampling variability ranges, tables 18, 19, 20, and 21: A =0 to 3.5 percent, 8 = 3.6 t0 7.0 percent, C = 7.1 to 10.5 percent.

| Table 19. Estimated Range of Sampling Variability of Sales for Standard Consolidated
Areas and Specified Standard Metropolitan Statistical Areas

Dollar volume (sales estimates) Dollar volume (sales estimates)
Statistical area Statistical area
Total Nondurable GAF! Total Nondurable Gar?
STANDARD CONSOLIDATED AREA STANDARD METROPOLITAN
STATISTICAL AREA--Continued
Chicago, 111.~Northwestern
Indiana..eevevseionnsosnsnnans A A A | Detroit, Mich....vuieusuann. A A A
New York, N.Y.~Northeastern Houston, TeX..:vesesnaceens x) x> A
Few Jersey..ieeneersnerencanes A A A Kansas City, MO—KaRS............ x) x) A
Los Angeles-long Beach, Calif... A A A
STANDARD METROPOLITAN
STATISTICAL AREA Minneapolis-St. Paul, Minn...... x) ) A
New York, Ne¥oeuesesonenonnon A A A
Baltimore, Md......covuun. 6.9 (¢.4] B | Philadelphia, Pa.-N.J...vieunn.. B B B
Boston, MasS......... . (x) x) B Pittsburgh, Pa...evsrcrcesnnenns B B B
Chicago, I11l..... A A Al st. Louis, Mo.-I1l....... B [ A
Cleveland, Ohio... cheen X) x) A | S8an Francisco-Oakland, Calif.... A B B
Dallas, TeXeeessasvansensoananse x) [6:9] C| Washington, D.C.~Md.-Va.....s... A A B
X Not applicable.
: lgtores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-store types of mer-
chandise.
Source: U.S. Department of Commerce, Bureau of the Census, Monthly Retaill Trade Reports.
1}
; .
Table 20. Estimated Range of Sampling Variability of Sales for Geographic Divisions, by Kind of Business
ro
Dollar volume sales estimates
Kind of business . East West East West
EnNi:n d Aﬁzgi‘:c North Noxrth A '(:slo::ltthic South South Mountain | Pacific
& Central | Central Central Central
Total...... R L L E T T U, tesaenn A A A A A B A B A
Durable g00ds StOYES..eensrrerssannsisrsscannnenns B B A A B x) B [6.9] A
Nondurable g00ds STOTEB..vevsenroressrsesasssvannas A A A B A B A B A
Food Stores, total.ceeuseriarocrrosnestotoaseaionssonnnanas B (6:9) A B x) o] B B B
Eating and drinking Places..c.cesvsnssnccnssseistonnnannses x) B B X) B (X) (6.9 X) B
e T B A A B A B A B A
General merchandise group?....... [ X) A A B A A A B A
Apparel and accessory stores, total..eeieesisenneeesess e (x) B B (xX) B ) [¢:9] X3 )
Gasoline service Stations....eeereeerueveoeciavotseasasnnns c B B B B (X) x) x) (x)
Drug and ProprietaXy groUP:...cveercisisssescsssnssnnssssosse x) [o] B x) c x) 0.8 (X) (x)

X Not applicable.
'Stores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-~store type of merchan—

disge.
'Includes nonstores.

Source: U.S. Department of Commerce, Bureau of the Census, Monthly Retail Trade Reports.
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Furriers and Fur Shops (SIC 5681)' —Establishments primarily
engaged in the retail sale of furs and fur garments including
those primarily engaged in selling fur garments made on their
own premises to individual order.

Miscellaneous Apparel and Accessory Stores (SIC 5699)! —
Establishments primarily engaged in the retail sale of specialized
lines of apparel and accessories, not elsewhere classified, such as
bathing suits, raincoats, riding apparel, sports apparel, and
umbrellas.

Eating and Drinking Places (SIC 58)

This major group includes establishments primarily engaged
in selling prepared foods and drinks for consumption on or near
the premises, and lunch counters and refreshment stands selling
prepared foods and drinks for immediate consumption. Also
included are social caterers who sell prepared foods which are
served on the premises or elsewhere, and inplant feeding con-
tractors. Eating and drinking places operated as leased con-
cessions in theaters, hotels, motels, and places of amusement are
included here, although candy and popcorn stands located in
theaters are not.

1. Restaurants, Cafeterias, Lunchrooms (SIC 5812, part)—
Establishments primarily engaged in the retail sale of prepared
food and drink for consumption on the premises. In the cafe-
terias the customers often serve themselves. Alcoholic beverages
are frequently sold at these establishments but receipts from the
sale of alcoholic beverages may not exceed the receipts from
prepared foods. Also included here are inplant feeding contrac-
tors primarily engaged in the preparation and retail sale of pre-
pared food and drink for employees (under contract) on the
premises of the business.

2. Refreshment Places (SIC 5812, part)*—Establishments
primarily engaged in the retail sale of limited lines of refresh-
ments and prepared food items. Included are establishments
which prepare refreshment items such as frozen custard, pizza,
barbequed chicken, and hamburgers for consumption on or near
the premises or for “take-home” consumption.

3. Social Caterers (SIC 5812, part)*—Establishments pri-
marily engaged in servicing prepared food on the premises or
elsewhere. Service plays an important part in this kind of busi-
ness. The principal activity of the establishment is catering of
food and beverages to parties, bar mitzvahs, weddings, or other
groups.

Drinking Places (SIC 5813)—Establishments primarily engaged
in the retail sale of drinks such as beer, ale, wine, liquor, and
other alcoholic beverages for consumption on the premises. Pre-
pared foods are frequently sold at these establishments, but re-
ceipts from the sale of prepared foods may not exceed receipts
from sales of alcoholic beverages.

!Data for this kind of business are not shown separately but are
included in the major group totals.

“Sales for this kind .of establishment are not shown separately but are
included in the large group “Eating Places” (SIC 5812).

Drug and Proprietary Stores (SIC 5912)

Establishments primarily engaged in the retail sale of pre-
scription drugs, patent medicines, and health and first-aid prod-
ucts. Usually the establishments carry a number of related lines
of merchandise such as cosmetics, toiletries, tobacco products,
candy, magazines, toys, and novelty merchandise. These stores
may also operate a soda fountain or lunch counter.

Liquor Stores (SIC 5921)

Establishments primarily engaged in the retail sale of pack-
aged alcoholic beverages such as ale, beer, wine, and whiskey for
consumption off the premises. Liquor stores operated by States,
counties, and municipalities are included.

Miscellaneous Nondurable Goods Stores (SIC 59, part)

This major group includes all retail nondurable goods stores
not elsewhere classified.

Stationery Stores (SIC 5943)—Establishments primarily engaged
in the retail sale of stationery such as paper products (including
printing and engraving), school and office supplies, greeting
cards, post cards, and novelties. -

Hay, Grain and Feed Stores; Farm and Garden Supply Stores
(SIC 5962, SIC 5969)°—Establishments primarily engaged in
the retail sale of hay, grain, feed, fertilizer, seeds, bulbs, and/
nursery stock, and other farm, lawn and garden supplies and
tools.

Fuel and' Ice Dealers, Except Fuel Oil Dealers (SIC 5982)° —
Establishments primarily engaged in the retail sale of coal,
wood, ice, or any combination of these lines.

Fuel Oil Dealers (SIC 5983)° —Establishments primarily engaged
in the retail sale of fuel oil.

Liquefied Petroleum Gas (Bottled Gas) Dealers (SIC 5984)° —
Establishments primarily engaged in the retail sale of gas (bulk
or bottled).

Florists (SIC 5992)° —Establishments primarily engaged in the
retail sale of cut flowers and growing plants. Greenhouses and
nurseries are included if receipts are primarily from the sale of
products not grown on the premises.

Cigar Stores and Stands (SIC 5993)° —Establishments primarily
engaged in the retail sale of cigars, cigarettes, tobacco, and
smokers’ supplies.

News Dealers and Newsstands (SIC 5994)° —Establishments pri-
marily engaged in the retail sale of newspapers, magazines, and
other periodicals. ¢

*Sales for this kind of business are not shown separately but are
included in the nondurable goods stores total.



Appendix B. Definitions of Standard Consolidated Areas and Specified Standard
Metropolitan Statistical Areas Included in This Report

{As defined by the Of fice of Management and Budget as of January 15, 1968)

Chicago, - Ill.—Northwestern Indiana Standarrd

Consoliclated Area ...................... .. Chicago, 1ll., SMSA and Gary-Hammond-East Chicago, Ind., SMSA
Neyw York, N.Y.—Northeastern New Jersey Sta'nd-
ard Consolidated Area .................. ... New York, N.Y., SMSA; Nassau-Suffolk, N.Y., SMSA; Jersey City, N.J., SMSA,;

Newark, N.J., SMSA; Paterson-Clifton-Passaic, N.J., SMSA; Middlesex and
Somerset Counties, N.J.

Baltimore, Md. . .......... .o, Baltimore city and Anne Arundel, Baltimore, Carroll, and Howard Counties, Md.
Bos‘:ton, Mass. . .ot All of Suffolk County and parts of Essex, Middlesex, Norfolk, and Plymouth
/ Counties, Mass.

Chicago, L. ... ... ... i Cook, Du Page, Kane, Lake McHenry, and Will Counties, Ill.

Cleveland,Ohio ................ ... ....... Cuyahoga, Geauga, Lake, and Medina Counties, Ohio

Dallas, TeX.. . . o vt ittt et i e Collin, Dallas, Denton, Ellis, Kaufman, and Rockwall Counties, Tex.

Detroit, Mich.. . ........... ... .. ... ... ..... Macomb, Oakland, and Wayne Counties, Mich.

Jouston, Tex.. . ....... oo L Brazoria, Fort Bend, Harris, Liberty, and Montgomery Counties, Tex.

Kansas City, Mb.-Kans ....................... Cass, Clay, Jackson, and Platte Counties, Mo., and Johnson and Wyandotte
Counties, Kans.

Los Angeles-Long Beach, Calif.. . .............. Coextensive with Los Angeles County, Calif.

Minneapolis-St. Paul, Minn. .................. Anoka, Dakota, Hennepin, Ramsey, and Washington Counties, Minn.

Nassau-Suffolk, N.Y. .... .............. e Nassaw1 and Suffolk Counties, N.Y.; established November 1972.

NewYork, NY. .. ..o i New York City, and Rockland and Westchester Counties, N.Y.; as redefined
November 1972. ‘

Philadelphia, Pa.-N.J. . ...................... Biucks, Chester, Delaware, Montgomery, and Philédelphia Counties, Pa.; and
Burlington, Camden, and Gloucester Counties, N.J.

Pittsburgh, Pa. . ... . ... ... .. .. .. ... ..., Allegheny, Beaver, Washington, and Westmoreland Counties, Pa.

St. Louvis, Mo-Il. . ... ... ... ... ... ... ... ..., St. Louis city, and Franklin, Jefferson, St. Chatles, and St. Louis Counties, Mo.;
and Madison and St. Clair Counties, Ill. .

San Francisco-Onakland, Calif................ .. Alameda, Contra Costa, Marin, San Francisco, and San Mateo Counties, Calif.

Washington, D .C.-Md.-Va. ................ ... District of Columbia; Montgomery and.Prince Georges Counties, Md.; Alexan-

dria, Fairfax, and Fails Church cities, and Arlington, Fairfax, Loudon, and
Prince William Counties, Va.
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