CURRENT BUSINESS
REPORTS

BR-86-13

1986
Retail Trade

Annual Sales, Year-
End Inventories,
Purchases, Gross
Margin, and Accounts
Receivable, by Kind
of Retail Store

Percent Change in Sales and Inventories of All
Retail Stores Year-to-Year: 1981 to 1986

Percent

Sales

Inventories

U.S. Department of Commerce
BUREAU OF THE CENSUS




ACKNOWLEDGMENTS

This report was prepared in the Business Division under the general direction of Dorothy
Reynolds, Assistant Division Chief for Current Retail Programs. Planning, implementing, and
compiling of this report were under the supervision of, Ronald Piencykoski, Chief, Current Retail
inventory and Sales Branch, assisted by Dorothy Engleking, William Owens, Herman Williams,
Michael Ditkoff, Eldridgina Houston, Patricia Borgstede, Anna Mahan, Joan Brown, Thelma Foster,
Russell Young, James Thompson, Anthony Rivetti, Louis Garner, Lisa Houlihan, Cheryl Geter, and
Maria Jackson. The processing system and computer programs were developed under the general
direction of Roger O. Lepage, Assistant Division Chief for Systems. Implementation of these
programs was under the direction of Frank Bush, Chief Special Surveys Programming Branch,
assisted by Lynn Miller, Hugh Vazzana, Connie Bunkers, and Patrick NcLean. Sample design and
statistical methodology were developed under the general direction of Joseph K. Garrett, Assistant
Division Chief, Research and Methodology. Sample design, including estimation and variance
methodology, was under the supervision of Ruth Detlefsen, Chief Program Research and Devel-
opment Branch, assisted by Carol Veum. and Michae! Sinclair. Sample control, imputation, and
quality control procedures were developed under the supervision of Carl A. Konschnik, Chief,
Statistical Methods Branch, assisted by Carol King and Frederick McKee. Coordination of data
collection efforts was under the direction of Joseph 8. Harris, Chief, Data Preparation Division,
assisted by Judi Petty, Coleta Hatfield, Jo Childress, and Denise Duncan.

Special acknowledgment also is due to the employees of the Monthly Retail Survey Branch who
assisted in the analysis of the data and to the many businesses whose cooperation was essential
to the publication of this report. )

Inquiries concerning this report should be addressed to Ronald Piencykoski, Business Division,
Bureau of the Census, Washington, D.C. 20233, telephone (301) 763-5294.,



CURRENT
BUSINESS
REPORTS

1986
Retail Trade

Annual Sales, Year-
End Inventories,
Purchases, Gross
Margin, and Accounts
Receivable, by Kind
of Retail Store

BR-86-13
Issued December 1987

é‘ﬁ“‘ oF o,

)
ey, ao“"*

&\ﬂ“ * Dg

2] Gl
Stares oV

U.S. Department of Commerce
C. William Verity, Secretary
Clarence J. Brown, Deputy Secretary
Robert Ortner, Under Secretary

for Economic Affairs

BUREAU OF THE CENSUS
John G. Keane, Director




BUREAU OF THE CENSUS

John G. Keane, Director

C. Louis Kincannon, Deputy Director

Charles A. Waite, Associate Director
for Economics Fields

BUSINESS DIVISION
Howard N. Hamilton, Chief

Library of Congress Cataloging Information
U.S. Bureau of the Census.
Annual retail trade report. 1952-
Washington.
V.

HF5429.U442 55-60385

The Advance Monthly Retail Sales report, the Monthly Retail Trade report,
and theAnnual Retail Trade report are available on a single subscription from
the Superintendent of Documents, U.S. Government Printing Office,
Washington, D.C. 20402,



Contents

Page

TEXT
ANNUAE SaIES 1ottt ireevnreeeeeentaesinseaeetnsensronaseesesstossnntsssnsossnntssnsenraensensnasnnnos 1
Merchandise INVENTOMIES. .. ovueeiriirenerensrnreraseraserannarsassessssrssassessssasssnsnssnssesenes 6
Purchases and Gross Margin............; ......................................................... 10
Accounts ReCeiVabDIe ...o.vvrii et cieis s tier s s nr s st a e 12
TABLES
1. Estimated Sales of Retail Stores, by Kind of Business: 1986 and 1985 ............... 1
2. Estimated Sales Taxes as a Percent of Sales of Retail Stores, by Kind of Business: '

B 5 2 - 2
3. Estimated ‘Sales of Retail Stores, by Legal Form of Ownership and Kind of Business:

2 11 7 N e eeeeererreerrerr s 3
4. Estimates of Civilian Population, Retail Sales, and Per Capita Sales: 1982 to 1986 .. b
5. Estimated Retail Merchandise Inventories and Sales/Inventory Ratios of Retail

Stores, by Kind of Business: End of Year 1986 and 1985............ccoiiiianiinnaaan, 7
6. Estimated Purchases, Gross Margin, and Gross Margin as a Percent of Sales, by

Kind of Business: 1986 and 1985........cciiirrriiiiisiirisrriisiasserasierssasinenes 11
7. Estimated Accounts Receivable of Retail Stores, by Type of Account and Kind of

Business: End of Year 1986 and 1985.........ciiiniieiiiirircnnniiiieiiinniisaainns 13
8. Accounts Receivable of Retail Stores Percent Change, by Type of Account and Kind

of Business: End of Year 1986 and 1985.........c.coiiiiiiiiiiiiieiiiisiacrsaiieaiaon 13
FiGURES

Percent Changes in Sales and Inventories of All Retail Stores Year-to-Year: 1981-1986 .... Cvr

1.
2.

o0k

10.

Estimated Sales of All Retail Stores, by Selected Kind of Business: 1986 and 1985 . 2
Estimated Sales of All Retail Stores, by Kind of Business, as a Percent of Total ‘

Retail Sales: 1986 1ouivirerriirsirrerrsrensrsnanssessrasrossssenssssasssassarsssesssasnnsan 3
Sales and Percent Change in All Retail Stores and for Durable and Nondurable

Goods Stores: 1977 10 1986 ...veviiiirrinieiiraiar i itseririiasanaarasarsssasisnanss 4
Percent Change in Per Capita Sales: 1982 10 1986 .........ccvvvviiiiiiiinicinnnn, 5
Retail Sales/Inventory Ratios, by Kind of Business: 1986 ...........coceieiiniiiinnne. 6
Year End Inventories and Percent Change of All Retail Stores and for Durable and

Nondurable Goods Stores: 198010 1986 .......ccivivvainiriiiiiiiiiiiiiiiiinie, 8

Total Merchandise Inventories, by Kind of Business: End of Year 1986 and 1985.... 9
Estimated Gross Margin and Cost of Goods Sold as a Percent of Sales, by Selected

Kind of Business: 1986 and 1985 ......ciciiiiiiiiiiiesiiriniseeresntnniisisasisesnons 10.
Sales and Accounts Receivable Percent Change, by Selected Kind of Business:
1986 And 1985 ... euiitrreririrennsrarrasesrrssssssassssssnsasanssssssssersssesssasssns 12

Type of Accounts as a Percent of Total Accounts Receivable: 1986 .................. 14



APPENDIX

A. Explanatory Material ..............ccovvvvennnin., C ettt s eee st e nes e
B. Kind-of-Business Classifications ..............uuieienineeeneieeeeeeee e

C. Report Form

................................................................................



Notice: The 1985 data shown in this publication. have
been revised as described in appendix A under Sample
Design. Revised annual sales data for 1978-1984, end of
year inventory data for 1980 through 1984 and annual
purchases data for 1983 and 1984 are available upon
request. Revised annual data of sales and inventories are
scheduled to be published in March 1988.

In the following text, year-to-year comparisons for United
States total, total durable, and total nondurable are accom-
panied by a 90-percent confidence interval. Thus a state-
ment such as “up 0.8 percent (+ 1.3 percent}” indicates a
90-percent confidence interval from -0.5 percent to +2.1
percent. If the confidence interval contains zero, it is
uncertain whether there is an increase or decrease. See
appendix A under Reliability of Data for further information
on confidence intervals.

Annual Sales

Retail sales in the United States for 1986 were esti-
mated at $1,437 billion, 5.1 percent { 0.6 percent) above
the 1985 estimate of $1,367 billion. Durable goods sales
were up 8.4 percent (+1.3 percent) from the previous
year, while nondurable goods were up 3.3 percent (+0.6
percent).

In the durable goods category, annual increases were
noted in the furniture group, up 12.7 percent, building
materials dealers group, up 7.7 percent.and the automotive
group, up 6.9 percent.

In the nondurable goods category, eating and drinking
places were up 8.1 percent, sales of drug stores were 7.9
percent above the year ago estimate, while apparel stores
were up 7.4 percent. The general merchandise group and
food stores also showed sales above the year ago levels,
up 5.9 percent and 4.6 percent, respectively. Gasoline
service stations were down 11.3 percent.

Table 1. Estimated Sales of Retail Stores, by Kind of Business: 1986 and 1985

{Millions of dollars)

SIC Percent SiC Percent
code Kind of business 1986 1985 change code Kind of business 1986 1985 change
Retailltrade, total . .. .. ......... 1,437,497 | 1,367,322 +5.1] 531 pt. Conventional dept. stores (incl.
Total udi . leased depts.) . . o.ovvvvine s 46,312 44,076 +5.1
otal (excluding automotive 531 pt. Discount dept. stores (incl. leased
GIOUP) . st 1,117,161] 1,067,798 +4.6 Frrry 61,924 56,997 +8.6
,total L .. ... ,618 496,977 +8.4] 531 pt. National chain dept. stores {incl.
Bl D‘:;:‘:';g; °:s Z‘:::; tg:t’zlen 538.6 9 loasod epTS.) » « v vvsrnnnnnn sasa7| 33814 +22
uliding , Dar . Vari - SR 5 9,10 -9.1
52 supply, and mobile home dealers . . . . . 75842 70,390 +7.7 ggg Miscaleneous general mdse. stores . . . 19,582| 17,344 +12.9
521,3,5 Building materials, supply, hardware )
SOMES . o o v cvvvene i aaneeanaan 66,402 60,720 +9.4] 54 Food 5t0r@S, . v+ v v v v v v 301,762 288,598 +4.6
521,3 Building materials and supply stores. . 54,067 49,120 +10.17 541 Grocery stores . . . .. .. 284,126 271,903 +4.5
525 Hardware Stores. . . v oo v s n v e oo 12,335 11,600 +6.37 542 Meat, fish (§eafaod) markets. .. 5,633 2,566 +1.3
55 ex. 554 | Automotive dealers . . ... .......... 320,336 | 299,523 +6,9] 946 Retail bakeries ... .c.oc.vrnneens 45 183 +9.9
551é2,5,6, Motor vehicledan:i miscellaneous 294.445 273,587 76 6554 Gasoline service stations . ., . . .. ... ... 97,277 109,631 -11.34
7, automotive dealers ............. ¥ , +7. ¢
561,2 Motor vehicle dealers . .. ........ 277,736 258,671 +7.4] 56 Apparel & acCesSOry SIOr8S . ..« ... .. 74,765 69,612 +7.4
551 Motor vehicle dealers {franchised) .| 265,956 248,664 +7.0 gg; a8 M?Ar; s & b,oysl g:ot?:;gé fU:r:s!ftLt:gz el zg.ggg zg.ggg ;; g.i
....... ., 25,936 -0.2 ey omen'’s cloth., . 5trs, ) % R
553 Auto and home supply stores 25,891 9! 282 megln’i.ready-to-wear ........ f%gé %‘égg? +gg
57 Furniture, home furn. & equip. strs.. . . . . 80,347 71,265 +12.7] 565 Family clothing stores . ........... E 5 +6.
571 Furniture & home furn, stores . . .. .. . 41,947 3;,?'{6 + 1;2 566 ShoB StOTeS .« .o v v ve v vncnannens 13,433 12,677 +6.0
5712 FUrNiture Stores « . . ., ¢ vo e e v v o 25,711 23,714 +8. N s
5713 Floor covering stores. . 1. 11 8507|7893 +106| 53, Eatng endamrdng places 1| 133e4a| 1140%1| 182
§722,32 Household appllaqce, radio, & TV. . ... 33,280 29,182 +14.1 5812 pt. Restaurants, funchrooms, café . . . . . "483 67.065 196
5722 Household appliance stores . ... ... 10,319 9,150 +12.8 5812 pt Refreshment places 48.600 45.986 +57
: ey : 22'971 20,032 +14.7 pt. Refi EEEERERERE o / .
5732 Radio and television stores. . . ... . . . . . 5813 Drinking places (alcohofic bev). . . . - . . 11.665| 10,883 +7.2
5941 Sporting goods stores and bicycle 591 Drug & proprietary Stores . . ... ...... 51,631 47,850 +7.9
ShOPS ..o 10,557 9580  +10.1] 599 LIQUOT STO1@S . - « g+« v s s v v v e enm 19,635| 19318 +17
5942 BOOK STOTBS. « v v v v e v b e v e ennseons 4,755 4,448 +6.9] 596 Nonstore retailers” . . ... ......oontn 25,696 25,031 +2.7
5961 bt Mail order houses {department
5944 JeWelry STOMeS. « v+ v vt ne s 11,422 10,593 +7.8 5961 zt' oifgf nmr!c)?g;\rmse) ------------- ] g.ggg 3.15!; ; 13 g.g
Nondurable goods stores, total . . . 898,879 870,345 +3.3 53,56,57,
53 General merchandise group stores. . 1650741 155,884 +5.9| 594 GAFtotal® . ....... RS REERErE 368,957 | 341,166 +8.1
531 Dept. stores (exc]. leased depts). . 137,216 129,434 +6.0] 594 Miscellaneous shopping goods 771 .
6§31 Dept. stores {incl. leased depts)’ ... .. 142,783 134,887 +5.9 SIOMBS . o v v v v 48, ,405 +9.8

"Includes data for leased departments operated within department stores. Data for this line not included in broader kind-of-business totals.

2|ncludes establishments primarily selling merchandise through coin-operated vending machines, by house-to-house canvass, and from mail order.
3GAF represents stores which specialize in department store types of merchandise (see explanatory material).

Note: Measures of sampl ing variability are shown in table A-1. U.S. and group totals include kinds of business not shown separately.



Figure 1.

Estimated Sales of All Retail Stores, by
Selected Kind of Business: 1986 and 1985
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NOTE: The data represented graphically In the above chart are
subject to the sampling variabllities as presented In table A-1,
Table 2. Estimated Sales Taxes as a Percent of Sales of Retail Stores, by Kind of Business: 1986
1986 1986
Csn::g sales tax ngge sales tax
e Kind of business {percent) Kind of business {percent)
Retail trade, 101l - . .. o'esssre e s 3.4 Nondurable goods stores, total ... ................ 3.3
: : 53 General merchandise group stores. ................... 4.9
Total {excluding automotive group)............. 3.5 631 Department stores (ex. leased depts.) ,.............. 5.1
533 Vet STOrES . oot v ettt ve et e, 4.8
Durable goods stores, total. .. ......covvennnnn.. 3.5) 539 Miscellaneous general merchandise stores 3.8
541 Fogd e - 2.1
b4 rOCery Sstores . ......ovevvuenonn. 2.2
52 Building materials, hardware, garden 546 Retail rgakeries ................................. 1.3
supply, and mobile home dealers ................... 4.5 K X .
521,3,6 Bugding materials, supply, hardware stores . .......... 4.7] 554 Gasoline service stations . .. ......ovvvnenennnnn..... 2.0
21,3 uilding materials and supply stores. . ............. 4.7 56 A
pparel and accessory Stores .. ...........,....0.n.. 4.1
625 Hardware stores . .........oviinennvnnnnnnnnns, 4.5 561 Men's, boys’ clothing, furnishings stores . . . . . .. . . .- 4.1
562,3,8 Women's clothing, specialty stores, furriers........... 4.1
N 562 Women's ready-to-wear stores. . ... .............. 4.0
55 ex. 554 [ Automotive dealers .. .....veeeeeerennnennrennnn. 2.9 h h
§51,2,5, Motor vehicle and miscellaneous automotive ggg ggmtly clothing Stores. . ... iiiiiiin i eneen., 4.4
6,7.9 dealers ......ennn. ... 2.9 08 STOTBS oo v ittt ittt it rarans 4.1
651,2 Motor vehicledealers ...........vovrevnnennnn.. 2.8 : P
561 Motor vehicle dealers tiranchised) .. . ... ... D 28|38, e Ciamrking PIACES .. - vvvre e 2.0
583 Auto and home supply stores...................... 35 5812(part) Restaurants, lunchrooms, cafeterias............... 5.0
5812(part} Refreshment places. R LT N r R T 5.3
Furniture, home furnishings, equipment stores .......... 4.4]1 5813 Drinking places (alcoholic beverages)................ 4.7
571 Furniture and home furnishing stores .. .............. 4.5 .
5712 FUrniture Stores. . ... voveerneerneenrnnonnnnn, 4.7} 591 Drug stores and proprietary stores.................,.. 25
5722,32 Household appliance, radio and TV stores .. .......... 4.3} 592 Liquor stores A AR R o 4.3
5722 Household appliance stores. .. ................... 4.5] 596 Nonstore retailers®. ........... ... ..., 2.3
’ 53,56,
5944 JEWeElry STOreS . . .ottt e 4.8] 57,594 [GAF total® ... . e 4.6

Includes establishments primarily selling merchandise through coin-operated vending machines, by house-to-

GAF represents stores which specialize in department store types of merchandise (see explanatory materiaf).
Note : Measures of sampling variability are shown in table A-1. U.S. and group totals include kinds of business not shown separately.

house canvass, and from mail order.




Figure 2.

Estimated Sales of All Retail Stores, .
by Kind of Business, as a Percent

of Total Retail Sales: 1986
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Table 3. Estimated Sales of Retail Stores, by Legal Form of Ownership and Kind of Business: 1986

Total Individual
otal proprietorships Partnerships Corporations
c%ldce Kind of business . P i i P
{millions {percent {percent {percent
of dollars) of total) of total) of total)
Retail trade, total ........covviiri v vnencncansnans 1,437,497 89
Total (excluding automotive group) .........ccve.n. 1,117,161 ] 87
Durable goods stores, total. .. .......covivinnnnann 538,618 91
52 Building materials, hardware, garden supply, and mobile
homedealers ...... oottt 75,842 6 4 80
55 ex.,554 Automotivedealers. .........iiiii ittt 320,336 3 (S) 95
57 Furniture, home furnishings, equipment stores . .. .......... 80,347 11 {S) 85
Nondurable goods stores, total . .. ..........c0cvnnnn 898,879 9 3 87
53 General merchandise group Stores ..........ccvvvavnannn 165,074 (S) 1 89
531 Department stores (ex. leased depts.} ... ......o.vnennn 137,216 2) (2) 100
54 FOOD StOT@S . . . vttt i it te s vn s i s i tncnensaansrannnss 301,762 - 8 3 89
541 GrOCENY SOr8S .. « « o v cvvvsine et etarnnserasensonenas 284,126 7 3 920
554 Gasoline service stations. ... ...ovu vt inn e iiiaans 97,277 27 5 68
56 Apparel and aCCeSSOTY StOTBS .. . v oot i vt e isrtorvrersnens 74,765 6 3 91
58 Eating and drinking places. . . ....oovivinerninnananaes 135,308 13 6 80
591 Drug stores and proprietary StOres .. .......oveenunonosns 51,631 6 (S) 92

S Does not meet publication standards because of high sampling variability.
Z The amount is less than 1 percent of all forms of ownership combined.

NOTE : Measures of sampling variabilty are shown in table A-1. Total includes data for kinds of business and forms of ownership not shown separately.



Figure 3.

Sales and Percent Change in All Retail Stores and for Durable

and Nondurable Goods Stores: 1977 to 1986
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NOTE: The data represented graphically in the above chart are
subject to the sampling varlabilities as presented In table A-1.




Table 4. Estimates of Civilian population, Retail Sales, and Per Capita Sales: 1982 to 1986

Civilian Retail Sales Durable Goods Stores Nondurable Goods Stores
population
Year estimates .
as of July 1 Total Per capita Total Per capita Total Per capita
{miflions sales [millions sales {millions sales

{thousands) of dollars) (doliars) of dollars) {dollars} of doliars) {dollars)
1982 . ittt i a s 230,327 1,069,278 4,642 336,159 1,459 733,119 3,183
1983 Lt i 232,589 1,168,372 390,982 1,681 777,390 3,342
19B4 .. ittt e 234,762 1,282,689 454,036 1,934 828,553 3,529
1985 ..ttt 237,036 1,367,322 496,977 2,096 870,345 3,672
< - - 2 239,357 1,437,497 638,618 .2,250 898,879 3,756

U. S. Department of Commerce, Bureau of the Census, Current Population Reports, Series P-25 No.1012, August 1987.

Note : The data presented in the above table are subject to sampling variability. However, measures of sampling variability for per capita sales are not

available.

Figure 4.

Percent Change in Per Capita Sales: 1982 to 1986
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Notes: The data represented by this graph are subject to sampling variabllity.
However, the measures of sampling variabllity for these data are not avallable.

Sales estimates are not adjusted for price changes.

Source: U.S. Department of Commerce, Bureau of the Census, Annual Retall Trade
Survey and Current Population Report, Serles P-25 No. 1012, August 1987.
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MERCHANDISE INVENTORIES

Inventories

Total inventories in retail stores and warehouses servic-
ing retail establishments on December 31, 1986 were
$180.5 billion, 2.4 percent (+0.7 percent) above the
previous year-end level of $176.2 billion. Stocks of durable
goods were up 2.4 percent {+ 1.2 percent) while nondu-
rable goods inventories were up 2.5 percent (+0.7 per-
cent} from 1985.

In the durable goods category the furniture group was
up 6.4 percent while building materials dealers were up 2.3
percent. ’

In the nondurable goods category, drug stores were
10.9 percent above the 1985 estimate. General merchan-
dise stores were up 2.3 percent while gasoline service
stations were down 11.4 percent.

Sales/Inventory Ratios

Annual sales of all retail stores in 1986 were 8.0 times
the cost of year-end inventories. The ratio of sales to
year-end inventories for durable goods was 6.0 while the
nondurable ratio was 9.9. The sales to inventories ratio for
eating and drinking establishments was 38.4, while the
ratio for the automotive group was 7.0. Food stores
showed a sales to inventory ratio of 15.1 in 1986 while
building materials dealers and apparel stores were 5.7 and
5.1, respectively. The furniture stores sales to inventory
ratio was 5.3 and the ratio for general merchandise stores
was 5.3 for 1986.

Figure 5.

Retail Sales/Inventory Ratios, by Kind of Business: 1986
(Annual turnover: 1986 sales divided by year-end inventories, at cost)

All Kinds of Business, Total
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Supply, Mobile Home Dealers (SIC 52)

Automotive Dealers |

(SIC 55 ex. 554) |

Furniture, Home Furnishings,
Equipment Stores (SIC 57)
General Merchandise Group |
Stores (SIC 53) |

Food Stores §

(SIC 54) |

Gasoline Service Stations

(SIC 554)

Apparel and Accessory Stores |
(SIC 58) |

Eating and Drinking Places &
(SIC 58)

Drug and Proprietary Stores
(SIC 591) ¢

10

20 30
Turnover rate

40 50

NOTE: The data represented graphically in the above chart are
subject to the sampling variabilities as presented in table A-2.




Table 5. Estimated Retail Merchandise Inventories and Sales/Inventory Ratios of Retail Stores, by Kind of Business:
End of Year 1986 and 1985

Merchandise inventories at cost
(millions of dollars)

Sales/inventories ratio!

g(l)%e Kind of business
Percent
1986 1985 change 1986 1985
Retail trade, total .. .........ccviiaeinn, 180,530 176,219 +2.4 8.0 7.8
Total {excluding automotive group) .... 135,001 130,285 +3.6 8.3 8.2
Durable goods stores, total ............. 89,850. 87,787 +2.4 6.0 5.7
52 Building materials, hardware, garden supply,
and mobile home dealers. ................... 13,339 13,038 +2.3 5.7 5.4
521,3,5 Building materials, supply, hardware stores .. 11,670 11,227 +3.9 5.7 5.4
521,3 Building materials and supply stores ....... 8,442 8,147 +3.6 6.4 6.0
525 Hardware stores. ... ..c.coverrerivennnnnns 3,228 3,080 +4.8 3.8 3.8
55 ex. 554 Automotive dealers . .......viiiiiiiiiiiiina 45,629 45,934 -0.9 7.0 6.5
551,2,5, Motor vehicle and miscellaneous F
6.7, automotive dealers ............co.oneann 40,765 41,119 -0.9 7.2 6.7
551,2 Motor vehicledealers ................... 36,922 37,448 -1.4 7.5 6.9
551 Motor vehicle dealers {franchised) .. .... 35,245 35,975 -2.0 7.5 6.9
553 Automotive and home supply stores ........ 764 4,815 -1.1 5.4 5.4
57 Furniture, home furnishings, equipment stores .. 15,199 14,287 +6.4 5.3 5.0
571 Furniture and home furnishings stores....... 32 6,954 +5.3 5.7 5.4
5712 Furniture stores ......vsvevrscercesenees 4,999 4,843 +3.2 5.1 4.9
5722,32 Household appliance, radio, and TV stores... 6,461 6,068 +6.5 5.2 4.8
5722 Household appliance stores.............. 1,766 1,54 +14.6 5.8 5.9
5944 Jewelry stores ......ooviiiiiiiiiiiieninaaas 4,521 4,352 +3.9 2.5 2.4
Nondurable goods stores, total.......... 90,680 88,432 +2.5 9.9 9.8
53 General merchandise group stores............. 31,280 30,573 +2.3 5.3 5.1
531,9 Department stores, miscellaneous general
merchandise Stores. .....cvvveieniirarones 29,175 28,287 +3.1 5.4 5.2
531 Department stores {ex. leased depts.)..... 24,559 23,842 +3.0 5.6 5.4
533 Vanety STOreS . ....vvreirineerecsnsanenans 2,105 2,286 -7.9 3.9 4.0
54 FOOd StOr@S . .cov i vnnenniiaessannsesnnnnnns 20,044 19,677 +1.9 15.1 14.7
541 Grocery StOreS.....ovsveauriassnnscssreenes 19,202 18,856 +1.8 14.8 14.4
554 Gasoline service stations ........covveuininns 3,004 3,391 -11.4 32.4 323
56 Apﬁ/?rei and accessory Stores . ................ 14,625 14,478 +1.0 5.1 4.8
561 en’s, boys' clothing, furnishings stores .... ,150 184 -1.6 4.2 4.0
562 Women's ready-to-wear stores ............. 4,109 3,949 +4.1 6.5 6.2
565 Family clothing stores ............c.ovvvnnnn 3,524 3,491 +0.9 5.1 4.8
566 Shoe StOres . .vvvinnr v irersrnearainnsas 3,127 3,126 0.0 4.3 4.1
58 Eating and drinking places ............ .00t 3,628 3,323 +6.2 38.4 37.7
591 Drug and proprietary stores..........covveunnnn 9,802 8,835 +10.9 5.3 5.4
592 LiQUOr StOreS . ..o v cvivvvienianrnncnennnans 2,312 2,287 +1.1 8.5 8.4
53,56,57,
594 GAF, 101812 to i vi e i i enie e e 74,830 72,073 +3.8 4.9 4.7

See explanatory material for an explanation of the method used to calculate sales/inventories ratio.

2GAF represents stores which specialize in department store types of merchandise (see explanatory material).

Note : Measures of sampling variability for levels and percent change are shown in table A-2.

U.S. and group totals include kinds of business not shown separately.
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Figure 7.
Total Merchandise Inventories, by Kind of Business:

End of Year 1986 and 1985
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Purchases and Gross Margin

Purchases of all retail stores in 1986 were $996.4
billion, up 3.8 percent from the 1985 level. The gross
margin for total sales was $445.4 billion, 31.0 percent of
estimated sales.

For the durable goods category, the gross margin was
$134.5 billion, 25.0 percent of sales. The gross margin to
sales ratio for the furniture group was 39.1 percent, and
was 16.6 percent for the automotive group.

The gross margin for the nondurable goods category
was $310.9 billion, 34.6 percent of sales for 1986. The
gross margin to sales ratio for eating and drinking places
was 62.1 percent, and was 43.1 percent for apparel
stores. General merchandise and food stores showed ratios
of 34.1 and 24.7 percent, respectively. Gasoline service
stations showed a gross margin to sales ratio of 20.7
percent.

Figure 8.

as a Percent of Sales, by Selected Kmd
of Business: 1986 and 1985
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NOTE: The data represented graphically in the above chart are
subject to the sampling variabilities .as presented In table A-2.
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Table 6. Estumated Purchases, Gross Margin, e%n% Gross Mar

6 and 1

{Miltions of dollars)

gun as a Percent of Sales, by Kind of Business:

Gross margin as a

S(‘)((:ie Kind of business Purchases Gross margin' percent of sales
1986 1985 1986 1985 1986 1985
Retail trade, total . .............convinn . 996,435 959,889 445,373 421,299 31.0 30.8
Total (excluding automotive group) .... 729,711 709,265 392,166 365,494 35.1 34.2
Durable goods stores, total ............. 406,227 377,736 134,454 128,760 25.0 25.9
52 Building materials, hardware, garden supply,
and mobile home dealers..............c...0. 53,255 49,160 22,888 21,964 30.2 31.2
521,3,5 Building materials, supply, hardware
SEOMES . e v e veeenracnncsianassannenreren 46,945 42,658 19,900 18,901 30.0 31.1
521,3 Building materials and supply stores ....... 38,804 34,876 15,658 15,000 28.8 30.5
b25 Hardware stores........coviiiniiinananes ,141 7,782 4,342 .901 35.2 33.6
55 ex. 554 | Automotivedealers............coiiiiiinienn. 266,724 250,624 53,207 55,805 16.6 18.6
551,2,5, Motor vehicle and miscellaneous
6,7,9 automotive dealers ................o00unn 250,023 233,690 44,068 46,347 15.0 16.9
551,2 Motor vehicle dealers .................... 236,508 221,756 40,702 ,04 14.7 16.6
55 Motor vehicle dealers {franchised) ....... 227,527 214,215 37,699 40,518 14.2 16.3
553 Automotive and home supply stores......... 16,701 16,93 9,139 9,458 35.3 36.5
57 Furniture, home furnishings, equipment stores . 49,839 45,249 31,420 27,658 39.1 38.8
571 Furniture and home furnishings stores........ 24,072 22,447 18,245 15,457 43.5 41.1
5712 FUrNItUre Stores . .....ovvv i reoannancnnes 14,908 14,596 10,959 41 42.6 39.7
5722,32 Household ?j)phance, radio, and TV stores. . 22,373 19,911 11,310 10,421 34.0 35.7
722 Household appliance stores ............... /51 6,557 3,023 2,877 29.3 31.4
5944 Jewelry Stores ...v.oviiie it 5,961 5,606 5,630 4,957 49.3 46.8
Nondurable goods stores, total.......... 590,208 582,153 310,919 292,539 34.6 33.6
53 General merchandise group stores............. 109,516 103,489 56,265 52,343 34.1 33.6
531,9 Department stores, miscellaneous
eneral merchandise stores ............... 104,202 97,204 53,484 49,651 34.1 33.8
531 epartment stores (ex. leased depts.)...... 90,022 83,914 47,911 45,219 34.9 34.9
533 Variety STOreS ... ..ot irinneriasernananasin 5,314 6,285 2,781 2,692 33.6 29.6
54 FOOd StOreS . v vnennreneronnnersnnnsssnnns 227,633 219,628 74,496 70,697 24.7 245
541 Grocery Stores .......ccvsunvnnsrscenavaonnns 217,830 210,434 66,642 63,131 23.5 23.2
554 Gasoline service stations ..............cc0vvnun 76,761 90,837 20,129 19,169 20.7 17.56
56 Apparel and accessory Stores . ................ 42,664 39 945 32,248 30,627 43.1 43.9
561 Men's, boys clothing, furnishings stores ,966 4,694 3,980 , 14 44.3 47.5
562 Women's ready-to-wear stores 15,161 13,962 11,720 10,637 43.9 43.8
565 Family clothing stores........ .. . 11,018 10,610 6,851 6,337 38.4 37.8
566 Shoe StOres. .. uvcvveniiiiiiiiininnnens 7,058 6.645 6,376 6,335 47.5 50.0
58 Eating and drinking places ..............c.0 ot 51,463 47,819 84,050 77,825 62.1 62.2
591 Drug and proprietary stores...........ooeensn. 37,055 33,697 15,643 15,108 30.1 31.6
592 LiquOr S10T@S . v vsv s vvnesnrsreosanananns 14,660 14,425 5,000 5,132 25.5 26.6
53,56,57,
594 GAF, 1018l .t e et 231,610 215,394 140,104 128,425 38.0 37.6

'See explanatory material for an explanation of gross margin.

2GAF represents stores which specialize in department store types of merchandise (see explanatory material).

Note: Measures of sampling variability for purchases are provided in table A-2.
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Accounts Receivable

Retail stores accounts receivable balances as of Decem-
ber 31, 1986 were estimated at $58.2 billion up 2.6
percent from 1985. Charge account balances were up 7.0
percent from 1985.

Accounts receivable balances for nondurable goods
stores amounted to $39.7 billion. The general merchandise
group reported unpaid balances totaling $30.6 billion which
represented 53 percent of the total for all retail stores.’

Approximately 97 percent of the 1986 year-end credit
balances due from customers of the general merchandise
group was on installiment accounts. Installment accounts
represented about 73 percent of year-end 1986 outstand-
ing balances from furniture stores. In contrast, the credit
balances for building materials dealers were predominantly
on charge accounts (79 percent of their total accounts
receivable). For automotive dealers, about 58 percent of
the balances were outstanding charge accounts.

Figure 9.
Selected Kind of Business: 1986 and 1985

Sales and Accounts Receivable Percent Change, by

% Accounts
Receivable

Sales

All Kinds of Business, Total

Durable Goods, Total

Furniture, Home Furnishings,
Equipment Stores (SIC 57)

Building Materials, Hardware, Garden
Supply, Mobile Home Dealers (SIC 52)

Nondurable Goods, Total

General Merchandise Group
Stores (SIC 53)

Apparel and Accessory Stores
(SIC 56)

NOTE: The data represented graphically in the above chart are
subject to the sampling variabilities as presented In tables A-1 and A-3.
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Table 7. Estimated Accounts Receivable of Retail Stores, by Type of Account and Kind of
Business: End of Year 1986 and 1985

{Millions of dollars)

Type of account
Total
g:)%e ' . Accqunts Installment
Kind of business Receivable Charge Total Open-end Closed-end
1986 1985 1986 1985 1986 1985 1986 1985 1986 1985
Retail trade, total .................. 58,205 | 56,750 14,715] 13,758 43,490 42,992 37,982 37,918| 5,508 5,074
Total (excluding automotive : ‘ _
To1{e 17" +) 1R 52,7567 | 52,090 11,629] 10,905| 41,228 41,185| 37,112 37,134| 4,051 4,116
Durable goods stores, total ....... 18,6321 16,488| 9,701} 8,475} 8,831| 8,013| 4,670| 4,332 4,161 3,681
52 Building materials, hardware, garden ’
supply, and mobile home dealers. ...... 5,346| 4,663| 4,249] 3,631 1,097 1,022 846 797 (S} {S}
55 ex.
554 Automotive dealers .. ...............0hn 5,448| 4,660 3,186| 2,853| 2,262 1,807 870 784 (S) (s)
57 Furniture, home furnishings, and
equipment stores ........ e 4,956 4,677} 1,352 1,190| 3,604 3,487| 1.694| 1,631 1,910 1,856
Nondurable goods stores, total ....| 39,673} 40,262} 5,014| 5,283 34,659 34,979 33,312 33,686] 1.347 1,393
53 General merchandise group stores’ ...... 30,6281 31,133 784 8041 29,844 30,329 29,039 29,433 805 896
531 Department stores {ex. leased depts.)’.| 30,496 31,024 704 738| 29,792 30,286 28,993 29,396 799 890
554 Gasoline service stations ............... 765 904 626 766 139 138 110 106 {8) (S)
56 Apparel and accessory stores........... 3,163| 3,038 516 545{ 2,647| 2,493 2,695( 2,434 52 59
58 Eating and drinking places .............. 887 842 580 533 307 309 176 192 (S} (S)

S Does not meet publication standards because of high sampling variability.
"Includes mail-order houses engaged in the sale of department store merchandise (SIC 5961 part).

NOTE: Measures of sampling variability are shown in table A-3.

Table 8. Accounts Receivable of Retail

End of Year 1986 and 1985

{Percent change)

Stores Percent Change, by Type of Account and Kind of Business:

Type of account
SIC Kind of business Total Instaliment
code Accounts
Receivable Charge Total Open-end Closed-end
Retail trade, total ...........covivians +2.6 +7.0 +1.2 +0.2 +8.6
Total {excluding automotive
Fo o111 ) +1.3 +5.7 +0.1 -0.1 +1.6
Durable goods stores, total ......... +12.4 +14.5 +10.2 +7.8 +13.0
b2 Building materials, hardware, garden :
supply, and mobile home dealers....... +14.9 +17.0 +7.3 +6.1 (S)
55 ex. 554 Automotivedealers ......coiieriiiaannn +16.9 +11.7 +25.2 +11.0 (S)
57 Furniture, home furnishings, and
eqUIPMEeNT STOreS .. .vvveevariasenees +6.0 +13.6 +3.4 +3.9 +2.9
Nondurable goods stores, total ...... -1.5 -5.1 -0.9 -0.8 -3.4
53 General merchandise group stores’ ... .. -1.6 -2.5 -1.6 -1.3 -10.3
531 Department stores (ex. leased )
depts) ! e i -1.7 -4.6 -1.6 -14 -10.2
554 Gasoline service stations ............... -15.4 -18.3 +0.7 +3.8 (S)
56 Apparel and accessory Stores........... +4.1 -5.3 +6.2 +6.6 -11.9
58 Eating and drinking places .............. +5.3 +8.8 -0.6 -8.3 (S)

S Does not meet publication standards because of high sampling variability.
Includes mail-order houses engaged in the sale of department store merchandise (SIC 5961 part).

NOTE: Measures of sampling variability for Total Accounts Receivables are shown in table A-3.
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Figure 10.
Types of Accounts as a Percent of Total

Accounts Receivable: 1986
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Appendix A. Explanatory Material

DEFINITION OF TERMS

Retail Trade

Retail trade, as defined in major groups 52 through 59 of
the Standard Industrial Classification Manual,includes estab-
lishments engaged in selling merchandise for personal or
household consumption and rendering services incidental
to the sale of the goods. Exceptions to this general rule are
made necessary by trade practices. For example, lumber
yards and paint, glass, and wallpaper stores are included in
retail trade if they sell to the general public, even if a higher
proportion of their sales is made to contractors. Also,
establishments engaged in selling products such as type-
writers, stationery, or gasoline to the general public are
classified in retail trade, even though such products may
not be used for personal or household consumption. How-
ever, even within these areas of exception to the general
rule, establishments that sell exclusively to business estab-
lishments, institutional and industrial users, or contractors
are classified in wholesale trade.

Additional characteristics of retail trade establishments
are that they usually operate at fixed places of business;
they are engaged in activities to attract the general public
to buy; they buy or receive merchandise as well as sell;
they may process their products, but such processing is
incidental or subordinate to selling; and they are considered
as retail in the trade. Not all of these characteristics need
be present, and some are modified by trade practice.

Kind-of-business classifications as assigned in the Stand-
ard Industrial Classification {SIC) system are not interchange-
able with commodity classifications. Most businesses sell
several kinds of commodities. The SIC code assigned
generally reflects the individual commodity, the commod-
ity group which is the primary source of the establish-
ment’s receipts, or some mixture of commodities which
characterizes the establishment’s business. Consequently,
classification of establishments by SIC generally does not
make it possible to determine either the number of estab-
lishments handling a particular commodity or the sales of
that commodity. For example, the food group classification
excludes stores selling food if the sale of food is not the
primary source of receipts; moreover, even though stores
are classified as food stores, some of their receipts may be
derived from the sale of nenfood products.

Data for leased departments and concessions are con-
sidered separate establishments and are tabulated in the
kind-of-business category of the leased department or

concession. For department stores only, sales estimates
were computed both with and without leased departments
and concessions in their stores while all other data items
exclude the leased departments and concessions. For-
merly, data for leased departments were tabulated in the
kind-of-business category of the store in which they were
located.

Sales

Sales include the following: Merchandise sold for cash
or credit at retail and wholesale by establishments primarily
engaged in retail trade; amounts received from customers
for layaway purchases; receipts from rental or leasing of
vehicles, equipment, instruments, tools, etc.; receipts for
delivery, installation, maintenance, repair, alteration, stor-
age, and other services; and gasoline, liquor, tobacco, and
other excise taxes which are paid by the manufacturer or
wholesaler and passed along to the retailer. Sales are net
after deductions for refunds and allowances for merchan-
dise returned by customers. Trade-in allowances and man-
ufacturers’ rebates are not deducted from total sales,
however, rebates offered by the retailer are deducted.
Total sales do not include commissions from vending
machine operators or non-operating income from such
sources as investments, rental or sale of real estate, etc.

Sales exclude sales and excise taxes collected directly
from customers and paid directly to a local, State, or
Federal tax agency. The sales tax percentages shown in
table 2 were derived from separate reporting of these taxes
on the annual survey by the retail firms selected. Also
excluded from sales are receipts from customers for carry-
ing or other credit charges.

The sales figures represent total sales and receipts of all
establishments primarily engaged in retail trade. They do
not include sales at retail by manufacturers, wholesalers,
service establishments, and others whose primary activity
is other than retail trade.

Merchandise inventories

Merchandise inventories include stocks of goods (valued
at cost) held for sale through retail stores. Methods of
valuation may vary according to the accounting practices
of the firm. Merchandise inventories are shown for stores
and warehouses servicing retail establishments. Included
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are only those warehouses which maintained supplies of
merchandise primarily intended for distribution to retail
stores within the organization.

Merchandise inventories exclude the value of fixtures,
furnishings, equipment, and supplies used in store and
warehouse operations and not held for resale. Inventories
were reported as of the close of the calendar year, except
for some businesses which used a fiscal year rather than a
calendar year for accounting purposes. About 28 percent
of the retail inventories total refers to a fiscal-year end
other than December 31, but this varied by kind of busi-
ness (from about 56 percent for stores in the general
merchandise group to about 10 percent for automotive
dealers). Inventory data for a date other than December 31
have been adjusted to a December 31 figure based on
ratios developed from the Monthly Retail Inventory Survey.

Note that in prior publications, inventories for those
firms that valued inventories on a last-in first-out (LIFO)
basis were included in the estimates on a LIFO basis rather
than on a non-LIFO basis as is the case now.

The sales/inventory ratios shown in table 5 indicate the
relationship of annual sales to December 31 inventories
and are derived by dividing annual sales (table 1) by the
cost value of inventories (table 5).

Purchases, Cost of Goods Sold, and Gross Margin

Purchases. Purchases represent the total cost, after deduc-
tion of returns and discounts for early payment, of mer-
chandise which was purchased for resale during the vyear,
whether or not payment for the merchandise was made
during the year. Purchases data include cash and credit
purchases made at central offices and company ware-
houses, but exclude deliveries from central offices or
warehouses to the retail store: Also included are the cost
of freight, delivery and other transportation costs, import
duties, goods in transit where title has passed to the
purchaser, and amounts allowed for trade-ins exclusive of
rebates and discounts granted as an increase in trade-in
allowance.

Companies engaged in both manufacturing and retail
operations were asked to report purchases at the cost
value of intercompany transfers from their plants or ware-
houses to their retail stores. These companies were also
requested to report the cost of outside purchases.

Purchases exclude expenditures for supplies or equip-
ment intended for company use rather than for resale, and
also goods involved in the purchase price of the business.

Cost of Goods Sold. This item is not shown separately in
this report. Cost of goods sold was calculated by adding all
purchases (net of returns, allowances, and discounts but
including charges for freight, insurance, etc.) during the
year to the December 31, 1985 inventory to obtain cost of
goods available for sale. Cost of goods sold was obtained
by deducting the December 31, 1986 inventory from cost
of goods available for sale.

Gross Margin. This item represents total sales less cost of
goods sold. Gross margin includes the cost of all materials
(as distinguished from goods to be resold) and services
provided in retail establishments whether provided by the
retail firm itself or purchased by it from others. Also.
included are other operating items such as rents, utilities,,
profit or loss, etc.

Accounts Receivable Balances

Retail accounts receivables are amounts owed to retail
stores by their customers for purchases made on credit.
The data in this report refer to receivables outstanding as
of the end of the year, including receivables against which
the firm has borrowed. However, credit paper discounted
or sold to others (e.g., consumer credit paper sold to
financial institutions or collecting agencies) and amounts
actually charged off as bad debts are excluded. Also
excluded are amounts charged on credit cards issued by oil
companies, banks, and other such organizations that issue
credit cards.

Charge accounts are credit accounts for which full
payment is scheduled to be made at the end of the
customary billing period.

Installment accounts are credit accounts for which
payment is scheduled to be made in two or more parts.
These accounts represent two major types—open-end and
closed-end.

Open-end installment accounts are primarily revolving or
optional accounts where a deferred payment privilege is
extended through a line of credit and the customer has the
option of paying the balance in full (usually with no finance
charge) or paying in two or more installments subject to
some minimum required payment with a finance charge
usually assessed.

Closed-end installment accounts are those generally
requiring a new contract to cover each extension of credit.
A precomputed finance charge is assessed at the time
credit is extended and specified fixed schedules of install-
ment payments are established with the number and the
amount of payments and due dates specified in the con-
tract.

GAF

GAF includes the following: General merchandise group
stores (SIC 53); apparel and accessory stores (SIC b6);
furniture, home furnishings, and equipment stores (SIC 57); and
miscellaneous shopping goods stores (SIC 594). GAF
represents stores which specialize in department store
types of merchandise.

Unpublished Data

Selected additional data, such as dollar volume sales
estimates for some kinds of business not separately shown
in this report, are produced as a byproduct of the regularly
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published statistics. These additional data have not been
included in this publication because of high sampling vari-
ability or nonresponse. The Bureau of the Census, on
written request, will release such figures for individual use
for a fee. The estimates should be used with caution. It
should be noted that some unpublished figures can be
derived directly from this report by subtracting published
data from their respective totals. However, the figures
obtained by such subtraction would be subject to the high
sampling variability or nonresponse described previously
for unpublished kinds of business.

SAMPLE DESIGN AND RELIABILITY OF DATA

Description of Sample

The 1986 Annual Retail Trade Survey is based on a
different sample from the one used in previous annual
surveys. Monthly estimates from this sample were first
published for the January 1987 data month. The 1986
Annual Retail Trade sample consists of sampling units
tabulated in the production of monthly estimates of retail
sales published in the Current Business Reports Series BR,
Monthly Retail Trade. Specifically, it consists of all sam-
pling units in the list component of the sample for the
months of December 1986 and January 1987 and in the
area component for November and December 1986 and
January 1987. The list component also includes sampling
units that did not contribute to the December 1986 and
January 1987 estimates, but were active sometime in
1985 or 1986. The list component is composed of a fixed
" panel of large businesses, most of which were selected
with certainty, and three rotating paneils of smaller busi-
nesses. The area component consists of twelve panels of
land segments. In the monthly survey, only one rotating
panel in the list component and only one rotating panel in
the area component, plus the list component’s fixed panel,
are canvassed in any given month. In the annual retail trade
survey, two rotating list panels, the fixed panel, and three
rotating area panels are used.

List Sample. The list sample is a probability sample selected
initially from the retail employers (SIC 52-59) contained in
the Bureau’s Standard Statistical Establishment List (SSEL),
which effectively covers all employers who made social
security payments for their employees under the Federal
Insurance Contributions Act (FICA) during 1984.

The list sample originally was drawn from the SSEL as
updated to December 31, 1984. The initial SSEL consisted
of two lists. The first list was made up of all employer
identification (El) numbers {assigned in connection with
FICA) with reported payroll in at least one quarter of 1984.
The second list consisted of all establishments of known
multiestablishment companies as of December 31, 1984.
These lists contained information on sales/receipts, pay-
roll, employment, name and address, kind-of-business clas-
sification, etc.

Before the sampling frame was available, a study was
made of the universe of retail businesses using files from
the 1982 Census of Retail Trade. This study determined
the stratification of the sampling units based on 1982 sales
and kind of business, and also determined the optimal
allocation of the sample necessary to meet specified sam-
pling variability objectives for sales estimates for different
kind-of-business groups. The primary stratum boundary
determined in the study was the certainty cutoff to be used
for each kind of business. The cutoff, which ranged from
annual sales of $3.8 million to annual sales of $68 million,
was particularly important since it also determined the type
of sampling unit.

Sampling units for the list sample consisted of both
companies and El's. For an El to be eligible for the initial list
sample, the El had to be active, i.e., had payroll in 1984
and was on the latest available Internal Revenue Service
{IRS) mailing list for FICA taxpayers. If a known company
had total retail sales (on a 1982 basis) above the cutoff for
its major kind of business, the company was selected for
the sample with certainty {i.e. probability = 1.0). The
company, which might consist of two or more El's, was
then the sampling unit; therefore, any new retail establish-
ments that the company might acquire, even if under new
or different El's, were in the sample with certainty. Single-
establishment companies, whether or not selected with
certainty, were considered as El sampling units.

All retail companies not selected with certainty were
treated on an El basis; that is, the El number was the
sampling unit. The El numbers were then stratified accord-
ing to their major kind of business and their estimated sales
{on a 1982 basis). Within each stratum, a simple random
sample of El's was selected. The sampling rates for these
El numbers varied between 1 in 3 and 1 in 1,120. Three
such samples of El numbers, called panels, were drawn.
Since two of the panels were canvassed in the annual retail
trade sample, the sampling rates varied between 1in 1 and
1 in 560.

For all El “births” after the initial selection, a two-phase
selection procedure was used. El births are new El's
recently assigned by the IRS with a kind-of-business clas-
sification assigned by the Social Security Administration
{SSA), and currently on the IRS mailing list for FICA
taxpayers. In the first phase, births were stratified by kind
of business and size {expected employment or quarterly
payroll). A relatively large sample was drawn and can-
vassed for a more reliable measure of size {sales in 2 recent
months) and a more detailed kind-of-business code, if
needed.

Using this more reliable information, the births selected
in phase 1 were subjected to probability-proportional-to-
size sampling with overall probabilities equivalent to those
used in drawing the initial sample from the 1984 SSEL.
Because of the lag in reporting births to the IRS and the
SSA and the time needed to accomplish the two-phase
birth-selection procedure carried out quarterly, births were
actually added to the sample approximately 12 to 18
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months after they began operation. During this period, they
were represented by the area sample.

To be eligible for list sample canvass and tabulation in a
given month, a retail noncertainty business must meet
both of the following requirements:

1. 1t must be on the latest available IRS mailing list for the
FICA taxpayers.

2. It must have been selected from either the SSEL or the
file of employer births. For this purpose, a universe file
of all retail businesses ever given a chance of selection
is maintained. This file shows, among other things,
which El numbers actually have been selected.

For businesses that were selected into the sample with
certainty, the first requirement is changed. These certainty
. sampling units are not dropped from canvass and tabula-
tion if they are no longer on the IRS mailing list. Rather,
these businesses are contacted, and, if there are successor
businesses, they are added to the survey. This is a tighter
form of control for the larger businesses.

Area Sample. The area sample is a multistage sample. In
the first stage, 12 primary sampling units {single counties
or small groups of contiguous counties) were selected with
certainty and 47 were drawn with probability proportional
to size (population). In succeeding stages, a sample of
small land segments was selected in each primary sam-
pling unit (PSU) and was then divided into 6 or 12 area
panels to be used in different months on a rotating basis.
These land segments contained an average of four retail
establishments at the time of selection. The probability of
selection of the segments is usually. 1 in 1,000 (1 in 2,000
or 1in 3,000 in the smallest PSU’s). Approximately 420
land segments are enumerated each month.

In the annual retail trade survey sample, three area
sample panels are used. This reduces the overall sampling
rate to 1in 333.3 {1 in 666.7 or 1 in 1,000 in the smallest
PSU's).

Al retail establishments in these selected land segments
are canvassed. Sufficient information (mainly concerning
the El number) is obtained to determine whether the
business has had a chance of selection in the list sample
component. If it has no El number or if its El number fails to
match either the list sample universe or the current FICA
mailing list, it is tabulated in the area sample. The area
sample thus includes businesses without employees and
employers, mainly recent El “births,” not represented in
the list sample.

Group ll. Group |l consists of companies which had 11 or
more retail establishments as of December 31, 1984, and
which qualified for certainty selection.

ESTIMATION

The sales, purchases, and inventories estimates pub-
lished in this report are derived from the Annual Retail

Trade Survey estimates. Data from the Annual Retail Trade’

Survey are based upon the summation of weighted data
from sampling units in the survey (see sample design
above). The assigned weights are the inverse of the prob-
ability of selection (or sampling rate) of the sampling units.

Sales, Inventories, Purchases, and Accounts
Receivables

The 1986 and 1985 sales, inventories, purchases, and
accounts receivables estimates published in this report
were developed from summations of weighted data from
the 1986 Annual Retail Trade Survey. The estimates of
total inventory published in this report represent stocks of
merchandise, valued at cost, on hand for sale by retail
establishments. Methods of valuation may vary according
to the accounting practices of the firms. However, the
estimates provided are on a non-LIFO basis.

RELIABILITY OF DATA

An estimate based on a sample survey will differ from
the population value because of sampling variability and
nonsampling error. Sampling variability occurs because
observations are made only on a sample not on the entire
population. Nonsampling errors can be attributed to many
sources in the reporting, collection, and processing of data.
The accuracy of a survey result is determined by the joint
effects of sampling variability and nonsampling errors.

The particular sample used in this survey is one of a
large number of all possible samples of the same size
that could have been selected using the same design.
Estimates derived from different samples would differ
from each other. The average of these estimates would
be close to the estimate derived from a complete enu-
meration of the population. This assumes that a com-
plete enumeration has the same nonsampling error as
the sample survey.

The standard error of the estimate is a measure of the
variability among the estimates from all possible samples
of the same size and design and thus is a measure of the
precision with which an estimate from a particular sam-
ple approximates the results of a complete enumeration.
The coefficient of variation (expressed as a percent) is
the standard error of the estimate times 100 divided by
the value of the estimate. Note that the coefficients of
variation are estimates derived from the sample and are
also subject to sampling variability. Estimates of coeffi-
cients of variation in percent are shown in tables A-1
through A-3.

The coefficients of variation presented in the tables
permit certain confidence statements about the sample
estimates. As noted before, the particular sample used in
this survey was one of a large number of samples of the
same size that could have been selected using the same
design. In about two out of three of these samples
(67 percent), the estimate would differ from a complete
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enumeration by less than the corresponding percentage
for that estimate shown in tables A-1 through A-3. In
about 9 out of 10 of these samples (90 percent), the
estimates would differ from the results of a complete
enumeration by less than 1.65 times the percentages
shown.

To illustrate the computations involved in the above
confidence statements as related to dollar volume sales
estimates, assume that an estimate of sales published in
table 1 is $10,750 million for a particular year and that
the coefficient of variation for this estimate, as given in
table A-1 is 1.8 percent, or 0.018. First obtain the
standard error of the estimate by multiplying the esti-
mate by the coefficient of variation. In this example,
$10,750 million times 0.018 equals a standard error of
$194 million. The upper bound of the 67-percent confi-
dence interval can then be formed by adding the stand-
ard error to the estimate and the lower bound formed by
subtracting the standard error from the estimate. Thus
the 67-percent confidence interval for this example is
$10,556 million to $10,944 million (i.e., $10,750 mil-
lion plus or minus $194 million). Bounds for a 90-percent
confidence interval are computed by adding or subtract-
ing 1.65 times the standard error from the estimate;

consequently, the 90-percent confidence interval ranges
from $10,430 million to $11,070 million. If correspond-
ing 67-percent confidence intervals were constructed
for all possible samples of the same size and design,
approximately 2 out of 3 (67 percent) intervals would
contain the value obtained from a complete enumera-
tion. Similarly, for 90-percent confidence intervals, approx-
imately 9 out of 10 of all possible intervals would contain
the value obtained in a complete enumeration.

Year-to-year comparisons for United States totals,
total durable, and total nondurable appearing in the text
are accompanied by a 90-percent confidence interval.
Thus a statement such as “up 0.8 percent {+1.3
percent)” indicates a 90-percent confidence interval
from -0.5 percent to +2.1 percent. If the confidence
interval contains zero, as does the example shown
above, it is uncertain whether there is an increase or
decrease.

The coefficients of variation shown in this report do
not measure biases which might arise from difference of
response or nonreporting. Nonresponse amounted to
about 10 percent for sales, 9 percent for inventories, 19
percent for purchases, and 6 percent for accounts receiv-
able on the basis of total dollar volume estimates.
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Table A-1. Estimated Coefficients of Variation for Sales

{in percent}

Dollar volume

Percent of sales by legal form of

estimates organization
gé% e Kind of business
Year-to-year Individual
Sales sales ratio Corporations Partnerships | proprietorships
Retail trade, total . . ..o vvoi it 0.7 0.3 0.3 6.0 3.1
Total {excluding automotive group}. . ... 0.6 0.3 0.4 6.0 3.1
Durable goods stores, total. . ........... 1.7 0.7 0.5 10.9 5.5
52
Building materials, hardware, garden supply, and
mobile home dealers ...............c.000. 2.9 5.0 2.2 0.9 16.3 11.9
521,3,5 Building materials, supply, hardware stores. . . . 3.4 5.6 2.4 NA NA NA
521,3 Building materials and supply stores ....... 4.3 7.0 2.9 NA NA NA
525 Hardware stores. .. .....cocvveiiienenn. 3.6 4.0 1.4 NA NA NA
55 ex, 554 Automotive dealers. . .. ... .t 2.1 2.4 1.0 0.6 (S) 13.8
551,2,5,6,7,9 Motor vehicle and miscellaneous automotive
‘ dealers ..o iin i i e 2.1 2.6 1.1 NA NA NA
551,2 Motor vehicledealers. .. ................ 1.9 25 11 NA NA NA
551 Motor vehicle dealers (franchised) ....... 2.0 2.4 1.1 NA NA NA
553 Auto and home supply stores . ............. 4.7 5.0 1.5 NA NA NA
57 Furniture, home furn. & equip. strs. . . 3.3 3.8 1.6 1.4 (S} 8.4
571 Furniture and home furn, stores ...... . 4.4 4.6 2.4 NA NA NA
5712 Furniture stores . .. ..o ivivnain ., 4.4 4.8 2.9 NA NA NA
5713 Floor coveringstores .. ................. 5.7 NA 1.8 NA NA NA
5722,32 Household appliance, radio, & TV ........... 4.7 5.7 2.1 NA NA NA
5722 Household appliance stores . ... .......... 6.7 71 3.6 NA NA NA
5732 Radio and television stores. . ............. 5.9 NA 2.7 NA NA NA
5941 | Sporting goods stores and bicycle shops ....... 6.8 NA 2.4 NA NA NA
5942 Book stores. ....oovviiii i 4.4 NA 2.0 NA NA NA
5944 Jewelty stores ... ... . oot 3.8 3.8 2.2 NA NA NA
MNondurable goods stores, total. . ... ..... 0.5 0.3 0.4 7.1 3.7
63 General mdse. group stores .. ............... 0.4 0.4 0.1 0.2 6.9 (S)
631 Dept. stores, (excl. leased depts.}........... 0.0 0.0 0.0 NA NA NA
531 Dept. stores, {incl. leased depts.)' .......... 0.0 NA 0.0 NA NA NA
531 pt. Conventional dept. stores (incl. leased
o =] 7 5 PP 0.0 NA 0.0 NA NA NA
631 pt. Discount dept. stores (incl. leased depts.) . . . 0.0 NA 0.0 NA NA NA
531 pt. National chain dept. stores (incl. leased
depts.) ..... 0.0 NA 0.0 NA NA NA
633 Variety Stores . ... oo vvire i i, 3.0 3.3 1.9 NA NA NA
539 Miscellaneous general mdse. stores ......... 3.3 3.8 0.8 NA NA NA
54 FOOd SIOreS . . v\ cvvii vt en e 1.3 1.8 0.5 0.9 15.7 9.1
541 Grocery StOreS. . o« oo vven et iencnnnnen 1.3 1.8 0.6 0.9 18.2 10.5
542 Meat, fish (seafood) markets............... 4.7 NA 2.0 NA NA NA
546 Retail bakeries ... ........co0iiiiininin 5.3 3.3 3.5 NA NA NA
554 Gasoline service stations. . ............c.oovvunn 2.5 3.7 1.6 2.1 13.6 4.8
56 Apparel and accessory Stores. .........u0un.. 1.6 1.7 0.8 0.7 14.6 7.8
561 Men's, boys’ clothing, furnishings........... 3.6 3.9 2.0 NA NA NA
562,3,8 Womens's cloth,, spec. strs., furriers ........ 2.8 3.3 1.1 NA NA NA-
562 Women'’s ready-to-wear stores ........... 2.8 3.2 0.9 NA NA NA
565 Family clothing stores ... ................. 1.6 1.7 0.8 NA NA NA
566 SHOE STOTES . v vt it et en e aas 1.9 2.4 1.3 NA NA NA
58 Eating and drinking places. . ...........ovouun 1.8 2.3 1.3 1.6 14.3 8.2
5812 Eatingplaces................ 1.8 2.4 1.4 NA NA NA
5812 pt. Restaurants, lunchrooms, cafe. . . 2.7 3.2 1.8 NA NA NA
5812 pt. Refreshmentplaces .................... 3.6 4.2 2.1 NA NA NA
5813 - Drinking places {alcoholic bev).. . ............ 6.8 9.5 2.8 NA NA NA
591 Drug and proprietary stores ................. 1.6 2.4 1.0 0.9 (S) 14.4
592 LiguUOr Stores . .. oo vviine i e i e 4.9 6.2 1.5 NA NA NA
596 Nonstore retaiters? . ..........cccooiiiiinn., 2.3 4.9 1.7 NA NA NA
Mail-order houses (department store
5961 merchandise) .. .. .ovvvrin i, 0.0 NA 0.0 NA NA NA
5961 pt. Othermailorder. .............cociivann. 4.7 NA 3.5 NA NA NA
53,56,57,694 | GAF, total® .. ... .. .. i 0.9 6.0 0.4 NA NA NA
594 Miscellaneous shopping goods stores .. ...... 2.6 NA 1.2 NA NA NA

NA Not applicable
$ Does not meet publication standards because of high sampling variability.
Tincludes data for leased departments operated within department stores. Data for this line not included in broader kind-of-business totals.

?Includes establishments

3,

NOTE: The estimates of sampling variability shown above are based on sales estimates derived from the annual retail trade survey.

primarily selling merchandise through coin-operated vending machines, by house to house canvass, and from mail order.
GAF represents stores which specialize in department store types of merchandise (see explanatory material).
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Table A-2. Estimated Coefficients of Variation for Inventory and Purchases Estimates

(in percent)

Dollar volume estimates

Year-to-year

SIC Kind of business inventory ] Salgs/ ‘Gross margin
code Gross percent inventories| as a percent
Inventory Purchases margin change ratio of sales
Retail trade, total. . ........oovvevenss 0.8 0.8 0.7 0.4 0.5 0.4
Total (excluding automotive
GrOUP) v e e e ieniiinananaenen 1.0 0.7 0.7 0.4 0.6 0.4
Durable goods stores, total......... 1.6 1.8 1.5 0.7 0.9 1.0
52 Building materials, hardware, garden
supply, and mobile home dealers........ 2.5 3.2 3.1 1.3 2.6 1.6
521,3,5 Building materials, supply, hardware
Fo 10 1= - A 2.8 3.8 3.2 1.2 2.8 1.6
521,3 Building materials and supply stores .... 3.8 4.7 3.9 1.5 3.3 1.8
525 Hardware stores..........cocnvvvennnns 4.7 3.9 4.5 1.7 2.6 2.6
656 ex. 554 Automotivedealers ...........c.00hiinn 2.2 2.1 2.5 1.1 1.1 1.7
551,2,5,6,7,91 Motor vehicle and miscellaneous
automotive dealers.................00. 2.4 2.1 2.8 1.2 1.2 1.9
551,2 Motor vehicle dealers ................. 1.9 2.0 2.8 1.3 1.0 2.0
551 Motor vehicle dealers (franchised) .. ... 2.0 2.0 2.9 1.3 1.0 2.1
553 Automotive and home supply stores .. ... 4.7 4.8 5.4 2.0 2.6 1.3
57 Furniture, home furnishings, equipment
SEOTES + v v vannnsacrrsoncansanaasnos 2.8 3.4 3.0 1.5 1.6 1.1
571 Furniture and home furnishings stores. ... 3.9 4.4 4.2 2.5 2.6 1.2
5712 Furniture stores .........coevsoecnnnns 4.3 4.6 5.0 2.3 2.9 1.3
5722,32 Household appliance, radio, and TV
£ 100 (=1 S O 4.4 4.8 5.0 2.3 2.0 2.1
5722 Household appliance stores ............ 7.6 7.4 7.2 4.4 3.9 3.8
5944 Jewelry stores. ......covviiiinenainean. 3.9 3.5 5.4 2.5 2.1 2.9
Nondurable goods stores, total ..... 0.6 0.6 0.8 0.4 0.6 0.4
53 General merchandise group stores ........ 0.6 0.5 0.4 0.1 0.2 0.2
531,9 Department stores, miscellaneous general
merchandise Stores .......cooveniinaes 0.6 0.5 0.3 0.1 0.2 0.1
531 Department stores. ......coveeeneeran. 0.0 0.0 0.0 0.0 0.0 0.0
533 Varety Stores ...ovuvereienvasrvonannns 3.0 2.9 4.4 1.7 1.5 2.0
54 FOOd StOreS «.vvvvenninnrnsnninniernans 2.0 1.3 1.6 1.6 1.3 1.0
541 Grocery Stores. . v.ovvuvvnvivensvinenns 2.0 1.4 1.7 1.6 1.3 1.1
554 Gasoline service stations. . ......ovvaane 4.3 2.5 3.1 2.1 34 1.3
56 Apparel and accessory Stores ............ 1.9 1.7 1.6 1.0 1.1 0.7
561 en’s, boys' clothing, furnishings stores . 4.5 3.8 4.3 2.1 3.5 1.7
562 Women'’s ready-to-wear stores .......... 3.9 3.0 2.9 1.6 2.4 0.9
565 Family clothingstores ......v.....e0unns 2.0 1.7 1.9 1.8 1.7 1.2
566 Shoe StOres ... ovvvvisvsrinnesasnoesnnns 2.5 2.1 2.6 1.6 1.6 1.0
58 Eating and drinking places................ 4.8 2.0 2.2 2.0 4.7 0.4
591 Drug and proprietary stores .............. 1.5 1.5 1.8 1.0 1.2 0.7
592 Liguor stores ..... e essaecasiaraues 6.4 5.4 4.6 2.2 4.7 2.6
53,66,57,694| GAF, total’ . ... ooiiiiiiiiiii e 1.1 0.9 0.9 0.5 0.6 0.4

'GAF represents stores which specialize in department store types of merchandise (see explanatory material).

NOTE: The estimates of sampling variability shown above are based on inventory and purchases estimates derived from the annual retail trade survey.
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Table A-3. Estimated Cofficients of Variation for Accounts Receivable Estimates

{In percent)

Type of account

Total
Accounts Installment
c?)lge Kind of business Roceivable Charge Total Open-end Closed-end

Dollar vol Yr-to-yr Dollar vol Dollar vol Doliar vol Doliar vol
estimates ratios estimates estimates estimates estimates
Retail trade, total . ........ooeiriinnnnean.., 1.7 0.6 5.6 1.1 0.5 7.3
Total {excluding automotive group) ...... 1.6 0.6 6.6 0.9 0.5 5.6
Durable goods stores, total ............ .. 5.6 1.6 8.8 4.8 4.7 10.0

52 Building materials, hardware, garden supply,
and mobile home dealers.................... 16.2 3.6 19.1 12.7 12.5 (S)
55 ex. 554 | Automotive dealers ... ..vuuiiiiriirniinnen.n. 9.2 2.4 7.4 18.2 10.2 (S)

57 Furniture, home furnishings, and equipment
STOFBS «iiiviiiiniie e eeannennearnnnnsanns 4.8 3.1 12.2 6.4 6.2 11.0
Nondurable goods stores, total............ 0.5 0.2 3.0 0.6 0.4 5.1
53 General merchandise group stores............. 0.0 0.0 1.6 0.0 0.0 0.3
531 Department stores {ex. leased depts.)........ 0.0 0.0 0.0 0.0 0.0 0.0
554 Gasoline service stations ............c..vun... 3.7 2.2 4.4 9.6 8.6 {S)
56 Apparel and accessory Stores.........c.vunv.. 2.2 0.9 9.9 2.2 2.3 8.5
58 Eating and drinking places . ................... 124 2.5 17.0 16.7 17.4 (S)

S Does not meet publication standards because of high sampling variability.
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Appendix B. Kind-of-Business Classifications

GENERAL DESCRIPTION

Retail trade Standard Industrial Classification (SIC) Major
Groups 52-59, includes establishments primarily engaged
in selling merchandise for personal or household consump-
tion and rendering services incidental to the sale of goods.

The kinds of business shown in this report paréllel
broad classifications defined in the 1972 edition of the
Standard Industrial Classification Manual.

Descriptions of each kind of business follow. Data for
some kinds of business are not shown separately but are
included in the major group or other totals.

DURABLE GOODS

Building Materials, Hardware, Garden Supply, and
Mobile Home Dealers (SIC Major Group 52)

This major group includes retail establishments primarily
engaged in selling lumber and other building materials;
paint, glass, and wallpaper; hardware; nursery stock; lawn
and garden supplies; and mobile homes.

It includes lumber and other building materials dealers
and paint, glass, and wallpaper stores selling to the general
public, even if sales to contractors account for a larger
proportion of total sales. These establishments are known
as "retail” in the trade. Establishments primarily selling
these products but not selling to the general public are
classified in wholesale trade.

Lumber and Other Building Materials Dealers (SIC 521)."
Establishments engaged in selling primarily lumber, or
lumber and a general line of building materials, to the
general public. The lumber which they sell may include
rough and dressed lumber, flooring, molding, doors, sashes,
frames, and other millwork. The building materials may
include roofing, siding, shingles, wallboard, paint, brick,
tile, cement, sand, gravel, and other building materials and
supplies. Hardware is often an important line of retail
jumber and building materials dealers. Establishments known
as "home centers” are included here.

1Data for this kind of business are not shown separately but are
included in the larger group totals.

Paint, Glass, and Wallpaper Stores (SIC 523)." Establish-
ments engaged in selling primarily paint, glass, and wall-
paper, or any combination of these lines, to the general
public.

Hardware Stores (SIC 525). Establishments primarily sell-
ing a number of basic hardware lines such as tools,
builders’ hardware, paint and glass, housewares and house-
hold appliances, cuttery, and roofing materials, no one of
which accounts for 50 percent or more of the sales of the
establishments.

Retail Nurseries, Lawn and Garden Supply Stores (SIC
526)." Establishments primarily engaged in selling trees,
shrubs, other plants, seeds, bulbs, muiches, soil condition-
ers, fertilizers, pesticides, garden tools, and other garden
supplies to the general public. These establishments prima-
rily sell products purchased from others, but may sell some
plants which they grow themselves.

Mobile Home Dealers {SIC 527)." Establishments primarily
engaged in the retail sale of new and used mobile homes,
including parts and accessories.

Automotive Dealers (SIC Major Group 55 ex.554)

This major group includes retail dealers selling new and
used automobiles, boats, recreational and utility trailers,
and motorcycles; and those selling new automobile parts
and accessories. Automobile repair shops maintained by
the establishments engaged in the sale of new automobiles
are also included.

Motor Vehicle Dealers (Franchised)}-New and Used
{SIC 551). Establishments primarily engaged in the sale of
new automobiles or new and used foreign or domestic
automobiles. These establishments frequently maintain
repair departments and used car lots and carry stocks of
replacement parts, tires, batteries, and automotive acces-
sories. Used car lots and repair departments operated by
franchised new passenger car dealers are not considered
separate locations. '

Motor Vehicle Dealers (Nonfranchised)-Used Cars Only
(SIC 552)." Establishments primarily selling used cars and
not holding a franchise for the sale of new cars.
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Auto and Home Supply Stores (SIC 553). Establishments
primarily engaged in the retail sale of automobile tires,
batteries, and other automobile parts and accessories.
These establishments frequently sell additional lines of
merchandise such as household appliances, radios and
television sets, sporting goods, housewares, and hard-
ware.

Boat Dealers(SIC 555)." Establishments primarily engaged
in the retail sale of new and used motorboats and other
watercraft, including parts, accessories, marine supplies,
and outboard motors.

Recreational and Utility Trailer Dealers (SIC 556)." Estab-
lishments primarily engaged in the retail sale of new and
used recreational trailers, campers (pickup coaches), utility
trailers, and other trailers for passenger automobiles, and
motor homes, including parts and accessories.

Motorcycle Dealers (SIC 557)." Establishments primarily
engaged in the retail sale of new and used motorcycles and
motor scooters, including parts and accessories.

Automotive Dealers, Not Eisewhere Classified (SIC 559)."

Establishments primarily engaged in the retail sale of new
and used automotive vehicles, such as snowmobiles, dune-
buggies, gocarts, aircraft, and new automotive equipment
and supplies, not elsewhere classified.

Furniture, Home Furnishings, and Equipment Stores
(SIC Major Group 57)

This major group includes retail stores selling goods
used for furnishing the home, such as furniture, floor
coverings, draperies, glass and chinaware, domestic stoves,
refrigerators, and other household electrical and gas appli-
ances.

Furniture Stores (SIC 5712). Establishments primarily sell-
ing household furniture, beds, mattresses, springs, and
other sleep equipment. Also included in this classification
are establishments selling household appliances, phono-
- graphs, radio and TV sets, and floor coverings, provided
the receipts from sales of furniture and sleep equipment
exceed those from sales of other merchandise.

Floor Coverings Stores (SIC 5713). Establishments prima-
rily engaged in the retail sale of floor coverings and related
products.

Drapery, Curtain, and Upholstery Stores (SIC 5714)."
Establishments primarily selling draperies, curtains, slip-
covers, and upholstery materials. Establishments primarily
selling custom-made draperies and slipcovers for house-
hold use also are included.

Miscellaneous Home Furnishing Stores (SIC 5719).? Estab-
lishments primarily engaged in the retail sale of miscella-
neous home furnishings, such as china, glassware, and
metalware for kitchen and table use, bedding and linen,
brooms, brushes, lamps and shades, mirrors and pictures,
venetian blinds, window shades, and fireplace accesso-
ries.

Household Appliance Stores (SIC 5722). Establishments
primarily engaged in the retail sale of electric and gas
refrigerators, stoves, and other household appliances, such
as electric irons, percolators, hot plates, and vacuum
cleaners. Many such stores also sell radio and television
sets. Retail stores operated by public utility companies and
primarily engaged in the sale of electric and gas appliances
for household use are classified here.

Radio and Television Stores (SIC 5732). Establishments
primarily engaged in the retail sale and installation of
radios, television sets, record players, high fidelity (hi-fi),
sound reproducing equipment and home computers. Such
establishments also may sell additional lines, such as
household appliances, musical instruments, or records.

Music Stores (SIC 5733)." Establishments primarily engaged
in the retail sales of musical instruments, phonograph
records and albums, sheet music, and similar musical
supplies.

Miscellaneous Durable Goods Stores (SIC Major
Group 59, part)

This includes all retail durable goods stores not else-
where classified.

Used Merchandise Stores (SIC 593).2 This industry includes
stores primarily engaged in the retail sale of used merchan-
dise, antiques, and secondhand goods such as clothing
and shoes; furniture; books and rare manuscript; automo-
bile parts, accessories, tires, batteries; musical instru-
ments; office furniture, phonographs and phonograph records;
and store fixtures and equipment. This industry also includes
pawnshops.

Sporting Goods Stores and Bicycle Shops (SIC 5941).
Establishments primarily selling a general or a specialized
line of sporting goods and equipment for hunting, camping,
fishing, skiing, riding, tennis, golf, and other sports; bicy-
cles, bicycle parts and accessories; and gymnasium and
playground equipment.

2Data for this kind of business are not shown separately but are
included in the durable goods stores total.
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Book Stores (SIC 5942). Establishments primarily selling
new books and periodicals. Stationery and related items
may also be sold.

Jewelry Stores (SIC 5944). Establishments primarily engaged
in the retail sale of any combination of the lines of jewelry,
such as diamonds and other precious stones; rings, brace-
lets, and brooches; sterling and plated silverware; and
watches and clocks.

Hobby, Toy, and Game Shops (SIC 5945).2 Establish-
ments primarily engaged in the retail sale of toys, games,
and hobby kits and supplies.

Camera and Photographic Supply Stores (SiC 5946).°
Establishments primarily engaged in the retail sale of
cameras, film, and other photographic supplies and equip-
ment. Excluded are establishments primarily engaged in
finishing films.

Gift, Novelty, and Souvenir Shops (SIC 5947).2 Establish-
ments primarily engaged in the retail sale of combined lines
of gifts and novelty merchandise, souvenirs, and miscella-
neous small art goods such as greeting cards and holiday
decorations.

Luggage and Leather Goods Stores (SIC 5948).2 Establish-
ments primarily engaged in the retail sale of luggage,
trunks, and leather goods.

Optical Goods Stores (SIC 5999 part).? Establishments
primarily engaged in the retail sale of eyeglasses and
related optical goods. Excluded are establishments whose
receipts are primarily from examining eyes and prescribing
eyeglasses or contact lenses.

Miscellaneous Retall Stores Not Elsewhere Classified
(SIC 5999 part).2 Establishments primarily engaged in the
retail sale of specialized lines of merchandise such as
collectors’ items and supplies, artists’ supplies, orthopedic
and artificial limbs, drafting materials, typewriters, tele-
phones, pets, religious goods, hearing aids, rubber stamps,
monuments and tombstones, and other merchandise not
elsewhere classified.

NONDURABLE GOODS

General Merchandise Group Stores (SIC Major
Group 53)

This major group includes retail stores which sell a
number of lines of merchandise, such as dry goods, apparel
and accessories, furniture and home furnishings, small

3Data for this kind of business are not shown separately but are
included in the larger group: Miscellaneous shopping goods stores (SIC
594).

wares, hardware, and food. The stores included in this
group are known as department stores, variety stores,
general merchandise stores, general stores, etc.

Department Stores (SIC 531). Establishments normally
employing 25 people or more, having sales of apparel and
softgoods combined amounting to 20 percent or more of
total sales, and engaged in selling each of the following
lines of merchandise:

1. Furniture, home furnishings, appliances, radio and TV
sets.

2. A general line of apparel for the family.

3. Household linens and dry goods.

To qualify as a department store, sales of each of the
lines listed above must be less than 80 percent of total
sales. An establishment with total sales of $10 million or
more is classified as a department store even if sales of one
of the merchandise lines listed above exceed the maximum
percent of total sales, provided that the combined sales of
the other two groups is $| million or more. Department
store sales have been separately presented for the follow-
ing classifications:

Department stores (including leased departments), and
Department stores {excluding leased departments)

Department stores (including leased departments) are
also subcategorized as shown in the following paragraph.

Conventional department stores (SIC 531 pt.). Establish-
ments which satisfy the criteria of a department store and:

1. Usually provide check-out service and customer assis-
tance (salespersons) within each department.

2. May have a catalog order desk.

3. Are not affiliated with a company which operates
similar establishments on a national basis.

These stores often sell:

1. Soft goods and hard goods which are primarily nation-
ally advertised brands.

2. Appliances which are serviced by another company.

3. Limited lines of merchandise through seasonal or
special catalogs.

Discount or mass merchandising department stores (SIC
531 pt.). Establishments which satisfy the criteria of a
department store and usually:

1. Convey the image of a high-volume, fast turnover
outlet selling a variety of merchandise for less than
conventional prices.

2. Provide centralized check-out service.
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3. Do not provide customer assistance within store depart-
ments. Merchandise is normally sold through self-
service with minimal assistance provided in any depart-
ment.

4. Do not have a catalog order desk.

These stores often seli:

1. Soft goods which are usually their own corporate
brands or are unbranded.

2. Hard goods which are primarily nationally advertised
brands.

3. Appliénces which are serviced by another company.

National chain department stores (SIC 531 pt.). Establish-
ments which satisfy the criteria of a department store and:

1. Usually provide check-out service and customer assis-
tance (salespersons) within each department.

2. Usually have a catalog order desk.

3. Are affiliated with a company which operates similar
establishments on a national basis.

These stores often sell:

1. Soft goods and hard goods which are their own
corporate brands or are unbranded.

2. Appliyances which are serviced by their own company.

Variety Stores (SIC 533). Establishments primarily engaged
in the retail sale of a variety of merchandise in the low and
popular price ranges. Sales usually are made on a cash-
and-carry basis with the open selling method of display and
customer selection of merchandise. These stores generally
do not carry a complete line of merchandise, are not
departmentalized, do not carry their own charge service,
and do not deliver merchandise.

Miscellaneous General Merchandise Stores (SIC 539). Estab-
lishments primarily engaged in the retail sale of a general
line of apparel, dry goods, hardware, homewares or home
furnishings, groceries, and other lines in limited amounts.
Stores selling commodities covered in the definition for
department stores, but normally having less than 25 employ-
ees, and stores usually known as catalog showrooms or
country general stores are included here.

Also included in this classification are establishments
whose sales of apparel or of furniture and home furnishings
exceed half of their total sales providing that sales of the
smailer of the two lines in combination with dry goods and
household linens account for 20 percent or more of total
sales.

Food Stores (SIC Major Group 54)

This major group includes retail stores primarily engaged
in selling food for home preparation and consumption.

Grocery Stores (SIC 541). Establishments primarily selling
(1) a wide variety of canned or frozen foods, such as
vegetable, fruits, and soups: (2) dry groceries, either pack-
aged or in bulk, such as tea, coffee, cocoa, dried fruits,
spices, sugar, flour, and crackers; and (3) other processed
food and nonedible grocery items. In addition, these estab-
lishments often sell smoked and prepared meats, fresh fish
and poultry, fresh vegetables and fruits, and fresh or frozen
meats.

Establishments commonly known as supermarkets, food
stores, and delicatessens are included in this classification
if receipts from sales of groceries and food items for
off-premise preparation and consumption are 50 percent or
more of total sales.

Meat and Fish (Seafood) Markets, Including Freezer Provi-
sioners (SIC 542). Establishments primarily engaged in the
retail sale of fresh, frozen, or cured meats, fish, shelifish,
and other seafood. Frequently these establishments also
sell poultry, dairy products, eggs, some groceries, and
items commonly used in preparing seafood or consumed
with seafood.

Fruit Stores and Vegetable Markets (SIC 543)." Establish-
ments primarily selling fresh fruits and fresh vegetables.
These establishments frequently carry a limited line of
grocery items. Roadside stands of farmers selling oniy their
own produce are not included.

Candy, Nut, and Confectionery Stores (SIC 544)." Estab-
lishments primarily selling candy, nuts, sweetmeats, and
other confections. A soda fountain or lunch counter is
frequently operated in these stores. Also included are
candy and popcorn stands located in motion picture theaters.

Dairy Products Stores (SIC 545)." Establishments primarily
engaged in the retail sale of dairy products, such as milk,
cream, butter, cheese, and related products, to over-the-
counter customers.

Retail Bakeries (SIC 546). Establishments primarily engaged
in the over-the counter retail sale of bakery products such
as bread, cakes, pies, or cookies, all or some of which may
be baked on the premises.

Other Miscellaneous Food Stores (SIC 549)." Establish-
ments primarily engaged in the retail sale of specialized
foods, not elsewhere classified, such as eggs and poulitry,
health foods, spices, herbs, coffee, and tea. The poultry
stores may sell live pouitry, slaughter and clean poultry for
their own account and sell dressed fowls, or sell fowi
cleaned and dressed by others.



27

Gasoline Service Stations (SIC 554)

Establishments primarily selling gasoline and automo-
tive lubricants. Usually these establishments also sell tires,
batteries, and accessories, and perform minor repair work
and services. Establishments called garages but deriving
more than half of their receipts from the sale of gasoline
and automotive lubricants and establishments known as
”truck stops” which are primarily engaged in selling diesel
fuel to truckers are also included.

Apparel and Accessory Stores (SIC Major
Group 56) '

Establishments in this major group are primarily engaged
in selling clothing of all kinds and related articles for
personal wear and adornment.

Men's and Boys’ Clothing and Furnishings Stores (SIC 561).
Establishments primarily selling men’s and boys’ ready-to-
wear clothing and furnishings.

Women’'s Ready-to-Wear Stores (SIC 562). Establish-
ments primarily selling women’s and girls’ ready-to-wear
apparel.

Women's Accessory and Specialty Stores (SIC 563)."
Establishments primarily selling a specialized line of women's
and girls’ apparel, such as sportswear, beachwear, blouses,
hosiery, millinery, foundation garments, lingerie, robes,
and other intimate wear.

Chidren’s and Infants’ Wear Stores (SIC 564)." Establish-
ments primarily engaged in the retail sale of children’s and
infants’ clothing, furnishings, and accessories. Such estab-
lishments may specialize in either children’s or infants’
wear or they may sell a combination of children’s and
infants” wear.

Family Clothing Stores (SIC 565). Establishments prima-
rily selling clothing, furnishings, and accessories for men,
women, and children, without specializing in any one line.

Shoe Stores (SIC 566). Establishments primarily engaged
in the retail sale of any one line, or a combination of the
limgs, of men’s, women's, and children’s footwear. These
establishments frequently carry accessory lines such as

hosiery, gloves, and handbags.

Furiers and Fur Shops (SIC 568)." Retail establishments
primarily engaged in selling fur coats and other fur apparel,
incuding fur apparel made in the same establishment to
custom order.

Miscellaneous Apparel and Accessory Stores (SIC 569).1

Establishments primarily engaged in the retail sale of
specialized lines of apparel and accessories not elsewhere
classified, such as uniforms, bathing suits, raincoats, riding
apparel, sports apparel, umbrellas, wigs, and toupees. This
industry also includes custom tailors primarily engaged in
making and selling men’s and women’s clothing {(except
fur apparel SIC 568) to individual order.

Eating and Drinking Places (SIC Major Group 58)

Establishments in this major group are primarily engaged
in selling prepared foods and drinks for consumption on or
near the premises and lunch counters and refreshments
stands selling prepared foods and drinks for immediate
consumption.

Restaurants, Lunchrooms, Cafeterias, and Contract Feed-
ing (SIC 5812 part). C

Restaurants and Lunchrooms.* Establishments engaged in
serving prepared food and beverages selected by the
patron from a full menu. Waiter or waitress service is
provided and the establishment has seating facilities for at
least 15 patrons. These establishments often serve alco-
holic beverages, but receipts from the sale of alcoholic
beverages may not exceed the receipts from prepared
food.

Cafeterias.* Establishments engaged in serving prepared
food and beverages primarily through the use of a cafeteria
line where customers serve themselves from displayed
selections. Some limited waiter or waitress service may be
provided. Table and/or booth seating facilities are usually
provided.

Contract Feeding.* Establishments primarily engaged in
providing food service under contract to another company;
hospital; or governmental, penal, or educational institution.
The facilities and personnel of these establishments may
be provided by the contracting company, institutions, etc.
however, the management is always supplied by the
contractor.

Social Caterers (SIC 5812 part).5 Establishments primarily
engaged in serving prepared food and beverages for wed-
dings, banquet, etc., at a hall or similar place rather than a
fixed business location. Such establishments also may
arrange for some entertainment but this should be a minor
part of the business.

4Data for this kind of business are not shown separately but are
included in the larger group: Restaurants, Lunchrooms, Cafeterias.

SData for this kind of business are not shown separately but are
included in the larger group: Eating Places {SIC 5812).
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Refreshment Places, Ice Cream, and Frozen Custard Stands
(SIC 5812 part).

Refreshment Places.¢ Establishments primarily selling lim-
ited lines of refreshments and prepared food items. Included
in this group are establishments which prepare refresh-
ment items such as pizza, barbecued chicken, and ham-
burgers for consumption either on or near the premises or
for “take-home” consumption.

Ice Cream and Frozen Custard Stands.® Establishments
primarily engaged in selling ice cream, frozen custard, or
other frozen ices for consumption either on or near the
premises. “Take-home” packages also may be provided
for ice cream sold in bulk.

Drinking Places (SIC 5813). Establishments primarily engaged
in the retail sale of drinks such as beer, ale, wine, liquor,
and other alcoholic beverages for consumption on the
premises. Prepared foods are frequently sold at these
establishments, but receipts from the sale of prepared
foods may not exceed receipts from sales of alcoholic
beverages.

Drug Stores and Proprietary’Stores (SIC 591)

Establishments engaged in the retail sale of prescription
drugs and patent medicines and which may carry a number
of related lines such as cosmetics, toiletries, tobacco, and
novelty merchandise. Included are drug stores which also
have a soda fountain or lunch counter.

These stores are included on the basis of their usual
trade designation rather than on the more strict interpreta-
tion of commodities handied.

Liquor Stores (SIC 592)

Establishments primarily selling packaged alcoholic bev-
erages, such as ale, beer, wine, and whiskey, for consump-
tion off the premises. Liquor stores operated by States,
counties, and municipalities are included.

Miscellaneous Nondurable Goods Stores (SIC Major
Group 59, part)

This includes all retail nondurable goods stores not
elsewhere classified.

Stationery Stores (SIC 5943).3 Establishments primarily
engaged in the retail sale of stationery, such as paper and
paper products (including printing and engraving), post
cards, novelties, and school and office supplies (excluding
office furniture and machines).

®Data for this kind of business are not shown separately but are
included in the larger group: Refreshment Places (SIC 5812).

Sewing, Needlework, and Piece Goods Stores (SIC 5949).3

Establishments primarily engaged in the retail sale of dry
goods (piece goods, mill ends, and remnants), notions,
sewing and knitting supplies, fabrics, patterns, and other
needlework accessories.

Mail-Order Houses (Department Store Merchandise)
(6961 part). Establishments with normaily 25 or more
employees primarily engaged in the retail sale by catalog
and mail order of a general line of merchandise similar to
that sold by department stores.

Other Mail-Order Houses (SIC 5961 part).” Establish-
ments primarily engaged in the retail sale of a specialized or
limited line of merchandise such as food, automotive
merchandise, apparel, books, stationery, etc., by catalog
and mail order.

Automatic Merchandising Machine Operators (SIC 5962).7

Establishments primarily engaged in the retail sale of
products by means of automatic merchandising units (vending
machines) which are generally located on the premises of
other businesses. Those products include candy, nut, and
confectionery; milk and ice cream; other beverages; and
tobacco products. '

Direct Selling Establishments {SIC 5963).7 Establishments
primarily selling merchandise by house-to-house canvass,
by party, plan, by telephone, or from a truck. The merchan-
dise includes building materials, hardware, and garden
supplies; general merchandise; milk; other foods; apparel
and accessories; furniture, home furnishings, and equip-
ment; mobile food service; and books and stationery.

Fuel and Ice Dealers Not Elsewhere Classified {(SIC 5982).8

Establishments primarily engaged in the retail sale of coal,
coke, charcoal, wood, ice, or any combination of these
lines.

Fuel Oil Dealers (SIC 5983).8 Establishments primarily engaged
in the retail sale of fuel oil.

Liquefied Petroleum Gas Dealers (SIC 5984).8 Establish-
ments primarily engaged in the retail sale of liquefied
petroleum (LP) gas (bottled gas or in bulk.)

Florists (SIC 5992).° Establishments primarily engaged in
the retail sale of cut flowers and growing plants. Green-
houses and nurseries are included if receipts are primarily
from the sale of products not grown on the premises.

"Data for this kind of business are not shown separately but are
included in the larger group: Nonstore Retailers (SIC 596)

8Data for this kind of business are not shown separately but are
included in the farger group: Fuel and Ice Dealers (SIC 598).

SData for this kind of business are not shown separately but are
included in the nondurable goods stores total.
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Cigar Stores and Stands (SIC 5993).° Establishments pri- News Dealers and Newsstands (SIC 5994).° Establish-
marily engaged in the retail sale of cigars, cigarettes, ments primarily engaged in the retail sale of newspapers,
tobacco, and smokers’ supplies. Many of the establish- magazines, and other periodicals.

ments included in this classification are operated as con-
cessions in places of amusement, railway stations, air-
ports, and other public places.
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Appendix C. Report Form

PENALTY FOR FAILURE TO REPORT DUE DATE: 20 days after receipt of form

OMB No. 0607-0013: Approval Expires October 31, 1989

rorm B-151 NOTICE — Response to this inquiry Is required by law {Title 13, U.8. Code). By the samelaw,
110-23-88) your teport to the Census Bursau is confidentlal. Jt may be seen only by sworn Census employees
and may be used only for statistical purposes. Ths law also provides that copies retained in your
U.S. DEPARTMENT OF COMMERCE files are from legal p

BUREAU OF THE CENSUS n d

ANNUAL RETAIL
TRADE REPORT
1986 | n

PLEASE READ ALL ACCOMPANYING
INSTRUCTIONS

Return the completed report in the enclosed
preaddressed envelope within 20 days after
you receive it. PROMPT RETURN WILL
RESULT IN CONSIDERABLE SAVINGS TO
YOUR GOVERNMENT.

BUREAU OF THE CENSUS
1201 East Tenth Street
Jeffersonville, Indiana 47132

RETURN
TO

refer to the Census File Number (the flrst nine
numbers shown to the left in the label below)

{Please correct any error in name and address including ZIP code}

to this report, please 100 (CENSUS USE

s Limvm 207

-

Please read all instructions and complete all items in ihis report,
If book figures are not available, carefully prepared estimates,
labeled ‘“Est.’’ are acceptable.

This report should cover ALL retail establishments whose payroll
was reported on the Employer’s Quarterly Federal Tax Return,
Treasury Form 941, under the Employer Identification (El)
Number shown in the address label {or as corrected in item 1A}.

Data for auxiliary facilities operated under this El Number
primarily engaged in furnishing supporting services to your retail
establishments (such as warehouses, garages, central
administrative offices, and repair services), should also be
included in this report.

GENERAL INSTRUCTIONS

For those establishments acquired during the year, only include
data from time of acquisition. Do not include these
establishments in previous year data.

Leased departments and concessions

1. Include in all items of this report retail leased departments and
concassions operated by this firm in establishments of others
{e.g., shoe departments in department stores, prescription
counters in food stores, restaurants in hotels, concession
operations in sports stadiums) which report payroll under this
firm’s current Federal Employer Identification (El) Number
shown in the address label or as corrected in item 1A,

2. Exclude from all items of this report departments and
concessions operated by other firms in your retall stores.

m«:mnnznlonm. STATUS

0 D Corporation 2 D Partnership

1 D individual ‘proprietorship

Mark (X) the ONE box which best describes this firm’s form of ownership during 1986.

s [] Governmental — Specify z

8 E] Coppefative association
s [] Other — Specify Z

LEUNLE NUMBER OF RETAIL ESTABLISHMENTS

Enter the total ber of retail s, including departments and
concessiong, covered by this report as of December 31, 1986 an:
December 31, 1985,

Number as of December 31, 1986 | Number as of December 31, 1985

See Instruction sheaet for detailed diractions.

TOTAL SALES OF MERCHANDISE AND OTHER OPERATING RECEIPTS FOR 1988 AND 1986

Book figures for the calendar years ° 1986 and 1985 should be reported in items Zf\ through 2C below, If book figures

for the calendar year are not ly prep for the
figures covering another period.

year are preferable to book

A. Sales of merchandise and other for alt retail

departments, and concessions covered by this report. 1988 1886
NOTE ~— include exclise taxes on salss of items such as 1 Doilars 1 Cents Dollars , Cents
Hiquor, end tobacco. 002 | 012 1
Do not Include In tem 2A raceij llected from 1 !
carrying charges or other charges for credit or ssies (or olhcr) uxn | 1
which were forwarded directly to taxing authorities. : :
$ i 00 |$ ) .00
B. Did your firm collect sales {or other) taxes which were forwarded 008 i 018 i
directly to taxing authorities? { i
NOTE — Do notinclude excise taxes reported In item 2A, i |
10 ves - Report the amount of such taxes collected — %) } :
“,0ONo $ | .00 |$ | .00
010 ; 020 |
C. TOTAL salos of merchandise and other cpereating recaipts § i
including sales (or other) taxes collected and forwarded | 1
directly to taxing authorities (Sum of ems 2A and 28) ———p | $ i .00 |$ | .00
D. Do the data reported in iterns 2A through 2C represent the calendar o1 Month ; Day Year JO21 Month : Day | Year
years {January 1 through December 31) for 1986 and 19857 [ | | !
From ! 119 __ | From : 119 _
014 Month |Day | Year 024 Month IDay !Yeer
1+ 1 YES — Gotoitem 3 i ! I i
2 [J NO — Enter the period that the data rep —3 | To : 119 _ | Teo : 119 .

CONTINUE ON REVERSE SIDE ——
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Page 2
MERCHANDISE INVENTORIES ( D bor 31) Soe & fon sheat for detalled directions.
Report cost vaiue of alf merchandise. Cost figures for Dacembaer 31
shou!d be reported initems SA through 3C. it book figures are not e N
y prepared estimates of inventories for Dacember 31 are at cost value
preferable to book ﬁgures representing another date. For Inventories at 1988 1986
LIFO cost, report the LIFQ amount plus the LIFO reeerve. Dotl TG Don 1
Complate each ltem; enter 0" H none. ollars + ents ollars Cents
A. Merchandise in retail store(s), departments, and concessions operated 136 I 148 1
under the El No. Shown onthe reverse . ...................... $ .00 |$ 1 .00
B. Merct in h offices, or in transit for 137 i 147 ;
distribution to your retail outlet(s}, including merchandise to be ] ]
distributed to departments and concessions operated under the i 1
EING. ShOWN ONthe reverse . . .. ... «.couneuennnnneeanoenn.. $ j .00 |$ | .00
130 § 140 1
C. TOTAL merchandiss inventories — Sum of items 3A and 38— | $ } .00 |$ ; .00
D. Are the data reported in items 3A through 3C for December 317 132 142
Month Day Year Month Day Year
10 Yes — Gotoitem 4
2[INQ — Enter the date that the data represent > 19 19
m INVENTORY VALUATION METHOD Soe / sheet for directions.
A. Were any of the inventories reported in item 3 above valued
using the Last-in, First-out (LIFO) and/or LIFO Retail Method of 1986 1985
inventory valuation? T T
Dollars | Cents Dollars |_Cents
1Dves 2 LI NO — sKiPto item 5 - | pr "
B. LIFO value of inventories in item 3C {Exclude LIFO reservei ........ $ : 00 s i .00
€. LIFO Reserve — The LIFO Reserve is the DIFFERENCE between a given 153 ! 154 ;
physical stock valued.on a non-UIFO:basis, for example FIFO, and that same 1 '
physicel stock valued at LIFO {i.e., non-LIFO value MINUS LIFO value} .. ... | % | 00 s ! .00
156 i 156 i
D. Amount of total inventories subject to LIFOcosting . ... .......... $ : .00 |3 } .00
E. A t of total i yrias in'item 3C which was not subject 185 ! 188 !
OULFOCOBUNG .. oottt in i iecin e ia e sneenasien $ ! .00 |$ : .00
MNOTE — The sum of Iines B and C shouid equal line D. The sum of lines D and E should agual tem 3C.
PURCHASES OF MERCHARNDISE (AT COST) Purchases at.cost value
8se i sheet for d directions. 1986 1986
Report total cost of merchandise purchased for resale {net of i 1
returns, allowances, and trade and cash discounts), for which you Dollars + Cents Dollars = Cents
tdook tittl: in 1986 and 1985 whether fcar not payment was made 090 i 100 {
uring the year. ludh o pping: | |
packaging, and seliing supplles $ | .00 |[$ 1 .00
m ACCOUNTS RECEIVABLE BALANCES -
Does this pany d credit to ct at any of its retail establishments or departments and concessions included in item 1C?
1 YES — Refer to definitions of types of 2 [INO — SKIPtoitem 7
below before continuing with this form
NOTE — Exclude credit which may have originated at thie firm, but is iy provided by oth such as banks, finance
companles, oil or other credit card issuing companies.
DEFINITIONS OF TYPES OF ACCOUNTS
INSTALLMENT ACCOUNTS .
Open-end — Primarily "revolvmg" or optional accaunts in which a deferred payment privilege is extended through a line of credit and the
customer has the optlon of pavwg the balance in full, usua“y with no finance charge, or paying in two or more installments subject to some
pay with a
Clossd-end — Credit generally raqumng anew comract to cover each extension of credit in which a precomputed finance charge is assessed, and
which specifies a fixed schedule of i pay h the ber and the a t of pay and due dates specified in the contract.
CHARGE ACCOUNTS — Credit accounts for which full payment is scheduled to be made at the end of the customary billing period.
PLEASE READ THE INSTRUCTIONS ABOVE BEFORE ANSWERING ITEM 68.
UNPAID BALANCES FOR ALL RETAIL ESTABLISHMENTS INCLUDED IN ITEM 1C
Type of account Balances outstanding as of Dec. 31, 1986 |Bal ding as of Dec. 31, 1986
Mark (X) one box for each line to indicate type of credit account carried Dollars | Cents Dollars T Cents
a. Installment accounts 190 i 200 1
(1) Open-end {revolving oroptionali 1 [1YES [ NO |$ 1 .00 |$ 1 .00
191 ; 201 ;
{2) Closad-end accounts JOYES (N0 |$ I .00 |$ 1 .00
192 i 202 i
b. Chargs accounts . 2[JYes  Jno |3 .00 |$ 1 .00
193 ; 203 ; ’
¢. TOTAL — Sum of lines a{1), a{2), and b z pl$ 1 .00 [$ | .00
REMARKS
m:mﬂﬂcnﬂon « This report is substantially Accurate and has been propared in accordance with instructions.
Name of person to contact regarding this report Address — Number and street, city, state, ZIP code | . . - - Telephans «,
Print or type Area code |Number Extension
Signature of authorized person Title Date

FORM B-151 (10-23-88)
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