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WBS 8.106 - Contact Frame

Project Description:

 Project 8.106 will assess non-address methods of
contact persons and housing units.

o Alternate contact data will be identified, acquired,
validated, and assembled into an alternate contact
frame.

e The frame will also be used for field tests. The field
test data will be analyzed to assess the quality of the
frame information.
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WBS 8.106 - Contact Frame (Cont.)

Research Questions:

1.
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How can we identify or develop alternative contact
frames that can be associated with an address?

What is the coverage of the alternative contact
frame over different demographic and geographic
characteristics?

Could the contact information be identified on the
frame (e.g., best phone, alternate phone)?



Presenter
Presentation Notes
1 – Better wording (but above is the official wording) “How do we identify sources to be identified in the most effective contact frame?” and “Could reliable contact information be associated with the address on the frame?”

2- Looking for variance across race and regional/state(?) differences

3- Answering this question may be an end goal, but we are very preliminary in our work on being able to identify a ‘best’ phone or email.  Our focus is more on being able to give a % of HHs with at least one good phone # (or email address), even if we do not know which one is accurate in advance




WBS 8.106 - Contact Frame (Cont.)

Recent Accomplishments:
« Conducted pre-survey phone validation through a contractor.

— Allowed us to eliminate landline phone numbers that
were not in service

e Conducted the 2013 National Census Contact Test.

— to validate a sample of the third party phone numbers
and email addresses
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WBS 8.106 - Contact Frame (Cont.)

Challenges:

 New data buys needed in June 2013 to
continue research.

e Tests must use phones/emails to
determine if data is useful.
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WBS 8.106 - Contact Frame (Cont.)

Near-term Project Focus:

« Conducting analysis of 2013 National Census Contact Test — key measures:

— % of housing units for which we have a valid phone number
— % of housing units for which we have a valid email address

— How to prioritize (order) several phone numbers for use

« Determining next steps to validate current third party data

— Conduct a dependent interview

— Match current third party phone numbers to known valid numbers
e 2010 Census — respondent provided and contact history from coverage follow-up

e 2010-2012 ACS - respondent provided and contact history from CATI mode

« Determine needs for data refresh — which files, which vendors
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WBS 4.103 - Optimizing Self Response

Project Description:
Examine initial contact and self-response methods focusing on new modes and how response

propensities differ by demographic and geographic groups.

Recent Accomplishments:

e |terative development of the Internet data collection browser used in the 2010 Census Quality
Survey and subsequent 2012 National Census Test.

 Define scope for testing and deploying contacts with respondents with and without user ID or
access codes.

Risk Highlights:

e Budget Continuing Resolution and other Congressional actions has an effect on the iterative
field testing and resources; mitigation includes review and re-design of test objectives.

Challenges:

e Secure and optimal (to achieve cooperation and response) use of email and text
communication.
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WBS 4.103 - Optimizing Self Response (Cont.)

Near-Term Project Focus:

e Design testing strategies to explore contacts with
respondents with and without user ID or access codes.

e Pursue contact and message testing for email and
social media to optimize self-response without
diminishing The Census brand and legitimacy.
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WABS 8.104 - Privacy and Confidentiality

Project Description:

* Understanding how new contact and response modes and the use of administrative records
will impact the public’s perception of the Census Bureau’s commitment and ability to protect
privacy and confidentiality.

Recent Accomplishments:

« Completed one year of public opinion data collection about the use of administrative
records. Have planned for 6 months of additional experimental testing.
» Acquired social media software and conducted literature review.

Challenges:

 Unknown policy regarding the use of alternate contact strategies in this program is delaying
testing.

* Infrastructure for small-scale iterative testing is still being worked out.

« Discuss the challenges facing the project.

Near-term Project Focus:

» Begin social media data collection.
» Continue to work on infrastructure for small scale testing.
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