
(Estimates are based on data from the 2000 Annual Trade Survey.  Sales estimates are shown in millions of dollars, consequently industry group estimates may not be additive.  Estimated measures of sampling 
variability for these estimates are provided in Table 3A.)

Total E-comm EDI 2000 2000 2000

42 Total Merchant Wholesale Trade 2,751,761 213,050 187,946 7.7% 88.2% 100.0%

421   Durable goods 1,435,014 107,672 92,686 7.5% 86.1% 49.3%
4211 Motor vehicles and automotive Equipment 199,560 39,960 39,792 20.0% 99.6% 21.2%
4212 Furniture and home furnishings 46,468 2,669 2,162 5.7% 81.0% 1.2%
4213 Lumber and other construction material 71,190 2,197 2,148 3.1% 97.8% 1.1%
4214 Professional and commercial equipment and supplies 282,669 27,968 20,112 9.9% 71.9% 10.7%
42143    Computer equipment and supplies 165,195 18,113 12,165 11.0% 67.2% 6.5%
4215 Metals and minerals, excluding Petroleum 102,625 (S) (S) (S) (S) (S)
4216 Electrical goods 238,026 9,688 7,212 4.1% 74.4% 3.8%
4217 Hardware, plumbing and heating equipment 66,212 6,004 5,866 9.1% 97.7% 3.1%
4218 Machinery, equipment and supplies 253,628 8,103 6,766 3.2% 83.5% 3.6%
4219 Miscellaneous durable goods 174,636 10,367 8,123 5.9% 78.4% 4.3%

422   Nondurable goods 1,316,747 105,378 95,260 8.0% 90.4% 50.7%
4221 Paper and paper products 80,100 2,547 1,712 3.2% 67.2% 0.9%
4222 Drugs, drug proprietaries and druggists' sundries 166,524 65,767 58,335 39.5% 88.7% 31.0%
4223 Apparel, piece goods and notions 88,647 8,348 7,725 9.4% 92.5% 4.1%
4224 Groceries and related products 383,306 6,010 5,322 1.6% 88.6% 2.8%
4225 Farm-products raw materials 106,389 3,263 3,263 3.1% 100.0% 1.7%
4226 Chemicals and allied products 59,806 (D) (D) (D) (D) (D)
4227 Petroleum and petroleum products 186,578 (D) (D) (D) (D) (D)
4228 Beer, wine, and distilled beverages 71,163 (D) (D) (D) (D) (D)
4229 Miscellaneous nondurable goods 174,234 4,765 4,515 2.7% 94.8% 2.4%

(S) Estimate does not meet publicatin standards because of high sampling variability or poor response quality. Unpublished estimates derived from this table by subtraction are subject to these same limitations

      and should not be attributed to the U.S. Census Bureau.

(D) Estimate is withheld to avoid disclosing data of individual companies; these data are included in broader industry totals.
Note: Estimates are not adjusted for price changes.  For information on confidentiality protection, sampling error, nonsampling error, sample design, and definitions, visit www.census.gov/eos/www/westats.html .
1 Estimates include data only for businesses with paid employees.

   Source: U.S. Census Bureau, 2000 Annual Trade Survey (Revised May 2002)
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Table 3.   U.S. Merchant Wholesale Trade -- Total, E-commerce, and EDI Sales1: 2000
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