
Table 5/Historical.  U.S. Retail Trade Sales1 - Total and E-commerce:  2001-2006

[Estimates are based on data from the Annual Retail Trade Survey. Sales estimates are shown in millions of dollars, consequently industry group estimates may not be additive.]

Total E-commerce Total E-commerce Total E-commerce Total E-commerce Total E-commerce Total E-commerce

Total Retail Trade 3,887,363 106,583 3,688,059 87,397 3,474,340 70,938 3,265,477 56,615 3,134,322 44,842 3,067,725 34,353
441 Motor vehicles and parts dealers 898,624 20,004 885,997 16,503 864,541 13,333 841,215 10,452 820,269 7,159 816,941 5,337
442 Furniture and home furnishings stores 117,659 642 111,763 615 105,303 526 97,528 (S) 94,610 (S) 91,644 (S)
443 Electronics and appliance stores 108,362 1,213 101,609 1,163 94,811 1,027 86,957 677 83,897 505 80,395 453
444 Building materials and garden equipment and supplies stores 344,728 606 327,192 496 298,782 451 265,052 373 248,888 281 239,707 231
445 Food and beverage stores 533,779 752 514,998 491 494,966 402 477,130 (S) 465,794 (S) 463,330 (S)
446 Health and personal care stores 224,752 (S) 209,008 (S) 198,933 (S) 192,224 (S) 180,143 (S) 166,678 (S)
447 Gasoline Stations 416,246 (S) 373,855 (S) 320,435 (S) 273,566 (S) 250,770 (S) 251,537 (S)
448 Clothing and clothing accessories stores 214,876 2,077 201,534 1,748 190,079 1,481 178,778 1,089 172,617 618 167,583 345
451 Sporting goods, hobby, book and music stores 84,772 1,502 81,801 1,138 80,061 948 77,335 596 76,988 468 77,138 431
452 General merchandise stores 552,109 (S) 525,248 (S) 497,174 (S) 468,734 (S) 446,648 (S) 427,586 (S)
453 Miscellaneous store retailers 115,802 1,691 108,398 1,386 105,253 1,084 103,056 795 104,163 611 104,381 474
454 Nonstore retailers 275,654 77,641 246,656 63,554 224,002 51,412 203,902 41,741 189,535 34,470 180,805 26,547
45411    Electronic shopping and mail order houses 190,865 75,230 164,345 61,940 147,199 49,686 131,171 40,407 122,313 33,433 114,844 25,731

1 Estimates include data for businesses with or without paid employees.

Source: U.S. Census Bureau,  Annual Retail Trade Survey 

2003

Revised

Value of Sales

(S)  Estimate does not meet publication standards because of high sampling variability or poor response quality.  Unpublished estimates derived from this table by subtraction are subject to these same limitations and should not be attributed to the U.S. Census Bureau. 

Note: Estimates are not adjusted for price changes. For information on confidentiality protection, sampling error, nonsampling error, sample design, and definitions, visit www.census.gov/mrts/www/nrely.html.
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