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ANNUAL SALES

Year-to-Year Comparison

Sales of All Retail Stores.-Sales of all retail
stores in the United States totaled $304 billion in
1966, an increase of 7 percent over total 1965
sales, Annual sales of nondurable goods stores
increased 8 percent over the previous year while
durable goods stores were up 4 percent.

All major kind-of-business groups showed per~
centage increases in comparison with 1965 levels,
with the largest increase (11 percent) reported by
the general merchandise group. Other increases
in the nondurable goods category were reported
by the apparel group (10 percent), eating and
drinking places (9 percent) and the food group
(6 percent). Drug and proprietary stores, liquor
stores, and gasoline service stations followed the
general upward trend, showing sales increases
over the previous year of 9, 7, and 6 percent
respectively. In the durable goodscategory, 1966
sales in the furniture and appliance group were 9

percent higher than in 1965 while the automotive
group and the lumber, building, hardware, farm
equipment group both were up 2 percent.

Sales of Multiunit Organizations.— Annual
sales of organizations operating 11 or more retail
stores showed an increase of 9 percent over 1965
for all kinds of businesses combined. A sales
gain of 10 percent over 1965 was shown by non-
durable goods stores, while sales of durable goods
stores were up 9 percent over the previous year.
Compared with 1965, sales of all major kind-of-
business groups showed increases. Multiunit
organizations in the eating and drinking category
reported the largest sales increase—18 percent.
Drug and proprietary stores reported anincrease
of 16 percent over previous year sales. Accom-
panying these sales increases were gains bytire,
battery, accessory dealers (12 percent), the
general merchandise group (11 percent), and the
food group (8 percent). The apparel groupand the
furniture and appliance group each showed gains of
7 percent while liquor stores were up 6 percent,

Toble 1.—ESTIMATED SALES OF ALL RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS: 1966 AND 1965
(Millions of dollars)

Per- Per-
Kind of business 1966 1965 | cent Kind of business 1966 1965 | cent
change chan_g_e_
United Stetes, toball........... |303,672 |283,852 +7|| Purniture and appliance groupl........| 14,978 | 13,737 +9
Durable goods stores, total...| 97,812 | 93,718 +4 Furniture, home furnishings stores.. 9,089 3,533 +6
Nondurable goods stores, total | 205,860 190,134 +8 Farniture storeSecessscsmencescsce 6,945 6,454 +8
. N Household applience, TV, end radio
Food group’eeecieescessaccnsns 71,125 | 66,822 +6 SHOTESesvvenssescessonnsensncoscess | 4,95 | 4,223 +16
65,105 | 60,970 +7 Household appliance dealers.......| 3,337 2,993 +11
Meat mATKEtSeueseeonsoonsoionsnceses | 1,583 | 1,552 +2
Bakery products StOTeS.essessessesss | 1,149 | 1,242 ) Tumber, building hardware, farm
Esting end drinking places......eeeess | 23,431 | 21,423 | 4ofl SRUPISTL EIOUR eocecsiesnionicavees | 16,654 | 16,274 2
Eating places...cveceesessorenssnsses] 17,439 | 15,682 +11 ’ 6
: Ge8lersrcesavessosessannssssnnsans 9,340 9,302 (¢)
Restaurants, cafeterias, lunchrooms| 13,812 | 12,896 +7
: Lunber yards...eeescesssscassconse 5,963 5,798 +3
Drinking places...ccereeressresnnnae] 5,990 ) 5,741 T Hardvare STOTeS..es.eeeseseessssenes| 2,97 | 2,813 +5
General merchandise groUP.ssesceesssss | 39,811 | 35,840 +11
Department stores and dry goods, Automotive ZrOUDsceeseccoccsancssrcees | 57,424 | 56,266 +2
general merchandise storeSeeeeseses | 31,393 | 27,939 +12 Pagsenger car, other automotive
Department storesS....evevesecesess | 26,094 | 23,421 +11 GealerSeeesssncsnnsnersescenceenses | 53,875 | 53,217 +1
Variety StoreS.ceesecscsscesscsacseas 5,727 5,320 +8 Pagsenger car dealers’.....evsesees | 50,959 | 51,197 (%)
Mail order houses (department store Passenger car dealers
MEPChANAIO ). ousseeoassnsosesnneses | 2,691 | 2,581 +4 (franchised)essesrssearesnsnses | 47,682 | 47,557 (8)
Tire, battery, accessory dealers,... 3,539 3,049 +16
Apparel groupl..ciscscicriseensensenns | 17,276 | 15,752 +10
Men's, boys! wear SHOTEE% s enasnnns 3,537 3,258 498 Gasoline service StationS...eesveecsae | 23,012 | 21,765 +6
Men's boys! clothing, furnishings
SHOTCS s sesasrecesreavsncnansnsee | 3,440 | 3,187 +8
Women's apparel, accessory stores>, , 6,913 6,243 +11f| Drug and proprietary stores.....eeeees | 10,148 9,335 +9
Women!s ready~to-weer stores...... 5,659 5,172 49 Drug storeSe.evscsesscscssassscasecs 9,710 8,945 +9
Family clothing storeS...eeeeesssees | 3,368 | 2,981 413
5h0e STOreS.aseessessnsssnssnsensess | 2,811 1 2,571 +90] LiqUor SLOTeS.c.csssecscvcssconscansses | 6,758 | 6,305 +7

Note: Measures of sampling variability are provided on page 19.

1Tnciudes dete for kinds of business not shown separately.

2Tneludes men's boys' clothing, furnishings stores and custom tailors.
3Tneludes women's ready-to-wear, other apparel, accessory ‘speciality shops; and furriers.
“Includes lumber yards, building materials dealers; paint, plumbing and electrical stores.

5Includes both franchised and nonfranchised car dealers.
6Tess than 0.5 percent.



Table 2.—ESTIMATED SALES OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES
(GROUP 11 STORES)] IN THE UNITED STATES, BY KIND OF BUSINESS: 1966 AND 1965

(Millions of dollars)

Per- Per-

Kind of business 1966 1965 cent, Kind of business 1966 1965 cent

change change

United States, totall............. 80,323 | 73,356 +9 || Apparel groupt....iiiieiniinenaiiaeanen 4,770 | 4,445 +7

Durable. goods stores, total..... 5,979 | 5,506 +9 Men's, boys! wear stores?.......c..... 573 557 +3

Nondurable .goods stores, total.. | 74,344 | 67,850 +10 Women's apparel, accessory stores?...| 1,779 1,656 +7

Women's ready-to-wear St0reS....... 1,479 1,361 +9

FOOd ETOUD. e v evuerserssenonnanennernenns 30,940 | 28,598 +8 Shoe SH0TEE. e evssrsrerrstrronannens 1,269 1,168 +9
Grocery SLOTeS. . srsrensnsasrsiacacnns 29,906 | 27,627 +8

Eating and drinking pleces....s.ee...... 2,222 1,801| 418 || Furniture and appliance group.......... 1,27 | 1,193 +

General merchandise groupl.............. 28,988 | 26,112 +11 J Tire, battery, accessory dealers....... 1,472 1,312 +12

Department stores and dry goods,

general merchandise StOTES...v.ureuss 22,026 119,771 +11 || Drug and proprietary stores............ 2,663 2,300 +16
Department 8tOresS...vcesserrnisvaans 19,653 | 17,593 +12

Variety StoresS...veevereuvervacnrannnes 4,593 | 4,09 +12 | Liquor Stores®.....ivicriiiiieiniaininss 1,547 1,454 +6

1Includes data for kinds of business not shown separately.

2Inecludes men's, boys' clothing,furnishings stores and custom tailors.

3Includes women's ready-to-wear, other apparel, accessory, specialty shops; and furriers.
4Includes municipally owned liguor stores.

Figuré 1. ESTIMATED SALES OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES

(GROUP D), BY SELECTED KINDS OF BUSINESS: 1966 Billtons of deflars
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Distribution of Sales by Region,
Division, Selected States,
and Specified SMSA's

The North Central Region accounted for $91.5
billion or 30.1 percent of total 1966 United States
retail sales, with the East North Central and West
North Central Divisions respectively totaling
$64.5 billion and $26.9 billion of the region’s total,
In the East North Central Division, Illinois had
sales of $18.7 billion, up 7 percent over 1965,
Ohio $16.6 billion, up 7 percent over 1965; and
Michigan $13.7 billion, up 6 percent.

Retail sales in the South Region, the second
ranking of the four United States regions, amounted
to $84.4 billion, 27.8 percent of total retail sales
for the United States. "The largest portion of
regional sales was made in the South Atlantic
Division—$40.9 billion, followed by the West
South Central Division—$27.0 billion, of which the

State of Texas accounted for $16.4 billion; and the-
East South Central Division—$16.5 billion.

The Northeast Region had retail sales totaling
over $74.3 billion (24.5 percent of the United States
total), with the Middle Atlantic and New England
Divisions accounting for $54.6 billion and $19.7
billion respectively. In the Middle Atlantic
Division, New York State led with total sales
of $26.9 billion; followed by Pennsylvania $17.0
billion; and New Jersey $10.7 billion.

In the West Region, retail sales totaled $53.5
billion, 17.6 percent of the United States total.
The Pacific Division accounted for $41.9 billion
or 78.3 percent of the region’s total, with
California having $31.4 billion of the Division total.
The Mountain Division accounted for $11,6 billion
or 21,7 percent of the region’s sales, In the
specified large standard metropolitan statistical
areas, 1966 annual sales ranged from $16,9
billion in the New York area to $6.7 billion in the
Detroit area,

Figure 2.

Billions of dollars
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Table 3.—ESTIMATED SALES OF ALL RETAIL STORES, BY GEOGRAPHIC REGIONS AND KIND OF BUSINESS: 1966 AND 1965

(Millions of dollars)

Northeastern States North Central States The South The West
N : Per- Per- Per- Per-
Kind of business 1966 | 1965 | cent | 1966 | 1965 | cent | 1966 | 1965 | cent | 1966 | 1965 | cemt
change change change change
A1l kinds of business, totall...|74,337 |70,813 +5 | 91,460 | 84,318 +8 {84,379 | 78,914 +7 153,496 | 49,956 +7
Durable..goods stores, total... 20,677 120,821 -1 130,435 | 28,539 +7 129,391 | 28,451 +3 117,309 16,635 +4
Nondurable goods stores, total]53,660 |49,992 +7 161,025 ] 55,779 +9 | 54,988 | 50,463 +9 | 36,187 |.33,321 +9
FOOA ZrOUP.erresossenensssascernssssaa19,050 18,340 +4 119,821 | 18,378 +8 119,590 | 18,155 +8 {12,655 | 11,567 +9
Grocery stores...... e eeeresaannans 16,463 {15,540 +6 118,200 {16,856 +8 118,683 | 17,236 +8 111,759 } 10,703 +10
Eating and drinking places......... eoo| 6,743 | 6,268 +8 ] 7,029 | 6,443 +9 § 5,263} 4,704 +12 | 4,39 | 3,881 +13
GAF? ) £0t8Le e e eenoennrursnnnnnnnnns v . 419,097 117,334 +10 {21,387 | 19,066 +12 119,451 | 17,413 +12 112,130 | 11,167 +9
General merchandise group...........}|10,169 | 8,826 +15 112,425 | 11,101 +12 {10,160 | 8,978 +13 ] 7,057 | 6,428 +10
Apparel group.....eesesssvacenens ool 5,138 | 4,936 +h | 4,647 | 4,157 +12 | 4,906 1 4,490 491 2,583 1 2,380 +9
Furniture and appliance group.......| 3,788 | 3,572 +6 | 4,315 | 3,808| 13| 4,385 3,945 +11 ) *) 3)
Automotive group........ crreeinaeeend] (3 ()] (®) {17,295 | 16,484 45 {17,669 | 17,683 (%) ) ) )
Gasoline service stationS.......... .eo] 4,261 | 3,960 8 7,436 | 7,060 +5 | 6,842 | 6,537 +5 | 4,473 | 4,244 +5
Drug and proprietary stores........... 2,169 | 2,040 +6 | 3,114 | 2,829 +10 | 2,840 2,556 11§ 2,025 1 1,894 +7
Note: Estimates are based on a .sample. The changes made in the sales estimates as a result of the October 1965 sample re-

vigion were at the United States total level.
differences between the sum of ‘the area data and the United States totals.

geographic regions are shown on page 24.

Revisions were not made in the geographic area data.
(8ee sampling varisbilities on page 20).

1Includes date for kinds of business not shown separately.

appliance groups; these are stores speciglizing in Department-Store Types of merchandise.

variability. “Less than 0.5 percent.

1966 AND 1965

{Millions of dollars)

As a result, there are small

States in

2Stores in general merchandise, apperel, and furniture and
’Not shown because of high sampling

Table 4.—ESTIMATED SALES OF ALL RETAIL STORES FOR SPECIFIED LARGE STANDARD METROPOLITAN
STATISTICAL AREAS:

Per- Per-
Statistical area 1966 1965 cent Statistical area 1966 1965 cent
change change
STANDARD CONSOLIDATED AREAY STANDARD METROPOLITAN STATISTICAL
AREA—Continued
Chicago, I1l.-Northwestern Ind., total..| 13,459] 12,493 +8
Nondureble-goods stOres....vcvvevoes 9,730 9,255 +5 || Philadelphia, Pa.,-N.J., total....... ves 6,959 6,680 +4
Lo vees| 4,179] 3,863 +8 Nondurable -goods StOTES...veveesnass| 4,924] 4,617 +7
GAF?. . evreiiiranvenisnunonnessnenens| 1,991 1,766 +13
New York, N.Y.-Northeastern N.J., total.| 23,843} 23,134 +3
Nondurable -g00ds StOTeS....0vvennenn 18,333} 17,260 +6
GAFZ. e euniainenenensnnesons e 6,969 6,435 +8 CITIES
Chicago, T11l., total..s.s.veiennncennns 6,681 6,249 +7
STANDARD METROPOLITAN STATISTICAL AREAY Nondurable goods StOTeS....eeeceensn 5,2221 4,844 +8
GAF?. . ..iiiiinnens evreeneasrearaes 2,580| 2,411 +7
Chicago, T1ll., total....couunruennsanea | 12,308] 11,414 +8 .
Nondurable goods stores............. 9,004 8,539 +5 3,109} 2,807 +11
GAFZ, o iiiereensnonnsanansannneness| 3,928 3,647 +8 956 778 +23
De‘troi'l:é Mich., total..ivnervivrennonass 6,717 6,464 +4 || Los Angeles, Calif., total......eevunvnn 5,0911 4,450 +14
GAF® ., ieisiirnnciasnsnencnsens eraen 1,939 1,632 +19 Nondurable. goods stores..... 3,506] 3,105 +13
GAF?. 1t revennreroeeneroasaasasaneass] 1,451 1,228 +18
los Angeles,-Long Beach, and Anaheim,

Santa Ana,-Garden Grove, Calif., total.| 13,849( 13,012 +6 || New York, N.Y., total........evevevunen.} 10,991} 10,750 +2
Nondurable goods StOreS.............| 9,429| 8,777 +7 Nondurable goods SHOreS..ceeesecacss 8,856| 8,627 +3
GAF2. i enerinnanns e ene e 3,624| 3,358 48 GAF?. .o iieecteeennnanens eenieeeaan 3,365] 3,245 4

New York, N.Y., total....cvvuvrenannss .| 16,893 16,257 +4 || Philadelphia, Pa,, total...... ceseemneas 3,0141 3,101 -3
Nondurable- goods stores.......v.....| 13,296] 12,716 +5 Nondurable goods stores....... saeans| 2,3511 2,377 -1
GAFZ. it e iittsenirnerirananeeeanes 5,007 4,723 +6 GAFZ, .t ineenenennn teesesnssanenaa] 1,005 986 +2

Note:

Estimates are based on a sample.

(See sampling variabilities in table 15, page 20).
1stendard Consolidated Areas and Standard Metropolitan Statistical Areas are shown on page 24.

Long Beach and Anaheim-Santa Ana-Garden Grove SMSA's combined include both Los Angeles and Orange Counties.
merchendise, apparel, and furniture and appliance groups; these stores specialize in depariment store type of merchandise.

%,

J

Note that data for Los Angeles-

25tores in general
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Per Capita Sales

Per capita retail sales in the United States in
1966 totaled $1,568 compared with $1,479in1965,
an increase of 6 percent, Sales of nondurable-
goods stores were reported at$1,063 per capita in
1966, reflecting a 7 percent increase in salesper
person over the $991 in 1965, The largest
increase in the nondurable category was 10
percent—in the general merchandise group, where
per capita sales increased from $187 in 1965 to
$206 in 1966, This was accompanied by 1966 per
capita gains in the apparel group, up 9 percent,
eating and drinking places, up 8 percent and drug
and proprietary stores, up 6 percent. The food
group and gasoline service stations each showed
per capita gains of 5 percent over 1965.

Per capita sales of durable goods stores rose
3 percent over the 1965 level, going from $488 in-

.

1965 to 505 in 1966. This year~to-year increase
reflected a 7 percent increase in the furniture
and appliance group; per capita sales amounted to
$77 in 1966, compared with $72 in 1965. An
increase of 1 percent in per capita sales was
shown by both the automotive group where per
capita sales amounted to $296 in 1966 compared
to $293 in 1965, and the lumber, building, hard-
ware, farm equipment group, where per capita
sales amounted to $86 in 1966 compared to 85 in
1965.-

Of the four regions in the country, the North
Central had the highest per capita retail sales
in 1966, $1,690, followed by the West Region,
$1,671; the Northeast Region $1,557; and the South
Region, $1,411. Among the selected large states
in the United States, per capita sales ranged in
1966 from a high of $1,832 in Missourito a low of
$1,292 in North Carolina.

Table 5.—PER CAPITA SALES OF SELECTED KINDS OF BUSINESS, ALL RETAIL STORES IN THE UNITED STATES
AND GEOGRAPHIC REGIONS: 1966 AND 1965

(Data are based on preliminary civilian population estimates as of July 1, 1966 and 1965. Amounts in dollars)

United States Northeast North Central South West
Kind of business Per- Per- Per- Per- Per-
1966 | 1965 | cent | 1966 | 1965 | cent | 1966 | 1965 | cent | 1966 | 1965 | cent | 1966 | 1965.| cent f?f
change change change hange) change %g
ALL kinds of businessl. |1,568 | 1,479| 46 [1,557 |1,497| +4 [1,690 |1,567] 48 |1,411[1,335| 46 |L.67 |1,57| <46
Durable goods stores. 505 488 +3 433 440 -2 562 530 +6 492 481 +2 541 526 13
Nondurable goods .
stores.......vnveuns 1,063 991 +7 11,124 11,057 +6 11,128 | 1,037 +9 919 854 +8 {1,130 {1,052 +7
Food group....... 367 348 +5 399 388 +3 366 342 +7 328 307 +7 395 365 48
Grocery stores... s 336 318 +6 345 329 +5 336 313 +7 312 292 +7 367 338 +9
Eating and drinking places... 121 112 +8 141 133 46 130 120 48 88 80| +10 137 123 +11
GAF?, i tiee v anseeannan 372 341 +9 400 367 +9 395 3541 +12 325 2951 +10 379 353 +7
General merchandise group.. 206 1871 +10 213 187 | +14 230 2061 +12 170 152 | +12 220 203 +8
Department BtOreS........ 1351 1221 +11 | (NA) | (MA) | (NA) | (mA) | (mA) | (a) | (NA) | (uA) | (ma) | (Na) | (ma)| (NA)
Apparel group.....c.veeieaan 89 82 +9 108 104 +4 86 771 +12 82 76 +8 81 75 +8
Furniture and appliance

ETOUD e s et vnenacarnenennns 77 721 47 79 %] 4 g0 ] 7L] 413 73 67| +9| (?) ) )

Lumber, building, hardware, )
farm equipment group........ 86 85 +1 | (Na) | (Ma) | (na) | (NA) | (NA) | (ma) | (mA) | (MA) | (mA) | (ma)| (wa) (N%)
Automotive group............. 296 | 2031 ) ()| ®)} 320 306 +51] 295 209] -1 ) ) 2)
Gasoline service stations....| 119 113 +5 89 84 +6 137 131 +5 134 111 +3 140 134 +4
Drug and proprietery stores.. | 52 49 +6 45 43 +5 581 53 +9 471 43 +9 63| 60 +5

NA Not availsble.

lTncludes data for kinds of business not shoun separately.
28tores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department

store types of merchandise.

®Not shown because of high sampling variability.
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Figure 3.

Dollar Sales per Person

PER CAPITA SALES OF SELECTED KINDS OF BUSINESS, ALL RETAIL STORES,
UNITED STATES: 1966 AND 1965

Dollar Sales per Person

400 400
350 350
Per capita sales for the specified kind B
300 % of business as o percent of total o 300
% per capito sales for 1966 %
250 % 7} 250
150 % 150
100 % 100
" / "
/
0 _ 0
Food Group Automotive General Gasoline Lumber Apparel  Furniture and Drug and
Group Merchandise Service Group Group Appliance Proprietary
Group Stations Group Stores .
BUREAU OF THE CENSUS
Table 6.—ESTIMATED ANNUAL AND PER CAPITA SALES OF ALL RETAIL STORES FOR SPECIFIED LARGE
STATES: 1966 AND 1965
Annual sales Per capita salesl " Anmual gales Per capita sales!
State (Mil. dols.) | Per- (Dollars) Per- State (Mil. dols.) | Per- (Dollars) Per-
cent cent cent - cent
1966 1965 {change 1966 1965 [change 1966 1965 fechange | 1966 1965 |change
California....... 31,412 |29,495 +6 | 1,695 | 1,612 +5
Florida.......... 9,326 | 8,585 +9 11,59 | 1,503 +6 New Jersey...... 10,711 } 10,396 +3 | 1,565 { 1,544 +1
I11inoiB.vevieses 18,702 {17,536 +7 1 1,754 | 1,654 +6 New YorkK........ 26,945 | 25,804 +4 | 1,479 | 1,431 +3
Indiang....ceness 8,434 | 7,813 +8 11,718 | 1,602 +7 || North Carolina.. ] 6,311} 6,034 +5 1 1,292 | 1,252 +3
Magsachusetts....| 9,039 | 8,593 +5 1 1,692 1,619 +5 [0):5 1 T 16,611 | 15,524 +7 | 1,615 | 1,518 +6
Michigan.esoesves 13,732 112,909 46 | 1,644 | 1,575 +4 Penngylvania.... {16,971 | 16,391 +4 | 1,468 | 1,425 +3
Minnesot&........ 6,122 | 5,244 +17 { 1,715 | 1,478 +186 TeXaBeseesesnnss 16,383 | 15,39 +6 | 1,551 | 1,482 +5
Missouri......... 8,190 | 7,491 +9 | 1,832 | 1,676 +9 |} Wisconsin....... 7,045 | 6,158 +14 | 1,695 | 1,487 +14
Note: Estimates are baged on a sample (see sampling veriability table 17, pege 21),

1Data are based on preliminary civilian population estimetes as of July 1, 1966 and 1965.
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MERCHANDISE INVENTORIES

Merchandise on Hand

The cost value of merchandise inventories in
retail stores in the United States on December 31,
1966 was estimated at $35.0 billion, 11 percent
higher than inventories held at the close of 1965.
Of this total, $18.,6 billion represented the value of
stocks of nondurable goods stores (up 8 percent
from 1965) and $16.4 billion, the stocks of durable
goods stores (up 13 percent from 1965).

The furniture group as a whole showed an 18
percent expansion in inventory holdings on
December 31, 1966, compared with the same date
a year ago. The general merchandise group
closed the year with inventories higher than in
1965 - up 12 percent, while department stores had
an increase of 15 percent. The lumber, building,
hardware, farm equipment group showed a 13
percent increase in inventories while the auto-
motive group reported a gain of 10 percent. Drug
and proprietary stores and liquor stores reported

inventory gains of 12 percent and 10 percent

respectively.

In warehouses and stores of organizations
operating 11 or more retail stores, thecostvalue
of merchandise held for sale on December 31,

/1966, totaled $9.8 billion, 11 percent over that held

on December 31, 1965, The general merchandise
group which accounted for more than 46 percent of
the total warehouse and store inventories of these
organizations showed a year-to-year gain of 13
percent; food stores which accounted for almost
21 percent recorded an increase of 3percent.

Sales-Inventory Ratios

Annual sales of all retail stores in 1966 were
8.9 times the cost value of year-end store
inventories. The ratio of sales to year-end
inventories for nondurable goods stores was 11.3
in 1966, compared with 11.1 for 1965. The ratio
of sales to year-end inventories for durable goods
stores was 6.2 in 1966, down from 6.6 in 1965.

Passenger car dealers showed a sales-
inventory ratio of 8.0 in 1966 compared with 8.7
in the preceeding year. The sales-inventory ratio
for grocery stores increased to 19.9 in 1966 from
19.3 in 1965 while the ratio of 7.8 for department
stores was unchanged year-to-year. The ratios
were little changed from 1965 for shoe stores, 3.9
compared with 3.8; furniture and home furnishing
stores 5.8 compared with 6.0. Farm equipment
dealers showed a decrease in the sales-inventory
ratio—3.6 in 1966 compared to 3.8 in 1965.

Figure 4. MERCHANDISE INVENTORIES— END OF YEAR 1966
ALL RETAIL STORES BY MAJOR KIND-OF-BUSINESS GROUPS

Merchandise imumtories,1 Year-End 1966
(Billions of Dollars)

°o 1 2 3 4 5 6 1 8
w” 3 ! ALL KINDS OF BUSINESS, TOTAL
]

AUTOMOTIVE GROUP

i | I | |

Ynventories at cost value, in stores.

GENERAL MERCHANDISE GROUP
APPAREL GROUP

LUMBER, BUILDING, HARDWARE,
FARM EQUIPMENT GROUP

I FOOD GROUP .
L FURNITURE AND APPLIANCE L

GROUP /‘/
] 1 | A

Change from Year-End 1965 (Percent)

0 2 4 6 8 10 12 14

BUREAU OF THE CENSUS
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Table 8.— MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF ALL RETAIL STORES IN THE UNITED STATES,
BY KIND OF BUSINESS: END OF YEAR 1966 AND 1965

{Millions of dollars)

Merchandise inventories

. (at cost) Sales-invealtory
Kind of business - ratio
Decenber 31 Percent
1966 1965 change 1966 1965
35
A1l Xinds Of DUSINESE. c vttt sttt e e iaireanestin ey 31,678 +11 8.9 9.1
fﬁ‘% ?
Durable goods stores....... R RN st eenenaeans oy 399, 14,514 +13 6.2 6.6
Nondurable zoods stores............. sesrenas Chrseeaabeerniana, . 18,616 17,164 +8 11.3 11.1
FOOQ ErOUD. 4 asuuvanesesssesnansoassnsssasasserasnesacsanssssssossscssanns 3,556 3,339 +6 20.4 20.1
P OCeTY SHOTES. cieateasnsurassssnesessssensessncosncsosensesssonnnsaoan 3,356 3,150 +7 19.9 19.3
Eating and drinking POt s vtreeseeansseenrsscsossansconnonaccannsannns 555 510 +9 43.3 40.1
General Merchandise ErOUD.u..usee acessasasnseensenesnsaseseransessnenss 6,108 T 5,454 +12 7.1 7.1
Department stores and dry goods, general merchandise 51718 4= P 4,722 4,093 +15 7.4 T4
Depariment StOres. cuusetseureearaseteesesassasanesrsssassacorsoncnone 3,715 3,224 *15 7.8 7.8
Variety O sttt isransaenoenessasiasesecnnsecncsanansacnsenensnenns 940 909 +3 6.0 6.2
Mail order (department store merchandiSe)...ivs.sseeeesessoreonssnsnens 446 452 -1 6.5 6.0
BADPATEL BTOUD . et tstuesseaneresssnnmessossocssseesssnnnnsenssonsesennnns 3,979 3,727 +7 4.7 4.7
Men's, boys' clothing furnishings SH0TESiiieeeeeennsesonncnesoocesonnes 1,056 939 +12 3.7 3.9
Women's ready-—to—Wear Sh0reS...uieuriererrerconsansessrroeseionsrnnsnns 1,029 953 +8 6.3 6.0
SH0B SO S, s n e eersneeisnesensecsuonsassessccesnsonsensecnssnssessnnnone 755 688 +10 3.9 3.8
Furniture and appliBNee GroUD®.....v.seeestssnsssessesssesconsoosoronsnns 2,734 2,323 +18 5.8 6.0
Furniture, home furnishings st0r€S......ceeevieeeeonassnones 1,565 1,389 +13 5.8 6.0
FUrDibure SP0reS. eereeernerereenansocesersassoonassnsocecsesannonas 1,250 1,101 +14 5.3 5.5
Household appliance, TV, Ta0i0 SH0TE8..ereuucreeesoorncassncsenonseses 912 730 +25 6.2 6.5
Household appliance dealerS,..cveeivesrssecnanssnressoesusosnsssconss 584 501 +17 6.6 6.5
$144 : Haoiy o i
Lumber, building, hardware, farm equipment BTOUDs s svoseensssssonsecncsans B yIEG 3,525 . 4v5 4.7
Lumber yavds, building materials dealers..........cvvumenunnnnnnenn.. 1,629 1,59 2 5.7 5.8
LUIbEr F OIS e seeesennneocnansroncnssasasceoncnsesscsoesnnas 1,111 1,037 +7 5.4 5.6
HardWare SH0reS,uu.cesesressesnorosssosessscnsessosasnosossncnsnensenne 831 766 +8 3.7 3.7
IE g s Tyt B g
Farm equipment Gealers.cuuesuveesessossoeonranernnanssooseassnsonsenans PO 1,165 B6 3.8
AULOMOLIVE BTOUPZ. esstatiiisueterasnnneesranseseesannscossssnnnesnennnes 7,711 7,007 +10 7.6 8.2
Passenger Car QealerS..cuereieonesensresssscarsonsenccsnsscsscnssnrnanns 6,491 5,921 +10 8.0 8.7
Passenger car dealers (franchiSed).....ceeseseesesescosseoncecsnsnnen 6,157 5,549 +11 8.0 8.7
Tire, batlery, acCessOry GE8lerS. e eeurrneaeessnscsennncanssnceesssons 682 567 +20 5.0 5.2
Gasoline Service STabionS..ueisessessssssscecneenreneeencesnnsernvocennes 884 893 -1 24.9 24.0
OFher Tetail SH0TeS2, cessserreeeneenssenessnnseannscsosennennsensassnnnns 5,519 4,900 +13 7.4 7.4
Drug and proprietary Stores,.iveereeecsnenceoenss 1,710 1,527 +12 6.0 6.1
LiQUOr SHOTeS.eeucenseussvenersscssensancaneansns 709 643 +10 10.0 9.7
JOWE LTy SHOTES et usatsaneeersenssusesssorssesescssosssencensnsasnnnennane 716 614 +17 2.9 3.0

Noté: Measures of sampling veriability are provided on page 19. Warehouse inventories of Group II organizations are excluded

from this table.

YBased on only those establishments in business the full calendar year, except for those Group II establishments which may not

have been in operation the entire year,

“Doliar volume and sales-inventory ratios for group totals include kinds of

3 Includes lumber yards, building materials dealers; paint plumbing, and electrical stores.

business not shown separately.
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Table 9.~MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETAIL STORES AND WAREHOUSES OF ORGANI-
ZATIONS OPERATING 11 OR MORE RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS: END OF YEAR1966

AND 1965

Merchandise inventories, at cost

cmms Sales
(Millions of dollars) inventory
Total warehouses Stores ratio
and stores (stores
¥ind of business only)
December 31~- December 31--
Percent Percent
1966 | 1965 |cbemeEe | jgee 1965 |°henee | 1966, | 1965
A1l Xinds Of DUSINESS ceecnsssocsnreccsoscrsavonnscnnsnnse ~O-85% 8,863 +11 7,832 7,106 +10]| 10.4 10.5
Durable goods STOTESceserercenscossrsstssnseccoccacssras 1,207 1,084 +11 968 861 +12 6.0 6.4
Nondurable goods stores.. veresenercsssassesesens | —By6241 7,779 k| 6,864 6,245 +10} 11.1| 111
&85t 5
FOOA GrOUD s s eeeesresenossasnesassossonsossssnsssssssnnsassons 2,028 | 1,963 3] 1,302 1,236 +5] 23.6] 23.0
(TOCETY SEOTES . nnnseeereeesssarsescsensnncnsrnnnsessannnnees | 1,984 1,920 3| 12721 1,207 45| 23.4] 22,7
General merchandise ErOUD ... ..ceeerecessaocecssnosssscssacnses 4,534 4,006, +13 3,994 3,578 +12 7.6 7.6
Department stores and dry goods, general merchandise stores.. 3,360 2,849 +18 2,921 2,506 +17 8.0 8.1
Department StOreS....seseaesesosseosssoscesoscsaassesnsonsss 3,013 2,510 +20 2,631 2,215 +19 8.1 8.2
Veriety stores...vieeeenvaseccscensensoncnncoscassonscscncans 750 723 +4 659 645 +2 6.5 6.9
APPArel BTOUD .s..eeeesscrsorasasrnsssssosesnasnsnns . 919 861 +7 817 777 +51 5.9 5.8
Men's, boys' clothing furnishings:stores..c.cesvacccccracenes 160 152 +5 149 142 +5 4.0 4.0
Women's Tesdy~t0=WeAT SHOTES..sssesusseonscnsreessasassasscse 217 184 +18 200 174 +15{ 8.3 8.1
BhOE BhOTEB.susssasecssssssssncasssoasoncannsesorsasscassssns 291 270 +8 251 233 +8 4.9 5.0
Furniture and applisnce grOUD......cccscecocvsssocvcncessscsens 225 207 +9 149 140 +# 8.3 8.6
Lumber, building, hardware, farm equipment group.......cc.eeses 364 357 +2 314 308 +2 4.8 4.7
Lumber yards, building materials dealers?®. . vueeierenaronsenns 249 246 +1 233 231 +1 5.2 5.0
LUMDET FOTAS.sseuessssscnonsocsnsasssnsasssssacansosssnasse 151 157 4 145 151 4 5.0 4.8
Tire, battery, accessory de8lers.....cceeeecsscacsssscsnsscssss 421 348 +21 | 346 285 +21 4.2 4.7
528 e S
Drug snd proprietary stores......ceecesesesccsscsoscscscncnscncs ~56%~ 424 [ 414 331 251 6.7 7.0
LiQUOT SEOTEB.asersressssscesssessssnessencsscasasonscassnnsons 232 200 +16 113 115/ -2 1.1 12.8

1Tncludes date for kinds of business not shown separately.

2Includes lumber yards, bullding materials dealers; paint, plumbing, and electrical stores.
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Figure 5. SALES-INVENTORY RATIOS— 1966~ALL RETAIL STORES
AND GROUP II STORES, BY SELECTED KINDS OF BUSINESS

{Annual Turnover: 1966 Sales divided by year-end inventories, at cost)

0 ] 10 15 20 25 30 35

40 45

ALL KINDS OF BUSINESS, TOTAL

GROCERY STORES

EATING AND DRINKING PLACES
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1Data based on establishments in business the full calendar year, except for those Group I establishments which may not have been in
operation the entire year. Ratios exclude warehouse inventories of Group I stores.
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ZRetail stores of organizations operating 11 or more retail stores, BUREAU OF THE CENSUS
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ACCOUNTS RECEIVABLE

Retail stores in the United States reported a
total of $19.0 billion of accounts receivable
balances owed to them by customers as of
December 31, 1966, 4 percent more thanthe $18.2
billion reported as of the same date a year earlier,
Credit balances on charge accounts and on install-
ment accounts amounted to $8.2 billion and $10.8
billion respectively, at the close of 1966, with
charge accounts showing a year-to-year decrease
of 1 percent, while installment accounts increased
8 percent.

Receivable  balances for nondurable goods
stores in total amounted to$11,8 billion, 6 percent
more than the amount owed at the close of 1965.
Department stores reported unpaidbalances total~
ing $5.7 billion at the end of 1966 (30 percent of the
total for all retail stores). Apparel stores with
$1.5 billion showed an increase of 11 percent from
1965.

Durable goods stores in total reported
accounts receivable balances at the close of 1966
at $7.2 billion, 1 percent more than the total

reported a year ago. Contributing to these
figures were dealers in the furniture and appliance
group, with $2.7 billion, little changed from the
previous year; the automotive group, $1.8billion,
up 5 percent; and the lumber and building materials
group, $1.7 billion, down 2 percent.

More than 85 percent of the 1966 year-end
...&xedit balances due from customers of general
simerchandise stores were on installmentaccounts.
In furniture and appliance stores, installment
accounts represented approximately 68 percentof
‘total year end 1966 outstanding balances. In
contrast, the credit balances outstanding for the
lumber, building, hardware, farm equipment group
and for the apparel group were predominantly on
charge accounts (89 percent and 66 percent, res-
spectively). For the automotive group, about 60
percent was outstanding on charge accounts,

Stores of organizations operating 11 or more
retail stores accounted for $8.7 billion of total
receivables at the end of 1966, with $7.4 billion
on installment accounts compared with $1.3 billion"
in charge accounts. '

Figure 6. TOTAL ACCOUNTS RECEIVABLE: END OF YEAR 1966 AND 1965
ALL RETAIL STORES BY SELECTED KINDS OF BUSINESS

Food Group

Department Stores

Mail Order
(Department Store
Merchandise)
Women's
Ready-to-Wear

Furniture Stores

Household
Appliance, Dedlers

Lumber Yards

Percentages represent year to year change

1966
1965

3 4 5 . s
Billions of dollars '

BUREAU OF THE CENSUS
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Table 10.— TS RECEIVABLE OF ALL RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS:
able 10.—ACCOUNTS RECE END OF YEAR 1966 AND 1965 ,

(Millions of dollars)

i December 31— iﬁz;:zt’ December 31-- zﬁgzz
Kind of business 1966 Kind of business 1966
from from
1966 1965 1965 1966 1965 1965
411 kinds of business, total.... | 18,986 {18,193 +4 Purniture end eppliance groupl......... | 2,669 | 2,662 (%
Furniture, home furnishings stores...| 1,928 | 1,902 +
Durable goods stores, total....| 7,212 | 7,120 +1 Furniture stOreS..cc.eevesncssesnen. | 1,776 1,728 +
Nondurable goods stores, total. [11,774 |11 ;073 +6 Household appliance, TV, radio stores 629 6dd -
Household applisnce dealers........ 509 531 -
FOOQ EIOUD. et eensnsanercenensnsnsanon 396 402 -1
GroCery StOre8.ueeeneesrenecnuecoanss 316 319 -1 |iLumber, building, hardware, farm
equipment ErouUP....ueveveeneseiavascess | 1,706 | 1,733 -
Eating and drinking placeS.........s... 162 138 +17 Lumber yards, building materials
dealers®. . iiiiiinieneiienseeninnna. | 1,180 | 1,258 ¢
General merchandise groupl............. 7,873 | 7,39 +6 Lumber FardS..uveeeseecececessnsnes 795 902 -1z
Department, stores and dry goods,
general merchandise stores..........| 6,345 | 6,008 +6 |[Automotive groupt....ieiuiiinnenann... | 1,772 | 1,687 +£
Department stores........veeeeees.. | 5,683 5,381 +6 Passenger car dealers’........veven.. 1,054 | 1,067 ~1
Meil order houses (department store Passenger car dealers (frenchised). 967 988 -z
merchandise}e.uerereensennninsnnee. | 1,214 | 1,158 +5 Tire, battery, accessory dealers..... 660 557 +1€
ADDETE). EIOUD. e enneennsnrennsenannns 1,456 | 1,317 a1 Geso]:ine service stations...veeenennn.. 388 432 -10
Women's ready-to-wear stOres......... 532 : 533 (%) |[other retaii SHOTESussvretnenernncennss | 2,562 | 2,426 +6

Note: Measure of sampling veriability are provided on page 21.

lncludes data for kinds of business not shown sepsarately.

2Includes lumber yards, building materisls dealers; paint, plumbing ; and electrical stores.
3Includes both franchised and nonfrenchised car dealers.

“Less than 0.5 percent.

Table 11.—ACCOUNTS RECEIVABLE OF ALL RETAIL STORES IN THE UNITED STATES BY TYPE OF ACCOUNT AND KIND OF g
BUSINESS: END OF YEAR 1966 AND 1965

(Millions of dollars)

Total Charge accounts Installment accounts
Percent Percent Percent
Kind of business December 31-~ change, December 31-- change, December 31-- change,
1966 1966 1966
from g fron r from
1966 1965 1965 1966 1965 1965 1966 1965 1965
A1l kinds of business, totell.............| 18,986 | 18,193 +# | 8,164 | 8,205 -1] 10,822 | 9,988 +8
Durable g00dS S1OTES..eueeereceenseconss 7,212 7,120 +1 3,759 3,833 -2 3,453 3,287 +5
Nondurable g00d8 SLOTES....useessoceonse 11,774 | 11,073 +6 4,405 4,372 +1 7,369 6,701 +10
FOOQ ZTOUD. s 4 st eeeessnsnnnnnsnennnnesnsonsennnsns 396 402 ) 376 376 0 (%) () ()
General merchandise ErOUDP........ceeesessnoneses 7,873 7,396 +6 1,148 1,215 -6 6,725 6,181 49
Department stores end dry goods » general i
merchendise e 5 6,345 6,008 +6 1,118 1,164 -4 5,227 4,844 +8
Department SH0Te8. ... verrrernrrosncroranrnns 5,683 5,381 +6 1,001 1,020 -2 4,682 4,361 +7
ADDPEIEL GrOUD. e tueeunrinsenerecnnensencnnsnnenss 1,456 1,317 +11 958 926 +3 498 391 +27
Farniture and applience ZrouUP.....c.eeeeeeeess.. 2,669 2,662 (&) 856 920 -7 1,813 1,742 +
Furniture, home furnishings stores............ 1,928 1,902 +1 578 610 -5 1,350 1,292 +
Household eppliance, TV, redic stores......... 629 644, -2 ®) O] (®) 388 371 +5
Lumber, building, herdware, farm equipment group 1,706 1,733 ~2 1,517 1,567 -3 189 166 +14
Lumber yards, building materials dealers..,... 1,180 1,258 ~6 1,093 1,174 =7 (®) (%) (%)
Tumber JordB.use.icerereeeernenecssernannnnns 795 902 ~12 758 872 -13 () (%) ®)
Automobive groupl......iiiieeriiiriieirenneinnn 1,772 | 1,687 +5 1,055 1,013 + 717 674 +6.
Pagsenger car dealers (franchised)., ceven 967 988 -2 740 726 +2 (?) (3) (2)
Tire, battery, accessory dealers......ueu..... 660 557 +18 ?) (3 (2) 420 337 425
Gasoline service StELIONS....v.evseereenvnoenss, 388 432 -10 381 421 ~10 3 () (?)
g{ote: Meesures of sempling variability are provided on page 21.
Revised, 7
}Includes data for kinds of business not shown separately. %

2Not shown because of high sempling variability.
3Less than 0.5 percent.
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Table 12.— —ACCOUNTS | RECEIVABLE OF RETAIL STORES OF ORGANIZATIONS QPERATING 11 OR MORE RETAIL STORES
IN THE UNITED STATES, BY TYPE OF ACCOUNT, AND KIND OF BUSINESS: END OF YEAR 1966 AND 1965

(Millions of dollars)

Total Charge accounts Installment accounts
Percent Percent Percent
Kind of business December 31-- change, December 31-- change, December 31-- change,
1966 1966 1966
from r from T from
1966 1965 1965 1966 1965 1965 1966 1965 1965
A11 kinds of business, totall............. 8,698 | 7,948 +9{ 1,309| 1,305 % 7,389 | 6,643 +11
Duraeble goods stores, $0tal..cievescrans 1,603 1,502 +7 328 342 ~4 1,275 1,160 +10
Nondurable goods stores, total.......... 7,095 6,446 +10 981 963 +2 6,114 5,483 +12
General merchandise SrOUD.....-csesesvesscanconss 6,340 5,783 +10 530 560 =5 5,810 5,223 +11
Department stores and dry goods, general
merchandise BLOTES....vcveersuirnsenesseasias 5,242 4,821 +9 507 516 -2 4,735 4,305 +10
Department stOTreS....cccveicnronsnresacennes 4,737 4,363 +9 484 490 -1 4,253 3,873 +10
ApPPArel ErOUD.suatesereeenscraonacstassnnnsonnns 438 364 +20 187 154 +21 251 210 +20
Furniture and appliance EYOUD.....vessscorsscass 458 437 +5 32 34 -6 426 403 +6
Tire, battery, accessory dealerS.....eeeseseness 439 391 +12 (2) (2 () (2) ?) | 2)
Note: Measures of sampling variability are provided on page 21.
Revised.
lIncludes data for kinds of business not shown separately.
2Not shown because of high sempling variability.
*1ess than 0.5 percent.
Figure 7. ACCOUNTS RECEIVABLE ON CHARGE ACCOUNTS AND INSTALLMENT
ACCOUNTS: ENDOF YEAR 1966 AND 1965
CHARGE ACCOUNTS l INSTALLMENT ACCOUNTS
General Merchandise
Group
Furniture and
Appliance Group
Lumber, Building, Hardware,
Farm. Equipment Group
Automotive Group
Percentages represent year to year change
Apparel Group 7%
7

2 1 I 1 2 3 T4
0 Billions of dollars

BUREAU OF THE

CENSUS




SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

Data on inventories in this report were derived
from the 1966 Annual Retail Trade Survey, which
was based on essentially the same probability
sample used to produce national monthly estimates
of retail sales published in the Monthly Retail
Trade Report. A detailed description of this
sample, and of the subsample used to derive
monthly accounts receivable data, are shown in
the Monthly Retail Sales Report. Statistics on
annual sales and end-of-year accounts receivables
shown in this report were derived from the Monthly
Retail Trade Survey. The accounts receivable
data were based on a subsample of the proba-
bility sample used to produce monthly sales
estimates.

The sample design permits publication of sales
data for geographic areas, selected States, and se-
lected standard metropolitan statistical areas.

For purposes of developing these estimates, Group

II organizations,i.e., firms with 11 or more retail
stores as reported inthe 1963 Census of Business,
are requested to report separately for a sample of
their establishments or by county.

The 1966 annual sample consists of the
following components:

A. Group II Firms—Organizations which op-
erated 11 or more retail stores in 1963. All
of these organizations were included in the
survey and generally provided one report for
all their retail stores. For those Group II
firms with retail stores in more than one kind
of business, the reported figures were prorated
among the different kinds of business on the
basis of the percentage distribution of the
firm’s total sales by kind of business as re-
ported in the 1963 Census of Business.

B. Group I Stores—Stores belonging to organi-
zations which did not operate 11 retail stores
or more at the time of the 1963 Census of
Business. Stores selected for this portion of
the sample are located within 243 census
sample areas.! These census sample areas
generally consist of combinations of two or
three counties and ‘were chosen randomly (with
known probability of selection), one from each
of 243 primary strata. Within these 243 census
sample areas, the Group I sample consists of—
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1. “Large” stores - Allstoreslocated any-
where -inthe census sample areas which meet
certain annual sales criteria. All known
department stores located in census sample
areas were included in the sample. For other
kinds of business the designated amount of
annual sales varied. This “large” store panel
was supplemented on the basis of information
from the 1963 Census of Business for certain
GAF (general merchandise, apparel, furni-
ture and appliance) stores in 20 large stand-
ard metropolitan statistical areas.

2. “Special” area segment stores - Stores
other than “large” stores described above
located in a subsample of land segments
(selected with known probability) within the
census sample areas and qualifying on the
basis that their sales exceeded certain
criteria which were lower than those desi-
gnated for the “large” stores.

3. “Small” stores - All remaining stores
located in the subsample of land segments
within the census sample areas mentioned
above. These land segments are divided
into 12 panels so that, in general, “small”
stores in a different group of land segments
are personally enumerated each month of the
year for purposes of the monthly report.
The stores located in three of these panels
(December, January and February panels)
were included in the annual survey.

APPROXTMATE NUMBER OF RETAIL STORES IN THE
1966 ANNUAL RETAIL. TRADE SAMPLE

Group I stores
: Group II .
Total stores "Largen "Speciall "Sma1ln
stores | T2 segment stores
stores
158,200 | 124,500 7,000 5,200 | 21,500

Yoroup I stores with sales of #6 million or
more in 1963 are an exceptions such establish-
ments being included in the samples regardless of
location. These stores are referred to as Na-
tional List Stores.



Reliability of the Data

Because the estimates obtained are based ona
sample, exact agreement is not expected with the
results that would be obtained from a complete
census of retail stores in which the same enu-
meration procedure is used. However, because
every retail store in the United States has had a
chance of being selected for the sample, and
because the probability of selectionfor each store
in the sample is known, it is possible to approx-
imate the sampling variability of the estimates
made from the sample,

Approximate measures of the differences which
may exist because of sampling for the estimates
are shown in tables 13 to 18, Measures of sampl-
ing variability for sales-inventory ratios of retail
stores have notbeen computed, but, in general, are
expected to be less than those for merchandise
inventory dollar volume estimates.
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The measures of sampling variability shown
are at the one sigma level. At this level, the
chances are two out of three that the amounts es-
timated in this survey would differ from the results
of a complete Census using the same enumeration
procedure, by less than the percentage shown. Al-
though certain data not expressly shown in this
publication may be derived by subtraction, it
should be pointed out they are subject to higher
sampling variabilities and should not be used in
making comparisons.

Measures of sampling variability shown in this
report do not include biases which might arise
from differences of response or nonreporting.
Nonresponse amounted to about.2 percent for in-
ventories, & percent for sales, and1lpercent for
accounts receivable.

Table 13.—SAMPLING VARIABILITY FOR SALES ESTIMATES AND FOR MERCHANDISE INVENTORY ESTIMATES

Sampling variability Sampling variability
(percent (percent)
Merchandise Merchandise
Kind of business Sales inventory Kind of business Sales inventory
Dollar | Dollar |Year-to- Dollar | Dollar [Year-to-
volume | volume year volume | volume year
estimate] estimate] change estimate| estimate| change
Unibted StateBeeeseesscersasesss 1 1 1 Furniture and appliance group...... 3 4 2
Durable g0088 StHOreSe.essaeas 2 2 1 Furniture, home furnishings
Nemdurable goods st0reSeee.o. 1 1 1 storessa.e... saeermraeveinnae sea 3 4 3
Furniture stores.eccvesessias .. 4 5 3
1 Household appliance, TV, radio
1 2 ( SHOTEB st vurensnssrsucrenuensones 5 6 4
1 2 (Na) Household applience dedlers.... [3 7 4
6 (na) (NA)
6 (wa) (M) I Lumber, building, herdwave, ferm
R equipment ErouUD..vseesvnsrovronos 4 3 2
Eating and drinking placesS.......... 2 4 3 Lumber yards, building meterials
Eating PLaceS.sseecrrcronceronanes 3 (xa) (nA)
Restaurants, cafeterias, dialgrs. .s d .................... 15, 2 (NA%
TUNCHTOOMS e ¢ ¢ v s svevrencansasnns 3 (M) (NA) Ha gm er y:r Sererrnrranresrenes 5 5 2
DPinKing DLBCES e rrerreraeerersens 3 (na) () PARALE SLOLEBwsvcrerrerranenres
Farm eQuiPment...cooevverennranes (NA) 8 4
General merchandise ErouPec..e...... 1 2 1
Department stores and dry goods, Automotive group...vieieeeenracaans 3 3 2
general merchandise stores....... 2 2 1 Passenger cars, other automotive
Department SHOreS.e.ceeereereras 2 2 1 AEBLETS e eereveerennsssscnonnns 3 (na) (na)
Variety stores...oeevencrerrenneas 2 3 2 Passenger car dealers.......... 3 3
Mail order houses (department Passenger car dealers
store merchandise)...veeesesrenes ()] ) ) (franchised).esvesssvoenauin 3 4 (Na)
Tire, battery, accessory dealers. 6 5 3
Apparel BroUP.esveesrvrrovsrnsacrrans 3 4% 2
Men's, boys' wear stores........ . 5 6 4 Gasoline service statioms.......... 2 3 2
Men's, boys' clothing furnishing
g o o 5 (Ma) (Na) Other retail stOreS. .. .vvnverenan (ma) 2 2
Women's apparel, accessory stores. 3 (Na) (NA) Drug and proprietary-stores...... 3 4 2
Women's ready-to-wear stores.... 4 4 2 Drug Stores....ouiiiiiiriiniass 3 (NA) (wa)
Family clothing stores............ 10 (NA) (NA) LiQUOT SHOT@S.sssenvnsauseenrsons 4 5 2
BhoE SHOTES..vveenneenerrononanans b 5 2 TeWelry SEOreSee.erneesessocesnss (Ma) 6 3

Note:

Estimates 'of the sampling variebility of the 1966 sales and inventory data are not available.

The estimates of the

sampling varisbilities shown above for sales were derived from sales statisitics for the months of January through May 1960, while
those for inventory were derived from the 1959 merchandise inventory estimates.

Corresponding estimates of sampling variability are not available for kinds of business not shown above.

In general, they tend

10 be higher than the sampling variability in the table above for the broader kinds of business in which they are included,

NA Not available.

IThe sampling variability is very low because a large part of the estimate is -accounted for bty Group II firms which are ine
;, cluded on & certainty rather than a sample basis and is therefore not subject to sampling variability.
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Table 14.--ESTIMATED RANGES OF SAMPLING VARIABILITY OF SALES OF ALL RETAIL STORES
FOR GEOGRAPHIC REGIONS, BY KIND OF BUSINESS

Kind of business

Dollar volume sales estimates

South

West

A1l kinds of DUSINeSS.vveicreenrnnnrennennn cene

Durable goods stores..... R
Nondurable goods StOres..eueeeencrerennnnnnns

CGAF., tob8L. .t e e sesmesansseenssetoanen
General merchandise EroUP........cveveevenervnessans
ADDATel ErOUD. svseuesnnnesseeneonsoroseansnenisases

Automotive group......... et etteeeseaatenrnnannaaen
Gasoline service statlons......cevcevenvvieronennnans

North- North
east Central
A A
B A
A A
A A
A A
B B
A A
A A
B B
B B
c B
B B
B B

$e

Www W w to >t

o e

o w

w

Ww QW

Symbole used for the estimeted sampling variability ranges, tables 14, 15, 16, and 17:
A

Q0 to 3.5 percent
3.6 to 7.0 percent
7.1 to 10,5 percent

B
c

Table 15.--ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES FOR SPECIFIED STANDARD
METROPOLITAN STATISTICAL AREAS AND STANDARD CONSOLIDATED AREAS

Area

'

Dollar volume (sales estimates)

GAF

Total Nondurable
Standard Consolidated Areas
Chicago, I11.-Northwestern Indiena.......eeeeerevennvrnnrnesnonn B B
New York, N,Y,~Northeastern New Jersey......eeeeveveenncenneones B A
Standard Metropolitan Statistical Areas

L - L R I B B
Detroit, Mleh. . .vovuveeanennsn. B c
Los Angeles-Long Beach, Galif B A
New York, No¥...eiueeuuiinnuenosirsssorsnsncecnoonraneneonecnees B A
Philadelphia, Pa,~-N.J......ovuivinennnnn.. e seretraaoaens B B

Wt W

Table 16.--ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES FOR GEOGRAPHIC DIVISIONS BY KINDS OF BUSINESS

Dollar volume sales estimates

Kind of business . East West East Vest
Elgi;’nd Mrantee| North | North | SOV | soun | south | Mountain| pecific

Central | Central Central | Central
- B A A B B B B B B
Durable g00d8 SLOTeS,.....0e0... B B B B B c ¢ O] B
Nondurable goods stores.,.,..... B A A B B B B B B
FOOd ZrOUD. e eueausescoraonsace B (NA) A B (Na) B B c B
Eating and drinking places.,....ceeseess c B B C B [ B C B
GAF,, 50081, icviveeinerrcnncennnnnnnss B B A A B B B B B
General merchandise EroUP......e.e.... - A A B A B B B B
Apparel groUpP......ceevececacocnerecnnns c B B c B c c [ o
Gasoline service stations........eeee... B B B B B B c [ B
Drug and proprietary stores............. c B B ¢ B ¢ c c c

More than 10.5 percent,
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Table 17.—ESTIMATED RANGE OF SAMPLING VARIABILITY OF ALL RETAIL STORES FOR SPECIFIED LARGE STATES

Dollar volume Dollar volume Dollaer volume
State sales State sales State sales
estimate eagtimate estimate

Californig...cevesvcvrcnnas . B | Michigan..seseeeacerisrons B | North Caroling........... . B
Floridf..ceeersrvvecroorenns Bl Minnesota...cceeecranenans B | Ghio..... seemonssenseanns B B
s 5 ¢ - P Bl MISSOUrie.ersenrservenianss B | Penngylvania....ccceivneee B
Indian8....covecenensanns oee Bl New Jersey...coceeevees ‘s B TeX8S.eeeeroerncnrassonnas B
Massachusetts....evevececnas B New York.,se.vooeoenanns BlWisconsin...oeovsvvaenneee B

Table 18.—SAMPLING VARIABILITY FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETAIL STORES
Sampling variability of dollar volume estimates (percent)
Kind of buginess A11 stores Group IT storest
Charge Install- Charge |Install-
Total accounts ments Total accounts | ments

A11 kinds of business, tOt8L.eeererreronnoeneens e 1 2 2 1G] 1 ®
Durable goods stores, fotBl...c.vvvvmniiennaniinnnnnns 2 2 3 1 3 1
Nondurable goods St0res, tObaLleesssveecereannsssereerees 2 2 2 *) 1 (?).

FOOR BTOUP s «nrensoeanssssean A 4 4 Na) | (NA) (NA) (NA)
Grocery stores. 4 (NA) (na) (Na) (M) (na)
Fating and Arinking PlACES......cecursrsevosoonensosrooransens 1 (na) () (na) (na) (NA)
General MerchAnGiSe ETOUD. .. .ceveexsesssssnssotsstosossansrs ees 2 4 2 (*) 1 2)

Department stores and dry goods, 2 2
general Merchandise StHOreS......svesererrsrsvosereneennenons 2 4 2 *) 1 *)
DEPATEIEI SHOTEE « e vsoreenssesssnsnserocerseensnnsssesesans 2 5 2 (?) (?) (2;

Mail order (depariment store MASE)....otesveseececrersnscnnas (3) (va) {NA) (NA) {na) (NA
}pparel ETOUE e e+ e v s st nesstasnnssonsossnsonessssnsnnasonnnee . 5 6 7 2 4 2
. Women's ready-t0-Wear SLOreS......crvevesrescnsosase reeeeian 7 (MA) (NA) () (NA) (Ma)
Furniture and appliance BroUP....c.cescescnsoesrscsrescnncas 3 5 4 1 3 1
Furniture, home furnishings SH0re8....sveierersesnecens creaes 4 6 5 (Na) (Ma) (NA)
FUIDIEULE SHOTES v e v eereronnnanssssesrscassascacsscsnonnson 4 [¢/:8] (NA) (NA) (NA) {na)
Household appliances, TV, Radio StoreS...e.ceseccecesens veves 5 (Na) 6 (NA (ma) (NA)
Household appliance dealerS.......civsveeesens teresesesanca 5 (Na) (na) (NA) (Na) (NA)
Lumber, building, hardware, Farm equipment group.......... ceeas 3 4 9 (vMa) (NA) (NA)
Tunber yards, building materials dealers.........eeeceseees . 4 4 (Na (Na) (NA) (na)
LUMBET FATABa e s enesasossencensnenoarasocsnnesans veereese 5 5 (Na) (na) (M) (na)
AUtOMOTIVE ETOUDP e s vsesesonsaennssioseessnssenrssssossonsonsss 4 5 6 (Na) (M) (NA)
Passenger car dealers 5 (Na) (NA) (na) (NA) (¥a)
Passenger car dealers (franchised). 5 5 (Na) (NA) (na) (Na)
Tire, battery, 8cCesSSOrY AeALerS.....veererireriovecnsnsansns 7 [6:79)] 4 1 (M) (Na)
Gasoline Service SEAtioNS...c.cvenvscsisssasssrssnasasssesnanse 4 5 (NA) (NA) () (NA)
Other etBi] SEOTES.vervrsneerrtsoorasscssssesssnssarsssassonns 4 (NA) (Na) (M) (Na) (Ma)

Note: These are median figures based on the ranges of sampling error of the accounts receivable estimates published in the

Monthly Retail Trade Report for May and December 1959 and Jenuary through March 1960.

NA not available.

1A portion of the Group II stores accounts receivable estimate is based on a sample and is therefore subject to sampling

veriability.
2Sampling veriability is less than 0.5 percent,
3Senzxpling variability is less than 0.1 percent.

See footnote 1 table 13.



Appendix A: Explanation of Terms

Retail trade

Includes those establishments primarily en-
gaged in selling merchandise for personal, house-
hold, or farm consumption.

Some of the important characteristics of retail
trade establishments, as defined for this survey,
are: The establishment is a recognizable place
of business and is engaged in activities to attract
the general public to buy; the establishment buys
or receives merchandise as well as sells; the
establishment may renderservices or may engage
in processing incidental or subordinate to selling.
Not all of these characteristics need be present,
and some are modified by trade practice. Ex-
cluded from retail trade are peddlers and itinerant
veidors without an established place of business.
Also excluded are places of business operated by
institutions and open only to their own members
or personnel, such as school cafeterias, cafeterias
operated by industrial plants for their employees,
and establishments operated by agencies of the
Federal Government on military posts, at hos-
pitals, etc. However, liquor stores operated by
States, counties, and mumicipalities are included.

Retail stores

Separate places of business primarily engaged
in selling merchandise at retail, including se-
parate departments in such stores leased. to
others.

In addition to those kinds of business readily
recognizable as retail stores, such as grocery
stores and drug stores, the term retail stores
also includes eating and drinking places, gasoline
service stations, lumber yards, coal yards, mail-
order houses, establishments from which direct
selling (house-to-house) is conducted, and estab-
lishments which sell merchandise through coin-
operated vending machines. Stores with annual
sales less than $500duringthe year were excluded
from the tabulations for this report.

Sales

Total receipts from customers during the year
after deduction of refunds and allowances for
merchandise returned by customers, Receipts
from repairs and from other services to cus-
tomers, sales for resale, and sales and excise
taxes are included in the sales data,
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- The sales figures represent total sales am
receipts of all establishments primarily engage:
in retail trade. They do not include sales a
retail by manufacturers, wholesalers, service
establishments, and other businesses whose pri-
mary activity is other than retail trade.

Merchandise inventories

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories
of organizations operating 11 or more retail stores
are shown for stores and combined for stores and
warehouses. Included are only those warehouses
which maintain a supply of merchandise primarily
intended for distribution to retail stores within
the organization.

Merchandise inventories exclude the value of
fixtures, furnishings, equipment, and supplies
used in store and warehouse operations and not
held for resale. Inventories were reported as oﬂ
the close of the calendar year, except for some
businesses which used a fiscal year rather than
the calendar year for accounting purposes. About
20 percent of the retail inventory total refers to
a fiscal-year end other than December 31, but
this varied by kind of business (varying from
about 41 percent for stores in the general mer-
chandise group to about 5 percent for gasoline
service stations). Inventory data for a date other
than December 31, 1966, have been accepted and
included in the tabulations without adjustment,

Sales-inventory ratio

The relationship of annual sales to December
31 inventories, derived by dividing annual sales
by the cost value of year-end inventories.

The sales-inventory ratios, shown in tables 8
and 9, are based on data for only those stores in
operation throughout the full year which reported
both sales and inventory, except for the ratios for
organizations with 11 or more retail stores which
are derived from annual sales figures containing
sales of some stores not inoperation the full year
and end-of-year inventories of stores that began
operating during 1966. Ratios for organizations
with 11 or more stores are based on store in-
ventories only and do not include warehouse in-
ventories.
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on data for all stores, including those that began
or ceased operation in 1965, and it also includes
estimates for nonreporters.

Accounts receivable

Balances owed to retail stores by their cus-
tomers,

The data in this report refer to receivables
outstanding as of the end of the year. Receivables
against which the firm may have borrowed are
included. However, credit paper discounted or
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credit paper sold to financial institutions and
collection agencies is not included. Alsoexcluded
are amounts charged on credit cards issued by
other organizations, such as oil companies,
Central Charge Service, Diners’ Club, etc.

Charge account receivables—receivables out-
standing for which full payment was scheduled to
be made at the end of the customary billing period.

Installment - account receivables—receivables
outstanding on accounts which were scheduled to be
paid in two or more payments, regardless of the

sold to others and accounts actually charged off
as baddebts are excluded. For example, consumer

name of the plan, such as “budget,”

» &

credit,” “coupon” plans, etc.

“revolving

APPENDIX B: ANNUAL RETAIL TRADE SURVEY KIND-OF-BUSINESS CLASSIFICATION AND
CORRESPONDING STANDARD INDUSTRIAL CLASSIFICATION (SIC) CODES

Annual retail trade Annual retail trade
survey Jind-of-business (555 550 conet survey kind-of-business 1557 a0 cotet
classification classification
FOOA grOUD.ssssssscvcncses ceseinsacansees 54 Lumber, building, bardware, farm
Grocery storeS..iieeecacans etsercnscnas 541 equipment groUP...seecersescasnecsrvrenns 52
Lumber yards, building materials
4 dealerS.eeevens vesersuessenenen versee 521, 522, 523, 524
Eating and drinking placeS....cevsceceass 58 Lumber yardS....e.. . | 5211
Hardware stores........ . | 5251
General merchandiSe EroUD...eceecssccrcss 53 (See mnote below.) Farm equipment dealers.......cesesaave 5252
Department stores and dry goods,
general merchandise SHOreS.seesssseccesns 531 and 5399 Automotive EroUD.s.svseevsorssnnorssons . | 55, excl. 554
Department stores........ . . |53 (gasoline service
Variety stores...iiecssecscaes caee . |533 . stations)
Mail order (department store mdse,).... | 5321 Passenger Car dealerS.....ccseresssssce 551 ‘and 552
Passenger car dealers (fra:achlsed).. 551
Apparel grOUD.acesessssscenvscesene eevess |56 Tire, battery, accessory dealers.... | 553
Men's, boys' clothing and furnishings
stores ................... sesresssrees | 561 Gasoline service stations....... cerrecan 554
Women's ready-to-wear stores. v .. | 562
Shoe S10TE8eseraarrroncsscessersnnanoss 566 Other retail stores...... vesesntesvennae 59
: . Drug and proprietary stores....... eees {591
Furniture and appliance group...seeeecess 57 LiquOT SHOTESsesserscsenseacansssronss 592 and part of 92
Furniture, home furnishings stores..... 571 and 93 (liquor stores
Furniture stOTeS.cercrcnvestercernnan 5712 operated by State and
Household appliance, TV, radio s'bores . 1572 and 5732 local govermnments)
Household appliance dealers ....... e 1 572 JeWeLlry StOTESeversnseeseeraanroononee 597

Note:

In the Standard Industrial Classification Manuel, nonstore establishments

such as mail order houses, merchandise

vending machine operators, and direct selling (house-to—house) organizations are all included in the general merchandlse group.
In the Amual Retail Trade Survey, such establishments are classified with store-type establishments on the basis of the

commodities sold.

" On this basis, meil order houses (department-store merchandise) are included in the gemeral merchandise group,

but other nonstore establishments are classified in other kind-of-business groups in the Amnnual Retail Trade Survey.

1as amended by the 1963 supplement,



Appendix C: Definitions of Standard Consolidated Areas and Standard
Metropolitan Statistical Areas Included in This Report

STANDARD CONSOLIDATED AREAS

CHICAGO, ILL.—-NORTHWESTERN INDIANA SCA;

Chicago, Iil., Standard Metropolitan Statistical Area:
Cook, DuPage, Kane, Lake, McHenry, and Will Counties,
.

Gary-Hammond-East Cﬁicago, Ind. Standard Metropolitan
Statistical Area: Lake and Porter Counties, Indiana

NEW YORK, N.Y.-NORTHEASTERN NEW JERSEY SCA:
New York, N.Y, Standard Metropolitan Statistical Area:

New York City and Nassau, Rockland, Suffolk, and West-
chester Counties, N.Y.

NEW YORK, N.,Y.-NORTHEASTERN NEW JERSEY SCA~—
Continued

Jersey City, N.J, Standard Metropolitan Statistical Area:
Hudson County, N.J.

Newark, N.J., Standard Metropolitan Statistical Area:
Essex, Morris, and Union Counties, N.J.

Paterson-Clifton-Passaic, N,J, Standard Metropolitan Sta-
tistical Area: Bergen and Passaic Counties, N.J.

Middlesex and Somerset Counties, N,J.

SELECTED STANDARD METROPOLITAN STATISTICAL AREAS

CHICAGO, ILL: Cook, DuPage, Kane, Lake, McHenry and
Will Counties, I11.

DETROIT, MICH.: Macomb, Oakland, and Wayne Counties,
Mich. N

LOS ANGELES-LONG BEACH, AND ANAHEIM,- SANTA
ANA,-GARDEN GROVE, CALIF.: Los AngelesandQrange
“Counties, Calif.

NEW YORK, N.Y.: New York City and Nassau, Rockland,

Suffolk, and Westchester Counties, N.Y.

PHILADELPHIA, PA.-N.J.: Bucks, Chester, Delaware,
Montgomery, and Philadelphia Counties, Pa.; Burlington,
Camden, and Gloucester Counties, N,J.

Appendix D: Geographic Regions and Divisions

NORTHEASTERN STATES NORTH CENTRAL STATES

New England Division East North Central Division

Maine Ohio
New Hampshire Indiana
Vermont I1linois
Massachusetts Michigan
Rhode Island Wisconsin
Connecticut
West North Central Division
Middle Atlantic Division Minnesota
New York Towa
New Jersey Missouri
Pennsylvania North Dakota
South Dakota
Nebraska
Kansas
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