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ANNUAL SALES

Sales of All Retail Stores,--Sales of all retail
stores in the United States totaled $339 billion
in 1968, an increase of 8 percent over total
1967 sales, Annual sales of durable goods stores
increased 10 percent over the previous year,
while nondurable goods stores were up 7 percent,

All major kind-of-business groups showed
percentage increases in comparison with 1967
levels, with the largest increase (12 percent)
reported by the automotive group, Other increases
in the durable goods category were reported by
the furniture and appliance group (8 percent) and
the lumber, building, hardware, farm equipment
group (5 percent), In the nondurable goods
category, 1968 sales in the general merchandise
group with “nonstores” (i.e., retail businesses
selling their merchandise by mail order, mer-
chandise vending machines, and house-to-house)
were 9 percent higher than in 1967, Additional
gains were shown by eating and drinking places
(8 percent), the apparel group (6 percent), and
the food group (5 percent). Liquor stores,
gasoline service stations, and drug and propri-
etary stores followed the general upward trend,

Table 1.

showing sales increases over the previous year
of 9, 8, and 7 percent, respectively,

Sales of Multiunit Organizations.--Annual
sales of organizations operating 11 or more
retail stores were estimated at $94.2 billion for
1968, Nondurable goods stores, representing 94
percent of total sales, reported $88.8 billion
while durable goods stores, with 6 percentof total
sales, reported $5.4 billion, Multiunits in the
general merchandise group with nonstores
accounted for the largest portion of total sales
(41 percent) with $38.4 billion, while the food
group was next (37 percent) with $34.7 billion
annual sales. The apparel group reported $5.2
billion sales, 5 percent of the total; drug and
proprietary stores sales were $3.4 billion, 4
percent of the total. Eating and drinking places,
liquor stores and tire, battery, accessory dealers
each with 2 percent of total sales reported
$2.1 billion, $1.8 billion and $1.7 billion, re-
spectively. Sales of multiunit organizations inthe
furniture and appliance group were $1.3 billion
(1 percent of total sales),

ESTIMATED SALES OF ALL RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS:

1968 AND 1967

(Millions of dollars)

Kind of business 1968 | 19677 Pz;;;izz Kind of business w68 | 1967 ¥ ii:igz
United States, totalleeeecvnnnens 339,324313,809 +8|| Apparel group--Continued
Women's apparel, accessory stores3...]| 7,429 (na) (Ma)
Durable goods stores, total.....|110,245(100,173 +10 Women!s ready-to-wesr stores.......| 6,095 (N8) E NA)
Nondurable goods stores, total.. [229,0791213,636 +7 Family clothing stores......eeesesn o] 3,451 (Na) NA)
Shoe STOTES«eeeaieiecennassarasasasss 3,196 (M8) (na)
FOOQ BYOUDsssesererensonvosssasssnsonsns 72,881} 69,113 +5
GroCery SHOTESeeescesrrrorsensvscnsses 67,925 (Na) (NA) |} Furniture and appliance ETOUPsssesesess 16,540 | 15,267 +8
Meat and fish (seafood) markets...... 1,920 (ma) (na) Furniture, home furnishings stores...| 10,227 (1a) (Na)
Bakery products StOreS.ee.ecesessc-cass 1,106 (na) (n8) Furniture stores..icercvecavassnces 7,669 (na) (NA)
Household appliance, TV, radic stores| 5,235 (NA) (a)
Eating and drinking placeS.seseevessssss 25,285 23,473 +8 Household appliance dealersS..s....| 3,541 (Na) (Na)
Eating DlaceS.ecereesessovearcsroncens 19,349 (Na) (Na)
Restaurants, cafeterias, lunchrooms.| 14,674 [§.1] (ma) Iumber, building, hardware, farm
Drinking PlaceS.eeeersecaarssesssnes ] 5,936 () (nn) eQUITMENT ETOUDsee s ssersnvsnorssass .| 19,129 | 18,139 +5
Tumber yards, building matemals
General merchandise group with nonstores| 54,4931 49,820 +9 BEALETEY st s vnninnenernreannsannnnn ..| 10,984 (Mp) (Na)
General merchandise group without non- Iumber yards. . 6,378 () {(na)
stores (except department stores mail Hardware StoTeS.ecesessescessnsnses vee (M) (na) ()
OTUED) o ooneerersnnssennsen e 49,205 (NA)| (W) )t onotive GrouD.eseseesssrerssesnsnnns| 65,261 58,273 +12
partment stores and dry goods P ther automotive
general merchendise StOTeS.........| 39,887 (Na) (na) assenger car, O
AEALEYS . crrerrcsscannanssanvanns ..s| 60,660 | 53,966 +12
Department stores.....ccveareceen 33,323{ 29,589 +13 56,902 () (na)
Variety stores 6,152 () (8) Passenger car dealers®e.ceeseines 3 A
TLELY SUOTES.ssezeecssesones 4 Passenger car dealers (franchlsed) 52,752 (Ma) (ma)
Mail order houses (depart.mant T4 batt dealers. 4,601 | 4,307 +7
store merchandise)s.s.cciessenscns .1 3,256 (m) (NA) ire, battery, accessory * ’ ’
Gasoline service stabionS..ceeescenvane 24,526 | 22,739 +8
Apﬁg?i, D wens stemend I 12: 202 18(&? (NZ? Drug and proprietary StoreS....e...... .| 11,458 | 10,721 +7
Men's, boys' clothing, furnishings..| 4,424 (na) (NA) || LiQuor StOreS.ceecesseseessnssesoasoonas 6,969 | 6,409 +9

TRevised - Data based on a new sample.

NA Not available.

See notice of sample revision.

iThe 1968 United States total, nondurable goods stores total, food group, and grocery stores have been revised from the esti-
mates previously published in the January 1969 Monthly Retail Trade Report.

2Tneludes men's, boys' clothing, furnishings stores, and custom tailors.

3Includes women's ready-to-wear, other apparel, accessory speciality shops; and furriers.

4Tncludes lumber yards, building materials dealers; paint, plumbing and electrical stores.

5Includes both franchised and nonfranchised car dealers.

Note:
separately.

Measures of sampling variability are provided on page 16.

U.S. and group totals include kinds of business not shown



Table 2. ESTIMATED SALES OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES
(GROUP Il STORES) IN THE UNITED STATES, BY KIND OF BUSINESS: 1968

Millions | Percent Millions | Percent
Kind of business of of U.S. Kind of business of of U.S.
dollars total dollars total
United States, totall............ veesan 94,194 100 ||Apparel group....-se.=- eosesenees veesens 5,186 5
- T L
Durable goods stores, total....... ... 5,415 6| Men's, boys' wear stores-........ g <767 1
Nondurable goods stores, total 88779 9, Women's apparel, accessory stores’........ 1,837 2
g ? noenee ’ Women's ready-to-wear SLOreS.....sceesss 1,632 2
Food groupe:.seesssecasscss essessiacancnnne JEN 34,707 37 Shoe storeS......... tensaebenanant vesesaan 1,335 1
Grocery storesS...... P 34,295 36
Eating and drinking places...-.. I 2,122 2 |[Furniture and appliance ErouUP..«.ssesscosess 1,303 1
General merchandise group with nonstores..... 38,395 41 '
General merchandise group without rionstores Tire, battery, accessory dealers............ 1,736 2
(except department stores mail order)..... 35,708 38
Department stores and dry goods, general .
merchandise SHOreS...vvveerececececanoas 28,053 30 Drug and proprietary stores.......... et 3,373 4
Department stores. 26,184 28
Variety stores.......:.. 4,821 5 I[Liquor storesS...esisceiiosioisieinnesvasnans 1,762 2

lynited States total, nondurable goods stores total, food group and grocery stores have been rewised from®the estimates pre-
viously published in the January 1969 Monthly Retail Trade Report.

2Includes men's, boys' clothing, furnishings stores and custom tailors:

3Includes women's ready-to-wear, other apparel, accessory, specialty shops; and furriers.

Note:

U.S. and group totals include kinds of business not shown separately.

Figure 1.
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0 5

10

15

Billions of dollars

20 25 30

35

Estimated Sales of Retail Stores of Organizations Operating 11 or more

40

Grocery Stores

Eating and
Drinking Places |

!
50%

Goneral Merchandise
Group With Nonstores

70%

D&panmenf Stores

79%

Yariety Stores RO RXEX XA
SRR854
20l0Te0l0002050%

78%

Apparel Group

21%

Women's Reody-
to-Wear Stores

Shoe Stores
Furniture and
Appliance Group

Tire, Battery,
Accessory Dealers

Drug and 29%

Proprietary Stores

Liquor Stores

Percentuges represent Group Il store sales as
percent of all retail store sales for selected
kinds of business, For all kinds of business,
combined Group 1l store sales for 1968 were 28
percent of the total.

10

20 25

Billions of dollars

30

35

40

®

3



Distribution of Sales By Region,
Division, Selected States,
and Specified SMSA’s

The North Central Region accounted for $99.3
billion or 29.3 percent of total 1968 United States
retail sales, with the East North Central and
West North Central Divisions, respectively
totaling $70.3 billion and $29.0 billion of the
region’s total. In the East North Central Division,
Tllinois had sales of $20,3 billion; Ohio had $18.0
billion; and Michigan had $16,0 billion,

Retail sales in the South Region, the second
ranking of the four United States regions, amounted
to $94.8 billion, 27,9 percent of total retail sales
for the United States., The largest portion of
regional sales was made in the South Atlantic
Division with $47.4 billion, followed by the West
South Central Division with $30.0 billion (of which
the State of Texas accounted for $18.5 billion)
and the East South Central Division with $17.5
billion,

The Northeast Region had retail sales totaling
$84.1 billion or 24.8 percent of the United States
total, with the Middle Atlantic and New England
Divisions accounting for $63.3 billion and $20,8
billion respectively. In the Middle Atlantic
Division, New York State led with total sales of
$32.1 billion, followed by Pennsylvania with $19,2
and New Jersey with $12,0 billion,

In the West Region, retail sales totaled $61,1
billion, 18.0 percent of the United States total. The
Pacific Division accounted for $47.6 billionor 77.9
percent of the region’s total, with California having
$36.6 billion of the division total., The Mountain
Division accounted for $13.5 billion or 22,1 percent
of the region’s sales,

For the nine Standard Metropolitan Statistical
Areas for which total retail sales are shown,
1968 amnual sales ranged from $19.9 billion for
New York to $3.9 billion for Pittsburgh, Sales
of the GAF group i.e, general merchandise
(including all nonstores), apparel and furniture
and appliance groups, for the sixteen specified
SMSA’s ranged from $6.8 billion for New York
to $0.8 billion for Kansas City.

Figure 2. Estimated Total, Durable and Nondurable Goods Stores Total
Sales, by Geographic Regions: 1968 Nondurable
Durable
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Table 3. ESTIMATED SALES OF ALL RETAIL STORES, BY GEOGRAPHIC REGION AND KIND OF BUSINESS: 1968

Northeastern States|North Central States The South The West”
Kind of business Millions | Percent | Millions | Percent {Millions | Percent |Millions| Percent
of -|of region of of region of of region of of region
dollars total dollars total dollars total dollars | total
A1 kinds of business, total,........... veen] 84,105 100| 99,295 100 | 94,841 100 | 61,083 100
Durable goods stores, total.............. . 23,543 28 33,047 33 32,882 35 20,773 34
Nondurable goods stores, total............ 60,562 72 66,248 &7 61,959 65 40,310 66
Food grouP..ee.en... e crereaaas cereeeseeneeas| 19,775 23| 19,719 20| 20,096 21| 13,311 22
Grocery StOreS..uuencesnsesecrerenssssunnosanans 17,524 20 18,476 19 1 19,462 21 12,563 21
Eating and drinking places....... temenetnrieseeens 6,976 8 7,354 7 6,256 7 4,699 8
CAF?, total.......... e eereeeeieaaa.. .o 24,553 291 26,185 26 | 24,389 26| 15,171 25
General merchandise group with nonstores........ 14,198 17 16,662 17 14,363 15 9,269 | 15
Department stores........euu.. S 8,583 10 10,193 10 8,311 9 6,236 10
Apparel grouP...ecesvsesos Chesssseseeaeaeases o 6,117 7 4,903 5 5,163 5 3,083 5
i 4,238 5 4,621 5 4,862 5 2,819 5
Lumber, building, hardware, farm equipment group.. 3,230 4 7,708 g 5,141 5 (NA) (Na)
Automotive group....... N (na) (Ma)| 18,360 18 | 20,386 21 (1a) (M)
Gasoline service stationS...........ceveeverenne 4,984 6 7,310 7 7,602 8 4,629 8
Drug and proprietary StOreS....ccvivsivicececnenes 2,382 3 3,342 3 3,337 4 2,397 4

NA Not available,

1411 kinds of business total, nondurable goods stores total, food group and grocery stores for the West region have been
revised from the estimates previously published in the January 1969 Monthly Retail Trade Report.
2Stores in general merchandise (including all nonstores), apparel, and furniture and appliance groups; these are stores
speclalizing in department-store type of merchandise.

Note: Estimates are based on a sample. {(See sampling variabilities on page 17 ).

not shown separately. States in Geographic Regions are shown on page 20 .

Totals include data for kinds of business

Table 4. ESTIMATED SALES OF ALL RETAIL STORES BY SELECTED KINDS OF BUSINESS FOR STANDARD
CONSOLIDATED. AREAS AND SPECIFIED STANDARD METROPOLITAN. STATISTICAL AREAS: 1968

millions| Peroent Millions | F¥peRt
Statistical area of kind ” f Statistical area of kind of
dollars -nd o dollars .
business business
STANDARD CONSOLIDATED AREAS! STANDARD METROPOLITAN
STATISTICAL AREAS!--Continued
Chicago, I1l.-Northwestern Indiana, total... 14,360 4
Nondurable goods stores......... temrsane 10,262 4 || Kensas City, Mo.-Kans., GAF2........ PR Q44 1
GAFZ it ereriiieveresiieaeinans Crreeeeen 5,008 6
Los Angeles-Long Beach, Calif., total...... 13,848 4
New York, N.Y.-Northeastern New Jersey, Nondurable goods storeS..iceervecnrsoass 9,417 4
o2 7Y I e eabereeberaeaes 27,866 8 GAF?. . iiirrarennen 3,767 4
Nondurable goods stores.....e..oeeuean. . 20,721 9
GAFZ. . iesiinrennsonnsnenannns triersenaraens 9,342 10 |iMinneapolis—-St. Paul, Minn., GAF?........... 1,233 1
New York, N.Y., totad............. 19,887 6
STANDARD METROPOLITAN 2 ’ ?
7 Nondurable goods SHOr'e€S..cnc.veseensesee 14,965 7
STATISTICAL AREAS GAF?.......u. taneereseensnenennes 6,788 8
Baltimore, Md., GAFZ......cvvvrrernennaannss 1,021 1| Philadelphia, Pa., total.cc.veverenneneinnas 7,927 2
Nondurable goods StOres...cevieecseecans 5,718 2
Boston, Mass., GAFZ.........viiieinunnnnn .- 1,782 21 GAFZ......... Ceeenas Creeeeenneanan e 2,507 3
: Pittsburgh, Pa., totaleec.iesoininanns cerreena 3,893 1
Chicago, I1l., total...... tereeeneasensanes . 13,326 4 Nondurable Z000S SHOTEE. . vnxsessrsn s o 2,79 1
Nondurable goods stores.........esuan ves 9,529 4 CAF2 1’139 1
GAFZ . ittt ianeaeae e 4,731 5 TTerseeEenTees AR T ’
St. Louls, Mo.-I1l., totale...veeernsanan ves 4,108 1
Cleveland, Chio, GAF2.....eeenns.. serereseaa 1,099 1 Nondurable goods sbores........sveeeun.e 2,864 1
GAFZ. i iiieriiicnnneneann teseesiesnane 1,243 1
Dallas, Tex-) GAFZ..ceueneerereonmeensseene. %81 1|l san Francisco-Oaklend, Calif., total........ 5,599 2
Detroit, Mich., tObAL...reeseneneenns eenn 8,178 2| anondurable goods StOres........-.-.- e i’gié 2
Nondirable goods SHOTES. .. ... ... o 5,476 5l CAFZ......... teseecsessaanns B
GAFZ...oue.n freeseisesncenecasiainans vene 2,447 31| Washington, D.C.-Md.-Va., total........ eeen 5,245 2
Nondurable goods storesS....evevevennnees 3,739 2
Houston, Tex., GAFZ. ... .evuinvenneoneasnnas . 1,026 1] GAFZ......... R e iaeiae e, . 1,443 2

lstandard consolidated areas and standard metropolitan statistical areas are listed on page 21.
25tores in the general merchandise (including all nonstores), apparel, and furniture and appliance groups; these stores
specialize in department store types of -merchandise.
37otal and nondurable goods stores for Los Angeles-Long Beach, Calif. SMSA have been revised from the estimates previously
published in the January 1969 Monthly Retail Trade Report.
Statistics for the Boston SMSA include retail stores in all of Essex,
Middlesex, Norfolk, and Suffolk Counties. See SMSA definitions on page 21.

Note: Sampling variabilities are shown on page

17.
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Per Capita Sales

Per capita sales in the United States in 1968
totaled $1,718 compared with $1,604 in 1967, an
increase of 7 percent. Sales of nondurable goods
stores were reported at $1,160 per capita in 1968,
reflecting a 6 percentincrease in sales per person
over the $1,092 in 1967, The largest increase
in the nondurable category was 8 percent in the
general merchandise group withnonstores, where
per capita sales increased from $255 in 1967 to
$276 in 1968. This was accompanied by 1968 per
capita gains in eating and drinking places and
gasoline service stations, both up 7 percent.
Additional per capita increases were shown inthe
food group, apparel group and drug and proprietary
stores, each up 5 percent,

Per capita sales of durable goods stores rose
9 percent over the 1967 level, going from $512

in 1967 to $558 in 1968, The year-to-year increase
reflected an 11 percent increase inthe automotive
group; per capita sales amounted to $330 in 1968,
compared with $298 in 1967. An increase of
8 percent in per capita sales was shown by the
furniture and appliance group where per capita
sales amounted to $84 in 1968 compared to $78
in 1967, Lumber, building, hardware, farm
equipment group sales per person increased 4
percent, going from $93 in 1967 to $97 in 1968,

Of the four regions in the country, the West
had the highest per capita retail sales in 1968
with $1,864, followed by the North Central with
$1,793, the Northeast Region with $1,745, and the
South Region with $1,549. Among the selected
large states in the United States, per capita sales
ranged in 1968 from a high of $1,946 in California
to a low of $1,404 in North Carolina.

Table 5. PER CAPITA SALES OF ALL RETAIL STORES IN THE UNITED STATES FOR 1967 AND 1968 AND
GEOGRAPHIC REGIONS FOR 1968, BY SELECTED KINDS OF BUSINESS

(Data are based on civilian population estimates as of July 1, 1967 end 1968. Amounts in dollars)

United States 1968
Kind of business .
Percent North
1968 1967 change Northeast | o oty | South West

A1l Kinds of DUSINESS...eerervrnnnsnnns 1,718 1,604 +7 1,745 1,793 1,549 1,864
Durable goods StOTeS........ eveniees 558 512 9] 488 597 537 634
Nondurable goods StOTeS..c.eecevssnas 1,160 1,092 +6 1,257 1,196 1,012 1,230
Food grOUDesesrecscennvons. teraesieanseceanre 369 353 +5 1 410 356 328 406
Grocery StOTeS..cuvve.ovancons eserarecserae 344 (ma) (na) 364 33 318 383
Eating and drinking placeS...eeecsccosssess o 128 120 +7 145 133 102 143
COFY e ireanns 457 425 +8 509 473 398 463
General merchandise group with nonstores... 276 255 +8 295 301 235 283
Department storesS....ieeveemcronss ceseane 169 151 §12 178 184 136 190
Apparel group...... seeensanserennasanan voas 98 93 +5 127 89 84 9%
Furniture and appliance group....... cerennse 84 78 +8 88 83 79 86

Lumber, building, hardware, farm equipment
ErOUD. s eennensens e sssesecsstasersacananne 97 93 +4 67 139 84 (Na)
Automotive group......... Ceeseverarerenaeanns 330 298 +11 (N8) 332 333 (na)
Gasoline service stationS.....ccecvcveverecee 124 116 +7 103 132 124 141
Drug and proprietary storeS.....eceevecsoenss 58 55 +5 49 60 55 73

TRevised - Data based on a new sample, See notice of sample revision,

NA Not available.

lstores in the general merchandise (including all nonstores), apparel, and furniture and appliance groups; these are stores

specializing in department store types of merchandise.



Dolfar Sales per Person

Figure 3. Per Capita Sales of Selected Kinds of Business of All Retail Stores
in the United States: 1968 and 1967
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Table 6. ESTIMATED ANNUAL AND PER CAPITA SALES OF ALL RETAIL STORES
FOR SPECIFIED LARGE STATES: 1968
Annual sales N Annual sales
Per capita sales Per capita sales’
State (millions of State (millions of
dollars) (dollars) dollars) (dollars)
California?.......veennn . 36,563 1,946 12,030 1,720
FLOTEB e n v s vrrerrrennnns .. 11,621 1,901 32,063 1,767
T11AN0180 e emervrernrnnens 20,282 1,861 7,039 1,404
IOAIENA. ¢ ernennrarennnnenn 8,683 1,707 Ohiceeeeennn... e - 18,046 1,705
Massachusettse vesveoserns 9,826 1,820( Pennsylvania....coceoeann . 19,226 1,639
Michigan....veseuesnenesns 15,975 1,846 Texas..... ean eees 18,483 1,709
Minnesot@...o.oonenrnnn een 6,424 1,756l Wisconsin....eonvsesuninnn 7,290 1,732
MASSOUTis.osomenrnens 8,529 1,868

1pata are based on civilian population estimates as of July 1, 1968.
2The amnual sales estimate for California has been revised from the estimate previously published in the January 1969 Monthly

Retail Trade Report.

Mote: Esbimates are based on a sample {See sampling variabilities on page 18 .)



Table 7. ESTIMATED ANNUAL AND PER CAPITA SALES OF ALL RETAIL STORES BY GEOGRAPHIC DIVISION AND
KIND OF BUSINESS: 1968

:2;12’:1 Per capital 1;2;1:21 Per capita
Geographic division and kind .of business (millions salest Geographic division and kind of business (millil) ns sales?
of dollars) (doliars) of dollars) (dodlars)
NEW ENGLAND DIVISION SOUTH ATLANTIC DIVISION
Totaleseronerensooannnnnnans eeesnen 20,786 1,836 Total,e.eeereronssoounrnsesscesanes 47,375 1,612
Dursble gocods s‘hores .............. 5,974 528 Durable goods StoreS...ceveercess 15,759 536
Nondurable goods STOreS.....v.eess 14,812 1,308 Nondurable goods stores.......... 31,616 1,076
Toad BOMD. - -x e LT A T | 25 20
OB o rvens e onrcesnnnnnes o ’ General merchandise group withnonstores 7,314 249
: : R
Gasolme service stations.......vovnevvenan 1,315 116 ADDATEL BIOUD. - vvnvssnnnnsessns L 2,513 26
Gasoline service stationS.....cceeveveess 3,651 124
MIDDLE ATTANTIC DIVISION Drug and proprietary StOreS....cveevecens 1,700 58
TOBAL e e e vnmaen eeeamneeenn e ; 63,319 1,717 EAST SOUTH CENTRAL DIVISION
Durable goods stores......iceaevss 17,569 476
Totaleeeieeriecnenesransoosncsnnns 17,461 1,354
Nondurable goods stores........... 45,750 1,241 Nondurable GOOdS STOTES. ... ew... 11,273 ’8’74
Fating and drinking places.............. .. 5,520 150 [iFood group.... 3,917 304
GAF?, $018L. e iennnnannsannnan venens . 18,877 512 [HGAF?, 40181 renruneenrncrnesnannesonannens 4,218 327
General merchandise group with nonstores 10,810 293 General merchandise groupwith nonstores 2,419 188
Apparel grouP..:....sveeiana vabsaasrenanan 4,719 128
Gasoline service stations........c..c..o... 3,669 100 WEST SOUTH CENTRAL DIVISION
Drug and proprietary stores.... 1,798 49
TObALs e e esannunenrnensnnnsensnons 30,005 1,583
Durable goods stores............. 10,935 577
EAST NORTH CENTRAL DIVISION Nondurable goods stores........ .s 19,070 1,006
L R e 70,276 1,784 ||FO0G BTOUD:«rveretretten it ienneians 3,883 310
Durable goods STOTES. ... ..nvonons 22,993 584 OAE » BOBAL. ... ooons oo 7,853 bord
Nondurable goods stores........... 47,283 1,200 e Tehandise group ’
FOOG BTOUD. « + e e evvnnennensennennnnnns 14,745 374 MOUNTAIN DIVISION
Eaténg and dririing places... ... . seenene 5,451 138 Yo ceeenn 13,480 1,728
GAF®, total.iveueurenenneronscoenennncnans 19,154 486 Nondurable goods s‘bores 8’ 525 1 o3
General merchandise group with nonstores 12,343 ExcH | e S ree ? ’
Apparel groUP....s.eveossesas 3,452 88
Gasoline service Stations. ... 5,000 127 Foog BLOUD. e sssceasasassnnsnascasasioans . 2,819 361
Drug and proprietary stores 2’349 0 GAF®, total..... P 3,031 389
€ Prop atd ’ General merchandise groupwith nonstores 1,851 237
WEST NORTH CENTRAL DIVISION PACIFIC DIVISION®
TOBEL e +ne veeeeerneseaeneseanneannes 29,019 1,818 Togi}«;éié'ééééé'ééé}éé""”'m'” ll’z'ggg 1,508
Durable goods stores........ [ 10,054 630 Nondurable goods stox.'éé. rereeners 31,785 1,973
Nondurable goods stores......,.... 18,965 1,188 g preemesnes > ’
FOOQ groUD.cvauercnenanesessssnnconcensas 10,492 420
Food group.......... R [ 4,974 312 }|Eating and drinking placeS............... 3,891 156
GAF?, $018L.rnreesenrenenns chereeaas . 7,031 440 ||caF2, total.. 12,140 486
General merchandise group with nonstores 4,319 271 General merchandlse group with nonstores 7,418 297
Gagoline service stations........... eernn 2,310 145 {|Gasoline service StationS..c.cesesnescees 3,389 136

1Data are based on civilian population estimates as of July 1, 1968,
2Stores in the general merchandise (ineluding all nonstores),
speclallzlng in department store types of merchandise.
3The total, nondurable goods stores, and food group for the Pacific Division have been revised from the estimates previously
published in the January 1962 Monthly Retail Trade Report.

Note:

States in geographic divisions are shown on page 20.

include data for kinds of business not shown separately.

apparel, and furniture and appliance groups;

Measures of sampling variability are shown on page 17.

these are stores

Totals



MERCHANDISE INVENTORIES

Merchandise on Hand

The cost value of merchandise inventories in
retail stores and warehouses of retail stores in
the United States on December 31, 1968 was
estimated at $40.6 billion, Of this total, $22.2
billion represented the value of stocks of non-
durable goods stores; and 18,4 billion, the stocks
of durable goods stores.

In the durable goods category, the automotive
group reported inventories valued at $8.7 billion
while the lumber, building, hardware, farm equip-
ment group reported inventory holdings at $4.4
billion. Inventories for the furniture and ap-
pliance group were estimated at $3.0 billion, In
the nondurable goods category, inventories were
estimated at $8,3 billion for the general mer-
chandise group with nonstores, $4.4 billion for the
food group, and $4.1 billion for the apparel group.
Inventories for drug and proprietary stores
and gasoline service stations were reported at
$1.9 billion and $1,0 billion respectively,

In warehouses and stores of organizations
operating 11 or more retail stores, the cost

value of merchandise held for sale on December 31,
1968, totaled $11.9 billion, The general merchan-
dise group with nonstores, which accounted for
48 percent of the total warehouse and store
inventories of these organizations, reported
stocks valued at $5.7 billion. Food stores, which
accounted for 20 percent of the total, reported
inventories of $2.4 billion.

Sales-Inventory Ratios

Annual sales of all retail stores in 1968 were
8.9 times the cost value of year-end store
inventories. The ratio of sales to year-end
inventories for nondurable goods stores was
11.4 while the ratio-for durable goods stores
was 6.2, -

. T~

In the durable goods category, the sales-
inventory ratio for passenger car dealers was
8.0; for furniture, home furnishing stores it was
6.5; and for farm equipment dealers it was 3,0,
In the nondurable goods category, sales-inventory
ratios were 19,9 for grocery stores, 7.8 for
department stores, 6.3 for drug and proprietary
stores, and 4.1 for shoe stores.

Merchandise inventories, 1Year-End 1968
(Billions of doHars)

Figure 4. Total Merchandise Inventories of All Retail Stores and Warehouses
by Major kind-of-Business Groups: End of Year 1968

ALL KINDS OF BUSINESS, TOTAL

AUTOMOTIVE GROUP

GENERAL MERCHANDISE GROUP
WITH NONSTORES

APPAREL GROUP

LUMBER, BUILDING, HARDWARE,
FARM EQUIPMENT GROUP

FOOD GROUP

FURNITURE AND APPLIANCE
GROUP

Uinventories at cost value.

BUREAU OF THE CENSUS
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Table 8. MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF ALL RETAIL STORES AND WAREHOUSES
IN THE UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1968

Kind of business

Merchandise inventories, at cost
(millions of dollers)

Warehouses
and stores

Stores

Sales-inventory
ratio
(stores only)

A1l Kinds Of DUSINESS..4seesssscversssecescssnssssaseesesscncsvsnsocscane

Durable goods SHOreS...eeececcesasscsssccncaccrcovas
Nondurable goods SLOTES.esconsesssssnsussssoccsoence

FOOQ GTOUDs e svssconrsavesscasorsosessesssrscronssnessnsosenronsoscontsascsvircasse

GroCery SLOT@S.usvssesesrreorsocossrossseasccrssnsssssevscsssnarssvecsnsacace
Eating and drinking plaCeS....eseeeesossccsssrscronscossosssnsncerosvcrsscorsns

CGeneral merchandise group with nNonstOresS...cseecescrensccsrsvsceccccccsscnarsss
General merchandise group without nonstores (except department stores mail
OPACY } s uvesonosrnescvronscssorsenssossnsscasarsosoncnsnosacsassseasasiosacsosne
Department stores and dry goods, general merchandise StOreS.....c.osccce-oe..
Department StOreS...ccesescerccasronssssorcocrcrvesosasscaceroassccascnsone
Variety StoreS..cesovsecsoscscocessssccesososncnconas tesessesensesnasses
Mail order (department store merchandiSe)......eeecesccseesscocosscscsossonss

ApPArel ErOUD...eesecessescscsosssssassrsssassosnsonsnecsseanssascsssancsenssos
Men's, boys' clothing, furnishings stores....ceeeeceecccscecs
Women's ready-to-wear StOreS....eeseescscscccssssossccscsscns

Shoe SLOPES.scescescaccencvesvssssessssassarsenssnscesnsasssncsocncsssorsacacs

Furniture and appliance SroUD..c.essssescsscasscssescccnsscssasrasvocssassanstn
Furniture, home furnishings storeS.....cceececcccens
Furniture StOreS.ceesassescvsassasoscessssccse
Household appliance, TV, radio storeS....c.ccess
Household applionce (68lerS...ceesscscvrasassssssnnsocscsssancasssssssasess

Tumber, building, hardware, farm equipment EroUD....csesscecrscscscccsoasconcas
Lumber yards, building materials dealers®.......
Lumber yards...eseeeescsecs
Hardware sStOr€S..ceeececsecsces corssnbens
Farm equipment GealerS..cceisesccreessssocssonnvssssssosocrovssesssinivennces

eseeeanssservsssesccssssnnns

csvssase

AUtomotive ErOUDseeseosesccsrsossssrescsarsserssssansssaressssssceninsesevasascas
Passenger CAT GB8LleTS ... eeescocrsssncconrnsssssssssssocecasasscosncasascssos
Passenger car dealers (franchiSed)...c.seevessecssccscsesscoscoacoanss
Tire, battery, accessory GealerS..seceessessusescecsssnscsensosossononcnocras

Gasoline service stationS..cevevecscocccsveccsornssesnsesssccrcosccsnsnsssencens

Drug and proprietary StoreS...cececesscsccccssccsrveosscesossscanssvosscnnsrcns
TAQUOY SLOTESesessviessanesessnsoceevsnsssansorssossessnvsoarcoscecscosnsssassonce

JeWwelry SLOTES.ucserscssnsssescsosvsosansascassessosecvosscssassosscncarsoccase

40,601

18,412
22,189

4,393
4,236

560

8,314

7,975
6,218
4,886
1,265

493

4,050
1,165
90
854

2,989
1,75
1,412
991
680

4,353
1,821
1,150

800
1,732

8,653
7,015
6,530

975

975
1,939
760

770

37,216

17,571
19,645

7,392

7,203
5,587
4,315
1,132

484,

3,895
1,132

919
" 793

2,627
1,520
1,222
866
588

4,209
1,72
1,134

776
1,691

8,519
6,988
6,507

871

879
1,793
651

741

8.9

RN
rBoWwo ™

Oy y);‘
[l > o]

.

Iy

cowoeo
NV YOI

.

Wl oy ~
o X+ S

yRe

Hoow

10.4

2.8

1Based on only those establishments in business the full calendar year, except for those Group II establishments which may not

have been in operation the entire year.

2Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.

Note: Measures of sampling variability are provided on page 16. Group totals include kinds of business not shown separately.
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Table 9. MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETAIL STORES AND WAREHOUSES OF
ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS:

END OF YEAR 1968

3

Merchandise inventories, at cost

(millions of dollars) Sales-inventory
Kind of business ratio
Warehouses (stores only)

and stores Stares
A1 XINdS Of DUSIDESS.s.sussesessorsoencssesnsrenscsensseenncsessasssnssnss 11,919 9,540 10.3
Durable £00GS SHOTES..uesrereseasesesrortsorsasnereeensssrensssassossnss 1,414 1,167 5.4
Nondurable goOAS SHOT@S..erearsecorssaontsscossnracacsonsscasssensossnes 10,505 8,373 10.9
FOOQ BrOUDsevesssarenssnsvenoosnse B 2,436 1,554 22.4
BT OCET Y ShOTEE e e ssvarssoacssnrsascsansrsnsnecennnosocossssesascsnnsosnsssases 2,406 1,535 22,2
General merchandise £roup With NONSEOrES. . e vescereerorsrsosonastnnresnsoassss 5,688 4,940 7.8

General merchandise group without nonstores (except department stores mail ’
OFUET } s v vevrrossaneneceancsansnarsocenesesasasnonssossraseesnsns 5,553 4,874 7.5
Department stores and dry goods, generel merchandise stores..... .es 4,100 3,558 8.0
Department SHOreS..eeeeeeseessssnconsacosocsoncronrssnnrsossanans 3,727 3,233 8.1
VAl ety SHOreS. . uu e eereninrensessiernacerereseorsnssoceensasnssnasossnsnns 9% 865 6.2
ADDATE] EIOUDs s e avessssonvensoosssoncsssesnsssonsscarssaasosonnsnassesosnsnsarea 1,089 963 6,0
Men's, boys' clothing, furnishings stores.. 197 178 4,3
Women's ready-to-wear SBOreS......eveeeeees 242 223 8.5
08 S HOTEB e esasvarvnnnecasssconsescsseconssnsnssoasossoscessonascassnossonns 347 295 4.9
Furniture and 2ppliance EIOUD..s.veresssnsrncessascanssscanssrsrsonssnassessoans 260 189 7.7
Lumber, building, hardware, farm equUipment ETOUD..e.seecesesresnsnonososnsoncoss 433 376 4.7
Lumber yards, building materials dealersl.........eevevevenronnnan 303 284 5.1
Lumber YardS..ueesseressssonssesssessnscrroons 182 176 4.9
Tire, batiery, 8CCESS0rY QeAlerS.uerersrrrcecrorseenncnrsssscnssssesncnnasornsss 476 392 44
Drug and proprietary Sh0re8 .. eeesircrsorsssioessnncrcssiesncerasnoonessasosscasl 657 520 7.1
L QUOT S OT e . unuesereeeasesssuccnssossossceosasassocassannossasonnascsnosscnse 2644 139 12,9

lIncludes lumber yards, building materials dealers; paint, plumbing, and electrical stores,

Note: Totals include data for kinds of business not shown separately.

v
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Figure 5. Sales-Inventory Ratios of All Retail Stores and

Group 1l Stores, by Selected Kinds of Business: 1968

{Annual Turnover: 1968 Sales divided by year-end inventories, at coshl

ALL KINDS OF BUSINESS, TOTAL

GROCERY STORES

EATING AND DRINKING PLACES

DEPARTMENT STORES
WOMEN'S READY-TO-WEAR STORES

SHOE STORES

FURNITURE STORES

LUMBER YARDS"

PASSENGER CAR DEALERS

TIRE, BATTERY, ACCESSORY DEALERS

GASOLINE SERVICE STATIONS

DRUG STORES AND PROPRIETARY STORES

LIQUOR STORES

0 5 10 15 20 25 30 35 4 85 50
ALL RETAIL STORES
GROUP II STORES?
I
0 5 10 15 2 2% 30 35 40 % 50

Ipata based on establishments in business the full calendar year, except for those Group T establishments which may not have been in
operation the entire year. Ratios exclude warehouse inventories .

ZRetail stores of organizations operating 11 or more retail stores. BUREAU OF THE CENSUS




ACCOUNTS RECEIVABLE

Retail stores in the United States reported a
total of $20.6 billion in accounts receivable
balances owed to them by customers as of
December 31, 1968 with creditbalances oncharge
accounts and on installment accounts amounting
to $8.7 billion and $12,0 billion, respectively.

Receivable balances for nondurable goods
stores in total amounted to $13.5 billion, Depart-
ment stores reported unpaid balances totaling
$6.8 billion at the end of 1968 (33 percent of the
total for all retail stores) while apparel.stores
showed year-end receivable balances of $1.5
billion.

Durable goods stores in total reported accounts
receivable balances at the close of 1968 at $7.1
billion, Contributing to these figures were
retailers in the furniture and appliance group, with
$2.5 billion; the lumber, building, hardware, farm

" equipment group, $1.8 billion; and the automotive

group, $1.9 billion,

Of the $9.7 billion total credit balances reported
by the general merchandise group (with non-
stores), 87 percent of the total was on installment
accounts. In the furniture and appliance group,
installment accounts represented approximately
63 percent of total year-end outstanding balances.
In contrast, the creditbalances outstanding for the
lumber, building, hardware, farm equipment group

.and for the apparel group were predominantly

on charge accounts (92 percent and 67 percent,
respectively). For the automotive group, about
55 percent was outstanding on charge accounts,

Stores of organizations operating 11 or more
retail stores accounted for $10.2 billion of total

receivables at the end of 1968, with $8.8 billion

on installment accounts compared with $1.4 billion
on charge accounts,

Figure 6.

Total Accounts Receivable, Charge and Installment Accounts
of All Retail Stores: End of Year 1968

General Merchandise
Group With
Nonstores

Furniture and
Appliance Group

Lumber, Building, [
Hardware, Farm [
Equipment Group

Automotive Group

Apparel Group

Charge accounts installment accounts

Percentages represent type of .account as
percent of total accounts receivable

L]

4

Billions of Dellars

5 6 7 8 9 10

12
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Table 10. ACCOUNTS RECEIVABLE OF ALL RETAIL STORES IN THE UNITED STATES, BY TYPE OF ACCOUNT
AND KIND OF BUSINESS: END OF YEAR 1968

(Millions of dollars)

Total Percent of Percent of
Kind of business accounts aggaﬁis total Iralzzzlh::nt total
receivable o receivables un receivables
United States, totale......se.ivs.. e e ceun . 20,630 8,677 42 11,953 58
Durable goods stores, total.............. feraeeaae ereeas 7,140 4,159 58 2,981 42
Nondurable goods stores, total........... daeeesasann reee 13,490 4,518 33 8,972 67
FOOA EIOUD s sesesenteennenrsnnannnenas R 306 288 9% (%) 1)
Grocery stores..... e, v, eneeaas 259 &3] (1) (] (%)
Eating and drinking placeS............. [ rereeeeens v 146 (*) (1) (&3] (*)
General merchandise group with nonstores........ tetaebaiaieneenas 9,69 1,329 14 8,367 86
General merchandise group without nonstores (except department
stores mail order)..... teresrentenanes rerneenas [ 9,015 1,178 13 7,837 87
Department stores and dry goods, general merchandise stores.... 7,358 1,150 16 6,208 84
Department StOres......ovreee. f et esemearraeasaearaesens 6,799 1,010 15 5,789 85
Mail-order houses (department store merchandise).......... PN 1,29 1) (*) (1) )
Apparel group...ec-ceoe. ereeeersenas sreeresennas et aaes . 1,522 1,023 67 499 33
Women's ready-to-wear storeS...... e eberhtasaaatnnnataneenearas 520 () ) (Y (&3]
_Furniture and appliance group......cce..ou.. ceeernens 2,546 931 37 1,615 63
Furniture, home furnishings stores....vieeeersooes [ 1,877 673 36 1,204 64
FUrniture StOr@S..ierveeseranss . . . 1,726 ) (1) ) )
Household appliance, TV, radio stores 546 1) ) 325 60
Household appliance de81eTS...cveeesvesneeneons ereritaaeaes .. 470 (1) (1) 1) M)
Lumber, building, hardware, farm equipment group...-..eses.s e 1,798 1,658 92 140 8
Lumber yards, building materials dealers2..... [ 1,264 1,211 96 1) )
Lumber Fards.....eeeeeos.. J N 817 786 9 {.. (1) (1)
Automotive group..seseseeceses . . e 1,955 1,076 55 879 45
Passenger car dealers? 1,078
Passenger car dealers (franc 971 747 77 (*) (1)
. Tire, battery, accessory dealers....... e . 820 Y 1) 574 70
Gasoline service stations............ Ceeenenaas 328 321 98 (G} )

lNot shown because of high sampling variability.

?Includes lumber yards, building material dealers , paint, plumbing, and electrical stores.
>Includes both franchised and nonfranchised car dealers.

Note: Measure of sampling variability shown on page 18.

Table 11. ACCOUNTS RECEIVABLE OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL
STORES IN THE UNITED STATES, BY TYPE OF ACCOUNT AND KIND OF BUSINESS: END OF YEAR 1968

(Millions of dollars)

Total Percent of Percent of
Kind of ‘business accounts Chzrgis total Igszzi‘nl:znt total

receivable accoun receivables receivables

All kinds of businéss, tobal.....ccvvuierenunnnn Ceeeeereaa 10,195 1,374 13 8,821 87

Durable goods stores, t0t8l.....iiiieenseanan N 1,470 295 20 1,175 80

Nondurdble goods stores, t0581.. .. eeverienaenrnnereesss . 8,725 1,079 12 7,646 88

General merchandise group with nonstores..... areeans R veeeane 7,914 626 8 7,288 92
CGeneral merchandise group without nonstores (except department

stores mail order)......oeienee. eeereaans fereanan Cierresaeans 7,449 565 8 6,884 92

Department stores and dry goods, general merchandise stores.... 6,281 548 9 5,733 91

Depertment stores........... cererresasianaa teeeeereesarerenan 5,890 524 9 5,366 91

ADPATEL ETOUDs«« - vvvnneensns e e et e iee et eees 508 181 36 327 64

Furniture and appliance groupPe....ceoeeee... D .. 546 19 3 327 97

Tire, battery, accessory dealers.......oeeeeue.. et eeaaan . 544 ) (1) ) 1)

!Not shown because of high sampling variability.
Note: Measures of sampling variability are provided on page 18. Totals include data for kinds of business not shown
separately.



NOTICE OF SAMPLE REVISION

Introduction

The sample used to develop 1968 retail esti-
mates of sales, accounts receivable, and in-
ventories is different from the sample that was
used to produce the 1967 estimates. Boththe 1967
and 1968 Annual Retail Trade Survey designs are
based on a probability sample and provide similar
measures of retail sales, accounts receivable,
and inventories at the United States level. How-
ever, there are importantdifferences inthe design
of the two samples and in the distribution of
data among the various kind-of-business cate-
gories. The shift in samples has created a
discontinuity in the data that affects comparisons
of the results between 1968 and 1967, As a result,
no comparisons with 1967 are available in this
publication, except for some national sales esti-
mates for all retail stores. The comparable 1967
sales data were developed by adjusting the old
sample data to the new sample level by use of ad-
justment factors. These factors, based on
data from both samples, were developed by the
Office of Business Economics at the national
level for only the limited amount of kind-of-
business detail as shown and were used to adjust
the old sample data back through 1961. Similar
factors were not developed for retail sales of
multiunit organizations or geographical areas,
accounts receivable, and inventories.

Comparison of the Design of Both Samples

Both samples have a mail and area compo-
nent, Each mail component contains those
firms that operated 11 or more establishments
in 1963,
differs in the following respects:

1. The 1968 panel isa sales-stratified sample
of all sizes of retail employers. The 1967 sample
is primarily a geographically clustered sample of
the larger retail establishments.

2, The 1968 panel reports for that portion
of a firm's retail operations conducted under a
single Federal Employer Identification Number.
For the 1967 sample, the firm reported for an
individual establishment,

3. The 1968 panel is designed to account
for all retail employer establishments, For the
1967 panel, no distinction was made between
employer or nonemployer retail establishments.

14

The remainder of each mail panel -

4, The 1968 panel is supplemented periodically
by the selection of firms issued new Federal
Employer Identification Numbers. The previous
sample remained relatively unchanged except for
revisions at 5-year census of businessintervals,

The area sample components of the 1968 and
1967 samples are similar in that each consists of
a number of land segments within certain census
sample areas. The new and old differ in the
following respects:

1, The land areas for the 1968 panel are
selected from 58 census sample areas. For the
1967 panel, the land areas were selected from
245 census sample areas.

2, The 1968 panel is designed to account for
all retail nonemployer establishments and any
employer (particularly new firms) not included
in the list from which the mail panel establish-
ments were selected. For 1967, the area sample
was designed to include all retailers in the
specified land segments except for those es-
tablishments already on the mail panel.

3. In the new sample, the area sample com-
ponent accounts for about eight percent of the
retail sales while in the old sample the area
sample represented about 55 percent of the total
retail sales.

Differences in the Kind-of-Business Distribution
Between Both Samples

The most important difference between the
two samples is in the general merchandise
group. This is largely the result of the transfer
of nonstores. In the 1967 sample they were
tabulated in the kind-of-business group associated
with the merchandise they were primarily engaged
in selling. For the 1968 sample, all nonstore
operators were moved into the general mer-
chandise group.

Another important factor relates to the basis
for classification and affects both what is con-
sidered to be within the scope of retail trade and
the kind-of-business classificationtobe assigned,
For the mail portions of both the old and new
samples, kind-of-business classification was
made on the basis of information reported in the
1963 Census of Business. For the area sample
portions of both the 1967 and 1968 samples,
kind-of-business classifications were assigned by
field interviewers without any reference to the



zensus -of business. As already mentioned, the
1968 sample has greater representation from the
mail component and less area sample repre-
sentation than the 1967 sample.
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Contribution to the difference in the kind-of-
business distribution of the two samples is made
by the chance effect of sample selection (i.e.,
sampling error).

SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

Data on inventories in this report were derived
from the 1968 Annual Retail Trade Survey, which
was based on essentially the same probability
sample used to produce national monthly estimates
of retail sales published in the Monthly Retail
Trade Report, A detailed description of this
sample, and of the subsample used to derive
monthly accounts receivable data, are shown in
that report. Statistics on annual sales and end-
of-year accounts receivable shown in this report
were derived from monthly retail trade data
published in the January 1969 Monthly Retail
Trade Report.

The sample design permits publication of sales
data for geographic areas, selected States, and se-
lected standard metropolitan statistical areas.
For purposes of developing these estimates, Group
1T organizations, i.e., firms with 11 or more retail

istores as reported inthe 1963 Census of Business,
are requested to report separately for a sample of
their establishments or by county.

The 1968 annual sample consists of the
following components:

A. Group II organizations; i.e., those organi-
zations which in the 1963 Census of Business were
reported as operating 11 or more retail stores in
the United States, are included in the sample
regardless of the location in the United States,

B. Group I comprises all remaining retailers
as indicated below,

1. From all employer identification numbers
(E1 numbers assigned in connection with the
Federal Insurance Contributions Act (FICA)asso-
ciated with retail stores in the 1963 Census of
Business, stratified by sales size, a sample was
selected with proportions of the different size
classes varied so as to minimize sampling error
for the desired size of sample. In this sample,
all employer identification numbers over a
specified minimum size (which varied among the
different kinds of business from a little over
$1 million annual sales volume to about $9
million) were selected, Firms with large annual
sales (above established levels) were placed on a

fixed panel and report each month. Firms with
annual sales below the established levels were
placed on one of four rotating panels and report
current and previous month data three times
a year, For the Amnual Retail Trade Survey,
all of the fixed panel firms and firms on two of
the four rotating panels were selected to
participate, In order to produce data with an
acceptable sampling error the level for certainty
selection was lowered for GAF (general mer-
chandise, apparel, and furniture-appliance stores)
in certain standard metropolitan statistical areas,

This sample is supplemented each month by a
sample drawn from new employer identification
numbers which are issued, The samplingprocess
for the new numbers is a two-stage one in which,
on the basis of sales and classification information
collected in the first stage, a selection using the
procedure described in the previous paragraphis
carried through.

2, All remaining retail stores are represented
by a sample of stores located in 58 census sample
areas, These census sample areas (a little over
a fifth of the areas used in the old sample)
generally consisting of combinations of two or
three counties, were chosen at random (one from
each of the 58 primary strata) with known
probability of selection.

On the basis of .information collected by the
enumerators and subsequently checked againstthe
most recently available list of employer identifi-
cation numbers from which the mail panel (Item
1 above) was selected, the contribution of this area-
enumerated supplement is limited to retail estab-
lishments not associated with anemployer identi-
fication numbeyr (i.e., nonemployers) as wellas to
those associated with an employer identification
number not in the universe from which the mail
panel was selected, As there isalag between the
time when a business becomes active or is
assigned an employer identification number and
the time that number is transmitted for use in
the monthly supplementation of the mail panels,
there is a need to obtain a reflection of their
activity in this interval, This is accomplished
by the area sample which also can account for
establishments in case any employer identifi-
cation number is inadvertently excluded from the
universe from which the mailpanels aredrawn,
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Reliability of the Data

Because the estimates obtained are based ona
sample, exact agreement is not expected with the
results that would be obtained from a complete
census of retail stores in which the same enu-
meration procedure is used, However, because
every retail store in the United States has had a
chance of being selected for the sample, and
because the probability of selection for each store
in the sample is known, it is possible to approx-
imate the sampling variability of the estimates
made from the sample.

Approximate measures of the differences which
may exist because of sampling for the estimates
are shown in tables 12 to 17, Measures of sampl-
ing variability for sales-inventory ratios of retail
stores have not been computed but, in general,

inventory dollar volume estimates.

The measures of sampling variability shown
are at the one-sigma level, At this level, the
chances are two out of three that the amounts es-
timated in this survey would differ from the results
of a complete census using the same enumeration
procedure, by less thanthe percentage shown. Al-
though certain data not expressly shown in this
publication may be derived by subtraction, it
should be pointed out they are subject to higher
sampling variabilities and should not be used in
making comparisons,

Measures of sampling variability shown inthis
report do not include biases which might arise
from differences of response or nonreporting.
Nonresponse amounted to .about 3 percent for in-
ventories, 8 percent for sales, and 10 percent for
accounts receivable,

Table 12. SAMPLING VARIABILITY FOR SALES ESTIMATES AND FOR MERCHANDISE INVENTORY ESTIMATES

Sampling variability Sampling variability
(percent) (percent)
Kind of business Mgrchazdise Kind of business Mgrchazdise
inventory inventory
Sales (stores and Sales (stores and
warehouses ) warehouses)
United States.e...ccoeeoncanss 1 1 ||Furniture and applience group...-..-- 3 2
Furniture, home furnishings stores 3 3
Durable goods SLOreS...,.... 1 2 Furniture StOreS....eeevssesones 4 2
Nondurable goods stores..... 1 1 Household appliance, TV, radio
SLOTES e cave s et carsacsoroesnsansos 4 4
FOOA ETOUDe s vsrcenmsannoassonsonnns 1 i Household appliance dealers..... 5 <]
Grocery stores . 1 (1%
Meat marketS...eeeesensnceciiraons 6 SONPEN
___________ 5 13 ||Lumber, building, hardware, farm
Bakery products stores ) EQUIPHENt GTOUPs-ceveeroactroncssss 3 2
Eating and drinking placeS.......... 2 4 Lumber yards, building materials 4 3
2 1 [ LW 1= o O S R
Eating placesS....oeveeeeecnaanasns 3 (&) 3 >
s Lumber yardS«..........
Restaurants, cafeterias, ) & 5 6
TUNCHTOOMS « - « «« e s evnnenursnsons 3 (1) Hardware stores IE5) 3
Drinking PlacESesssseseeeeasesesss 4 ) Farm equipment.ceeccevscsaecacnsens
General merchandise group with Automotive EroupPs.esecssecsevavencns 2 1
NONSLOTES s oo vt vrvsansesnrssnanans 1 1 Pagssenger cars, other automotive N
Depertment stores and dry goods, de8lerSe.s iracarsonvecarsrsanaiens 2 M)
general merchandise stores....... 1 1 Passenger car dealers........is. 2 1
Departgent stores............... 1 (2) Passenger car dealers
Variety TBoreS......eoeevoreerosen 2 2 (franchised)...seeseensseenns 2 1
Mail order houses (department Tire, battery, accessory dealers.. 4 3
store merchandiSe)eceveveonnerens (NA) 4
i i T NP 2 5
ApPATrel EroOUD..s«csecescssreessoesen 2 2 ||Gasoline service stations..
Men's, boys' wear stores.......... 5 )]
Men's, boys' clothing furnishing Drug and proprietary stores......... 3 2
BHOrES.svasearsscnecnranrsena .. 5 (1;
Women's apparel, accessory stores. 3 - 4 5
Women's ready.-to-wear StOres.... 3 3 LiQuOr SHOreS.sesccciessercsonenane
Family clothing stores 5 ) N
ShoE SHOTES.enrreerersarannasancesns 3 4 JJewelry StOreS...cveseerrsveuoninses (&) 4

NA Not availsble.
7 Sempling variability is less than 0.5 pereent.
1Not shown because .of high sampling variability.

Note: The estimates of the sampling variabilities shown above for sales are based on sales estimates published in the Monthly Retaill
Trade Report for June, September, and December 1968, while those for lnvenmtory are based on December 1968 merchandise inventory estimates.

L
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are expected to be less than those for merchandise *
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Table 13. ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES OF ALL RETAIL STORES FOR
GEOGRAPHIC REGIONS, BY KIND OF BUSINESS

Kind of business

Dollar volume sales

estimates

Northeast

North Central

South West

All Kinds of businessS....eeceecssnees
Durable goods storesS....eseccevess
Nondurable goods StOreS..e.ececssscccresssennn

Food grouDeesecseveces
GroCery SLOreS.ceveuceesesesvssssansocassassonorenne
Eating and drinking places..... P
GAF, $0t8l.0nrcnereerroccoceenensrroncecroseacrocnrsns
General merchandise group with nonstores............
AppPArel groUD.sccceecrsssorsocvsroasonnssonsasnnsroas
Furniture and appliance groUpP.....cesessveacccorecns
Automotive group.......
Gagoline service stationS.....eeeceocreeessecenccncens
Drug and proprietary storeS......ovveeveserevecvesnnes

“eesescesvrsassasorsrrosnans

Sl ws e e

—_

WD wseEee b >

wolowerrors b e

~

O W e W e B

Ipata not shown in table 3 because of high sampling variability.

Symbols used for the estimated sampling variability
percent; C = 7.1 to 10.5 percent.

ranges,

tables 13,

14, 15, and 16:

=0 to 3.5 percent; B = 3.6 to 7.0

Table 14. ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES FOR STANDARD CONSOLIDATED AREAS AND
SPECIFIED STANDARD METROPOLITAN STATISTICAL AREAS: 1968

Dollar volume (sales estimates) Dollar volume (sales estimates)
Statistical area Statistical area
Total | Nondurable | GAF! Total | Nondurable| GAF
STANDARD CONSOLIDATED AREA STANDARD METROPOLITAN
- STATISTICAL AREA--Continued
Chicago, Ill.-Northwestern .
Indiand....eerenionnnsnncns N A A Ajl Detroit, Miche...c..vvenuans, A A A
New York, N. Y.—Northeastern Houston, TeX..eseesursseess . ?) *) B
New Jersey ......... feereeanres A A Al Kensas City, Mo.-Kans......... (2) (?) A
Los Angeles-Long Beach, Calif. A 4 B
STANDARD METROPOLITAN Mimmeepolis-St. Paul, Minn.... (2) (?) A
STATISTICAL AREA
New York, Na¥eecuouoooonannnsnn A B A
Baltimore, Mde.ceeoeneeneeeennn ® (?) Bl Philadelphia, Pa.-Nodee-.eoe.s B B B
BOSEON, MSSerurrsrruennnenrsne %) (?) Bl Pittsburgh, Pa..e.veo-. cereane B B B
Chicago, T1l.ceiuvaievannnnns N A A Al St. Louis, Mo.~Ill...ve..... B B B
Cleveland, ORiO....eeeirsoonens . ( ) (2) A San Francisco-Oakland, Calif.. A B B
DAl11aS, TeXs-erroeoosess e (2) (2) ¢l Washington, D. Co-Md.—Tan.nnn. B B B
lStores in general merchandise, apparel, and furniture and appliance groups.
2pata not shown in table 4 because of high sampling variability.
Table 15. ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES FOR GEOGRAPHIC DIVISIONS,
BY KIND OF BUSINESS
Dollar volume sales.estimates
Kind of business . East West East West
New Middle South . s
; North North s South South Mountain|Pacific
Englend | Atlantic Central | Central Atlantic Central | Central
Total....... e ereeae s PN A A A A A B A A A
Durable goods stores..... e B A A 4 A 1) (1) ) B
Nondurable goods StOres....c.v.ceveees A A A A A B B B A
FOOd ErOUDPs s e vovveosasoncssenenas B (1) A A 1) c B B A
Eating and drinking places () B B 1) B (1) ) (Y B
GAF?, total...... cer e B A A A A A B B A
General merchandise group with nonstores.. ) A A A A B A A A
Apparel ErouDes.esseseseneases fenianieaaes &3] B B 1) B 1) (1) (%) *)
Gasoline service stations....... eeseaeeans [ B B B B 1) (1) (1) B
Drug and proprietary SrouD...:c-cevecerensns &) B B (*) B ) (1) ) (1)

lpata not shown in table 7 because of high sampling variability.

25tores in the general merchandise {including all nonstores), apparel,

specializing in department store types of merchandise.

and furniture and appliance groups; these are stores
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Table 16. ESTIMATED RANGE OF SAMPLING VARIABILITY OF ALL RETAIL STORES
FOR SPECIFIED LARGE STATES

Dollar wvolume
sales estimate

Dollar volume
sales estimate

Dollar volume
State sales estimate State
California.........oeen . Ali Michigan....... PR
Florida...eoervnveoones . Al Minnesota
Yo - T Al Missouri...
Indiand...ococvennessnse AljNew Jerseye..vevensnss
MassachusettsS...cvvn.. . Bl New Yorke..oeccuvsenuenn

bl W

oo e

Table 17. SAMPLING VARIABILITY FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETAIL STORES

Sampling variability of dollar volume estimates (percent)

1
Kind of business A1l stores Group II stores
Total Charge Instaliments Charge Installments
accounts accounts

All kinds of business, total....eeeerenne ceraraaecseariaan 1 1 1 1
Durable goods stores, total...... P 2 2 3 1
Nondureble goods stores, total..-v.eeevererinrannvuanonae 1 2 1 1
FOOQd ETOUD: e essassorsronsrsosensssrsosnecsssssnssssssssescessoscs 6 6 (® ()
GTOCETY SHOTEB s s essesenseensosaninessssasascsaasassssssscncns 7 ®) (?) (2)
Fating and drinking places....... . e eererrerann .. 6 (2) (*) (%)
General merchandise group with nonstores........covveseensnsnnsn 1 2 1 1
Department stores and dry goods, general merchandise stores... 1 2 1 1
Depertment SHOTeS. ..uecursensescensuses eeeereacesererasnans (2) 1 (2) (2)
Mail order (department SEOTE METCRANAISE) u .o mossome e e 1 ) (2) ®)
Apparel groUP...icsececoessesns reesiseseanianas 6 8 4 2
Women's ready-to-wear SHOTeS........ueess 3 * (?) *)
Furniture and appliance group..... esrernsanennne tesesseneciosaan 4 5 1 3 1
Furniture, home furnishings stores............ eeenreaiaanees . 6 8 (®) (?) *)
FUrDitUre STOTES .t vne e encesssssansaonens cereaeneaeas ceaees 6 (*) 2) () ®)
Household appliances, TV, radio stores.......ceevvescnscricnses 5 (2) (%) (%) (%)
Household appliance dealers......... serresenenensnaians e 5 (®) (%) * (2
Lumber, building, hardware, farm equipment grouP.........ecceens 5 5 (%) () (%)
Lumber yards, building materials dealers.......ieecevses ceeeen 4 4 (%) (2) (2)
LUIBET FATAB. v u s rsnenvsvsoensosesnsnsssesosansoneannes eenan 4 4 () () (?)
AutomOtive ZroUD.....eees.nn e eeraen, 3 3 (®) (?) (%)
PaSSENEET CAT ACALEIS. . u.voerenerecsessasesiorssoassosionos ceens 4 () (2) (2) (®
Passenger car dealers (franchlsed) ..... e et anaeas . 3 2 (3) (%) (%)
Tire, battery, accessory dealerS................ e rebaeneeens 3 *) 1 () (?)
Gasoline service stations......... seesenancaerenes esreenans e 5 6 (* (*) (%)

(Z) Sempling variability is less than 0.5 percent.

15 portion of ‘the Group II stores accounts receivable estimate is based on a sample and is therefore subject to sampling

variability.

2Data not shown in tables 10 and 11 because of high sampling veriability.
Note: The estimates of the sampling variabilities are based on accounts receivable estimates published in the Monthly Retail

Trade Report for September and October 1968,

gt
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Appendix A: Explanation of Terms

Retail trade

Includes those establishments primarily en-
gaged in selling merchandise for personal, house-
hold, or farm consumption.

Some of the important characteristics of retail
trade establishments, as defined for this survey,
are: The establishment is a recognizable place
of business and is engaged in activities to attract
the general public to buy; the establishment buys
or receives merchandise as well as sells; the
establishment may render services or may engage
in processing incidental or subordinate to selling,
Not all of these characteristics need be present,
and some are modified by trade practice. Ex-
cluded from retailtrade are peddlers and itinerant
vendors without an established place of business.
Also excluded are places of business operated by
institutions and open only to their own members
or personnel, such as school cafeterias, cafeterias
operated by industrial plants for their employees,
and establishments operated by agencies of the
Federal Government on military posts, at hos-
pitals, etc, However, liquor stores operated by
States, counties, and municipalities are included.

Retail stores

Separate places of business primarily engaged
in selling merchandise at retail, including sep-
arate departments in such stores leased to
others.

In addition to those kinds of business readily
recognizable as retail stores, such as grocery
stores and drug stores, the term retail stores
also includes eating and drinking places, gasoline
service stations, lumber yards, coal yards, mail-
order houses, establishments from which direct
selling (house-to-house) is conducted, and estab-
lishments which sell merchandise through coin-
operated vending machines. Stores with annual
sales less than $500 during the year were excluded
from the tabulations for this report.

Sales

Total receipts from customers during the year
after deduction of refunds and allowances for
merchandise returned by customers. Receipts
from repairs and from other services to cus-
tomers, sales for resale, and sales and excise
taxes are included in the sales data.

The sales figures represent total sales and
receipts of all establishments primarily engaged
in retail trade. They do not include sales at
retail by manufacturers, wholesalers, service
establishments, and other businesses whose pri-
mary activity is other than retail trade.

Merchandise inventories

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories
are shown for stores and warehouses combined
and stores only, Included are only those ware-
houses which maintain a supply of merchandise
primarily intended for distribution to retail
stores within the organization.

Merchandise inventories exclude the value of
fixtures, furnishings, equipment, and supplies
used in store and warehouse operations and not
held for resale. Inventories were reported as of
the close of the calendar year, except for some
businesses which used a fiscal year rather than
the calendar year for accounting purposes. About
25 percent of the retail inventory total refers to
a fiscal-year end other than December 31, but
this varied by kind of business (varying from
about 55 percent for stores in the general mer-
chandise group to about 6 percent for the auto-
motive group). Inventory data for a date other
than December 31, 1968 have been accepted and
included in the tabulations without adjustment,

Sales-inventory ratio

The relationship of annual sales to December
31 inventories, derived by dividing annual sales
by the cost value of year-end inventories.

The sales-inventory ratios, shown in tables 8
and 9, are based on data for only those stores in
operation throughout the full year which reported
both sales and inventory, except for the ratios for
organizations with 11 or more retail stores which
are derived from annual sales figures containing
sales of some stores not inoperation the full year
and end-of-year inventories of stores that began
operating during 1968. Ratios for all stores and
organizations with 11 or more stores are based
on store inventories only and do not include
warehouse inventories.
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For some kinds of business, a slightly different
sales-inventory ratio can be obtained by dividing
the sales estimate in table 1 or 2 by the cor-
responding inventory estimate intable8or9. For
example, the all-store sales-inventory ratio for
furniture stores would be 6.3 (7669:1222) com-
pared with 5,9 for the published ratio in table 8.
The ratio obtained under this procedure is based
on data for all stores, including those that began
or ceased operation in 1968, and it also includes
estimates for nonreporters,

Accounts receivable

Balances owed to retail stores by their cus-
tomers.

The data in this report refer to receivables
outstanding as of the end of the year, Receivables

against which the firm may have borrowed are
included. However, credit paper discounted or
sold to others and accounts actually charged off
as baddebts are excluded. For example, consumer
credit paper sold to financial institutions and
collection agencies is not included. Alsoexcluded
are amounts charged on credit cards issued by
other organizations, such as oil companies,
Central Charge Service, Diners’ Club, etc.

Charge account receivables—receivables out-
standing for which full payment was scheduled to
be made at the end of the customary billing period.

Installment account receivables—receivables
outstanding on accounts whichwere scheduled to be
paid in two or more payments, regardless of the
name of the plan, such as “budget,” “revolving
credit,” “coupon” plans, etc.

Appendix B: Geographic Regions and Divisions

NORTHEASTERN STATES

New England Division
Maine
New Hampshire
Vermont
Massachusetts
Rhode Island
Connecticut

Middle Atlantic Division
New York
New Jersey
Pennsylvania

NORTH CENTRAL STATES

East.North Central Division
Ohio
Indiana
Illinois
Michigan
Wisconsin

West North Central Division
Minnesota
Iowa
Missouri
North Dakota
South Dakota
Nebraska
Kansas

THE SOUTH

South Atlantic Division

THE WEST

Mountain Division

Delaware Montana
Maryland Idaho
District of Columbia Wyoming
Virginia Colorado
West Virginia New Mexico
North Carolina Arizona
South Carolina Utah
Georgia Nevada
Florida
Pacific Division
East South Central Division Washington
Kentucky Oregon’
Tennessee California
Alabama Alaska
Mississippi Hawaii

West South Central Division
Arkansas
Louisiana
Oklahoma
Texas

J



Appendix C: Definitions of Stanaard Consolidated Areas and Specified
Standard Metropolitan Statistical Areas Included in This Report

STANDARD CONSOLIDATED AREAS

CHICAGO, ILL.—NORTHWESTERN INDIANA SCA:

Chicago, - ., Standard Metropolitan Statistical Area:
Cook, DuPage, Kane, Lake, McHenry, and Will Counties.

Gary-Hammond-East Chicago, Ind. Standard Metropolitan
Statistical Area: Lake and Porter Counties.

NEW YORK, N.Y.-NORTHEASTERN NEW JERSEY SCA:
New York, N.Y. Standard Metropolitan Statistical Area:

New York City and Nassau, Rockland, Suffolk, and West-
chester Counties.

NEW YORK, N.Y.-NORTHEASTERN NEW JERSEY SCA~
Continued

Jersey City, N.J. Standard Metropolitan Statistical Area:
Hudson County.

Newark, N.J., Standard Metropolitan Statistical Area:
Essex, Morris, and Union Counties.

Patterson-Clifton-Passaic, N.,J. Standard Metropolitan
Statistical Area: Bergen and Passaic Counties.

Middlesex and Somerset Counties, N,J.

SPECIFIED STANDARD METROPOLITAN STATISTICAL AREAS

BALTIMORE, MD,: Baltimore city and Anne Arundel,
Baltimore, Carroll, and Howard Counties.

BOSTON, MASS.: All of Suffolk County and parts of Essex,
Middlesex, Norfolk, and Plymouth Counties.

CHICAGO, ILL.: Cook, Du Page, Kane, Lake, McHenry,
and Will Counties,

CLEVELAND, OHIO: Cuyahoga, Geauga, Lake, and Medina
Counties, :

DALLAS, TEX.: Collin, Dallas, Denton, and Ellis Counties.
DETROIT, MICH.: Macomb, Oakland, and Wayne Countiés,

HOUSTON, TEX.: Brazoria, Fort Bend, Harris, Liberty, and
Montgomery Counties.

KANSAS CITY, MO.-KANS,: Cass, Clay, Jackson, and Platte
Counties, Mo,, and Johnson and Wyandotte Counties, Kans.

LOS ANGELES-LONG BEACH, CALIF.: Los Angeles County

¥ U. 8, GOVERNMENT PRINTING OFFICE : 1969—392-323/9

MINNEAPOLIS-ST, PAUL, MINN,: Anoka, Dakota, Hennepin,
Ramsey, and Washington Counties.

NEW YORK, N.Y.: New York City, and Nassau, Rockland,
Suffolk, and Westchester Counties.

PHILADELPHIA, PA.-N.J.: Bucks, Chester, Delaware, Mont-
gomery, and Philadelphia Counties, Pa.; and Burlington,
Camden, and Gloucester Counties, N,J,

PITTSBURGH, PA.: Allegheny, Beaver, Washington, and
Westmoreland Counties.

ST. LOUIS, MO, ~ILL..: St, Louis city, and Franklin, Jefferson,
St. Charles, and St, Louis Counties, Mo.; and Madison
and St, Clair Counties, II1.

SAN FRANCISCO-OAKLAND, CALIF.: Alameda, Contra
Costa, Marin, San Francisco, and San Mateo Counties.

WASHINGTON, D.C.-MD.,-VA,: District of Columbia; Mont-
gomery and Prince Georges Counties, Md.; Alexandria,
Fairfax, and Falls Church cities, Arlington and Fairfax
Counties, Va.
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THE NATIONAL ECONOMIC GOAL

Sustained maximum growth in a free
market economy, without inflation,
under conditions of full employment
and equal opportunity

MISSION AN
THE DEPARTMENT OF COMMERCE SSION AND
The historic mission of the Department FUNCTIONS

is ““to foster, promote and develop the
foreign and domestic commerce” of the OF THE

United States. This has evolved, as a DEPARTMENT OF

result of legislative and administrative

additions, to encompass broadly the re- COMMERCE

sponsibility to foster, serve and promote
the nation’s economic development and

technological advancement. The Depart- “to foster, serve and

ment seeks to fulfill this mission through promote the nation’s

these activities: economic development
and technological
advancement”

Participating with Promoting progressive Assisting states, Strengthening Assuring effective Acquiring, analyzing
other government business policies and communities and the international use and growth of the and disseminating
agencies in the grawth. individuals toward  economic position nation’s scientific information concern-
creation of national economic progress.  of the United and technical ing the nation and
policy, through the e Business and States. Tesources. the economy to help
President’s Cabinet Defense Services @ Economic achieve increased
and its subdivisions.  Administration Development © Bureau of e Environmental social and economic
Administration International Science Services  benefit.
e Cahinet Committee o Office of Field Commerce Administration
on Economic Policy  Services o Regional Planning o Bureau of
Commissions o Office of Foreign  © Patent Office the Census
eUrhan Affairs Commercial
Council o Office of Minority Services e National Bureau of ®Office of Business
Business Enterprise Standards Economics
e Environmental o Office of Foreign
Quality Council Direct Investments © Office of
Telecommunications

® United States
Travel Service o Office of State
Technical Services
o Maritime

NOTE: This schematic is neither an organization chart nor a Administration

program outline for budget purposes. It is a general statement
of the Department’s mission in relation to the national goal
of economic development.
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to foreign
trade
s ararme = e S1ALISHES

“GUIDE TO FOREIGN TRADE STATISTICS - 1969 ”

Why delve through thousands of facts concerning foreign trade when there’s
a quick way to find the exact data you need in the “Guide to Foreign Trade
Statistics - 1969.” The foreign trade statistics program, conducted by the
Bureau of the Census, involves the compilation and dissemination of a myriad
of data relating to the imports and exports of the United S tates. These
statistics are designed to serve the needs of both Government and
non-Government users who have wide ranges of interests and hundreds of
different reasons to require varied types of foreign trade data. The

“Guide™, therefore, includes the listings of data presented in many dif-
ferent arrangements and released in the form of reports available by
subscription and in reports and machine tabulations offered for public
reference use. Up-to-date reports and special tabulations listed show current
plans for the release of foreign trade statistical data through 1969.

ORDER FORM MAIL ORDER FORM WITH PAYMENT TO
Pleasesendme ........ copies of : Superintendent of D_ocymentfsr '
Guide to Foreign Trade Statistics - 1969 %fs'hﬁ:'g"t"o’n“'m&'ét_ Frinting Office
@ $1.25 per copy or any U.S. Department of Commerce field office
Name TOTAL AMOUNT  §
Payment enclosed OR Charge to:
Address {Mark one) Superintendent of
[J Check Documents Deposit
{0 Money order Account Number
City State Zip code [1 GPO coupons

)
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