A UNITED STATES
PERARTMENT OF
MERCE
«ICATION

SN OF ¢

U. S. DEPARTMENT OF COMMERCE - Social and Economic Statistics Administration » BUREAU OF THE CENSUS
Issued September 1972

BR-71-13
Annual Sales and Purchases,
Year-End Inventories, and Accounts Receivable
of Retail Stores, by Kind of Business
Per Capita Sales of All Retail Stores and of Durable and Nondurable Total
Goods Stores: 1962 to 1971 Nondurable

1800

1600

1400

1200

1000

800

600

400

200

1962 1963 1964 ‘ 1965 B 1966 1967 1968 1969 1870 1971

Data on the retail trade, published in the Weekly Retail Sales Report, Advance Monthly Retail Sales Report, the Monthly Retail Trade Report, and the Annual

Retail Trade Report, are available on a single subscription from the Superintendent of Documents, Government Printing Office, Washington, D.C., 20402, at
$6.00 per year. Single copies of the Annual Retail Trade Report are available from the Bureau-of the Census, Washington, D.C., 20233 at 25 cents each.




U. S. DEPARTMENT OF COMMERCE

Peter G. Peterson, Secretary
James T. Lynn, Under Secretary

Harold C. Passer, Assistant Secretary for Economic Affairs
and Administrator,

Social and Economic Statistics Administration
BUREAU OF THE CENSUS

George Hay Brown,; Director. -
Robert L. Hagan, Deputy Director
Walter F. Ryan, Associate Director for Economic Fields
James W. Turbitt, Associate Director for Economic Operations

BUSINESS DIVISION
Max Shor, Chief

ACKNOWLEDGMENTS—This report was prepared in the Business Division under the general
direction of Melvin Hendry', Assistant Division Chief, Current Programs. Work was carried
out under the supervision of Irving True, Chief, Retail Stocks, Purchases, and Weekly Sales

Branch, by William Owens. Staff assistance was provided by Ralph Woodruff, Assistant
Division Chief, Research and Methodology.

Library of Congress Card No. 55-60385

SUGGESTED CITATION

U.S. Bureau of the Census. Annual Retail Trade Report: 1971
Washington, D.C., September 1972




CONTENTS

Page
ANnUal Sales . . . . it ittt et e e e e e ettt et 1
Merchandise Purchases. ........ s e s st e e s e s e e s e ee e 8
Merchandise Inventories . . . . . v v i v vt vt et e ee v oo nnnnns et e e s, 10
Accounts Receivable. . . v i vt vttt ittt e et e et e e e 14
Sample Design and ReliabilityoftheData...........c0vu'.... e 16
Tables

1. Estimated Sales of All Retail Stores in the United States, by Kind of

Business: 1971and 1970. . . .. .. .. ittt it e 1
2. Estimated Sales of Retail Stores of Orgamzatlons Operating 11 or More

Retail Stores (Group II Stores) in the United States, by Kind of Business:

1971and 1970 . .. .ttt e e e e e e e e e 2
3. Estimated Sales of All Retail Stores by Geographic Region and Kind of
Business: 1971and 1970. ... ... .. ... .. ittt innnrnnn.. 4

4. Estimated Sales of All Retail Stores by Selected Kinds of Business for
Standard Consolidated Areas and Specified Standard Metropolitan

Statistical Areas: 1971and 1970, ... ... ... .. .. it .ns 4
5. Per Capita Sales of All Retail Stores in the United States, by Geographic

Region and Kind of Business: 1971and 1970. .. ... ... ..o vueun.. 5
6. Estimated Annual and Per Capita Sales of All Retail Stores for Specified

Large States: 1971and 1970 . . .. ... .. ...t i inennnn. 6

7. Estimated Annual and Per Capita Sales of All Retail Stores by Geograph1c

Division and Kind of Business: 1971 and 1970, . ... ... ... vv e .. 7
8. Estimated Cost of Merchandise Purchased by All Retail Stores in the
United States, by Kind of Business: 1971 and 1970, ............... 9

9. Estimated Cost of Merchandise Purchased by Retail Stores of Organi-

zations Operating 11 or More Retail Stores in the United States, by Kind

of Business: 1971and 1970, . .. .. .. ...t iineneennnnnn 9
10, Estimated Merchandise Inventories and Sales-Inventory Ratios of Re-

tail Stores and Warehouses in the United States, by Kmd of Business:

Endof Year 1971 and 1970. . . . . ... .ottt i i st i e e eenn 11
11. Estimated Merchandise Inventories and Sales-Inventory Ratios of Retail

Stores and Warehouses of Organizations Operating 11 or More Retail

Stores in the United States, by Kind of Business: End of Year 1971

and 1970, . . .. e e e e e e e 12
12, Accounts Receivable of All Retail Stores in the United States, by Type of
Account and Kind of Business: Endof Year 1971................. 15

13. Accounts Receivable of Retail Stores of Organizations Operating 11 or
Mozre Retail Stores in the United States, by Type of Account and Kind of

Business: Endof Year 1971, .. ... .. ... ... . i, 15
14, Estimated Sampling Variability for Sales, Purchases, and Inventory

ESUMATES . o v v v v vt v e et e it s et ettt et et e e e e 17
15. Estimated Range of Sampling Variability of Sales of All Retail Stores for

Geographic Regions, by Kindof Business . . ... ... ... ... ..., 18

16. Estimated Range of Sampling Variability of Sales for Standard Con-
solidated Areas and Specified Standard Metropolitan Statistical Areas. . . 18
17. Estimated Range of Sampling Variability of Sales for Geographic

Divisions, by Kind of Business 18

-----------------------------



" CONTENTS (continued)

Tables (continued)

18. Estimated Range of Sampling Variability of All Retail Stores for
Specified Large States. . . . .. . v ittt it i ve s e 19
19. Sampling Variability for Accounts Receivable Estimates of Retail Stores, . 19
20. Inventory and Purchases Percent Change Based on Identicals: 1971 from 20
1970 . . oo i et e h e s ee e e :

Figures

’

1. Estimated Sales of Retail Stores of Organizations Operating 11 or More

Retail Stores (Group II), by Selected Kinds of Business: 1971 .,.,....... 2
2. Estimated Total, Durable, and Nondurable Goods Stores Sales, by ‘

Geographic Regions: 1971, ... .. .. ... ittt it ieeenns 3
3. Per Capita Sales of Selected Kinds of Business of All Retail Stores in

the United States: 1971and 1970 . ... ... .. ...t rrvwnnnnn 6
4. Total Cost of Merchandise Purchased by All Retail Stores in the United

States, by Kind of Business Groups: 1971 .. ... ... .o v v v e 8
5. Total Merchandise Inventories of All Retail Stores and Warehouses, by

Major Kind-of-Business Groups: Endof Year 1971, ............... 10
6. Sales-Inventory Ratios of All Retail Stores and Group II Stores, by

Selected Kinds of Business: 1971, .. .. ... ...t ereenunnsnns 13
7. Total Accounts Receivable, Charge and Installment Accounts of All

Retail Stores: Endof Year 1971, . . .. ... ... ... vnren... 14

Appendixes

A, Explanationof Terms. . .. .........000eu... P 21
B. Geographic Regions and Divisions. . . ... ..o v it vt vt i e v v e e 22

C. Definitions of Standard Consolidated Areas and Specified Standard
Metropolitan Statistical Areas Included in This Report, . . ........... 23



ANNUAL SALES

Year-to-Year -Comparison

All Retail Stores-Sales of all retail stores in
the United States totaled $409 billion in 1971, an
increase of 9 percent over total 1970 sales. An-
nual sales of nondurable goods stores increased 6
percent over the previous year while durable goods
stores showed a 15 percent increase over the pre-
vious year, -

All major kind-of-business groups showed per-
centage increases in comparisonwith 19701evels,
with the largest increase (21 percent) reported by
the automotive group, In the nondurable goods
category, the largest increase (11 percent) was
reported by the general merchandise group with
nonstores. The food group and gasoline service
stations each showed a 4 percent increase over
the previous year, An increase of 5 percent was
reported by both eating and drinking places and
the apparel group. Following the general upward
trend were drugand proprietary stores (3 percent)
and liquor stores (10 percent), In the durable
goods category the furniture and appliance group

showed a 4 percent increase while sales in the
lumber, building, hardware and farm equipment
group were up 12 percent,

Multiunit Organizations--Annual sales of orga-
nizations operating 11 or more retail stores
showed an increase of 7 percent over 1970for all
kinds of businesses combined. A sales gain of
8 percent over 1970 was shown by nondurable
goods stores, while sales of durable goods stores
were down 2 percent. Compared with 1970 the
furniture and appliance group showed a 6 percent
increase while tire, battery, accessory dealers
showed a 7 percent increase for the same period,
In the nondurable goods category all major kinds
of business showed increases except for eating
and drinking places which declined Spercent, The
biggest increase was reported by liquor stores
(15 percent). The general merchandise group
with nonstores increased 13 percentover the pre-
vious year. Sales increases were also reported
by drug and proprietary stores (8 percent);
apparel group (5 percent); and the food group
(4 percent),

Table 1. Estimated Sales of All Retail Stores in the United States, by Kind of Business: 1971 and 1970

(Millions of dollars)

Kind of business 1971 19707 iﬁz“‘g'g Kind of business 1971 1970 i?lf:g";
Retail stores, total............ 408,8501375,527 +9 | Apparel group......ceeevnaennns «va.. }.20,804( 19,810 +5
Men's, boys' weéar stores®........... “es 4,727 4,630 +2
Total (excluding automotive group)..|329,934(310,561 +6 Men's, boys' clothing, furnishings... 4,610 4,531 +2
Women's apparel, accessory storesa..{.. 8,193 7,582 +8
Durable goods stores, total...... .]131,814(114,288 +15 Women's ready-to-wear stores....... .. 7,023 6,398 +10
Nondurable goods stores, total....|277,036}261,239 +6 Family clothing stores.......... 3,680 3,360 +10
Shoe storeS.evsvonnass cersenan 3,532 3,501 +1
D 89,239 86,114 +4 Furniture and appliance group.....c...... 18,560 17,778 +4
- Furniture, home furnishing stores......| 11,004 | 10,483 +5
Grocery stores.......vnviuiimenranns ...| 82,793} 79,756 +4 R
. Furniture stOreS.....eevecenneavennns 8,331 7,893 +6
Meat and fish (seafood) markets....... 2,386 2,244 +6 7 2
Bakery products stores......,... e 1,317 1,303 +1 Household appliance, TV, radio stores.. 6,221 6,073
¥ . Household appliance dealers.......... 4,001 3,884 +3
Lumber, building, hardware, farm
Eating and drinking places......ovnevuee. 31,131 29,689 +5 equipment group.......... sessrann esveses } 23,032 20,494 +12
Eating placeS......... vessrtaciasneann .1 24,507} 23,127 +6 Lumber yards, building materials
Restaurants, cafeterias, lunchrooms.} 19,062} 17,662 +8 dealers®........... Cererecneneaas seese | 13,733] 11,995 +14
Drinking PlaceS...easrcesessernensoness 6,624 6,562 +1 Lumber yardS....vevecscecnenosaas R 7,652 6,826 +12
Hardware stores....... seesean ertecnns v 3,645 3,351 +9
General merchandise group with nonstores| 68,134| 61,320 +11 Automotive group..v.scievoeoe.. [P ..| 78,916| 64,966 +21
Passenger car, other automotive dealers| 72,538 59,388 +22
General merchandise group without Passenger car dealers®........... ve.. | 67,583 55,349 +22
nonstores (except department stores Passenger car dealers (franchised).| 63,034 51,489 +22
mail order).....iieiiiineniniacecaeas, 62,242| 55,812 +12 Tire, battery, accessory dealers 6.378] 5 578 +14
Department stores and dry goods, . ’ 71 v T ’ ’
g;:i::im:i:c::Zii:?.?f?f??::::::::: igiggg gizggg :ig Gasoline service stations........ srereess | 29,163] 27,994 +4
;:iiezzdzzo;zi;;;'2éé;;;;A;A;‘;%;;é. 6,872 6,959 0 Drug and proprietary stores............ ..} 13,736 13,352 +3
merchandise) ..o eerenineennnnnns 4,301 3,853 F12| LIguoT StOreS..c.vcatrreonenennsocnnnes . 8,773 7,980 +10

sales made by mail order catalogue desks located within department stores of mail order firms.

Note: Measures of sampling variability are provided on page 17.
separately.
rRevised.
1Includes
2Includes men's, boys' clothing, furnishings stores, and custom tajilors.
3Includes women's ready-to-wear, other apparel, Bccessory, speclalty shops; and furriers.
%Includes lumber yards, building materials dealers; paint, plumbing and electrical stores.
SIncludes both franchised and nonfranchised car dealers.

U.S. and group totals include kinds of business not shown
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Table 2. Estimated Sales of Retail Stores of Organizations Operating 11 or More Retail Stores (Group 1)
in the United States, by Kind of Business: 1971 and 1970

(Miflions of dollars)

f . - r | Percent y § - r | Percent
Kind of business 19711 1870 change Kind of business 1971 1570 change -
Retail stores, total.......ocneveens 125,607 (117,245 +7 | Apparel group........ teraeaseecencasnens 5,741 5,475 +5
. v r 1 -
Durable goods stores, total....... 8,455 8,617 -2 Men s: boys' wear stores’........ A 750 819 8
Nondurable goods stores, total 117 152 |108 628 +8 Women's apparel, accessory stores®.... 2,123 1,875 +13
’ e ’ ’ Women's ready~to-wear stores........ 1,898 1,672 +14
Food BYOUP..coueieeesnsvovsnascnsnencnns 45,954 ] 44,072 +4 Shoe StOreS....v.avenoneens cessemEennn 1,498 1,473 +2
Grocery StOYeS.....voeersssacarocnanse 45,235 | 43,183 +5
[N 716 5 -5
Eating and drinking places 2,71 2,859 Furniture and appliance grouP........... 1,600 1,508 +6
General merchandise group with nonstores | 52 ,082 | 46,102 +13
General merchandise group without .
nonstores (except department store Tire, battery, accessory dealers........ 1,955 1,827 +7
maill order).....cocuean casasseserssnss | 49,008} 43,487 +13
Department stores and dry goods,
general merchandise stores.........{ 39,579/ 34,407 +15 Drug and propriefary stores............. 4,693 4,358 +8
Department stores . 36,544 | 31,893 +15
Variety stores.....coveieeerccecnnns 5,398 5,417 0 ] Liquoy stores......... fesserrasnenenenan 2,021 1,754 +15
Note: U.S. and group totals include kinds of

T, :
Revised.

1Includes men's, boys' clothing, furnishings stores, and custom tailors.

business not shown separately.

2includes women's ready-to-wear, other apparel, accessory, specialty shops; and furriers.

Figure 1. Estimated Sales of Retail Stores of Organizations Operating 11 or more
Retail Stores (Group II), by Selected Kinds of Business: 1971
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Distribution of Sales by Region,
Division, Selected State,
and Specified SMSA

The South region accounted for $118.6 billion
or 29.0 percent of total 1971 United States re-
tail sales, The largest portion of regional sales
were made in the South Atlantic division with
$60.9 billion followed by the West South Central
division with $36.3 billion (of which the State of
Texas accounted for $22.3 billion) and the East
South Central division with $21.4 billion,

Retail sales in the North Central States, sec-
ond among the four regions, amounted to $117.4
billion, 28.7 percent of total retail sales for the
United States. The East North Central and West
Noxth Central divisions totaled $83.0 billion and
$34.3 billion, respectively, of the region’s total,
In the East North Central division, Illinois had
sales of $24.9 billion, up 8 percent over 1970;
Ohio had $20.9 billion, up 7 percent; and Michigan
had $18.3 billion, up 12 percent,

The Northeast region had retail sales totaling
$99.4 billion or 24.3 percent of the United States
total, with the Middle Atlantic and New England
divisions accounting for $74.3 billion and $25.1
billion,, respectively, In the Middle Atlantic
division, New York State led with total sales of
$36.5 billion, followed by Pennsylvania with $22.5
billion and New Jersey with $15.4 billion,

In the West region, retail sales totaled $73.5
billion, 18.0 percent of the United States total.
The Pacific division accounted for $56.5 billion
or 76.9 percent of the region’s total, with Cali-
fornia having $43.2 billion of the division total,
The Mountain division accounted for $17.0 or
23.1 percent of the region’s sales.

For the nine standard metropolitan statistical
areas for which total retail sales are shown, 1971
annual sales ranged from $22.6 billion for New
York to $4.5 billion for St, Louis, Sales of the
GAF group, i.e., general merchandise (including
all nonstores), apparel, and furniture and appli-
ance groups, for the 16 specified SMSA’s ranged
from $7.5 billion for New York to $1.1 billion
for Cleveland. :

Billions of dolfars
120

Figure 2. Estimated Total, Durable, and Nondurable Goods
Stores Sales, by Geographic Regions: 1971
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Table 3. Estimated Sales of All Retail Stores, by Geographic Region and Kind of Business: 1971 and 1970
(Millions of dollars)

Nor:ieastemn States North Central States The South The West
Kind of business P
g ’ ercent o r | Percent r | Percent : r | Percent
1070 | 1996 | e | 1970 | 19707 | 171 | o1o707 | LEER | tem | aen0% |
Retail stores, total..... | 99,444 | 93,599 +6 { 117,366 {107,842 +9 (118,571 (107,191 +11} 73,469 | 66,895 +10
Total (excl. auto., group).... (NA) (NA) A 94,444 | 89,557 +5 | 92,941 | 86,428 +8 (NR) (NA) (NA)
Durable ‘goods stores, total | 27,743 24,846 +12 38,852} 33,543 +16 | 41,128 34,786 +18 | 24,091 21,113 +14
Nondurable goods stores, )
tOtalieenenensannoinnssees | 71,701 68,753 +4 78,514 | 74,299 +6 | 77,443} 72,405 +7| 49,378 45,782 +8
FoOod groUP. cceeeeeenereacaannseea | 23,585 23,271 +1 23,705 | 23,216 +2 126,200 24,478 +7 1 15,749 | 15,149 +4
Grocery StOreS....evesvresssass | 20,800 20,498 +1 22,208 1| 21,680 +21| 25,128 | 23,348 +8| 14,657 | 14,230 +3
Eating and drinking places....... 8,126 8,088 (4] 9,158 8,439 +9 7,300 7,207 +1 6,547 5,955 +10
GAF', total....ocvuveennnennnsas. | 28,080] 26,423 +6 30,465 | 28,438 +71( 30,637 27,457 +12 18,346 16,590 +11
General merchandise group......
with nonstores......... vees| 17,046 15,385 +11] 20,2011 18,894 +8| 19,234 16,970 +13 | 11,653 10,271 +13
Department stores.. . 110,754] 9,624 +12| 12,4141 11,356 +9| 11,091 9,571 +16| 7,768| 6,744 +15
Apparel Broup.....c.ceceevenncan 6,311 6,356 ~1 5,387 4,934 +9 5,778 5,380 +7 3,328 3,140 +6
Furniture and appliance group.. |- 4,693 4,682 .0 4,877 4,810 +1 5,625 5,107 +10 3,365 3,179 +6
Lumber, building, hardware, farm
equipment groUP.....svececsnsens 3,732] 3,347 +12 8,304| 7,875 +5| 6,936 5,959 +16 (NA) (NA) (NA)
Automotive grouP.:ecesascesaasass (NA) (NA) (NA) 22,922 18,285 +25 | 25,630| 20,763 +23 {NA) (NA) (NA)
Gasoline service stations........] 6,145 5,663 +9 8,514 8,037 +6 8,820 8,909 -1 5,684 5,385 +6
Drug and proprietary stores......|.3,070 3,145 -2 3,682 3,488 +6 4,121 3,993 +3 2,863 2,726 +5

Note: Estimates are based on a sample. (See sampling variabilities on page 18.) Totals include data for kinds of business
not shown separately. States in geographic regions are shown on page 22,

NA Not available.
Revised.

1Stores in general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-~store
types of merchandise.

Table 4. Estimated Sales of All Retail Stores by Selected Kinds of Business for Standard Consolidated Areas
and Specified Standard Metropolitan Statistical Areas: 1971 and 1970
(Millions of dollars)

Statistical area B | 10" iﬁ;ﬁeg'g Statistical area 1on | 1g0r | Fercent
STANDARD CONSOLIDATED AREAS! STANDARD METROPOLITAN
STATISTICAL AREAS'--Continued
Chicago, I11.-Northwestern Indiana, total| 17,779 | 16,683 +7 '
Nondurable goods stores.............| 12,595} 12,290 +2 | Los Angeles-Long Beach, Calif., total.. {15,315 | 14,518 +5
GAFZ it . 6,023 5,760 +5 Nondurable goods stores............ {10,918 | 10,720 +2
GAFZ it iieiisasiiissasseronanaananas 4,350 | 3,994 +9
New York, N.Y.-Northeastern New Jersey,
total ettt i r it 32,592 | 31,016 +5 | Minneapolis-St. Paul, Minn., GAFZ...... 1,356 | 1,280 +6
Nondurable goods stores.......... 24,378 | 23,711 +3 .
GAFZ . .t tiisisenranrassosarscosnsesans | 10,406 9,918 +5 | New York, N.¥., total........neeeiesee. | 22,586 | 21,702 +4
Nondurable goods stores... 17,041 | 16,772 +2
STANDARD METROPOLITAN GAFZ it eiiinsensesresanasssinenannas 7,481 7,247 +3
STATISTICAL AREAS'
Philadelphia, Pa., total..s.cvecuvennnn 8,556 8,933 +7
Baltimore, Md., GAFZ....uveeeenronnannen 1,142 1,032 +11 Nondurable goods StoYes......veseus 6,853 6,663 +4
GAFZ. it itereeneennianennennesensnnees | 2,977 ) 2,749 +8
Boston, Mass., GAF?..........eveevseene. | 2,000 | 2,044 +2
Pittsburgh, Pa., total..cesceennnnnranas 4,538 4,523 0
Chicago, Ill., total........2venvunnesa.| 16,302 | 15,365 +6 Nondurable goods stores.. PR 3,501 3,405 +3
Nondurable goods stores...... «+.] 11,586 | 11,355 +2 L 1,340 1,296 +3
(€7 5,6611 5,456 +4
St. Louis, Mo.-I1l., total............. | 4,502 | 4,240 +6
Cleveland, Ohio, GAFZ., . .. .vevnnconenns 1,132 1,129 0 Nondurable goods storeSp.c.iseecescess 3,013 3,034 -1
GAF . .t iive i rire gt eenenees | 1,315 ] 1,338 -2
Dallas, Tex., GAF?......c.ciuevvensenae.| 1,219) 1,044 +17
Detroit, Mich., £0talis...seceevsena....| 8,820 8,095 49| San Francisco-Oakland, Calif., total...| 6,614) 6,244 +6
Nondurable goods stores. 5,874 5,679 +3 Ngndurable goods stores....ueaceees 4,817 4,625 +4
GAFZ. oot oo 2,499 | 2,317 +8 GAF . .t iititreninnrarasennsanannns 1,832 1,747 +5
Houston, TeX., GAF?. . u.uiverennnannnnnnn 1,201 1,071 +12 | Washington, D.C.-Md.-Va., total........ 6,541 5,972 +10
Nondurable g00ds STOTr€Sicsevsavsres 4,570 4,346 +5
Kansas City, Mo.-Kans., GAF2............] 1,165} 1,140 +2 GAFZ . it teviaeerinaronseeansosnnns 1,759 | 1,555 +13

Note: Sampling variabilities are shown on page 18. Statisties for the Boston SMSA include retail stores
Middlesex, Norfolk, and Suffolk Counties. See SMSA definitions on page 23,

rRev:lsec:l.

!Standard consolidated areas and standard metropolitan statistical areas are listed on page 23.

2Stores in the general merchandise, apparel, and furniture and appliance groups; these stores specialize in department-
store types of merchandise.

in all of Essex,



Per Capita Sales

Per capita sales in the United States in 1971
totaled $2,001 compared with $1,862 in 1970, an
increase of 7 percent. Sales of nondurable goods
stores were $1,356 per capita in 1971, reflecting
a 5 percent increase in sales per personover the
$1,295 in 1970. The largest percent increase’in
the nondurable category was 10 percent in the
general merchandise group with nonstores, where
per capita sales increased from $304 in 1970
to $334 in 1971, This was accompanied by 1971
per capita gains inthe apparel group, up 4 percent,
and in eating and drinking places and gasoline
service stations, both up 3 percent. Additional
per capita increases were shown bydrugand pro-
prietary stores and the food group, each up 2

percent.

in 1971,

5

Per capital sales of durable goods stores
rose 14 percent over the 1970 level, from $567
in 1970 to $645 in 1971, The year-to-year in-
crease reflected a 20 percent increase in the
automotive group; per capita automotive sales
amounted to $386 in 1971, compared with $322
in 1970, The lumber, building, hardware, farm
equipment group gained 11 percent in sales per
person, and the furniture and appliance group
advanced 3 percent, from $88 in 1970 to $91

The West was the highe;t of the four regions-
of the United States in per capita retail sales in
1971 with $2,107, followed by the North Central

. States with $2,056, the Northeast with $2,013,

and the South with $1,884, Among the selected
large states, per capita sales ranged from a high
of $2,242 in Florida to a low of $1,722 in North
Carolina.

Table 5. Per Capita Sales of All Retail Stores in the United States, by Geographic Region and

Kind of Business:

1971 and 1970

(Amounts in doilars)

United States * Northeast North Central South West
Kind of business P

anr | Percent r | Percent : r | Percent | yaanr ] Percent | soqq r| Percent

971 | 19707 | (iange | 1971 | 19707 | Cpange | 1871 | 18707 | e | 1971 | 10707 | (R | do7n | 19707 el
Retail stores, total..|[2,001|1,862 +712,013141,912 +5[2,056 {1,508 +8 {1,884 (1,730 +9 12,107 11,951 +8
Total (excl. auto. group).(1,615|1,540 +5 1 (NAY | (NA) (NA) |1,654 {1,585 +4 11,477 [1,395 +6 | (NA) | (NA) (NA)
Durable goods stores.... 645 567 +14 562 507 +11 681 594 +15 653 561 +16 691 616 +12
Nondurable goods stores. 1,356 (1,295 +5 }1,451 |1,405 +3(1,375 (1,314 +5 {1,231 (1,169 +5 11,416 {1,335 +6
Tood ErouP...veeeseenaosasanns 437 427 +2 477 475 0 415 411 +1 416 355 +5 452 442 +2
Grocery stores.........vsu.s 405 395 +3 421 419 0 389 384 +1 399 377 +6 420 415 +1
Eating and drinking places.... 152 147 +3 165 165 0 160 149 +7 116 116 0 188 174 +8
GAFZ...‘.............t ........ 527 490 +8 568 540 +5 533 503 +6 487 443 +10 525 485 +8
General merchandise group?.. 334 304 +10 345 314 +10 354 331 +7 306 274 +12 334 300 +11
Department stores......... 206 185 +11 218 197 +11 218 201 +8 176 154 +14 223 197 +13
Apparel EroUP.....civeveasas 102 98 +4 128 130 ) 94 87 +8 92 87 +6 95 92 +3

Furniture and appliance

BTOUP. s v veeeensacscansnccas 21 88 +3 95 96 -1 85 85 0 89 82 +9 96 93 +3
Lumber, building, hardware, '
farm equipment group......... 113] 102 +11 76 68 +12| 146 139 +5 110 96 +15| (NA)| (NA) (Ra)
Automotive group....evevevvons 386 322 +20 ] (NA) | (WA) (NA) 402 323 +24 407 335 +21] (NA)| (NA) (NA)
Gasoline sérvice stations..... 143 139 +3 124 116 +7 148 142 +5 140 144 -3 163 157 +4
Drug and proprietary stores... 67 66 +2 62 64 -3 65 82 +5 65 64 +2 82 80 +2

Z'Revised.
NA Not available.

!Data based on provisional civilian population estimates as of July 1, 1971 and 1970.
25tores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-

store types of merchandise.
3Includes nonstores.



Figure 3. Per Capita Sales of Selected Kinds of Business of All Retail Stores

in the United States: 1971 and 1970
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Table 6. Estimated Annual and Per Capita Sales of All Retail Stores for Specified Large States:
1971 and 1970
Annual sales Per capita sales®
State (millions of doilars) Percent (dollars) Percent
S change - change
1971 19707 g 1971 19707 ¢
California, total... 43,156 39,768 +9 2,170 2,027 +7
Nondurable goods stores. 29,677 27,960 +6 1,493 1,425 +5
GAF? i 11,044 10,049 +10 555 512 +8
Florida, total 15,565 13,821 +13 2,242 2,050 +9
Nondurable goods stores... . 10,236 9,398 +9 1,474 1,394 +6
T114n01S, OLALenunernureeeannvresnen 24,856 23,061 +8 2,229 2,080 +7
Nondurable goods stores. 16,829 16,285 +3 1,509 1,469 +3
. 7,409 7,078 +5 664 639 +4
INA1ana, BOtale.euaseaenensonesorasorssenonnsesssaceossnnes 10,349 9,643 +7 1,965 1,854 +6
Massachusetts, total.......... 11,768 11,489 +2 2,053 2,025 +1
Nondurable goods stores... 8,331 8,234 +1 1,454 1,451 4]
Michigan, t0talis.ecsasnsas 18,342 16,317 +12 2,042 1,836 +11
Nondurable goods stores. 11,862 11,154 +7 1,332 1,255 +6
Minnesota, total.. Basvemeesasasessssneseene e 7,573 7,008 +8 1,953 1,836 +6
Missouri, total.......euene. ceenen resaresterareenene N 10,151 9,189 +10 2,155 1,974 +9
New Jersey, total......... .a 15,359 14,274 +8 2,121 2,001 +6
Nondurable goods stores. 11,077 10,436 +6 1,530 1,463 +5
Hew York, totale....eeeesssncoesanens . 36,488 34,397 +6 1,987 1,887 +5
Nondurable goods stores........ 26,831 25,859 +4 1,461 1,419 +3
GAF? .t nuniiearanannnnsnanss caeen 10,633 10,238 +4 579 562 +3
North Carolina, total..... . 8,690 7,719 +13 1,722 1,552 +11
Ohio, total.cevessusorenas T 20,863 19,587 +7 1,939 1,836 +6
Hondurable g00ds SEOYeS..vecevirseasoraanestoncraososcos 14,610 13,834 +6 1,358 1,297 +5
Pennsylvania, total.. fen s 22,495 21,399 +5 1,896 1,813 +5
Nondurable goods stores.. . 16,178 15,610 +4 1,364 1,323 +3
GAF?...vvuinnnnn e, 6,273 5,990 +5 529 508 +4
Texas, 1total...iesorvaeeennsinn 22,294 20,288 +10 1,974 1,831 +8
Nondurable goods stores.... . . 14,369 13,228 +9 1,273 1,194 +7
Wisconsin, total......cceoesusns N P [P 8,611 8,082 +7 1,924 1,824 +5

Note: Estimates are based on a sample (See sampling variabillties on page 19,)

TRevised.

!Data are based on provisional civilian population estimates as of July 1, 1971 and 1970.
2Stores in general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-

store types of merchandise.




Table 7. Estimated Annual and Per Capita Sales of All Retail Stores by Geographic Division
and Kind of Busineéss: 1971 and 1970

Annual sales Per capita sales
(millions of dollars) (dollars)
eographic division.and kind of business
eeoment " 1971 x| Percent | ygp forgr | Percent
change change
NEW ENGLAND, total........ ereavaeraener g 25,102 23,529 +7 2,104 1,997 +5
Durable goods StOreS....seessservenssvecss . e 7,487 6,681 +12 628 567 +11
Nondurable goodsS StOT@S...vvsssserrerarvesnssssssssssosasces 17,615 16,848 +5 1,477 1,430 +3
FOOU GTOUD:eenmoerereancenns e e e e eaas 5,902 5,686 +4 495 483 +2
GAF?, £OLBLluusnenerioanacessrsssoseoassossscsisesasrosarsasasssss 6,866 6,314 +9 576 536 +7
Gasoline service stations,..cevvevieescasanaservoracaasosanvasoas 1,477 1,493 =1 124 127 -2
MIDDLE ATLANTIC, total.......ce.. 74,342 70,070 +6 1,985 1,886 +5
Durable goods stores.... 20,256 18,165 +12 541 489 +11
Nondurable goods stores.... 54,086 51,5905 +4 1,444 1,397 +3
Eating and drinking places. 6,466 6,411 +1 173 173 0
GAF2, 10aL. . s uiannennusnsorsonrasvnnnesns 21,184 20,109 +5 565 541 +4
General merchandise group with nonstores. 12,854 11,701 +10 343 315 +9
Apparel group............. . cees 4,887 4,972 -2 130 134 -3
Gasoline service stations..... ereean 4,668 4,170 +12 125 112 +i2
Drug and proprietary StOreS......vcevriviecrrrnranrcanceraoasnsaee 2,378 2,499 -5 63 67 -8
EAST NORTH CENTRAL, total....cevsuvreescresnsroasonsnoccnnnas 83,021 76,690 +8 2,043 1,805 +7
Durable goods StOresS.....aveuse PR . 26,712 22,979 +16 657 571 +15
Nondurable goods StoresS....ve..veeceerenns 56,309 53,711 +5 1,386 1,334 +4
FOOd BTOUD. cveernscsrrsnssssrvovranmessssarassonanrarsosnnsnanesssss 17,365 17,316 0 427 430 -1
Eating and drinking Places............. vees 7,004 6,460 +8 172 160 +8
GAF2, total...ccovececnanns fesaniaan cavaie 22,658 20,940 +8 558 520 +7
General merchandise group with nonstores. PR 15,071 14,005 +8 371 348 +7
APPATE]l ETOUD..svsotrosssaasostotasevscanancensonssunsaennnseasss 3,925 3,504 +12 97 87 +11
Gasoline service StationS..e..vetecuesirivernessosascoresssnnsnne 5,952 5,687 +5 146 141 +4
Drug and proprietary StoresS....cceevesrecasseenrosveanrarnsnnsana 2,610 2,402 +9 64 60 +7
WEST NORTH CENTRAL, t0t2liiiaceiierecnccocsssnsacnonnonsnnnsos 34,345 31,152 -+10 2,090 1,916 +9
Durable goods stores........ vee 12,140 10,564 +15 739 650 +14
Nondurable goods stores..... wes 22,205 20,588 +8 1,351 1,266 +7
Food group....... .. cee 6,340 5,000 +7 386 363 +6
GAF?, £0tale.ceicrsurreceraonrosannssones 7,807 7,498 +4 475 461 +3
General merchandise group with nonstores. “re 5,130 4,689 +9 312 288 +8
Gasoline service stations........o.c0n.. Cemeasereneereccor ey 2,562 2,350 +9 156 145 +8
SOUTH ATLANTIC, total.....isiniieiiniiioorosnvonesanarncosssns 60,885 55,086 +11 1,988 1,828 +9
Durable goods stores.......... b errrescerereaseeennaann 20,305 16,864 +20 663 563 +18
Nondurable goods StOTeS.e.iveveerssrerserssersovrsesrnsanssas 40,580 38,122 +6 1,325 1,265 +5
Eating and drinking pPlacesS.....ceeieiceeeercoseneceaaonanconcncenns 3,833 4,041 -3 128 134 -4
GAF?, teseaneann 16,193 14,366 +13 529 477 +11
General merchandise group with nonstores..... 10,187 9,036 +13 333 300 +11
APPAYEYl ETOUP. seuiaeeerrnosrosaansessnsasnsonanns 2,907 2,688 +8 95 89 +7
Gasoline service stations... femresrenn 4,631 4,805 -4 151 159 -5
Drug and propriefary stores.......ceeerssesececscnsnecannssnnscans 2,221 2,137 +4 73 714 - +1
EAST SOUTH CENTRAL, total.. ceranenen. Eenaaenas 21,385 19,009 +12 1,663 1,496 +11
Nondurable go0dsS S1OTeSeceiievieataesnensosvoeenssesrnasans 13,668 12,749 +7 1,063 1,004 +6
FOOU BTOUPs s crvuvosnoncnasooransonssossossonensanssneessansnsnssa 4,919 4,670 +5 383 368 +4
GAF2, £01a)euunsaeneerennanacronsenssscnsasonnssretnonceevnneenes 5,256 4,686 +12 409 370 +11
General merchandise group with nonsStores......eeeveneseansonnen 3,361 2,902 +186 261 228 +14
WEST SOUTH CENTRAL, total.icicevenreoroercnsnss ieen . 36,301 33,096 +10 1,867 1,729 +8
Durable goods stores..... caeseen 13,106 11,562 +13 674 604 +12
Nondurable g00dS StOTe@S...issvesesvcocrncsoncanssssnsennuna 23,195 21,534 +8 1,193 1,125 +6
FOOA @XOUP. 4. vtustnsoraaseonsossonenansansaorsaassssasassenses oo 7,885 7,353 +7 406 . 384 +6
GAF2, £0talieucranersconsnracnsrnnnerennurrannsans 9,188 8,395 49 1473 439 +8
General merchandise group with NnONStOTeS..seeccreerreeerenannas 5,686 5,032 +13 292 263 +11
MOUNTAIN, total.esuueieeroonnnenceessrueanncnnsscssuesnssonna 16,958 15,140 +12 2,011 1,841 +8
Nondurable BO0OGS SLOXeS....ccierenesossssencsnosnsnnosneans 10,708 9,607 +11 1,270 1,168 +9
FOOQ BXOUD. v ot it s reanesnssansossnssneatosnasnosssnnssasonanas 3,266 3,050 +7 387 371 +4
GAF?, tot8lii.ieeiseessccocnneoosannnnnn . sessana 3,968 3,492 +14 471 425 +11
General merchandise group with NONSEOTre8. et irnvirrisnsnonnosons 2,433 2,085 +17 . 289 254 +14
PACIFIC, total.....tiiveieencensnans . 56,511 51,755 +9 2,137 1,986 +8
Durable goods stores..... teesiaeviens 17,841 15,580 +15 875 598 +13
Nondurable g00dS STOTeS..useeeiecnrssessarioncanrovasaannons 38,670 36,175 +7 1,462 1,388 +5
FOOU B OUP. e aveiiarcesssosnnonsnsasessorsssosnsesanassonoacnsnses 12,483 12,099 +3 472 464 +2
Eating and drinking pPlaces....eeveevservecessnrnrossecsnsecas 5,196 4,756 +8 196 183 +8
GAF?, total.....ccenn. eesesaevsenietanne .. 14,378 13,098 +10 544 503 +8
General merchandise group with nonstores.... 9,220 8,186 +13 349 314 +11
Gasoline service statlons..uivireneiierisnererreenrnvsosmsnensans 4,163 3,972 +5 157 152 +3

Note: States in geographic divisions are shown on page 22. Measures of sampling variability are shown on page 18. Totals
include data for kinds of business not shown separately.

TRevised.

lpata are based on preliminary civilian population estimates as of July ‘1, 1971.

2Stores in the general merchandise (including all nonstores), apparel, and furniture and appliance groups; these are stores
specializing in department-store types of merchandise.



MERCHANDISE PURCHASES-

The total cost value of merchandise purchased
by all retail stores in the United States during
1971 was estimated at $298 billion, 12 percent
higher than the $266 billion estimated for 1970.
Of the 1971 total, $103billion represented the cost
of durable goods purchases, up 20 percent from
1970, and $195 billion represented the cost of
nondurable goods purchases, up 8 percent from
1970.

In the durable goods category, the automotive
group showed a 24-percent increase in merchan-
dise purchases for 1971 compared with 1970. The
cost of purchases for the furniture and appliance
group was up 7 percent year-to-year while the
cost of the lumber, building, hardware, farm
equipment group increased purchases by 21
percent. In the nondurable goods category, the

general merchandise group withnonstores and the
apparel group reported 1l-percent increases in
purchases year-to-year while drug and propri-
etary stores reported a 1-percent decrease. The
food group, eating and drinking places, and liquor
stores reported increases of 7 percent, 5percent
and 10 percent, respectively.

Organizations operating 11 or more retail
stores reported for 1971 a 10-percentincrease in
the total cost of merchandise purchases compared
to 1970 for all kinds of business combined. The
general merchandise group with nonstores, which
accounted for 38 percent of total purchases by
these organizations, showed an increase of 11
percent year-to-year; the food group which
accounted for 41 percent recorded an increase of
9 percent,

Figure 4. Total Cost of Merchandise Purchased by All Retail Stores in the
United States, by Kind-of-Business Groups: 1971
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Table 8. Estimated Cost of Merchandise Purchased by All Retail Stores in the United States,
by Kind of Business: 1971 and 1970

(Amounts in millions of dollars)

i ; qypr  |Percent ; - i P Percent
Kind of business 1971 19707 | opan ge Kind of business 1971 19767 change
All kinds of buSINeSS....sevsoe.a.. | 297,523|265,661] +12| Furniture and appliance ETOUP. eavnnnoans 11,942] 11,172 +7
Furniture, home furnishings stores.... 6,786 6,074 +12
Durable goods stores............. | 102,698] 85,413 +20 Furnitlre StOreS....cccseeesvvesnnse 5,147 4,538 +13
Nondurable goods storeS.......... | 194,825] 180,248 +8 Household appliances, TV, radio stores 4,213 (NA) {NA)
Household appliance dealerS...c.es.. 2,817]. (NA) (NA)
FOOQ EXOUDPseeseevessecnscascscsrconsocnne 70,383| 66,020 +7
GroCery StOTeS.esaeeenveeessansonsnanes 66,276| 62,384 +6 | Lumber, building, hardware, farm
equipment EroUP.cecescessssosvensnsonss 17,833| 14,724 +21
Bating and drinking placesS..sseescccceces 13,931 13,302 +5 Lumber yards, building materials
dealersl. i iietierieaneeennoneronannn 9,778 7,898 +24
General merchandise group with nonstores. | 45,180| 40,776| +11 Hai‘:::iz Z::::s e e g:gZi 4;;2? (;'“23
General merchandise group without non- N
Farm equipment déalerS....ceceesecceses 5,394 (NA) (NA)
stores (except dept. stores mail
OFPAET) v evveesnrannsansscsonssnnnennsos 42,077} 37,987 411 AULOMOLIVE STOUD. s es sovvsssevnnsacsannss 65,172{ 52,475 +24
Department stores'and dry goods, Passenger car dealers®......ceeeevenns 56,368| 44,780 +26
general merchandise StOreScececsrsnces 34,102 30,825] +11 Passenger car dealers (franchised).. 53,173} 41,478 108
Department Stores....cseeeseconaasans 27,611 25,019} +10 Tire, battery, accessory dealers 4,213 an) (NA)
Variety StoreS...ccevecncssvevncennsnns 4,770 4,321 +10 ’ ! srrece
Mail order (dept. store merchandise)... 3,205 2,841 +13 Gasoline service StAtionS............... 22,779 20,309 +12
ApPParel ErOUP..tvecsscssvesorasceassonocen 13,300| 11,964 +11| Drug and proprietary StoreS............. 9,174 9,283 -1
Men's, boys' clothing, furnishing
SLOTESeicnenecnnsorcsancanisrresacsenas 2,996 2,653] +13 | LIQUOT SEOT@Sueunereeenenssoscansoonnens 6,475| 5,910 +10
Women's ready~to-wear StOreS.....eeee.. 4,590 4,050 +13
Shoe SLOTeS..ccurineesseecsansosivsonnnas 2,133 2,050 F+4 ] Jewelry StOres...ciercecesnresrnansasnes 1,428 1,387 +3

Note:

rRevised.
NA Not available.

Measures of sampling variability are shown on page 17.

Group totals include kinds of business not shown separately.

See page‘ZO for a description of the procedures followed in revising the 1970 estimates,

1Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.
?Includes both franchised and nonfranchised car dealers.

Table 9. Estimated Cost of Merchandise Purchased by Retail Stores of Organizations Operating 11 or
More Retail Stores in the United States, by Kinds of Business: 1971 and 1970

(Amounts in millions of dollars)

i i ‘a7 | Percent f " : an*  |Percent
Kind of business 1971 | 1970 change Kind of business i) 1970 change
All kinds of businessS.....c.eeves.. 88,808| 80,744] -+10 | APParel GroUP..cseeevescseensonronansran 3,372 3,124 +8
Men’s, boys' clothing, furnishings
SLOreS.csrritetitteeeriransasiananan 402 415 -3
Durable goods stores...eiveseenns 5,640 4,805| +17 Women's ready-to-wear stores. 1,183 1,060 +12
Nondurable goods stores.......... 83,168 75,939| +10 Shoe StOTEeSeeusrressineecvoncscnesonsns 813 727 +12
R Furniture and appliance grouP..ceseesos. 965 862 +12
Food ErouP..seeeesns.. cesennes 36,098 33,129 +9

Grocery StOreS.....eeeeeevsisrenseno.. | 35,672| 32,727 49 | LWWber, bullding, hardware, farm

equipment groUP..cseseeecssnessirancaos 1,852 1,632 +20
Lumber yards, building materials
General merchandise group with nonstores. 33,884) 30,638] +11 deBlers . s isienieeneennnninencrnnnans 1,592 1,307 +22
General merchandise group without non- Lumber yardS.eeecssececosccoccanssne 584 459 +27
stores (except dept. stores mail
OFABT) e vvvrrersrorinrsroctonasonsnsas 32,509) 29,353] +11 | Tire, battery, accessory dealers........ 1,237 ANA) {NA)
Department stores and dry goods,
general merchandise storeS.......oeee. 25,784 23,313} 411 | Drug and proprietary StOreS..ic.sisssce.. 3,315 2,986 +11
Department StOres....eeiecrcavennsess 23,785| 21,486 +11

Variety storeS...veesececrnsosecasensns 3,739| 3,218] +16 | LiquoOr StOreS.u.cccssneeserrcrcnsssconnns 1,286 1,235 +4

Note:

rRevised.
NA Not available.

Group totals include kinds of business not shown separately.

See page 20 for a description of the procedures followed in revising the 1970 estimates.

'Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.




MERCHANDISE |

Merchandise-on-Hand

The cost value of merchandise inventories in
retail stores and warehouses of retail stores in
the United States on December 31, 1971, was
estimated at $50.9 billion, 12 percent higher than
inventories held at the close of 1970, Of this total,
$27.7 billion represented the value of stocks of
nondurable goods stores, up 8 percent from 1970,
and $23.2 billion, the stocks of durable goods
stores, up 17 percent from 1970,

In the durable goods category, the automotive
group showed a 29-percent increase in inventory
holdings on December 31, 1971, compared with
the same date a year ago. The furniture and
appliance group showed a 5-percent increase while
the lumber, building, hardware, farm equipment
group increased by 12 percent, In thenondurable
goods category, the general merchandise group
with nonstores closed the year with inventories
higher than in 1970--up 12 percent, while the
apparel group was up 4 percent year-to-year, The
food group, drugand proprietary stores, and liquor
stores reported inventory gains of 8 percent,
2 percent, and 4 percent, respectively.

In warehouses and stores of organizations
operating 11 or more retail stores, the cost

NVENTORIES

value of merchandise held for sale on
December 31, 1971, totaled $16.2 billion, 10 per-
cent -over that held on December 31, 1970, The
general merchandise group with nonstores, which
accounted for 50 percent of the total warehouse
and store inventories of these organizations,
showed a year-to-year gain of 11 percent: the food
group, which accounted for 19 percentof the total,
recorded an increase of 10 percent over 1970,

Sales-Inventory Ratios

Annual sales of all retail stores in 1971 were
8.8 times the cost value of year-end inventories,
The ratio of salestoyear-end inventories for non-
durable good stores was 11,2 in 1971 compared
with 11.3 for 1970, The ratio for durable goods
stores was 6.0 for 1971, unchanged from 1970.

Passenger car dealers showed a sales-
inventory ratio of 8.0 in 1971 compared with 8.6
in the preceding year, The sales-inventory ratio
for grocery stores also decreased to 19.8 in1971
from 20.3 in 1970 while the ratio for department
stores remained unchanged at7,2. Other increases
were reported by furniture and home furnishing
stores, from 5.6 to 5.7; and shoe stores, from
4.1 in 1970 to 4.3 in 1971.

Figure 5. Total Merchandise Inventories of All Retail Stores and Warehouses
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Table 10. Estimated Merchandise Inventories and Sales-Inventory Ratios of Retail Stores and Warehouses
in the United States, by Kind of Business: End of Year 1971 and 1970

Merchandise inventories, at cost
(millions of dollars)

~ Sales-
inventory ratio®

Kind of business Warehouses-and stores Stores {stores only)
‘477 qpt | Percent : r | Percent : P
o7 | 19707 | e | 1970 | 10007 | GPRER | o7 | 1070
All kinds of businesS...c.cececrrveion eenseesraressesanass | 50,889 45,439 +12 | 46,9881 41,659 +13 8.8 8.9
Durable g00dS SLOTES.eareenuseeraocersvracnnesosasens .»e. | 23,152 | 19,801 +17§ 22,312 | 18,907 +18 6.0 6.0
Nondurable goods stores....... Cessesraaanee Cresrereseenes 27,737} 25,638 +8| 24,676 | 22,752 +8 11.2 11.3
Food grotPe.evrocecs- P P 5,507| 5,078 481 4,418 4,028 +10 20.3 20.8
Grocery StoreS.....c.ceevennenans P E Y e 5,285 4,910 +8| 4,218 3,874 +9 19.8 20.
Eating and drinking placeS....cveccrvsessscsnes secessacesn seaan 730 647 +13 686 605 +13 43.0 47.6
} General merchandise group with nonstores........ccevvveevccnnes 11,062 9,905 +12 9,863 | 8,813 +12 6.9 7.0
. General merchandise group without nonstores (except
3 department stores mail order)....... teaeee ceasenaan seeaseese | 10,661 9,554 +12 9,587 8,556 +12 6.4 6.6
Department stores and dry goods, general merchandise stores..| 8,559 7,629 +12 7,649 6,770 +13 6.6 6.8
Department stores..... 6,613| 5,976 +11| 5,816} 5,286 +10 7.2 7.2
Variety stores............ 1,430} 1,331 +7! 1,266 1,192 +6 5.4 5.9
Mail order (department store merchandiSe)....csisececsvscasass 672 594 +13 672 594 +13 6.5 6.2
Apparel grouP.......... [N 4,397 4,209 +4) 4,260| 4,067 +5 5.0 4.7
Mén's, boys' clothing, furnishings stores. 1,137 1,149 -1 1,122 1,138 -1 4,3 3.8
Women's ready-to-wear stores 1,159 1,094 +6 1,138 1,079 +5 6.3 5.9
Shoe stores.....cvevveencens 910 905 +1 858 845 +2 4.3 4.1
Furniture and appliance group........c..:.. 3,557 3,384 +5 3,269 3,076 +6 5.3 5.3
Furniture, home furnishings stores.. 1,968 1,830 +8 1,796 1,648 +9 5.7 5.6
Furniture stores........ececeeencas . 1,520 1,498 +6 1,443 1,345 +7 5.4 5.1
Household appliance, TV, radio stoTreS........... 1,201 (NA) (NA) 1,095 (¥A) [6.7.V] 5.3 (NA)
Household appliance dealerS..ceecesvssvsscsscerssssans PR 801 (Na) (NA) 714 (NA) (NA) 5.3 (NA)
Lumber, building, hardware, farm equipment groupP.....escecsceees 5,234 4,660 +12 5,055 4,488 +13 4.8 4.4
Lumber yards, building materials dealers®......veveeverveecns 2,225 1,860 +20 2,100 1,746 +20 6.3 6.2
Lumber yards...... 1,276 1,148 +11 1,220 1,106 +10 6.1 5.7
Hardware stores... 994 (NA) (NA) 975 (NA) (NA) 4.0 (NA)
Farm equipment dealerS...cecveessrvesee 2,015 {NA) (NA) 1,980 (NA) (NA) 3.4 {NA)
Automotive group.......... esesiesvesnasans .o 11,384 8,850 +291 11,173 8,689 +29 7.3 7.7
Passenger car dealers®....civeieeenennn ceeevasan 8,610 6,499 +32 8,554 6,470 +32 8.0 8.6
Passenger car dealers (franchised)......... 8,171} 6,028 +36 8,119 | 6,001 +35 8.0 8.6
Tire, battery, accessory dealers........... 1,453 (NA) (NA)| 1,315 (NA) (NA) 4.6 (NA)
Gasoline service stations...... tereeenan retseteneananae [EERE TN 1,073 982 +91 1,035 885 +17 28.2 28.1
Drug and proprietary stores.........c.... Ceecseeeanananas eneeas 2,319 2,267 +2 2,101 2,087 +1 6.3 6.4
\ LiquOTr StOT@S.ecivevnsrsossoscossscnonsoncnanna easesrteanainsan eve 807 870 +4 786 753 +4 10.8 10.6
Jewelry stores......... teeanan teavecsasasaanas teeseenen veencoen 289 1,004 -1 929 249 -2 2.8 2.8
Note:

FRevised.
NA Not available.

Measures of sampling variability are provided on page 17.

Group totals include kinds of business not shown separately.
See page 20 for a description of the procedures followed in revising the 1970 estimates.

lBased on only those establishments in business the full calendar year, except for those Group 11 establishments which may not

have been in operation the entire year.

2Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.

3Includes franchised and nonfranchised car dealers.
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Table 11. Estimated Merchandise Inventories and Sales-Inventory Ratios of Retail Stores and Warehouses of

Organizations Operating 11 or More Retail Stores in the United States, by Kind of Business: End of Year
1971 and 1970 ’

Merchandisg inventories, at cost
(millions of dollars) Sales-inventory ratio
(stores only)
Kind of business Warehouses and stores Stores
1971 1g7or | Percent Y g7 | Percent P
07| change | 1971 | foror | Thee 1971 1970

All kinds Of DUSINESS.uuuiurnnsreesernnronorensnnnnss 16,215 | 14,784 410 | 13,092 11,955 +10 9.8 10.1

Durable g00dS StOTYeS.ecvesrceneveessecncan ceanee . 1,994 1,832 +9 1,623 1,508 +8 4.9 4,7

Nondurable goods storesS......... seesereeef 14,221 ] 12,952 +101 11,469 10,447 +10 10.5 10.8

Food group..s..... o . 3,161 2,866 +10 2,113 1,856 +14 21.8 22.9

Grocery stores 3,126 2,832 +10 2,087 1,831 +14 21.7 22.9

General merchandise group with nonstores......... erosenans 8,109 7,292 +11 7,027 6,345 +11 7.4 7.5
General merchandise group without nonstores (except

department Stores Mail OrdeT)e.eeensveoseeessconnensons 7,918 7,119 +11 6,905 6,240 +11 7.0 7.1
Department stores and dry goods, general merchandise

SEOTeS. cvvrrvnenranonnnas “evmesesnreserrnessseenarannen 6,187 5,564 +11 5,326 4,816 +11 7.4 7.6

Department StOreS.vececsevsvens [ 5,629 5,058 +11 4,868 4,403 +11 7.5 7.6

Varlety stores.cveeeeeeiernnnses PP 1,092 962 +14 940 831 +13 5.7 5.9

Apparel Eroup........ Presesevenaaas Srseseenesnencaniranvna 1,117 1,045 +7 999 938 +7 5.6 5.6

Men's, boys' clothing, furnishings stores.. 178 173 +3 171 167 +2 4.4 4,2

Women's ready-to-wear stores....... inensesecerseenacanne 280 246 +14 262 233 +12 7.0 7.5

ShOE StOX @S, s ureneerrenoronsseosnsranonncosnconnsoennsn 358 326 +10 310 277 +12 4,8 5.0

Furniture and appliance BTOUP e eeessesenrssrososensnsnsnns 314 302 +4 239 220 +9 6.7 6.6

Lumber, building, hardware, farm equipment EYOUP:. coavennas 573 505 +13 493 431 +14 5.0 4.9

Lumber yards, building materials dealers®..... cane 408 364 +12 367 326 +13 5.6 5.7

Tumber FardsS. cvecersoeesssoseonnsosnsonecenrasansnenss 140 112 +25 134 107 +25 5.6 5.7

Tire, battery, accessory.dealers.......................... 606 (NA) {NA) 498 (NA) (NA) 3.9 (NA)

Drug and proprietary Stores.s..s.ceseseesoa tererarseneenas B72 796 +10 682 624 +9 6.8 6.7

Liquor stores.......... seassnsane s se e iaer s onn cesacase 253 249 +2 144 140 +3 14.0 13.3

Note: Group totals include data for kinds of business not shown separately.

TRevised. See page 20 for a description of the procedures followed in revising the 1970 estimates.
NA Not available.

Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.
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Figure 6. Sales-Inventory Ratios of All Retail Stores and Group |l Stores,
by Selected Kinds of Business: 1971

All Kinds of Business, Total

Grocery Stores

Eating and Drinking Places

Department Stores

Women'’s Ready-to-Wear Stores

Shoe Stores

Furniture Stores

Lumber Yards

Passenger Car Dealers

Tire, Battery, Accessory Dealers

Gasoline Service Stations |

Drug Stores and Proprietary Stores

Liguor Stores

Data based on establishme:
operation the entire year. Ratios

(Annual Turnover: 1971 Sales divided by year-end inventories, at cost)?
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I l

All Retail Stores
Group 11 Stores?

1] L 10 15 20 25 30 35 40 45 50

nts in business the full calendar
lude warehouse inventories.

year, except for those Group |1 establishments which may not have been in

2Retail stores of organizations operating 11 or more retail stores.




Accounts Receivable

Retail stores in the United States reported a
total of $23.5 billion in accounts receivable
balances owed = to them by customers as of
December 31, 1971, with creditbalances oncharge
accounts and on installment accounts amounting
to $9.4 billion and $14.1 billion, respectively,

Receivable balances for nondurable goods
stores in total amounted to $15.8 billion. Depart-
ment stores reported unpaid balances of $8.0
billion at the end of 1971 (34 percent of the total
for all retail stores) while apparel stores showed
year-end receivables of $1.5 billion.

Durable goods stores in total reported accounts
receivable balances at the close of 1971 of $7.8
billion. Contributing to this figure were retailers
in the furniture and appliance group, with $2.8
billion; the lumber, building, hardware, farm

equipment group, $2.0 billion; and the automotive
group, $2.1 billion,

Of the $11.6 billion total credit balances re-
ported by the genmeral merchandise group (with
nonstores), 88 percent was on installment ac-
counts, In the furniture and appliance group,
installment accounts represented approximately
67 percent all year-end outstanding balances. In
contrast, the credit balances outstanding for the
lumber, building, hardware, farm equipment group
and for the apparel group were predominantly on
charge accounts (93 percent and 63 percent,
respectively).  For the automotive group, 59
percent was outstanding on charge accounts.

Stores. of organizations operating 11 or more
retail stores accounted for $13.2 billion of total
receivables at the end of 1971, with $11.4 billion
on installment accounts compared with $1.8 billion
on charge accounts,

of All Retail Stores:

Figure 7. Total Accounts Receivable, Charge and Installment Accounts
End of Year 1971

General Merchandise
Group With
Nonstores

Furniture and
Appliance Group

Lumber, Building,
Hardware, Farm
Equipment Group

Automotive Group

Apparel Group

Charge accounts’ Instaliment accounts

Percentages represent type of account as
percent of total accounts receivable

5 6 7 8 9 10 11 12
Billions of dollars
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Table 12. Accounts Receivable of All Retail Stores in the United States, by Type of Account

and Kind of Business:

(Milliens of dellars)

End of Year 1971

15

Total Percent of Percent of
Kind of business accounts a%gg{ﬁﬁs total l';iféaﬁtegt total
receivable receivables receivables
United States, total..... Ceeetaeserear s assaaeenn 23,514 9,385 40 14,129 60
Durable goods stores, total.... 7,753 4,535 58 3,218 42
Nondurable goods stores, total . 15,761 4,850 31 10,911 69
FOOd GTOUP.svssevsnaseanacsnne 319 302 95 (8) {s)
Grocery stores 236 (s (8) (s) s)
Eating and drinking placesS.......ceoeiuveseeennss teeeees 213 (8) [€:)] (8) (8)
General merchandise group with nonstores........ecceq . 11,563 1,360 12 10,203 88
General merchandise group without nonstores (except
department store mail order)....... e assearanane, 10,897 1,195 11 9,702 89
Department stores and dry goods, general merchandise
8,732 1,155 13 7,577 87
- 8,014 298 12 7,016 88
Mail-order houses (department store merchandise).... 1,635 [€)) (S) (s) {8)
Apparel EroUP....c.cscacscssocononnnnnaris 1,533 967 63 566 37
Women's ready-to-wear stores 633 (8) (8 (8) (8)
Furniture and appliance group..... chsesan cesrenaes 2,791 922 33 1,869 67
Furniture, home furnishing stores................... 1,965 619 32 1,346 68
Furniture StOTES....uresvsecocsosreen . “ee 1,820 (s) () (8} (s)
Household appliance, TV, radio stores......... cesaaa 730 (8) (8) 472 65
Household appliance dealerS.....coesevernnes [ 607 (s) ()] (s) (s)
Lumber, building, hardware, farm equipment group...... 2,007 1,867 93 140 7
Lumber yards, building materials dealers........... 1,461 1,408 96 ) (8)
LuMber JAXdS.eesersnssrsonscnsorosossssoasssossnnrssi 546 906 96 s) s)
Automotive group....eccioaeen srereass essesecan veeansssaa 2,097 1,243 59 854 41
Passenger car dealers?......... . 1,078 {s) (8) s) (8)
Passenger car dealers (franchised)...... e 993 813 82 {8) (8
Tire, battery, accessory dealersS.........ceeeneesss . 961 (6] (8) 609 63
Gasoline service stations...... cemrrernesrenaenenenn .o 416 391 94 (8) (s)
Note: Measure of sampling variability shown on page 19,
5 Not shown because of high sampling variability.
!Includes lumber yards, building material dealers, paint, plumbing, and electrical stores.
21ncludes both franchised and nonfranchised car dealers.
Table 13. Accounts Receivable of Retail Stores of Organizations Operating 11 or More Retail Stores
in the United States, by Type of Account and Kind of Business: End of Year 1971
(Amounts in millions of dollars)
Charge accounts Installment accounts
; . Total accounts
Kind of business receivable 1971 Percent of 191 Percent of
total total
United States; total...ce-vooncrnanrsaaes .. 13,219 1,797 14 11,422 86
Durable goods stores....... cererrisesaaaaaunn 1,778 421 24 1,357 76
Nondurable goods StOXeS.ceceeeerrenccncenanan 11,441 1,376 12 10,065 88
General merchandise group with nonstores......... 10,392 810 8 9,582 92
General merchandise group without nonstores
(except department stores mail order)......... 9,926 721 7 2,205 93
Department stores and dry goods, general
merchandise stores.sssnsceces 7,878 694 9 7,184 91
Department stoOresS...seeeass 7,328 660 9 6,668 91
Apparel group......... teeiresessaccnasnnt . . 619 196 32 423 68
Furniture and applianceé groUP....cccvesssssssssass 741 45 6 696 94
Tire, battery, accessory dealers....suieececscscs . 594 (8) ) s) (8)

S Not shown because of high sampling variability.

Note:
separately.

Measures of sampling variability are provided on page 19.

Totals include data for kinds of business not shown



SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

Data onpurchases and inventories were derived
from the 1971 Annual Retail Trvade Survey, which
was essentially based on the probability sample
used after July 1971 to produce national monthly
estimates of retail sales published in the Monthly
Retail Trade Report, A detaileddescriptionofthe
monthly sample is shown in the Monthly Retail
Trade Report, Statistics on annual sales and end-
of-year accounts receivable shown in this
publication were derived from monthly retail
trade data published in the January 1972 Monthly
Retail Trade Report.

1971 annual sample consists of the following
components:

A. Group II organizations, i.e., firms which
in the 1967 Census of Business were reported as
operating 11 or more retail stores in the United
States, are included in the sample regardless of
the location in the United States. (NOTE: In
the annual survey, Group II organizations were
requested to include in their report all retail
stores of their subsidiaries, whereas for the
monthly surveya sample was selected for separate
reporting by subsidiaries assigned separate em-
ployer identification (EI) numbers, as described
below for Group I firms.)

B. Group I comprises all remaining retailers
as indicated below:

1. A list sample is selected from the list of
retail employers who make Social Security pay-
ments for their employees under the Federal
Insurance Contribution Act (FICA),

The list sample ig drawn from two sources.
‘The major part of the sample is drawn from the
County Business Patterns (CBP) tabulation (a
tabulation each year of generally first-quarter
payroll reported by FICA taxpayers) using kind-
of-business codes derived from the quinquennial
economic censuses. New retail employers not
included in this tabulation are represented by
a sample drawn from the employer births pro-
vided by the Social Security Administration, The
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basic sampling unit is the Employer Identification
(EI) number assigned to each business employer.

Firms selected for the list sample are placed
on four rotating panels (except very large busi-
nesses which are selected with certainty and are
placed on a fixed panel), Rotating panel firms
report current and previous month’s data three
times a year while fixed panel firms report each
month. For the Annual Retail Trade Survey, all
of the fixed panel firms and firms on two of the
four rotating panels were selected to participate.

2. All retailers not on the listdescribed above
are represented by business establishments found
in a probability sample of land segments, This
“area sample” is a two-stage sample, Inthe first
stage a sample of 58 primary sampling units
{single counties or small groups of contiguous
counties) were drawn with probability proportion-
ate to (population) size. Each selected primary
sampling unit was then subdivided into small
land segments containing at the time of selection
an average of about four retail stores each. A
subsample of these land segments was drawn in
each PSU at an overall rate of 1 in 1,000 (1in
2,000 or 1 in 3,000 in the smallest PSU’s). About
420 such land segments are included in the
sample each month,

All retail establishments in these selected
land segments are canvassed, Sufficient infor-
mation (mainly concerning its El number is
obtained to determine whether the business has
had a chance of selection in the list sample
component, If it has no EI number or if its EI
number fails to match either the list sample
universe or the current FICA mailing list, it is
tabulated in the area sample. The area sample
thus includes businesses without employees and

‘employers, mainly recent births, not represented

in the list sources.

Firms selected for the area sample are placed
on 12 rotating panels and report currenmt and
previous month data once a year. Firms in two
of the twelve panels are selected to participate in
the Annual Retail Trade Survey.



Reliability of the Data

Because the estimates are based on a sample,
exact agreement is not expected with the results
that would be obtained from a complete census
of retail stores in which the same enumeration
procedure is used. However, because every
retail store in the United States has had a chance
of being selected for the sample, and because the
probability of selection for each store in the
sample is known, it is possible to approximate
the sampling variability of the estimates made
from the sample.

Approximate measures of the differences which
may exist because of sampling for the estimates
are shown intables 14to 19. Measures of sampling
variability for sales-inventory ratios of retail
stores have not been computed but, in general,
are expected to be less than those for merchandise
inventory dollar volume estimates,
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The medsures of sampling variability are at the
one-sigma level. At this level, the chances are
two out of three that the amounts estimated in
this survey would differ from the results of a
complete census using the same enumeration
procedure, by less than the percentage shown,
Sampling errors shown are also subject to
possibly high sampling variability. Although
certain data not expressly shown in this publi-
cation may be derived by subtraction, they are
subject to higher sampling variabilities and should
not be used in making comparisons.

Measures of sampling variability shown in this
report do not include biases which might arise
from differences of response or nonreporting.
Nonresponse amounted to about 3 percent for
inventories, 4 percentfor merchandise purchases,
and 9 percent for sales,

Table 14. Estimated_ Sampling Variability for Sales, Purchases, and Inventory Estimates

Sampling variability (percent) Sampling variability (percent)
Deollar volume estimate Year-to-year ratio Dollar volume estimate Year-to-year ratio
Kind of business Kind of business
- {aventory . inventory inventory Inventor:
Sales Cﬁ:;es (stores and cg:sres (stores and Sales cl?ausr;s (stores and g;"' s | (stores and
houses) houses) warehouses)| €"%€S | yarehouses)
United States....avvevnneenn 1 1 1 (z) 1 | Furniture and appliance group... 3 3 4 1 3
Furniture, home furnishings
b tores. ..... 1 1 1 % 1 SEOTES.vsersssenavenanvsnenen. 3 4 5 1 5
3:;:“1:‘5:0::,325 :tcs:res. .. 1 1 1 iZ; 1 Furniture stores............ 3 _4 5 2 5
Household appliance, TV, radio
stOresS.ciieiiieiiiiieainan,s 5 5 5 2 4
Food groupe.e..canneses . 1 1 1 (2) 1 Household appliance
Grocery stores... 1 1 1 (z) 1 dealers....ceeeaneransenanns 5 7 5 2 6
Lumber, building, hardware,
Eating and drinking places........ 2 2 8 1 8 farm equipment grouUP........... 3 2 2 1 1
Lumber yards, building
materials dealers............ 4 3 3 1 1
General merchandise group with Lumber yards.... 3 3 3 1 2
NONSEOTeS seereonincicstennesannn 1 1 1 (2) 1 Hardware stores. ves 5 6 5 2 41
General merchandise Farm equipment...cevseeroceone x) 5 4 2 4
without nonstores....... 1 1 1 1 1
Department stores and dry Automotive group.......ceeveeaaas 2 2 2 [¢4] 1
general merchandise stores 1 1 2 1 1 Passenger -car dealers....,..... 2 2 [¢3) 1
Department stores 1 (2) (2) (2) (z) Passenger car dealers
Variety stores..... 2 2 2 1 1 {franchised)...c.oivevanenes 2 1 1 2) 1
Mail order houses ( Tire, battery, accessory
store merchandise).......isuun. 1 (z) (z) (2) (2) Gealers...isiinrecnnseneinren 3 5 4 2 3
Gasoline service stations....... 2 4 5 1 5
Ap;::?:,g;:;z.' clothing """""" Drug and proprietary stores..... 1 2 2 2 1 2
furnishing stores...vsesescona, 5 8 7 1 4 ] Liquor Stores.i.uuieeenrncenanns 3 5 5 1 3
Women's ready-to-wear stores.... 3 3 4 i 2
Shoe StoreS......ccvnvvanneerion 3 4 5 1 3 | Jewelry StOreS...cevseansssorana x) & 5 3 4

Note:

1968 merchandise inventory estimates.

X Not ‘applicable.
Z Sampling variability is less ‘than 0.5 percent,

The estimates of sampling variabilities shown above for sales are based on annual sales published in the Monthly Retail Trade Report for
January 1970, while those for purchases are based on 1970 and 1969 annual purchases estimates.

Those for inventory are based on December 1969 and



18

Symbols used for the estimated sampling variability ranges, tables 13, 14, 15, and 16: A =0 to 3.5 percent; B= 3.6 t0 7.0 percent; C=7.1 to 10.5 percent.

Table 15. Estimated Range of Sampling Variability of Salés of All Retail Stores for Geographic Regions,

by Kind of

Business

Kind of business

Dotlar volume sales estimates

North Central

Northeast South West

All kinds Of DUSINESS. . rveireerionocaanereresnrannssonsoenns

Durable g00ds SEOTES.cieatrcerarirseesiorsionnsnssossannnnn
Nondurable goods StOreS......cviveneseseassrons

FOOQ BroUP.c.csasasessvosescesssasnsanssacssssnsssssessnnna
GroCery StOTeS¢eeearervurscerssnseesssoannonnansosssrsnn
Eating and drinking places......cceerenses
GAF?, £0tAle.sucsssossooesasnonaanas
General merchandise group®.......
Department stores.......c.ivneeeen
Apparel grouUP.c.cecccevsctanssacasnse
Furniture and appliance groupP....se.osvscacass
Lumber, building, hardware, farm equipment group
Automotive group....csveereccecnncrrsncterronnna
Gasoline service stations........cceseenonnen
Drug and Proprietary StOTeS...eescesovsnsrsvesssoscanssrsncnoenns

~
W > z BHEEErEO»> P>

TErPRWEEEPEER PP >
WP B >
o~
folel
W~ wHWWE DB E »e >

X Not applicable.

iStores in ‘the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-

store types of merchandise.
2Includes nonstores.

Table 16., Estimated Range of Sampling Variability of

Sales for Standard Consolidated Areas and Specified

Standard Metropolitan Statistical Areas

Dollar volume (sales estimates) Dollar volume (sales estimates)
Statistical area - Statistical area =
Total Nondurable GAF Total Nondurable GAF?
STANDARD CONSOLIDATED AREA STANDARD METROPOLITAN
STATISTICAL AREA--Continued
Chicago, I11.-Northwestern
INdiana...cesesanvsosascasens A A A | Detroit, Mich.iceavnee . A A A
New York, N.Y.-Northeastern Houston, TeX.s.eseaesos . X) X) A
NeWw JeXrSeYsseeecocaossrnvaras A A A | Kansas City, Mo.-Kans......... (xX) [6:9] A
Los Angeles-Long Beach, Calif. A A A
STANDARD METROPOLITAN Minneapolis-St. Paul, Minn.... x) <) A
STATISTICAL AREA .
New York, NeYeeeseoronsnnonnns A A A
Baltimore, Mde.v.ccnvceevenonn x) x) B { Philadelphia, Pa.-N.J.. RN B B B
Boston, Mass... x) x) B ] Pittsburgh, Pa........ .. B B B
Chicago, I11... A A A | St. Louis, Mo.-Il11. e B C A
Cleveland, Ohio [64] X) A | San Frdncisco-Oakland, Calif.. A B B
Dallas, TeXeeeeiaoorsoevaronns x) [¢:¢] C | Washington, D.C.-Md.~Va...cc.. A A B
X Not applicable.
IStores in the genmeral merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-
store types of merchandise.
Table 17. Estimated Range of Sampling Variability of Sales for Geographic Divisions, by Kind of Business
Dollar volume sales estimates
Kind of business K : East West East West
Er!;lgegnd A’tnl'gr?t‘i?: North North Atsl%l::t?c South South | Mountain | Pacific
Central Central Central Central
POtALs s siuieeacosensncoornnecaaresnans A A A A A A A A A
Durable goods SEOYeS..eessevsvorsans B A A A A x) A x) B
Nondurable goods StOres.......oeecsss A A A A A A A A A
FOOG BXOUP.ossvuunasvssnnsnsosnnnionnnansses B [¢:9} A A (X B A B A
Eating and drinking placeS....eseesceceenoes (x) B B {x) B (X) (X) {x) A
GAF?, £0tal.eseucnrnenenvuisnesrnocsessonenis A A A A A B A A A
General merchandise group?.. ereenaeaes x) A A A A B A A A
APPArel GrOUD. .caiscvsssrsvrassonsernaeeos x) A B X) B (X) [6:¢) X) X)
Gasoline service stationS...e.ceuieesvenaanns c B B B B x) x) X) B
Drug and proprietary ZrouP....vevcesccscrons X) B A [¢:¢] B x) x) X x)

X Not applicable.

IStores in the gemeral merchandise, apparel, and furniture and appliance groups;

store types of merchandise.
2Includes nonstores.

these are stores specializing in department-
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Table 18. Estimated Range of Sampling Variability of All Retail Stores for Specified Large States

Dollar volume sales estimate Dollar volume sales estimate Dollar volume sales estimate
State " State Non State o i
on- AAED - GCAF? ¥ AF?
Total durable GAF Total durable GAF Total durable GAF

Californife.... A A A} Michigan..e.oss A A (X) [North Carolina. A (x) - (x)
Florida....see. A A (X) | Minnesota...... a (x) (X) [Ohioe.suseersn. A A (x)
111in01S.sasess A A Al Missouri....... B (x) (X) | Pennsylvania... A A A
Indiana...e.oe. A x) (x) | New Jersey..... A A (X) | Texas.ieennaens A A x)
Massachusetts. . A A (X) | New York....... A A A [ Wisconsin...... B (x) (x)

X Not applicable.

1stores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department~—

store types of merchandise.

Table 19. Sampling Variability for Accounts Receivable Estimates of Retail Stores

Sampling variability of doilar volume estimates (percent)

. . il stores sroup It stores
Kind of business Al stor Group
Charge Charge
Total accounts Installments Total accounts instaliments

Retall stores, total...ceiveascens seseresan 1 1 1 (2} 1 [¢3)
Durable goods stores, total.i.secesvvvoenroinsse 2 2 4 3 1
Nondurable goods stores, total.ic.eieerncansn. 1 2 1 1 1 1
FOOQ ETOUP: ¢ ssaneasssacnnssnscosoossonans heeiean 6 6 (&3] (&3] M) 6]
GroCery STOTES.eecsvessvesncrrsccesasonssvcnses 7 &) (6] (O] (] M)
Eating and drinking placeS.....sce.. eeetereaeans 6 (&) ) ) (&) *)
General merchandise group with nonstoresS.cieeecsse 1 2 1 (Z) 1 1

Department stores and dry goods, general -
merchandise StoresS............ cerresesarieenns 1 2 1 (2) 1 1
Department StOYeSi.e.reesescens . . (z) 1 (2) (2) (Z) (Z)
Mail order (department store merchandise)...... 1 (&) ) ) ) M)
Apparel group..... cesaaseenoans . 6 8 4 2 4 2
Women's ready-to-wear StOT@S....rsseeescnccces . 3 (O] ) [&)] (&3] (]
Furniture and appliance groupP..cescecscercescsese 4 5 6 1 3 1
Furniture, home furnishing stores 6 8 8 (&) *) M)
Furniture stores....... reessaiseaaseseanasnn 6 (O] Q)] (] (€] (Go]
Household appliances, TV, radio stores........ . 5 ()] 5 (&) (&) (]
Household appliance dealeTeas.evacess teaeaeen 5 ) (&) [&D] (&) 1)
Lumber, building, hardware, farm equipment group. 5 5 11 (&) (&) (]
Lumber yards, building materials dealers....... 4 4 Q) ()] ) (&
Lumber yardsS...vseescerrsecs Creeans venen 4 4 ) ) M ()
AULOMOtIVE EXOUD .t vrosresnssresasorssassanannses 3 3 6 (&) (6] )
Passenger car dealers... 4 Q) (€3] 1) *) (€]
Passenger car dealers (franchised)..eseusenss 3 2 (O] (&3] ) )
Tire, battery, accessory dealerS.....cseeescsss . 3 ) 3 1 (&) )
Gasoline service stationS...s.eesevessssonssscnes 5 6 (@] Q) (@] )

Z Sampling wariability is less than 0,5 percent.

() Data not shown in tables 12 and 13 because of high sampling variability.

Note: The estimates of the sampling variabilities are based on accounts receivable estimates published in the Monthly Retail

Trade Report for September and October 1968,
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Revision of 1970 Estimates

‘The sample design used to develop the 1970
purchases and inventory estimates previously
published in the Annual Retail Tvade Survey pub-
lication for that year differed from the sample
design described above for the 1971 estimates.
The new design represented an updating of the
retail survey panels on the basis of 1967 census
benchmark information and also incorporated a
number of procedural improvements (see Sep-
tember 1971 issue of the Monthly Retail Trade
Report).

As a result of this redesign, the original 1970
estimates were not comparable to the 1971 data
shown in this publication, The 1970 estimates
have therefore been revised in terms of the new
design in order to provide a more valid basis
for year-to-year comparisons. As described
below, the procedure followed for Group II

organizations (i.e., firms with 11 or more retail

stores in the 1967 Census of Business) differed
from that used for the Group I component (all
other retail firms).

For Group Il organizations, both 1970.and 1971
figures were available from the 1971 question-
naire, with “identicals” (i.e., firms reporting data
for bothyears) representing about 95 percent of the
1971 Group II total inventory estimate. The 1970-

71 ratio of “identical” firms was applied, sep-
arately by kind of business, to the 1971 estimates
to obtain revised 1970 figures.

It appeared to be less appropriate to follow
the same procedure for the Group I category,
There apparently is greater turnover among small
and medium sized firms; “identicals” represented
only about 74 percent of the total for Group I firms,
Characteristically, the greater contribution of
“births” (newly established firms) is not fully
offset by “deaths” (firms becoming inactive) and
the use of a ratio of “identicals” would conse quently
understate the amount of change,

The 1970 data for the Group 1 component were
updated to the new series level on the basis of
the relationship- between the new and old sample
designs, as shown in the sales figures collected
under both designs for the 11-month period of
September 1970 through July 1971, Group I
sales ratios, derived separately by kind of
business, were applied to the original 1970
inventory and purchases estimates for this com-
ponent to adjust for the effect of the sample
redesign, (As supplementary information that may
be of value in analyzing year-to-year trends,
table 20 below shows the percent change between
1970 and 1971 had the “ratio of identicals”
approach been used for Group las well as Group I
firms,)

Table 20. Inventory and Purchases Percent Change Based on Identicals: 1971 from 1970

All stores year-to- Ali stores year-to-
year percent change . ) year percent change
Kind of business Kind of business
Inventory Purchases Inventory Purchases
A1l kinds of PUSINESS:vvvnseasnnnnans +11 +12 | Furniture and appliance Eroub........eco... +6 +11
Furniture, home furnishings stores..... +3 +9
Durable goods StOTeS.ci.sveversvesns +15 +19 Furniture stores....... [ +3 +11
Nondurable goods stores.......ve.. +7 +9
Food groupe..sveves P R +9 +9
Grocery StoreS....veeecrncensacicconnees +9 +9 | Lumber, building, hardware, farm
equipment gIrOUD...cesvsvriccessorsnesnee +3 +13
Eating and drinking places.......eeoveusen +7 +6 Lumber yards, building materials
dealerst..e.vinrintiinriiiiosiironans +13 +17
Lumber yardS.eseeceserscsaososasensns +13 +26
General merchandise group with nonstores.. +10 +10 y
General merchandise group without non~
stores (except department stores mail
order).eeeronns tesrereeeterverennrnanes +10 +10 AULOTOELVE EIOUD- nsvnsssrennnesess A 20 423
Department stores and dry goods, 10 Passenger car dealers?....vececencesens +32 +24
general merchandise stores............. +10 + Passeiiger car dealers (franchised)... +33 +25
Department StOYeS..eveeesenvrnsseinaes +10 +10
Variety stores.....vevserercnrcoscsnrone +9 +12
Mail order (dept.” store merchandise).... +10 +s Gasoline service stationNS..e.vessevenosns +5 46
ApPPArel EroUP....svevscnvescnnsscaveronnos +3 +7 | Drug and proprietary StoTreS.......ceeee.. +6 +7
Men's, boys’ clothing, furnishing
SLOTeSseetrervorovnesvssseoncssnnoncrns 0 +9 | Liquor storeS.ceviceccvennena teevessseans +2 +7
Women's ready-to-wear storeS........o.. . +5 +10
Shoe StOTeS.scvvecnresrescnrascsnnsvnone +5 +6 | Jewelry StOXeS.ieeresesscasensrosnscnocnns +5 +7
Note: For definition of Identicals, see Revision of 1970 Estimates above.

!Includes lumber yards, bullding materlals dealers; paint, plumbing, and electrical stores.

?Includes both franchised and nonfranchised car dealers.



Appendix A. Explanation of Terms

Retail trade

This category includes those establishments
primarily engaged in selling merchandise for
personal, household, or farm consumption.

Some of the important characteristics of retail
trade establishments, as defined for this survey,
are: The establishment is a recognizable place
of business and is engaged in activities to attract
the general public to buy; the establishment buys
or receives merchandise as well as sells; the
establishment may render services or mayengage
in processing incidental or subordinate to selling,
Not all of these characteristics need be present,
and some are modified by trade practice. Ex-
cluded from retail tradearepeddlersand itinerant
vendors without an established place of business,
Also excluded are places of business operated by
institutions and open only to their own members
or personnel, suchas school cafeterias, cafeterias
operated by industrial plants for their employees,
and establishments operated by agencies of the
Federal Government on military posts, at hos-
pitals, etc. However, liquor stores operated by
States, counties, and municipalities are included.

Retail stores

Retail stores are defined as separate placesof
business primarily engaged in sellingmerchandise
at retail, including separate departments in such
stores leased to others.

In addition to those kinds of business readily
recognizable as retail stores, such as grocery
stores and drug stores, the term retail stores
also includes eating and drinking places, gasoline
service stations, lumber yards, coalyards, mail-
order houses, establishments from which direct
selling (house-to-house) is conducted, and estab-
lishments which sell merchandise through coin-
operated vending machines. Stores with annual
sales less then $500during the year were excluded
from the tabulations for this report.

Sales

Sales include total receipts from customers
during the year after deduction of refunds and
allowances for merchandise returned by cus-
tomers. Receipts from repairs and from other
services to customers, sales for resale, and sales
and excise taxes are included in the sales data,

The sales figures represent total sales and
receipts of all establishments primarily engaged
in retail trade, They do not include sales at
retail by manufacturers, wholesalers, service
establishments, and other businesses whose pri-
mary activity is other than retail trade,

Merchandise purchases

Merchandise purchases include the total cost,
after deduction of returns and discounts for early
payment, of delivered merchandise which was
purchased for resale during the year, whether or
not payment for the merchandise wasmade during
the year. Merchandise purchases data include
cash and credit purchases made atcentral offices
and company warehouses., Also included is the
cost of goods in transit where title has passed to
the purchaser.

Companies engaged in both manufacturing and
retail operations, reported purchases as the cost
value of intercompany transfer(s) from their
plant(s) or warehouse(s) to their retail store(s),
These companies also reported the cost of outside
purchases,

Merchandise purchases exclude expenditures
for supplies or equipment for company use and
not for resale; the cost of raw materialsor parts
purchased for manufacture into a finished product;
goods included in the purchase price of a business.

Merchandise inventories

Merchandise inventories include stocks of goods
(valued at cost) held for sale throughretail stores.
Merchandise inventories are shownfor storesand
warehouses combined and stores only. Included
are only those warehouses which maintain a supply
of merchandise primarily intended for distribution
to retail stores within the organization.

Merchandise inventories exclude the value of
fixtures, furnishings, equipment, and supplies
used in store .and warehouse operations and not
held for resale. Inventories were reported as of
the close of the calendar year, except for some
businesses which used a fiscal year rather than
the calendar year for accounting purposes. About
19 percent of the retail inventory total refers to
a fiscal-year end other than December 31, but
this varied by kind of business (varying from
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