st Advance Monthly
preale 'E’ Retail Sales

FEBRUARY 1984

FOR WIRE TRANSMISSION 8:30 A.M. EST, Tuesday, March 13, 1984 =0T e 7 CB-34-46

INTENTICN T0 REVISE RETAIL SALES ESTIMATES: The unadjusted and adjusted monthly retail sales estimates will be revised
based on the 71982 Apnual Retail Trade Survey estimates. Revised estimates for January 1978 through February 1984 are
scheduled for release the week of March-1¥, 1984, Estimates shown in this report do not reflect this revision.

Advance U.S. retail sales for February, adjusted for seascnal, holiday, and trading—day differences but not for price
charges, were $106.0 billion, down 0.2 percent from the revised January level of $106.2 billion but 16.3 percent ahove
vear-ago sales. This monthly decrease is the first since August 1983 and follows strong January sales, which were
3.3 percent above December 1983. The previously published January increase was 2.2 percent. The final December estimates
were 0,7 percent above November (revised from the previcusly published increase of only €.1 percent). Excluding the
autonotive group, sales in February declined 0.4 percent from January but were 10.9 percent above February 1983.

Sales of durable goods rose 1.0 percent from January, for the sixth consecutive monthly increase, ard were 33.4 percent
above the year-ago level. The January revised sales were 2.8 percent above the December 1983 estimates. All of the
major kinds of business showed increases from January, ranging from 0.4 percent for furniture stores to 2.8 percent for
building materials dealers. Autamotive group sales increased 0.7 percent above January and were 42.3 percent above
February 1983 when the sales level for this group was the lowest of the year. The increase in ysar—-to-year sales is the
largest since MNovember 1971.

Nondurable goods sales declined 0.8 percent from the strong sales in January but were 8.9 percent above the previcus
vear level. General merchandise group sales declined 0.3 percent from January but were 13.7 percent above previous year
_sales. Following a 3.1 percent increase in January, food store sales declined 0.9 percent in February but were 5.6 percent
above February 1983. Apparel stores showed the largest monthly increase in nondurable goods, up 1.6 percent from January.

For a descripticn of the sample design and reliability of the data, see back page.

he Advance Monthly Retail Sales report for March is scheduled to be released April 12, 1984, at 3:30 a.m.

ESTIMATED MONTHLY RETAIL SALES
January 1982-February 1984
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Inquiries concerning this report should be addressed to Renaid Piencykoski, Business Division,
Bureau of the Census, Washington, D.C, 20233, Tefephone (301) 783-5294.
W8T OF e The Advanca Monthiy Retail Sales raport, the Monthly Retsil Trade report, and
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Table 1. Estimatac Monthly Ratail Sales, by Kind of Business

(Sales in millions of dollars!

Not adjusted Adjusted:
1984 1383 1984 1983
Sic ®ind of buasiness T s -
cade Pab., Jan. Dec., Peb. Jan, Fab, Jan. Dec. Feba Jar.
adv. prel. Einal ) adv. pral, final
Retall trade, total.icoaessoss | 94,256 | 92,8B11125,666 | 78,884 81,3421105,982|106,154 (102,738 | 91,164 | 92,3208
Total (excl. auto groupl., | 73,533 | 74,138 (106,752 | 64,348 | 67,366 | 83,937 B4,264, 81,475 | 75,668 76,329
Burable goods stores, total. | 32,829 | 30,384| 37,708 | 24,159 | 23,8008 36,669| 36,306, 15,315 | 27,490 | 28,307
32 Building mat., hardware, garden
supply, and mobile home dealers.. 4,106 3,838 4,588 3,158 1,261 5,284 5,146 5,010 4,222 4,366
521,3 Auilding mat. and supply atores. (*) 2,908 3,134 2,323 2,392 (*) 31,836 3,644 3,101 3,214
5258 Rardware StOKB8.cncssscannwssansny ("} 805 911 525 564 {(*} 758 760 702 710
55 ax. 554]Automotive 3ealerS...nsiosoensceea | 20,723 | 18,743 18,314 | 14,536 | 13,776 | 22.045( 21,890 21,263 | 15,496 } 15,379
551,2,5, Motor vehicle and miscellaneocus
§,7,9 AULOMOLiVE deALBESecerroannsaas | 19,027 | 16,9580 16,764 {23,076 | 12,292] 20,807] 19,763 15,159 ) 13,664 ) 14,227
551 Mator venicle (franchised).... {ry {15,583 | 15,408 {11,707 | 11,122 (*) (RA) (HA) (NA) (NA)
553 Auto and home supply stores..... (*) 1,788 2,150 | 1,460 1,484 (®) 2,125 2,104 | 1,832 1,752
57 Furnlture, home furnishings, and
equipment BEOTeS...vicccssvenness 4,278} 4,291} 6,206 | 3,440) 3,639 4,807 4,788 4,759 3,973 4,100
571 Furniture and home furnishings.. (*} 2,532) 3,147 2,011 7 2,117 (") 2,810 2,715 2,296 2,384
5722,32 Household appliance, radie, )
and TV SLO¥@Boacssosvacersuns {*} 1,451] 2,483 | 1,159 1,238 ) 1,640 1,710 1,375 1,414
5722 Household appliance stores.... " 546 a5l 521 558 (*) (HA} (NA) {NA) {NA)
Nondurable goods totalos..c. | 61,427 | 62,297| 87,958 | 54,725 | 57,534 69,3137 69,848 67,423 [ 63,674 | 64,001
53 General merchandise group stores., 3,044 | 8,775} 23,250 | 7.747 17,8961 12,652 12,684 12,350 § 11,131 {11,317
531 Department 3EOr®8.czccceannocass 7.377 | 7,254} 18,836 | 6,267 | 6,470y L0,3920{ 10,498 10,05L | 9,056 9,30¢
E33 Variety SEOERS...cssaccosscoooss {9 577 1,514 549 541 {*) 8l4 717 758 T47
539 Misc. genaral mdse, SEOreB.c.cco (®) 944 2,900 931 885 ("} 1,372 1,522 3,317 1,257
54 Food StOreSccoescsscsvonsaaasnavas | 21,142 | 21,372 24,715 {19,323 { 20,354 22,5411 22,737} 22,057 | 21,347 | 21,115
541 GEOCHLY SLOL@Buosousseceansnenans | 19,874 ] 20,136{ 23,037 [ 18,146 | 19,173} 21,210| 21.421| 20,680 | 20,073 | 19,868
554 Gamgline gdervice statlonS.csesnens 8,060 | 8,431 9,022 ] 7,352 8,072 8,732] 8,8l%( 8,915 89,216 | 8,596
55 Apparel and 3cCRESSOTY SEOCES...... 3,678 3,804 7,373 [ 3,203 1,436 4,820 4,743 4,537 4,332 4,263
561 Men's and hoys' clothing
and furnishings stores.c.sicees {*} S566[ 1,342 479 562 (*) 711 682 664 682
582,3,8 Women's clothing, specialey
stores, furriers s vcccosacrsane {") 1,453 1,081 1,233 1,330 (*y 1,871 il,862) 1,651 1,656
583 Pamily clothing storeS..saceesss ") T04 1,852 600 644 {*} [NA} (NA) (NA) (NA}
566 Shoe SLOTUMceursessrsacusncssnss (*) 169 1,255 641 698 (") 922 897 878 822
58§ Bating and drinking places..c.:... 9,503 9,465( 10,044 | B,413 | 8,673] l0,618( 10,537 9,954 9,715 [ 9,826
591 Drug and proprigtary SLOT@S8..c.cee 3,271 3,264 4,457 2,930 2,975 3,461 3,450 3,244 3,209 3,148
592 LiQUOr StOTEB.cscconacrnoncsooncns () 1,476 2,413 ] 1,329 | 1,388 (*) 1.687 1,658 1,545 1,542
5961 (pt.)iMall-order houses (department
s , store merchandisde)....ucvavnriecen (*} i1 570 294 318 ") {HA) (NA) {(3n) [§:7. 0
3,56,3
594 BAP) reeuicarsaansssarsasanarannes (*){ 19,656 44,447 | 16,749 17,562 (* {BA) (NA} (HA} {NA)

*Advance estimates are not available from the subsampls panel for thess kinds of business.
NA Not available.

ipsta adjusted for seagonal variationz, holiday, and trading~day differences,

Retail Trade Report, BR-84=01).

!Advance estimatas are based on aarly reporting by a small subsample of the full survey panel. All other sstimates are
basad on the full sample.

}GAF represents ntorss which specialize in department stors types of merchandiss.

Hotes

Totals include data for kinda of buainess not shown ssparately.

(See Explanatory Matasrial in the Monthly



Table 2. Percent Change in Estimated Monthly Retail Sales, by Kind of Business

{Adjusted Lor seasonal varlacions, holiday, and trading-day dlffarsnces)

Percant changs

Dac, 1383
v Peb. 1984 Jan. 1984 through
5I¢ Kind of Buaineas advance from-— preliminary from=-- Pab. 1994
code
Sep. 1983 | Dec. 1982
Jan. 1984 |Peb, 1983 | Dec, 1983 ] Jan. 1983 through through
prelim. £inal final final Nov. 1983 | Feb. 1983
Retall trade, BOBAl.ivcesiccacvesrssnnn -0.2 +16.3 +3.3 +15.0 whe2 +14.1
Tatal (exel. automotive GTOUD)..ses =0.4 +10,9 +3.4 +10.4 +2.4 +3.6
Durable goods stores, totalivesecenss +1,0 +33.4 +2.3 +28.3 +9.40 +28.1
52 auildin§ ratavials, hardware, garden
supply, and mobile home dealers...svsevese +2.8 +25.2 +2.8 +17.7 +7.0 +28.2
55 ex. 534 | Automotive dealeTm.,.scsciertncrasnansosonas +3.7 +42.3 +3.9 +37.0 *11.7 +35.3
551,2,5, Mocgr vehicla and niscellanecus auto-
6,7.9 MOtive deAlarBe.sciriasonncassrnnsssnnaany +1.2 +46.4 *3.2 +38,9 +12.6 +37.5
57 Furniture, home furnishings, and equipment '
BEOCES . cecnarsrsctssseanasctasannasissssne +0.4 +21.0 +0.8 +16.8 +649 +17.9
Nendurable goods stores, total.s..... -0.8 +*3.93 +*3.8 +9.1 +1.9 +7.9
33 General merchandise group StOres....eseeavss ~0.3 +13.7 +21.7 ©12.1 +4, 9 +11l.3
531 DEDACEMANIE SEOTES, suzssaassesasaanassedns =1.0 +14,7 +4.4 +12.8 +*5,3 *12.0
54 Food 9LOrESccivisacenn [P -0.9 +*5.6 +3.1 +7.7 +0.4 +5.4
541 GIOGELY StON@Maseusssssassrrisncavvesnans ~1.0 *3,7 +3.8 +7.8 +3.6 5.4
554 Gasoline service 3CALiCAS..scovsssesnoscany =-1.0 +6.3 =-1.1 +2.6 ~0.4 +4.0
36 Apparal and aceesSROTY SEOK@B.sscesassovssss +1.6 +1Ll.3 +1.0 +11.3 +2.5 +1G.2
58 Bating and drinking placeS..casvassocasanas +3.3 +9.3 +5.4 +10.0 +1.3 +8.8
591 Drug and Propriatary AGOC®B...cssssssoncsss #0.3 +7.9 6.4 +3.6 +1.8 +8.3
Table 3. Estimated Monthly Retail Sales of Group | Campanies, by Kind of Business
(Sales in millions cf dollarca)
¥ot adjusted Adiusced’®
SIC Rind of business
code San, 1984 Dec. 1983 Jan. Jan. 1984 ] Dec. 1983 Jan.
prelim. final 1983 -prelim. final 1983
Retail trade, totalesssccetvrcoensconsscs 30,633 51,924 28,148 16,903 35,620 33,312
83 Ganeral mearchandiae group StOr®Sicuicorcecass 7,356 21,307 7,122 11,650 11,255 10,356
531 DepArtmant 3EOTeS . .vutrssnsvcanncnoansens 6,973 15,113 §,2123 10,106 9,696 8,267
%33 Variety 9COr®S...oseosaravccanacacononans 439 1,231 423 6§37 613 594
539 Miscellaneous gensral merchandise atorea. 544 1,963 176 {NA) {NA) {NA)
54 FOOd SEOE@Baucrsannoasscrsosconsssvnscnsona 11,338 13,57} 11.038 (NA) (NA) {NA)
541 GEOCREY SEQL®Bioccuseoscnocodcosnnosesnss 11,389 13,276 120,905 12,052 11,534 11,185
-1 Apparel and acceEsEOLY SCOFeMsossscsscascasns 1.443 3,568 1,228 2,039 1,996 1,726
562,3,8 Women's clothing, specialty scores,
EUCEiBT3 oo eorsonconossssaonpsccccannnss 614 L, 564 513 91l 895 748
566 Sho@ SLOP@S.cecnvssscurssoarsransvanansnacs 332 610 287 429 418 370
531 Orug stores and proprietary StOTES,.svssess 1,780 2,717 1,578 1,328 1,801 1,594

‘tata adjusted for seascnal variationa,

Monthly Retail Trade Report, BR=-84-01).

Note:

The Group II component of the sample consists of companies which had 11 or mora retail astablishmenta
according to the most recent updace of aulbl-establishment files and which were sel
sales 3ize exceeded specified dollar voluma cutcffs which vary

neliday, and trading-day differences. {See Explanatory Material ia the

ectad with certainty {i.e., their
by kind of busineas).
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Sample Design and Reliability of Data

The advance sales estimates are based on early reporting of sales by a small subsample of the Bureau's retail survey
panel. Because of the early reporting, the advance estimates can differ f£rom the subsequent estimates which are based
on monthly reports obtained from the full sample of retail stores. In addition, sampling variability bgtween the sub~
sample used for the advance estimates and the full sample can cause a difference. For most menths, such d}ffermces have
been reduced ty modifying the advance estimates prior to publicaticn on the basis of the relaticnship between the
advance and full sample data for previous months.

Percentage differences between advance and full sample preliminary estimates of month-to-month percentage change in
seasorally adjusted total retail store sales have ranged from approximately -0.8 percent to +1.4 percent with the
average of the absclute differences about 0.5 percent for the past 12 months, For individua:l ‘kind-of.-buai.ness grouEs
these differences tend to be higher., Sampling variability of and revisions to advance-to—preliminary estimates are shown
in table 4 below.

Preliminary estimates for January 19864 and final estimates for December 1983 based ca the full sample will be published
later this menth in  the Monthly Retail Trade Report for January (BR-84-01). The corplete report will provide sales
estimates in greater detail and will present a description of revisions, and the techniques used in developing the
estimates. The complete report will include additional measures of sanpling variability.

~ Table 4. Sampling Variability of and Revision to Advance-to-Preliminary Estimate

Estimated cowfficient
of varistion in parcent Preliminary-t:;i!:“n:it;urceut chunge
of the advance-to- advence-to-preliminary percent change
8I1C prelimipary ratio
code Eind of business .
Range? Range? Average
¥edizn Wean of spsolute
From Te From Te difference
Retail trade, total..esesnsesesacansd | 08 0.3 0.8 0.8 §+1.4 +0.1 0.5
Total {ezcl. automotive groupl..... 0.7 D.9 0.8 =-1.1 0.9 0.1 0.5
Durable goods stores, tOtBl...secconens 1.2 2,1 1.5 -3.7 | +2.3 -0.2 1.2
52 Building materials, hardware, garden
supply, =nd mobile home deslers.....cveuse 1.6 4,2 2.4 —%.7 f +4.9 +0.4 2.5
55 ex, 534 | Automotive demler®....eeiiereciinncnnronnne 1.5 2.7 2.0 4.5 { +2.7 =0.2 " 1.8
551,2,5, Wotor yehivle and wiscellaneous suto-
6,7,9 MOLLTE GOMlOTH . ceurssacerrasssonsnsrnen | 1ol 2.3 1.6 —%.6 | +3.0 0.2 1.8
57 Furniture, homs furnishings, and equipment
BL Xl s st rsuacnntusattrnsansesnroaransn 1.6 6.7 2.7 -2.7 | +3.9 +0.2 1.2
Nondurable goods stores, total..c.seees 9.6 0.3 0.7 1.8 | +0.9 ~3.1 0.6
53 Genaral merchandise group SLOFeS.....eseeea§ 04 9.7 0.3 -1.8 | +2.2 +0.1 1.1
531 Department stores......ccsvavceans veseses | 2.2 0.5 0.3 -1.3 | +2.6 +0.1 0.9
54 FOOd St0T2B. . vusscsssansasonrsncansasnnnnnn 9.7 1.6 1.0 -1.6 | +1.4 ~3.1 0.7
541 GrocRry SLOr®R..,vcuncscasssnnanraneoavane | 0.3 0.7 0.4 -1.6 | +L.4 -0,2 0.7
554 Gasoline gervice stationB.....eciuvevssnaes | 0.7 1.2 1.0 -3.6 [ «3.2 0.1 1.4
56 Apparal And ACCEANOrY STOTEF. . eeencnscusncs 1.2 3.0 1.9 =3.6 | +4.7 «0.4 2.1
58 Bating and drinking places. . ..c.veevnnnraoa 0.8 1.5 1.0 ~3.0 4.0 +0.3 1.5
591 Drig dtores and prodoristary stores,......c.. 9.3 2.5 1.1 -1.9 | +2.4 —.2 0.9

EThe tanges of sampling variabiliry shown ars based on sales estimates unadjusted for seascnal variation, holiday, and
trading—day differences for the data months of January—December 1982.

1rha ranges shown for the ratail :trade rotal are based on sales sstimacas adjusted for.seasonal variations, holiday, and
-tyading~day differences for the 12-wonth period, February 15983—January 1984. The rangaes for all other rotala and %iads of husinsss
ars based on the 12-monch period Januarv—Dacsmbar 1932,

Nota: See appendiz B, Raliability of Data, in che Monthly Hetail Trade Raport for a discussion oa the medsurss of sampling
variability. '
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