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INTENTION TO REVISE ESTIMATES. The unadjusted and edjusted monthly retail sales estimates will be revised based on the resuits of the
1991 Annual Retall Trade Survey. Revised estimates for January 1987 through February 1993 ere scheduled for release the wook of

‘{March 15, 1993. Estimates shown in this report do not refiect this revision.

The Census Bureau of the Department of Commerco announced today that advance estimates of U.S. retail sales for February edjusted for
seasonal, holiday, and trading-day differences, but not for price changes, were $167.8 billion, an increase of 0.3 percent (+ 1.5%) from the
previous month and were 5.3 percent (1 1.7%) above February 1992. Totai sales in the December through February period were 6.7 percent
{1 1.8%) above the same period a year ego. The December to January 1993 percent change was revised from +0.3 percent (+1.5%) as

published in the January advance, to 0.0 percent (+0.4%).

Dureble goods decreased 0.5 percent (+3.3%) from the previous month but were 6.8 percent above February 1992.

Nondurable goods ibcroaoad 0.7 percent (+1.3%) from Jenuary and were 4.4 percent above Febma;y 1992.

The advance estimates are based on a small subsample of the Bureau’s full retail sales sample. Estimates from the advance and the
subsequent full survey can differ because of the earlier reporting in the advance and because of sampling varisbllity present in both surveys.

~ The Advance Monthly Retail Sales Report for March is scheduled tc be released April 13, 1993 ot 8:30 a.m.

ESTIMATED MONTHLY RETAIL SALES

March 1990 - February 1993
(Data adjusted for seasonal, holiday, and trading-day differences)
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Address inquirles conceming this report to Ronald Plencykoski, Business Division, Bur of the C , Wilhinqton, D.C. 20233.

Telephone: (301) 763-5294 or (301) 763-7661.

This report is available the day of issue through the Department of Commerce’s online Economic Bulletin Board. For information call (202) 377-1986. The dats are
also avallable through the Census Bureau’s online information service - CENDATA. CENDATA is avalsble from Dislog information Services, INC. (1-800-334-2564)

snd CompuServe (1-800-848-8188).

The CENDATA staff at the Bureau of the Census (301-763-2074) can provide content infonnation and general guidsnce.



Tgblg 1Estlmated Ménthl'y_;ﬂgtall Sales, By Kind of Business '

»

(Sales in.milfions of dollars) - o
T : Not adjusted Adjusted’ - [
1993 1992 1993 1992
SIC Kind of business
code Feb.? Jan. Dec. Feb. Jan. Feb.2 Jan. Dec. .| Feb. Jan.'
) adv, pref. final adv. | prel. final ;
Retall trade, tOtai..................| 144,021 | 146,630 | 200,632 | 141,617 | 140,023 | 167,788 | 167,364 | 167,299 | 169,364 ] 167,031
Total (excl. suto group)... | 112,661 {116,750 | 168,369 | 110,670 | 110,649 | 132,368 | 131,140 [ 131,223 | 125,209 | 124,232
Durabie goods. total........... 63,105 | 52,622 | 67,224 | 61.137 | 49,461 | 61,937 | 62,274 | 61,948 | 57,989 | 56,507
52 Building mat., hardware, garden. . . : & Lo ‘ .
supply, and moblie home dealers....... 7168 6937} 83711]| e6802| 6620| 9,355| 9,063] 9.187| 8708| 8473
521,3 eveses ()] s5269| 6,968] 65,32| 86,080 “ty] e807| 6808] 6529] 6350
626 ) 892] 117N 83| 867] ()| 1.089| 1080] 1,049} 1048
221.;. 5554 Automotive dealers.............ceceeueenene 31,370 | 30,880 | 32,163 30,847 | 20,374 | 35430 | 36,214 | 36,076 34,065 | 32,799
679 20,038 | 28,563 | 29,477 | 28568 | 27,079 | 32,600 | 33,434 | 33,307] 31,382 | 30121
561 (°)| 26,449 | 26,409 | 24,981 | 24,000 () WNA) | (NA) INA)|  (NA)
563 (*y| '2227| 2686] 2,289]| 2295 ()] 2780] 2,768 | 2683| 2,678
57
7.260| 7.631] 11,268] 6924] 7010| 8358] 8401| 8412] 7645| 7586
E;; 2.32 (| 3947] s6,117] 3762] 3,60 (°)} 4,381 4465] 4008| 4,018
’ )| 2755| 4,374 2408| 2546 ] 301 20411 2712| 2746
§722 ) 665 959 814 641 (*} (NA) (NA) (NA) (NA)
90.836 | 94.108 [ 133,308 | 90.380 | 90.662 | 106,851 | 106,080 | 106,350 | 101,375 | 100,624
63 Genersl merchandise group stores.......| 15,431 | 15,128 | 35,383 | 15,006 | 13,668 | 20,448 | 20,378 | 19,976 19,474 | 18,846
631 Dept. stores (ex. leased depts)........ 11,918 11,777 | 28694 | 11,767 | 10,769 | 16,216 | 16,199 | 16,807 | 15,422 | 14,002
531 Dept. stores (in. lessed deptsP....... ()} 12128 | 29,412} 12376 | 11, 112}. (*)| 16669 | 16,206 | 15,937 ] 15
533 Varlety stores (*) 400]| 1,060 506 475 () 544 566 633
539 Misc. general mdse. stores............. ()| 2952] ©720] 2,732 2424 ()| 3.635| 3603] 3419
54 FOOd SLOMMS.........c.ccvecrenrernerneseasnesesd 30,028 | 31,769 | 35,442 | 20,903 | 31.112| 33,450 | 33,031 | 33.068] 31,882 32,055
541 GIOCOrY STOrBS........cceveeeeerereveernend 28,088 | 29,817 | 32,662 | 28,166 | 20,312 | 31,278 | 30,836 | 30,756 | 29,800 | 30,064
654 Gasoline service stations............... w.d 9,188 9802} 10567} 9,928] 9,548 | 10,692] 10628 10411 ] 10,245] 10,165
56 Apparel and accessory stores............. 63¢0| e6550) 14651 | 6369] 65987] 8733| 8881] 8906] 8302 8,105
661 Men’s and boys’ clothing
and fumishings stores................... ) 801] 1333 651 587 ] 728 708 730 723
662,3,8 Women’s clothing, specialty
stores, furriers (1] 2379 4972| 2204| 2088 (y] 3.143] 3113]| 2837| 2,768
665 ()| 1910]| s.304} 1900] 1,681 (*) (NA) (NA) (NA) (NA)
666 ()] 1,102] +t.883] 1,191 1,137 ()] 1.402] 1411 1,496 | 1,458
. 68 Eating and drinking places.................. 16,501 | 16,868 | 17,073 | 16,636 | 15,380 | 12,300 | 17,227 ] 17,386 | 18,740 | 16,717
591 Drug and proprietary stores 6968| 6084] s8090| 6238| 6,312] 6403] 6371] 6310] 6484 6,480
692 iiquor stores (1] 1.727| 2688| 1,704 | 1,668 (»] 1.926] 1982]| 1912| 1,862
6961 (pt) Mall-order houses (department
$3.56.67 store handise) ) 342 627 2984 299 ) (NA) (NA) (NA) (NA)
564 GAF* ()| 34,360 | 74,150 | 33.097 | 31,285 (21| 43,926 | 43,380 | 41,160 | 40,206

*Advance estimates are not available from the subsample pane! for these kinds of business.
NA Not availsble. ‘Revised.

Data are concurrently adjusted for seasonal variations, holidsy, and trading-dsy differences. Concurrent seasonal adjustment uses st available unadjusted estimates
as input to the X-11 program and the factors derived from the program are used in caloulating ail seasonally adjusted data shown in this publication. The seasonal
factors for November 1992 through February 1993 depsrtment stores and miscell g al handise kinds of business have been modified because
of observed changes in the seasons! psttems. Factors and sdditional axplanatory material are contained in the Monthly Retail Trade Report, BR-93-01.

IAdvance estimates are based on early reporting by a small subssmple of the full survey psnal. Al other estimates sre based on the full sample.
Tincludes data for leased departments opersted within department stores. Dats for this line not included in broader kind-of-business totals. (

‘GAF rep| it which specisliza in department store types of merchandise.
Note: Totals inchude data for kinds of business not shown separately.



~ -Table 2. Pefcent Change in Estimated Monthly Retail Sales, by Kind of Business

.

AT

(Adjustod for seasonal vaﬁations, holidey, and trading-day differences)

R : Percent change
o Dec. 1992
Feb. 1993 Jan. 1993 through
Sic Kind of business asdvance from— ‘preliminary from- 1. Feb. 1993 from--
code
Sept. 1992 | Dec. 1991
Jan. 1993 Feb. 1992 Dec. 1992 Jan. 1992 through through
prelim. final final final Nov. 1992 | Feb. 1992
- - Retall trade, total Cavesseersassesven 0.3 ] T +6.3° 0.0 T 1 "+6.6 b +1.8 ~ 1" “¥6.7
Total (excl. sutomotive group)....]  +0.8 T s68 ] -0’ ]  +se6 +1.9 +6.2
Dursble goods, total . -0.6 " +68 +06 +10.2 +2.7 +8.6
62 materials, hard , garden
.. Buding e daok +33 | 474 <16 |  +68 +47  {. .+88
66 ex. 654 -2.2 +4.0 +0.4 +10.4 +1.6 - 48.6
661,2,6,
.7, -26 ] +3.8 e #04 +11.0 +1.6 +6.8
-05 +8.3 R +10.6 +6.2 +10.8
" +0.7 +4.4 -0.3 o +4.6 1.4 +6.1
63 +0.3 +6.0 +2.0 +8.1 +1.8 +7.6
631 .1 +6.1 +2.6 +8.7 +2.1 +7.7
531 (NA) NA) +2. +8.2 (NA) MNA)
64 +1.3 ] -0. +3.0 . +2.2 +38
641 1.4 +4.6 +0 +2.6 +2.0 +3.3
554 +1.6 44 +1.1 +3.6 +1.2 +34
66 -1.7 +6.2 -0.3 +9.6 +0.6 +9.4
68 +0.4 +3.3 -0.9 +3.1 +1.8 +3.6
581 +0.6 -1.2 +1.0 -1.7 ~0.6 -1.7
Tabie 3. Estimated Monthly Retail Sales of Large (Group ll) Companies, by Kind of Business
(Sales in millions of dollers)
Not adjusted Adjusted'
Sic Kind of business
code Jan. 1993 Dec. 1992 Jan. Jan. 1993 Dec. 1992 Jen.'
. prelim, final 1992 prelim. final 1992
Retail trade, total 68.646 96,001 665,494 64,810 66,897 64,200
63 General merchandise group stores 14,432 33,082 12,891 16,326 18,887 17.948
631 Dept. stores (ex. Iu“d dopt 11,601 28,210 10,688 16,867 16,677 14,682
631 Dept. stores (in. leased 11,944 28,011 10,830 16,428 16,065 16,139
633 Variety stores. 266 754 290 369 382 398
639 ) 2,665 6.028 2,016 {NA). {NA) (NA)
64 Food stores. 19,051 21,101 16,908 (NA) (NA) (NA)
541 Grocery stores 18,787 20,614 16,699 18,996 18,877 18,6836
656 Apparel and scoessory stores..............cicoveiens 3,812 9,631 3,660 6.616 6.629 6,161
562,3,.8 Women's clothing, specisity stores, .
furriers. 1,439 3,361 1,283 1,869 1,948 1,782
666 Shoe stores. ; 757 1,387 ) 716 1,017 1,004 965
691 Drug stores and proprietary stores................. 3,769 5,424 3,812 3,861 3,826 '3,922
NA Not available. Revised.

'Data are concurrently adjusted for sessonal varistions, hotiday, and trading-d »y diffarences. Concurrent seasonal adjustment uses all avallable unadjusted estimates
as input to the X-11 program and the factors derived from the program are used in calculating all seasonally adjusted data shown in this publication. The seasonal
fsctors for November 1992 through February 1893 dapartment stores and miscellaneous general merchandise stores kinds of business have been modified because
of observed changes in the seasonal patterns. Factors and additional axplanatory materisl are contained in the Monthly Retall Trade Report, BR-93-01.

%ncludes data for leased departments operated within department stores. Dats for this line not Included in broader kind-of-business totals.

Note: The large (Gmupll)wmpommofﬁnmbwnﬂmofmmnwhbhhd11 or more mﬂmnmmmmwﬁnmumwmof
multi-establishment files and which were selected with certainty {l.e., ﬁnkcduduoxeoododcpoeiﬂoddoluvolmmcmﬁtwhchv.rybykhdofb\mmu)
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Sample Design and Reliability of Data

The advance estimates sre based on a small subsample of the Buresu’s full rotall ssles sampie. Estimates from the advance and the subsequent full survey can
Qiﬁorhocmofthoouiunpmhtho.dvaneou\dbmuuoflmlhgv-hbﬂnypnumhbothmys.

Percentage differences between advance and full sample preliminary estimates of month-to-month percentage change in seasonaily adjusted total retall store

sales have ranged from approximately -0.9 percent to + 1.0 p nt with the age of the absolute differences about 0.5 percent for the past 12 months. For
individual kind-of-business groups, these differences tend to be higher. Sampling variability of and revisions to advance-to-prafiiminary estimates are shown in
table 4 below. * . . C . o )

Prefiminary estimates for January 19983 and final estimates for Decomber 1992 bassd on the full sample are published later this month in the Monthly Retaill®
Trade Report for January (BR-93-01). The compléte report will provide sales estimates in greater detsil and will present a description of revisions and the
techniques used in developing the estimates.

The margin of sampling emor, as used on page 1, indicates a ranga about the estimate which corresponds to a 80 percent confidence interval. I, for example,
the estimate is up 0.8 percent and the margin of sampling emror is 1.2 percentage points shove or balow the estimate, then the indicated range is —0.4 percent
to +2.0 percent. if the range contains O, It is uncertain whether there was an increase or decreass. The Monthly Retall Trade Report includes explanations of
confidence intervals and sampling variabllity along with additional measures of sampling variability. -

Table 4. Sampling Variabliity of and Revision to Advance-to-Preliminary Estimate

Estimated Coefficient of variation
in percent of the
Prefiminary-to-final
. percent change
Ratio Dollar Ratio of minus the
SiC Advance-to- to same | volume | cwment Advance-to-preliminary
code Kind of business preliminary month sales quarter percent change
ratio a year est. to prev.
ago quarter
Range’ Median | Median | Median | Median Range? Mean | Avg. of
sbsolute
From TJo From " To diff.
Retsil trade, total................. 0.8 1.1 0.9 1..0 0.9 1.0 -0.9 +1.0 -0.1 0.6
Total {excl. auto)............. 0.8 0.9 0.8 1.0 0.8 0.9 -0.7 +1.3 +0.1 0.4
Quflblov goods, total...........coceennee 1.8 2.8 2.2 2.5 2.2 2.3 -25 +2.2 +0.2 0.7
' 82 Bullding materials, group stores........... 4 1.2 2.0 1.7 3.3 2.5 2.5 ~3.4 +4.0 +0.4 2.0
65 ex. 554 | Automotive dealers...........c.cccceenvivannee 2.2 4.1 3.1 3.4 3.6 3.3 -3.0 +2.6 +0.% 1.0
561,2,5, Motor vehicle and misc. - .
6,7,9 automotive dealers...............couueeees 1.6 4.1 2.9 4.8 38 3.5 -3.2 +2.6 +086 | 1.1
87 Fumiture, home fum., and
equipment stores 1.8 4.3 2.4 45 4.2 3.1 -25 +2.3 -0.2 1.2
Nondurabie goods, total 0.7 0.9 0.8 1.0 0.8 0.9 -0.6 +0.9 +0.2 0.4
63 General merch. group, total............... - 0.2 0.8 0.4 . 0.5 0.6 0.5 -1.4 +1.7 +0.1 0.7
631 Dept. stores (ex. lessed depts.)........ 0.1 0.3 0.2 0.2 0. 0.1 -1.7 +1.8 +0.1 0.8
54 Food stores 0.9 1.5 1.0 1.7 1.4 1.6 -0.5 +0.6 0.0 0.4
541 Grocery stores............cccerceeeecnrenens 0.2 0.9 0.3 1.8 1.3 1.5 -0.5 +0.7 0.0 0.3
554 Gasoline service stations.....................| 1.1 4.7 1.3 3.3 2.8 2.8 -1.4 +1.9 . +0.3 - 0.8
56 Apparel and Yy st 11 2.9 2.0 3.0 2.6 2.0 -2.7 +4.8 +0.5 1.5
58 Esting and drinking places................... 0.6 1.3 0.9 3.1 2.7 2.7 -0.9 +2.3 +0.3 0.8
691 Drug and proprietary st 0.5 3.2 0.8 2.4 1.7 2.0 -3.7 +1.1 +0.1 1.0

*The ranges of sampling variability shown are based on sales estimates not adjusted for seasonal vﬁlﬁon, ﬁolldny, and trading-day differences for
the date months of November 1990 - March 1981, :

*The ranges shown for the retail trade totsl sre based on sales estimates adjusted for seasonal variations, hofiday, and trsding-day dmoronc{
?:9:)2-?‘0“111 posr;od, February 1992 - January 1993. The ranges for all other totals and kinds of business are based on the 12-month perioi
- March 1991.

Note: Coefficients of varistion for the ratio of cument quarter to current quum} ryiurﬁngo estimates are ippmxlmatolv the same as those for
the ratio of current quarter to previous quarter. See appendix B, Reliability of Data in the Monthly Retail Trade Report for a discussion of the
moasures of sampling variability.




