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SALES AND INVENTORIES

Sales

January 1958 sales of merchant wholesalers were
estimated at $9.0 billion, a decrease of 4 percent
from December 1957, and a 10 percent decline from
January sales a year ago. Durable gocds trades re-
flected sharper declines than the nondurable goods
trades. Durable goods trades, with sales of $3.5
billion in January 1958, showed a decrease of 4 per-
cent from previous month sales and 18 percent from
sales a year ago. The nondurable goods trades, with
of $5.5 billion, were down 3 percent
from Decenber and 3 percent from last January.

Substantial seasonal declines were reported by
wholesalers of jewelry (46h), wine, distilled spirits
(43%), and amusement, sporting goods (32). Farm
supplies wholesalers,with a seasonal gain of 22 per-
cent, noted the principal increase over December
sales. Iron, steel scrap dealers, as in the past
three months, showed the largest decline (63%) from
a year ago. Dealers of nonferrous metals (42%), iron,
steel products (37%), waste material (31%)and indus-
trial machinery, equipment (25%) also reported large
decreases. Meat products wholesalers (16h)and poultry
products distributors (I7) led in increased sales
over January of last year. One of ﬁhe few durable

goods trades toshow a gain was automotive equipment,

tire-tube wholesalers (9%).

A1l but one- geographic division reported January
sales below December, the largest decline occurring
in the West South Central Division (&k). Sales in
most geographic divisions were also 5 to 11l percent
below a year ago.

Inventories

Toventories of wholesalers at the end of January
were down slightly (1%) from a month earlier but
showed no change compared with January of last year.
The Jamuary 1958 stock-sales ratio of 144 percent
was & points above the Decémber ratio and 12 points
above the ratio for January 1957. The January stock-
sales ratio for durable goods was 201 compared to
the nondurable goods ratio of 104.

While January 31 inventories for most kinds of
business showed 1ittle or no change from a month
earlier, stocks of coal wholesalers were off 17 per-
cent. Compared with a year ago, inventory changes
of 10 percent or more were noted in 9 trades. Book,
magazine, newspaper wholesalers reported the largest
increase (16%), while piece goods converters, with
stocks down 14 percent, showed the largest decline.

Changes from previous month inventory levels were
limited to 2 percent or less in all geographic divi-
sions except the East South Central, which reported
stocks up 4 percent. Compared with a year ago, some-
what larger changes were noted.

General
This report includes monthly dollar volume estimates
of sales of merchant wholesalers by kind of business

from January 1957 -through January 1958. These data
are based on a probability sample representdtive of
all merchant wholésalers in the country. A descrip-

tion of this sample and approximate measures of the
reliability of the data are included onpages 2 and 5.
Also included in this report are sales and inventory
+rends and stock-sales ratiosby kind of business, for
the United Statesasawholeandby geographic division.
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURE, AND RELIABILITY OF THE DATA

1. Scope of Survey

This survey is limited to merchant wholesalers, which constitute
the major portion of the broad field of wholesale trade, and excludes
other types of wholesale trade such as manufacturers sales branches
and sales offices; petroleum bulk stations; agents - and brokers and
assemblers of farm products.. 411 kinds of business in which merchant
wholesalers operate are represented in this survey.

Merchant wholesalers -are defined in the Standard Industrial Clas~
sification Manual issued by the Buresu of the Budget, Exeecutive Office
of the President, as "Establishments ‘usually known as wholesalers,
merchant wholesalers or Jjobbers, primarily engaged in buying, taking
title to, and where customary, physically storing and handiing goods
and selling the goods at wholesale prineipally to retailers and indus-
trial and commercial users. This group also includes ipdustrial .and
distributors, exporters,and importers, cash-and-carry wholésalers ; &rop
shippers, wagon distributors, etc. The establishments included in this
group may perform operations on the goods incidental to the wholesale
trading and delivery, such as 1installing equipment, and fixtures; and
collecting and baling waste materials.” Firms which, in addition to
merchant wholesale establishments, operate other typesof establishments N
€.g., retail, manufacturing, ete., report in this survey only for their
merchant wholesalé establishments. A description of each kind-of-busi-
ness classification shown in this report is ineluded on pages lland 12.

2. Sample Design

Firms reporting in the survey are part.of a probability sample
representing merchant wholesalers inall kinds of business. The sample,
which includes over 17,000 firms {(about 26,000 establishments) is drawn
from two sources: (1) 1954 Census of Business lists representing all
wholesalers (with paid employees) in business in 1954 and (2) Bureau
of Old Age and Survivors Insurance (BOASI) lists of wholesalers (with
paid employees) entering business (or requesting new. Employer Identi-
fication Numbers) since 1954. The sample is supplemented twice a year
for new firms on the BOASI lists.

The reporting panel includes & fixed panel of sbout 1,400 very
large firms reporiing monthly and four rotating panels each containing
dbout 3,900 smaller firms which report every fourth month. In any
given month, the total reporting panel includes about 5 ;300 firms.

The number of firms selected in the sample for each kind of business
varies from 150 to 650 firms, depending upon (&) the total number of
firms in the trade, (b) the distribution of firms within the trade by
sales size, and {c) whether geographic division trends are to be shown
for the trade. In those Lkinds of business for which percentage changes
are shown by geographic "division, the sample chosen for the national
estimates wes increased by about 50 percent to provide wider repre-
sentation by geographic gdivision. In some of these trades , however,
data are not shown separately for soime geographic divisions because even
this increase in the sample size will not provide rellable results in
all geographic divisions.

3. rublished Data

Sales.~~This report ineludes montlily dollar volume estimates of
sales Dy kind of business for the United States as a whole (Table 1)
and sales trends {percent changes) derived from these estimates (Table
2). Sales trends are shown in Table 2 Tor some detailed kind of busi-
nesses for which estimates are not shown separately in Table 1. For
these kinds of business (identified by * in Table 2) the ' trends are
based only on the weighted sales of identical firms (i.e., Iirms re-
porting data for each of the months for which comparisons are made).
Sales trends by geographic division are also shown for selected kinds
of business (Table 3). In Table 3 the trends for geographic division
are based on weighted sales of identical firms; however, sales irends

at the United States level are derived from the dollar volume estimates

shown in Table 1.

Sales include sales of merchandise and receipts from repairs or
other services t0 customers after deducting returns and allowances , and
discounts. Sales of merchandise for others on a commission basis are
also included. Local and State sales taxes, and Federal excise taxes
are included.

Inventories.--This report presents inventory trends by kind of
business for the United States as a whole (Teble 2) and by geographic

division (Table 3). These inventory trends are based on the weighted :

inventories of identical firms (i.e., firm reporting data for each of
the months compared).

Inventories represent stocks, at cost, of merchandise on hand for
sale at the end of the month.

Stock-sales ratios.--These are presented by kind of business for
the United Statesasa whole (Teble 2) and by geographic division (Table
3). :"The stock-sales ratios are percentages derivedby dividing weighted
stocks, at cost, by weighted sales for only those firms reporting in-
ventories in conjunction with sales in.all three periods compared. Ex-
cluded from these ratios were all firms which report "zero" inventories
(e.g:, drop . shippers)...No. adjustment. is wade in these .calculations
for the markup of ‘sales, which varies from trade ‘to trade. Stock-sales
ratios for previous rionths shown in the current report may differ from
those published in previous reporis since the reporting panel varies.

4. :Estimating Procedure

Each firm selected in the sample has an assigned weight which re-
flects its probability of . selection in the sample. Large firms are
selected with certainty, this baving a weight of ome (1). Other firms
are sampled at varying rates, depending upon size, with smaller firms
having a lower probability of seléction and thus a larger weight.

For most firms ' reporting, data are available for each of three
months (current, previous, and year ago). New firms reporting provide
data for at least two months (current and previous). Sales and inven-
tory figures reported for each firm are multiplied by its weight (the
reciprocal of its probability of selection) amd the results summarized
to obtain the dollar - volume estimates, percentage ' -changes and stock-
sales ratios shown in this report.

"Volume estimates.-~The sunmation of the weighted reports of sales
for each monthly: panel provides‘urbiased dollar volume estimates, by
kind of business, for two months--the current month and the preceding
month. However, the published estimate is a "composite" of two esti-~
mates (a) the unbiased estimitefor the current month obtainéd from the
sumpationof the current month reportsamd (b) a ratioc estimate obtained
by multlplying the "composiie" estimate for the . previous month by the
ratio of the current month unbissed to previous month urbiaged esti-
mates obtaiped from the summation of the ecurrent reports. The umbiased
estimate (a) receives a weight of .3 while  the ratio estimate (b)re-
ceives a weight of .7, The -regulting weighted average provides a
Yeomposite! estimate of the dollar volume of sales considerably more
reliable than either of the two estimates taken alone. The estimates
shown for January-June 1956 were not obtained in this manner.  Since
unblased estimates were not available for this period from the new
sample which was introduced in July 1956, monthly estimates prior to
that date were calculated by dividing the “composite" estimates for
Jamuary-June 1957 by the year-to-year ratio for each of these months
obtained from weighted reports of identical firms.

Percentage changes.-~Two types of percentage change figures are
presented in ‘this report, viz., (1) percentage changes derived from
dollar volume estimates (2) percent changes based on the weighted date
from idéntical firms (i.e., those reporting data for eachof the months
for which comparisons are made). The percentage changes based on iden-
ticals hovever, should not be regarded as an unbiased measure of per-
centage change. Since only those establishments reporting in both
periods compared are included, the net change due to births and deaths
is not reflected in the ratios shown.

5. Reliability of the Data

Estimates based on a -sample are subject to.sampling variability
and thus are not expected to be in exact agreement with a complete
census teken with the same emumeration procedures. For all trades com-
bined, the sampling variability of the "composite" sales estimates for
any individual month, is less than one percent at the one sigma level.
That is %o say, the chances are about two out of three that the esti-
mated sales shown would @ifferby less than one percent fromthe results
of a complete etumeration. The variability of estimates for kind-of-
business groups and individual kinds of business is geneérally higher
‘than for total merchent wholesale trade but for most trades the sampl-
ing veriability is less than 5 percent at +the one sigma level. Table
IA presents these sampling variabilities of the estimates for February,
March, April and May 1957. Since these measures are also subject 1o
sampling variability they should be regarded as giving a general rather
than exact idea of the variability due to sampling. The sampling var-
isbility of the ratios based on weighted -identicals has not been
evaluated. However, where these ratios are based on a small number of
reports (viz., trends by geographic division) the sampling variability
is usually quite high.

These measures do not dnclude biases that may arise from other
nonsampling errors, such as failure of respondent to submit correct
figures or to submit a report in time for tabulation. In preparing

" the dollar volume estimates, an estimate is included: for those firms

that fail to respond. To the extent that the estimates for these firms
may differ from the actual figures, nonresponse affects the reliability
of the dollar wvolume estimate. As a result, dollar volime estimetes
are not published separatelyin a few trades wheve the nonresponse rate
wag considered too high to proyide reliable level estimates. Approx-
imately 11 percent of the total sales in May 1957 were imputed for
nonresponse .
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Table 1.--ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS'--UNITED STATES, BY KIND OF BUSINESS

1957 AND 1958
(Sales of millions of dollars)
1958 1957
Xind of business ] .
Jan. Jan. Feb. Mar. Apr. May June July Aug, Jept. Oct. Nov.. Dec.
MERGHANT WHOLESALERS, TOTAL. ... «-sveseenss| 8,972 | 9,945 | 9,007 | 9,74 | 9,834 10,168 | 9,610 | 9,016 | 120,197| 9,814 | 10,713] 9,500| 9,325
DURABLE GOODS, TOTAL.+vvsunerassnsvnveneanaenneen) 3,493 | 4,278 | 3,981 | 4,292 4,314 4,450 | 4,243 | 4,267 4,320 4,222 4,511]3,907] 3,65
Automotive WholeSalerSe.eeaarocssrasscananseenen 412 389 366 392 408 428 424 421 439 434 467 418 386
Auvtomotive equipment, tire-tube wholesalers... 350 321 298 319 334 352 359 363 377 373 406 359 329
Electrical, electronics, appliance distributors. 5804 665 609 613 588 623 614 650 624 673 709 €67 660
Elecirical apparatus, supplies distributors... 260 301 201 293 297 308 315 325 307 332 341 311 312
Electrical appliances, TV, radio sets,
electronic parts, diStributorS...eeeecsessan, 319 364 318 320 291 315 299 325 317 341 368 356 349
Furniture, home furnishings wholesaleTS.e.se.e.. 168 189 189 205 212 200 193 185 210 216 245 223 208
Home furnishings, floor coverings wholesalers. 110 127 128 140 144 135 131 120 135 142 167 152 139
Hardware, plumbing~heating goods wholesalers.... 362 398 365 405 420 443 435 436 452 463 499 415 372
Hardware WhoLleSalerSasceeeeeesasesscssnsennees 165 184 173 191 196 205 196 192 197 201 215 177 164
Plumbing, heating equipment, supplies distrib-
UHOTB e senssttnseeeersessssocnensaassascscnsne 197 214 192 214 224 238 239 244 255 262 284 238 208
Lumber, construction materials distributors..... Abde 496 476 551 609. 659 628 667 675 613 €666 538 448
Lumber, millwork wholesalerS...svesceseass . 242 295 259 307 330 343 329 343 342 307 331 269 232
Construction materials distributors.....cees,.. 202 201 217 244 279 316 299 324 333 305 335 269 216
Machinery, equipment, supplies distributors..... 954 | 1,221 | 1,081 | 1,194 1,182| 1,234 | ‘1,166 | 1,131 1,121] 1,071 1,141 985 963
Industrial mechinery, equipment, supplies ) .

L bR b s O 442 590 547 593 540 560 512 509 512 490 548 455 457
Professional equipment, supplies distributors. 87 78 Vid 83 85 85 84 89 96 99 99 91 92
Service establishments supply houseS.,........ 113 113 110 113 112 122 116 106 115 113 120 106 106

Metals, metalwork (except scrap) distributors... 295 478 430 459 452 448 404 396 368 339 378 331 305
Iron, steel and products distributors......... 200 317 287 312 317 311 275 272 252 230 257 217 184
Nonferrous metals distributorS..eesccieeecsasen 94 161 143 147 135 17 129 124 116 108 121 114 122

Scrap, weste materials dedlers. 223 476 393 333 369 328 308 320 361 319 303 229 | Ta12
Iron, steel scrap dealerSc.ivesecenceesssnaanss 119 325 266 263 236 199 193 208 232 212 192 132 122
Waste materials dealerS...eiciisvscseeneassoas 104 150 127 130 133 129 115 112 129 107 111 97 90

NONDURABLE GOODS, TOTAL: .- veevadvanssnensrnesess| 354791 5,667 | 5,106 | 5,454 | 5,520| 5,718 | 5,367 | 5,649 5,868 5,591 6,202| 5,6831 5,6t

Grocery, confectionery, meat wholesalers........| 1,705| 1,642 | 1,433 | 1,530 | 1,54 | 1,630 |*1,55 | 1,660 1,630| "1,623 | T1,755|"1,622| ¥1,615
General-line grocery vholesalers.. 729 707 627 655 676 698 r676 703 692 2701 £758 679 650
Specialty~line grocery wholesalers.... 606 611 521 566 557 591 577 610 593 589 634 607 616
Confectionery wholesalerSeeeserscnoans 56 52 49 53 50 52 49 50 51 55 61 58 r 57
Meat, meat products WholeSalerS....veeeesnsses 315 272 236 256 261 289 264 297 294 278 302 278 292

Farm products (edible) AistributorSe.eeeseseesss 377 357 341 352 394 429 418 442 413 375 419 402 415

. 142 121 106 109 124 127 116 129 142 138 163 166 165
Fresh frult, vegetable wholesalerS.uvesvens..s 235 236 235 243 270 302 302 313 271 237 256 236 251

Beer, wine, distilled spirits wholesalers....... 432 408 425 468 472 551 520 543 556 501 561 583 683
Beer, ale diStributorS...eeveincccrsciennas 161 158 158 172 193 227 234 269 254 205 198 185 209
Wine, distilled spirits wholeselerS..,........ 271 250 267 296 279 324 286 274 302 297 363 398 474

Drugs, chemicals, allied products wholesalers... 349 350 312 340 344 354 317 33 350 373 406 350 315
Drug wholesalers (gemeral and specialty lines) 228 224 199 213 208 214 196 211 222 241 271 234 209
Industrial chemicals, explosives wholesalers.. 100 103 92 i02 108 110 93 90 99 103 107 92 85
Palnt, varnish wholeésalerS.v.evseseveeeseainss 21 23 21 25 28 30 28 30 29 28 28 2 20

Tobaceo A8 tributors.cviisieiesresnroenrrennsone 284 27 266 280 285 307 297 319 319 288 320 295 332

Dry goods, apparel WholeSalerS...eveeesscensanss 475 468 472 507 491 457 440 434 567 549 593 506 424
Clothing, furnishings, footwear wholesalers... 161 145 160 184 182 156 136 151 236 212 221 208 149
Dry goods wholesalers {general and apecialty

1I0ES) tetenninrannarnnestsrerennernanennnnees 192 192 183 194 130 187 193 186 220 223 240 190 172

Paper, allied products wholeSE1eTS.eeveneeacness 324 313 294 310 302 312 291 287 323 310 339 312 301
Paper WholeSalerS..uisiirsrrracessonsaresannns 287 268 252 265 258 271 250 250 279 267 290 265 258

Amusement, sporting goods wholeBBlerS.....eee... 84 74 83 96 99 101 104 111 119 125 129 126 124

Coal WholesSalerSeuuessatesrssanenneas 103 124 105 109 108 105 110 101 108 103 108 99 100

T Revised.
1 Merchant Wholesalers total end Gro
t0 rounding.

up totals include data for some kinds of business not shown separately. Detail may not add 1o totals due
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Table 1A.-—SAMPLING VARIABILITY--MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALERS, BY KIND OF BUSINESS

Sémpling error Sampling error
Sampling exrror of the ratio Sampling error of the ratio
of monthly doller of salesin two of monthly dollar |of @alesin two
value of sales consecutive value of sales consecutive
Kind of business months Kind of business months
Feb.|tar. | Apr. [way | Merch 1957 : Feb. | tar. | hpr.| May | Mareh 1957
1957]1957 | 1957 | 1957 r 1957] 1957| 1957} 195 rom
February 1957 i 7 February 1957
(percent) (percent) {percent) (percent)
MERCHANT WHOLESALERS, TOTAL......} 0.6 | 0.7 0.4§ 0.5 0.5 NONDURABLE GOODS, TOTALi.vsvereeroavece 0.9 0.8] 0.7 0.9 Q.7
DURABLE GOODS, TOTAL.cssersscersosessss| 1.1 1.4| 1.01 0.9 0.7 Grocery, confectionery, meat.....encf 2 -2 1 2 2
R General-line grocery..... 2 2 2 2 2
AUHOMOBIVE s eenen s esnrsssonsse 30 3l 31 3 2’ ggzg:ztzz;:i;e Erogery.ssaeesssass] 4 - A 4 H
Automotive equipment, tire-tube....l 3 3 4 3 . 2 Meat, meat productsS..sicesececsnes 4 5 4 4 3
Electrical, electronics, appliances..| .2 2 2 2 1 -
Electrical apparatus, supplies..... 2 2 2 3 2 Farm products (edible).sesveieacanss} 3 3 3 3 2
Electrical eppliances, TV, radio Poultry, poultry products. -1 5 3 4 5 2
sets,. electronic partB.c.eesennses 2 4 4 3 2 Fresh fruit, vegetableB..esessseeel 3 4 4 3 2
Furniture, home furnishingS.ssseeseesl 3 3 4 4 2
s 3 Beer, wine, distilled spiritS..ec.c... 2 2 2 2 2
Home furnishings, floor coverings..| 4 & 4 4 2 Beer; 8lecasssvsoncecnscns veee] 4 3 4 3 2
Herdvare, plurbing-heating g00dS..es. 2 3 3 3 2 Wine, distilled spirits.seecserse- 3 3 3 2 2
HATAWATE e s vosssvoverssssssasionasss| 2 3 3 3 2
Plunbing, heating equipment, Drugs, chemicals, allied products...| 2 2 2 2 1
SUPDLiES .t esrcansnsesasrassacsessl 3 4 4 4 2 Drugs (general and specialtylines)| 2 2 2 2 2
. M Tndustrial chemicals, explosives..| 5 4 5 4 2
Lumber, construction materials. 4 3 3 3 2 2 4
Tumber, TALIMOTKeesossonnn I s ® 5 5 3 Paint, varnish....... veessvasseens 4 4 3 3 3
Construction materials..... ees] 3 3 3 4 2
Machinery, equipment,supplies.....sss 2 3 2 2 2 FODACCO s senssesrsvasssrsosasressecal 2 3 2 2 1
Industrial machinery, equipment, .

SUPPLIieS.ecatssserancevesinenne el 3 5 4 4 3 Dry goods, apparel.csescascaass .. 3 3 3 3 2
Professional equipment, supplies...| '3 3 4 3 2 Clothing, furnishings, footwear... 5 5 5 5 3
Service establistment supply houses| 5 3 4 4 3 Dry goods (gemeral and speclalty- .

Metals, metalvork (exceph scrap)ees..] 2 3 3 3 3 15n€S)eeessessssrarnessasrsesvess| 6 6 6 5 3
Iron, steel and products. . 3 5 4 4 4
Nonf:arrous I or uh . 3 3 2 4 1 Paper, allied productS..csesssensess g g g 2 Jl.
Scrap, wagte materials... 2 2 3 3 2
Iron, steel serap.. 3 3 4 4 3 6 4 4 4 4
Vaste materialBeesves 4 4 6 6 - 3 Coal WhOleHBlerBeseosssssssssornsena] 3 6 6 6 2

Note: The above table provides approximate mea-
sures of the sampling variability of the dollar
volume estimates of sales and of the ratio between
sales for the two copsecutive months specified. The
ratio between sales for two consecubive months gen-
erally has a smaller sampling error than the level
estimates in those months. These sampling errors are
themselves subject to sampling veriability and thus
should be regarded as giving a general rather ‘than
exact idea of the variability due to sampling. Dif-
ferences from month to month may be due to this error
in the estimates of sampling error. Differences may
also result from seasonal or cyclical fluctuation in
the salesof individual firms (see page 2, for state-
ment on nonsampling errors).

The sampling errors shown above can be converted
to a range by the following computation: Multiply
the sampling error by the estimate (vhether it is a
dollar volume estimate or a ratio). Add and subtract
the resulting product from the published estimate.
The resulting range is expected to include the "ex-
pected value" (that is,the value which could be obtained
from a complete enumeration) about two out of three
times. Doubling the sampling error and repeating
the above process will give a range which will in-
clude the "expected value" about 19 out of 20 times.

To illustrate the computation of these ranges for
monthly dollar volume estimates, consider the esti-~
mate made for all durable goods in March 1957. The
published estimate is $4,292 million while the sam-
pling error shown for this month is 1.4 percent (or
.014). Multiplying $4,292 million by .04, we obtain
$60 million. Thus, the chances are two out of three
that the "expected value" of the estimate is between
$4,232 and $4,352 million. Doubling the given sam-
pling error gives us the 1limits, $4,172 to $4,412
million, which will contain the "expected value" 19
out of 20 times.

As an example of the use of these sampling error
data with ratios, consider the ratio of . change from
February 1957 to March 1957 for all durable goods.
This ratio of change, cbtained by dividing $4,292
million by $3,981 million, is 1.08 (it can also be
expressed as an 8% increase). The sampling error of
this statistic 1is 0.7 percent (.007). Multiplying
1.08 by .007, we obtain .008 as the standard error
of the ratio. There is a probability of two out of
three that the "expected ratio" is contained in the
range 1.07 to 1.09 while there is a probability of
19 out of 20 that the "expected ratio" is contained
in the range 1.06 to 1.10. :
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Table 2.-~TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESAIRRS: UNITED STATES, BY KIND OF BUSINESS

N JANUARY 1958
Inventory, end- Stock-sales ratios
Saleg* of<month (at cost) {percent)
Kind of business Percent change, Percent change,
Jan. 1958 from-- Jan, 1958 frome- Jamary Fanuary Deceriber
January December January December 1938 1957 1957
1957 1957 1957 1957

MERCHANT WHOLESALERS, TOTALe.eeonssnasesacenosasanonsasnosee ~10 ~4 0 -1 144 132 136
DURABLE GOODS, 'ID'L‘.AL.........'.....................\................ -~18 4 +1 0 201 167 193
Automotive wholesalers...v.eesseais +6 +7 -1 -1 209 205 240
Motor-vehicle distributors«...... seereees -5 +17 +4 [i] N 152 136 164
Automotive equipment, tire~iube wholesalers,. . +9 +6 ~1 -2 219 218 255
Electrieal, electronics, appliance distributors.. =13 ~12 -2 -1 180 165 156
Electrical apparaius, supplies distributors.... . ~14 -17 4] -2 184 160 146

Electrical appliances, TV, radio seis, electronic parts N
distributors........\......................................‘., ~12 -9 4 =1 175 169 167
F urpiture » home furnishings whclaaaleré 1'_11 =19 +3 +4% 223 201 174
Furniture wholesalors®....eeeveiaansenaans PPN veeen -10 ~15 +2 ] +5 244 207 174
Home furnishings, floor coverings WHOleSELloTS.......ceveceenrs ~13 -21 +3 +3 215 198 173
Hardware, Plumbing-heating goods wholesalers -9 -3 -3 +3 247 237 230
Hardware wholesalers... -10 +1 -6 +5 256 255 247
Plumbing, heating equipmen e .. -5 +1 3] 238 219 215
Lumber, constiruction materials disiributors. crsasvereraererensaa -10 -1 0 -1 136 127 139
Lumber, miliwork wholeSalerSe...eseeec.. -18 % -3 -1 147 132 157
Congtruetion materials AistribuicrSa..socasas.. o] -6 +3 -1 124 122 122
Machinery, equipment, supplies QiStribUtOrS....-vveveseseesenses -15 -1 +1 0 212 176 210

Air conditioning, commercial refrigeration equipment,

AL D OTE% e ey tauisaeseaneracnsinatnsesoserntoronnsance 0 +3 +10 0 195 180 205
Commercial machines, equipment AistribUtOrS¥....veessiseseessos #1 -8 +5 -3 214 197 212
Industrial machinery, equipment, supplies distributors........ -=25 ~3 +5 -1 197 141 195
Professional equipment, supplies distributors............ +12 -5 +7 +2 212 217 205
Surgical, medical, hospital supply- houses*...... - +9 ~9 +6 4] 231 219 231
Service esteblishment SUPPLY HOUBOS.s.eerreernnrenseoneasranns 0 +7 +5 0 131 123 132
Motals, metalwork (except scrap) distributors....... =38 -3 +11 =1 286 173 282
Iron, steel and products distributors...... -37 +9 +13 -1 319 195 338
Nonferrous metals distributorS..ecieicvesienenns,s 42 -23 +1 -1 156 99 125
Scrap, waste materisls dealers. treeiseiiiaasestesnunn =53 +5 -3 -4 72 34 76
Iron, steel scrap dealers Hersestsveesenaen -63 -2 +4 -2 91 28 83
Wagte materials dealerS...cuveueeiisuscesssnerenrassnonssnnonn =31 +16 ~12 -8 58 43 69
JoWB1ry WHOLOSRLOTS* u . sessernnsvensertososasernnsnsnnesnnseonan -24 46 -9 -2 276 287 149
NONDURABLE GOODS; TOTAL .« «ivenuusvonsrrusscnenensarsnnsenasssnsnns =3 -3 0 -1 104 104 97
Grocery, confectionery, meat WholeSBlorS....ueuvsssaroens . +4 +6 Tiz +1 71 75 T4
General-line grocery uwholesalersl......... 3 E3 ) 3 4] 9T 95 57
Voluntary groups¥e.......s. .o +5 +5 -3 -1 82 88 86
Retailer-cooperative*.... +6 +12 +10 -2 70 73 76
Honaffiliated®...eeeevnasnana, +7 +9 + +1 pEE) 116 122
Specialty-line grocery wholesalers. -1 -2 -2 +3 63 68 61
Confectionery wholesalers......... +8 -2 +15 -3 69 59 65
Meat, meat prodiucts wholesalers,.. +16 +8 +11 +5 21 19 22
Farm producta (edible) QistribUtorSac.aeeeeeersesecnnenvennss +6 ~9 -2 +2 23 25 21
Poultry, poultry products distributors........... +17 =14 +2 -8 23 A 21
Fresh fruit, vegetable wholesalerS........evessn.. 0 -6 ~dy +7 24 26 20
Besr, wine, distilled spirits wholesalers. +6 =37 0 4 131 132 85
Beer, ale AiStributorS...ssciesiasansens +2 ~23 -7 +4 65 71 48
Wine distilled spirits wholesalers,....... +8 =43 +3 -6 172 172 103
Drugs, chewicals, allied products wth'esalers. careren ) Tyl +5 0 144 138 156
Drug wholesalers (general and apecialty lines), cenae +2 +9 +6 0 158 156 172
Industrial chemicsls, "explosives wholesalers... +3 +18 +7 +1 96 84 101
Paint, varnish wholeSalerS.....cuivvsvecensrarsinsnssnsosone -9 +5 ~2 +1 219 205 251
Tobaeeo AistributorSeee cressereusresirrneessnrrsesaionnsionen +5 =14 +1 +1 65 67 55
Dry goods, APPArel WholeSAlerSs.seesesisrsrrensasannnesesinnnnsa +1 +12 -7 4 219 233 220
Clothing, furnishings, footwear wholesalers.... +11 : +8 -2 +9 238 252 220
Dry goods wholasalers (general and specialty lines). .. [o] +12 -10 +3 215 228 28
Pioce g00dS CONVEOIEEr8eanaresitrartrosenaersnnsarsnesnnrrnsas -5 +18 -4 -6 188 208 223
Paper, allied products WholeSBLleTS. .. ueeeecusesmccssensnacsnoon +4 +8 =1 +2 109 113 118
Paper wholesalerge.e.aveeeienareencns, “ae +7 +11 [5] +2 106 1313 117
Stationery, wallpaper WholeSaLora e ... uveeereingesennsonanes -16 -12 -5 -1 134 120 124
Farm products (raw waterials) merchanba®. .. eveerseeseeeessesnns =14 -8 -6 -6 122 117 105
Gther nondurable goods wholesalers........... rsesueeassesiainnn -8 -2 +6 ~4 128 110 131
Anusement, sporting goods distributors. +14 -32 +8 -1 202 216 156
Book, wagazine, newspaper wholesalers®,....... +13 +6 +16 -2 110 110 118
Coal wholesalers........ ~17 +3 ~1 =17 70 57 93
Farm supplies wholesaler: =11 +22 0 ~1 161 133 185

#* See text, page 2.

;: Reviged since Advance Release dated March 5, 1958.

1957 from 1957.n

Percent change shown in Tables 2 and 3 » December 1957 report, for General-line grocery wholesalers should be changed

from O 3o 46 in columm "Inventory,
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Table 3.-~-TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

JANUARY (1958
Inventory,
Salesl end-of <month Stock~sales ratios
{at cost) {percent)
Kind of business and geographic division Percent change, Percent .change,
(see map page 7) Jan. 1958 from-— Jen. 1958 from Jen. Jan. Dec.
Jan. Dec. Jan. Dec. 1958 1957 1357
1957 1957 1957 1957

" MERCHANT WHOLESALERS, TOTAL.:-ssececestsrsotassasnsocsansucee ~10 4 0 =1 144 132 138

~6 -7 -1 -1 245 130 138

Middle Atlantic -8 -3 -2 =2 124 119 119
East North Centra ~11 -6 +3 -2 140 119 131
West North Central.. [¢] -6 -5 ~1 149 149 139
South Atlantic.csiesss ~8 -5 +4 +1 165 151 148
East South Central.c.evaeseces ~1L 0 -2 + 152 150 150
West South Central..c.cevess -7 -8 +“ +1 177 161 171
Mountain..... ceveeen +3 4 +7 0 152 147 147
PACITIC s veereararsanassesinsnccionrrocerranane -5 -1 o -2 138 134 139
Automotive equipment, tire-tube wholes@lerS..c.civercsssccercsnnrs +9 +6 =1 -2 219 218 255
. x) +11 +L +1 237 17 238

Middle Atlentic...eeesos . +7 X} =L +1 164 201 219
East North Cenmtral...... . -2 +3 +7 % 174 159 193
West North Central... . -3 + +12 41 283 305 297
South Atlantice...... . -7 +9 +3 45 251 201 276
East South Central... . +3 +18 +2 +2 214 231 265
West South Centrali...s... . +3 +18 -1 +2 229 236 270
Mountain. .. . x) 49 (x) +3 (x) (x) (x)
2T T O T -9 8 44 -2 252 253 309
Electrical apparatus, supplies distributors...... . =14 =17 0 =2 184 160 146
New England. . . ~25 %8 +17 5 308 183 136
Middle Atlantic. . -8 ~11 -+ [¢] 163 145 137
East North Central. . ~10 16 0 -5 166 16 133
West North Central... . -16 ~25 -14 ~11 224 215 181
South Atlantie..... . =20 23 -3 =2 185 153 142
East South Central. . =23 -3 -4 -5 234 200 241
West South Central. . -13 -14 -6 +2 257 215 180
MOUNEAIN. ¢ v v vsaesssarsisnaananes . -19 -26 +8 4 175 138 19
PacifiCeecvienrccnerrcvecnnsoannnnsoeen . -13 -17 +1 +2 163 143 129
Elect. appliances, TV, radio sets, electronic parts distributors... =12 =9 =% =1 175 169 167
New England... . -15 -27 x) +1 x) x) x)
Middle Atlantic.... . -4 ~14 ~10 ~1 156 177 156
East North Central. . “13 -7 -9 -1 154 154 144
West Norih Ceniral. . =16 -11 *2 ~4 163 148 174
South Atlantic..... . =21 -14 -2 4 204 176 188
West South Central. . -3 (x) + +3 207 213 197

. +% -3 (x) x) (x) x) x)

. - -9 {x) ~7 213 196 209

~11 =19 +3 +“ 223 201 174

~18 -16 -3 +2 235 200 [63]

East North Central....... =3 -19 +8 +5 197 175 153
Wegt North Central...... -2 =5 (¢} +6 210 196 174
South Atlantic.eeenconess +7 =17 0 43 256 252 175
West South Central,.cveiuiscecnransenscovon -7 -8 {x) 42 x) (x) ()
MOURYAIN. e v s vevsnersesaanossosras ~13 46 (x) (x) (x) (x) x)
5 i T -2 ~7 +19 o 228 204 77
Hardware wholesalexs. =10 41 -6 +5 256 255 247
New England...... -6 % [£3] FarA 171 168 138
Middle Atlantic.. -15 =1 +8 +1 239 185 220
East North Central -15 -5 =7 +9 257 250 236
West North Central +2 +12 -9 +10 265 29 274
South Atlentlc... -8 +3 43 ~1 261 243 260
East South Central.... ~9 +2 -7 +11 236 231 231
West South Central.. -2 +1 ~5 +6 325 331 313
Mountain..ciavueiaes -13 ~29 -2 +3 383 340 263
PRCifiCescsessorcrarsncsarssorsessioenee +2 +11 -9 +5 246 286 264
Plumbing, heating equipment, supplies distributors.ceses. -8 =5 +#1 0 238 219 215
New ENELAnGasescsccssssssvansecnancssssavcassens [€3) 32 -3 -1 265 253 265
Middle Atlantic... -8 +1 -2 -8 191 187 173
East North Central.. -8 -11 - 46 +1 275 239 237
West North Central +1 +2 ~11 +1 263 257 253
South Atlantic.. -8 ‘6 o +8 187 157 158
East South Centra x) 4 x) +1 ) (x) x)
West South Central -4 -9 +1 0 349 325 321
Mountein. . -9 -3 (x) @) 0 (x) (%)
Pacific... 0 =2 -3 3 217 221 193
Lumber, construction materials distributors. ~10 ~1 0 =1 136 127 139
New Englande..ceecseccicnsasronsasencconns +1 ~9 +12 0 121 103 108
Middle Atlantic....v... -8 -3 ~10 -4 169 170 172
East North Central... -10 -2 -2 0 151 134 153
West North Central... -2 + 4 -1 180 144 201
South Atlantic.... -7 +1 =3 +2 182 176 187
West South Centra (x) ~2 -6 -6 114 120 116
PacifiCiversernenrrearcraans -15 +2 -4 0 82 78 85

See Page 10 for footnotes.




Table 3.-~TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS:

GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS--Continued

Page 9

JANUARY 1958
Salest Inventory, end- Stock-sales ratios
. of-month (at cost) (percent)
Kind of busix(\::z ;:g Ig):gg‘r'l}p}'uc division Percont change, Pgrcent change,
Jan. 1958 from-- Jan, 1958 from-- Jan. Jan. Dec.
Jan. Dec. Jan. Dee. 1958 1957 1957
1957 1957 1957 1957
-25 -3 43 -1 197 141 195
Hew 17 x} +2 +8 (X) (X) x)
Middle Atlantic {X) +12 {X) -4 124 101 182
East North Central.. -36 4 -5 -2 139 90 149
Vest North Central ceen ~14 -9 {X) -1 202 200 193
West South Central . ~32 =15 +9 -1 244 157 212
Mountain........ . -3 -26 +29 -2 263 173 196
o T & o B T T Y R T SR -14 +14 -8 ) 181 171 204
General-line grocery wholesalers®..... +3 +12 +3 [s] 91 95 97
New England..eiesaseesaeeioseasanns 0 +7 +4 0 107 103 120
Middle Atlantic... . +1 +7 +2 +3 97 98 99
East North Central........ +10 +5 0 e 77 82 9
+7 +7 0 -3 86 91 92
+8 +7 +9 +7 113 116 117
+9 +7 +8 -3 90 108 101
+10 +5 +1 -1 101 113 114
+7 +24 -8 -1 102 120 129
-2 +14 +25 -2 73 65 84
Specialty-line grocery wholesalers...... . -1 -2 -2 +3 63 68 61
Middle Atlantie...... . #1 wl -6 A 54 63 54
East North Central... . +1 -2 b 4 66 79 69
West North Central,. . {(X) ~14 +7 (X) 67 75 52
South Atlantic..... . (x) +3 x) x) 118 122 89
West South Central . (x) -5 x) -5 x) {X) (x)
PacifiCe.e.vvineeecnnannnan . -10 -2 -5 +8 49 48 © 45
Fresh fruit, vegetable wholesalers. [ -6 ~ +7 24 26 20
New England......cevee +4 -2 41 +11 22 23 19
Middle Atlantic...... 0 -15 (X) +10 14 16 13
East North Central... -7 ~1 -1 +6 18 18 16
West North Central... x) ~7 ) +6 x) (x) (x)
South Atlantic.. +2 ~10 +21 (x) 28 22 17
West South Central. +18 -4 =12 +26 138 27 15
Mountain... +25 -2 x) +15 3 58 32
Pacific.... -3 +1 -11 14 26 29 25
+2 +9 +6 0 158 156 172
2 +3 [63) ) X) 0 [€9)
Middle Atlantie.. +3 -5 +2 +1 153 145 169
East North Central. +2 +11 +7 o 148 137 165
West North Central. +7 +34 +2 by 148 156 181
South Atlentic..... +4 +11 +7 o 155 151 mn
East South Central. +13 +6 (x) +2 x) {x) x)
West South Central. +13 +8 +1 +5 165 183 160
Moumtain. . ..o... +7 #19 (x) (x) x) x) x)
PACIEICeersueerienrssnressarsasiisncennons +2 +12 +3 -4 148 146 168
Tobaceco distributors...... +5 ~14 +1 +1 65 &7 35
New Englend..... +8 =14 +6 -1 70 67 59
Middle Atlantic. . B -19 -8 -2 68 75 57
East North Central... +8 <13 +3 +2 59 62 52
West North Central.... -2 ~18 4 ~8 65 €6 63
South Atlentic....... +5 =9 +10 +11 65 68 48
West South Central. +10 -3 0 +7 57 52 44
Mountain. veeeserens 4 -11 (x) +5 (x) [¢ 8] {0
Pacific....... x) 4 x) (X x) { (X) (x)
b oods, apparel wholesalers. +1 412 =7 +h 219 233 220
r‘;es Engiand. aamneasen +7 (X) «15 +3 119 158 243
-3 +11 -9 +1 210 225 222
(x) -29 £11 +2 28 226 17
-1 -1 (X) +12 271 279 286
West South Central.... +7 (X) (X) (x) (x) (x) (X)
PacifiC.usssnanas . +11 x) {x) x) (x) (x) (x)

X Withheld due to extreme variation of reported deata.
1 See text, page 2. :

2 percent change shown in Tables 2 and 3, December 1957 report, for General-line grocery wholesalers should be changed from O to +6 in column “Inventory,

December 1957 from Novemwber 1957."
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DESCRIPTION OF KINDS OF BUSINESS

A1l kinds of business in which merchant wholesalers operate are represented in
this survey. The kinds of business shown in this report parallel broad clas-
sifications used in the 1954 Cemsus of Business covering wholesale trade. Each
establishment in this survey has been assigned a kind-of-business classification
based upon its trade designation and an analysis of its sales by commodity lines
as reported to the Bureau of the Census. A description of each kind-of-business
classification in this report is given below.

DURABLE GOODS

Automotive wholesalers

Motor-vehicle distributors.--Merchant vholesale establishments primarily en-
gaged in selling nevw and used passenger automobiles and similar motor vehicles,
road-type trucks, truck-tractors, busses, trailers, and semitrailers to dealers
or to fleet operators, industrial accounts, and to commercial users. Dealers in
road-type trucks truck-tractors, and truck-irailers are included here on the
basis of kind-of-goods gold.

Automotive equipment, tire-tube wholesalers.--Merchant wholesale establish-
ments--frequently referred 1o as jobbers inm this trade—-primarily engaged in

selling automotive equipment, accessories » parts, tires, tubes and garage equip-
ment and tools.

Electricel, electronics, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchant wholesale establishments
selling a general 1line of electrical goods such ss electrical equipment and
apparatus; wiring supplies and construction materials; lighting fixtures and
lamps; radio and television sets and accessories; electric refrigerators and
other electrical appliances and specialties; and electronic parts and equipment;
and those primarily engaged in selling such electrical equipment and apparatus;
wiring supplies and construction materials, and lighting fixtures and lemps, as
conduits and fittings, interior wires and cables, wiring devices, safety switches,
poles, crossarms, pole-line hardware, outside wires and cables, residential,
commercial, and industrial lighting fixtures, and incandescent and fluorescent
lamps. Establishments specializing in the sale of electrical prime movers and
other electrical power equiprment for the generation, transmission, or utilize-
tion of €lectric energy are also included.

Electrical appliances, TV, radio $ets, electronic parts distributors.--Merchant
wholesale establishments primarily engaged in selling such electrical appliances

- and specialties as radio and iélevision sets , dish vashers, elecirie refriger-
ators, electric ranges, washing machines, ironers, radio and television parts
and accessories, home freezers, sewing mechines ; hot water heaters, electric
irons, percolators, clocks, hotplates, vacuum cleaners, etc., and electronic
tubes, electronic replacement parts and ories, and ission and Sound
equipment.

Furniture, home furnishings wholeaalers

Furniture wihiolesalers.--Merchant wholesale establishments primarily engaged in
selling home or office furniture--wooden, metal or other.

Home furnishings, floor coverings wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling household china, gl e, and ear
floor coverings (carpets, .rugs, linoleums, ete.); antique home furnishings; and
miscellaneous home furnishings such as brooms, brushes, curtains, draperies,

pictures and picture frames , window shades, kitchen utensils » phonograph recdrds,
and musical instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments selling ageneral line
of merchandise sufficiently broad to serviee retail hardware stores and the hard-
were departments of other outlets--general-line hardware wholesalers; and -estab-
lishments primerily engaged in selling builders hardvare , heavy hardware, shelf
or light hardware, and hardwave specialties such as tools » cutlery, bolis, nuts,
rivets, screws, padlocks, keys, and the like--specilaty-line hardware wholesslers.

Plumbing, heating equipment, supplies distributors.--Merchant wholesale estab-
lishmenis primarily engaged in selling plumbing and heating equipment and supplies
such as plumbing fixtures, including sanitary ware; steam and hot water heating
boilers, radiators, parts, and fittings; stoves, ranges, furnaces,’ and other
types of heating apparatus (except electric); oil burners; gas appliances and
supplies; plumbing pipe, velves 5.and fittings; and plumbers brass goods .

Lumber, construction materials distributors

Lumber, millwork wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling lumber and millvork such as rough, dressed, and finished lumber;
sheathing, siding, flooring, shingles, plywood, veneers, doors, sashes, frames,
interior woodwork and trim. .

Construction materials distributors.--Merchant wholesale establishments pri-
marily engaged in selling auch comstruction materials as brick, tile, and terra
cotta; cement, lime, ard plaster; building glass; sand, gravel, and crushed stone,

ready-mixed concrete; roofing, siding and insulation; and stone, slate, concrete
products, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment distributors.--Merchant
wholesale establishments primarily “engaged in selling commercial refirgeration
equipment (including electrie) such as refrigerators, display cases, freegers,
dispensers, water coolers, food locker equipment; and +those selling air con-
ditioning and ventilating equipment and supplies, including fans, blowers, and
accessories. Establishments specializing in the sale of commercial refrizeration
components and accessories are also included in this classification.

Commercial machines, equipment distributors.--Merchant wholesale establishment.
primarily engaged in selling office machines and equipment (except furniture)
such s adding machines, typewriters, addressing, duplicating, sealing, computing,
stapling, accounting, and statistical machines; restaurant and hotel equipment
such as coffee urns, steam tables, china, glassware, silverware, linens, and re-
lated items; store machines and fixtures such as display fixtures, show racks,
pricing equipment, cash regisiers, scales, meat slicers and grinders, coffee
grinders, ete.; and such related equipment as florists' supplies, theater supplies
and equipment, and parking meters. Establishments primerily engaged in selling
to users are included, as well as those selling to dealers.
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$TOCKS~-SALES RATIOS OF MERCHANT WHOLESALERS iN SELECTED KINDS
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Machinery, equipment, supplies distributors--continued

Industrial nachineg, equipment, supplies distributors.--Merchant wholesale
establishmenis p; 1y engaged in selling machinery, equipment, and supplies
to manufacturing and mining concerns. Included here are establishments selling
industrial machinery; industriasl belting, hose, and paeking; machine tools , mine
and mill supplies; oil well snd oil refining supplies; printing machinery and
supplies; industrial rope, cordage, and twine; industrial materials, handling
equipment; power transmission equipment; and machinery and equipment -for such
industries as food products, voodworking, shoe manufacturing, tanning, textile,
and paper and pulp.

Professional equipment, supplies @istributors.--Merchant wholesale establish-
ments primarily engaged in selling dental supplies (chairs , sterilizers, cabinets,
instruments, dental gold and alloys, waxes, teeth, and the 1ike); religious
supplies {chureh goods and religious articles suchas statuary, vestments, fonts,
candles, religious pictures, calendars , literature, ete.); school equipment and
supplies (desks, blackboards, chalk, rulers, wall and globe maps, etc.)}; optical
goods; surgical, medical, hospital supplies, and equipment; artists supplies;
engineering instruments end supplies; and supplies for other professions.

Surgical, medieal, hospitel supply houses.--Merchant wholesale establish-
menis primarily engaged in selling surgical and medical instruments ; doctors
apparatus and equipment; orthopedic appliances; artificial limbs; operating
room and other hospital equipment; X-ray machines and accessories and other
scientific instruments used by physicians and in hospitals.

Service establishment, suj houses.--Merchant wholesale establishments pri-
marily engaged in selling 581'%91‘ and beauty supplies; laundry, dry cleaning
equipment, .supplies (vashing, drying, ivoning, and pressing machines; laundry
soaps -and chemicals; dry cleaning fluids, marking equipment, ete.); shoe .service
supplies and equipment; undertakers supplied (caskets, burial -vaults, burial
garments, embalming chemicals and preparations , and other morticians and funeral
equipment) ; upholsterers supplies (fabrics » leather and fillings, and other types
of supplies used in the upholstery trade); and miscellanéous service equipment,

such as janitors' supplies, furriers’ supplies, bootblack's -supplies, and hat
cleaners’' supplies.

Other machiner: squipment supplies disiributors (not shown separately in~
accompanying table).--Merchant wholesale establishments primarily engaged in
selling (a) trensportation equipment such as aircraft eand aercnautical equip-
ment, supplies; railroad equipment, supplies; marine equipment, supplies; and
other transportation equipment and supplies; (b) construction machinery, equip-
ment such es road building machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches; and related construction equipment as pneumatic
hammers, concrete construction clamps and forms, scaffolding, chutes, and wheel-
barrows--but not construetion materials, and (e) farm-garden machinery, equip~
ment (ineluding tractors) used in the preparation and maintenance of the soil,
the planting and harvesting of crops, and other operations and processes per-
taining to agriculture; dairy machinery and equipment, such as milking machines

and cream separators; poultry equipment, such as incubators, brodders, and feeders
and irrigation equipment.




Motals, metalwork (except serap) distributors

Iron, steel, and products distributors.--Merchant wholesale establishments
usually referred to as steel war: primarily in selling iron and
steel products such.as semifinished forms and shapes, plates, sheets, sirips,
bars, siructural shapes, piling, pails, tubular producis, wire products, forg-
ings and castings. Steel warehouses of {irms operating steelworks and rolling
wills are also ineluded here, R

Nonferrous metals distributors.-—-Merchant wholesale establishments primarily
engaged in selling nonferroug wetals and metalwork such as aluminum, copper, tin,
brass, lead, and zinec.

Scrap, waste materials dealers

Iron, steel scrap dealers.--Merchant wholesale establishments primarily en~
gaged in assembling, breaking up, sorting, and selling all forms of iron and
steel scrap.

Wasie materials dealers.--Merchant vholesale esteblishments primarily engaged
in assembling, sorting, and selling such waste materials as nonferrous scrap
wotals, waste paper, rags, wiping cloths, textile wastes, scrap rubber,and other
waste and salvage materials. ‘Scrap iron and steel way be handled as secondary
lines.

Jeve. vwholesalers

Jewelry wholesalers.—-Merchant wholesale establishments primarily engaged in
selling & general-or specialty-line of jewelry such as clocks and watches; pre~
cious stones and metals; watch waterials, jewelers supplies; costume Jewelry;
and wiscellaneous items such as silverware, plated ware, medals, ‘trophies, semi-
precious stones, and insignia.

NONDURABLE GOODS
Grocery, confectionery, weai wholesalers

General-line grocery wholesalers.--Merchant wholesale establishments handling
a general line of dry groceries and processed foods usually sold in retail gro~
cory stores, such as canned foeds, flour, sugar, coffee, itea and spices, as well
as such nonfood items as household chemicals, soaps and detergents, paper prod~
uets, brooms, brushes, ete. Voluniary group wholesalers, retailer-cooperative
WAT y h arry depots are included, as well as nonaffiliated
geoneral-~line grocery wholesgalers. "~

Specialty-line grocery wholesalers.—-This classification includes two “general
types of merchant wholesale establishments: Those handling a combination of
grocery items, no one item predomonating, but not a sufficiently broad line of
commodities +o be classified as Ygeneral 1line"; and those primarily engaged in
selling specialized 1imes of groceries and related products, such as canned
foods; coffee, tea, and spices; dairy products; dried fruits and nuts; frosted
and frozen foods; fish and seafood; bakery products; packeged breskfast cereals;
flour; cooking oils and shortening; and soft drinks.

Confectionery wholésalers.--Merchant wholesale establishments primarily en-
gaged in selling candy, chewing gum, popcorn, potato chips, salted nuts, fountain
fruits and syrups, and related items. Cigers, cigarettes, and other products
are also frequently handled as secondary lines.

Meat, weat products wholesalers.--Merchant wholesale establishments primarily
engaged ~in selling fresh, frozen, cured or processed (but not canned) meats,
lard, and other ediblé meat products., Secondary lines such &s butier, cheese,

oggs, dressed poultry, vegetable shortening, and cahned meats are frequenily
handled.

Farm products (edible) distributors

Poultry, poultry products distributors.--Merchant wholesale establishmenis
primarily engaged in selling live ardressed poultry, eggs, and related products.
Establishments primarily engaged in dressing pouliry are considered manufactures.

Fresh fruit, vegetable wholesalers.--Merchant wholesale establishments pri-
warily engaged in selling fresh fruits, vegetables, berries, melons, and related
items.

Beer, wine, distilled gpirits wholesalers

Beer, ale distributors.--Merchent wholesale establishments primarily engaged
in “selling beer, ale, porter, stout and other fermented wali liquors. Soft
drinks, confectionery, tobacco, wines, and spiriis are frequently handled as
secondary lines.

Wine, distilled spirits wholesalers.--Merchant wholesale establishments pri-
marily engaged 'in selling - wines, whiskey, -gin, rum, brandy, and other spirits,
including mneutral spirits and ethyl aleohol used in blending. Merchanis who
bottle and sell wines and distilled spirits manufactured in bulk by others,
liquor departments of drug wholesalers, and State—operated wholesale outlets are
inciuded. State depots primarily engaged in supplying State liquor stores, how~
ever, are not ineluded in wholesale ‘trade.

Drugs, chemicals, allied products wholesalers

Drug wholesalers {general and specidlty lines)

General-line drug wholesalers (noit shown separately).--Merchant wholesale
establishments engaged in selling a full line of drugs, pharmaceuticals, pro-
prietary medicines, druggists rubber goods, cosmetics, toiletries, drug sun-
dries, and related merchandise. Cooperatives and voluntary group wholesalers
handling a full lined drugs are also ineluded in this clagsification. Liquor
departments of drug wholesalers, however, are included with "wines and distilled
spirits wholesalers."

Specidlty~line dm vwholesalers (not shown separately).--Merchant wholesale
establisbments primarily engaged in selling proprietery medicines, toilet
preparations, and articles suchasdrugs, perfumes, cosmetics, powders, shaving
preparations, toilet soap, dentifrices, combs, brushes,mirrors, medical glass,
bandages, rubber goods, and antiseptics.
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Drugs, chemicals, alifed products wholesalers—-Continued

Industrial chemicals, explosives wholesalers.--Merchant{ wholesale establish-
ments primarily engaged in selling such industrial and heavy chemicals as coal-
%ar chemicals, plastics, compreesed and liquefied gases (except LP gas), acids,
ammonia, soda, industrial alcohols, explosives, dyestuffs, naval stores, ete.
Goneerns primarily engaged in selling pyrotechnics and ammunition for swall arms
are included in "Amusement and sporting goods wholesalers."

Paint, varnish wholesalers.--Merchant wholesale establishments primarily en-
gaged in selling paints, varnishes, lacquers, enamels, calcimines, shellae, and
stains. (lass, wallpaper, painters supplies, oils, chemicals, end related prod-
uets are frequently handled as secondary lines.

Iobaceo distributors
Tobaceg distributors.--Merchant wholesale establishments primarily engaged in
selling wanufactured tobacco products such as eigars, cigarettes, chewing and
smoking tobaceo, and snuff. Confectionery, smokers articles, razor blades, play-
ing cards, etc., are frequently handled as secondary lines.

Dry goods, apparel wholesalers

Clothi furnisg) s, {ootwear wholesalers.--Merchant wholesale establishments
prj_.marily engaged in selling wen's, boys' clothing, and furnishings (including
suits, .coats, overcoats, work elothing, hats and caps, shirts, ties, and under~
wear); momen's, children's ¢lothing, furnishings, and accessories (including
suits, dresses, and skirts); furs and fur clothing; willinery, ‘millinery supplies;
shoes end other footwear; work clothing; and related lines.

Dry goods wholesalers (general and specialty lines)

Genoral-line dry goods wholesalers {not shoun separately).~-Merchant whole-
sale establishments engaged in selling a diversified combination of lines
usually sold ‘in retail dry goods and general merchandise stores, including
plece goods, home furnishings, work clothing, dresses, dnfants' wear,  no-
tions, and hosiery. Men's and women's clothing, furnishings, and willinery
frequently constitute secondary lines. )
Specialiy-line dry goods wholesalers {not_shoun separately).--Merchant whole-
sale establishments primarily engaged in selling hosiery, underwear, piece
goods, imit and lace goods, fancy linen and needlework and motions {thread;
‘tapes, needles, pins, buttons, hair accesgories, zippers, and shoe laces).
Piece goods converters.--Merchant wholesale establishments which purchase tex-
tiles in the gray or unfinished form, have them dyed and/or finished by others,
usually on a contract basis, and sell to the cutting-up trade, garment -makers,
wholesalers, or retailers. Converters operating bleaching, dyeing, and finish-
ing plants are not considered as merchant wholesalers.

Paper, allied products wholesalers

Paper wholesalers.~-Mérchant wholesale establishments primarily engaged in
selling wrapping paper and other coarse paper; fine paper {writing papers, re-
production paper stock, cover, text, thin, and other fine papers); newsprint and
‘book paper; paperboard;and converted paper products such as bags, boxes, cups,
dishes, towels, napkins, tissues, and bottle caps.

Stationery, wallpaper wholesalers, --Merchant wholesale establishments primarily
engaged in selling commercial and social statiomery, including envelopes, type-
writer and wimeograph paper in cut sizes, file cards and folders; and office
supplies such as pens, pencils, writing dnks, carbon paper, paper elips, type-
writer ribbons, greeting cards, and erasers; and eumbossed and printed wallpaper
for dse in covering or decorating interior walls and ceilings.

' Farm

roducts (raw waterials) merchants

Farm _products (raw materials) merchants.--Merchant wholesale esiablishments
primarily engaged in selling cotton, grain, hides, skins, raw furs, livestock,
,leaf tobacco, wool, mobair, horses and mules, and other inedible products such
as broomcorn, moss, hair, feathers, bristles, and fibers. This -classification
includes merchants (ineluding terpinal elevators) primarily engaged in selling
raw farm products in marketing centers, Dealers buying such products direct
from farmers .and assembling thém at local production points are classified as
"asgemblers"” and not included here.

Other nondurable goodg wholesalers

Amusement, sporting goods distributors.--Merchant wholesale establishmentspri-
marily engaged in selling cameras and photographic goods (cameras, parts, .and
accessories, projection apparatus, enlargers, developing and printing room appa-
ratus and acecessories, sensitized unexposed photographic suppliesand equipment};
sporting goods (toys, games, novelties, fireworks, bicycles, sporting goods, and
athletic goods); and other vecreation goods such as playground equipment, bil~
Iiard and bowling equipment and supplies; and hobby goods.

Book, magazine, newspaper wholesalers.--Merchant wholesale establishments pri-
marily engaged in selling books, magazines, periodicals, newspapers, and related
items.

Coal wholesalers.-~Merchant wholesale establishments primarily engagedin sell-
ing bitumious coal, anthracite coal, and coke. This -includes firms with coal
yards as well as those selling goods shipped directly from mine to customer.

Farm supplies wholesalers.--Merchant wholesale establishments primarily en-
gaged in 'selling mixed and other feeds; fertilizers, fertilizer materials, and
agriculitural chemicals; seeds (farm, gardem, and flower); and miscellaneous farm
supplies such as hay, siraw, and aifalfa.

Merchant wholesalers, n.e.c.--(Not shown separatelyin the accompanying table.)
Merchant wholesale establishmwents primarily engaged in selling petroleum prod-
uets, cut flowers and potted plants; forest products except lumber; inedible oils
and fats; textiles and materials other than dry goods; industrial yarns; crude
rubber; ores; sponges; artificial leather; wood pulp; artificial flowers; and
products noit elsewhere classified; and establishments handling a line of mer-
chandise too broad to be included in any of the classifications outlined above.
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SALES AND INVENTORIES

Annual Sales

Annual 1958 sales of merchant wholesalers totaled
$115.6 billion, about 2 percent below 1957 sales of
$118.0 billion. - Durable goods ‘trades, with 1958
sales estimated at $47.3 billion, indicated a 6 per-

cent decline from the $50.5 billion in ‘the previous -

year. In contrast, nondurable goods trades, with
sales of $68.2 billion in 1958, noted a slight in-
crease (1%) over 1957 sales of $67.5 billion.

Iron, steel scrap dealers, with 1958 sales down
40 percent from 1957, reported the largest decline.
Other large decreases (about 20 percent) were ex-
perienced by distributors of nonferrous metals, coal,
and {ndustrial machinery. Among the nondurable goods
trades, the principal increases were  reported by
meat wholesalers (15%) and poultry distributors (1¥),
Professional equipment distributors (9%) and auto-
motive equipment wholesalers (7%) Tregistered the
largest gains among the durable goods irades.

Total 1958 sales were below a year ago in five
geographic divisions; showed no change in. one, and
showed small gains inthe remaining three. The largest
decline (5%) was rTeported in the West South Central
Division, the biggest gain (4%) in the Mountain
Division.

December Sales

December 1958 sales of merchant wholesalers totaled
$10.4 bpillion, an increase of 4 percent over November
1958 and 12 percent above December sales a year ago.
The durable goods trades reflected a somevhat smaller
gain over November sales +than the nondurable goods
trades but reported a substantially larger increase
over December 1957 sales. December 1958 sales in
the durable goods trades were up 2 percent over their
November level and 16 percent above sales a year ago.
Sales in the nondurable goods trades were 6 percent
above November sales and 9 percent above December
1957.

The principal .increase over November sales was
reported by wine, distilled spirits wholesalers (30%9),
while the largest decline was indicated by construe-
tion materials distributors (14%). Compared with a
year ago, two trades--furniture wholesalers and coal
wholesalers-~showed slight (1%) declines while all
other trades noted increases. Iron and steel pro-
ducts distributors, up 36 percent, registered the
sharpest gain over year ago sales.

Inventories

Wholesalers inventories atthe end of December were
off 4 percent from a month earlier and were also 2
percent below stocks on hand a year ago. Durable
goods stocks declined 2 percent f{rom the November
level and were slightly (1%) below a year ago. Stocks
of nondurable goods +trades showed somewhat larger
declines, dropping 6 percent below the previous month
and 2 percent below the year-ago level.

" "SALES OF MERCHANT :WHOLESALERS (N SELECTED KVHDS OF BUSIHES—
TWELVE HORTHS 1958 COMPARED WITH TWELVE MOWTHS 1957
. (Percent Change).
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Most trades reported small declines from their
November inventories. However, stocks of wine and
distilled spirits wholesdlers dropped substantially
(18%) during the month. Compared with & year ago,
inventories of meat wholesalers indicated the sharpest
increase (23%), and stocks of coal wholesalers the
biggest drop (16%). ‘

The December 1958 stock sales ratioferall merchant
wholesalers reporting inventories in conjunction with
their sales was 121 percent, down 11 pointg from
November and 16 points from the December 1957 ratio.
The December stock-sales ratio of durable goods
wholesalers was 168 percent compared with the non-
durable goods ratio of 89. .

General

This report includes monthly dollar volume esti-
mates of sales of merchant wholesalers by kind of
business from December 1957 through December 1958.
These data are based on a probability sample repre-
sentative of all merchant wholesalers in the country.
A description of this sample and approximate meas-
ures of the reliability of the data are included on
pages & and 9. Also included in this report are
sales and inventory trends and stock-sales ratios by
kind of business, for +the United States as a whole
and by geographic division,

For sale by the Bureau of the Census; single copy--10¢, annual subscription—$1.00
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fable 1.--ESTIMATED MONTHLY SATES OF MERCHANT WHOLESALERS!--UNITED STATES, BY KIND OF BUSINESS

1957 AND 1958

(Sales in millions of dollars)

1958 1957 Total 12 mos.
Kind of business
Jan. Feb. | Mar. Apr. May June July Aug. | Sept. | QOct. Nov. Dee. Dec. 1958 1957
MERCHANT WHOLESALERS, TOTAL........eee..- 8,972 | 8,179 | 8,863 | 9,213 | 9,435 | 9,480 | 9,663 9,825 {10,336 [11,163 {10,009 [10,423 |9,325 [115,561] 117,953
DURABLE GOODS, TOTAL.cevseosesssoasanns 13,493 | 3,181 | 3,501 | 3,727 3,868 | 3,972 | 3,958 | 4,134 | 4,395 | 4,700 | 4,162 | 4,241 |3,656 | 47,332| 50,450
Automotive WholesalerS..seeecessrreeesensasoss | 410 378 394 438 449 453 468 484 463 521 467 510 386 5 435 4 .972
Automotive equipment, tire-tube wholesalers.| 350 324 337 368 371 376 387 379 "389 426 379 301 329 b 417 4,190
Electrical, electronics,appliance distributors| 584 558 584 558 590 626 611 631 724 746 695 772 660 7,684 7,695
Electrical apparatus, supplies distributors.| 260 263 271 269 292 312 299 298 339 340 322 351 312 3,622 3.733
Electrical appliances, TV, radio sets, ’
electronic parts, distributors.......ccoeee 323 295 307 289 298 314 318 332 385 406 372 421 349 4,060 3,963
Furniture, home furnishings wholesalers.......i 168 170 191 197 192 198 194 218 229 256 226 229 208 2,468 2,475
Furniture wholesalers.cssscescsnseessacnssne 58 55 39 57 57 62 64 73 75 76 63 68 69 %7 816
Home furnishings, floor coverings whole-
BALETS s sesnsnnrosasensssavassnsnessssaerces} 110 134 132 140 135 136 130 144 154 180 163 161 139 1,699 1,660
Hardware, plumbing-heating goods wholesalers..| 362 327 356 386 400 416 412 437 465 506 428 404 372 4,879 5,103
HArdware WhOleSSlerSs.sssseessonssnssassinns] 165 151 170 18 186 183 | 181 183 203 216 183 187 | 164 | 2,192 | 2,291
Plumbing, heating equipment, supplies
GLEtribULOrS. s cnacenssrssensnocsasansosccasst 197 176 186 202 214 233 231 235 263 290 245 217 208 2,689 2,812
Luiber, construction materials distributors...| 444 364 458 536 585 610 644 684 698 733 611 530 448 6,897 7,026
Lumber, millwork wholeSalers..seceersoness'ss| 242 208 248 277 301 307 328 350 369 378 322 296 232 3,626 3,687
Construction materials distributors.........| 202 156 210 258 284 303 317 334 320 355 289 234 216 3,272 3,338
Machinery, equipment, supplies distributors...| 954 867 937 | 1,023 {2,074 | 1,066 | 1,022-] 1,053 } 1,097 | 1 ,148 | 1,014 {1,052 963 12,307 13,330
Industrial machinery, equipment supplies .
ALStrIDULOr e et veransnosscnarncnancransess | 442 381 391 419 442 408 395 413 438 458 417 470 457 5,074 6,313
Professional equipment, supplies distrib-
ULOPSs s csasasnsrerarocesnencacsvonanie . 87 8% 91 91 90 95 98 107 111 111 96 [-7A 92 1,155 1,058
Service establishment supply houses........-| 113 106 112 117 121 125 116 115 128 135 117 121 106 1,426 1,352
Metals, metalwork (except serap) distributors.i 295 272 291 300 304 327 338 354 382 407 359 374 305 4,003 | 4,788
Iron, steel and products distributors.......| 200 184 197 209 208 226 238 256 271 2 243 250 18% 2,771 | 3,231
Nonferrous metals distributors.ssvcecesssses 94 88 ‘94 91 97 100 99 98 11 118 116 123 122 1,229 1,557
Serap, waste materials dealers....c.esescecessa| 223 194 237 232 217 215 214 233 249 277 268 261 212 2,820 4,011
Iron, steel scrap dealers....escesescscsese | 119 108 133 128 111 114 111 130 140 151 155 153 122 1,553 2,580
Waste materials dealerS...eecesssnesorraness| 104 86 104 104 106 101 103 103 109 125 113 108 90 1,266 1,430
NONDURABLE GOODS, TOTAL.evsessesnsseneas (5,479 |4,998 | 5,362 | 5,486 | 5,567 5,508 | 5,705 | 5,691 | 5,941 | 6,463 | 5,847 |6,182 |5,669 | 68,229 | 67,504
Grocery, confectionery, meat wholesalers......,705 11,512 1 1, 646 | 1,684 | 1,688 | 1,675 | 1,786 | 1,645 | 1,706 | 1,830 | 1,643 {1,729 (1,615 |20,249 | 19,249
General-line grocery wholesalers... -] 72% 672 688 715 727 706 7531 713 750 785 701 726 650 8,665 8,222
Specialty~line grocery wholesalers .1 606 528 612 596 595 620 637 561 574 629 565 597 616 7,120 7,072
Confectionery wholesalerse....... . 56 51 54 53 54 53 54 53 55 62 58 61 57 664 637
Meat, meat products wholesalers.....essvss-.| 315 262 292 319 312 297 341 319 327 353 320 345 292 3,802 3,319
Farm products (edible) distributors...........l 377 353 403 450 446 416 432 380 371 404 387 436 415 4,855 4,157
Poultry, poultry products distributors......| 142 120 136 156 143 134 146 153 156 167 164 170 165 1,787 1,606
Fresh fruit, vegetable wholesalers..........| 235 233 267 294 303 282 285 227 215 237 224 266 251 3,068 3,152
Beer, wine, distilled spirits wholesalers....- 429 426 470 501 564 539 560 552 533 603 597 738 683 | 6,512 | 6,271
Beer, ale distributors......... cee.a] 161 151 172 198 226 227 253 245 210 211 191 211 209 2,456 2,462
Wine, distilled spirits wholesalers........-| 268 275 298 303 339 312 307 308 323 392 405 526 474 4,056 3,810
Drugs, chemicals, allied products wholesalers.| 349 309 336 341 345 338 342 339 381 397 350 358 315 4,185 4,142
Drug wholesalers (general and specialty
150e8) ceeracnnonnns cenecasevaraseeas| 228 202 219 214 215 211 218 215 248 259 227 | 233 209 | 2,689 2,642
Industrial chemicals,explosives wholesalers,]| 100 88 95 100 102 98 o4 96 103 109 97 102 85 1,184 1,184
Peint, varnish wholesalers.....cccevccncnsas 21 19 22 26 28 29 30 29 29 29 26 23 20 311 314
Tobacco distributorS..seeessesmceisscrsasocees) 284 262 282 302 311 310 332 315 312 330 301 | 349 332 | 3,690 3,579
Dry goods, apparel WholesAlerS:.scassescecacas 475 445 463 446 429 465 451 564 586 635 531 507 424 5,997 5,908
Clothing, furnishings, footwear wholesalers.! 161 157 180 163 150 143 160 227 228 25T 210 194 149 2,220 2,140
Dry goods wholesalers (general and
specislty 1ines)ceovereiieoncciasiesnarandl 192 174 168 167 164 190 182 207 219 230 189 | 185 172 | 2,267 2,370
Paper, allied producis wholesalers. .ol 324 285 300 301 303 291 295 315 336 357 321 330 301 3,758 3,69
Paper WholesaleTSe vaseeeesrsirnssrannssesnns| 287 25T 264 263 266 255 259 276 295 306 20T 28,2 | 3,173
Amsement, sporting goods wholesalers......... 85 86 90 99 100 29 100 103 120 127 120 § 130 124 | 1,259 1,291
Coal WwholeSBlerS.iicasecresanussasanas . 103 98 86 71 81 80 &7 5 83 o0 84 99 100 1,017 1,280
Farm supplies wholesalers.. 123 124 146 160 138 116 109 ) 116 125 122 ° 104 109 96 1,492 1,441

1 Merchant wholesalers total and group totals include data for some kinds of ‘business not shown separately.

Detail may not add to totals due to rounding.
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Table 2.--TRENDS IN SALES AND INVENTORTES OF MERCHANT WHOLESALERS: UNITED STATES, BY KIND OF BUSINESS

DECEMBER 1958
Sales* Inventory, end~ | Stock-sales ratios
of-month (at cost)
Percent change (percent}
Kind of business
Dec. 1958 from-- 12 mos. D:zmiggeemi’_ Dec. Dec. Nov.
1958 L 1958 1957 1958
Dec. Nov. 1?_9]5"35 ° Dec. Nov.
1957 1958 1957 1958
MERGHANT WHOLESALERS, TOTAL..ssessnneeisososssesessscesssosss +12 +4 -2 -2 4 121 137 i32
DURABLE GOODS, TOTAL.ususuaesnessosssssasssossassnnannsnnon +16 +2 -6 -1 -2 168 194 175
Autiomotive WhOLeSBIerS.esvesvessssnersssrecsscasencrorsnssssansne 432 49 +9 + =3 184 200 186
Automotive equipment, tire-tube wholesalerS...cvssviessssscnsos +19 +3 +7 +3 -3 198 212 199
Electrical, electronics, appliance distributorS...c.cesceacasacees +17 +11 0 =6 -8 129 130 156
Electrical apparatus, supplies distributorS.....cicacescevassses +13 +9 -3 -9 -5 121 143 345
Electrical appl., TV, radio sets, elecironic parts,distributors +21 +13 +2 -2 =10 137 158 168
Furniture, home furnishings wholesalers teserssesoniissusnanann £10 +1 [¢] [¢] =6 151 177 166,
Furniture WholeSaleTS..uueesvensrsseessassisnarssson . -1 +8 -6 -4 -3 151 189 189
Home furnishings, floor coverings wholeSlerS..c.esesasscrenaen +16 ~1 +2 +3 ~5 151 169 156
Hardware, plumbing-heating goods WholesalerS..eceseiossensacacsan +9 -6 ~4 +1 — 208 231 205
Hardware wholeSBlerS..iecscassisvsseinsscacaces . FiZ +2 % -3 % 216 244 226
Plumbing, heating equipment, Eupp ies distributors...... . +4 =11 ] +5 -3 199 216 184
Lumber, construction materials AistribDUtorS..esececesvnsasncsnsae +18 13 =2 2 | 41 130 147 111
Lumber, millwork wholeS8lerS.eeeeeasessass +28 -8 -2 +7 +4 164 183 149
Construction materials distributors e +8 14 -2 ~2 -1 109 124 90
Machinery, equipment, Supplies diStribULOTB.eeeisesessevonssuuens 49 +4 -8 -2 =1 192 205 204
Alir conditioning, commercial refrigeration equipment,

distributors*................................................. +33 +4 +2 % 4 - 219 281 230
Commercial machines, equipment distributors*....... . +6 +8 -3 0 0 177 198 190
Industrial machinery , equipment, supplies aistributors. . saesesnen +3 +13 =20 ~1 -1 179 173 202
Profeasional equipment, supplies distributorS....e..ce.. 2 -2 +9 +5 ~1 184 , 181 185
Surgical, medical, hospital supply houses*, . . +8 +11 +5 -1 -1 132 146 159
Service establishment supply HOUSESB...cessvsescscesnnsaes +14 +3 +5 0 -1 128 145 135
+23 +4 =16 -3 +2 222 284 229

N +36 +3 ~14 4 +2 259 335 265

Nonferrous metals distributorS..iseciiorscaessssecsionancaseses +1 +6 -21 0 +1 9% 112 99
Scrap, waste materials dealerS...isiiiescsecsesrseracasssenaonons +23 -3 =30 +8 -1 28 109 89
Iron, steel scrap dealers..... seeene +25 -1 ~40 +15° 9] 98 114 94
Waste materials dealers.... Cereecavereseeveneansses +20 ~4 -11 o -2 81 104 80
Jeuwelry WholeBalerS®au . unceeeereeanonensasoseernssnnnsonnsssnnse +23 +16 -2 +10 T 113 116 127
NONDURABLE GOODS, TOTAL.eaavarscncssnionssarscorcsonsvannes +9 +6 +1 -2 -6 8 . 100 101
Grocery, confectionery, meat WhOleSAlerS..reeevevescossssconcrsss +7 +5 +5 +2 -y 69 72 T4
Ceneral-line grocery WholeSBlerS..eeeseassan 2 +4 +5° +2 -5 91 98 99
Voluntary groups*.....eeeees +12 +3 +8 4] -6 79 84 86
Retailer-cooperative* 413 +1 +8 +6 -5 78 B4 86
Nonaffiliated®...eaeevesns +9 +3 +4 +2 -5 108 116 116
Specialty-line grocery wholesa! -3 +6 +1 ~4 <3 68 69 70
Confectionery wholesalerS..ecassssees come . +7 +5 e +1 -1 i 52 56 60
Meat, meat products WhOleSalerSascsessresranssscesessoncennnans +18 +8 +15 +23 0 21 20 23
Farm products {edible) distributors.. +5 +13 +2 +1 -5 24 25 28
Poulfry, poultry products distribut +3 +4 +11 +7 -1 20 21 21
Fresh fruit, vegetable WhOleSRlerSeeceecerecnencarsrancesasnnce 6 | - +19 =3 -2 -8 26 27 33
Beer, wine, distilled spirits wholesalerSeiceseeeees . +8 +24 +4 +3 ~16 76 80 114
Beer, ale distribulorSecesccvevecanass . +1 +10 [} +14 ~12 &7 43 60
Wine, distilled spirits wholesalerS....esse.s . +11 +30 +6 0 -18 o1 101 147
Drugs, chemicals, allied ‘products wholesalers..s.... +14 +2 41 +1 -5 138 152 145
Drug vholesalers (gemeral and specialty lines). +11 +3 +2 0 -5 16 160 164
Industrial chemicals, explosives wholesalers... .o . +20 +5 o +4 ~4 103 118 101
Paint, varnish WholeSAlerS...cvesesvecensescsssasansesconnsnsens +15 =12 -1 +2 =1 244 246 203
Tobaceo AiStribULOrS eestsreesessiorersenseensneanssssonncisnnansn +5 +16 +3 +7 ~11 48 48 63
Dry goods, apparel WNOLeSALleTS.ieesseseotscnsossasessenassannnces +20 . =5 +2 4 -2 150 190 148
Clothing, furnishings, footwear wholesalerS......... . +30 -8 +4 -11 -5 137 201 135
Dry goods wholesalers (general and specialty 11meS).isescossees +8 =2 -4 +1 Lo} 164 197 161
Piece B00QS CONVEITETS®auerueusrorsrssanncnsoesrasecssennacnns +11 -1 -4 -6 -1 140 160 144
Paper, allied products WhOleSalerS.ceceresesasassssenssennsnanase . +10 +3 +2 +2 -2 115 123 125
Paper wholesalerS.asesvsssansonersn +9 ! +3 +3 +2 -1 17 123 126
Stationery, wallpaper wholesalers¥...... +14 +4 -1 -2 -8 101 . 124 112

. Farm products {raw materials) MerchantS®......eseeesssosenncesens T e2 -6 -3 ~10 +1 141 . 188 142
Other mondurable goods wholesalers¥,.... +4 17 4 =6 =7 108 119 126
Amusement, sporting goods distributors +5 +8 -2 +2 ~11 104 113 127
Book, magazine, newspaper wholesalers¥,, 43 0 +5 -11 -6 129 138 127
Coal WhOLeS8lerBesssersacceseracsasssansccssncnson -1 +19 ~21 -16 -9 62 89 87
Farm supplies WhOLeSAlerS..eeeseieiasciesennesnsnns +14 +5 +4 +5 +4 215 230 220

* See text, page 8.
T Revised since Advance Release January 29, 1959.
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Table 3.-—TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF- BUSINESS

DECEMBER 1958
Salask ‘ e}g‘_’s}’f;g_’m Stock-sales ratios
Percent change (at cost) (percent)
Kind of busineas and geographic division A 12 mos Percent change
(see map page 5) Decenber 1958 from-- 1958 December 1958 from-— 1 N
Trom D November
Dacember | Novenber 12 mos. Degember | November 1958 1957 1958
1937 1958 1957 1957 1958

MERCHANT WHOLESALERS, TOTAL...veeteoncocacscassss - +12 +4 -2 -2 by 11 137 132

New England....... f +14 +10 -2 -8 -6 99 121 115
Middle Atlantic. [ . +7 +3 -4 -1 -3 98 11 108
East North Central..... cecsinacannreasaas o +12 45 -4 -1 -4 123 143 134
West North Central . +9 -1 43 =1 -3 128 148 141
Scuth Atlantic.... o +11 +1 [} -2 -4 143 162 150
East South Central . +4 45 -2 -2 -2 174 178 180
Weat South Central.. B +6 +4 -5 -2 -8 127 " 147 148
MountBin. . esvavasseanas o +18 +7 +4 +1 ~3 i1 139 133
321 i . A +16 + +1 -1 =2 127 145 136
Automotive equipment, tire-tube wholesglers........-esvsssacecasssl +19 +3 +7 +3 =3 198 212 199
. +10 -8 +2 X +7 119 129 129

Middle Atlantie.... E +30 +13 +7 -6 +4% 153 154 150
East North Central. o +22 +6 -1 =3 -3 201 259 211
West North Central... - +33 +5 +8 -2 -3 182 240 233
South Atlantic..... . +16 -7 +4 +12 +1 206 186 178
Eagt South Central. . +13 =5 +7 +13 +1 237 238 224
West South Central. . 411 4 +2 +11 -1 232 183 238
Mountain......... . +19 +3 +5 +14 +1 242 248 222
Pacifie..... . 424 -1 +4 +h +1 208 244 204
413 +9 -3 -9 -5 121 143 145

+2 +17 -10 ~19 -14 &8 111 118

Middle Atlantic.. +3 -1 ~7 -12 -1 111 129 122
East North Central. -6 +8 -11 -13 ~12 123 136 151
West North Central...... +6 +15 -8 -12 -5 32 159 162
South Atlantic..... +15 +15 -7 -3 -6 130 153 156
Eaat South Central...... -3 |+ +6 -6 -5 +3 173 153 183
West South Central. +15 +16 4 ~8 =7 141 175 173
Mountain........... .. “ +29 +21 +8 -1 +4 117 152 148
Pacific.eiinneceeriarotorscnesaniarnans +20 +9 +1 -2 4 109 132 128
Elec. appliances, TV, radid sets, electronic parts digtributors... +2]. +13 +2 ~2 ~10 137 158 168
NEW ENZLANA. ot tnenrenrnenensnsnesescnsnsseresonnrnssssssnsssnne (x) +9 (x) ~17 +2 128 162 163
Middle Atlantic.. +10 +9 -7 ~1 0 124 145 138
Bast North Central. +17- +14 -7 -8 -8 142 175 173
West North Central. +10 +22 -1 ~4 +2 127 137 180
South Atlantic........ +22 +9 -3 4] -10 150 180 183
Esst South Central. +8 +21 =2 -13 -12 163 180 241
Weat South Central. +12 +1 0 0 -1l 176 200 206
Pacific....iveuvens +13 +3 0 +1 -10 121 123 144
Furniture, home furnishings WholeS8lerSeeeererenrveerenssenssonnns +10 +1 k] Q -6 151 177 166
Middle Atlantic....vvisrrncarananreas +6 -9 -3 -2 -7 139 <151 129
East North Central, x) +12 (x) +5 -5 142 175 182
Weat North Central. +12 +9 -1 + -10 193 220 217
South Atlantie... +7 +9 + (x) -6 159 171 192
West South Central. -8 +10 -6 -12 ~10 176 185 225
Mountain......... +14 x) ~4 x) (x) x) x) (x)
Pacifie..... +26 +4 0 -1 =1 139 169 144
Hardware wholesalers.... +14 +2 wly -3 4 216 244 226
Middle Aflantic.... -2 +9 -8 -9 +2 204 212 219
Easgt North Central. +8 +6 -6 4 ~4 203 238 224
West North Central. +20 =3 o -5 +3 229 282 212
South Atlantic..... +5 ~4 =3 -2 -7 235 242 252
East South Central.. +10 +1 -3 -3 -9 203 222 222
West South Central.. +21 +1 -5, -y -7 260 311 284
Pacificesesnnecanennns +15 +4 +1 +1 -3 206 239 220
Aributors..veeiiieaienns £ =11 4 5 =3 199 216 184

. sese (x) -1l [€3) 0 -6 218 208 200

Middle Atlamtic....... -1 -9 -5 -5 -2 196 208 189
East North Central.... +5 ~16 -9 -1 -8 222 239 189
West North Central,. +20 ~12 +9. +6 -5 236 267 203
South Atlantic...... +10 -6 0 +5 3 206 217 190
Eagt South Central. 0 0 (x) (X} -1 (x) (6] x)
West South Central. +21 -11 +1 +8 -1 178 204 70
Mountain., ceseou. {x) +9 (x) X3 {xX) {x) (x) X)
+19 b +2 +14 0 171 183 167

......... +18 =13 -2 +2 +1 130 147 111

-6 +8 -4 +9 +8 100 99 92

+21 ~21 -4 -2 -1 111 133 91

East North Central. +14 =22 -5 +1 +1 162 175 122
West North Centrsl. +4 =14 -1 (x) -1 149 194 129
South Atlentie..... -1 =14 -1 +13 +4 105 107 90
East South Central. ceees (x) -10, (x) x) +3 113 18 92
West South Central. +16 -7 45 0 +5 161 191 147
PaCifiCevncnnmennsanns 435 [} +4 X -3 140 180 135

See footnotes at end of table.
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DECEMBER 1958
Sales* ezlxztzﬁfm%h Stock-sdles ratios
Percent change
Xind of business and geograg:hic division (a: c:sﬂ (percent)
see map page 5 — 12 mos. Percent change,
Y December 1958 from- To58 December 1958 from-— N N 5 N
7
December | November 1?;25 . | December | November 1958 1957 1958
1957 1958 1957 1957 1958

Industrial mechinery, equipment supplies distributorS.i.ecesesss. 43 413 =20 =1 =1 179 173 202
New Englandsieescsasss . x) -3 . x) =21 =13 79 161 130
+5 +9 -12 C 44 -1 200 199 208
+5 +11 -19 -6 =1 151 182 17
(x) -3 (x) 17 -2 152 214 149
x) +12 x) -2 -6 178 221 183
+36 +4 ~7 +6 0 193 235 193
-2 +17 ~31 -2 +2 191 186 219
+1 +16 -16 -7 0 209 296 244
+5 +10 ~13 -8 0 234 255 271
+12 +4 5 +2 -5 91 98 .99
+6 +7 +5 [§] X) 65 75 66
+16 +9 +6 0 -3 115 139 128
+14 +1 +8 +8 -4 86 91 91
+9 +3 +7 +2 4 80 84 86
+8 -2 +6 43 -9 104 17 111
+1 +8 +8 +16 -6 105 101 117
+7 +2 +5 +1 ~1L 94 99 106
+14 4 +6 +9 -7 98 96 101
PacifiCeeocanss +12 +2 +5 +5 -3 75 78 84
Specialty-line grocery wholesalers... =3 16 +1 =4 -3 68 9. 7Q
Middle AtlantiCeeesescasescerens -6 +7 <1 -1l +3 59 56 55
East North Central.. +14 +9 4 +13 wdy 66 68 76
West North Central.. {x) +8 {x) ) 0 (X) {X) x})
South Atlantic.... 4 (x) +2 (x) [£4] (xX) (X} (x)
East South Central.. x) Q x) x) -12 x) {x) (x)
West South Central,.... -4 -2 +1 -18 ~9 76 79 75
Pacifice.ccicnnciencenanvennsansioes Aeersecrrreivnsnasnenssne +2 +6 +3 {x) +1 63 61 72
Fresh fruit, vegetable wholeSalerS.esesesseesroncsasssosnesnannen +6 +19 -3 -2 -8 26 27 33
New E0gland..cesesssascnassnsssrone +13 +8 +3 +36 +26 11 9 10
Middle Atlantic.. Aracssserenas +8 +14 -3 +5 -11 15 17 19
East North Centraleeesseessvsssres +3 +21 -6 x) +2 21 19 26
West North Centraleececansseoneas +1 +18 411 -1 -7 40 40 52
South Atlantic.... +8 +10 0 +1 -5 25 26 29
East South Central +8 +34 -2 +3 x) 11 11 20
West South Central +3 +9 0 {X) -18 19 18 23
Mountain.....o.. +23 +25 11 +10 x) 24 25 27
PaCifiCicessssaressaronensvacsonnsesnannans +5 +9 +1 ~21 =15 29 25 36
Drug wholesalers (general and specialty 1ines)..ecveescevsrcsenasse +11 +3 +2 o] -5 146 160 164
New England...sseess +6 +8 0 +4 ;3 165 148 204
Middle Atlantic... +1 s -3 +3 =5 120 116 122
East North Central +6 +7 -1 +1 -6 149 162 178
West North Central, +13 +7 4 -9 -8 139 167 161
South Atlantic.... +9 +12 +2 +4 -7 184 193 204
East South Central.......... +11 +8 +3 (x) x) (X) (x) (x)
West South Centraleeivacssss +10 +13 +3 +2 -5 183 193 238
MoUNt@in. e seiaversanscnns x) +2 x) -8 -1 192 257 200
PaCifiCe.virececnrovarnnosonans +11 +2 +4 =3 0 111 152 110
Tobaeeo AistribUutors.cseceurscescasaronsan +5 +16 +3 +7 -1l 48 48 63
New Englands.eeevives +4 +26 +3 +4% =17 49 47 74
Middle Atlantic...... +7 +17 +6 +3 -13 48 50 66
East North Central... +5 +18 + + -6 41 41 52
West North Central.cia.... +7 +15 +8 +13 -9 77 65 93
South Atlantic...... +6 +12 +5 +7 ~15 46 46 65
East South Central.. +10 +12 +10 +22 -5 A7 47 54
West South Central. +6 +8 +5 (%) -13 46 34 55
Mounbain. eevsses +15 +17 +6 x) x) x) x) x)
PACHL I e e erseroeseaessusntcnstoronsasernnnsenassesonsnsasansn 321 +18 +12 x) (x) (x) (X) x)
Dry goods, ‘apparel WhHOLeSEleIB.cecesssasesesenssosossacscssnsosas +20 =5 +2 4 -2 150 190 148
+8 +11 -2 ~19 -6 101 138 15
+17 =7 -3 s -1 131 172 132
+8 -10 -6 +1 ] 179 195 157
x) ~12 x) +7 -5 208 258 183
+10 x) o] -2 -9 161 193 151
+19 +2 0 (x) (x) (x) ) (x)
PACITAC A s s resvsrnoneoncsasosnonnnnsnnnas 425 -5 0 (x) 4 176 203 170

* See text, page 8.
X Withheld due to extreme variability of reported data.
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURE, AND RELIABILITY OF THE DATA

1. Scope of Survey

This survey is limited +to merchant wholesalers, which
constitute the major portion of the broad fieldof wholesale
trade, and excludes other types of wholesale trade such as
manufacturers sales branches and sales offices; petroleun
bulk stations; agents and brokers and assemblers of farm
produets. All kinds of business in which merchant whole-
salers operate are represented in this survey.

Merchant wholesalersg are defined in the Standard Industrial
Classification Manual issued by the Bureau of +the Budget,
Executive Office of the President,as "Establishments usually

known as wholesalers, merchant wholesalers or jobbers, pri--
marily engaged in buying, taking +title to, and where cus--

tomary, physically storing and handling goods and selling
the goods at wholesale principally to .retailers and in-
dustrial and commercial users. This group also includes
industrial and distributors, exporters, and importers, cash-
and-carry wholesalers; drop shippers, wagon distributors,
ete. The establishments included in this group may perform
operations on the goods incidental to the wholesale trading
and delivery, such as installing equipment, and fixtures;
and collecting and baling waste materials." Firms which,
in addition to merchant wholesale establishments, operate
other types of establishments, e.g., retail, manufacturing,
ete., report in this survey only for their merchant whole-
sale establishments. A description of each kind-of-business
classification shown in this report is included on pages 10
through 12.

2. Sample Design

Firms reporting in the survey are part of a probability
sample representing merchant wholesalers in all kinds of
business. The sample,which includes over 17,000 firms (about
26,000 establishments) is drawn from two sources: (1) 1954
Census of Business lists representing all wholesalers (with
paid employees) 1in business in 1954 and (2) Bureau of 0ld
Age and Survivors Insurance (BOASI) lists of wholesalers
(with paid employees) entering business (or requesting new
Employer Identification Numbers) since 1954. The sample is
supplemented twice a year for new firms on the BOASI lists.

The reporting panel includes a fixed panel of about 1,400
very large firms reporting monthly and four rotating panels
each containing about 3,900 smaller firms which report every
fourth month. In any given month, the total reporting panel
includes about 5,300 firms.

The mnumber of firms selected in the sample for each kind
of business varies -from 150 +to 650 firms, depending upon
(a) the total number of firms in the trade, (b) and distri-
bution of firms within the trade by sales size, and (e)
whether geographic division trends are to be shown for the
trade. In those Xkinds of business for which percentage
changes are shown by geographic division, the sample chosen
for the national estimates was increased by about 50 percent
to provide wider representation -by geographic division. In
some of these trades, however, data are not shown separately
for some geographic divisions because even this increase in
the sample size will not provide reliable results in all
geographic divisions.

3. Published Data

Sales.~~This report includes monthly dollar volume esti-~
mates of sales by kind of business for the United States as
a whole (Table 1) and sales trends (percent changes) derived
from these estimates (Table 2). Sales trends are shown in
Table 2 for some detailed kind of businesses for which es-
timates are not shown separately in Table 1. For these kinds
of business (identified by * in Table 2) the trends are
hased only on the weighted sales of identical firms (i.e;,
firms reporting data for each of the months for which com-
parisons are made). Sdles trends by geographic division
are also shown for selected kinds of business (Table 3).
In Table 3, the trends for geographic division are based on

weighted sales of identical firms; however, sales trends at
the United States level are derived from the dollar volume
estimates shown in Table 1.

Sales include sales of merchandise and receipts from re-
pairs.ar other services to customers, after deducting returns
and allowances, and .discounts. ©Sales of merchandise for
others on a commission basis are also included. Local and
State sales taxes, and Federal excise taxes are included.

Inventories.--Thig report presents inventory trends by
kind of business for the United States as a whole (Table 2)
and by geographic division (Table 3). These inventory irends
are based on the weighted inventories of identical <firms
(i.e., firm reporting data for eachof the months compared) .

Inventories represent stocks, at cost, of merchandise on
hand for sale at the end of the month.

Stock-sales ratios.--These are presented by kind of busi-
ness for the United States as a whole (Table 2) and by geo-
graphic division (Table 3). The stock-sales ratios are
percentages derived by dividing weighted stocks, at cost,
by weighted sales far only those firms reporting inventories
in conjunciion with sales in all three periods compared.
Excluded from these ratios were all firms which report 'zero"
inventories (e.g., drop shippers). No adjustment is made
in these calculations for the markup of sales; which varies
from trade to trade. Stock-sales ratios for previous months
shown in the current report may differ from those published
in previous reporits since the reporting panel varies.

4. Estimating Procedure

Fach firm selected in the sample has an assigned weight
which reflects its probability of selection in the sample.
Large firms are selected with certainty, thus havinga weight
of one (1). Other firms are sampled at varying rates,
depending upon size, with smaller firms having a lower prob-
ability of selection and thus a larger weight.

For most firms reporting, data are available for each of
three months (current, previous, and year ago). New firms
reporting provide data for at least two months (current and
previous). Sales and inventory figures reported for each
firm are multiplied by its weight (the reciprocal of its
probability of selection) and the results summarized to
obtain the dollar volume estimates, percentage changes and
stock-sales ratios shown in this report.

Volume estimates.-—The summation of the weighted reports
of sales for each monthly opanel provides unbiased dollar
volume estimates, by kind of business, for two months--the
current month and the preceding month. However, the published
estimate is a Ycomposite" of two estimates (as the unbiased
estimate for the current month obtained from the summation
of the current month reports and (b) a ratio estimate ob-
tained by multiplying the "composite” estimate for the pre-
vious month by the ratio of the current month unbiased to
previous month unbiased estimates obtained from the sum-
mation of the current reports. The unbiased estimate (a)
receivesa weight of .3 whilethe ratio estimate (b) receives
a  weight of .7. The resulting weighted average provides a
"composite" estimate of the dollar volume of sales consider-
ably more religble than either of the 1wo estimates taken
alone.

Percentage changes.--Two types of percentage change figures
are presented in this report, viz., (1) percentage changes
derived from dollar volume estimates (2) percent changes
based on the weighted data from identical firms (i.e., those
reporting data for each of the months for which comparisons
are made). The percentage changes based on Iidenticals
however, should not be regarded as an unbiased measure of
percentage change. Since only those establishments repor’.
ing in both periods compared are included, the net change
due to births and deaths is not reflected in the ratios
shown.
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURES, AND RELTABILITY OF THE DATA--Continued

5. Reliability of the Data

Estimates based on a sample are subject to sampling vari-
ability and thus are not expected to be in exact agreement
with a complete census taken with the same enumération
procedures. For all trades combined, the sampling vari-
ability of the "composite" sales estimates for any individual
month, is about one percent at +the one sigma level. That
is to say, the chances are about two out of three that the
estimated sales shown would be within about one percent of
the results of a complete enumeration.

Sampling errors have been computed by kind of business
for each of the monthly estimates of sales in 1958 and, for
the ratios of current month to previous month sales and
current mwonth to year-ago sales, for four months--December
1957, May 1958, September 1958, and Oetober 1958. Sampling
errors are themselves subject +to sampling variability and
thus should. be regarded as giving a general rather +than
exact idea of the variability due to sampling. They may
also vary as a result of seasonal or eyclical fluctuations.

Table 4 presents the range of the sampling errors during
1958 and their medians. The sampling errors for individual
months,hovever, are available upon request.

Evaluation of the sampling variability of the ratio based
on weighted identicals has not been completed. However ’
where these ratios are based on 2 small number of reports
(viz., tremds by geographic division) the sampling vari-
ability is usually quite high. -

These measures do not include biases that may arise from
other nonsampling errors, such as failure of respondent 1o
submit correct figures or to submit a report in ‘time for
tabulation. In preparing the dollar volume estimates, an
estimate is included for those firms +that fail to respond.

- To the extent that the estimates for these firms may differ
frow the actual figures, nonresponse affects the reliability
of the dollar volume estimate. As a result, dollar volume
estimates are not published separately in a few trades
vhere the nonresponse rate was considered too highto provide
reliable level estimates. Approximately 10 percent of the
total sales are imputed for nonresponse.

Table 4.-~SAMPLING VARIABILITY--MONTHLY ESTIMATES OF SALES OF MERGCHANT WHOLESALERS, BY KIND OF BUSINESS

Sampling Sampling error of the- Sempling Sampling error of the
‘error of ratio of current month error of ratio of current month
monthly sales compared fow~ monthly sales conpared to-~
dollar value doller value
Kind of business of ‘sales~< Previous Kind of business of sales—- Previous
1958 month Yeer-ago 1958 month Yeer-ogo
sales sales sales ©
Renge |[Median| Ramge [Median| Range Median Renge |Median| Renge [Median | Range Medien
MERCHANT WHOLESALERS, TOTAL....[0.8-1.2 1.0 |0.6-0.6 0.6)0.6-0.9| 0.8 | NONDURABLE GOODS, TOTAL.-c....... evalo2-1.7 1.3 j0.9-1.1 1.0 ]1.0-1.4 1.2
DURABLE GOODS, TOTALs-veooonurranan .. j1.2-1.8 1.4 10.6-0.8 0.8{1.2-1.6| 1.4 Grocery, confectionery, meat......| 2-3 2 1-2 1 2-3 2
: General-line grocery...,. 2-3 2 1-2 1 2-2 2
Automotive. . viiiiiieiiiniinieisis] 4u9 4 2-4 3 3.7 4 Specialty-line grocery... 4-10 7 2-3 3 5-7 6
Automotive,equipment, tire-tube..| 2-4 4 2-3 2 3-3 3 Confectionery.ceeureseienas 4-7 5 3-4 3 3-5 4
Meat, mest products......... 5-6 6 2-4 4 24 4
Electrieal, electronics, applisnces| 3-5 4 1-2 2 2-4 3
Electrical apparatus, supplies...| 2-4 3 2-3 2 2-4 3 Farm products (edible)............| 3-4 3 2-2 2 2-3 3
Electrical appliances, TV, radio Poultry, poultry products.. -] 5-7 6 3-4 3 5-6 5
sets, electronic parts..........{ 4-8 7 2-3 2 4ot 5 Fresh fruit, vegetables.........| 3.5 4 2-~4 3 3-3 3
Furniture, home furnishings........| 3-5 3 2-3 2 3-3 3 distilled spirits.....| 2-4 1.2 2 2.3 2
FUTTHAULG ¢ 2 v v et s nnensansonsons | 47 6 | 24 3 | 597 |6 B";Z;r‘;’i:;lse“‘“ o " e H o b
Home furnishings, floor coverings| 3-5 4 2-4 3354 Wine, distilled epirits.........| 3-4 4 23 3 2-4 3
Herdwere, plumbing-heating goods... 1-2 2 1-2 1 1-2 2
HaTdWaT®. oo v rvnsnnaninnnencens. | 223 2 1-2 1 2-3 2 Drugs, chemicsls, allied products.{ 2-3 2 1-2 2 2-2 2
Plumbing, heating equipment, Drugs {general, specialty lines)| 2-5 3 242 2 2-3 3
SUPPlieS..vivecacennaonanae vesen| 3-4 3 2-2 2 2~4 3 Industrisl chemicals, explosives| 3-6 5 2-4 3 g-i 2
Paint, varnigh....ccevveevinenn.| 4-6 4 2-3 3 =
Lumber, construction materials.....| 2.3 2 2-2 2 2-4- 3 #in%, vern
Lumber, MillWorK..ovesresssersnss| 3-6 5 2-4 3 3-6 4
Construction materials........ «es] 3-6 4 2-3 2 3-5 4 TODACCO et urteetnnranesarmosanaaas | 23 2 2-2 2 2-3 2
Machinery, equipment, supplies. t . 2-5 3 2-2 2 2-3 2 Dy £00dS, 8pPATELl...sessncsennn..]| 2-5 3 P 2 25 3
Industrial machinery, equipment, Clothing, furnishings, footwear.| 4-9 &6 3-6 5 5.7 6
supplies. herresens 3-6 5 2-4 3 4-6 4
Dry goods (general, specialty
Professional equipment, supplies.| 4-6 s 25 A T TIMES) - evsnernunernsnrnanenenee| 427 5 2-5 4 | 4 5
Service establishment supplies...| 3-7 5 2-3 3 4-7 4
Metals, metalwork (except screp)...| 2-4 3 2-3 2 3-4 4 Paper, allied ducts. .. 2. _ -
o St o e | 5% | 4| e | 3| 4% |3 | remewmememsed 2o | e | 2 | as |
Nonferrous metels.........ceeeue.| 3-5 4 1-2 2 3-6 5
Serap, weste materialS.............| 4-5 5 2-3 2 4-5 4 Amusement, sporting goods.........| 4-6 5 3-4 3 3-6 4
Iron, steel scrap. .| 4-8 7 3-4 4 66 6 [ 3.7 4 1~-2 2 2.4 2
Waste materials,..... vamesaeanan 6-10 8 24 3 69 8 Farm supplies.. 5.8 7 2-4 3 5.8 6
Note: The use of sampling errors shown above is illustrated by the following

computation: Multiply the median sempling error by the estimate (whether it is a
dollar volume estimate or a retio). Add and subtrect the resulting product from
“the published estimate. The resulting range of the estimate is expected to include
hs "expected value" (that is, the value which could be obtained from s complete
inumeration) sbout two out of three times. Doubling the median sempling error and

repeating the above process will give a range vwhich will include the "expected
value" about 19 out of 20 times.

To illustrate the computationof these ranges for monthly dollsr volume estimates,
consider the estimate made for all durable goods in May 1958. The published esti-
mate i5 $3,868 willion while the medisn sampling error shown for this month is 1.4
percent (or .014). Multiplying $3,868 millionby .014, we obtain $54 million. Thus,

the chances are two out of three that the "expected value" of the estimate is
between $3,814 and $3,922 million. Doubling the given median
us the limits, $3,760 to $3,976 million, which will contain
19 out of 20 times.

sampling error gives
the "expected value"

As an example of the use of these median sampling error data with ratios, con-
sider the ratio of chenge from April 1958 to Msy 1958 for all durable goods. This
retio of chenge, obtained by dividing $3,868 million by $3,727 million, is 1.04
(it can also be expressed as a 4% increase). The median sampling error of this
statistic is 0.8 percent (.008). Multiplying 1.04 by .008, we obtein .008 as the
standerd error of the ratio. There is a probability of two out of three that the
“expected ratio" is contained in the range 1.03 to 1.05 (that is, that the April
to May change was between a 3% end 5% increase) » while there is a probability of
19 out of 20 that the "expected ratio* is contained in the range 1.02 to 1.06.
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DESCRIPTION OF KINDS OF BUSINESS

A1l kinds of business in which merchant wholesalers oper-
ate are represented in this survey. The kinds of business
shown in this report parallel broad classifications used in
the 1954 Census of Business covering vholesale trade. Each
establishment in this survey has been assigned a kird-of-
business classification based upon its trade designationand
‘an analysis of its sales by commodity lines .as reported to
the Bureau of the Census. A description of each kind-of-
business classification in this report is given below.

DURABLE GOODS
Automotive wholesalers

Motor-vehicle distributors.--Mérchant wholesale establish-
menis primarily engaged in selling new and used passenger
automobiles and similar motor vehicles, road-type trucks,
truck tractors, busses, trailers, and semitrailers to dealers
or to fleet operators, indusirial accounts, and to commercial
users. Dealers in road-type trucks, truck tractors, and
truck trailers are included here on +the basis of kind-of-
goods sold.{Not shown separately in the accompanying table )

Automotive equipment, tire—tube wholesalers.--Merchant
wholesale establishments-—-frequently referred to as jobbers
in this trade--primarily engaged in selling automotive
equipment, accessories, parts, tires, tubes and garage
equipment and tools.

Electrical, electronics, appliance distributors

Electrical apparatus, supplies wholesalers,--Merchant
wholesale establishments selling ageneral line of electrical
equipment and apparatus; wiring supplies and construction
materials; lighting fixtures and lamps; radio and television
sets and accessories; electric refrigerators and other elec-
trical appliances and specialties; and electronic parts and
equipment; and those primarily engaged in selling such elec-
trical equipment and apparatus; wiring supplies and con-
struction materials, and lighting fixtures and lamps, as
conduits and fittings, interior wires and cables, wiring
devices, safety switches, poles, crossarms, pole-line hard-
ware, outside wires and cables, residential, commercial,
and industrial 1lighting fixtures, and 1incandescent and
fluorescent lamps. Establishments specializing in the sale
of electrical prime movers and other electrical power equip-
ment for the generation, transmission, or utilization of
electric energy are also included. .

Electrical appliances, TV, radio sets, electronic paris
distributors.--Merchant wholesale establishments primarily
engaged in selling such electrical appliances end specialties
as radio and television sets, dish washers, electric refrig-
erators, electric ranges, washing machines, ironers, radio
and television parts and accessories, home freezers, sewing
machines, hot water heaters, electric irons, percolators,
clocks, hotplates, vacuum cleaners, etc., and electronic
tubes, electronic replacement parts and accessories, and
transmission and sound equipment.

Furniture, home furnishings wholesalers

Furniture wholesalers.--Merchant wholesale establishments
primarily engaged in selling home or office furniture--
wooden, metal or other.

Home furnishings, floor coverings wholesalers.--Merchant
wholesale establishments primarily engaged in selling house-
hold china, glassware, and earthenware; floor coverings
(carpets, rugs, linoleums, ete.); antique home furnishings;
and miscellaneous home furnishings such as brooms, brushes,
curtains, draperies, pictures and picture frames, window

shades, kitchen utensils, phonograph records, and musical
instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments
selling a general line of merchandise sufficiently broad to
service retail hardware stores and the hardware departments
of other outlets--general~line hardware wholesalers; and
establishments primarily engaged in selling builders hard-
ware, heavy hardware, shelf or light hardware, and hardware

specialties such as tools, cutlery, bolts, nuts, rivets,
screws, padlocks, keys, and the like--specialty-line hard-
ware wholesalers.

Plumbing, heating equipment, supplies distributors.--Mer-
chant wholesale establishments primarily engaged in selling
plumbing and heating equipment and supplies such as plumb-
ing fixtures, including sanitary ware; steam and hot water
heating boilers, radiators, parts, and fittings; stoves,
ranges, furnaces, and other types of heating apparatus {ex-
cept electric); oil burners; gas appliances and supplies;
plumbing pipe, valves,and fitbings; and plumbers brass zoods.
“ AR

Lunber, construction materials distributors

Lumber, millwork wholesalers.--Merchant wholesale estab-
1ishments primarily engaged in selling lumber and millwork
such as rough, dressed, and finished lumber; sheathing,
siding, flooring, shingles, plywood, veneers, doors, sashes,
frames, interior woodwork and trim.

Construction materials distributors.--Merchant wholesale
establishments primarily engaged in selling such construction
materials as brick, tile, and terra cotta; cement, lime,
and plaster; building glass; sand, gravel, and crushed stone,
ready-mixed concrete; roofing, siding and insulation; and
stone, slate, conerete products, and building board.

Machinery, equipment, supplies distributors

Air conditioning, commercial refrigeration equipment dis-
tributors.--Merchant wholesale establishments primarily en-
gaged in selling commercial refrigeration equipment (in-
cluding electric) such as refrigerators, display cases,
freezers, dispensers, water coolers, food locker equipment;
and those selling air conditioning and ventilating equip-
ment and supplies, ineluding fans, blowers, and accessories.
Establishments specializing in the sale of commercial refrig-
eration components and * accessories are also included in
this classification.

Commercial machines, equipment distributors.--Merchant
wholesale establishments primarily engaged in selling office
machines and equipment (except furniture) such as adding
machines, typewriters, addressing, duplicating, sealing,
computing, stapling, aeccounting, and statistical machines;
restaurant and hotel equipment such as coffee urns, steam
tables, china, glassware, silverware, linens, and related
items; store machines and fixtures such as display fixtures,
show racks, pricing equipment, cash registers, scales, meat
slicersand grinders, coffee grinders, etc.; and such related .
equipment as florists' supplies, theater supplies anl equip-
ment, and parking meters. Establishments primarily engaged
in selling to users are included, as well as those selling
to dealers. : .

Industrial machinery, equipment, supplies distributors.--
Merchant wholesale establishments primarily engaged in sell-
ing machinery, equipment, and supplies {0 manufacturing and
mining concerns. JIncluded here are establishments selling
industrial machinery; industrial belting, hose, and packing;
machine tools, mine and mill supplies; oil well and oil re-
fining supplies; printing machineryand supplies; industrial
rope, cordage, and twine; industrial materials, handiing
equipment; power transmission equipment; and machinery and
equipment for such industries as food products, woodworking,
shoe manufacturing, tanning, textile, and paper and pulp.

Professional equipment, supplied distributors.--Merchant
wholesale establishments primarily engaged in selling dental
supplies (chairs, sterilizers, cabinets, instruments, dental
gold and alloys,  waxes, teeth, and the like); religious
supplies (church goods and religious articles such as stat,s
uary, vestments, fonts, candles, religious pictures, calen-
dars, 1literature, etc.); school equipment and supplies
(desks, blackboards, chalk, rulers, wall and globe maps,
ete.); optical goods; surgical, medical, hospital supplies,
and equipment; artists supplies; engineering instrumentis
and supplies; and supplies for other professions.




Surgical, wmedical, hospital supply houses.--Merchant
wholesale establishments primarily engaged in selling
surgical and medical instruments; doctors apparatus and
equipment; orthopedic applisnces; artificial limbs;
operating room and. other hospital equipment; X-~ray
machines and accessoriesand other scientific instruments
used by physicians and in hospitals.

Service establishments, supply houses,--Merchant wholesale
establishments primarily engaged in selling barber and
beauty supplies; laundry, dry cleaning equipment), supplies
(vashing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, warking equipment,
ete.); shoe service supplies and equipment, undertakers sup-
plies (caskets; burial' vaults, burial garments, embalming
chemicals and preparations, and other morticiansend funeral
equipment); upholsterers supplies (fabrics » leather and
£illings, and other types o supplies used in the upholstery
trade); and miscellanecus service equipment, such as jan-
itors! supplies, furriers' supplies, bootblack's supplies,
and hat cleaners' supplies. :

Other machinery; egquipment supplies distributors (not
shown separately in accompanying table).--Merchant wholesale
establishments primarily engaged in slling (a) transportation
eguipment such as aireraft and aeronsutical equipment, sup-
plies; railroad equipment, supplies; marine equipment, sup-

plies; and other {ransportation equipment and supplies;.

(b) construction machinery, equipment such ag road building
machinery, = excavating and dredging wmachinery, i
cranes, hoists, and winches;and related construction equip-
ment as pneumatic hammers, conerete construction clamps and
forms, scaffolding, chutes, and wheelbarrows--but not con-
struction waterials, and (c) farm-garden machinery, equipment

(including tractors) used in the preparation and maintenance -

of the soil, the planting and harvestingcf crops, and other
operations and processes pertaining to agriculture; dairy
machinery and equipment, such as milking machines and cream
separators; poultry equipment, such as incubators, brooders,
and feeders and irrigation equipment.

Metals, metalwork (except scrap) distributors

Iron, steel, and products distributors.--Merchant whole-
sale establishments usually referred to as steel warehouses
~~primarily engaged in selling iron and steel products such
as gemifinished forms and shapes, plates, sheets, strips,
bars, structural shapes, piling, nails, tubular products,
wire products, forgings and castings. Steel warchouses of
firms operating steelworks amd rolling mills are also
included here.

Nonferrous metals distributors.--Merchant wholesale estab-
lishments primarily engagedin selling nonferrous metals and
metalwork such as ‘aluminum, copper, tin, brass, lead and
zine.

Serap,. waste materials dealers

Iron, steel scrap dealers.~-Merchant wholesale establish-
ments primarily engaged in assembling, breaking up, sorting,
and selling all forms of iron and steel scrap.

Waste materials dealers.--Merchent wholesale establish~
ments primarily engaged in assembling, sorting, and selling
such waste matlerialsas nonferrous scrap metals, waste paper,
rags, wiping cloths, textile wastes, scrap rubber; and other
waste and salvage materials. Scrap iron and steel may be
handled as secondary lines.

Jewelry wholesalers

Jewelry wholesalers,.--Merchant wholesale establishments

primarily engaged in selling a general- or specialty-line
of jewelry such as clocks and watches; precious stones and
metals; watch waterials, jewelers supplies; costume jewelry;
and wiscellaneous items such as silverware, plated ware,
medals, itrophies, semiprecious stones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers.~-Merchant wholesale
establishments handling a general line of dry groceries and

derricks,’
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processed foods' usually sold in retail grocery stores, such
as canned foods, ‘flour; sugar; coffee, tea ‘and spices, as
well as such nonfood itemsas household chemicals, soaps and
detergents, paper products, brooms, brushes, ete. Voluntary
group vholesalers,  retaller-cooperative warshouses, ad cash-
and-carry depots are ‘ineluded, as  well as  nonaffiliated
general~line grocery wholesalers., :

Specialty-1line grocery wholesalers.-~This classification
includes two general types of merchant wholesale establish-
ments:  Those ' handling a combination of grocery dtems, no
one item predominating, but nota sufficiently broad line of
commodities 1o be c¢lassified. as "general line"; and those
primarily engaged in selling specialized lines of groceries
and ‘related products, suchas canned foods; coffee, tea, and
spices; dairy  ‘products; dried fruite and nuts; frosted and
frozen foods; fish' and seafood; bakery  products; packaged
breakfast cereals; flour; cooking oils and shortening; and
soft drinks.

Confectionery wholesalers.~-Merchant wholesale establish-
ments primarily engaged in selling candy, chéwing gum, pop-
corn, potato chips, salted nuts, fountain fruits and syrups,
and related items. Cigars; cigarettes, and other products
are also frequently handled as secondary lines. .

Meat, meat products wholesalers.--Merchant wholesale estab-
lishments primarily engaged in selling fresh, frozen, cured
or processed (but not canned) medts, lard, and other edible
meat products. Secondary lines suchas butter, cheese, eggs,
dressed poultry, vegetable shortening, and canned meats are
frequently handled.

Farm products (edible) distributors

Poultry, poultry products : distributors.--Merchant whole-
sale establishments ‘primarily ‘engaged -in selling: live or -
dressed poultry, eggs, and related products. Establishments
primarily engaged in dressing poultry are considered manu~
factures.

Fresh fruit, vegetable wholesalers.--Merchant wholesale
establishments primarily engaged in selling fresh fruits,
vegetables, berries, melons, and related items.

Beer, wine, distilled spirits wholesalers

Beer,ale distributors.--Merchant wholesale establishments
primarily engaged iIn selling beer, ale, porter, stout and
other fermented malt liguors, soft drinks, confectionery,
tobacco, wines, and spirits ere frequently handled as sec-~
ondary lines.,

Wine, distilled spirits wholesalers.--Merchant wholesale
establishments primarily engaged in selling wines, whiskey,
gin, rum, brandy, and other spirits, including neutral spirits
and ethyl - alcohol used in blending. Merchants who bottleé
and sell wines and distilled spirits manufacturedin bulk by
others, liquor departments of drug wholesalers, and State~
operated wholesale outlets are included. State depots pri-
marily engaged In supplying State liquor stores, however,
are not included in wholesale trade.

Drugs, chemicals, allied products wholesalers

Drug wholesalers (general and specialty lines)

General-line drug wholesalers (noit shown separately).--
Merchant wholesale establishments engaged in sellinga full
line of drugs, pharmaceuticals, proprietary medicines,
druggists rubber good, cosmetics toiletries, drug sundries,
and related merchandise. Cooperatives and voluntary group
wholesalers handlinga full line of drugs are alsc included
in this classification. Liquor departments of drug whole-
salers, however, are included with "Wines and distilled
spirits wholesalers.,"
Specialty-line drug wholesalers (not shown separately).--
Merchant wholesale establishments primarily engaged in
selling proprietary medicines, +toilet preparations, and
articles such as drugs, perfumes, cosmetics, powders,
shaving preparations, toilet soap, dentifrices, combs,
brushes, mirrors, medical glass, bandages, rubber goods,
and antiseptics.
Industrial chemicals, explosives wholesalers.~~Merchant
wholesale establishments primarily engaged in selling such
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indugtrial ~and heavy  chemicals: as coal-tar - chemicals,
plastics, compressed and liquefied gases (except LP gas),
acids, ammonia, soda, industrial alcohols, explosives, dye-
stuffs, naval stores, ete.  Concerns  primarily engaged in
selling  pyrotechnics and ammunition for smwall arms are
included in "Amusement and sporting goods wholesalers."
Paint, varnish wholesalers.--Merchant wholesaleestablish-
menits primarily engaged in selling paints, varnishes lacuers,
enamels, calcimines, shellac, and stains. Glass, wallpaper,
painters supplies, oils,  chemicals, and related products
are frequently handled ag secondary lines. .

Tobacco distributors

Tobacco distributors:--Merchant wholesale establishments
primarily engaged - in selling manufactured tobacco products
such as cigars, cigareties, chewing and smoking: tobaeco, and
snuff, Confectionery, smokevrs articles; razor blades,. play-
ing cards, etc., are frequently handled as secondary lines,

Dry goods, apparel wholesalers

Clothing, furnishings, footwear  wholesalers.--Merchant
wholesale estaplishments primarily engaged in selling wen's,
boys!' clothing, and furnishings (including suits; codts,
overcoats, work clothing, hats .and. caps, shirts, ties, and
underwear); women's, children's 'c¢lothing, furnishings, and
accessories (including suits dresses, and skirts); furs and
fur clothing; mwillinery, millinery supplies; shoes and other
footwear; ‘work clothing; and related lines.

Dry goods wholesalers (general and specialty lines)

General«line’ dry goods wholesalers (not shown® -Separa=
fely).-Merchant - wholesale -establishments’ engaged in
gelling a diversified combination of lines usually sold
in retail’ dry goods ‘and ‘géneral - merchandise stores,
ineluding piece.goods, home furnishings, work clothing,
dresses, ..infants! wear, notions, and - hosiery. ‘Men's
and women's clothing, furnishings, and millinery fre-
quently constitute secondary lines,

Specialty-line dry goods wholesalers (not shown sepa~-
rately) .~-Merchant wholesale . establishments. primarily
engaged in selling hosiery, underwear, piece goodsd, lnit
and laee goods; fancy . linen and needlework and notions
(thread, tapes, needles; pins, buttons, hair accessories,
zippers, and shoe laces).

Piece goods converters.--Merchant wholesale establishments
which purchase textiles n the gray or unfinished form, have
them dyed and/or finished by others, usually on a contract
basis, and sell to the cutting-up trade, garment makers,
wholesalers, or retailers. Converters operating bleaching,
dyeing, and finishing plants are not considered as werchant
wholesalers. :

Paper, allied products wholesalers

Paper wholesalers.--Merchant wholesale =  establishments
primarily engaged in selling wrapping paper and other coarse
paper; fine paper (writing papers, reproduction paper stock,
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_paper, paper clips, typowri

cover, text, thin,  and other fine papers); newsprint and
book paper; paperboard; and converted paper products such
as bags, boxes; cups, dishes, towels, napkins, tissues, and
bottle caps. [ - L e

Stationery, wallpaper. wholesalers.—-Merchant wholesale
establishments primarily enpaged in selling commercial and

social stationery, including envelopes, typowriter and
‘mimeograph paper in cut sizes, file ds and folders; dnd

office supplies such as pen

erasers; and  emhossed an
covering or decorating inter

Farm products (rau materials) merchants

Farm products (raw materials) werchants,--Merchant whole-
sale establishments primarily engaged in selling cotton,
grain, hides, sking,. raw furs, livestock; - leaf tobacco,
wool, mohair, horses and mules, and other inedible products
such = as broomeorn, moss,; hair, feathers, bristles, and
fibers. This classification includes merchants (including
terminal elevators) primarily engaged = in selling raw farm
products in marketing centers. Dealers buying such products
direct from farmers and assembling them at local production
points are classified as "assemblers'and not included here.

; Other nondurable goods wholesalers

Amusement, sparting  goods distributors.--Merchant whole-
sale. establishments primarily engaged T selling eameras and
photographic | goods. (cameras, parts, and: accessories, pro-
jection apparatus, enlargers, developing and printing room
apparatus and accessories; sensitized unexposed photographic
supplies and equipment); sporting ' goods (toys, games, nov-
elties, fireworks, bieycles, sporting goods, and- athletic
goods) ; and other recreation goods suchas playground equip-
ment, billiard  and bowling equipment and supplies; —amw
hobby goods. ; o

Book, magazine, newspaper wholesalers.-=Merchant wholesale
establismments primarily engaged I selling books magazines,
periodicals; nevwspapers, and related items.

Coal wholesalers.~-Merchant wholesale establishments pri-
maTily engaged in selling bitumious coal, anthracite coal,
and coke. ‘This includes firms with coal yards as well as
those selling goods shipped directly from mine to customer.

Farm supplies wholesalers,--Merchant wholesale establish~
nents primarily engaged in selling mixed and other feeds;
fertilizers, fertilizer materials,am agricultural chemicals;
seeds (farm, garden, and‘flower); and miscellaneous farm
supplies such as hay, straw, and alfalfa.

Morchant wholesalers; n.e.c.——(Not  -shown separately 'in
the accompanying table.) Merchant wholesale establishments
primarily engaged in selling petroleum products,; cut flowers
and potted plamts; forest products - except lumber; inedible
oils and fats; textiles and ‘materials other than-dry. goods;
industrial - yarns; crude: rubber; ores; sponges; artificial
leather; wood pulp; artifieial ~flowers; and products ‘not
elsevhere: classified; and establishments handling a line of
merchandise too broad to be included in any of the classi-
fieations outlined above.






