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SALES AND INVENTORIES

Sales

Sales of merchant wholesalers, for the fifth suc-~
cessive month, showed an increase over the year ago
level. January 1959 sales, estimated at $9.5 billiom,
were 6 percent above last January. However, January
sales were 9 percent below the December 1958 level.

Ssles in the durable goods trades, in total, amount-

ing to $3.8 billion in January, declined 10 percent
from December but were 10 percent higher than sales
a year ago. Sales in the nondurable goods trades,
at $5.7 billion, reflected a smaller decline (8%)
from previous month sales and a smaller increase (4%)
over sales a year ago than the durable goods trades.

Nine trades, led by farm supplies (25%), reported
January sales above their December level. However,
most trades experienced seasonal declines, the most
substantial of these being noted by jewelry whole-
salers (50%), wine, distilled spirits wholesalers
(45%), and amusement, sporting goods distributors
(30%). In contrast, most trades reported increases
over their sales a year ago. The largest gains were
registered by iron, steel products distributors (34%),
iron,steel scrap dealers (24%), and lumber, millwork
wholesalers (20%). Declines from year ago sales were
indicated by three trades--coal wholesalers (13%),
specialty-line grocery vwholesalers (é%)and commercial
machinery, equipment distributors (3%).

All geographic divisions reported sales below
December 1levels, the West North Central Division
indicating the sharpest drop (13%). Compared with a
year ago, one division, the West South Central,

reported a small (2%) decline, while the remaining
divisions indicated increases up to 15 percentin the
South Atlantic Division.

Inventories

Inventories of wholesalers at the end of January
showed no change from +the December 1level and were
slightly (1%) above stocks on hand last January.
Durable goods stocks were up 2 percent over December
but were unchanged from a year ago. In contrast,
inventories of nondurable goods fell 2 percent since

last month and were 1 percent above  Januery a year
ago.

The January 1959 gtock-sales ratio for all mer-
chant wholesalers reporting inventories in conjune-
tion with their sales was 136 percent, up 13 points
from December but 6 points lower than the January
1958 ratio. The January stock-sales ratio for dur-
able goods trades was 188 compared to the nondursable
goods trades ratio of 96.

General

This report includes monthly dollar volume esti-
mates of sales of merchant wholesalers by kind of
business from January 1958 +through Jsnuary 1959,
These data are based on a probability sample repre-
sentative of all merchant wholesalers in the countiry.
A description of +this sample and approximate meas-
ures of the reliability of the data are included on
pages 8 and 9. Also included in this report are
sales and inventory trends and stock-sales ratios by
kind of business, for the United States as a whole
and by geographic division.
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Teble 1.--~ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS®--UNITED STATES, BY KIND OF BUSINESS

1958 ARD 1959

(Sales in millions of dollars)

1959 1958
Kind of business
Jan. Jan. Feb. Mar, Apr. May June July Aug. Sept. Qct. Nov. Dec.
MERCHANT WHOLESALERS, TOTAL®.............d4 79,534 8,972 8,179 8,863 9,213 9,435 9,480 9,663 9,825 10,336 11,163 | 10,009 10,423
DURABLE GOODS, TOTALs..cvvessnssensneaad 3,820 3,493 3,181 3,501 3,727 3,868 3,972 3,958 4,134 4,395 4,700 4,162 45241
Automotive WholeSalerS...eevsvsenssserncsraead b 410 378 394 438 449 453 468 484 463 521 467 510
Automotive -equipment, tire-tube wholesalers.) 352 350 324 337 368 37 376 387 379 389 426 379 391
Electrical, electronics,appliance distributord 634 584 558 584 558 590 626 611 631 724 746 695 772
Electrical apparatus, supplies distributors 281 260 263 277 269 292 312 299 298 339 340 322 351
Electrical appliances, TV, radio sets,
electronic parts, distributors............d 353 323 295 307 289 298 314 318 332 385 406 372 421
Furniture, home furnishings wholesalers......d 185 168 170 191 197 192 198 194 218 229 256 226 229
Furniture wholesalers.......eveveiericerenad 58 58 55 59 57 57 62 64 73 5 76 63 68
Home furnishings, floor coverings whole- .
L L T arereesennns] 127 110 114 132 140 135 136 130 144 154 180 163 161
Hardware, plumbing-heating goods wholesalers. J 365 362 327 356 386 400 416 412 417 465 506 428 404
Hardware wholesalerS.ceieiereesssecorncrassd 168 165 151 170 184 186 183 181 183 203 216 183 187
Plumbing, heating equipment, supplies
Aistributors..ieeeeiennnan, crcsrecesad 197 197 176 186 202 214 233 231 235 263 290 245 217
Lunmber, construction materials distributors... 503 444, 364 458 536 585 610 644 684 698 733 611 530
Lumber, millwork wholesalorS...eeesssess E 291 242 208 248 277 301 307 328 350 369 378 322 296
Construction materials distributors......... 212 202, 156 210 258 284 303 317 334 330 355 289 234
Machinery, equipment, supplies distributors..d 1,013 954 867 937 1,023 1,074 1,066 1,022 1,053 1,097 1,148 1,014 1,052
Industrial machinery, equipment suppliss
ALStributors. . s ieieriiinaa, &7 442 381 391 419 442 408 395 413 438 458 417 470
Professional equipment, supplies
WOl e s s setstasntatninnssncsonsaroconansans 93 87 84 91 91 90 95 98 107 311 111 96 94
Service establishment Supply houseS......... 120 113 106 112 117 221 125 116 115 128 135 117 121
Metals, metalwork {except scrap) distributors. 365 295 272 291 300 304 327 338 354 382 407 359 37%
Iron, steel and products distributors,...... 267 200 184 197 209 208 226 238 256 271 289 243 250
Nonferrous metals AistribubtorS.......eeeena 98 9 88 94 91 o7 100 99 98 1i1 118 116 123
Serap, -waste materials 4ealerS...vieeiieersson 259 223 194 237 232 217 215 214 233 249 277 268 26,
Iron, steel scrap dealers...... ves 148 119 108 133 128 111 1% 111 130 140 151 155 153
Vaste materials dealerS...cvscecesescsrsnson 111 104 86 104 104 106 101 103 103 . 109 125 13 108
N T, &
NONDURABLE GOODS, TOTAL....svs.nseensnns] 15,705 | 5,479 | 4,998 5,362 5,486 | 5,567 5,508 | 5,705 | s,600 | 5,941 6,463 | 5,847 6,182
Grocery, confectionery, meat wholesalers......] 1 2715 1,705 1,512 1,646 1,684 1,688 1,675 1,786 1,645 1,706 1,830 1,643 1,729
General-line grocery wholesalers,.. 752 729 672 688 715 727 706 753 713 750 785 701 726
Specialty~line grocery wholesalers. 572 606 528 612 556 595 620 637 561 574 629 565 597
Confectionery wholesalerS........ . 57 56 51 54 53 54 53 54 53 55 62 58 61
Meat, meat products wholesalerSe............ 333 315 262 292 319 312 297 341 319 327 353 320 345
Farm products {edible) AistributorS........... 382 377 353 403 450 446 416 432 380 371 404 387 436
Poultry, poultry products distributors.. . 145 142 120 136 156 143 134 146 153 156 167 164 170
Fresh fruit, vegetable wholesalerS..iacin.... 237 235 233 267 294 303 282 285 227 215 - 237 224 266
Beer, wine, distilled spirits wholesalers.,.... 453 429 426 470 501 564 539 560 552 533 603 597 738
. 163 16l 151 172 198 226 227 253 245 210 211 191 211
Wine, distilled spirits wholesalerSe........ 290 268 275 298 303 339 3z 307 308 323 392 405 526
Drugs, chemicals, allied products wholesalers, 375 349 309 336 341 345 338 342 339 381 397 350 358
Drug wholesalers (general and specialty
LI008) saeeninruniecnrienaranosetannresnnn 234 228 202 219 214 215 211 218 215 248 259 227 233
Industrial chemicals,explosives wholesalers. 118 100 88 95 100 102 98 9% 96 103 109 97 102
Paint, varnish wholeSalers..cuees cvseesessns 23 21 19 22 26 28 29 30 29 29 29 26 23
Tobaceo AistributorSeseee v eirisreeneuennnnnen. 287 284 262 282 302 311 310 332 315 312 330 301 349
Dry goods, apparel WholesalerS....sensssescvas 524 475 445 463 446 429 465 451 564 586 635 531 507
Clothing, furnishings, footwear wholesalers. 180 161 157 180 163 150 143 160 227 228 247 210 194
Dry goods wholésalers (general and ;
9pecialty 1imes).u..eieveceeansnrnenerennss 206 192 174 168 167 164 190 182 207 219 230 189 185
Paper, allied products wholesalérS............ 327 324 285 300 301 303 291 295 315 336 357 321 330
Paper wholesalerSu.ueiveeseeeiveroncenenanas 288 287 251 264 263 266 255 259 276 295 306 274 281
Amusement, sporting goods wholesalers......... o 85 86 90 29 100 99 100 103 120 127 120 130
Coal wholesalerSeses.sscs.s 90 103 98 86 7 8L 80 67 75 83 90 84 99
Farm supplies wholesalers., 136 123 124 146 160 138 116 109 116 125 122 104 109

1 Mexchant whole

r Revised since Advance Release dated March 2, 1959.

N salers total and group totals include date for some kinds of business not shown separately.
Exeludes Alaska which in 1954, according to the Censusof Business, had wholesale sales equivalent to about

Detail wey not add to totals dué to rounding.
04 percent of the U. S. total.
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Table 2.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: UNITED STATES, BY KIND OF BUSINESS

JANUARY 1959

Salaax

Percent change

Inventory, end-
of-month (at cost)

Stock-sales ratios

(Percent)
Kind of business
January 1959 from-- Percent change,
January 1959 from-- Ja;\;ggy Jag\g}a;;y De(]:;x;fger
January December January December
1958 1958 1958 1958

MERGHANT WHOLESALERS, TOTALtoevereronneencnnsee reraienaan .. Ti6 T.g +1 0 136 142 123
DURABLE GOODS, TOTAL.citrerarisaneraansacsensoasasracsncss +10 -10 0 +2 188 201 168
Automotive WholesalerS.asreeecsessersntasesanransasasnssarsonanes +8 ~-13 +6 +4 220 218 198
Automotive equipment, tire-tube Wh0leS8lerS.....veeeveesesccoss +1 -10 +8 ) 234 230 211
Electrical, electronics, appliance distributors.ececesceccsesaces +9 ~18 =7 Q 164 178 130
Electrical apparatus, supplies distributors......civeeeecenceen +8 -20 -9 -1 173 183 130
Electrical appl., TV, radio sets, electronic parts,distributors +9 ~16 -5 +1 156 171 130
Furniture, home furnishings wholesalersS...ceseeresvsvsovnrornvoas +10 -19 +1 11 206 222 153
Furnifure wholesalers.....ciceccvininconans ] -15 -3 +1 212 238 166
Home furnishings, floor coverings wholes@lerS.....eoseieceesesss +15 -21 +3 +1 203 216 148
Hardware, plumbing-heating goods wholesalerS....ieeeseseassonenes 41 -10 Q 4 242 244 207
Hardware wholesalers..... +2 ~-10 -1 +6 249 258 212
Plumbing, heating equipment, supplies distributorS.....seessees ¢] -9 +1 +2 235 232 203
Lumber, construction materials distributors..iveicscsseccucnrenes +13 -5 Ti2 -2 130 143 127
Lumber, millwork wholesalers...veeeen-. +20 -2 +1 -4 141 167 141
Construction materials distributors..... +5 =9 +4 i) 121 124 116
Machinery, equipment, supplies QistributorS....cvecisessrsesnnons +6 -4 0 +3 196 213 184

Air conditioning, commercial refrigeration eguipment,

e G R o o e eane +2 -16 +7 +1 203 215 171
Commercial machines, equipment distributors*....... . -3 -6 +4 +3 203 192 180
Industrial machinery, equipment, supplies distributors . +8 +1 +1 +4 192 202 180
Professional equipment, supplies distributors,........ . +7 -1 -4 +1 204 209 198

Surgical, medical, hospital supply houses#. . ) -5 -6 -1 215 234 217
Service establishment SuUpPPly ROUSES.eecrerrscnascsasssssecnanes +6 ~1 +5 +2 121 123 117
Metals, metalwork (except scrap) distributors... +24 ~2 +2 0 230 261 236
Iron, steel and products distributors...... . +34 +7 +2 0 255 294 276
Nonferrous metals distributors..... ceaua . +4 -20 +1 [¢] 136 145 116
Scrap, waste materials Gealers.......cvereracioranecierenes - +16 -1 Ti24 -2 9% 88 o
Iron, steel serap dealers.... . +24 -3 +31 -2 108 108% 3
Waste materials dealerS..c.eevcsenerrcanens . +7 +3 +11 -3 76 67 79
JeWwelry WhOle8alerS . vees rarseeroersocesaronasnnrsannasesssansans +17 -50 -6 e 275 278 118
NONDURABLE GOODS, TOTALu+ovssisenanncsrssnnnrosonnsesesnnns T4/, g +1 -2 9 101 %0
Crocery, confectionery, meat wholeSalerS..uavieiiecseraransorsons +1 ~1 +5 -1 65 €6 66
General-line grocery wholesalers.... . +3 A +6 0 84 85 87
Voluntary groups*..ecececeesesananss . +7 -2 +9 -3 76 75 7
Retailer-cooperative%. . +13 +9 +7 -1 69 70 79
Nonaffiliated®......... o +h 0 +5 +4 101 102 100
Specialty-line grocery wholesalers.... . . -6 4 -2 -4 60 61 61
Confectionery wholessalers....evss P . +2 ~7 +2 -1 68 71 64
Meat, meat products wholesalers.....oceinssss . +6 -3 +16 -3 23 22 24
Farm products {(edible) distributorS.eevsveceesseseseserseinsssnns +1 ~12 +2 ~1 27 26 23
Poultry, poultry products distributors . +2 -15 +12 +1 27 24 22
Fresh fruit, vegetable wholesalers.. . +1 -1l -3 -3 24 26 20
Beer, wine, distilled spiriis wholesalers...cecieeeresnannnereass +6 -39 +6 -2 133 130 85
Beer, ale distributors.......c.ceceaenn . +1 -23 +13 [} 71 62 55
Wine, distilled spirits wholesalers. . +8 45 +4 -3 169 173 96
Drugs, chemicals, allied products wholeSalerS...csceeeserassss vee +7 +5 +2 +1 138 140 141
Drug wholesalers {general and specialty lines)... +3 0 +3 +2 154 154 152
Industrial chemicals, explosives wholesalers.. +18 +16 +1 -1 83 ~86 93
Paint, varnish wholesalers...... S Y +10 (o] 0 +3 210 220 206
Tobaceo AistributorS.sceeertieeteiararnnsiieteearenencsasronsnasss +1 -18 +4 0 60 60 52
Dry goods, apparel wholesalers.. Cervaseen .s +10 +3 - +3 166 173 158
Clothing, furnishings, footwear wholesalers.... +12 -7 -8 +7 171 189 145
Dry goods wholesalers (general and specialty lines). +7 +11 +1 -1 157 154 178
Piece g00dS CONVETtEIrS e asveeeroareanrerossvenssesssnsanen ceen +7 +6 +1 +1 172 173 158
Paper, allied products WhOLeSALerS....eesreseresresasssvosoraesns +1 ~1 +1 +3 113 113 107
Paper wholesalers.uieieecarssssoss 0 +2 -1 +2 108 110 107
Stationery, wallpaper wholesaleTs¥,iciersvsecorocrnansnnes +3 -20 +13 +5 158 136 106
Farm products (raw materials) merchants®l.....ceseevesvarensncnss +5 -4 T 14 -14 130 161 | 138
Other nondurable goods WhOleSAlETS¥.seeseseserosnssessssocereenns +3 -9 +8 -1 120 116 108
Amusement, sporting goods distributors. +7 =30 +12 +5 206 210 126
Book, 'magazine, newspaper wholesalers, +1 =3 -7 e 135 145 135
Coal WholesalerSeeseeseresssassnnoncens -13 -9 -14 -13 62 72 &4
Farm supplies wholeSalerS..cseesvecsavsans +11 +25 +8 ~5 127 132 171

* See text, page 8.

r Revised since Advance Release dated March 2, 1959
1

and from -6 to -2.

Percent changes in sales shown for Far Products (reu materials) Merchants; in Columns 1 and 2 of Teble 2, December 1958 report should be changed from +2 to +7
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UNITED STATES, BY GEOGRAPHIG DIVISION

SALES OF MERCHANT WHOLESALERS
JANUARY 1959 COMPARED WITH JANUARY 1958
(Percent .change)
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Table 3.--TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS:

BY GEOGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

JANUARY 1959
Salesx Inventory,
end-of~month Stock-sales ratios
Kind of busi . hie dtvisi Feroent change (at_cost) (pereent)
of business and geographic division
(see wa e 5 - Percent change, -
P Fage 3) J ¥ 1959 from Janvery 1959 from—— January January December
January December January December 1959 1938 1958
1958 1958 1958 1958

MERCHANT WHOLESALERS, TOTALY.u.euuicnerrounnenronoanneanns +6 =9 +1 0 136 142 123
New England... + ~12 -7 -1 131 147 121
Middle Atlantic.. +2 ~10 +3 0 122 120 108
East North Central.. +4 ~12 +2 0 131 132 114
West North Central.. +9 -13 +3 0 135 141 115
South Atlantic...... +15 -3 -2 -2 141 166 144
East South Central. +2 -1 0 o 181 180 175
: -2 -10 -4 + 156 171 137
! +2 -9 2 -1 152 153 141
+9 -6 +1 -1 129 140 122
41 -10 +8 +4 234 230 211
+2 @) -11 +2 191 199 144
i -1 -16 +20 +6 249 194 188
East North Central............ H -3 26 Q +1 182 174 136
West North Centrei.. ! +18 -7 +11 +4 270 283 224
South Atlantic...... i +11 -2 +10 o 226 225 241
East South Central.. +18 +5 +12 [} 214 238 239
West South Cemtral,. +10 +10 +12 +5 220 224 241
Mountain.......... 71 +7 +9 +12 226 252 249
-1 35 +25 § o +5 o 237 276 233
Electrical apparatus, supplies distributors.,. +8 ! ~20 ~9 -1 173 183 130
New England..... =37 =41 40 -3 198 271 123
Middle Atlentic. -1 ~13 -10 -1 152 156 125
East North Central.. H +2 ¢ -24 -8 -1 172 177 125
West North Central.. i -8 -35 -5 -3 232 221 150
South Atlantic...... . -8 =24 <10 -1 181 185 130
East South Central..... . +5 . ~29 +7 % 256 236 185
Weet South Central.. -10 =29 -19 -2 238 256 149
Mountain. . . 414 x) - +18 +7 177 173 135
Pacific... : +17 | 14 =15 -1 123 162 104
Elec. appliances, TV, radio sets, electronic parts distributors.. H +9 ~16 -5 +1 156 171 130
B e T e T ; +21 - -17 34 -3 153 148 100
Migdle Atlantie... . .. vaene veu ! -5 ~22 -11 +1 138 149 108
East North Central... P 1] =17 4 +1 145 157 122
West North Central.. e ‘ <2 ~16 -2 +4 162 160 132
. +15 <12 ~14 -4 140 200 133
o x) : .31 -24 +6 176 187 111
! +15 <15 - -1 +4 177 189 154
. : +3 -8 x) x) (X) (X) (X)
LT T +10 ' ~16 +3 -1 172 189 150
Furniture, home furnishings wholesalers +10 ¢ =19 +L +1 206 222 153
New England.....eseevecrenscseenans 0 [€3IE) x) ) [€3] ) X)
Middle Atlamtic....... 411§ ~9 - -4 +3 183 220 142
East North Central.... <4t (x) +13 -1 224 192 151
West North Cemtral.. treses +3 x) +8 +5 173 178 146
South Atlantic...... . +5 24 -10 +7 269 282 155
East South Central.. 432 4 (x) x) () (x) X) x)
(x) 4 +1 -16 +10 126 176 110
(x) (x) x) ) (X) ) (x)
+7 -13 +7 -2 183 185 142
+2 -10 -1 +6 249 258 212
~5 w17 [68] +9 254 233 201
46 -8 -8 +6 187 221 158
East North Central.. +1 ~17. -2 +14 253 267 199
West North Central +5 -8 +10 +8 256 243 219
South Atlantic,.. +1 ~7 8] 0 305 304 256
East South Central.. A7 -7 +3 +6 223 222 195
West South Central.. ves -1 -5 =10 +5 315 341 266
Mountain.......... vee x) (x) x) x (x) (X) x)
Pacifice iieiriienreniniannsinanina, +7 -5 -1 +2 241 240 221
Plumbing, heating equipment, supplies GistributorSe....ce.ee..... 0 -9 +1 +2 235 232 203
New Englande.sesernassissnensens . +5 p:4 1XJ EZS 281 277 232
Middle Atlantic.. . -1 ~9 [¢] -1 198 183 179
East North Central.. een -3 ~17 [¢] ¥2 261 258 213
West North Central..... L +8 -4 +6 4 275 279 258
South Atlantie... .e . -6 -6 -2 43 215 206 172
East South Central.. crvenren +12 ~14 x) +9 187 149 142
West South Central,.... . (X} wdy +1 -1 256 361 260
Mountain......... L 14 -9 x) x) [¢9] (X) x)
2= T & i X T aee +9 e +7 +4 224 225 207
Lumber, construction materials AistributorS......ieeeeeeeeees.s. | +13 ~5 +2 -2 130 143 127
New Englande..cevivevenann. ot -4 +6 x) =1 95 120 3100
Middle Atlantic..... N +5 -3 +3 +2 162 178 149
East North Central.. ae +1 -10 +1 4 155 155 149
West North Central pes | +9 ~-14 +5 -3 77 232 192
South Atlantie... vea l +13 -5 +19 +3 171 163 160
East South Central e | x) -3 x) ) 122 100 129
West South Central cens +10 +6 +11 -6 96 98 107
Mountain,...... vaee x) (x) (%) (x) x) (X) (x)
Pacific........ +24 -6 +% -3 79 75

! Excludes Alsska(see footnote 2, Tsble 1.
See footnotes at end of table.
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JANUARY 1959
Salesx Inventor,
end. wf-mogi,;h Stock-sales ratios
Percent change
Kind of business and geographic division (at cost) (percent)
(see map page 5) January 1959 from-- Percent change,
January 1959 from-- January Janpuary December
January Decenber January December 1959 1958 1958
1958 1958 1958 1958

Industrial machinery, equipment supplies distributors....iceecacas +8 +1 +1 +4 192 202 190
New Englandecsesvssessosesonravonsoscecssacnansssnsons 45 {X) +6 +11 188 187 196
Middle Atlantic.... -12 +3 +6 -5 177 138 189
East North Central. +16 +5 -5 -1 112 143 125
Vest North Central. (x) -18 +13 - +3 226 179 188
South Atlantic..... (x) -2 x) -1 140 213 189
East South Central. ) +4 +12 (x) 134 318 248
West South Central.... +12 -12 0 +13 226 258 174
Mountaineseosencennas (x) -1 -11 -2 267 266 300
General-line grocery wholesS8lerS.ceccsecosscocesscnsaoosarsonnnsss +3 A +6 j¢] 84 a5 87
New England...... +3 ~1 +h ~2 112 108 119
Middle Atlantic.... +9 ~2 +1 & T4 79 74
East North Central. +1 +1 +8 0 75 69 73
West North Central. +6 -1 +11 -2 83 82 86
South Atlantic....... e +6 L¢] +h +5 107 106 106
East South Central...... +7 -3 +14 -1 97 93 99
West South Central.. -2 +2 4 +2 9% 95 87
Mountain..ieans.s +1 +9 +7 +2 107 102 114
+18 +28 +5 -2 62 73 7

-6 -4 -2 4 &0 61 61

-3 -2 =7 -6 57 58 A

+1 -8 +2 -9 62 63 61

West North Central.v..... (X} -3 x) -2 &4 &4 T4
South Atlantic........ea..s +10 -14 10 -5 90 101 84
x) +1 -3 =3 51 50 &7

32T X P P +4 +1 +16 +7 51 52 49
Fresh fruit, vegetable wholesalerS.ecreseesvacceessonnsrsasoanesans +1 -11 -3 -3 24 24 20
-8 A -1 +10 22 21 19

Middle Atlantic..... .. 4 -18 xX) +7 16 16 13
East North Central.. +1 0 =5 +1 20 20 20
West North Gentral.. -6 -16 +5 -3 X x) (x)
South Atlantic...... .. +10 ~19 -16 -2 24 29 15
West South Central . -3 -13 +16 +35 21 19 13
Mountain . +9 +2 +9 +12 34 33 34
PACi iC.teenuetiesresaraattnerncecsenanasassonsssnissaserensanes +8 +2 X} ] 43 50 50
ug wholesalers (general and specialiy 1ines)eeieevsvevereccncans +3 Q +3 +2 154 154 152
New ENglandaeececasnssonrassssorensosnnassrannsns xX) -6 x) [63]) €3] xX) X)
+5 -8 +4 +3 133 132 135

0 +2 +3 -1 164 164 172

-5 -5 (x) (x) (x) (x) (x)

-3 -2 +3 + 164 158 155

East South Central..... -8 -9 0 +3 198 181 185
West South Central.. 4 +4 +1 +5 164 153 136
-3 +11 x) +5 (x) (x) x)

PACIIiC e e e vranecarencaanerananvsasasnsansanssnnessvsssensances -2 +5 +7 ~1 120 139 134
Tobacco distribuborS..cseescasssssscasasscoensacssanans +1 ~-18 +4 o &0 60 32
+7 -14 -3 ] 61 69 58

+4 w2 +4 0 56 57 48

+1 -16 +1 0 63 63 53

-1 -18 +8 -3 66 61 60

+5 -12 +4 +6 55 55 23

+4 -6 +6 +11 46 47 39

PACELICA cnsenssassnnssosssanessosasanssnsossrsssniosasse +11 -27 x) x) (X) x) x)
Dry goods, apparel wholesSalersS...veesvecsvsnerssrsescns +10 +3 ~4 +3 166 173 158
New Englande.eseeocncsveanas +7 +14 =23 =12 105 125 223
Middle Atlantic.... -1 +3 0 - +1 154 147 153
West North Central, +9 X} 0 +9 231 261 189
South Atlantic..... +15 -3 +1 +15 235 279 202
West South Cemtral... 41 {x) (x) +23 (x) x) (x)
PACITLC. coouresanansasnsasstnersassrsesosesasossncssasnssnsonsss -6 x) +6 +6 155 171 130

* .See text, page 8.
X Withheld due to extreme variability of reported data.
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURE, AND RELIABILITY OF THE DATA

1. Scope of Survey

This survey is limited to merchent wholesalers, which
constitute the major portion of the broad field of wholesale
trade,, and excludes other types of wholesale +trade such as
manufacturers sales branches and sales offices; petroleum
bulk stations; agents and brokers and assemblers of farm
products. All kinds of business in which merchant whole-
salers operate are represented in this survey.

Merchant wholesalers are defined in the Standard Industrial
Classification Manual issued by the Bureau of the Budget,
Executive Office of the President,ss "Establishments usually
known as wholesalers, merchant wholesalers or jobbers, pri-
marily engaged in buying, taking title to, and where cus-
tomary, physically storing and handling goods and selling
the goods at wholesale oprincipally to retailers and in-
dustrial and commercial users. This group also includes
industrial and distributors, exporters, and importers, @ash-
and-carry wholesalers; drop shippers, wagon .distributors,
etc. The establishments included in this group may perform
operations on the goods incidental to the wholesale trading
and delivery, such as installing equipment; and fixtures;
and collecting and baling waste materials." Firms which,
in addition to merchant wholesale establishments, operate
other types of establishments, e.g., retail, manufacturing,
ete., report in this survey only for their merchant whole-
sale establishments. A description of each kind-of-business
classification shown in this report is included on pages 10
through 12. :

2. Sample Design

Firms reporting in the survey are part of a probability
sample representing merchant wholesalers in all kinds of
business. The semple,which includes over 17,000 firms (about
26,000 establishments) is drawn from two sources: (1) 1954
Census of Business. lists representing all wholesalers (with
paid employees) in business in 1954 and (2) Bureau of 0ld
Age and Survivors Insurance (BOASI) lists of wholesalers
(with paid employees) entering business (or requesting new
Employer Identification Numbers) since 1954. ~The sample is
supplemented twice a year for new firms on the BOASI lists.

The reporting panel includes a fixed panel of about 1,400
very large firms reporting monthly and four rotating panels
each containing about 3,900 smaller firms which report every

fourth month. In any given month, the total reporting panel
ineludes about 5,300 firms,

The mnumber of firms selected in the sample for each kind
of business varies from 150 to 650 firms, depending upon
(a) the total number of firms in the trade, (b) and distri-
bution of firms within the trade by sales size, and (c)
whether geographic division trends are to be shown for the
trade. In those kinds of business for which percentage
changes are shown by geographic division, the sample chosen
for the national estimates was increased by about 50 percent
to provide wider representation by geographic division. In
some -of these trades, however, data are not shown separately
for some geographic divisions because even this increase in
the sample size will mnot provide reliable results in all
geographic divisions.

3. Published Data

Sales.-~-This report includes monthly dollar volume esti-
mates of sales by kind of business for the United States as
a whole (Table 1) ard sales trends (percent changes) derived
from these estimates (Table 2). Sales trends are shown in
Table 2 for some detailed kind of businesses for which es-
timates are not shown separately in Table 1. For these kinds
of ‘business (identified by * in Table 2) the trends arve
based only on the weighted gales of identical firms (i.e.,
firms reporting data for each of the months for which com~
parisons . are made). Sales +trends by geographic division
are also shown for selected kinds of business (Table 3).
In Table 3, the trends for geographic division are based on

weighted sales of identical firms; however, sales trends at
the United States level are derived from the dollar volume
estimates shown in Table 1.

Sales include sales of merchandise and receipts from re-
pairs or other services to customers, after deducting returns
and allowances, and discounts. Sales of merchandise for
others on a commission basis are also included. ZLocal and
State sales taxes, and Federal excise taxes are included.

Inventories.--This repori presents inventory trends by
kind of business for the United States as a whole (Table 2)
and by geographic division (Table 3). These inventory trends
are based on the weighted inventories of ‘identical firms
(i.e., firm reporting data for eachof the months compared) .

Inventories represent stocks, at cost, of ' merchandise on
hand for sale at the end of the month. ’

Stock-sales ratios.--These are presented by kind of busi-
ness for the United States as a whole (Table 2) and by geo-
graphic division (Table 3). The stock-sales ratios are
percentages derived by dividing weighted stocks, at cost,
by weighted sales faronly those firms reporting inventories
in conjunction with sales in all three periods compared.
Excluded from these ratios were all firms which report 'zero®
inventories (e.g., drop shippers). No adjustment is made
in these calculations for the markup of sales, which varies
from trade to trade. Stock-sales ratios for previous months
shown in the current report may differ from those published
in previous reports since the reporting panel varies.

4. Estimating Procedure

Each firm selected in the sample has - an assigned weight
which reflects its probability of selection in the sample.
Large firms are selected with certainty, thus havingaweight
of -one {1). Other firms are sampled at varying rates,
depending upon size, with smaller firms having a lower prob-
ability of selection and thus a larger weight.

For most firms reporting, data are available for each of
three months (current, previous, and year ago). New firms
reporting ‘provide data for at least two months (current and
previous). Sales and inventory figures reported for each
firm are multiplied by its weight (the reciprocal of its
probability of selection) and the results summarized to
obtain the dollar volume estimates, percentage changes and
stock-sales ratios shown in this report.

Volume estimates.--The summation of the weighted reports
of sales for each monthly panel provides unbiased dollar
volume estimates, by kind of business, for +two months--the
current month and the preceding month. However, the published
estimate is a "composite! of two estimates (as the unbiased
estimate for the current month obtained from the summation
of the current month reports and (b) a ratio estimate ob-
tained by multiplying the "composite" estimate for the pre-
vious month by the ratio of the current month unbiased to
previous month unbiased estimates obtained from +the sum-
mation of the current reports. The unbiased estimate (a)
receivesa weight of .3 while the ratio estimate (D) receives
a weight of .7. The resulting weighted average provides a
"composite” estimate of the dollar volume of sales consider-

ably more reliable than either of the two estimates taken
alone.,

Percentage changes.--Two types of percentage change figures
are presented in this report, viz., (1) percentage changes
derived from dollar volume estimates (2) percent changes
based on theweighted data from identical firms (i.e., those
reporting data for each of the months for which comparisons
are made). The percentage changes based on identicals
however, should not be regarded as an unbiased measure of
percentage change. Since only those establishments report-
ing in both periods compared are included, the net change
due to births and deaths is not reflected in the ratios
shown.
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURES, AND RELIABILITY OF THE DATA--Continued

5. Reliability of the Data

Estimates based on a sample are subject to sampling vari-
ability and thus are not expected to be in exact agreement
with a complete census taken with the same enumeration
procedures. For all +trades combined, the sampling vari-
ability of the "composite” sales estimates for any individual
month, is about cone percent at the one sigma level. That
is to say, the chances are about two out of three that the
estimated sales shown would be within about one percent of
the results of a complete enumeration.

Sampling errors have been computed by kind of business
for each of the monthly estimates of sales in 1958 and, for
the ratios of current month to ‘previous month sales and
current month to year-ago sales, for four months--December
1957, May 1958, September 1958, and October 1958. Sampling
errors are themselves subject to sampling variability and
thus should be regarded as giving a general rather +than
exact idea of the variability due to sampling. They may
also vary as a result of seasonal or cyclical fluctuations.

Table 4 presents the range of the sampling errors during
1958 and their medians. The sampling errors for individual
months,however, are available upon request.

Evaluation of the sampling variability of the ratio based
on weighted identicals has not been completed. However,
where these ratios are based on a small number of reports
(viz., trends by geographic division) the sampling vari-
ability is usually quite high.

These measures do not include biases that may arise from
other nonsampling errors, such as failure of respondent to
submit correct figures or to submit a report in time for
tabulation. In preparing +the dollar volume estimates, an
estimate is included for those firms that fail to respond.
To the extent that the estimates for these firms may differ
from the actual figures, nonresponse affects the reliability .
of the dollar volume estimate. As a result, dollar volume
estimates are not published separately in'a few trades
where the nonresponse rate was considered too high to provide
reliable level estimates. Approximately 10 percent of the
total sales are imputed for nonresponse.

Tsble 4.--SAMPLING VARIABILITY--MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALERS, BY KIND OF BUSINESS

Sampling Sempling error of the Sampling Sampling error of the
error of ratio of current month error of ratio of current month
monthly sales compared 0w~ monthly sales compared to--
doller value dollar value
Kind of business of gales—- Previous Kind of business of salege- Previous
1958 month Toar-2go 1958 month Year-ogo
sales sales sales
Range |Median| Range (Medien| Renge Medisn Rsnge |Median| Renge [Medien |Range Medien
MFRCHANT WHOLESALERS, TOTAL....]0.8-1.2 1.0 {0.6-0.6 0.610.6-0.9} 0.8 || NONDURABLE GOODS, TOTALesvoeeonseers j1.2-1,7 1.3 10.9-1.1 1.0 {1.0-1.4 1.2
DURABLE GOODS,; TOTALussoneaensvesesss|l2=1.8 1.4 {0.6-0.8 0.81.2-1.6] 1.4 Grocery, confectionery, meat......| 2-3 2 1-2 1 2-3 2
g General-line grocery....... .e] 23 2 1-2 1 2-2 2
Automotive .. rieiiiiniiiiencinen | 49 4 2-4 3 3-7 4 Specialty-Line grocery.. 4-10 7 2-3 3 5-7 6
Automotive,equipment, tire-tube..| 2-4 4 2.3 2 3-3 3 Confectionsry..ccsensss 47 5 3-4 3 3-5 4
. Meat, meat products.............} 5-6 6 2-4 4 2-4 4
Electricel, electronics, appliances| 3-5 4 1-2 2 2-4 3
Electrical apparatus, supplies...| 2-4 3 2-3 2 2-4 3 Ferm products (edible)........... . O 3-4 3 2~-2 2 2-3 3
Electrical appliances, TV, radio Poultry, poultry producis 5-7 6 3-4 3 5-6 5
sets, eloctronic partS...cee.c...| 4-8 7 2-3 2 4-6 5 Fresh fruit, vegetables.. 3-5 4 2-4 3 3-3 3
Furniture, home furnishings........} 3-5 3 2-3 2 3.3 3 1 dist;ll a rits.. 24 3 1-2 2.3 2
PUEBLTOE. o coreee st 7 6 24 3 A R Baﬁ’é;ﬁ B A 3-6 4 2-3 3 2-4 2
Howe furnishings, floor coverings| 3-5 4 -4 3135 | 4 Wine, disiilled spirita.........| 3-4 4 2.3 3 2-4 3
Hardware, plumbing-heating goods...| 1-2 2 1-2 1 1-2 2"
Hard\.ua;‘(-xl.J R A % veeena]| 2-3 2 1-2 1 2-3 2 Drugs, chemicals, allied products.| 2-3 2 1-2 2 2-2 2
Plumbing, heating equipment, Drugs (genmeral, specielty lines)| 2-5 3 2-2 2 2-3 3
SUPPLieS..cesetacinerarasn 34 3 2-2 2 2-4 3 Industirial chemicels, explosives| 3-6 5 2-4 3 3-5 4
Paint, varnish...cosveeceonacese] 4-6 4 2-3 3 3-4 4
Lumber, construction materials 2-3 2 2:2 2 2-4 i
Lumber, millwork..... . 3-6 5 2 3 3-6
canstr:xction materials...... .1 3-6 4 2-3 2 3-5 4 TODACEO v aerneeassnassonrserssaraa) 2-3 2 2~2 2 2-3 2
Machinery, equipment, supplies.....| 2-5 3 2-2 2 2-3 2 Dry goods, s
: y 8PParel.sc.scevercncesn] 2-5 3 2-2 2 2-5 3
I:::;E::l machinery, equipment, 16 5 - 3 46 4 Clothing, furnishings, footwesr.| 4-9 6 3-6 5-7 6
— = = ood
Professional equipment, supplies.| 4-6 5 2-5 3 5-6 5 Dﬁ'ngs?.?. f%erf)f‘?l’ ‘specialt}." R 5 25 4 6 5
Service establishment supplies... -7 5 2-3 3 4-7 4 " S
Metals, metelwork (except serap)...| 2-4 3 2-3 2 34 4 B 11ied & R " _ _
Tron, steel and products..... 3% 4 3-6 3 | 4 | 5 S DroQuets....e.n e Sj 2 ;_g g g_g g
Nonferrous metals..... . 3-5 4 1-2 2 3-6 5
Scrap, wsste materials... 4-5 5 2-3 2 4-5 4 Amusement, sporting goodS.........| 46 5 3-4 3 3-6 4
Ircn, steel serap....... 4-8 7 3-4 4 6-6 6 Co8leeicaeaneas o] 37 4 1-2 2 2d 2
Waste materials...cevecanearanees | 6-10 8 2-4 3 6-9 8 Farm supplies aees| 5-8 7 2-4 3 5-8 6
Note: The use of sampling errors shown sbove is illustrated by the following the chances ere

computetion: Multiply the medisn sampling error by the estimate {whether it is s

doller volume estimate or e ratio), Add esnd subtract the resulting product from

the published estimate. The resulting range of the estimoie is expected to include

the "expected value” (that is, the value which could be obtained from a complete

" numeration) asbout two out of three times. Doubling the wedisn sampling error and
peating the above process will give a range which will inelude the "expected
4lue" sbout 19 out of 20 times.

To illustrate the computationof these ranges for monthly dollar volume estimates,
consider the estimate made for all durable goods in May 1958. The published esti~
mate is $3,868 million while the medisn sampling error shown for this month is 1.4
percent (or .024). Multiplying $3,868 millionby .0l4, we obtain $54 million. Thus,

two out of three that the "expected value"”
betueen $3,814 and $3,922 million. Doubling the given median
us the limits, $3,760 to $3,976 willion, which will contain
19 out of 20 times.

of the estimate is
sempling error gives
the "expscted velue™

As an example of the wuse of these medien sampling error data with ratlos, con-
sider the ratio of change from April 1958 to May 1958 for all dureble goods. This
ratio of change, obtained by dividing $3,868 million by $3,727 million, is 1.04
(it cen also be expressed as a 4% 1nerease) The median ssmpling error of this
statistic is 0.8 percent {.008). Multiplying 1.04 by .008, we obtain .008 as the
standard error of the ratio. There is a probability of two out of thres that the
vexpected ratio" is contained in the range 1.03 to 1.05 (%hat is, that the April
to Msy change was between a 3% snd 5% increase), while there is a probability of
19 out of 20 thaet the “expected ratio" is contained in the range 1.02 to 1.06.
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DESCRIPTION OF KINDS OF BUSINESS

All kinds of business in which merchant wholesalers oper-
ate are represented in this survey. The kinds of business
shown in this report parallel broad classifications used in
the 1954 Census of Business covering wholesale trade. Each
establishment in this survey has been assigned a kind-of-
business classification based upon its trade designationand
an analysis of its sales by commodity lines .as reported to
the Bureau of the Census. A description of each kind-of-
business classification in this report is given below.

DURABLE GOODS
Automotive wholesalers

Motor-vehicle distributors.--Merchant wholesale establish-
ments primarily engaged in selling new and used passenger
automobiles and similar motor vehicles, road-type trucks,
truck tractors, busses, trailers, and semitrailers to dealers
or to fleet operators, industrial accounts, and to commercial
users. Dealers in road-type trucks, truck tractors, and
truck trailers are included here on the basis of kind-of-
goods sold.{Not shown separately in the accompanying tabled

Automotive equipment, +tire-~tube wholesalers.~-Merchant
wholesale establishments--frequently referred to as Jobbers
in this t{rade--primarily engaged in selling automotive
equipment, accessories, parts, tires, tubes and garage
equipment and tools.

Electrical, electronics, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchant
wholesale establishments selling a general line of electrical
equipment and apparatus; wiring supplies and comstruction
materials; lighting fixtures and lamps; radioand television
sets and accessories; electric refrigerators and other elec-
trical appliances and specialties; and electronic parts and
equipment; and those primarily engaged in selling such elec-
triecal equipment and apparatus; wiring supplies and con-
struction materials, and lighting fixtures and lamps, as
conduits and fittings, interior wires and cables, wiring
devices, safety switches, poles, crossarms, pole-line hard-
ware, outside wires and cables, residential, commercial,
and industrial lighting fixtures, and incandescent and
fluoreseent lamps. Establishments specializing in the sale
of electrical prime movers and other electrical power equip-
ment for the generation, transmission, or utilization of
electric energy are also included.

Flectrical appliances, TV, radio sets, electronic parts
distributors.--Merchant wholesale establishments primarily
engaged in selling such electrical appliances and specialties
as radio and television sets, dish washers, electric refrig-
erators, electric ranges, washing machines, ironers, radio
and television parts and accessories, home freezers, sewing
machines, hot water heaters, electric ironms, percolators,
clocks, hotplates, vacuum cleaners, etc., and electronic
tubes, electronic replacement parts and accessories, and
transmission and sound equipment.

Furniture, home furnishings wholesalers

Furniture wholesalers.-~Merchant wholesale establishments
primarily engaged in selling home or office furniture--
wooden, metal or other.

Home furnishings, floor coverings wholesalers.--Merchant
wholesale establishments primarily engaged in selling house-
hold china, glassware, and earthenware; floor coverings
(carpets, rugs, linoleums, etc.); antique home furnishings;
and miscellaneous home furnishings such as brooms, brushes,
curtains, draperies, pictures and picture frames, window
shades, kitchen utensils, phonograph records, and musical
instruments.

Hardware, plumbing, heating goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments
selling a general line of merchandise sufficiently broad to
service retail hardware stores and the hardware departments
of other outlets~-general-line hardware wholesalers; and
establishments primarily engaged in selling builders hard-
ware, heavy hardware, shelf or light hardware, and hardware

specialties such as tools, cutlery, bolts, nuts, rivets,
screws, padlocks, keys, and the like--specialty-line hard-
ware wholesalers.

Plumbing, heating equipment, supplies distributors.--Mer-
chant wholesale establishments primarily engaged in selling
plumbing and heating equipment and supplies. such as plumb-
‘ing fixtures, including sanitary ware; steam and hot water
heating boilers, radiators, parts, and fittings; stoves,
ranges, furnaces, and other types of heating apparatus (ex-
cept electric); oil burners; gas appliances and supplies;
plumbing pipe, valves, and fittings; and plumbers brass goods.

Lumber, construction materials distributors

Lumber, millwork wholesalers.--Merchant wholesale estab-
lishments primarily engaged in selling lumber and millwork
‘such as rough, dressed, and finished lumber; sheathing,
siding, flooring, shingles, plywood, veneers, doors, sashes,
frames, interior woodwork and trim. ’

Construction materials distributors.--Merchant wholesale
-establishments primarily engaged in selling such construction
materials as brick, tile, and terra cotta; cement, lime,
and plaster; building glass; sand, gravel, and crushed stone,
ready-mixed concrete; roofing, siding and insulation; and
stone, slate, concrete products, and building board.

Machinery, equipment,; supplies distributors

Air conditioning, commercial refrigeration equipment dis-
tributors,--Merchant wholesale establishmenis primarily en-
gaged in selling commercial refrigeration equipment (irn-
cluding electric) such as refrigerators, display cases,
freezers, dispensers, water coolers, food locker equipment;
and those selling air conditioning and ventilating equip-
ment and supplies, including fans, blowers, and accessories.
Establishments specializing in the sale of commercial refrig-
eration components and accessories are also 1included in
this classification.

Commercial machines, equipment distributors.--Merchant
wholesale establishments primarily engaged in selling office
machines and equipment (except furniture) such as adding
machines, typewriters, addressing, duplicating, sealing,
computing, stapling, accounting, and statistical machines;
restaurant and hotel equipment such as coffee urns, steam
tables, china, glassware, silverware, linens, and related
items; store machines and fixtures such as display fixtures,
show racks, pricing equipment, cash registers, scales, meat
slicersand grinders, coffee grinders, etec.; and such related
equipment as florists! supplies, theater suppliesam equip-
ment, and parking meters. Establishments primarily engaged
in selling to users are included, as well as those selling
to dealers. :

Industrial machinery, equipment, supplies distributors.--
Merchant wholesale establishments primarily engaged in sell-
ing machinery, equipment, and supplies to manufacturing and
mining concerns. Included here are establishments selling
industrial machinery; industrial belting, hose, and packing;
machine tools, mine and mill supplies; 0il well and oil re-
fining supplies; printing machineryend supplies; industrial
rope, cordage, and twine; industrial materials, handling
equipment; power transmission equipment; and machinery and
equipment for such industries as food products, woodworking,
shoe manufacturing, tanning, textile, and paper and pulp.

Professional equipment, supplies distributors.--Merchant
wholesale establishments primarily engaged in selling dental
supplies {chairs, sterilizers, cabinets, instruments, dental
gold and alloys, waxes, ‘teeth, and the 1like); religious
supplies (church goods and religious articles such as stat-
uary, vestments, fonts, candles, religious pictures, calen-
dars, literature, ete.); school equipment and .supplies
(desks, blackboards, chalk, rulers, wall and globe maps,
ete.); optical goods; surgical, medical, hospital supplies,
and equipment; artists supplies; engineering instruments
and supplies; and supplies for other professions.




Surgical, wedical, hospital su . houses,--Merchant
wholesale establishments primarily engaged in selling
surgical and medical instruments; doctors apparatus and
equipment; orthopedic appliances; artificdal limbs;
operating room and other hospital - equipment; X-ray
machinesand accessoriesand other scientific instruments
used by physicians and in hospitals.

Service establishments, supply houses.--Merchant wholesale
establishments primarily eéngaged in selling barber and
beauty supplies; laundry, dry cleaning equipment, supplies
(washing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, marking equipment,
ete.); shoe service supplies and equipment, undertakers sup-
plies (caskets, burial vaults, burial garments, embalming
chemicals and preparations, and other morticiansand funeral
equipment); upholsterers supplies (fabries, leather and
fillings, and other types o supplies used in the upholstery
trade); and miscellaneous service equipment, such as jan-
itors' supplies, furriers! supplies; bootblack's supplies,
and hat cleaners' supplies.

Other wachinery, equipment  supplies distributors (not
shown -separately in accompanying table).~-Merchant wholesale
establishments primarily engaged inelling (a) transportation
equipment such as aircraft and aeronautical equipment, sup-
plies; railroad equipment, supplies; marine equipment, sup-
plies; and other transportation equipment and supplies;
(b) congtruction machinery, equipment such as road building
machinery, excavating and dredging machinery, derricks,
cranes, hoists, and winches;and related construction equip-
ment’ as pneumatic hammers, concrete construction clamps and
forms, scaffolding, chutes, and wheelbarrows—-but not con-
struction materials, and (c) farm-garden machinery, equipment
(including tractors) usedin the preparation and maintenance
of the soil, the planting and harvestingof crops, and other
operations and - processes. pertaining to agriculture; dairy
machinery and equipment, such as milking machines and cream

separators; poultry equipment, such as incubators, brooders,
" »nd feeders and irrigation equipment.

Metals, metalwork (except scrap) distributors

Iron, steel, and products distributors.--Merchant whole~
sale establishments usually referred to as steel warschouses
~-primarily engaged in selling iron and steel products such
as semifinished forms and shapes, plates, sheets, strips,
bars, structural shapes, piling, nails, tubular products,
wire products, forgings and castings. Steel warehouses of
firms operating steelworks and rolling mills are also
included here.

Nonferrous metals distributors.--Merchant wholesale estab-
lishments primarily engaged in selling nonferrous metals and
metalwork such as aluminum, copper, bin, brass, lead and
zinc.,

Scrap, waste wmaterials dealers

Iron, steel scrap dealers.--Merchant wholesale establish-
ments primarily engaged in assembling, breaking up, sorting,
and selling all forms of iron and steel scrap.

Waste waterials dealers.~-Merchant wholesale establish-
ments primarily engaged in assembling, sorting, and selling
such waste materialsas nonferrous scrap metals,waste paper,
rags, wiping cloths, textile wastes, scrap rubber, and other
waste and salvage materials. Secrap irom and steel may be
handled as secondary lines.

Jewelry wholesalers

Jewelry wholesalers.-~-Merchant wholesale establishments
primarily engaged in selling a general- or specialty-~line
of jewelry -such as clocks and watehes; precious stones and
metals; watch materials, jewelers supplies; costume jewelry;
and wmiscellaneous items such as silverware, plated ware,
medals, trophies, semiprecious stones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers.--Merchant wholesale
establishments handling a general line of dry groceries and
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processed foods usually sold -in retail grocery stores, such
as canned foods, flour, sugar, coffee, tea and spices, as
well as such nonfood itemsas household chemicals, soaps and
detergents, paper products, brooms, brushes, etc. Voluntary
group wholesalers, retailer-cooperative warehouses, and cagh-
and~carry depots are. included, as well as nonaffiliated
general-line grocery wholesalers.

Specialty-line grocery wholesalers.--This classification
includes two general types of merchant wholesale establish-
ments: Those handling a combination of grocery items, no
one item predominating, but nota sufficiently broad line of
commodities to be classified as "general line"; and those
primarily engaged in selling specialized lines of groceries
and related products, such& camned foods; coffee, tea, and
spices; dairy products; dried fruits and nuts; frosted and
frozen foods; fish and seafood; bakery products; packaged
breakfast cereals; flour; cooking oils and shortening; and
soft drinks.

Confectionery wholesalers.--Merchant wholesale establish-
ments primarily engaged in selling candy, chewing gum, pop-
corn, potato chips, salted nuts, fountain fruits and syrups,
and related items. Cigars, cigarettes, and other products
are also frequently handled as secondary lines.

Meat, meat products wholesalers.--Merchant wholesale estab-
lishments primarily engaged in selling fresh, frozen, cured
or processed (but not canned) meats, lard, and other edible
meat products. Secondary lines suchas butter, cheese, eggs,
dressed poultry, vegetable shortening, and canned meats .are
frequently handled.

Farm products (edible) distributors

Poultry, poultry products distributors.--Merchant whole~
sale establishments primarily engaged in selling 1live or
dressed poultry, eggs, and related products, Establishments
primarily engaged in. dressing poultry are considered manu-
factures, :

Fresh fruit, vegetable wholesalers,--Merchant wholesale
establishments primarily engaged in selling fresh fruits,
vegetables, berries, melons, and related items.

Beer, wine, distilled spirits wholesalers

Beer, ale distributors.--Merchant wholesale establishments
primarily engaged in selling beer, ale, porter, stout and
other fermented walt liquors, soft drinks, confectiomery,
tobaceo, wines, and spirits are frequently handled as sec~
ondary lines,

Wine, distilled spirits wholesalers.--Merchant wholesale
establishments primarily engaged in selling wines, whiskey,
gin, rum, brandy, and other spirits, ineluding neutral spirits
and ethyl alcohol used in blending. Merchants who bottle
and ‘sell wines and distilled spirits manufactured in bulk by
others, liquor departments of drug wholesalers, and State-
operated wholesale outlets are included. State depots pri-
marily engaged in supplying State liquor stores; however,
are not ineluded in wholesale trade.

Drugs, chemicals, allied products wholesalers

Drug wholesalers (general and specialty lines)

General-line drug wholesalers (not shown separately).——
Merchant wholesale establishments engaged in sellinga full
line of drugs, pharmaceuticals, proprietary medicines,
druggists rubber good, cosmetics toiletries, drug sundries,
and related merchandise. Cooperatives and voluntary group
wholesalers handling a full line o drugs are also included
in this classification. Liquor departments of drug whole~
salers, however, are included with "Wines and distilled
spirits wholesalers."
Specialty-line drug wholesalers (not shown separately).--
Merchant wholesale establishments primarily engaged in
selling proprietary medicines, toilet preparations, and
articles such as drugs, perfumes, cosmetics, powders,
shaving preparations, toilet soap, dentifrices, combs,
brushes, mirrors, medical glass, bandages, rubber goods,
and antiseptics.
Industrial chemicals, explosives wholesalers,--Merchant
wholesale establishments primarily engaged in selling such
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industrial and heavy chemicals  as. coal-tar chemicals,
" plastics, compressed and liquefied gasges (except LP gas),
acids, ammonia, soda, industrial alcohols, explosives, dye-
stuffs, naval stores, ete. Concerns primarily engaged in
selling pyrotechnics and  amminition for small -arms are
included in "Amusement and sporting goods wholesalers.!

Paint, varnish wholesalers.--Merchant wholesaleestablish~
ments primarily engaged in selling paints, varnishes, lacguers;
enamels, calcimines, shellac, and stains. Glass; wallpaper,
painters .supplies, oils;. chemicals, and ‘Telated products
are frequently handled as secondary lines.

Tobaeco distributors

Tobacco distributors.--Merchant wholesale establishments
primarily engaged 1in selling manufactured tobacco products
such as cigars, cigarettes, chewing and smoking tobacco, and
snuff. Confectionery, smokers articles, razor blades, play-
ing cards, ete., are frequently handled as secondary lines.

Dry goods, apparel wholesalers

Clothing, furnishings, footwear wholesalers,--Merchant
wholesale establishments primarily engaged in selling men's;
boys' elothing, and furnishings (including - suits, coats,
overcoats, work clothing, hats and caps; shiris, ties, and
underwear); women's, children's clothing, furnishings, and
accessories (ineluding suits, dresses, and skirts); furs and
fur elothing; millinery, millinery supplies; shoes and other
footwear; work clothing; and related lines.

Dry goods wholesalers (general and s_pecialty lines)

General-line dry goods wholesalers (not shown separa-
tely).--Merchant wholesale establishments engaged in
selling a diversified combination of lines usually sold
in retail dry goods and general merchandise stores,
including piece goods, home furnishings, work clothing,
dresses, infants' wear, notions, and hosiery., Men's
and women's clothing, furnishings, and willinery fre-
quently constitute secondary lines.

Specialty-line dry goods wholesalers (not shown sepa-
rately).~-Merchant wholesale establishments primarily
engaged in selling hosiery, underwear, piece goods, knit
and lace goods, fancy linen and needlework and notions
(thread, tapes, needles, pins buttons, hair accessories,
zippers, and shoe laces).

Piece goods econverters.--Merchant wholesale establishments
which purchase textilesin the gray or unfinished form, have
them dyed and/or finished by others, usually on a contract
basis, and sell to the cutting-up trade, garment makers,
wholesalers, or retailers. Converters operating bleaching,

dyeing, and finishing plants are not considered as merchant
wholesalers.

Paper, allied products wholesalers

Paper wholesalers,--Merchant wholesale establishments
primarily engaged in selling wrapping paper and other coarse
paper; fine paper (writing papers, reproduction paper stock,

USCOMM~~DC~= 85

cover, text; thin, and other  fine papers); newsprint and
book. paper; -~ paperboard; and converted paper prodicis such
as bags, boxes, cups; -dishes, towels, napkins, tissuesj ar
bottle caps.

Stationery, : wallpaper .wholesalerg.--Merchant  wholesale
establishments primarily engaged in  selling commercial and
social -:stationery, - including - envelopes, - typewriter :'and
mimeograph - paper in cut sizes, file cards and folders; and
office supplies such as pens, pencils, writing inksy carbon
paper, paper clips; typewriter ribbons, greeting cerds; and
erasers; and - embossed ‘and: printed wallpaper for 'use in
covering or decorating interior walls and eceilings.

Farm products (raw materials) merchants

Farm products {raw materials) merchants.--Merchant whole-
sale establishments primarily engaged in selling cotton,
grain, : hides, skins,  raw furs, livestock, leaf tobacco,
wool, mohair, horses and mules, and other inedible products
such as broomecorn, moss, hair, feathers, bdristles, and
fivers. This classification ineludes merchants (including

terminal elevators) -primarily engaged - in selling raw farm

products in marketing centers.: Dealers:buying - such producis
direct from farmers and assembling them at local production
points are classified-as -Massemblers™and not included here.

Other nondurable goods wholesalers

Amusement; sporting i goods distributors.~~Merchant whole-
sale establishments primarily engaged'in selling cameras and
photographic  goods (cameras, parts, - and accessories, pro-
jection apparatus, enlargers; developing and printing room
apparatus and accessories, sensitized unexposed photographic
supplies and equipment); sporting‘ goods (toys, games; nov-
elties, fireworks, bicycles, sporting goods, and athletic
goods); and other recreation goods suchas playground eguip-
ment, billiard and bowling ‘equipment. and supplies; and
hobby goods.

Book, magazine, neuspaper wholesalers.--Merchant wholesale
establishments primarily engaged in selling books, magazine:
periodicals, newspapers, and related items.

Coal wholesalers.~~Merchant wholesale establishments prl—

marily engaged in selling  Dbitumious coal, anthracite coal,
and coke. This- includes firms with coal yards as well as
those selling goods shipped directly from wine to customer.

Farm supplies wholesaleérs.--Merchant wholesale establish~
ments primarily engaged in selling mixed and other <feeds;
fertilizers, fertilizer waterials,amd -agriculiural chemicals;
seeds (farm, garden, and flower); and miscellaneous farm
supplies such as hay, straw, and alfalfa,

Merchant wholesalers, n.e.c.~~(Not shown separately in
the accompanying table.) Merchant wholesale establishments
primarily engaged in selling petroleum products, cut flowers
and potted plants; forest products except lumber; inedible
oils and fats; textiles and waterials other than dry goods;
industrial yarns; crude rubber; ores; sponges; artificial
leather; wood pulp; artificial flowers; and products not
elsevhere classified; and establishments handling a line of
merchandise too broad to be included in any of the classi-
fications outlined above.
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Annual Sales _ ‘ .
Aunual 1959 sales of merchant ‘wholesalers totaled

$128.5 billion, 11 percent above total 1958 sales of

$115.6 billion. Durable goods trades, with 1959
sales estimated at $55.4 billion. showed a more sub-
stantial increase (17%) while sales in the nondurable
goods trades, totaling $73.2 billion, rose 7 percent
during the same period. The principal gains were
reported by iron, steel and products distributors
(41%), lumber, millwork wholesalers (29%), iron and
steel scrap dealers (28%), and industrial machinery
distributors (25%). Coal wholesalers (down 11 per-
cent) and poultry distributors (9%) experienced the
only declines from 1958 sales.

All geographie divisions indicated 12-month 1959
sales above the previous year. .The increases ranged
from 7 percent in the East South Central Division to
12 percent in the East North Central, Mountain and
Pacific Divisions.

December Sales

December 1959 sales, estimated at $11.3 billionm,
were 4 percent higher than November sales and 9 per-
cent sbove a year ago. The durable gooda trades,
with sales totaling $4.6 billion in December, showed
a slight (1%) increase over previous month sales and
were 9 percent higher than sales a year ago. The
nondurable goods trades, with sales of $6.7 billion,
indicated a larger increase over previous month sales
(6%) than the durable goods trades; however, the in-
crease over ‘year-ago sales (8%) was about the same
as in the durable goods trades.

Most trades reported increases over previous month

and ‘year-ago sales. The principal gainsover November
sales were shown by iron, steel scrap dealers (234)

and by wine, distilled spirits wholesalers (28%).
Iron, steel andproducts distributors, with sales up
3 percent over amonth earlier, indicated a substantial
increase (21%) over last December. Larger gains over
year-ago sales‘'were registered by iron, steel scrap
dealers (44%), and nonferrous metals distributors
(24%). Clothing, furnishings, footwear wholesalers
reported the sharpest declines from previous month
(21%) as well as year-ago (14%) sales.

Inventories - -

Inventories of wholesalers at +the end of December
were down 2 percent below their November level but
were 8 percent higher than a year ‘ago. Durable goods
trades reported inventories 2 percent below November
but 7 percent above December 1958 stocks. Nondurable
goods inventories weré reduced3 percent since Novem-
ber but were 9 percent above their year-ago level.

Most trades reported small to moderate declines
from previous month inventories. Reflecting primarily
seasonal influences, sharp declines were noted by
wine, distilled spirits wholesalers (21%) and beer,
ale distributors (20%), while 1large incresses were
reported by farm products (raw waterials) merchants
(16%) and farm supplies wholesalers (8%). Tron,
steel and products distributors also indicated an
increase -(6%) over previous month inventories but

registered the sharpest drop (12%) from year-ago in-
ventories. .

The December 1959 stock-sales ratio for &1l merchant
vwholesalers reporting inventories in conjunction with
their sales level was 119 percent, down 11 points
from November and 1 point below the December 1958

- ratio. - The December 1959 stock-sales ratio for the

durable goods trades was 165 percent, compared with
a ratiodf 89 percent for the nondursble goods trades.
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Table 1. ESTIMATED MONTHLY SALES OF MERCHANT WHOLESATERS-.DUNITED STATES, BY KIND OF BUSINESS

1958 AND 1959

(Sales in millicis of dollars)

1958
Kind of business - - } '3{958
. . Jan. Feb. Mar. Apr. May June : | July Aug. Sept. Oot, : |° Nov. Dec.
MERCHANT WHOLESAIERS, TOTAL.....«vesseesrsvionne| 8972 8,170 s863) 9,213| o435 | 9,480) ~9,663| 9,825] 10,33 11,363 | 10,009 | 10,423] 115,561
DURABLE GOODE, TOTALu.useirsivsoninssnenanisen| 3,493 | 3,381 3,501) 3,727] 3,868 | 3,072]- 3,958 1 4,13 4,395| 4,700 | 4,362 | 4,241 | 47,332
Automotive WholeSalEYS..ciievesnscsncesssoncsonronss 410 378 3% 438 449 453 468 484 463 521 467 510 5,435
Automotive equipment, tirve-tube wholesalers.......] - 330 324 337 368 an 376 387 - 379 389 426 379 391 4,477
Electrical, electronies, appliance distributors..... 579 550 T595 Ta4n|  T578 Te12 T603 T615 708 725 676 751 7,519
Electrical apparatus, supplies distributorS....... 260 263 277 269 292 312 299 298 339 340 322 351 , 622
Electrical applisnces, TV, radio sets, electronle |
parts, AlgtributorB.e..ccsnncserosrossensonsnsoas Tng Taa7 Tagg Ta78 rag7 300 *304 316 369 385 354 400 3,89
Furniture, home furnishings wholesalers... 158 170 191 197 192 198 194 28 229 256 226 229 2, 468
Furniture wholesalers. e sesvesscccansacass 58 55 59 57 57 62 64 73 75 76 63 68 767
Home furnishings, 'floor noverings uho].esnlera cerae 1o 114 32 140 135 136 130 p72 154 180 163 161 1,699
Hardware, phmbing-heuting goods wholeselerS..caieses 362 327 356 386 400 415 412 417 465 506 428 404 4,879
Hardware wholegaler8..eessessssssscessosssnnnncons 165 151 170 184 186 183 181 183 203 216 183 187 2,192
Plumbing, heating équipment, supplies distributors 197 176 186 . 202 24 233 231 | 235 263 290 245 - a7 2,689
Luiber; construstion materials dlstributors....isess Ahd 364 458 ' 538 585 610 644 684 698 733 611 530 6,897
Lumber, millvork wholesalerS.ecessarsscrssennccans %2 208 248 277 301 307 328 350 369 378 322 296 3,626
Congtruction materials distributors....scvvicssces 202 156 210 258 284 303 317 33 330 355 289 234 3,272
Machinery, equipment, supplies A1EtributoTa . e s anns 954 867 937 1,023 1,07 1,066 1,022 1,053 1,097| 1,248 1,014 1,052 12,307
Industrial machinery, equipment supplies distrib- . . .
1= - Y 442 381 391 419 442 408 395 43 438 458 417 470 5,07
Professional equipment, supplies distributors..... 87 84 91 91 90 95 98 07 111 11 96 9% 1,155
Service establishment supply houses...... eresenacs 13 1. 106 112 17 121 125 16 s} 128 135 17 121 1,426.
Metals, metalwork {except morap) distributors.. 295 272 291 300 304 327 338 354 382 407 B9 34| 4,003
Iron, steel and products distributors. P 200 184 197 ‘209) . 208 226 238. 256 271 289 243 250 2,771
Nonferrous metals distributors.................... A 88 94 g1 97 100 29 98 ) 11 118 16 123 1,229
Serap, waste mteria.'ls dealers.... 223 194 237, 232 217 | 215 214 233 249 27 268 261 2,820,
Iron, steel serap dealers... 119 108 133 128 113 114 111 130 140 151 155 153 1, 553
Waste materials deslerBa..cassceces cassssecare 104 86 104 104 106 i 103 193 399 125 13 108 1,266
NONDURABLE GOODS 3 TOMALe.veresonercasansannss] 5,479 4,998 5,362 5,486| 5,567 5,508 5,705 5,691 5,91;1 6,463 5,847 6,182 68,229
Grocery, confectionery, méat vholesalersa.e..sesen..| 3,705 | 1,512 1,846 1,684 1,688 | 1675 | 1mee| 1,645 1,706 1,830 1e43| 1,729 20,20
General-line grocery wholesalerSesssecescen 729 672 ‘688 75 727 706 753 73 750 785 701 726 8,665
Specialty-line grocery wholesalers,....eeeees 606 528 612 596 595 620 637 561 574 629 565 597 7,120
Confectionery wholesalers....... ces vae 56 T 51 54 53 54 53 54 53 55 62 58 61 664
Meat, meat producis wholesaler: seune 25 22 292 39 32 297 341 319 37y 353 320 345 3,802
Farm products (edible) A1stributorB....eeceee sesneres .31 353 403 450 446 416 432 380 371 404 387 436 4, 855
Poultry, poultry producis distributors... 142 120 1% 156 143 134 146 153 156 167 164 - 170 1,787
Fresh fruit, vegeteble wholesu]ers...,...........- 235 233 267 284 303: 282 285 227 a5 237 24 266 3,068
Beer, wine; distilled spirits Wholesalers.... 429 426 470 501 564 539 - 560 552 . 533 603 597 738 6,512
Beer, ale distribubtorS....evescsncececs .o 161 151 172 198 226 2271 253 245 210 211 9 21 2,456
Vine, distilled spirits wholesplerS.eese.cesscones 268 2751 298 303 339 312 307 308 323 392 405 526 4 56
Drugs, chemicals, allied products WholesalerS.s..eas 349 29| 33 ] s s 342 339 381 397 350 358 4,185
Drug wholesalers (general and specialty lines)....| = 228 202 - 239! 214 215 21 218 215 248{ . 259 227 233 2,689
Industrial chemicals, explosives wholesalers...... 100 a8 95 100/ 102 o8 94 9% 103 109 97 102 1,184
Paint, varnish Hho]eaalers........................ 21 19 22 26 28 r 29 30 29 29 29 26 23 311
Tobacco AL18tribULOrBa. ceveiacsssssosssessescansosans 284 262 242 302 3il 310 332 315 312 330 301 349 3,690
Dry goods, apparel wholegalers... .4. srsaunrnn 475 .1._45 463§ 446 429 465 451 564 586 635 5311 507 5,997
Clothing, furnishings, footwear wholesalerS..e... 161 157 180} 1631 150 143 160 227 228 47 210 194 2,220
Dry goods wholesalers {general and specialty lines) 192 1% 168 167 164 190 182 207 29 230 189 185 2,267
Paper, a].'l{l.ed products WNolesaleri....cescevsnsasncs 324 285 - 300} 301 303 201 T 295 315 336 1357 321 330 3,758
Paper wholesalerS.ecsecsesearsesassraacavessaiassns 287 . 251 ‘264] - 263 266 255 259 276 295 06 274 281 3,271
Coal wholesalers.............‘........‘.‘.........-.... 103 98 86 71 81 80 671 7] 83 90 84 9%]. 1,017
) Farm supplies wholesalers... ceececseanasturuasans 123 124 146 180 138 1316 . 109 - 116 1255 . 122 104 109 1,492

See footnotes at end of tab]e.



Tab}.e 1. ESTIMATED MONTHLY SALES OF MERCHANT WHOLESALERS®~~UNITED STATES, BY KIND OF BUSINESS--Continued

1958 AND 1959

(Sales in millions of dollars)
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1959

Total 12 mos.
Kind of business
Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. 1959 1958

MERCHANT WHOLESALERS, TOPALieeecsveasocacsesnsse] 9,534] 9,262 | 10,410} 10,709| 10,757 | 13,203 11,095 | 10,653| 11,366 | 11,326 | 10,800 | 11,312 [128,517 115,561
- DURABLE GOODS, TOPAL...csesvacserencnsnesases| 3,829 3,837 4, 4TL | 4,697| 4,79 | 5,118| 4,917 4,707 4,919 4,844 | 4,59 | 4,632]55,359 | 47,332
‘Automotive WholeBRlerS.c.scessesnscsresasesansennns 44k 42k 501 499 497 547 562 520 517 536 515 4981 6,060 5,435
Automotive equipment, tire, tube wholesalers..... 352 333 375 392 389 429]- 419 405 428 439 429 379} 4,769 4,417
Electrical, electronics, sppliance distributors.... 612 595 631 619] 657 713 702 695 779 769 750 7871 8,309 7,519
Electrical apparatus, supplies distributors...... 281 278 303 300 322 347 331 336 375 367 353 365] 3,958 3,622

Electrical appliances, TV, radio sets, eleetronic
parts, distri'butora..............‘_............... 331 7 328 319 335 366 371 359 404 403 397 421 4,351 3,896
Furniture, home furnishings wholeselersS..cceciseses 185 199 231 231 222 223 231 225 237 248 234 2391 2,685 2,468
Furniture wholesBlerS.c eeesssecscscerscasssncanse 58 60 67 67 67 7 69 72 T 76 7L 72 823 767
Home furnishings, floor coverings wholesalers.... 327 139 164 164 155 153 143 153 163 172 163 167} 1,863 1,699
Hardware, plumbing-heating goods wholesalerSB..e.s.. 365 371 422 461 459 484 482 475 511 517 460 4241 5,431 4,879
Hardware wholes! mesvssensnsessbencesasaeioans 168 169 19 212 208 210 202 201 219 216 195 1901 2,386 2,192
Plumbing, heating gquipment , supplies dia‘!z‘ibutora 197 202 226 250 251 274 279 274 292 301 265 2341 3,045 2,689
Tunber, construction materials distributors........ 503 502 664 7461 T3 823]. 838 801 797 Pobs 655 612] 8,468 6,897
Iamber, miliwork sholesalerB.ceeceocecesnae 291 294 389 403 426 452 466 44ty 434 399 351 333| 4,682 3,626
Congtruction materiels digtributorBecececssscncss 212 209 275 343 347 371 373 357 363 355 304 279) 3,788 3,272
Machinery, equipment, supplies distributors........|* 1,013] 1,004 1,153 1,244] 1,207 1,386{ 1,287 ] 1,200] 1,240 1,200 | 1,138 1,165] 14,328 12,307
Industrial machinery, equipment amppliss dstributors 4 468 528 553 572 608 535 517 533 520 501 545| 6,365 | 5,07
Professional equipment, supplies distributors.... 93 89 103 101 100 117 115 127 129 118 113 14§ 1,319 1,155
Service establishment supply HoUSEB..eceerscessas 120 124 138 143 150 149 143 127]. 144 153 132 140 | 1,663 1,426
2tals, metalwork (except serap) distributors...... 361 368 448 476 490 539 464 419 474 430 426 4551 5,350 4,003
Iron, steel and products distributors........ . 267, 271 334 357F 364 403 350 312 340 305 292 3021 3,897 2,771
Nonférrous metals distributorBeecessssnseceasssas 4 96 114 119 126 136 114 107 i34 125 134 152} 1,451 1,229
Scrap, waste Datertals deBleT...eeeriescancnnsanas 259 281 323 322 292 301 272 260 271 289 309 341 3,520 2,820
Iron, steel sorep dealerS...... 148 169 192 187 159 163 144 129 139 159 179 220 1,988 1,553
Waste materials dealert...... nm 112 131 135 134 139 129 131 132 130 129 121| 1,534 1,266
NONDURABLE GOODS, TOTAL...... ereseseenensnasa] 5,705} 5,425 5,999 e,02] 5,93 | 6,08 6,178 | 5,96] 6,447 5,482 | 6,295 | 6,680] 73,157 | 68,220
Grocery, confectionery, meat wholeBalerS...e.eeesss 1,715] 1,619 1,725) 1,775| 1,734 ] 1,729} 1,822 1,709 1,871 1,811 | 1,737 | 1,828 21,076 | 20,249
General-line grocery wholesalerS..e.eses 752 713 737 758 753 750 793 739 803 791 740 768 1 9,097 8,665
Specialty-line groecery vholesalers 572 560 609 616 589 572 612 589 640 609 612 646 7,226 7,120
Confectlonery wholesalers...... 57 56 57 56 56 57 59 55 59 63 64 7 710 664
Meats, meat products wholesalerS...c.cceevscecsie 333 291 322 346 336 350 357 325 370 348 322 344§ 4,044 3,802
Farm products {edible) distri‘butors eevesaressensene 382 347 375 407 400 442 424 362 393 383 391 4321 4,738 4,855
145 121 125 132 128 133 129 121 143 136 155 1601 1,628 1,787
. 237 226 250 274 272 309 295 241 249 247 235 2721 3,107 3,068
Beer, wine, distilled spirits wholesalerS....c.scsec. 453 454 521 551 578 614 603 559 569 584 595 %3] 6,82 6,512
Beer, ale Qi8tTIbULOrBaceresssovsoacararans . 163 165 189 213 240 272 282 261 236 210 188 223) 2,642 2,456
Wine, distilled spirits ‘{twlesalers cersacsaresnes 290 289 332 337 338 342 321 298 333 373 407 520{ 4,180 4,056
Drugs, chemicals, allied products wholesalers...... 375 348 398 402] -393 391 383 380 419 410 37 376 | 4,649 4,385
Drug wholesalers (general and specialty lines)... 234 218 249 %43 235 238 238 235 265 263 243 2391 2,900 2,689
Industrial chemicals, explosives wholesalers..... 118 106 121 126 124 118 111 11 120 114 105 113} 1,387 1,184
Paint, varnish wholes8lerfe.cscsscacssasssscangnes 23 2% 28 33 34 35 33 34 35 32 27 25 36. 31
Tobaceo A1EtribUtorBesesresssessncsesscosasssencacs 287 277 301 37 318 349 358 332 343 351 326 380} 3,939 3,690
Dry goods, apparel wholesalerSis.casarasssccacccess 524 530 583 538 511 526 528 597 627 624 568 5091 6,665 5,997
Clothing, furnishings, footwear wholesalerS..c.ess 180 197 214 197 192 174 190 240 240 231 211 167 2,433 2,220
Dry goods wholesalers(general & specialty lines). 206 196 224 213 1% 226 235 242 254 256 233 222 2,703 2,267
Paper, allied products wholesalers.. 327 301 333 343 339 344 326 343 366 373 T 350 3581 4,103 3,758
Paper wholeSAlerfesesesssaascescasessssornsrannns 288 261 292 30 299 303 288 300 323 322 299 3051 3,581 3,27
Coal wholesalers.cacssss P S0 81 79 73 73 71 61 65 73 76 78 86 906 1,017
Farm SUppPIies WHOLeBAIETS Aeeeavasonsmnssoosssnasses 136 145 172 174 145 119 112 115 125 107 107 16| 1,573 | 1,492

I‘ Revised.

1 Merchent wholesalers total and group totals include data for some kinds of business not shown separately. Detail may not add to totels due to rounding.
Excludes Hawaii and Alsska which in 1954, according to the Census of Business, had wholesale sales equivalent to about 0.3 percent and 0.04 -percent respectively,

of the United States total.
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Taeble 2. TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: UMITED STATES, BY KIND OF BUSINESS

DECEMBER 1959
Inventories,
Sales* end-of-month Stock-sales ratiog
(at coat)
Decenber 1959 from-- 12 mos. ' December 1959 from--
Kind of business : e : Dcenb Decest Novent
December November 12 mos December November 1959 1958 1959
1958 1959 * 1958 1959
1958

(percent change) (percent changs) {percent)
MERCHANT WHOLESALERS, TOTAL..ccsesoeoorascnocasnsnosasnnsosssss +9 4 411 48 -2 119 120 130
DURABLE GOODS, TOTAL.ueerreiererasnsasersnonsaacssssasasnnnan +9 +1 +17 +7 -2 165 164 169
Automotive Wholesalerf....scessesossissensnanann berveirsecnnas -2 =3 +11 +9 +1 211 192 1%
Automotive aguipment, tire, -tube wholesalera.. -3 -12 +7 +7 -1 223 206 203
Electrical, electronics, appliance distributors. +5 +5 #11 46 -6 132 130 146
Electrical apparatus, supplies distributors... e +3 +9 +3 -6 122 126 136
Electricel appl., TV, radio sets, electroniec par 6, dis ributora. +5 +6 +12 +9 -6 42 135 155
44 +2 3 18 =4 142 143 151
Purniture wholesalors. . cecesesosssasanass +6 +1 +7 9 -4 154 151 163
Home furnishings, floor coveringa uholasalers. . H +2 +10 +8 4 136 139 146
Hardware, plumbing, heating goods8 WholeBAlerS......eueesecseos +5 -8 +11 +9 =2 216 204 2%
HArdware WHoLoBAlrB, .su.csesssecsvessossssaosansns e +2 -2 +9 +8 -1 20 211 227
Plumbing, heating equipment, supplies A1stributors.........se.ee,s +8 -12 +13 +9 -2 203 196 184
Iumber, construction materials distributors.., +15 =7 +23 +10 =1 123 120 7
Lumber, miliwork wholes&lers....ssues.s +13 -5 +29 +13 ~1 139 135 131
Construction materials dlstributorSsesessesecoocesnoessnrscessonse +19 -8 +16 +7 -1 112 110 107
HMachinery, equipment, supplies distributorS.....sivieceecacavecanes +11 +2 +16 +12 =1 210 202 219

Alr conditioning, commerciel refrigeration egquipment, .

LB e +20 45 +12 +8 -2 m 159 182
Commercial machines, equipment d18tributors®.ceccssecssscscsnneee +7 +5 +9 +10 0 148 158 153
Industriel machinery, equipment, suppliss diatributors.. PR +16 +7 +25 +4 0 172 187 193
Professional equipment, supplies distiributora. cane +21 +1 +14 +3 +1 €175 191 M

Surgical, medical, hospital supply housesx. . +25 +9 +11 +8 +5 123 140
Service establishment Bupply hoUSEB.......cecevroenisiisecneionss +16 +6 +17 +8 ~1 133 135 B
Motals, metalwork (except mcrep) dlatributoTSe.sscescesecvasesanase 122 +7 34 =2 >} 162 212 138,
Iron, ateel end products distributoras..... +21 +3 441 -12 +6 181 247 172
Nonferrous metala dietributors.. +24 +13 +18 +19 0 95 93 105
Serap, wante matorials deBLler8..ueiissressasscoscesasssrasasan +3) +10 +25 =3 =5 72 91 a2,
Iron, stesl scrap dealerS....... ose 444 +23 +28 -10 ~10 66 97 88
Wasto meterials de8loTH.cesesicisisuicscenssvacnsscnrsasanas +12 -6 +21 49 +3 85 82 &)
Jowelry WHOleBaloTo . cueeenarsceocrsansseenssasaccccsacnsranssssoss -3 +8 +9 +5 =13 139 111 190
HONDURABLE GOODS, TOTAL.vcassvececorcnvosssacsanivsnsesanasas +8 46 +7. 492 -3 89 . _B7 . 100
Grocery, confectionery, meat WhOLesalOTE......sseescrsarasassrassne 46 +5 4 16 =4 68 67 75
General-line grocery wholeselerB..... +6 e +5 +2 -5 85 88 91
Yoluntary groupd®..csessceessacs +5 Lo +7 +1 -6 75 8 83
Reteiler-cooperatives. ceavsaan +16 +3 +9 +3 -1 &8 72 71
Nonaffiliated*..ceueaeerecsnnrsesceas +3 +1 +3 +2 -5 103 104 109
Specialty-line grocery wholesalers... +8 +6 +1 +17 -3 76 69 85
Confectionery wholesalorfe......... +16 1L +7 +6 -6 53 57 68
Moat, meat products wholesalers. o +7 +6 4 wy 21 22 23
Farm products (edible) distribuborB......c.scescscecssiessvanccnsence =1 +10 -2 +5 -8 22 22 26
Poultry, pouliry products disiributors. -6 +3 -9 +7 Q 20 19 22
. Fresh fruit, vegetable Whol@BBLOrBecesseansssrcasocessatncssssnns +2 +16 +1 + ~13 23 24 30
Bear, u:lne,' distilled spirits wholesalers........ +1 425 +5 6 —20 17 76 118
Beer, ale digtributorBuis.ceciecercenssancenes +6 +19 +8 -5 -20 42 47 60
Wine, distilled spIriis WhOleBBlOrS....ieecesrveesvsvesnrnssanene -1 428 +3 +9 ~21 92 89 146
Drugs, chemicals, allied producte wholssaleTS....... 43 +1 411 48 =3 136, 138 140
Drug wholesalers (general and speclalty lines). +3 -2 +8 +7 -4 149 153 155
Industrial chemicals, explozives wholesalers... +11 +H# +17 +14 +1 96 92 .98
Paint, varnish MROLOBA1OrS. . rceerrercracecesctrsnecssnssenassans +9 ~7 +17 +3 +1 238 250 214
Tobaceo d1atributorfeicacciaecsivasciocasrncrsscceccesnonnsnserseas +9 +17 +7 +8 =12 48 49 65
Dry goods, 6pparel wholestlerB..e.cssvesenascns Q =10 s 411 410 -3 163 151 158
Clothing, furnishinga, footwear wholesalersS...... ~14 -23, +10 +17 -6 183 151 168
Dry goods wholeealers {general and spacialty linaa) +20 -5 +19 o} -3 149 153 1152
Plece goods convertora¥...iceescerssecsccascoesanncas +12 -4 +13 +23 +1 180 149 154
Paper, sllied products wholssalers,. 48 +2 49 4 =2 110 116 115
Paper Wholesalers..icesecioasonas 9 +2 +9 +4 -1 111 116 116
Stationery, wallpaper WholeBalera®,..ueeesesscsosasssrrssasassrns +16 +3 +9 +3 -6 103 113 110
Farm producis (rav matorials) morchaniBf....cececcsesecsresesavacss +15 +9 +1 +20 +16 136 125 125
Other nondurable goods wholesalera®..... 43 36 46 +5 -8 101 101 kel
Amusement, sporiing goods distributors.. +8 -1 +10 +16 -14 106 105
Book, megazine, newspaper wholesalers#.... +6 <1 Co46 +16 4 126 121
Coal WholeBalerfeessesssnsescavassensssoncane ~13 +10 -11 o =4 85 68 o
Farm supplies wholesalers..... +6 +8 +5 +5 +8 223 210 215
* Uee text, puge 1l.
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SALES OF MERCHANT WHOLESALERS ON SELECTED KINDS OF  BUSINESS—

TWELVE MONTHS OF 1959 COMPARED WITH TWELVE MONTHS OF.1958
(Percent Change)

.20 10 0 + 10 +20 +30 + 40 +50
ALL TRADES, TOTAL
DURABLE GOODS, TOTAL : /////////////]
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STOCK-SALES RATIOS OF MERCHANT WHOLESALERS IN SELECTED KINDS OF BUSINESS
DECEMBER 1959 COMPARED WITH DECEMBER 1958

{Percent)
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Table 3. TRENDS IN SALES AND INVENTORIES OF MERCHANT WROLESALERS:

GROGRAPHIC DIVISION, FOR SELECTED KINDS OF BUSINESS

See footnotes at end of table.

- DECEMBER 1959
Inventory,
Sales® end-of -month Stock-sales ratios
(at coat)
December 1959 from-- 12 mos. December 1959 from—-
Kind of business and geographic division 1959 D . D - 3
aee nap page 9 _December | November 1§r$a Dacember November 1959 1958 1959
1958 1959 1958 * 1958 1959
(percent changs) (percent change) (percent)
MERCHANT WHOLESALERS, TOTALsvsssseseersesssesassnsnnennsenss +9 4 41 +8 -2 119 120 130
+7 +5 +11 +5 -5 105 106 116
+6 + +8 + -3 100 9% 106
+10 + +12 +4 -3 112 121 125
West North Central. +4 +7 48 +9 -1 133 136 145
- South Atlantic..... +8 +2 +9 +6 ~5 141 140 155
East South Central. +12 + +7 +13 +6 179 161 174
West South Central. +8 +5 +9 +16 -1 133 121 140
+13 +8 +12 +8 4 116 123 132
+9 +L 12 11 4 122 118 131
vholesalers..eseas. -3 -12 +7 +7 -1 *? 206 203
. [63] -8 ) 5 1 05 134 103
-8 ~5 +7 ~1 -2 147 162 149
-13 -12 +11 +19 -5 243 173 223
-18 -21 + " 4 %2 192 209
0 <15 +10 +7 0 221 216 194
East South Central -5 =17 +10 +9 +2 338 31z 305
West South Central - -10 +12 +13 +8 31 252 251
Mountaineessesase 0 -2 +14 +11 [} 313 288 297
Pacificerecascoscnas +8 -5 +13 +6 -2 179 190 178
Blectrical apperatus, supplies distributor8essicecsces e +3 +9 +3 -6 122 126 136
New Engli [€3] +13 [63] 35 -6 [&9) X] X7
Middle Atlantic. +12 =5 +6 -8 -5 114 134 113
+10 +16 +11 +3 -9 114 122 149
+2 +20 +7 4 0 136 133 163
+6 +12 +6 +3 -2 126 132 150
+22 =14 +14 +3 +1 150 170 130
-4 +2 +6 +11 4 168 147 17
-5 +3 +15 +22 4 128 102 11
Pacific.. +2 +1 15 +10 -10 111 109 125 ..
Eled, appliances, TV, radio sets, electironic partas distributors... +5 46. +12 49 =6 142 135 155
Nev Englandeveessssssncese .o +22 +14 +20 -7 +4 100 113 110
Middle Atlantic... . +8 +5 +10 +3 0 118 123 125
East Noxth Central o +2 ~3 +14 +9 -9 146 138 153
Weat North Central B -10 +2 +9 +9 -4 151 126 186
South Atlantic.... . +13 +2 +15 +21 -2 139 146 142
East South Central . +3 +13 +5 +13 =10 11 182 258
Vest South Central B 0 0 +10 +13 -1 221 192 222
PECITIC s sasensasosansasoncasanssvesnrsassosonsnssssnnavocsnansss +2 +1 +20 +25 ~7 138 112 150
Furniture, home furnishings wholesalersi.e.esssee.s 4 42 19 +8 4 142 w3 151
New England.e.eesosscasesesconcssncsseosss =7 ¥26 6 X) -3 X) [£9] [¢3]
Middle Atlentic.. +4 -10 +9 4] 0 126 124 112
East North Centrali.....s. +22 +13 +9 +18 -10 136 146 176
Weat North Central. +7 +4 410 +5 -8 202 179 217
South Atlantic.. +14 +14 +15 +13 -9 146 160 185
West South Central. +7 ) +4 +8 -8 173 185 205
+13 +3 18 +12 -6 136 139 i
+2 -2 49 +8 ~1 230 211 227
+11 ~13 +8 +7 -1 249 259 213
+4 0 +9 +7 +2 225 201 212
+1 +1 +13 +12 +4 225 202 217
~12 ~16 4 +3 o 266 240 216
+5 -3 +10 -2 -1 221 201 236
-5 4 +5 +8 -5 223 198 225
+5 -2 -4#12 +11 -7 264 232 283
) +2 X) x) (x) x) (x) (X)
+6 0 +14 +4 4 206 210 216
+8 =12 +13 +9 =2 203 196 184
x) -7 x) 4 +2 146 220 148
Middle Atlantic.. +4 -12 +6 9 -1 176 167 164
Eaat North Ceniral +1 ~15 +15 +5 -1 230 236 193
West North Central.... +11 -6 +15 +6 ) 200 210 188
South Atlantic.... 46 -9 +10 +7 -3 195 186 185
West South Central -8 25 +11 x) - 281 194 202
PacifiCeeeccseecs +8 -6 +22 e -1 188 202 17
Lugber, construction materials distributors. +15 =7 +23 +10 =1 123 120 117
New Englondessceccsnsasconasnscnasesascons +26 -4 +10 +9 -9 99 113 104
+15 =11 +14 4 -1 112 116 111
+12 -5 +12 +12 +2 156 159 146
4 +1 +14 +7 0 98 98 115
19 -11 +12 4 ] 141 133 127
-2 -9 +10 +2 +5 153 140 1
+23 0 +22 x) -2 99 ‘85 1



UNITED STATES (41)

UNITED STATES, BY GEOGRAPHIC DIVISION

SALES OF MERCHANT WHOLESALERS
TWELVE MONTHS 1959 COMPARED WITH TWELVE MONTHS 1958

(Percent change)

6 9ded
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Table 3. TRENDS IN SALES AND INVENTORIES OF MERCHANT WHOLESALERS: GEOGRAFHIC DIVISION, FOR SEYECTED KINDS OF BUSINESS--Continued

DECEMBER 1959
Inventory,
Sales® end=of-month . Stock-gales ratios
(at cost)
Find of businéss and geagraphic division Decenber 1959 from-- 12 mog. Decenbey: 1959 from—-
(see map page 9) B 1:959 : December | December: November
Decembexr Hovember 12 December Novenbex 1959 1958 1959
1958 1959 oss 1958 1959
1958
{percent change) (percent. change) {percent)

Industrial machinéry, equipment supplies d18LribUtOTSasecoessiisessss +16 17 425 +# ] 172 187 193
MIddle ALIANEIC. s essessssossenssssnesonsassnnnnrsnnnanes +10 b +1L % 0 71 165 Te4
East North Centrelessseesess +18 +7 425 4 -2 152 178 1%
Weat North Centralesvesesees ?0 14 (x) (x) -1 159 153 164

X) wi2 {xy +11 0 230 214 229

{x) «10 x) ¢} -5 249 211 237

+14 +23 432 +2 +3 174 194 208

+9 +19 +26 ~15 -7 229 249 300

PACIfIC uccennsncasansvcnnosorstsvvonssconsisaasesorsannsesasasaas +6 L +16 +7 4] 21 232 220

General-line grocery wholesalers, +6 44 +5. 42 -5 85 88 91
New England... s cone 1 ¥ +1 [¢3) (X) X) [£3] X)
Middle Atlantic.... -1 +5 8 ~7 +2 0 108 103
East. North Central... +10 L4l +7 +3 ~7 81 86 88
West North Central. +5 0 +6 2 0 79 81 78
South Atlantle,.... e +1 +3 # -6 118 ‘107 132
Fast South Central. =1 +3 +3 -8 -9 98 112 108
West South Central. AR +2 -1 +2 =10 84 83 95

+13 +2 +5 ~7 ~14 73 T 8L
PacifiCesecaverscuasscsccanesssasnarasacracasnsnsscnascosssanannns +20 4 +9 +4 <1 69 T4 T4

Specinlty-line grocery wholesalerS...ii: 48 +6 +1 +17 -3 76 69 85
Middle Atlantic.... aesengnne 3 1% +2 23 =7 63 58 i3
East North Central. cecessass 6 +# +2 +7 +1 90 88 94
South Atlanticus... ceessse 2% -7 0 (x) +# 109 120 97
Weat South Centraleceecsensssnsnaisae +1L » ¢} +26 + 78 7% 75

PAGITAC. cescunssessncsonasnsnssoiosannsassoiososnosanssssnnvoasss +3 +9 +8 X) -2 54 48 60
Fresh frult, vegetable WholeS8lerB.cessrscosacasnossarsconrsassannsas +2 +16 41 4 -13 23 24 30
Hew Englandeccocesosssssnssccsens ) 0 (€3] [£3) (€3] 0 L 12
+13 +18 + +1 -7 16 18 19

+5 +13 +2 ~13 ~5 16 19 21

(X) 425 (X) +10 -9 2% 2’2 3

+8 +21 +7 +9 16 17 19 23

-2 4 -1 +14 =19 "2%F 21 32

-3 +1 +1 +7 ~12 38 35 38

3 =2 +8 +7 ~4 149 153 155

+5 +10 +7 [€3] -7 152 163 184

+12 -7 411 +11 4 124 136 119

+6 +5 +8 +1 «3 132 145 146

Weat North CentrBlesesuses +2 +2 +6 +5 e, U7 134 121
South AtlantiCececccnsss +5 42 16 43 ~7 178 183 200
+2 +7 +5 +7 -4 140 0 160

+2 +8 +5 +8 ~6 147 182 214

. esne +2 +3 +7 +10 4 180 175 210
PaoifiCiucsssnareseasccoinssogiasianiosasasosnssssesassssnroassses =3 0 +6 +5 -2 149 | 141 159
Tobaceo d4Btributorfecescsscesersossrseveirnsvsccennarsrasavisinneee 9 17 47 48 ~12 48 49 65
New Englandeeesass +7 +25 +6 ] =7 43 48 73
Middle Atlantie... +10 +13 410 +18 -8 57 51 68
Eaat North Central.. +4 +22 +7 +5 -6 41 42 54
West North Central.. ; =5 +# L -4 -9 66 75 &7
South AtlantiCiceseces +15 +20 +7 +5 ~16 44 48 63
Eagt South Gentral. +4 +19 +9 +5 =13 47 48 65
West South Centrml.. +10 +16 +8 +12 [6:4] 36 38 51
Dry goods, apparel wholesaler: manevees 0 =10 1 410 -3 163 151 158
New Englandesyeseses . ® ) x) ) [639) X) [63) @)
Middle Atlantic..... - + -8 +13 +11 0 139 135 138
East North Ceniral.. assses -3 ~15 +6 +15 ~6 218 172 209
West North Cenmiral.. cessecne -9 =25 +12 45 -3 278 2 238
South Atlantic.... ersamssasesas iesnnees +9 =12 +11 +3 -15 139 152 145
PreifiC.oecencectascaniosccassossnaesoscsonascnscssnrnosnsnsonsion +7 =13 +9 +3 ~34 101 129 117

* See text, page 11.
X Withheld due to extreme variability of reported data.



DESCRIPTION OF SAMPLE > ESTIMATING PROCEDURE, AND RELIABILITY OF THE DATA

1. Scope of Survey

This survey is 1limited to merchant wholesalers, which
constitute the major portion of the broad field of wholesale
trade, and excludes other types of wholesale trade such as
manufacturers sales branches and sales offices; petroleum
_bulk stations; agents and brokers and assemblers of farm
products. All kinds of business in which merchant whole-
salers operate are represented in this survey.

Merchant wholesalers are defihed in the Standard Industrial
Classification Manual issued by the Bureau of the Budget,
Executive Office of the President,as "Establishments usually
known as wholesalers, merchant wholesalers or jobbers, pri-
marily engaged in buying, taking title to, and where cus-
tomary, physically storing and handling goods and selling
the goods at wholesale principally to retailers and in~
dustrial and commercial users. This group also includes
industrial and distributors, exporters, and importers, ash-
and-carry wholesalers; drop shippers, wagon distributors,
etec. The establishments included in this group may perform
operations on the goods incidental to the wholesale trading
and delivery, such as installing e‘(;uipment, and fixtures;
and collecting and baling waste materials.® Firms which,
in addition to merchant wholesale establishments, operate
other types of establishments, e.g., retail, manufacturing,
etc., report in this survey only for their merchant whole-
sale establishments. A description of each kind-of-business
classification shown in this report is included on pages 10
through 12.

2. Sample Design

Firms reporting in the survey are part of a probability
sample representing merchant wholesalers- in all kinds of
business. The sample,which includes over 17,000 firms (about
26,000 establishments) is drawn from two sources: (1) 1954
Census of Business lists representing all wholesalers (with
paid employees) - in business in 1954 and (2) Bureau of 014
Age and Survivors Insurance (BOASI) lists of wholesalers
(with paid employees) entering business (or requesting mew
Employer Identification Numbers) since 1954. The sample is
supplemented twice a year for new firms on the BOASI lists.

The reporting panel includes a fixed panel of about 1,400
very large firms reporting monthly and four rotating panels
each containing about 3,900 .smaller firms which report every
fourth month. In any given month, the total reporting panel
includes about 5,300 firms, .

The number of firms selected in the sample for each kind
of business varies from 150 to 650 firms, depending upon
(a) the total number of firms in the trade, (b) and distri-
bution of firms within the trade by sales size, and (c)
whether geographic division trends are to be .shown for the
trade. In those kinds of business for which percentage
changes -are shown by geographic division, the sample chosen
for the national estimates was increased by about 50 percent
to provide wider representation by géographic division. In
some of these trades, however, data are not shown separately
for some geographic divisions because even this increase in
the sample size will not provide reliasble results in all
geographic divisions. '

5. Published Data

Sales.--This report includes monthly dollar volume esti-
mates of sales by kind of business for the United States as
a whole (table 1) and sales +trends (percent changes) de-
rived from these estimates (table 2). Seles trends . are
shown din table 2 for some detailed kind of businesses for
which estimates are not shown separately in table 1. For
thege kinds of business (didentified by * in table 2) the
trends are based only on the weighted sales of identical
firms (i.e., firms reporting data for each of the months
for which comparigsons are made).

Sales trends by geographic division ave also shown for
selected kinds of business (table 3), based on weighted

previcus).
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sales of identical firms. United States +trend estimates y
based on the "composite" dollar volume estimates shown in
table 1, may, in some instances, be ocutside the range in-
dicated by the percentage changes based on identical firms
due to differences in treatment of "births" and "deaths" in
the two methodsof estimating as well as the sampling errors
asgociated with these estimates. (See "egtimating procedure®
and "reliability of the data" below.)

Sales inelnde sales of merchandise and receipts from re-
peirsar other services to customers, after deducting returns
and allowances, and discounts. Sales of merchandise for
others on a commission basis are also ineluded. Local and
State sales taxes, and Federal excise taxes are included.

Inventories.--This report presents inventory trends by
kind of business for the United States as a whole (fable 2)
and by geographic division (table 3). Thesge inventory
trends are based on the weighted inventories of identical
firmg (i.e., firm reporting data for each of the months
compared).

‘Inventories represent stocks, at cost, of merchandise on
hand for sale at the end of the month.

Stock-gales ratios.~-These are presented by kind of busi-
ness for the United States ms & whole (table 2) and by geo-
graphic division (table 3). The stock-sales ratios are
percentages derived by dividing weighted stocks, at cost,
by weighted sales foronly those firms reporting inventories
in conjunction with sales in all three periods compared.
Excluded from these ratioswere 81l firms which report "zero"
inventories - (e.g., drop shippers). No adjustment is made
in these calculations for the markup of sales, which varies
from trade to trade. Stock-sales ratios for previus months
shown in the current report may differ from those publighed
in previous reporis since the reporting penel varies.

b, Estimating Procedure

Each firm selected in the sample has an assigned weight
which reflects its probability of selection in the sample.
Large firmsere selected with certainty thus having a weight
of one (1). Other firms are sampled at varying rates,
depending upon size, with smaller firms havinga lower prob-
ability of selection and thus a larger weight.

For most firms reporting, data are available for each of
three months (current, previous, and year ago). New firms
reporting provide data for at lemst two months (current and
Sales and inventory figures teported for each
firm are multiplied by ite weight {the reciprocal of its
probebility of selection) and +the results summarized to
obtain the dollar volume estimates, percentage changes and
stock-gales ratios shown in this report. —

Volume estimates.--The sumation of the weighted reports
of sales for each monthly panel provides unbiamsed dollar
volume estimates, by kind of business, for two months--the
current month and the preceding month. However, the published
estimate is a "composite" of two estimates (a) the unbiased
estimate for the current month obtained from the summation
of the current month reports and (b) a ratioc estimete ob-
tained by multiplying the "composite" estimate for the pre-
vious month by the ratioc of the current month wunbiased to
previous month unblased estimates obtained from the sum-
mation of the current reports. The unbiased estimate (a)
receives a weightof .3 while the ratio estimate (b)receives
a weight of .7. The resulting weighted average provides a
"composite" estimate of the dollar volumecf sales consider-
ably more reliable +than either of the two estimates teken
alone.

Percentage changes.--Twotypesof percentage change figures
are presented in this report, viz., (1) percentage changes
derived. from dollar volume estimates (2) percent changes
baged on the weighted data from identical firms {i.e.; {Fidse
reporting data for each of the months for wh@jom\_p;arisons
are made). The percentage changes baged 6n_jdenticals how-
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DESCRIPTION OF SAMPLE, ESTIMATING PROCEDURES, AND RELIABILITY. OF THE DATA--Continued

ever, should not be regarded as an unblased measure of per-
centage change. Since only those establishments reporting
in both periods comparedare included, the net change due to
births and deaths is not reflected in the ratios shown.

5. Reliability of the Data

Estimates based on.a sample are subject to sampling vari-
ability and thus are not expected to be in exact agreement
with a complete. census ‘taken with the. same enumeration
procedures. For all tradee combined, the sampling vari-
abilityof the "composite" sales estimatesfor any individual
month, is about one percent at the one sigma level. Thet
is to say, the chances are aboubt two out of three that the
estimated sales shown would be within  about one percent of
‘the resulis of a complete enumeration.

Sampling errors have been computed by kind. of business
for each of the monthly estimates of sales in July 1958--
June 1959, for the ratios of current  month to. previous
month sales and current month to year-ago sales, for four
months--September 1958, October 1958, December 1958, and
March 1959, Sampling errors are themselves subject to
sampling variability and thus should be ' regsrded as giving
a general rather than exact ided of the variability due to

gampling.  They - may alao Wi as a result of seasonal or
cyelical fluctuations. Table 4 presenis tihe range of the

sampling errors and their medians for the period July 1958
through June 1959, The sampling errors for  individual
months, however, are available upon request,

Evalustion of the sampling variability of the ratio based
on weighted  ‘identicals has  not been  completed. . However,
vhere these ratios are based on a small  mumber of reports
(viz., trends by geographic - division) the sampling vari-
ability is usually guite high.

These measures 4o not - include bieses that may arise from
‘other nonsampling .errors, such as failure of resgpondent to
gubmit - correct figures or to submit a veport in time for
tabulation. In preparing the dollar volume estimates, an
estimate is ineluded for those firms that fail to respond.
To the extent that the estimates for these firms may differ
from the actual figures, nonresponse affecisthe reliability
of the dollar volume estimate. 'As a result, dollar volume
estimates are not published -geparately in a few trades
where the nonresponse rate was consideredto high toprovide
reliable level estimates.  Approximately 10 percent of the
total sales are imputed for nmonresponse.

Table 4. SAMPLING VARIABILITY--MONTHLY ESTIMATES OF SALES OF MERCHANT WHOLESALFRS, BY KIND OF BUSINESS

Sampling Sampling error of the Sampling Sampling exror of the.
‘error of ratio of current mpnth . error of ratio of .current month
monthly sales compared to-- monthly sales compared to--
dollar value - dollar value
Kind of business of saleg—- Previous .. Kind of business of salég-- Previous »
July 1958 to ponth Year-ago July 1958 to month fear ago
June 1959 sales June 1959 sales
Range Medlian| Range |Median| Range [Median Range Median | Range |Median| Renge [Medlan
0.8-1.4 1.0/0.6-0.6}{ 0.6 [0.6-1.1] 0.8 | NONDURABLE GOODS, TOTAL..c..svsrscerse 1,2-1.8 1.6 P.7-11 0,8]1.0-1.3 1.2
DURABLE GCODS, m.................... 1.3-2.0  1.6{0.6-1.1] 08 jl.2-2.0} 1.5 Groeery, confectionery, meabecserss. 2-2 2 1-1 1 1=2 2
- G 1-11ine grocerye.e. . 2.3 2 1-2 1 1-2 2
AutomotiVe.seassessescascocsacsaansvany ALl 7 2-6 3 4-11 8 - .Specialty-line grocery. . 5-8 7 3-3 3 4t 5
Automotive, equipment, tire, tube... 2-6 2-3 2 . 3=3 3 Confectioneryasscssss 48 5 2-4 3 3-5 4
. Meat, meat productBisecsicesssccsef 46 5 24 3 34 4
Electrical, electronics, appliances... 2-4 3 1-2 1 2-3 2 . : . E
Electrical apparatus, supplied...... 2-4 3 2-3 2 34 3 Farm producis (edible).esescesenveen 3-5 4 1~-2 2 2-4 3
Electrical applisnces, IV, rsdio Pouliry, poultry products. 5-7 6 2-4 3 5-5 5
gdets, elgctronic partS.ceiscesscsscss 3-5 4 2-3 2 2-5 3 Fresh frult, vegeiableS..cecesvass 3-7 5 2-3 2 3-4 4
Furniture, home funlshings.......ivee) 2310 3 | 221 2 o I Beér, wine, aistilled spivits.......] 241 3 | 13| 2 | 23| 2
. S e - i A Beer, 8l€c.sescssasacsosracnnsonns 3-6 5 2-3 3 24 3
Home furnishings, floor cover 6] 4 351 4 3-3 Wine, distilled Spiritfe....ceees| 34 23| 2 34| 3
Hardware, plumbing;-heating goods...... 2-3 2 1-2 1 2-2 2
WBT@eeianncancsvosonssvasersnane] 24 3 1-2 2 2-3 2 - Drugs,. chemicals, allied produets... 2-3 3 1-2 2 2-2 2
Plumbing, heating equipment, . Drugs (general, specialty lines).. 3.5 4 2:2 2 2-3 3
BUPPLIeB.ccescnsscsnssnncerrcanesan 3-5 4 2-3 2 3.3 3 Industrial chemicals, explosives.. 3-6 5 3-3 3 34 3
Limber, construction materials........ 24 2 2.4 2 2.3 2 Paint, varnishie.eececssssconinsas 46 5 24 3 3-5 4
Lumber, millWorKecsesasssssesannsoes 3-6 4 2-6 2 3-6 4
Construction materialsS..eeceacnncsee 3-6 5 2-4 3 3-5 4 TODACCO.eevasranssssasssonsnrecissns 2-4 3 2-2 2 2-2 2
Machinery, equipment, supplies........| 23} 3 2] 2 31 3 Dry go0d8, BpDATEl.eesnsevesseneress] 2-4] 3 23| 2 | 33| 3
Industrial machinery, equipment, » 5
BUPPLIBR. cversvenenessnemmesonseensl 361 4 | 23] 2 45| 4 Glothing, furnishings, footwear...| 4-8) 6 | 36 =513
Professional equipment, supplies,...] 4-6] 35 23] 3 461 5 Dﬁ £ 3 (general, specialty & . . .
Service esteblishment supplies.e....| 5-7| 5 24| 3 471 5 R R LCTECTTT SR TP TR B 5 2-4 -5 5
Metals, metalwork {except scrap).. 351 4 2-3 2 341 3
Tron, otecl and produsts. v, ") el & bl I b Paper, 6llied Product.evecsecsessss] 23| 3 12| 2 22| 2
Nonferrous metals..... ——— 3.4 4 2 2 36 % PADET ceesenavsosnsnrssissorarsoaas 2% 3 2-2 2 2-3 2
Scrap, waste materials. 3-5 4 2-3 2 bty 4 COBlesasnevssssnsescansuosasuaninnesn 3.5] 4 1-2 2 24 2
Iron, steel serape..ds. 471" 5 bty 4 5-6 6
Waste material8ecesesscscacacscssnessf 6-10 7 34 3 4-9 6 Farm supplieS..cissscssasasonsacenes 6-8 7 2-5 4 5-8 6

Note: The use of sempling errdrs shown ebove is 1llustrated by the following
camputation: Multiply the median sampling error by the estimate (vhether it iz a
dollar volume estimaté or a ratio). Add and subtract the resulting product from
‘the published estimate. The resulting range of the esfimate is expected to ineclude
‘the "expected value" (tbat is, the value which could be obtained from & complete
enmmeration) about two out of three times. Doubling the median ssmpling error and

repeating -the above process will give a range which will include the "expected
value' about 19 out of 20 times.

To iliustrate the computation of these rangesfor monthly dollar volume egtimates,
congider the estimate made for all durable goods in June 1959. The published es-
timate is $5,118 million while +the median sampling error shown in this report is
1.6 percent (or .016). Multiplying $5,118 million by .016, we obiain $82 million.

Thus, the chances are two out of three that the “expected value" of the eat:ln‘nte"
is between $5,036 and §5,200 millicn, Doubling the given median sampling error

gives us the limits, $4,954 to $5,282 million, vhich will contain the “expected
value” 19 out of 20 times.

As an  example of the use of these median sampling error data with ratios, con-
gider the ratio of change from May 1959 to Jume 1959 for all durable goods. This
ratio of change, obtained by dividing $5,118 million by $4,79% miliion, 18 1.07
(1% .can also be expressed ms a 7% increage). The median sampling error of this
statistic 4a 0.9 percent (.009). Multiplying 1.07 by .009, we obiein .010 as the
standard error of the ratio. There 1s a probability of two out of three that-the
texpected ratic® is contained in the range 1.06 to 1.08 (that is, that the May to
June chenge was between a 6% and &% incresse), while there is. a probability of 19
out of 20 that the "expected ratio" is confained ia the range 1.05 to 1.09.
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DESCRIPTION OF KINDS OF BUSINESS

All kinds of business in which merchant wholesalers oper-
ate are represented in this survey. The kinds of business
shown in this report parallel broad classifications used in
the 1954 Census of Business covering wholesale trade. Each
establishment in this survey has been assigned a kind-of-
business classification based upon its trade des1gnationand
‘an analysis of its sales by commodity lines as ‘reported 10
the Bureau of the Census. A description of each kind-of-
business classification in this report is given below.

DURABLE GOODS
Automotive wholegalers

Motor-vehicle distributors.--Merchant wholesale establish-
ments primarily engaged in selling new and used passenger
automobiles and similar motor vehicles, road-type trucks,
truck tractors, busses, trailers, and semitrailers to dealers
or o fleet operators, industrial accounts, and to commercial
users. Dealers in road-type trucks, truck tractors, and
truck trailers are included here on +the basis of kind-of-
goods sald.{Not shown separately in the accompanying table

Automotive equipment, tire-tube wholesalers.--Merchant
wholesale establishments~-frequently referred to as jobbers
in +this trade--primarily engaged in selling automotive
equipment, accessories, parts, +tires, +tubes and garage
equipment and tools. :

Electr:ical, electronics, appliance distributors

Electrical apparatus, supplies wholesalers.--Merchant
wholesale establishments selling ageneral line of electrical
equipment and apparatus; wiring supplies and construction
materials; lighting fixtures and lamps; radioand television
sets and accessories; electric refrigerators and other elec-
trical appliances and specialties; and electironic parts and
equipment; and those primarily engaged In selling such eleo-
trical equipment and apparatus; wiring supplies and con-
struction materials, and lighting fixtures and lamps, as
couduits and fittings, interior wires and cables, wiring
devices, safety switches, poles, crossarms, pole-line hard-
ware, outside wires and- cables, residential, commercial,
and industrial 1lighting fixtures, and incandescent and
fluorescent lemps. Establishments spec¢ializing in the sale
of electrical prime movers and other electrical power equip~
ment for the generation, +transmission, or utilization of
electric energy are also included.

Electrical appllances, TV, radio setis, electronlc parts
distributors.--Merehant wholesgle establishments primarily

engaged in selling such.electrical appllances ed specialties .

as radio anl television.sets, dish washers, electric refrig-
erators, electric ranges, washing machlnes , iromers, radio

and television parts and accessories, home freezers, sewing -

machines, hot water heaters, electric

irons, percolators,
clocks,

transmission and sound equipment.

Furniture, home furnishings wholesaleérs

Furniture wholesalers.~-Merchant wholesale establishments
primarily engaged in -~ selling home. or ‘office furniture--
wooden, metal or other.

Home furnishings, floor coverings wholesalers‘—»Merchan‘a
wholesale establishments primarily engaged in selling house-~
hold china, glassware,
(carpets, rugs, linoleums, etc.); antigue home furnishings;
and miscellaneous home furnishings such as brooms, brushes,

curtains, draperies, pictures and picture frames, wmdow
shades, and kltchen utenmls.

Hardware, plumhing 5 hea’r,ing goods wholesalers

Hardware wholesalers.--Merchant wholesale establishments
selling a gemneral .line of merchandise sufficiently broad to
service retall hardware stores and the hardware departments
of other outlets--general-line hardware Wwholesalers; and
esteblishments primarily engaged in selling builders hard-
ware, heavy hardware, shelf or light hardware, and hardware

hotplates, ‘vacuum cleaners , ete., and’ electronic.
tubes, electronic replacement parts and accessories, a.nd.

and - earthenware; floor coverings

- dars,

specialties such as tools, cutlery, bolts, nuts, rivets,
screws, padlocks, keys, and +the like--specialty-line hard-
ware wholesalers.

Plumbing, heating equipment, supplies distributors.--Mer-
chant wholesale establishments primarily engaged in selling
plumbing and heating equipment and supplies such as plumb~
ing fixtures, including sanitary ware; steam and hot water
heating boilers, radiators, parts, and fittings; stoves,
ranges, furnaces, and other types of heating apparatus (ex-
cept electric), oil burners; gas appliances and supplies;
plumbing pipe, valves,and fittings; and plumbers brass goods.

Lumber, construction materials distributors

Lumber, millwork wholesalers.~-Merchant wholesale estab-
lishments primarily engaged in selling lumber and millwork
such as rough, dressed; and finished lumber; sheathing,
siding, flooring, shingles, plywood, veneers, doars, sashes,
frames, interior woodwork and trim.

Construction materials distributors.--Merchant wholesale
establishments primarily engaged in selling such construction
materials as brick, tile, and tierra cotta; cement, 1lime,
and plaster; building glass; sand, gravel, and crushed stone,
ready-mixed concrete; roofing, siding and dinsulation; and
stone, slate, concrete products, and building board.

Machinery, equipment, supplies distributors:

Alir conditioning, commercial refrigeration equipment dis-

“tributors.--Merchant wholesale establishments primarily en-

gaged in selling commercial refrigeration equipment (in-
cluding electric) such as refrigerators, display cases,
freezers, dispensers, water coolers, food locker equipment;
and those selling air conditioning and ventilating equip-
ment and supplies, including fans, blowers, and accessories.
Establishmenis specializing in the sale of commercial refrig-
eration components and accessories are also included in
this classification. ’

Gommercial machines, equipment distributors.--Merchant
wholesale establishments primarily engaged in selling office
machinés and equipment (except furniture) such as adding
machines, typewriters, addressing, duplicating, sealing,
computing, stapling, accounting, and statistical machines;
restaurant and hotel ' equipment such as coffee urns, steam
tables, china, glassware, silverware, linens, and related
items; store machines and fixtures such as display fixtures,
show racks, pricing equipment, cash registers, scales, meat
slicersand grinders, coffee grinders, etec.; and such related
equipment as florists' supplies, theater supplies ard equip-
ment, and parking meters. Establishments primarily engaged
in sellmg 1o users are qncluded as well as those selling
to dealers. .

Industrial machu)ery, equipment, supplies distributors.--
Merchant wholesale establishments primarily engaged in sell-
ing machinery, equipment,and supplies to manufacturing and
mining concerns. Included here are establishments selling
industrial machinery; industrial belting, hose, and packing;

_machine tools; mine and mill supplies; oil well and oil re-

fining supplies; printing machineryand stupplies; industrial
rope, cordage, and -twine; industrial -materials, handling
equipment; power transmission equipment; and -‘machinery and
équipment for such industries as food ‘products, wocdworking,
shoe manufacturing, tanning, textlle , and paper and pulp.
Professional equipment, supphes distributors .~-Merchant
wholesale establishments primerily engaged in selling dental
supplies (chairs, sterilizers, cabinets, instruments, dental
gold end alloys, waxes, teeth, and the Iike); religious
supplies (church goods and . religlous articles such as stat-
uary, -vestments, fonts; candles, religious ‘pictures , calen~-
literature, ete.); school’ equipment and supplies
(desks, blackboards, chalk, rulers, wall and globe maps,
ete.); optical goods; surg1ea1 medlcal hospital supplies,
and equipment; artists supplies; englneer:mg Ingtruments
and supplies; and supplies for other professions.
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Surgical, medical, hospital supply houses.--Merchant
wholesale establishments primarily engaged in selling
surgical and medical instruments; doctors apparatus and
equipment; orthopedic appliances; artifiecial 1limbs;
operating room and other hospital equipment; X-ray

machines and accessoriesand other scientific instruments .

used by physicians and in hospitals.
Service establishments, supply houses.~-Merchant wholesale
establishments primarily engaged in selling barber and
beauty supplies; laundry, dry cleaning equipment, supplies
(washing, drying, ironing, and pressing machines; laundry
soaps and chemicals; dry cleaning fluids, marking equipment,
etc.); shoe service supplies and equipment, undertakers sup-
plies (caskets, burial vaults, burial garments, embalming
chemicals and preparations, and other morticiansand funeral
equipment); wupholsterers supplies (fabries, leather and
£illings, and other types d supplies used in the upholstery
trade); and miscellaneous service equipment, such as jan-
itors' supplies, furriers' supplies, bootblack's supplies,
and hat cleaners' supplies. )
Other machinery, equipment supplies distributors (not
shown separately in aécompanying table).—-Merchant wholesale
establishments primarily engaged inh selling (a) transportation
equipment such as aircraft and aeronautical equipment, sup-
plies; railroad equipment, supplies; marine eguipment, sup-
plies; and other transportation equipment and supplies;
(b) construction wmachinery, equipment such as road building
wmachinery, excavating and dredging wmachinery,

went as pneumatic hammers, concrete construction clamps and
forms, scaffolding, chutes, and wheelbarrows—-but not con-
struction materials, and (c) farm-garden machinery, equipment
(including tractors) used in the preparation.and maintenance
of the soil, the planting and barvestingof crops, and other
operations and processes pertaining to agriculture; dairy
machinery and equipment, such as milking machines and cream
separators; poultry equipment, such as incubators, broodérs,
and feeders and irrigation equipment.- :

Metals, metalwork (except scrap) distributors

Iron, steel, and products distributors.--Merchant whole-~
sale establishments usually referred to as steel warehouses

--primarily engaged in selling iron and steel products such.

ag semifinished forms and shapes, plates, sheets, strips,
bars, structural shapes, piling, nails, tubular products,
wire products, forgings and castings. Stesl warehouses of
firms operating wteelworks and rolling mills are also
included here.

Nonferroug metals distributors.--Merchant wholesale estab-
lishments primarily eéngagedin selling nonferrous metals and
metalwork such as aluminum, copper, tin, brass, lead and
zine. ‘

Serap, waste materials dealers

Iron, steel scrap dealers.—-Merchant wholesale egtablish-
ments primarily engaged in assembling, breaking up, sorting,
and selling all forms of iron and steel scrap.

Waste materials dealers.--Merchant wholesale establish-
ments primarily engaged in assembling, sorting, and-selling
- such waste materialsas nonferrous scrap metals, wagsté. paper,
rags, wiping cloths, textile wastes, scrap rubber, and other
waste and salvage materials. Scrap iron and steel may be
handled as secondary lines,

~ Jewelry wholesalers

Jewelry wholesalers.--Merchant wholesale establishments
primarily engaged in selling a general- or specialty-line
of jewelry such as clocks and watches; precious stones and
metals; watch materials, jewelers supplies; costume jewelry;
and miscellaneous items such as silverware, plated ware,
medals, trophies, semiprecious stones, and insignia.

NONDURABLE GOODS

Grocery, confectionery, meat wholesalers

General-line grocery wholesalers,--Merchant wholesale
ostablishments handling a general line of dry groceries and

derripks,’
cranes, hoists, and winches;and related construction equip-.

procegsed foods usually sold in retail grocery stores, such
as canned foods, flour, sugar, coffee, tea and spices, as
well as such nonfood itemsas household chemicals, soaps and
detergents, paper products, brooms, brushes, etc. Voluntary
group wholesalers, retailer-cooperative warehouses, and cash-
and~carry depots are included, as well as nonaffiliatéd
general-line grocery wholesalers. ’

Specialty-line grocery “wholesalers.--This classification
includes two general types of merchant wholesale establish-
ments: Those handling a combination of' grocery items, no
one Item predominating, but nota sufficiently broad line of
commodities to be classified as "general line"; and those
primarily engaged in selling specialized lines of groceries
and related products, suches canned foods; coffes, tea, and
spices; dairy products; dried fruiis and 'nuts; frosted and
frozen foods; fish and seafood; bakery - products; packaged
breakfast cereals; flour; cooking oils and shortening; and
soft drinks., :

Confectionery wholesalers,~--Merchant wholesale establish-
ments primarily engaged in selling candy, chewing gum, pop-
corn, potato chips, salted nuts, fountain fruits and syrups,
and related items. (Cigars, cigarettes, and other products

" are also frequently handled as secondary lines.

Meat, meat products wholesalers.~-Merchant wholesale estab-
1ishments primarily engaged in selling fresh, frozen, cured
or processed (but not canned).meats, lard, and other edible
meat products. Secondary lines suchas butter, cheese, eggs,

. dressed poultry, vegetable shortening, and canned meats-are
" frequently handled. ‘

Farm products (edible) distributors
Poultry, poultry products distributors.--Merchant whole-

--8ale establishments primarily engaged in selling 1live or

dressed poultry, eggs, and related products. Establishments
primarily engaged in dressing poultry are considered manu~
factures. A )

Fresh fruit, vegetable wholesalers.--Merchant wholesale
establishments primarily engaged In selling fresh fruits,
vegetables, berries, melons, and related items.

Beer, wine, distilled sgpirits wholesalers

Beer,ale distributors.--Merchant wholesale establishments
primarily engaged: in selling beer, ale, povier, stout and
other fermented malt liquors, soft drinks, confectionery,
tobacco, wines, and spirits are frequently handled as sec-
ondary lines. .

Wine, distilled spirits wholesalers.--Merchant wholesale
establishments primarily engaged in selling wines, whiskey,
gin, rum, brandy, and other spirits, including neutral spirits
and ethyl alcohol used in blending.  Merchants who bottle
and sell wines and distilled spirits manufactured in bulk by
others, liquor departments of drug wholesalers, and State-
operated wholesale outlets are included. State depots pri-
marily engaged in supplying State liquor stores, however,
are not included in wholesale trade.

Drugs, chemicals, allied producis wholesalers
Drug wholesalers (general and specialty lines)

General-line drug wholesalers (not shown separataly) .~—
Merchant wholesale establishments engaged in sellinga full
line’ of drugs, pharmaceuticals, proprietary medicines,
druggists rubber good, cosmetics toiletries,drug sundries,
and related merchandise. Cooperatives and voluntary group
"vwholegalers handlinga full line o drugs are also included
in this classification. Liquor departments of drug whole-
salers, however, are included with "Wines and distilled
spirits wholesalers." . .
Specialty-line drug wholesalers (not shown separately).—-
Merchant wholesale establishments primarily engaged in
selling proprietary medicines, +toilet preparations, and
articles such as drugs, perfumes, cosmetics, powders,
shaving preparations, toilet soap, demtifrices, .combs,
brushes, mirrors, wedical glass, bandages, rubber goods,
and antiseptics. X
Industrial chemicals, explosives wholesalers.--Merchant
wholesale establishments primarily engaged in selling such




industrial end heavy chemicals as coal-tar chemicals,
plastics, compressed and liquefied gases (except LP gas),
acids, ammonia, soda, industrial alcohols, explosives, dye-
stuffs, naval stores, etec. Concerns primarily engaged in
selling pyrotechmics and ammunition for small arms are
ineluded in "Amusement and sporting goods wholesalers.!

Paint, varnish wholesalers.--Merchant wholesaleestablish-
ments primarily engaged in selling paints, varnishes lacquers,
enamels, caleimines, shellac, and stains. Glass, wallpaper,
painters supplies; .oils, chemicals, and related products
are frequently handled as secondary lines. s

Tobacco distributors

Tobacco digtributors.--Merchant wholesale establishments
primarily engaged in selling manufactured tobacco products
such as cigars, cigarettes, chewing and smoking tobacco, and
snuff. Confectionery, smokers articles, razor blades, play-
ing cards, etc., are frequently bhandled as secondary lines.

Dry goods, apparel wholesalers

Clothing, furnishings, footwear wholesalers,--Merchant
wholesale establishments primarily engaged in selling men's,
boys' clothing, and furnishings (including suits, coats,
overcoats, work clothing, hats and caps, shirts, ‘ties, and
underwear); women's, children's clothing, furnishings, and
accessories (including suits dresses, and skirts); furs and
fur elothing; millinery, millinery supplies; shoes and other
footwear; work clothing; and related lines.

Dry goods wholesalers (general and specialty lines)

General-line dry goods wholesalers (not shown separa-
lely).--Merchant wholesale establishments engaged in
selling a diversified combination of lines usually sold
in retail .dry goods and general merchandise stores,
including piece goods, home furnishings, work clothing,
dresses, infants' wear, notions, and hosiery. Men's
and women's clothing, furnishings, and millinery fre-
quently consiitute secondary lines.

Specialty-line dry ' goods wholesalers (not shown sepa-
rately).—-Merchant wholesale establishments primarily
engaged in selling hosiery, underwear, piece goods, knit
and lace goods, fancy linen and meedlework and notions
(thread, tapes, needles, pins, buttons, hair accessories,
zippers, and shoe laces). :

Piece gods converters.--Merchant wholesale establishments
which purchase textilesin the gray or unfinished form, have
them dyed and/or finished by others, usually on a contract
basis, and sell to the cutting-up trade, garment makers,
wholesalers, or retailers. Converters operating bleaching,
dyeing, and finishing planis are not considered as merchant
\glq:lesalers. .

Paper, allied prodhcté »}holesalers

Paper . wholesalers.—-Merchant wholesale establishments
primarily engaged in selling wrapping peper and other coarse
paper; fine paper (vrijhing papers, reproduction paper stock,
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cover, text, thin, and other fine papers); newsprint and
book paper; paperboard; and converted.paper products such
as bags, -boxes, cups, dishes, towels, napkins, tissues, and
bottle caps. -

Stationery, wallpaper wholesalers.--Merchant wholesale
estahlishments primarily engaged in selling commercial and
social statiomery, ‘including envelopes, typewriter and
mimeograph paper ‘in cut sizes, file cards and folders; and
office supplies such as pens, pencils, writing inks, carbon

paper, paper clips, typewriter ribboms, greeting cards, and

erasers; and embossed and printed wallpaper for use in
covering or decorating interior walls and ceilings.

Farm products (raw materials) merchants

Farm products (raw materials) merchants.--Merchant whole-
sale establishments primarily engaged in selling cotion,
grain, hides, skins, raw furs, livestock, leaf tobacco,
wool, mohair, horses and mules, and other inedible products
such as broomecorn, moss, hair, feathers, bristles, and
fibers. This eclassification includes merchants (including
terminal elevators) primarily engaged in selling raw farm
products in marketing centers. Dealers buying such products

. direct from farmers and assembling them at local production

points are classified as "assemblers"and mnot included here.
' Other nondurable goods wholesalers

Amugement, sporting goods distributors.--Merchant whole-
sale .establishments primarily engaged in selling eameras and
photographic goods (cameras, parts, and dccessories, pro-
jection apparatus, enlargers, developing and printing room
apparatus and accessories, sensitized unexposed photographic
supplies and equipment); sporting goods (toys, games, nov-
elties, fireworks, bicycles, sporting goods, and athletic
goods); and other recreation goods suchas playground equip-
ment, billiard and bowling equipment and supplies; and
hobby goods. ’

Book, magazine, newspaper wholesalers.-~Merchant wholesale
establishments primarily engaged in selling books magazines,
periodicals, newspapers, and related items.

Coal wholesalers.--Merchant wholesale establishments pri-
wmarily engaged in selling bitumious coal, anthracite coal,
and coke. This includes firms with coal yards as well as '
those selling goods shipped ditectly from mine to customer.

Farm supplies wholesalers.--Merchent wholesale estahiish-
mets primarily engaged in selling mixed and other feeds;
fertilizers, fértilizer materials,amd agricultural chemicals;
seeds (farm, garden, and flower); and miscellaneous farm
supplies such ag hay, straw, and alfalfa. :

Merchant wholesalers, n.e.c.--{Not shown separately in
the accompanying table.) Merchant wholesale establishments .
primarily engaged in selling petroléum products, cut flowers
and potted plants; forest products except lumber; inedible
oils and fats; textiles and materials other than dry goods;
industrial yarns; crude rubber; ores; sponges; artificial
loather; wood pulp; artificial flowers; phonograph records,’
and musical instruments; and ‘products not elsewhere clas-
gified; and establishments handling a line of 'merchandise
too broad to be included in any of the classifications out-
lined above. ) o :
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